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Merchants  Button  Company,  Waterloo,  Ont. 


The  Only 

Double  Box  /^ 

System  in  Canada  0000 
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The  Most  Convenient 
Way  to  Keep 
Your  Button  Stock 


Do  not  worry,  we  shall  be   on  time  for 
your  Spring  order. 
Just  a  word : 

System  is  the  secret  of  success.    Our 

double  box  system  is  used  by  thousands  ■ 
Are  you  one  of  them?  Let  our  traveler  ex- 
plain to  you  how  to  handle  your  button  stock 
to  keep  it  up-to-date  and  well  in  hand. 

We  have  made  a  study  of  the  Button 
trade  for  years.  We  will  give  you  the  benefit 
of  our  experience. 

You  will  find  it  to  your  advantage  to 
look  over  our  samples,  as  they  are  the  most 
complete  and  finest  range  on  the  market. 


Merchants  Button  Company,  Waterloo,  Ont. 


QUARTER  THE  PRICE  OF  SILK 


A  Canadian  production  of  the 
highest  standard,  recommended 
for  its  Length,  Strength  and 
Smoothness.  Used  by  manufac- 
turers for  all  sewing  purposes. 


THE  ANDREW  H.  McOOWELL  GO. 

40-42  St.  Antoine  Street.      Incorporated 

MONTREAL 

STOCKED  IN  ALL  COLORS       ASK  FOR  SAMPLES  AND  PRICES 


"ROOSTER  BRAND" 


UNION 


MADE 


THE   ROOSTER 

wishes  a 

Happy  and  Prosperous  New  Year 

to  all  his  friends  from  the 
Atlantic  to  the  Pacific. 


Robert  C.  Wilkins, 

MONTREAL 

Overalls,  Outing  Trousers,  White  Coats, 

Shirts,  Fancy  Vests,  Sleeve  Vests, 

Pants,  Aprons,  etc. 
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The  attention  of  the  buyers  in  our  various  Departments 
has  been  directed  to  the  accumulation  of 

Large  Assortments 

OF   LINES    FROM   THE 

Canadian,  United  States 
and    European    Markets 

TO  MEET  THE  REQUIREMENTS 
OF  THE  DRY  GOODS  TRADE 

IN   ALL   PARTS   OF   THE   DOMINION. 


We  are  confident  that  the  samples  shown  by  our   travellers 
will  be  found  to  represent  an  assortment  of 

Dry  Goods  <«  »•  Approaching  Spring  Season 

THAT  IS 

COriPLETE    AND    UP-TO-DATE 

IN    EVERY    PARTICULAR. 


GREENSI1IELDS  LIMITED 

MONTREAL 

Greenshields  Western   Limited,  Greenshields  &  Co.,  Limited, 

Winnipeg,  Man.  Vancouver,  B.C. 
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Announcement  Extraordinary 

SPRING,    1906 

E  DEPARTMENT 

THIS  department  contains  the  following  lines:  Hosiery,  Gloves,  Laces,  Embroideries, 
Handkerchiefs,  Ribbons,  Bibs,  Ladies'  Knitted  Underwear,  Lace  Collars,  Embroidery 
Collars,  Ladies'  Neckwear,  Golfers  and  Fancy  Knitted  Goods,  Ladies'  Umbrellas.  We 
have  been  in  the  market  early  and  have  secured  considerable  quantities  at  old  prices,  on  which 
it  will  be  impossible  to  repeat.  We  are  offering  the  lines  we  have  thus  secured  at  practically  old 
prices  while  they  last.  Owing  to  the  great  advance  in  raw  materials  we  hope  our  friends  will 
see  our  Samples  early  and  secure  themselves  before  we  have  to  ask  advances. 

The  statement  is  made,  and  all  conditions  tend  to  verify  it,  that  there  is  not  a  line  of 
hosiery  of  any  kind  in  the  market  in  which  there  will  be  an  oversupply. 

Black,  Tans  and  Leather  Colored  Cotton,  Lisle  and  Silk  Pleated  Hose — Our  range  is 
large,  and  besides  the  staple  lines  comprises  new  patterns  in  open  work,  all  lace  and  lace 
ankle. 

We  have  secured  large  quantities  of  Misses'  and  Ladies'  White,  Tans  and  Blacks  in 
Germany  "Hermsdorf  Dye"  lace  ankle  in  all  sizes  ;  Women's  to  sell  at  25  cents. 

Cashmere  Hosiery — We  are  still  working  on  old  contracts  and  can  supply  you  at  old 
prices  in  every  line,  both  in  ribbed  and  plain  lines,  to  retail  at  25,  35  and  50  cents  for 
Women's  sizes. 

Wnfle  we  think  the  sale  of  Long  Gloves  will  undoubtedly  be  very  large  for  some  time  to 
come,  the  business  in  the  Short  Gloves  will  also  be  big,  and  we  would  not  be  surprised  if 
there  was  a  shortage  in  Short  Gloves  before  the  end  of  the  season. 

Fabric  Gloves  in  Lisle  Thread,  Silk  and  Taffeta,  with  Dome  Fasteners ;  also  Lace  Mitts, 
we  have  in  large  variety  and  at  popular  prices  for  the  summer  trade — the  best  values  ever 
shown  in  this  market. 

Laces 

We  are  always  in  the  front  in  these  goods.  Undoubtedly  a  big  business  will  be  done  in 
Plauen  Laces,  both  in  All-overs  and  Edgings  and  Straight  Insertions  and  Baby  Irish 
Effects.  The  next  strongest  feature  will  be  Valenciennes.  We  also  expect  a  big  business 
in  Black  Silk  Laces  for  the  spring  and  summer  season.  All-over  Laces,  Baby  Irish  and 
Fancy  Laces  will  be  a  big  feature  in  the  trade.  We  would  advise  buyers  to  go  in  strong  for 
All-overs. 

Embroideries 

Embroideries  certainly  promise  to  be  very  fashionable.  Already  prices  have  advanced  fully 
15%,  and  repeats  will  be  higher.  The  best  selling  lines  are  . — Corset  Cover  Embroidery, 
All-over  Embroidery,  Wide  Insertions.  We  expect  one  of  the  best  seasons  for  Embroider- 
ies that  we  have  had  for  many  years,  both  in  Muslin  and  Cambric  grounds,  in  all  widths. 
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Ribbons 

The  leading  line  is  still  Taffeta  which  we  have  gone  in  for  in  large  quantities,  and  can 
assure  our  friends  that  their  orders  will  be  delivered  promptly.  We  also  expect  to  see 
Velvet  Ribbons  come  up  for  the  summer  trade,  principally  in  black,  although  there  will 
be  a  moderate  demand  for  colors.  The  Chiffon  finish  in  Taffeta  Ribbons  is  still  the 
favorite. 

Handkerchiefs 

We  carry  in  stock  a  full  range  of  all  staple  lines  of  these  goods  in  both  Plain  and  Hemstitch 
Linen   for    Ladies   and    Gentlemen.     Also   in    Lawns    and    Mercerized   Handkerchiefs. 


Men's  Linen  Hemstitched  Handkerchiefs.     Special    value. 
Ladies'     "  " 

Men's  Lawn  " 

Ladies'     " 


Also  Plain  Hemstitched  in  above.     Special    value 
Turkey  Red  Handkerchiefs  " 

Indigo  Printed  Border  Handkerchiefs. 


The  balance  of  our  Embroidery  and  Lace  Edge  Handkerchiefs  we  are  clearing  out  at 
special  prices. 

Bibs 

Bibs  we  make  a  specialty  of.  We  would  ask  you  to  be  sure  and  see  our  Special  No.  26. 
This  and  other  leading  numbers  will  assure  you  of  the  value  we  are  giving. 

Ladies'  Underwear 

Misses'  and  Ladies'  in  Balbriggan,  Lisle  Thread  and  Cotton  with  full  sleeves,  half  sleeves 
and  without  sleeves.  Several  lines  in  O.S.  and  extra  O.S.  sizes  which  we  have  entire 
control  of,  and  will  be  found  very  desirable. 

Neckwear 

Ladies'  Fancy  Neckwear  in  great  variety.  Ladies'  Embroidery  Collars.  Ladies'  Lace 
Collars.  Ladies'  Lace  and  Silk  Plastrons  or  Chemisettes  in  great  variety.  A  full  range 
of  Windsor  Ties  always  in  stock. 

Ladies9  Sunshades  or  Umbrel/as 

Always  a  large  stock  at  popular  prices  including  some  very  special  lines  at  prices  to  sell  at 
75c,  $1.00,  $1.25. 

Chiffons 

Brilliant  finish  17^  cents  up,  39/42  inch.  Also  narrow  Chiffons  for  pleatings  and  frillings 
yi  in.,  24  >n->  l  in-  4  m->  6  m- 

Veilings  and  Nets 

A  full  range  of  the  latest  novelties  in  Veilings,  Chiffon,  Crepe  de  Chene  Veiling.  Novelties 
in  Nets  and  Gauze  with  Chenille  Spots.  Also  a  full  range  of  French  Mourning  Veilings 
always  in  stock.  Brussels  Nets,  Bretonne  Nets,  Malines,  Mechlins  and  Mosquito  Nets ; 
also  Point  d'  Esprit  and  Black  Dress  Nets. 


GREENSEIIELDS  LIMITED 

MONTREAL 


Greenshields  Western  Limited 
Winnipeg,  flan. 


Greenshields  &  Co.  Limited 
Vancouver 
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PEWNY'S 


ARE  the: 


Gloves  that  Wear 

A   Glove   that  is   guaranteed   to  your  lady  customers  will  sell  more 

quickly  than  one  that  is  not. 


v 


Every  Pair  of  Pewny's  Gloves  is  Guaranteed 


They  Combine  the  Three   Essential  Requisites : 


Good  Fit,      Good  Style,      Good  Wear 


Spring  Assortments  include   all  the  Latest   Shades. 


GREENSEIIELDS  LIMITED 

MONTREAL 

Greenshields  Western  Limited,  Greenfields  &  Co.,  Limited, 

Winnipeg.  Vancouver. 


December  30,   1905 
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GREENSHIELDS  LIMITED 


MONTREAL. 


Carpet  and  House  Furnishing  Department 


Examine  our  extensive  ranges  of  the  above  lines,  and  compare 

our  prices  before  buying. 
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Special  Drives 

in  Black  and  Colored  MERCERIZED  SATEENS,  also  27-inch 

Mercerized,  28  and  32-inch. 


Extra  Special  in  Black  cnly 

30  and  3 1 -inch  Suezerine  Sateen — the  latest  finish. 

We  are  strong  in  all  lines  PERCALINES,  staples  such  as  : 

Jeans,    Silesias,  40-inch  Casbans, 

Linenettes,  Tonlaid  Cambric  Percales, 

Turkey  Reds,  Cotton  Canvas  Bunting, 

Window  Hollands, 

32  and  54-inch  Italians, 

32  and  54-inch  Beatrice, 

Pocketings,  Hair  Cloth, 

also  special  values  in 

34  and  36-inch  Cotton  Cashmere, 
36-inch  Cotton  Serge,  in  all  shades. 

We   always   have  on  hand  a  complete   range  of    shades  of  above 

mentioned  lines. 

SPECIAL  ATTENTION  GIVEN   TO  MAIL  ORDERS. 


Frou-Frou    «»<*    Jap  Soie 

Looks  like  silk,   wears  like  linen. 

They  have  the  correct  weight  and  finish  ;  have  the  appearance 
of  Taffeta  Silk  ;  all  colors,  black,  white  and  ivory  ;  36  inch  wide ; 
two  qualities  to  retail  at  20c.  and  25c. 

Mersilda  Silk 

In  plain  shades — a  new  fabric  for  washstuffs  or  linings  ;  per- 
manent lustre. 


GREENSHIELDS   LIMITED 

MONTREAL 

Greenshields  Western  Limited,  Greenshields  &  Co.  Limited, 

Winnipeg,  Man.  Vancouver,  B.C. 
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OUR  BIG 

WASH  GOODS  DEPARTMENT 


WISH  YOU  A 
HAPPY  AND  PROSPEROUS 

1906 

TO  ASSURE  THE  ABOVE  YOU  CANNOT  DO  BETTER 
THAN  SECURE  FOR  YOUR  STOCK  SOME  OF  OUR 
SPECIAL  FEATURES  FROM  THE   BIG  DEPARTMENT. 

A   FEW  OF   OUR    LEADERS    IN 

EXCLUSIVE    SPRING   NOVELTIES 

Laune  de  Soie 

Dot  Silk  Mulls 

Silked  Squares  and  Checks 

Hair  Stripes  and   Figured  Organdie 

Check  and  Ring  Zephyrs 

Silk  Faille 

Crepe  Chiffon 

Suesine  Silk 

Our  WHite  Goods  show  Continued 

Activity. 


GREENSHIELDS    LIMITED 

MONTREAL 

GREENSHIELDS  WESTERN  LIMITED  GREENSHIELDS  &  CO.  LIMITED 

Winnipeg,  Man.  Vancouver,  B.C. 
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Housekeeping  Linens 


Our  purchases  for  this  Department  are  larger  than  ever  before,  and 
include  shipments  from  the  best  manufacturers  in  Ireland,  Scotland, 
Belgium  and  Germany. 

Piece  Damasks,  Plain  Linens,  Glass  Cloths, 
Hucks,  Crashes,  Etc.,  Etc. 

We  are  showing  assortments  in  all  these  lines  that  will  appeal  to 
buyers  who  are  looking  for  linens  combining  GOOD  value  WITH 
RIGHT  PRICES. 

PIECE  DAMASKS.— Cloths  and  Napkins  to  match,  in  all  sizes,  in  the 
largest  variety  of  designs. 

PLAIN  LINENS,  such  as  Drawing,  Embroidery  and  Blouse  Linens. 
White  Blouse  Linens  are  going  to  be  extremely  good  for  Spring. 

GLASS   CLOTHS  TEA   CLOTHS 

CRASHES  HUCK  TOWELLINGS  ETC. 

TOWELS 

An  immense  range  in  Fringed,  Hemmed  and  Hemstitched  ;   Huck,  Oat- 
meal and  Damask. 

The  most  elaborate  assortment   of  FCY.   LINENS,   comprising   H.   S. 
Tray  Cloths,  5  o'clock  Tea  Cloths,  Runners,  Doylies,  etc. 


We  are  sole  Agents  for  Canada  for 

JAMES  and  THOMAS  ALEXANDER,  Limited 

DUNFERMLINE,  SCOTLAND 


GREENSI1IELDS  LIMITED 

MONTREAL 

Greenfields  Western  Limited  tireenshields  £•  Co.,  Limited 

Winnipeg  Vancouver 
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CLARKE'S 

Gloves,  Mitts,  Moccasins,  Etc. 

FROM  THE  RAW  HIDE  TO  THE  FINISHED  ARTICLE 


J 

♦ 


THE    leathers  used  in  "Clarke's"  Gloves,  Mitts,  Moccasins   and 
Leather  Coats  are  dressed  and  colored  in  our  own  tannery,  and 
made  into  Gloves  and  Mitts,  etc.,   in  our  own   factory.     This 
enables  us  to  safely  guarantee  them.     Our  brand  is  our  guarantee  and 
everything  is  branded  so  that  you  know  exactly  what  you  are  buying 
and  selling. 

Our  celebrated  "  Horsehide"  Gloves  and  Mitts  are  made  of  genuine 
horsehide — not  cowhide  which  is  found  in  common  lines  and  called 
horsehide,  and  sold  at  the  same  price  as  real  horsehide. 

Mitts  and  Gloves  made  from  "  Clarke's  "  Horsehide  are  soft,  flexi- 
ble, pliable,  heat  and  wet  proof,  and  will  stand  the  roughest  kind  of 
wear  without  hardening,  cracking,  or  becoming  brittle. 

We  also  make  Gloves,  Mitts,  Moccasins  and  Leather  Coats,  from 
all  other  suitable  leathers,  such  as  Peccary  Hog,  one  of  the  toughest 
leathers  ever  tanned ;  Buck,  Elk,  Oil  Tanned  Saranac,  Chrome,  Sheep, 
etc. 

We  have  engaged  a  coat  expert  who  will  personally  oversee  the 
making  of  all  our  reversible  and  non-reversible  Leather,  Corduroy  and 
Sheep-lined  Coats. 

Our  travellers  will  call  on  you  after  Jan.  1st,  and  submit  samples 
of  all  lines  for  your  inspection. 

We  hope  you  will  hold  your  orders  until  you  have  seen  our  samples. 


X 
\ 


X 
X 


\  A.  R.  CLARKE  &  CO.,  ^^  f 

!  TORONTO,  CANADA  * 


Tanners  and  makers  of  all  kinds  of  Leather  Gloves, 
Mitts,   Moccasins,    etc.,   for  outdoor  hard  wear. 
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^  foster 

Front  Pad  Belt  Hose  Supporter 

Enjoys  the    unique    position   of    differing 
from    other    makes  in  most  respects,   and 

being  virtually  in  a  class  by  itself.     <^"^->. i 

Cut  Book  No.„^o 


MANUFACTURED 
IN  CANADA 
EXCLUSIVELY 
BY  THE  .  .  . 


0 


Page  No.        >S*+ 
SOLD-BY  ALt:       U — 

THE  LEADING   ^^ 

JOBBERS. 


50   STYLES 


B.  Klemert  Rubber  Company,  Toronto 


New   Address  :     Mincing'  Street, 


TORONTO 


For  WOOLLENS  and  WORSTEDS 
all   Qualities. 


% 


'■;-, 


'.-ft 


r4 


10. 
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PERMANENT  FINISH 
WILL  NOT  COCKLE 


J 

shrink  or  spot      |^l 

Robinson  &  Mackay     4 
Dyers  &  Finishers 
LEEDS — 

ENGLAND ^. 

By  this  Process,  Pieces  Retain    their   Condition 
and  Improve  in  Stock. 


We  stock  a  large  assortment  of  silk  goods, 

suitable  for  the  Canadian  market,  including 

all  shades  in  three  qualities  in 

Plain  English  Silks 

9^d.,  10}^d  and  12^  d.,  also  Check  and  Stripe 

English  Silks 

Canadian  Buyers  are  invited  to  give  us  a  call  when 
in  London 

T.  RICKARD  &  CO. 

cables,  20   Cheapside, 

"  Clerkship,  London."  !«««*«■       IT   f* 

ABCCodeused  A.0#1C70#1,    C.O. 


OUR     POPLINS   are  unequalled  for 

Costumes  and 
Evening  Gowns 

being  unsurpassed  for  elegance  and   durability.      We 
show  an 

Extensive  range  of  shades  and  colourings 

including  the  popular  Clan  Tartans. 

Neckwear: 

Infinite  variety  of  designs,  in  soft  colours,  stripes 
and  fancies.  Look  better  than  silk  and  wear  longer. 
"Real  Irish  Poplin"  on  every  tie. 

Our  Canadian  Representative  will  be  pleased  to  quote,  and  show 
samples. 

PIM  BROTHERS  &  Co. 

TORONTO,  DUBLIN,   IRELAND 

A.  ROLAND  WILLIAMS,  Manchester  Building,  Malinda  St. 
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J.WILL50/1. 


57  Yearns  ofProgre^ 


To  the  Trade 


We  wish  you  a  happy  and  prosperous 


NEW  YEAR 

JOHN     MACDONALD     &    CO. 


Wholesale  Dry  Goods,  Men's  Furnishings,  Carpets  and  Woollens 


Wellington  and   Front  Streets  East, 


Toronto 
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fYv*^        For  a  number  of  years  the  ladies'  world  has  craved  for 
a  proper  support  for  holding  waist  and  skirt  in  position 
without  injuring  the  fabric. 


»:* 


*s> 


^ 


l*v     The 

Dontear 

With  Rubber  Grasp 
And  Dainty  Clasp. 


WE  HAVE  IT 


Self- 
Adjusting 


Waist  Holder  and  Skirt  Supporter 


Ka 


The  "Dontear"  is  the 
secret  of  a  perfect  figure. 

The  " Dontear"  can  be 
adapted  to  any  style  of 
skirt  or  waist,  is  simple 
to  adjust,  and  remains 
firm  in  position. 

The  "Dontear"  is 
guaranteed  to  give  com- 
plete satisfaction,  whether 
worn  on  garments  made 
of  heavy  or  light  material. 

You  can  tell  them  any- 
where by  that  graceful 
carriage  so  admired  and 
sought  after  by  all  women. 
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WITH  THE  "DONTEAR" 


GRACI 


STYLI 


'ft> 


&u- 


4* 


.ecu  4 
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The  v«5^ 


"DONTEAR"  Waist  Holder  and  Skirt  Supporter     ' 

is  the  best  contrivance  of  its  kind. 


SO  SIMPLE,  YET  SO   EFFECTIVE 


No  Pins.  A  No  Sewing. 


No  Hooks.        :^^>^mimm^ ;  No  Pricked  Fingers. 


The    'Dontear"  is   manufactured  in  the  following  styles 
and  colors  : 

No.  1,  with  NICKEL  clasps,  in  colors,  Black,  Grey  and  White 

No.  2,   "     SILVER      "  "  "       " 

No.  3,   "     GILT         "  "  "       " 

No.  4,  "     OXIDIZED4'  "       Black  and  Grey 

Assorted  sizes  to  a  dozen,  26,  30  and  36  inches. 

To  be  obtained  from  leading  jobbers 


The  Eisman  Novelty  Mfg.  Co. 

Patentees  and  Manufacturers 

76  Bay  St.,      -      TORONTO        &*&& 
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Velvets  and  Velveteens 


IN 


FAST-TO-RUBBING 
BLACKS  AND  COLORS 


WORRALLS 

!  Does  not  rub   off 


Warranted 


J.  &  J.  M.  WORRALL'S  new  processes  of  dyeing  Velvets 
and  Velveteens  produce  Fast  Blacks  and  Fast  Colors.  The 
dyes  improve  the  lustre  and  depth  of  tone  of  the  cloth  and 
will  not  rub  off.  The  new  processes  are  applied  solely  to  the 
higher  grades  of  cloth,  and  only  such  goods  as  bear  the  above 
stamp  on  the  back  are  guaranteed  by  J.&  M.WORRAI 
limited,  as  having  been  so  treated. 
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BLACK   SEQUIN   EVENING  ROBE. 


LACE  EVENING  OR  RECEPTION  ROBEJDF 
MORESQUE  APPLIQUE  LACE. 


Kyle,  Cheesbrough  &  Co., 
Montreal. 
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Carries  The  Lace  Stock  and  does  The  Lace  Business 

of  Canada. 

All  makes,  grades  and  qualities  of  Laces,  and  all  kinds  of  Lace 
Fabrics  and  Articles  of  Lace,  known  to  the  up-to-date  trade  can  be 
found  in  our  exhibit.  Ask  to  see  our  Baby  Guipure  Lace  Trim- 
mings.    They  are  the  big  sellers  in  Lace  Effects. 

LACE  CURTAINS  ranging  in  prices  from  ioj^c.  per  pair  to  the  highest  grades  and  finest 
makes.     Curtain  Nets,  Lace  Allovers  in  Silk  and  Cotton. 

VEILINGS  by  the  yard  and  individual  Veils  in  all  the  latest  makes  and  patterns  and 
newest  colors. 

COLLARS  in  about  every  material  used  for  making  collars.  Our  set  simply  "snows  under" 
any  manufacturer's  showing,  as  we  offer  the  pick  of  dozens  of  makers  in  Europe,  England  and 
America.  We  can  show  you  marvels  in  value  from  6oc.  per  doz.  up.  Collars  and  cuffs  in 
Oriental  and  Guipure,  Chemisettes  in  Guipure  from  $2.00  doz.  up. 

NECK  SCARFS  in  Chiffon,  Crepe  de  Chene  and  Lace,  plain  colors  and  floral  and 
Dresden  patterns,  large  range  of  latest  novelties. 

SILKS  Of  all  makes  in  all  the  new  shades,  Silk  and  Velvet  Ribbons  in  all  the 
new  colors. 

DRESS  GOODS*  "Unique"  is  the  word  to  apply  to  our  Dress  Goods  department.  We  show 
what  anybody  else  doesn't  show  in  Dress  Goods  Novelties,  as  well  as  about  everything  that  every 
other  house  does  show  in  Dress  Goods.  A  few  of  the  lines  in  this  department  are  Eoliennes, 
Crepe  de  Soie,  Wool  Taffetas,  French  Drape-Chiffon,  Lustres  and  Sicilians,  plain  and  fancy, 
Embroidered  Eolienne,  Mohair  Suitings.  Our  advance  sales  in  Dress  Goods  were  never  so 
satisfactory  and  if  you  will  wait  until  you  see  our  samples  you  will  understand  why  we 
captured  the  market. 


Kyle,  Cheesb 


Montreal :  93  St.  Peter  St. 


Winnipeg : 
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DRESS  TRIMMINGS  in  Silk,  Applique,  Bead  and  Braid  Effects,  Baby  Guipure  and 
novelties  in  lace  and  combination  effects.  We  show  the  largest  and  most  varied  range  of 
Trimmings  in  the  Canadian  trade. 

MUSLINS  in  plain  and  printed  goods.  Large  range  of  printed  Alsace,  and  every 
description  of  Cotton  Dress  Materials,  in  the  newest  makes,  patterns  and  colorings. 

BELTS  in  limitless  range  of  patterns,  makes,  materials  and  prices,  from  the  cheapest 
grades  up.  These  include  the  pick  of  the  French,  German,  Bohemian,  English,  American  and 
Canadian  Makers. 

COMBS,  HAIR  PINS,  BUCKLES  and  SMALLWARES,  Etc.,  Handkerchiefs 
Cotton,  Linen,  Lace,  etc.,  large  range. 

READY-TO-WEAR  LINES  include  Children's  Cashmere,  Silk  and  Stuff  Dresses,  Infants. 
Cashmere  Robes  and  Christening  Cloaks. 

LADIES9  EVENING  ROBES  of  White  Embroidered  and  Mercerized  Mull,  Embroidered 
Applique  on  net,  Tambour  and  Mauresque  Lace,  and  Sequin  Robes. 

BLOUSES  in  Silk,  Muslin  and  Lawn.  Just  here  let  us  make  the  modest  remark  that  we 
are  showing  values  in  Lawn  and  Lace  Blouses  and  Waists  that  cannot  be  beaten,  if  equalled, 
by  any  manufacturer  or  jobber  in  this  market.  For  proof  of  this  see  our  No.  140  White 
Lawn  Waist  at  $4.50  doz.  and  our  No.  109  and  114  Lawn  Waists  at  $6.50  doz.  and  our  No. 
141  Swiss  Mull  and  Baby  Irish  Lace  at  $2  95  ea.  and  our  "  KC  Special  "  Allover  Lace  and 
Ribbon  Waist  at  $2.85  each.  Also  our  own  make  of  "  1906  Rainbow  Waists."  These  will 
keep  you  up  nights  guessing  how  we  do  it.  You  will  find  full  description  of  these  lines  in 
another  part  of  this  journal.     Read  it. 

QUEEN* S  GATE  Indelible  Dye  Cashmere  Hose,  black  and  tan,  all  sizes,  our 
exclusive  brand. 


rough  &  Co. 


ULVESTER  WILSON 
BUILDING 


England:  35  Milk  St.,  London 
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Crepe  de  Chine  Waist,  V  shaped 
front  of  fine  Paris  Colored  Insertion 
and  lace  beading,  threaded  with 
ribbon.  New  sleeve  with  deep  lace 
cuff. 

Kyle,  Cheesbrough  <&  Co. 
Montreal 


■  f 


^f*rt 


Soie  Ninon  Blouse,  lined  Chiffon.  Yoke 
composed  of  fine  hand  work  and  lace,  sleeves 
to  correspond. 

Kyle,  Cheesbrough  <&"  Co. 
Montreal 


Blouse  of  White  Guipure,  with  transparent 
j^oke  of  fine  Val  lace — smart  shape.  Waist 
Belt  of  Taffeta,  lined  Chiffon. 

Kyle,  Cheesbrough  &  Co. 
Montreal 
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: 

t  A  word  with  you  on 

I MORRALL  S I 


♦ 


NEEDLES 


♦ 


$     You     cannot    judge     the     quality     or     value    of 

t     needle   by   its  appearance.      Your  safeguard   must  be     { 


t 


♦ 

|  Name  and  Reputation                 | 

♦  ♦ 

♦  We  can  give  you   both,   as   we   have   been   manufac-     ♦ 
X  turing  needles  for  over                                                              X 

I  100  Years                         | 

i  This  is  worth  your  consideration  !                       1 

♦  ♦ 


♦  You  may  offend  your   best    customer   by   selling  de-     ♦ 
|  fective  needles.      WHY  RISK  THIS?                              | 

!  * 

!  ABEL  MORRALL'S    NEEDLES  are  made  in  one     I 

♦  ♦ 

♦  quality    only — THE    BEST.        Absolutely    perfect     ♦ 

♦  and  guaranteed.  ♦ 
X  B                                                                                X 

X  APPLY  DIRECT  TO    

♦ 

I  ABEL  MORRALL,  Limited 

t  REDDITCH,  ENGLAND 


>♦♦♦♦♦♦♦♦♦♦♦»♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦< 
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BOOKS  FOR 
BUSINESS  MEN 


Business  Short  Cuts 

The  largest,  the  best,  the  most  prac- 
tical book  of  experts'  short  cuts  ever 
published. 

Contains  much  valuable  information 
on  : 

Labor  Saving  Methods,  Advertising,  Loose-Leaf  Led- 
ger Devices,  Checking  Systems,  Mathematical  Short 
Cuts,  Correspondence  Helps,  Card  Systems,  etc. 
$1.00  Post  Paid 


Manufacturing  Cost 

By  H.  L.  C.  Hall 

This  book  is  a  new  departure  in  the 

way  of  a  book  on  "cost  accounting."      In 

it  you  will  find    treated  the  principles   of 

the  science  instead  of  a  description  of  what 

some  one   else  has  done.     Other  people's 

systems  do  not  interest  you  unless  you  can 

apply  them  to  your  own  uses,  hence  only 

those  which  can  be  applied  to   your  own 

needs  are  touched  upon. 

The  Buyer,  The  Manager,  The  Superintendent,  The 
Book-keeper,  The  Seoretary,  The  Sales  Agent  and  all 
those  interested  in  knowing  "what  It  costs"  should 
secure  a  copy.    Send  for  circular 

Price,  $3.00  Post  Paid 


Thome's 

Twentieth  Century  Book-keeping 

and  Business  Practice 
By  W.  W.  Thorne 

Mr.  W.  W.  Thorne  is  the  acknow- 
ledged leading  authority  on  Book-keeping 
in  the  United  States  and  Canada.  The 
Ontario  Government  recently  engaged  Mr. 
Thorne  to  re-model  the  book-keeping 
system  of  the  Province. 

The  Index 
of  this  book  contains  over  nine   hundred 
references  and    is    so   arranged    that  any 
subject  can  be  referred  to  instantly. 

Some  Subjects  Treated 
Accounts  Receivable  Accounts  Payable 


Adjustments 
Averaging  Accounts 
Aalance  Sheet 
Bank  Accounting 
Capital  Stock 
Cash  Books 
Checking  Systems 
Cross  Entry 
Depreciation 
Expense 
Interest 
Ledgers 


Etc. 


Assets 
Bad  Debts 
Bond  Accounts 
Capital 
Card  Ledgers 

Cash  Discounts 

Cost  Accounts 
Distribution  of  Accounts 
Double  Entry 
Installments 
Journals 

Merchandise  Accounts 
Etc. 


If  you  are  a  book-keeper  you  cannot 
do  without  it. 

If  you  are  a  business  man  it  will  be 
worth  money  to  you. 

Price,  $3.00  Post  Paid,  Bound  in  Halt  Leather 


The  Maclean  Publishing  Co. 


Limited 


Toronto 

Montreal 

Winnipeg 


WANTED 

1,000 

DRY  GOODS  CLERKS 

to  secure  subscriptions  for  THE  BUSINESS  MAGA- 
ZINE. We  will  pay  you  50  cents  on  every  yearly  subscrip- 
tion you  send  us. 

This  is  an  excellent  opportunity  to  make  money,  as  every 
business  man  will  see  it  is  to  his  best  interests  to  subscribe. 
Call  his  attention  to  the  following  facts  and  secure  his 
subscription  : 

THE  BUSINESS  MAGAZINE  is  designed  to  aid 
the  busy  man  in  his  reading. 

Hundreds  of  excellent  magazines  are  being  published,  con- 
taining many  articles  the  modern  business  man  should  read. 

He  has  not  time  to  read  and  cull  from  them  the  timely, 
interesting,  entertaining  and  helpful  articles  he  needs;  we  do 
that  for  him. 

THE  BUSINESS  MAGAZINE,  contains  each 
month  a  varied  and  carefully  selected  series  of  articles  from 
the  best  magazines  of  the  world. 

In  addition  to  this,  the  magazine  will  contain  three  other 
strong  features  : 

A  very  complete  list  or  index  of  the  other  important 
articles  of  the  month  and  where  they  are  to  be  found,  but  for 
which  there  is  not  room  in  the  current  issue  of  THE 
BUSINESS  MAGAZINE. 

A  list  of  new  books  of  special  interest  to  business  men. 

And,  as  the  number  of  magazines  in  Canada  from  which 
extracts  can  be  made  is  small,  one  or  two  interesting  original 
articles  on  Canadian  men  and  affairs  will  be  published. 

Annual  subscription  Two  Dollars. 

The  MacLEAN  PUBLISHING  COMPANY,  Limited 

MONTREAL  TORONTO  WINNIPEG  LONDON,  ENG. 


Che  Draper 
of  Australasia, 

The  Organ  of  the  Drapery  and  Kindred 
Trades  of  the  Antipodes. 

SUBSCRIPTION  $2.50  PER  ANN. 

post  free  to  any  part  of  the  world.     A  handsome 
Diary  Is  presented  free  to  annual  subscribers. 

Publishing  Offices  : 

Melbourne, 
Sydney, 
British  Offices  :  1 12  Wood  St.,  London 

American  and  Canadian  inquiries  will  receive  prompt  attention 

if  sent  to  the 

American  Representative:  J.  C,  Halsby.  No.  t  Broadway,  New  York  City 

Specimen  Co  fill  frit  on  application. 


Fink's  Buildings. 
Post  Office  Chambers. 
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NOW  FOR   A 
PROFITABLE   1906   TRADE 


The  old   adage  "  a  penny  saved  is  a  penny  made"  is  in  order  here. 

We  help  you  to  save  money  and    learn    you  to  make  money. 

1905  told  of  a  large  addition  to  our  customers  among  the  dry  goods 
and  millinery  trades  in  all  parts  of  Canada. 

Best  people  in  the  trade  have  learned  that  we  can  make  business 
profitable  for  them  by  making  salable  off-color  and  soiled 
goods  that  otherwise  would  count  as  dead  stock. 


—  DRESS  FABRICS,  RIBBONS,  BRAIDS, 
—HOSIERY,  FEATHERS  AND  PLUMES 
—RE-DYED  AND  FINISHED  TO  BECOME 
—NEW  AGAIN. 


*rf 


R.  Parker  &  Co.,  Dyers  and  Finishers 

787-791  Yonge  Street,  Toronto,rCanada 


AUBURN  WOOLLEN  COMPANY,  LIMITED 


PETERBORO',  ONT. 


% 
% 


•jW 


We  are    showing   the  NEWEST  and  MOST  ELEGANT  designs   of 

Plain  Coverts,  Fancy  Coverts,  Beavers,  Worsteds  and  Ladies'  Box  Cioths  in  the  newest  shades 
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RYLANDS&Sons 


LIMITED 


MANCH 


IMG. 


Cotton 


Spinners 


♦     ♦     ♦     ♦ 


Merchants 


♦     ♦     ♦     ♦ 


Manufacturers 


Bleachers 


♦     ♦     ♦ 


Dyers 


C/,petown,i8"''> 


♦        ♦        ♦ 


Finishers 


Makers  of  the  Celebrated  Dacca  Calicoes  and  Sheetings 


** 


WORKS: 

Heapey, 

Longford 

Works, 

Gorton. 


*$t*|t 


Hrrl? 


WORKS: 

Swinton, 
Wigan, 
Chorley. 


Capital,  $14,500,000 ;  Employees,  12,000 
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VERY  BEST  SILK  f 
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The  Best  Resolution 


you  can  make  this  year 
that  will  help  you  in  your 
daily  work,  and  stimulate 
you  to  do  brighter  and 
better  things  in  the  year 
we  have  just  entered  upon 
is  to  subscribe  to 


The  Dry  Goods  Review 


If  you 

are 

not 

already  a 

subscr 

iber 

sign 

the    en- 

closed 

card 

and 

return  to 

us  to-day. 
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A.  T.  PORTER  IMPORTING  CO. 

Manufacturers'  Agents 

8  Colborne  St.,  43  St.  Sacrament  St. 

TORONTO  MONTREAL 


We  offer  the  following  as  some  of  our  specialties  : — 
Cotton  and  Linen  Torchon  Laces 
Real  Torchons  and  Insertions 
Tapes,  Braids,  Elastics,  Webbing 
Century  Printed  Tape 
Stay  Bindings  and  Corset  Lace 
Silk  and  Cotton  Ribbons  and  Galloons 
Prussian  Binding 
Men's  Jewellery.     Vest  Buttons 
Gablonz  Jewellery  and  Ornaments 
Toilet  and    Millinery   Pins    and   Orna- 
ments 
Bead  Necklets,  Pearl  and  other  Colors 
French  Purses  and  Novelties 
Cologne  and  Perfumery 
Plres '     Celebra  ted     Cu  tlery  —  Pocket 
Knives,  Razors,  Scissors,  Manicure 
Articles,  Brushes  and  a  great  var- 
iety of  other  smallwares. 

Goods    come    direct    from    the    makers,   consequently 
purchasers  are  saved  commission  house  profits. 

IMPORT  ORDERS  ONLY 


SIMPLE 


ACCURATE 


INEXPENSIVE 


i 


«*&&& 


Measures  accurately,  without  unwinding1,  all  kinds  of  fabrics  wound 
in  the  piece,  from  ribbons  and  dress  goods  to  carpets  and  linoleum, 
leaving  the  piece  in  as  perfect  condition  as  wtien  new,  avoiding  the  labor 
of  unwinding  and  rewinding,  and  the  unsightly  appearance  and  condi 
tions  which  always  follow. 

Is  mathematically  correct  and  the  only  perfect  system  invented  for 
measurihg  goods  in  the  piece. 

It  is  so  simple  that  a  piece  of  goods  can  be  measured  in  oneeighth 
the  time  required  by  any  other  method. 

Will  save  many  times  its  cost  in  one  general  inventory. 

U  invaluable  for  measuring  part  pieces  of  wound  piece  goods. 

Should  always  be  used  when  receiving  new  goods  in  proving  the 
accuracy  of  the  mill  measurements  or  the  yards  charged  in   the  invoice. 

Is  an  absolute  store  necessity  and  it  is  a  pleasure  to  use  it. 
Sofd  by  Price  $2.00  each, 

THE   W.   R.   BROCK  CO.,   Limited 

MONTREAL  and  TORONTO 


CUTS  FOR  SALE 

vwwwv 

The  Dry  Good-  Review  uses  monthly  in  its 
reading  columns  late  fashion  cuts,  which  are  se- 
cured at  considerable  expense  from  the  fashion 
centres  of  the  old  and   new  worlds. 

Should  any  of  our  readers  desire  to  purchase 
any  of  these  cuts  for  use  in  their  advertising,  etc., 
we  will  be  pleased  to  let  them  have  them  at 

I5c.  per  square  inch  for  Half  Tones 
7c.        "        "       Zinc  Etchings 

Only  the  originals  will  be  sold.  No  duplicates 
will  be  made. 

This  is  an  opportunity  to  secure  cuts  which  re- 
flect the  season's  latest  fashions,  at  a  very  reason- 
able cost. 

When  ordering  please  mention  page  and  month 
of  The  Review  in  which  the  cut  appeared. 

—  ADDRESS 

DRY  GOODS    REVIEW 


232  McGill  Street 
MONTREAL 


10  Front  St.  East 
TORONTO 


••«•••••■••••••••••••••••-••••-•«•••••••••••••"•••••••"•••••••••••••••••••••••••"«••• 
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Turn  Loss 
Into  Profit. 
How? 

By  showing  your  Lace  Curtains  the  old  way 
means  loss  in  salesman's  time— loss  in  floor 
space— loss  in  soiled  stock— loss  in  sales. 

THE  "MODEL  DISPLAY  RACK"  WAY 
Saves  Salesman's  Time  — Saves 
Space  —  Saves  Wear  on  Stock  — 
Saves  Many  a  Sale. 

Dust  Curtains  cover  the  entire  samples  on 
the  rack.  A  colored  background  behind  each 
curtain  shows  its  full  beauty.  60  inches  in 
width  is  all  the  space  our  rack  occupies 
against  the  wall. 
i  Write  for  Catalogue  "G." 

STANDARD  Mf  G.  CO.,        XENIA,  OHIO 


No. 
No. 
No. 


Prices  F.  O.  B.   Factory 

1  holds  24  Curtains, 

2  holds  50  Curtains, 

3  holds  74  Curtains, 


Complete  Rack     Complete  Rack 
Plain  Finish         Nickel  Finish 


$10.75 
15.00 
22.50 


$12.50 
18.00 
26.00 


An  extra  5%  when  3  or  more  racks  are 
ordered  at  one  time. 


HORACE  B.  PRATT.  OTTAWA. 


Canadian   Agent 


............... 


................. 


Picture  Post  Cards 


A    PROFITABLE    SIDE    LINE 

The  wide-awake  Dry  Goods  Dealer  will  find  no 
side  line  more  profitable  than  a  well  assorted  stock 
of  PICTURE  POST  CARDS. 

THE  CRAZE  IS  NOW 
AT  ITS  HEIGHT 

We  have  a  tremendous  stock,  comprising  the 
latest  and  best  productions  of  all  the  leading  manu- 
facturers. 

LATEST  PARISIAN  CARDS. 

0.  &  F.  BEAUTIFUL  CARDS. 

COMICS  OF  EVERY  DESCRIPTION. 

VIEWS  OF  PLACES  OF  INTEREST  ALL  OVER  THE  WORLD. 


CHOICE 
SAMPLE 
ASSORTMENT 

$5.00 


Specially  fine  assortment  of  Can- 
adian views.    Local  views  to  order. 

Write  us  for  samples  and  full  par- 
ticulars. 


|   ILLUSTRATED  POST  CARD  CO. 


441  Temple  Building 


............................................................... 


MONTREAL 


................«.....*..........., 


MATCHING  COLORS 

is  not  always  an  easy  task.  But  in 
a  poorly  lighted  store  it  is  im- 
possible.     Acetylene  is  the 

Nearest  Sunlight  of  all    Lights 

and  makes  this  task  a  pleasure. 
Gratify  your  customers  and  install 
a  plant. 


THE  CONTINENTAL  HEAT  AND  LIGHT  CO. 

MONTREAL. 
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7000  pes. 

Damask  Table  Linens 


(Made  in  Canada) 


ENTIRE  SEASON'S   OUTPUT   OF 
THE  MILL 

40  DESIGNS: 

BEAVER  -  TIGER  -  LION  -  BEAR 

50  to  70  inches  wide 

Unprecedented  Values.  Can  be  retailed  at 
25c,  35c  .,  40c.  and  50c,  which  prices  are 
considerably  UNDER  regular  wholesale  quotations. 


For  full  particulars  apply  to  our  travellers  or  direct  to 

The    W.     R.     BROCK    CO.,  (Limited) 


Toronto  and  Montreal 


DRY  GOODS   REVIEW 


January,  1906 


^TURNED 
FEB  15  1906 


/ 


THE  W.  R.  BROCK  C0MPANY,(u»iied) 


COR.  BAY^AND  WELLIMCTOH  STS. 

TORONTO 


rpHE    four    pages    following    illus- 
trate   SOme    departments     and 
draw  particular   attention    to    a   few 
Special    Lines   in    each    for    Spring, 

1906. 
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1,000  pes. 

ROCKFAST 
DRILLS 

Bright 
finish 

Fast  dye 

Confined 
to 

THE  W.   R. 
BROCK 

CO.,  LIMITED 

for  Canada 

At  old 
prices 


DRY  GOODS   REVIEW 
The  W.  R.  Brock  Company,  (Limited),     continued. 


40-in. 

Apron 

Gingham, 

fast  dye; 

a 

large   range 

of  patterns 

to  retail 

12'/2c, 

regular  15c. 


400  pes. 

44-inch 

Hochelaga 

Circular 

Pillow 

Cotton, 

15  per  cent. 

below  value 


Department  "A."    Canadian  Staples. 


32-inch 
Original 

Heavy 

Canadian 

Prints 

500 
patterns, 

all 

colorings, 

to  retail 

at 

tOc. 


Plain 

and  Fancy 

Scotch 

Zephyrs 

to  retail 

at 

12y:c. 


Bolamo 

and 

Blenheim 

Silk  Check 

Zephyrs 

to  retail 

at 

20c.  &  25c. 


EE  32-inch 

Plain 

Saxony 

F'lettes, 

extra  heavy 

and  fine, 
to  retail  at 

10c, 

Cardinal, 

Sky  Blue, 

Pink,  White, 

Navy, 

Cream 


Department  "  B."    Prints,  Colored  Wash  Goods,  etc. 
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100   pes. 

40-in. 

Tweeds, 

light  and 

dark  shades, 

to 

retail  at 

35c. 

Regular 

price, 

50c. 


100    pes. 

Pin  Check 

Mohairs, 

all  colors, 

to 

retail  at 

25c. 

Regular 

price, 

50c. 


75  pes. 
Checked 
Sicilians, 

blue  and 

green 

mixtures 

only, 

to 

retail  at 

40c 

Regular 

price, 

75c. 


Department  "  C."    Dress  Goods  and  Silks. 


5,000  11/4 
White  Quilts 

to 

retail  at 

$1.00. 

Regular 
price, 
$1.25. 


3,000   pairs 

Lace 

Curtains 

60  in.  by 
3V2  yds. 

to 

retail  at 

$1  00. 

Regular 
price, 

$1.25. 


Oriental 

Art 
Squares 

in 
9x9  ft. 
9x10  ft.  6  in. 
9x12  ft. 


Department  "  E."    Carpets,  House  Furnishings,  etc. 
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"Silko" 

Women's 

Hermsdorf 

Black 

Mercerized 

Cotton 

Hose, 

8ya-10  in. 

to 

retail   at 

25c. 
per   pair. 

Extra 
Special. 


"  Boston" 

1/1    Heavy 

Ribbed 

Cotton 

Hose, 

black  or  tan, 

sizes 

4  to   10. 

Can   retail 

from 

5c.  to  15c. 

per  pair. 


DRY   GOODS   REVIEW 
The    W.  R.  Brock  Company,   (Limited).     Continued. 


Ladies' 
White  Vests, 

elaborate 

lace  fronts, 

to 

retail  at 

20c. 

No.  401, 

li  Sleeves. 

No   +10, 

Strap 

Sleeves. 


Pearl 

Buttons 

in  cabinets, 

-t   holes, 

T»0  doz    in 

cabinet 

"  Value  " 

to 
retail   at 
5c.  doz. 

"Cinch  "  al 
8c.  to  10c. 


Department  "  F. "    Smallwares,  Hosiery,  Gloves,  Notions,  etc. 


H2012 

Blk    Taffeta 

Waists, 

Very 
Special, 

■J  to  retail 
at  $3.25 


H2000 
Embroid- 
ered 
White  Jap, 
Silk 
Waists, 

to  retail 
at  $3.25 


"  Lady 

Ruby" 
light  grey 
Tweed 
Skirt, 

a    marvel, 

to   retail  at 

$5  00. 

Good  value 
at  $7.50. 


A    range    of 
Whitewear 

K)  to    3&Ya 
per  cent. 
below 
present 
market 
values. 


Department  "  G. 


Ladies'  Ready-to-Wear  Garments. 
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Department  "  H."    Men's  Furnishings. 


(jf|4fuled) 


TORONTO 


Head  Office  and  Warehouse  : 
Cor.   Bay  and  Wellington    Streets,    Toronto. 

PERMANENT   SAMPLE    ROOMS 

Macdonald  Block,  Sydney,  Cape  Breton. 
62  St.  Joseph  St.,  Quebec. 
Sanford  Block.    -    Winnipeg,   Man. 
Herald  Block.      -    Calgary,    N.W.T. 


Branch  Warehouse  : 
Cor.  St.  Helen  and  Recollet  Streets,  Montreal. 

FOREIGN  OFFICES 

35  Milk  St.,  London,  E.C.,  England. 

(Mr.  A.  Hewat,  Manager) 

4  Minshull  St.,  Manchester,  England. 

Water  St.,  Liverpool,  England. 

Hanover  St.,  Glasgow,  Scotland. 

Rue  du  Faubourg  Poissonniere,  Paris,  France. 

32 


Dry  Goods  Review 


January,  1906 


A  CAMPAIGN  OUTLINED. 

AVERY  interesting  article  by  Mr.  H.  Muller, 
London,  Eng.,  appears  in  November  Profit- 
able Advertising,  published  in  Boston,  on 
textile  advertising.  Mr.  Muller  recedes  a 
handsome  salary  from  a  number  of  leading 
concerns  in  Great  Britain  to  handle  all  their  advertising. 
Probably  no  single  individual  in  the  world  places  as 
much  money  in  advertising  as  Mr.  Muller  does  for  the 
big  firms  he  represents.  He  is  well  known  to  the  older 
men  in  the  dry  goods  trade  in  Canada,  having  for  many 
years  made  annual  trips  to  this  country  selling  goods 
for  some  British  manufacturers.  What  Mr.  Muller  says 
represents  many  years'  experience  as  manufacturer,  sales- 
man and  advertiser,  and  is,  therefore,  a  most  valuable 
contribution  to  advertising  literature.     He  writes  : 

"Having  been  asked  to  say  something  about  adver- 
tising in  trade  papers,  I  must  premise  my  remarks  by 
saying  that  any  opinions  expressed  are  intended  to  apply 
only  to  textile  advertising,  and  only  to  British  textile 
advertising. 

..."It  is  dangerous  to  dogmatise  on  any  subject  what- 
ever, but  it  seems  to  me  essential  in  any  scheme  of  ad- 
vertising by  a  manufacturer  to  the  ultimate  buyer,  i.e., 
in  most  cases  the  woman,  to  begin  the  campaign,  in  the 
case  of  a  new  article,  by  a  free  use  of  the  drapery  trade 
papers.  I  generally  advise  that  they  should  be  used  for 
a  considerable  period,  say  even  six  months,  before  be- 
ginning the  advertising  in  ladies'  or  fashion  papers. 

"By  doing  this,  the  draper  in  many  cases  has  at 
least  been  made  acquainted  with  the  name  of  the  cloth, 
and  where  it  can  be  got,  so  that  if  asked  for  it  as  a 
result  of  the  general  advertising,  he  is  more  likely  to 
say  that  he  can  and  will  get  the  material  for  the  cus- 
tomer than  if  he  had  not  heard  of  it  before  the  inquiry. 

"Further,  the  travelers  and  salesmen  who  have  the 
selling  of  the  new  cloth  are  as  a  rule  readers  of  the 
trade  papers,  and  are  undoubtedly  influenced  in  their 
minds  in  the  right  direction— that  of  thinking  the  cloth 
in  question  one  that  they  ought  to  push — by  seeing  it 
advertised  in  the  trade  papers.     As  regards 

The    Style    of   the    Advertisement, 

it  should,  in  my  opinion,  be  as  clear  and  straightforward 
as  possible;  the  retailer  is,  as  a  rule,  likely  to  be  preju- 
diced against  any  manufacturer  or  wholesale  house  that 
overstates  the  case  by  extravagance  in  laudation,  and  no 
statement  should  be  made  that  cannot  be  substantiated. 
Above  all  things,  there  should  be  no  running  down  of 
competitors. 

"There  should  be  definite  information  as  to  the  na- 
ture of  the  cloth,  about  its  possible  uses,  as  to  the  class 
of  trade  for  which  it  is  most  suitable,  and  as  to  its  ap- 
proximate cost.  The  last  two  points  should  be  remem- 
bered, as  a  draper  is  annoyed,  if  he  takes  the  trouble  to 
inquire  about  the  novelty,  to  find  it  absolutely  unsuited 
for  his  trade. 

"It  is  not  often  that  a  new  cloth  is  put  on  the  mar- 
ket by  a  house  strong  enough  to  lay  down  conditions, 
such  as  the  fixing  the  minimum  price  that  the  retailer 
is  to  be  allowed    to  charge.     When  that  is  done,     how- 


ever, the  greater  number  of  retailers  are  able  to  see  that 
the  condition,  stopping  as  it  does  'the  cutting'  of  prices 
by  their  competitors  in  the  next  street,  is  one  that 
makes  for  their  own  ultimate  profit,  and  are  ready 
enough  to  agree  to  it.  This  fixing  of  a  price,  below 
which  the  retailer  cannot  sell,  can  obviously  not  be  done 
in  every  case,  but  it  is  a  policy  which  is  likely  to  be 
carried  out  in  the  future  more  frequently  than  hitherto. 
Any  cases  of  breaking  of  the  agreement  should  be  adver- 
tised in  the  trade  papers,  not  only  as  deterrent  to  oth- 
ers, but  also  in  justice  to  those .  who  honorably  keep  to 
the  agreement. 

The  Value  of  Trade  Papers. 

"Even  after  a  persistent,  intelligently  conducted 
course  of  general  advertising  carried  on  for  a  long 
period,  it  will  be  found  advisable  to  continue  the  use  of 
the  trade  paper's  pages,  for,  however  successful  the  sale 
of  a  cloth  may  have  been,  there  are  always  some  drapers 
who  have  for  one  reason  or  another  not  taken  it  up. 

"One  great  argument  that  the  advertisement  man- 
ager of  the  trade  paper  can  legitimately  use  is  that  in 
his  case — and  in  his  case  alone — the  advertisements  are 
as  much  read  as  the  rest  of  the  matter  in  the  paper,  and 
perhaps,  by  the  careful  draper,  even  more  so. 

"One  point  should  not  be  overlooked,  namely,  that 
different  markets  require  different  handling;  the  style 
useful  in  the  States  would  not  be  effective  in  Great  Bri- 
tain, and  vice  versa.     This  is  sometimes  forgotten  ! 

"Perhaps  I  may  be  allowed  to  conclude  with  an 
anecdote  having  a  direct  bearing  on  my  subject. 

"After  having  advertised  the  production  of  one  of  my 
largest  clients  for  rather  over  a  year,  1  am  told  the 
managing  director  one  day  sent  a  letter  to  each  of  the 
travelers  asking  how  he  would  explain  the  fact  that  his 
sales  for  the  year  had  increased  so  much. 

"Naturally,  I  thought  the  explanation  would  be  that 
it  was  to  the  advertising  that  the  increase  was  to  be 
attributed.  Each  traveler,  however,  with  charming 
unanimity,  replied  that  the  reason  was  that  he  had  been 
working  so  much  harder  than  previously. 

"The  firm  very  excusably  retorted  by  a  further  in- 
quiry to  each  traveler  as  to  why  he  had  not  started  this 
harde?  work   sooner  !" 


The  subject  of  trade  marks  has  been  frequently  dis- 
cussed in  these  columns.  Manufacturers  are  just  be- 
ginning to  recognize  the  importance  of  them.  They  now 
realize  that  this  is  a  golden  age  in  trade  marks — a  time 
when  almost  any  maker  of  a  worthy  product  can  lay 
down  the  lines  of  a  demand  that  will  not  only  grow 
with  years  beyond  anything  that  has  ever  been  known 
before,  but  will  become  in  some  degree  a  monopoly.  Go 
into  a  retail  grocery,  a  retail  dry  goods  store  or  any 
place  where  the  consumer  purchases.  Trade-marked 
goods  will  be  found  in  scant  proportion  to  other  com- 
modities. Everywhere  in  trade  lines  there  are  oppor- 
tunities to  take  the  lead  in  advertising — to  replace  doz 
ens  of  mongrel,  unknown,  unacknowledged  makes  of  a 
fabric,  a  dress  essential,  a  food  with  a  standard  trade- 
marked  brand,  backed  by  the  national  advertising  that 
in  itself  has  come  to  be  a  guarantee  of  worth  with  the 
public. 
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OGILVY'S  DRY  GOODS  STORE. 

Store  Equipment  an  Important  Factor— Ways  of  Attracting 
and  Holding  Trade. 

MPOKTANT   and  large   stores   in   the   Canadian 
metropolis     along   St.     Catherine   street  have 
no    brig-liter   exponent   of   steady   growth   along 
interesting     and      instructive      lines    than     the 
Ogilvy     store,     corner     of   St.   Catherine     and 
Mountain      streets,     familarily    styled    "Mont- 
real's    Exclusive     Dry     Goods   Store."     Mer- 
chants     everywhere     should     find      encourage- 
ment in  the  growth  of  this  business  from  a  modest  one- 
room   store,   20   x   25  feet,   to   a   modern   and  even  luxuri- 
ous  three-storey   and  basement   structure.      Further,  there 


"I  started  in  business  in  1866,  in  a  small  20  x  25 
foot  room,  opposite  the  market,  next  door  to  the  corner 
of  old  Bonaventure  atreet  and  Mountain  street,"  replied 
this  progressive  merchant.  "Kept  pegging  away  and 
finally  moved  to  slightly  larger  quarters  next  door,  at 
the  northeast  corner  of  St.  Antoine  and  Mountain 
streets,  and  a  little  later  from  there  to  the  northwest 
corner  in  still  larger  premises.  While  in  that  site  we 
were  obliged  to  extend  three  times,  and  at  last,  in  1896, 
moved  up  to  our  present  position,  building  the  store 
ourselves  to  meet  the  requirements  of  the  steadily- 
growing  trade." 

Asked  to  attribute  this  remarkable  growth  to  one 
salient  feature,  Mr.  Ogilvy  promptly  said,  "Honest,  up- 
right dealing,    in  every  sense  of  the  term."     Continuing, 


Imposing  Exterior  of  the  Ogilvy  Store. 


are  many  helpful  suggestions  which  may  be  gleaned  from 
the  meagre  description  of  the  interior  arrangement  of 
this  store,  as  well  as  the  means  employed  to  attract  and 
hold  trade. 

A  representative  of  The  Review  recently  asked  Mr. 
James  Ogilvy,  Sr.,  the  founder  of  the  business,  for  some 
facts  as  to  how  he  managed  to  achieve  such  a  remark- 
able success. 


he  said,  "Advertising  has  also  played  an  important  part. 
We  have  never  resorted  to  trading  stamps,  premiums,  or 
any  such  inducement.  We  prefer  to  give  such  things  in 
the  way  of  smaller  margins  on  dependable  merchandise. 
In  expanding  trade  in  late  years  special  efforts  have 
been  made  to  have  the  building  well  lighted,  heated,  and 
ventilated,  and  we  have  insisted  on  the  best  and  most 
modern  fixtures." 
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Description  of  Modern  Building 
The  building  is  three  storeys  and  basement,  with  a 
frontage  of  79  feet  on  St.  Catherine  street,  and  113  feet 
deep  along  Mountain  street.  The  imposing  exterior, 
Illustration  No.  1,  of  grey  stone,  is  chiefly  marked  by 
two  large  display  windows  in  front,  and  the  four  on  the 
side,  as  well  as  the  attention  given  to  making  the  store 
a  veritable  daylight  one.  There  are  entrances  on  both 
St.  Catherine  and  Mountain  streets. 

Ground  Floor  Departments. 

Ribbons  and  smallwares  are  directly  in  front  upon 
entering,  and  are  shown  in  modern  showcases  supple- 
mented by  ingenious  overhead  displays.  The  famous 
linen  department,  which  is  largely  featured,  occupies  the 
entire  space  on  the  right  side  at  the  front,  and  runs 
back  as  far  as  the  elevator.  Cloves,  handkerchiefs,  and 
neckwear  fill  the  intervening  space  in  this  section,  in 
fixtures  running  from  back  to  front.  The  glove  cabinet 
is  especially  commendable.  Back  of  these  departments 
is  the  extensive  lace  section.  Coods  are  displayed  in 
glass  counters  and  dust-proof  covered  fixtures.  This 
section  is  in  circular  form,  in  the  very  centre  of  the 
main  floor,  and  runs  in  an  opposite  direction  to  the 
others,  and  contains  the  lines  of  smallwares  and  leather 
goods  on  the  opposite  side  to  the  laces.  The  art  needle 
work  department  is  back  of  this  at  the  right;  then  come 
in  order  black  dress  goods,  colored  dress  goods,  white 
goods,  linings,  and  furs  at  the  extreme  left.  Silks  oc- 
cupy the  entire  counters  at  the  back. 
Men's  Furnishings. 

Special  stress  is  laid  upon  the  success  of  this  de- 
partment, the  location  of  which,  at  the  left  of  the  en- 
trance, is  of  considerable  importance.  This  position  is 
suitable  for  men,  as  the  elevator  and  stairway  patron- 
ized chiefly  by  women  are  at  the  right.  A  generous 
space  in  the  advertising  of  this  store  is  also  given  this 
department. 

The  first  floor,  reached  by  a  broad,  easy  stairway, 
which  is  also  used  to  display  a  line  of  suitcases,  etc.,  is 
in  many  ways  the  most  modern  and  up-to-date  in  the 
establishment.  The  boys'  clothing  department,  illustrat- 
ed before,  is  seen  immediately  at  the  entrance,  and  the 
main  details  are  self  explanatory.  The  entire  front  of 
this  floor  is  given  over  to  complete  ready-to-wear  de- 
partments. Whitewear  in  dust-proof  fixtures  is  at  the 
left  looking  towards  the  front,  and  is  entirely  enclosed 
in  glass  covered  and  dust-proof  shelving.  The  range  of 
ladies'  waists  (usually  in  the  original  boxes)  and  under- 
skirts is  shown  on  a  line  of  tables.  Corsets  occupy  one- 
half  of  the  front  section,  and  this  location  has  been 
found   advisable. 

A  superb  millinery  department,  nicely  carpeted,  is 
rendered  exclusive  by  the  five  large  cases  effectually  shut- 
ting if  off  from  the  mantles  just  back  of  it.  The  ex- 
tensive jacket  section  is  plentifully  supplied  with  strong 
circular  stands  for  the  ordinary  range  of  goods,  while 
at  the  sides  in  alternate  arrangement  are  fitting  rooms 
and  wardrobe  sections  fronted  with  mirrors.  The  ward- 
robes are  used  for  the  most  expensive  and  exclusive  lines 
carried.  Just  back  of  the  fitting  room  is  a  cosy  lunch 
room.  The  offices  of  the  firm  are  also  on  this  floor  at 
the  rear. 

Carpets  and  Curtains. 

Reference  to  Illustration  No.  2  gives  a  good  idea  of 
the  main  points  emphasized  in  this  department,  which 
occupies  all  but  a  small  section  of  this  floor.  Push  and 
enterprise,    together   with    splendid   goods   and   an    up-to- 


date  arrangement,  have  made  this  section  a  famous  one. 
On  this  floor  is  also  the  dressmaking  and  tailoring    de 
partment,   which  has  proved  a  decided   success. 
Light,  Heat  and  Ventilation. 

Luxfer  prisms  have  made  it  possible  to  utilize  the 
basement  for  complete  staple  lines  of  wools,  flannel 
white  cottons,  blankets,  comforters,  etc.  The  Lighting 
arrangements  are  rendered  independent  by  the  firm  oper 
ating  its  own  electric  light  plant.  For  ventilation  the 
Boyle   system    is   used. 

The  cash  system,  the  Lamson  one,  leads  from  every 
section  of  the  store  to  a  central  section  at  the  back  of 
the  main  floor  upon  a  balcony.  It  is  easy  of  access  and 
long  waits  are  unnecessary.  Convenience  in  this  re 
spect  is  entirely  commendable.  Each  department ,  has  its 
own  wrapping  desk,  providing  for  the  utmost  prompt 
ness  of  service.  The  sales  checks  used  by  ttlis  firm  are 
worthy  of  note.  A  double  check  in  duplicate  form  is 
sent  at  first  direct  to  the  central  cash  station,  where 
the  duplicate  is  kept  while  the  returned  top  half  is  given 
to  the  customer  and  the  lower  one  is  fylcd  at  the  wrap- 
ping desk.  Clerks  are  responsible  tor  every  check  and 
sales  are  audited  and  a  check  kept  upon  the  central  cash 
desk   in  this  wav. 


A  section  ot  the  House  Furnishings  Department,  second  floor. 

Mr.  James  Ogilvy,  Jr.,  whose  addresses  on  store 
management  and  the  treatment  of  clerks  generally  have 
stamped  him  as  an  authority,  is  the  active  manager  of 
the  business,  while  his  brother,  John  Ogilvy,  retains 
charge  of  the  financial  end. 

The  Review  man,  in  conversation  with  their  window 
and  interior  decorator,  Mr.  Arthur  G.  Bond,  who  has 
won  somewhat  of  an  international  reputation,  learned  of 
the  co-operation  which  is  at  all  times  sought  between 
decorations  and  their  newspaper  and  other  forms  of  ad 
vertising.  The  Review-  has  many  times  illustrated  some 
of  the  ingenious  effects  produced  under  the  direction  of 
Mr.   Bond. 

Mr.  Stanley  J.  Mills,  the  advertising  manager  of  the 
firm,  explains  briefly  but  clearly,  in  the  following  words, 
the  policy  pursued  in  the  publicity  of  this  firm  :  "in 
advertising  we  are  always  most  careful  not  to  give  the 
public  a  wrong  impression  about  anything  we  mention. 
Sometimes  a  mistake  has  got  into  the  ad.  Even  then 
we  live  up  to  it,  and  rather  sell  goods  at  a  very  decided 
loss  than  disappoint.  We  believe  in  the  judicious  use  of 
cuts,  and  are  confident  they  do  attract,  extra  attention 
to   the      ads   and   so    help    sell  the   goods. 
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BANQUET   OF   THE    RETAIL    MERCHANTS'    ASSOCIATION    OF 
CANADA,    IN   MONTREAL,   NOV.   29th. 

Enthusiastic  and  Enjoyable  Gathering— A  Testimonial  to  Mr.  Honore  Gervais,  M.P.,  for  his  Strong  Efforts  in 

Bringing   about    Prohibition    of  Trading    Stamps. 


NOTHER  milestone  in  trade  asso- 
ciation history  was  passed  on 
Wednesday,  November  29,  at  the 
banquet  in  the  Place  Viger  Hotel, 
Montreal,  of  the  Retail  Merchants'' 
Association  of  Canada.  The  gath- 
ering of  250  influential  merchants 
and  their  wholesale  friends  was  used  to  express  a  testi- 
monial of  their  gratitude  to  Mr.  Honore  Gervais,  M.P. 
for  St.  James,  Montreal,  for  his  strong  and  successful 
efforts  to  bring  about  the  prohibition  of  the  trading 
stamps.  The  banquet  was  marked  with  the  usual  good 
time  that  has  prevailed  upon  previous  gatherings  of  re- 
tailers, and  reflects  credit  upon  the  committee,  headed  by 
the  president  of  the  association,   Mr.    J.   O.    Gareau,   the 
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well-known  Montreal  retail  dry  goods  merchant,  who 
presided  at  the  banquet. 

At  the  table  of  honor  were  many  well-known  politi- 
cal celebrities  and  representatives  of  the  affiliated  asso- 
ciations throughout  Canada. 

After  the  toast  to  "His  Majesty"  had  been  honored, 
and  God  Save  the  King  sung  in  a  very  enthusiastic 
fashion,  Mr.  J.  0.  Gareau,  the  president,  rose  to  intro- 
duce the  guest  of  the  evening. 

Mr.  J.  0.  Gareau. 

Mr.  Gareau,  in  thanking  Mr.  Gervais,  M.P.,  for  his 
efforts  in  securing  the  passing  of  the  late  bill  abolishing 
trading  stamps,  gave  an  interesting  and  instructive  his- 
tory of  their  meteoric  career.  "Three  years  ago,"  he 
said,  "the  trading  stamp  nuisance  was  introduced  in 
Montreal.  At  first,  when  there  was  no  blare  of  trum- 
pets, merchants  were  slow  to  take  hold  of  them.  How- 
ever, about  one  year  ago,  when  the  promoters  of  the 
scheme  started  an  extraordinary  publicity  campaign,  the 
stamps  beeame  extremely  popular.     Then  apparent  evils 


began  to  be  felt.  At  this  point  this  association  of  near- 
ly ten  thousand  members  began  to  fight  green  cash  re- 
ceipts. The  chief  company  was  wide  awake,  and  soon 
secured  an  injunction  which  paralyzed  our  efforts.  Law- 
yer Lavallee  was  consulted,  and  advised  a  Government 
measure  by  securing  the  aid  of  Mr.  Gervais,  who  took 
the  lion's  share  of  the  combat  afterwards.  An  influen- 
tial delegation  interviewed  Sir  Wilfrid  Laurier  at  Otta- 
wa, who  gave  them  every  attention,  and  the  result  has 
been  as  you  all  know."  Mr.  Gareau  concluded  by  point- 
ing out  the  gratitude  due  Mr.  Gervais,  whose  work  had 
been  done   without   any  material  reward. 

The  Struggle  Outlined  by  Mr.  Gervais 

Mr.  Gervais  modestly  deprecated  the  .praise  bestowed 
upon  him,  and  stated  that  the  good  results  which  had 
followed  his  efforts  were  primarily  due  to  the  action  of 
the  organized  retail  merchants  of  every  trade  which  com- 
pose this  association.  The  value  of  combination  and  co- 
operation for  the  improvement  of  trade  conditions  was 
then  clearly  but  concisely  outlined.  He  advised  the 
study  of  political  economy  and  sociology  in  order  that 
they  might  have  a  better  knowledge  of  their  position 
and  force  in  the  community.  Then  they  could  bring  to 
aid  all  the  accumulated  results  of  scientific  research. 
"Merchants  ought  to  be,"  said  he,  "fully  acquainted 
with  the  problems  and  tendencies  of  the  day." 

In  Other  Lands. 

The  speaker  then  went  on  to  describe  the  work  being 
done  by  commercial  unions  in  other  countries,  and  stated 
that  he  regarded  this  association  as  a  step  towards 
Canada  taking  in  the  world  of  commerce  a  position 
which  was  her  due.  He  referred  at  length  to  ancient  as- 
sociations, notably  those  of  Tyre,  Carthage,  Rome, 
Genoa  and  Venice,  and  outlined  many  notable  events  in 
the  career  of  these  powers.  He  held  up  the  efforts  of 
Belgian  and  German  merchants  as  striking  examples  for 
imitation  by  Canadian  merchants.  He  then  gave  a  re- 
view of  the  formation  of  associations  in  Canada,  con- 
cluding by  a  happy  eulogy  on  the  great  future  of  Canada. 

Other  speakers  were  the  Hon.  William  Mitchell, 
Senator  Cloran,  the  Hon.  J.  Israel  Tarte,  the  Hon.  Mr. 
Gouin,  and  Mr.  Langlois,  and  Messrs.  Leonard  and  J. 
Bureau,  all  of  whom  replied  to  the  toast  to  the  various 
political  bodies.  The  numerous  other  toasts  were  re- 
plied to  suitably. 

The  Dry  Goods  Guests. 

Among  the  dry  goods  firms  represented  were  the  fol- 
lowing :  Fred.  Caldecott,  A.  Sauve,  Debenham,  Calde- 
cott  &  Co.;  A.  Davis,  A.  McDougall  &  Co.;  W.  G.  Wise, 
Tooke  Bros.,  Limited;  L.  J.  A.  Racine,  A.  Racine  &  Co.; 
A.  G.  de  Tonnancourt  and  J.  E.  Coutu,  the  Hudson  Bay 
Knitting  Co.;  A.  C.  dimming,  Emil  Bourassa,  H. 
Pinet,  the  W.  R.  Brock  Co.,  Limited:  George  Hamel,  C. 
M.  Cameron,  Greenshields  Limited;  J.  A.  Canneton,  R. 
S.  M.  Bouchette,  Mclntyre,  Son  &  Co.,  Limited;  George 
Cook,  the  Belding  Paul  Co.,  Limited;  H.  Giroux,  Thos. 
May  Co.,  Limited;  J.  E.  Lafontaine,  Hodgson,  Sumner 
Co.,  Limited;  B.  Dixon,  Short  &  Co.;  J.  L.  Coutlee, 
Caverhill  &  Kissock;  F.  P.  Pelletier,  J.  Arthur  Paquet, 
and  many  others. 
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THE     MAIL     ORDER     DELUGE 


THE  enormous  development  of  the  mail  order  business 
in  Canada  has  long-  been  a  source  of  considerable 
worry  to  the  smaller  merchants,  and  with  the  open- 
ing of  the  T.  Eaton  Co.'s  Winnipeg  store  renewed  efforts 
are  being  made  to  capture  more  of  the  country  trade  for 
their  Toronto  establishment.  The  output  of  Fall  cata- 
logues for  their  two  stores  was  250,000,  coupled  with  an 
extra  inducement  of  freight  or  express  charges  prepaid 
on  all  orders  of  $25  or  over.  Add  to  this  an  edition  of 
100,000  catalogues  by  the  Simpson  Co.,  and  the  mail 
order  feature  of  both  businesses  is  hardly  likely  to  fall 
behind  in  the  record  of  sales. 

Not  only  are  the  big  Toronto  stores  reaching  out  in- 
to all  parts  of  Canada,  but  their  policy  of  expansion  ex- 
tends to  China  and  Japan,  with  special  quotations  for 
foreign  trade  that  discount  the  best  that  English  houses 
can  do.  We  mention  this  to  emphasize  the  aggressive 
tactics  and  up-to-date  business  methods  of  the  big  mail- 
order houses,  and  the  necessity  for  country  merchants  to 
figure  out  some  means  of  self-protection. 

An  instance  that  came  to  the  surface  only  the  other 
day  shows  that  the  competition  of  Toronto  stores  is  to 
be  more  and  more  intense,  even  to  the  extent  of 
juggling  with  prices.  The  case  in  point  had  reference  to 
a  good-sized  order  for  carpets.  After  getting  figures 
from  a  local  dealer  a  certain  gentleman  went  to  To- 
ronto to  find  out  the  best  he  could  do  there,  and  was 
met  with  a  proposition  auparently  so  attractive  that  the 
order  was  partially  placed.  On  returning  home  and  sub- 
mitting samples  for  comparison  it  was  found  after  all 
that  the  local  store  was  selling  better  carpets  for  less 
money  than  its  big  Toronto  competitors,  and  a  letter 
was  promptly  mailed  canceling  the  arrangement  of  the 
day  previous. 

Quotes  Second  Price. 

Rather  than  lose  the  customer,  the  Toronto  store 
telegraphed  its  willingness  to  reduce  the  price  already 
quoted,  and  as  a  matter  of  fact  finally  secured  the  order 
at  the  lower  figure. 

The  principle  of  "one  price"  supposed  to  be  almost 
universal  with  reputable  houses  was  conveniently  side- 
tracked, and  concessions  made  beyond  anything  origin- 
ally intended.  To  what  extent  a  small  store  can  com- 
pete with  such  tactics  is  quite  a  question. 

The  triumph  of  the  mail-order  interests  is  getting 
more  and  more  emphatic,  and  the  big  Toronto  stores 
are  adding  to  their  strength  and  resources  at  a  rate  that 
is  almost  astounding.  It  is  a  matter  that  strikes  at  the 
very  root  of  successful  wholesaling  as  well  as  retailing, 
and  calls  for  something  more  than  mere  protest  if  the 
maximum  of  prosperity  of  local  merchants  is  to  be  in 
any  sense  continued. 

Incidental  to  all  this,  Dundas  &  Flavelle,  of  Lindsay, 
recently    printed    the    following    advertisement,    which    is 
full  of  suggestion  to  other  stores  all  over  the  country  : 
Stick  to  Lindsay. 

Lindsay  stores  are  the  equal  of  any  on  the 
continent  for  a  town  of  this  size.  We  mention 
that  to  emphasize  the  wisdom  of  spending  your 
money  at  home,  instead  of  sending  away  for 
goods.  It  means  very  much  more  than  appears 
on  the  surface  if  the  town  is  to  grow  as  we 
would  like. 

We  challeng-e  any  store  to  give  better  values 
than  we're  giving  right  along.  We  have  our 
choice  of  the  |  good  things  that  are  offered  and 
mean  to  sell  all  classes  of  goods  as  cheap  here 
as  anywhere.  It  makes  this  a  better  business  be- 
cause of  the  persistence  with  which  we  make 
prices  to   meet  outside  competition. 


Something  of  that  sort  could  be  followed  with  fur- 
ther argument  bearing  on  the  fact  that  a  local  mer- 
chant knows  his  trade  intimately,  and  is  more  ready  to 
"make  good"  in  case  of  anything  being  wrong.  But  in 
any  and  all  cases  more  attention  should  be  paid  to  ser- 
vice and  the  absolute  satisfaction  of  customers. 

There  are  plenty  of  stores  that  keep  on  growing  in 
spite  of  the  mail-order  competition,  largely  because  they 
are  firmly  intrenched  in  local  estimation.  In  city  or 
country  it  means  everything  nowadays  to  welcome  a 
chance  to  be  of  service,  to  seem  to  have  no  end  of 
strength  and  patience,  and  to  consider  the  interests  of 
customers  on  a  par  with  your  own.  And  by  that  we 
mean  vastly  more  than  just  store  manners. 

Taking  Manly  Stand. 

Another  vigorous  stand  has  been  taken  on  the  ques- 
tion by  McCurdy  &  Co.,  Sydney,  N.S.  Their  tone  is 
eminently  good.  They  yield  no  point  to  the  mail  order 
houses,  but  stand  out  fairly  and  squarely  on  their  own 
merits.  We  quote  a  portion  of  their  ad  as  it  appeared 
in  a  recent  number  of  a  local  paper  : 


Ever  since  1869 — thirty-six  years  ago — we 
have  been  putting  forth  every  effort  to  procure 
the  best  goods  manufactured  at  the  lowest  prices. 
With  this  end  in  view  we ,  have  found  it  necessary 
to  cross  the  ocean  fifty-six  times,  until  we  are 
now  familiar  with  the  largest  and  best  class  of 
manufacturers  of  High  Class  Dry  Goods  in  the 
Old  Country.  Year  by  year  we  have  made  ad- 
vances in  this  way  until  now  we  have  placed  on 
our  shelves  and  counters  the  largest  and  most 
popular  lines  of  Dry  Goods  anyone  would  wish 
to  see. 

*  „,  * 

There  is  an  idea  in  the  minds  of  some  people 
that  the  farther  they  send  away  for  their  goods 
the  better  the  bargain.  Lately  we  have  heard  of 
some  who  have  tried  this  "shopping  by  mail" 
business  and  have  got  heartily  sick  of  it— the 
goods  not  being  as  represented,  having  to  be 
sent  back,  and  heavy  express  charges  to  be  paid 
both  ways. 

*  *  * 

We  ask  no  favoritism,  but  are  willing  to  place 
our  goods  side  by  side  with  any  concern  in  Can- 
ada—price and  quality  compared— we  are  satis- 
fied the  decision  will  be  in  favor  of  the  Sydney 
Dry  Goods  Store. 

We  keep  no  department  store;  our  whole  at- 
tention is  devoted  to  Dry  Goods. 

*  *  * 

The  term  "dry  goods"  embraces  : 

Ladies'    Costumes    and    Coats,    Skirts,    Shirt- 
waists,   etc.,    Ladies'    Underwear     of    all    descrip- 
tions,     Millinery,      Children's      Coats,    Costumes 
etc.;    Fur   Goods,   Dress   Goods,    Silks,    Neckwear 
Belts,    Gloves,      Hosiery,      Ladies'      Rain    Coats! 
etc. 


We  wish  to  tell  you  something  about  a  few  of 
our  leading  lines. 

Take  Linens,  for  instance.  Most  ladies  know 
that  the  best  linens  in  the  world  are  made  in 
Belfast,  Ireland,  where  flax  is  grown  to  such 
perfection.  We  place  our  orders  for  Linen  here 
with  Northern  Linen  Co.,  whose  goods  hold  such 
a  reputation  the  world  over. 

*  *  • 

You  should     see     the     Table  Linens  for  29c 
40c,    50c,    75c,   $1   to   $1.50   yd.      Beautiful   pat- 
terns,  with   Napkins   to     match.       Napkins  from 
75c  doz.  to  $7.50. 
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THE      REVIVAL      IN 

By    L.    D. 


IRISH      LACES 


BEGINNING  OF  LACE  MAKING, 
RELAND   is   fast  rivaling  Belgium   as   a   lace 
producing   country,    and   the   past   few   years 
has  seen  what  promises  to  be  the  beginning 
of  a  permanent  vogue  for     the     wearing  of 
Irish    lace.      The     hand-made    Belgium    laces 
are  never  out  of  date,   and  there  is  no  rea- 
son   why    the     hand-made     laces  of  Ireland 
should  not  enter  the  same  class,  for  they  are 
very  beautiful,   and  their  beauty  is  all  their 
own,  and  with  the  exception  of  the  Irish  point,  they  are 
not   unduly   expensive. 

Though  the  Irish  laces  have  such  a  marked  charac- 
ter, the  bey-inning  of  the  industry  dates  only  from  the 
first  quarter  of  the  last  century.  It  may  almost  be  said 
to  be  a  product  of  the  dark  days  of  the  famine,  though 
some  attempts  were  made  to  teach  lace  making  at  an 
earlier  date,  induced,  no  doubt,  by  the  knowledge  that 
women  of  the  same  class  in  many  parts  of  Europe  had 
made  lace  making  in  their  homes  a  paying  industry  for 
many  centuries,  and  also  by  the  fact  that  the  Irish 
women  were  exceptionally  expert  and  quick  with  the 
needle.  It  was  the  attempt  to  find  some  means  of  help 
in  the  great  distress  of  the  famine  period  that  led  to 
the  opening  of  the  first  schools. 

Irish  Point. 
Though  all  the  Irish  laces  are  of  great  beauty,  the 
"Queen"  of  them  all  is.  undoubtedly,  the  flat  Irish 
needle  point.  Those  who  have  seen  this  exquisitely 
artistic  and  costly  lace,  as  nmv  produced,  can  hardly 
realize  that  such  results  could  flow  from  the  gathering 
together  of  a  few  poor,  pale,  famine  stricken  girls,  in  a 
convent   school,   not   much  over  50  years  ago,   in  the  at- 


Sainl  (Punto-in-aria) 


tempt  to  keep  body  and  soul  together.  This  was  at  the 
Presentation  Convent.  Yougal,  county  Cork.  Truly,  that 
patient  sister  "builded  better  than  she  knew"  who 
laboriously  unravelled  her  precious  piece  of  Venetian 
point,  stitch  by  stitch,  that  she  might  learn  the  secret 
of  its  making.  These  stitches  she  taught  to  a  few 
chosen  pupils,  and  the  progress  made  was  of  such  a  na- 
ture that  in  1852  the  first  school  for  teaching  "Irish 
Point"   was  opened. 


This  school  is  still  maintained,  and  this  convent  is 
now  the  centre  of  supply  for  Irish  point.  The  lace  has, 
however,  long  ceased  to  be  just  a  copy  of  Italian  pat- 
terns, for  with  time  and  practice  many  new  stitches  and 
combinations  have  been  invented.  These  have  placed  it 
in  a  class  by  itself,  and  now  it  much  more  nearly  re- 
sembles fine  Brussels  point  than  the  lace  from  which  it 
sprang. 

Irish  Crochet. 

There  is  no  need  to  describe  this  lace,  for  this  is  the 
day  of  its  popularity,  and  nearly  everybody  possesses  a 
piece.  This  lace  is  uniquely  Irish,  and  owes  its  indi- 
viduality  to   the  fact   that   the   crochet   needle  is   substi- 


Irish  Crochet. 

tuted  for  the  sewing  needle.  It  is  made  in  almost  all 
parts  of  the  country,  but  the  chief  districts  lie  around 
Cork,  Yougal  and  Kinsale,  in  the  south,  and  Clones  and 
Adara  in  the  north.  What  is  known  as  the  Clones 
guipure  is  noted. 

It  was  just  after  the  famine  that  this  crochet  lace 
was  first  made  in  Ireland.  An  attempt  had  been  made 
to  start  it  in  Cambridgeshire,  but  had  failed.  Encour- 
aged, however,  by  the  success  attending  the  making  of 
other  laces,  it  was  tried  in  Ireland.  The  first  designs 
were  copied  from  the  heavy  raised  needle  point  Venetian 
Church  laces,  the  pattern  being  formed  over  a  cord,  and 
the  brides  made  in  exquisite  imitation  of  the  needle 
point.  This  lace  is  not  expensive,  and  is  one  of  the 
most    durable  made. 

Since  the  Irish  crochet  lace  became  so  fashionable  an 
attempt  has  been  made  to  produce  it  in  France,  and  also 
in  Syria.  This  has  not  been  very  successful,  and  is 
easily  told  from   the  real  Irish  lace. 

C  xrrick-ma-Cross. 

In  point  of  age,  Carrick-ma-cross  should  come  first, 
for  it  was  made  at  the  place  it  is  named  after  as  early 
as  1820.  This  lace,  too,  was  the  outcome  of  copying 
Italian  patterns,  and  then  individualizing  the  methods. 
There  are  two  kinds  of  Carrick-ma-cross  lace — the  first  a 
kind  of  applique,  worked  by  tracing  the  pattern  on  fine 
muslin  and  botton-holing  it  (down  onto  net.  The  muslin 
is  then  cut  away  from  the  ground,  and  a  muslin  pattern 
on  a  net  background  is  left. 

The  famine  nearly  ruined  the  making  of  this  lace,  but 
efforts  were  put  forth  to  keep  it  alive.  Schools  were 
built  in  Carrick-ma-cross  and  in  neighboring  villages, 
and  money  was  raised  to  found  a  school  of  design.  Lace 
was  also  gotten  from  Belgium  and  remodelled,  rather 
than  copied.  The  result  was  the  modern  Carrick-ma- 
cross.  This  handsome  lace  is  worked  onto  the  cambric 
without  any  foundation,  the  superfluous  parts  cut  away 
and  all  parts  of  the  pattern  .joined  by  brides  or  picots. 
Carrick-ma-cross  is  not  particularly  expensive,  and  is 
one  of  the  best  known  of  the  Irish  laces,  from  the  fact 
that  its  workers  have  a  long-established  connection  with 
the  London  retail  trade. 
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Rose   Point  or   Inchmac   Saint. 

This  lace  is  as  lovely  as  its  name,  and  is  an  ex- 
quisite fabric,  at  once  delicate  and  rich,  and  runs  the 
needle  point  of  the  south  close  for  supremacy.  It  origin- 
ally dates  from  the  famine  time,  and  the  efforts  made  to 
find  remunerative  work  for  girls  of  the    district. 

The  "rose  point"  is,  to  all  intents  and  purposes,  the 
Italian  "punto  in  aria" — bridges  or  brides  in  the  air — so 
called  from  the  tiny  brides  or  links  which  join  the 
sprays  together.  This  was  first  taught  by  a  Mrs.  Mac- 
Lean,  and  the  same  thougbt  that  led  the  nun  in  the  south 
to  unravel  her  piece  of  Venetian  point  led  this  lady  to 
do  the  same  with  her  "punto  in  aria."  The  first 
flounces  of  this  lace  were  shown  at  the  London  Exhibi- 
tion of  '51,  and  were  purchased  by  the  then  Primate  of 
Ireland. 

Limerick  Lace. 

This  lace  was  introduced  as  a  business  venture  about 
(.829  by  a  Mr.  Walker.  He  started  a  factory  and  at  one 
time  had  300  girls  employed.  This  was  in  Limerick. 
The  palmy  days  of  Limerick  lace  were  in  the  first  part 
of   Victoria's   reign,    when    it   became   immensely   popular. 

The  long  court  mourning  for  the  Prince  Consort  be- 
gan a  decline  that  was  finished  by  the  introduction  of 
cheap    and    pretty    machine-made    lace.      When    the    other 


religion    and    from    their    splendid    churches,    that    keep    the 

imagination  alive,  and  perhaps  she  is  right. 

"There  are  few  really  buxom  women  in  Ireland,"  she 
says.  "The  type  is  usually  refined,  a  clear  pallor  taking 
the  place  of  the  traditional  rosy  cheeks  of  the  country 
lass.  In  the  cathedral  at  Tuam  I  counted  among  the 
hundreds  of  women  present,  fifty  per  cent,  wearing 
shawls  and  neat  white  caps,  for  in  Galway  and  the 
south  when  a  woman  is  between  fifty  and  sixty  years  of 
age  she  adopts  the  dainty,  close  white  cap  of  embroider 
ed  muslin,  which  she  wears  in  bad  weather  under  the  al- 
tnost  universal  shawl  or  wide  black  hood.  There  are 
many  who  wear  the  small  'head  shawl,'  which  is  certain- 
ly less  artistic  and  beautiful  than  the  long  soft  lines  of 
the  larger  woolen  garment. 

"While  in  the  county  of  Mayo  I  went  into  one  of  the 
cabins  of  the  peasants,  accompanied  by  a  parish  priest, 
just  about  the  dinner  hour.  It  is  needless  to  say  that 
our  visit  was  quite  unlooked  for,  and  no  preparations 
had  been  made  by  the  occupant,  who  had  been  busy  with 
her  family  in  the  hay  field.  There  was  the  body  of  the 
cabin,  used  as  the  living  room,  with  two  'bunks'  cur- 
tained off,  dark  and  stuffy,  but  clean  and  neat,  consider- 
ing all  things.  A  tiny  portion  behind  the  chimney  was 
also  curtained  off,  so  small  that  I  had  difficulty  in 
turning  around  in  it.  There  was  only  one  window  to 
light  the  cabin,  the  floor  was  of  flags,  the  roof  of  thatch; 


Carrick-ma-cross. 


laces  were  looking  up  interest  began  to  be  taken  in 
Limerick,  too,  and  in  1882  an  attempt  was  made  to  re- 
vive the  art,  a  well  nigh  lost  one.  A  few  of  the  old 
workers  were  found  and  set  to  copy  patterns  and  de- 
signs. In  1899  a  training-  school  on  a  small  scale  was 
started,  and  Limerick  lace  is  beginning  to  make  its  ap- 
pearance once  more  in  the  markets  of  the  world. 

There  are  two  kinds  of  Limerick  lace  made,  both  on 
a  net  ground,  the  tamboured  and  the  run  or  darned  lace. 
There  is  a  shadowy  effect  about  the  run  lace  that  is  very 
pleasing,  but  Limerick  lace  suffers  from  the  fact  that  it 
can  be  so  easily  imitated  by   machine  work. 

Just  to  show  what  kind  of  women  they  are  who  do 
this  beautiful  work,  and  the  conditions  under  which  they 
produce  it,  I  am  going  to  quote  a  description  written  in 
Ireland  last  year  by  Lally  Bernard,  for  the  Saturday 
Globe.  The  cottages  of  the  peasantry  are  very  humble. 
Out  on  the  middle  of  a  rocky  plain  a  rough  dwelling 
place  is  erected  by  piling  stone  upon  stone,  and  by 
thatching  the  roof.  In  these  lowly  houses,  and  separat- 
ed by  great  expanses  from  their  neighbors,  is  wrought 
lace  whose  fineness  and  beauty  are  the  wonder  of  all 
people.  Where  does  the  exquisite  taste  and  the  ability  to 
execute     such   work   come   from  ?      She   says  from     then- 


one  tabic  and  two  stools  constituted  almost  all  the 
furniture  of  the  living  room,  and  shelves,  just  about  the 
level  of  one's  head,  contained  the  family  crockery.  No; 
I  had  nearly  forgotten  the  'dresser,'  the  inevitable 
dresser'  which  always  stands  opposite  the  door  of  the 
cabin  and  upon  which  are  displayed  the  brightly-colored 
plates,  the  'tay  pot,'  and  generally  the  'bric-a-brac,' 
which  consists  of  highly  glazed  pottery  and  the  most 
wonderful  figure  of  Napoleon  produced  in  a  china,  which 
I  am  told  is  made  in  Scotland. 

Just  as  the  Irish  lace  industry  owes  its  birth  to  the 
mutual  helpfulness,  the  wit,  the  courage,  and  persever 
ance  of  its  women,  both  teachers  and  taught,  so  also  do 
they  owe  their  present  standing  mainly  to  the  efforts  of 
one  woman.  I  mean  the  Countess  of  Aberdeen.  In  sea- 
son and  out  of  season,  ever  since  her  husband's  term  of 
office  as  Viceroy  of  Ireland,  has  she  championed  the 
cause  of  the  Irish  lace  workers,  and  no  account  of  Irish 
laces  would  be  complete  without  making  mention  of 
Lady  Aberdeen.  The  new  industrial  and  agricultural 
boards  are  stepping  in  now,  and  are  providing  teachers, 
designers,  etc.,  and  what  is  more  to  the  point,  finding 
a  steady  and  permanent  market,  and  so  helping  to  put 
the   industry   on  a   sound   basis. 
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GOOD   ADVERTISING 

The  Editor  of  this    Department   -will   Answer  Questions    on    Advertising    and    -will 
Criticize  Advertisements  which  may  be  Submitted  to  Him. 


* 
* 


CUSTOMER  THE  BEST  TEACHER 
Gauge  Needs  of  Public,   Stick  to  Facts,  and    Use  Pictures. 

p     AMUEL  HART,    one  of  the  most 
y^ty      successful    retail    advertisers    on 
^e$      the  continent,  ofiers  the  following 
suggestions  on  advertising  : 

"If  you  know  what-  the  pub- 
lic lacks,  it  is  much  easier  to 
tell  what  it  wants.  Many  an  ad- 
vertiser has  found  to  his  sorrow 
that  he  has  advertised  an  article 
that  the  public  does  not  want,  largely  because  it  does  not 
need  it.  The  old  proverb  has  it  that  one  man  may  lead 
a  horse  to  water,  but  ten  cannot  make  him  drink,  and  so 
it  is  with  the  advertiser  and  the  public.  Therefore,  I 
say,  you  must  first  gauge  the  needs  of  the  public.    After 
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YOU'VE  PROBABLY  BEEN 
PAYING    50c    EACH    FOR 


NECKTIES 


Ever  since   you  were  big  enough  to  buy  your  own. 

$0  cents  has  been  a  standard  price,  that  if  you  thought  about  it  at  all,  you 
always  expected  to  pay  for  Neckties.  But  we  have  broken  out  of  the  50  cent  class. 
We  saw  *  wa>  to  save  you  12  per  cent,  of  your  Necktie  Money,  and  we  are  doing  it 
To-day.  to-morrow,  and  for  months  to  come  we  are  going  to  sell  the 


Regular  50c  Neckwears 

All  tbc  different  k,odi  thai  viually  sell  » 


at  44c. 


We're  not  buying  this  44c  neckwear  any  cheaper  than  any  other  store  that  buys 
in  immense  quantities  and  pays  ca^sh  We  are  simply  making  less  profit— taking  a 
Jones  profit. 

Fall    Neckwear    Is    Here  !       Among  all   the  different    handsome  styles  we 

have    on   display,    there    are   some   extremely 

new   wide  four-in-hands  with  which  you  will  be  pleased 

JONES  DRY  GOODS   CO.    ANTsRST 


In  a  contest  for  good  ad  setting,  held  by  PRINTER  AND  Publisher,  this  example 
was  awarded  first  prize. 


that,  if  you  cannot  make  it  'drink,'  there  is  no  hope  for 
you  in  the  advertising  business. 

"For  years  I  have  watched  carefully  the  customers  in 
our  store,  noticed  their  ideas,  their  ways  of  putting  them 
into  words,  especially  the  women,  and  I  am  convinced 
that  there  is  no  better  school  for  the  advertising  man- 
ager. Human  nature  will  out  at  all  times,  but  at  no 
time  more  readily  than  when  a  person  is  giving  up  money 
—in  other  words,  making  a  purchase  in  a  store  or  at  least 
contemplating  one.  Perhaps  I  have  learned  more  from 
those  who  merely  contemplate  purchasing— their  name  is 
legion— than  from  those  who  actually  buy. 

"There  is  one  great  fact  in  advertising  which  must  be 
ever  present  in  the  mind  of  the  advertiser— the  public 
wants  facts.  It  must  have  them.  A  tremendous  rhetori- 
cal flow  of  words  has  no  more  effect  on  the  general  buyer, 
no  matter  whether  it  is  peanuts  or  pig  iron  he  wishes  to 
buy,  than  a  Washington  snowstorm  would  have  on  the 
heat  of  the  lower  regions.  It  is  possible  that  such  an 
advertisement  would  have  its  effect  on  the  brainless  few, 
but  that  is  not  the  class  that  the  merchant  desires  to  in- 
terest.    Tell   the   people   the   truth   in   as   few   words     as 
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possible.    Make  the  advertisement  readable  and  catchy,  of 
course,  but  always  keep  it  within  the  bounds  of  reason. 

Newspaper  Advertising  Essential. 

"I  have  great  faith  in  newspaper  advertising  ;  there 
is  none  better,  certainly  none  more  profitable.  To-day  the 
newspaper  goes  everywhere  ;  it  is  read  everywhere,  by 
every  one.  The  woman  who  wishes  to  buy  a  yard  of 
calico  or  the  man  who  wishes  to  put  thousands  of  dollars 
into  stock,  each  consults  the  newspapers  before  deciding 
where  to  go  and  what  to  buy. 

"Nothing  is  more  important  in  advertising  to-day 
than  pictures.  There  is  such  a  great  mass  of  advertising 
matter  presented  to  the  reader  of  the  newspapers  and 
magazines  that  it  is  of  vital  importance  to  find  an  adver- 
tisement that  will  stand  out  from  all  the  rest  and  can 
be  taken  in  at  a  glance.  Nothing  can  do  this  so  well  as 
a  drawing.  The  artist  must  tell  the  whole  story  quickly, 
or  the  wandering  interest  of  the  reader  will  flit  on  to 
something  else.  There  is  this  to  be  said,  however,  in  re- 
gard to  the  use  of  pictures — they  cannot  stand  alone  and 
be  successful  advertisements.  They  must  be  supplemented 
with  type.  Perhaps  the  best  form  of  advertisement  is  the 
picture  and  the  type  combined,  both  terse  and  to  the 
point  Newspapers  have  recognized  the  value  of  pictures, 
and  as  they  have  grown  in  size  their  thousands  of  lines 
have  multiplied,  it  is  true,  but  it  is  equally  true  that 
their  pictures  have  increased  two  or  three  fold  as  much 
as   their    type." 

NOVEL  ADVERTISING    SCHEME. 

John  Schultz,  a  prominent  American  business  man, 
has  devised  a  new  publicity  scheme.  He  has  worked  out 
a  plan  for  attaching  a  fifth  wheel  to  his  automobile.  This 
has  felt  letters  on  its  rim  and  every  time  it  revolves  it 
prints  Schultz's  name  on  the  asphalt  pavement.  The 
street  cleaning  department  of  his  native  city  is  taking 
action  to  have  it  stopped,  but  in  the  meantime  the  name 
of  Schultz  is  kept  before  the  public  eye. 


CLERKS  SHOULD  STUDY  ADS. 

ap^ERKS  should  study  ads  to  keep  posted  on  their 
V_y  work,"  says  W.  D.  McJunkin,  advertising  manager 
for  Mandel  Brothers,  in  an  article  in  the  Chicago 
Tribune.  The  ads,  all  of  them  and  especially  those  that 
deal  with  the  goods  he  handles,  give  him  "talking 
points."  These  ads  represent  the  combined  efforts  of  his 
department  chief  and  the  advertising  manager.  They  are 
the  best  means  they  have  at  command  for  catching  the 
attention  of  the  public.  If  the  clerk  adopts  these  means 
his  forcefulness  will  be  increased— if  he  can  improve  on 
them,  so  much  the  better. 

He  can,  by  watching  the  ads,  prepare  himself  for  bet- 
ter work.  If  his  tastes  lie  that  way,  there  is  no  reason 
why  he  should  not  hope  to  write  the  ads  himself.  It  is 
all  a  question  of  perseverance  and  the  right  kind  of  abil- 
ity. There  is  no  doubt  that  the  best  man  to  write  the 
ads  is  the  man  who  knows  the  goods,  and  just  as  little 
doubt  that  the  advertising  manager  of  the  future  will  be 
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the  man  who  has  gone  up  from  the  bottom  rung  of  a  busi- 
ness instead  of  breaking  into  it  from  some  other  calling. 
The  importance  of  having  a  clerk  watch  the  ads  is 
recognized  by  many  employers  in  a  practical  way,  as,  for 
instance,  by  offering  a  reward  for  the  detection  of  mis- 
takes in  them.  This  encouragement,  however,  should  not 
be  to  simply  scan  the  ads.  Means  should  be  devised  by 
employers  to  lead  employes  to  study  the  ads— a  different 
matter  ;  and  if  they  could  be  thus  induced  to  keep  their 
brains  active  and  their  ambition  alert  there  is  no  ques- 
tion that  the  employers  would  get  substantial  returns  for 
any  rewards  they  might  bestow. 


REVIEWS. 


FROM  Fredericton  come  two  samples  of  an  advertise- 
ment for  criticism.  The  wording  is  the  same,  be- 
ing the  announcement  of  an  alteration  sale  by  the 
Fred.  B.  Edgecombe  Co.,  Limited,  but  one  is  set  up  four 
columns  wide  and  almost  half  a  page  long,  while  the 
other  is  two  columns  wide  and  the  full  length  of  the 
page. 

On  the  whole  we  prefer  the  long  ad  in  the  Gleaner. 
Typographically  it  is  decidedly  superior.  The  type  is 
newer,  bigger,  and  the  prominent  parts  are  better  dis- 
played. The  ad  is  well  written  and  should  bring  busi- 
ness. It  never  hurts  to  tell  the  public  squarely  why 
bargains  are  being  offered,  and  the  new  store  is  a  suffi- 
cient reason  for  them.  The  following  paragraph  is  of 
the  vigorous  tone  which  convinces  : 

"At  their  regular  prices  they  are  as  good  value  as 
can  be  procured  from  any  store  in  Canada,  not  excepting 
the  'Toronto  mail  order  houses.'  As  well  as  saving 
the  express  charges  that  you  have  to  pay  on  mail  order 
parcels  here  is  an  extra  inducement  for  you  to  spend 
vour  money  here  while  the  alterations  are  going  on." 
And  a  list  of  special  values  in  silks  follows.  The  ad  is 
strong  in  every  particular. 

The  ad  as  it  appears  in  the  Herald  is  also  effective, 
though  not  quite  so  much  so  as  the  other.  From  its 
greater  width  it  spreads  right  over  to  the  reading  mat- 
ter and  so  cannot  possibly  escape  notice.  It  is  well  dis- 
played, too.  But  the  small  type  is  rather  too  small  for 
so  big  an  ad.  Some  of  the  large  type  is  not  as  attrac- 
tive as  it  is  in  the  other  ad.  When  these  points  are 
checked  off  against  each  other  it  is  difficult  to  offer  an 
opinion  as  to  which  is  the  better.  The  ad  writer  is  to 
be  congratulated  in  the  excellence  of  his  work. 


Vol.  I,  No.  8,  of  the  Home  Economist,  a  store  paper 
issued  by  W.  W.  Mann  &  Co.,  Stittsville,  Ont.,  arrived 
during:  the  month,  and  keeps  up  the  standard  of  former 
numbers  in  brightness  and  effectiveness.  It  is  gotten  up 
in  four-page  form,  newspaper  style,  and  contains  locals 
of  general  interest  besides  the  business  announcements 
of  the  firm.  An  interesting  paragraph  announces  the 
addition  of  a  drug  department  to  the  Busy  Corner  Store 
of  W.  W.  Mann  &  Co.,  to  be  in  charge  of  Howard  S. 
Mann.  The  editorial  columns  are,  as  usual,  pointed. 
There  is  no  brighter  advertising  comes  to  this  depart- 
ment than  that  of  this  company. 


A  dry  goods  clerk  sends  us  copies  of  ads  from  vari- 
ous drygoodsmen  in  Sydney,  N.S.,  and  asks  for  a  criti- 
cism of  them.  From  the  different  nature  of  the  ads, 
some  being  circulars,  some  newspaper  announcements, 
some  large     and     some  small,  it  will  be  impossible    to 


compare   them.      We   will,   however,    take   them   up   indi- 
vidually. 

•  •  • 

The  Reynolds  ads,  while  comparatively  small,  are 
thoroughly  good.  They  present  the  quality  argument 
which  appeals  to  an  ever-increasing  number  of  people. 
One  of  them  shows  a  cut  of  the  article  advertised,  which 
adds  much  to  the  value  of  the  advertisement. 


Two  samples  of  Fanjoy's,  the  clothier,  are  of  first- 
class  merit.  They  announce  a  big  clothing  sale,  and  do 
so  in  a  most  effective  manner.  The  name  is  prominently 
displayed  at  the  top  and  bottom  of  the  ads,  and  the 
space  between  is  given  over  to  attractive  values.  In 
both  cases  the  reason  for  the  sale  is  set  forth  clearly. 
The  general  style  of  the  smaller,  which  appeared  in  the 
Sydney  Record,  is  better.  It  is  set  up  more  attractively 
and  the  type  is  clearer  and  brighter. 


Jas.  McVey,  in  a  two-column,  nine-inch  ad,  states 
the  merits  of  a  line  of  silk  waists  and  skirts  which  he  is 
offering.  Our  criticism  of  this  is  that  it  is  too  much 
displayed.      Practically  every  line  is  a  display  line,   and 
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YOU'VE  PROBABLY  BEEN    PAYING 
50  CENTS  EACH  FOR  YOUR  NECKTIES 

ever  ainca  you  were  lag  enough  to  buy  your  own.  50  cents  has 
been  a  standard  price,  that  if  you  thought  about  it  at  all. 
vou    always    expected     to    pay    fov    neckties. 
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But  We  Have  BroKen  Out  of 
the  50c   Class. 

We  shh'  a  way  to  save  you  12  percent,  of 
your  necktie  money  and  we  are  doing  it. 
To-day.  to-morrow,  and  for  months  to  come 

We  are  going  to  sell  the  regular 
50c  necKwear— all  the  different 
hinds  that  usually 
sell  for  50c.  at 


44c 


We're  not  buying  this  44c 
neckwear  any  cheaper  than 
Hny  other  Btnie  that  buys  in 
immense  quantities  and  pays 
cash.  We  are  simply  making 
less  ptoflt — taking  a  Jones 
profit. 

Fall  Neckwear  Is  Here. 
Among  all  the  different,  hand- 
some styles  we  have  on  dis- 
filay,  there  are  some  extreme- 
y  new,  wide  four-in-hands 
with  which  you  will  be 
pleased. 
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Another  Prize  Winner  in  The  Printer  and  Publisher  Contest. 

this  weakens  the  effect  of  the  words  which  really  should 
be  prominent.  We  believe  that  the  ad  would  look  better 
if  it  were  simpler. 

*  *  * 

The  ad  of  Fraser,  Torey  &  Co.  would  be  improved  if 
more  prices  were  given.  A  statement  of  the  general  ex- 
cellency of  a  garment  is  greatly  strengthened  by  the 
addition  of  the  price.  Otherwise  the  very  points  of  su- 
periority which  you  mention  may  make  the  reader  think 
the  price  will  be  too  high.  A  displayed  price  is  a  good 
thing. 

*  *  • 

McCurdy  &  Co.'s  ads  are  well  written.  Under  the 
heading  of  "The  Mail  Order  Deluge,"  printed  on  another 
page,  we  reproduce  the  first  part  of  one  of  them,  which 
attacks  this  enemy  of  the  retail  store  in  a  vital  spot. 
The  same  spirit  runs  through  the  whole  ad.  It  stands 
upon  merit  and  comparative  value,  and  it  has  the  ring 
of  honesty.  The  advertisement  throughout  is  convinc- 
ing, and  we  feel  that  consistent  work  along  this  line 
would  be  most  effective  in  developing  a  good  class  of 
business.  The  second  example  of  McCurdy  &  Co.'s  is 
devoted  to  millinery.  Its  fault  is  that  too  much  is  said. 
To  get  it  all  in,  a  small  type  is  used,  which  is  not  de- 


41 


Dry   Goods  Review 


GOOD   ADVERTISING 


January,  1906 


sirable.  If  less  were  said  and  larger  type  used,  with 
more  white  space,  better  results  would  follow.  The  ad 
would  be  strengthened,  too,  by  having  the  firm  name 
displayed  more  prominently.  It  is  just  given  at  the  top 
in  not  overly  large  type.  It  might  have  been  repeated 
at  the  bottom  to  advantage. 

*  *  * 

Of  Prowse  Bros.  &  Cro well's  work  we  have  four  ex- 
amples. Two  are  circulars  and  two  newspaper  ads.  We 
shall  speak  of  the  circulars  first.  They  are  exceedingly 
well  devised,  well  written  and  well  displayed.  The  ad 
writer  recognizes  the  value  of  illustrations  and  uses  them 
plentifully  and  effectively.  The  circulars  are  models  in 
this  respect.  The  writer  adheres  to  the  three  cardinal 
points  of  good  ad  writing  :  1— Illustrations.  2 — Well  dis- 
played prices.  3 — Sufficient  white  space.  The  ads  do  not 
suffer  from  too  great  a  variety  of  type  either.  The  dis- 
play is  not  overdone.  Of  the  two,  the  one  advertising 
shoes,  skirts  and  boys'  overcoats  is  the  better.  It  is 
more  regular  in  its  make-up  and  presents  a  better  ap- 
pearance to  the  eye. 

*  »  * 

The  newspaper  ads  of  Prowse  Bros.  &  Crowell  are 
more   pretentious.     They   have   the   additional   attraction 


A  thought  for  men 


THE  advice  which  the  London  "Punch"  gave  to 
men  about  to  marry  was  "don't."  Most  men's  ad- 
1 1  i  1 1  vice  in  regard  to  shopping  would  probably  not  differ 
greatly.  But  in  Mandel's  new  clothes  store  for  men, 
shopping  is  relieved  of  every  unpleasing  feature  which 
may  be  associated  with  it  in  a  man's  mind. 

There's  plenty  of  room  to  move  around  and  examine  the  clothes 
and  the  light  is  perfection  itself.      The  clever  way  in  which  the 


garments    are   displayed   is    inviting    i 
Then,    the    service    is    just    what   a 


the   highest   degree, 
nan     lilces  —  prompt. 


quick    to    catch    his    wishes,    and    swift    to    satisfy    them. 

The  wonderful  progress  which  has  been  made  in 
ready  for  service  garments  is  best  demonstrated  in  the 
Brokaw  Brothers'  and  Mandel  Special  clothes  for  men 
—  achievements  in  clothes  craftsmanship  which  eliminate 
all  need  of  the  custom  tailor  and  reduce  the  cost  ma- 
terially.     This  is,  indeed,  a  vital  fact. 

JWebu  XOabash  a-Ve.  building,  1st  floor 
of  course 


Mandel's  Style. 

of  being  printed  in  colored  ink,  which  insures  their  being 
seen.  Any  scheme  whereby  an  ad  is  made  different  from 
everybody  else's  is  sure  to  attract  attention  to  it.  Both 
ads  are  good,  but  the  full-page  one,  not  only  on  account 
of  its  greater  size  but  also  because  of  its  more  orderly 
arrangement,  is  much  superior  to  the  half-page  one.  Like 
the  circulars,  both  ads  are  fully   illustrated,  and  to  this, 


as  much  as  to  anything  else,  is  to  be  attributed  their 
strength.  The  printers  have  done  a  first-class  piece  of 
work  on  the  big  one,  arranging  it  well,  using  display 
type  judiciously  and  not  overcrowding.  The  ad  would 
not  only  have  direct  results  in  inducing  sales  of  the  goods 
mentioned,  but  would  establish  the  position  of  the  firm 
with  the  great  mass  of  people  who  read  the  paper.  Its 
benefits  should  last. 


Very  Special  Values  in  New 
Fall  and  Winter  Skirts 


Women-*  StylUb  >*- 

f't  Skirl,  (Dad*  of  lM<7 

bctt^^o. 

$3.50 

vim*  Akin 

§Sj 

W  fi-.i.-l  . 

zr  $5 

Good  Suits  and  Overcoats 
For  the  Little  Chaps 


Prowse  Bros.  &  Crowell 


A  Well  Arranged  Ad. 

Terris  &  Peel,  Springhill,  N.S.,  submit  a  sample  of 
their  circular  work  for  criticism.  They  celebrated  the 
anniversary  of  their  removal  to  a  bigger  store  by  offer- 
ing special  attractions  for  two  days.  The  preliminary 
statements  are  commendably  direct.  They  contain  a 
just  claim  to  recognition  for  the  progress  of  the  year 
yet  are  free  from  objectionable  self-assertion.  A  select 
list  of  articles  are  given  upon  which  a  special  price  is 
placed.  The  ad.  is  well  gotten  up,  neatly  arranged,  and 
on  the  whole  well  displayed.  The  prices  might  have 
been  shown  more  prominently.  Under  the  main  heading 
of  handkerchiefs  are  a  number  of  sub-heads  which  would 
have  been  better  had  they  been  less  prominent.  Still 
the  circular  should  be  a  business  bringer. 


HOW    THE    BEST   ADVERTISER   WORKS. 

SOME  months    ago,   John    Wanamaker  invited  sugges- 
tions from  his  customers,  and  printed  in  his  adver- 
tisements a  notice  to  that  effect.     Incidentally,  the 
notice  gives  us  a  clue  to  the     reason  why     John  Wana- 
maker has  made  so   striking  a  success  of  advertising  in 
conjunction  with  his  huge  drapery  establishment;   he  has 
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studied  his  public  and  made  them  feel  that  he  was 
studying  them. 

The  notice  in  question,  which  appealed  in  the  Wana- 
maker advertisements,  ran  as  follows  : 

"We  want  the  Wanamaker  advertising-  to  be  the  best 
in  the  world,  and  by  'best'  we  mean  to  have  it  give  our 
readers  just  the  news  they  wish  to  hear,  in  just  the  way 
they  want  to  hear  it.  We  have  no  way  of  knowing  your 
private   opinion;    yet    your   individual    good     opinion     is 


EDGECOMBE'S 
ALTERATION    SALES 


During  the  nejt  few  weeks  we  are  going  to  run  a  series  of  special  sales 
to  make  it  worth  your  while  to  shop  here,  while  the  alterations  in  our 
building  are  taking  place.  Very  special  prices  will  be  put  on  different 
lines  of  our  most  desirable  goods  from  day  to  day  to  compensate  for 
any  ©bjecuon  you  might  have  to  the  noise  of  the  saw  and  the  hammer, 
and  also  to  reduce  the  stocks  before  moving  into  our  new  addition. 
The  tirst  one  is 

A   TWO  DAYS'  SALE  OF 

Bonnet's  Black  "Guaranteed"  Peau  de  Soie  Silk 

MONDAY  and  TUESDAY,  NOV.  20th  and  21st. 


Every  piece  of  this  lot  of  Silk  is  brand  new,  having  been  in  Btock  less 
than  two  mon'.hs.  At  their  regular  prices  are  as  good  value  as  can 
be  procured  from  any  store  in  Canada,  not  excepting  the  "Toronto 
Mail  Order  Houses,' as  well  as  saving  the  express  charges  that  you 
have  to  pay  on  mail  order  parcels.  Here  is  an  extra  inducement  for 
you  to  spend  your  money  here  while  alterations  are  going  on. 

NOTE     THESE    SAVINGS 

SI .00   Black  Peau  de  Soie  Silk  for  $  .87 

1.15         "  "                       "  95 

1.45        "  "                       "  1.19 

1.60        "  "                       "  1.28 

1.85        "  "                       "  1.49 

&!''  The  makers'  guarantee  is  stamped  on  every  yard  of  this  Silk,  and 
we  will  return  your  money  if  any  in  this  lot  is  not  20  per  cent,  better 
value  than  are  sold  in  Canada  at  regular  prices. 

Sale  Begins 

MONDAY    MORNING 

At  Sharp  8.30  o'clock 

We  think  we  have  enough  of  each  quality  to  last  the  two  days,  but 
cannot  guarantee  that  there  will  be,  so  we  advise  coming  Monday  if 
possible. 

FRED.  B.  EDGECOMBE  CO.,  Limited 

192  and  194  Queen  Street. 


vital  to  this  store  through  our  advertising,  and  we 
would  like  to  use  the  space  we  buy  in  the  newspapers  in 
the  way  that  would  be  most  valuable  to  you. 

"We  believe  that  our  store  news  is  as  important  as 
stuck  reports  and  fashion  news;  for  it  is  both  when 
rightly  done.  But  we  would  like  to  add  your  ideas  to 
ours,  in  so  far  as  a  change  of  method  would  prove  of 
value  to  you. 

"What  is  lacking  in  the  Wanamaker  advertising  that 
you  would  like  to  see  in  it  ?  Wha.t<  exists  in  the  Wana- 
maker advertising  which  is  of  no  interest  to  you  and 
might  be  omitted  ? 

"We  request  your  reply  to  these  questions  only  be- 
cause by  helping  us  we  believe  we  can  help  you.  The 
aim  of  the  Wanamaker  store  is  not  only  to  be  constant- 
ly the  best  server  of  public  needs  in  merchandise,  but  to 
be  better  every  day,  every  hour.  We  want  it  to  be  as  near 
your  ideal  of  a  store  as  it  can  be  made.  We  want  to  in- 
corporate as  many  of  your  ideas  as  are  practicable  in  or- 
der to  make  our  service  constantly  better  and  better  for 
you. 


AN   ORIGINAL  SCHEME. 

We  have  received  the  following  description  of  a  sale 
held  by  an  enterprising  Maritime  linn  : 

"Enclosed  you  will  please  find  a  sample  of  out  adver- 
tising, which  method  we  always  employ  for  'special  sale 
purposes.'  We  aim,  in  each  instance,  to  have  some  lead 
ins  feature  besides  the  list  of  special  prices.  This  timr 
you  will  observe,  it  is  the  coffee  and  cake — popularly 
termed     Terris   and   Peel's  Five  O'clock.' 

"The  success  of  this  sale  exceeds  any  previous  effort, 
and  to  tell  you  it  was  beyond  our  expectation  is  putting 
it    mildly  indeed. 

"Six  popular  society  ladies  of  our  town  were  kind 
enough  to  assist  in  the  serving  of  coffee  and  cake,  and 
never  was  a  'Five  O'clock'  made  more  sociable  or  car- 
ried'off  with  greater  dignity.  The  regular  staff  of  clerks, 
assisted  by  six  specials,  worked  with  a  cheerfulness  and 
enthusiasm  seldom  witnessed  except  on  Christmas  eve. 
The  proprietors  kept  a  general  oversight,  moving  round 
when  the  crowded  store  permitted,  making  as  far  as  pos 
sible  everyone  feel  very  much   welcome. 

"The   second   day    was,    in   every   respect,    quite   equal 
to  the  first,   and  closed  with   the  largest   two  days'    busi 
ness  ever  done  by  this  firm." 


M 


DEATH  OF  PIONEER. 
R.  ALDEN  BURRITT,  whose  death  occurred  at 
Mitchell  during  the  past  month,  was  born  near 
Brockville,  seventy-five  years  ago.  His  parents 
were  U.  E.  Loyalists.  Tn  1875  he  began  the  manufac- 
ture of  hosiery  in  a  small  way  in  Mitchell,  and,  meeting 
with  some  success,  he  extended  it  in  1877  and  admitted 
Mr.  H.  J.  Hurlburt  as  a  partner.  At  the  end  of  a 
number  of  years  the  latter  partner  withdrew,  and  the 
business  was  thereafter  conducted  under  the  name  of  A. 


Alden  Burritt. 

Buiiitt  &  Co.  In  1892  Mr.  Burritt  took  his  son,  Dr.  C. 
H.  Burritt,  into  partnership  with  him,  and  this  part- 
nership has  existed  up   to  the  present   time. 

When  Mr.  Burritt  first  began  he  manufactured  hosi- 
ery only,  but  later  the  company  began  the  manufacture 
of  underwear  and  other  lines  of  knitted  goods.  The 
business  has  constantly  increased  till  nnw  eight  trav- 
elers are  employed,  who  cover  the  whole  of  Canada,  sell- 
ing exclusively  to  the  retail  trade.  The  business  will 
be  continued  as  heretofore,  under  the  name  of  A.  Burritt 
&   Company. 
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VARIOUS    SYSTEMS    DISCUSSED    BY    TRADE     LEADERS 


tional     outlay 


AN  IMPORTANT  PROBLEM. 

T  the  beginning  of  a  fresh  business  year 
every  merchant  is  confronted  with  the 
fact  that  while  he  is  not  sure  his 
turn-over  and  net  profits  will  be 
greater  he  will  have  to  face  increas- 
ed expenses.  This  applies  directly  to 
every  clas's  of  store.  While  increas- 
ed competition  necessitates  an  addi- 
for  store  improvement,  and  perhaps  a 
heavier  advertising  appropriation,  the  chief  increase  is 
felt  in  the  salaries  of  the  permanent  staff.  It  is  axioma- 
tic that  every  retail  store  must  endeavor  to  retain  its 
help,  in  its  own  interest.  This  expense  mounts  up  rapid- 
ly, and  the  question  of  compensation  for  clerks  is  an 
important  and  growing  problem.  Keen  competition 
means  close  profits  and  a  desire  to  keep  down  expenses, 
while  the  clerks  argue  correctly  that  their  experience  de- 
mands recognition  and  the  increased  cost  of  living  de- 
serves consideration.  These  arguments  assume  various 
proportions  according  to  locality. 

Fair  Adjustment  Necessary. 
Every  retailer  realizes  that  a  great  deal  depends  on 
an  equitable  adjustment  of  the  wage  scale  in  order  that 
his  own  interests  may  best  be  promoted.  The  feeling 
that  the  employe  is  getting  what  is  coming  to  him  is 
essential  for  loyalty  in  every  sense  of  the  term.  The 
salary  relation  is  not  the  only  aspect  of  the  case,  as  fair 
treatment  is  necessary  to  encourage  the  best  service. 

Fixed  Salary  vs.  Commission. 

In  Canada,  as  elsewhere,  the  retail  trade  has  tried  to 
solve  this  vexed  problem  of  the  satisfactory  relation  be- 
tween employer  and  employe,  or  capital  and  labor,  by 
means  of  a  fixed  salary,  or  by  commission  in  conjunction 
with  a  salary.  These  systems  have  variations  of  an  un- 
limited character,  but  all  can  be  thus  classified.  Through- 
out Canada  the  fixed  salary  basis  is  usually  employed, 
while  for  instance  in  France  the  commission  plan  is 
largely  used,  with  the  end  in  view  that  an  assiduity  not 
otherwise  apparent  will  be  gained.  A  percentage  on  the 
total  amount  of  the  day's  sales  is  uniformly  practiced 
in  Parisian  stores.  The  famous  Bon  Marche  establish- 
ment has  successfully  carried  out  the  co-operative  plan 
by  which  employes  become  shareholders  after  a  certain 
length  of  service.  In  Canada  the  percentage  or  com- 
mission basis  has  been  adopted  in  various  forms,  but 
many  stores  have  discarded  the  system  as  ultimately 
unsatisfactory  to  their  trade.  "Spiffs,"  or  commission 
on  certain  goods,  which  are  slow  sellers,  is  largely  in 
force,  but  many  trade  leaders  have  discarded  this 
practice. 

A  system  of  paying  salespeople  which  will  encourage 
and  develop  their  efficiency,  and  interest  in  the'  business 
at  large,  is  the  ideal  arrangement  which  makes  for  a 
successful  business.  With  this  in  view  The  Review  has 
interviewed  successful  department  stores  with  whom  this 
problem  is  most  important,  and  their  opinions  are 
worthy    of   earnest    consideration.      The   question    of    sal- 


ary is  by  none  of  these  men  fixed  according  to  the  actu- 
al sales  made.  The  general  usefulness  of  the  clerk  in 
every  capacity  is  duly  considered.  Loyalty  and  interest 
are  secured  through  the  material  way  of  appealing  di- 
rectly to  the  pocket-book  in  various  ways.  Three  of 
Montreal's  merchant  princes  have  thus  solved  the  pro- 
blem. 

Fixed  Salary  plus  Division  of  Profits. 

James  Morgan,  of  Henry  Morgan  &  Co.,  the  Colonial 
House,  Montreal,  when  asked  regarding  their  policy  of 
handling  employes,  replied  as  follows  : 

"The  two  main  principles  sought  in  our  relation  with 
employes  are,  first,  in  as  far  as  possible,  an  ideal  money 
basis,  and,  secondly,  friendly  but  just  treatment.  A  walk 
through  the  store  will  convince  the  most  sceptical  that 
the  result  has  been  a  success  in  retaining  the  services  of 
clerks  during  long  periods.  To-day  our  system  of  com- 
pensation for  clerks  is  a  fixed  salary,  plus  a  division  of 
profits  in  proportion  to  that  salary  on  the  total  business 
of  the  firm.  The  fixed  salary  is  based  on  the  combined 
services  of  a  clerk.  The  amount  of  sales  is  by  no  means 
taken  as  the  sole  criterion  of  monetary  value.  A  good 
salesman  is  often  a  poor  stock-keeper,  and  the  reverse  is 
equally  true.  While  we  pay  good  salaries,  the  necessity 
for  a  further  stimulus  is  recognized  in  our  division  of 
profits  plan.  We  endeavor  in  this  manner  to  secure  the 
co-operation  which  spells  success  for  any  house.  In  this 
way  we  seek  to  instill  in  every  clerk  the  desire  to  ask  a 
customer  in  his  department  respecting  other  wants,  and 
further  to  direct  the  customer  to  that  department.  Our 
clerks  are  interested  in  the  success  of  the  business  as  a 
whole,  and  fully  realize  that  as  the  profits  increase  their 
own  remuneration  is  greater.  This  profit  sharing  plan 
is  proving  a  success." 

The  Commission  System. 

Asked  about  the  commission  principle  as  applied  to 
clerks,  as  an  additional  incentive  to  sales,  Mr.  Morgan 
said  :  "In  our  early  days  this  commission  basis  was 
tried,  but  it  did  not  prove  a  decided  success.  In  those 
days  the  store  had  not  been  departmentized,  and  clerks 
sold  all  over  the  house,  thus  causing  a  keenness  for  com- 
mission which  made  active  business.  As  might  be  ex- 
pected, the  system  proved  detrimental,  finally,  owing  to 
keen  rivalry  and  jealousy.  There  was  also  a  decided 
tendency  to  turn  over  the  hard  customers  to  others,  if 
possible,  and  efficient  service  was  not  always  given.  The 
system  resembled  too  much  of  a  subterfuge  to  get  the 
clerks  to  work  off  unprofitable  stock." 

Each  Department  Profits  Divided. 

"When  we  forced  clerks  to  remain  in  their  own  de- 
partment," continued  Mr.  Morgan,  "we  adopted  a  sys- 
tem of  division  of  profits  from  each  department.  This 
has  been  abandoned  in  favor  of  our  present  policy,  which 
gives  the  same  spur  to  boost  sales  without  causing  riv- 
alry. A  division  of  profits  according  to  departments 
provoked  an  irritating  jealousy  which  did  not  contribute 
to  the  best  results." 
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Specials  Discouraged. 

"In  hiring  our  salespeople  we  do  not  lay  stress  on 
the  ability  of  the  applicant  to  bring  with  him  a  large 
personal  following.  In  modern  merchandizing,  especially 
in  large  cities,  this  personal  following  is  minimized.  For 
our  part  we  discourage  the  tendency,  as  it  leads  to  many 
evils,  with  dishonesty  on  the  part  of  the  clerk  as  the 
climax.  We  do  not  find  customers  anxious  to  wait  for 
special  salespeople  in  many  instances.  Our  plan  is  to 
make  the  clerk  of  value  to  the  store  as  a  whole  rather 
than  to  a  certain  set  of  special  customers,  or  even  a 
special  department." 

A  Straight  Salary. 

In  discussing  this  question  with  The  Review,  Mr.  W. 
H.  Scroggie,  of  the  W.  H.  Scroggie  Company,  Limited, 
Montreal2  stated  that  they  used  a  straight  salary  basis 
of  compensation,  calculated  on  the  entire  service  of  the 
salesperson,  as  the  best  method  of  securing  the  best 
possible  results  for  all  concerned  in  a  retail  business. 
"We  do  not  use  the  commission  system  or  premiums," 
said  Mr.  Scroggie,  "as  it  is  to  my  mind  a  form  of  de- 
ceit to  both  salespeople  and  customers.  I  believe  this 
store  is  unique  in  that  respect,  and  that  is  a  forcible 
recommendation  for  our  synonym,  'The  Store  of  Satis- 
faction." In  my  early  business  days  in  a  small  store  I 
used  the  premium  method  to  force  sales.  However, 
while  old  goods  were  cleared  out  the  new  things  were  not 
often  shown  to  advantage,  and  this  principle  was  aban- 
doned. The  modern  method  of  cutting  the  price  to  clear 
out  stickers  is  more  reputable  and  satisfactory. 

"In  determining  salaries  the  ability  to  sell  goods  is 
not  alone  considered.  Good  stock-keeping  is  essential, 
and  a  careful  watch  is  maintained  over  the  clerk's  gen- 
eral deportment  and  reliability.  Promptness  and  willing- 
ness, as  well  as  practically  every  characteristic,  are 
duly  weighed.  An  applicant  is  judged  from  his  general 
appearance,  and  a  salary  is  given  according  to  the  man- 
ner in  which  he  sizes  up.  With  all  our  clerks  we  have  a 
mutual  understanding  with  regard  to  the  kind  of  service 
we  expect.  Further,  we  instill  the  feeling  that  their 
services  are  duly  appreciated,  and  will  be  rewarded  when 
the  ability  to  command  more  wages  is  sjiown.  No  time 
limit  is  set  in  any  respect." 

Salary  According  to  Effort. 

The  head  of  one  of  Montreal's  leading  men's  stores 
explained  at  length  his  system  of  treating  employes  to 
secure  the  highest  and  most,  efficient  service.  This  store 
has  a  Canadian  reputation  for  paying  high  salaries  com- 
mensurate with  the  service  rendered.  In  the  course  of 
his  remarkes  our  informant  said  :  "We  now  pay 
straight  salaries  to  our  entire  staff,  and  increases  are 
made  in  accordance  with  the  success  of  each  individual 
department.  We  make  it  apparent  that,  as  the  business 
of  the  department  increases  the  salary  of  the  individual 
will  be  raised.  We  have  no  secrets  from  our  clerks  in 
respect  to  the  business  and  profits  of  their  own  depart- 
ment. This  has  resulted  in  surrounding  us  with  good 
loyal  workers,  and  our  business  has  rendered  it  possible 
to  pay  seven  of  our  employes  well  over  $1,000  per  year. 
We  have  abandoned  the  idea  that  wages  be  regulated  solely 
by  the  amount  of  sales,  as  we  consider  a  man's  stock- 
keeping  and  his  instinct  for  display  of  sound  commercial 
value.     In  fact  everything  must  be  sized  up." 

No  Commission. 

Continuing,  this  commercial  leader  strongly  ex- 
pressed his  disapproval  of  commissions  in  any  form.     In 


this  connection  he  stated  :  "All  our  old  hands  need  no 
such  encouragement,  as  they  realize  thai  thru  own  sue 
cess  is  made  with  the  success  of  their  department,  ami 
they  work  with  this  in  view.  Sometimes  I  am  inclined 
to  feel  that  with  juniors  some  stimulus  is  required,  but 
the  ill  effect  upon  my  customers  of  such  a  policy  offsets 
any  temporary  advantages.  However,  I  have  known 
cases  where  commission  and  salary  worked  successfully 
in  country  stores.  I  would  like  to  say  that  clerks  from 
country  stores  have  been  the  best  I  have  ever  had,  and 
I  find  it  more  difficult  continually  to  get  satisfactory 
help.  We  are  forced  to  pay  wages  of  $30  to  $40  a  month 
to  beginners  of  small  experience,  and  the  process  of 
weeding  out  is  disheartening.  I  am  a  firm  believer  in 
the  helpful  influence  of  trade  newspapers,  and  take  a 
good  many  besides  -The  Dry  Goods  Review,  and  these  are 
distributed  with  marked  benefit  among  the  clerks. 

"I  endeavor  to  impress  upon  my  clerks  their  own  re- 
sponsibility, and  try  to  teach  them  that  necessary  as- 
set, tact.  While  I  do  not  advocate  forcing  sales,  I 
thoroughly  believe  there  is  prevalent  too  much  of  that 
idea  of  giving  customers  only  what  they  ask  for.  This 
policy  eliminates  the  correct  influence  of  the  retailer.  I 
insist  that  extra  sales  can  be  made  without  offending  the 
customer  by  a  process  of  suggestion.  The  ideal  method 
is  to  find  out  what  the  customer  inwardly  desires,  and 
gently  force  it  upon  him." 

A  Fixed  Ratio  Impossible. 

Opinions  obtained  by  The  Review  from  influential  re- 
tailers, both  in  towns  and  cities,  clearly  indicate  that 
the  percentage  of  a  store's  pay-roll  to  net  sales  cannot 
be  definitely  estimated  upon  a  certain  basis.  It  is  im- 
possible to  say  to  a  storekeeper  "Your  percentage  for 
help  should  be  just  so  much."  Competition  is  so  vastly 
different,  and  salaries  must  be  fixed  accordingly.  Some 
stores  make  their  sales  easily,  others  require  top  notch 
effort.  A  good  many  towns  have  the  Saturday  rush  to 
contend  with,  and  that  implies  an  extra  expenditure  for 
regular  help,  as  reliable  special  help  is  unavailable.  The 
contingencies  to  be  considered  are  endless,  and  the  pay- 
roll limits  must  be  decided  by  local  conditions.  Towns 
of  average  size  and  fairly  keen  competition  advise  us 
that  their  pay-roll  expenses  run  from  5  to  10  per  cent. 
of  the  net  sales.  There  are  exceptions  on  both  sides  of 
these  figures.  One  store  in  a  prosperous  town  of  four 
thousand  people  in  Central  Ontario,  doing  a  business  of 
$70,000  a  year,  has  a  pay-roll  of  slightly  less  than  $6,- 
000.  This  is  one  of  the  best  examples  submitted.  City 
stores  pay-roll  expenses  seldom  are  less  than  10  per 
cent.,  and  run  up  as  high  as  15  per  cent. 

A  conclusion  clearly  shows  that  every  merchant  in 
endeavoring  to  do  justice  to  himself,  as  well  as  to  his 
clerks,  never  bases  salary  solely  upon  the  amount  of 
total  sales.  Especially  in  the  general  run  of  stores  in 
smaller  centres  a  clerk's  acquaintance  with  customers 
and  standing  in  society  is  a  prime  consideration.  Fur- 
ther, his  bearing  and  general  experience  have  to  be  con- 
sidered. The  cost  of  living  and  different  methods  of  do- 
ing business  have  all  a  place.  Total  sales  are  no  key  to 
value  or  efficiency,  as  an  ordinary  clerk  may  be  stationed 
to  dispose  of  articles  that  sell  on  sight,  and  on  which 
there  is  practically  no  profit.  This  clerk  might  sell 
more  than  one  of  fine  appearance  and  exceptional  ability, 
placed  in  a  department  that  can  draw  and  hold  the  fine 
class  of  trade.  Every  store  has  its  own  method  of  fig- 
uring the  clerk's  salary,  based  upon  experience  and  con- 
ditions. Some  merchants  believe  in  a  limited  amount  of 
help  of  a  high-class  nature;  others  work  upon  the  basis 
of  an  endless  number  of  cheap  Help. 


45 


Dry  Goods  Review 


January,  1906 


Business  Management* 

By   HOWARD   K.    WELLINGTON. 

Questions   relating  to  tHis   de- 
p«rtm*nt  should  be  addressed, 
Business       Management.        Dry 
Ooods   Review. 

AS  to  the  treatment  of  freight  charges  and  cash 
discounts  earned  on  purchases,  or  allowed 
customers  from  sales,  there  is  a  great  di- 
versity of  opinion.  The  methods  in  general 
use  are  varied,  but  in  the  end  amount  to  one 
and  the  same  thing  so  far  as  the  profit  and  loss  account 
is  concerned.  The  following  letter  was  received  from  a 
subscriber  ro  The  Dry  Goods  Review  in  the  Great  West, 
which  shows  the  careful  manner  in  which  the  accounts 
are  kept  on  the  books  of  this  concern  : 

Lacombe,  Alberta,  Nov.  30,  1905. 
The  Dry  Goods  Review, 

Toronto  : 
Dear  Sir, — To  settle  a  question  on  which  we 
hold  different  views,  we  submit  the  same  to  you 
for  a  decision.  We  are  at  a  query  to  know 
whether  we  should  put  the  item  of  freight  in  the 
expense  account  or  whether  we  ought  to  incorpor- 
ate the  amounts  into  the  merchandise  account  ; 
of  course  to  do  so  would  only  be  right  as  far  as 
the  cost  of  the  goods  is  concerned.  But  the 
question  we  wish  to  decide  and  feel  clear  on  is 
which  account  should  we  make  these  amounts  ap- 
pear in. 

Thanking     you    in  advance     for     your  prompt 
reply, 

We  remain 

Yours   truly, 

(Signed),  HORNE  &  SPICE. 

An  Important  Item. 
The  freight   item  in  the  Great  West  assumes  propor- 
tions which  can  hardly  be  realized  in  the  older  provinces 
of  our  Dominion,   and  necessarily  requires  to  be  handled 
carefully.      We   take  for   granted   from   Messrs.    Home   & 


pense;  the  expense  occurs  after  the  goods  are  in  stock  in 
selling,  and  maintaining  the  store,  office,  delivery,  etc., 
which  are  necessary  to  conduct  the  business. 

Freight,  cartage  and  express  charges  should  be 
charged  directly  or  indirectly  to  merchandise  account. 
If  the  charge  is  not  made  when  paid  it  should  be  made 
at  the  end  of  a  financial  year  by  closing  the  freight  ac- 
count into  merchandise  account.  The  reason  for  do- 
ing this  is  that  merchandise  account  is  actually  credited 
when  a  sale  is  made  through  a  certain  percentage  hav- 
ing been  added  to  the  invoice  prices  to  cover  freight;  the 
cost  prices  not  being  based  on  invoice  prices,  but  on  such 
prices  plus  freight. 

Cash  Discount. 

A  column  is  usually  provided  in  cash  or  bill  books  in 
which  to  enter  cash  discounts  allowed  to  customers  or 
earned  by  us  in  paying  accounts  promptly.  In  the  accom- 
panying illustration  we  have  received  from  J.  Johnson 
$4.90  in  payment  of  an  account  of  $5,  less  cash  discount 
of  2  per  cent.— 10c.  The  full  amount  (5)  is  posted 
to  the  credit  of  J.  Johnson's  account  in  the  ledger, 
while  cash  discount  account  is  debited  in  the  total  of 
this  column  at  the  end  of  the  month.  Similarly  T.,  B. 
&  Co.  have  been  sent  a  cheque  by  us  for  an  account  am- 
ounting to  $50,  off  which  we  have  deducted  3  per  cent, 
cash  discount,  $1.50,  the  full  amount  being  posted  to  the 
debit  of  T.,  B.  &  Co.,  and  cash  discount  is  credited  at 
the  end  of  the  period  with  the  total  of  this  column. 
What   is  Cash   Discount? 

Cash  discount  is  a  rebate,  an  allowance  made  to  a 
customer  as  an  inducement  to  pay  for  goods  sold  within 
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Spice's  letter  that  only  one  expense  account  and  a  mer- 
chandise account  are  kept  on  the  books.  The  freight 
which  they  are  obliged  to  pay  increases  the  cost  of  the 
goods  purchased  and  enters  directly  into  cost-laid-down 
figure.  Any  item  of  this  nature,  such  as  duty,  freight, 
insurance  on  the  goods  before  taken  into  stock,  etc., 
should  undoubtedly  be  charged  direct  to  the  merchandise 
account,  although,  as  is  quite  frequently  done,  a  separ- 
ate account  may  be  opened  for  "freight  account,"  or 
"freight  and  duty  account,"  but  this  would  only  be 
transferred  to  the  "merchandise  account"  when  closing 
the  books. 

We  maintain   that     freight   which     increases   the  pur- 
chase price  of  goods  bought  is  not  in   any   sense  an  ex- 


a  short  period.  If  a  separate  account  is  kept,  the  total 
should  be  transferred  to  the  debit  of  merchandise  ac- 
count before  closing  the  books  for  the  year.  Some  will 
argue  that  cash  discount  allowed  customers  should  be 
carried  as  a  total  directly  to  "profit  and  loss"  account. 
If,  however,  the  customer  takes  advantage  of  cash  dis- 
count of  3  per  cent.,  10  days;  or  2  per  cent.,  30  days, 
merchandise  account  would  actually  bescredited  with  the 
balances  respectively,  viz.,  $97  and  $98.  It  is  necessary, 
then,  to  adjust  the  differences— $3  and  $2,  respectively— 
by  transferring  the  cash  discount  account  into  the  mer- 
chandise account  when  closing  the  books,  otherwise  the 
merchandise  account  would  show  a  fictitious  gain. 

Suggestions     and     criticisms     should     be   addressed  : 
"Business  Management,"   Dry   Goods  Review. 
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QUIPS     AND      QUIDDITIES. 


HE  GOT  IT  BAD. 

IN  a  certain  Long  Island  town  there  are  two  men 
who  are  something  of  local  characters.  One  is 
known  as  "Honest  John"  and  the  other  as 
"Sandworm  John."  Some  time  .ago  "Sand worm 
John"  got  into  trouble.  He  needed  a  dollar  to 
get  him  out  and  he  didn't  have  the  cash.  He  appealed 
to  several  people,  but  no  one  seemed  anxious  to  part 
with  that  much  of  the  realm.  Finally  he  made  his  way 
to  "Honest  Jonn." 

"John,  will  you  lend  me  a  dollar?"   he  asked. 

"What  for  ?"  asked  the  other  John. 

"Never  mind  what  for,"  said  "Sandworm"  impati- 
ently.    "I  want  a  dollar  and  I  want  it  bad." 

"Want  it  bad,  do  you  f"  queried  "Honest  John." 

"Yes,  I  do  want  it  bad.     Will  you  lend  me  one  ?" 

John  considered  a  minute  or  two  and  finally  decided 
to  financier  his  neighbor  through  the  difficulty.  He  went 
to  his  house  and  returned  with  a  silver  dollar  which  he 
handed  to   "Sandworm,"   who  departed  rejoicing. 

In  a  short  time  "Sandworm"  came  back.  He  was  a 
very  much  provoked  man. 

"John,"  he  said  testily,  "there's  something  the 
matter  with  that  dollar.  I  can't  get  anybody  to  change 
it  for  me. 

"Why  not  f"  asked  "Honest  John." 

"They  all  say  it's  bad." 

"Honest  John"  gave  his  neighbor  a  look  of  infinite 
compassion  as  one  looks  at  a  person  who  has  not  the 
full  use  of  his  senses. 

"What's  the  matter  with  you,   'John  Sandworm  ?'  ' 
he  asked.     "You  come  here  and  try  to  borrow  a  dollar, 
and  you  say  you  want  it  bad.     And  I  lend  you  a  bad  one 
and  then  you  aren't  satisfied.     Some  folks  are  awful  hard 
to   suit." 

*  *  » 

A  traveler  put  up  for  the  night  at  the  leading  hotel 
in  a  small  town,  and,  before  retiring,  left  very  particu- 
lar instiuctions  to  be  called  in  time  for  an  early  train. 
Early  in  the  morning  he  was  disturbed  by  a  lively  tat- 
too upon  the  door. 

"Well  ?"  he  demanded,  sleepily. 

"I've  got  an  important  message  for  you!"  replied 
the  bell  boy. 

The  traveler  was  up  in  an  instant,  opened  the  door, 
and  received  from  the  boy  a  large  envelope.  He  tore  it 
open  hastily,  and  inside  found  a  slip  of  paper,  on  which 
was  written  in  large  letters,   "Why  don't  you  get  up  ?" 

*  *  * 

When  my  uncle  first  started  in  business  as  a  general 
merchant  in  a  country  town,  it  was  in  partnership  with 
a  young  fellow  of  about  his  own  age. 

Both  boys  were  very  enthusiastic  about  their  work, 
and  after  long  days  behind  the  counter  they  would  go  to 
their  room  above  the  store  and  continue  to  "talk  shop" 
far  in  to  the  night. 

My  uncle's  partner  was  particularly  engrossed  in  his 
work,  and  often  his  sleep  was  disturbed  by  dreams  ot 
customers  and  big  sales. 

One  night  his  nightmare  reached  the  climax.  Evi- 
dently the  dreamer  was  just  in  the  act  of  selling  some 
cotton  goods,  for  my  uncle  felt  his  nightshirt  "r-i-i-p" 
straight  up  the  back,  while  his  partner  was  calmly  say- 
ing : 

"Two  yards,   Madam  V 


The  proprietor  of  the  dry  goods  store  had  proposed 
to  the  milliner  who  owned  the  establishment  across  the 
way. 

"But,  Mr.  Wrappemup,"  she  said,  "I'm  not  sure  I 
like  you  well  enough  to  marry  you.  Let  us  be  merely 
friends   as  heretofore." 

"We  can't,  Miss  Wribbens,"  he  answered  through  his 
teeth.  "There  is  no  friendship  in  trade.  You  will  like 
me  well  enough  to  marry  me  or  I  will  add  a  millinery 
department  to  my  stock  !" 

*  ...  * 

"Now,"  said  the  kind  woman,  "1  have  procured  some 
nice  stockings  for  your  two  daughters.  Won't  they  be 
glad  to  get  them  ?"• 

"Well,  I  don't  know,  mum,"  replied  the  poor  lady. 
"Mag  an'  Liz  is  purty  pellicular.  Is  they  openwork 
stockings,  mum  f" 

*  *  • 

First  Office  Boy— My  holiday   starts   to-morrow. 
Second  Office  Boy — How  long  have  you  got  ? 
First  Office  Boy— Stay  as  long  as  I  like.     Boss  told 
me  I  needn't  come  back  at  all. 

*  *  * 

A  well-known  country  traveler,  who  had  recently 
become  a  teetotaller,  was  in  the  billiard-room  of  the 
hotel  in  which  he  was  staying,  and,  feeling  thirsty,  or- 
dered a  glass  of  ginger  beer,  a  beverage  he  had  never 
tasted  before.  He  appeared  to  relish  it,  for  it  was  not 
long  before  he  handed  his  empty  glass  to  the  waiter, 
with  the  remark,  "Another  of  the  same,  please,  and  not 
so  much  water  this  time." 

*  *  • 

"Sir,"  began  a  creditor,  who  met  one  of  his  victims 
in  the  street  the  other  day,  "I  sent  you  a  bill  in 
January." 

"Yes,   sir." 

"And  again  in  April." 

"Yes,  sir." 

"And   again  in   July." 

"Yes,   sir." 

"And  I  presume  you  received  one  the  other  day?" 

"I  did,  sir." 

"Well,   sir,   well  sir  ?"  flustered  the  creditor. 

"Well,  you  needn't  feel  so  stuck  up  over  it,"  replied 
the  other,  as  he  lighted  a  cigar.  "There  are  firms  in 
this  town  who  send  me  bills  every  month  in  the  year, 
and  they  never  stop  me  in  the  street  to  brag  about  it 
either.  I  detest  such  egotism,  sir.  Good  morning  "— 
Tit-Bfts. 

*  .  • 

"Yes,"  said  the  dry  goods  merchant,  "it  is  true  that 
we  propose  to  establish  a  hospital  as  an  adjunct  to  our 
store."  "To  treat  the  victims  of  the  bargain  rushes  ?" 
was  asked.  "Yes,  but  that  is  merely  a  beginning.  Later 
on  I  expect  to  see  the  business  branch  out,  and  I  dare 
say  we  shall  treat  all  comers  for  all  sorts  of  complaints 
at  exceptionally  low  figures.  In  my  mind's  eye  I  can 
see  our  advertisement  reading  : 

"  'SPECIAL  THIS   DAY  ONLY  ! 

'  'Appendicitis  Operations  at  Cut  Rates. 

'  'Positively,    Only   One   Operation    to    Each   Customer  ! 

"  'Satisfaction    Guaranteed   or   Appendix    Replaced 

and 

"  'Money  Refunded  !'  " 

—Puck. 


47 


Dry  Goods  Review 


January,  1906 


^ 


PRACTICAL    SUGGESTIONS 
FOR  THE  RETAILER 


^ 


HE  storekeeper's  prosperity  depends 
^k  upon  his  keeping  up-to-date  by  con- 
tinually introducing  changes  for  the 
^r  better.  He  should  remember,  how- 
jj^  ever,  that  he  has  only  one  pair  of 
eyes  to  take  note  of  conditions  that 
should  be  improved.  He  should 
therefore  endeavor  to  interest 
everyone  who  sets  foot  in  his 
place  to  make  suggestions.  He  ought  to  call  his  clerks 
together  and  say  to  them  :  "You  and  I  want  to  make 
more  money  in  this  store,  but  in  order  to  do  that  we 
must  do  more  business.  Now  I  want  suggestions  from 
all  of  you  about  anything  you  think  we  can  do  to  in- 
crease profits  by  holding  present  trade  and  securing  new 
customers  and  reducing  expenses.  If  you  see  any  waste 
going  on  that  we  might  save,  I  want  you  to  tell  me." 

The  proprietor  can  offer  small  monthly  or  quarterly 
prizes  for  the  best  suggestions  adopted,  or  he  can  offer  a 
small  prize  of  25  cents  or  50  cents  for  every  suggestion 
adopted  which  makes  or  saves  him  money.  Let  him 
place  a  small  autographic  register  in  some  convenient 
place  where  a  clerk  may  write  down  a  suggestion  as  soon 
as  it  occurs   to  him. 

The  proprietor  should  also  give  his  employes  an  op- 
portunity to  make  complaints  to  him  for  adjustment. 
Dissatisfaction  among  employes  kills  loyalty  and  interest 
in  the  business. 

Bulletins  should  be  posted  in  conspicuous  places  in 
the  store,  inviting  suggestions  and  complaints  from  cus- 
tomers, and  offering  prizes  in  money  or  merchandise  for 
the  best  suggestions  received.  Circulars  inviting  sug- 
gestions can  be  printed  and  distributed  in  the  neighbor- 
hood. This  will  show  that  the  storekeeper  is  progres- 
sive and  anxious  to  let  his  customers  have  the  best  ser- 
vice. It  will  also  draw  attention  to  his  store  and  serve 
as  a  strong  general  advertisement. 
* 


THE  ROAD  TO  RUIN. 

THERE  is  one  sure,  quick,  easy  road  to  commercial 
ruin,  and  every  year  sees  thousands  of  retailers 
traveling  that  road.  That  is  to  "let  stickers 
stick." 

No  buyer  is  so  shrewd  but  that  his  stock  will  gather 
some  slow  selling  goods,  but  it's  his  own  fault  if  they 
stay   there. 

Every  one  of  the  much-talked-about  big  city  stores 
has  an  iron  clad  rule  which  no  buyer  dare  evade;  sea- 
sonable goods  must  not  be  carried  over,  and  no  stuff 
dare  be  kept  on  hand  beyond  a  certain  time. 

Watch  the  advertising  of  these  houses.  See  how  they 
knife  the  slow  sellers.  They  don't  call  'em  stickers,  of 
course,  but  you,  who  have  been  there  yourself,  can  read 
between  the  lines.  If  laggard  goods  will  not  sell  at  one 
price,  the  knife  goes  in  again  and  if  need  be,  yet  again, 
until  the  desired  result  is  wrought. 

The  first  loss  is  the  smallest  loss.  The  longer  you 
wait,    the     less  goods  are  worth.     A  dollar  invested    in 


quick-turning  stuff  soon  becomes  two  dollars.  In  stick- 
ers that  linger  on  the  shelf  a  dollar  quickly  shrinks  to 
fifty  cents  and  by  and  by  to  nothing. 

Don't  fool  yourself.  An  article  is  worth  not  what  it 
cost,  but  what  it  will  bring.  Goods  that  have  out- 
stayed their  welcome  never  improve  in  value.  Tied  up 
money  earns  you  nothing.  Better  have  one  dollar  in 
stuff  that  turns  over  and  over  and  earns  you  a  profit  at 
every  .turn  than  three  dollars  in  shelf  warmers. 

ATTRACTING  TRADE. 

MONEY    MAKING    RULES    FOR    RETAILERS. 

1.  Rise  early,  and  be  at  business  when  the  shop  is 
opened. 

2.  Attend  well  to  business  during  business  hours. 

3.  Keep  everything  in  the  shop  neat,  tidy  and 
orderly. 

4.  Keep  windows  clean  and  nicely  dressed. 

5.  Have  a  place  for  everything  and  keep  everything 
in  its  place. 

6.  Buy  from  the  best  firms,  and  don't  open  too 
many  accounts. 

7.  Never  allow   due  prompts   to   remain  unpaid. 

8.  Soon  as  able  discount  all  purchases. 

9.  Attend  well  to  the  counter  and  address  custom- 
ers immediately  on  approaching.  Don't  walk  up  to  the 
counter  and  leave  your  tongue  after  you. 

10.  Be  as  polite  to  the  customer  who  spends  $1  as 
the  one  who  spends  $5. 

11.  Be  patient,  kind  and  attentive  to  children;  they 
grow  up  to  be  men  and  women,  and  may  become  pur- 
chasers. 

12.  Give  the  best  possible  value  in  all  things,  and 
be   scrupulously   particular   as   to   cleanliness. 

13.  Have  all  parcels  neatly  wrapped  and  use  good 
paper. 

14.  Give  just  weight  to  everybody — no  more,  no 
less. 

15.  Never  practice  deceit,  trickery,  or  tell  lies,  even 
white  ones. 

16.  Keep  yourself  smart  and  neat. 

17.  When  serving  travelers,  don't  waste  your  own 
time  or  theirs;  remember  they  have  to  be  about  their 
master's  business,  and  your  own  counter  may  suffer  if 
neglected. 

18.  Look  well  after  warehouse  to  see  there  is  no 
waste  or  leakage. 

19.  Cultivate  a  ready-money  trade,  and  under  no 
circumstances  give  long  credit. 

20.  Be  steady,  industrious  and  careful.  Remember 
the  good  motto,  "Waste  not,  want  not." 

21  Be  methodical  and  punctual.  Method  is  the 
very  hinge  of  business,  and  there  is  "No  method  without 
punctuality." 

22.  Get  a  practical  knowledge  of  the  business  ; 
study  the  different  articles  and  how  they  require  treat- 
ing. 

23.  Read  and  study  goods  worn  in  connection  with 
the  trade.  Commit  useful  things  to  memory,  and  never 
fail  to  put  them  into  practice. — Salesmanship. 
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TRADE  BUILDERS 

After   exceptionally    heavy    selling  for 
Spring  delivery  in    DRESS  GOODS,  SILKS, 

and  WASH  GOODS,  we  are  still  in  a  position, 
thanks  to  the  precautionary  measures  we 
were  enabled  to  take  months  ago,  to  offer 
to  our  friends  and  customers  many  of  our 
standard  ranges  at  old  prices.  This  is  a 
vital  consideration  to  retailers  who  have  yet 
to  complete  their  buying  for  next  season  in 
view  of  the  continued  upward  trend  of 
quotations;  and  the  opportunity  will  remain 

open  just  so  long,  and  no  longer,  than  the 
lines  we  carry  and  our  pending  contracts 

hold  Out.  To  judge  from  present  activities 
the  'close  out"  may  happen  shortly,  and 
no  time  should  be  lost  in  repairing  '  over- 
sights" and  miscalculations  by  taking  in- 
stant advantage  of  our  remaining    stock  of 

"TRADE  BUILDERS"  for  Spring     *    ^ 


WRITE  FOR  SAMPLES 


Letter  Orders  Receive  Special  and  Prompt  Attention 


Brophy-Cains,  Limited 


Wholesale  Dry  Goods. 


MONTREAL 


QUICK   SHIPPERS 


49 


DRV  GOODS  REVIEW 


January,  1906 


BROCK'S    MONTREAL  HOUSE    ENTERTAIN 
EMPLOYES. 

AVERY  happy  gathering  took  place  in  Montreal  on 
the  evening  of  December  4,  the  occasion  being  a 
supper  tendered  to  the  staff  of  the  Montreal  branch 
of  the  W.  R.  Brock  Co.,  Limited,  in  co-operation  with 
the  heads  of  the  departments. 

Mr.  R.  Booth,  the  popular  head  of  "C"  department, 
acted  as  master  of  ceremonies,  and  was  an  ideal  chair- 
man. At  his  right  was  Mr.  R.  A.  Brock,  general  man- 
ager of  the  Montreal  branch,  whilst  other  guests  in- 
cluded A.  C.  dimming,  G.  S.  Cleghorn,  Jas.  F.  Slessor, 
C.  A.  McLean,  H.  C.  Brodie,  R.  G.  Bowie,  H.  Pinet, 
Jas.  McCarrey,  A.  B.  Caswell,  and  Eddie  Eakin. 

Among  those  of  the  staff  present  were  :  0.  Prevost, 
H.  C.  Wilson,  W.  M.  Graham,  J.  F.  Burke,  C.  E.  Hyde, 
G.  G.  Montague,  P.  Guay,  H.  Paiement,  G.  M.  Hodge, 
C.  Edwards,  J.  A.  Mitchell,  C.  E.  Turcotte,  E.  Lam- 
bert, W.  E.  Eakin,  B.  Strachan,  J.  Wickham,  L.  Jette, 
W.  R.  Bricker,  A.  C.  Sharpe,   J.  F.  Read,  S.  Elliott,  J. 


gratulatory  little  speeches  by  R.  G.  Bowie,  Glassford 
Bros.  &  Co.;  H.  C.  Brodie,  of  the  Dominion  Textile  Co.; 
C.  A.  McLean,  of  Geo.  Borgefeldt  &  Co.;  J.  Slessor,  of 
H.  L.  Smyth  &  Co.,  and  A.  B.  Caswell,  of  The  Dry 
Goods  Review.  Some  of  the  above  named  gentlemen  are 
former  employes  of  the  W.  R.  Brock  Co.,  who  have  now 
gone  to  fill  responsible  positions  elsewhere. 

"Our  Travelers"  was  ably  championed  by  Mr.  H. 
Pinet,  the  only  member  of  the  traveling  staff  who  hap- 
pened to  be  in  the  city  at  the  time  of  the  gathering. 
Regrets  were  read  from  several  others,  however,  who 
though  not  present  in  person  were  certainly  present  in 
spirit.  The  greetings  of  the  jolly  knights  of  the  grip 
caused  much  laughter. 

Toasting  "Ourselves"  called  for  speeches  from  most 
of  the  company  present.  The  expressions  of  loyalty  and 
good  feeling  heard '  on  every  side  were  complimentary 
alike  to  the  firm  and  to  its  department  managers. 

The  evening's  proceedings  were  greatly  enlivened  by 
music,  and  recitations  from  Messrs.  Jas.  McCarrey, 
Guay,  Eakin,  Jette,  Bowen  and  Shea. 


C.  Shea,  F.  Bowen,  H.  S.  Albright,  H.  Galbraith,  M. 
H.  Kieran,  J.  A.  Mitchell,  G.  Davidson,  F.  W.  Haw- 
thorne, W.  R.  Woolley,  A.  G.  Giles,  G~  A.  Fox,  J.  A. 
Beattie,  J.  Johnston,  N.  Smith,  C.  C.  Paquette,  G. 
Dagenais,  E.  Larue,  E.  Rollin,  E.  Lacroix,  A.  Beigue, 
J.  T.  Pilon,  J.  A.  Beaudoin,  W.  H.  Winslow,  J.  D. 
Globensky,  M.  Wickham,  J.  Dolan. 

After  ample  justice  had  been  done  to  the  menu,  the 
chairman  gave  the  health  of  the  W.  R.  Brock  Co.,  which 
was  received  with  great  enthusiasm.  Mr.  R.  A.  Brock 
made  a  timely  reply,  in  which  he  referred  to  the  possi- 
bilities for  development  of  Canadian  houses  during  Can- 
ada's growing  time.  New  firms  were  springing  up  and 
getting  their  share  of  business,  but  how  much  greater 
were  the  possibilities  for  firms  already  established  and 
for  those  who  were  employed  with  them  ?  Mr.  Brock 
spoke  of  the  harmony  which  had  existed  among  the  staff 
of  the  house  during  the  year  rapidly  drawing  to  a  close, 
and  trusted  that  their  pleasant  relations  might  long  be 
continued. 

"Our  Visitors"  was  responded  to  in  happy  and  con- 


DETROIT  SHOW  CASE  CO.  ADD  TO  PLANT. 

THE  Detroit  Showcase  Co.,  located  on  the  north  side 
of  Fort  street  west,  between  Tenth  street  and  the 
Michigan  Central  Railroad,  at  Detroit,  Mich.,  have 
purchased  the  adjoining  lot  and  the  three-storey  build- 
ing held  by  the  Michigan  Savings  Bank,  which  gives 
them  an  additional  frontage  of  56  feet  on  Fort  street,  72 
feet  width  at  the  alley,  and  130  feet  in  depth.  The  com- 
pany will  erect  a  new  building  four  storeys  high,  and  of 
architecture  to  correspond  with  the  present  building. 
This  gives  them  a  frontage  of  1-60  feet  on  one  of  De- 
troit's main  thoroughfares. 

They  make  a  full  line  of  high-grade  showcases,  under 
the  brarid  "Quick  Sales,"  and  are  manufacturers  of  the 
Petz  patent  corner  post  and  transom  bars,  which  are 
being  largely  used  in  modern  store  fronts.  The  increase 
in  facilities  through  the  additional  space  will  enable 
them  to  largely  increase  their  output,  and  put  them  in 
better  shape  than  ever  to  handle  orders. 


RETAIL  STORE  EXPANDS. 

The  South  River  Mercantile  Co.,  Limited,  of  South 
River,  Ont.,  have  just  completed  the  finest  store  in  the 
district.  It  has  a  frontage  of  fifty-two  feet  by  ninety- 
one  feet  deep.  The  entire  front  is  plate  and  prismatic 
glass,  with  brass  mullions.  The  firm  have  added  a  large 
stock  of  furniture  and  hardware  to  their  stock  of  gener- 
al dry  goods,  groceries,  boots  and  shoes.  The  officers 
of  this  enterprising  firm  are  W.  J.  Ard,  president  and 
general  manager,  and  W.  T.  Christian,  secretary- 
treasurer. 


AN    ILLEGAL  SCHEME. 

Mr.  W.  E.  Newclarke,  the  Dominion  Woolens  Associ- 
ation, Temple  Building,  St.  James  street,  Montreal,  has 
been  forced  to  abandon  a  scheme  which  was  declared 
illegal.  His  plan  was  to  get  agents  to  sell  a  book  of 
five  coupons  each,  worth  a  dollar,  and  for  this  the  agent 
got  a  coupon  to  the  value  of  one  dollar,  for  which  he 
could  make  purchases  to  that  amount  from  a  number  of 
retail  stores.  This  endless  chain  system  was  nipped  in 
the  bud  by  the  prompt  work  of  Chief  Carpenter. 
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John  Knox  Company 


LIMITED 

Wholesale  Dry  Goods 


18, 20  and  22  King  Street  East,        -         HAMILTON,  ONT. 

A  Prosperous  New  Year 

Will  This  be  Your  Banner   Year  P  Let  lis  Help   You. 


WE    HAVE  A    FIRST-CLASS    STOCK    AND    OUR   BUSINESS 

METHODS    ARE     FAIR     AND     UP-TO-DATE.        OUR 

DEPARTMENTS     ARE     FULL     OF     SNAP    AND 

SHOWING   BETTER  ASSORTMENTS 

THAN  EVER  BEFORE. 

Dent.     "A"    Haberdashery,  Hosiery,  Curtains,  etc. 

Always    complete    with   best   selling    lines. 

Dept.  UB"  Ladies'  Blouses,  Suits,  Wrappers,  Skirts,  Prints, 
Dress  Goods,  Linens. 

Extensive  range,  values  Ai.  We  have  some 
very  special  lines  in  this  Dept. 

Dept.     "C"    MEN'S   WEAR— Shirts,  Overalls,  etc. 

Output  grows  bigger  every  year.  Our  values 
are  the  best,  and  the  Trade  know  a  good  thing 
when  they  see  it. 

Dept.  "D"  STAPLES — We  show  a  very  large  range  of 
Canadian  and  Imported  Staples,  at  prices  that 
suit  any  buyer. 

Letter  Order    Make    the    most  of  your   opportunities  to  secure 
DeDt.  trade.     Our  L.  O.  Dept.  ensures  swift  despatch, 

and  is  a  money  maker. 
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THE    LATE    R.    J.    WHITLA. 

IN  the  death  of  R.  J.  Whitla,  Winnipeg  lost  one  of  her 
most  unselfish   and  public  spirited  citizens,   and  ace 

of  her  most  enterprising  and  far-seeing  business 
men.  In  the  days  when  there  were  few  to  believe  in 
the  ultimate  prosperity  of  Western  Canada,  Mr.  Whitla 
laid  the  foundations  of  one  of  the  first  wholesale  busi- 
nesses in  Winnipeg,  and  his  sagacity  and  foresight  were 
richly  rewarded.  He  lived  to  build  up  an  immense 
wholesale  dry  goods  business,  and  he  died  one  of  the 
foremost  merchant  princes  of  his  city.  His  business 
career   is   an   inspiration   to    ambitious   young   men. 

R.  J.  Whitla  was  born  April  22,  1846,  at  Monaghan, 
in  the  province  of  Ulster,  near  Belfast,  Ireland.  The 
family  was  a  large  one,  but  the  most  distinguished  sur- 
viving member  is  Sir.  Wm.  Whitla,  of  Belfast,  Ireland, 
an  eminent  physician,   who  was  knighted  in  1902. 

When  21  years  of  age  R.  J.  Whitla  left  Ireland  to 
seek  his  fortune  in  America.  He  spent  a  short  time  in 
New  York,  but  soon  decided  to  return  to  the  British 
flag,  and  accordingly  he  removed  to  Toronto.  Two  years 
were  spent  in   that  city,   and   then  Mr.    Whitla   went     to 


R.   J.  WHITLA 


ment  and  boldly  devoted  all  his  attention  to  the  whole- 
sale trade. 

From  the  first  Mr.  Whitla  was  sanguine  of  the  suc- 
cess of  his  wholesale  venture,  but  all  was  not  plain 
sailing.  It  was  necessary  to  give  long  credits,  and  large 
capital  was  required  to  conduct  successfully  a  large 
wholesale  business.  It  is  said  that  on  one  occasion  he 
had  been  drawing  heavily  on  his  banker,  who  remon- 
strated with  him,  urging  that  he  was  giving  too  much 
credit.  Mr.  Whitla  believed  in  the  cash  system  where 
possible,  but  he  knew  the  limitations  of  the  country.  At 
the  close  of  the  interview  he  drew  his  keys  from  his 
pocket  and  threw  them  on  the  banker's  desk. 

"There  are  my  keys,"  said  he.  "Perhaps  you  can 
run  my  business  better  than  I  can  myself." 

The  banker  called  him  back  and  diplomatic  relations 
were  restored. 

Through  the  dark  days  that  followed  the  "boom," 
and  the  years  of  substantial  progress  which  came  to 
Winnipeg  and  the  west  after  long  delay,  Mr.  Whitla's 
business  made  steady  growth.  In  course  of  time  a  solid 
brick  and  stone  warehouse  was  built  on  the  southwest 
corner  of  McDermott  avenue  and  Albert  street,  on  the 
present  site  of  the  "Telegram."  For  a  long  time  this 
was  one  of  the  finest  buildings  in  Winnipeg,  but  it  is 
quite  overshadowed  by  the  immense  building  now  occu- 
pied by  R.  J.  Whitla  &  Co. 

For  years  Mr.  Whitla  has  been  one  of  the  foremost 
business  men  in  Canada,  but  his  interests  have  always 
been  wider  than  his  business.  Every  good  movemnet  in 
Winnipeg  found  Mr.  Whitla  ready  to  assist  with  purse 
and  counsel.  Most  of  his  benefactions  were  made  in 
secret,  and  the  general  public  knew  nothing  of  them. 
The  Y.M.C.A.,  Wesley  College,  and  many  other  institu- 
tions, were  supported  by  Mrv  Whitla  to  the  extent  of 
many  thousands  of  dollars. 

Mr.  Whitla's  death,  while  not  unexpected,  came  as  a 
great  shock  to  his  business,  church,  and  social  as- 
sociates. 


Ottawa,  where  he  commenced  a  business  on  his  own  ac- 
count. Later  he  transferred  to  Arnprior,  on  the  Upper 
Ottawa,  where  he  built  up  one  of  the  most  substantial 
retail  connections  at  that  time  in  Canada.  His  store 
was  known  in  that  district  as  a  store  where  one  price 
prevailed,  and  where  customers  were  always  certain  of 
fair  treatment.  Mr.  Whitla's  reputation  still  lives  in 
Arnprior  and  district  among  the  older  inhabitants,  and 
it  is  an  enviable  reputation. 

But  in  course  of  time  Mr.  Whitla,  like  many  others, 
caught  the  western  fever,  and  in  1878,  after  nine  years 
in  Arnprior,  he  came  to  Winnipeg.  He  immediately 
opened  on  Main  street  a  wholesale  and  retail  dry  goods 
and  clothing  business.  Mr.  Whitla  gave  the  name  "One 
Price  House"  to  his  store,  and  he  soon  built  up  a 
thriving  business  on  the  site  of  what  is  now  known  as 
the  "Blue  Store."  By  1882  the  business  had  grown  to 
such  proportions  that  Mr.  Whitla  sold  his  retail  depart- 


'I 


TRAVELERS'  CONCERT. 

HE  Ottawa  travelers  held  a  highly  successful  con- 
cert at  the  Russell  Theatre,  on  December  15.  Out- 
side and  local  talent  of  the  highest  order  contribut- 
ed to  the  evening's  entertainment.  The  travelers  from 
this  district  have  the  faculty  of  doing  things  right  when 
they  do  them  at  all,  and  this  was  one  of  their  star  per- 
formances. Farland,  the  banjoist;  Geo.  B.  Williams, 
humorist,  of  New  York;  Miss  Shildrick  and  Miss  Grace 
Merry,  of  Toronto;  Mr.  J.  B.  Dubois,  celloist,  Montreal; 
and  Miss  Mabel  P.  Cole,  Mr.  J.  M.  Clark,  and  Mr. 
Stuart  de  la  Ronde,  Jr.,  of  Ottawa,  all  appeared,  and 
met  with  a  most  hearty  reception.  The  travelers  are  to 
be  congratulated  on  the  success  of  their  concert. 


DIVIDEND  DECLARED. 

A  first  and  final  dividend  of  26 f  cents  on  the  dollar 
has  been  declared  on  the  estate  of  Alex.  Ritchie,  Wing- 
ham.  The  liabilities  amounted  to  $32,008.65,  and  the 
assets  available  for  meeting  these  were  $8,562.37.  Of 
the  wholesale  houses,  John  Macdonald,  and  Nesbit  & 
Auld,  Toronto;  and  Mann,  Bryars  &  Co.,  Glasgow,  were 
the  heaviest  losers,  although  many  others  were  mulcted 
to  a  less  extent. 
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Established  1832.  Cable  Address : 


"LAW,"  Bradford 

SPRING  1906 


admiid^jhca. 


MOHAIRS 


(Registered) 


Unique  Specialite 

Mohair  De  Soie 


Of  Wonderful  Texture  and  Exceptional  Brilliancy 


Rainproof  Goods 

Latest   Productions 

Brilliantine  Suitings 

At  Popular  Prices 


Law,  Russell  &  Co., 

Converters  of  Bradford  Goods         lichted 

BRADFORD  and  LONDON. 
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DISPLAYS  THAT  SELL. 

T  last  1905  is  a  thing  of  the  past,  or, 
rather,  will  be  by  the  time  this  page 
comes  under  your  notice,  Mr.  Trimmer. 
It  is  now  in  order  to  ask  :  "What  is 
your  programme  for  the  remaining 
weeks  of  the  Winter  season  ?"  There 
are  many  things  in  every  department 
the  sales  of  which  may,  and  can  be, 
materially  increased  if  your  work  is  faithfully  and  com- 
mendably  done.  There  is  much  of  Winter  buying  yet  to 
be  done  by  the  consuming  public;  in  fact  those  who,  not 
from  preference  but  from  necessity,  wait  for  the  season- 
end  price  reductions  will  carry  away  vast   quantities  of 


contriving  something  new,  sensational,  and  original,  for 
the  holiday  trims,  and  to  attract  the  holiday  throngs  in 
such  a  way  that  it  would  be  talked  about  and  redound 
to  your  own  and  your  employer's  glory. 

But  now  you  are  called  upon  to  make  selling  shows, 
to  move  laggard  lots  in  hot  haste,  to  change  the  shows 
often  and  interest  the  late  buyer,  and  those  who  from 
an  economical  standpoint  are  willing  to  part  with  dol- 
lars for  a  little  more  than  value  received  in  seasonable 
merchandise.  It  is  in  this  respect  that  the  window 
trimmer  and  store  decorator  enhances  the  efforts  of  the 
ad  writer  for  the  store. 

Good  decorating  attracts  visitors,  but  the  other  kind 
does  not,   and  it  is  just  the  difference  between  good  and 


Illustration  I.— Prize  Horse  Show  Window,  dressed  by  Arthur  G.  Bond,  for|Ogilv\  's,  Montreal. 


middle  and  lower  grade  textiles  and  materials,  all  of 
which  you  must  be  prepared  to  display  in  the  most  appe- 
tizing manner  to  attract  their  hard-earned  dollars.  It 
must  be  remembered  that  your  ad  man  constantly 
sounds  the  slogan  that  "our  prices  and  your  purses  are 
on  a  friendly  footing." 

This  being  your  store's  war  cry,  you  are  expected 
to  clinch  the  January  special  advertising  movement  and 
ticket  everything  inside,  and  in  the  window  displays,  for 
you  know  that  prices  tell,  and  people  tell  the  prices. 
Many  a  good  sale  is  made  by  those  little  silent  salesmen 
— price  tickets — that  are  always  working  over  time  in 
your  well-lighted  store  front.     During  December  you  were 


bad  advertising,  Now  that  this  is  admitted,  he  should 
be  allowed  every  scope  to  perform  his  duties  untram- 
meled.  The  window  is  a  business  promoter,  and  he  who 
uses  every  endeavor,  and  embraces  every  opportunity  for 
publicity  through  this  medium,  will  make  an  unqualified 
success  of  every  special  merchandise  movement. 

The  windows  should  reflect  the  special  sale  feature 
with  no  uncertainty,  as  they  reflect  the  doings  of  the 
store  at  other  times.  Special  sale  tickets  must  be 
prominently  displayed.  The  goods  should  tell  their 
special  sale  story  through  the  tickets.  It  should,  in  a 
word,  be  a  sale  windo*w,  and  easily  known  and  recognized 
bv  the  ear  marks. 
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Bringing  the  Crowd. 

Speaking  of  bringing  the  crowd,  it  isn't  always  the 
biggest  crowd  that  has  the  most  business  for  you.  Pos- 
sibly you  have  learned  that  from  experience.  Neverthe- 
less, we  love  the  crowd  for  the  moral  effect.  But  a  lot 
depends  upon  the  kind  of  crowd.  Sometimes  a  gather- 
ing of  the  supercritical  will  work  a  great  deal  of  harm. 
Start  a  lot  of  women  thinking  that  your  sale  or  attrac- 
tion, which  promised  so  much,  isn't  up  to  the  mark,  and 
you'll  get  a  knock  out,  to  use  an  expression  more  ex- 
pressive than  elegant. 

Admitted  that  a  crowd  is  a  business  man's  great 
amhition,  it's  well  known  that  there  is  quality  as  well 
as  quantity  to  be  considered.  Most  any  one  can  bring 
a  crowd.  It  is  what's  going  to  be  done  with  them  when 
they  come  that  is  the  ticklish  question.  The  prime  mo- 
tive at  all  times  is  to  sell  goods,  and  to  sell  the  special 
kind  of  goods  you  want  to  sell.  'Twill  be  mighty  hard, 
however,  to  do  much  selling,  unless  you've  carefully 
measured  your  proposition,  and  have  taken  good  care 
that  the  feature  which  brought  the  people  to  the  store 
is  backed  up  by  sufficient  merit  to  stand  the  strain. 
We've  seen  crowd^bringing  schemes  that  might  have  won 
great  business  prove  the  veriest  fakes,  and  that,  too,  as 
early  as  9  o'clock  in  the  morning  of  the  sale. 

An  Instance. 

One  of  these  happenings  is  sufficient  to  illustrate 
what  we  mean.  An  Ontario  house,  well  known  every- 
where, advertised  for  a  certain  day's  selling  that  be- 
tween 9  and  12  o'clock  three  thousand  yards  of  fine  grey 
flannel  would  go  on  sale  at  10c.  per  yard.  That,  of 
course,  was  a  crowd-bringing  item,  and  at  9  o'clock 
there  were  possibly  two  hundred  women  waiting.  The 
real  facts  of  the  offering,  however,  were  that  the  firm 
had  the  flannel  all  right  enough,  but  they  had  provided 
but  one  junior  sales  girl  to  do  the  selling,  who  was 
slowness  personified,  and  no  other  clerk  was  allowed  to 
give  assistance,  for  that  would  have  cleaned  up  all  the 
flannel  in  short  order.  They  lived  up  to  the  letter  of 
the  ad,  but  lost  all  benefit  by  not  living  up  to  the  spirit 
of  it. 

Did  Harm. 

This  tricky  event  did  not  help  the  store.  Many  and 
loud  were  the  complaints  made  when  the  bell  announced 
12  o'clock  and  the  close  of  the  sale.  There  were  many 
protests  and  harsh  remonstrances  from  customers  who 
rightly  concluded  that  they  had  been  grossly  deceived. 

Of  course  this  may  be  an  extreme  case,  and  not 
many  merchants  will  stoop  to  such  practice.  We  hope 
there  are  none  left  who  would,  for  it  destroys  the 
cumulative  effects  of  both  the  advertising  man  and  the 
window  trimmer,  who  are  responsible  for  results.  There 
are  lesser  weaknesses,  however,  if  we  may  put  it  that 
way,  which  work  harm  to  a  store's  prestige. 

Cut  out  every  one  of  them,  Mr.  Merchant  !  You 
certainly  can  bring  people  to  shop  at  your  store,  and 
bring  them  in  good,  substantial  numbers,  too,  without 
adopting   questionable  methods. 

There  is  some  satisfaction  about  being  defeated  in  a 
square  up  and  up  struggle,  but  to  go  down  under  the 
odium  of  breaking  faith  with  the  public  is  to  drink  bit- 
terly of  the  cup  that  might  have  passed  if  erroneous 
business  dealings  had  never  been  embodied  in  your  plans 
for  getting  trade. 

Counter  Display. 

During'  the  January  special  sales  movement,  in  addi- 
tion to     sale     windows  every   department  in   the     store 


should  be  made  to  look  inviting.  Flat,  uninteresting 
piles  of  goods  of  any  kind  should  not  be  on  the  coun- 
ters, tables,  or  shelving.  A  "spread"  should  be  made 
every  morning  at  convenient  parts  of  the  counter  and 
aisle  space,  or  some  tables  set  apart  purposely  for  the 
display  of  the  particular  lines  included  in  the  offering, 
and  re-arranged  daily.  Like  a  circus,  the  more  you 
study  these  side-shows  the  more  business  you  will  do. 
Do  not  confine  these  displays  too  strictly  to  low-priced 
goods.  The  very  best  grades  at  sale  prices  more  fre- 
quently catch  dollars  than  the  cheaper  ones. 

Counter  Sp,a,ce. 
Counter  space  requires  altering  to  suit  the  exigencies 
of  time,  season,  sale,  and  stock.  Almost  every  stock  in 
the  sale  will  require,  more  space  than  normal.  The  sale 
or  busy  stocks  should  borrow  counter  room,  shelf  pace, 
and  help  of  the  slow  ones.  Especially  should  this  be 
attended  to  by  the  manager  or  trimmer  when  special 
sales  are  continued.  If  a  rush  sale  in  any  department  is 
held  and  there  should  be  a  large  attendance  of  buyers, 
they   should   not  be   allowed   to  jostle  each  other  into  a 


Illustration   II. — Curtain  Windows. 

bad  temper  or    tread    on  each  other's  toes  for  lack    of 
counter  space  while  the  rush  is  one.     Attention  to  these 
matters   will   greatly   increase   the   popularity   of   a   sale, 
and  keep  it  going  much  longer  than  otherwise. 
Have  a  Bargain  Counter. 

In  arranging  the  store  for  the  special  January  move- 
ment the  trimmer  should  place  a  bargain  table,  central, 
and  as  near  the  entry  as  may  be,  set  apart  for  the 
convenience  of  every  department,  in  other  words,  a 
"Bargain  Counter,"  where  advertised  goods  may  be 
found  and  where  prominent  lines  of  specialties  have  their 
headquarters. 

Any  store  decorator  who  ignores  this  idea  and  ne- 
glects to  provide  a  section  for  this  kind  of  merchandise, 
stands  in  his  own  light.  One-half  of  every  hundred  cus- 
tomers are  always  attracted  by  the  bargain  counter.  In 
many  good  stores,  where  space  allows,  the  bargain 
counter  is  made  four  slquare,  with  a  space  in  the  middle 
for  the  clerk.  Stores  with  plenty  of  floor  space  can 
often  accommodate  two  or  three  such  counters,  one  for 
dress  goods,  one  for  fancy  goods  and  notions,  and  one 
for  staples  or  domestics.  These  counters  are  very  handy, 
and  when  nothing  special  is  being  advertised  can  be  used 
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No.  607— Tripod  Paris 
Tie  and  Glove  Stand 


No.  254— Harp  Collar 
and  Cuff  Stand 


RETURN  ED  jj 

FEB  5      m€i 


No.  102— Umbrella  Stand 


RETURNED 


Toronto  Brass  Mfg.  Co. 

17-21  Temperance  St.       -        Toronto 


We  take  this  opportunity   of   wishing 
our  patrons  a  prosperous  New  Year. 


Having  removed  from  Lombard  St.  to 
17-21  Temperance  St.,  our  many  patrons  will 
be  enabled  to  more  conveniently  visit  us,  as 
we  are  now  situated  in  the  centre  of  the  city. 

Our  increased  floor  space  gives  us  more  jZ  01 
advantages  for  display  and  prompt  despatch.      0   I 

If  special  fixtures  are  required,  forward 
the  designs  and  we  will  gladly  furnish 
estimates  of  the  cost. 

Send  for  our  illustrated  catalogues. 


No.  521— Adjustable 
Shoe  Stand 


flpTU^NEB 
FEro'     0'06 


Toronto  Brass  Mfg.  Co. 

17-21  Temperance  St. 


No.  176— Neckwear  and 
Glove  Stand,  42  in.  high 


Toronto 


FEB  5 


No.  611— Haberdasher's  Stand 


No.  264  -Counter  or  Show  Case  Mirror,  10  in.  diamete 


M 


66 


No.  22— Men's  Furnishings  Stand 
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RETURN  EI 
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GLATWORTHY  &  SON 


The  leading  manufacturers  ot 

Nickel  Plated,  Brass  and  Oxidized  Copper 

Display  Fixtures,  Wax  Figures,  Show 

Gases,  Silent  Salesmen,  etc. 


THE 

CLOAK 

REEL 

NO.  265 

is  made  of  metal, 
is  strong  and  well 
fitted  up  in  every 
part.  It  revolves 
easily,  smoothly 
and  quietly.  The 
base  is  very 
heavy  and 
mounted  on  ball- 
bearing castors. 
The  circle  is  30 
inches  i  n  dia- 
meter and  is  66 
inches  above  the 
floor.  It  is  hand- 
somely finished 
in  oxidized  cop- 
per with  black 
has*. 


•  No.  266 


We  wish  to  thank  our  many  customers  for  their  pat- 
ronage in  the  past  and  to  announce  the  removal  of  our 
Offices  and  Show-Rooms  to 

38  and  40 

Adelaide  Street  West 

Our  new  premises  will  give  double  the  space  of  the  old 
with  very  commodious  Show-Rooms.  Consequently  many 
new  features  will  be  added  to  our  already  large  list  of 
manufactures. 

A  much  larger  stock  will  be  carried  than  hitherto  and 
we  will  be  fully  equipped  to  meet  all  demands. 

If  you  want  First-Class  Goods,  Prompt  Shipments, 
Moderate  Prices,  entrust  your  1906  orders  with 

CLATWORTHY  &  SON 


Note  the  New  Address : 


38  and  40  Adelaide  Street  West 


. . . TORONTO 


URNEL 
5     1906 


The  Weir  Wardrobe  System 


(PATENTED) 


ENDORSED  BY  THE  LEADING  MERCHANTS 
IN   CANADA. 


Each   Wardrobe  complete  in  itself,  fitting  together  in  sectional  form,  so  that  any 
number  may  be  placed  together  to  make  an  outfit. 

Carrying  capacity  of  each  Slide  25  suits, 
overcoats,  costumes  or  mantles.  All  wardrobes 
having  two  slides  complete  with  hangers. 

SIZE  :— Width,  28^  inches  ;  depth,  48 
inches  ;  height,  6  feet,  6  inches. 


We  Have  the  Only  Trouser  Slide 
in  Existence. 


CATALOGUES,   TESTIMONIALS   and  PRICE   LISTS 
FORWARDED  ON  APPLICATION  TO 


THE  WEIR  WARDROBE  COMPANY 

Lombard  Street,    WINNIPEG,  CANADA.  Limited 

or    to     Room*     9-tO  S»turdav  Night  Building,  •  TORONTO,   ONTARIO 
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for  display  tables,  and  thus  be  an  ornament  to  the  store 
as  well  as  a  paying  investment. 

The  Jackets,  Etc. 

Never  allow  a  jacket  that  needs  fixing  to  have  a 
place  in  the  racks  until  "fixed,"  especially  during  a  sale. 
If  buttons  are  off,  lining  torn  by  trying  on,  seams 
ripped,  etc.,  send  them  to  the  mender  immediately.  These 
little  things  hurt  a  special  sale  and  give  the  garment  a 
second-hand  or  shop-worn  appearance  when  you  are  ad- 
vertising seasonable  goods.  Arrange  jackets  for  con- 
venience, not  in  price  rows,  but  as  to  sizes.  The  first 
question  asked  a  customer  is  :  "What  is  your  size  ?" 
Thus  you  will  save  time  hunting  the  racks  over  and 
over  to  find  the  size  required.  This  means  money  saved, 
and  time  also,  during  the  rush  of  a  sale. 
Get  Acquainted. 

One  of  the  most  effective  methods  of  increasing  your 
sales  and  your  popularity,  and  ingratiating  yourself 
with  your  customers,  is  to  know  them  personally.     Try 


customers  thoroughly  at  home — the  more  your  reputa- 
tion and  that  of  the  store  and  the  salespeople  will 
grow. 

A  Last  Word. 
To  the  window  trimmer  we  offer  a  last  word,  and  it 
is  this  :  Make  the  January  business  temperature  con- 
trast strongly  with  the  frost  and  cold  of  the  outside 
world  by  putting  variety,  ginger,  and  novelty  into  your 
work.  As  soon  as  one  week's  work  is  mapped  out,  set 
about  making  plans  for  the  next.  There  are  a  few  large 
lots,  perhaps,  that  sold  slowly,  or  were  overstocked,  as 
well  as  innumerable  small  Tots  to  be  sold.  Here's  a 
suggestion  for  varied  treatment.  Large  lots  suggest 
solid  window  displays;  such  displays  are  always  stocky 
and  attractive  if  properly  handled.  A  window  full  of 
one  particular  line  of  goods,  with  a  single  price  sign, 
catches  everyone's  eye.  All  who  are  interested  will 
stop  for  a  closer  inspection,  and  if  the  price  fits  the 
goods     they     will     come  in,    "and   come   again,    to   gain 


and  live  up  to  this  phrase,   "Come  in  and  meet  us  face 
to  face." 

When  ladies  go  home  after  a  shopping  tour  they  in- 
variable narrate  to  each  other  the  adventures  they  en- 
countered, making  special  mention  of  the  men  in  the  dry 
goods  stores  who  have  been  polite  to  them. 

Preserve  Good  Humor. 

Salespeople  should  make  use  of  a  judicious  amount  of 
flattery,  or  pleasantry,  using,  of  course,  tact  and  judg- 
ment, for  there  is  hardly  anything  so  dear  to  a  woman's 
Thackeray  says  :  "Compliments  are  welcome,  even  from 
heart;  nothing  which  so  thoroughly  arouses  good  will, 
the  humblest  individual."  How  much  more  then,  from 
those  who  are  in  positions  of  influence  and  importance  ? 
In  short,  the  more  politeness  you  can  instil  into  your 
daily  store  life,  attention  shown  in  giving  information, 
furnishing  seats,  taking  care  of  bundles  and  wraps,  will- 
ingly showing  goods,   giving   samples,    and   making  your 


again."  Many  a  merchant  who  has  worried  over  big 
lots  left  over  has  seen  then  dwindle  away  quickly  by 
this  very  simple  remedy. 

Small  lots,  odd  lots,  ends,  remnants,  etc.,  need  far 
different  treatment,  and  often  cause  a  good  deal  of 
worry.  No  reason  for  it  if  you  handle  them  right.  Most 
merchants  mark  each  piece  at  a  different  price  according 
to  length  and  quality.  Very  precise,  methodical,  and 
businesslike.  It's  all  right,  isn't  it  ?  What's  wrong  ? 
Well,  such  a  method  is  likely  to  make  a  customer  think 
that  these  odd  lengths  are  of  the  utmost  importance  to 
the  merchant;  that  he  is  altogether  too  careful  about 
his  "profit  and  loss"  to  make  remnant  buying  profitable 
to  her.  She  fancies  that  he  would  rather  keep  them 
than  take  a  loss  on  them.  Therefore,  she  doesn't  want 
any  to-day. 

Try  a  new  plan  !  Have  remnant  days.  Take  all  the 
odds  and  ends  of  yard  goods,  underwear,  hosiery,  gloves, 
etc.,  put  them  in  different  priced  piles,   and  let  the  peo- 
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Don't   Wait    15    Days   to    Get    Your 

BILLS    OUT 

■ 

Have  a  stated  time  to  render  your  bills,  say  the  first  of  i 
each  month,  and  be  prepared  to  do  it.  It  cannot  be  done  in  • 
the  old  way,  but  by  the  use  of  the  f 

Loose  Leaf  Systems 

it  can  be  done.     There  is  no  worry  in   it  either,  for   with   it        ? 
your  accounts   are   always   ready   for   rendering.      Write   us 
to-day.  • 

THE  ROLLA  L  CRAIN  CO.,  Limited  ! 


TH.  NEW »nd  the  OLD  Way 

»»»i»»iiiiiiiiiiiii»<mi  »ii>ii>miitii>ii>iitiii 


OTTAWA,   CANADA 

TORONTO- 18  Toronto  Street     .  MONTREAL-74  Alliance  Building 


Lamson  Rapid  Spring 
Cash  Carrier 


The  Modern  Labor  and  Money  Saver. 


Write  for  particulars 


..<..••.«•■«..«••.«••••••••••• 


LAMSON  CONSOLIDATED 
STORE  SERVICE  CO. 

126  Wellington  Street  West,  TORONTO. 


UNDERWOOD 


The  Writing-in- 
Sight  Typewriter 

Will  do  your  work  25% 
to  50%  faster  than  any 
other  writing  machine. 
Highest  award  "Grand 
Prize,"  St.  Louis  Ex- 
position, 1904. 


UNITED  TYPEWRITER  CO.,  LIMITED 


7  ADELAIDE    STREET   EAST, 
TR0N0T0 


and  at 


99  ST.    FRANCIS   XAVIER   STREET, 
MONTREAL 


HAMILTON         LONDON 

I     t'l«H« HI     . 


OTTAWA 

■  *  » 


QUEBEC 

I'M   I   t  » 


8T.  JOHN,  N.B. 
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pie  pick  and  choose  for  themselves.  Make  the  stuff 
cheap  and  sell  it  quickly.  After  a  big  day's  selling 
either  clear  the  balance  out  of  sight  until  the  next  rem- 
nant day  or  replenish  the  diminished  lots. 

If  any  pieces  don't  go  at  the  starting  price  put  them 
in  the  next  lower  lot.  Let  them  go,  make  wholesale 
work  of  this  very  small  retail  business  and  bring  Janu- 
ary crowds  to  the  store. 

W.  R.  McOOLL. 

OUR  ILLUSTRATIONS. 

Illustration  No.  1. — The  prize  horse  show  window 
illustrated  was  awarded  first  place  in  the  competition 
held  at  Montreal,  during  the  horse  show,  last  Spring. 
The  chief  endeavor  is  to  portray  the  actual  event.  The 
big  Montreal  arena  on  St.  Catherine  street  west,  where 
the  show  was  held,  is  well  represented  in  the  back- 
ground, and  the  patrons  are  actually  shown  in  a  box. 
The   central   figures   show   the   awarding  of   the   blue   rib- 


Illustration  IV. — Dress  Goods  Display. 

bon.  The  floor  is  of  tan  bark,  while  the  color  scheme  is 
in  horse  show  colors,  purple  and  white.  This  affords  a 
tiny  suggestion  for  unique  Spring  opening  displays.  The 
window  measured  20  x  10  x  8. 


Illustration  No.  IV.— Side  wall  and  window  back  are 
hung  with  waistings  laid  in  pleats,  the  sides  being  raised 
into  draped  folds.  The  ceiling  is  draped  with  waist  ends 
caught  up  in  soft  knot  at  the  front.  The  other  end  is 
fastened  to  windows  at  rear,  making  a  pretty  drape. 
The  forms  on  window  floor  are  so  clear  that  description 
is  scarcely  necessary. 


DRUMMER  WASN'T  "STUMPED." 

WILLIAM  H.  BUCHER,  at  one  time  the  best  known 
traveling  salesman  in  his  line,   is  fond  of  telling 
about   the   man   whose   oily   tongue   and  calm   as- 
surance first  fired  him   with   ambition  to  be  a  figure  in 
commercial   life. 

"It  happened  in  the  early  days  down  on  the  farm," 
said  Mr.  Bucher.  "The  fellow  had  a  patent  stump 
puller.  His  style  was  grandiloquent  when  expatiating 
on  the  merits  of  his  contrivance.  I  remember  his  fav- 
orite boast : 

"  'Why,    sir,   that   machine   will  pull  up   anything  that 
God  Almighty  has  ever  planted  ! ' 

"He  prevailed  upon  us  to  give  him  a  trial,  and  ac- 
cordingly we  snagged  the  stubbornest  stump  on  the 
farm  with  the  machine  and  attached  a  team  of  horses. 
They  tugged  and  strained,  but  couldn't  budge  the  stump. 
We  put  on  more  horses.  Still  there  was  no  sign  of  vic- 
tory for  the  stump  puller.  A  third  relay  of  horse  power 
caused  the  device  to  close  up  like  a  pair  of  scissors,  and 
that  was  the  end  of  it  We  jeered  unmercifully,  but  the 
agent  met  us  with  a  solemn  rejoinder  : 

"  'That  stump  was  planted  deeper  than  I  thought,' 
he  declared.  'The  other  party  has  certainly  got  hold  of 
the  roots  ! '  " 


NEW   FELT   AND   RUBBER  CO. 

The  Brantford  Felt,&  Rubber  Co.  has  been  organized 
to  manufacture  a  line  of  felt  and  rubber  top  boots  for 
men  and  women.  Although  they  are  not  yet  in  running 
order,  they  have  secured  the  premises  of  the  old  Bailey 
Cutlery  Co.,  and  expect  soon  to  have  their  machinery 
installed.  The  goods  which  they  purpose  manufacturing 
are  entirely  novel. 


A  HANDSOME    CALENDAR. 

R.  H.  Williams  &  Son,  general  merchants,  Regina, 
Sask.,  have  sent  to  their  friends  a  calendar  which  is 
assured  of  a  prominent  place  on  the  walls  of  those  who 
receive  it.  It  is  a  handsome  panel  with  a  scene,  "The 
Stag  at  Eve."  The  picture  shows  a  winding  river  with 
wooded  banks,  and  in  the  water,  drinking,  a  stag  and 
his  mate.  The  Dry  Goods  Review  considers  itself  lucky 
in  getting  a  copy. 


Illustration  No.  II. — Double  standards  of  one  by  two 
and  a  half  inch  stuff  are  run  near  the  glass  from  floor 
to  ceiling,  with  similar  standards  opposite  the  openings 
left  in  front  and  four  rows  deep.  Wall  and  window  back 
are  draped  with  lace  curtains  gathered  full.  Madras 
muslin  is  rippled  for  a  floor  dressing.  The  design  an- 
swers splendidly  for  a  stocky   special  sale  window. 


Illustration  No.  III.— A  "T"  shaped  fixture,  which 
may  be  prepared  by  any  window  dresser,  is  all  that  is 
required  for  this  effective  drape. 


A  traveler  put  up  for  the  night  at  the  leading  hotel 
in  a  small  town,  and,  before  retiring,  left  very  particu- 
lar instiuctions  to  be  called  in  time  for  an  early  train. 
Early  in  the  morning  he  was  disturbed  by  a  lively  tat- 
too upon  the  door. 

"Well  ?"  he  demanded,  sleepily. 

"I've  got  an  important  message  for  you!"  replied 
the  bell  boy. 

The  traveler  was  up  in  an  instant,  opened  the  door, 
and  received  from  the  boy  a  large  envelope.  He  tore  it 
open  hastily,  and  inside  found  a  slip  of  paper,  on  which 
was  written  in  large  letters,  "Why  don't  you  get  up  V 
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RE 


The  Latest  Novelty 
in  Shirt  Waist  and 
Blouse  Form 

We  also  carry  all   the   latest  forms. 

Delf  osse  &  Co. 


Manufacturers  Metal  Store 
Display  Fixtures,  Wax 

oeifosse  Figures,  etc. 


Write  for  Catalogue 


5  Hermine  St. 


MONTREAL 


THE  AUER  GAS  LAMP 


Delightful  to  read  by. 
dives  the  light  of  100 
Candles  and  Costs  less 
than  Coal  Oil. 

No  smoke  or  smell.     The 
whitest,  clearest,  softest  light 
for  reading  or  sewing.     The  differ- 
ent styles  are   suitable  for  store, 
church  or  home.     Satisfaction 
Guaranteed.     Catalog  on  Request. 
AUER    LIGHT    CO.,    MONTREAL 


Jill 


T~- 


t- 


Suit  Form  No.  bo  R. 


Vol    WILL  PROMOTE   YOUR  OWN  BUSI 

NKSH  BV  INSISTING  UPON  HAVINCi 


TM 


For  Manufacturers  and  Retailers 


It  is  made  in  latest  shapes,  absolutely 
correct  in  style  and  measurements  and  is 
constructed  so  that  operators  in  fitting  a 
garment  over  it  can  determine  the  exact 
position  of  the  center  lines  by  grooves  in 
front  and  back  which  can  be  readily  felt 
through  the  material  of  the  garment  which 
is  being  fitted. 

This  form  is  indispensable  to  Re- 
tailers for  their  store  display. 

Especially  adapted  for  the  walking 
length  skirts. 

The  foot  rest  does  not  protrude  beyond 
the  skirt  (which  is  so  common  with  the 
ordinary  forms). 

Suits  displayed  on  this  form  show  off  to 
the  best  advantage. 

Write  for  Catalog  No.  12 


J.  R.  PALMENBERG'S  SONS 

710  BROADWAY,  NEW  YORK,  U.S.A 


FACTORY 

89  and  91  W.  Third  St. 

Manufacturers  of  Papie  Maehe  Form 


(ESTABLISHED  OVER  50  YEARS). 

Wax  Figures,  Finest  Metal  DisH.ay  Fixtures,  et 


HAPPY   NEW   YEAR! 


Pointers  for  the  Year  1906 


You   must   show   the 
right  goods 


But 


If  you  do  not  show  them 
in  the  right  way  you  may 
lose  the  sale. 


LUXFER 


Sidewalk 
and  Window 


PRISMS 


Many  Business  Houses  have 
profited  by  our  1905  sug= 
gestion. 


And 


Installed  our  Window 
Prisms 


They  now   reap  the   benefit 


LUXFER  PRISM  CO.  — ».  B!KBL"D 
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ESTABLISHED  1791. 


Horrockses' 

Longcloths,   Nainsooks, 

Cambrics, 

India  Longcloths, 

Sheetings, 

Ready  -made  Sheets, 

(plain  and  hemstitched). 
HORROCKSES'  name  on  each  sheet. 

rlannelettes  highest  quality. 


N.B.-SEE    "HORROCKSES"    ON    SELVEDGE. 


Horrockses,  Grewdson  &  Co.,  Limited 

Cotton  Spinners  and  Manufacturers. 

PRESTON,         MANCHESTER,         LONDON,  ENGLAND. 
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JANUARY    CLEARANCE    SALES 


COUNTERMAN, 


H 


JACKETS  AND  SKIRTS. 

AS  the  extreme  mildness  of  the  season  left 
your  jacket  and  coat  room  in  that  unenvi- 
able position  of  being  ornamented  with  gar- 
ments that  should  be  on  the  people  backs  1 
If  so,  what  dfi  you  purpose  doing  f  Hold  a 
January  sale  did  you  say?  That  is  quite  right,  but  are 
you  going  about  it  different  from  other  years,  different 
from  your  own  and  your  opposition's  methods,  or  are 
you  going  to  take  the  same  old  chances  in  the  same  old 
way  ? 

A  plan  occurs  to  us  that  we  think  might  be  worked 
to  the  advantage  of  unloading  two  departments  instead 
of  one.  You  will  agree  that  the  usual  window  display 
of  jackets  in  January  makes  the  showing  look  like  a  lot 
of  "lame  ducks."  Now,  suppose  you  vary  and  give  to 
the  display  a  new  treatment.  Don't  crowd  or  individu- 
alize so  many  jackets.  Work  in  the  skirt  goods  as  well. 
Go  into  your  dress  goods  stock  for  materials  that  will 
make  smart  and  dressy  skirts  to  wear  with  some  of  the 
jackets  you  have  to  sell.  Show  both  jackets  and  skirt 
material  on  a  form  with  a  price  ticket  on  each. 

Make  your  tickets  snappy  :  $7  of  skirt  value  for 
$4.25,  and  $10  of  jacket  value  for  $6.  It  is  a  tempting 
way  to  put  it.  The  looker  will  mentally  figure  that  the 
entire  outfit  is  $10.25,  and  looks  a  large,  luscious  lump 
of  a  bargain. 

That's  the  kind  of  thinking  you  want  to  cultivate, 
because  it  means  business  for  you  and  satisfaction  all 
round.  The  skirt  and  coat  make  a  better  window  show 
than  either  of  them  could  possibly  do  alone.  Because 
you  show  them  together,  and  praise  them  together,  does 
not  mean  that  you  must  sell  them  together,  not  at  all. 
If  you  can't  do  better,  sell  the  coat  separately,  but  try 
to  sell  both,  and  you  will  nearly  always  accomplish  it. 
Don't  be  afraid  to  change  your  window  display  every 
day  for  a  time.  With  jackets  and  skirts  it  is  not  diffi- 
cult to  do  this.  Half  a  dozen  forms  are  all  you  need, 
and  half  an  hour  or  so  should  do  the  trick  with  a  little 
help. 

Make  the  Most  of  To-Day. 

No  department  should  make  a  more  agressive  bid 
for  January  business  than  the  linens  and  housefurnish- 
ings,  but  with  everyone  talking  good  times  and  advanced 
prices,  you  are  likely  halting  between  two  opinions  and 
wondering  what's  best  to  be  done.  You  argue  that 
sheetings  are  a  little  firmer  in  price  than  when  you 
bought,  and  later  on  are  likely  to  be  somewhat  higher  in 
sympathy  with  life  insurance  and  plumbers'  combines, 
and  you  had  better  hold  on  to  what  you  have.  Foolish 
policy  !  You  can't  tell  what's  ahead  of  you,  and  even 
if  you  could,  isn't  it  best  to  make  the  most  of  to-day  ? 
If  an  advancing  market  finds  you  well  stocked,  what  bet- 
ter chance  could  you  have  of  making  the  present  mill 
quotations  stand  in  startling  contrast  to  the  prices  you 
are  asking  ? 

Carpets. 

The  carpet  stock  should  get  considerable  of  your  at- 
tention just  now.  With  lots  of  buying  enthusiasm,  it 
ought  not  to  be  hard  to  work  in  a  good  many  carpet 
sales.     You,  of  course,  expect  to  offer  the  usual  January 


inducement  of  sewing  and  laying  all  carpets  this  one 
month  free  of  charge.  That  course  cuts  into  profits,  but 
it  sells  carpets  and  turns  stock  into  ready  money  quicker 
than  it  is  commonly  thought  possible  to  do  in  any  other 
legitimate  way. 

How  would  it  do  to  change  matters  somewhat,  and 
give  carpet  buyers  the  choice  of  making  and  laying  free, 
or  a  carpet  sweeper  with  every  $1  a  yard  carpet  or  over? 

You  need  not  make  it  appear  in  the  nature  of  a 
premium.  We  don't  altogether  believe  in  that  business. 
Perhaps  some  good  manufacturer  of  carpet  sweepers 
would  be  quite  willing  to  co-operate  with  you  as  to 
price.  No  doubt  with  energetic  pushing  you  could  put 
a  quantity  of  carpet  sweepers  in  your  town  among  the 
best  homes  that  might  not  otherwise  get  there.  This 
would  be  a  decided  advantage  to  the  maker  that  he's 
likely  to  appreciate  as  a  foundation  for  future  demands 
for  his  production,  if  his  article  is  first-class.  And 
right  here  let  us  say,  don't  attempt  the  plan  with  any 
but  the  best  carpet  sweeper  you  can  find.  You  are  the 
responsible  party,  remember,  and  it  is  you  the  people 
will  blame  if  the  sweeper  is  not  right  in  every  respect. 
Corset  Stock. 

January,  you  know,  is  the  month  in  which  women 
are  willing  to  consider  favorably  all  sorts  of  bargain 
features,  whether  they  be  left-overs  or  specially  pro- 
cured lines  for  January  selling.  Your  corset  stock  ought 
to  profit  by  the  January  cleaning  up.  It  is  likely  that 
you've  noticed  a  few  lines  which  have  not  moved  with 
the  briskness  desirable.  Especially  is  this  true  in  al- 
most every  stock  in  this  country,  due,  principally,  to 
the  introduction  of  shirtwaist  goods,  where  previously 
all  carried  nothing  but  long  waist  and  high  bust  varie- 
ties. It  may  have  occurred  to  you  that  a  few  less  lines 
would  put  the  department  in  better  condition.  You'll 
not  find  a  more  suitable  time  of  year  to  swing  things 
into  shape  than  right  now.  To  gather  up  a  range  of 
sizes  is  the  chief  requisite,  if  you'd  have  a  satisfactory 
corset  sale.  Supposing  you  have  five  or  six  different 
lines;  better  to  group  them  in  one  lot.  Never  mind 
about  the  difference  in  intrinsic  value;  you  must  have  a 
range  of  sizes.  You  can't  get  results  by  selling  off  sizes 
like  18  and  30  only. 

Make  Prices  Low  Enough. 
Make  the  clearing  price  such  that  a  woman  with  her 
eyes  closed  could  tell  that  the  offering  was  an  undoubted 
bargain.  Of  course  every  woman's  size  won't  be  pro- 
curable in  the  expensive  grades,  but  put  it  this  way  : 
"Every  size  in  the  lot^but  not  every  size  of  every 
make."     That's  honest,  and  sounds  honest,  too. 

Two  Ways  of  Freshening  Stock. 
There  are  two  ways  of  freshening  up  a  stock.  Pos- 
sibly the  most  generally  followed  course  is  the  sorting 
up;  the  other  is  the  culling  method.  Of  the  two,  we 
think  the  latter  quite  as  important  as  the  first,  if  not 
more  so,  when  viewed  in  a  certain  light.  To  introduce 
bright,  new  stuff  into  rank  surroundings  is  to  risk  pull- 
ing the  new  stuff  down  to  the  level  of  the  undesirable. 
But  to  follow  up  the  weeding  out  process  is  to  freshen 
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up  what's  left  and  give  room  for  the  latest  arrivals  to 
shine  forth  with  lustre  undimmed  by  unseemly  sur- 
roundings. 

Pre-Inventory  Thoughts. 

Stock  sheets  often  show  the  existence  of  leaks,  but 
they  don't  always  by  any  means  indicate  the  exact  spot. 
A  leak  in  the  route  is  often,  in  fact  usually,  due  to  care- 
lessness. It  is  often  hard  to  locate,  but  its  discovery 
should  also  teach  you  the  way  to  prevent  its  recurrence. 

We  once  saw  this  fact  aptly  illustrated  by  the  pierc- 
ing of  a  crude  oil  surface  pipe  line  with  a  large  rifle  ball. 
The  supply  diminished  rapidly  at  the  receiving  tanks, 
but  the  cause  was  not  ascertained  without  careful  in- 
vestigation and  much  trouble. 

Stand  up  and  he  Counted. 

How  many  merchants  can  deny  the  truth  of  that  last 
paragraph  as  exemplified  in  their  business  to-day  ?  We 
have  had  many  affirm  in  recent, heart-to-heart  talks  with 
Canadian  dry  goods  retailers  that  the  statement  is  only 
too  true. 

Three  causes  contribute  to  this  kind  of  a  leak — too 
many  "drives,"  too  much  price  cutting,  and  the  lack  of 
a  strictly  one-price   system. 

Drives  and  Price-Cutting. 

Too  many  drives,  or  specials,  are  as  bad  as  none, 
because  they  neutralize  each  other's  effect  and  make  all 
values  equal.  Excessive  price  cutting  is  usually  the  re- 
sult of  unwise  buying,  either  in  'quantity  or  some  other 
qualification.  Keep  your  stock  saleable  and  there  will 
be  little  cause  for  price  cutting. 

Big  prices  and  exorbitant  profits  are  often  the  cause 
of  a  departure  from  a  strictly  one-price  system.  The 
profit  being  liberal,  a  leeway  is  given  for  certain  con- 
tingencies. The  low  price  is  the  prevailing  price;  there- 
fore, in.  order  to  be  always  safe,  use  only  one  price.  We 
talked  with  a  merchant  last  week  who  has  never  cut  a 
price  in  his  business  career.  The  day  we  were  speaking 
to  him  he  let  a  $20  sale  go  past  him  on  clothing  be- 
cause he  would  not  throw  off  25c. 

The  man  went  out,  talked  it  over  with  his  wife, 
came  back  and  made  the  purchase.  That  merchant  has 
a  customer  that  will  stay  by  him  and  swear  by  him, 
too.  It  takes  nerve  and  a  stiff  upper  lip  to  do  it  some- 
times (  when  a  merchant  needs  money)  but  it  wears  best 
and  lasts  longest. 

New  Ideas. 

Are  you  in  need  of  new  ideas  for  1906  ?  Do  you 
think  your  business  needs  them  f  Do  you  sit  down  and 
try  to  think  them  out.  Some  can  do  this — only  some. 
We  are  interested  in  doing  it  for  you. 

Do  you  do  any  reading  on  the  subject  ?  Do  you 
ever  read  The  Dry  Goods  Review  from  cover  to  cover, 
and  hand  it  to  your  salesmen  ?  There  are  always  new 
things  in  it.  News  from  all  over  the  world  of  fashions 
and  factories,  and  home  headquarters.  News  of  what  is 
being  done  and  attempted  everywhere.  Most  of  it  is  of 
direct  benefit  to  you;  some  of  it  most  surely  is,  and  if 
not  cut  strictly  to  your  pattern  should  suggest  some- 
thing to  fit  your  case.  If  you  really  want  novelty  and 
help  you  will  at  least  try  to  find  it.  Try,  try,  again, 
and  you  will  surely  succeed. 

Drop  Experiments. 

Some  stores  never  get  past  the  experimental  stage, 
no  matter  how  long  they  remain  in  business.  They  are 
continually  changing  staple  lines,  always  trying  some 
new  brand  and  trying  to  get  their  customers  to  do  the 
same  thing.  As  long  as  they  have  been  in  business  they 
have  not  known  enough  to  find  the  best  lines  in  the  mar- 


ket and  stick  to  them.     Perhaps  they  have  a  few  brand- 
ed lines   confined   to   themselves   that  they   stick   to,   but 
only  that  a  competitor  may  not  get  them. 
When  Losses  Come. 

All  the  good  work  done  on  former  lines  is  a  loss, 
and  must  be  undone  in  order  to  sell  the  new.  Custom- 
ers who  have  had  good  results  with  former  purchases 
and  want  the  same  goods  again  are  disappointed,  un- 
settled, often  lost.  The  new  line  is  a  new  experiment, 
and  unless  the  old  one  was  inferior  it  is  unwise  to  take 
the  risk.  Favorably  known  and  well-established  lines  of 
staple  goods  are  only  second  best  to  a  well-established 
business.  Continually  changing  staple  lines  robs  adver- 
tising of  more  than  half  fts  efficiency.  Continually 
changing  staple  lines  brings  losses  through  remnants 
and  odds  and  ends,  as  the  lines  you  used  last  year  can 
readily  be  filled  in  this  year  and  made  new  and  com- 
plete. 

Push  Good  Grades. 

Teach  your  clerks  to  show  and  push  good  grades  of 
merchandise.  You  don't  want  low  prices  to  do  all  the 
selling;  you  expect  your  clerks  to  make  some  effort  in 
that  direction.  Don't  be  afraid  of  scaring  customers 
with  high  prices.  If  at  first  you  aim  too  high  it  is;  easy 
enough  to  shoot  lower,  and  never  a  customer  need  be 
lost  if  tact  and  attention  is  used. 

More  customers  are  lost  by  selling  them  inferior 
goods,  even  though  the  price  may  be  low,  than  are 
scared  away  by  the  mention  of  a  little  higher  price  for 
goods  of  acknowledged  quality  and  worth.  Bombastic 
advertisements  may,  and  do,  bring  people  to  your  store, 
but  they  don't  always  sell  the  goods.  If  you  have  ad- 
vertised extra  "heavy  sheeting  at  12^c."  customers  who 
come  because  of  reading  that  notice  will  expect  to  find 
it  "as  advertised."  A  light,  thin  quality  will  seem 
worse  than  it  is  because  it  is  not  according  to  specifica- 
tion. 

Undue  Haste  is  Bad. 

It  is  not  at  all  necessary  to  imitate  a  hurricane  in 
order  to  be  up  to  date.  Rushing  around  as  though  mo- 
ments of  time  were  of  more  importance  than  anything 
else  in  the  world  does  not  make  the  wide-awake  mer- 
chant. Deliberation  is  better  than  haste.  Calmness 
stronger  than  excitement. 

Better  to  wait  for  the  right  moment  than  to  rush 
headstrong  and  heedlessly  past  it.  Better  to  take  five 
minutes  to  do  well  than  to  make  a  botch  of  it.  The 
merchant  who  is  always  in  a  turmoil  misses  half  his  op- 
portunities and  bruises  those  that  have  not  escaped  his 
frenzied  grasp.  Try  a  new  tack  on  your  customers  this 
year,  and  try  to  win  them  by  merit  instead  of  bribery. 
It  will  pay  best  dividends  in  the  long  run.  You  cannot 
hope  to  keep  up  the  reduced  price  racket  all  the  time. 
And  supposing  you  can  do  it,  your  customers  will  get 
tired,  which  means  about  the  same  thing.  Then  what  ? 
Your  Ads. 

Your  newspaper  ad  is  an  invitation  to  your  friends 
to  the  feast  of  good  things  you  offer  them.  Don't  let 
the  invitation  shame  the  bill  of  fare.  The  question  for 
this  month  is  :  "How  much  stock  shall  we  inventory 
this  year  ■?  You  know  fairly  well  what  you  have  by  this 
time,  how  many  old  plugs  there  are  left  over,  and  how 
much  Winter  stock  which  might  be  characterized  as  the 
"right   things  in   the   wrong  place." 

Now  it  remains  to  say  what  price  you  will  put  on  it 
and  how  much  push  you  will  put  behind  it.  Make  it 
sufficiently  evident  that  you  are  really  in  earnest  both 
in  price  and  effort,  and  you  will  meet  with  a  like  re- 
sponse. 
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We  have  the  Goods  and  Prices  for  Spring  1906 

Cottons-Woolens-Silks-Carpets-OilCloths 


(t 


n 


for 

TWILLED  SERGES 


"SPHINX" 

for 

PLAIN  VICUNAS 

"SPHINX" 

for 

TWILLED  VICUNAS 

TWEEDS  and 
SUITINGS 

LININGS, 
Etc.,  Etc. 

Knitted  Underwear  for  Men,  Women  and  Children 


SPECIALTIES 


IN 


Fancy  Dress 


Plain  Dress  Goods 


Alpacas  and 


Shower  Proof 
CMs 

Hosiery  and  Gloves 


Lace  Cnrtaios 


WEITE  FOE  QUOTATIONS  TO 


P.  Garneau,  Fils  (8b  Cie.,  -  Quebec 


Sole  Agents  for  all  Canada  for  "Sphinx"  Serges 


Sample  Rooms— No.  25  Nordheimer  Building,  207  St.  James  Street,  MONTREAL 

65 


185  Cordova  Street, 


VANCOUVER 


DRY  GOODS  REVIEW 


January,  1908 


THE  DOMINION  LINEN  MILLS 


LIMITED 


MADE      IIM      CANADA 

THE    MONEY 

THE    MILLS 

THE    CLOTH 


MADE      IIM      IRELAND 

THE    OPERATIVES  THE    ELAX 


SOLD     IIM     CANADA 

THE    ENTIRE    OUTPUT   OF 

DAMASKS         TABLE    LINEN 

TOWELS         NAPKINS 


TO 


THE    W.    R.    BROCK    CO.,    LIMITED 


Head  Office 

TORONTO 


Factories 

BRACEBRIDGE 


President 


DR.   BEATTIE  NESBITT 


Vice-President 
C.   KLOEPFER 


Manager 
ROBT.   CALDWELL 


Secretary 
C.   McEACHREN 
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LINENS 

* 

THE   DOMINION   LINEN  MILLS. 

L[NEN  making  in  Canada  is  a  comparatively  new 
development.  We  had  become  so  accustomed  to 
associating  together  linen  and  Ireland  that  we 
came  almost  to  think  that  linen  could  be  made 
in  no  other  place.  Consequently  the  success  of 
the  Dominion  Linen  Mills  in  turning  out  the  highest 
grades  of  this  class  of  goods  is  all  the  more  creditable. 
Many  things  have  combined  to  make  this  industry  the 
great  success  which  it  is.  In  the  iirst  place  the  directors 
have  shown  rare  foresight  in  choosing  the  location  for 
the  factory.  Bracebridge  supplies  all  the  natural  advan- 
tages   desirable.      A    good    and    abundant    water     supply, 


all  linen   textiles  from  it.    The  range  in  table  cloths  and 
napkins   is  excellent.     They  have  now  been  on   the  market 
a  sufficient  time  to  prove  their  quality  and  they  have  re- 
sponded fully   to  all  that  was  expected  of  them. 
Mr.   Robert  Caldwell. 

The  company  has  been  fortunate  in  its  choice  of  fac- 
tory manager.  Mr.  Robert  Caldwell,  of  Millbrook,  County 
Antrim,  Ireland,  has  grown  up  in  the  linen  business,  lie 
started  at  the  looms  himself  as  a  boy  and  worked  his 
way  through  all  branches  of  the  weaving  and  bleaching, 
to  the  management  of  a  large  factory.  For  twenty  years 
he  has  been  engaged  in  the  manufacture  of  linen  so  that 
he  brings   to  his  present   task  a   ripe   experience. 

The  heads  of  all  the  departments  are  similarly  man- 
ned. Mr.  Caldwell  has  provided  for  c.  inpetenl  assistants, 
who  have  learned-  their  business  in  the  linen  centres  of 
Ireland  and  who  are  thoroughly  conversant  witli  the 
work  they  have  to  do.  When  we  consider  that  the 
machinery  cannot  he  excelled,  that  the  manager  and  his 
assistants    are    right    from    the    lies!    mills    in    Ireland    and 


Bracebridge   Wharf. 


which  is  a  prime  necessity  in  the  bleaching  operations,  a 
satisfactory  supply  of  labor,  resulting  from  local  condi- 
tions, and  transportation  by  rail  and  water,  all  these 
make  the  site  peculiarly   good. 

The  mills  themselves  are  admirably  suited  to  the 
work  required  of  them.  A  cut  of  the  plant  may  be  seen 
on  another  page.  It  is  spacious  and  conveniently  situated 
to  the  railroad.  Moreover,  the  equipment  is  absolutely 
of  the  best.  All  the  machines  are  the  must  modern  in 
existence  and  in  this  respect  the  mills  are  placed  on  a 
level  with  the  best  of  those  in  Ireland.  Especial  ar- 
rangements  have  been  made  to  preserve  light  and  sanita- 
tion. Thus  every  provision  is  made  for  turning  out  the 
linen    in   the  best  condition. 

For  economic  reasons  the  Dominion  Linen  Mills  begin 
their  operations  with  yarn  made  in  Ireland.  This  yarn  is 
admitted  free  of  duty  and  comes  much  cheaper  than  that 
made  in  Canada.  The  work  there  is  done  cheaper  and  an 
excellent  yarn  is  produced. 

Taking   this   as    their   raw    material    they    manufacture 


that  the  yarn  is  the  same  as  that  used  in  the  Irish 
mills,  we  cannot  doubt  but  that  the  linen  manufactured 
here  is  just  as  good  as  that  produced  in  the  best  of  the 
Irish  factories. 

It  is  a  signal  tribute  to  the  quality  of  the  goods 
manufactured  that  the  public  at  once  bought  largely  of 
them.  The  sales  were  so  strong  that  the  W.  K.  Brock 
Co.  entered  into  negotiations  with  the  company  for  the 
entire  output  for  next  year.  These  have  been  successfully 
carried   through. 

It  is  satisfactory  to  know  that  the  mills  are  assured 
of  running  to  their  full  capacity  during  the  next  year. 
Many  factories  are  handicapped  by  an  inability  to  find  a 
steady  market  for  their  produce.  Through  the  action 
of  the  W.  R.  Brock  Co.  the  linen  mills  can  keep  their 
skilled  help  together  by  providing  them  with  steady  work, 
they  can  perfect  their  processes  by  having  enough  work 
to  enable  them  to  specialize,  and  they  can  keep  a  steady 
supply  on  the  market.  Linen  making  is  a  real  addition 
to   the   industries  of   Canada. 
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Successful 
=Year  = 

is   what   we   have  just  completed 


We  have  tried  to  please  our 
customers  and  we  think  we 
have  succeeded.  We  have 
done  our  best,  anyway. 

|   THE  NEW  YEAR 

-   -    is  full  of  promise    -   - 


JAPANESE 

goods  will  be  cheaper  and 
better  than  ever,  and  our 
customers  will  be  pleased 
with  our  samples. 

Give  us  a  call  when  in  the 
market,  or  drop  us  a  post 
card,  and  one  of  our  travel- 
lers will  put  you  on  his  list. 


THE  CHINA  AND  JAPAN 
SILK  CO.,  Limited 


•~ 


IJ0R0NT0 
60  Yonge  Street. 


YOKOHAMA 
Japan. 


MONTREAL 
290  St.  James  St. 


DEATH  OF  GEO.  D.  HEWSON. 

MR.  GEO.  D.  HEWSON,  who  died  at  Amherst,  De- 
cember 2,  aged  69,  was  born  at  River  Philip, 
Cumberland  county,  Nova  Scotia.  In  early  life  he 
engaged  in  general  store  keeping  and  operated  lumber 
mills.  About  1868  he  joined  some  others  in  the  woolen 
manufacturing  business  at  Oxford,  N.S.,  and  later,  when 
the  Hewson  Woolen  Mills  were  started  in  Amherst,  he 
invested  in  that  enterprise.  His  sound  judgment  and 
strict  business  integrity  won  for  him  an  enviable  repu- 
tation wherever  he  was  known.  For  some  years  Mr. 
Hewson  has  not  enjoyed  good  health.  He  was  an  ex- 
tensive traveler  in  America  and  Europe,  and  had  great 
faith  in  Canada.  With  the  passing  away  of  Mr.  Hew- 
son Nova  Scotia  loses  one  of  its  most  successful  busi- 
ness men.  His  work  has  been  taken  up  and  carried  on 
by  his  sons,  Harvey  L.  and  Edgar,  with  a  vigor  and  en- 
terprise which  make  the  family  name  synonymous  with 
high-class  woolen  manufacturing  in  this  country. 


JOHN  FORSYTH  &  CO.  EXPAND. 

THE  manner  in  which  the  firm  of  John  Forsyth  &  Co., 
Berlin,  wholesale  buttons  and  smallwares,  have  pro- 
gressed is  remarkable.  Their  history  was  given  in 
our  July  number,  showing  how  their  business  had  grown 
away  beyond  their  anticipations. 

An  illustration  of  this  was  given  when  they  moved 
into  their  first  warehouse,  which  they  thought  would 
meet  their  requirements  for  some  time  to  come,  but 
which  they  found  would  not  be  nearly  large  enough  to 
accommodate  their  business  for  1906,  and  necessitating 
their  moving  to  the  new  and  handsome  block  which  they 
now  occupy  on  King  street  east.  Their  progressiveness 
has  not  ended  in  extending  their  present  business  but  has 
reached  farther  in  their  buying  the  Berlin  Shirt  &  Collar 
Co.,  who  have  been  doing  an  extensive  shirt  and  collar 
business  for  the  past  seven  or  eight  years',  manufacturing 
the  famous  Favorite  Brand  shirts  and  collars,  which  are 
noted  for  their  perfect  fit  and  unexcelled  quality. 

With  this  strong  addition  to  their  present  extensive 
business  the  firm  of  John  Forsyth  &  Co.  will  stand  with 
our  foremost  jobbers  and  manufacturers. 

They  are  also  extending  their  button  and  smallware 
business  which  they  will  make  every  effort  to  keep  up  to 
the  highest  standard. 
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THE   ART   OF   CLOTH    MAKING 


AN  ANCIENT  INDUSTRY. 

SSENTIAL  to  the  dry  goods  trade  is  the 
art  of  weaving.  Through  it  the  staples 
are  brought  into  existence,  and  by  its 
improvements  the  continual  demands  for 
novelty  are  able  to  be  met.  A  knowl- 
edge of  the  process  of  manufacture  of 
woolens,  even  in  a  superficial  way,  is  of 
first  importance  to  the  salesman. 
Through  it  not  only  will  he  be  able  to 
judge  the  texture  and  quality  of  fabrics, 
but  his  selling  ability  will  be  distinctly 
improved.  For  this  reason  the  following 
sketch  of  the  industry  is  given. 
Begins  With  the  Fleece. 
When  the  wool  is  first  brought  into 
the  mill  it  is  sorte.d  according  to  the  class  of  goods  to 
be  made.  In  Canadian  mills  there  is  a  large  quantity 
of  both  imported  and  home  grown  wool  used.  After  be- 
ing sorted  it  is  subjected  to  a  thorough  scouring,  to  re- 
move the  grease  and  dirt.  The  scouring  is  done  by 
soaking  the  wool  in  tanks  of  tepid  water  and  soapsuds, 
and  then  passing  it  through  rollers.  It  then  enters  an- 
other bath,  this  time  of  clear  water,  to  rinse  out  the 
soap,  and  another  pair  of  rollers  squeeze  out  most  of 
the  water.  The  last  of  the  water  is  eliminated  by 
means  of  a  centrifugal  working  machine  called  an  ex- 
tractor. 

This  latter  operation  is  not  carried  out  if  the  wool 
is  to  be  dyed  at  once.  If  the  cloth  is  to  be  one  color 
throughout  it  is  woven  from  the  white  wool  and  is  dyed 
after  the  fabric  is  completed.  But  where  there  is  a  pat- 
tern of  any  kind,  or  a  line,  or  anything  requiring  more 
than  one  color,  the  wool  is  dyed  to  the  colors  required. 
A  grey  is  a  mixture  of  white  and  black,  and  the  pro- 
portion of  the  latter  in  the  mixture  may  be  from  5  per 
cent,  up,  according  to  the  lightness  or  darkness  of  the 
shade   desired. 

Making  Grey  Cloth. 

It  is  interesting  to  follow  the  course  of  one  of  these 
greys  through  the  mill.  The  weight  of  the  required 
quantity  of  cloth  is  estimated,  and  sufficient  wool  is  put 
in  the  scouring  tubs  to  make  it.  In  the  scouring  there 
is  a  considerable  loss  in  weight,  from  10  to  65  per  cent, 
in  fact,  but  this  is  known  and  provided  for. 

After  all  undesirable  elements  have  been  removed, 
the  required  proportion  of  black  is  dyed,  while  the  rest 
is  left  in  its  natural  color.  The  two  colors  are  then 
mixed  together,  and  put  through  the  duster,  which  is  a 
revolving  cylinder  provided  with  numerous  sets  of  teeth, 
which  opens  the  wool.  A  fan,  at  the  same  time,  blows 
out  any  dust  or  other  impurities  which  still  remain. 
After  being  sprinkled  with  oil  the  wool  is  passed 
through  a  picking  machine.  The  principle  of  this  is  the 
same  as  that  of  the  duster,  but  the  work  is  done  more 
completely.  The  teeth  open  up  the  wool  until  it  is  as 
light  as  fluff.  The  wool  passes  through  the  picker  two 
or  three  times,  so  that  the  colors  are  well  mixed. 
An  Interesting  Process. 

Carding  is  the  next  process,  and  it  is  one  of  the 
most  interesting  operations  of  all.     A  set  of  cards  con- 


sists of  three  distinct  machines,  each  refining  the  work 
of  the  one  before.  Each  machine  consists  of  a  large 
main  cylinder  with  a  number  of  smaller  rollers  or  work- 
ers, all  covered  with  fine  steel  teeth  revolving  at  differ- 
ent speeds.  The  wool  is  put  into  a  feed  box,  and  by  an 
automatic  device  a  certain  amount  is  dropped  on  a  flat 
table  called  the  apron,  which  moves  forward  to  the  first 
cylinder,  and  as  it  revolves  the  teeth  pick  up  the  little 
tufts  of  wool  and  carry  them  forward  to  the  various 
workers.  Then  the  apron  receives  another  supply  of 
wool,  and  so  on  continuously. 

Meanwhile  the  teeth  of  the  second  worker  are  pull- 
ing off  the  outside  fibres  of  these  tufts  of  wool,  but  the 
surface  of  wool  going  round  on  this  worker  is  decidedly 
evener  than  on  the  first.  The  third  carries  on  the  work 
and  by  the  time  it  is  wound  off  the  first  machine  it  is 
in  fairly  smooth  condition.  The  second  machine,  with 
its  teeth-clad  cylinder  and  workers,  is  a  duplicate  of  the 
first,  and  just  advances  the  process  a  little  farther. 
From  this  the  wool  passes  to  the  third  machine,  where 
again  it  is  picked  from  tooth  to  tooth,  and  leaves  the 
machine  in  a  number  of  strands,  each  perfectly  smooth 
and  consistent  in  texture.  As  these  come  away  they  are 
wound  on  spools. 

Human-Like  Intelligence. 

The  wool,  now  known  as  roving,  is  ready  for  spin- 
ning. One  of  the  greatest  glories  of  the  British  people 
is  their  development  of  spinning  and  weaving.  As  one 
looks  upon  the  spinning  machine,  working  with  an  al- 
most human  intelligence,  one  cannot  but  wonder  at  the 
genius  of  the  pioneers  who  evolved  this  mechanism.  A 
single  boy  now  tends  a  machine  whose  work  it  would 
take  many  men  to  accomplish  but  a  few  decades  ago. 
Even  the  weaving  machines  or  looms  do  not  seem  to  be 
as  varied  or  intricate  in  their  movements. 

The  spinning  machines  are  fed  from  the  spools  of 
roving  as  they  come  from  the  carders.  The  threads 
pass  over  a  frame  and  are  attached  to  the  bobbins  in  a 
long  series  of  spindles.  There  are  three  distinct  move- 
ments in  this  machine,  called  a  mule,  which  are  per- 
formed in  turn  by  means  of  the  belt  passing  from  one 
pulley  to  another  and  back  again.  When  the  belt  is  on 
the  first  pulley  it  runs  the  carriage  containing  the  bob- 
bins out  from  the  frame  which  holds  the  roving  spools. 
These  latter  unwind  the  roving  to  a  length  of  about  half 
the  distance  that  the  carriage  runs  back.  The  thread  is 
thus  drawn  while  the  carriage  is  running  out  to  its  full 
distance.  The  spindles,  meanwhile,  are  made  to  re- 
volve rapidly,  putting  in  the  twist  required  to  form  a 
thread.  Finally,  as  the  carriage  returns  to  its  first 
position,  these  threads  of  yarn  are  wound  with  the 
utmost  regularity  on  the  bobbins.  The  going  back  for 
wool  to  spin,  the  stretching,  the  twisting,  and,  finally, 
the  winding  of  it,  all  by  one  machine  tended  by  a  boy, 
are  things  which  must  be  seen  to  be  appreciated. 
Forming  the  Warp. 

We  now  have  the  wool  in  yarn,  such  as  may  be 
bought  in  any  dry  goods  store.  Simple  as  it  looks,  it 
has  required  great  skill  and  many  operations  to  bring  it 
to  its  present  condition.  Only  now  do  we  begin  to  see 
a  sign  of  the  cloth  itself.  In  the  next  process  it  actu- 
ally takes  form.  The  yarn  is  turned  into  the  warp  with 
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HARRIS  &  COMPANY 
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1899 


LIMITED 


Woollen  Manufacturers, 


R0CKW00D 


Our  range  of  LADIES'  and  GENTLEMEN'S  SPRING  SUITINGS  is 
the  most  extensive  we  have  ever  shown,  and  should    appeal   to  all, 


The  Latest  Style 

AND 

Elegance  of  Design 


The  Best  Material 


AND 


Excellent  Quality 


We  mike  a  large  assortment  of  54-inch  PLAIN  and  FANCY  CLOTHS  which 
will     retail     at    $1.00    and     $1.25     per     yard,     and     yield     a     good    profit. 

HARRIS  &  COMPANY,   Limited,  R0CKW00D,  Ontario    | 
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The  A.  G.  MOONEY  CO. 

SOLE     CANADIAN     AGENTS 

Coristine    Building  Montreal 


Awnings ! 


ASSORTMENT : 
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in 
Canada 

QUALITY : 

Unexcelled 

. .  .  Style,  Fit  and  Finish  . .  . 

They're  ALL  right. 

PRICES:  To  suit  YOU  and  also 

The  T0B1N  Tent  &  Awning  Co. 

Ottawa,     -     Ontario 


Long  Distance   Phone  432 
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comparative  case  The  inquired  number  of  threads  arc 
wound  onto  a  large  wooden  reel,  to  the  width  of  the 
cloth  to  be  made.  This,  again,  is  wound  on  a  beam, 
which  is  taken  to  the  drawing-in  stand,  where  each 
thread  of  warp  is  passed  through  an  individual  heddle  in 
order  to  raise  it  or  lower  it  as  required  by  the  pattern 
in   weaving. 

Weaving  the  Web. 

The  product  in  its  present  condition  consists  of  a 
row  of  long  parallel  threads,  without  anything  binding 
them  together.  They  require  the  filling  or  cross  threads 
before  they  become  actual  cloth.  The  insertion  of  this 
filling  is  what  constitutes  weaving. 

Weaving  is  one  of  the  oldest  of  arts,  but  in  its  pres- 
ent form  it  has  attained  a  rare  degree  of  perfection.  The 
precision  with  which  the  shuttle  is  shot  backward  and 
forward,  working  out  patterns  of  varying  intricacy,  is 
one  of  the  marvels  of  modern  manufacturing.  Yet,  as 
in  most  other  cases,  it  is  the  apparent  simplicity  of  the 
action,  when  it  is  once  understood,  which  most  appeals 
to  the  observer.  The  mechanism  of  the  loom  is  such  as 
to  raise  and  depress  the  warp  threads.  The  filling  on 
the  bobbin  in  the  shuttle  passes  crosswise  and  inter- 
sects these;  the  reed  in  the  latter,  working  in  the  warp, 
beats  the  filling  lightly  into  it.  When  the  shuttle  has 
passed  from  one  side  of  the  loom  to  the  other,  the  warp 
threads  change  position;  the  shuttle  returns  and,  there- 
fore, interlaces  the  filling  differently,  and  so  on,  repeat- 
ing the  operation  until  the  web  is  woven. 
The  Ultimate  Process. 

The  actual  making  of  the  cloth,  as  shown  in  this  op- 
eration, is  most  fascinating.  All  previous  work  was 
purely  preparatory.  Sorting,  scouring,  picking,  carding 
and  spinning,  while  absolutely  necessary,  were  all  look- 
ing towards  the  ultimate  end.  When  the  wool  was 
clipped  from  the  sheep's  back  it  was  intended  that  cloth 
should  be  made  of  it. 

We  have  now  come  to  the  climax  of  the  work.  The 
wheels  spin  round,  the  roll  of  warp  slowly  unwinds,  the 
click,  click  of  the  shuttle  strikes  the  ear  as  it  shoots 
backward  and  forward,  and  the  woven  web  is  automati- 
cally .wound  on   another  beam. 

Other  things  remain  to  be  done  before  the  cloth  is 
ready  for  the  market,  but  they  may  be  passed  over 
briefly.  First,  the  cloth  is  examined  for  imperfections; 
knots  are  smoothed  down  and  so  forth.  Then  it  is  full- 
ed, which  consists  in  tightening  up  the  web,  making  it 
compact  and  generally  filling  in  the  loose  parts.  Shrink- 
ing is  an  important  element  in  this.  Once  more  it  is 
scoured  to  remove  the  oil  used  as  the  wool  is  going 
through  the  picker.  Then  it  is  dried,  brushed,  and  shorn, 
a  process  of  finishing  which  consists  in  cutting  off  long 
fibres  and  making  the  surface  uniform.  Finally  it  is 
pressed  and  is  then  readv  for  the  warehouse  and  market. 


CLATWORTHY  &  SON  MOVE. 

AN  account  of  the  increased  demands  for  their  goods, 
Clatworthy  &  Son,  Toronto,  manufacturers  of  dis- 
play fixtures,  etc.,  have  found  it  necessary  to  se- 
cure more  commodious  premises.  After  the  beginning  of 
the  New  Year  the  offices  and  showrooms  will  be  removed 
to  Nos.  38  and  40  Adelaide  street  west.  These  quarters 
have  double  the  floor  space  of  the  former  premises,  which 
will  enable  Clatworthy  &  Son  to  carry  a  much  larger 
stock  of  goods  and  to  manufacture   many  new  lines. 

Mr.  Cecil  O  Clatworthy  has  been  admitted  to  part- 
nership and,  with  his  ripe  experience  as  head  of  the 
manufacturing  departments,  will  undoubtedly  be  a 
source  of  strength  to  the  concern. 


The  High   Class  Washing  Material 


'Viyella' 


(Regd.) 


DOES 

NOT 

SHRINK. 


There!,  were  three  tiny  Tots  in 

VIYELIA- 
Thev  were  Eleanor,  Elsie,  and 
Ella. 
"So  am  I,  too,"    "Oh,     Mummy,"     they     said,     as     they 
said  Mummy  snuggled  in   bed, 

'We're  so  comfy  and  warm  in  VIVELLA." 

Regd.  Trade  Mark. 


For   Night-dresses,  Dressing=gowns,  Knickerbockers, 

Shirts,  Blouses,  Children's  Frocks,  &c.      See  the 

Label  on  the  Selvedge. 

The  Greatest  Textile 
Success  of  the  Age. 


&  Co. 


Limited 


) 


Spinners  and  Manufacturers 

(Sole  Proprietors) 

Friday  Street,  London,  Eng. 
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Variety  in  Collars  —  Some 
Cloaks  —  Combinations  of 
Furs— Dainty  Hats. 


NE  of  the  most    striking    features    of      ties  have  an  empiecement,   which  forms  bolero,   made  of 

the     moment     are     the    cloaks     and      ermine   and   venise  lace.      The  boleros   of  Empire   cloaks 

mantles,   with   their  voluminous     and      are  also  very  handsomely  trimmed,   and  the  same  garni- 

graceful  folds,    some    of  the  drapery 

having  quite  an  eastern  air.     A  few 

of  these  mantles     are    "bizarre"     in 

form,   and  anything  but  becoming  to 

wear.     A    very     good  model  in    blue 

"mousseline"  velours  hangs  in  full 
pleats;  it  is  pointed  back  and  front,  while  the  sides  are 
much  shorter  and.  so  cut  as  to  have  the  appearance  of 
large,  loose  sleeves.  The  only  trimming  is  an  enormous 
blue  fox,  forming  collar  and  stole. 


One  sees  almost  every  imaginable  kind  of  collar; 
even  the  Medecis  is  modestly  making  itself  remarked,  and 
although  rarely  higher  than  an  ordinary  collar  it  stands 
away  from  the  neck  and  has  the  outward  curve.  It  is 
often  used  as  an  outside  collar,  only  taken  round  the 
back  and  sides  of  the  neck,  leaving  the  front  free.  The 
Aiglon  collar  is  seen  on  certain  tailor-made  jackets  and 
coats;  this  fits  closely  to  the  neck  and  has  a  second 
collar  rolled  over  the  first.  This  collar  was  introduced 
for  men's  great-coats  last  Winter,  and  although  still  a 
little  worn  has  never  become  very  popular. 


Fig.  I. 


-Blue  Velvet,   Embroidered,  Framed 
in  Ermine. 


Shawl  collars  are  rather  new,  they  are  finished  with 
a  fringe  and  have  pointed  .ends  hanging  over  the  sleeves, 
sometimes  almost  forming  them.     Some  very  rich  man- 


Fig.    2.— Prune  colored   velvet  "  Amazone  "   hat,    trimmed   feathers  of  the 
same  shade  and  a  large  light  tortoise-shell  pin. 

ture  is  repeated  round  the  edge.  Such  a  model  is  made 
in  a  soft  mouse  colored  cloth;  the  bolero,  which  has 
turned-back  revers,  Medecis  collar,  and  elbow- 
length  sleeves,  is  made  of  chinchilla  fur  and 
fastens  with  one  large  art  button;  the  small  yoke  is 
made  in  venise  lace  with  black  velvet  strappings.  The 
hat  worn  with  it  is  in  green  felt  with  a  wide  flopping 
brim  trimmed  with  a  long  green  feather  shaded  to  yel- 
low.    The.  muff  is  of  chinchilla. 


There  is  a  tendency  to  do  away  with  sleeves  in  these 
garments,  and  although  not  practical,  it  seems  to  be 
serious.  No.  1  sketch  is  a  quaint  model  in  pastel  blue 
velvet,  heavily  embroidered  in  pale  art  shades  and 
framed  with  an  ermine  band  falling  in  pleats,  and  decor- 
ated with  tails.  It  will  be  noticed  that  there  are  no 
sleeves,  the  arm  being  practically  exposed. 

•  *  • 

Suggestions  of  the  Empire  or  Princesse  styles  are 
seen  on  almost  all  smart  models,  and  trimmings  are 
divided  between  the  empiecement  or  bolero  and  the  edge 
of  skirt.  Princesse  gowns  with  a  short  bolero  worn 
over  them  are  having  quite  a  success,  but  other  forms  of 
trimming  are  sometimes  employed.  For  instance,  a 
warm-tinted  brown  velvet,  made  Princesse  form,  has  a 
long  stole  of  coarse  guipure  taken  from  collar  to  hem 
in  the  centre  of  back  and  front.  The  edges  of  these 
stoles  are  deeply  indented  and  a  centre  band  is  heavily 
embroidered  with  gold.  The  sleeves  are  elbow  length 
and  slightly  full  with  a  narrow  band  of  gold  embroidery 
to  finish  them. 
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Another  gown  has  a  novel  trimming  of  the  same 
cloth  as  the  dress  cut  out  in  the  form  of  large  chrysan- 
themum leaves.  The  stalk  end  is  put  on  the  shoulders 
and  the  leaf  brought  down  over  the  bust  in  front  and 
the  same  distance  at  the  back,  almost  forming  a  yoke. 
This  trimming  is  repeated  over  the  top  part  of  the 
sleeves.  Some  of  the  edges  are  ornamented  with  little 
gold  buttons. 

*  .  • 

An  Empire  gown  for  evening  wear  is  of  black  mous- 
seline over  gold  cloth,  embroidered  with  black  taffetas 
bands  trimmed  with  gold.  The  skirt  has  three  frills  of 
the  mousseline,  and  is  trimmed  with  medallions  of  the 
same  taffetas  and  gold  outlined  with  black  velvet.  Yet 
another  novelty  are  iris  leaves  on  an  Irish  lace  Prin- 
cesse  gown.  The  leaves,  in  a  conventional  design,  form 
a  deep  yoke  and  trim  the  upper  part  of  the  sleeves,  while 
the  same  design  is  repeated,  much  larger,  on  the  skirt. 


Fig.  3,— White  Felt  Hat,  White  Shaded  Prune  Wings,  Prune  Colored 
Velvet  Bows,  Steel  Buckle. 

In  tailor  makes  one  of  the  most  successful  designs  is 
made  up  in  black  and  white  checked  velours  mousseline, 
the  check  being  quite  small.  This  has  a  Directoire 
bodice  and  clinging  skirt,  both  freely  trimmed  with  a 
conventional,  mosaic-looking  design  in  black  tresse. 


All  furs  seem  to  be  made  up  to  look  more  supple  and 
easier  to  drape  than  formerly;  they  are  certainly  less 
trimmed  with  lace  and  mousseline.  In  fact,  one  fur  is 
used  to  trim  another,  chinchilla  and  ermine  being  par- 
ticularly adapted  to  this.  Ermine  tails  are  much  used 
as  fringes,  and  also  for  trimming  materials.  For  in- 
stance, a  blue  Liberty  evening  gown,  made  Empire  form, 
is  covered  with  blue  tulle,  which  is  ornamented  with 
single  tails  at  a  distance  of  about  8  inches  apart.  Muffs 
are  very  large,  or,  rather,  the  profusion  of  tails  worn  on 
them  make  them  look  larger.     These  tails  are  sometimes 


THE 


'PIRLE'  Finish 

Indispensable  for  the  Open-Air  Girl. 

"LADY'S  REALM"  says  : 

"The  out-door  girl  who  loves  to  cycle,  walk  and  drive  will  never  wear 
anything  but  a  'Pible'  costume  when  she  has  once  donned  one.  It  may  be 
the  shower  of  May  or  the  storm  of  November,  her  neat  cloth  dress  will 
remain  unspotted  and  unshrunk,  and,  when  dry,  will  be  as  fresh  as  when 
it  came  from  the  tailor's  hands." 


Registered  Trade  Mark. 


"Madge"  in  "Truth"  says: 

"Every  dressmaker  ought  to  leave  out  a  bit  of  selvedge  somewhere  with 
the'PiRLE'  stamp  on  It,  as  this  affords  an  absolute  guarantee  for  the  wearer. 

"The  proprietors  undertake  to  make  good  any  material  so  stamped  that 
has  been  actually  damaged  by  rain." 


TO  BE  OBTAINED  FROM  THE  LEADING  IMPORTERS 
or  full  particulars  from 

E.  RIPLEY  &  SON,  Limited, 

100c,   Queen  Victoria  Street,   LONDON,  E.C.,   ENGLAND 
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bunched 

side. 


the  centre  and  sometimes  fastened  on    each 


Fancy  muffs  are  also  seen,  one  of  the  handsomest  be- 
ing of  coarse  lace  with  two  sables  forming  bands  with 
8   or   ]0   cent,    between.     Hats   are   very   varied   in   form, 


Velvet    Hal  with  Tips. 


and  the  small   shapes  arc 
side  or  on  t'he  face. 


worn   either   vers    much   on   one 


Some  of  the  large,  low-crow  tied,  wide-brimmed  hats 
are  very  simple,  having  perhaps  a  single  feather,  which 
niusit  be  a  handsome  one,  fastened  in  front  under  a  flower 
or  buckle,  and  curling  over  the  back.  Some  of  them 
have  a  long  lace  fall  fastened  to  the  brim  on  the  left 
side,  which  is  allowed  to  fall  straight  down  over  the 
shoulder. 

Sketch  II  is  in  prune  colored  velvet,  "Amazone" 
form,  with  an  immense  feather  curling  quite  round  it, 
and  a  large  tortoise  shell  pin  for  sole  ornament. 

No.  Ill  is  a  white  felt  hat  trimmed  with  prune  col- 
ored velvet  and  a  large  steel  buckle.  The  plumes  arc 
white  with  shades  of  prune  at  the  tips. 

No.  IV  is  a  pale  blue  felt  trimmed  dark  green  vel- 
vet and  large  shaded  tips.  This  is  worn  very  much  on 
the   right   side. 

No.  V  is  a  pointed  tolque,  also  very  much  on  the  side 
of  the  head.  A  band  of  velvet  is  taken  round  the  brim 
and  a  large  bow  of  the  same  at  the  side,  ornamented 
with  a  tortoise  shell  buckle.  The  toque  itself  is  of 
mouse  colored  cloth  in  neat  folds;   the  velvet  is  a  darker 

shade  of  the  same  color. 

*       * 
* 

A  few  large  hats  are  indented  at  the  back,  the  brim 
being  turned  up.  Such  a  one  would  be  trimmed  with  a 
wreath  of  flowers  carried  over  the  crown  and  brim  at 
each  side,  lying  on  the  hair  at  the  back  and  nestling 
into  the  indented  places  in  the  hat.  Another  white  felt 
hat  with  the  brim  turned  up  on  the  left  side  is  draped 
with  loose  white  tulle  round  the  crown,  a  narrow  sable 
band  lying  over  it.  Large  la  France  roses,  with  their 
leaves,  are  on  the  left  side,  both  over  and  under  the 
brim. 


11   Rue  Belidor,   Paris,  Dec. 


A. 
905. 


E.  DACAM. 


AT  THE  SYSTEM  SHOW. 

uT7ISiTORS    at   the    Second   Annual   Office '  Appliance 

V  and  Businessman's  System  Show,  held  in  New 
York,  Madison  Square  Gardens,  last  month, 
could  not  debate  upon  the  worth  of  system,  and  could 
not  overestimate  the  evil  effects  of  the  lack  of  it.  Prac- 
cally  everything  in  the  way  of  time-saving  devices  for 
every  class  of  business  was  exhibited,  and  the  arrange- 
ment and  classification  of  exhibits  was  all  that  could  be 
desired.  At  night,  when  illuminated,  it  presented  a  bril- 
liant scene.  Appliances  for  the  largest  wholesale  manu- 
facturing business,  as  well  as  for  the  small  retailer,  all 
had  a  place." 

These  were  the  words  of  Mr.  Chas.  F.  Dawson,  one 
of  Montreal's  leading  business  men,  who  is  regarded  as 
an  authority  on  office  saving  devices  and  business  sys- 
tems. Mr.  Dawson  was  an  interested  visitor  during1  the 
week  of  the  New  York  show,  and  while  praising  the  com- 
pleteness of  it  all,  frankly  confesses  that  he  was  some- 
what disappointed,  as  he  ran  across  nothing-  particularly 
new.  The  attendance  at  the  show  was  large  and  en- 
thusiastic, and  included  prominent  business  men  or  their 
representatives  from  all  over  the  United  States,  and  a 
few  from  Canada.  The  majoritv  of  firms  who  made  an 
extensive  exhibit  deal  direct  with  the  customer,  and  in 
many  cases  new  business  connections  were  made.  It  is 
intended  that  the  show  be  held  in  future  semi-annually 
in  New  York  and  Chicago 

An  official  catalogue  and  buyer's  reference  was  issued 
by  the  management,  and  this  shows  the  loose  leaf  peo- 
ple  very    prominently.      Duplicating   processes   were    also 


Fig.  5. — Cloth  Toque  with  Velvet  Trimming. 

extensively  displayed.  Office  furniture  was  displayed  in 
a  multitude  of  new  ideas,  while  the  office  tiling  devices 
were  by  no  means  neglected.  Adding  machines,  type- 
writers, cash  registers,  autographic  registers,  time 
stamps,  fire  extinguishers,  etc.,  were  some  of  the  other 
lines   prominently    represented. 

The  lesson  inculcated  by  the  show,  according  to  Mr. 
Dawson,  is  :  "System  is  essential  to  every  business. 
Every  retailer,  as  well  as  every  manufacturer  and  job- 
ber, must  have  system  in  his  bookkeeping,  disposal  of 
stock,  payments  and  collection,  and  general  arrange- 
ments." 
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The  Retailer,  to  Increase  and  Hold  Trade,  Must  Keep 
Step    With  the  March  of  Progress  and  ONLY  SELL 


BELDING'S 


SPOOL  SILKS 


THE    WORLD'S    STANDARD.       A"  other  makes  judged  by  it.     The  culmination  of  high-grade  material,  human  skill  and 

i  ■    ■  ■  «■  ■mi,  ,.■  ■■   i  ■'       modern  machinery.     Therefore,  the  only  reliable  Sewing  Silk  for  dressmakers  and  house- 

holders to  use  from  the  Atlantic  to  the  Pacific. 


ymwrn 


The  Highest  Standard   in  Tailors'  Silks, 

Machine  Silks,     Sewings,     B.  H.  Twists. 
Art  Embroidery  Silks,     Fast  Dye, 

In  Patent  Single  Skein   Holders. 
RIBBON    MANUFACTURERS 

Brilliant  Taffetas,     Duchess   Ribbons,     Double  Satins, 
In  all  widths.         A  large  range  of  Baby  Ribbons. 

BELDING,  PAUL  CgL  CO.,  Limited 


MILLS  :    St.  Gabriel  Locks. 

OFFICE  and  SAMPLE  ROOM  :  232  McGill  St. 


SILK  MANUFACTURERS, 
MONTREAL. 


F.  PAUL.  President  and  Manager.  F.  BIRKS,  Director  and  Assistant  Manager.  M.  M.  BELDING,  Jun.,  Secretary. 

SALESROOMS  :   TORONTO,  WINNIPEG,  VANCOUVER. 
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IS  AN  EVOLUTION  PROBABLE? 
EARLY  ten  Montreal  dry  goods  stores  of  fair 
size  have  assigned,  and  outside  of  individual 
mismanagement,  broad  general  reasons  are 
said  'to  play  an  important  part.  While  the 
weather,  which  showed  a  continued  feeling 
for  Indian  Summer,  with  the  exception  of  occasional 
cold  snaps,  until  well  into  December,  is  mainly  held  ac- 
countable for  the  difficulties  alluded  to,  a  strong,  un- 
reasoning feeling  of  unrest  has  gained  credence,  and  on 
all  sides  is  heard  the  murmur  that  Montreal  retail  dry 
goods  trade  in  the  hands  of  small  merchants  is  a  thing 
of  the  past,  and  the  Toronto  process  of  squeezing  out 
the  little  fellow  will  again  be  enacted.  Such  statements 
are  by  no  means  creditable  to  the  enterprise  and  thrifti- 
ness  of  the  majority  of  a  large  number  of  small  retail 
dry  goods  merchants  in  the  city  of  Montreal,  and  a  clear 
understanding  of  the  facts  tends  to  disprove  the  immedi- 
ate likelihood  of  any  such  events  transpiring. 

Bad  Weather  and  Unhenlthy  Rumors. 
While  such  stores  as  Le  Louvre,  the  St.  Catherine 
street  Lamy  store,  and  Trahan  Freres,  have  comprom- 
ised, these  widely  and  well-known  enterprises  have  not 
made  bad  failures.  Other  small  stores,  near  large  de- 
partmental ones,  paying  large  rents  and  under  huge  ex- 
pense, could  not  in  the  natural  course  of  events  expect 
to  thrive.  The  chief  fact  is,  city  trade  in  every  store 
has  been  disappointing,  and  the  "survival  of  the  fittest" 
in  a  financial  way  is  the  logical  result.  The  weather  is 
a  potent  force  for  good  or  evil  in  the  dry  goods  trade, 
and  large  and  small  stores  have  felt  this  equally.  Fur- 
ther, the  abolition  of  trading  stamps  has  been  felt  seri- 
ously in  some  quarters,  where  their  use  tended  to  keep 
so-called  local  trade  in  that  section.  A  great  deal  is 
also  heard  concerning  the  increased  cost  of  living  in  the 
city  with  wages  not  commensurate,  and  as  a  result  the 
dry  goods  trade  has  first  felt  the  pinch.  Economies  are 
always  made  in  this  direction. 

Notwithstanding  these  conditions,  which  are  subject 
to  endless  ramifications  and  expansions,  it  is  doubtful  if 
all  the  above  facts  would  have  to  be  recorded  if  there 
had  been  less  pressure  brought  to  bear  upon  certain  ac- 
counts. Unsavory  rumors  concerning  a  merchant's 
credit,  which  have  no  foundations,  should  be  thoroughly 
investigated  by  creditors  before  the  merchant  is  jumped 
on  and  held  up  short.  Practically  no  merchant  could 
stand  in  these  days,  when  credit  is  a  big  asset,  when  a 
swarming  pack  of  creditors  tackle  him  one  after  another. 
This  is  no  reflection  on  the  better  class  of  jobbers,  who 
might  be  criticised  many  times  for  over  leniency  in 
these  days  of  strong  competition. 

Extraordinary  Sales. 
Along  Craig  street,  St.  Lawrence  Main  street,  and 
East  St.  Catherine  street,  unusual  sights  were  noticed 
during  December,  supposedly  the  month  of  large  sales 
and  generous  profits.  The  extraordinary  feature  of  see- 
ing special  cut  sales  exploited  almost  every  few  doors  by 
means  of  boarding  up  the  entire  front  of  the  store  and 
giving  prices  and  the  story  of  the  sale  in  letters  feet 
high  thereon,  confronted  the  observers  constantly  thread- 
ing these   thoroughfares. 

Along  Craig  street,  both  small  and  large  merchants 
flourish,  although  the  district  is  infested  by  a  row  of 
second-hand  ventures,  which  do  not  add  to  the  distinc- 
tion of  this  down  town  street.  "The  Main,"  as  it  is 
called,   is   the  home  of  a  large  number  of  good  and  in- 


different merchants,  while  East  St.  Catherine,  the  main 
retail  street,  has  a  multitude  of  small  stores  inter- 
spersed with  several  large  specialty  shops  and  two 'large 
dry  goods  department  stores — Dupuis  Freres  and  Leten- 
dre  &  Fils.  St.  Catherine  street  west,  the  home  of  the 
large  English  department  stores — the  Colonial  House, 
Scroggie's,  Murphy's,  Hamilton's  and  Ogilvy's — did  not 
share  in  these  sensational  sales. 

All  these  special  cut-throat  and  sensational  proceed- 
ings, often  announced  with  a  great  blare  of  trumpets  in 
the  newspapers,  confirmed  the  suspicion  of  general  quiet- 
ness in  these  districts,  and  tended  to  make  jobbers  cau- 
tious regarding  whom  they  sold  to.  In  fact,  many  re- 
fused to  sell.  Even  the  large  west  end  city  department 
stores  were  quiet,  from  an  outside  point  of  view,  during 
the  latter  part  of  November  and  the  early  weeks  of  De- 
cember, until  the  inevitable  Christmas  rush  set  in. 
Huge  constantly  increasing  expenses  of  every  form,  from 
publicity  to  high  rents,  always  confront  them,  and  their 
lot  is  every  bit  as  hard  as  the  small  dealer's. 

Bearing  these  conditions  in  mind,  it  is  unfair  to 
conclude  that  the  progressive  small  city  dealer  in  Mont- 
real will  be  a  thing  of  the  past  within  a  short  period. 
It  is  inevitable,  however,  that  a  great  many  of  the  small 
shops,  peculiar  only  to  that  city,  will  drop  out  as  a  na- 
tural result  of  new,  modern,  and  changed  conditions. 
The  elements  of  population  in  a  city  widely  scat- 
tered preclude  the  entire  absorption  of  either  French  or 
English  trade  by  a  few  large  concerns. 

It  is  unreasonable  to  expect  that  a  certain  amount 
of  the  east  end  French  trade  will  patronize  solely  the 
large  stores  in  that  district,  andvstill  more  so  that  this 
trade  will  come  west  to  the  English  stores.  The  goods 
and  styles  demanded  are  in  many  cases  entirely  different. 
The  progressive  small  city  store  is  always  in  an  envi- 
able position,  and  gets  the  benefit  of  most  jobs  that  are 
going.  On  the  other  hand  the  large  English  stores,  of 
which  there  are  many,  are  on  a  solid  basis  and  doing 
well,  while  the  small  specialty  stores  have  a  limited  but 
faithful  clientele. 

The  incoming  of  Simpson's  to  Montreal  has  put  new 
life  in  good  city  stores  and  improvements  are  noted  on 
every  hand.  The  quality  talk  is  now  uppermost.  The 
Ogilvy  store,  with  plenty  of  money  behind  it,  still  re- 
tains a  strong  grasp  upon  the  good  trade,  and  a  strenu- 
ous, unexpected  move  by  this  conservative  store  is  not 
at  all  improbable.  The  Scroggie  store  is  doing  a  good 
business,  but  their  large  expenditures  render  it  impos- 
sible to  accurately  say  whether  it  is  a  profitable  one  or 
not.  The  wholesale  pilfering  in  this  establishment  has 
been  discouraging  to  the  management.  Events  during 
this  month  and  February  will  tend  to  clear  up  the  re- 
tail problem  in  Montreal. 

However,  the  fact  that  retail  trade  in  the  city  of 
Montreal  is  not  centralized,  as  in  Toronto,  precludes  the 
possibility  of  another  Eaton  store  in  Montreal.  Large 
stores,  as  shown,  are  scattered  at  convenient  points  in 
Montreal,  and  no  location  could  possibly  secure  the 
major  portion  of  the  trade.  In  Toronto,  Eaton's  is 
central,  easily  reached,  and  the  store  must  be  passed 
before  reaching  any  other  large  ones.  The  population  is 
practically  all  north,  and  street  car  communication  is 
direct  and  speedy.  In  Montreal,  east  end  residents,  and 
those  in  Point  St.  Charles,  etc.,  must  come  too  far,  at 
too  great  a  loss  of  time,  to  the  central  portion  of  the 
city.  Further,  there  is  a  decided  conservatism  which 
must  be  duly  considered. 
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MOHAIRS 

for  SPRING  and  SUMMER 

1906 


Book     your     orders    NOW    for    Bradford- Dyed 
Mohairs    to    insure    prompt    delivery. 

SPRING     lines     are     replete     with     color 
novelties    and    combinations,    the    finish    is 
more   brilliant,    the    texture     more     soft 
and    silky  than   ever  before. 

The 


Bradford  Dyers' 
Association 

of  Bradford,  England 
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TRAVELERS 

THE    TEACHING    OF    EXPERIENCE 

"A 


TRAVELERS  AND  PERSISTENCY  . 
TRAVELER  should  never  give  up  calling  on 
a  probable  customer  because  he  at  first  re- 
fuses lo  even  look  at  his  samples  or  talk 
business  with  him,"  said  the  head  of  a  well 
known  manufacturing  firm  of  Montreal  the 
other  day.  "Here,  for  example,  is  one  of  my  experiences. 
When  1  was  on  the  road  in  the  early  stages  of  my  busi- 
ness there  was  Blank  &  Company,  whom  you  know  well, 
who  refused  when  I  first  called  upon  them  to  talk  busi- 
ness with  me  in  any  way.  Nothing  daunted,  every  time 
1  visited  their  city  I  would  drop  in,  shake  hands  with  the 
buyer,  pass  the  time  of  day  and  walk  out  again,  never 
once  mentioning  business  for  some  time.  One  day  I  met 
the  buyer  of  the  firm  at  some  athletic  games.  I  came 
away  from  the  field  with  him  and  as  we  were  walking 
along  the  street  he  remarked,  'By  the  way,  we  have  never 
bought  anything  from  you  people.' 

"  'No,'    I    said,    'but  we   are   living   in   hopes   of  finally 
doing  something  with  you.' 

"  'Call  around  to-morrow  morning,'  said  he,  'possibly 
we  can  do  something.' 

"I  called  the  next  morning  and  fortunately  struck  the 
psychological  moment.  He  examined  my  samples  ,  and 
gave  me  a  small  order.  It  was  not  much  but  was  better 
than  nothing.  What  has  been  the  result  ?  To-day  we  are 
selling   that    linn   $1U,H0U   worth  of  goods  every   year. 

"I  could  give  you  other  experiences  but  I  think  that 
is  sufficient  to  illustrate  my  point." 

THE   HARDEST  PROPOSITION. 

HA  VI  NO   been  asked  to  discuss  some  of  my  experiences 
as  a  canvasser,   I  have  graciously  consented  to  fur- 
nish a  few  extracts  from  my   "Personal  Memoirs," 
which    will   be   published   after   in}'    decease. 

It  seems  to  me  that  I  have  always  been  up  against 
hard  propositions.  In  early  boyhood  I  sold  stamps  to 
make  spending  money.  My  fine  collection  delighted  the 
youthful  mind  and  I  had  many  offers  of  marbles,  peanuts, 
tops  and  other  treasures,  in  exchange.  But  money  was 
tight.  It  was  very  seldom  that  my  companions  appeared 
to  be  in  funds,  and  my  harvests  were  few  and  far  be- 
tween.   I  thought  1  had  a  hard  row  to  hoe. 

As  time  went  by  I  obtained  the  local  agency  for  a 
book  about  the  world,  or  something  like  that,  on  which  I 
could  make  "$3.00  a  day  sure."  But  I  met  with  constant 
discouragement  and  found  it  a  hard  job  to  dispose  of  my 
stock.  Then  I  went  to  college.  Hearing  that  it  was  easy 
io  make  a  year's  expenses  by  selling  "views"  in  the  Sum- 
mer vacation,  I  heroically  donned  an  outfit,  hoarded  my 
four  year  old  bicycle  and  started  out  to  exploit  the  rural 
districts.  As  I  pumped  along  the  rough  and  dusty  roads, 
or  laboriously  repaired  punctures  under  a  blazing  sun, 
while  pondering  about  the  habit  people  had  of  setting 
dogs  on  me,  I  came  to  the  conclusion  that  it  was  the 
worst  yet.  After  graduating  I  began  canvassing  on  be- 
half of  a  half-dead  association,  trying  to  enlist  as  mem- 
bers some  of  the  most  influential  business  men  in  the 
country.  Say,  they  used  me  up  in  no  time.  The  magic 
of  my  B.A.  which  1  proudly  flaunted  on  my  clearly  en- 
graved visiting  card  was  as  nothing  to  these  bard-headed 
merchant  princes,  and  I  don't  mind  confessing  that  I  was 
a  dismal    failure. 


Then  a  bright  spot  appeared  on  the  horizon.  I  was 
offered  a  position  as  traveling  salesman  for  a  firm  which 
was  the  biggest  of  its  kind  in  the  British  Empire.  This 
is  easy,  said  I,  as  I  signed  the  contract,  and  I  went  out 
confident  that  this  firm's  name  would  command  respect, 
even  if  my  degree  didn't.    But  when  I  presented  my  card 

and  announced   that  I   was  representing   the  H Co.,   I 

was  invariably  greeted  with  the  exclamation  :  "O  yes  ! 
You  are  the  brewers,  aren't  you  ?"  Even  among  the 
travelers  whom  I  met  my  firm  was  unknown  to  more 
than  half  the  number  !  And  that,  too,  in  spite  of  the 
fact  that  it  was  the  greatest  in  the  Empire.  What  was 
the  reason  ?  Well,  I  found  out  when  I  went  in  to  head- 
quarters for  my  first  Saturday.  I  learned  that  the  firm 
had  never  found  it  necessary  to  advertise.  They  got  the 
business  without  it,  they  said,  so  why  spend  money  fool- 
ishly ?  I  told  them  they  should  advertise  in  The  Dry 
Goods  Review,  in  which  case  I  would  guarantee  to  in- 
crease my  sales  by  at  least  a  half.  But  they  didn't  see 
their  way  clear,  so  I  began  to  look  out  for  something 
else  to  '  do.  Just  between  ourselves  I  may  remark  that 
the  moment  in  which  I  received  an  offer  from  another 
concern  was  the  happiest  of  my  life. 

I  had  been  up  against  the  hardest  proposition  yet. 
My  stuff  was  all  right,  my  prices  were  fair.  I  knew  my- 
self that  my  firm  was  the  greatest  of  its  kind  under  the 
Union  Jack.  But  my  customers  laughed  at  me  when  I 
told  them  so.  I  tried  my  best  to  convince  them,  but  they 
couldn't  believe  that  a  firm  of  such  magnitude  would  not 
speak  to  them  every  month  through  the  pages  of  The  Re- 
view. 

As    I    quietly    dropped    out    of    the    II Co.    I    vowed 

that  I  would  never  again  travel  for  a  firm  that  wouldn't 
advertise.    What's  the  use? 

THE  DREARY  DRUMMER. 


PICTON  STORE  GIVES  AT  HOME. 

A  BRISTOL  &  SON,  Pioton,  Ontario,  gave  a  Christ- 
mas "At  Home"  in  their  large  stores  on  Thins 
day  evening,  December  14.  which,  judging  from 
the  enthusiastic  crowds,  will  remain  a  permanent  anil 
potent  advertising  force  for  this  firm.  Appropriate  dec- 
orations in  Christmas  colors  were  made,  and  no  goods 
were  sold  during  the  evening.  Souvenirs  in  the  form  of 
calenders,  as  well  as  toys  for  children,  were  distributed. 
A  large  orchestra  furnished  the  music.  During  the  past 
two  years  this  store  has  been  altered  and  additions 
made  until  now  it  is  regarded  as  one  of  the  most  com- 
plete in  every  way  between  Montreal  and  Toronto. 


ATTRACTIVE  CALENDARS. 

AMONG  the  1906  calendars  received  at  the  Montreal 
offices  of  The  Review  were  the  following  :  Dr. 
Jaeger's  Sanitary  Woolen  System  Co.,  Limited, 
issued  a  heavy  pasteboard  calendar  with  light  green  as 
the  collor  background,  and  reading  "Jaeger  Pure  Wool 
Prevents  Chills  in  all  Weathers,  all  Climes,  all  Seasons, 
all  Times  !"  The  calendar  itself  is  in  readable  .type.  It 
is  one  of  the  most  expensive  and  attractive  ever  noted, 
and  doubtless  inquiriers  mentioning  The  Review  will  be 
favored  with  one  as  long  as  the  supply  lasts.  Deben- 
ham's  (Canada)  Limited,  Montreal,  sent  out  to  the 
trade  an  appropriate  photo  study  of  a  young  lady's  face, 
taken  from  a  painting  by  Hamilton  King.  The  coloring 
is  exquisite,  and  the  whole  is  on  heavy  coated  paper. 
Lines  carried  by  the  house  are  enumerated  in  small 
type  at  the  sides,  and  the  calendar'  itself  is  at  the  very 
bottom. 
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THE  STANDARD   BRANDS 

OF 

LINEN  THREADS 

BARBOUR'S  FINLAYSON'S 

KNOX'S 


Always    reliable — You    might  as  well   have  the 


ALSO 


Boot  and  Shoe  Laces 

BEST  VALUES— ALL  KINDS. 

Made  by  North   British  Boot  Lace  Co. 


Rifle, 

Flat, 

Silk, 

Leather, 

Porpoise. 


FRANK  &  BRYCE,  Limited 

Toronto  HONTREAL  Quebec 
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TKe  Price 


of  black   stockings  dyed  by  Louis  Herms- 
dorf  doesn't  bar  out  any  possible  sales. 


TKe  Proof 


that  hosiery  is  dyed  pure  and  fadeless 
black  is  Hermsdorf's  signature  trademark 
on  the  toe. 


The  Profit 


on  Hermsdorf-dyed  hosiery  is  more  because 
it  insures  absolutely  satisfied  customers — 
yes,  and  more  of  them. 


The  mark  which  proves: 


WORKS: 

CHEMNITZ,  SAXONY 
AMERICAN  BUREAU: 

200  GREENE  STREET,  NEW  YORK 


JAMES  H.  WYLIE  LIMITED 

ALMONTE,  CANADA 


Manufacturers  of.  . 


Fine  All- Wool  and  Union  Flannels  in 

Grey,  Navy,  and  Military,  Kerseys, 

Grey  and  White  Blankets 


We  make  a  specialty  of 

100  per  cent.  Pure  Wool  Hom6SpiMS 
and  Ladies'  Dress  Goods  in  6-4  widths 

OUTPUT: 
10,000  pieces  Piece  Goods  and  5,000  pairs  Blankets. 

AGENTS. 

F.  P.  MACKINTOSH,   ■   TORONTO 
JOHN  GORDON  &  SON,  -  MONTREAL 


♦ 
♦ 

♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 


♦ 

♦ 
♦ 
♦ 
♦ 
♦ 
♦ 

t 
: 
: 

♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 

♦ 
♦ 
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BATTING 


GUARANTEED  FREE  OF 

THREADS  AND  OTHER 

WEAK  AND  LIFELESS  STOCK 


NORTH  STAR,  CRESCENT 


AND 


PEARL   COTTON  BATTING 

Quality  for  this  season  still  better  than  ever.  The  best  at  the  price. 
Made  of  good  pure  cotton — not  of  shoddy.  Ask  for  North  Star, 
Crescent,  and  Pearl  Batting.      Be  sure  you  get  these  brands. 

Robert*  Henderson  &  Co. 


Dry  Goods  Commission 
Merchants 


181  and  183  McGill  St., 
MONTREAL 


♦ 
♦ 


♦ 
♦ 

♦ 


x 
I 
I 
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PACKING   ACCOMMODATION. 

A  MONTREAL  jobber  recently  showed  a  representative 
of  this  paper  a  series  of  interesting  correspondence 
with  one  of  their  customers  relating  to  the  non- 
arrival  of  a  small  purchase.  The  customer  wished  the 
goods  sent  to  a  neighboring  house  to  be  enclosed  with  a 
package  from  that  firm  for  shipment.  The  trouble  arose 
Lhrough  the  fact  that  the  latter  house  would  give  no  re- 
ceipt for  the  parcel,  and  the  former  one  did  not  feel 
justified  iu  leaving  unreceipted  a  valuable  purchase. 
Annoyances  of  this  kind  arising  from  enclosures  are  of 
almost  daily  occurrence  and  jobbers  have  wrestled  to  ad- 
just the  problem  satisfactorily.  The  practice  of  sending 
goods  to  be  packed  to  other  houses  is  of  untold  benefit 
to  retailers  in  effecting  numerous  savings.  The  manu- 
facturing and  jobbing  trade  hardly  regard  this  practice 
as  an  evil  and  are  constantly  imposed  upon  by  unreason 
able  demands.  The  desire  to  accommodate  their  cus- 
tomers has  led  to  concessions  of  a  ridiculous  nature. 

Expense  to  Jobbers. 

The  extra  expense  entailed  is  considerable.  Larger 
cases,  increased  cartage,  more  help,  time  and  labor  are 
necessarily  entailed.  In  these  days  of  changing  style  and 
quick  demand  retailers  often  defeat  their  own  object  by 
insisting  upon  this  practice,  as  delays  and  misunder- 
standings are  altogether  too  frequent. 

A  rigid  inguiry  throughout  the  trade  fails  to  reveal 
any  house  that  refuses  to  give  this  accommodation  to 
its  customers.  However,  the  •  methods  employed  in 
tracing  these  inclosures  vary  greatly  and  some  concerted 
action  is  essential  to  lessen  the  difficulty.-  In  general  the 
impression  prevails  that  since  the  goods  are  not  from 
its  own  house  there  need  be  no  attention  paid  to  their 
proper  handling.  In  many  cases  there  is  also  no  system 
in   checking  these  goods. 

Should  Give  Receipt. 

The  chief  obstacle  in  the  way  of  effectively  perform- 
ing this  service  is  the  refusal  to  give  a  receipt  by  more 
I  ban  one  reliable  house.  This  policy  is  extremely  short- 
sighted, as  a  receipt  practically  relieves  the  firm  receiv- 
ing the  goods  from  all  further  responsibility  if  the  word- 
ing is  clear.  If  trouble  arises  through  non-arrival  of 
the  goods  to  the  customer  the  firm  has  only  to  look  up 
its  receipt  and  trace  the  shipment  to  prove  that  it  is 
not  responsible. 

Ignoring  the  inconveniences  caused  by  this  practice 
in  the  matter  of  delayed  shipments,  etc.,  the  advisability 
of  a  receipt  deserves  earnest  attention.  The  chief  ob- 
jection to  giving  a  receipt  lies  in  the  fact  that  the  firm 
has  no  knowledge  of  the  contents  or  value.  There  are 
various  ways  of  getting  round  this  difficulty,  and  the  re- 
ceipt used  by  Greenshields  Limited,  evolved  by  Mr.  Geo. 
L.  Cains,  is  explicit  in  every  detail.  This  receipt  is  also 
in  use  by  several  other  houses  in  various  forms.  The 
double  form  allows  space  to  give  the  names  of  the  firms 
from  whom  the  goods  were  received  and  to  whom  ad- 
dressed, as  well  as  a  rough  description  of  the  goods. 
Following  this  comes  the  important  part,  which  reads 
as  follows  : 

Limited  Responsibility. 

"Contents  and  value  unknown.  It  is  distinctly 
understood  that  we  are  not  to  be  held  responsible  for 
the  safety  of  the  above  in  any  way  beyond  enclosure 
with  our  shipment."  Mclntyre,  Son  &  Co.,  Limited, 
use  the  following  :  "As  the  above  parcel  is  forwarded 
by  us  merely  for  the  convenience  of  customers,  it  is  un- 
derstood we  are   not  responsible  for  its  contents  or  safe 


delivery."  Another  jobbing  house  which  does  not  sign 
for  parcels  has  a  triple  method  of  checking  in  and  out 
and  all  records  can  be  immediately  found.  Where  care 
in  the  receiving  and  packing  rooms  is  practiced,  and  an 
inventory  of  all  packages  on  hand  is  made  at  short 
stated  intervals,  there  is  little  likelihood  of  any  confu 
sion  arising.  In  fact  one  house  states  that  since  1903 
they  have  never  lost  a  parcel. 

Another  Method. 

The  favorite  method  in  large  houses  is  to  give  a  re 
ceipt  from  a  duplicate  book  when  the  goods  are  received. 
This  is  then  entered  and  the  goods  are  transfered  tu  the 
packing  room,  where  a  receipt  is  given  to  t lie  receiving 
room.  The  packing  room  enters  the  acknowledgment, 
of  their  arrival  in'  an  enclosure  book,  stating  who  from, 
who  for,  and  the  date  received.  Further,  the  list  of  all 
parcels  inclosed  is  entered  upon  the  bottom  of  the 
invoice. 

Jobbers  and  manufacturers  seemingly  regard  this 
accommodation  to  their  customers  as  an  obligation  for 
them  to  buy  the  bulk  of  their  purchases  from  the  house 
furnishing  such  accommodation.  The  fact  remains,  such 
favors  cost  a  great  deal  of  money  and  cause  vexatious 
delays  and  needless  unpleasantness.  It  is  not  conceded 
that  the  practice  can  be  eradicated,  but  retailers  are 
serving  their  own  interests  when  they  do  not  make  an 
imposition  of  such  a  favor.  A  regular  practice  of  this 
kin'd  should  be  condemned  by  all  concerned.  An  occasion 
al  accommodation  is  all  right,  but  there  is  a  limit  to 
all  good  things. 


A  WORD  OF  PROTEST. 

A  SUBSCRIBER  to  Dry  Goods  Review,  located  in  one 
of  the  border  towns,  in  renewing  his  subscription, 
writes  in   as  follows  : 

"As  your  paper  has  a  large  circulation,  not  only 
amongst  the  retail  trade,  but  also  amongst  the  whole- 
sale houses  and  manufacturers,  I  judge  that  it  is  a  good 
medium  for  my  purpose,  which  is  to  protest  against,  the 
floods  of  printed  matter  with  which  we  retailers  are 
deluged  at  the  present  time.  Personally  I  like,  and  I 
am  sure  my  fellow  tradesmen  like,  to  get  a  smart,  up- 
to-date  circular  or  booklet  once  in  a  while.  It  keeps  us 
in  touch  with  what  is  new,  and  there  are  often  good 
points  that  we  can  copy  in  our  own  advertising.  It  is 
fast  getting,  however,  to  be  a  task  that  takes  no  incon- 
siderable slice  of  a  man's  time  to  go  through  his  daily 
mail,   if  each   circular  is  to   be  read  an'd  examined. 

"The  American  firms  arc  as  yet  the  chief  sinners, 
but  the  Canadian  houses  are  fast  catching  up.  I  know 
from  my  own  experience  that  a  direct  appeal  is  a  good 
trade  bringer,  but  if  it  is  to  keep  its  reputation  it  will 
have  to  be  used  with  more  moderation.  We  shall  have 
to  adopt  the  plan  common  in  New  York  houses  of  hav- 
ing our  mail  opened  and  all  printed  matter  taken  out, 
if  the  present  practice  of  sending  circulars  and  booklets 
by  the  bushel  spreads  much  further.  When  only  a  few 
firms  did  it  it  was  a  good  thing  for  them  and  us;  now 
that  everyone  is  doing  it  the  effect  is  lost. 

"Kept  within  due  bounds,  circularizing  is  a  good 
thing,  but  as  now  practised  it  is  getting  to  be  a  mighty 
big  nuisance.  I  am  not  objecting  to  receiving  circulars 
—very  far  from  it— it  is  to  being  snowed  under  with 
them  that  I  object.  Once  or  twice  a  year  is  enough  for 
any  firm  to  do  so. 

"Hoping-  that  my  few  words  of  warning  will  help  to 
abate  what  is  fast  becoming  a  nuisance  rather  than  a 
help." 
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A  SUCCESSFUL  DEPARTMENT. 

UK  shoe  department,"  writes  a  subscriber  to 
The  Review,  "is  one  of  our  most  profitable 
lines,  and  it  is  so  largely  for  one  reason— 
we  do  not  buy  too  heavily.     That  does  not 


boxes  in  unsightly  masses,   or  general  untidiness,  she  is 
very  unlikely  to  buy. 

You  owe  it  to  your  general  business  to  keep  this  end 
of  it  in  strictly  first-class  condition.  Watch  the  boxes 
carefully  and  do  not  allow  any  ragged  or  torn  ones  to 


mean     that  we    do    not  turn  over  a  lot  of      have  a  place  on  the  shelves. 


stock,  for  we  do,  considering  the  size  of  our  town.  It 
means  that  we  buy  small  amounts  frequently;  instead  of 
the  whole  season's  supply  at  one  stroke. 

"Consider  how  this  works  out.  In  a  general  or  dry 
goods  store  the  merchant  carries  approximately  five  or 
six  hundred  dollars'  worth  of  shoe  stock.  He  evidently 
cannot  afford  to  have  much  dead  stock  there.  His 
policy,  if. he  is  going  to  make  his  department  a  success, 


Even  during  bargain  sales  it  is  not  necessary  to 
show  the  goods  in  the  unsightly  way  in  which  they  are 
usually  exhibited.  Shoes  or  slippers  will  sell  better  if 
they  are  given  a  chance  to  look  their  best.  Keep  up  the 
quality  end  of  the  business.  It  is  much  better  paying 
and  more  satisfactory. 

Large  stores  have  their  cartons  absolutely  uniform, 
and  row  after  row  of  boxes,   all  alike,   presents  a  good, 


must  be  to  buy  a  few  each  of  a  fair  variety.     Then  he      neat   appearance.      This  is  not  possible  probably  in   the 
can  see  how  the  sales  are  running.  small  store,  but  it  is  possible  to  have  the  boxes  even  in 

"Most  merchants  are  pretty  near  a  central  supply,  front,  and  without  being  battered  in. 
and  it  doesn't  take  very  long  to  fill  up  de- 
pleted sizes  and  qualities  by  a  letter  order. 
Moreover,  the  popularity  of  different  styles 
wanes,  and  an  out-of-date  shoe  is  hard  to 
get  rid  of." 

For  these  reasons  it  is  well  to  be  con- 
servative in  buying  a  shoe  stock.  The  gen- 
eral consensus  of  opinion  is  with 
our  correspondent,  that  the  possi- 
bilities of  the  business  are  excellent. 
It  can  be  conveniently  handled  in  connec- 
tion with  dry  goods,  and  is  essentially  a 
part  of  such  a  store. 

Economy  in  Help. 
In  many  points  the  shoe  department  in 
the  dry  goods  store  has  a  decided  advant- 
age over  the  store  devoted  entirely  to  foot- 
wear. The  general  expenses  are  much 
smaller  proportionately.  The  clerks  can  be 
transferred  from  one  counter  to  another 
readily.  There  is  no  extra  expense  for 
light  and  heat.  Insurance  and  other  inci- 
dental expenses   are  the   same. 

Can  you    affort    to    let  this  department 
slip   away  from  your  control  ?     Business  in 
other  lines  is  not  becoming  any  easier.     Competition  be- 
comes more  acute  year  by  year.     Where  there  is  a  real 
chance  to  make  a  good  profit  at  a  small  expenditure  of 
capital  it  should  not  be  overlooked. 

About  Shoe  Findings. 
Do  not  neglect  the  shoe  accessories.  There  is  much 
profit  to  be  made  out  of  a  judicious  development  of  this 
line.  Shoe  laces,  blacking,  brushes,  etc.,  all  admit  of  dying  days  of  1905  still  found  the  tanner  trying  to  make 
good  profits  if  they  are  sold  right.  Customers  like  to  cheap  leather  out  of  dear  hides.  It  was  probable  that 
have  these  little  things  handy,  too,  and  it  will  assist  the  population  of  the  earth  was  increasing  faster  than 
the  reputation  of  the  store  never  to  be  found  without  an  the  production  of  cattle.  The  Chinese,  Japanese,  and 
assortment.  Russians,    too,    were    demanding    greater    comforts,     and 

this  had  something  to  do  with  the  unusual  demand. 

The  following  officers  were  elected  :  Chairman,  Chas. 
King;  vice-chairman,  G.  P.  Beal;  secretary-treasurer, 
Agnes  C.  Gray;  executive  committee,  J.  C.  Breithaupt, 
C.  G.  Marlatt,  G.  C.  H.  Lang,  John  Welsh,  Wm.  Craig, 
R.   M.   Beal,  W.   D.   Beardmore,   George  McQuay;   legisla- 


Some  of  the  Travelers  and  Staff  of  The  Campbell  Shoe  Co.,  Quebec. 

LEATHER  HIGH. 

r|>HE  tanners'  section  of  the  Toronto  Board  of  Trade 
was  tendered  a  luncheon  at  the  National  Club  dur- 
ing the  month,  by  Mr.  R.  M.  Beal,  the  retiring 
president.  In  his  address  Mr.  Beal  said  that,  owing  to 
the  depletion  of  the  hemlock  forests,  the  tanners  were 
being    brought   face    to    face    with    new    conditions.      The 


N 


ARRANGE  YOUR  STOCK. 

0  stock  suffers  more  from  poor  arrangement  and 
lack  of  uniformity  than  boots  and  shoes.  A  cus- 
tomer,    on     entering   this   department,     is    at   once 


favorably  or   unfavorably   impressed  by   the   general   ap-      tion  committee,  S.  R.  Wickett,  L.   J.  Breithaupt,  A.  O. 
pearance.     If    she  sees  broken    cartons,     shoes  piled    in      Beardmore,  G.  C.  H.  Lang,  C.  G.  Marlatt,  A.  R.  Clarke. 
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If  you  are  no  good 
(financially) 

There  are  a  lot  of  storekeepers  who 
are  as  above,  who  seem  to  answer 
all  ads.,  and  to  these  we  would  say: 
"  Do  not  answer  this  one.  You 
will  not  gain  by  doing  so,  as  we  do 
not  want  you." 


SHOE 
TALK 


^)  ^)  ^)  ^)  ^) 


If  you  are  good 
(financially) 

There  are  plenty  of  storekeepers  who 
are  as  above,  and  from  these  we  will 
bo  pleased  to  have  questions  asked, 
and  we  feel  sure  of  increasing  our 
already  large  number  of  good  cus- 
tomers by  the  attention  we  will  give. 


If  you  keep  a  store  and  sell  shoes,  read  this. 

If  you  are  progressive,  you  will  ;  if  not,  you  will  not. 

Do  you  know  that  prices  of  hides  have  never  been  as  high  as  they  are 

to-day? 

There  is  every  possibility  of  price  going  still  higher. 

Do  you  know  that  tanners  cannot  make  cheap  leather  with  dear  hides  ? 

The  prices  of  different  Leathers  have  all  advanced. 


Buff  Leather  is  up  fully  60  per  cent. 
Grain  Leather  is  up  fully  40  per  cent. 
Split  Leather  is  up  fully  50  per  cent. 

BOX  Calf  iS   Up   fully  20  per  cent. 


Sole  Leather  and  all  other  leathers  have  advanced  in  proportion. 

We  fortunately  anticipated  this  advance  some  months  ago,  and  made 
contracts  for  a  very  large  supply  at  old  prices. 

What  does  this  mean  ? 

It  puts  us  in  the  position  of  being  able  to  sell  you  at  low  prices,  when 
we  should  be  getting  higher  prices. 

You  may  say  to  yourself,  "Oh  !  that  is  only  newspaper  talk." 

We  would  like  to  talk  with  you  personally,  and  that  is  our  reason  for 
this  ad. 

If  you  wish  us  to  demonstrate  what  we  say,  write  us  for  quotations  or 
samples,  or  let  us  know,  and  we  will  be  pleased  to  send  our  traveller  to 
see  you. 

Your  letter  will  not  cost  you  much,  and  it  may  save  you  much. 

If  you  are  progressive  you  will  write  us.     If  you  are  not,  you  will  not. 


™E(^amf*ve/£S/t4&  (*?'/*'<%? 


QUEBEC,  RQ. 
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THE     MONTREAL     WHOLESALE     DRY     GOODS     ASSOCIATION 


ELECTION  OF  OFFICERS. 

AT  the  annual  meeting  of  the  Montreal  Wholesale  Dry 
Goods  Association  on  Wednesday  afternoon,  Decern- 
ber  13,  in  the  Board  of  Trade  building,  the  presi- 
dent, Mr.  Geo.  B.  Fraser,  Greenshields  Limited,  and  the 
treasurer,  Mr.  Robt.  Henderson,  manufacturers'  agent, 
presented  reports  which  showed  an  active  and  satisfac- 
tory year  of  association  work.  The  numerous  deputations 
to  Ottawa  had  been  effective  in  many  ways  and  trade 
abuses  were  somewhat  minimized. 

The  officers  elected  at  the  meeting  for  the  year  1900 
were  as  follows  :  President,  Wm.  Agnew,  of  Wm.  Agnew 
&  Co.  ;  Vice-President,  R.  A.  Brock,  of  the  W.  R.  Brock 
Co.,  Limited  ;  Treasurer,  Robt.  Henderson,  of  Robt. 
Henderson  &  Co.,  again  re-elected.  The  directors,  all  re- 
elected, are  :  Thos.  Brophy,  of  Brophy,  Cains,  Limited  ; 
R.  N.  Smythe,  of  H.  L.  Smythe  &  Co.  ;  G.  R.  Martin, 
of  P.  P.  Martin  &  Co.  ;  R.  W.  McDougall,  of  Gault 
Bros.    Co.,   Limited. 

Mr.  George  L.  Cains,  Greenshields  Limited,  is  the  new 
representative   of   the   association    on    the   council   of     the 


Board   of   Trade,    replacing    Mr.    Leslie   H.    Gault,     Gault 
Bros.   Co.,  Limited. 

William  Agnew,  the  New  President. 

A  fitting  climax  to  a  useful  and  honored  career  in  the 
association  was  the  unanimous  election  of  William  Agnew, 
of  William  Agnew  &  Co.,  the  Montreal  dress  goods  house, 
as  president.  Mr.  Agnew  has  been  an  active  worker  for 
the  benefit  of  the  trade  since  the  inception  of  the  asso- 
ciation and  has  always  been  ready  and  willing  to  give 
his  time  and  energy  for  the  benefit  of  all  concerned. 

Few  men  can  boast  of  so  long  and  varied  a  career  in 
the  dry  goods  trade,  with  a  steady  and  important  pro- 
gression. His  traveler's  certificate  dates  back  well  over 
30  years  and  his  active  experience  in  the  dry  goods  trade 
does  not  fall  far  short  of  a  half  century. 

Born  in  Hamilton,  Ontario,  his  early  experience  and 
grounding-,  like  so  many  successful  wholesalers',  was  gain- 
ed in  the  retail  trade  of  that  city.  Coming  to  Montreal 
about  forty  years  ago  he  entered  the  wholesale  firm  (now 


extinct)  of  J.  G.  McKenzie  &  Co.,  and  was  at  once  placed 
upon  the  road  in  the  territory  west  of  Toronto  as  far 
as  Windsor.  He  represented  this  firm  continuously  for  15 
years  on  that  ground,  before  entering  into  business  on  bis 
own  responsibility. 

Mr.  Agnew  is  full  of  many  interesting  and  instructive 
stories  respecting  conditions  in  those  days  when  trans- 
portation and  hotels  were,  to  say  the  least,  discouraging. 
There  was  only  one  line  of  railway  and  the  southern 
ground,  which  is  now  covered  by  three  main  lines  with 
numerous  ramifications,  had  to  be  done  by  driving. 
Slightly  over  25  years  ago  his  own  business  venture  was 
started  and  its  success  may  be  accurately  gauged  by  the 
position  of   this   firm   in   the  trade  to-day. 

Mr.  Agnew  is  one  of  the  most  striking  examples  of 
young  old  men  and  attends  to  the  foreign  buying  for  his 
firm,  as  well  as  still  finding  time  to  make  more  than  oc- 
casional trips  en  the  road  calling  upon  men  who  are  more 
than  business  friends,  and  who  always  appreciate  his  help- 
ful suggestions.  An  indefatigable  worker,  he  believes  im- 
plicitly in  always  being  at  the  helm  and  takes  a  great 
deal  of  the  pleasure  of  life  in  his  business.  A  jovial,  kind- 
ly nature,  one  is  alwavs  sure  of  a  welcome,  even  if  he 
never  has  a  "least  busy"  time. 


BRITISH  AMERICAN  IMPORT  FIRE. 

EARLY  Saturday  morning,  December  10,  the  usual 
epidemic  of  big  Montreal  fires  during  that  month 
was  inaugurated  by  a  serious  outbreak  in  the 
premises  of  the  British  American  Import  Co.,  364  St. 
Paul  street.  The  fire  spread  next  door  .  to  Gilmour, 
Nephew  &  Co.,  dry  goods  importers,  and  also  damaged 
the  premises  of  Robitaille  &  Co.,  wholesale  grocers,  and 
the  Salada  Tea  Co.  The  weather  was  very  icold,  and  in 
the  narrow  street  the  firemen  had  difficulty  in  using 
much  of  the  apparatus.  They  were  also  hindered  by  the 
awful  labyrinth  of  wires.  Two  hours  of  hard  work 
effectually  avoided  a  bigger  conflagration.  The  total 
loss  is  placed  at  $50,000. 

The  British  American  Import  Co.  had  a  stock  esti- 
mated at  about  $80,0-00,  and  at  this  writing  the  exact 
loss  has  not  been  ariived  at.  There  is  partial  insur- 
ance. 

Gilmour,  Nephew  &  Co.,  at  No.  366,  had  a  stock  <>l 
about    $15,00(1,    and    an    insurance    of    $10,000.      Mr.    Gil 
mour  has  disposed   of  his   interest   in    the   stock,   and   the 
future    plans      of    the    concern      have    not      yet     been      an- 
nounced. 

Ccmnendable   Enterprise. 

.  With  commendable  enterprise  the  British  American 
Import  Co.  at  once  secured  temporary  quarters  in  the 
first  floor  at  505a,  further  west  on  St.  Paul  street. 
These  premises  will  be  retained  until  the  first  of  May, 
when  they  will  move  into  a  new  warehouse  even  larger 
than  the  one  destroyed.  The  complete  stock  of  all  lines 
of  dry  goods  handled  by  this  firm  will  be  put  in  as  soon 
as  possible,  and  orders  will  have  every  attention. 


GARMENT  WORKERS  UNITE. 

Organizers  of  the  various  garment  making  trades 
have  been  busy  in  Montreal  during  the  past  few  weeks. 
Besides  the  garment  makers  proper,  the  fur  sewers,  and 
workers  on  women's  garments,  are  seeking  charters  from 
the  international  body.  John  A.  Flett,  of  Hamilton,  is 
the  chief  mover  in  the  matter. 
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FIRST  FLOOR  and  FIRST  CLASS  ! 

Jj  J/-^nL^V    E^  [\  You'll   buy  them  if  you 

TIGER 

LION 

ASK  about  them!  "R  TT     AD 


LINES  kept  on  the  SECOND  FLOOR,  but  SECOND  TO  NONE! 

"SUNBEAM"  VELVETEEN,         HOMESPUN  SUITINGS  TO  RETAIL  AT  $1, 
PLAIN  AND  FANCY  EOLIENNES,         TBI  VENETIAN  SUITING, 

"HUCAR"  CORDE  DE  SOIE,  "RAVENSWING"  ITALIANS. 
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LADIES' 

READY-TO-WEAR 
DEPARTMENT 


Have  YOU  seen  our  LATEST  NOVELTIES  in 
LADIES'  RAIN  =  PROOF  COATS?  We  have  a  Special 
FULL-LENGTH  RAIN-PROOF  to  retail  from  $5.00  up.  We 
claim  it  is  the   BEST  in  the  market. 

Our  "INVADER"  Ladies'  Blouses  are  going  out  as  fast 
as  we  can  make  them.  Ask  our  travellers  to  show  you  Si  and  S2 
White  Blouses  to  retail  at  50c;  SlO,  Sll  and  Sl2  to  retail  at  $1.00, 
and  S14  and  Sl5  to  retail  at  $1.50.  These  are  all  SPECIAL 
VALUE  and  we're  proud  of  them. 

Orders  for  WHITE  WEAR  are  coming  in  better  than  ever 
for  Spring.  WHY?  Simply  because  in  STYLE,  VALUE  and 
PRICE  they're  "ALL  RIGHT." 
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DEPARTMENT  "F 

SMALLWARES 

STOCK  ALWAYS  COMPLETE  IN  STAPLE    SMALLWARES 
WHICH  MEANS  SO    MUCH   TO   THE  RETAILER. 

Braids. — In  Mohair,  Llama,  Hercules,  Tubulars  and  Soutache. 

Buttons. — In    Dress   and  Mantle  ;    Pearls — all  kinds   and    prices. 

Pearl  Cabinets,  containing  100  dozen,  extra  value,  to  retail  at  . 

5c. 
Side  and  Back  Combs.     Shetland  Floss.     Berlin  Wools  and  Yarns. 
Hand  Bags,  Cushion  Cords  and  Girdles. 
Everything  in  the  Pin  line. 
Write  for  sample  of  the  latest  Garment  Fastener. 


DEPARTMENT  "C 


99 


comprises  Hosiery — in  Plain  and  Ribbed  Cashmeres ;  Lisle  in  Plain  and  Lace  effect ;  Cotton  in 
Plain  and  Lace ;  also  0.  S.  Leg  in  Cashmere  and  Cotton ;  Men's  Half  Hose,  large  variety. 
Gloves,  considered  one  of  the  largest  lines  on  the  road.     Negligee  Shirts. 

UNDERWEAR 

Very  large  assortment  for  MEN,  WOMEN  and  CHILDREN. 


All  these  lines  being  now  shown  on  the  road.      If  our  traveller  does 
not  call,  let  us  know,  and  he  will. 


87 


Dry   Goods  Review 


January,  1906 


The  88th  Annual  Meeting  of  the  Bank  of  Montreal 


THE  eighty-eighth     annual     general 
meeting  of  the  shareholders  of  the 
Bank  of  Montreal  was  held  in  the 
board  room  of  the  institution. 

There  were  present:  Hon.  Sir  George 
Drummond,  K.C.M.G.,  vice-president; 
Bon.  Robert  Mackay,  Messrs,  R.  B. 
Angus,  E.  B.  Greenshields,  A.  T.  Pater- 
son,  R.  G.  Reid,  Hon.  J.  K.  Ward,  Dr. 
W.  Gardner,  Messrs.  G.  F.  C.  Smith, 
F.  S.  Lyman,  K.C.;  Angus  Hooper, 
George  Durnford,  Richard  White,  A. 
Piddington,  Henry  Dobell,  John  Turn- 
bull,  B.   A.   Boas,   C.   R.   Black,   Henry 

♦  H&orton    G~  A.    Greene.    L.    Sutherland 

W.   H.  'Evans,  M.   S.   Foley,   W.   Stan- 
wav.  M.  O'Shaughnessy,  W.  D.  Gilleai, 

*  D  'Morrice,  A.  G.  Watson.  G.  H.  Mat- 
thews,  P.   F.   McCaffrey,    J.    Scott,   W. 

B.  Blackader,   James   Tasker,   Perry   P.. 
Gault,  and  John  Morrison. 

On  the  motion  of  Mr.  R.  G.  Reid,  Sir 
George  Drummond,  Vice-President,  was 
unanimously  voted  to  the  chair,  in  the 
absence  of  the  President,  the  Right 
Hon.  Lord  Strathcona  and  Mount  Royal. 

On  the  motion  of  Mr.  A.  Piddington, 
seconded  bv  Mr.  Henry  Dobell,  it  was 
voted:  "That  the  following  gentlemen 
be  appointed  to  act  as  scrutineers:  — 
Messrs.  F.   S.  Lvman.  K.C..   and   G.  F. 

C.  Smith;    and  that  Mr.  James  Aird  be 
secretary  of  the  meeting." 

The   General   Manager. 

The  General  Manager  then  spoke  as 
follows: 

I  purpose  confining  my  few  remarks 
to  the  balance  sheet  submitted  to  you, 
and  to  one  or  two  matters  more  closely 
connected  with  bankine\  leaving  the 
general  condition  of  business  in  the 
country  to  be  dealt  with  by  the  Vice- 
President. 

The  principal  feaures  in  the  state- 
ment are  the  increase,  since  last  year, 
of  $2,000,000  in  our  circulation,  an  indi- 
cation of  the  universal  activity  in  busi- 
ness, and  of  $7,750,000  in  deposits  not 
bearing  interest:  but  of  this  latter  a 
considerable  proportion  was  a  tempor- 
ary deposit  made  at  the  end  of  our  fiscal 
vear.  and  since  withdrawn.  Our  deposits 
bearing  interest  show  a  satisfactory  in- 
crease of  $16,600,000.  Our  immediately 
available  assets  stand  at  $63,000,000.  a 
greater  amount  than,  as  a  rule,  we  con- 
sider necessarv.  but  in  view  of  the  rather 
uncertain  future  of  Continental  finance. 
owing  to  the  state  of  affairs  in  Russia 
and  the  somewhat  boom  condition  in 
this  continent,  it  is  well  to  be  strong, 
and  in  anv  case  we  are  in  a  "ood  posi- 
tion to  take  advantage  of  anv  desirable 
business  offering.  Our  loans  and  dis- 
counts have  increased  $7,000,000.  ac- 
counted for  r>artly  bv  the  increased  de- 
mands of  the  commercial  commnnitv. 
and  partlv  bv  the  absorption  of  the 
People's  Bank  of  Halifax- 

The  '<->w  rate  ruling  for  call  money  in 
England  and  the  United  States  during 
our  fiscal  year  affected  our  profits  ad- 
versely,  as   we   are   obliged   to   carry   a 


large  portion  of  our  reserve  in  those 
markets;  but  of  late  there  has  been  a 
decided  improvement,  which  may  be 
maintained  during  the  winter. 

Owing    to    the    magnificent   crop    and 
the  general  activity  in  business,  an   un- 


with  the  addition  of  new  banking  capital 
and  the  increase  of  branches,  it  seems  as 
if,  for  some  time  to  come,  the  circulation 
provided  will  be  sufficient  for  the  needs 
of  the  country.  The  advantage  of  the 
Canadian  system  has  been  amply  demon- 
strated during  the  late  pressure  for 
money.     Notwithstanding  the  heavy  de- 


The  Directors'  Report. 

The  report  of  the  Directors  to  the  Shareholders  at  their  eighty-eighth  annual  general  meeting  was 
then  read  by  Mr.  E.  S.  Clouston,  General  Manager,  as  follows  : — 

The  Directors  have  pleasure  in  presenting  the  Report,  shewing  the  result  of  the  Bank's  Business  for 
the  year  ended  31st  October,  1905  : 

Balance  of  Profit  and  Loss  Account,  31st  October,  1904 $     583,1%  01 

Profits  for  the  year  ended  31st  October,  1905,  after  deducting  charges  of  management,  and 

making  full  provision  for  all  bad  and  doubtful  debts 1,638.659  40 

$2,221,855  41 

Dividend,  5  per  cent.,  paid  1st  June,  1905 $700,000  00 

Dividend,  5  per  cent.,  payable  1st  December,  1905  720,000  00 

1,420,000  no 

Balance  of  Profit  and  Loss  carried  forward $    801,855  41 

Since  the  last  annual  meeting  of  the  Shareholders,  the  Bank  has  acquired  the  Assets  and  Business  of 
the  People's  Bank  of  Halifax,  with  twenty-six  branches.  The  Bank  has  also  established  since  the  last 
Annual  Meeting,  Sub  Agencies  at  the  following  points,  viz.:  Altona,  Oakville  and  Logan  Avenue  (Win- 
nipeg). >n  Manitoba;  Enderby  and  Nicola  in  British  Columbia,  and  Hochelaga  (Montreal),  and  is  about 
•  o  establish  Sub-Agencies  at  Fort  Rouge  (Winnipeg),  and  Ste.  Anne  de  Bellevue. 

The  headquarters  building  on  St.  James  Street  is  now  completed  and  in  occupation. 

In  response  to  the  desire  expressed  by  a  number  of  our  Shareholders,  the  Directors  propose  that  the 
dividend  should  be  paid  quarterly,  instead  of  half-yearly,  viz.:  on  the  first  day  of  March,  June, 
September  and  December. 

All  the  Offices  of  the  Bank,  including  the  Head  Office,  have  been  inspected  during  the  past  year. 

Strathcona  and  Mount  Royal, 

President. 

The  General  Statement. 

The  General  Statement  at  31st  October,  1905,  is  as  follows  : — 

LIABILITIES. 

Capital  Stock 114,400,000  00 

Rest 110,000,000  00 

Balance  of  Profits  carried  forward 801,855  41 

$10,801,855  41 

Unclaimed  Dividends 701  67 

Half-yearly  Dividend,  payable  1st  December,  1905 720,000  00 

11,522.556  98 

$25,922,556  98 

Notes  of  the  Bank  in  circulation $12,996,181  00 

Deposits  not  bearing  interest 31,438  001  32 

Deposits  bearing  interest 87,725.211  07 

Balances  due  to  other  Banks  in  Canada 150,459  14 

132,309,852  53 

$158,232,409  51 

ASSKTS. 

Gold  and  silver  coin  current     $  5,089,152  36 

Government  demand  notes 7,221,980  75 

Deposit   with'  Dominion  Government   required  by  Act   of  Parliament 

for  security  of  general  bank  note  circulation 507,000  00 

Due  by  agenciesof     th  is  bank   and  other  banks    in 

Great  Britain $  3,745,653  32 

Due  by  agencies  of   this     bank     and  other  banks  in 

foreign  countries 2,293,384  18 

Call     and    short   loans   in  Great    Britain   and  United 

States 37,961,908  00 

44,000,945  50 

Dominion  and  Provincial  Government  securities 432,244  56 

Railway  and  other  bonds,  debentures  and  stocks 7,849,207  04 

Notes  and  cheques  of  other  banks   3,532,500  32 

$  68,633,030  53 

Bank  premises  at  Montreal  and  branches 600,000  00 

Current  loans  and  discounts  in  Canada  and  elsewhere  (rebate  interest 

reserved)  and  other  assets $88,591,793  90 

Debts  secured  by  mortgage  or  otherwise   289,340  03 

Overdue'debts  not  specially  secured  doss  provided  for) 118,245  05 

$  88,999,378  98 

$158,232,409  51 

Bank  of  Montreal,  E.  S.  CLOUSTON, 

Montreal,  31st  October,  1905.  General  Manager. 


usual  strain  was  placed  on  the  circula- 
tion, but  at  the  highest  point  attained 
by  all  the  banks,  about  $79,000,000,  there 
was   still   a   margin    of   $4,500,000;     and 


niands  to  move  the  largest  crop  in  our 
history,  the  interest  rate  to  our  people 
has  remained  normal.  We  have  only  to 
glance  at  the  condition  of  affairs  across 
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The  Thirty-Fifth  Anniversary 
Number  of  the  Dry  Goods  Reporter 

to  be  issued  Jan.  6,  1906,  will  be  filled  with  good  features. 
Among  them  are  the  following: 

My  Idea  of  a  Model  SLore 

a   symposium   by  over  30  retail   dry  goods  merchants. 

The  Dry  Goods  Business  of  Thirty-Five  Years  Ago 

■  By  John  V.  Farwell,  Sr.,  the  Dean  of  Western  Dry  Goods  Merchants. 

The  Building  of  a  Great  Trade  Journal 

By  the  men  who  did  it. 

This  extraordinary  number,  celebrating  the  thirty-fifth  and  most  successful  year 
of  the  Dry  Goods  Reporter,  will  be  sent  to  any  merchant  on  receipt  of  FIFTY  CENTS 
or  a  four  months  trial  subscription,  including  the  Anniversary  Number  and  six- 
teen others  for    ONE  DOLLAR. 


Dry  Goods  Reporter  Co., 


DRY  GOODS 
REPORTER  BLDG. 


Chicago 


This  building,  located  at  203  Fifth  Ave.,  Chicago,  U.S.A...  Has  been  pur- 
chased by  the  Dry  Goods  Reporter  and  is  now  being  remodeled  for  a  per- 
ma  nent  home  .  It  will  be  ready  for  oocupancy  Jan.  1,  l*?OC>,  and  will  afford  the 
most  commodious  and  convenient  building  occupied  by  any   class  journal. 
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the  line  to  see  what  fluctuations  in  rates 
for  money  the  public  are  subjected  to 
under  the  system  there  in  vogue. 

In  March  last,  the  Bank  of  Yarmouth 
failed  under  circumstances  reflecting 
much  discredit  upon  those  responsible 
for  its  condition,  and,  for  the  first  time 
since  the  incorporation  of  the  Canadian 
Bankers'  Association,  that  body  had  to 
exercise  the  power  conferred  upon  it  by 
Parliament  in  1900,  of  assuming  super- 
vision of  the  affairs  of  a  suspended  bank. 

A  liquidator  chosen  by  the  Canadian 
Bankers'  Association  was  subsequently 
appointed  by  the  court  sole  liquidator. 
The  results  have  been  highly  satisfac- 
tory, particularly  when  viewed  in  the 
light  of  what  has  followed  former  fail- 
ures of  Canadian  banks.  The  winding 
up  of  the  defunct  bank  has  been  con- 
ducted with  remarkable  expedition  and 
economy,  and  the  rights  and  interests  of 
the  creditors  so  well  looked  after  that 
the  liquidator  has  been  able,  in  nine 
months,  fo  pay  all  of  their  claims,  with 
interest  added  thereto.  That  no  loss  to 
the  depositors  and  other  creditors  of  the 
Bank  of  Yarmouth  has  resulted  from  this 
failure  is,  it  must  be  admitted,  largely 
due  to  the  prompt  and  creditable  recog- 
nition Tby  its  unfortunate  shareholders 
of  their  liability  for  the  utter  insuffi- 
ciency of  assets  to  pay  the  debts  of  the 
bank  in  question. 

An  interesting  event  in  financial  cir- 
cles was  the  offering  here  of  a  portion 
of  the  Japanese  loan,  the  first  time  in 
the  history  of  Canada  of  any  foreign 
loan  being  issued  locally,  and,  consider- 
ing the  short  time  at  our  disposal,  the 
success  was  surprising. 

In  conclusion,  I  may  say  that  the  one 
word  written  large  in  the  records  of 
Canada  this  year  is  "Prosperity." 
Railways,  manufacturing  industries,  mer- 
chants, farmers,  all  are  prosperous.  Im- 
migration grows  steadily;  labor  has  full 
employment,  and  is  well  remunerated. 
Probably  never  before  have  we  had  a 
twelvemonth  of  such  universal  prosper- 
ity, and  it  is  during  a  year  like  this  that 
everyone  should  set  his  house  in  order. 
Collections  should  be  pressed,  and  manu. 
facturers  should  husband  their  resources 
and  strengthen  themselves  in  every  way ; 
for  they  are  to  a  great  extent  prosper- 
ous by  the  grace  of  their  neighbors,  and 
when  adversity  comes  to  other  countries, 
the  American  bargain  counter  will  be 
opened  in  Canada,  and  our  manufac- 
turers and  their  employees  will  surely 
suffer. 

Vice-President's  Remarks. 

The  Vice-President,  in  moving  the 
adoption  of  the  Directors'  report,  said: 

The  position  of  the  Bank  is  fully  ex- 
hibited in  the  statements  laid  before 
you  and  the  remarks  of  the  General 
Manager.  Following,  however,  the  prac- 
tice of  many  years'  standing,  I  venture 
to  offer  a  few  observations. 

The  remark  has  been  made  before, 
and  is  now  repeated,  that  the  profits  of 
banking,  and  consequently  the  cost  to 
the  public  of  the  use  of  money,  are 
steadily  decreasing.  This  is  due  mainly, 
I  think,  to  the  accumulation  of  wealth 
in  the  country,  the  consequent  increase 
of  the  number  of  banking  companies  and 


of  their  capital,  and  the  resulting  keen- 
ness of  competition.  Proof  of  this  is  to 
be  found  in  the  following  figures: 

1st.  As  to  the  accumulation  of  wealth. 
The  deposits  in  all  the  chartered  banks 
in  the  Dominion,  in  1870,  were  49  mil- 
lions of  dollars,  in  round  figures,  omit- 
ting fractions  of  a  million;  in  1880, 
were  85  millions;  in  1890,  were  136  mil- 
lions j  in  1900,  were  305  millions;  i.i 
1904,  were  470  millions. 

The  Dominion  Government  Savings 
Bank  held  in  the  same  year  (1904), 
nearly  62  millions,  making-  bank  and 
Government  deposits  532  millions. 

2nd.  As  regards  banking  facilities. 
Five  new  banks  have  gone  into  operation 
since  1900,  with  an  authorized  capital 
of  $9,000,000.  Five  have  been  absorbed 
into  other  banks,  but  their  capital  pre- 
sumably remains  under  other  control, 
and  one  bank,  referred  to  bv  the  General 
Manager,  with  a  capital  of  $300,000,  has 
failed.  It  may  also  be  mentioned  that 
charters  have  been  obtained  from  Par- 
liament during  the  last  three  years  of 
eleven  new  banks,  with  a  capital  of 
$19,000,000. 

As  regards  our  own  Bank,  it  has  been 
the  care  of  the  Directors  to  advance 
with  the  times,  and  I  give  you  a  few 
figures  to  show  the  progress  which  it 
has  made. 

In  1863  the  capital  was  $6,000,000; 
assets,  $15,252,000. 

In  1873  the  capital  was  $11,296,831; 
assets,  $34,252,000. 

In  1879  the  capital  was  $11,999,000; 
assets,  $36,221,000. 

In  1887  the  capital  was  $12,000,000; 
assets,  $42,000,000. 

In  1890  the  capital  was  $12,000,000; 
assets,  $46,166,000. 

In  1905  the  capital  was  $14,400,000; 
assets,  $158,470,000. 

Our  branches,  which  in  1863  numbered 
29,  are  now  100. 

General  Trade  of  the  Country. 

A  review  in  detail  of  the  various  trade 
and  manufacturing  industries  may  be 
summed  up  in  the  general  report  of  al- 
most unbroken  prosperity.  Probably 
never  in  Canada  and  the  United  States 
have  crops  of  all  kinds  been  better  in 
quantity  and  quality. 

In  regard  to  one  of  our  staple  indus- 
tries, the  lumber  trade,  I  am  tempted 
to  express  the  conviction  that  we  are 
using  up  our  resources  in  a  most  reck- 
less fashion,  certain  to  end  disastrously 
unless  we  take  prompt  steps  to  treat  it 
as  other  crops,  and  replant  on  an  ade- 
quate scale. 

The  increase  of  manufactories,  thereby 
creating  a  home  market  for  produce  of 
every  kind,  is  most  marked.  In  this  city 
and  neighborhood  a  great  number  of 
large  factories  are  springing  up,  and 
whatever  may  be  said  of  our  tariff,  it 
unquestionably  has  had  the  effect  of  in- 
ducing the  manufacture  in  this  country 
of  goods  previously  imported,  with  all 
the  advantages  of  increased  employment 
and  circulation  of  money  in  this  country. 
A  number  of  these  manufactories  are 
branches,  or  offshoots,  of  industrial 
organizations  in  the  United  States. 

The  value  of  the  home  market  is  not 
sufficiently  appreciated,  if  the  statistics 
90 


published  by  a  recent  writer  be  true, 
that  "Western  Canada  produced  two 
and  a  half  times  as  much  wheat,  twenty- 
five  times  as  much  oats,  and  thirty -four 
times  as  much  barley  as  Canada  ex- 
ported." 

The  failures  in  Canada  are  consider- 
ably smaller  this  year  than  last,  being. 
1904,  $11,189,223;    1905,  $9,511,472. 

The  feature  of  the  year,  however,  is 
the  splendid  crop  which  has  just  been 
harvested  in  the  Northwest  Provinces 
cind  in  Ontario.  As  regards  the  former, 
the  most  sanguine  anticipations  have 
been  realized,  and  it  seems  beyond  doubt 
that  the  following  estimates  of  this 
season's  crop  in  Manitoba  and  .the 
Northwestern  Provinces  are  conserva- 
tive: 

Wheat,  90  million  bushels,  worth  on 
the  spot,  say,  65c. ;  oats,  65  million 
bushels,  worth  on  the  spot,  say,  25c; 
barley,  13  million  bushels,  worth  on  the 
spot,  say,  30c.  j  flax,  1-2  million  bushels, 
worth  on  the  spot,  say,  80c;  rye,  1-3 
million  bushels,  worth  on  the  spot,  say, 
35c    In  all,  169  million  bushels  of  grain. 

Of  course,  a  proportion  of  these  crops 
will  be  consumed  by  the  farmer,  as  no 
doubt  will  all  the  root  crops— of  which 
potatoes  alone  are  estimated  at  8,000,000 
bushels— as  well  as  hay,  but  of  these  I 
take  no  account. 

At  the  prices  set  down,  it  is  not  diffi- 
cult to  reach  an  approximate  sum  of  75 
millions  of  dollars,  or  15  million  pounds 
sterling,  to  be  distributed  among  a  com- 
paratively v  small  population,  and  won 
from  a  soil  which  was  considered  barren, 
and  surrendered  to  the  wilderness  only 
a  few  years  ago. 

In  addition  to  the  foregoing,  and  not 
included  in  the  above  estimate,  70,000 
cattle  were  disposed  of  during  the  year 
in  the  Northwest. 

Incidentally,  I  may  mention  that  I  am 
informed  by  expert  millers,  that  this 
year's  wheat  is  so  good  in  quality  that 
7  per  cent,  less  of  it  is  required  to  pro- 
iduce  a  given  quantity  of  flour  than  an 
average. 

It  is  asserted  that  the  area  so  far 
brought  under  cultivation  does  not,  from 
the  most  accurate  information  obtain- 
able, much  exceed  5  per  cent.,  and  cer- 
tainly it  is  well  under  10  per  cent,  of 
the  area  available,  and  waiting  for  occu- 
pants. 

In  this  connection  I  may  quote  here  a 
sentence  from  an  able  and  well  qualified 
Government  officer,  who  has  just  com- 
pleted a  wide  survey  of  the  Territories. 
He  says: 

"The  immense  wealth  so  long'  stored 
in  the  virgin  soil  of  the  great  western 
country  will  be  gradually  developed,  and 
the  fact  that  Capada  is  destined  to 
rapidly  become  one  of  the  greatest  food 
producing  nations  in  the  world  will  soon 
become  apparent  to  all.  in  the  volume  of 
her  exports." 

The  great  extensions  of  the  railway 
systems  operating  in  this  country  must 
not  be  passed  over.  The  Canadian  Pacific 
company  is  spending  vast  sums  in  im- 
provements and  extensions.  The  Can- 
adian Northern  is  pushing  westward, 
while  the  Grand  Trunk  Pacific  is  pre- 
paring for  an  extension  to  the  Pacific, 
and  the  Government  of  Canada  has  the 
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necessary  powers  to  duplicate  the  rail- 
way connection  between  Quebec  and 
Winnipeg',  and  is  now  surveying  the  line. 

With  general  political  events  we  have 
nothing  to  do,  except  as  regards  their 
effect  on  our  financial  institutions.  A 
note  of  thankfulness  was  heard  when  an 
end  was  put  to  the  mighty  war  in  the 
Farther  East. 

It  was  specially  grateful  to  this  com- 
munity when  a  friendly  understanding 
was  reached  between  England  and 
France,  and  we  trust  that  the  porten- 
tious  cloud  overhanging  Russia  may  be 
dissipated  by  wise  and  liberal  measures. 
Meanwhile,  it  remains  an  ominous  fac- 
tor, exciting  the  liveliest  apprehensions 
among  Russia's  creditors,  and  the  deep- 
est interest  in  the  whole  civilized  world. 

T  can  only,  in  conclusion,  echo  the 
General  Manager's  advice,  that  the 
abounding  prosperity  of  our  country 
should  be  prudently  accepted  and  used. 
S  I  move :  ' '  That  the  report  of  the 
Directors,  now  read,  be  adopted  and 
printecl  for  distribution  among  the 
Shareholders." 

The  motion  was  seconded  by  Mr.  A. 
T.  Paterson,  and  after  some  appreciative 
remarks  by  Mr.  John  Morrison,  it  was 
unanimously  adopted. 

Amendments  to  By-laws. 

The  Vice-President  then  remarked : 
I  have  now  to  ask  you  to  consider  amend- 
ments to  the  by-laws,  which  the  Direc- 
tors deem  advisable.  The  first  is  an 
amendment  to  by-law  No.  3,  the  altera- 
tion being  to  make  the  number  of  direc- 
tors ten  instead  of  nine,  as  at  present. 
Perhaps  you  are  aware  that  up  to  the 
last  session  of  Parliament,  the  General 
Banking  Act  only  permitted  the  election 
of  nine  directors  to  any  bank.  They 
were  not  to  be  fewer  than  a  certain 
number,  and  not  more  than  nine.  That 
has  now  been  changed,  and  practically 
the  number  of  directors  is  unlimited,  if 
the  shareholders  so  desire.  The  proposal 
of  the  Directors  now  going  out,  is  that 
the  number  be  made  ten,  instead  of  nine : 
and  the  reason  will  appear  a  little  later 
in  the  proceedings.  I  would,  therefore, 
move: 

"That,  whereas  it  is  advisable  to  in- 
crease the  present  board  of  nine  direc- 
tors to  ten,  by-law  No.  3  is  hereby 
amended  by  striking  out  the  word  'nine,' 
as  appearing  in  said  by-law,  and  insert- 
ing in  its  place  the  word  'ten.'  " 

This  was  seconded  by  Mr.  A.  T. 
Paterson,  and  was  unanimously  agreed 
to. 

The  Vice-President— The  next  altera- 
tion is: 

"Whereas  it  is  advisable  that  power 
be  given  to  the  Shareholders  to  elect  an 
honorarv  president,  by-law  No.  6  is 
hereby  amended  by  adding  to  it  the  fol- 
lowing words: 

"  'The  Directors  may  also,  at  their 
said  first  meeting,  elect  by  ballot  one  of 
their  number  to  be  honorary  presi- 
dent.' " 

It  is  due  to  you  to  say  that  this  has 
special  reference  to  Lord  Strathcona.. 
He  has  occupied  the  post  of  President 
for  eighteen  years,  and  last  year  he  ex- 


pressed a  desire  to  be  relieved  of  it. 
The  Directors  were  unwilling  to-  have 
his  name  severed  from  the  Bank  which 
he  had  so  long  and  usefully  served.  The 
creation  of  an  honorary  president  was 
authorized  in  the  amendment  of  the 
Banking  Act,  and  under  that  authority 
this  can  now  be  done.  I  will,  therefore, 
move  that  the  resolution  which  I  have 
just  read  be  adopted. 

This  was  seconded  by  Mr.  A.  T. 
Paterson,  and  was  concurred  in  unani- 
mously. 

The  Vice-President  — It  seems  proper 
at  this  stage  that  the  long  and  valued 
services  of  Lord  Strathcona,  in  connec- 
tion with  this  Bank,  should  be  acknow- 
ledged by  the  Shareholders,  and  I  have, 
the  honor  and  pleasure  of  moving, 
seconded  by  Mr.  E.  B.  Greenshields,  that 
a  cordial  recognition,  in  suitable  terms, 
be  sent  to  Lord  Strathcona  expressing 
the  appreciation  in  which  the  Share- 
holders—and they  include  the  Directors 
—hold  him  and  his  services  to  the  Bank. 

Mr.  E.  B.  Greenshields— I  have  very 
much  pleasure  in  seconding  the  resolu- 
tion just  proposed.  We  all  feel  that  the 
Bank  has  been  honored  in  the  past  by 
having  Lord  Strathcona  as  its  president. 
When  he  first  went  to  London  as  Can- 
adian Commissioner,  he  hoped  to  be  fre- 
quently on  this  side  of  the  Atlantic  and 
at  our  meetings;  and  it  was  with  much 
regret  that  he  found  himself  unable  to 
be  here  as  often  as  he  had  expected. 
Not  only  should  his  great  services  to  the 
Bank  be  noted ;  but  we  also  wish  to  put 
on  record  as  shareholders  of  the  Bank 
and  as  citizens  of  Montreal  and  the 
Dominion  of  Canada,  our  very  high 
opinion  of  him  as  a  man.  We  feel  proud 
of  having'  had  him  as  president  of  this 
Bank,  and  it  is  with  very  great  regret 
that  we  hear  that  the  connection  is  to 
be  to  a  certain  extent  severed.  But  we 
are  all  pleased  that  he  is  to  remain  with 
us  as  the  Honorary  President  of  the 
Bank,  and  that  his  name  will  still  be 
associated  with  this  institution.  I  know 
I  express  the  feelines  of  everv  share- 
holder when  I  say  that  we  all  have  the 
greatest  admiration  for  him  in  his  public 
capacity  as  High  Commissioner  for  Can- 
ada, and  appreciate  all  he  has  done  for 
this  country,  but  besides  this  we  would 
like  to  assure  him  that  we  have  a  very 
warm  feeling  of  personal  regard  for 
himself. 

Mr.  John  Morrison  — I  give  my  cordial 
assent  to  the  motion,  for  a  more  de- 
serving gentleman  it  would  be  hard  to 
find. 

The  motion  was  unanimously  and  cor- 
dially adopted. 

Thanks  Are  Tendered. 

Mr.  B.  A.  Boas  then  moved: 
"That  the  thanks  of  the  meeting  be 
presented    to   the   President,  Vice-Presi- 
dent and  Directors  for  their  attention  to 
the  interests  of  the  Bank." 

This  was  seconded  by  Mr.  W.   Stan- 
way,  and  was  carried  unanimously. 
Mr.  E.  B.  Greenshields  moved: 
"That  the  thanks  of  this  meeting  be 
given    to    the    General    Manager,    the 
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Assistant  General  Manager,  the  Inspec- 
tor, the  Managers  and  other  Officers  of 
the  Bank,  for  their  services  during  the 
past  year." 

In  making  the  motion  Mr.  Green- 
shields remarked: 

I  wish  to  say  that  the  opinion  of  the 
Directors  is  unanimous  that  in  the  Gen- 
eral Manager,  the  Assistant  General 
Manager,  the  Inspectors,  the  Managers 
and  the  other  officers  of  the  Bank  we 
have  a  thoroughly  efficient  and  reliable 
staff  to  carry  on  the  work.  I  had  the 
pleasure  last  year  of  meeting  a  number 
of  the  Managers,  from  Winnipeg  to  Vic- 
toria, and  I  also  know  many  of  those 
nearer  Montreal.  I  am  very  much 
pleased  always  to  see  among  them  a  fine 
"esprit  de  corps,"  that  inspires  the 
feeling  that  the  Bank  of  Montreal  is 
the  institution  to  work  for,  and  that 
ability  and  conscientious  work  will 
always  be  recognized  and  rewarded. 

Hon.  Robert  Mackay  seconded  the 
motion,  which  was  unanimously  adopted. 

Mr.  C.  R.  Black  suggested  that  it 
would  be  in  the  interests  of  the  Share- 
holders generally  if  the  management 
would  consider  the  mailing  of  cheques 
for  dividends,  as  other  banks  did,  now 
that  the  dividend  was  to  be  quarterly, 
instead  of  the  Shareholders  having  to  go 
to  the  Bank. 

The  General  Manager— I  will  take  that 
into  consideration,  and  see  if  it  cannot 
be  carried  out.  I  also  beg  to  thank  the 
Shareholders  on  behalf  of  the  staff  for 
the  very  kind  way  they  have  spoken  of 
us. 

The  Vice-President  — The  suggestion  of 
Mr.  Black  will    be    referred  to  the  Board. 

Mr.  John  Turnbull  moved,  seconded 
by  Mr.  George  Durnford : 

"That  the  ballot  now  open  for  the 
election  of  Directors,  be  kept  open  until 
2  o'clock,  unless  15  minutes  elapse 
without  a  vote  being  cast,  when  it  shall 
be  closed,  and  until  that  time,  and  for 
that  purpose  only,  this  meeting  be  con- 
tinued. ' ' 

This  was  unanimously  concurred  in, 
and  a  very  cordial  vote  of  thanks  was 
accorded  the  Chairman,  who  acknow- 
ledged the  same. 

The  Directors. 

The  ballot  resulted  in  the  election  of 
the  following  Directors : 

R.  B.  ANGUS. 

E.  S.  CLOUSTON. 

HON.  SIR  GEORGE  DRUMMOND, 
K.C.M.G. 

EDWARD  B.  GREENSHIELDS. 

SIR  WILLIAM  MACDONALTX 

HON.  ROBERT  MACKAY. 

ALEXANDER  T.  PATERSON. 

ROBERT  G.  REDD. 

JAMES  ROSS. 

RIGHT  HON.  LORD  STRATHCONA 
AND  MOUNT  ROYAL,  G.C.M.G. 

At  a  meeting  of  the  Board  of  Direc- 
tors held  the  following  day.  Sir  George 
A.  Drummond  was  elected  President, 
succeeding  Lord  Strathcona,  and  Mr. 
E.  S.  Clouston  was  elected  Vice-Presi- 
dent and  General  Manager. 
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SPRING  BUYING. 

PR1NG  buying  is  in  progress  in  the 
corset  departments,  for  manufac- 
turers already  have  their  new 
models  before  the  trade.  Though 
it  is  perfectly  easy  for  the  initi- 
ated to  pick  out  these  new  mod- 
els, changes  are  by  no  means  ex- 
treme. They  are  such,  however, 
as  to  make  more  pronounced  the 
high  bust  effect,  and  the  tapering  waist. 

In  some  few  models  this  is  carried  pretty  far,  and 
the  curving  under  the  faust,  not  only  above  but  also  be- 
low the  waist,  is  very  perceptible.  These  models  are 
certainly  extreme,  and  may  or  may  not  be  carried  fur- 
ther; in  fact  that  may  be  the  point  that  marks  a  re- 
action, for  there  are  many  women  who  would  be  ex- 
tremely chary  of  giving  up  the  present  comfortable 
straight  front. 

The  Princess  gown,  which  promises  to  be  a  leading 
style  in  the  coming  season,  is  mainly  responsible  for  this 
class  of  corset.  High  bust  models,  though  asked  for  in 
the  past  season,  did  not  take  particularly  well,  the  ma- 
jority of  women  going  back  to  the  lower  corset  after  a 
trial  of  the  higher  model.  It  is,  however,  asked  for  now, 
and  corset  buyers  are  of  the  opinion  that  it  will  be 
much  more  generally  worn  in  "the  coming  season.  They 
say  the  public  have  been  educated  up  to  it,  and  that  it 
will  have  to  be  worn  with  the  Princess  gown  and  corselet 
skirts;  also  that  it  is  much  more  sightly  with  the 'shirt- 
waist, so  dear  to  the  heart  of  the  women  on  this  con- 
tinent, as  it  forms  the  bust  and  prevents  that  movement 
that  so  many  women  object  to.  In  the  hot  weather, 
particularly  if  we  have  a  real  old-fashioned  hot  Summer, 
some  authorities  predict  a  re-action  from  this  class  of 
corset  in  favor  of  the  freer,  cooler  models. 

Variety  Necessary. 

Saleswomen,  however,  must  have  the  proper  variety 
of  corsets  to  fit  the  different  figures,  and  it  is  no  use 
trying  to  run  the  department  on  only  a  few  styles.  The 
shape  of  the  waist  line  is  the  same  in  all  models,  but 
the  shaping  and  length,  both  above  and  below,  varies  to 
suit  the  type  of  figure  the  corset  is  designed  for,  whether 
it  be  medium,   average,  or  tall. 

A  device  adopted  by  one  of  the  Canadian  manufac- 
turers for  increasing  the  comfort  derived  from  wearing  a 
high  bust  corset,  is  the  reducing  the  thickness  of  the 
front  steels  for  about  a  couple  of  inches  at  the  top.  This 
makes  them  more  flexible,  and  they  give  with  every 
movement  of  the  figure.  Quite  a  few  models  also  have 
drawing  strings,  that  when  tightened  shape  the  corset 
to  the  figure  and  prevent  the  making  of  that  extremely 
ugly  ridge  that  is  sometimes  seen.  The  wing  hip  is  an- 
other feature  of  the  new  models,  and  so  is  the  shortening 
of  the  steels  in  front,  though  the  corset  itself  is  not 
shortened.  This  makes  it  much  more  comfortable  when 
the  wearer  is  sitting  down. 

Some  very  extreme  imported  models— extreme  both 
in  cut  and  price — are  cut  very  long  in  the  back.  These 
are  designed  for  full  figures,  and  arc  intended  to  pull  the 
flesh   at  the  hips  to  the  back,   and  also   to   prevent  that 


motion  of  the  body  often  seen  in  very  fleshy  figures  when 
walking. 

Coutille  and  Batiste. 

Manufacturers  try  all  in  their  power  to  produce  a 
lightweight  corset,  without  any  sacrifice  of  strength,  and 
for  this  reason  choose  their  materials  most  carefully. 
Coutille  is  staple,  and  for  stout  figures  is  always  to  be 
recommended,  as  no  matter  how  it  is  cut  it  will  not 
stretch.  Batiste,  however,  is  the  universal  material  for 
Summer  corsets,  since  nets  were  discarded.  Nets  now 
are  only  asked  for  in  some  few  localities,  and  with  most 
firms  are  made  to  order.  Some  figured  silk  batistes  arc 
good  sellers  in  the  more  expensive  lines,  but  white  is  the 
general  choice  all  the  year  round  in  Canada. 

There   is   little    to   note   in   the   trimmings.      Lace     is 
most     used,      and     while   sufficient,    trimmings   are     not 
lavish,    manufacturers   usually   preferring   to   put   the   ex- 
pense into  the  materials  and  making  of  the  corsets. 
The  Retailing  of  Corsets. 

The  fact  that  gowns  fit  the  figure,  a  style  that  finds 
its  highest  expression  in  the  vogue  of  the  Princess  gown 
and  the  corslet  skirt,  greatly  favors  the  corset  depart- 
ment, causing,  as  it  does,  women  to  give  greater  atten- 
tion than  ever  to  the  style  and  fit  of  their  corsets.  Gen- 
erally speaking,  before  fitting  a  new  gown  this  season 
the  dressmaker  will,  in  justice  to  herself,  demand  that, 
the  latest  type  of  corset  shall  be  purchased,  and  this 
will  send  "Madame"  into  your  store  for  the  new  high 
bust  and  tapering  waist  models,  so  if  you  do  not  want 
her  to  send  to  the  large  city  stores  you  should  be  able 
to  fit  her  with  this  corset. 

To  do  this  you  must  stock,  besides  the  different  waist 
numbers,  a  good  variety  of  the  different  models.  Where 
there  is  a  competent  woman,  a  woman  of  sense,  discre- 
tion and  tact  at  the  head  of  the  department,  this  pro- 
per stocking  of  the  new  things  will  follow  as  a  matter 
of  course,  while  at  the  same  time  the  older  models  that 
are  out  of  date  and  ceasing  to  be  called  for  will  be 
dropped.  In  many  stores,  and  some  that  are  not  small 
ones,  corset  departments  are,  to  put  it  mildly,  not  up  to 
the  mark,  and  one  reason  given  is  that  the  retailer  him- 
self insists  on  doing  the  buying  for  this  department. 

Now  a  man  who  was  not  a  corset  expert  might  make 
a  success  of  corset  buying  in  the  days  when  different 
waist  measures  were  all  there  was  to  corset  buying  ;  in 
the  days  when  all  women  of  all  kinds  of  figures,  tall 
or  short,  medium  or  full,  squeezed  themselves  into  the 
one  cut  in  corsets;  but  nowadays  there  are  so  many 
different  models  that  it  requires  an  intimate  knowledge 
of  corsets  on  the  part  of  the  buyer.  Each  season  a  careful 
study  is  made  by  the  manufacturer  of  fashion's  tenden- 
cies, and  the  corset  of  yesterday  is  modified  to  meet  the 
needs  of  to-day.  Thus  a  gradual  change  creeps  in  that 
keeps  your  customers  interested  and  is  most  beneficial 
to  your  department. 

if  it  is  not  so  the  buyer  is  to  blame.  He  either  is 
not  up-to-date  or  is  not  buying  the  right  thing.  The 
manufacturer  is  not  in  fault,  for  he  runs  things  in  such 
a  manner  that  the  change  from  old  to  new  is  easily  and 
profitably  effected,  and  under  the  present  system  of  sell- 
ing no  trouble  ought  to  be  experienced  in  dropping  the 
older  styles  and  filling  their  place  with  the  new,  and  in 
such  a  manner  that  little  or  no  loss  is  incurred. 

Corset  selling  in  a  properly  running  department  is 
down  pretty  nearly  to  an  exact  science,  and  it  is  only 
where  the  retailer  is  "set"  on  his  own  way  that  much 
trouble  occurs.  And,  Mr.  Merchant,  don't  take  offence 
at  the  statement,  but  the  worst  departments  in  most 
cases  occur  where  the  retailer  is  his  own  buver. 
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The  Home  of  the  Celebrated  D  &  A  Corsets 

45  Dorchester  St.,  55  to  79  Charest  St.,  Quebec,  P.Q. 


Warehouses : 

78  Bay  Street 

Toronto,  Ont. 
1802  Notre  Dame  St. 

Montreal,  P.Q. 
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J.  A.  COTE  E.E.ROSS         F,  W.  GILLIES         F.  A  BORDEN 

President  Vice-President  Director  Sec.-Treas. 

The  New  Spring  Styles 

of  Parisian  Corsets  are  now  in  the  hands 
of  our  salesmen.  They  are  the  notable 
creations  of  the  season,  in  new  and 
original  designs,  in  keeping  with  our  high 
standard   of  excellence. 

Parisian  Corsets  are  worn  by 
All  Well-Dressed  Women 

particularly  those  demanding  the  latest 
fashion  effects.  The  quality,  style,  finish 
and  perfect  fit  of  our  corsets  has  long 
been  established,  and  our  designs  are  kept 
well  in  advance  of  the  demand  of  fashion. 

Merchants  desiring  the  most  up-to-date 
and  best  profit  making  line  of  corsets  on 
the   market,  should   get  in   touch  with 


P.  c. 

Corsets 


We  Solicit  Comparison  and 
Court  Enquiry 

A  postal  from  any  merchant  expressing  a 
desire  to  inspect  our  line  of  corsets  will 
doubly  assure  one  of  our  representatives 
calling  promptly  with  a  full  line  of  samples. 

Enquiry  should  be  made  to  our  Head 
Office  at  Quebec,  or  to  F.  W.  Gillies, 
Manager    Ontario   Branch,    Brampton. 

Prompt  delivery  to  all. 

A  guarantee  with  every  pair. 

THE   PARISIAN   CORSET 
MANF'G    CO.,    LIMITED 

QUEBEC 


Head   of  Department   Buys. 

There  are  many  good  stores  in  the  Dominion,  and 
stores,  too,  that  do  a  big  business,  that  have  only 
apologies  for  a  corset  department.  If  you  have  got  one 
of  these  it  isv  not  the  manufacturer  who"  is  to  blame;  he 
has  done  his  part,  and  you  have  got  to  seek  the  trouble 
within  your  own  four  walls.  A  man  to  buy  corsets  needs 
to  be  qualified  by  actual  knowledge,  and  unless  you  have 
this  knowledge  you  had  better  leave  .the  selecting  of  the 
corset  stock  to  the  saleswoman  at  the  head  of  the  de 
partment.  Even  if  you  have  that  knowledge,  you  had 
better  take  her  advice.  She  knows  what  her  customers 
are  asking  for,  and  she  knows  what  are  the  coming  cor- 
set styles.    If  she  does  not  she  is  not  fitted  for  her  place. 

When  it  comes  to  quantities,  though,  it  might  be 
just  as  well  to  take  a  hand,  for  many  women  are  apt  to 
buy  more  largely  than  circumstances  warrant;  they  get 
too  enthusiastic,  and  it  is  here  that  the  merchant  can 
profitably  step  in.  Let  your  saleswoman  select  the  styles 
that  she  wants,  and  the  proportions,  but  see  yourself 
that  the  buying  is  not  too  heavy. 


A  good  corset  department  is  a  powerful  attraction 
to  your  lady  customers;  indeed  it  ranks  next  to  millinery 
in  this  respect. 


PARISIAN  CORSET  CO.'S  REPRESENTATIVE. 

THE  PARISIAN  CORSET  MFG.  CO.,  LIMITED,  of 
Quebec,  are  establishing  a  branch  shipping  depot 
for  Ontario  at  Brampton,  where  they  will  keep  on 
hand  at  all  times  a  complete  assortment  of  their  goods. 
It  is  needless  to  say  that  this  will  be  much  appreciated 
by  the  trade  generally,  as  it  will  enable  them  to  deliver 
their  goods  on  the  very  shortest  notice.  Mr.  F.  W. 
Gillies,  formerly  with  the  Crompton  Corset  Co.,  has 
been  appointed  manager  for  Ontario,  a  man  whose  name 
is  a  sufficient  guarantee  that  their  new  venture  will  be  a 
success.  His  knowledge  of  the  trade  and  the  require- 
ments for  the  same,  coupled  with  the  fact  that  the 
Parisian  Corset  Mfg.  Co.,  Limited,  make  a  class  of  cor- 
sets that  are  unexcelled,  should  make  this  venture  a 
most  successful  one. 
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FORMAL  OPENING  OF   SCROGGIE'S   STORE. 

THE  W.  H.  Scroggie  Co.,  Limited,  department  store, 
St.  Catherine,  University  and  Victoria  streets, 
Montreal,  a  description  and  illustration  of  which 
appeared  in  The  Review  of  January,  1905,  was  formally 
opened  to  the  public  on  Wednesday  and  Thursday,  the 
22nd  and  23rd  of  November,  upon  the  completion  and  fixed 
arrangement  of  all  departments,  which  have  been  in  a 
confused  state  during  the  year.  The  opening  was  held 
under  the  most  favorable  auspices  and  the  rush  would 
have  taxed  the  capacity  of  the  building  but  for  the  ex- 
cellent arrangement,  and  even  then  the  store  had  to  be 
closed  for  fifteen  minute  periods  during  the  evening.  Dur- 
ing the  opening  days  special  values  were  provided  in  all 
departments,  but  in  the  evening  from  seven  till  nine  noth- 
ing was  sold  except  in  the  various  booths. 

Splendid  Decoration. 

The  handsome  building,  three  stories  and  basement, 
with  a  frontage  of  210  feet  on  St.  Catherine  street  and 
116  feet  in  depth,  giving  a  total  floor  space  of  130,000 
feet,  was  beautifully  decorated  throughout.  The  exterior 
showed  a  tasteful  arrangement  of  over  3,000  colored  elec- 
tric lights  on  all  sides  of  the  building,  the  whole  being 
crowned  in  the  very  centre  and  on  top  of  the  high  central 
section  with  the  electric  sign,  "The  Store  of  Satisfac- 
tion." The  interior  was  handsomely  decorated  with  pot- 
led  palms,   trailing  vines,  holly  and  maple  leaves. 

Two  orchestras  and  a  special  bagpipe  performance  in 
the  evening  furnished  the  musical  entertainment,  with  the 
aid  of  musical  selections  in  the  music  department. 

The  signal  advertising  value  of  this  form  of  opening 
cannot  be  over-estimated  and  the  fact  that  nothing  was 
said  of  the  merchandise  during  the  evening  was  entirely 
creditable.  The  window  displays  were  made  to  harmonize 
with  the  opening  policy  and  tasteful  exhibits  were  in  or- 
der. Price  tickets  were  noticed  during  the  evening  but 
their  quantity  was  not  large.  Special  demonstrations 
were  on  view  in  nearly  all  departments  and  on  the  third 
floor  a  temporary  restaurant  accommodating  125  guests 
was  at  the  disposal  of  patrons,  free  of  charge.  A  pure 
food  bill  was  served. 

The  grocery  department  and  hardware  lines  were  fore- 
most in  the  demonstrations,  but  Belding,  Paul  &  Co.'s 
silk  exhibit  and  the  Salem  Shirt  were  of  interest  to  the 
dry  goods  patrons.  The  silk  exhibit  in  a  prominent  posi- 
tion on  the  ground  floor,  facing  St.  Catherine  street, 
the  main  entrance,  was  the  centre  of  attraction.  Raw 
silk  of  China  and  Japan  and  Italy,  as  well  as  silk 
cocoons,  in  the  various  stages  of  development,  were  ad- 
mired by  all  and  the  manufactured  articles,  such  as 
spools,  skeins  and  fancy  work  shared  in  the  interest.  The 
exhibit  was  costly  and  thorough  in  every  respect.  The 
Salem  Shirt,  of  the  coat  variety,  had  the  privilege  of  a 
window  display  and  a  thorough  demonstration  in  the 
men's  furnishing  department,  on  the  ground  floor,  to  the 
left  of  the  main  entrance.  The  process  of  manufacturing 
leather  goods  was  also  shown  on  this  floor. 

Splendid  Arrangement. 

The  silk  and  ribbon  departments,  which  confront  one 
upon  entering  and  extend  from  east  to  west  along  St. 
Catherine  street,  are  finished  in  polished  wood  and  low 
fixtures,  with  modern  low  counters.  In  front  of  the  silk 
department  is  the  men's  furnishings,  while  back  of  this 
are  the  dress  goods  sections  and  staple  and  linen  depart- 
ments The  hosiery,  glove,  underwear  and  dress  accessor- 
ies departments  are  adequately  arranged  behind  the  ribbon 
displays,  while  in  front  is  the  smallwares  section  in  mod- 
ern glass  fixtures. 


The  second  floor  contains  lines  of  millinery,  ladies' 
ready-to-wear  goods,  clothing  departments  and  stationery 
and  book  section.  The  third  floor  is  devoted  to  carpets 
and  house  furnishings  as  well  as  pictures  and  music  de- 
partments. A  stock  room  is  in  the  fourth  floor  section 
in  the  centre,  while  the  basement  contains  the  usual  de- 
partment store  lines  of  groceries  and  hardware.  The 
stocks  carried  are  varied  and  complete  and  the  arrange- 
ment is  creditable  in  every  way.  The  Review  trusts  to 
illustrate  many  of  the  salient  features  of  this  business  at 
an  early   date. 


THE  SYNDICATE  CARD  FOR  SPRING  1906. 

•HP  HE  syndicate  color  card  for  Spring  has  come  to 
±  hand  in  Canada  during  the  last  month,  and  though 
too  late  to  influence  the  early  buying  for  the  com- 
ing season,  it  will  form  a  guide  for  the  later  trade.  It 
heralds  the  coming  of  soft  rich  tints,  the  art  shades, 
as  they  are  termed,  and  shows  that  the  pastels  are,  at 
least  for  a  time,  out  of  the  running. 

The  premier  place  is  always  given  to  the  leading  color 
novelty,  and  it  is  a  distinct  novelty  that  now  occupies 
it.  It  is  a  golden  greenish  bronze,  leading  off  with  "dol- 
lar," which  is,  as  the  name  indicates,  a  rich  gold  shade. 
Blues  perhaps  are  the  most  interesting  color  on  the 
card,  for  there  is  not,  at  any  rate  in  the  lighter  shades, 
what  may  be  termed  a  true  blue  on  the  card.  They  are 
either  on  the  green  order,  as  in  the  first  set,  the  "water" 
blues  they  are  called,  or  on  the  mauve,  as  shown  in  the 
lighter  shades  of  the  second  set,  blue  pearl,  Reine, 
lobelia,  hortensia,  bluet.  There  are  also  three 
paon  or   turquoise  shades,   bengali,    turquoise   and   indien. 

There  is  a  sharp  distinction  between  the  greens,  also, 
the  most  extended  set  being  on  the  blue  green  order,  and 
beginning  with  nile  as  the  palest  shade,  and  winding  up 
with  three  very  deep  shades,  myrtle,  fusain  and  cosaque. 
The  other  set  is  of  the  directly  opposite  order,  and  con- 
sists of  a  series  of  pronounced  yellow  greens  headed  by 
"Buis"  1285,  which  is  much  the  same  color  as  the  bright 
yellow  green  hitherto  known  as  tilliul.  There  is  also  a 
set  of  three  other  greens,  chartreuse,  printemps  and  nor- 
mandie,  of  which  the  latter  is  a  color  that  has  sold  well 
for  the  coming  Spring.  Mauves  and  purple  shades  are 
well  represented  by  two  sets,  of  which. the  pinkish  shades 
are  most  favored. 

Reds  of  the  rose  and  the  wine  order  are  clearly  indi- 
cated as  high  in  favor,  there  being  four  distinct  sets  of 
these  colors.  First  placed  are  the  rose  reds,  of  which 
there  are  nine  ;  beginning  with  a  lovely  soft  pale  pink* 
appropriately  named  crepuscule  —  rose  of  dawn.  Then 
come  the  deeper  tints,  chine,  alpine  rose,  rose 
petal,  vieux  rose,  then  strawberry  or  "fraise,"  rasp- 
berry or  "framboise,"  and  the  deep  shades,  "laque"  and 
"dahlia." 

The  next  set  of  rose  reds  is  much  higher  and  brighter 
in  tone,  and  there  are  only  six  of  them.  The  first  shade 
on  the  list  is  a  bright  full  color,  called  "pommier  fleuri," 
or  apple  blossom,  and  the  set  winds  up  with  two  well 
known  shades,   cerise  and  geranium. 

There  are  three  bright  wine  shades  in  the  first  set, 
but  though  they  are  good  colors  they  seem  more  likely 
for  Kail  and  Spring  ;  they  are  coquelicot,  vesuve 
and  president.  The  last  is  a  set  of  six  beautiful  dull 
or  dead  shades.  Champagne  is  shown  in  three  shades.  Up 
the  card  are  three  pieces  of  metallic  braid— gold,  silver 
and  steel. 

While  there  will  be  in  actual  buying  many  departures 
from  the  colors  shown  on  the  syndicate  cards,  yet  these 
cards  form   a  most  valuable  indication  for  the  future. 
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"All  in  the  Spring  was  the  Brown  Flax  spun, 
All  in  the  Summer  it  bleached  in  the  sun." 


Pure    flax,     perfect     weaving,  sunshine 
and  shower  make 
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Old  Bkacb 
Onens" 


No  chemicals  are  used.        "Old  BlCflCl)" 

represents  the  highest  type  of    manufacture 
in  Linens. 

Trade    mark     "Old     Bkacb"     on    every 
Towel  and  every  yard  of  goods. 


............................................................... 


|    R.  H.  COSBIE, 

|  30  W.  Wellington  Street,,  Toronto  I 


Ladies' 

Colored 

Umbrellas 


LH        Navy  Blue  and  Brown 

I        Plain  and  with  Fancy  Border 
23-inch  Steel  Rod,  Silk  Cased 

WRITE   FOR   SAMPLES  AND   PRICES. 


THE- 


Irving  Umbrella  Company 


LIMITED, 


79  to  81  Wellington  St.  W„  TORONTO 


TRAVELLERS; 

NOW  ON  THE   ROAD 

Ask  to  see  the 

Round  Damask  Cloths 

for  Circular  Tables,  with  Napkins  to  match, 

Irish 

Hand  Embroidered 
Sheets  and  Pillow  Cases 
Bed  Spreads  and 
Shams,  Etc. 

WM,  LIDDELL  &  GO. 

LIMITED 

BELFAST 


AGENT  FOR  CANADA 

R.    H.    COS5IE, 

30  W.  Wellington  St,.,  TORONTO 
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Old  Bkacb 
towels 


Over 

one  hundred  designs 

to  choose  from. 

Increase  your  linen  sales 

by  keeping" 

"  Old  Bleach  "  Towels, 

to  retail  from  50c.  to  $5.00  per  pair. 

Write  for  Illustrated  Booklet. 


R.  H.  COSBIE, 

30  W.  Wellington  SL.,  Toronto 
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IDEAS    FOR    THE    INDUSTRIOUS 


0 


THE  WHOLE   MAN   TO  THE   TASK. 

NLY  fresh,  spontaneous  work  really  counts.  If 
you  have  to  drive  yourself  to  your  task,  if 
you  have  to  drag  yourself  to  your  work  every 
morning  because  of  exhausted  vitality,  if  you 
feel  fagged  or  worn  out,  if  there  is  no  elas- 
ticity in  your  step_  or  movements,  your  work  will  par- 
take of  your  weakness. 

Make  it  a  rule  to  go  to  your  work  every  morning 
fresh  and  vigorous.  You  can  not  afford  to  take  hold  of 
the  task  upon  which  your  life's  success  rests  with  the 
tips  of  your  fingers.  You  can  not  afford  to  bring  only  a 
fraction  of  yourself  to  your  work.  You  want  to  go  to 
it  a  whole  man,  fresh,  strong  and  vigorous,  so  that  it 
will  be  spontaneous,  not  forced;  buoyant,  not  heavy. 
You  want  to  go  to  your  work  with  creative  energy,  and 
originality — possessed  of  a  strong,  powerful  individu- 
ality. If  you  go  to  it  with  jaded  faculties  and  a  sense 
of  lassitude,  after  a  night's  dissipation  or  loss  of  sleep, 
it  will  inevitably  suffer.  Everything  you  do  will  bear 
the  impress  of  weakness,  and  there  is  no  success  or 
satisfaction  in  weakness. 

This  is  just  where  a  great  many  people  fail — in  not 
bringing  all  of  themselves  to  .their  task.  The  man  who 
goes  to  his  task  with  debilitated  energy  and  low  vitality, 
with  all  of  his  standards  down  and  his  ideals  lagging, 
with  a  wavering  mind,  and  uncertain  step,  will  never 
produce   anything  worth   while. 

What  would  you  think  of  trying  to  win  the  prizes  in 
a  number  of  athletic  contests  by  entering  half  fed,  tired 
out,  exhausted  from  overwork,  and  without  preparation;  ? 
You  would  say,  "There  is  no  chance  for  me  to  win 
under  such  conditions."  How  can  you  expect  to  win  in 
your  great  life  contest  when  you  are  ,in  competition  with 
giants,  if  your  nerve  cells  are  exhausted,  poisoned  with 
nicotine  and  soaked  in  alcohol,  or  impaired  by  any  kind 
of  dissipation  ? 

When  the  will  summons  the  faculties,  to  an  encounter 
and  marshals  its  forces  for  a  supreme  test,  and  there  is 
no  reserve  power  to  give  up,  the  battle  will  be  lost. 
There  must  be  fire  and  energy  in  the  blood,  in  the  muscle 
and  in  the  brain,  to  accomplish  anything  of  value. 

Everything  depends  upon  the  care  you  take  to  keep 
yourself  in  superb  condition  for  achievement  in  life's 
contest.  A  poorer  horse  with  a  better  trainer  will  beat 
a  better  horse  half  fed  and  half  cared  for.  One  talent 
kept  in  prime  condition  will  beat  ten  talents  demoralized 
by  vicious  or  careless  living.  If  there  is  no  iron  in 
your  blood,  no  reserve  in  your  constitution,  you  will  go 
down  in  the  first  battle. 

A  great  general  does  not  take  his  army  to  the  su- 
preme conflict,  the  decisive  battle,  in  a  demoralized  con- 
dition. His  soldiers  must  be  superbly  drilled  for  the 
great  struggle. — Success. 


"F 


THE  REASON  FOR  SAVING. 

EW  young   men   can   clearly  understand   the   reason 
for  saving  their  earnings,"   said  a  staid  business 
man  who,     practically,  has    retired     and   left  his 
prosperous  business  in  the  hands  of  his  sons  and  subor- 
dinates, who  grew  up  with  the  firm. 

"You  may  impress  the  lesson  on  them  time  and 
again,  but  only  a  comparatively  few  young  men  are 
astute  enough  to  profit  by  the  experience  of  those  who  go 
before.  It  is  said  that  the  first  thousand  dollars  is  the 
hardest  to  get.  Nearly  everybody  has  heard  that.  I 
know  of  my  own  experience  that  it  is  the  easiest  to  get 


rid  of.  I  had  labored  and  saved  for  four  years  to  ob- 
tain that,  to  me  then  magnificent,  capital  when  a  young 
man,  and  I  was  persuaded  to  «o  into  the.  transfer  busi 
ness.  Pretty  soon  the  thousand  was  gone  and  I  was 
several  hundred  in  debt,  with  an  involuntary  life  insur- 
ance policy  on  my  head,  the  premium  being  paid  by  my 
creditors. 

"That  was  my  first  setback.  I  am  glad  I  got  it  then 
and  there,  even  with  much  sorrow,  for  it  taught  me  the 
invaluable  lesson  of  prudence.  It  never  occurred  to  me 
at  the  time  that  I  was  risking  my  entire  capital  in  a 
business  that  I  knew  absolutely  nothing  about.  First- 
class  business  men  don't  do  that.  I  never  did  it  again. 
It  was  the  best  lesson  in  experience  that  I  possibly  could 
have  had,  and  it  was  worth  several  thousand  dollars  to 
me. 

"Well,  I  got  my  old  job  back,  and  again  began  to 
save.  Ultimately  I  had  another  thousand.  There  were 
numerous  invitations  to  invest  in  mining  stock,  oil 
wells,  and  so  on,  but  my  motto  was,  'Learn  how  to 
manage  your  money  and  take  few  chances.  I  thought 
for  myself.  I  saw  a  i  place  where,  in  all  likelihood,  a 
suburban  site  was  to  be  added  to  the  city  in  course  of 
time.  I  bought  all  the  land  the  thousand  would  pay  for 
— after  studying  the  real  estate  business  until  I  knew 
enough  about  it  to  help  a  small  investor.  Matters 
eventuated  as  I  had  calculated  and  my  capital  was  mul- 
tiplied five  times.  I  didn't  rush  hither  and  thither  look- 
ing for  another  investment.  I  kept  on  working  calmly 
and  studied  another  plan  to  make  my  capital  profitable. 
One  thing  I  never  did  was  to  invest  money  in  a  business 
venture  I  knew  nothing  about,  after  that  first  time. 
I  made  it  a  study  if  it  looked  good  to  begin  with,  and 
four  times  in  five  I  stayed  out  and  saved  my  capital. 
All  investments  look  good  to  begin  with.  Promoters 
are  hired  for  that  purpose.  What  the  investor  needs  is 
knowledge  as  well  as  capital. 

"But  the  point  I,  wish  to  bring  out  in  regard  to  the 
value  of  saving  that  first  thousand  is  this  :  It  is  the 
foundation  stone  of  Independence.  Spell  that  with  a  big 
T,'  please.  It  should  be  treasured  as  such.  What  to 
do  with  it  is  one  of  the  questions  of  greatest  moment 
in  the  life  of  a  young  man.  If  it  is  used  ill-advisedly,  it 
may  forever  fasten  him  down  among  the  hopeless  under- 
lings who  perpetually  cry,  'What's  the  use  ?'  If  it  is 
well  invested,  after  mature  deliberation,  it  may  become 
the  groundwork  of  an  independent  fortune.  Above  all,  I 
would  advise — save,   save,   save." 


TWELVE  THINGS  TO  REMEMBER. 

THE  following   twelve   things   to   remember  have   been 
printed  by     Marshall     Field   &    Company,     for   the 
benefit    of    their    employes.      Their    observance   goes 
far  to  explain  the  wonderful  success  of  that  great  store  : 
1. — The  value  of  time. 
2. — The  success  of  perseverance. 
3. — The  pleasure  of  working. 
4. — The  dignity  of  simplicity. 
5. — The  worth  of  character. 

6. — The  power  of  kindness.  , 

7. — The  influence  of  example. 
8. — The  obligation  of  duty. 
9. — The  wisdom  of  economy. 
10. — The  virtue  of  patience. 
11. — The  improvement  of  talent. 
12. — The  joy  of  originating. 
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Heralds  of 
Spring 


EVER  in  the  History  of  this  House 
has  such  a  comprehensive  range  of 
Spring  Goods  been  shown.  Verily  each 
department  is  awake  to  the  requirements  of  the  retail  trade. 
As  usual  the  Wash  Goods  Department  will  show  a  full 
range  of  The  Dominion  Textile  Co.,  Limited,  products,  along 
with  the  best  European  Wash  Stuffs.  We  invite  special 
attention  to  our  LEADER  of  all  Prints,  viz. : 


Widest,  Heaviest  and 

Strongest  Cloth 

that  your  money  can 

buy. 


H.  P.  Print 


31  and  32  inch. 
Fast  Colors,  8c. 


It's  a  credit  to  the  maker  and  a  profit-winner  for  the 
retailer — it  is  well-known,  well-dyed  and  well-priced.  Are 
you  well  supplied?  If  not,  place  an  order  to-day,  as  the  price 
may  go  up  to-morrow,  the  mill  having  already  advanced 
this  cloth  one  cent  per  yard  for  future  deliveries.  Sample 
clips  for  the  asking. 


JOHN  M.  GARLAND,  SON  &  CO. 


4- 


Wholesale  Dry  Goods 

...OTTA  WA 

WE  FILL  MAIL  ORDERS  QUICKLY. 
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its  columns,  and  the  number  of  them,  tell  the  whole  story.  Circulation  considered,  it 
is  the  cheapest  trade  newspaper  to  advertise  in.  Advertisements,  to  insure  insertion  in 
the  issue  of  any  month,  should  reach  this  office  not  later  than  the  eighteenth  of  the 
month  preceding. 


MONTREAL  AND  TORONTO,  JANUARY,  1906. 

A  GREAT  COVER  DESIGN. 

THE  front  cover  design  on  this  issue  of  The  Review  is 
undoubtedly  the  most  artistic  piece  of  work  that 
has  ever  appeared  on  a  Canadian  publication.  It  is  a 
reproduction  of  Paolo  Veronese's  great  picture,  "L'in- 
dustria,"  which  he  painted  on  the  ceiling  of  the  histori- 
cal Doges  Palace  in  Venice.  This  is  one  of  the  great 
pictures  of  the  world,  and  typifies  industry,  and  particu- 
larly textile  industry.  It  was  photographed  specially  in 
April  last  for  the  MacLean  Publishing  Company,  on  the 
instruction?  of  a  member  of  the  staff  of  this  paper  this 
year,  and  one  of  the  leading  Italian  artists  then  painted 
with  great  care  the  photograph  in  the  original  colors. 
It  was  a  difficult  painting  to  reproduce,  as  it  is  in  a 
ceiling  and  surrounded  by  other  pictures.  The  yellow 
corners  above  the  shoulders  of  the  figure  are  the  beauti- 
fully carved  frames  surrounding  the  adjoining  pictures, 
all  by  the  same  artist,  which  make  this  room  famous. 
The  great  art  critic,  Ruskin,  wrote  :  "The  traveler  who 
really  loves  painting  ought  to  get  leave  to  come  to  this 
room  whenever  he  chooses,  and  should  pass  the  sunny 
Summer  mornings  there  again  and  again.  He  will  no 
otherwise  enter  so  deeply  into  the  heart  of  Venice." 


Veronese  owed  his  artistic  development  mainly  to 
the  influence  of  his  native  place,  Verona,  but,  like  nearly 
all  successful  men,  his  progress  made  him  so  many 
jealous  enemies  that  he  had  to  leave  his  home  and  re- 
side in  Venice.  Some  critics  think  that  in  the  delicacy 
with  which  he  handled  his  colors  he  had  no  equal  in  the 
history  of  art. 

The  engravings  and  the  inks  were  made  in  Canada, 
and  the  printing  was  done  by  the  MacLean  Company's 
own  presses. 

It  is  particularly  interesting  to  know  at  this  time 
that  the  early  history  of  Venice  tells  of  trade  guilds  and 
combines  in  those  days.  Many  men  made  large  fortunes 
and  formed  themselves  into  a  clique  and  declared  them- 
selves hereditary  noblemen,  and  excluded  the  rest  of  the 
people  from  any  say  in  the  Government. 

In  the  same  building  with  the  picture  is  the  hole  cut 
in  the  stone  wall  into  which  a  trader,  or  other  person, 
who  had  a  grievance  against  a  rival  could  secretly  de- 
posit a  complaint.  That  was  frequently  the  last  heard 
of  the  rival.  The  prisons  and  the  Bridge  of  Sighs,  all 
in  the  same  building,  must  have  witnessed  many  a 
gruesome  sight.  No  man  who  crossed  the  bridge  was 
ever  seen  by  his  friends  again. 

*  *  * 
Application  to  business  ensures  success. 

*  ...  * 

WANDERING    SALES    PROMOTERS. 

AN  engrossing  topic  of  conversation!  among  traveling 
men  is  the  prevalence  of  special  sales  conducted  by 
outsiders  in  many  towns.  Sault  Ste.  Marie,  Brockville, 
Cornwall,  etc.,  are  mentioned  as  shining  examples  of 
towns  where  sales  under  all  sorts  of  names,  but  all  about 
equally  deleterious,  have  taken  place  recently. 

The  practice  is  a  growing  one  in  Canada  and  has  been 
fostered  by  the  outsider  from  across  the  line,  whose 
schemes  have  many  times  proved  too  alluring.  Merchants 
in  need  of  ready  money  have  been  attracted  by  glowing 
circulars  promising  the  livening  up  of  business  at  an  in- 
finitesimal expense.  Methods  differ  materially  in  the 
actual  carrying  out  of  these  special  sales,  but  the  prac- 
tice has  reached  a  point  where  from  every  point  of  view 
a  halt  should  be  called. 

If  it  is  not  a  regular  bankrupt  sale  the  effects  appear 
just  as  demoralizing  for  future  business.  Great  excite- 
ment is  created  at  considerable  expense  and  crowds  are 
attracted  by  rafts  of  advertising  literature.  It  is  said 
the  truth  is  not  usually  strictly  adhered  to  in  the  state- 
ment of  prices  made.  The  permanent  effect  of  such  ads. 
is  ruinous.  When  the  "after  effects"  are  considered  there 
is  not  a  ray  of  sunshine  in  the  arena.  The  big  ads.  tend 
to  give  the  impression  the  merchant  has  failed  and  dis- 
posed of  his  stock,  and  the  business  after  the  promoters 
have  gone  elsewhere  is  in  a  worse  condition  than  ever  be- 
fore. 

The  actual  cost  of  selling  goods  at  these  sales  is  away 
beyond  the  commensurate  returns.  The  Review  is  credit- 
ably informed  concerning  one  sale  of  this  nature  that  the 
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promoters  exacted  ten  per  cent,  of  the  gross  sales  while 
the  firm  footed  all  the  special  advertising  bills  and  also 
defrayed  the  personal  expenses  of  the  promoters. 

An  ordinary  observer  would  infer  that  the  merchant 
calling  in  these  outside  forces  was  incapable  of  running 
his  own  business.  lias  he  not  the  originality,  energy  and 
progressiveness  needful  to  get  up  a  special  sale  ?  It  looks 
to  the  uninitiated  as  if  extraneous  help  of  this  nature 
was  but  the  forerunner  of  a  bankrupt  sale  held  without 
the  "say  so"  of  the  proprietor.  Progressive  retailing 
ideas  are  now-a-days  too  prevalent  to  need  the  actual 
intervention  of  outsiders. 

These  special  sales  are  capable  of  being  originated  by 
the  ordinary  up-to-date  merchant.  It  is  even  questionable 
in  many  sections  if  the  excitement  engendered  by  such 
events  should  be  practiced  at  random. 

The  loss  of  time  in  getting  up  these  sales  is  another 
considerable  item,  and  the  topsy-turvy  look  of  the  store 
does  not  make  any  too  savory  an  impression  upon  cus- 
tomers. The  wild  enthusiasm  created  cannot  but  lessen 
the  general  tone  of  the  business  and  everything  tends  to 
place  the  merchant  in  the  attitude  of  a  cheap  fakir.  It 
is  surprising  that  merchants  should  be  led  into  jeopardiz- 
ing the  future  of  their  business  by  such  events. 

•  .  • 

When  in  doubt  on  any  question  ot  business,  write  to  The 
Dry  Goods  Review. 

*  *  * 

THE  DRY  GOODS:  EUSINESS  OF  1905 

JANUARY  is  the  month  of  retrospection,  and  trade 
estimates  naturally  come  up  for  consideration.  With 
the  dry  goods  trade  as  a  whole,  the  year  1905  cannot  go 
down  in  history  as  entirely  satisfactory,  since  there  are 
dark  spots  in  retail,  jobbing,  and  manufacturing  circles 
alike.  Business  in  the  country  as  a  whole  was  almost 
at  flood  tide  during  the  past  year,  and  material  pros- 
perity was,  comparatively  speaking,  at  a  high  pitch. 

These  good  times  have  had  the  expansive  effect  of 
sunshine,  and  the  evils  of  overproduction  and  overbuying 
have  crept  in.  In  volume  of  sales  the  past  year  prob- 
ably did  not  equal  the  boom  year  of  1903,  but  in  many 
cases  has  surpassed  1904,  and,  best  of  all,  collections  on 
the  whole  have  been  fully  up  to  expectations,  which 
could  not  be  said  of  1903. 

The  Spring  season,  due  to  prolonged  cold,  was  not  up 
to  anticipation  in  either  retail  or  wholesale  circles,  al- 
though the  weather  tended  to  clear  heavy-weight  goods. 
The  effect  in  general  was  that  the  Spring  placing  was 
good  and  the  assorting  trade  disappointing.  The  Mari- 
time Provinces  suffered  most  severely  in  this  respect. 
The  Summer  trade  can  be  characterized  as  fair  in  all 
lines  of  dry  goods.  Fall  trade  has  not  shown  the  boom 
business  expected,  and  repeat  orders  did  not  materialize, 
although  the  year  went  out  in  a  blaze  of  glory  in  a 
record  holiday  trade  throughout  every  section  of  Canada. 

A  noted  tendency  and  development  of  the  year  was 
the  marked  increase  in  the  volume  of  sales  due  to  the 
desire  on  the  part  of  the  public  to  purchase  a  better 
grade    of   goods.      Ridiculously    low    prices    always    work 


evil.  Another  development  is  the  striking  renovations 
and  additions  made  to  many  stores  in  all  parts  of  the 
country. 

The  most  unfavorable  aspect  of  the  past  year  is  the 
sharp  advances  in  all  lines  of  dry  goods  in  which  cot- 
ton and  wool  enter.  Prices  of  manufactured  goods  have 
not  always  risen  accordingly,  and  it  is  still  a  very  per- 
plexing problem.  Profits  have  been  cut  materially  as  a 
consequence.  Retailers  had  the  habit  of  holding  off  buy- 
ing new  stuff  expecting  a  drop,  which  never  came. 

In  manufacturing  circles  both  cottons  and  woolens 
have  passed  through  a  hard  year,  although  the 
former,  owing  to,  good  management,  has  undeniably  pros- 
pered. In  the  knitted  goods  industry  there  has  been  a 
considerable  expansion  in  Canadian  mills,  although  they 
have  had  difficulty  in  obtaining  prices  commensurate 
with  the  cost  of  raw  materials.  Fancy  goods  and  neck- 
wear manufacturers  have  had  a  satisfactory  outlet,  and 
the   importers  have  no   complaint  either. 

While  the  year  has  been  disappointing  in  many  re- 
spects it  has  been  a  healthy  business  year.  Retailers 
have  paid  up  many  old  accounts  and  can  face  the  future 
with  every  confidence,  knowing  that  the  country  as  a 
whole  was  never  so  prosperous.  There  are  many  local 
troubles  both  in  the  east  and  west  regarding  mail  orders 
and  the  encroachment  of  large  department  stores,  but 
outside  of  these  conditions  the  prospects  for  1906  are 
exceptionally  bright.  Manufacturers  and  jobbers  regard 
the  outlook  as  a  whole  as  very  flattering,  and  generous 
advance  orders  confirm  this  view.  Continued  prosperity 
promises  to  mark  the  progress  of  another  year. 

*  *  * 

Watch  for  opportunities  to  add  new  departments. 

•  .  • 
PROSPERITY  ASSURED. 

AN  absence  of  cold  weather  during  the  two  weeks  pre- 
ceding Christmas  caused  a  lull  in  business  at  a 
time  when  an  enormous  rush  was  anticipated.  It  is 
impossible,  however,  to  grow  downcast  over  a  temporary 
quietness  in  trade.  The  outlook  is  too  bright  to  permit 
of  useless  regrets  over  what  might  have  been. 

The  country  is  in  an  excellent  condition  financially. 
The  farmers  are  now  enjoying  the  fruits  of  a  prosperous 
year;  commercial  enterprises  have  done  well  and  have 
paid  substantial  dividends;  steady  work  has  been  pro- 
vided for  all  workmen.  With  money  comparatively 
plentiful  there  can  be  no  question  about  the  public 
eventually  buying  liberally.  It  may  not  come  in  one  big 
order,  as  it  would  have  done  had  it  come  before  Christ- 
mas. It  will  be  none  the  worse,  though,  for  being  dis- 
tributed over  the  next  couple  of  months. 

Hopefulness  is  the  characteristic  of  the  day.  No 
merchant  can  see  the  country  reaching  out,  developing 
its  latent  powers,  and  filling  up  with  a  productive  popu- 
lation, without  catching  in  some  measure  the  spirit  of 
optimism.  The  market  for  goods  and  the  buying  power 
of  the  public  are  increasing  so  rapidly  as  almost  to  out- 
strip   the    supply.      Factories    are   running    to    their     full 
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capacity,     new  plants  are  being     erected,     and   the  dry- 
goodsman  gets  his  share  of  all  that  is  going. 

Canada  to-day  is  the  land  of  hope,  the  land  of  prom- 
ise, the  land  of  prosperity.  Its  future  is  assured,  and  no 
less  assured  is  his  future  who  casts  in  his  lot  with  her. 

*  .  • 

Mention  The  Dry  Goods  Renew  in  writing  to  advertisers. 

*  *  * 
AMERICAN  COMPETITION. 

RECENT  reports  from  the  United  States  consular 
agents  to  the  Government  at  Washington  show 
that  the  Americans  are  paying  more  than  usually  close 
attention  to  the  Canadian  market.  These  reports  not 
only  give  information  regarding  the  business  done,  and 
the  sources  of  supply,  but  they  contain  a  list  of  the 
dealers  in  the  principal  towns  of  Canada.  This  line  of 
work  has  been  carried  on  systematically  for  some 
months  now.  For  instance,  in  the  report  issued  on  De- 
cember 23  the  subject  of  boots  and  shoes  was  dis- 
cussed. The  feeling  of  Canadians  towards  American 
shoes,  the  points  of  superiority,  etc.,  are  gone  into 
fully  and  lists  of  dealers  from  different  centres  are  ap- 
pended 

This  can  mean  only  one  thing.  American  manufac- 
turers are  seeing  the  possibilities  of  Canada  as  a  market 
for  their  wares,  and  they  are  going  to  get  out  after  it. 
Special  efforts  will  be  necessary  on  the  part  of  our  own 
manufacturers  to  hold  what  they  have  got  in  the  teeth 
of  this  competition.  They  must  keep  their  names  and 
their  goods  constantly  before  the  trade.  Vigorous  pub- 
licity will  be  essential.  It  is  worthy  of  note  that  sev- 
eral reports  urge  upon  the  United  States  manufacturers 
the  advisability  of  bringing  their  goods  to  the  attention 
of  the  Canadian  trade  by  advertising  in  the  trade 
papers  here. 

Canadian  manufacturers  and  wholesalers  must  recog- 
nize that  this  country  has  entered  upon  a  new  phase 
of  commercial  existence.  With  its  growing  population 
and  increasing  prosperity  it  has  attracted  to  itself  the 
attention  of  business  men  in  all  countries.  Those  who 
formerly   considered   the   field   too    limited   for    successful 

exploitation  are  now  preparing  to  enter  this  market. 

*  .  * 

Read  trade  newspapers  and  know  what  others  in  the 
business  are  doing. 

*  .  * 

THE  INVESTIGATION  OF  COMBINES. 

CROWN  ATTORNEY  CURRY'S  investigation  into 
combines  operating  in  Toronto  has  called  into 
question  the  British  thread  combine.  As  the  case  is  still 
sub  iudice  a  discussion  of  the  merits  of  it  is  impossible 
at  the  present  time.  Enough,  however,  has  been  brought 
to  light  in  other  lines  of  business  to  show  that  a  wide- 
spread series  of  combinations,  embracing  many  lines  of 
business,  is  in  active  operation  in  this  country. 

Combination  in  itself  is  not  wrong.  It  is  essentially 
the  result  of  more  scientific  and  advanced  business  meth- 
ods applied  to  the  bigger  problems  which  face  the  busi- 
ness    man   of    to-day.     Economy     in    manufacturing     and 


handling  goods  has  been  the  object  aimed  at  in  many  suc- 
cessful combines.  So  long  as  they  are;  confined  to  this 
they   are  not   subject   to   criticism. 

When,  however,  the  leaders  in  any  line  of  business 
combine  for  the  purpose  of  inflating  prices,  of  restricting 
the  power  of  consumers  to  buy  where  they  please,  or  of 
squeezing  out  smaller  and  weaker  rivals,  they  offend 
against  the  laws  of  the  land.  The  offence  which  the  gov- 
ernments of  all  countries  visit  with  the  severest  penalties 
is  that  of  conspiracy.  It  works  insidiously  and  the  pub- 
lic are  helpless  before  it. 

Open  and  fair  competition  is  what  every  man  has  a 
right  to  expect  and  demand.  Systems  of  rebates,  etc., 
whereby  what  seems  'like  competition  is  but  a  deception 
and  a  snare,  cannot  be  dealt  with  too  severely.  It  is 
not  against  business  associations  in  general  that  we  pro- 
test ;  it  is  against  the  underhand  and  grasping  methods 
adopted  by  some  of  them,  to  swell  their  own  profits  at 
the  expense  of  the  consumer. 

The  investigations  now  going  on  are  serving  a  double 
purpose.  In  the  first  place  they  are  bringing  to  light  the 
secret  workings  of  these  organizations  and  putting  the 
people  on  their  guard,  and  in  the  second  place  they  are 
showing  those  who  are  engaged  in  them  that  the  law  is 
clear  and  explicit  on  the  subject.  The  pronouncement  of 
Mr.  Justice  Street,  that  it  was  less  guilty  to  knock  a 
man  down  and  take  his  money  from  him  than  to  extort 
it  from  him  through  the  working  of  a  combine,  leaves  no 
doubt  as  to  the  fate  of  those  who  offend.  It  is  a  wel- 
come guarantee  to  the  consuming  public. 

*  ^  * 
* 

Pass  this  paper  around  among  the  clerks.     There  is  much 

in  it  of  interest  to  them. 

*  *  * 
DISHONESTY  IN  EMPLOYES. 

HONESTY  is  honesty,  and  no  excuse  in  the  world 
will  justify  a  departure  from  it.  During  the  past 
few  months  a  number  of  disclosures  have  occurred 
of  dishonesty  among  clerks,  and  considerable  sentimental 
nonsense  has  been  talked  about  having  boys  arrested  for 
petty  thieving.  In  the  first  place  the  stealing  which  has 
been  going  on  was  not  petty,  and  in  the  second  place  it 
had  been  going  on  for  a  considerable  time.  Individual 
offenders  had  been  warned  and  discharged  frequently  be- 
fore, but  when  seven  or  eight  were  pilfering  goods  at 
one  time  it  was  time  to  call  a  sudden  halt.  The  root 
of  the  trouble  seems  to  be  that  a  false  standard  of 
honesty  and  fairness  has  been  set  up  and  this  pervades 
the  whole  social  system.  We  cannot  expect  that  sharp 
business  practices  involving  immense  sums  of  money  can 
be  judged  by  their  success  or  failure  in  dollars  and  eent^, 
and  that  small  delinquencies  shall  not  be  treated  in  the 
same  spirit.     The  sin  now  is  in  being  caught. 

There  must  be  a  change  in  our  moral  viewpoint  if 
we  are  to  avert  disaster  both  commercially  and  nation- 
ally. The  revelations  of  the  last  few  months  show  that 
the  absence  of  simple  honesty  in  the  youth  is  widely 
prevalent.  The  reason  for  this  must  be  discovered  and 
a  remedy  provided. 
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MAR  H  1** 


Moved     "to     Toronto 


John  C.  Green  &  Co.,  Limited 

Wholesale  Millinery 

We  announce  to  our  many  friends  and  clients  that  in  order  to  meet  the 
requirements  of  our  rapidly  increasing  trade  we  have  moved  to  our 

Handsome  New  Warehouse 

70  and  72  Wellington  St.  West,         -         Toronto 

Our  Spring  Opening 

(Notice  of  the  exact  date  of  which  will  be  given  later) 

will  far  surpass  all  our  previous  efforts  as  we  are  sparing  no  trouble  or  expense 
in  this  direction. 

Mrs.  McEvenue,  who  is  so  well  and  favorably  known  in  Millinery  circles,  and 
who  will  have  charge  of  our  Pattern  Hat  Department,  is  now  in  Paris  with  Mr. 
J.  C.  Green,  carefully  selecting  our  Spring  stocW,  and  will  return  shortly  brim  full 
of  the  latest  ideas  obtainable  at  the  Hub  of  the  Millinery  Universe. 

Our  stock  will  be  complete  for  early  buyers  after  February  15th. 


■£f.« 


John  C.  Green  &  Co. 

Limited 
Formerly  London,  NOW 

Toronto 

Sole  Canadian  Agents  for  the  Celebrated 
Gainsborough  Ostrich  Feathers,  sold  one  only 
in  a  box. 
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STOCKS  OVER  HEAVY. 

WING  to  the  exceptional  nature  of  the  season 
business  in  the  early  Fall  was  far  behind 
what  it  should  have  been,  and  though  the 
later  season  has  been  a  fairly  busy  one,  a 
good  deal  of  stock  still  remains  in  the  re- 
tailers' hands.  Stocks  are  much  heavier  than  they 
ought  to  be  for  this  time  of  the  year,  and  now  that  the 
holiday  season  is  over  some  extra  efforts  will  have  to  be 
made  to  bring  them  down  to  proper  proportions. 

An  Importer's  Opinion. 

A   Montreal   importer   speaking   to   The    Review   wit*- 


everyone  in  the  trade  can  give  his  quota  of  experiences 
in  this  respect."     - 

This  buyer  further  says  that  the  feeling  that  trimmed 
hats  are  returning  to  favor  with  something  of  their  old 
time  furore  is  a  tendency  that  cannot  be  too  strongly 
favored  by  all  concerned,  as  it  means  better  and  larger 
sales.  "Now  the  point  I  want  to  make,"  he  went  on  to 
say,  "is  that  the  light  and  fluffy  styles  for  Spring  will 
tend  to  decrease  the  favor  of  the  ready-to-wear  and  bring 
into   prominence  the  trimmed  hats. 

"On  trimmed  hats  every  store,  both  large  and 
small,  is  practically  on  the  same  basis.  There  is  no  op- 
portunity of  producing  large  quantities  with  a  consequent 
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regard  to  the  conditions  in  the  trade,  blamed  what  he 
termed  "ruinous  competition,"  which  has  taken  place  in 
the  ready-to-wear  hat  trade,  for  the  most  disastrous 
evils  of  the  millinery  trade.  "During  the  past  three  years 
this  competition  has  been  steadily  growing  more  acute, 
and  the  large  department  stores  have  forced  the  smaller 
fry  to  follow  in  their  footsteps.  The  worst  of  it  is  that 
these  big  stores  get  hold  of  the  stuff  and  cut  it  right  in 
the  middle  of  the  season,  and  so  demoralize  things.  The 
amount  of  goods  sold  far  below  the  actual  cost  of  manu- 
facture in  Canada  this  year  was  simply  terrific,  with  the 
result  that  the  small  stores  got  many  a  black  eye,  and 


overproduction  and  slaughtering  of  prices.  Further, 
there  is  more  money  in  it  for  manufacturer,  jobber,  and 
retailer.  When  materials  sell  it  is  a  happy  day  in  the 
millinery   line." 

While  the  vogue  of  the  ready-to-wear  was  not  en- 
tirely discounted,  it  was  felt  that  it  was  not  in  entire 
accordance  with  the  new  Spring  styles,  which  demand 
a  complete  getting  away  from  the  stiff  tailor-made  prin- 
ciple. It  has  taken  the  trade  a  long  time  to  get  so  far 
away  from  the  ready-to-wear  idea,  and,  of  course,  in 
some  lines  and  for  certain  purposes  they  are  here  to 
stay.     The  main  idea  that  this  buyer  emphasized    was 
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that  they  have  been  overdone,  and  that  for  the  Spring 
season  their  place  would  be  largely  taken  by  the 
trimmed  hat. 

HAIR  BOWS  AND  COIFFURE  ORNAMENTS. 

IN  the  effort  to  get  clear  of  surplus  stocks  milliners 
must  be  prepared  to  take  advantage  of  any  outlet, 
and  now  that  the  social  and  theatre  season  is  on  in 
many  of  the  larger  towns  at  any  rate,  something  may 
be  done  with  hair  garnitures.  Hair  dressing,  both  for 
day  and  evening  wear,  is  very  elaborate,  and  women  are 
bestowing  a  good  deal  of  attention  on  the  effective  ar- 
rangement of  their  tresses. 

Fashion  is  all  in  favor  of  elaborate  hair  ornaments, 
and  though  the  best  liked  ones  are  modest  enough,  it 
must  be  confessed  some  very  startling  arrangements  of 
paradise  egrets  and  ostrich  tips  are  occasionally  seen. 
Tiny  tips,  or  egrets,  starting  from  a  fluffy  pompom  of 
feathers,  a  rose,  a  cluster  of  roses,  a  chou  of  tulle,  or 
ribbon,  or  some  other  device,  are  both  pretty  and  be- 
coming. Silver  and  gold  foliage,  mixed  in  with  other 
ornaments,   are  very  much  liked. 

Effective  Ornaments. 

Soft  bows  of  four  or  five  inch  ribbon,  knotted  at 
each  end  of  a  twisted  fold,  and  sewn  thickly  with  dew 
drops  i  of  crystal  or  spangles  of  gold  or  silver,  and  worn 
in  wreath  or  coronet  fashion,  are  new  and  sure  to  take. 
Ornaments  in  this  form,  with  a  single  rose  or  a  cluster 
of  roses  in  each  twist,  and  with  the  knot  larger  at  the 
left  side  than  the  right,  are  particularly  pretty  in  rose 
and  apricot  shades. 

Large  roses,  poppies,  gardenias,  single  orchids,  and 
bunches  of  smaller  flowers,  are  worn  singly  or  in  a  long 
cluster  behind  the  ear  or  at  the  side  of  the  high  coiffure. 
Roses  shading  from  pinkish  lavender  to  reddish  purple 
are. liked,  and  some  lovely  ornaments  are  of  pansies  in 
the  lavender  and  purple  shades. 

Wreaths  of  Flowers. 

New  and  pretty  is   a  half     wreath    of  small  blooms 

worn  close  against  the  head  at   the  back  of  a  high  soft 

coil,     instead     of     in  front,   and  classic  wreaths  of    flat 

leaves,  and  of  maidenhair  fern,   are  also  in  favor.  While, 

of  course,  the  demand  for  this  class  of  goods  is  limited, 

the  fashion  counts,   and  in  a  good  many  departments,  if 

judiciously    made    and    shown,    sales    of    these    ornaments 

might   be   made   quite    a   help     in     clearing     out    surplus 

stock.     The   society  columns  of  the   daily   papers  should 

be   watched,    and    also    the    theatre   announcements,     and 

when  any  extra  event  is  on  a  special  announcement  and 

show  should  be  made. 

$ 

OPEN  NEW  WAREHOUSE. 

JC.  GREEN  &  CO.,  formerly  of  London,  have  re- 
cently moved  into  their  new  building  at  70  and  72 
Wellington  street  west,  Toronto.  The  building, 
which  was  erected  specially  for  them,  is  admirably 
planned  for  the  millinery  business.  Every  convenience 
possible  has  been  provided  for,  so  that  business  can  be 
transacted  with  expedition  and  satisfaction.  The  show- 
rooms are  commodious  and  bright. 

An  innovation  which  will  be  appreciated  by  visiting 
milliners  is  a  waiting  room  on  the  ground  floor.  A  cut 
of  it  is  given  herewith.  Tt  is  bright  and  cheerful  with 
an  electric  fireplace  and  easy  chairs,  in  which  the  weary 
buyer  may  rest  herself.  Writing  tables  and  paper  and 
ink  will  be  handy,  so  that  letters  may  be  written  in 
comfort. 


In  connection  with  the  waiting  room  is  a  toilet  room 
with  lavatory.  In  fact  everything  possible  has  been  done 
to  provide  for  the  comfort  of  visitors. 

Two  of  the  buyers  for  this  firm,  Mrs.  McEvenue  and 
Mr.  J.  C.  Green,  are  now  in  Europe  making  purchases 
for  the  Spring  trade. 

THE   CHANGING   STYLES. 

iNDICATIONS  are  being  closely  watched  for  now  in 
the  hats     imported     or  made  for  special  occasions. 

They  show  what  is  in  the  minds  of  the  fashion  lead- 
ers, who  are  shaping  the  styles  for  the  coming  season. 
Milliners  and  buyers  for  the  importing  houses  and  the 
large  retail  trade  have  gone,  or  are  on  the  eve  of  going, 
for  a  last  look  around  in  Paris  and  London  before  the 
openings,  and  when  they  return  will  be  the  time  that  the 
definite  and  authentic  millinery  news  can  be  given. 

Of  course,  as  regards  materials,  a  good  deal  is 
known,  and  a  very  large  quantity  has  already  been 
bought,  but  the  latest  whims  of  Dame  Fashion  have  yet 
to  be  learned.  A  picturesque  eccentricity  of  shape  has 
been  the  leading  feature  of  the  past  few  seasons,  and 
there  is  no  reason  to  doubt  its  continuance.  For  this 
the  milliner  may  give  thanks,  for  it  is  a  great  help  in 
suiting  the  hat  to  the  type  of  face. 

Moderate  Sizes  Favored. 

Moderation  in  size  is  also  predicted.  Neither  the 
very  small,  on  the  one  hand,  nor  the  extremely  large  on 
the  other;  just  the  happy  medium,  is  to  be  worn.  In- 
stead of  the  back  brim  being  raised,  a  number  of  the 
newer  hats  show  a  decided  droop,  but  even  when  they  do 
so  back   trimming  falling  over  the  hair  is  not  omitted. 

As  grey  is  to  be  so  much  worn,  and  so  many  half 
tints,  the  hat  matching  the  costume  is  not  to  be  insisted 
on.  In  fact  hats  will,  as  far  as  color  is  concerned, 
strike  a  decided  note,  and  any  decided  color  that  will  be 
in  harmony  with  the  suit  will  be  worn.  Thus  a  dull 
grey  green  velvet  worn  at  a  tea  lately  was  topped  by  a 
hat  of  smooth  white  felt,  having  as  a  trimming  a 
wreath  of  grey  blue  roses,  and  at  the  side  two  white 
plumes  caught  in  a  chou  of  silver  gauze,  and  with  soft 
flutings  of  white  maline  filling  up  the  space  left  by  the 
uptilting  at  the  back.  Silver  and  gold  is  sure  to  be 
used,  at  any  rate  at,  the  beginning  of  the  season,  but  it 
will  be  skillfully  and  carefully  employed,  and  when  spar- 
ingly used  the  effect  gained  is  charming. 


NEW  MONTREAL  MILLINERY  HOUSE. 

GEORGE  D.  HARPER  &  CO.  is  the  style  of  a  new 
wholesale  millinery  firm  at  1805  Notre  Dame 
street,  or  227  West  Notre  Dame  street,  Montreal, 
according  to  new  numbering.  The  building  is  in  the 
heart  of  the  wholesale  district,  and  is  eminently  suited 
for  the  lines  carried.  Mr.  George  U.  Harper,  formerly 
foreign  buyer  for  the  millinery  firm  of  Oaverhill  &  Kis- 
sock,  Montreal,  is  the  proprietor,  and  the  knowledge 
gained  through  many  years  of  experience  should  stand 
him  in  good  stead  in  his  new  venture. 

Mr.  Harper  is  expected  in  the  city  early  this  month 
from  a  buying  trip  for  his  firm.  He  has  had  a  long  and 
varied  experience  in  the  trade,  and  there  are  few  better 
known  men  in  the  dry  goods  world.  His  early  appren- 
ticeship was  served  with  John  McLean  &  Co.,  Montreal, 
with  whom  he  remained  nearly  25  years.  He  was  foreign 
buyer  c^r  Caverhill  &  Kissock  for  about  ten  years,  and 
during  chat  time  made  many  valuable  connection's. 
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LET  IT  BE 
A  HAPPY 
AND 

PROSPEROUS  ONE 
TO  ALL 


THE  HOUSE  FAMED  FOR  MILLINERY 


The  D.  McCall  Co.,  Limited 


DEBENHAMS  (CANADA)  LIMITED 

Successors  to  Debenham,  Caldecott  &  Co. 

MILLINERY 

WE  ARE  SHOWING  THE   LATEST  UP-TO-DATE  SHAPES  IN  THE  FOLLOWING  EFFECTS : 

CRINOLINE  CHIFFON  STRAW 

Our  success  with  these  lines  gives  us  confidence  that  we  have  THE  CORRECT 
ARTICLES  FOR  THE  SPRING  SEASON. 

MILLINERY  TRIMMINGS  to  suit  all  lines  of  hats 

ROSES  FOLIAGE  CRINOLINE  BRAIDS  BANDEAUX 

VIOLETS  CHIFFON  STRAW  BRAIDS 

STOCK   COMPLETE    FOR    EARLY    BUYERS    BY   JANUARY    25th 

THE  HOUSE  FOR  STANDARD  MAKES  OF  RIBBONS  AND  SILKS 

ia    st.    Meieo    St.,  MONTREAL 

OTTAWA  HALIFAX  QUEBEC 

111  Sparks  Street  70  Granville  Street  43 %   St.  Joseph  Street 
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New  York,  December  22,  1905. 

THE  dawn  of  a  new  season  finds  every  one  in- 
terested in  the  subject  of  fashion  on  the  qui 
vive  for  ideas.  So  much  depends  upon  get- 
ting the  first  authentic  ."hints,"  and  so  much 
can  be  lost  by  heeding  the  man  who  knows 
it  all — and  who  in  reality  knows  so  little.  At  the  be- 
ginning of  each  season  radical  changes  are  looked  for  and 
expected,  but  it  is  a  well  known  fact  that  it  takes  two 
seasons  to  make  a  fashion,  so  it  would  seem  that  this 
Spring  we  are  comparatively  safe  from  very  extreme 
changes. 


I  think  among  the  most  startling  innovations  is  the 
endeavor  to  bring  Empire  styles  again  into  favor,  and 
the  trend  is  most  decidedly  toward  that  end.  For 
months  past  the  wise  ones  have  scented  this  fad,  for 
Empire  coats  have  been  the  acme  of  perfection  for  even- 
ing wear,  and  have  quite  eclipsed  the  vogue  of  the 
kimono  and  surplus  models.  From  the  Empire  coat  to 
the  Empire  gown  seems  but  a  step,  but  it  is  a  far  step 
to  the  Empire  gown  from  the  long-waisted,  tight-fitting 
gowns  that  are  at  present  in  demand. 


that  their  vogue  is  dubious.  Picturesque  and  in  every 
sense  of  the  word  lovely  in  their  place  and  on  the  pro- 
per people,  the  Empire  gown  is,  nevertheless,  impractical 
and  not  unusually  becoming.  These  two  seemingly  im- 
portant factors  have,  however,  little  weight  with  the 
average  woman  who  wishes,  first  of  all,  to  be  fashion- 
ably attired. 

*  *  * 

It  has  been  the  writer's  privilege  to  see  many  beau- 
tiful Empire  gowns.  The  skirt,  which  hangs  from  just 
under  the  bust,  being  of  clinging  materials,  over  which 
is  worn  a  short  coat  or  jacket  of  satin,  fur,  or  velvet, 
which  covers  the  bust  and,  of  course,  hangs  loose.  For 
carriage  wear  nothing  could  be  more  graceful.  While 
this  style  may  seem,  and  is,  extreme,  it  is  worthy  of 
record,  for  the  Empire  idea  is  subject  to  modifications, 
and  it  will  no  doubt  result  in  some  very  beautiful  mod- 
ernized Empire  costumes.  As  it  is,  for  evening  wear, 
thev  are  in  perfect  taste. 

There  is  little  doubt  but  that  the  short,  loose  Em- 
pire jackets  will  be  a  strong  feature  this  Spring. 

*  *  * 

And  now  a  word  about  colors.  >  There  is  a  very  well 
grounded  idea  that  it  will  not  be,  a  one  color  season,  in 
which  respect  it  will  resemble  the  season  just  passed. 
Grey  is  undoubtedly  in  the  lead,  but  there  is  hardly  a 
color  which  does  not  combine  harmoniously  with  grey, 
even  to  brown,  which  is  a  combination  the  ultra  are 
affecting. 

The  color  card  published  in  Chambre  Syndicate  des 
Fleurs  et  Plumes,  which  is  an  authority  on  color,  gives 
as  the  leading  shades  a  series  of  blue-greens,  suggestive 
of  peacock  shades,  yet  differing  from  them.  These 
shades  may  be  described  as  luminous,  and  are,  perhaps, 
at  their  best  in  the  new  ribbons. 

A  consignment  of  Paris  models  which  has  just  ar- 
rived give  weight  to  the  persistent  rumors  of  the  vogue 
of  ribbon.  This  is  nothing  more  than  can  be  expected 
with  the  revival  of  Leghorns,  for  Leghorns  immediately 
suggest  ribbon  as  their  natural  garniture.  It  is  inter- 
esting to  note  that  the  favorite  weaves  are  undoubtedly 
silk  of  high  lustre  and  yet  soft  texture. 

In  so  limited  space  it  is  difficult  to  convey  even  the 
slightest  idea  of  the  many  uses  to  which  ribbon  is  put. 
Inserts  of  ribbon  are  used  on  the  best  models  of  the  sea- 
son. One  very  lovely  hat  of  deep  rose,  called  Bacchante, 
on  the  color  card,  was  made  of  three-end  chip.  A  band 
of  three-inch  ribbon  in  the  same  shade  was  inserted  in 
the  brim.  The  ribbon  was  first  knife  pleated  and  the  end 
of  each  pleat  turned  back,  or  dog-eared,  which  gave  a 
very  ornate  effect.  This  same  arrangement  appeared  on 
the  large  bell  crown.  The  hat  was  trimmed  with  roses  and 
ribbon  in  three  shades  of  the  same  color,  a  large  many- 
looped  bow  falling  from  the  bandeau,  one  end  reaching 
nearly  to  the  shoulder. 


While  everything  is  being  done  to  revive  the  Empire 
styles,    there    arc    so  many  disadvantages  to  overcome 


One  of  the  simplest  and  most  elegant  hats  imported 
this  season  was  a  small  sailor  of  Panama.    A  high  side 
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band  gave  a  very  chit  tilt.  This  was  filled  in  with  a 
series  of  loops  of  blue  velvet  ribbon  arranged  in  a  cas- 
caded plume,  which  fell  over  the  hair.  A  scarf  of  blue 
chiffon  encircled  the  low  crown.  This  was  knotted  at  the 
left  side,  where  ribbon  loops  were  used  as  relief. 

*  *  » 

I  must  not  forget  to  tell  you  about  an  opera  hood 
designed  by  Marescour  Seours,  Paris.  It  was  an  enorm- 
ous puff  of  shell  pink  satin  veiled  with  chiffon  and 
trimmed  with  ruches  of  accordeon  pleated  ribbon.  A 
more  artistic  hood  it  would  be  difficult  to  imagine.  The 
silk  was  gathered  on  to  a  featherbone  hoop  large  enough 
to  encircle  the  face  without  touching  the  hair.  Another 
featherbone  encircled  the  back  of  the  neck,  from  side  to 
side.  This  prevents  the  hood  even  resting  oh  the 
coiffure,  a  consideration  which  alone  would  insure  its 
success.  Forming  a  frame  for  the  face  were  three  ac- 
cordeon pleated  ruffles,  the  centre  one  of  chiffon  and  the 
two  outer  ones  of  pink  ribbon.  The  hood  had  long  rib- 
bon ties. 

*  * 
* 

The  craze  for  gold  and  silver  has  in  no  way  abated. 
Snart  bows  of  silver  or  gold  ribbon  are  introduced  in 
the  most  unexpected  places.  Some  of  the  most  severe 
tailored  hats  have  their  large  bowler  crowns  encircled 
with  a  band  of  this  bright  ribbon.  For  theatre  and 
evening  wear  entire  hats  are  made  of  gold  or  silver 
tissue  and  trimmed  with  heron  feathers,  ribbon  rosettes 

and  roses. 

*  ~  * 
* 

Fancy  feathers,   especially  heron,   will  continue  to  be 


ther  satin  hats,  especially  those  which  are  light  in  color, 
are  rather  cold  looking,  but,  nevertheless,  they  have  en- 
joyed unusual  favor. 

The  revival  of  Leghorns  is  a  subject  interesting  to  all 


millinery  buyers.  A  big  Leghorn  season  is  anticipated, 
which  means  the  sale  of  many  ribbons  and  flowers,  a 
charming  Leghorn  was  trimmed  with  a  white  mull  scarf 
and  a  bouquet  of  roses — pink,  red  and  yellow.  The  wide 
brim  was  bent  only  with  its  burden  of  roses.  Caught  to 
the  side  bandeau  was  a  large  bow-rosette  of  black  velvet 
ribbon,  from  which  fell  three  ends  of  graduating  lengths, 
the  longest  coming  to  the  shoulder.  Nothing  so  suc- 
cessfully brings  out  the  beauty  of  Leghorn  as  a  touch  of 
black  velvet  ribbon. 

Every  indication  points  to  splendid  business  for 
Spring  in  all  branches  of  women's  wearing  apparel,  and 
to   a  season  of  remarkably   picturesque  effects. 

NELLIE   GUNN  McCLELLAND. 


r 


in  demand  for  demi  saison  and  early  Spring  millinery. 
For  this  purpose,  too,  satin  hats,  which  have  met  with 
such  great  favor,  will  be  worn.    In  the  severe  cold  wea- 


MAEJTIME  TRAVELERS  MEET. 

'HE  twenty-fourth  annual  meeting  of  the  Maritime 
Commercial  Travelers'  Association  was  held  in 
Halifax  on  December  13.  The  president's  report 
showed  a  most  satisfactory  condition  of  the  associa- 
tion's affairs.  The  membership  showed  a  substantial 
increase  of  nearly  10  per  cent.  It  was  644  in  1904,  and 
707  for  1905.  Death  benefits  were  paid  to  the  families 
of  two  members  who  died  during  the  year. 

The  treasurer's  statement  shows  a  gain  of  $4,160.15 
in  the  hands  of  the  association,  and  that  the  total  re- 
sources now  amount  to  $35,808.37. 

Mr.  E.  T.  Rowland  will  be  president  for  the  coming 
year,  and  another  prosperous  year's  work  is  anticipated 
under  his  direction. 
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THIRTY  YEARS  IN  BUSINESS. 

ROBERT  HENDERSON  &  CO.,  wholesale  dry  goods 
commission  merchants,  McGill  street,  Montreal, 
have  now  well  entered  on  their  thirtieth  year  in 
business,  to  be  exact,  since  October  9,  1876.  As  Mr. 
Robert  Henderson,  formerly  the  sole  proprietor  of  the 
firm,  is  not  one  of  the  "do  it  all"  men,  he  has  rewarded 
the  faithful  service  of  two  of  his  employes  by  giving 
them  an  interest  in  the  firm.  Mr.  William  Parke,  who 
during  the  past  fifteen  years  has  been  in  charge  of  their 
Toronto  branch,  and  Mr.  W.  W.  Walker,  for  ten  years 
with  the  Montreal  house,  are  the  favored  gentlemen. 

This  firm  has  many  of  the  same  agencies  to-day  that 
they  first  represented,  which  is  proof  positive  of  the 
sterling  ability  and  fidelity  with  which  the  accounts  have 
been  handled.  Mr.  Robert  Henderson,  whose  photo- 
graph is  reproduced,  first  came  to  Montreal  on  October 
9,  1865,  to  accept  a  position  with  the  old  dry  goods 
firm  of  Thomas  Mussen.     He  gained  valuable  experience 


R.    Henderson. 

here    and    increased    his    knowledge    of    the    trade    during 
eight  years'   service  with  Mackay  Bros. 

On  his  lucky  day,  October  9,  1876,  he  went  into 
business  on  his  own  account  as  a  manufacturers'  agent 
and  commission  merchant,  and  the  success  of  this  firm 
is  too  well  known  to  need  rehearsal.  The  firm  is  well 
and  favorably  known  throughout  the  entire  Dominion, 
and  The  Review  joins  with  a  wide  circle  of  friends  in 
wishing  them  continued  prosperity. 


DIFFERENT  VIEWS. 

THE  Harlemite  and  his  wife  were  arguing  over  meth- 
ods of  Christmas  shopping.     Said  she  : 
"The  department  store  is   the  best  place.     You    get 
everything  you  want  under  the  same  roof,  passing  from 
one     section     to     the  other  without  a  care  whether  it's 
raining  or  shining  out  of  doors.     Why,  you  can  spend  the 


whole  day  pleasantly  when  everything  is  arranged  so 
conveniently." 

He  had  this  to  say  : 

"Give  me  the  little  shops — the  shoe  store  for  shoes, 
the  hat  store  for  hats,  and  so  on.  Listen  to  this  :  The 
other  day  I  went  to  a  department  store  to  buy  a  neck- 
tie. After  finding  one  I  liked,  I  handed  the  counter  girl 
a  dollar,  which  was  the  exact  price.  But  she  didn't 
give  me  the  cravat.  Oh,  no  i  She  called  a  boy,  wrote 
a  lot  of  words  on  a  yellow  piece  of  paper,  gave  the 
paper  and  my  dollar  and  my  cravat  to  the  boy,  and 
then  began  to  sing,  while  the  kid  vanished  with  his 
load.  I  waited  five,  ten,  fifteen  minutes.  I  protested. 
The  girl  told  me  not  to  get  impatient.  Finally,  after 
twenty-five  minutes,  I  received  the  necktie. 

"That  was  my  experience  in  a  department  store.  A 
few  days  afterward  I  went  down  town  to  get  another 
cravat.  This  time  I  went  into  a  small  haberdashery 
establishment,  where  thev  didn't  keep  much  besides  ties. 
What  did  I  do  ?  Did  I  have  to  wait  half  an  hour  ?  No  ! 
I  just  threw  a  dollar  on  the  counter,  grabbed  a  cravat, 
and  walked  out  of  the  place." 


MONTREAL  FAILURES. 

TRAHAN  BROS.,  753-755  Notre  Dame  street  west, 
Montreal,  carrying  general  dry  goods,  assigned  last 
month  on  demand  of  Moritz  Rosenberg.  The  assets 
consist  of  stock,  the  rights  in  the  lease,  and  the  book 
debts.  The  liabilities  total  about  $15,000,  and  the  lead- 
ing creditors  are  the  W.  R.  Brock  Co.,  Limited,  Mont- 
real, $2,400  ;  Hodgson,  Sumner  &  Co.,  $1,500  ;  Green- 
shields  Limited,  $1,500,  and  the  Krench  house  A.  O. 
Morin  &  Co.,  $1,005.  No  settlement  has  as  yet  been 
effected  and  Chartrand  &  Turgeon,  who  have  been  placed 
in  charge  of  the  assets,  have  sold  the  stock  to  Napoleon 
Lamy,  well  known  in  Montreal  business  circles. 


Notice  of  the  assignment  of  Ernest  Lamy,  St.  Cath- 
erine street,  Montreal,  with  liabilities  of  over  $30,000, 
appeared  last  month.  There  are  over  one  hundred  credi- 
tors, the  heaviest  being  Greenshields  Limited,  $8,290  ; 
Brophy,  Cains,  Limited,  $8,276  ;  Hodgson,  Sumner  &> 
Co.,  $3,289  ;  A.  O.  Morin  &  Co.,  $3,485  ;  A.  Racine  & 
Co.,  $1,333.  Kent  &  Turcotte  have  been  placed  in  charge 
of  the  assets. 

•  .  * 

Kent  &  Turcotte,  in  charge  of  the  assets  of  J.  L.  W. 
Pepin,  St.  Lawrence  Main  street,  have  sold  the  stock  to 
Mr.  Marsolais,  who  is  now  disposing  of  it  in  the  same 
store.  Creditors  have  not  effected  a  settlement  as  yet. 
It  is  said  that  the  difficulties  of  Mr.  Pepin,  who  was  only 
in  business  about  a  year,  had  been  brought  on  by  over- 
buying and  lack  of  necessary  capital. 

•  *  • 

Armand  Giroux,  Le  Louvre,  Montreal,  has  not  yet 
effected  a  settlement  with  creditors.  The  stock  was  dis- 
posed of  at  private  sale  on  December  28,  by  Kent  &  Tur- 
cotte. Mr.  Giroux  was  a  keen  business  man  but  was 
handicapped  at  the  outset  some  five  years  ago  by  a  large 
stock  which  he  had  bought  at  none  too  advantageous  a 
price. 

•  *  • 

Isidore  Mailer,  1976  St.  Catherine  street  east,  has 
disappeared  and  his  whereabouts  are  unknown.  On  Thurs- 
day, December  28,  three  demands  of  assignment  were  filed 
and  a  meeting  of  creditors  has  been  called  for  January  8. 
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Specialists  in  Trimmings, 
^  Smallwares&Furs. 


Some  Snaps  in 
New  Spring  Goods 


LADIES'  WEAR— 

Fancy  Underskirts  in  Silk,  Moirette-Silk,  Lawn 
and  Alpaca.  Collars  and  Collarettes  in  lace  and 
silk.  Silk  Shawls,  all  shades.  Underwear  in 
wool,  lawn  and  silk. 

MENS  WEAR- 

Men's  Wool  Underwear,  Handkerchiefs,  Hosi- 
ery, etc. 

DOMESTIC  GOODS— 

Special  lines  in  White  Damask  Table  Linen,  with 
Napkins  to  match.  Towels  and  Towelling  by  the 
roll.  Tabling  by  the  yard.  Plush  Table  Covers, 
various  sizes  and  designs.  Tapestry  Table  Cov- 
ers, various  sizes  and  designs.     Portieres,  etc.,  etc. 

Special  in  Table  Napkins,  22x22  inches 


L.  HIRSHSON  <Sb  CO. 

Buyers  and  Sellers  of  Jobs 
1782  NOTRE  DAME  STREET,    -    MONTREAL 

Telephone— Bell,  Main  2715  ;    Merchants,  636. 


;tCO0tC 


I  UMBRELLAS 

Spring  1906 

We  are  now  ready  with  a 
full   range    of   samples    of 

LADIES'  and  GENTS'  UMBRELLAS 


i 

[ 

> 
> 


Better  values  than  ever. 
Our  travellers  will  be  out 
after  the  new  year.  Kindly 
reserve  your  orders  until 
you  see  them. 


m 


The  Standard  Umbrella 
Mnfg.  Company 

6    Lemoine   St.,    MONTREAL 
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ALL  COTTONS  STILL  HIGHER. 

FROM  bad  to  worse  tersely  explains  recent  de- 
velopments in  practically  every  line  of 
Spring  cotton  goods.  The  advances  noted  at 
regular  periods  since  last  July  have  been 
dwarfed  in  comparison  with  the  prices  quoted 
recently  by  Canadian  mills,  as  well  as  foreign  ones. 
Last  month  Canadian  mills  caught  a  great  many  jobbers 
napping,  and  furnished  a  decided  surprise  party.  Repeats 
were  refused  at  old  figures  on  many  lines  and  prices 
went  up  throughout  the  list. 

The  listed  print  and  gingham  lines  of  Canadian  goods 
are  all  up  in  price,  ranging  from  a  half  a  cent  to  a  cent 
and  a  half  per  yard,  although  the  mills  have  sent  out  no 
new  selling  price  lists  as  minimum  retail  figures.  These 
will  not  be  issued,  probably,  until  the  Wholesale  Dry 
Goods  Association  request  it.  It  is  difficult  to  forecast 
the  trend  of  prices  to  the  retail  trade,  as  jobbers,  who 
are  in  a  sense  protected,  will  not  change  their  figures, 
while  a  good  many  others,  who  are  not  so  fortunate, 
will  be  forced  to  do  so. 

Mills  will  make  good  on  their  contracts,  but  it  is 
understood  that  few  jobbers  have  large  orders  on  con- 
tract for  immediate  and  future  deliveries.  These  lines 
are  now  being  delivered  to  jobbers  and,  as  expected, 
there  are  many  disappointments,  and  the  situation  will 
grow  worse  as  the  season  progresses,  respecting  both 
price  and  delivery.  Prices  will  unquestionably  be  higher 
in  distributors'  hands  when  their  old  contracts  have  been 
filled  and  sold.  With  raw  cotton  around  12c.  there  are 
few  complaints  concerning  the  advances  made  by  Can- 
adian mills.  In  fact  the  Canadian  Colored  Cotton  Mills 
are  giving  the  trade  prices  which  give  jobbers  the  benefit 
of  any  accumulations  of  raw  cotton  they  had.  Retailers 
cannot  go  astray  in  contracting  for  any  lines  of  cotton 
goods    at   prices   near    recent    quotations. 

THE  RISE  IN  WOOL. 

EVERY  retailer  clearly  realizes  that  every  branch  of 
the  woolen  trade  has  been  severely  handled  during 
the  past  two  years,  and  manufacturers  have  found 
it  next  to  impossible  to  get  advances  commensurate 
with  the  increased  cost  of  all  grades  of  raw  wool.  In 
many  cases  qualities  have  been  sacrificed  by  resorting  to 
a  larger  use  of  substitutes,  which  always  come  in  the 
wake  of  exorbitant  rates.  In  fact  nothing  curtails  pro- 
fits \quicker,  and  nothing  so  speedily  results  in  the  over- 
production of  raw  materials.  December  London  sales  that 
are  necessarily  comparatively  small  ones,  contain  the 
first  inkling  that  prices  have  at  last  reached  the  top 
notch,  and  that  it  is  only  a  matter  of  time  when  a  re- 
action must  set  in. 

Discussing  this  question  from  various  standpoints 
with  a  leader  in  the  Canadian  woolen  trade,  some  in- 
teresting facts  respecting  the  cause  of  the  continual  rise 
in  wool  were  learned.  Our  informant,  who  had  spent 
many  years  in  Australia,  said  :  "With  supplies  dimin- 
ishing and  the  world's  wants  increasing,  a  rise  in  the 
price  of  raw  wool  was  inevitable,  but  retailers  and  con- 


sumers   do    not   find    the    consequent    difference   in   prices 
quoted. 

"I  base  this  prediction  on  my  intimate  knowledge  of 
the  raw  wool  business  from  long  experience  in  Aus- 
tralia. In  the  first  place  the  enormous  frozen  mutton 
business  has  always  been  a  big  temptation  to  those  in 
the  wool  business,  with  the  result  that  lambs  were  killed 
off  heedlessly,  as  this  paid  better.  With  the  price  of 
cross-bred  wools  to-day  about  28c.  there  won't  be  very 
much  freezing  done,  and  this  will  tend  to  increase  the 
supply  of  wool.  It  pays  to  raise  cross-bred  wool  at 
about  16c.  Another  strong  point  in  favor  of  a  larger 
supply  of  wool  is  the  fact  that  present  high  rates  will 
induce  a  larger  production  of  sheep  if  possible.  In  a  good 
lambing  season  the  increase  is  simply  enormous,  and  it 
won't  take  very  long  to  adjust  matters.  The  next  few 
months  will  clearly  decide  this  question,  when  the  wool 
which  is  clipped  during  the  Spring  in  Australia  is 
marketed  in  London." 

WHITES  AND  GREYS  UP  AGAIN. 

As  usual,  the  material  advances  have  again  been  felt 
in  the  staple  whites  and  greys  throughout  the  entire 
range.  An  idea  of  the  advance  in  bleached  goods  may 
be  gained  from  the  fact  that  a  line  costing  jobbers  seven 
cents  is  to-day  worth  7fc,  and  a'  line  costing  7fc.  de- 
mands to-day  84c.  Greys  have  felt  this  condition  even 
more,  and  jobbers  are  forced  to  pay  5£c.  for  a  former 
4|c.  line,  and  6£c.  for  a  line  bought  before  at  6c.  This 
is  the  approximate  advance  throughout  the  line,  and  is 
an  addition  to  the  advances  made  during  the  Summer 
and  Fall.  Sheetings  are  up  from  4  to  7-£  per  cent.  All 
lines  of  wadding,  batting,  and  yarns,  are  demanding 
higher  figures. 

In  view  of  present  conditions,  The  Review  considers 
reasonably  heavy  purchases  are  particularly  advisable. 
An  unprecedented  scarcity  will  take  place  about  March, 
and  anticipating  requirements  cannot  lead  a  retailer  far 
astray.  Otherwise  he  ,runs  the  chance  of  not  getting  his 
goods,  and  also  the  possibility  of  having  to  pay  more 
for  them 

COTTON  WASTE  PRICES. 

COTTON  and  wool  waste,  which  figure  largely  in  the 
worries  of  manufacturers,  are  little  known  to  re- 
tailers, and  on  account  of  the  ordinary  buying  of 
these  materials  is  at  least  interesting.  W.  D.  Lane, 
Boston,  Mass.,  is  one  of  the  hustlers  from  across  the 
line  in  this  business,  and  in  conversation  with  The  Re- 
view man  lately  explained  the  price  system  of  selling 
cotton  waste  :  "These  goods,"  said  he,  "are  figured  on 
a  percentage  basis  usually,  and  prices  are  subject  to 
the  market  fluctuations  of  middling  uplands  spot  cot- 
ton on  the  day  the  shipment  is  made.  The  percentage 
usually  varies  from  50  to  -80  per  cent.,  according  to  the 
grades.  In  this  way  both  buyer  and  seller  are  con- 
stantly speculating.  In  fact,  we  do  our  buying  in  the 
same  manner  as  the  selling  is  done.  Unquestionably  re- 
tailers know  very  little  of  the  risk  knitted  goods  mills, 
which  use  a  large  quantity  of  this  class  of  goods,  must 
take." 
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Kingcot 


The  best  in  Cottons 


Put  new  life  into  your  cotton  department  with  the 
Kingcot  lines. 

The  Kingcot  lines  have  the  beauty  of  design  and  the 
staunchness  of  material  that  bring  your  customers  back  for 
more 

The  Kingcot  lines  include  : 

Ginghams  Shirtings 

Dress  Goods  Oxfords 


Saxonys 

Galateas 

Apron  Ginghams 

Denims 

Flannelettes 

Tickings 

Domets 

Cottonades 

Awnings 

Ask  to  see  samples.     Travellers  for  all  good  houses  carry 

them. 

Kingcot 


The  King  of  Cottons 


in 
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DEBENHAM,  CALDECOTT  &  CO. 

WAREHOUSES                                                                                                                                                                                   WAREHOUSES 

hfcr  tn    snnnnnr^    tVmt    nn     snrl 

LONDON 

after   January   1st,    1906,    they 
will  trade  under  the  name  of 

DEBENHAMS  (CANADA)  LIMITED. 

The  business  will  be  carried  on 
in  the  future  on  the  same  lines 
as  in  the  past. 

Our  travellers   will   resume 
their    Spring    import  trips  on 
the  first  of  the  year. 

JOHANNESBURG 

NEW   YORK 

BOSTON 

PARIS 

TORONTO 

BERLIN 

MONTREAL 

MOSCOW 

OTTAWA 

MELBOURNE 

QUEBEC 

SYDNEY 

LYONS 

CAPE   TOWN 

BRUSSELS 

DEBENHAMS  (CANADA)  LIMITED 

TORONTO 

SPRING  1906 

THE  GREATEST  SILK  SEASON 


PLAIN  SILKS 

"JAPAN  TAFFETA,"  all  colors, 

(Our  Specialty)  in  all  grades, 

Louisine,  all  colors, 

Chiffon  Taffeta, 
Tamaline, 

Black  Silks,  in  all  makes, 
Etc.,    Etc. 


FANCY  SILKS 

Latest  Patterns  in 
Fancy  Swiss  Taffeta, 
Fancy  Swiss  Louisine, 
Fancy  Crystaline, 
Fancy  Japanese  Kaiki, 
Broche  Habutai, 
Etc.,    Etc. 


MANUFACTURERS  AND  IMPORTERS 

K.  ISHIKAWA  &  CO 

YOKOHAMA  and  TORONTO 
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PRESENT  PROSPECTS. 

FOLLOWING  what  has  been  for  the  most  part 
a  fairly  active,  early,  season  in  dress  goods 
selling,  has  come  the  quiet  following  the  holi- 
day trade,  and  until  this  is  well  over  there 
will  be  little  doing  either  in  the  wholesale  or 
retail  departments.  With  the  beginning  of  the  year  will 
come  a  renewal  of  activity  in  dress  materials,  for  the 
opening  up  of  the  Spring  dress  trade  at  retail  will  tie 
within  a  measurable  distance  and  the  merchant  should 
make  no  delay  in  rounding  off  his   Spring  line. 

There  is  nothing  really  to  delay  him  now,  for  prac- 
tically all  is  known,  and  though  there  may  be  a  novelty 
sprung  on  the  trade  at  the  last  moment  all  the  reliable 
sellers  are  known  now.  To  delay  orders  much  longer 
mav    mean    that   the     goods     will    not   be    to    hand     when 


lapping.  The  latest  in  mohairs  come  in  the  new  light 
shadings,  in  the  hair  line  plaids  on  a  white  or  tinted 
ground. 

New  Suiting  Effects. 

Suiting  effects  are  new,  reproducing  as  they  do  the 
worsted  suiting  and  tweed  patterns  in  both  designs  and 
colorings.  Then  there  are  the  checked  grounds  with 
neat  figures  and  spots  in  much  the  same  patterns  as  the 
new  fancy  silks  come  in,  and  in  cheeks  and  stripes  in  the 
weave.  Creams,  whites,  pearls  and  silvers  in  Sicilians 
are  another  leading  feature  in   the   Light  colored  fabrics. 

Though  there  is  a  great  call  for  all  these  light 
colored  effects,  particularly  from  the  better  trade,  the 
useful  darker  shades  are  by  no  means  neglected.  Shot 
effects  and  melanges  lead  here,  and  dark  greys,  greens 
and      wines   are     most     in     evidence,    while   patterns   are 


wanted,    as    another    season    of    poor    deliveries    is    by    no       mostly   in    the    same    small   brocaded    figures   featured     in 
means  out  -of  the  question,  the   new   brocaded   silks. 


MOHAIRS  FOR  SPRING. 

MOHAIRS  are  again  a  strong  feature  of  the  trade, 
and  the  fact  is  apparent  that  this  is  a  favored 
Spring  and  Summer  material  with  the  Canadian 
woman,  and  one  she  finds  admirably  adapted  to  her 
Summer  needs.  It  is  cool,  light  in  weight,  does  not 
crush,  sheds  dust,  and  even  in  the  cheaper  numbers  wears 
well,  and  in  all  respects  is  admirably  adapted  to  our 
Summer   climate. 

The  manufacturer  has  done  his  part  to  foster  the 
demand  by  the  extended  range  of  new  ideas  and  pat- 
terns. This  gives  good  scope  to  the  wholesale  trade, 
and  allows  them  to  carry  an  extensive  range  of  patterns, 
and  enables  them  to  sell  to  different  merchants  in  one 
town,    g-iving    them    a    proper    assortment    without    over- 


Lustres  and  Mohairs. 

Plain  lustres  and  mohairs  are  particularly  well 
thought  of,  and  while  creams  and  white  lead,  black, 
navy  and  other  colors  are  well  represented.  Our  second 
illustration  shows  a  few  numbers  taken  from  the  exten- 
sive range  of  this  fabric  carried  by  the  W.  R.  Block 
Company;    Toronto. 

THE  COLORS  FOR  SPRING. 

THE  fashionable  tendency  is  all  for  light  colors,  pre- 
eminent  amongst  which   are  light  greys.      Grey   is 
by  far  the  leading  choice  for  Spring  in  all  shades, 
but  with  the  lighter  ones  decidedly  in  the  lead,   and   that 
is  just  as  true  of  the  exclusive  as  the  popular  trade.     In 
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Priestleys'  Dress  Goods 

1 906 


LATEST  SPRING  FABRICS 


GOODS    NOW    IN    STOCK 

COLORS 

Silk  Warp  Estrella  Wool  Maravio 


tt 


tt 


Elainne 
Starita 
Wool  Galotte 
Corel/a 
Satins 
A  merlins 
Marattas 


tt 


Blk.  Sateens 

Estrellas 

Elainnes 

Venetians 

Broadcloths 
Silk  Warp  Eudoras 

Rosettas 
Wool  Chiffon  Tricot 
Taffeta 


tt 


tt 


tt 


tt 


Panamas 
Aver  ilia 
Taffetas 
Tessela 
Brisselle 
Chiffon  Twills 
Chiffon  Venetians 

BLACKS 

Cordonas 

Lucana 

Blk.  Mohairs 

Silk  Warp  Mohairs 

Empress  Cloths 

Silk  Warp  Repps 

Lorentos 

Loreens 


FULL   RANGE  OF  CRAVENETTES 


GREENSHIELDS  LIMITED 

MONTREAL 

GREENSHIELDS   WESTERN    LIMITED,  Winnipeg,  Man. 
GREENSHIELDS  &   CO.   LIMITED,  Vancouver,  B.C. 
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SPRING  DRESS  GOODS 


This  Department  of  our  business  was  never  in  better 
shape  to  supply  your  needs  than  it  will  be  this  season. 
Anticipating  a  big  demand  we  bought  largely  in  an  early 
market  and  thus  were  enabled  to  secure  the  pick  of  the  best 
manufacturers  at  prices  which  cannot  be  equalled. 


Assortment  Now  Complete 

Special  French  Goods 

COMPRISING 

HENRIETTAS,  VENETIANS, 

ALBATROSS    CLOTH,  NUN'S    VEILING, 

CREPE    DE    CHINE,  WOOL    BATISTE, 

BOX    CLOTHS,  SAN    TOYS,   Etc. 

HOMESPUNS,    Plain   and  Checks, 
COVERT    SUITINGS,    Etc. 


GREENSHIELDS  LIMITED 

MONTREAL 

GREENSHIELDS  WESTERN   LIMITED.  Winnipeg.  Man. 
GREENSHIELDS  &  CO.  LIMITED,  Vancouver,  B.C. 
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SILKS 

The  following   in   Blacks   and   Colors 

Blk.  and  col'd  Jap  Silk  Blk.  and  col'd  Messaline 

Blk.  Taffeta  Silks,  all  widths  Blk.  Surah 

Blk.  and  col'd  Chiffon  Taffeta  White  and  Blk.    Duchess   Satin 

Blk.  Peau  de  Soie,     '  Bonnet's  '  Blk.  Satin   Lumineux 

Blk.  and  col'd  Satins  Blk.  and  col'd   Crepe  de  Chine 

Blk.  Tamalines  Blk.  Bengaline 

Blk.  and  col'd  Broche  Silks  Blk.  Faille  Francaise 

Blk.  Armure  Matte  Stripe  and  Checks   Cameleon 

Blk.  Satin  Merveilleux  Fffects. 

Blk.  and  col'd  Louisine 

Fancy  Foulards 

Courtauld's  Crepes 

Hat  Crepes 
Stanley  Velveteens 

Blk.   and   Colors 

Chiffon  Velveteens 

Black 

Silk  Velvets 

Blk.  and  Colon 

GREENSHIELDS  LIMITED 

MONTREAL 

GREENSHIELDS  WESTERN  LIMITED  GREENSHIELDS  &  CO.  LIMITED 

Winnipeg,  Man.  Vancouver 


16 


January,    1906 


DRBSS  GOODS 


Dry  Goods  Review 


fact  there  is  a  widely  extended  furore  for  grey.  Pearls 
and  silvers  are  shown  in  broadcloths,  cashmeres, 
Sicilians,  homespuns,  etc.,  and  are  supreme  also  in  the 
neat  plaids  and  checks  in  tweeds,  suitings,  mohairs, 
lustres,  etc. 

Light  weights  are  again  the  rule,  "cashmere"  weight 
being  t.  iew  standard,  the  one  exception  being  home- 
spuns and  tweeds,  which,  though  light,  are  somewhat 
heavier  than  the  accepted  standard.  They,  however,  set 
the  pace  as  to  pattern,  and  the  newesl  patterns  and 
coloring's,  no  matter  what  the  material  may  be,  arc  in 
designs  and  colorings  thai  were  first  originated  in  the 
south  and  border  manufacturing  towns  of  Scotland. 
Judging  from  what  is  seen,  lighl  shades  are  to  lead,  and 
soft  colorings  and  chasteness  of  design  are  leading  fea- 
tures. These  patterns  are  combinations  of  shepherds 
checks,  broken  checks,  and  over-checks,  in  soft,  tender 
combination's  that  for  fineness  of  effect  and  delicacy  of 
shading,  even  in  the  cheaper  cloths,  leaves  little  to  be 
desired. 

Light  Colors  Favored, 

Delicate  greys  and  mingled  grounds  of  fawns,  tans, 
light  blues,  greens,  mauves,  raspberry  shades,  etc.,  are 
crossed  by  over  plaids  in  hair  line  and  broken  effects  in 
brighter,  stronger  tunes,  and  these  eolorings  and  these 
checked   effects   are   seen   in   all   the   season's   materials— in 


"REKARTAH." 

THOUGH  affected  more  or  less  by  the  prevailing 
fashions,  the  black  gown  is  always  well  worn,  and 
black  materials  are  a  very  considerable  factor  in 
every  dress  goods  department.  Because  black  is  always 
fashionable  it  is  easy  to  sell  high-class  materials,  and  a 
new  one  of  this  class  is  always  welcome.  The  W.  R. 
Brock  Co.  are  showing  a  very  handsome  new  black  ma- 
terial for  which  they  have  the  exclusive  agency.  The 
name  is  ..ne  easily  remembered,  "Rekartah."  Tt  is  of 
pure  llama  wool,  and  in  weave  is  between  a  cashmere 
and  a. poplin,  with  the  bright  finish  of  a  broadcloth.  It 
is  of  popular  weight,  and  has  the  soft  draping  qualities 
now  favored,  while  the  price,  according  to  quality,  runs 
from    75c.    to   $2. 


ASK  UNIFORM  RATE. 

THE     corset     manufacturers     in     appearing    before    the 
Tariff  Commission  did  not  ask  for  protection     on  the 
finished  article.    They  asked  to  have  certain  anoma- 
lies in  the  duty  on  their  raw  materials  eliminated. 

When  the  tariff  was  made  the  duty  on  jeans,  rout  Hies 
and  sateens  was  placed  at  20  per  cent,  for  all  manufactur- 
ing purposes.  These  were  the  materials  out  of  which  cor- 
sets   were    at    Uiat    time    made.     Since    then    nets,    silks, 


Illustration  No.  2.— Spring  Novelties  in  Fancy   Eoliennes,  Voiles  and   Wool   Batistes. 


fine  voiles,  in  mohairs,  lustres.  Sicilians,  panamas, 
batistes,  suitings,  etc  In  tweeds  line  deckings  are  again 
to  the  fore,  notably  black,  on  a  verj    light   ground. 

There  is  a  pretty  lengthy  color  list  for  plain  ma 
terials,  but  judging  from  the  orders  placed  it  is  even  for 
the  exclusive  trade  very  conservatively  chosen  from.  In 
fine  voiles,  which  by  the  way  are  -riling  well  to  the 
better  trade,  in  broadcloths,  cashmeres,  etc.,  the  chiel 
colors  selling  besides  grey  are  soft,  tender  linden  and 
reseda  greens,  a  few  deeper  greens  and  mauves.  Rose 
pinks,  raspberry  and  wine  shades,  are  developing',  but 
orders  as  yet   are  not    numerous. 

Vogue  of  White  ani  Cream 

Whites  and  creams  are  in  strong  demand  in  all 
kinds  of  woolen  and  worsted  goods.  What  are  called 
tinted  whites,  ivory,  oyster,  and  white  with  just  a  sus 
picion  of  yellow,  blue,  pink,  mauve,  etc.,  are  all  asked 
for.  Champagne  is  in  hig"h  favor  from  the  palest  to  the 
deepest  accepted  shade  of  this  color,  which  verges  on 
brown.  The  new  blues  are  on  the  tunpioi.se  order,  and 
peacock   is  a  color  that   is  beginning  to   be   talked  about. 

Illustration  X9.  1  reproduces  a  few  novelties  in 
fancy  eoliennes,  embroidered  and  checked  voiles,  wool 
batistes,  etc.,  from  the  Spring  line  of  Debenham,  ('aide 
cott    &    Co. 

I 


mercerized  cot  tons,  etc.,  have  come  into  use.     Tapes,  cot- 
ion   bindings,   etc.,   are  also   included. 

The  corset  manufacturers  ask  that,  what  was  the 
original  intention  of  the  Government,  all  yard  stuff 
used  in  the  making  of  corsets  be  admitted  at,  the  rate  of 
20  per  cent.  They  point  out  that  new  materials  are  be- 
ing constantly  devised  and  as  it  now  stands  they  are  sub- 
ject to  a,  higher  duty  than  the  three  specified  materials. 
A  general  rule  admitting  all  yard  stuff  going  into  the 
manufacture  of  corsets  at  the  one  fixed  rate  would  pro- 
vide  fairly   for  the   future. 


ASK  INCREASED  PROTECTION. 

THE  Tariff  Commission  met  at  Yallcyfield  on  Dec. 
36,  and  as  practically  all  the  inhabitants  are  de- 
pendent upon  the  cotton  industry  a  strong  case 
was  put  up  for  increased  duties.  Louis  Simpson,  man- 
ager of  the  Montreal  Cotton  Company,  presented  the 
case.  He  went  over  the  points  which  have  been  touched 
on  before,  the  greater  cost  of  manufacturing  resulting 
from  higher  wages,  greater  factory  expenses,  etc.  If  the 
mills  were  to  run  to  their  full  capacity  they  must  have 
first  choice  of  the  Canadian  market.  Mr.  Simpson 
stated  that  at  the  close  of  the  season  English  manufac- 
turers would  cut  prices  and  dump  their  goods  on  the 
Canadian    market. 
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For  Ladies'  Underwear 
of  all  kinds,  Pillow  Slips 
and  all  Bed  Appointments. 


For  Children's  Hoods,  Robes, 
Full  Dress  and 
Bassinette  Trimmings. 


SEE  OUR  LATEST  PRODUCTION.  "JAP    SILK  PLANTAGENET." 
THE  SPECIAL  PRODUCTION  OF  THE  LARGEST  FRILLING   HOUSE   IN  THE  WORLD. 


THE  .ABOVE  PATTERNS,  AND  MANY  OTHER8,  ARE  MADE  IN  A  VARIETY  OF  WIDTHS." 


EXPERT  judges  agree    that    "Plantagenet"  Frillings  exceed  all  other  makes  (for  the  above    purposes)   in 
beauty  of  design,  quality  of  material,  finish  and  cheapness.      Drapers  in  England— almost  to  a  man- 
stock  "Plantagenet,"  and  also  some  of  the  largest  Canadian  firms. 
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WESTERN     ONTARIO    TRAVELERS 


ANOTHER  prosperous  year  has  resulted  from  the 
efficient  work  of  the  Western  Ontario  Commercial 
Travelers'  Association  executive.  The  membership 
has  reached  its  high-water  mark.  There  are  now  2,150 
in  active  membership,  which  is  a  net  increase  of  150  in 
the  year.  There  were  400  new  members  brought  in  dur- 
ing the  year;  $6,730  were  paid  in  death  claims,  and  the 
reserve  fund  now  amounts  to  $123,943.23. 

The  officers  elected  for  next  year  are  :  President, 
Mr.  C.  W.  Nicholls;  first  vice-president,  Mr.  Jno.  T.  Green; 
second  vice-president,  Mr.  J.  C.  Hazard;  third  vice- 
president,  Mr.  J.  McLennan;  secretary,  Mr.  Alf.  Robin- 
son, and  treasurer,  Mr.  W.  L.  Underwood,  and  directors: 
For  London — Wesley  Smithson,  S.  M.  Screaton,  K.  E, 
Davis,  P.  Millman,  L.  C.  Johnston,  John  Herald,  Dan 
Ferguson.  Outside  directors — Toronto,  F.  W.  Heath,  ('. 
K.  Willmott,  A.  E.  Johnston,  H.  Horsman;  Ottawa,  F. 
F.  Breckenridge,  A.  T.  Lane;  Hamilton,  George  Hope, 
John  Booker;  Stratford,  James  Dow;  Brantford,  Geo. 
Watt,    Jr.;    St.   Mary's,    Jas.    Maxwell;    Montreal,   H.    H. 


Mr.  C.  W.   Nicholls, 

President  of  the  Western  Ontario  Commercial 

Travelers'  Association. 


Hannon  and  W.  F.  Bordeau;  Ayr,  John  G.  Watson; 
Oshawa,  Capt.  R.  Dillon;  St.  Thomas;  B.  F.  Honsinger; 
Woodstock,  R.  G.  Bickerton,  J.  E.  Ferguson;  Windsor. 
James  F.  Smyth;  Chatham,  Chas.  Hadley,  A.  E.  Mer- 
ritt;  Ingersoll,  Wm.  Watterworth  and  C.  W.  Johnston; 
Sarnia,  Wm.  Storey;  New  Hamburg,  J.  Ratz;  Winnipeg, 
T.  Harry  Slater;  Aylmer,  R.  G.  B.  Moore;  St.  John, 
N.B.,  J.  A.  Brookbank,  J.   J.  Foot. 

The  annual  report  was  adopted  after  speeches  were 
made  by  a  number  of  members. 

Testimonial  to   President. 

After  the  installation  of  President  Nicholls,  it  was 
decided  to  show  the  association's  appreciation  of  the 
last  president's  work,  by  giving  him  a  suitable  testi- 
monial. A  committee  was  appointed  to  provide  some 
tangible  souvenir.  A  bonus  of  $200  was  voted  to  the 
efficient   secretary,   Mr.   Alf.    Robinson. 

On  Jan.  12  the  big  social  event  of  the  year,  for  the 


travelers,  will  take  place,  when  they  will  hold  their 
annual  ball.  Preparations  are  already  far  advanced  and 
the  various  committees  have  been  appointed.  The  per- 
sonnel of  them  ensures  the  success  of  the  dance. 


Mr.  John  T.  Green, 

First    Viee-President   of  the   Western  Ontario  Com 

mercial  Travelers'  Association. 


On  the  night  of  the  annual  meeting,  Dec.  16,  a  suc- 
cessful smoker  was  held  in  the  rooms  of  the  association. 
The  club  rooms  have  become  recognized  as  the  brightest 
and   most   sociable  meeting  place  in  the  city. 


Mr.    Alf.   Robinson, 

SMTOtary  of    the  Western    Ontario  Commercial 
Travelers    Association. 


Mr.  David  Kirsch,  representing  the  \V.  A.  Green  Co., 
Limited,  Waterloo,  Ont.,  spent  a  few  days  in  Montreal 
last  month  calling  upon  the  trade.  He  is  now  in  the 
Maritime  Provinces. 
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NEW    NECKWEAR    SUPPORTER 
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Canadian  Patent  Nov.  28, 190.V-NO.  96,239 


Manufactured  by 
The  Stewart,  Howe  &  Meek  Co, 

144  W«l  Front  Street  J 

Toronto 


y^^ili^^l^yyiK^^'yl^TT^*^*^*^***^  ^J^jJr^^J^  ■  ■  yyT?" 
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A  New  Article  for  Boning 

Note  the  rounded  ends,  that  do  not  stick  into  the 
neck  and  keep  their  shape  and  resiliency  when 
laundered. 

Put  up  sets  of  5  to  a  card  as  shown  in  the  above 
photograph.  %  gro.  sets  to  a  box.  Made  in  black 
and    white. 

Price  $9.00  the  gross  sets — Terms  5%  in  30  days. 

A  BIG  SELLER  FOR  YOUR  NOTION  COUNTER 

The  S.  H.  &  M.  Co. 

142-144.  West  Front  St.,  Toronto 
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SEASON'S  TRADE  GOOD. 

THE  Christmas  trade  has  come  and  gone  now, 
and  from  what  can  be  learned  both  the  re- 
tailer and  manufacturer  have  every  cause  for 
solid  satisfaction.  A  few  grumbles,  of  course, 
are  always  heard,  but,  taking  it  all  round  the 
holiday  sale  of  ladies'  neckwear  has  been  very  large.  By 
the  middle  of  the  month  of  December  many  manufac- 
turers had  to  withdraw  their  samples  from  the  trav- 
elers, and  this  fact,  coupled  with  the  cancellations,  en- 
abled them  to  make  deliveries.  Orders  were  such  that 
the  clean-up  is  complete— so  complete  in  the  case  of  one 
firm  that  the  samples  themselves  were  sold. 

Judging,  also,  by  belated  orders  of  quite  respectable 
size  that  were  freely  sent  in  from  the  retail  trade  right 
up  to  a  day  or  so  before  the  holiday,  retailers  must  be 
in  the  same  condition,  and  when  the  after-Christmas 
lull  comes,  and  a  sizing  up  of  the  situation  is  possible, 
the  majority  of  them  will  find  that  'quite  a  little  sorting 


Neckwear  lines  promise  to  be  both  varied  and  im- 
portant for  the  coming  season,  for  the  manufacturer  of 
lace  lines  abroad,  and  the  maker  of  domestic  lines  here 
in  Canada,  feeling  that  the  goods  they  make  have  a 
strong  hold  on  the  trade,  have  made,  and  are  making, 
very  extensive  preparations  for  the  coming  season.  Not- 
withstanding the  fact  that  prices  are  higher,  new  ideas 
in  lace  effects  totaled  large  in  the  import  orders  for 
January  and  February  deliveries. 

Varied  Effects. 

Stock  collar's,  tab  effects,  chemisettes,  etc.,  are  all 
shown.  Some  of  the  stocks  and  some  of  the  chemisettes 
intended  to  wear  over  the  dress  have  frills  of  net  around 
the  lower  edge. 

Some  pretty  fancy  yoke  collars  of  guipure  and 
crochet,  combined  with  embroidered  batiste,  and  also 
some  smart  boleros  of  the  same,  are  shown.  The  body 
part  is  mostly  of  Venise  or  Irish,  and  the  flounces  and 
medallion  inserts  of  the  net  laces. 


New  Ideas  in  Neckwear  from  New  York. 


up  will  be  needed  to  meet  the  immediate  needs  of  their 
customers.  So  that  when  travelers  for  the  various  firms 
start  on  their  trips  with  the  beginning  of  the  New  Year 
they  should  do  quite  a  nice  amount  of  business. 

New  Neckwear  in  Demand. 

After  Christmas  brings  quite  a  round  of  social  events 
that  bear  hard  upon  milady's  stock  of  fancy  neckwear; 
she  finds  that  fancy  neckwear  is  perishable,  or  she  does 
not  like  to  wear  the  same  one  so  many  tunes  over,  and 
so  is  in  a  mood  to  be  readily  tempted  with  something 
new  and  pretty  in  this  line,  particularly  if  the  price' 
shares  the  after  Christmas   tendency   to   moderation. 

The  manufacturer,  the  trade  will  find,  is  fully  alive 
to  the  situation,  and  has  devoted  the  time  between 
Christmas  and  New  Year's  to  the  production  of  suitable 
novelties.  You  will  also  find  that  he  is  feeling  the  trade 
with  a  few  advance  novelties  for  Spring  lines. 


Sets  are  shown  in  great  variety,  and  come  not  only 
in  lace  effects  but  also  in  soft  handkerchief  linens,  simply 
embroidered  and  made  up  into  turnovers  and  cuffs,  with 
hemstitched  or  scalloped 'edges.  These  come  not  only  in 
hand  work,  but  also  in  machine  work,  that  closely  riv- 
als it,  and  which  is  very  hard  to  tell  from  it  save  for 
the  greater  regularity  and,  of  course,  the  smaller  priee. 
There  is  no  change  in  the  turnovers,  but  the  cuffs  are 
considerably  wider,  from  about  3  to  4  inches  in  depth 
usually. 

Collar   and  Cuff  Sets. 

Sets  are  shown  also  in  heavier  linen,  pique  and, mer- 
cerized, with  heavy  raised  blend  embroidery  for  decora- 
tion. Stocks  without  tab,  and  with  long  and  short  tabs 
of  varying  shape,  are  also  shown.  The  laundered  turn- 
down collar  in  both  plain  and  embroidered  linen  is  fea- 
tured again  for  Spring,  and  as  tailored  blouses  are  very 
popular  may  be  more  generally   worn.   The  Canadian    wo- 
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...  Encouraging... 

Letter  Orders! 


i 


N  addition  to  a  large  and  wide-awake  force  of  travellers,  we  are  develop- 
ing a  system  of  letter  orders  that  is  thoroughly  adapted  to  the  whole- 
sale trade.  The  country  is  growing  at  a 
rate  that  calls  for  up-to-date  methods  of 
doing  business,  and  with  faster  trains  run- 
ning in  every  direction,  there  is  room  for 
considerable  development  in  connection 
with  mail  orders.  We're  constantly  ready 
with  ample  stocks  of — 

Silk  Neckwear 
Chiffon  Neckwear 
Lace  Collars 
Lace  Scarves 
Silk  Belts 
Lace  Chemisettes 
Fine  Ruchings 
Embroidery  Turnovers 


and  have  anticipated  to  the  fullest  extent 
the  requirements  of  the  trade.  Those  who 
handled  our  goods  last  year  are  able 
to   show  a  satisfactory   balance  of  profit, 

and   if  you   want   to  improve   your  business  for  1906,  we  can   help    you   to 

the  best  lines  in  Ladies'  Wear  that  have  ever  been  offered. 


Ladies'  Wear 


Limited 


58-64   Wellington    St.   West 


MONTREAL— 204  St.  James  Street 
WINNIPEG -Naaton  Block 
VANCOUVER-De  Beck  Block 


Toronto 


-ORIGINATORS 

—IMPORTERS 

-  MA NUFA C TURERS 
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man,  like  her  sister  to  the  south,  does  not  take  kindly  to 
the  stiff  laundered  collar.  Stocks  of  linen,  pique,  or  mer- 
cerized, made  with  strappings  through  which  a  four-in- 
hand,  a  Windsor,  a  ribbon,  or  a  string  tie  can  be  thread- 
ed or  bowed  are  the  class  of  neckwear  usually  selected  by 
the  smartly-dressed  woman  for  wear  with  one  of  these 
new  shirts. 

Tailored    Styles    Considered. 

Tailored  styles  in  neckwear  are  freely  talked  for  the 
Spring,  and  the  manufacturers  are  putting  out  a  very 
extensive  range  of  samples.  White  lingerie  effects  in 
both  tab,  stock  and  jabot  lines,  made  largely  of  lace, 
lawn  and  embroidered  muslin,  are  sure  to  hold  a  strong 
place.  Valenciennes  and  Mechlin  are  the  laces  most  used, 
and  some  of  the  coming  season's  best  sellers  will  be  of 
this  class. 

Until  the  passing  of  Easter  there  will  be  some  call 
for  fancy  silk  and  chiffon  collars,  and  for  these  an  intro- 
duction of  tinsel  in  the  shape  of  cloth  of  gold,  silver 
gauze,  and  gold  and  silver  beads,  is  what  is  being  pre- 
parer! for  the  after  Christmas  trade  in  New  York,  com- 
bined with  silk  and  chiffon  and  lace. 

Thick,  fluffy,  becoming  ruches  of  malines,  chiffon,  thin 

silks,     nets,     etc.,     both     in     individual   ruches     and     by 

the   yard,    promise    to   be    a   leading   feature   for    Spring, 

and  pretty  fichus  of  net  and  lace  will  also  be  much  worn. 

Ruchings  Still  Favored. 

The  demand  for  ruchings  has  been  steadily  growing 
all  the  Fall,  and  there  is  not  the  slightest  indication  of 
a  falling  off  in  the  coming  season,  as  nearly  every  fancy 
stock  or  collar  is  topped  with  a  dainty  ruche,  either  in 
some  shade  of  white  or  in  color.  Ruching  is  also  com- 
ing into  use  as  a  sleeve  finish  as  well. 

Fifty-cent  boxes  of  assorted  lengths  of  ruching  have 
been  a  leader  in  neckwear  selling  for  the  holidays.  Now 
that  the  holidays  are  over  it  is  hardly  likely  that  these 
boxes  will  be  withdrawn,  as  they  have  been  too  good 
sellers  for  that.  Novelties  in  ruchings  are  constantly 
appearing,  and  all  the  leading  colors  are  now  included. 
Then  there  is  the  white  ruche  backed  by  a  bias  fold  of 
colored   taffeta. 

A  NEW  COLLAR  SUPPORTER. 

THOUGH  perhaps  the  notion  department  is  the  proper 
place  for  the  sale  of  this  useful  little  novelty,   yet 
at  least  until  its  merits  are  well  known  it  should 
be  carried  in  both  the  notion  and  the  neckwear  depart- 
ments. 


layed.  It  comes  with  a  strong  endorsement  from  the 
New  York  trade,  where  it  has,  though  only  on  the  mar- 
ket for  a  short  time,  met  with  an  instant  and  great  suc- 


Mannish  Effects  in  Ladies'  Neckwear. 

cess.  The  manager  of  Wanamaker's  notion  department 
declares  it  "one  of  the  best  sellers  that  in  the  course  of 
his  experience  he  ever  ran  across." 

It  impresses  one  favorably  at  the  first  examination, 
and  a  closer  acquaintance  only  deepens  the  good  impres- 
sion, for  it  does,  in  wear,  all  that  is  claimed  for  it,  viz., 
forms  a  perfect  and  comfortable  collar  support  that  pre- 
vents creasing.  It  is  made  in  one  continuous  piece,  and 
therefore  has  no  ends  to  poke  through  the  covering  and 
hurt  the  neck;  lit  bends  easily  and  so  gives  to  the  pull  of 
the  collar,  and  yet  it  does  not  break.  It  takes  but  a 
moment's  work,  with  needle  and  thread,  to  put  it  in 
place;  and  as  it  is  rust  proof,  and  will  stand  the  wash, 
it  need  not  be  removed  when  the  collar  is  laundered. 
Last,  but  not  least,  the  price  is  small. 

The  new  supporter  is  cheap,  effective,  easily  'adjusted, 
and  put  up  in  the  proper  shape  for  selling,  showing  at  a 
glance  the  way  it  is  to  be  used.  Saleswomen  should  be 
instructed  to  introduce  it  whenever  a  lace  or  soft,  finished 
neck  piece  is  sold.  The  woman  who  once  owns  one  will 
require  no  pressing  to  buy  the  second.  She  will  ask 
for   it. 


MILLINERY  NOTES. 


Tailored  Stock.'Shown  by  Rhys.  D.fFairb 


Pffre  No... 


^Ur-£ — '        The    -T-    W.    T.    Fair  weather     Co.    are     sending     Mrs. 
Sinon,  who  has  charge  of  their  ladies'  hat  and  millinery 

^Q department,   to  Europe.     She  sailed  on  the  Oceanic,  and 

^   d       will  spend  six  weeks  in  Paris  and  London,  returning  by 
q^Xx^>    way  of  New  York. 

This   is   a  totally  new  device  for   supporting  collars,  The  Clark  Hat   Co.   have   removed  from  the  Empire 

and  one  that  is, so  simple,  so  ingenious,  and  so  effective,      Building,  Wellington  street  west,  to  the  corner  of  Yonge 
that  the  wonder  is  that  its  advent  has  been  so  long  de-      and  Temperance,   over  Rvrie's  new  store. 
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IF  YOU  WANT  YOUR  MONEY'S  WORTH 

IN  FURS 

SHIPPER  or  BUYER 

YOU    CAN  GET  IT  IN 

ST.  LOUIS 

U.  S.  A. 


More  Raw  Furs  from  all  parts  of  the 
United  States,  Canada  and  Alaska  are 
centered  in  St.  Louis,  U.S.A.,  direct 
from  trapping  sections,  than  any 
market   in  the  world. 


■vwwwwwvwww 


Vast  quantities  handled  on  very  small 
margin  of  profit  is  the  secret  of  suc- 
cess of  the  ST.    LOUIS  fur  market. 
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FUR  REVIEW  1905  AND  FORECAST  FOR   1906. 

THROUGH  the  courtesy  of  J.  E.  McComber, 
Montreal,  the  annual  review  and  forecast  of 
Becker  Bros.  &  Co.,  New  York,  is  appended. 
There  is  a  healthy  optimism  throughout  which 
is  a  forerunner  of  permanent  prosperity  during 
the  approaching  fur  season  of  1906-1907. 

The  Law  of  Reaction. 

"Comparison  of  our  annual  review  and  forecast  for 
the  past  six  years  will  show  that  the  fur  seasons  follow- 
ing those  of  reaction  in  the  markets  are  always  more 
satisfactory  and  beneficial  to  the  trade  at  large.  In  other 
words  the  business  improves  always  after  a  set-back  has 
been  experienced.    Thus  it  will  be  observed  : 

"That  the  season  1899-1900  was  boomed  into  the  in- 
evitable reaction  which  followed  it,  with  the  result 

"That  the  season  1900-1901  proved  a  satisfactory  one; 
as  a  consequence  of  this  improvement  prices  were  driven 
so  much  higher 

"That  reaction  came  in  the  season  1901-1902. 

"While  that  of  1902-1903  was  so  much  better  again 
with  the  same  inflation  of  prices, 

"That  in  the  season  1903-1904  the  same  readjustment 
of  values  took  place  and  in  its  turn 

"The  season  1904-1905  proved  of  good  results  and  a 
satisfactory  one  generally. 

"From  these  experiences  it  would  appear  that  we  are 
again  at  a  period  where  a  readjustment  is  due  once 
more,  and  while  this  may  materialize  in  some  directions, 
there  is,  however,  much  to  be  quoted  against  any  such 
developments  in  general. 

A  Growing  Demand. 

"First — There  has  been  a  steady  and  natural  growth 
in  the  demand  for  furs  as  a  wearing  apparel  in  the  past 
years  in  nearly  all  countries,  including  those  where 
they  are  worn  as  a  protection  against  the  elements  as 
well  as  in  countries  and  climes  where  their  use  is  dictat- 
ed by  fashion. 

"Second — The  demand  in  the  past  year  as  a  whole  has 
been  genuine,  and  not  speculative,  in  that  it  merely  re- 
flects the  general  prosperity  of  the  people  on  this  as  well 
as  on  the  other  side  of  the  ocean. 

"Third — As  the  continuance  of  this  prosperity  is  ap- 
parently practically  assured  in  the  United  States  and 
Canada  by  reason  of  the  exceptionally  good  crops  and 
the  general  commercial  and  industrial  activity  extending 
over  the  above  named  countries,  and  as  all  reports  indi- 
cate a  similar  condition  in  most  of  Europe,  where,  since 
peace  has  been  declared,  the  additional  support  of  Russia 
will  be  had  again,  it  would  seem  quite  reasonable  to  ex- 
pect at  least  a  continued  steady  demand  for  such  furs  as 
are  either  desirable  for  their  practical  use  or  their  at- 
tractiveness for  people  of  fashion,  which  latter  favors 
furs  unabatingly. 

"The  only  untoward  feature  appearing  on  the  horizon 
is  that  under  such  favorable  conditions  the  markets  usual- 
ly become  excited  and  wind  up  in  the  reckless  inflation  of 


prices  that  always  invites  reaction  which  then  naturally 
is  all  the  more  severe  than  if  prices  were  allowed  to  ad- 
just themselves  to  actual  supply  and  demand. 

"Stocks  of  most  classes  of  skins  have  been  consumed 
fully  as  well  or  better  than  in  recent  years,  a  condition 
distinctly  favorable  to  an  active  demand  to  begin  with, 
especially  if,  as  now  appears  the  case,  the  supplies  still 
in  manufacturers'  and  distributors'  hands  have  been  freely 
taken  during  the  'holiday  season. 

"Judging,  therefore,  from  general  indications,  we  be- 
lieve that  the  approaching  season  1906  would  perhaps 
prove  the  most  prosperous  one  on  record,  provided  fic- 
titious boom  conditions  and  inflation  remain  absent.  The 
absence  of  these  will  certainly  prove  extremely  gratifying 
to  those  who  seek  stability  and  a  continuance  of  the 
gradual  and  natural  growth  that  are  essential  to  perma- 
nent prosperity." 

MANUFACTURERS    WELL    SATISFIED. 

RETAIL,  fur  trade  has  been  disappointing  in  many  sec- 
tions, but  the  general  effect  is  not  felt  in  manufac- 
turing circles  and  the  market  during  December  was 
bare  of  goods  in  many  desirable  lines.  Many  retailers, 
owing  to  the  high  price  of  furs,  did  not  give  as  generous 
advance  orders  as  usual,  and  when  a  brisk  demand  en- 
sued during  December  they  sent  in  hurry  up  orders  which 
many  times  were  not  rilled.  The  mildness  of  the  season 
somewhat  restricted  the  volume  of  sales,  but  the  extra 
efforts  made  around  the  holiday  period  served  to  round 
out  a  fairly  satisfactory  season. 

Manufacturers'  stocks  are  much  lighter  than  usual  and 
many  lines  of  furs  cannot  be  had.  The  low-priced  goods 
have  been  snapped  up  quickly,  as  many  stores  have  gone 
upon  the  principle  that  their  trade  would  not  pay  the 
enhanced  figures  asked  ;  thus  some  of  the  real  high-priced 
goods  are  available  to-day  at  interesting  figures. 

Favored  Furs. 

Styles  and  favored  furs  continued  along  the  usual  line. 
Mink,  notwithstanding  even  higher  figures,  remained  a 
favorite,  much  to  the  surprise  of  many  furriers.  Mink- 
stoles  from  $50  to  $100  sold  in  a  surprising  manner  and 
muffs  from  $20  to  $60  were  in  good  request.  Alaska 
sable  probably  stood  second  in  the  list  of  popular  furs, 
and  grey  squirrel  showed  a  tendency  to  increase  in  favor. 

In  the  jacket  field  the  fur-lined  coat  continues  to  com- 
mand particular  attention  and  these  garments  show  every 
evidence  of  increasing  in  favor  next  season.  Astrachan 
jackets  have  been  asked  for  constantly  in  the  34-inch 
length  and  seemed  to  be  selling  better  than  ever  before. 
There  are  times  when  comfort  has  the  call  over  style. 
The  Persian  lamb  jacket,  as  usual,  has  proved  the  style 
leader. 

Many  city  stores  make  a  specialty  of  furs  for  children 
and  window  displays  and  advertising  aid  materially  in 
increasing  sales.  Boys'  caps  in  every  conceivable  fur,  as 
well  as  boys'  mitts,  are  shown.  Children's  wool  boas  are 
also  included  in  this  department.  Baby  carriage  robes 
is  another  favored  line, 
IgS 
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WINNIPEG.  VANCOUVER. 

JOHN  W.  PECK  &  CO. 


LIMITED 


—  Buffalo  Brand  — 

Registered 

Wholesale  Fur  Manufacturers 

LATEST  NEW  YORK,  PARIS  AND  LONDON  STYLES 


A  large  stock  of  Furs  and  Cloth  Caps  always 

on  hand  at  our  Winnipeg  and  Montreal 

Warehouses. 

We  beg  to  thank  our  numerous  customers  and  friends  for 
their  liberal  patronage  during  the  past  year,  and  to  announce 
that  we  are  making  arrangements  to  cover  the  whole  of  Canada 
even  better  than  heretofore,  during  1906. 

Wishing  You  a  Happy 
and  Prosperous  New  Year 


*.  »••»"»">••»..»••«  •»'  »..»•»••>••»— 
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Early  Fur  News. 

Fur  season  prospects  as  forecasted  by  representative 
houses,  who  must  anticipate  market  conditions  and  re- 
quirements, are  particularly  worthy  of  careful  considera- 
tion even  at  this  early  date,  as  for  the  season  of  1906 
fur  markets  are,  to  say  the  least,  chaotic.  The  most 
important  feature  will  be  the  large  stocks  left  over  in 
retailers'  hands,  plus  continued  high  prices,  discouraging 
heavy  buying.  In  practically  every  fur  market  every 
article  of  importance  is  selling  at  greatly  increased  fig- 
ures. 

However,  a  sane  view  of  the  situation  clearly  shows 
there  is  every  reason  to  believe  that  the  large  fur  demand 
in  Canada  will  continue  to  increase  and  that  furs  will  be 
very  freely  employed  during  1906.  The  immense  increase 
in  favor  of  neckpieces,  stoles  and  muffs,  as  well  as  the 
large  sale  of  fur-lined  coats,  has  permitted  of  a  material 
expansion  to  the  trade.  Retail  fur  departments  should 
not  unduly  sacrifice  any  goods  now  in  stock  as  they  can- 
not be  replaced  at  the  same  figures. 

TRANSPLANT    SEALS. 

A  TORONTO  paper  urges  the  Canadian  Government  to 
experiment  with  seals,  and  try  the  possibility  of 
colonizing  Alaska  seals  in.  Hudson's  Bay.  This 
year  the  average  price  received  for  the  catch  of  13,000 
was  about  $27,  which  is  the  highest  on  record.  Tne 
skins  are  becoming  more  valuable  each  year.  The  con- 
ditions in  Hudson's  Bay  would  appear  to  be  sufficiently 
like  those  in  Behring  Sea  to  give  the  experiment  some 
hope  of  success. 

*  *  * 
John  W.   Peck  &  Co.,  Limited,   are  making  extensive 
improvements  to  their  magnificent  new  factory  in  Mont- 


real. They  have  just  finished  painting  the  interior  with 
white  enamel.  Some  conception  of  this  work  can  be 
formed  when  it  is  understood  that  the  area  of  the  ceiling 
alone  covers  24,000  square  feet  on  each  flat.  The  effect 
is  most  pleasing  to  the  eye. 

ANOTHER  FUR  ROBBERY. 

The  succession  of  fur  robberies  which  has  been  no- 
ticed in  these  columns  for  the  last  couple  of  months  is 
still  progressing.  On  Dec.  26  Lugsdin  &  Lugsdin,  To- 
ronto, were  burglarized  and  $1,500  worth  of  furs  were 
stolen.  One  hundred  Persian  lamb  skins,  75  mink  skins, 
2  Persian  lamb  coats  (made  up),  12  astrachan  skins, 
and  some  smaller  things,  were  taken.  No  clue  has  so 
far  been  found,  hut  unless  there  is  some  conspiracy  on 
the  part  of  the  thieves,  all  these  skins  cannot  be  dis- 
posed of  without  creating  suspicion. 

FIRE  IN  FUR  HOUSE. 

B.  Silver  &  Co.,  459  St.  Paul  street,  Montreal,  a 
well  known  wholesale  fur  firm,  suffered  loss,  at  present 
estimated  at  nearly  $30,000,  in  a  fierce  fire  on  Wednesday 
night,  December  20.  The  stock  is  being  rapidly  arranged 
and  the  premises  look  more  ship-shape.  When  seen  by 
The  Review,  Mr.  Silver  stated  new  quarters  would  be  at 
once  secured,  and  there  would  be  no  material  interrup- 
tion in  their  business. 


The  Hudson's  Bay  Company  has  declared  an  interim 
dividend  of  ten  shillings  per  share. 

The  Montreal  Fur  Manufacturing  Co.  will  erect  a 
three-storey  building  in  Brandon  next  Spring.  The  busi- 
ness is  showing  a  steady  growth. 
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Telephone  Main  4293-4294-4295  Cable  Address  "NOLLIVER"  Montreal 

PARIS  LONDON  NEW  YORK  LEIPZIG  SHANGHAI  EDMONTON 

MOSCOW  NIJNY  NICOLAIEV  KHABAROStt.  BOKHARA  PRINCE  ALBERT 

i\  evil  Ion  L>  rot  hers  Limited 

Wholesale  Fur  Dealers 

. . .  Commissioners  and  Warehousemen  in   Fancy  Dry  Goods  . .  . 

IJ4  ij6  McGill  Street 


Montreal,    January,  1906. 
Gentlemen: — 

At  the  first  of  March  we  intend  adding  a  new  and  important  branch 
to  our  Canadian  business  in  the  importation  and  sale  to  the  trade  of 
Fancy  Dry  Goods  from  the  best  foreign  markets. 

We  trust  that  the  reputation  which  our  firm  enjoys  is  a 
sufficient  guarantee  to  our  friends  and  patrons  that  anything  that 
we  may  undertake  will  be  conducted  upon  strictly  first-class  lines 

Our  large  buying  facilities  enable  us  to  command  the  best 
of  the  markets  of  the  world  at  prices  which  defy  competition. 
Whilst  the  principal  business  for  the  time  at  least  will  be  import 
orders,  yet  we  intend  carrying  a  selected  stock  of  specialties  for 
assorting. 

Hitherto  firms  who  have  not  been  in  a  position  to  send  their 
buyers  to  the  foreign  markets  have  been  at  the  mercy  of  commission 
houses,  some  of  whose  dealings  have  not  been  very  satisfactory. 
It  is  our  intention  in  this  new  department  to  place  at  the  door  of 
Canadian  buyers  the  products  of  the  very  best  foreign  manufacturers, 
at  prices  which  will  make  it  decidedly  to  their  advantage  to  purchase 
at  home . 

We  bespeak  a  share  of  your  esteemed  patronage. 

Yours  truly, 

REVILLON  BROTHERS  LIMITED. 

127 


Dry  Goods  Review 


THE   CANADIAN  FUR   TRADE 


January,  1906 


r- 

i 

i 


,. ...... .,..»..•■.*> 


FUR  SEASON  LATE  THIS  YEAR 

There  is  lots  of  business  yet  to  be  done  at  the  last  moment.    Remember,  if  you  want  anything  in  a  hurry,  to 
WRITE,  WIRE  or  PHONE 


AT    MY    EXPENSE 

and  your  requirements  will  receive  immediate  attention. 

EVERYTHING  IN  FURS 


My  trade  mark  and  guarantee  of  quality 
on  every  article. 


Consignments  of  raw  furs  solicited. 
Highest  cash  price  paid. 


|  A.  J.  ALEXANDOR,     -    504-6  St.  Paul  Street,    -     MONTREAL! 
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THE  PLACE  FOR 


PERSIAN  LAMB  JACKETS 

THE  KNOWING  HOW 

To  make  a  stylish  Persian  Lamb  Jacket 
is  a  question  buyers  should  consider,  as 
it  means  so  much  in  price  as  well  as 
workmanship,  fit  and  finish. 

WE  KNOW  HOW! 

An  inspection  will  prove  it. 

THE  SPECIALTY  HOUSE 


516  St.  Paul  St., 


MONTREAL 


^. 


The  Berlin  Robe 
and  Clothing  Co. 


BERLIN,  ONT. 


Limited 


MANUFACTURERS    OF 


U 


The  Arctic  IBrand 


Overcoats,  Robes, 

Gauntlets,  Children's  Coats, 

I'Mittens, 


n 


AND    THE    WELL-KNOWN 


ArcticLumberman's 

Socks 

Every  Garment  Guaranteed. 
Catalogue  for  1906    now  ready. 
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LACES. 

OTH     advance  and    current  orders  in   the  lace 
licld     clearly      indicate     that   laces   are    again 
favored   by   fashion,    and     an     unusually   good 
season   has     already   resulted    with   importers 
and      retailers     confidently    expecting    an    in- 
creased demand.      Practically  everything  is  having  more 
or  less  of  a  demand,  and  certain  new  ideas  have  been  in- 
troduced which  will  aid  materially  in  making  more  sales 
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Imitation  Irish  lace,  shown  in  sets  of  allovers,  edgings  and  insertions, 
No.  703,  shown  by  Konig  ,»c  Stuffman,  Montreal. 


turers,    and    for    trimming    purposes    their    use    has  been 

extended.      Retailers  cannot     go     astray    in   making  pro- 
vision   for    adequate    stocks. 

Torchons    have    picked    up    considerably    and    are  now 


active  sellers.  Another  strong  feature  of  current  demand 
is  the  revived  interest  in  mechlins  in  desirable  new  pat- 
terms.  The  finer  grades  of  these  goods  can  be  readily 
sold  in  most  localities. 

Planen  Varieties. 

Laces  from  the  Plauen  market  have  been  strengthen- 
ed by  the  recent  price  advances  ranging  from  10  per 
cent,  to  1")  per  cent.  The  cheap  goods  in  this  market 
are  very  hard  to  procure  and  a  scarcity  is  imminent. 
Baby   Irish    crochet   lace    in  the    leader    in    this    field,    fol- 


at  retail.     Beginning  with  this  month,  when  white  sales 
are  featured,  the  lace  department  should  take  a  new  lease 
of   life  and  expand  immeasurably.     Every  house   confirms 
the   exceptionally   large   demand  for   val   laces,    and     one 
Montreal  importer  fully  expects  that  the  season  of  1905 
will     be     excelled.        The     chief  difficulty  will  be  in  the 
region  of  deliveries,   as  the  French  market,   particularly 
Calais,     has  trouble  in  coping  with  orders.     Last    year 
these  goods  were  well  cleared  at  retail,   and  a  shortage 
for  the  ensuing  season  is  not  out  of  the  question.     Dur- 
ing the  present  year  round  mesh  vals  have  been  in  splen- 
did   request,    but    there    is    a    decided   feeling    that    square       lowed     by     net     tops   and  guipures.      The   fashion    idea   is 
mesh  goods   will   be   in   favorable   request   for    1906.      Im-       well   exemplified  by  real   Trish  crochet,   but  the  goods  are 
porters  of  authority  are  unanimous  in  this  respect.  Vals      beyond     the   reach      in   price   of   most    retail    stores.    All- 
have   been     strongly     taken     hold  of   by   waist  manufac-      overs  in   various  laces  are   still  in   splendid   request     for 
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Spring,  while  lace  chemisettes  will  be  safe  property  as 
long  as  the  present  style  of  dress  is  maintained.  Paris 
is  at  present  showing  hand-made  clunys,  but  this  is  only 
an  inkling  of  coming  styles,  as  these  goods  are  available 
only  for  high-class  dressmakers. 

Insertions,  according  to  one  informant,  will  be  in  the 
very  front  rank,  and  a  fair  demand  may  be  expected  for 
separable  galloons,  medallions  and  motifs.  In  New 
York  waist  manufacturers  are  beginning  to  use  medal- 
lions to  a  large  extent. 


BELTS. 

WITH   the   Princesse   robe,    and   also    with    the   Em- 
pire    gown,      should     it  attain  any  great  favor, 
belts  and     girdles,   of  course,   will  be  at  a    dis- 
count,   but   with   all   the  other   and   more   popular    styles 


Design  for  Girdle 


the  waist  finish  is  some  form,  of  belt  or  girdle.  The 
knowing  ones  predicted  when  the  Winter  opened  that  the 
draped  waist  was  going  to  drive  the  girdle  out  of 
business,  but  all  the  effect  it  had  was  to  introduce  more 
variety  and  bring  back  the  narrower  widths. 

In  planning  their  new  belt  lines  manufacturers  have  to 
make  a  study  of  the  extreme  styles,  and  while  keeping 
the  main  ideas  in  view  to  adapt  them  to  the  require- 
ments of, the  ready-to-wear  trade.  The  very  low  price  at 
which  the  majority  of  belts  are  sold  cramps-  the  ingenuity 
of  the  designer.  A  belt  to  retail  at  50c.  is  about  the 
limit  in  many  departments,  and  at  this  price  nothing 
very  special  can  be  attempted.  If  retailers  would  fairly 
try  the  experiment  of  stocking  and  showing  better  lines 
the  extra   attractiveness  of   the   better  belts  would  form 


a  powerful  inducement  in  the  majority  of  eases  in  favor 
of  a  sale. 

It  is  well  that  the  retail  trade  should  have  some 
notion  of  the  novelty  lines  from  which  designers  are 
taking    their    ideas.      Therefore    in    this    number    we    i  11  us- 


Girdle  Design  from  New  York. 

trate  a  number  of  the  latest  New  York  ideas  in  girdles. 
These  were  sketched  specially  for  The  Review,  and  while 
in  their  present  form  are  scarcely  adapted  to  the  needs 
of  the  popular  trade,  they  show  what  some  of  the  lead- 
ing Fifth  avenue  specialty  houses  are  putting  forth  as 
the  latest  in  girdle  lines.  The  very  deep  girdle  is  worn 
with  the  elegant  gown,  but  to  wear  with  the  tailored 
shirts  and  plainer  blouses  some  very  pretty  modes  of 
moderate  width  are  shown.  For  wear  with  the  new 
Etons  and  boleros  one  meets  with  very  deep  girdles,  that 
loose  themselves  under  the  edge  of  the  coat.  These  will 
be  rather  a  difficult  article  for  the  manufacturer  to  pro- 
duce, and  also  one  that  must  of  ^necessity  be  away  above 
the  popular  belt  price. 

Girdles  of  moderate  depth  are,  however,  used  for  the 
same  purpose,  and  in  this  line  there  is  sure  to  be  a  big 
choice.  They  are  seen  high  back  and  lower  in  front,  or 
straight  all  round.  They  may  be  sharply  pointed,  or 
just   nicely  rounded  at  the  lower  front  line.     One  of  the 


Girdle  with  Ribbon  Trimming*. 
I- 

new  ideas  is  a  high  girdle  practically  straight  around 
the  top  and  finished  with  a-  sash.  Sometimes  this  sash 
is  made  of  two  paddle-shaped,  medium-length  ends  set 
onto  the  girdle  with  rosettes,  and  again  they  may  be 
tied  in  a  small  bow  and  set  on  quite  at  the  top  of  the 
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SANDERSON'S    LIMITED 

172  Front,  St.  West,  TORONTO 

k-%.-»-».-».'».-»'»-%-%.-^^-»^-»-^-».'»-».-v-».-».-»'»-».-».-%.-».-».-%.-».-%.-»-».-»-%.-%.-».-».-».-». 

OUR   TRAVELLERS    ARE    NOW    ON 
THE   ROAD   WITH   FULL  LINES  OF 

Ladies'  Neckwear 

Ladies'    BeltS   in  Silk  and   Leather 

All    Over   LaCeS — Guipure,  Chiffon, 

Nottingham,  etc. 

Valenciennes  Laces 

also  Torchons,  Linen  and  Cotton 

H/mDrOlQCriCS   in    Embroidery    on    Glace   Patterns 

n3,nQK.CrCniClS*   Hemstitched,  Linen  and 

Embroidered 

Veilings  Dress  Trimmings 

Vestings  and  Appliques 

Our  lines  are  entirely  new  and  your  inspection  is  invited. 
Wishing  our  many  patrons  a  Happy  and  Prosperous  New  Year. 


►-%•%■•%.•».-*••* 


SANDERSON'S    LIMITED 

172  Front,  St.  West,  TORONTO 
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girdle  in  the  middle  of  the  back,  and  the  long-  ends 
widening  as  they  fall  quite  low  on  the  back  of  the 
gown.     In  many  these  ends  are  embroidered. 

Girdles  of  cloth  of  gold  or  cloth  of  silver  are  made, 
veiled  with  chiffon  or  lace  for  evening  wear,  and  while  it 


New  York  Girdle. 

is  hardly  probable  that  anything  of  the  kind  will  be 
shown  in  manufactured  lines,  it  shows  how  great  is  the 
vogue  of  silver  and  gold.  Gold  belts  have  been  a  big 
factor  in  the  holiday  belt  trade,  and  no  question  of 
price  has  been  raised,  and  t hey  certainly  will  continue 
into    Spring. 

A  very  simple  yet  pretty  belt  shown  recently  was  of 
panne  velvet.  It  was  of  moderate  width  and  may  be 
described  as  between  a  crush  belt  and  a  girdle.  It  was 
pleated  in  small  folds  at  the  middle  of  the  back,  each 
fold  fastened  down  by  a  small  button  of  the  velvet.  Be- 
hind these  pleats  was  a  stay  of  featherbone.  The  front 
was  finished  with  a  pointed  end,  drawn  through  a  mod 
crate  sized  buckle.  With  the  pale  shades— pink,  blue, 
grey,  etc. — pearl  buckles  were  used  with  dainty  effect, 
and  with  the  others  gilt  or  enameled  were  seen.  The 
velvet  was  cut  on  the  bias  and  this  made  it  fit  the 
waist    closely. 

Judging   from    the,   vogue   of    white    and    the    very    pale 


N«'\i  York  Girdle  Design. 

shades  shown  for  Spring,  white  will  be  a  great  seller  in 
belt  lines.  Pale  shades  of  grey  are  to  be  so  universally 
worn  that  one  naturally  expects  that  grey  will  invade 
belt  lines  also,  and  possibly  some  of  the  metallic  greys 
•vill  be  seen. 


When  the  warm  weather  approaches  crush  belts  of 
linen,  pique  and  mercerized  cotton  fabrics  are  sure  to 
sell,  and  embroidered  effects  will  be  a  strong  feature 
here. 

BUTTONS  AND  TRIMMING3. 

BRAIDS  are  again  the  leading  feature  of  the  season's 
trimmings,  and  where  trimming  is  used  on  the 
average  Spring  suit  it  will  consist  almost  ex- 
clusively of  braids  and  buttons.  Particularly  for  the 
vest  effects  so  much  seen  on  the  new  Etons  and  boleros, 
braids  of  vegetable  silk  with  embroideries  in  soft  art 
shades,  and  with  a  good  deal  of  gold  and  silver  mixed  in 
are  shown.  Vieing  with  these  braids  are  the  bands  of 
embroidered  and  applique  panne  velvet  that  are  par- 
t  icularly   handsome  for  the  purpose. 

Beltings  of  gold  in  different  widths,  and  also  of  gold 
shot  with  a  color,  will  be  a  feature  of  at  any  rate  the 
early  part  of  the  season. 

The  European  manufacturers  are  still  sending  over 
handsome   motif  and   applique   trimmings,   embroidered   in 


soft  colors  and  enriched  with  chiffon  flowers,  spangles, 
beads,  etc.  The  introduction  of  pearls  and  gilt,  silver 
and  colored  beads  is  the  latest  note.  These  trimmings 
only  appeal  in  a  limited  manner  to,  the  popular  trade,  as 
they  are  only  suitable  for  the  decoration  of  elaborate 
costumes  and  evening  gowns. 

Cloth  of  gold  and  silver  gauze  are  beginning  to  be 
asked   for   in    trimming   departments. 

Gilt  buttons  of  all  sizes,  buttons  of  gilt  and  fancy 
colored  enamel,  and  buttons  with  many  varieties  of 
centres,  with  a  gilt  rim,  are  leaders  in  the  new  lines. 
Braid  covered  and  crochet  buttons  are  also  shown.  For 
the  late  Spring  and  Summer,  when  white  is  to  be  so 
much  in  evidence,  all  kinds  of  pearl  buttons  will  be 
asked  for,  not  only  the  plain  pearl  buttons  but  those 
that  come  in  fancy  carvings  and  shapes. 


R 


RIBBONS. 

IBBONS  are  favored  by  fashion  for  Spring  and 
their  wide  range  of  uses  bids  fair  to  become  more 
elastic  still  where  retailers  inaugurate  a  progres- 
sive policy  illustrating  their  manifold  purposes.  Trav- 
elers report  that  stocks  in  retailers'  hands  are  quite 
heavy,  and  as  a  consequence  Spring  buying  has  thus  far 
been  done  cautiously,  and  early  orders  have  not  been  as 
heavy  as  anticipated.     The  closing  season  has  seen  more 
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up-to-date  methods  in  the  display  of  this  department, 
and  in  no  part  of  the  store  is  this  so  essential  to  secure 
success.  Profits  should  be  good,  and  sales  constantly 
expanding1. 

For  the  Spring-  season,  as  yet  no  remarkable  changes 
in  weave  have  appeared,  although  new  introductions  of 
a  safe  nature  will  do  better  as  the  season  progresses. 
Prices  on  both  Canadian  and  foreign  lines  are  firm,  and 
when  the  season  is  on  advances  are  likely.  Taffetas  in 
light  weights  still  reign  supreme,  and  there  is  no  pies 
cnt  indication  of  any  falling  oft'.  Early  orders  still  ask 
for  the  same  old  widths,  and  it  is  clearly  evident  that 
wide  widths  will  be  largely   in   demand. 

There  is  a  decided  feeling  for  satin  ribbons,  accord- 
ing to  many  good  authorities,  and  this  inkling  of  their 
return  to  favor  should  be  closely  watched  by  discrimin- 
ating buyers.  There  has  been  an  improvement  in  sales 
in  many  quarters.  Failles  and  failletines  are  being  in- 
troduced with  a  great  deal  of  confidence,  and  the  fact 
that  Canadian  makers  have  g-one  into  this  class  of  rib- 
bon renders  it  certain  they  will  be  sure  sellers  for 
Spring.  Canadian  lines  arc  shown  in  three  widths,  42. 
48  and  (>0,  which  gives  a  large  enough  assortment  for 
many  purposes.  Moires  are  also  largely  shown  in  this 
market,  and  are  turned  out  bv  the  Canadian  mills  as 
well. 

In  the  realm  of  fancy  ribbons  the  Canadian  market 
closely  follows  conditions  across  the  line,  and  pompa- 
dour effects,  Persian  effects,  and  warp  printed  fancies, 
mainly  in  floral  design,  are  being  taken  hold  of  by  good 
trade.  Tn  colors  the  pink  series  is  as  good  as  ever-,  and 
carnation  and  old  rose  are  in  good  demand.  Blues  rank, 
probably,  second  in  favor,  ranging  in  shades  from  ciel 
to  navy. 

Following  the  trend  in  silks,  there  is  also  a  tend 
eney  in  favor  of  brocaded  patterns  in  ribbons,  and  in 
fancy  lines  brocaded  ribbons  will  have  a  place.  A  single 
rose  flower,  leaves  and  stem,  is  one  of  the  best  patterns 
shown,  and  another  good  pattern  is  a  single  feather  de 
sign.  The  patterns  shown  consist  of  a  detached  motif 
on  a  soft  satin  ground. 


PRESENTATION  TO  OVERSEER. 

ON  Saturday  afternoon,  just  before  closing-  time,  Mi-. 
George  Crook,  the  genial  and  big-hearted  overseer 
of  the  spinning,  spooling,  and  twisting  departments 
of,  the  Imperial  Cotton  Company,  Hamilton,  was  made 
the  recipient  of  three  beautiful  gifts,  one  from  each  de- 
partment. The  spinning  room  employes  gave  him  a  gold 
charm  with  the  Masonic  emblem  on  it,  the  twisting  de- 
partment g-ave  him  a  crescent  stick-pin,  and  the  spooling 
department    presented   him   with   a  gold-headed   umbrella. 


M"i 


DEATH  OF  YOUNG  TRAVELER 
JOSEPH  DALY,  son  of  Mr.  William  Daly. 
Montreal,  and  a  brother  of  Mr.  William  Daly,  the 
senior  partner  of  the  well  known  Montreal  window- 
shade  firm  of  Daly  &  Morin,  died  in  Calgary  on  Wednes- 
day, December  27,  after  a  severe  attack  of  typhoid 
fever.  Mr.  Daly  was  a  traveler  for  the  firm  of  Daly  & 
Morin,  and  left  for  the  west  several  weeks  ago  to  open 
a  branch  of  the  firm,  which  he  accomplished  with  his 
usual  energy  and  ability,  and  was  looking  forward  to 
the  holidays  at  home  when  stricken  with  fever. 

Mr.  Daly  was  only  twenty-five  years  of  age,  and  was 
an  enthusiastic  member  of  the  Dominion  Commercial 
Travelers'  Association.  His  brother,  Mr.  William  Daly, 
left  for  the  west  on  Tuesday,  December  2G,  on  receipt  of 
the  news  that  his  brother's  condition  was  serious. 


Embroidery  Hoops 

Made  from  selected  light-colored  hardwood, 
finished  perfectly  smooth  and  true  in  shape. 

Sold  in  over  18,000  stores  throughout  the  United 
States  and  Canada. 


Princess 
Hoops 

Made  in  sizes  4,  .">,  (i, 

7,  S.  10  and  12  inch 

diameter. 


The  "Princess"  requires  no  winding  to  make  the  hoops  tit 
tightly,  as  the  nickel-plated  bow-spring  adjusts  itself  to  a 
thick  or  thin  fabric,  holding  the  material  firmly  and  without  injury. 


Duchess 
Hoops 


Sizes  4,  .),  K,  7 

S,  10  and  12 
inch  diameter, 

It'-,  the  felt  cushion  around  inner  lump  of  the  "Duchess" 
which  holds  liyht  or  heavy  fabric  tightl}  stretched,  The  most 
popular  Hoops  on  the  market. 


Royal-Oval  Hoops 


Made  in  tv 


6  by  12  inches  for  drawn-work  ami  large  embroidering, 
having- evcrj  advantage  of  a  large  12-inch  round  hoop,  with  the 
convenience  in  handling  of  a  small  size. 

3  by  6  inches  Fdr  small  embroidering,  especiall]  desirable 
for  working  designs  on  stockings. 


Special- Select 
Hoops 


Sizes  I.  .').  o\  7,  S. 
10  and  12  inch. 


\  low  priced  plain    wooden    Hoop, 
lathe-turned,    very    smool  h    and 
carefully  fitted. 


Hie  different  style  Hoops  are 

put    up     separately.    x/t- 

dozen  so  id  pairs  of  a 

si/.e      in      a     covered 

package. 


a»sSJ$        Order  from  your 

Wholesaler. 


The  Gibbs  Mfg.  Co., 


CANTON. 
OHIO, 
U.  S.  A. 
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A.  SOMMER  &  CO 

507    St.    Paul    Street 
MONTREAL 


SPRING   LINES  CONSISTING  OF 

Costumes,  Raincoats, 
Shirt-Waist  Suits  and 
*  Covert  Jackets  s» 


Popular  Prices,  as  well  as  high-grade  Novelties 


INSPFXTION    INVITED 


Travelling  Representatives  t 

A.    LOEB,         -  Toronto  and  Western  Ontario 

JULIUS  BACHRACH,       -     -     Quebec  and  Maritime  Provinces 
F.    B.    HOLSTED,         -         -  Manitoba  and  the  North-West 
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CLEARING  SALES  IN  READY-MADE  GARMENTS. 

department  is  con- 
matter  how  careful  the 
necessity,  owing  to 
clearing  out  the 
balance  of  made-up  garments  on  hand.  This 
problem  is  perennial  and  is  becoming  more  acute  each 
season.  It  has  been  found  advisable  always,  from  every 
point  of  view,  to  get  rid  of  lines  at  the  end  of  a  season 
rather  than  at  the  beginning  of  a  new  one.  The  ridicu- 
lous prices  offered  on  garments  left  over  from  last  year 
at  the  opening  of  the  passing  season  is  a  forcible  remind- 
er of  the   ruinous  nature  of   that  policy. 

Canadian  merchants,  who,  it  must  be  confessed,  were 
in  some  sections  caught  badly  for  the  Fall  of  1904,  have 
been  clearing  out  lines  then  stocked  at  prices  averaging 
from  ten  to  fifty  cents  on  the  dollar.  There  is  no  dis- 
puting the  fact  that  it  is  particularly  desirable  that 
stocks  of  ready-made  garments  should  be  cleared  out.  Old 
style  garments  are  like  old  almanacs— absolutely   useless. 

To  Move  the  Goods. 

It  is  unanimously  conceded  that  in  no  branch  of  the 
i  rade  so  much  as  ready-made  garments  does  the  selling 
quality  decrease  so  rapidly  in  proportion  to  the  length  of 
time  the  goods  are  in  stock.  The  omnipresent  problem  is 
how  to  move  the  goods  without  undue  sacrifices.  Every 
good  buyer  (and  the  country  is  gradually  growing  better 
in  this  respect)  aims  to  avoid  accumulations.  In  spite 
of  all  this,  as  demand  cannot  be  accurately  gauged,  ac- 
cumulations  do   occur   in   the   best   regulated   stores.     The 


New  hip  length  coat,  brimmed  strappings  for  Spring. 

most  successful  and  radical  clearing  sales  have  been  ac- 
tively promoted  by  judicious  cut  prices  truthfully  told  in 
various    forms    of  .publicity    and    it    must   be    remembered 


lhat   the  story   introduction   form   of  copy   in   newspapers 
is  an  essential   in  this  respect. 

A  Good,  Truthful  Story. 

The   gentle   process   of   suggestion    is   one   of   the  chief 
means    for    creating    a    latent    demand.     A    description   of 


New  fitting  hip  length  coat  for  Spring. 

the  goods  offered  with  a  list  of  the  purposes  for  which 
they  are  desirable  at  the  prices  offered  often  forces  sales 
otherwise  impossible.  On  the  very  low  qualities  of  jack- 
ets in  towns  and  country  districts  it  can  be  clearly  stated 
that  they  are  suitable  for  various  outside  working  pur- 
poses such  as  milking  and  odd  chores. 

A  little  thought  in  arranging  and  collecting  the  lines 
to  be  cleared  will  suggest  manifold  uses  for  these  gar- 
ments. The  story  introduction  should  relate  at  length 
the  value  of  style,  which  is  appreciated  by  the  store, 
and  the  determination  to  make  prices  which  will  insure 
starting  a  new  season  with  fresh  garments  should  be 
made  apparent. 

Exceptional  values  are  rightly  expected  by  consumers 
at  the  end  of  the  season  and  the  opportunity  of  making 
new  friends  should  not  be  spoiled  by  making  exaggerated 
statements.  By  such  a  method  the  public  is  impressed 
regarding  the  honesty  of  the  claims  made  and  a  future 
asset  of  no  small  proportion  is  gained.  Sales  of  this  na- 
ture, besides  affording  ready  cash,  build  up  for  the  future 
and  cement  connections  which  mean  future  profit.  Even 
the  January  bargain  hunters  who  preferably  hold  off  for 
such  events  will  be  impressed  and  inclined  to  purchase 
their  essential  new  things  in  ready-to-wear  goods  from 
the  store   they  have  confidence  in. 

Many  stores  have  even  found  it  profitable  to  enlarge 
their  stock  by  clearing  lots  from  manufacturers.  How- 
ever, in  Canada  the  amount  of  made-up  stock  in  manu- 
facturers' hands  at  the  end  of  the  season  is  never  ex- 
cessive except  where  poor  management  has  contributed  to 
disastrous   over-production. 

The  mistake  of  claiming  all  and  giving  nothing  is 
suicidal  and  effectually  kills  any  future  sale  which  may 
be  genuine.    The   longer  goods  are   on  hand   the   less   they 
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are  worth,  should  be  the  watch-word  throughout  this 
month,  when  conditions  are  against  active  trading  even 
though  Winter  has  only  really  set  in. 

This  latter  fact  should  not  be  neglected  in  fostering 
January  sales.  It  is  detrimental  to  the  best  interests  of 
all   merchants   that   the  habit   of   price   reductions   during 


MAKE  YOUR  PLANS  NOW  FOR  SPRING. 

R.  MERCHANT,  you  are  entering-  into  a  new  year, 
and  The  Review  wishes  with  all  its  heart  that  it 
may   be   a  happy   and     prosperous  one.      You   are 

also  entering     upon     a  new  season — the   Spring  of  1906. 

Now  the   Spring  season  in  most     departments  has     one 


M 


Shirt  Waist  Suits,  made  from  the  costume.     Engraved  t>y  Gatchel  &  Manning,  Philadelphia 


this  month  is  too  strong  on  all  lines  of  dry  goods  to  be 
entirely  eradicated. 

Every  retailer  must  use  his  own  judgment  in  arrang- 
ing and  classifying  the  stock  of  all  ready-to-wear  goods 
for  this  sale,  but  the  importance  and  advantage  of  dis- 
play  and  price  tickets  should   not  be   overlooked. 


great  fault,  it  is  short  and  all  too  soon  over,  but  it  has 
made  large  strides  in  the  right  direction  in  the  past  few 
years,  and  it  rests  a  great  deal  with  you,  Mr.  Merchant, 
whether  this  progress  is  to  be  maintained  or  not.  No 
department  can  be  called  a  successful  one  that  com- 
pletely lets  go  its  hold  on  its  customers,  that  goes  dead 
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J.  H.  Waldman  &  Co 

513-515  St.  Paul  Street 

MONTREAL 


fr 
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Spring  Lines  ready  this  month  in 

Suits,  Raincoats 

Covert  Coats 

SHirt  Waist  Suits 

Separate  SKirts 

We  have  added  a  Separate  Skirt  Department  to  our 
business,  and  our  skirts  will  be  equal  in  make,  style  and  price, 
to  our  usual  production. 

You  can  rely  on  Garments  with  Style,  Fit  and  Effect, 
popular  prices  as  well  as  high-class  goods  made  up  in  the 
newest  fabrics. 

Our  Raincoats  are  not  as  the  common  ordinary  Rain- 
coat garment  you  see,  but  they  are  made  in  entirely  different 
lines,  with  style  and  effect,  for  dressy  women. 

Each  Garment  has  character  and  individuality. 

At  popular  prices. 

We  beg  to  thank  you  for  a  liberal  patronage 

during    1905,  and  to  wish  you 

A  HAPPY  and  PROSPEROUS  NEW  YEAR 

6 
■:><>ck>ck>o<><><>ck><>ooo<>o<><>c>o^ 
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for  a  season  and  has  to  be  galvanized  back  to  life.  This 
must  be  difficult  work,  almost  more  so  than  making  the 
effort  to  keep  it  running. 

This  no  doubt  is  a  difficult  department  to  manage. 
It  takes  all  the  brains  and  energy  a  man  has;  but 
rightly  managed  it  gives  plentiful  returns.  Planning 
ahead  is  one  big  secret  of  successful  garment  retailing— 
seeing  the  way  clear  and  how  to  make  the  most  of  every 
turn  and  circumstance.  You  have  got  an  interesting  de- 
partment; one  that  appeals,  or  should  appeal,  to  every 
woman  in  your  community,  and  if  you  can,  as  it  were, 
carry  them  along  from  month  to  month  you  can  hold 
your  trade.  But  to  do  this  you  must  have  a  new  tale 
each  month  and  a  constant  succession  of  novelties. 

Preparation  for  Buying. 

No  doubt  you  have  fully  mapped  out  your  buying 
campaign.  You  know  just  how  much  you  mean  to  buy, 
and  about  the  particular  sum  of  money  you  intend  to 
pay  for  your  Spring  garments.  If  you  are  located  far 
away  from  market  you  have,  perhaps,  bought  some  of 
your  staple  line,  not  a  great  deal  if  you  are  wise,  but 
just  enough  to  keep  you  in  standing  with  your  manufac- 


Pon)  coat,  <"ic  of  the  new  Spring  styles. 

turer,  and  to  make  a  little  easier  the  strenuous  days  be- 
fore opening   time. 

You  are  on  the  lookout  for  your  novelties  now,  the 
goods  that  build  up  your  reputation,  the  garments  that 
keep  your  trade  at  home.  If  you  are  wise  you  will  be 
particularly  nice  to  the  visiting  salesman,  y"ou  will  look 
carefully  over  what  he  has  to  offer,  and  get  every  shred 
of  information  along  cloak  and  suit  lines  that  he  is 
possessed  of.  You  cannot  know  too  much  about  present 
styles  and  future  indications.  Your  customers  will  be 
well  posted  when  buying  time  comes  along,  and  though 
they  may  not  be  for  buying  the  more  extreme  styles,  yet 
they  will  be  conversant  with  the  road  Fashion  is  trav- 
eling, and  will  want  to  keep  within  a  measurable  dis- 
tance of  "her  ladyship." 

You  cannot  know  too  much,  for  change  is  the  watch- 
word, and  change  is  also  the  breath  of  life  to  the  gar- 
ment department.  Now  no  doubt  you  have  your  buying 
planned,  but  have  you  got  your  selling  plans  marked  out 
just  as  concisely  and  clearly,  or  do  you  trust  to  luck  and 


blind   chance   for   the   successful   selling   of   your   garment 
stock  ? 

Selling  Plans. 

The  selling  campaign,  to  be  successful,  must  be  fully 
planned,  and  the  merchant  who  expects  maximum  results 
must  take  the  time  to  plan.  Besides  planning  how  to 
buy  he  must  plan  how  best  to  show,  how  best  to  ad- 
vertise, and  how  to  hold  and  interest  his  clientele. 

There  is  no  department  in  the  store  where  judicious 
striving  for  publicity  is  more  essential  than  in  the  gar- 
ment department,  and  undoubtedly  there  is  no  depart- 
ment where  the  advertising  may  be  made  so  uniquely 
and  universally  interesting.  January,  of  course,  is  too 
early  for  you  to  come  out  openly  and  cry  up  your  Spring 
garments,  but  you  can  drop  a  note  or  two  of  Spring 
doings  by  the  way,  just  to  get  the  interest  up.  Descrip- 
tions do  not  fit  here,  and  should  be  strictly  reserved  for 
the  time  when  the  goods  are  ready  to  show.  Quit,  too, 
when  talking  of  your  Spring  line,  that  endless  harping 
on  bargains,  though  every  woman  likes  and  looks  for  a 
bargain  once  in  a  while,  but  it  is  novelty  and  style  that 
you  should  talk  of  now,  and  the  immense  advantage  of  a 
personal  selection. 

Keep  up  Interest. 

Talk  up,  too,  the  variety  and  individuality  of  your 
line,  as  you  are  not  confined  to  the  one  factory  only. 
If  you  plan  your  advertising  in  this  manner  you  will 
have  your  customers  in  an  expectant  mood  when  the 
time  for  your  Spring  show  comes  along. 

January  advertising,  however,  cannot  all  be  devoted 
to  preparing  for  Spring  selling,  and  the  closing  out  of 
the  balance  of  your  Winter  stock  must  be  your  theme. 
Here  you  can  and  must  talk  reductions,  for  people  who 
buy  Winter  garments  in  January  naturally  expect  re- 
ductions  in   price. 

Cutting  down  garments  to  near  cost  is  not  nice 
work,  but  money  in  the  bank  can  be  used  to  a  good  deal 
better  advantage  than  tied  up  in  garment  stock  that  is 
getting  less  and  less  valuable  every  day. 

Winter  Clearance. 

If  you  have  done  your  buying  aright,  always  in  the 
season  bringing  something  fresh  forward,  and  not  too 
much  at  a  time,  your  stock  should  not  now  be  unman- 
ageably large,  and  in  spite  of  the  mild  weather  you 
ought  to  have  had  a  fairly  good  season.  Styles  have 
been  varied  and  sufficiently  marked  to  impress  the  need 
of  a  new  coat  on  any  woman  who  cares  at  all  about  her 
appearance,  and  though  cloth  ruled  high,  manufacturers 
did  what  was  required  in  turning  out  salable  garments 
to  meet  the  popular  prices. 

January  should  develop  some  cold  snaps  that  will 
make  a  comfortable  coat  at  a  reduced  figure  duly  appre- 
ciated. Remember  any  reasonable  price  is  better  than 
carrying  garments  over  in  these  days  of  changing  styles, 
and  only  price  concessions  can  move  stragglers  at  this 
time  of  the  year. 


JOIN  INTERNATIONAL  BODY. 

At  a  recent  meeting  of  the  Canadian  Confederation  of 
Garment  Workers  in  Montreal,  at  which  200  members 
were  present,  it  was  decided  unanimously  to  secure  a 
charter  from  the  United  Garment  Workers  of  America. 
Heretofore  the  union  has  been  associated  with  the  Na- 
tional Trades  and  Labor  Congress  and  the  contest  be- 
tween   the   two   organizations  has  been   intense. 
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Do  You  Lead  ? 


There  is  usually  one  man  in  a  town 
who  leads  in  the  Raincoat  Business. 

The  one  who  handles 


National 


is  pretty  sure  to  have  the  lead. 

National  Brand  Raincoats  for 
Spring  are  supreme  in  style  :  the  line 
is  the  most  extensive  you  will  find 
anywhere. 

You  know  what  it  is  worth  to  have 
a  reputation  for  quality  ;  but  you  have 
got  to  have  the  quality  in  the  goods 
before  you  get  it  in  your  reputation. 

The  dealer  who  sells  the  "  Nation- 
al" garment  gets  the  quality  reputa- 
tion and  every  sale  he  makes  adds  to  it. 

In  the  fitting  of  each  garment  we 
put  especially  careful  and  painstaking 
efforts. 

They  fit  well,  hang  gracefully,  feel 
comfortable  and  keep  their  shape.  It's 
the  kind  of  line  you  can  do  well  with. 

We  have  successfully  solved  the 
buying  of  Raincoats  for  a  good  many 
merchants. 

We  want  you  to  learn  more  about 
the  values  that  have  made  ours  the 
busiest  house  of  its  kind. 

Communicate  with  us. 

National  Rubber  Company 


Montreal 


of  Canada 


Well  Patronized  Stores 

are  those  that  are  selling  good  goods 
at  popular  prices. 

We  supply  this  want  in  our 

Costumes  and  Skirts 


and 


Colored  Shirts 

No  better  or  more  stylish  gar- 
ments can  be  bought  anywhere  else 
in  Canada  at  the  price. 

Our  travellers  will  call  on  you 
with  SPRING  SAMPLES,  including 
some  new  and  nobby  lines,  shortly 
after  the  New  Year. 

The  EMPIRE  MANUFACTURING  CO. 

646  Craig  St.,  MONTREAL 
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OPEN   ORDERS   IN   THE  UARMENT  TRADE. 

INDIVIDUAL  Canadians  often  make  a  boast  of  our 
magnificent  distances,  but  they  are  not  looked  upon 
with  the  eye  of  favor  by  our  cloak  and  suit  houses, 
nor  yet  by  the  buyers  in  our  retail  stores,  for  they  add 
immensely  to  the  difficulty  of  doing-  business  here,  and 
help  to  pile  up  the  first  cost  of  the  suit  and  coat.  Gar- 
ments make  heavy  and  bulky  samples,  and  the  manufac- 
turer who  has  a  due  regard  for  the  cost  of  manufacture 
cannot  afford  a  large  number  of  trips  to  his  trade. 
A'bout  twice  in  the  year  is  the  average,  one  for  Spring 
and  one  for  Fall. 

Now,  to  run  a  rcadvto-wear  department  successfully 
something  new  has  to  be  continually  on  the  carpet,  and 
the  problem  is  how  to  get  it.  If  one  cannot  go  over, 
the  way  must  lead  under  or  around,  and  one  way 
round  that  some  of  the  Northwest  buyers  have  found  de- 
serves to  be  more  widely  known  and  more  widely  fol- 
lowed. 

Fill  Orders  Gradually. 

When  staple  styles  are  purchased  the  buyer  gives  the 
manufacturer  an  open  order  for  a  specified  number  of 
garments  as  well,  and  these  are  to  be  of  the  season's 
novelties  as  they  come  in.  Sizes,  of  course,  are  agreed 
upon,  and  some  stipulation  entered  into  as  to  price,  but 
style  and  material  are  left  to  the  manufacturer,  to  be 
filled  at  his  discretion. 

It  is  in  the  interest  of  the  manufacturer  to  fill  these 
orders  to  the  best  of  his  ability,  and  by  giving  these 
open  orders  to  one,  two  or  several  manufacturers,  ac- 
cording to  the  size  of  the  department,  a  constant,  flow 
of  novelties  can  be  maintained  through  the  selling 
season. 

This  way  of  buying  also  keeps  the  department  up  to 
concert  pitch,  for  they  know  they  have  to  keep  the  old 
stock  moving  to  make  room  lor  the  arriving  new  stuff, 
and,  also,  this  adds  to  the  profit  made,  even  if  prices  on 
garments  that  for  some  reason  or  other  are  inclined  to 
stick  are  cut  close,  for  it  means  a  more  frequent  turn- 
over  in   the   department. 

To  the  buyer  who  can  drop  down  to  Montreal,  To- 
ronto, or  any  of  the  leading1  buying  centres,  perhaps 
there  is  no  need  for  tin;  giving-  of  open  orders,  but  to 
the  buyer  who  is  a  long  distance  away,  and  so  cannot 
easily  put  himself  in  direct  personal  communication  with 
the 'manufacturer,  the  open  order  is  a  distinct  advantage. 

SEPARATE  SKIRTS  IN  STRONG  POSITION. 

SEPARATE  skirts  will  undoubtedly  occupy  a  forward 
place  among  Spring  garments,  as  generous  ad- 
vance orders  clearly  indicate  that  retailers  have 
every  confidence  in  the  separate  skirt  for  combination 
with  several  kinds  of  waists.  Extensive  lines  have  been 
shown  for  Spring,  and  no  matter  what  the  class  of  ma- 
terial, the  pleated  model  is  the  new  skirt  style  par  ex- 
cellence. 

There  is  a  decided  improvement  in  the  faultless  hang 
of  the  new  skirts,  and  on  important  lines  good  execution 
as  to  mechanical  details  is  apparent.  Lustres,  Sicilians 
and  Venetians  are  leaders  in  materials,  along  with  light 
grey  tweeds  and  homespuns,  fine  serges  and  panamas. 
Myrtle  is  proving  the  leader  thus  far  in  the  color  field, 
with  a  strong  demand  already  for  white  and  a  few 
plaids,  with  red  as  the  predominant  color,  while  blue 
and  black  are  classed  as  staples. 

Pleated  Skirt  the  Seller. 

Pleats  of  every  conceivable  form  are  the  dominant 
note   in   Spring  skirt  styles.     Box  pleats,   in  every  width, 


style,  and  combination,  are  employed  to  the  best  ad- 
vantage, according  to  the  class  of  material  chosen.  The 
ingeniousness  displayed  in  arranging  them  is  almost  end- 
less. Some  of  the  skirts  show  broad  pleats  at  the  bot- 
tom only,  beneath  a  very  deep  yoke  effect.  Single, 
double  and  triple  box  pleats  are  all  seen  in  most  ma- 
terials, and  the  skirt  is  shown  stitched  tightly  to  the 
hips  and  flowing  freely  beneath  with  various  arrange- 
ments of  clusters  of  box  pleats.  There  must  be  plenty 
of  material  in  the  skirt. 

This  style  is  varied  by  showing  the  pleats  only  in 
the  front,  or  again  at  the  side,  running  from  the  hip 
downwards.  Another  favorite  idea  is  the  use  of  three 
circular  pleats  at  the  sides  and  bottom  of  the  skirt.  One 
house  is  making  a  specialty  of  concealed  and  slightly 
graduated  pleats  running  from  the  hips  as  almost  one 
and  then  broadening  into  distinct  pleats.  Large  pleats 
often  start  from  the  knee  only. 

Trimmings  are  as  yet  almost  tabooed,  with  the  ex- 
ception of  the  introduction  of  various  forms  of  em- 
broidery on  many  lines  of  black  lustres.  The  embroidery 
usually  covers  about  half  the  skirt,  either  the  upper  or 
lower.  Braids  are  not  yet  noticed,  although  New  York 
is  endeavoring  to  push  them,  as  usual.  What  trim- 
mings there  arc,  are  self  trimmings  of  folds,  tucks, 
straps,  and  self  buttons.  These  are  usually  employed  on 
the  popular  light  grey  tweeds  and  homespuns,  while  the 
French  Venetians  arc  susceptible  to  ornatencss  as  well. 
Plainness,  simplicity  and  effectiveness  are  marked  ele- 
ments in  the  new  styles. 

Materials  and  Colors. 

Lustres  are  surprising  their  most,  sanguine  sponsors, 
and  myrtle  has  easily  proven  the  leader  thus  far  in  the 
color  field.  Blue,  black  and  grey  plain  lustres  are  also 
well  regarded.  Some  dots  and  invisible  checks  should 
not,  be  neglected  in  this  material,  while  a  few  plaids  are 
worthy   of  representation. 

Very  light  grey  is  the  keynote  of  tweeds  and  home- 
spuns, and  the  range  is  almost  endless  in  these  lines. 
They  run  from  tiie  $3  skirt  up  as  high  as  $15  and  over. 
Covert  cloths  are  well  utilized.  Venetians  are  very 
strong  and  red  is  the  novelty  color,  which  is  well  pushed. 
For  the  better  class  of  trade  white  lustres,  serges, 
Panamas  and  voiles  are  favored.  For  late  Spring  trade 
an  endless  amount  of  cotton  materials  will  he  intro- 
duced  in   the  skirt    range. 


T 


THE  PONY  COAT. 

[ERE  will  he  any  number  of  smart  Eton  and 
bolero  suits  on  the  market  next  season.  The 
latest  and  best  liked  suit  is  what  is  called  the 
"pony  coat."  This  is  a  new  idea  in  coats,  and  has 
found  favor  with  all  to  whom  it  has  yet  been  shown.  It 
is  loose  and  yet  defines  the  figure,  and  above  all  things 
it  is  easy  to  fit;  in  fact  if  it  is  built  right  at  the  shoul- 
ders and  the  sleeves  are  the  right  length  there  is  no 
trouble  elsewhere.  To  get  an  idea  of  the  outline  of  this 
coat,  take  an  illustration  of  the  new  Empire  gown  from 
any  rcliaJblc  fashion  paper,  and  draw  a  line  around  just 
resting  on  the  hips,  and  you  have  the  idea  of  the  new 
"pony  coat."  It  may  have  a  yoke  or  it  may  not,  but  it 
just  defines  the  waist  in  the  same  shadowy  manner. 

Sleeves  show  very  little  change,  but  with  the  much 
shown  plain  tailored  suit,  the  long,  plain  sleeve,  with 
little  fullness  at  the  top  and  with  some  cuff  style  that 
does  not  break   the  outline,   is  shown. 


140 


January,    1906 


SHOWERPROOF  GARMENTS 


Dry  Goods  Review 


IMPERIAL  RAINCOATS 


Spring   Designs  rePresenting  ih- 

*         <■>  «-*         season  s  accepted 

styles  have  already  been  placed  with  hundreds 
of  Canada's  most  aggressive  business  houses 
whose  criticism  of  our  new  Spring  range  is 
most  complimentary.  The  Fit  and  Work- 
manship of  our  garments  are  already  well 
known  to  wide-awake  buyers  throughout  the 
Dominion,  and  need  no  further  mention  on 
our  part.  Our  travellers  now  cover  Canada 
from  Atlantic  to  Pacific. 
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STYLE    NO.  447 


Exclusive    Designs  l,hat  a,re 

**  shown     by 

no  other  Rainproof  house  in  Canada,  made 
from  especially  proofed  Cravenette  materials 
of  the  highest  quality,  afford  a  garment  of 
unequalled  durability  and  style.  The  in- 
creasing demand  for  stylish  as  well  as  use- 
ful Rainproof  garments  demands  your  earnest 
consideration  of  these  facts.  "  Imperial 
Brand  "  Raincoats  are  confined  to  one 
merchant  of  good  standing  in  each  town 
and  are  sold  at  a  price  that  affords  the  retailer 
good  profits. 


SAMPLES  SUBMITTED   IPON   REQUEST 


STYLE    NO.  443 


The 


Imperial  Rubber  Clothing  Co. 

London  and  Montreal 
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If  You  are  a  Wide-Awake  Merchant 

You   have  surely  noticed   the  increased  demand  for 

ELITE  BRAND 

Rainproof  and  Waterproof  Garments 

Both  for  LADIES  and  GENTLEMEN 


They  are  popular  because  they  serve  the  double  purpose  of  a  nobby  light 
outergarment,  and  also  a  protection  against  any  kind  of  weather.  An  article 
both  useful  and  ornamental. 

Elite  Brand  Cravenette  Proof  Garments  set  the  pace  in  STYLE,  FIT 
and  MATERIAL.  They  combine  the  pick  of  Foreign  and  Domestic  materials 
with  the  style  and  finish  which  years  of  experience  alone  can  supply,  and' we 
sell  them  at  a  price  which  only  the  largest  manufacturers  can  afford  to  produce 
them  at. 


Our  Spring  Samples,  now  in  the  hands  of  our 

Travellers,  offer  a  range  never  before 

equalled  in  CANADA 


We  are  also  able  to  fill  immediate  delivery 
orders  promptly  and  satisfactorily 


The  Montreal  Waterproof  Clothing  Co. 

.  .  .  MONTREAI 

The  largest  manufacturers  of  WATERPROOF  GARMENTS  in  Canada 


MR.  SAM.  LAGOWITZ 

Is  our  new  Representative  in  the  Lower  Provinces 


MR.  M.  SIMON 

Is  our  new  Representative  for  Eastern  Ontario  and  the  Ottawa  Valley 
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SPRING  DESIGNS  IN  RAINCOATS. 

THE  style  and  usefulness  of  the  modern  raincoat  is 
not  only  demanding  the  attention  of  the  average 
retailer,  but  is  now  recognized  as  a  leading  factor 
in  every  ready-to-wear  department  throughout  the  coun- 
try. Serving  as  they  do  both  as  a  stylish  street  coat  and 
a  rainproof  garment  as  well,  the  sphere  of  their  useful- 
ness is  unlimited. 

Prospects  for  the  Spring  season  never  were  brighter 
in  the  rainproof  trade.  Most  of  the  factories  have  already 
enuugh   orders   to   keep    them    running   until    the  assorting 


the  loose-fitting,  mannish  effect,  pleated  or  strapped, 
with  collar,  in  48  or  50-inch  lengths,  will  be  most  favor- 
ed. The  close-fitting  Newmarket  styles  in  well  finished 
garments  of  good  materials  will  also  be  in  demand.  The 
blouse  effects  which  were  introduced  last  Fall  are  held 
generally  in  disfavor  owing  to  the  difficulty  in  fit  on  the 
majority  of  figures. 

The  semi-fitting  garments  will  be  good  for  the  coming 
season  in  both  seven-eighths  and  full  lengths.  The  most 
notable  changes  will  be  the  elimination  of  all  kinds  of 
shirring   and    there   will    be    fewer    belted    garments     than 


No.  559.     Ladies'  Rainproof  Mantle. 

"  Lillian"  in  hlark  ami  white  stripe,  and  "Reita"  in  fawn  and 

black  stripe.      Full  length.      Tailor  made.     Shown 

hy  the  W.  R    Brook  Co..  Limited..  Toronto. 


No.  3.    The  "  President "  Rainproof  Coat 

in  dark  grey  and  black  stripe.      Shown  by 
the  W.  R    Brock  Co.,  Limited,  Toronto. 


No.  592.     Ladies'  Rainproof,    7,  length, 
in     olive,    and    "Gertrude"    in    fawn.      Shown    hy  the 
W.    R.    Brock,    Co.,    Limited.    Toronto 


season  opens,  while  quite  a  number  of  the  merchants  have 
not  placed  their  Spring  orders,  which  will  mean  a  rush 
later  in  the  season.  When  interviewed  recently  Mr.  W. 
J.  Brown,  manager  of  the  Imperial'  Rubber  Cloak  Co., 
London,  stated  that  while  earlier  in  the  season  some  un- 
certainty was  expressed  by  a  few  of  the  merchants  as  to 
the  probable  changes  in  styles  for  the  Spring  season,  the 
majority  of  the  manufacturers  have  been  showing  styles 
which  it  has  now  been  decided  will  be  the  leaders  for  the 
coming  season. 

For  exclusive  trade  in  the  better  priced  class  of  goods 


last  season.  There  will  be  a  tendency  toward  looser  fit- 
ting coats,  and  double  breasted  effects  will  also  be  no- 
ticeable. 

Sleeve  Styles. 

Regarding  the  sleeve  the  leg-o'-mutton  and  loose  puff 
gathered  into  a  6-inch  cuff  will  be  worn.  Belted  garments 
should  be  made  so  as  to  allow  the  belt  to  be  raised  or 
lowered  to  suit  the  figure.  All  seven-eighths  length  gar- 
ments should  be  from   46   to   52  inches  in  length. 

Plain  cloths  in  shades  of  fawn,  olive  and  grey  will  be 
worn  almost  altogether.  Fancy  cloths  will  not  he  much 
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in  evidence  and  the  call  for  better  materials  will  be 
welcomed.  The  cheaper  and  more  trashy  class  of  goods 
will  be  ignored  by  the  majority  of  the  better  houses  ; 
altogether  prospects  for  the  Spring  season  are  most 
favorable  and  with  a  well  assorted  stock  every  merchant 
should   reap   a  good  profit  from  this  department. 

LOOSE  COATS  COMING. 

NEW  lines  now  being  shown  for  the  Spring  season 
emphasize  in  their  main  style  features  a  tendency 
for  loose  coats,  which  has  been  pointed  out  by 
The  Review  for  some  little  time.  To  be  sure  all  styles 
will  do  a  certain  amount  of  business,  depending  upon  the 
clientele  appealed  to,  but  the  largest  favor  is  expected 
for  loose-fitting  garments.  The  thin  end  of  the  wedge 
was  introduced  in  Fall  lines  with  various  forms  of  the 
Empire  coat.    This   made   it  easy   for   a   revival   in   favor 


trade  still  insists  upon  the  full  length  garment  as  the 
desideratum  of  usefulness.  Fawn  is  the  color  which  is  al- 
most confining  attention  from  a  novelty  point  of  view, 
although  greys  are  as  ever  staple.  This  holds  good  in 
tight-fitting,  semi-fitting  and  loose-fitting  garments.  A 
color  which  is  feeling  some  little  inquiry  is  plain  black, 
although  this  is  by  no  means  a  general  condition. 


CHANGE  OF  MANAGEMENT. 

MR.  WM.  H.  WILLIAMSON,  manager  of  the  I.  B. 
Kleinert  Rubber  Co.,  Toronto,  has  resigned  in 
order  to  enjoy  a  holiday  and  regain,  his  health, 
which  has  not  been  of  the  best  for  some  time.  A  couple 
of  months  ago  he  suffered  a  stroke,  and  although  it  was 
not  severe  yet  it  was  the  third  in  a  comparatively  short 
time.  His  physician  at  once  ordered  him  to  take  a  rest 
and  he  has  decided  to  do  so.  "Twenty-seven  years  of 
pretty  steady  work  should  entitle  me  to  a  few  months' 
rest,"  were  Mr.  Williamson's  words.  lie  will  take  a  trip 
to  England  in  the  Spring. 

Mr.  Peyser  will  succeed  Mr.  Williamson  in  the  man- 
agement of  the  Toronto  concern.  He  comes  from  New 
York,  where  he  has  been  in  the  service  of  the  company 
for  some  years,  and  so  is  thoroughly  conversant  with  the 
business.     His  new  duties  commenced  with  the  new  year. 

Note. 

Mr.  Sam  Lagowitz,  well  known  throughout  the  trade, 
is  the  new  representative  of  the  Montreal  Waterproof 
Clothing  Company  for  the  Lower  Provinces.  Mr.  Lago- 
witz  was  formerly  with  the  Montreal  Woolen  Mills. 


ELECT  OFFICERS. 

THE  TRAVELERS'  CLUB,  of  London,  Ont.,  held  its 
annual    meeting     on     December  23.     The  report    of 
President  Ferguson  was  highly  gratifying.     It  told 
/of   a  prosperous   year   with   a   surplus   over   expenditures, 
and  an  increase  of  membership. 

'  The  eleC/tion  of  officers  for  the  ensuing  year  resulted 
as  follows  :  Hon.  president,  Hon.  C.  S.  Hyraan;  hon. 
vice-presidents,  Messrs.  H.  E.  Buttrey  'and  Donald  Fer- 
guson; president,  Mr.  C.  W.  McGuire;  first  vice-president, 
Mr.  J.  S.  Townsend;  second  vice-president,  Mr.  Geo. 
Detlor;  secretary,  Mr.  J.  J.  Dyer;  board  of  directors, 
Messrs.  A.  H.  Brener,  H.  W.  Lind,  J.  J.  Harkness,  F. 
tS.  Fisher,  A.  H.  Moran,  J.  M.  Ferguson,  L.  C.  John- 
son,  A.   T.   Edwards.  ■ 


No.  200.     "Nutogo"   Waterproof. 

Black  with  grey  mixed  stripe,  with  rubber  all  around  the  bottom  of  skirt.    Shown  by 
the  W.  R.  Brock  Co.,  Limited,  Toronto. 

of  loose  garments.  Retailers  take  kindly  to  these  styles 
and  manufacturers  also  welcome  them,  as  it  all  means  a 
larger  output.  Loose  garments  are  always  safe  and  sure 
property  and  sell  more  readily,  as  there  is  no  worry  con- 
cerning the  fitting  qualities.  Rainproofs  were  first  intro- 
duced in  general  loose  outlines,  and  always,  speaking  very 
generally,  sell  easiest  when  made  along  these  styles. 
However,  the  style  Features  which  are  now  endless  have 
raised  the  dignity  of  the  trade  and  expanded  business 
immeasurably.  It  is  unnecessary,  perhaps,  to  add,  style 
features  differ  materially  in  different  sections  and  no  one 
line  of  conduct  is  advisable  for  all. 

The  Seven-Eighths  Fawn  Coat. 
For   towns  of  medium  size  the  seven-eighths  garment 
will  do  the  largest  share  of  the  business,   while  country 
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WANT  DUTY  RAISED. 

R.    C.    H.    HAGEDORN,     suspender     manufacturer, 

appeared   before   the   Tariff   Commission    when     it 

sat  in  Berlin,  and  asked  for  a  readjustment  of  the 

duty     on     trimmings  of    suspenders,   and  also   a  specific 

duty  on  the  finished  product.     The  desired  tariff  was  as 

follows  : 

Webbs  for  suspenders,  etc.,  20  per  cent. 

Eyelets  and  glove  fasteners  as  now,  free. 

Braids  and  cords  when  used  by  suspender  manufac- 
turers in  their  own  business,  tree. 

All  buckles  and  metal  trimmings,  20  per  cent. 

All  manufactures  of  leather.  20  per  cent. 

Leather  in  sides,  for  use  of  suspender  firms,  10  per 
cent. 

Specific  duty,  on  each  dozen  suspenders,  50  cents. 

In  case  the  latter  duty  be  not  put  on,  he  asked  that 
the  20  per  cent,  ad  valorem  be  reduced  to  at  least  10 
per  cent. 
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"From   the  cheapest  that  is  good 
To   the  best  that   is   made** 


In  extending  to  the  trade  our  best  wishes  for  the  New 
Year,  we  point  with  considerable  pride  to  the  phenomenal  busi- 
ness enjoyed  by  ourselves  and  others  for  some  time  past,  and 
to  the  fact  that  the  country  is  growing  at  a  rate  that  very 
few  realize.  Never  before  in  the  history  of  Canada  have  business 
conditions  been  as  promising  as  now.  The  tremendous  crops 
of  1905  insure  another  year  of  general  prosperity,  and  nearly  all 
the  industries  of  the  country  show  remarkable  expansion  as  com- 
pared with  a  few  years  ago.  Good  wages  are  general  and  in 
many  lines  there  continues  to  be  a  scarcity  of  labor.  All  these 
factors  mean  much  for  the  mercantile  interests  and  they  will 
immensely  increase  the  earning  power  of  the  masses. 

That  means  you  run  no  risk  at  all  in  anticipating  a  pros- 
perous year,  and  speaking  for  ourselves  we  can  legitimately  claim 
that  no  house  in  Canada  showing  our  lines  will  be  in  a  position 
to  offer  equal  values  in  the  face  of  the  present  market.  We 
have  shown  our  confidence  in  the  future  of  things  generally  by 
making  extra  heavy  purchases  of  such  goods  as  you  are  sure  to 
need,  and  in  resuming  their  routes  for  1906  our  travellers  are 
more  than  enthusiastic  with  the  values  we  have  to  offer. 


NISBET  ®>  AULD 


TORONTO 
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Spring  Dress  Goods 

In  spite  of  the  general  tendency  to  higher  prices,  we 
are  in  a  position  to  offer  all  desirable  dress  goods  at  the 
minimum  of  advance.  The  demand  for  SILVER. 
GREY  HOMESPUNS  is  very  pronounced,  and 
already  we've  sold  hundreds  of  pieces.  It  is  advisable 
that  orders  be  placed  quickly  as  possible  to  ensure 
prompt  deliveries. 


Embroidered  Blouse  Fronts 

In  Linens  we  are  showing  an  attractive  range  of 
embroidered  blouse  fronts  to  retail  at  popular  prices. 
A  special  feature  of  this  line  is  that  the  embroidering 
is  on  one  yard  of  material,  thereby  minimizing  the 
carrying  of  stock  by  our  customers. 

Letter  orders  filled  promptly.  Write  us  your  wants 
in  Dress  Goods  and  Linens  and  see  how  nearly  we 
can  meet  your  requirements. 


TORONTO 


NISBET  &  AULD 
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PROSPECTS     IN     SILKS 


THE  trade  generally  has  so  far  taken  a  somewhat 
pessimistic  view  of  the  position  of  silks  for  the 
Spring  trade,  due  a  good  deal  to  the  absence  of 
any  very  decided  novelties  for  the  coming  season.  This 
extreme  view  is  hardly  warranted,  and  though  it  is 
hardly  expected  that  last  Spring's  heavy  selling  record 
will  be  reached,  yet  the  indications  are  that  another 
good  season  is  pending.  There  is  still  confidence  in  the 
continued  vogue  of  the  shirtwaist  suit,  and  it  is 
thought  that  in  more  varied  and  dressy  types  it  will 
still  be  a  factor  in  the  Spring  and  Summer  styles. 

Lightweight,  high  lustre  and  soft  finish  are  still  the 
popular  characteristics,  and  chiffon  taffeta  is  still  the 
leading  exponent  of  the  style.  White  or  light  grounds, 
crossed  by  open  checks,  hair-line  checks,  broken  plaids 
and  over-checks,  in  fact  most  of  last  season's  patterns, 
but  in  the  new  colorings  and  effects,  are  what  are  shown. 
These  checked  patterns  are  also  made  the  background  for 
neat  fancies  in  small  figures,  etc.  Spots,  both  of  the 
woven   and   the   embroidered    variety,    are   also    much     in 


sponding  development  experienced  here,  though  in  the 
very  large  cities  the  exclusive  trade  base  made  what 
may  be  termed  experimental  displays  of  moires.  It 
should  be  noted  by  the  trade  that  a  very  large  number 
of  fashionable  brides  in  the  late  Fall  chose  Princess 
gowns  of  white  satin  or  moire  for  their  wedding  gowns. 
and  while  all  were  lace  trimmed,  smne  of  the  most 
notable  were  brocaded  or  embroidered  with  silver. 

Foulards  Uncertain. 

Foulards,  though  generally  regarded  as  an  uncertain 
quantity,  are  shown  as  usual.  White  grounds  with  a 
black  figure,  are  regarded  as  the  most  likely  to  sell*  In 
Europe  they  are" looked  upon  with  considerable  favor, 
but  as  there  is  a  certain  trade  that  always  takes  foul- 
ards as  Summer  silk,  this  .  is  a  somewhat  doubtful 
indication.  On  the  other  hand  they  have  been  out  of  it 
for  quite  a  number  of  seasons,  and  it  may  be  that  they 
are  due  again. 

Japanese     silks     have     sold   exceedingly    well    to     the 


evidence.  Changeables  are  universally  popular,  and  also 
carry  the  same  class  of  jacquard  figures  and  spots  as  the 
plaids.  A  few  stripes  have  made  their  appearance,  but 
stripes  do  not  take  at  present  like  the  plaids. 

Brocaded  and  Radium  Silks. 

Brocaded  silks  have  been  talked  about  for  -some  time, 
and  in  small,  neat  effects  are  decidedly  looking  up  on 
this  market.  Chines  in  louisines,  and  flecked  stripes  of 
3  or  4  colors  on  a  white  or  light  colored  ground,  often 
with  a  spot  or  small  pattern  in  the  weave,  have  been 
snapped  up  wherever  offered.  Another  silk  that  is  com 
ing  into  vogue  with  the  popular  trade  is  "Radium." 
This  silk  has  for  the  past  two  or  three  seasons  sold  well 
to  the  better  trade,  but  now  the  general  end  is  beginning- 
to  take  increased  interest  in  it. 

Prom  European  fashion  centres,  and  from  New  York, 
has  come  for  some  time  now  a  good  deal  of  talk  about 
moires   and   satins.      There  has  been,   however,   no  corre- 


manufacturers,  but  as  a  counter  silk  it  is  proving  some- 
what disappointing.  Latterly  the  demand  has  centred 
chiefly  on  ivory  and  black,  but  for  the  coming  Spring- 
dead  white  has  been  a  long  way  in  the  lead. 

Another  curious  fact  about  the  Japanese  silk  trade 
is  the  sudden  demand  that  is  springing  up  for  colors.  For 
some  time  now  colors  have  been  a  minor  factor,  but 
there  has  been  a  very  decided  change  lately,  and  colored 
Japs  are  promising  strongly  for  the  future.  Crepe  de 
chenes  are  steady  sellers  in  white  and  black,  though 
latterly  it  has  sold  well  in  pale  blue;  indeed  pale  blue 
(sky)   has  been  a  wonderful  seller  in  all  kinds  of  silks. 

As  to  colors  selling,  grey  is,  of  course,  a  leader,  but 
it  is  not  so  easy  to  pick  out  the  other  colors.  The  rose 
and  wine  shades  are  much  talked  of,  and  myrtle  seems 
to  be  a  good  seller.  Mauve  and  violet  are  cautiously- 
handled,  but  should  be  watched,  as  they  are  splendid 
with  grey,  and  grey  is  going  to  be  the  keynote  of  the 
season. 
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WHAT  ARE  MOHAIRS? 

Mr.  I.  Haley,  of  Law,  Russell  &■  Co.,  Bradford,  Eng., 
has  just  published  a  little  booklet  on  "Mohairs,  What 
Are  They  ?"  that  is  worth  having.  It  explains  the  name, 
the  origin  of  mohair,  mohair  as  it  is  to-day,  and  the  ad- 
vantages that  are  claimed  for  it  ;  also  something  about 
the  various  ways  in  which  it  is  made  up  and  the  uses  to 
which  it  is  put.  We  have  no  doubt  that  any  of  the  read- 
ers of  The  Review  wishing  a  copy,  by  dropping  a  postal 
card  to  Mr.  Haley  at  the  above  address  will  receive  one 
by  return  mail.  The  booklet  is  small  but  the  information 
it  contains  is  well  worth  having. 


GRIP    ENGRAVING    COMPANY,    LIMITED 

TORONTO  and    MONTREAL 


THEFTS  FROM  WHOLESALE  HOUSES. 

An  epidemic  of  thieving  from  wholesale  houses  has 
broken  out  in  Toronto.  A  large  quantity  of  goods  dis- 
appeared from  the  warehouse  of  Monypenny  Bros.  & 
Co.  about  the  middle  of  the  month.  Only  a  few  days 
after  the  W.  R.  Brock  Co.  lost  a  quantity  of  high-grade 
silks.  No  clue  was  found  in  either  case  to  those  who 
had  got  away  with  the  goods.  About  the  same  time 
Lugsdin's  fur  store  was  robbed  of  $1,500  worth  of  furs. 
A  vigilant  watch  is  now  being  kept  in  the  wholesale 
district. 


KING'S 


Established  1776 


FAMOUS 


Sold  by  leading  jobbers. 


SCOTCH 


Every  piece  perfect. 


HOLLANDS 


Scotch  Hollands,  for  nearly  a 
century  and  a  quarter,  have 
been  recognised  by  the  Trade 
of  the  world  as  the  most  reli- 
able and  salable  shading  made. 

for  its  non-shrinking  qualities, 
durability,  coloring,  and  stead- 
fast dyes.  King's  name  on 
every  piece. 


Hollands,  of  John  King  &  Son, 
are  handled  by  all  the  leading 
houses.  Made  in  all  colorings 
and  widths. 


They  are  popular  because  they 
are  the  most  effective  shading 
for  the  money  in  the  market, 
and  dealers  can  turn  them  over 
more  quickly  than  any  other. 


JOHN    KING   &  SON, 

GLASGOW,   SCOTLAND. 

Sole  Selling  Agent : 

SYDNEY   MOSS, 

Nordheimer  Bldgs.,   8   Colbornc  St., 
TORONTO 


THE  LIVINGSTONE  M'F'G.  GO. 

Manufacturers  of 
Fur, 

Leather, 
Duck  and 
Sheepskin 
Lined  Clothing 

Aiso  Fur-Lined  Vests 

144  Craig  Street  West,  Montreal,  Canada 

MAIL  ORDERS  EXECUTED  PROMPTLY 


MIRRORS 


A  visit  to  our  Mirror  Show  Room  will  pay    you.     We   carry 
all  kinds   of  British    Plate  Mirrors   in    stock,  such    as 


Window/  Mirrors 
Miliiners'  Mirrors 
Mantel  Mirrors 
Swinging  Mirrors 


Show  Room  Mirrors 
Tailors'  Mirrors 
Standing  Mirrors 
Fancy  Mirrors 


As  large   or   small  as  you   like 
Our  $10. OO  Mirror  is  great    value. 


G.  A.  Weese  &  Son,  Mjwggst,  Toronto 
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READY-TO-WEAR    DEPT. 

SHIELD  BRAND 

Ladies'  and  Children's  Garments 


We  follow  the  styles  closely  and  our  garments  are  correct  fashion. 

EXCLUSIVE    STYLES    in  Ladies'   Lawn,    Mull,    Lustre,  Sateen   and    Silk    Waists 
Ladies'  Crash,    Pique   and   Cloth  Dress  Skirts  ;    Ladies'  Silk,   Sateen  and  Morette 
Underskirts  ;  Ladies'  Cravenette  Rain  Coats  and  Lustre  Dust  Coats;  Girls'  Dresses 
in  many  handsome  styles,  including  the  nobby  Kilted  SUrt  Sailor  Suits  made  from 
Crosli,  Pique,  white  and  colored  Galatea. 

SHIELD    BRAND  Wrappers,  House  Dresses,  Shirt  Waist  Suits  and  Kimonas. 

WHITEWEAR — Perfect  fitting  and  best  values  are  the  two  strong  points  in  SHIELD 
BRAND  white  wear. 

WE    CAN    GIVE    PROMPT    DELIVERY 

GREENSHIELDS  LIMITED 

MONTREAL 


Greenshields  Western  Limited 
Winnipeg,  Man. 


Greenshields  £>  Co.  Limited 
Vancouver 
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WHITE  LINGERIE  A  FEATURE. 

IN  the  more  exclusive  trades  white  lingerie  waists  have 
been  quite  a  feature,  and  a  more  conspicuous  one  be- 
cause of  their  novelty  than  those  of  silk  or  lace. 
These  waists  are  of  fine  handkerchief  linen,  hand  em- 
broidered, and  are  extensively  trimmed  with  fine  Valen- 
ciennes or  mechlin.  They  invariably  button  up  the  back, 
so  as  to  leave  the  front  free  for  elaborate  trimming 
schemes,   though  the  back  is  by  no   means  neglected. 

The  almost  invariable  sleeve  is  the  elbow  in  pouf 
effect  and  finished  with  narrow  frills  of  the  lace.  A  few 
Dutch  necks  are  seen  but  the  majority  have  the  high  neck 
in  one  with  the  waists.  These  waists  may  be  termed  the 
advance  guard  of  the  white  season  in  higher  priced  goods. 
Notwithstanding  advances  in  materials,  values  are  better, 
as  manufacturers  have  got  the  making  down  to  a  more 
exact   science   now.     Each    operator    makes   just    the     one 


One  of  the  new   wash  waists     Embroidered  handkerchief 
linen  anil  Valenciennes. 


part,  and  after  all  it  is  t he  cost  of  making  that  really 
runs  the  price  of  a  blouse  up  in  all  but  the  very  expen- 
sive lines. 

Linen  Waists  Favored. 

Linen  blouses  will  be  a  great  feature  and  have  been  ex- 
ceedingly free  sellers  for  the  early  trade,  and  are  quite  as 
expensive  as  the  high  grade  silk  ones,  coming  as  they  do 
from  $7.50  up. 

Such  is  the  interest  in  lingerie  waists  that  they  are 
sure  to  be  early  on  the  market  and  before  the  month  is 
out  a  very  considerable  display  is  expected.  It  would  be 
quite  impossible  to  describe  the  new  styles,  for  they  are 
extremely  varied.  The  manufacturers  have  more  scope 
this  year  from  the  fact  that  orders  have  been  largely 
placed. 

Hailing  from  New  York,  where  its  success  has  been 
complete,   comes  the  latest  thing  in   waists— the  tailored 


shirt.  This  is  perfectly  plain  and  is  an  exact  copy  of  a 
man's  shirt.  There  is  the  narrow  box  pleat  in  front  and 
the  neck  is  finished  by  a  plain  band.  A  yoke  may  or  may 
not  be  added,  and  the  patch  pocket  is  the  only  extra 
ornamentation.  The  sleeves  are  the  regular  shirt  sleeve 
and  put  in  without  any  fullness,  in  the  regulation  shirt 
style,  and  terminate  in  a  narrow  cuff  fastened  by  link 
buttons.  These  shirts  are  tailor-made  and  tailor-cut  and 
are  the  newest   thing  in   the  blouse  line. 

For  the  popular  trade  they  are  made  in  plain  and 
checked  lustres,  cheviots,  serges,  and  in  butchers'  linen, 
duck,   pique  and   mercerized  goods. 


A  GROWING  TRADE. 

EVERY  indication  points  to  a  good  business  on  sep- 
arate waists  for  the  approaching  season.  The  gen- 
eral business  outlook  is  not  only  bright  but  fash- 
ion's decree  for  Spring  and  Summer  is  favorable  to  the 
exploitation  of  separate  waists.  Further,  style  changes 
are  such  as  to  promote  ready  and  continuous  buying. 
Sleeve  styles  alone,  which  beyond  question  favor  the  new 
short  variety,  will  necessitate  in  the  better  grades  women 
buying  an  entirely  new  supply. 

In  Canada  this  industry  is  fast  assuming  an  impor- 
tant position  in  the  industrial  world.  The  country  has 
every  reason  to  be  proud  of  the  garments  turned  out  in 
Canadian  factories.  If  Canada  has  not  originated  the  sep- 
arate waist  she  yet  deserves  a  great  deal  of  credit  for 
taking  an  utilitarian  garment  and  making  it  dainty,  re- 
fined and  elaborate. 

The  waist  of  the  simple  shirt  variety  is  a  thing  of  the 
past  as  regards  this  market.  The  new  Spring  lines  now 
being  shown  by  houses  making  a  specialty  of  superior 
goods  are  bewildering  in  the  style  region  and  it  is  doubt- 
ful if  finer  effects  are  shown  across  the  line.  The  dainty 
lingerie  style  of  garment  is  the  style  idea  par  excellence, 
while  plain  tailored  waists  are  considerably  in  abeyance, 
although  always  good  for  a  certain  class  of  consumers. 

Better  Grades. 

Better  priced  goods  have  done  a  phenomenal,  even 
tremendous  business  during  the  past  season,  and  talks 
with  city  buyers,  who  have  co-operated  in  this  tendency, 
clearly  show  that  this  policy  ultimately  pays  the  waist 
department  much  better. 

Salesmen  who  have  been  selling  holiday  lines  report 
no  trouble  in  placing  the  most  expensive  goods  for  that 
period,  but  state  buyers  in  small  sections  do  not  take 
strong  hold  at  other  times  of  the  year. 

If  these  goods  are  properly  displayed  and  advertised 
there  is  little  trouble  in  disposing  of  a  few.  City  waist 
departments  always  follow  the  procedure  of  displaying 
these  expensive  garments  from  $10  up  to  $30  on  busts  on 
the  regular  tables  devoted  to  waists.  All  waists  are  left 
in  their  original  boxes  and  placed  upon  the  various  tables 
neatly  arranged.  The  value  of  style  can  be  shown  to  ad- 
vantage in  numerous  ways  if  bright  methods  are  followed. 

Wide  Range  of  Materials. 
Silk  waists  for  high  class  business  are  featured,  in- 
cluding a  wide  variety  of  Jap  silks,  taffetas  in  many 
styles,  louisines,  peau  de  soies  and  messalines.  Many  of 
these  materials  are  also  shown  in  the  shirt  waist  suits 
and  fancy  dresses  as  well.  The  Canadian  Jap  silks  which 
run  from  about  $1.75  wholesale  upwards  conform  to  every 
taste  and  desire,  from  simple  tailored  styles  to  the  most 
elaborate  lace-trimmed  garment.  This  material  will 
easily  prove  the  leader  for  Spring  in  the  silk  region.  Taf- 
fetas still  occupy  their  old  position  and  the  chiffon 
weight   is  as  usual  to  the  fore.     Louisines  are  picking  up 
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Mr.  MERCHANT 


HOW   ABOUT   YOUR 

BLACK  SATEEN  WAIST 


TRADE? 


IT   IS   OUR   SPECIALTY 


OUR 


l     DESIGNS  ARE  NATTY 
J     FIT   IS   CORRECT 
PRICES   ARE    RIGHT 


PROMPT    DELIVERIES 

PRICES  RANGE   FROM  $6.00  TO  $18.00  A  DOZ. 

WRITE    FOR    SAMPLES 


C.  G.  GEMMELL 

PETERBORO',    ONT. 
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The  Best  in  the  Land 


Our  samples  for  Soring,  1906,  surpass  all  our  previous 
assortments,  and  you  will  be  able  to  pass  your  judg- 
ment on  them  shortly. 

Our  lines  are  open  for  inspection.  We  make  no  secret 
of  it.  We  are  not  afraid  to  show  them,  for  we  feel 
quite  sure  that  there  isn't  another  house  who  can  even 
imitate  them,  for  our  workmanship,  style,  fit  and  finish 
are  unsurpassed. 

We  can  largely  increase  your  profi Is  by  placing  with 
you  lines  that  "  Are  the  Best  in  the  Land."  So  order 
early  and  get  results  quick. 

IN  DRESSES,  GOWNS, 
SHIRT  WAIST  SUITS, 
WAISTS  AND  SKIRTS, 

IN  CREPE   DE  CHINE, 
PEAU    DE  SOIE, 
TAFFETA,  LOUISINE, 
MOHAIR  AND  SICILIANS. 


OUR 
SPECIALTIES 


CAN'T    BE     BEAT. 


gtJAflta/ 


THE  AMERICAN  SILK  WAIST  GO. 

MONTREAL 


Notice  fo^  Patrons 


We  beg  to  advise  you  that  we 
have  added  a  new  department, 
for   the    manufacture   of 

LADIES'  COSTUMES 

AT  POPULAR  PRICES  ONLY 


With  our  energetic  spirit  of  ambition,  we  have 
completed   our  line   in 

Ladies'  Dress  and  Walking  Skirts 

and  we  are  more  than  ever  alert  to  meet  your 
expectations.  Kvery  manufacturing  force  and 
power  we  control  are  constantly  at  work  in  order 
tbat  our  goods  shall  bring  you  business  at  prices 
that  will  enable  you  to  make  a  good,  clean 
legitimate   profit. 

TO  YOU 

WE  PLEDOE  OURSELVES 

TO  APPLY  liberal  methods, 

TO  SUPPLY  quick  delivery, 

TO  ASSURE  the  lowest  prices. 

OUR  CHIEF  STUDY,  your  satisfaction. 

Our  travellers  will  wait  on  you  with  a  full 
range  of  samples  shortly  after  the  New  Year. 


The  New  York  Skirt  Mnfg.  Go, 

8  Lemoine  St.     -     MONTREAL 
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Laces 


Dress  Tr 


Largest  and  Best  Asso 

Laces 

The  outlook  for  a  big  lace  season  has  never  been  better. 

Piquet!   LclCCS   of  all  descriptions  will  again  be  first  and  foremost. 

Bflby  IriSn  particularly  will  be  in  strong  demand.  Allovers  in  Guipures 
and  Net,  as  well  as  Gallons  and  Insertions  will  also  be  increasingly  popular. 

Our  Spring  Importations  are  arriving  daily.  The  assortment  has 
never  been   larger  or  more  effective. 

VfliS  will  be  in  stronger  demand  than  last  season.  Our  stock  ranges  from 
lowest  to  finest  grades,  and  has  no  equal. 

Embroideries 

The  next  season  will  be  a  white  season  and  embroideries  one  of  the  great  features. 
St.  Gall  is  over-stocked  with  orders.  Happily,  we  make  all  our  own  embroideries, 
thereby  assuring  prompt  deliveries. 

Our  Travellers  will  wait  on  you  early 
in  January  witH  a  full  range  of  samples 


KONIG   AND 

Offices  and  Manufactories;       BRUSSEL! 

PARIS 
CALAIS 
LYONS 
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broideries 


immings 

rted  StocK  in  Canada 


THese    cuts    shew 

one   of   our   best  Vals,   sets, 

always  in  stocK. 


STUFFMANN 


PLAUEN 
NOTTINGHAM 
ST.    GALL 
LONDON        : i 
NEW    YORK 


Victoria  Square,     jV^QIltreal 
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in  favor  for  high  class  trade  and  are  again  slated  among 
the  good  things.  Unobtrusive  plaids  will  be  good  in  these 
two  latter  materials. 

Lace  waists  are  now  being  pushed  in  the  higher  grades 
only,  and  it  is  in  this  particular  tnev  will  do  the  busi- 
ness. The  buttoned  back  styles  are  strongly  in  evidence 
in  goods  of  this  character.  Soft  collar  effects  are  much 
talked  about  in  dressy  waists  and  the  stiff  collar  is  evi- 
dently  a   thing   of  the  past. 

Plain  and  Fancy  Lustres. 

Plain  and  fancy  lustres  will  do  a  large  business  in 
waists  designed  for  utilitarian  purposes.  Blue,  mauve  and 
grey  are  the  colorings  well  spoken  of.  This  class  of  ma- 
terial cannot  be  improved  upon  as  such  waists  are  good 
for  a  wide  range  of  uses  and  their  wearing  qualities  are 
unexcelled. 

For  early  Spring  some  light  weight  woolen  materials 
are  introduced  and  their  sponsors  speak  of  them  with 
every  confidence.  Lawn  waists  have  been  discussed  a1 
length  in  previous  issues  and  new  ideas  are  constantly 
appearing.  Some  new  printed  lawns  and  batistes  are 
well  spoken  of.  A  linen  with  a  clipped  dot  is  another  of 
the  new  lines.  Besides  being  shown  in  waists  these 
goods  are  made  up  in  tub  suits  with  very  elaborate  skirls 
ruffled  and  pleated   with  an  extreme  fancy   waist. 

Do  Not  Neglect  Colors 

While  white  will  as  usual  he  t  hi'  dominant  note  in  the 
waist  field,  buyers  should  not  neglect  the  strong  possi- 
bilities of  a  good  demand  for  colors,  especially  in  colored 
silk  waists  in  such  materials  as  taffetas,  louisines  and 
crepe  de  chenes.  Blue  is  at  present  regarded  most  favor- 
ably, particularly  in  the  new  Alice  blue  and  sky  shades. 
Plums  are  revived  with  the  old  furore  and  myrtle  green 
is   in   the   held   to  stay.     Maine  is   another  likely  color. 

Strict  attention  has  been  paid  to  minute  detail  in  the 
new  Spring  lii.es  and  the  work  completed  shows  careful 
execution.  A  great  deal  of  hand  work  is  used  and  still 
more  is  simulated.  While  val  lace  is  in  the  majority  many 
new  laces  and  embroideries  have  been  taken  up  by  waist 
manufacturei  s. 

THE  LINGERIE  WAIST. 

THE  fact  that  the  lingerie  waist  is  in  such  high  favor 
for  Winter  wear  in  the  big  country  to  the  south  of 
us  will  make  for  early  showings  in  the  retail  trade 
in  Canada.  A  white  season  is  confidently  predicted,  ami 
this  should  mean  a  decided  boom  for  the  white  wash 
waist  in  Spring.  In  tailored  suits,  too,  the  predilict'ion 
is  for  delicate  shades  of  grey,  so  delicate  that  it  would 
seem  that  white  would  be  the  only  choice  for  the  indis 
pensable  completing  waist. 

Possibly  there  maj  be  some  pale  shades  in  soft  ma- 
terials chosen  to  wear  with  these  grey  suits,  such  as 
pearl,  mauve,  pink,  sky.  etc..  but  they  will  only  be  an 
incident,  and  white  will  be  the  general  wear.  Lingerie 
designs  in  crepe  de  chine,  and  in  China  and  Japan  silks. 
will  certainly  be  asked  for,  as  they  go  under  a  cuat 
without  crushing,  but  the  lingerie  waist  in  wash  ma 
terials   will   dominate   the   situation. 

Retailers  must  keep  in  mind  that  not  only  were  the 
retail  trade  completely  cleaned  out,  but  the  manufac- 
turers also,  quite  early  in  the  season  last  year,  and  mote 
blouses  could  have  been  sold  if  they  could  have  been  ob 
tained.  The  Review  is  of  the  opinion  that  the  demand 
will  be  just  as  keen  this  year.  The  time  is  eomirig  now 
when  the  retailer  will  be  invited  to  place  initial  orders. 
and  it  is  just  as  well  to  place  before  him  the  present 
state  of  the  cotton  trade. 


Many  mills  are  sold  a  year  ahead,  and  already  lines 
are  being  withdrawn.  The  waist  manufacturers  cover 
as  far  as  possible,  but  it  is  almost  a  foregone  conclu- 
sion that  there  will  be  trouble  with  the  deliveries  from 
the  cotton  mills   this   Summer. 

Mr.  D.  H.  Weiman  and  Mr.  M.  B.  Eliasoph  of  the 
American  Silk  Waist  Co.,  Montreal,  made  flying  trips 
during  the  early  part  of  December  through  Ontario  and 
the  Maritime  Provinces  respectively,  showing  a  range  of 
holiday  goods.  They  leave  this  month  on  these  terri- 
tories with  their  Spring  lines,  enthusiastic  concerning  the 
bright  outlook  for  the  lines  they  are  particularly  identi- 
fied with.  Mr.  Weiman  is  known  as  an  authority  in  the 
waist  field  and  Mr.  Eliasoph  is  fast  assuming  the  position 
of  a  premier  salesman. 

Mr.  H.  S.  Arnold,  of  the  New  York  Silk  Waist  Co., 
Montreal,  made  a  flying  trip  to  Toronto  last  month.  Hr 
leaves  on  his  regular  territory  the  middle  of  January. 


I.    Mishkin    &    Co.    are    now    moving    into    their     larger 


premises  at    123   St.    .lames   street,   Montreal.     Everything 
has   been    renovated    and   many    improvements   are   noted. 


ENTERS  FEATHERBONE  NOVELRY  FIRM. 

O.N  .January  'J.  Mr.  R.  B.  Rice  entered  the  Featherbone 
Novel ry  Co.  as  financial  manager.  He  has  had  a 
long  and  successful  experience  in  financial  work. 
Since  1887  he  has  looked  after  this  end  for  H.  P.  Eckardt 
&  Co.  The  Featherbone  Novelry  Co.,  of  which  he  is  now 
a  partner,  is  a  growing  concern  whose  business  extends 
over  the  whole  country.  With  Mr.  Rice  managing  the 
finances  its  growth  should  be  greater  even  than  in  the 
past. 

The  members  of  the  staff  of  the  firm  which  he  has  just- 
left  tendered  him  a  farewell  banquet  al  the  Queen's  Hotel 
on  December  ^i).  The  event  of  the  evening  was  the  pre- 
sentation of  a  diamond  and  emerald  pin  to  Mr.  Rice  as  a 
tangible   mark  of  the  esteem    in   which  he   was  held. 
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RHYS.  D.  FAIRBAIRN, 


(Limited) 


MANUFACTURERS 


4* 


Lcmise"  Undershirts 


No.  20   $9.00  per  doz. 

9-IN.     PLAITED      FLOUNCE.     SATEEN     OR     SAXONY.  PERFECT     FITTING. 


8-10  Wellington  St.  East, 


TORONTO 


r 


You  will 

enjoy 

the 

same 

results 

by 

handling 


THE  RELIABLE  WAIST 


Our  expansion  has  been  so  great  we  have  been 
forced  to  vacate  our  present  quarters  for  a 
larger  plant. 

The  demand  for  our  Waists  is  becoming  more 
pronounced  every  day.  Therefore  we  were 
compelled  to  double  the  capacity  of  our  work- 
shop. 

Made  by 

I.  MISHKIN  &  GO. 


OUR  NEW  ADDRESS  AFTER  JAN.  1st,  1906  : 

423  St.  James  St.,  Montreal 


Long  Distance  Tel. 
Main  1877 


L 


BRITISH    AMERICAN    DYEING    CO 


The   Largest  and    Best 
Equipped 

DYE  WORKS 

In  the  Dominion 

SEND    FOR    PRICE    LIST 


GOLD    MEDALLIST   DYERS 


JOSEPH   ALLEN,  Manager 


Dress  Goods,  Cloths,  Tweeds,  Drills,  Ducks,  Cottons  and  Velveteens,  Hosiery 
Yarns,  Gloves,   Braids,  Etc. 

DYED.    FINISHED   AND   PUT   UP 

ALSO 

Feathers,    Silks,    Velvets,    Ribbons,    Lace,    Etc. 


A  wu°nkeqGuXad teeJ      MONTREAL,  TORONTO,  OTTAWA,  QUEBEC 
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ANNUAL    MEETING    N.  W.  C.  T. 
ASSOCIATION 


A  RECORD  ATTENDANCE. 

Officers  Elected — Sketch   of  Careers  —  Annual    Report   of 
President — New   Club    Rooms    Proposed. 

WITH  a  membership  of  1,843,  and  a  surplus 
in  the  treasury  of  almost  $100,000,  the 
Northwest  Commercial  Travelers'  As- 
sociation is  undoubtedly  in  a  flourishing 
condition.  The  favorable  showing  re- 
flects great  credit  on  the  management  of  the  association 
in  recent  years  and  the  careful  husbanding  of  resources 
by  the  astute  and  watchful  treasurer  who  for  ten  years 
has  been  the  custodian  of  the  strong  box.  With  the 
resources  on  hand  the  association  are  now  planning  to 
extend  the  field  of  their  activities,  and  as  a  result  of  the 
discussion  at  the  annual  meeting  in  Winnipeg  on  Satur- 
day, December  16,  it  seems  likely  that  the  long  discussed 
project  of  building  a  commercial  travelers'  club  will  be 
pushed  to  conclusion. 

Officers  Elected. 

On  Saturday,  November  25,  officers  were  nominated 
at  a  general  meeting  of  the  association  held  for  the  pur- 
pose in  the  board  room  of  the  Winnipeg  Grain  Exchange 
Building.      The   president    and    treasurer   were   elected     by 


D.  J.   Dyson,   President. 
ri'lif  Dyson  Company,  Winnipeg 


acclamation,  but  as  a  result  of  the  nominations  there 
was  a  keen  contest  for  the  vice-presidency,  and  for  posi- 
tion on  the  board  of  directors.    Ballots  were  mailed  to 


all  the  association  members,  and  a  fairly  heavy  vote 
was  polled.     The  elections  resulted  as  follows  : 

President — D.   J.  Dyson   (acclamation). 

Vice-President— J.    E.    McRobie. 

Treasurer — L.  C.  Maclntyre   (acclamation). 

Directors — John  Home  (retiring  president),  A.  S. 
Lock,    F.    H.    Nesbitt,    Geo.    Wilson,    Thos.    Montgomery, 


J.  E.   McRobie,  Vice-President 
(Secretary  Retail  Hardware'  Association.) 


F.      IVl.     Morgan,    W.   C.    McLean,    G.    F.    Bryan,     F.      W. 
Die  wry. 

B.  C.  officers  and  directors  : 

Vice-President  for  Vancouver — E.   F.   Gerster. 

Vice-President  for  Victoria — W.  W.  Duncan   (acc'l). 

Directors  for  Vancouver — C.  P.  Egan,  F.  A.  Rich- 
ardson. 

Director  for  Victoria— J.  C.  Devlin  (acc'l). 

Director  for  New  Westminster — Fred.   Lynch   (acc'l). 

Director  for  Kootenay — Geo.  Nunn   (acc'l). 
President  Dyson. 

In  their  newly  elected  president  the  active  north- 
west travelers  have  a  man  who  is  one  of  themselves. 
The  duties  of  the  office  are  such  that  it  is  absolutely 
necessary  to  elect  as  president  a  man  who  is  not  an  ac- 
tive traveler.  It  is  desirable,  however,  that  he  should 
be  a  man  who  is  closely  in  touch  with  the  boys  on  the 
road. 

Mr.  Dyson  complies  with  these  requirements.  As 
head  of  the  Dyson  Co.  his  business  duties  keep  him  in 
Winnipeg  most  of  the  time,  but  it  is  only  some  18 
months  since  he  was  an  active  traveler,  and  hence  he  is 
in  touch  with  the  sentiments  of  the  man  who  carries  the 
sample  grip  and  has  not  had  time  to  forget  his  point  of 
view.  Mr.  Dyson  is  justly  popular  among  the  travelers 
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Makes  all  kinds  of  covered  buttons, 
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for  his  frank,  straightforward  character  and  his  kindli- 
ness of  disposition.  The  travelers  have  the  utmost  con- 
fidence in  him  and  they  know  that  the  affairs  of  the  as- 
sociation are  in  safe  hands. 

Mr. Dyson  came  west  in  1891,  severing  his  connection 


John    Home.  Retiring  President. 

(Campbell   Bros.  &  Wilson.  Winnipeg,  Man.) 


then  with  Gorman,  Dyson  &  Co.,  of  London,  now  Gor- 
man, Eekert  &  Co.  He  founded  in  Winnipeg  the  Dyson- 
Gibson  Co.,  which  is  now  known  as  the  Dyson  Co.  In 
building  up  his  present  extensive  pickle  and  spice  trade 
Mr.  Dyson  has  traveled  the  territory  from  Winnipeg  to 
the  coast  many  times,  and  many  retailers  will  be  glad  to 
learn  in  these  columns  of  the  honor  conferred  upon  him. 
Vice-President  McRcbie. 

Vice-President  J.  E.  MeRobie  is  an  active  traveler 
whose  good  qualities  have  made  him  popular  in  all  parts 
of  the  west.  He  is  at  present  secretary-treasurer  of  the 
Western  Retail  Hardware  and  Stove  Dealers'  Associa- 
tion, and  in  that  capacity  spends  most  of  his  time  on 
the  road-  For  a  number  of  years  he  represented  the 
James  Robertson  Co.,  Limited,  in  the  west.  He  was  a 
faithful  member  af  the  board  of  directors  last  year,  and 
there  is  no  doubt  that  in  him  the  association  will  have  a 
capable  vice-president.  His  election  is  very  popular 
among  the  boys. 

Treasurer  Maclntyre. 

For  ten  years  L.  C.  Maclntyre  has  been  custodian  of 
the  association  funds,  and  he  has  been  again  elected  by 
acclamation  tor  his  eleventh  term.  Ten  years  ago,  as 
he  mentioned  in  the  course  of  a  speech  at  the  annual 
meeting,  the  membership  was  only  369;  it  is  now  1,843. 
Mr.  Maclntyre  has  therefore  seen  the  association  make 
great  strides  during  his  term  of  office.  His  re-election 
by  acclamation  is  sufficient  testimony  of  the  high  esteem 
in  which   he  is  held   by   his   fellow   members. 

Among'  themselves  commercial  men  are  plain  speak- 
ers and  their  criticisns  are  frank.  The  only  criticism  of 
Mr.  MacTntyre's  administration  has  been  that  he  is  over 
zealous  in  his  protection  of  association  funds,   and  surely 


that  criticism  is  about  the  highest  compliment  that  could 
be  paid  to  a  treasurer.  Even  his  failings  seem  to  "lean 
to   virtue's  side." 

Mr.  Maclntyre  came  to  Winnipeg  from  Victoria 
county,  Ontario,  in  1882.  For  10  years  he  was  a  trav- 
eler for  Turner,  McKeand  &  Co.,  wholesale  grocers  of 
Winnipeg,  and  for  the  last  13  years  he  has  been  manager 
of  the  Paulin-Ch  ambers  Co. 

President's   Report. 

The  president's  report,  which  was  adopted  unani- 
mously,   showed   a   very   satisfactory   condition   of   affairs. 

The  total  membership  is  now  1,843,  shewing  an  in- 
crease for  the  year  of  16  per  cent.,  being  a  total  of  293 
new  members.  The  membership  is  apportioned  as  fol- 
lows :  Winnipeg,  active,  1,429;  Winnipeg,  honorary,  30; 
life  members,  2;   British  Columbia,   active,   382. 

The  directors  have  held  15  meetings  during  the  year, 
with  an  average  attendance  of  eight  members. 

The  association  has  to  mourn  the  loss  of  ten  mem- 
bers, namely  :  Messrs.  C.  Jacobs,  J.  E.  Code,  W.  W. 
Hicks,  J.  A.  Webber,  W.  C.  Hourston,  W.  T.  Johnstone, 
S.  C.  Burton,  J.  M.  Laver,  K.  P.  Woliaston,  and  R.  J. 
Whitla.  The  total  claims  on  the  mortuary  fund  this 
year  amount  to  $1,450.  some  $600  less  than  last  year. 

The  British  Columbia  branch  of  the  association  con- 
tinues to  flourish  and  increase  in  members,  the  total  this 
year  being  382  as  against  306  in  1904. 

The  association's  liability  under  the  mortuary  benefit 


L.   C.    Maclntyre,  Ten    Years   Treasurer. 

(Paulm-Chambeits  Co.,  Winnipeg,  Man) 

by-law   now   amounts   to     $350,420,    in     increase     for     the 
year  of  $63,795. 

A    branch   has   now   been  opened   for   the   issue   of   cer- 
tificates in  Calgary,   with  Mr.   Chas.    J.    I'ackham  as  as- 
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Wearwell  Brand  Worsted  Hose  is  made  from  the 
best  English  Yarns,  is  well  dyed  and  well  finished,    it 

is  made  by  Up-to-date  machinery,  which,  lessening  the  cost 
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sistant  secretary  in  charge.  Any  members  of  the  asso- 
ciation making  their  headquarters  in  Alberta  will  apply 
to  Calgary  office  for  certificate  for  1906. 

The  board  have  this  year  made  two  grants  to  hos- 
pitals, namely  :  $250  to  furnish  a  ward  in  the  new  Van- 
v  ,couver  Hospital,  this  at  the  urgent  request  of  the  B.  C. 
members,  this  ward  to  be  always  at  the  service  of  ^com- 
mercial travelers.  At  the  Winnipeg  General  Hospital  the 
ward  which  was  equipped  by  this  association  some  years 
ago  was  found  in  need  of  new  furniture,  etc.,  and  was, 
therefore,  refurnished  throughout  at  a  cost  of  $218. 

Your  board  have  made  every  effort  in  conjunction 
with  the  other  associations,  boards  of  trade,  and  other 
representative  bodies,  to  have  disallowed  by  the  Do- 
minion Government  the  obnoxious  tax  on  travelers  put 
in  force  both  in  British  Columbia  and  Quebec,  so  far 
without  avail. 

At  the  invitation  of  the  Eastern  Canadian  Passenger 
Association  the  board  authorized  the  president  and 
secretary  to  attend  a  meeting  in  Montreal  of  the  presi- 
dents and  secretaries  of  all  the  associations  of  commer- 
cial travelers  in  Canada  and  the  Eastern  Canadian 
Passenger  Association,  to  discuss  the  present  method  of 
granting  rebates  by  the  issuing  of  certificates  by  each 
association.  The  railway  companies  have  for  some  time 
been  desirous  of  securing  greater  uniformity  and  no  du- 
plication of  numbers,  and  suggested  that  all  certificates 
should  be  supplied  by  the  passenger  association  to  each 
commercial  travelers'  association  in  consecutive  numbers 
and  absolutely  uniform.  This  proposition  did  not  com- 
mend itself  to  the  delegates,  as  in  the  first  place  it 
would  be  likely  to  cause  the  several  associations  to  lose 
their  identity,  and  being,  secondly,  likely  to  cause  some 
complication  in  connection  with  the  association  insur- 
ance. There  are  many  other  points  of  importance  which 
should  be  considered  before  definite  action  is  taken.  The 
delegates  therefore  asked  that  action  be  deferred  until 
next  year,  and  it  was  so  decided,  and  there  will  be  "an- 
other meeting  of  delegates  called  early  in  the  New  Year 
by  the  secretary  of  the  Eastern  Passenger  Association, 
of  which  all  delegates  will  have  30  days'  notice. 

The  accident  and  disease  insurance  of  $1,000  on  each 
member  has  again  toeen  renewed  with  the  Ocean  Accident 
&  Guarantee  Corporation,  tenders  having  been  taken  and 
theirs  being  the  most  advantageous. 

The  delegates  were  unanimous  in  condemning  the 
travelers'  tax,  and  passed  a  resolution  in  Montreal  which 
was  forwarded  to  the  Dominion  Government,  copies  be- 
ing sent  to  the  Premier  and  other  Ministers. 

In  conclusion,  the  association  is  congratulated  on  its 
splendid  showing  this  year,  and  there  is  no  doubt  that  it 
will  continue  to  grow  and  prosper  under  the  management 
of  your  new  board.     Signed, 

FRED.  J.  C.  COX,  JOHN  HORNE, 

Secretary.  President. 

In   Flourishing  Condition. 

Mr.  Maclntyre's  report  showed  the  finances  of  the  as- 
sociation to  be  in  a  flourishing  condition.  Owing  to  the 
sale  of  the  Lombard  street  property  the  assets  increased 
during  the  year  by  $35,421.51.  The  normal  increase  was 
more  than  $3,000  larger  than  in  any  previous  year.  The 
net  surplus  is  $97,709.73. 

Club  Room  Proposal. 

At  the  general  meeting  in  November  a  committee  was 
appointed  to  inquire  into  the  practicability  of  renting 
recreation  or  club  rooms  in  Winnipeg  for  the  members. 
A.   L.    Johnson,   chairman  of  the  committee,   presented  a 


report  showing  the  cost  of  rental  of  two  or  >three  suites 
of  rooms  in  Winnipeg.  The  members  thought  the  rental 
excessive,  and  after  long  discussion  it  was  decided,  on 
motion  of  L.  C.  Maclntyre  and  A.  S.  Lock,  to  authorize 
the  executive  to  purchase  a  lot  and  proceed  to  build  a 
club  house. 


NOTES  FROM  THE  MARITIME  PROVINCES. 
St.   John,  N.B.,  Dec.  24,   1905. 

WEATHER  which  has  been  exceptionally  fine  and 
mild  for  this  season  of  the  year  has  given  shop- 
pers splendid  opportunities  for  purchasing  Christ- 
mas goods.  This,  with  the  fact  that  local  merchants 
have  shown  good  stocks  this  year,  accounts  for  the 
crowds  on  the  streets  and  the  excellent  business  which 
is  being  generally  done.  Certainly,  if  one  may  judge 
from  appearances,  the  volume  of  business  that  is  being 
done  by  the  local  dry  goods  houses  will  at  least  be 
equal  to   that  of  other  high-water  years. 

*      * 

Shortly  before  the  Christmas  rush  began,  however, 
it  became  known  that  several  local  firms  were  in  diffi- 
culties. The  affairs  of  Messrs.  Robertson,  Trites  &  Co., 
Limited,  probably  received  most  attention,  as  the  con- 
cern is  one  which  has  been  doing  business  for  a  number 
of  years.  Mr.  Frederick  G.  Trites,  one  of  the  members  of 
the  company,  has  now  applied  for  a  winding-up  order. 
A  hearing  in  the  matter  will  take  place  before  Judge 
McLeod  on  the  28th  inst. 


Travelers  are  now  on  the  road  showing  their  sam- 
ples of  Spring  goods.  The  general  report  seems  to  be 
that  business  is  brisk,  though  those  who  handle  such 
lines  as  millinery  are  not  meeting  with  the  success 
desired  by  the  wholesalers.  But  collections  throughout 
the  country  are  fairly  good  and  business  on  the  whole 
seems  satisfactory  among  the  retailers,  so  it  is  not  un- 
reasonable to  expect  the  knights  of  the  grip  to  do  well 
in  booking  orders. 

*  *  * 

The  continued,  and  indeed  increasing,  demand  for 
ribbons  of  many  styles  is  deserving  of  attention.  There 
may  be  several  reasons  for  the  demand,  but  they  need 
not  be  entered  into,  for  it  is  sufficient  that,  though 
prices  are  stiffening  somewhat,  the  sale  for  ribbon  goods 
shows  no  signs  of  falling  off.  Merchants  who  follow 
carefully  the  trend  of  trade  are  not  permitting  their 
ribbon   stock   to    drop. 

*  *  * 

Cottons  are  still  tending  skyward.  Merchants  who 
looked  for  decreases  after  a  pronounced  jump  upwards 
have  been  badly  disappointed,  but  not  very  many  were 
caught.  Linoleums,  on  the  other  hand,  show  a  tend- 
ency to  go  downward  in  price.  One  thing  that  is  worthy 
of  note  is  that  this  variety  of  floor  covering  is  yearly 
becoming  more  popular  for  use  in  apartments  in  which 
carpets  are  not  desirable  from  a  pecuniary  or  other 
standpoint. 

FIRE  AT  PAQUET  S. 

Several  thousand  dollars'  damage  was  done  on  the 
night  of  Dec.  27  to  the  big  department  store  of  Z. 
Paquet,  Quebec.  For  a  time  it  was  feared  that  the  en- 
tire store  would  be  destroyed.  The  Paquet  store  is  one 
of  the  most  important  retail-  establishments  in  Canada, 
and  its  destruction  would  have  been  a  severe  blow  to 
Quebec  mercantile  interests. 
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"CRUSOE"  BRAND 


Made  on  Improved  Machinery,  from 
best  English  Yarns. 

Have  regular  edges  and  an  even 
surface. 

To  be  had  in  a  variety  of  qualities, 
and  all  usual  colors. 


MOV  9 


SKIRT  WEBS 
and  BINDINGS 

RETURNED 


INDIA  TAPES 

White  and  Black,  all  widths. 
Grey  Tapes,  Pink  Tapes,  etc. 

ELASTIC  CORDS  and  BRAIDS 

Cotton  and  Silk,  Mercerised  Cotton. 


MENDINGS 

Best  3-fold   Wools,    on    cards,    skeins,    balls. 
Own  printing  supplied  to  customers  if  desired. 

ELASTIC  GARTER  WEBS 

A  choice  assortment,   Plain,    Fancy  and   Frilled. 
Suspender  Webs,   Loom  Webs. 


Faire  Bro?  &  C?  Ug 


St.  George's  Mills, 

Canada  :— S.  CALDECOTT,  70  Bay  St.,  Toronto 


Leicester, 

Eng. 


WEBBINGS  and  BINDINGS 

Of  every  description,  for  all  classes  of 
work,  for  the  Dry  Goods,  Upholstery, 
Hat  and  Cap,  and  Boot  and  Shoe  Trades. 


Soft  and  Glace  Cotton,  plain  and  fancy, 
all  widths  from  %  inch  to  2  inch. 


BOOT,  SHOE  and  CORSET  LACES 

IN  EVERY  VARIETY. 

Put  up  in  papers,  or  in  attractive  boxes  for  retailing. 
Leather  Laces,  Twisted    Laces. 


SPECIALTIES 

THE  "ELECTRIC"  LACE 

(Silk  Finish) 

THE  "  IMPERIAL  "  LACE 

THE  "VIKING  "  LACE 

THE  "OCEANIC  "  LACE 

THE  "  F.  B.  C."  LACE 

BUND    CORDS 
CORK  INSOLES 

BRAIDS 
BRACE  WEBS 

^JHHBHiMHI 
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Herman  Bald,  clothier,  St.  Lawrence  street,  Mont- 
real, has  assigned. 

O.  R.  Davis,  men's  furnisher,  Toronto,  made  an  as- 
signment on  January  3. 

The  garment  pressers  of  Montreal  have  formed  a  local 
union,  which  a  number  have  joined. 

The  Detroit  Show  Case  Co.  have  been  granted  a 
patent  on   the  Petz  corner  post  and   transom   bar. 

The  capital  stock  of  the  C.  Ross  Company,  Limited, 
Ottawa,  has  been  increased  from   $250,000   to  $750,000. 

A  serious  fire  in  (Quebec  on  December  3  completely  de- 
stroyed the  stock  and  store  of  Jos.  Dussault,  drygoods- 
man. 

The  National  Fur  Manufacturing  Co.,  wholesale  fur- 
riers, of  Montreal,  have  assigned.  Their  liabilities 
amounted  to  $7,135. 

The  millinery  store  of  the  Misses  Rourke  and  O'Neil 
was  damaged  by  fire  early  last  month.  The  loss  was 
fully  covered  by  insurance. 

The  Hamilton  Cotton  Co.'s  mills  at  Hamilton  are  to 
be  enlarged.  Another  storey  will  be  added  to  the  main 
building  200  by  76  feet  in  size. 

The  employes  of  the  Drysdale-Stevenson  Co.,  Van- 
couver, B.C.,  presented  the  manager,  Mr.  A.  J.  Taylor, 
with  a  handsome  gold  locket  for  a  Christmas  gift. 

J.  W.  Taman,  men's  furnisher,  Palmerston,  Ont., 
suffered  a  loss  by  fire  on  December  3.  The  stock  was 
completely  destroyed  and  was  only  partially  covered  by 
insurance. 

L'Economique,  a  Quebec  firm  engaged  in  the  manu- 
facture of  ladies'  clothing,  suffered  total  loss  by  fire  on 
December  29.  The  loss  was  about  $15,000  and  was  fully 
covered  by  insurance. 

Woods,  Limited,  Ottawa,  have  issued  a  calendar  •  to 
the  trade  which  will  be  welcomed  by  its  recipients.  It 
is  printed  on  a  brown  background  and  contains  cuts  of 
the  company's  buildings. 

The  employes  of  the  T.  Eaton  Co.  in  Winnipeg,  four- 
teen hundred  and  eighty  in  number,  were  entertained  at 
dinner  by  Mr.  and  Mrs.  T.  Eaton  on  January  3.  The 
affair   was  very   enjoyable. 

J.  W.  Ingraham,  of  North  Sydney,  will  transfer  his 
dry  goods  business  to  the  Moore  block,  which  he  recently 
bought.  He  will  be  in  a  better  position  than  ever  before 
to   handle   his   growing  business. 

The  dry  goods  stock  and  store  of  Weeks  &  Co.,  Char- 
lottetown,  P.E.I.,  were  almost  entirely  destroyed  by  lire 
on  December  9.  The  loss  is  estimated  at  about  $30,000 
and   is   well  covered   by  insurance. 

An  increase  of  10  per  cent,  in  the  wages  of  opera- 
tives employed  by  the  American  Woolen  Company  was 
decided  upon  recently.  It  is  estimated  that  this  will 
mean  an  increase  of  $1,000,000  a  year. 

J.  Andrus,  of  Toronto,  has  purchased  the  business  of 
Louis  Shapiro,  Kincardine.  Mr.  Andrus  has  had  an  ex- 
tensive experience  in  the  dry  goods  and  clothing  business 
and  should  make  a  success  of  his  enterprise. 

W.  Epstein,  manager  of  the  Claman  Waterproof  Co., 
of  Vancouver,  has  been  promoted  to  the  management  of 
the  factory  in  Montreal.  Mr.  Epstein  made  a  large  circle 
of  friends  in  Vancouver  who,  while  regretting  his  de- 
parture, will  be  glad  to  hear  of  his  success. 

R.  R.  Davis,  of  Toronto,  has  been  appointed  selling 
agent  for  the  Province  of  Ontario   for  Messrs.    Chas.   Se- 


mon  &  Co.,  of  Bradford,  England.  Mr.  Davis  is  to  be 
congratulated  on  receiving  such  an  appointment,  and  they 
are  fortunate  in  securing  the  services  of  Mr.  Davis. 

The  Imperial  Trading  Co.,  with  a  capital  of  $50,000, 
will  take  over  the  business  of  the  W.  J.  Binning  Co. 
on  February  1.  Mr.  Binning  is  president  and  managing 
director  of  the  new  company.  The  management  intends 
to  have  the  best  dry  goods  store  west  of  Winnipeg. 

The  A.  G.  Mooney  Co.,  manufacturers'  agents,  Mont- 
real, have  concluded  arrangements  with  Mitchells,  Ash- 
worth  &  Stansfield  Co.,  Limited,  felt  manufacturers,  of 
Manchester,  England,  to  represent  them  in  Canada.  The 
lirm  in  question  are  manufacturers  of  high  class  felt  of 
all  kinds. 

Messrs.  S.  A.  Poplestone  and  Peter  Gardiner  have 
purchased  the  general  store  business  of  McKinnon  &  Co., 
Blyth.  The  latter  firm  has  been  established  for  forty- 
five  years.  Messrs.  Poplestone  &  Gardiner  have  been  en- 
gaged in  the  dry  goods  business  in  Exeter  for  the  past 
four  years. 

The  Universal  Mercantile  Co.,  208  St.  Lawrence  Main 
street,  Montreal,  boomed  a  December  reduction  sale  by 
means  of  novel  methods.  On  certain  evenings  large  quan- 
tities of  hats  and  caps  were  thrown  to  the  eager  crowds 
in  front  of  the  store.  This  idea  caught  on  with  the  class 
of  trade  appealed  to. 

Mr.  Joe  Jacobs,  manufacturers'  agent,  Montreal,  re- 
turned from  a  buying  trip  to  Great  Britain  the  middle  of 
last  month.  He  reports  an  astonishing  activity  in  the 
cotton  and  woolen  districts  of  Great  Britain.  "The  Cham- 
berlain idea  is  well  supported  in  the  Yorkshire  woolen 
district,"   said  Mr.   Jacobs. 

Robert  Coates,  of  R.  C.  Struthers  &  Co.  ;  R.  B. 
Wanless,  of  John  C.  Green  &  Co.,  and  Martin  J.  Burns, 
for  many  years  traveler  for  the  Macredie  Company,  of 
Montreal,  are  going  to  open  up  a  wholesale  boot  and 
shoe  establishment  in  London  about  May  1.  It  is  said 
they  have  secured  the  D.  H.  Howden  warehouse  near  the 
station  for  their  headquarters. 

The  basement  department  in  the  St.  Catherine  street 
collonade  of  the  John  Murphy  Co.,  Limited,  Montreal, 
introduced  many  new  ideas  last  month  to  attract  atten- 
tion to  their  toy  department.  A  regular  circus  proces- 
sion of  funny  animals  and  funny  men  actually  marched 
past  a  crowd  of  well  dressed  dolls.  The  range  of  in- 
genious mechanical  toys  was  endless  and  this  department 
was  always  crowded. 

E.  L.  Rosenthal,  a  familiar  figure  in  Montreal  trade 
circles,  returned  to  Montreal  last  month  after  an  extend- 
ed English  tour.  He  has  embarked  as  a  manufacturers' 
agent  and  judging  from  the  list  of  firms  he  represents  his 
success  seems  assured.  Among  the  London  houses  for 
which  he  is  the  sole  Canadian  agent  are  Two  Steeples, 
Limited,  underwear  and  hosiery  ;  Thos.  Townsend  &>  Co., 
hats  and  caps  ;  T.  R.  Croger,  umbrellas  ;  and  London 
Glove   Co. 

The  two  businesses  heretofore  run  under  the  names  of 
Prowse  Bros.,  of  Charlottetown,  P.E.I.,  and  Prowse 
Bros.  &  Crowell,  of  Sydney,  N.S.,  dry  goods,  boots  and 
shoes,  and  crockery,  will  come  under  the  direction  of  one 
company  on  February  1.  The  capital  stock  will  be  $150,- 
000,  of  which  $130,000  will  be  issued.  Mr.  Crowell  will 
probably  conduct  a  business  of  his  own  and  the  firm,  will 
become  Prowse  Bros.  Mr.  L.  E.  Prowse,  ex-M.P.P.,  is 
one  of  the  most  prominent  business  men  of  Sydney 
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FRANCIS  HOOK  &  EYE  &  FASTENER  CO. 


Have  the  best  equipped  manufactory,  and  make  the 
finest  Hooks  and  Eyes  and  Fasteners. 

Alt  Guaranteed  Rust  Proof. 


We  also  make . . . 
GLOVE  FASTENERS 


The  BROWNIES  Hooks  and  Eyes  and  Cling  Socket  Fasteners  are 
in  a  select  class  by  themselves. 


Our  CORONA  Invisible  may   be  had  with  or 
without  Hooks. 

FOR  SALE  BY  LEADING  WHOLESALERS. 
DO  NOT  ACCEPT  TRASHY  SUBSTITUTION. 


CORONA 


THECLING  SOCKET" 

Address    all    correspondence    for    us    to     NIAGARA      FALLS,      N.Y.        avoid  CHEAP  imitations 


QXfOjU)  @U€€D$ 

WINNERS  OF  HOLD  flEDALS  EVERYWHERE 


(Registkred  Trade  Mark.) 
WE  GUARANTEE  OCR  GOODS  TO  BE 

Strictly  Bigh=class  Pure  Wool  Fabrics 

Supplied  by  all  Leading  Wholesale  Jobbers  and  Clothing  Houses. 


SELLING   AGENT  : 

FRANK.    W.    NELLES 

301  St.  James  St.,  Montreal. 

OXFORD   MANUFACTURING   CO. 

OXFORD,  NOVA  SCOTIA  limited 

Mills  Established  1867. 
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$2,50  Box  (-'illf  '"  Tam»ico  Kid,  Puritan  welt,  har<l  box 
toes  and  guaranteed  counters,  "HARDSOL"  soles, 
newesl  styles,  made  in  Hi  comfortably  and  wear  satisfactorily.  Bal- 
moral, Blucher,  Congress  or  Oxford,  tipped  or  plain  toe.  None 
better  made  anywhere. 


&3m  00     B(,x  Calf  or  Tampieo  Kid,  Goodyear  welt,  solid  leather 
box  toes.  "HARDSOL"  oak  soles,  irreproachable  work- 
manship and  finish,   excellent  findings  and  made  for  a  LEADER. 


S3.  50     v,1"",s  Dalfor  Patna  Kill,  Goodyear  welt,  solid  SOLE 

leather    box    toes     and     eollntels.     Union    oak     tanned 

soles,    the   best    of  finish  and    workmanship,    and  will   give   perfect 
satisfaction  to  all  alike      Try  a  pair. 

QSM  QO  Genuine  Corona  patent  colt,  Goodyear  welt,  solid 
SOLE  leather  box  toes  and  counters,  Union  oak 
tanned  soles,  fashionable  throughout  and  equal  to  any  sf>  UO  shoe  on 
the  market.  Costs  the  same  money  ami  is  sold  for  #1  IKJ  less  to 
inl  roduce  it 


A8K   YOUR   DEALER  OR 


THE   CORONA   CO.,  MONTREAL 


P.  O.    Box    2308 


|i>n»n«ii>ii»n>ii>n»mn>ii>ii>m)mn 
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DRY  GOODS  REVIEW 

has  enquiries  from  time  to  time  from  manufacturers  and  others 
wanting  representatives  in  the  leading  business  centres  here 
and  abroad. 

Firms  or  individuals  open  for  agencies  in  Canada  or 
abroad  may  have  their  names  and  addresses  placed  on  a 
special  list  kept  for  the  information  of  enquirers  in  our  various 
offices  throughout  Canada  and  in  Great  Britain  without 
charge. 

Address,   Business  Manager, 

Dry  Goods  Review. 

Montreal  and  Toronto.        4  p.         4 

i  l 


1906  Spring  Novelties 


Our  travellers  are  now  starting  out 
with  a  full  range  of  Spring  Novelties 
for  the  Smallwares  and  Notion 
Department. 


Wrinch,  McLaren  &  Co. 

Toronto 

Mail  Orders    filled  promptly. 
'•••••■•••••••••■•••••••■•••.•••••••••••••••••■••••••••••••••••••••••••••••■■•••••••••••. 
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IMPORTED 
JAPANESE  GOODS 


SHOW  BIG  PROFITS   .    .   .    . 
MAKE  AN  ATTRACTIVE  DISPLAY 


IT'S  TIME  NOW 


to  place  those 
Import  Orders. 
Take  advantage  of  the  present  low  prices  and  be 
sure  of  early  delivery.  Order  now  and  order 
adequately.  Don't  run  short  of  goods  at  the 
height  of  the  EASTER,  SUMMER,  FALL  and 
HOLIDAY  SEASONS. 

ENJOY  PEACE  AND  PROSPERITY 


Our  range  of  Japanese  goods  includes 

Hammered  Brass   Kettles 

Gongs 

Smoking  Sets 

Jardinieres 

Trays,  etc. 

Lanterns 

Fans 

Brushes 

Baskets 

Clothes  Hampers 

Dress  Suit  Cases  in  willow 
ware,  the  latest  thing  for  sum- 
mer use 

All  kinds  of  Crockery, 

Vases,  Jugs,  etc. 
Screens 

OTHER   SMALLWARE   LINES   IN   A  WIDE  AND 
VARIED    STOCK,    TO    SUIT    POPULAR    TASTE 


IF  YOU  CAN  T  CALL,  WRITE 
FOR  A  SALESMAN. 


=THE  HOUSE   FOR   NOVELTIES: 


SHORT  &  COMPANY 


219  Board  of  Trade  Building, 


MONTREAL 


* 

t 
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YOUR 


BUY 

LAMB'S 
WOOL 
SOLES 

FROM 

THE   MAKERS 


WE  MANUFACTURE    

THE  BEST  LINES  OF  LAMB'S  WOOL  SOLES 
ON  THE  MARKET,  COMPRISING 

The  Celebrated  GEM  BRAND 

AS  WELL  AS  CHEAPER  GRADES, 

AND    HAVE    DECIDED    TO    SELL    OUR    NEXT 

SEASON'S    OUTPUT    TO    THE 

RETAIL  TRADE 

WHEN  READY  TO  PLACE  YOUR  ORDER  SEND 
FOR  PRICES. 

IF  YOU  ARE  A  GENERAL  STORE  MERCHANT 
YOU  WILL  ALSO  BE  INTERESTED  IN  OUR 
EXTENSIVE  LINE  OF 

Infants'  Soft  Sole  Shoes 

GOODS  SENT  FOR  ENCLOSURE  TO  ANY  MONT- 
REAL HOUSE  FREE  OF  CHARGE. 


LH.  PACKARD  &  CO.,  Ltd. 

MONTREAL 

MANUFACTURERS  AND  DEALERS  IN   SHOE   STORE   SUPPLIES 

Wm-uUT  THIS  AD  OUT  fOR  FUTUKE  RHFKRENUE 
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FANCY  GOODS   AND 

NOVELTIES. 

^ 

A   FANCY    GOODS    WINDOW. 

BETWEEN  seasons,  when  the  windows  are  not  needed 
for  featuring  new  styles,  it  is  very  often  a  profit- 
able undertaking  to  put  in  a  window  of  smallwares 
and  notions.  It  takes  quite  a  quantity  of  these  goods  to 
trim  a  window  properly,  and  at  the  time  you  feature 
these  wares  you  will  have  plenty  of  time  to  put  them  in. 

The  construction  or  framework  of  the  window,  which 
is  the  main  thing  in  a  display  of  this  nature,  can  be  ar- 
ranged quite  simply.  The  goods  can  be  easily  displayed 
if  you  have  the  right  kind  of  foundation  on  which  to  put 
them. 

The  main  feature  of  the  construction  is  two  posts  (or 
two  by  fours)  each  having  three  graduated  circular  shelves 
attached  at  regular  intervals  or  distances  from  the  floor, 
the  larger  circles  at  the  bottom.  Overhead  is  a  scroll  de- 
sign sawed  out  of  lumber,  joining  these  two  posts. 

This  scroll  to  be  covered  flat  or  puffed  in  whatever 
color  is  used  for  the  display.  Small  articles  are  attached 
to  this  framework,  and  along  the  top  edge  knitting  needles 
are  inserted  on  which  to  slip  spools  of  cotton,  silk  or 
crochet  thread.  In  the  centre  of  the  oval  is  placed  a  sign 
with  some  appropriate  wording.  The  letters  of  this  card- 
board sign  can  be  cut  out  and  backed  with  a  red  tissue 
paper,  and  an  electric  light  placed  back  of  it. 

There  are  small  flashers  obtainable  at  a  cost  of  about 
a  dollar  or  Jwo,  that  would  be  just  the  thing  to  attach 
to  a  sign  of 'this  kind.  In  fact,  these  flashers  will  work 
about  four  16-candle-power  lights. 

Suspended  Shelves. 

From  the  centre  of  this  scroll  design  several  shelves 
can  be  suspended  by  means  of  ribbonsL  tape  or  brass 
chains.  Plate  glass  shelves  are  preferable,  but  wooden 
ones  if  covered  with  crepe  paper  or  some  other  decoration 
will  answer  the  purpose. 

These  and  the  shelves  about  the  posts  give  you  a 
chance  to  make  a  very  elaborate  showing  of  smallwares. 
Every  bit  of  space  should  be  utilized,  even  to  hanging 
things  around  the  outer  edge  of  the  circles. 

All  around  the  background  of  the  window  at  the  base 
of  the  top  border  can  be  put  small  circular  shelves.  These 
shelves  make  excellent  places  on  which  to  pile  more 
goods  and  from  which  to  suspend  others. 

On  the  side  to  the  right  of  the  drawing  we  show  how 
papers  of  pins,  opened  and  suspended  from  the  edge  of 
shelf,  will  look.  Also  the  spools  on  the  knitting  needles 
and  dress  shields  fastened  to  strands  of  white  tape  that 
drop  from  the  border  of  window  to  the  floor.  These  white 
shields  and  tape  against  a  red  or  green  background  make 
a  very  pleasing   background  effect. 

Merchants  who  have  small  windows  can  use  exactly 
the  same  background  treatment  for  what  background  they 
have,  and  use  only  one  post  with  its  circle  shelves. 

4> 


NOVELTIES  IN  FANCY  GOODS. 

NOVELTIES  in   toilet  sets  are  shown  in  greater   pro- 
fusion this   season   than  ever  before.     Those     with 
sterling    silver    ornamentation    are    very   popular. 
The  latest  patterns  show  designs  executed  in  low  relief. 
A   large  line   of  silver-plated   effects   in   toilet   sets   is 


on  exhibition.  As  in  the  case  of  sterling  silver,  the  new- 
est patterns  are  brought  out  in  low  relief.  The  silver- 
plated  goods  are  selling  very  nicely.  Some  wholesalers 
say  they  are  supplanting  the  cheaper  grades  of  ebony  and 
porcelain  sets. 

French  stag  toilet  sets,  which  have  had  such  a  big  run 
during  the  last  two  seasons,  look  good  again  for  this 
season.  They  are  selling  very  actively  and  are  expected 
to  keep  well  up  with  the  leaders. 

Cut  Glass. 

Undoubtedly  the  finest  line  of  cut  glass  that  has  ever 
been  shown  has  been  brought  out  this  season.  A  year  or 
two  ago  cutters  thought  they  had  reached  their  limit  in 
new  designs,  but  this  season's  showings  mark  a  distinct 
advance.  None  are  more  surprised  at  the  progress  made 
than  the  cutters  themselves.  Prismatic  values  have  been 
studied  more  closely,  so  that  now  it  is  a  comparatively 
simple  process  to  secure  beautiful  prismatic  effects  from 
inexpensive  cut  glass. 

It  does  not  seem  to  be  generally  known  that  cut  glass 
is  now  much  cheaper  than  it  used  to  be.  Not  many  years 
ago  prices  were  so  high  that  none  but  the  well-to-do  could 
afford  to  own  a  piece  of  genuine  cut  glass.  Of  late  years 
a  good  many  more  manufacturers  have  entered  the  field 
and  competition  is  more  lively,  with  the  result  that  prices 
have  been  substantially   reduced. 

Cut  glass  is  an  exceptionally  strong  fancy  goods  line. 
Dry  goods  merchants  seem  to  be  gradually  waking  up  to 
the  fact  that  they  can  handle  it,  undersell  the  jeweler  and 
still  make  a  handsome  profit. 

Sugar  and  cream  sets  of  cut  glass  are  a  feature  this 
season,  and  they  are  meeting  with  much  favor,  as  are 
also  the  many  new  fancy  footed  cut  glass  novelties.  In 
fancy  shaped  bowls  there  are  many  new  conceptions  that 
are  very  pleasing  to  the  eye. 

Imported  gold  decorated  glassware  is  shown  this  sea- 
son in  a  wide  variety  of  pieces.  The  decorations  are  en- 
graved entirely  by  hand  and  are  very  handsome. 

New  Handbags. 

One  of  the  latest  creations  in  ladies'  handbags  is 
made  of  iridescent  leather — that  is,  of  leather  which  has 
been  finished  so  as  to  produce  an  iridescent  effect.  It  is 
an  attractive  novelty  and  ought  to  be  a  good  seller. 

A  fine  line  of  imported  novelty  handbags  is  being 
shown  made  of  fine  ooze  finished  calf  leather  in  grays, 
violets,  browns  and  olives.  The  leather  is  inlaid  with 
strips  of  gold  tinsel.  The  line  comprises  carriage,  vanity 
and  handkerchief  bags,   with  novelty   fittings. 

Opera  bags  are  another  line  that  should  be  strongly 
featured  in  your  stock.  At  the  present  time  they  are 
a  very  big  selling  item  and  as  the  season  grows  older  they 
are  bound  to  sell  even  more. 

The  only  unfortunate  thing  about  opera  bags  is  their 
name.  Some  merchants  think  that  the  only  purpose  they 
serve  is  to  carry  opera  glasses.  As  a  matter  of  fact  they 
are  intended  to  answer  a  much  larger  need.  A  lady  going 
out  in  the  evening  to  a  party,  dance,  theatre,  entertain- 
ment, etc.,  cannot  properly  carry  a  leather  handbag.  She 
needs  an  opera  bag  of  silk,  plush,  velour  or  fine  ooze  fin- 
ished leather— something  that  will  harmonize  with  her 
evening  costume— in  which  she  can  carry  her  chamois, 
handkerchief,  gloves,  etc.  As  a  matter  of  fact  opera 
bags  are  used  more  for  this  purpose  than  to  carry  opera 
glasses.  Opera  bags  have  been  selling  very  well  both  in 
city  and  country,  and  manufacturers  have  been  unable  to 
supply  the  trade  with  them  fast  enough. 
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DOMINION     COMMERCIAL   TRAVELERS'   ASSOCIATION. 


AT   the   31st    annual   meeting   of   the   Dominion     Com- 
mercial   Travelers'    Association,    which    took   place 
on     Saturday,     December     16,     in     Montreal,     the 
election  of  officers  for   the   ensuing'  year   was   announced. 
Principal      interest     centred     in  the  hot  contest  for   the 


1         y       % 

Mr.  Fred.  L.  Cains, 

"resilient  "f  the  Dominion  Commercial  Travelers 

Asseeiat  jell 

presidency,  and  considerable  discussion  arose  over  the 
circulation  of  blank  ballots  and  the  question  of  ardent 
canvassing.  A  committee  was  appointed  to  investigate 
into  these  matters.  On  the  platform  were  many  past 
presidents  and  principal  officers  of  the  association. 
Successful  Yeir's  Work. 
The    report      of   the    board   of   management    showed     a 


■President  of  the  Dominion  Commercial  Travelen] 
Association. 


present  membership  of  5,185,  an  increase  of  370  during 
the  year.  Since  the  last  annual  meeting  forty-eight 
members    had    died.     Their    average  age  was  fifty.     The 


average  week-end  tickets  are  now  granted  by  the  rail- 
ways to  all  stations,  so  that  commercial  travelers  on 
presentation  of  their  certificates  can  purchase  tickets  to 
any  point' to  start  Friday  p.m.  and  return  the  following 
Monday  at  one  first-class  fare. 

The  total  receipts  for  the  year  were  $86,329.65, 
which,  with  a  balance  of  $10,217.09  last  year,  made  a 
total  of  $96,546.74.  Total  disbursements  were  $91,- 
769.73,  leaving  a  balance  of  $4,777.0].  The  year's  oper- 
ations resulted  in  a  surplus  revenue  of  $12,263.17,  mak- 
ing the  present  surplus  or  capital  of  the  association 
$254,754.32.     The  report  was  adopted. 

The  educational  report  was  read  and  adopted.  The 
board  of  trustees  was  re-elected. 

Generous  Aid  to  Hospital  Fund. 

The  hospital  committee's  report  was  read  by  Mr. 
David  Watson.  Only  $382.75  had  been  received  during 
the  year.     The  amount  on  hand  is  $935.32.     Mr.  Watson 


Mr.  R.  C.  Wilkins, 

Treasurer  of  the  Dominion  Commercial  Travelers 

Association. 


made  the  announcement  of  Mr.  Robinson's  offer  to  con- 
tribute $1,000  if  the  members  would  raise  $2,000;  There 
would  then  be  nearly  $4,000  on  hand,  which  would  allow 
for  the  endowment  of  a  cot  in  both  the  General  and 
Notre  Dame  Hospitals.  The  offer  was  received  with 
great   enthusiasm. 

The  elections  resulted  as  follows  :  President,  Mr. 
Fred.  L.  Cains,  who  received  2,233  votes  to  1,053  for  his 
opponent,  Mr.  W.  J.  Egan;.  vice-president,  E.  D.  Marceau, 
elected  by  acclamation;  treasurer,  Robt.  0.  Wilkins,  by 
acclamation;  directors,  out  of  eight  nominated  the  fol- 
lowing five  were  declared  elected  :  James  S.  Thompson, 
W.  J.  Cleghorn,  Edmund  S.  Bois,  .7.  B.  Giles,  and 
Arthur  Terroux. 


Mr.  T.  Arnold,  the  energetic  traveler  for  the  glove 
department  of  Greenshields  Limited,  Montreal,  has  had 
his  abilities  recognized  by  being  placed  in  charge  of  the 
glove  department. 
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Be  sure  you  see  samples  of 

BEA  VER  BRAND 


99 


KNITTED   GLOVES,   MITTENS, 

TUQUES,    SASHES    and   JERSEYS 

before  placing  your  order  for 
Fall  delivery. 

NO  BETTER  VALUE  IN  THE  MARKET 

Our  Selling  Agents  are  now  showing  these 
samples  and  will  call  on  you  shortly. 


Our  AGENTS  Are  : 

For  Ontario — Messrs.  McClung  &  Burns,  177 
Wellington  St.  W.,  Toronto. 

For  Qi-iiBEC—  Mr.  A.  L.  Gilpin,  232  McGill  St  , 
Montreal,  Que. 

For  Maritime  Provinces — Mr.  J.  A.  Murray,  Sus- 
sex, N.B. 

West  of  Port  Arthur — Messrs.  Gerliardt,  Hanley 
&  McKay,  Winnipeg,    Man. 


The  Stratford  Knitting  Co.,  Limited 


STRATFORD, 


ONTARIO 


Glass  Shelf 
Supports. 


Get  Ready  tor 

Early 
Spring  Trade 


A  Line  Will  Bring  You 
Our  Catalogue 


We  Manufacture  All 

That  We  Sell  The  0nly  Best 
Store  Stool. 

Haberdashery  Frames, 

Dress  Coods  and  Silks  Stands, 

Glove  and  Hosiery  Stands, 

Suit  and  Cloak  Racks, 

Counter  and  Triplicate  Mirrors, 

Brackets,  Keyhole  Strips  and 

Supports  for  Show  Gases, 

Glass  Shelves,  Etc. 


Our  Forms  arc  of  the  very  lau-si  model.  Our 
Wax  Figures  are  the  most  attractive  and  cheapest . 

We  also  manufacture  the  20th  Century  Ward- 
robe Caliiin-t  for  Clothing  and  Costumes 


tU 


^aA,rr..:a 

Counter  Lace 

and  Ribbon 

Stands. 


DELFOSSE  &  CO. 

FACTORY  AND  SALESROOM  : 

5  Hermine  St.,  near  Craig  St.,  MONTREAL 


HANSONS 
Woollen  SocKs 


G.  E.   HANSON,  HULL,    QUE. 


Renfrew  Woollen    Mills 


Manuf  •  ct\ 


LOGAN    BROS. 

TWILL    TWEEDS 
KERSEYS  AND    BLANKETS 


GREY  LUMBER  BLANKETS 

A    SPECIALTY 

OUTPUT    25,000    PAIRS   BLANKETS. 


WOOL 


Best  selections  always  on  hand  of 
NortHwest,   Cape, 

Australian,  Buenos   Ayres. 
W.  T.   BENSON   CgL   CO. 


i04  ST.  JAMES    ST.. 


MONTREAL 


THE  TELEPHONE 


Is  a  companion,  friend  and  servant  combined. 
Invaluable   for  convenience  in  the  household. 

LONG    DISTANCE    TELEPHONE    SERVICE 

Has  no  equal  for  the  facility  it  affords  in  business  life. 
Full  particulars  as  to  rates  and  service  at  the  near- 
est office  of 

THE  BELL  TELEPHONE  COMPANY  OF  CANADA 

Successful  Advertising-How  to  A-com^n  it 

By  J.  Angus  MacDonald 
A    volume  of  400    pages    packed    full   of   good    stuff  for 
advertisers.        Price  $2.00. 

Sent  post  paid  upon  receipt  of  price. 

TECHNICAL  BOOK  DEPARTMENT 

MAOLE.VN  PUBLISHING  CO   LIMITED,  TORONTO. 


The  best 
treatment 
for  all  per- 
s  o  n  s   a  f- 


ALCOHOLISM 

fected   with   the   disease  of  drunkenness,   is   known   only   to 
DR.  MacKAY,  Address  City  Hall,  Montreal,   Que. 

Absolutely  private  treatment. 

The  Belleville  Business  College,  Limited 

Business  firms  ^et  the  best  results  by  applying  to  us  10  days  before  vacancies 
occur  in  their  employ. 

See  Catalogue  pages  21,  27,  33,41. 


J.  A.  Tousaw    ) 

Secretary.  j 


BELLEVILLE, 
ONTARIO 


[J.  Frith  Jeff ers,  M.A. 

\_  President. 
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ACME 

Stapling  Machines 

For  Ticketing  Samples  of  all 

kinds  of  textures. 
H.  &L  Sure  Shot  and  H.&L. 

No.  1,    for    pointed  wire 

•taples. 
Sure   Shot    and  No.  1,  for 

blunt  staples. 

The  Brown  Brothers, Limited, Toronto 

KNOX  HENRY,   MONTREAL. 

MADE  BY- 

ACME  STAPLE  CO.,  LIMITED,  PHILADELPHIA,  U.S.A. 


W 


ESTERN 


Incorporated 
1851 


ASSURANCE 
COMPANY. 


FIRE 
AND 


MARINE 


Head  omce  Capital 

Toronto,      Assets,  over    - 
Ont.  Annual  Income 


$1,500,000.00 
3.300,00000 
3,890.000.00 
HON.  GEO.  A.  COX,  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


• 
■ 
i                 Cable  Address 

"  BANCO,"  Bermuda                    i 

I       BANK    OF 

BERMUDA,     Limited          \ 

1                   Paid  Up  Capital        -        £15,000    0    0                    ! 

($73,000.00)                                  ; 

}                   Reserve  Fund 

i 

-      -        £16,000    0    0                    ? 

($77,866.00)                                  ? 

I        Head    Office  : 

HAMILTON 

Bermuda                      *. 
BRANCHES :                                                           o 

?                      St.  George  and  Somerset                     i 

?          W.    T.    JAMES, 

J.   D.    C.    DARRELL, 

j                                      President 

Manager                  « 

Collections  prom 
alt  other  banking 

• 

ptly  made  and  remitted,  and                                        j 
'  business  attended  to. 

<•••••"••••"•••••' 


••••••••••••••••' 


!»■«'■»■■»"■■■»■«■.■»■■»■■»■«»■.•■■>— ■■■..»<i 
Cable  Address, 


'•••••--•••••••••••••■•••••'••••••••••••••••»• 

"FIELD,"  Bermuda 


The  Bank  of 
N.  T.  BUTTERFIELD  &  SON 

LIMITED 

Hamilton.         -         Bermuda 

Incorporated   1904 


Capital 


£  10,000 

($18,066  07) 

With   power  to  increase  to  £20,000 

($97,333.31) 

HON.   N.  A.   BUTTERFIELD         -  President 

H.   D.   BUTTERFIELD 


Manager 


Collections  made  and  remitted  promptly. 
(jeueral   banking  business    transacted. 


..>* 


«^*  Money  -ea 

CAM  BE    SAVED   BY  MEANS 
OF  AN  ENDOWMENr  POLICY. 

YOU  CAN  ONLY  SECURE 
SUCH  A  POLICY  WHILE  YOU 
ARE   IN   GOOD    HEALTH. 


Pamphlets  and  Full  Particulars  regarding  the 

New  Accumulation  Endowment  Policy 

sent  on  application. 


Confederation  Life 


ASSOCIATION 


W.   H.  BEATTY,   President. 


W.  C.   MACDONALD, 

ACTUARY. 

HEAD    OFFICE, 


J.  K.   MACDONALD, 

MANAGING   DIRECTOR. 

TORONTO,  CANADA. 


WE    HAVE    EVERY    FACILITY  TO  TRANSACT 
YOUR   BANKING  BUSINESS 

AND  INVITE  YOUR  ACCOUNT 

THE  METROPOLITAN  BANK. 


CAPITAL  PAID  UP. 
RESERVE  FUND, 


$1,000,000 
1,000,000 


SAYINGS     DEPARTMENT    at  all    branches 

Interest  allowed  on  deposits  of 
one  dollar  and  upwards 


BRITISH  AMERICA 
ASSURANCE  COMP'Y 

FIRE    AND     MARINE. 

Incorporated  1833 

CASH    CAPITAL,       $850,000.00. 
TOTAL  ASSETS,      $2,043, 678.59. 
LOSSES  PAID  SINCE  ORGANIZATION,  $25,868,544.80. 
HEAD  OFFICE,        -        BRITISH  AMERICA  BUILDING.. 
Cor.  Front  and  Scott  Sts.,  Toronto. 

HON.  GEO.  A.  COX,  President.         J.  J    KENNY,  Vice-President 
P.  H.  8IM8,  Secretary.  and  Managing  Director 
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Dry  Goods  Review 


SHOULD   QUANTITY  DETERMINE  PRICE? 


NEGATIVE  VIEW. 

Toronto,  Dec.   22,   L905. 
Editor  Dry  Goods  Review  : 

Dear  Sir  : — The  proposition  put  forward  by  the  Min- 
ister of  Finance  while  sitting  on  the  Tariff  Commission 
recently,  that  quantity  bought  should  determine  the  price 
paid  and  practically  give  wholesale  standing,  is  one  that 
cuts  both  ways  and  is  withal  full  of  danger  to  the  trade, 
retaii  as  well  as  wholesale.  The  danger  of  the  proposi- 
tion consists  in  its  superficial  plausibility  and  the  modi- 
cum of  soundness  undoubtedly   contained   therein. 

That  quantity  should  and  does  govern  price  in  many 
lines  is  undoubtedly  true,  particularly  in  case  of  the 
great  natural  and  agricultural  products  of  the  world, 
Bug  it  in  no  wise  follows  that  quantity  should  govern 
price,  irrespective  of  wholesale  or  retail  standing,  in  the 
staple  commercial  lines  say  of  groceries,  hardware  and 
dry  goods. 

It  must  be  admitted  that  the  large  buyer  with  the 
cash  in  his  hand  who  has  the  world  for  his  market  and 
the  sellers  of  a  half  dozen  countries  clamoring  for  his 
patronage  has  a  distinct  advantage  over  the  smaller 
dealer  limited  both  as  to  capital  and  market.  But  is  that 
any  reason  why  the  path  should  be  made  still  more 
smooth  for  the  big  man  and  still  more  difficult  for  his 
small  competitor  ? 

The  answer  depends  on  whether  or  not  the  small  man 
is  serving  any  useful  purpose  in  society.  It  is  a  mistake 
to  assume  that  society  owes  any  man  a  living.  On  the 
contrary,  every  man  owes  it  to  society  that  he  shall  make 
his  own  living  and  do  a  little  to  make  living  more  toler- 
able for  his  associates  in  life. 

That  is  just  what  the  small  storekeeper  is  doing.  He 
is  serving  his  small  field  with  the  little  needs  that  crop 
up  day  after  day.  The  village  grocer  saves  the  neighbor- 
ing farmer  many  a  wasted  day's  trip  to  the  city  for  some 
smali   but   indispensable  article   required   at   the  moment. 

Spasmodically  there  develops  a  movement  to  cut  out 
the  middleman  and  buy  direct.  The  granger  tried  it  in 
selfish  indifference  to  the  convenience  and  hospitality 
offered  by  the  country  store,  and  failed.  At  the  present 
the  great  danger  to  the  small  retailer  and  our  commer- 
cial organization  is  the  department  store  and  catalogue 
house.  If  they  succeed  in  their  efforts  to  take  the  cream 
oft'  the  trade  throughout  the  country,  what  is  to  become 
of  the  small  local  store  ?  It  must  either  go  out  of  busi- 
ness altogether,  which  would  be  a  calamity,  or  it  must 
take  its  profits  out  of  the  narrow  zone  of  trade  left  by 
the  "big  dog."  In  either  case  the  consumer  must  lose^^ 
the  small  retailer  must  lose,  the  wholesaler  who  supplied 
him  must  lose,  and  the  only  gainer  will  be  the  octopus 
that  has  supplanted  both. 

The  manufacturer,  wholesaler  and  retailer  must  pro- 
tect each  other.  Heaven  knows  there  are  enough  lines  on 
which  we  make  nothing  at  all,  and  if  on  those  lines  on 
which  there  is  a  chance  to  make  a  fair  profit  some  de- 
partment store  butts  in  and  gets  the  goods  from  the 
manufacturer  at  the  wholesale  price  on  the  plea  of  buying 
the  quantity,  where  is  the  retailer  or  the  wholesaler  to 
come  in,  the  very  agencies  that  have  worked  up  the  de- 
mand for  the  manufacturer's  product  and  made  it  possible 
for  the  department  store  to  unload  their  stock  even  at 
any  price  ?  Or  it  may  be  that  a  lumber  shanty  or  board- 
ing house  approaches  the  wholesaler  and  demands  his  low- 
est price  because  of  quantity.  In  this  case  the  retailer 
alone  is  the  sufferer  from  the  greed  of  the  wholesaler, 
who  would  probably  have  got  his  profit  anyway  had  he 
turned  down  the  order  and  had  the  boarding  house  been 
directed   to   the  regular  retailer. 

The  regular  channels  of  trade  are  well  charted  and 
safe.  It  is  the  fellow  who  takes  short  cuts  who  puts  the 
ship  of  trade  on  the  rocks. 

Mr.  Fielding's  proposition  is  not  applicable  to  the 
conditions  to  which  he  applied  it.  There  is  a  recognized 
price  for  wholesalers  and  a  recognized  price  for  retailers. 
If  the  wholesale  price  were  given  only  to  those  who 
actually  sell  at  wholesale  and  the  retail  price  to  those 
who  actually  sell  at  retail  there  would  be  little  source  of 
just   complaint  in    Canada. 

AN  OLD   READER. 


AFFIRMATIVE  VIEW. 

St.  Mary's,  Ont.,   Dec.   5,   191)5. 
Editor  Dry  Goods  Review  : 

Dear  Sir  : — The  Hon.  Mr.  Fielding  is  quite  correct. in 
his  contention  that  there  should  be  no  discrimination  be- 
tween the  wholesaler  and  retailer,  provided  the  latter 
purchased  and  paid  for  the  quantities  fixed  by  the  manu- 
facturer.    Every  reasonable  business  man  will  admit  this. 

The  trend  of  trade  to-day  necessitates  that  every 
merchant,  to  meet  the  fierce  competition,  must  be  able  to 
buy  as  well,  finance  as  well,  and  advertise  his  business  as 
well  as  the  largest  competitor.  The  public  are  fast  ac- 
quiring the  belief  that  the  merchant  who  buys  the  best 
can  sell  at  the  best  prices  for  the  consumer,  and  the 
smaller  retailer,  if  he  would  keep  abreast  of  public  opin- 
ion, must  have  his  business  on  as  good  a  footing  for  buy- 
ing, financing  and  advertising,  as  the  largest  concerns  in 
the  country,  and  he  must  hammer  this  fact  into  the  heads 
of  the  public  every  day  of  the  year. 

When  he  cannot  do  this  by  himself,  the  next  best  and 
only  recourse  he  has  is  to  pool  or  syndicate  this  portion 
of  his  business  with  one  or  many  others.  His  experience 
teaches  him  that  to  buy  right  he  must  be  able  to  buy  in 
large  quantities  and  for  cash,  and  must  have  the  markets 
of  the  world  open  to  him  ;  in  fact,  that  he  can  work  all 
the  time  on  the  ground  floor.  The  benefits  that  such  a 
syndicate  would  receive  would  place  them  in  a  position  to 
meet  all  competition. 

First,  they  would  buy  all  goods  from  the  manufac- 
turers or  producers  ;  they  could  buy  in  quantities  to 
secure  the  lowest  prices  ;  they  would  buy  for  cash  on  the 
best  terms  obtainable  ;  they  could  secure  control  of 
special  makes  and  brands  ;  they  could  reserve  special  de- 
signs in  fabrics  for  their  own  trade  ;  they  could  buy  at 
any  time,  or  be  in  the  markets  always  for  every  special 
bargain  offering  ;  they  could  reduce  their  buying  expenses 
to  a  minimum,  and  the  larger  their  output  the  better 
terms  they  could  dictate  in  buying,  delivering  and  paying 
for  their  goods  ;  and  in  syndicating  their  advertising  they 
could  reach  their  customers  more  effectually  and  more 
persistently  at  a  less  cost  to  each  than  it  now  costs  any 
single  merchant  to-day  to  advertise  his  business. 

Many  merchants  in  Canada  are  already  syndicating  in 
a  portion  of  their  buying  operations.  They  have  been 
forced  into  this  from  the  necessity  to  meet  a  strong  com- 
petition and  the  desire  to  buy  at  better  prices,  but  they 
did  not  carry  this  work  far  enough  to  attain  the  best 
results.  A  half-hearted  policy  is  always  a  poor  policy, 
and  if  a  thing  is  worth  doing,  it  is  worth  doing  well. 
Our  neighbors  across  the  line  are  evidently  realizing  the 
benefit  of  syndicating  their  operations.  Where  it  was 
confined  a  few  years  ago  to  the  small  retailers,  now  the 
largest  department  stores  in  the  cities  are  banding  to- 
gether in  a  distinct  corporation  for  the  purpose  of  per- 
fecting  their  buying   arrangements. 

They  can  only  do  so  by  syndicating,  and  if  they  do  so 
and  can  convey  this  fact  continuously  to  the  public,  they 
will  soon  find  that  they  can  control  and  retain  the  trade 
of  their  district.  The  public  are  not  fond  of  buying 
through  a  postal  card.  The  tendency  of  the  trade  is  to 
shop  always  where  they  can  see  and  handle  the  goods  they 
are  buying  and  if  the  local  merchant  can  convince  the  pub- 
lic that  he  can  buy  and  does  buy  as  well  as  any  com- 
petitor, he  will  be  able  not  only  to  retain  but  to  build 
up  a  constantly  growing  trade. 

My  experience  in  syndicate  buying  has  been  so  satis- 
factory that  I  am  anxious  to  make  this  method  more 
thorough  all  through  my  business,  as  I  realize  it  will 
insure  better  results.  The  trade  of  the  country  should 
not  be  diverted  to  the  larger  centres.  If  it  is  to  be  kept 
healthy  and  vigorous,  each  district  should  command  all 
the  trade  belonging  to  it. 

Every  merchant  in  the  Dominion  must  wish  that  the 
work  of  the  present  Tariff  Commission  will  result  in 
clearing  the  business  arena  of  all  such  combinations  as 
now  exist,  that  restrict  and  hamper  the  free  purchase  of 
goods  by  any  one,  and  I  feel  sorry  that  the  Hon.  Finance 
Minister  did  not  receive  more  emphatic  expressions  of 
this  from  the  retail  trade  of  Canada,  while  sitting  on  the 
Commission. 

R.    DICKSON. 
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PERSONAL      MENTION 


Mr.  Geo.  Ridout,  of  Ridout  &  Co.,  sails  for  Europe 
on  January  17. 

Mr.  C.  J.  Meek,  of  Stewart,  Howe  &  Meek,  Toronto, 
left    for    Winnipeg   and    the   west   on   December   20. 

Mr.  G.  Harris,  of  Brophy,  Cains,  Limited,  will  leave 
for  Europe  on  a  buying-  trip  at  the  end  of  January. 

Alben  Burritt,  senior  member  of  the  firm  of  A.  Bur- 
ritt    &  Co.,   London,   died  in  his  75th  year  on  November 


Mr.  M.  M.  McManus,  dry  goods  merchant,  Woodstock, 
Out.,  was  married  recently  to  Miss  Helen  Josephine 
Maher,  of  St.   John,  N.B. 

Mr.  E.  L.  Denis  is  now  showing  the  line  of  Deben- 
lianis  (Canada)  Limited,  successors  to  Debenham,  Calde- 
cott  &   Co.,  Montreal,  in  the  far  west. 

Mr.  A.  Blair,  western  representative  of  Debenhams 
(Canada)  Limited,  sailed  from  New  York  for  the  Old 
Country  on  the  last  day  of  the  year. 

Mr.  Kyle,  Jr.,  of  Kyle,  Cheesbrough  &  Co.,  Montreal, 
spent  a  few  days  in  New  York  city  last  month,  picking 
up  the  latest  ideas  in  Spring  novelties. 

Mr.  T.  D.  Bigelow,  of  the  firm  of  Bigelow  Bros., 
Trenton,  Out.,  sailed  from  New  York  on  December  27 
on   a  buying  trip   to  the  European   markets. 

Mr.  J.  C.  Brown,  assistant  manager  of  the  dress 
goods  department  of  the  R.  Simpson  Co.'s  store,  To- 
ronto,  died  of  pneumonia  on  December  28. 

Mr.  John  Watson,  foreman  at  the  Parker  Dye  Works, 
succumbed  to  injuries  received  in  an  explosion  of  benzine 
on  December  1.  He  absorbed  a  quantity  of  burned  ma- 
terial into  his  system. 

Mr.   P.   (Hickman,  of  the  National   Rubber  Co.    of  Can- 
ada,  Montreal,   spent  a  good  part  of  December   in   English     ^^ 
markets    selecting    materials    for    the    ensuing    season    an<^2& 
picking  up   the  latest  style  ideas.  -,  ^  * 

Mr.    David    Yuile,    president    of    the    Dominion    Text  ile  <-2&>r    gf+T^Jr  $  * 
Co.,   has  returned   from   a  three  months'    trip   to   Europe, 
lie    reports   business    as    very   good    in    England,    with    the 
consumption  of  cotton  extremely  heavy. 

Mr.  Mark  J.  Thrush,  coat  and  skirt  designer  for  S. 
F.  McKinnon  &  Co.,  Limited,  spent  part  of  last  month  in 
New  York.  Mr.  Thrush  has  many  friends  in  garmentdom 
in  Gotham  and  is  thus  on  the  inside  track  for  the  latest 
novell  ies. 

Air.  Julius  Bachrach,  formerly  with  J.  11.  Waldman  & 
Co.,  has  joined  the  traveling-  staff  of  A.  Sommer  &  Co., 
as  their  representative  in  Quebec  and  the  Maritime  Pro- 
vinces. Mr.  Bachrach  leaves  shortly  after  the  new  year 
will)  an  extensive  range  of  Spring  samples. 

Mr.  Harry  E.  Davies,  formerly  a  traveler  with  the 
Montreal  Waterproof  Clothing  Co.,  of  Montreal,  intends 
starting  business  for  himself  in  a  similar  line  of  manu- 
facture in  the  near  future.  He  will  advise  his  customers 
and    friends   with    further   particulars   in   a   later   issue. 

Mr.  Hugh  Symington,  manager  of  the  ready-to-wear 
department,  Greenshields  Limited,  Montreal,  has  left  for 
a  buying  trip  in  the  Old  Country  in  the  interests  of  his 
department.  Mr.  Symington  sailed  via  New  York  Friday, 
the  29th  of  December,  and  will  be  absent  about  six  weeks. 

Mr.   W.    A.   McKim,   dry  goods  and  clothing  merchant, 


Mr.  Daniel  McLaughlin,  senior  member  of  the  former 
dry  goods  firm  of  McLaughlin  Bros.,  Yarmouth,  N.  S., 
died  on  December  4  at  the  age  of  65.  Mr.  McLaughlin 
with  his  four  brothers  began  business  in  Yarmouth  forty 
years  ago,  and  soon  attained  a  prominent  place  in  the 
business  life  of  the  province.  He  leaves  an  estate  valued 
at  $200,000. 

Mr.  George  Lee  has  joined  the  staff  of  the  Montreaf 
Umbrella  &  Suspender  Co.,  St.  Peter  street.  Mr.  Lee 
was  formerly  manager  of  the  men's  furnishings  depart- 
ment, Greenshields  Limited,  and  has  an  enviable  connec- 
tion in  t he  trade,  particularly  through  Ontario.  Years 
ago  he  was  with  the  big  men's  furnishing  and  wholesale 
house  of  Glover  &  Brais^  and  even  with  that  firm  began 
lo  be  known  as  one  of  the  leading  salesmen  in  the  coun- 
try. 
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Aguila  Leclaire,  an  importer  of  fancy  dry  goods,  who 
keeps  a  store  at  'I'-Yi  St.  Lawrence  street  and  another  at 
the  corner  of  Mount  Royal  avenue  and  Montana  street, 
Montreal,  assigned  December  29  to  the  Prothonotary 
Court  with  $20,000  liabilities.  The  assets  consist  of  the 
stock-in-trade  contained  in  both  stores,  but  the  value  is 
somewhat  indeterminate.  The  principal  creditors  are  : 
Brophy,  Cains,  Limited,  $1,825  ;  A.  Racine  &  Co., 
$4,432  ;  Hodgson  &  Co.,  $2,187  ;  A.  0.  Morin  &  Co., 
$1,889;  Greenshields  Limited,  $1,809;  P.  P.  Martin, 
$1,693,   and   the  W.   R.   Brock  Co.,   Limited,   $1,533. 


"WHAT'S  IN  A  NAME?" 


The  above  illustration  formed  the  cover  design  of  an 
Godcrich,  suffered  a  most  painful  accident  recently  which  attractive  two-color  greeting-  card  issued  by  the  Menzie 
will  keep  him  away  from  business  for  some  time.  He  was  people  last  month.  It  is  a  reproduction  of  their  pattern 
•on  a  sixteen-foot  ladder  when  a  rung  broke  and  precipi-  332,  and  carries  its  own  message,  which  will  be  most 
tated  him  to  the  floor.  One  leg  was  broken  and  the  other  appreciated  by  those  who  are  handling  "The  Menzie 
dislocated.  -  Line." 
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HOW  THE  R.  SIMPSON  CO.  INTERESTED 
THE  CHILDREN. 

THE  dry  goods  trade  all  think  a  good  deal  of  Santa 
Clans;  indeed  with  them  he  is  the  most  popular 
saint  on  the  calendar,  for  he  insures  an  immense 
and  profitable  season  with  a  minimum  outlay  of  trouble. 
The  R.  Simpson  Company,  Toronto,  have  made  him  do 
double  duty  this  year,  for  they  have  made  him  forecast 
the  future  as  well  as  preside  over  the  present. 

Evidently  this  firm  believe  in  interesting  the  younger 
generation  in  their  store,  for  each  December , for  the  past 
few  years  they  have  offered  a  prize  for  the  young  artists 
of  the  city.  Last  year  it  was  old  Santa  himself  that 
they  were  to  draw.  •  This  year,  however,  they  asked  the 
young  Toronbonians  to  send  in  their  ideas  as  to  what 
the  store  would  look  like  when  the  large  annex  they  arc 
planning  was  added  to  their  present  building,  and  offering 
a  prize  to  each  young  artist  that  sent  in  a  drawing 
worth   reproducing  in  the  daily  papers. 

And  young  Toronto  responded,  and  incidentally 
sketched  in  such  a  variety  of  perspectives  as  must  have 
gladdened  the  heart  of  Simpson's  ad  man,  for  he  must 
have  thought  that  his  work  had  made  the  store  a  factor 
that  looms  large  in  the  city's  life,  though  no  doubt  they 
had  the  idea  that  the  presentiment  of  a  big,  big  building 


Not  a  bad  result  of  the  Chris! mas  advertising  of 
Santa  Claus,  is  it?  and  a  much  more  permanent  one 
than  is  usually  gotten  from  that  source.  Through  the 
kindness  of  the  R.  Simpson  Co.  we  show  a  couple  of  the 
best  drawings. 
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would  be  no  detriment  to  their  chances  of  obtaining  a 
prize.  There  was,  indeed,  a  large  fund  of  good  matter 
to  draw  upon,  for  to  many  of  Toronto's  inhabitants 
there  is  a  wealth  of  sentimental  interest  surrounding 
the  site  of  this  new  building.  Knox  Church,  which  has 
been  pulled  down  to  make  way  for  £he  annex  to  the  R. 
Simpson  Co.'s  store,  was  one  of  the  oldest  churches  in 
the  city,  built  in  the  days  when  the  elite  had  their 
dwellings  on  Temperance,  Richmond  and  Bay  streets. 
But  as  the  city  grew  the  usual  fate  of  city  churches  over- 
took it — the  red  brick,  comfortable  18th  century  houses 
gave  way  to  factories  and  workshops,  and  the  congrega- 
tion  dwindled   away. 

It  was  a  long  time  before  the  remnant  of  the  con- 
gregation could  bring  themselves  to  part  with  the  old 
church,  but  the  feeling  that  its  usefulness  was  well  nigh 
gone,  and  that  it  was  a  bar  to  an  enterprise  that  was 
building  up  the  city,  prevailed.  Many  citizens  have 
watched  during  the  sunny  days  of  the  early  Fall  with 
mingled  feelings  of  curiosity  and  regret  the  tearing  down 
of  the  familiar  old  church.  So  the  public  mind  was  well 
prepared  to  be  interested  in  drawings  of  the  big  modern 
store  that  was  to  take  its  place,  and  the  competition 
has  firmly  fixed  in  their  minds  the  fact  that  soon  Simp- 
son's will  have  a  splendid  new,   big  store. 


thomas  Mcquillan  reelected. 

THE  Commercial  Travelers'  Association  of  Canada 
held  its  annual  meeting  in  Toronto  on  December  28 
and  transacted  business  of  great  importance  to  the 
members.  The  results  of  the  balloting  for  office  which  bad 
been  going  on  for  two  weeks  was  announced  as  follows  : 
Thomas  McQuillan,  Toronto,  president  (for  the  third 
time),  by  acclamation  ;  L.  A.  Howard,  Toronto,  first 
vice-president  (acclamation)  ;  George  West,  Toronto, 
second  vice-president  ;  E.   Fielding,   treasurer   (re-elected). 

Toronto  directors— K.  (icmmcll,  I.  Clover,  W.  J. 
Micks,  C.  J.  Tuthill,.  R.  J.  Wylie,  S.  M.  Sterling,  J.  J. 
Cane,  A.   C.   Rogers  and  W.  M.  Fielding. 

Hamilton  directors— R.  M.  Stewart,  J.  Stoneman,  I' 
A.  Somerville,  E.  E.  W.  Moore,  IT.  C.  Wright  and  James 
Hooper. 

Kingston  directors — W.  S.  R.  Murch  and  W.  II. 
Graham. 

Montreal  director's— Wm.   Cauldwell  and  W.   Creighlon. 

Berlin  directors— A.  Foster  and  J.   Knauff. 

Brock\ille  director— M.  Moore. 

Messrs.  T.  McQuillan  and  M.  C  Ellis  were  appointed 
representatives  to  the  Exhibition  Board,  and  Messrs.  W. 
II.   Cross  and  H.  VV.   Barber  were  re-appointed  auditors. 

On  motion  of  E.  Fielding,  seconded  by  John  Everett, 
a  resolution  was  passed  unanimously  condemning  in  the 
strongest  terms  the  (Quebec  tax  on  commercial   travelers. 

The   Directors'  Report. 

Mr.  James  Sargeant,  the  secretary,  read  the  directors' 
report,  showing  a  membership  of  7,110.  an  increase  of  578. 
There  were  68  deaths  during  the  year,  and  on  these  $32,- 
81)5  bad  been  paid,  whilst  for  the  claims  under  adjustment 
an  additional  $3,307  would  be  paid.  The  reserve  fund  now 
totals  $1911,501,  of  which  $18,165  was  added  during  1!J05. 
The  report  was  adopted. 

A  discussion  of  considerable  length  arose  over  the 
question  of  mortuary  benefits.  Hitherto  the  amount  paid 
fluctuated  according  to  the  number  of  deaths  during  the 
year.  The  contributions  of  members  do  not  always  cover 
the  claims  at  $1,000.  Hereafter  the  benefit  will  be  $1,000, 
but  the  board  of  directors  will  have  power  to  call  for  an 
extra  contribution  in  case  the  fund  cannot  stand  it.  The 
latter  proposal,  which  was  introduced  by  the  directors, 
was  carried  by  a  substantial  majority. 


CHANGES  IN  PERRIN  FRERES. 

Some  important  changes  took  place  on  the  first  of 
January  in  the  Canadian  branch,  at  Montreal,  of  Messrs. 
renin  Freres,  glove  manufacturers,  when  Mr.  II.  Lau- 
rencelle  having  retired  from  the  management,  James 
Ramsay  and  A.  F.  Revol  were  placed  in  charge  of  their 
Canadian  agency.  Mr.  R.  Baton,  for  some  time  past 
with  Greenshields  ■  Limited,  has  been  appointed  to  be 
stock  manager,  while  Mr.  F.  N.  Picard  has  been  added  to 
the  traveling  staff  for  Ottawa  district  and  part  of  Mont- 
real city. 


Mr.  R.  T.  Woodside,  manager  of  the  Canadian  Colored 
Cotton  Mills,  Merritton,  has  been  transferred  to  Corn- 
wall to  take  charge  of  the  company's  business  there. 
Upon  his  departure  he  was  presented  with  addresses  from 
the  Amateur  Athletic  Association  and  the  firemen,  with 
which  bodies   he    was   closely   connected. 
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From  information  supplied  by  Sellers,  but  for  which  the  Editors  of 
The  Review  do  not  necessarily  hold  themselves  responsible. 


Greenshields  Limited. 


SPRING  dress  goods  shipments 
are  rapidly  arriving  and  the 
dress  goods  department  presents 
a  busy  appearance,  as  Spring  orders 
are  either  being  shipped  or  stored 
away  for  the  convenience  of  their 
customers.  Advance  orders  have 
been  phenomenal,  but  the  large  con- 
tracts placed  by  this  firm  will  ensure 
delivering  all  orders  promptly,  and 
when  the  season  is  on  open  stocks 
will  be  ample. 

"  Priestleys'  materials,  which  have 
made  many  a  successful  retail  dry 
goods  store,  have  as  usual  claimed 
the  bulk  of  attention  and  the  varie- 
ties this  year  are  even  larger  than 
formerly.  In  the  extensive  range  of 
colored  goods  among  lines  to  retail 
from  $1.00  to  $2.00,  coming  in  all  the 
evening  shades,  are  silk  warp  starita, 
silk  warp  eudora,  silk  warp  elanne, 
and  silk  warp  estrella.  They  are 
shown  in  many  qualities  and  should 
not  be  neglected.  In  the  range  of 
wool  goods  at  popular  prices,  the  fol- 
lowing fabrics,  specially  named,  have 
proven  leaders,  as  they  conform  to 
the  prevailing  style  ideas  in  dress 
goods.  They  can  be  had  in  all  staple 
shades.  Wool  carrella,  wool  galotte, 
wool  amerlin,  wool  maratto,  wool 
maravio,  are  in  this  list  and  are  de- 
signed to  retail  at  popular  prices. 

In  the  range  of  Priestleys'  ol.ick 
dress  goods,  silk  warp  reps  and  1he 
empress  cloths  have  been  found  very 
desirable.  Black  lorento  in  a  batiste 
weight  and  several  qualities,  is  an- 
other favorite,  retailing  at  popular 
prices.  Wool  loreen,  to  retail  from 
75c.  to  $1.50,  has  received  good  sup- 
port and  the  following  other  lines  of 
Priestleys'  dress  goods  have  all  been 
ordered  out  generously:  Woollucana, 
wool  cordona,  wool  taffeta,  wool  chif- 
fon tricot,  and  wool  rosettas.  Black 
goods  are  stronger  than  in  many  sea- 
sons, and  an  increased  sale  is  pre- 
dicted. 

Priestleys'  mohairs  and  lustres  in 
black  and  colors  come  in  all  qualities 
and  exhibit,  besides,  the  brightest  and 
silkiest  of  plain  weaves,  the  neatest 
and  surest  sellers  in  the  fancy  region, 
comprising  the  newest  checks  and 
spot  designs.  Grey  is  a  strong  color 
in  the  mohair  region,  while  other 
good  dress  goods  colors  are  navies, 
greens,  tans,  and  reds.  Samples  and 
particulars  may  be  had  upon  applica- 
tion regarding  any  of  Priestleys' 
lines. 

Other   dress   goods   lines      strongly 


emphasize  the  sustained  interest  in 
mohairs,  and  their  range  includes 
everything  from  the  most  staple  lus- 
tre to  the  highest  priced  mohair. 
Tweeds  and  homespuns,  of  the  grey 
order,  as  well  as  black  and  white 
combinations,  will  be  splendid  pro- 
perty right  through  the  season  and 
large  orders  should  be  placed  for  this 
class  of  fabrics.  The  prominence  of 
this  dress  goods  department  bids  fair 
to  excel,  as  the  season  progresses. 
They  are  confident  of  having  the 
light  goods  at  the  right  time. 

Former  extensive   showings  in  the 
silk    department      are  surpassed   this 


NEW  ADVERTISEMENTS. 

W.  T.  Benson  .v;  Co.,  Montreal. 

A.  R.  Clarke  Co.,  Toronto. 

Illustrated  Post  Card  Co.,  Montreal 

Standard  Mfg.  Co.,  Xenia,  Ohio. 

Dry  Goods  Reporter  Co.,  New  York. 

Dominion  Linen  Mills  Co.,  Toronto. 

Tobin  Tent  &  Awning  Co.,  Ottawa. 

W.  E.  Southgate,  Berlin,  Ont. 

Brown  &  Ashcroft,  Montreal. 

Moulton  &  Co.,  Montreal. 

Bank  of  Montreal,  Montreal. 

John  Forsyth  &  Co.,  Berlin,  Ont. 

G.  E.  Hanson,  Hull,  Que. 

Campbell  Shoe  t  o.,  Que. 

Belding,  Paul  &  Co.,  Montreal. 

Imperial  Rubber  Clothing  Co..     London    and 

Montreal. 
Jas.  H.  Wylie.  Almonte.  Ont. 
Renfrew  Woolen  Mills,  Renfrew.  Ont 
John  *'.  Green  &  Co.,  Toronto. 
Merchants  Button  Co.,  Waterloo. 
Gibbs  Mfg.  Co.,  Canton,  Ohio. 
Sanderson's,  Limited,  Toronto. 
Stewart,  Howe  &  Meek,  Toronto. 
Telford  &  Chapman  Mfg.  Co.,  Roek  Island, P. Q. 
Rudolph  Deutsch,  Montreal. 
Two  "teenies.  Limited,  Wigston,  Eng. 
Eagle  Knitting  Co.,  Hamilton. 
Auburn  Knitting  Co.,  Peterboro. 
T.  A.  Code.  Perth.  Ont. 
Parisian  Corset  Co.,  Quebec. 
F.  Galibert.  Montreal. 
Dominion  Corse!  Company,  Que 
William  A.  Greene  Co.,  Berlin,  Ont. 
Deacon  Shirt  Co.,  Belleville. 
Monarch  Shirt  Co.,  Rock  Island,  Que. 
R.  J.  Smith  &  Co.,  Ottawa. 
W.  H.  Coddington,  Hamilton. 
Perm)  Freres.  Montreal. 
C  G.  Gemmell,  Peterboro. 
L.  H  Packard  4:  Co.,  Montreal. 
British  American  Import  Co..  Montreal. 
Globe  Suspender  Co.,  Rock  Island,  P.Q. 
Jacob  Y.  Shantz  &  Son,  Berlin,  Ont. 
A.  G.  Mooney  Co..  Montreal. 


season  and  the  early  orders  show 
clearly  that  their  lines  are  meeting 
with  every  favor.  Plain  goods  of  the 
soft  finished  variety  are  in  stock  in 
large  quantities  at  right  prices.  Prac- 
tically every  weave  has  a  representa- 
tion. Black  and  colored  Jap  silks  are 
again  to  the  fore.  T.ouisines,  taffetas 
and  tamalines  are  to  be  had  in 
plain  weaves  ami  all  the  new,  neat, 
fancy  effects. 

Silk  crepe  de  chines  should  by  no 
means  be  neglected  and  the  staple 
peau  de  soies  are  as  good  as  ever. 
Satin  lumineux  is  one  of  their  special- 
ties in  mourning  silks.  The  famous 
Stanley  velveteens  are  doing  well, 
and  there  is  an  expanding  sale  of 
chiffon    velveteens    and    silk    velvets. 


In  the  realm  of  fancy  silks  they  offer 
many  novelties  which  will  serve  to 
establish  buyers  as  leaders  in  their 
town.  Cameleon  stripes  and  over 
checks  are  two  of  the  sure  novelties 
in  a  wide  range  of  these  fancies, 
which    every    merchant    can    handle. 

Foulards  are  also  picking  up.  Navy 
and  white  are  the  popular  colors. 
Light  and  medium  greys  and  blues  are 
proving  strong  in  the  color  field. 

The  wash  goods  department  has 
had  the  most  successful  advance  or- 
der business  in  its  history,  and  plain 
white  stuff  has  been  ordered  out  in 
enormous  quantities  and  fheir  de- 
liveries are  prompt  in  every  respect. 
They  have  anticipated  the  rising 
markets,  and  stocks,  when  the 
season  is  on,  will  be  complete.  Per- 
sian and  Victoria  lawns,  as  well  as 
India  linens,  have  been  large  sellers. 
Dotted  Swisses  ate  increasing  in  favor 
as  the  season  progresses. 

In  the  carpet  and  house  furnishing 
department  they  are  in  the  height  of 
the  Spring  season  shipping1  goods. 
They  urge  that  retailers  who  have 
not  given  their  orders,  do  so  promptly 
as  every  line  of  carpets  is  continually 
advancing.  Full  lines  of  Wilton  and 
Axminster  carpets,  Brussels  and 
tapestries,  as  well  as  hemp  carpets, 
are  well  stocked.  Squares  in  all  quali- 
ties .and  sizes  may  be  had.  The  range 
of  China  and  Japanese  matting  will 
be  found  complete.  There  is  always 
a  huge  assortment  of  mats  to  choose 
from.  Large  ranges  of  tapestry, 
Nottingham  and  Swiss  curtains  are 
available  at  right  prices.  Chenille 
curtains  and  covers,  furniture  cover- 
ings, ait  draperies,  art  muslins,  and 
silkolines  are  other  lines  in  this  de- 
partment. 

Mr.  Anderson,  who  has  been  pro- 
moted to  the  head  of  the  gents'  fur- 
nshings  department,  reports  excellent 
business  for  Spring  in  all  lines  un- 
der his  care.  Notwithstanding  sharp 
advances  in  many  lines  of  underwear 
and  men's  hose  and  socks,  prices 
have  remained  unchanged.  Assort- 
ing orders  will  have  every  attention. 

Spring  business  in  the  ready-to- 
wear  departemnt  has  exceeded  fond- 
est expectations,  and  the  new  things 
will  be  added  as  they  appear.  Mr. 
Symington,  the  head  of  this  depart- 
ment, is  at  present  on  a  foreign 
buying  trip.  White  lawn  waists  are 
still  being  ordered  out  and  the  splen- 
did values  in  jap  silk  waists  have 
won  attention.  Their  range  of  ladies' 
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Some  specials  are  offered  in  tailor- 
made  linen  and  pique  skiits  as  well 
as  children's  linen  suits  in  Buster 
Brown  effects. 

In  the  lace  branch  of  Department 
"E,"  Mr.  Mathews,  the  general  man- 
ager, speaks  enthusiastically  concern- 
ing Spring  prospects.  All  the  staple 
ideas  in  vals.  and  torchons,  have  done 
a  heavy  business  and  baby  Irish  lace 
has  come  to  stay.  Net  tops  in  all- 
overs  are  also  good  property.;  Their 
stocks  are  complete  and  they  are  fully 
protected.  In  view  of  the  fact  that 
plauen  markets  have  lately  advanced 
from  12  1-2  to  25  per  cent.,  their 
prices  are  particularly  advantageous. 

Embroideries  and  flouncings  are 
strongly  favored,  with  the  open  work 
design  in  the  lead.  For  January 
whitewear  sales  their  stocks  are 
complete.  A  full  range  of  ladies' 
fancy  neckwear  is  also  to  be  had  here. 
In  ribbons,  taffetas  still  continue  fav- 
orites, and  m'any  special  lines  are  of- 
fered. 

The  umbrella  department  is  again 
to  the  fore  with  many  good  specials. 
Two  hundred  dozen  strong  and  sightly 
goods,  correct  in  every  detail,  have 
lately  been  cleared  and  these  are  of- 
fered in  three  lots  to  retail  at  75c, 
$1.00  and  $1.25.  Particulars  can  be 
obtained   upon   request. 

In  ladies'  hosiery  and  underwear, 
Greenshields  Limited,  by  reason  of 
advantageous  early  contracts,  are  giv- 
ing prompt  deliveries  of  Spring  goods 
at  right  prices.  In  view  of  rising 
markets,  the  values  are  interesting. 
Lace  ankle  cotton  and  lisle  hosiery 
for  Spring  is  splendid  property,  and 
they   can    deliver  the   goods. 

In  the  handkerchief  branch  of  De- 
partment "E"  clearing  lots  of  famy 
embroidered  goods  are  offered  to  en- 
liven January  sales.  For  Spring  the 
narrow  hemstitched  goods  are  doing 
the  business. 

The  W.  R.  Brock  Co.,  Toronto. 

In  Her  Ladyship  department  is" 
shown  a  splendid  display  of  silk 
waists  in  fabrics  of  all  kinds,  all 
colors,  and  a  great  variety  of  de- 
signs. The  W.  R.  Brock  Co.  have 
prepared  themselves  to  do  a  large  silk 
waist  business  and  from  the  class  of 
goods  and  values  they  are  showing 
they  will  certainly  succeed,  for  they 
are  showing,  at  low  prices,  high  class 
designs.  They  are  showing  as  spe- 
cials in  taffeta  H2012,  cut  from  a  fine 
grade  of  silk,  blacks  $2.25,  and 
colors  $2.65;  Japs,  H1141,  at  $1.50, 
H2003  at  $2.75,  II2006  at  $3.25 ;  tama- 
line,  H1165,  all  colors,  $3.00;  crepe, 
II787,  white,  $3.00.  Ask  to  see  these 
when  in  the  department  and  form 
snme    idea    of   their    values   in    these 

Mention 


goods.  Her  Ladyship  whitewear  is 
still  quoted  at  old  pries  tor  the  exact 
lines  as  shown  at  the  beginning  of  the 
season,  'these  goods  should  be  ad- 
vanced from  10  to  25  per  cent.,  and  as 
the  lines  get  sold  up,  they  will  be 
withdrawn.  Merchants  should  stock 
up  on  these  goods  now,  as  later  on 
I  hey  will  find  them  hard  to  get  and 
much   higher  in   price. 

Sales  of  Her  Ladyship  underskirts 
keep  piling  up.  From  one  ocean  to 
the  other,  inquiries  and  orders  are 
coming  in  every  day  for  the  $1.50  lot 
of  assorted  values  in  these  goods. 
Merchants  realize  that  the  1,000  illus- 
trated circulars  ewhich  they  get  free 
with  these  lots,  do  what  they  are  ever 
striving  to  do,  increase  their  sales, 
and  at  no  cost  to  themselves.  Get 
particulars  of  this  scheme;  figure 
it  out  and  see  how  much  free  adver- 
tising it  will  give  you. 
whether  you  are  a  prospective  buyer 
or  not,  find  it  a  pleasure  to  show 
you  through  the  department.  There- 
fore, do  not  hesitate,  and  if  you  have 


Subscriliers  should  mention  the 
pag-  of  The  Dry  Goods  Re- 
view/ on  which  they  saw  the 
announcement  of  the  goods  about 
which  they  are  writing.  This  will 
insure  a  more  accurate  response. 


any  time  at  your  disposal,  drop  into 
the  department,  if  only  to  see  the 
latest  creations  in  .all  lines  of  Her 
Ladyship  ready-to-wear. 

The  W.  R.  Brock  Co.  have  really  a 
magnificent  display  of  fancy  mohairs 
on  hand  for  the  coming  Spring  sea- 
son, as  they  have  a  special  collection 
of  over  100  different  patterns  to  re- 
tail at  35c,  also  a  big  range  from 
50c  up  to  $1.50.  These  come  in  self 
colors,  with  small  spots  and  figures,  in 
greys,  greens,  blues,  browns  and  a 
few  other  colors. 

In  the  better  grades  some  handsome 
cloths  are  shown  in  light  grounds, 
with  hair  line  checks  and  worked 
spots  and  over  checks.  Suiting  effects 
form  a  particularly  attractive  novelty 
in   these  high  grade  lines. 

An  ther  great  selling  line  is  silver 
greys  in  Sicilians  and  lustres.  A 
popular  line  is  their  special  plain 
lustres,  to  retail  at  25c.  and  54-inch 
cloth  to  retail  at  50c 

Another  favored  line  is  the  shep- 
herd's checks,  both  with  and  with- 
out fancy  designs.  This  firm  has  a 
number  of  qualities  in  stock  to  retail 
from  20c  to  $1.50. 

Silk  warp  materials  are  very  fash- 
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ionable,  and  they  are  showing  in  this 
line,  silk  warp  armiu'es,  silk  warp 
pointelle,  silk  warp  damasse,  and  silk 
voile  vedusine.  Light  tweeds  are  a 
strong  feature  in  light  greys,  greens, 
niauves,  cadets  and  tans,  42  inches 
wide,  to  retail  at  50c.  Silver  grey 
homespuns,  both  in  plain  weave  and 
with  silk  barred  over-checks,  are 
splendid  sellers  in  light  greys,  greens, 
and  tans.  In  black  materials  they 
would  draw  your  attention  to  the  new 
black  material,  rekartah,  for  which 
they  are  sole  agents. 

Plaids,  in  light  and  dark  effects 
in  chiffon  taffeta,  are  in  the  lead 
for  blouse  silks.  1  his  firm  is  show- 
ing splendid  values  in  black  peau  de 
soie,  to  retail  at  50c,  75c,  Soc,  $1.00, 
$1.25  and  $1.50. 

The  W.  R.  Brock  Co.,  Toronto,  are 
showing  extraordinary  values  in 
ladies'  undervests,  notwithstanding 
the  higher  prices  of  cotton.  Their 
No.  261,  with  half  sleeve,  to  retail  at 
10c;  No.  41,  taped  neck  and  half 
sleeves,  and  No.  30,  with  lace  front 
and  strap  sleeve,  are  all  great  value. 
To  retail  at  12  l-2c  are  Nos.  40,  51, 
271,  and  3S1.  To  retail  at  15c.  are 
Nos.  2S1,  61,  301,  SI,  391  and  350. 
To  retail  at  25c  are  No.  330,  heavy 
lace  front,  shoulder  strap  and  gus- 
sets; No.  370,  lace  neck  and  shoulder 
straps;  No.  311,  fine  lisle,  half 
sleeves,  and  No.  131,  heavy  lace  front, 
half  sleeves.  To  retail  at  50c,  No. 
361,  cream  wool  vest,  half  sleeve;  No. 
161,  natural  wool,  half  sleeve;  No 
390,  fine  lisle  ribbed  lace  front  and 
shoulder  straps. 

Considering  the  upward  tendency 
of  prices,  the  following  very  special 
values  are  particularly  noticeable: 
To  retail  at  25c,  their  old  reliable 
111  plain  cashmere  hose;  "New 
Caiio"  2-1  ribbed  double  knee  hose; 
"Brockbest"  2-1  ribbed  cashmere; 
"Fern"  2-1  ditto;  "Tanny"  plain 
tan  cashmere;  H.H.16  black,  and 
T.T.16  tan  lace  hose;  H.H.2  black,  and 
T.T.2  tan  lace  hose;  C109  closed,  and 
109  open  ladies'  white  knitted  draw- 
ers; 51,  2-dome  lisle  gloves, 
black,  white  and  assorted  colors; 
D241,  black  embroidered  cotton  hose. 
Nazareth  waists,  all  sizes;  Y.C.  black 
cotton  hose;  Electra  black  and  Telec- 
tra  tan  cotton  hose;  G.O.  black  cot- 
ton hose,  wide,  Spanisr,  legs  up  to 
10  1-2  inches. 

To  retail  at  50c:  No.  260,  1-1  ribb- 
ed black  cashmere  hose;  No.  64,  2- 
dome  pure  silk  gloves,  in  black,  white, 
and  assorted  colors:  No.  66,  2-dome 
pure  silk  tipped  fingers,  ditto;  No. 
60,  one  large  pearl  dome,  taffeta 
gloves,  in  black  and  assorted  colors; 
D239  tan,  D240  white  and  D237 
black  lace  ankle  hose;  Novi  and  Modi 
black   embroidered     cashmere     hose; 
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D262,  black  lisle  hose,  cotton  feet; 
llama  black  cashmere,  plain  top; 
A.G.,  the  same,  ribbed  top;  No. 
98,  their  old  reliable  1-1  ribbed  cash- 
mere   hose,   with   reinforced  knees. 

Kindly  bear  in  mind  that  the  cash- 
mere hose  mentioned  to  retail  at  25c. 
and  50c,  are  the  same  values  that 
Brock's  were  offering  in  Spring  1904, 
and  are,  as  the  reader  knows,  when 
he  considers  the  advances,  more  than 
good  value.  They  were  fortunate  in 
having-  contracts  which  had  not  run 
out. 

Brock's  stock  of  embroideries  in- 
cludes edgings,  insertions,  match  sels 
in  Swiss  and  Cambric,  to  retail  at  2c. 
up.  They  have  a  large  range  for  cor- 
set cover  purposes,  to  retail  at  20c.  to 
:i0c;  matched  flouncings,  to  retail  at 
15c.  up;  allovers  at  all  prices;  very 
special  values  in  carton  lots,  which 
are  a  very  good  way  to  sort  up  stock; 
D.A.,  6  pieces,  assorted  to  carton,  to 
retail  at  3  1-2  to  5c;  B.A.,  12  pieces, 
to  retail  at  5c.  to  7c;  M.A.  insertions 
and  P. A.  edging,  (i  pieces  to  carton, 
to  retail  at  6c  to  8c. 

Space  forbids  us  to  give  further 
pointers  regarding  the  attractive, 
well-selected  stock  of  "F"  depart- 
ment. We  might  observe  that  their 
stock  of  plain  and  fancy  muslins, 
apron  lawns,  Victoria  lawns,  laces, 
including  <juite  a  number  of  assorted 
carton  lots,  veilings,  all-overs,  bibs, 
lace  collars,  chemisettes,  stoles,  plain 
and  fancy  ribbons,  umbrellas,  sun- 
shades, smalhvares,  and  all  that  is  re- 
quired by  a  dry  goods  merchant, 
dress  maker  or  merchant  tailor,  is 
complete. 

The  W.  R.  Brock  Co.  have  just,  re- 
ceived a  supply  of  Wolsey  knitting 
wools  in  all  colors.  See  the  ad.  in 
November  Dry  Goods  Review,  page 
101. 


The  Dontear. 

The  new  waist  holder  and  skirl 
supporter  put  on  the  market  by  the 
Eisman  Novelty  Mfg.  Co.,  tills  a  long 
felt  want.  Its  points  of  excellence 
are  so  evident  that  it  only  lias  to  be 
shown  to  a  customer  to  ensure  i 
sale.     It  provides  a  perfect  grip,  yet 


it.  Merchants  should  try  a  sample 
order  and  be  convinced  of  the  sal- 
able qualities  of  the  article. 


Standard  Mfg.   Co. 

A  curtain  rack  that  will  sell  cur- 
tains is  manufactured  by  this  com- 
pany. The  illustration  will  show 
clearly  how  it  works.     It  is  a  fixture 


try  at  a  moment's  notice,  etc.  — can- 
not help  but  impress  one  with  the 
magnitude  and  also  the  systematic 
manner  in  which  this  business  is  con- 
ducted. The  cloth  cap  business  of 
the  firm,  which  is  run  in  connection 
with  this  department,  is  another  pros- 
perous branch,  and  the  Peck  Company 
are  anticipating  a  largely  increased 
business  in  this  line  next  season.  Thev 


which  eveiy  drygoodsruan  should 
have,  as  there  is  no  ether  way  in 
which  this  important  stock  can  be 
satisfactorily  handled.  Merchants  will 
do  well  to  write  to  this  company, 
mentioning  The  Dry  Goods  Review, 
for  a  complete  description  of  their 
goods. 


John  W.  Peck  &  Co. 

Particular  attention  is  called  this 
month  to  the  fur  department  which 
occupies  the  entire  space  of  the  fifth 
floor.  Mr.  C.  H.  Fildcs,  the  manager 
of  the  department,  stated  that  ar- 
rangements have  been  completed  for 
a  direct  representation  over  all  East- 
ern Canada  for  the  season  of  1906, 
and  he  felt  most  sanguine  that  from 
the  class  of  goods  turned  out,  and 
the  patronage  the  linn  has  already 
enjoyed  from  this  section  of  the  coun- 
that  a  splendid LJuj*«2j^  will  be 


The    Eagle    Knitting   Co. 

"Hygeian"  underwear  is  a  brand 
put  on  the  market  by  the  Eagle  Knit- 
ting Co.,  of  Hamilton.  It  is  a  high 
grade  knitted  underwear,  manufac- 
tured in  a  complete  range  of  sizes  and 
weights.  Drygoodsmen  should  ex- 
amine this  line  before  buying  their 
season's  stock,  as  it  has  many  points 
of  merit  which  will  make  it  a  good 
article   to   handle. 

Retailers,  in  "Hygeian,"  will  have 
an  underwear  on  which  they  can  stake 
their  reputation.  Its  quality  is  tried 
by  experience  and  the  decision  is  uni- 
formly favorable. 

Put  in  a  stock  which  will  give  your 
customers  real  satisfaction.  You  Can 
fit  out  anybody  from  this  stock,  no 
matter  what  his  or  her  inclinations 
are.  Order  now,  through  any  whole- 
sale house. 

The  Standard  Umbrella  Mfg.  Co. 


Eisman  Novelty  Mamifaeturin 


cannot  tear  the  goods.  I  he  cut  shows 
how  simple  is  its  make-up,  and  it  can 
he  sold  at  a  low  figure  with  a  good 
profit.     All  jobbers  are  now  handling 


where  are  stored  skins  of  every  Var- 
iety in  surprising  quantities;  the 
stock  room,  where  goods  are  ready  to 
be    sent     to     every  part  of  the  eoun- 


(im,  ,/tf  As  anticipated  by  their  many 
/  A  'Triends  in  the  trade,  this  firm  has 
v  reorganized  with  a. much  larger  capi- 

-  t'al,  and  now  occupy  the  old  premises 
Af  at  6  Lemoine  street,  Montreal.  From 
.  the  early  progressiveness  displayed, 
there  is  every  evidence  that  the  larg- 
er turnover  expected  will  readily  ma- 
teiialize.  For  the  ensuing  season, 
travelers  for  this  specialty  umbrella 
house,  are  now  showing  values  which 
render  them  enthusiastic.  The  trade 
mark  of  this  concern  is  a  guarantee 
of  the  latest  materials  and  style  fea- 
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lures  in  umbrellas,  as  well  as  expert 
workmanship.  The  "Standard"  um- 
brella is  well  advertised  and  consum- 
ers know  the  article,  which  is  a  de- 
cided advantage  to  retailers.  Samples 
are  shown  from  $3.50  per  dozen  up- 
wards and  responsible  parties  Can  se- 
cure same  upon  application,  by  men- 
tioning The  Review.  This  firm  only 
make  umbrellas  and  they  claim  to 
know  how.  The  long  experience  of 
Mr.  Markus  would  tend  to  prove  the 
assertion. 

M.  Markus  &  Co. 
The  stock  of  Markus  &  Sissenwain, 
Lemoine  street,  Montreal,  has  been 
bought  by  M.  Markus  &  Co.,  who  will 
carry  on  the  business  as  before  in 
imported  dry  goods,  woolens  and 
tailors'  trimmings,  for  the  whole- 
sale and  manufacturing  trade.  Mr. 
M'arkus,  who  by  reason  of  his  success- 
ful and  long  career  in  the  trade,  is 
well  and  favorably  known,  will  short- 
ly pay  a  visit,  to  his  old  customers. 
lie  requests  that  they  reserve  for  him 
a   share  of  the  orders. 

Delfosse  &  Co. 

Delfosse  &  Co.,  manufacturers  of 
store  fixtures,  5  Hermine  street,  Mont- 
real, are  preparing  for  an  active 
Spring  trade.  Spring  is  a  good  time 
of  the  year,  as  a  rule,  for  this  class 
of  trade,  as  merchants  are  anxious 
to  make  improvements  after  stock- 
taking.  This  firm  manufacture  all 
their  own  goods  and  are  turning  out 
some  very  neat  fixtures  at  prices 
which  in  many  cases  save  the  middle- 
man's profit. 

Hewson  Woolen  Mills,  Limited. 
Mr.  James  Croil,  of  Montreal,  sell- 
ing agent  for  the  Hewson  Woolen 
Mills,  is  doing  a  big  business  for  this 
linn.  The  Hewson  mills  are  making  a 
specialty  of  light  weight  ami  light 
color  homespuns  in  all  the  various 
new  shades  in  plain,  stripes  and  over- 
checks  for  the  Spring  season.  A 
very  satisfactory  business  is  now  be- 
ing placed  with  I  lie  mill  on  these 
lines.  The  "Hewson"  fabrics  for 
ladies  and  gentlemen's  wear  stand 
for  absolutely  pure  wool  material  and 
excellence  of  design,  color  and  qual- 
ity throughout. 

Two  Steeples  Underwear. 

Two  Steeples  underwear,  long  and 
favorably  known  throughout  the  Brit- 
ish Empire,  has  the  added  distinc- 
tion during  the  past  year  of  making 
and  selling  pure  wool  underwear  that 
could  not  shrink.  ,This  London  house 
claim  to  be  the  original  makers  of 
unshrinkable    underwear      for    men, 


women    ami    children.        They      also 
make   lull   lines  of  hosiery. 

Mr.  E.  L.  Rosenthal,  4  Place 
d'Armes  Hill,  Montreal,  is  the  sole 
agent  for  Canada  and  will  he  pleased 
lo  give  full  particulars  upon  re- 
quest. 

Moulton  &  Co. 

Monlton  &  Co.,  Montreal,  have 
their  new  samples  of  furriers'  trim- 
mings now  in  their  travelers'  hands. 
The  line  is  a  remarkably  beautiful 
one  and  is  meeting  with  popular  ap- 
proval. It  comprises  original  and  uni- 
que designs,  the  leading  feature  be- 
ing the  combining  of  fur  with  passe  - 
nientrie.  The  designs  are  prepared 
by  Moulton  &  Co's  own  designer. 

A.  J.  Alexandor. 

Extra  preparations  are  being  made 
by  this  firm  for  the  ensuing  season, 
and  the  specialty  of  fur-lined  coats 
bids  fair  to  he  a  larger  seller  than 
ever  before.  An  inkling  of  the  con- 
fidence expressed  in  this  line  -is  shown 
by  an  order  for  175  fur-lined  coats, 
comprising  four  lines  of  men's  and 
ladies'  coats.  They  expect  to  be  able 
to  cope  fully  with  an  increased  de- 
mand. 

The  Tohin  Tent  and  Awning  Co. 

A  superior  line  of  tents,  awnings, 
Hags,  tarpaulins,  etc.,  is  manufac- 
tured by  this  Ottawa  firm.  The  mem- 
bers of  the  firm  are  adepts  at  the 
business,  having  been  connected  with 
the  Royal  Navy  for  many  years.  All 
goods  are  manufactured  by  experts  in 
their  line,  which  accounts  for  the 
growing  popularity  of  this  firm's 
goods.  They  have  all  the  qualities  of 
finish  and  wear  which  combine  to 
give  satisfaction. 

The  business  has  grown  so  exten- 
sively that  the  plant  will  be  doubled 
in  size  and  extra  salesmen  will  cover 
the  whole  of  Canada.  The  canvas 
used  in  their  tents  and  awnings  is 
imported  direct  from  the  makers  to 
the  British  Royal  Navy.  A  long  dis- 
tance call,  night  or  day,  to  Tobin,  432, 
Ottawa,  will  receive  a  prompt  answer. 

The   Ideal  Bedding  Co. 

'the  Ideal  Bedding  Co.  report  the 
year  just  brought  to  a  close  one  of 
the  biggest  in  their  history  in  quilt 
development.  They  are  making  ex- 
tensive plans  to  still  further  increase 
the  output  next  year  and  will  be 
thoroughly  equipped  to  handle  still 
larger  orders. 

The  Canadian  Feather  and  Mattress 
Co.,  Limited. 

The  Canadian  Feather  &  Mattress 
Co.,   Limited,  having  lately   installed 


the  latest  machinery  in  their  new 
factory,  Spruce  street,  Toronto,  are 
now  in  full  swing  again.  Their  goods 
are  already  wcdl  known  and  they  are 
sending  all  their  pillows,  comforters, 
cushions,  mattresses,  etc.,  under  the 
following  guarantee:  "These  feath- 
ers have  been  thoroughly  disinfected 
and  chemically  treated  to  make  them 
moth-proof  and  are  so  guaranteed. 
Any  odoi-  that  may  be  attached  i* 
caused  by  the  treatment  and  will  soon 
disappear,  leaving  the  pillow  perfect- 
ly odorless." 

John    Knox    Company,    Limited. 

.This  enterprising  firm  have  just 
passed  through  a  successful  year. 
They  can  attribute  this  success  in  a 
great  measure  to  the  up-to-date  man- 
ner in  which  they  are  carrying  on 
their  business,  also  to  the  efforts  of 
their  new  buyer,  Mr.  R.  1).  Ramsay. 
Mr.  Ramsay  has  had  30  years  experi- 
ence in  the  diy  goods  trade  in  AVest- 
ern  Ontario  and  knows  what  the  pub- 
lic wants  in  dry  goods.  He  has  an 
eye  for  high-class,  up-to-date  goods, 
and  knows  the  values  of  these  goods. 

When  in  Europe,  for  the  Spring  of 
1906  buying,  Mr.  Ramsay  visited  all 
the  leading  centres  in  Britain  and  on 
the  continent,  and  has  secured  the 
best  range  of  imported  dry  goods  ever 
shown  by  this  house.  The  selection 
of  patterns  and  colorings  are  right 
up  to  the  minute,  and  ahead  of  for- 
mer showings.  The  values  are  good 
and  the  trade  will  appreciate  this 
fact  after  looking  through  the  col- 
lection of  samples  now  being  shown 
by  their  representatives. 


Co.,  Limited. 

Co.,    Limited,    the 


Faire  Bros.  & 

Faire  Bros.  & 
English  manufacturers  of  smallwares 
and  haberdashery,  are  just  now  show- 
ing some  good  samples  through  their 
Canadian  agent,  Mr.  Stapleton  Calde- 
cott,  Toronto. 

Their  electric  laces  are  a  specialty, 
in  which  they  hope  to  do  a  big  Cana- 
dian business.  These  are  of  a  softer 
finish  than,  and  superior  to,  the  or- 
dinary laces,  being  made  of  mer- 
cerized cotton.  They  are  manufac- 
tured in  black,  tan  and  white,  for 
ladies'  or  gents'  boots  or  shoes,  and 
are  put  up  in  gross  boxes,  banded  in 
pahs. 

Another  of  their  lines,  whi<  h  should 
go  well  this  cold  weather,  is  their 
bedroom  slipper  soles  These  are 
made  of  thick  welted  leather,  covered 
by  a  goodly  layer  of  soft  lamb's  wool. 
Faire  Bros,  also  manufacture  insoles 
of  various  kinds. 

Their  Prussian  bindings  are  being 
shown  in  100  different  qualities,  of 
all  widths,  in  glace  cotton,    mercerized 
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cotton  and  silk.  These  bindings  are 
in  black  and  all  colors. 

In  wools,  for  mending  and  knitting', 
Faire  Bios.'  "Crusoe"  brand  (on 
cards),  "St.  George's"  and  "Rut- 
land" brands  (in  skeins)  are  doing 
well.  These  are  put  up  in  quarter 
gross  boxes,  and  are  of  all  colors. 

White  India  tapes.  These  are 
made  up  in  two  dozen  packets  and  in 
bundles  of  one  dozen  assorted  widths. 
For  orders  of  sufficient  size  for  the 
bundles,  the  firm  make  a  practice 
of  printing  the  customer's  name. 

At  their  houses  in  Leicester  and  at 
Buirowash  Mills,  in  Derbyshire,  Faire 
Bros.  &  Co.  manufacture  elastic 
braids  in  all  sizes  and  qualities. 

Neckwear  and  Suspenders. 

The  Dominion  Suspender  Co.  are 
showing  an  immense  range  of  suspen- 
ders this  season,  especially  in  their' 
special  patented  make,  "The  Trade 
'D'  Mark,"  "President,"  "Butter- 
fly," "Cyclo,"  and  their  new  "Bull 
Terrier."  All  these  productions  are 
easily  sold  by  the  retail  being  ex- 
tensively advertised  to  the  consumer. 

The  Magara  Neckwear  Co.,  Limit- 
ed, have  a  magnificent  collection  of 
silks  this  season.  So  many  new 
shades  and  designs,  it  is  difficult  to 
describe  them  all,  fashioned  into  the 
very  latest  shapes  in  their  well 
known,  careful,  skillful  manner. 
Prices  cut  down  to  the  smallest 
manufacturer's  margin  of  profit,  con- 
sistent with  quality,  workmanship  and 
style.  Their  range  is  well  worthy  of 
inspection. 

The  Dominion  Suspender  Co.,  and 
Niagara  Neckwear  Co.,  Limited,  trav- 
elers are  all  out  on  their  respective 
routes  with  Spring  samples. 

P.  Garneau,  Fils  &  Cie. 

Their  travelers  are  ag'ain  on  the 
road,  after  the  Christmas  holidays, 
with  practically  unbroken  lines.  Ow- 
ing to  heavy  repeats  having  been  plac- 
ed with  the  mills  early  in  the  season, 
all  the  best  selling  lines  are  still  be- 
ing offered  to  the  trade.  Ibis  is  es- 
pecially applicable  to  the  dress  goods 
and  woolen  departments.  The  early 
oiders  placed  by  the  trade  in  the  larg- 
er centres,  are  a  most  reliable  baro- 
meter in  reading  the  movements  of 
what  might  be  called  the  "Fashion 
Wave."  Travelers  are,  therefore,  in 
a  position  to  indicate  to  clients  these 
styles  and  patterns,  which  are  sure  to 
be  leaders  during  the  coming  season. 

The  rapid  rise  in  the  price  of  raw 
cotton,  owing  to  the  Government  re- 
port indicating  a  shortage  of  some 
two  million  bales  in  the  crop,  has 
caused  a  general  advance  in  the  price 
of  manufactured  o-oods.  all  the  cotton 
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manufacturers  having  withdrawn 
prices  and  issued  new  lists.  Present 
indications  seem  favorable  to  another 
advance,  and  Messrs.  P.  Garneau, 
Fils  &  Cie  advise  their  friends  to 
place  orders  for  all  requirements,  as 
present  low  pikes  can  only  be  main- 
tained while  old  contracts  last.  The 
mills  have  commenced  delivery  of 
Spring  goods  and  orders  will  now  be 
filled  quickly.  Summer  knitted  un- 
derwear for  men  and  women  is  sell- 
ing in  large  quantities.  Balbriggans 
both  in  plain  and  silk  finish  are  good 
leaders.  For  women  and  children,  the 
"Hygiean"  brand  is  most  popular, 
and  brings  increased  sales  to  the  re- 
tailer. 

Lace  curtains,  curtain  nets  and  vit- 
rages  have  been  big  sellers.  P.  Gar- 
neau, Fils  &  Cie  have  opened  up 
very  large  shipments  in  these  lines, 
and  have  the  popular  price  and  size 
to  retail  at  99c.  Plain  fancy  mus- 
lins, mercerized  muslins  and  cords 
are  also  shown  in  attractive  designs 
and  colorings.  In  dress  goods,  plain 
and  fancy  mohairs,  siciliennes,  and  al- 
pacas are  staple  lines  for  next  sea- 
son. Retailers  can  stock  in  all  con- 
fidence. "Crystallines,"  the  new  42- 
inch  cloth,  is  a  perfect  imitation  of 
silks  and  can  retail  at  75c,  with  big 
profit.  This  line  is  attracting  much 
attention  and  promises  to  be  one  of 
the  large  sellers  of  the  season. 

L.  A.  Brais  &  Co.,  Montreal. 

L.  A.  Brais  &  Co.,  403-404  Coris- 
tine  building,  Montreal,  representing 
Rudolph  Deutsch,  of  New  York,  im- 
poiters  of  rugs,  etc.  repoit  a  very 
active  demand  for  this  class  of  goods. 
They  are  carrying  a  large  stock  of 
beautiful  goods  at  prices  which  defy 
competition. 

Their  Moravian  reversible  rugs, 
(imported)  so  long  and  favorably 
known  for  dm  ability,  style  of  de- 
sign and  quality,  are  made  in  the 
smaller  hamlets  of  Moravia  by  the 
inhabitants  of  that  locality,  who 
manufacture  only  this  one  particular 
kind  of  goods.  They  are  made  of 
the  highest  grade  of  Hessian  yarn  ob- 
tainable, and  are  thoroughly  dyed  by 
hand  and  made  on  hand  looms. 

French  Wilton  and  French  body 
brussels  rugs  are  made  in  France, 
showing  all  the  beauty  of  coloring 
which  the  French  know  so  well  'how 
■  to  produce.  The  styles  and  colorings 
embiace  from  small  effects  and  high 
class  shadings  up  to  bright,  showy, 
clean-cut  medallion  patterns  and  high 
colorings,  and  only  the  purest  veget- 
able dyes  are  used,  which  insures 
brilliancy  and  permanency.  There 
are  no  seams  in  these  rugs  to  show 
wear  or  to  rip,  because  they  are  wov- 
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MANUFACTURERS'  AGENTS 


R.  FLAWS  &  SON 

Manchester  Bldg.,  Melinda  St.,  Toronto 
Dry  Goods  Commission  Agents. 
Representing  — S.  &  L.  Ash  brothers,  Leeds, 
Cloths,  in  great  variety.  Cartwright  &  Warners, 
Limited,  Loughborough,  Eng.,  Hosiery  and 
Underwear.  l_>entley  &  Tempest,  Leeds,  Eng., 
Casket  Cloth,  Vicunas,  Serges,  Cap  Cloihs. 
Hood.  -Morton  &  Co.,  Newmilns,  Scotland,  Lace 
Curtains. 


WANTED 

Agencies  for  Nova  Scotia 
The   undersigned,    having   opened  an  office  in 
Halifax,    N.S.,    wishes  to   correspond  with  any 
Manufacturer   or   others  desirous  of   heing    re- 
presented in  the  Province  of  Nova  Scotia. 

L.  J.   HESSLEIN 
Hesslein  Building,         -  -         Halifax,  N.S. 


MOULTON  &  CO. 

Proprietors  of  the  old  and  reliable 
MONTREAL  r-'R»T^GK  AM)  TaSSKL   WORKS 
165  Nazareth  Street,         -         Montreal      ' 
Manufacturers  of 

Braids,  Cords,  Harrel  Buttons.  Chenille,  Dress 
and  Furriers'  Trimmings,  Girdles,  etc. 


Walter  A.  Brown.  J*mes  Ashcroft. 

BROWN   &  ASHCROFT 

Manufacturers  of  the 

"B.  &  A.  "    BRAND  SHIRTS 

Try   them 
;',95  St  Paul  Street,  Montreal. 


ALFRED    DEFRIEZ 

28  and  30  Wellington  Street  west, 

TORONTO 

Laces,  Dress  Trimmings,  Muttons  and  Novelties. 


COLLECTIONS,  ETC. 


THE 
MERCHANTS  MERCANTILE  CO. 

'2G0  St.  James  St.,  Montreal 

Mercantile  Reports  and  Collections 

Our  method  of  furnishing  commercial  reports 
to  our  subscribers  gives  prompt. and  reliable  in- 
formation to  date.  Every  modern  facility  for  the 
collection  of  claims.  Tel.  Main  11J85. 


WHOLESALE   HOUSES 


BROCK  &  PATERSON,  LIMITED 

St.  John,  N.B. 

Wholesale  Millinery  and  Fancy  Dry  Goods. 


CANADA   HAIR  CLOTH   CO. 

Manufacturers  of  Hair  Cloths. 

St.  Catharines,  Ont. 


MISCELLANEOUS. 


EXPERIENCED 
ADVERTISEMENT    WRITERS 

who  are  open  for  a  situation  are  requested  to 
register  their  names  with  The  MacLean 
Publishing  Co.  at  any  of  their  offices.  Inquiries 
are  occasionally  made  by  manufacturers  and 
wholesa  e  houses  who  contemplate  establishing 
their  own  advertising  department. 


WANTED 

A  strong,  steady,  preferably  experienced,  adver- 
tising writer  to  look  after  the  publicity  end  of  a 
wholesale  and  retail  concern  for  the  Province  of 
Quebec.  Good  salary.  Apply  by  letter  only. 
Advertiser,  care  of  Manager  MacLean  Publish- 
ing Co.,  Toronto. 
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en  in  one  piece.  These  rugs  were 
awarded  the  grand  prix  at  the  Paris 
Exposition  as  well  as  at  all  the  other 
expositions,  showing  clearly  their 
superiority  over  all  other  rugs  of  this 
description. 

Our  Kabul  Axminster  rug  is  a  very 
heavy  one-faced  fabric  made  in  sizes 
lb'  x  32  feet  up  to  9  x  12  feet  in  one 
piece.  They  have  added  a  few  very 
unique  Persian  effects  which  are  very 
striking  and  will  interest  buyers. 

L.  A.  Brais  &  Co.  are  well  and  fav- 
orably known  to  the  trade  in  Canada, 
and  Rudolph  Deutsch  is  fortunate  in 
having  them  for  his  representatives. 
These  goods  are  obtainable  from  the 
wholesale   trade. 

The  W.  R.  Brock  Co.,  Limited, 
Montreal. 

Brock's  are  showing  four  lines  of 
linen  damask  tablings,  under  the 
names  of  "Beaver,"  "Lion," 
"Tiger"  and  "Bear."  "Beaver"  is 
a  56-inch  cloth,  and  can  be  retailed 
for  25c.  per  yard;  "Tiger,"  60-inch 
for  30c;  "Bear,"  70-inch  for  60c, 
and  "Lion,"  70-inch,  to  retail  from 
40c  to  45c  Take  a  look  at  them  the 
next  time  Brock's  traveler  comes 
round. 

If  you  want  table  covers,  with  nap- 
kins to  match,  you  can  get  them  in 
the  linen  department.  ,You  can  get 
table  covers,  with  one  dozen  napkins, 
to  retail  at  from  $4.50  up  to  $12.00 
per  set. 

Brock's  have  a  line  of  buck  towels, 
which  can  be  retailed  at  from  8  l-2c 
up  to  50  cents  each,  every  one  a 
cracker  jack. 

Have  you  seen  "Notsilk"  dress 
lining?  It  retails  for  25c  and  is 
worth  your  attention,  but  it  must  be 
seen  to  be  appreciated.  Write  for  a 
sample  cutting. 

In  black  sateens,  of  course,  the 
stock  is  as  usual  very  complete,  and 
lines  to  retail  at  from  10  to  25  cents 
per  yard  can  be  had,  several  of  them 
being  very  good  value. 

On  the  second  floor  "Hucar"  cord 
de  chene  still  sells  better  than  the 
other  lines  of  the  same  material,  and 
quite  a  number  of  repeat  orders  are 
coming  in  for  the  cloth. 

Brock's  have  a  permanent  finish 
Italian  lining,  to  retail  at  50  cents. 
Order  under  the  margin  number  WR10 
and  you'll  get  it.  It's  really  some- 
thing special. 

"Sunbeam"  velveteen  in  all  col- 
ours is  still  going'  well,  and  in  ad- 
dition to  this,  and  other  lines  of  vel- 
veteens, the  company  is  showing  a 
chiffon  finish  line  in  colors  and 
black,  which  should  appeal  to  all  dry 
goods  men. 

In  plain  and  fancy  eoliennes,  crepe 


MOTEL   DIRECTORY 


LEGAL  CARDS 


WINDSOR   HOTEL 

HAMILTON,   BERMUDA 

This  house  is  pleasantly  and  conveniently  lo- 
cated on  the  East  side  of  Queen  Street.  The 
rooms  are  bright  ami  cheerful.  Every  attention 
paid  to  guests.  Billiards  and  Pool.  Hot  and 
cold  water  baths.     A.  McNicol,  Prop. 


TOWER  HOTELGEORGETOWN 

iwvvi_niiwii_i_     DEMERARA 
BRITISH  GUIANA. 

This  first-class  hotel  is  most  conveniently  situ- 
ated in  the  coolest  and  healthiest  part  of  the 
city.  Five  minutes  from  railway  station  and 
steamer  stallings  and  near  to  all  principal  public 
buildings.  Cool  and  lofty  bedrooms.  Spacious 
Dining  and  Ladies'  Rooms.  Billiard  Room, 
Electric  light  throughout. 


VICTORIA  LODGE 

HAMILTON,   BERMUDA 
Mrs.  J.  P.  SMITH,  Proprietor 

Opposite  Victoria  Park  and  Cedar  Ave. 
Private  Board  $12  to  814  per  week. 


BOARD  AND   ROOM 

"THE     ARGYLE" 

Cedar  Ave.,  HAMILTON,  BERMUDA 
Mis.  FRASER  Also  furnished  cottages. 

Terms  moderate. 


THE  AMERICAN    HOUSE 

HAMILTON,    BERMUDA. 
A.  PASCHAL  (Prop.) 
Centrally  located.  <  >pen  all  the  year  round. 


WOODSIDE   BOARDING 
HOUSE 

Corner  of  Main  and  Lamaha  Streets 
GEORGETOWN,  DEMERARA. 

Cool  and  airy  Bedrooms,  Excellent  Cuisine- 
Attendance  qualiried.  Terms  moderate.  Elec- 
tric Car  Loop  at  gate  of  premises.  Patronage 
Solicited.    Manageress,  E.  Cottam. 


WINTER  RESORT 
Queen's  Park  Hotel 

Port  of  Spain,  Trinidad.  B.W.I 
JOHN  McEWEN,  Manager.       For  Bates,  etc 
apply  Trinidad  Shipping  and  Trading  Co., 
29  Broadway,  New  York. 


THE  GRAND  UNOIN 

The  most  popular  hotel  in 
OTTAWA,  Ont.      James  K.  Paisley.  Prop. 


ACCOUNTANTS  AND  AUDITORS 


JENKINS   &.   HARDY- 
Assignees,  Chartered  Accountants,  Estate  and 
Fire  Insurance  Agents,  15&  Toronto  St., Toronto. 

465  Temple  Building,  Montreal. 

ino  William  Street,  New  York. 


TUPPER,  PHIPI'EN  Sl  TUPPEI: 

Barristers.  Solicitors,  Etc. 

Winnipeg,  Canada 


fo 

N 

ATWA't'Mv.  UUCLO!- 

Advocates,  M( 

Albert  W.  Atwater,  k  (  1  , 
•City  of  Montreal      ('has 
Ohauvin. 

ni 

Oi 
A 

OHAUVIN 

'eal 

nsulting  Counsel 
.  Dnclos.     Henry 

IRWIN  &  JONES,  Barristers,  etc. 

H.  E.  Irwin  K.C..  Clerk  of  the  Peace.  Count;  of 

York;    B.  Morton  Jones.  B.C.L., Solicitors  for 

Equity  Fire  Ins.  Co.,  Berlin  Fire  Ins.  Co. 

24  King  St.  W.,  Toronto,  Weston,  Ont. 


w  <J   WILSON 

Barrister,  Solicitor,  Notary.  Conveyancer,  etc. 
Napanee,  Out. 


MEWBURN  &  AMBROSE 

Barristers,  Solicitors  etc 

S.  C.  Mewbnrn,  E.  H.  Ambrose. 

Hamilton   Out 


VV,vl.  A.  AicLEAN 

Barrister.  Solicitor,  Etc. 

Head  Office  Guelph,  McLean's  Block. 

Branch  Office,  Acton  Town  Hall. 

Corporation   Solicitor  Etc. 


KOBlNoOiN    6i   liKllEN 

Barristers,   Solicitors,   Etc. 

John  A.  Robinson,  John  R.  Green,  Solicitors  for 

the    Imperial  Bank  of    Canada,  the  Southern 

Loan  &  Savings  Co.,  St.  Thomas,  Ont. 


LOUGH EED  &  BENNETT 
Barristers    Solicitors    Advocates  etc.,  Calgary. 
Can.  Cables:  Lougheed,  Calgary.  Solicitors  for  : 
Bank  of  Montreal,  Canadian  Bank  of  Commerce. 
Bank  of  Nova  Scotia,  Merchants  Bank  of   Can, 


Condensed  Want  Advertisements. 


BUSINESS  CHANCES. 

FOR  SALE  in  Hamiota,  Man.,  general  stock 
clean,  uo-to-date  ;  turnover  $17,000  cash, 
good  reason  for  selling.     Ovans  Bros.        [1] 

SITUATIONS  VACANT. 

TRAVELLER  WANTED— For  fancy  goods 
trade;   commission;  experienced.     Apply 
W.  Brvce,  589-591  Queen  Street  West,  Toronto. 

THRh.E  TRAVELLERS— Atonce,  for  north, 
east  and  west  of  Toronto;  must  have 
experience  and  connection  with  dry  goods, 
gents'  furnishing,  hat,  cap,  and  fur  trade  ;  good 
opening  for  prosperous  salesmen.  Apply 
Room  16,  No.  60  Yonge  Street,  Toronto. 

WANTED — By  a  wholesale  woollen  house, 
a  thoroughly  experienced  traveller  for 
the  ground  between  Montreal  and  Toronto  ; 
splendid  opportunity  for  a  capable  man  holding 
strong  connecli<  n  ;  no  others  need  apply. 
Address  Finley,  Smith  <fc  Co.,  Montreal. 

WANTED— A  slrong.  steady,  preferably 
expert- need  advertising  wr  ter  to  look 
after  the  publicity  end  of  wholesale  and 
retail  concern.  Good  salary.  Apply  by  letter 
only.  Advertiser,  care  of  Manager,  MacLean 
Publishing  Co.,  Toronto. 


AGENT   WANIED. 

WANTED — A  U  S.  firm  manufacturing  a 
new  hat  fastener  is  open  to  appoint  a 
reliable  representative  on  commission  in 
Montreal  ;  Liberal  inducements  to  right  party. 
Address,  Box  F  Dry  Goods  Review, 
Montreal. 
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tie  chenes,  etc.,  i'or  evening  wear,  the 
stock  is  most  complete,  and  the 
shades  shown  are  very  pretty,  while 
in  silks,  for  the  same  purpose,  the 
company  is  always  on  the  iookout 
i'or  something  new.  A  visit  to  this 
department  will  repay  any  merchant 
who    cares   to   call. 

Are  yon  open  for  special  values 
in  hlack  peau  de  soie"?  Brock's  have 
three  lines  to  retail  at  the  popular 
prices  of  50c,  75c  and  $1.00.  Send 
for  cuttings. 

in  the  carpet  department  the  stock 
is  now  complete,  and  many  exclusive 
designs  are  shown.  In  rugs,  mats, 
etc,  of  all  descriptions,  the  Brock 
Co.'s  stock  is  hard  'to  equal,  and 
shows  that  this  company  proposes  to 
yet  after  the  carpet  trade  of  Canada. 
Of  course  their  usual  lines  of  oil 
(doths,  linoleums,  etc.,  are  still  kept. 

Knitted  woolens  are  going  very  well 
on  the  third  floor.  Knitted  sets,  con- 
sisting id'  toques,  sashes  and  mitts, 
are  in  great  demand,  and  the  com- 
pany have  put  in  quite  a  large  stock 
of  the  goods,  while  in  bootees,  in- 
fantees,  mittens,  etc.,  it  would  be 
very  hard  indeed  to  equal  their  val- 
ues. Golf  jerseys,  too,  are  a  feature 
on  this  floor. 


John  Macdomld  &  Co. 

John  Macdonald  &  Co.,  as  usual  at 
this  season  of  the  year,  are  daily 
receiving  large  shipments  of  Spring 
goods  in  every  department.  In  a  few 
more  days  all  lines  will  be  complete. 
In  their  silk  and  dress  goods  depart- 
ment the  following  lines  are  already 
complete:  Victoria  lawns,  nainsook, 
India  linen,  organdie,  mercerized  bro- 
cade satin,  check  and  spot  muslins, 
Swiss  and  cambric  embroideries,  all 
widths,  with  insertions  to  match, 
all-over  embroideries,  val  and  tor- 
chon laces  and  insertions. 

in  their  men's  furnishing  depart- 
ment, men's  Spring  and  Summer  un- 
derwear, half  hose,  working  cotton 
shirls,  colored  shirts,  outing  shirts, 
overalls,  all  at  the  old  prices. 

In  their  staple  and  linen  depart- 
ment, prints,  fancy  cotton  suitings, 
white  and  colored  linen  suitings,  cre- 
tonnes, both  in  single  and  double 
widths,  art  drapery,  silkalines, 
sateens  in  all  colors,  to  retail  at  from 
\'2  L-2c.  to  25c.  per  yard.  They  are 
very  strong  in  taffetine  linings.  This 
is  the  best  lining  in  the  market.  They 
are  also  showing  a  better  assortment 
than  ever  before  in  table  napkins, 
table  cloths  and  napkins  to  match; 
hemstitched  linen  damask  table 
cloths,  towels,  towellings,  and  table 
linen  damasks  in  a  variety  of  widths 
and  prices. 

In     the    woolen    department,     their 


assortment  of  Belwarp  and  Oak 
brands  of  worsteds  and  serges  is 
large  anil  still  growing  in  favor  with 
the   tailoring   trade. 

Tim  carpet  department  is  in  full 
swing  now  and  is  prepared  to  show 
complete  new  stock  in  all  lines.  On 
account  of  heavy  advances  in  cot- 
ton and  wool  they  anticipate  that 
staple  lines  of  this  department  will  be 
bought  freely  by  the  trade,  and,  in 
accordance,  have  doubled  up  then- 
purchases. 

They  are  showing  a  perfect  balanc- 
ed range  of  carpets  in  hemps,  jutes, 
ingrain,  tapestry,  Brussels,  velvets, 
Wiltons,  velours  and  Axminsters,  most 
of  which,  in  designs,  are  American 
copies,  suitable  for  Canadian  trade. 

Their  linoleums  and  oil  cloth  plac- 
ing orders  have  been  the  greatest  in 
the  history  of  the  department.  Ow- 
ing to  reductions  in  prices,  goods  have 
been  placed  very  freely,  and  they  as- 
sure the  trade  that  the  placing  men 
made  a  good  purchase.  The  range 
which  they  are  now  showing  for  the 
sorting  business  consists  of  the  best 
selling  designs  from  their  impoit 
range,  which  they  have  been  taking 
orders  from  for  the  last  three  months. 
In  short  the  range  consists  of  the  fin- 
est patterns  from  five  of  the  best 
manufacturers   in   Britain. 

In  the  square  trade  they  show  all 
qualities  of  carpets  made  into  squares, 
in  all  sizes.  All  orders  for  samples 
of  carpets  and  goods  pertaining  to 
this  department  wili  receive  the  best 
attention. 


Kyle,  Cheesbrough  &  Co. 

''Rainbow  Waists"  are  now  being 
shown  in  an  entire  new  range  and 
in  fact  the  line  will  be  added  to  con- 
stantly throughout  the  Spring  season. 
These  waists  undeniably  have  the  lat- 
est New  York  style  and  appearance. 
Among  them  is  the  K.  C.  special  lace 
waist,  which  is  a  beautiful  creation 
of  all-over  lace  and  ribbon,  composed 
of  cluny  lace  and  sik  ribbon  in  white 
and  light  colors.  There  are  many 
designs.  They  come  one  in  a  box,  and 
their  price  is  $2.S5  each.  They  need 
to  be  seen  to  be  appreciated. 

Another  special  waist  is  No.  141, 
a  mercerized  Swiss  mull  in  open  back 
effect,  with  baby  Irish  lace  pointed 
yoke  and  collar  combined.  The  cuff 
is  of  the  deep  variety  and  tucked 
showing  the  latest  sleeve.  This  waist 
looks  as  well  as  silk  and  gives  better 
service.  It  comes  in  all  sizes  and  is 
pi  iced  at  $2.95. 

Among  the  specials  in  blouses  now 
offered  is  No.  114,  a  white  lawn 
blouse  with  open  front  trimmed  with 
three  rows  of  lace  and  two  rows  of 
insertion,  as  well  as  six  rows  of  tuck- 


ing in  the  front  and  four  tucks  in 
the  back.  It  comes  in  all  sizes  and  is 
exceptional  value  at  $6.50. 

No.  109  is  another  white  lawn 
waist  of  open  front  design,  with 
three  rows  of  embroidery  and  eight 
half-inch  tucks  down  the  front.  There 
are  also  four  one-half  inch  tucks  on 
the  yoke  and  four  tucks  down  the 
back.     A  first-class  waist  at  $6.50. 

No.  140,  is  a  line  at  $4.50,  shown 
with  open  front  and  eight  full  length 
tucks  with  embroidery  band. 

The  dress  goods  department  has 
surpassed  any  former  season  in  the 
volume  of  advance  orders,  ami  their 
lines  have  won  the  approval  of  keen 
buyers.  Their  selections  have  made 
a  hit  and  are  literally  selling  like 
wild  fire.  Plain  and  fancy  lustres 
are  extremely  good  and  their  range 
leaves  nothing  to  be  desired.  De- 
liveries will  be  satisfactory.  Wool 
taffetas  are  very  strong  and  will  be 
favored  materials.  Eoliennes  and 
erepe  de  soie  are  still  first-class  pro- 
perty, along  with  French  drap  chiffon. 
Mohair    suitings    are    much    favored. 

In  the  wash  goods  department, 
white  and  printed  muslin  are  very 
strong. 

Chemisettes  will  be  extra  good  pro- 
perty this  Spring  and  they  are  show- 
ing them  from  $2.00  per  dozen  up- 
wards in  guipure.  Samples  will  be 
submitted  upon  request.  Collar  and 
cuif  sets  in  oriental  and  guipure  are 
also  safe  lines.  White  embroidered, 
mercerized,  mull  robes  appliqued  on 
net,    should    not    be    neglected. 

An  extensive  range  of  dress  trim- 
mings in  applique  and  silkine  is 
shown.  Attention  is  drawn  to  the 
line  of  chiffon  and  ciepe  de  chine 
scarfs. 

The  ribbon  department  has  com- 
plete ranges  of  all  the  staples  and 
the  new  arrivals.  Velvets  are  also 
stocked    here. 

Oueensgate  hosiery,  which  is  too 
well  known  to  need  any  commenda- 
tion, is  stocked  in  all  sizes  in  both 
blacks  and  tans. 

The  range  of  laces  and  embroider- 
ies will  be  found  to  include  all  the 
new  ideas  as  they  come  out  from  time 
to  time.  Handkerchief  lines  are 
complete.  Full  lines  of  children's 
cashmere  dresses  ami  infants'  cash- 
mere cloaks  are  shown. 

The  silk  department  lays  stress 
upon  the  vogue  of  chiffon  taffetas,  and 
they  are  making  a  specialty  of  many 
neat  fancies. 

In  the  smallwares  department,  com- 
plete lines  of  belts,  combs,  buttons, 
etc.,  may  be  had,  besides  everything 
usually  canned  in  this  department. 
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Housefurnishings 


Carpets 

Curtains 


and 


Wall  Rape.- 


Decorations 


Bedding 
Upholstery 
Crockery 


DOWN     COMFORTERS 
COTTON   COMFORTERS 
BED    PILLOWS 

WHITE    CUSHIONS 

COSIES,  MUFF  BEDS, etc. 


PRICE  LIST  ON   APPLICATION 


FEATHERS    BOUGHT 


The  Toronto  Feather  &  Down  Company,  Limited 

74   King  Street   West,  ... 


TORONTO 
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COMPORT  -  WARMTH 
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If  you  use 

Pillows,  Comforters, 

Cushions,         Mattresses, 

Manufactured  by 

The  Canadian  Feather  and  Mattress  Co.,  Limited 

Toronto  and  Ottawa 

If  you  do  not  stock  our  goods,  then  send  for  sample  order. 
All  articles  sold  under  guarantee  of 

Cleanliness     and     Quality 
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Linoleum 


FIVE    QUALITIES 


PRINTED 


PLAIN 


A  quality  8-4.  wide 

g  <<  <<  cc 

Q  ((  cc  cc 

J)  cc  cc  cc 

E        "        " 


cc 


.60 

58 

50 

+8 

4.0 

38 

32 

32 

25 

■25 

LENGTH   OF   PIECES   30   YARDS 

Our  range  will  be  found  to  contain  an  extensive  collection 
of  artistic  and  original  designs.  We  claim  these  goods  to  be  the 
best  value  on  the  market  to-day,  both  as  regards  QUALITY, 
FINISH    AND    PRICE. 

FLOOR  OIL   CLOTH 

Qualities  Nos.  i,  2,  and  3,  made  in  all  widths  up  to  i\  yards,  sold  at 
moderate  prices,  which  will  be  found  to  suit  the  largest  circle  of  consumers. 

TABLE  OIL   CLOTHS 

This  line  is  known  throughout  Canada  for  its  sterling  worth,  and 
the  demand  for  them  is  the  best  demonstration  that  there  are  no  quicker 
sellers  and  that  values  are  right. 


WE  ALSO 
MANUFACTURE 


HANDLED  BY  ALL   THE  WHOLESALE  DRY  GOODS  TRADE 

DECORATIVE  BURLAPS — oil  coated,  double-sized 


Used  extensively  in  Dwelling  Houses,  Hotels,  Public  Buildings  and 
Churches,  a  pretty  and  economical  Wall  Covering — once  on  practically 
requires  no  replacing. 

WRITE  FOR  SAMPLE  BOOK  AND  PRICES 

THE  DOMINION  OIL  CLOTH  CO. 


MONTREAL 


LIMITED 
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GEO.  H.  HEES,  SON  &  CO. 


Many  of  the  above  goods  are  from  our  own 
looms  in  Valleyfield,  P.Q.  We  carry  an 
immense  stock  of  these  goods  and  fill  all 
orders  promptly.  We  sell  our  goods  at  a 
price  that  affords  the  Retailer  Large  Profits 


71  Bay  Street,  TORONTO       GEO.   H.   HEES,  SON  (EL  CO, 


Limited 
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Not  in  any  Combine 


WE  know  we  make  good  Wall 
Paper  but  we  want  YOU  to  know 
it — That's  why  our 

Express  Sample  Sets 

HAVE   BEEN  PREPARED 


They   prove   conclusively  all   we 
claim  for  our  papers. 

WRITE  FOR  ONE  TO-DAY 

IT  COSTS    YOU   NOTHING 
TO  MAKE  COMPARISONS 

WE  PREPAY  CHARGES. 


THE 


MENZIE  WALL  PAPER  CO 

LIMITED 

TORONTO,     -     CANADA 


Makers  of 


"The  Menzie  Line" 


180 


January,    1906 


Dry  Goods  Review 


CARPETS     AND     LINOLEUMS 


CARPET  MANUFACTURERS  MEET    TARIFF 
COMMISSION. 

A  STRONG  representation  was  made  to  the 
Tariff  Commission  at  Guelph  by  the  carpel 
manufacturers  of  Canada.  They  strongly  urged 
upon  the  Government  the  necessity  of  a  35  per- 
cent, duly  on  carpets  from  Great  Britain.  Mr. 
J.  P.  Murray,  of  the  Toronto  Carpet  Manufacturing  Co., 
spoke  on  behalf  of  the  Canadian  manufacturers  and  his 
arguments  have  been  seconded  by  Mr.  II.  A.  Moore,  of 
the  Moore  Carpet  Co.,  and  Mr.  Dodge,  of  the  Guelph 
Carpet  Mills. 

The  spokesmen  set  forth  a  number  of  reasons  why 
Canadian  mills  were  not  able  to  manufacture  as  cheaply 
as  the  Old  Country  or  American  firms.  Briefly  the  con- 
tention was  that  the  cost  of  buildings  was  much  greater 
than  in  England,  the  cost  of  heating  was  immeasurably 
greater,  living  expenses  were  so  high  that  the  factory 
hands  had  to  be  paid  much  better  wages,  the  Canadian 
companies  had  to  face  unfair  freight  conditions,  and  the 
cost  of  the  raw  material  was  high. 

Two  men  spoke  on  behalf  of  the  weavers,  pointing  out 
that  the  mills  were  not  running  to  their  full  capacity  at 
present  and  a  large  body  of  skilled  workmen  were  being 
injuriously  affected  by  the  importations  of  carpets.  They 
told  the  Commission  that  it  cost  more  to  live  here  even 
than  in  the  United  States.  At  the  present  time  a  work- 
man was  not  as  well  of!  here  as  in  England. 

Mr.  A.  R.  Burroughs,  of  Guelph,  spoke  on  the  ques- 
tion of  carriage  rugs.  The  duty  is  now  30  per  cent,  and 
he  asked   to  have   it    raised   to  35  per  cent. 


CARPET  IMPORTS. 

During  the  past  year  the  following  carpets  were  im- 
ported  into  Canada  : 

Brussels— 835,706  yards,   with  a  value  of  $546,066. 

Tapestry— 1,591,585  yards,  with  a  value  of  $51)7,120. 

Of  the  Brussels,  798,971  yards  came  from  Great  Brit- 
ain and  so  were  subject  to  the  preferential  duty.  Of 
tapestries,  1,577,499  yards  came  from  Britain  under  the 
preferential  clause.  That  is  to  say,  practically  all  car- 
pets imported  come  under  the  35  per  cent,  less  33  1-3 
per  cent,    regulation. 

A  GOOD  SEASON. 

JUDGING  from  reports  from  leading  jobbers  and  re- 
tailers, a  heavy  business  has  been  done  on  carpets 
and  rugs  this  Fall  and  the  quiet  period  has  held  off 
longer  than  usual.  Sales  have  been  in  excess  of  previous 
seasons,  due  to  the  favorable  weather  for  heavy  cleaning 
this  year,  which  has  induced  more  people  than  usual  to 
install  new  furniture  and  other  fixtures.  Fortunately  the 
trade  is  becoming  more  evenly  divided  and  much  of  the 
excess  of  Spring  trading  is  taking  place  during  the  Fall. 
This  is  particularly  noticeable  in  city  trade,  but  country 
towns  are  gradually  falling  into  line. 

Another  marked  tendency  during  the  current  year  has 
been  the  evolution  from  the  old  time  full-size  carpet  to 
the  so-called  room-sized  rugs.  The  chief  inroad  has  been 
in  rugs  designed  for  ordinary  living  rooms,  while  the  bed- 
room carpet  seems  to  hold  its  own  well.  The  necessity 
for  large  stocks  of  rugs  was  never  so  apparent.  The  fact 
that  they  are  so  much  more  readily  sold  is  also  a  strong 
argument   in  their  favor. 

The  tendency  for  better  grades  of  carpets  is  steadily 
on    the   increase  and   the  amount   of   high  grade     Wiltons, 


Brussels,  and  Axminster  carpets  disposed  of  this  Kail  is 
encouraging  to  all  concerned.  Canadian  mills  have  done 
their  share  of  cultivation  in  this  respect.  Tapestries 
still  retain  their  hold  and  constitute  the  big  end  of  the 
business  in  many  sections.  Velvets  have  fallen  off  con- 
siderably in  this  market,  particularly  in  the  better  grades 
as  the  Wilton  can  be  bought  cheaper,  looks  as  well,  and 
gives  as  good  service. 

FURTHER  CUTS  IN  LINOLEUM  AND  OILCLOTH. 

JOBBERS  are  still  doing  a  heavier  business  on  Cana- 
dian linoleum  and  oilcloths  owing  to  still  further 
price  reductions  made  by  the  Dominion  Oilcloth  Co., 
Limited,  the  first  of  last  month.  In  view  of  the  enhanced 
cost  of  all  raw  materials  entering1  into  their  manufacture 
these  prices  are  of  remarkable  value  and  tend  to  increase 
consumption  to  a  marked  degree.  The  third  revision  of 
prices,  which  was  the  most  radical  of  all,  affected  prac- 
tically every  line  and  important  number,  while  the  first 
introduction  of  the  wedge  was  felt  only  in  floor  oilcloth 
and  the  second  in  linoleum. 

The  new  price  list,  which  is  appended,  makes  further 
cuts  on  linoleum,  than  those  noted  in  the  December  issue, 
of  three  cents  per  square  yard  more  on  the  popular  eight - 
quarter  printed  line  on  "A"  and  "B"  qualities,  one  cent 
more  on  "D"  quality  and  two  cents  more  of  a  reduction 
on  "E"  quality.  On  the  eight-quarter  plain  line,  "A," 
"B"  and  "E"  qualities,  which  were  untouched  before,  are 
cut  two  cents  per  square  yard  each.  The  sixtecn-quarter 
printed  linoleum  is  down  three  cents  per  square  yard  on 
"A"  and  "B"  qualities  and  two  cents  per  square  yard  on 
"C,"  "D"  and  "E"  qualities.  Floor  oilcloth  has  felt  the 
knife  keenly  and  No.  1  quality  is  now  thirty  cents,  two 
cents  lower,  while  No.  2  and  No.  3  quality  are  each  one 
cent    lower    than  noted   last   month. 

Linoleum. 


Widths  : 

8-4  Plain 

8  4  Punted 

16-4   Plain 

16-4  Printed 

A  quality  per  square  yard 

.58 

.60 

.65 

.72 

H       " 

.48 

.50 

.•58 

.62 

c 

.38 

.40 

.46 

.48 

D       ' 

.32 

.32 

.40 

.40 

E       " 

.25 

.25 

.33 

Floor  Oil  Cloth 


No.  1  quality,  in  widths  of  4-4,  5-4,  6-4,  8-4  and  10-4  per  square  yard  .30 
No.  2  quality,  "  4-4,  5-4,  6-4,  8-4  and  10-4  "  "  .23 
No.  3  quality,  "  4-4,  5-4,  6-4,  8-4  and  10-4  "  "  .18 
Mats  or  rugs,  No.  2  quality,  all  sizes 28 


Canvas  Stair  Oil  Cloth. 


Widths  : 

2-4 

5-8 

34 

44 

Canvas  hack Per  lineal  yard 

.9 
.11 

.12 
14 

.14 
.17 

.20 

Terms  :     Cash,  less  3  per  cen' 


Length  of  pieces,  30  yards. 


Increased  Consumption. 

The  immediate  effect  of  the  long  drawn  out  light  in 
these  lines  has  been  a  decided  tendency  for  increased  sales 
and  retailers  have  every  confidence  that  consumption  will 
show  a  consequent  elasticity.  Canadian  goods  to-day  are 
by  long  odds  the  best  value  in  the  market  and  the  capa- 
city of  factories  is  such  as  to  adequately  meet  all  re- 
quirements.    It    is    evident    to    all    that    the    bottom    has 
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been  reached  and  The  Review  again  repeals  its  advice  to 
anticipate  maximum  quantities  without  unduly  overload- 
ing. 

ADD  NEW  LINES. 

LARGK  city  stores  are  constantly  on  the  lookout  to 
add  new  and  profitable  lines  in  their  housefurnishing 
department.  One  of  the  big  successes  in  many  stores 
is  a  judicious  stock  of  horse  blankets  in  a  full  range. 
Space  in  the  advertising  of  the  store  coupled  with  in- 
terior display  and  price  tickets  will  soon  start  them 
moving  where  the  line  is  a  new  departure.  Another  suc- 
cessful line  is  a  big  display  of  fancy  screens.  These  are 
in  constant  demand  and  belong  rightly  to  the  house- 
furnishing   department. 

Sheepskin  door  mats  in  a  range  of  colors  are  active 
sellers  throughout  the  entire  vear,  and  the  pure  white 
ones  are  in  request  for  holiday  trade.  Mohair  plush  mats 
in  many  colors  with  attractive  fringes  running  from  12 
by  30  inches  to  one  yard  by  two  yards  are  good  property. 
One  Montreal  store  has  featured  this  year  a  range  of 
shirvan  hand  made  rugs  absolutely  moth-proof.  These 
goods  are  reversible  and  are  shown  in  Turkish  and  Per- 
sian designs,  although  they  are  made  in  Austria-Hungary. 


They   come   in    all    sizes,    retailing   from    30c   upwards     in 
door  mat  size  to  six  feet  by  nine  feet,    $5.25. 

Lines  for  Spring. 

Spring  advance  orders  have  been  of  sufficient  volume 
to  satisfy  all  concerned.  Canadian  mills  report  brisk 
trade  for  good  bright  colors  in  Brussels  and  Wiltons. 
Blues  and  fawns  have  been  ordered  out  generously  and 
lead  in  the  color  field.  Pinks,  reds  and  greens  have  not 
scored  an  overwhelming  success  in  Canadian  lines.  Mills 
have  difficulty  in  securing  prices  commensurate  with  the 
cost  of  manufacture.  Small  Wilton  rugs  have  been  active 
sellers  in  sizes  27  by  54  and  36  by  63,  as  well  as  cotton 
bath  mats. 

City  buyers  still  claim  greens,  reds  and  two-toned 
effects  will  be  in  largest  request  for  Spring  in  the  usual 
range  of  floral  designs  and  leaf  patterns. 

ABSORBS  CARPET  COMPANY. 

The  Canadian  Carpet  Company,  of  Milton,  Ont.,  has 
secured  control  of  the  Kitchen  carpet  factory  of  Dunn- 
ville.  The  business  of  the  latter  will  be  conducted  by 
the  Milton  company.  The  head  office  will  remain  at 
Milton. 


CURTAINS     AND     SHADES 


TO  SHOW  LACE  CURTAINS. 

IIOWING  lace  curtains  in  the  average  country 
store  is,  to  say  the  least,  not  a  pleasant 
task.  Fixtures  to  hold  the  sample  stock  are 
quite  expensive  and  few  country  stores  have 
seen  fit  to  put  them  in  as  yet.  As  a  result 
curtains  are  shown  over  the  counter  or  table  or  any  place 
that  happens  to  be  most  convenient. 

When  the  clerk  has  finished  showing  the  curtains  he 
rarely  has  time  to  fold  and  put  away  the  samples  at 
once.  The  satnples  are  left  on  the  counter,  other  goods 
are  piled  on  top  of  them  and  the  samples  soon  become 
soiled  and  wrinkled. 

At  the  very  best  the  old  way  is  a  poor  way  to  show 
the  goods  and  requires  a  great  deal  of  time  to  keep 
stock.  Mr.  Luce,  of  the  Sheridan  Mercantile  Company, 
of  Sheridan,  gives  the  following  plan  for  making  an  in- 
expensive fixture  to  hold  sample  curtains  : 

"I  took  two  strips  of  lumber,  each  about  10  feet  in 
length  and  about  1  by  3  inches  in  size.  These  strips  I 
fastened  to  the  wall  parallel  with  one  another.  The 
lower  strip  I  placed  high  enough  above  the  floor  to  let 
our  longest  curtain  swing  free.  The  other  strip  was 
placed  about  two  feet  above  the  first. 

"I  next  secured  as  many  small,  inexpensive  wood 
curtain  poles  as  we  had  sample  curtains.  These  poles 
were  all  one  length  and  just  a  trifle  longer  than  our 
widest  curtain.  I  then  placed  a  common  screw  eye  in 
each  end  of  each  curtain  pole. 

"One  end  of  these  poles  I  fastened  to  the  lower  strip 
I  had  placed  on  the  wall.  To  do  this  I  took  another 
screw  eye  for  each  pole  and  spread  the  loop  open.  I  then 
placed  this  second  screw  eye  in  the  lower  strip  on  the 
wall. 

"My  next  move  was  to  hook  the  closed  screw  eye  in 
one  end. of  the  curtain  pole  over  the  open  screw  eye  on 
the  wall.  I  then  closed  the  screw  eye  on  the  wall  and  it 
was  impossible  for  the  pole  to  come  loose  at  that  end. 

"I  then  put  in  the  upper  strip  on  the  wall  a  row  of 
screw  eyes  to  correspond  with  those  on  the  lower  strip, 


placing  each  one  directly  above  the  place  where  the  pole 
was  attached  below.  I  then  fastened  the  outer  end  of 
the  pole  to  these  upper  screw  eyes  by  means  of  a  com- 
mon picture  wire. 

"My  fixture  was  then  complete  and  it  works  about 
as  well  as  any  I  could  buy.  We  have  been  using  it  now 
for  a  long  time  and  it  never  has  given  us  a  moment's 
trouble.  The  poles  swing  freely  in  either  direction  and 
the  samples  are  always  ready  and  always  put  away  when 
we  are  through  showing  them." 

GEO.  H.  HEES  VISITS  EGYPT. 

MR.    GEO.   H.   HEES   has  been  contributing  a   series 
of  articles  to  the     Toronto  Mail  and  Empire    on 
Egypt.      Mr.   Hees     traveled     extensively   in   that 
country  during  the  past  year,  and  his  impressions  of  the 
people   and   places   are   most   instructive   and   interesting. 
No  country  is  more  full  of  historic  associations  than 
Egypt.      Long   before   history   began   to   be   written     the 
obelisks  and  pyramids  were  built.     From  that  time  down 
to  the  present  it  has  been  rich  in  interest  to  the  traveler. 
Endowed   with   an   observant   nature   and   quick     per- 


IMPERIAL  CARPET  CO 

II  FRONT  ST.  E.,  TORONTO 


CUT  LENGTHS  OF  CARPET 

are  supplied  by  our  Cut  Order  Department 
—Write  for  particulars  and  samples. 


OUR  TRAVELLERS  are  starting  out 
January  2nd  with  a  fine  range  of  Spring 
Goods. 


182 


January,    1906 


HOUSEFURNiSHlNOS  AND   DECORATION 


Dry  Goods  Review 


eeption,  Mr.  Hees  has  carried  away  with  him  much  more 
of  information  about  the  manners  of  the  people  and 
their  customs  than  most  tourists. 

We  will  not  pretend  to  synopsize  his  story.  It  is  too 
full  of  facts  and  valuable  descriptions  to  permit  of  that. 
Starting  with  Alexandra,  the  ancient  home  of  the  in- 
imitable Cleopatra,  he  touches  with  light  pen  the  prin- 
cipal places  of  interest  in  a  trip  up  the  Nile.  Bachsheesh 
is  described,  and  a  paragraph  or  two  are  given  to 
Egyptian  cotton.  His  contribution  on  this  subject  is  of 
especial  interest  to  drygoodsmen. 

Egyptian  Cotton. 

"The  Egyptian  cotton,  of  which  we  hear  so  much,  is 
grown  almost  entirely  in  the  Delta.  As  the  railroad  runs 
through  the  cotton  fields,  we  are  able  to  see  from  the  car 
windows  where  this  fine,  long  staple  fibre  is  produced. 
During  the  Civil  War  in  the  United  States  in  1861-'64, 
when  an  embargo  was  placed  on  the  southern  ports,  cot- 
ton went  up  by  leaps  and  bounds,  until  it  sold  for  a 
dollar  a  pound.  This  was  Egypt's  opportunity,  and  she 
began  cultivating  it  in  the  Delta,  and  has  increased  her 
supply  from  almost  nothing  to  an  annual  revenue  of  over 
fifty  million  dollars. 

"Cotton  grown  in  Egypt  brings  at  least  two  cents  a 
pound  more  than  cotton  grown  in  other  countries.  Its 
seed  originally  came  from  the  celebrated  'Sea  Island  cot- 
ton' of  the  Southern  States.  It  is  its  fibre,  which  is  an 
inch  and  a  half  long,  that  gives  Egyptian  cotton  its  high 
value.  Fine  threads  can  only  be  made  of  long-fibre  cot- 
ton. The  rich  Nile  soil  will  grow  a  crop  of  over  five 
hundredweight  to  the  acre,  and  this  is  twice  the  quan- 
tity American  planters  get  from  their  land.  Another 
advantage  the  Egyptian  has  over  the  American  planter 
is  that  he  never  has  to  depend  on  rain,  as  Egypt  is 
practically  a  rainless  country,  and  he  is  sure  of  water 
from  the  Nile  to  irrigate  his  land.  Every  foot  of  cultiv- 
able land  in  Egypt  is  made  use  of,  and  an  idle  farm  or 
patch  of  ground  is  never  seen  there.  Strictly  speaking, 
there  are  no  cotton  fields  in  Egypt.  It  has  always  been 
the  native's  ambition  to  own  a  piece  of  land,  and  he  will 
make  every  sacrifice  to  get  a  plot.  When  he  gets  it  he 
will  hold  on  to  it,  and  his  descendants  will  keep  it  in 
the  family  for  generations.  Consequently  the  land  is 
held  in  small  parcels.  Were  it  not  for  its  superior 
quality  the  cotton  of  Egypt  would  be  little  heard  of,  for 
the  quantity  raised  is  only  a  million  bales  of  500  pounds 
each,  and  if  all  the  land  that  is  brought  under  cultiva- 
tion by  the  new  barge  canal  at  Assouan  was  used  for 
raising  cotton,  not  more  than  a  million  and  a  half  bales 
could  bo  raised  in  the  country. 

"The  Washington  Government  recently  ascertained  by 
careful  examination  that  the  United  States  has  the  soil, 
the  climate  and  the  laborers  for  producing  annually  be- 
tween seventy  and  eighty  million  bales  of  cotton  of  500 
pounds  each.  Last  year  thirteen  and  a  half  million  bales 
was  produced  in  the  cotton  states.  This  was  more  than 
the  world  demanded,  and,  the  price  dropping  nearly  half, 
planters  began  burning  their  crops  to  reduce  the  excess 
over  the  world's  needs.  Germany,  the  Soudan,  and  Asia 
Minor  (which  grows  35,000  bales  annually)  are  trying  to 
grow  more  cotton,  but  so  long  as  the  United  States  has 
all  these  facilities  for  producing  such  enormous  quanti- 
ties she  will  never  have  a  successful  rival  in  this  impor- 
tant staple." 


Mr.  Wm.  Morrison,  i  chemist  for  the  Toronto  Carpet 
Company,  was  incapacitated  for  work  during  the  latter 
half  of  December  by  a  succession  of  complaints.  His 
many  friends  will  be  glad  to  hear  of  his  recovery. 


BAD   SALESMANSHIP  IN  WINDOW  SHADES. 

THE  subject  of  window  shades  is  one  that  is  very 
little  considered  by  the  average  upholstery  sales- 
man. He  will  give  a  woman  plenty  of  time,  in  the 
lace  curtain  stock,  extend  to  her  every  bit  of  his 
patient  endeavor  in  heavy  goods,  but  when  it  comes  to 
window  shades  nine  men  out  of  ten  will  get  rid  of  the 
subject  in  short  order. 

"Not  if  he  is  a  good  salesman,"  you  will  say;  that 
is;  true,  but  the  average  of  good  salesmen  do  not  run 
more  than  one  in  ten,  and  it  is  the  nine  in  the  average 
merchandise  store  that  will  sell  a  woman  twenty-five 
cent  window  shades. 

There  is  no  detail  in  house  decoration  that  should  be 
more  carefully  chosen  than  the  window  shade.  It  is  the 
one  thing  that  is  in  constant  use. 

If  the  retail  salesman  would  only  bring  his  mind  to 
a  higher  level  than  mere  price,  and  would  consider  for  a 
moment  the  decorative  value  of  the  window  shade,  he 
would  not  only  be  a  great  profit  maker  for  his  firm,  but 
he  would  more  firmly  hold  the  general  customer.  The 
badly  mounted  shade  and  poor  fixture— in  other  words, 
the  cheap  article— is  a  perpetual  nuisance  in  a  house, 
and  a  valuable  customer  can  be  easily  lost  through  the 
indifference  to  this  one  item  in  her  furnishings. 

In  matters  of  color  alone  the  selection  of  the  window 
shade  is  important.  There  is  nothing  that  is  put  into 
the  room  that  will  soften  the  light  or  stimulate  the 
light  more  directly  than  the  window  shade.  In  a  big 
carpet  warehouse  like  Sloane's  the  utmost 
care,  the  result  of  a  life-long  study  of  the  sub- 
ject, resulted  in  the  choosing  of  the  palest  tone  of  canary 
for  every  window  in  the  building.  A  life  study  of  the 
subject  dictated  the  choosing  of  the  palest  tone  of  grey- 
blue  for  all  of  Tiffany's  windows. 

The  choosing  of  the  window  shades  in  all  these  big 
stores  where  the  character  of  the  reflected  light  is  of 
vital  value  is  a  matter  of  great  importance.  In  the 
jewelry  store  a  pale  grey-blue  shows  the  gems,  especially 
the  diamonds,  in  their  best  light. 

Equally  important  is  the  choice  of  shades  for  the 
home.  But  the  average  salesman  thinks  precious  little 
of  the  subject,  more's  the  pity,  and  day  by  day  he  is 
literally  killing  good  trade  by  permitting  the  purchase  of 
wretched  window  shades. 

THE  WOMAN'S  FAULT. 

His  independence  made  him  proud, 
He  scoffed  at  double-breasted  coats  ; 

Men  who  to  Fashion's  dictates  bowed, 
He  likened  to  a  flock  of  goats 

That  followed  where  their  leader  went 

And  never  knew  what  freedom  meant. 

He  sneered  at  men  and  called  them  fools 
Because  they  wore  clothes  a  la  mode  ; 

He  laughed  at  Fashion's  foolish  rules 
And  clung  to  shoes  that  were  wide-toed 

And  went  around  declaring  that 

A  fool  was  under  each  stiff  hat. 

He  boasted  that  he  didn't  care 
What  Fashion  said  was  right  or  wrong; 

He  spurned  the  razor,  and  his  hair 
Was  ragged  and  uncombed  and  long  ; 

The  linen  collar  he  eschewed- 

As  something  only  for  a  dude. 

A  lady  smiled  at  him  one  day 

And  said  a  silly  word  or  two  ; 
He  put  his  loose  old  clothes  away 

And  dressed  in  fine  ones  that  were  new, 
Then  got  his  hair  cut  and  a  shave 
And  Fashion  had  another  slave. 

S.  E.  KISER. 
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GROWTH  OF  THE  INDUSTRY. 

NTEPPRISE  and  independence  in  Canadian  in- 
dustries have  no  brighter  exponent  than  the 
Canadian  wall  paper  manufacturers.  The  de- 
velopment of  wall  paper  manufacture,  encom- 
passed by  early  difficulties  and  disappoint- 
ments which  served  to  root  it  in  a  solid  foundation  and 
place  it  on  a  sound  basis,  has  been  important,  perma- 
nent, and  steady.  Twenty-five  years  ago  the  output  and 
class  of  goods  manufactured  by  the  three  factories  then 
in  existence — Staunton's,  Limited;  what  is  now  the 
Watson,  Poster  Co.,  Limited,  and  Colin  McArthur  & 
Co. — formed  but  a  meagre  showing  with  the  tremendous 
amount  now  produced  and  the  numerous  high-class  effects 
manufactured.  Since  that  time  there  has  been  added  one 
important  factory,   the  Menzie  Wall    Paper  Co..   Limited, 


hibit  a  roughness  and  a  lack  of  color  blending.  Further, 
the  additional  colors  employed  in  patterns  to-day  has 
tended  to  materially  raise  the  dignity  of  the  industry. 
Manufacturers  rightly  claim  to-day  their  papers  are  as 
good  in  every  respect  as  any  imported.  A  growing 
quality  trade  is  apparent  and  cheap  papers  have  seen 
their  best  days.  Canadian  firms  still  show  lines,  say, 
at  two  and  a  half  cents,  all  grounded  as  well,  in  order 
to  meet  American  competition.  It  is  deplorable  that 
wall  paper  should  be  quoted  at  a  price  which  eliminates 
all  possibility  of  a  profit.  The  Canadian  manufacturers 
have  lately  asked  for  protection  against  the  jobs  of  this 
cheap  paper  thrown  upon  the  market  by  mills  across  the 
line.  Their  desire  is  to  conserve  the  home  market,  in- 
crease their  output,  and  thus  lessen  the  actual  cost  to 
the  consumer.  The  amount  of  wall  paper  sold  to  the 
trade   from    ten      to     twenty-five   cents,    single   eight   yard 


Twelve-Color  Maciiin.-. 


and  the  older  factories  have  also  expanded  to  a  remark- 
able degree.  The  process  of  manufacture  is  inherently 
the  same  to-day  as  in  the  beginning  of  the  industry  in 
Canada,  but  there  have  been  notable  improvements  in 
machinery  and  equipment,  as  well  as  many  additional 
processes  for  new  and  beautiful  effects.  All  Canadian 
goods  are  machine-made,  and  the  hand-made  process  is 
only  featured  in  the  high-class  foreign  goods,  which,  on 
account  of  the  slow  work  applying  the  color  by  hand, 
are  correspondingly  expensive. 

The  progress  during  the  past  three  years  is  little  less 
than  an  evolution  in  the  industry,  which  might  now  well 
be  called  an  art.  The  high-class  effects,  both  in  design 
and  treatment,  in  tapestries,  metallic  grounds,  velours 
and  pulps,  is  really  wonderful.  Patterns  and  colors 
even  ten   years  ago,   compared   with    those   of   to-day,    ex- 


rolls  (mills  put  up  their  paper  in  sixteen  yard  lengths) 
is  a  striking  tribute  to  the  growing  demand  for  a  bet- 
ter class  of  goods. 

The  Process  of  Manufacture. 
Wall  paper  is  a  mystery  to  the  average  retailer.  lie 
handles  it — all  ready  in  rolls — he  sells  it.  But  what  docs 
he  know  about  it  ?  Is  he  familiar  with  its  composition 
and  manufacture  so  that  he  can  talk  about  it  with  flu- 
ency ?  Must  he  buy  it  on  some  salesman's  "say  so  f" 
The  following  particulars  obtained  from  visits  to  the 
Watson,  Foster  Co.,  Limited,  and  Colin  McArthur  & 
Co.,  Montreal,  as  well  as  material  from  the  Toronto 
houses,  Menzie's  and  Stanton's,  give  an  inkling  of 
the  intricate  process  of  manufacture.  The  illustration 
is  supplied  through  the  courtesy  of  the  Watson,  Foster 
Co.,   Limited,  Montreal. 


1P4 


January,   1906 


MOUSEFURNISHINQS  AND   DECORATION 


Dry  Goods  Review 


Designer  and  Colorist. 

The  success  of  a  paper  primarily  rests  upon  (he  de- 
signer and  factory  colorist.  Designs  are  obtained  from 
the  best  artists  of  England,  France,  and  the  United 
States,  and  the  colorist  combines  the  colors  that  arc  to 
be  put  in  that  pattern.  The  mixing  of  colors  is  careful 
ly  attended  to  in  a  separate  department,  and  some  Fac- 
tories even  maintain  a  chemical  department. 

The  original  design  is  then  reproduced  by  a  pen  and 
ink  sketch  drawn  geometrically  correct,  to  correspond 
with  the  pitch  line  of  the  gear  of  the  printing  machine, 
of  which  there  are  four  standard  sizes — 12  in.,  15  in., 
IS  in.,  and  21  in.  repeats.  Maple  wood  rollers,  specially 
cured  to  be  of  the  required  strength,  are  then  turned  to 
correspond  with  both  sketch  and  gears.  It  must  be  noted 
that  a  separate  roller  is  required  for  each  and  every 
color   represented   in  the  design.     There   are  as  many   as 


impression      is     obtained.      The    color  for   this  one  roller 
which   it     is     to   print  is  painted  out  as   a  guide   to     the. 


Wall  Paper  Pattern  No.  458.     The  Watson,  Foster  Co.,   Limited. 

This  design  is  distinctly  Tudor   in  motif.  a£style   much    in  evidence    in    English 

and  German  papers  to-day.    There  are  certain  colors  which  a  pattern 

like  this  demands;  no  others  seem  possible.      The  Watson. 

Foster  Co.  claim  to  have -done  the  design  justice 

twelve   rollers  required   in   some   patterns.      The   sketch  is 
then   wrapped   around   the   roller   and   through  friction  an 


Wall   Paper  Pattern  No.  462.     The  Watson,  Foster  Co.,  Limited. 

A  very  beautiful  involved  leaf  design,  which  lends  itself  to  light 

color  treatment  with  much  success. 

cutter.     The  person  doing  this  work   is  called  a   "putter- 
on." 

All  the  rollers  thus  prepared  to  the  number  required 
for  the  pattern  are  then  handed  over  to  the  block  cut 
ter  is  a  separate  department.  These  skilled  workmen, 
with  many  small  tools  called  pinkers  and  gouges,  cut 
incisions  on  the  outline  of  each  figure  about  3-16  in.  in 
depth.  Then  with  plyers  of  different  form,  strips  of  brass 
of  various  thicknesses  and  width  are  twisted  into  the 
shape  required.  The  width  is  usually  |  in.  This  is  com 
pleted  by  hammering  the  brass  into  the  incision,  previ- 
ously made  up  to  one-half  the  depth  of  the  brass,  which 
in  this  case  leaves  3-16  in.  above  the  surface,  thereby 
forming  the  type.  Some  of  these  rollers  contain  as  high 
as  35,000  to  even  40,000  pieces  of  brass,  each  piece 
twisted,  filed,   and  hammered  separately. 

So  delicate  is  this  process  that  sometimes  it  re- 
quires months  to  finish  a  single  roller.  In  one  factory 
it  was   stated   that  the   workmen   seen   had   been   working 
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three  months  on  the  set  of  rollers  then  on  view.  Next, 
the  space  between  the  brass  outlines  is  filled  with  felt 
and  hardened  by  a  chemical  process.  The  filling  is  made 
exactly  even  with  the  top  of  the  brass  lines.  Special 
felts  are  required  according  to  the  body  desired.  The 
rollers,  when  completed,  are  faced  up  true  and  even,  and 
are  now  ready  for  what  is  known  as  the  grounding  ma- 
chine. 

Rollers  constitute  one  of  the  largest  assets  of  wall 
paper  factories,  and  are  always  kept  in  a  special  room 
called  the  block  room.  They  represent  an  endless  am- 
ount of  mechanical  skill,  endless  research,  and  artistic 
ability. 

The  Grounding  Machine. 

Every  Canadian  paper,  no  matter  how  cheap,  is 
grounded     in    order     to  give  requisite   substance  to   the 
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A  stripe  paper,  hung  in  a  very  simple  but  effeetive  treat- 
ment, with  scallop  frieze  and  weave  design  for  style. 
Manufactured  hy  Stauntons  Limited,  Toronto. 


body.  The  pulp  paper  used,  were  it  not  grounded,  would 
not  adequately  stand  lieht,  and  the  colors  would  not  be 
so  clear  and  bright.  The  acme  of  grounding  science  is 
to  get  the  paper  free  from  harshness. 

In  the  illustration  the  grounding  machine  is  the 
small  one  at  the  left.  Usually  it  is  placed  directly  be- 
hind the  big  printing  machine  shown  at  the  right.  The 
huge  rolls  of  raw  stock  are  rapidly  unwound  and  passed 
through  rapidly  moving  brushes,  which  evenly  distribute 
the  color.  The  color  for  grounding  is  according  to  that 
wished  for  the  background. 


The  now  grounded  stock  is  automatically  caught  up 
by  lathes  and  carried  in  folds  over  heated  coils  through 
a  distance  of  usually  about  275  feet.  The  methods  em- 
ployed at  this  point  differ  materiallv.  and  are  known  as 
the  single  and  double  process,  respectively. 

The  single  process  consists  in  carrying  back  in  fes- 
toons, over  the  same  ground  just  traversed,  in  a  tem- 
perature of  at  least  ninety  degrees,  to  the  printing  ma- 
chine directly  in  front  of  the  grounding  one.  The  paper 
then  has  just  sufficient  moisture  to  properly  receive  the 
top  or  pattern  colors,  which  thus  clearly  penetrate.  The 
double  process  is  distinguished  by  reeling  the  paper  after 
its  first  journey,  and  storing  it  in  specially  heated  rooms 
for  drying.  This  involves  extra  handling,  but  secures 
the  end  desired,  that  is,  a  hard,  dried  ground.  The  paper 
is  afterwards  taken  from  the  drying  room  and  run  into 
the  printing  machine  perfectly  dry. 

The  Printing  Machine. 

The  preparation  of  machines  for  printing  is  attended 
with  no  little  expenditure  of  time  and  labor.  A  glance 
at  the  twelve  color  machine  serves  to  verify  this.  The 
care  required  in  adjusting  the  set  of  pattern  rollers  is 
endless.  Three  may  be  observed.  Each  one,  as  before 
stated,  carries  its  particular  share  of  the  pattern,  and 
each  roller  prints  in  turn.  The  individual  roller  is  also 
served  by  its  own  sieve  cloth  running  through  a  con- 
necting color  box.  Rollers,  corresponding  in  number  to 
the  colors  required,  may  be  used  in  the  machine.  The 
eight  color  machines  are  far  more  common. 

No  matter  what  class  of  paper  is  made,  the  printing 
process  is  first  employed  after  this  fashion.  An  average 
machine  has  a  capacity  of  25  miles  of  paper  per  day. 
The  paper  emerges  from  the  machine  with  the  design 
completely  printed.  Many  of  the  finer  grades  are 
smoothed  and  given  a  soft  finish  by  drawing  through  a 
machine  composed  of  rollers  vibrating  rapidly.  It  is 
well  to  note  that  the  16-yard  lengths  are  automatically 
stamped  on  the  margin  of  the  paper  as  it  passes  through 
the  printing  machine. 

The  paper  is  then  carried  to  special  reeling  machines 
which  keep  pace  exactly  with  the  printing.  A  tension  is 
here  brought  to  bear  which  partly  calenders  the  stock. 
The  large  rolls  are  now  transported  to  the  rolling  mill. 
There  the  paper  is  unwound  from  the  large  rolls  and  is 
cut  off  in  16-yard  lengths,  automatically  marked.  This 
is  done  by  special  machinery  attended  by  boys  and  girls. 
The  paper  is  now  in  the  ordinary  rolls  of  commerce  and 
is  made  up  into  fifty  roll  packages  and  taken  to  ware- 
house to  await  shipment.  The  16-yard  lengths  lessen 
the  waste  in  matching,  although  the  paper  is  sold  on  the 
8-yard  basis. 

Embossed  and  High-Grade  Paper. 

Embossed,  silk,  damask,  glimmer,  pressed,  pressed 
embossed,  fabric  effects,  etc.,  all  follow  about  the  same 
process  of  grounding,  drying  and  printing,  as  the  ordin- 
ary blank  papers,  until  they  leave  the  reeling  machine. 
Then  costly  and  intricate  machinery  is  required  to  give 
the  various  effects.  For  instance,  embossed  papers  are 
made  by  passing  the  paper  after  it  has  been  printed  be- 
tween two  steel  rollers.  On  one  there  is  a  raised  design 
which  exactly  fits  into  indentations  of  the  other.  These 
papers  would  require  a  separate  article  in  order  to  de- 
scribe the  process  of  putting  them  into  a  marketable 
condition.     The  ramifications  are  endless. 

Even  a  casual  observer  is  impressed  with  the  extra- 
ordinary cost  involved  in  preparing  the  blocks,  and  can 
clearly  realize  that  a  tremendous  output  is  necessary  be- 
fore legitimate  profit  can  be  expected.  The  accuracy  of 
printing  in  beyond  question. 

P6 


January,    1906 


HOUSEFURNISHINGS  AND   DECORATION 


Dry  Goods  Review 


i  -Li  .;  X^  is  SS&DSf  IS  £•>." 


■•,ur»fc'*u'i'^fc^;.ijLA 


We  Extend  to    the  Wall  Paper 
Fraternity  Cordial    Greetings  for  a 

Prosperous  New  Year 


We  can  supply  your  Wall  Paper  wants,  be 
they  large  or  small.  We  give  prompt  and 
efficient    service    in    all    our    departments. 

STAUNTONS  Limited 

Manufacturers,    -     -    TORONTO 
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DOWN  QUILTS 
COTTON  COMFORTERS 


Our  1906  range  will  be  ready  early  this  month.  It 
is  tHe  most  satisfactory  line  we  Have  shown  in  tKe 
past  15  years,  and  prices  are  as  satisfactory  as  t  He 
goods,  notwithstanding'  the  advance  in  all  raw 
materials. 

Keep  your  orders  until  you  have 
seen  the  "  ALASKA  "  brand.   * 


The  Ideal  Bedding  Co.,  Limited 


Montreal 


Toronto 


Wi 


nnipeg' 
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WALL      PAPER 


LOOKING  TOWARDS  SPRING. 

W[TH  Christmas  over  and  the  holiday  trade  a  thing 
of  the  past,  merchants  can  now  turn  their  atten- 
tion with  some  degree  of  care  to  the  necessaries 
for  Spring.  Will  this  Spring's  business  bulk  up  more 
than  last  year's  ?  That  is  the  important  question,  be- 
cause week  for  week  and  month  for  month  the  merchant 
should   attempt   to  excel   his  previous  records. 

To  accomplish  this  there  must  be  no  let-up  in  energy 
and  enterprise.  Make  all  the  old  departments  go  with 
an  additional  hum.  Take  time  to  look  over  every  man's 
samples.  There  is  no  knowing  when  something  may  turn 
up  which  will  just  suit  your  particular  trade.  Even  if 
there  is  nothing  you  want  it  will  freshen  you  up  to  take 
a  look  at  what  others  are  buying. 

However,  there  is  another  way  to  increase  business, 
and  that  is  to  take  a  department  which  has  not  hitherto 
been  pushed,  or  has  been  altogether  neglected,  and  make 
a  feature  of  it. 

Profit  in  Wall  Paper. 

Have  you  really  worked  the  wall  paper  department 
for  all  it  was  worth  in  the  past?  The  chances  are  you 
haven't.  Supposing  you  lay  out  from  now  till  Spring  to 
open  up  a  good  live  campaign.  Make  your  selection  of 
papers   now    when   you   have  the  complete   range   to  choose 


from.  Plan  big.  Order  enough  to  make  a  good  big 
showing.  You  can  do  this  without  any  great  expenditure 
of  capital,  for  wall  paper  can  be  bought  in  very  cheap 
grades. 

You  will  not  find  a  department  which  will  prove  as 
satisfactory  as  this.  It  is  neat,  clean  stuff  to  handle  ; 
it  is  sold  in  definite  quantities,  that  is  to  say,  in  com- 
plete rolls  ;  there  is  no  cutting-  nor  measuring  required  ; 
and  finally,  it  is  sold  in  large  enough  quantities  to  make 
each  sale  worth  while. 

Prepare  in  Advance. 

Anticipation  is  the  keynote  for  the  present.  The  de- 
partment is  quiescent  now,  but  none  the  less,  now  is  the 
time  to  complete  preparations.  Selections  should  be  made 
and  the  necessary  quantity  estimated.  Then  decide  upon 
the  way  you  will  handle  the  stock,  where  you  will  keep 
it   and  how  bring   it  before   the  public. 

It  is  too  often  the  case  that  merchants  do  not  look 
beyond  the  week  in  which  they  are  living.  After  all,  is 
not  this  one  of  the  chief  reasons  of  success  for  such  men 
as  Timothy  Eaton,  namely,  that  they  can  see  far  enough 
ahead  to  anticipate  the  wants  of  the  public  ?  Be  provi- 
dent and  decide  upon  your  course  now  while  you  have 
time.  Novel  schemes  for  assisting  sales  should  be  figured 
out  during  the  quiet  season,  not  while  the  stress  of  busi- 
ness  is   upon  one. 


BUDDING     AND     ACCESSORIES 


AN    important    part   of      the      housefurnishing   depart- 
ment   is    that   of   bedding.      It   (-(institutes   a    stock 
which      is     constantly    moving.      For    the    present 
there    should      be    a     good      sale      for    comforters,    quilts, 
blankets,    etc.       The    cold    weather    is    just    starting    now, 
and   the  need   for   them    is   only   now   being  felt. 

The  big  stores  of  Toronto  set  a  good  example  in  this 
matter.  They  are  featuring  bedding  very  strongly.  Win- 
dow displays  are  being  used  effectively,  as  is  also  adver- 
tising  space. 

Sales  here  must  be  accomplished  promptly,  how- 
ever. It  will  not  do  to  let  the  stock  lie  idle  after  the 
middle  of  the  month.  Profits  must  be  sacrificed  rather 
than  let  the  stock  lie  on  the  shelves  to  become  shop- 
worn. 

Steamer  Rugs. 

Serving  the  same  purpose  are  steamer  rugs.  These 
heavy  woolen  coverings  are  most  comfortable  and  con- 
venient. When  thrown  over  a  bed  they  serve  as  an  ex- 
tra comforter  or  quilt.  For  outside  wear,  they  can  be. 
used   as   shawls. 

The  chief  advantage  in  them  is  that  they  are 
serviceable  all  the  year  round.  For  outing  occasions  of 
all.  kinds,  whether  in  Winter  or  Summer,  they  are  a  dis- 
tinct   need. 

Cushions  and  Pillows. 

No  house  is  complete  without  an  abundance  of 
cushions.  The  comfort  side  of  home  life  is  coming  more 
and  more  to  the  front.  When  so  many  good  designs  in 
cushion  tops  are  on  the  market  drygoodsmen  should 
make  the  best  of  the  fad.  Many  of  them  are  being  sold 
and  many  more  could  be  if  they  were  pushed  vigorously. 

Particularly   in   a   quiet   month   like   this,    anything   in 


the  nature  of  a  livener  of  business'  should  be  welcomed. 
Make  special  displays  of  them,  (let  really  attractive 
covers  and  also  patterns  for  working.  Customers  will 
frequently  buy  one  which  catches  their  eye  when  they 
had  no  previous  intention  of  doing  so. 

In  connection  with  this  we  would  suggest  that  the 
drygoodsman  make  a  definite  offer  to  the  neighboring 
farmers  for  feathers  and  down.  It  is  often  difficult  for 
individuals  to  get  a  supply,  and  the  merchant  would  not 
only  be  assisting  the  farmers  and  his  customers,  too, 
but  he  would  be  offering  an  inducement  to  the  latter  to 
buy    tops. 


TACT  IN  BUSINESS  LETTERS. 

THERE  is  a  text  for  a  little  business  sermon  in  the 
remark  of  a  manulacturer  who  congratulated  him- 
self on  procuring  the  services  of  a  high-class 
stenographer  because,  as  he  puts  it,  "I  dictate  just  as  I 
talk,  and  he  can  put  it  into  shape  and  make  a  business 
letter  out  of  it."  The  modern  business  letter  is  apt  to 
be  so  absolutely  devoid  of  the  human  element  that  un- 
der certain  circumstances  it  does  harm  in  business  ne- 
gotiations, says  a  writer  on  system.  For  example,  if  a 
prospective  customer  has  come  in  social  contact  with  a 
manufacturer  and  is  accorded  the  friendly,  courteous 
treatment  that  a  buyer  is  pretty  certain  to  get,  and  then 
receives  a  letter  from  the  same  man  concerning  the  same 
subject,  the  contrast  between  the  good  fellowship  of  the 
personal  conversation  and  perhaps  the  entertainment 
that  accompanied  it,  on  the  one  hand,  and  the  cold 
blooded,  formal  letter,  on  the  other,  is  very  marked  in- 
deed. There  is  a  happy  medium  in  business  letters  that 
it  pays  to  cultivate. 
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Office  of  Dry  Hoods  Review, 

Room  511  Union  Bank  Building, 

Winnipeg,  Man. 

E<  EMBER  has  proved  a  good  month  for  both 
city  and  country  retail  trade,  as  the  arrival 
of  seasonabl}'  cold  weather  has  stimulated 
the  demand  for  clothing  and  Winter  dry 
goods.  All  branches  of  trade  profited  by  the 
cold  weather,  but  perhaps  none  so  much  as  the  dry 
goods.  There  were  serious  apprehensions  among  the  dry 
goods  and  clothing  retailers  during  the  month  of  Novem- 
ber lest  the  mild  weather  should  leave  them  with  heavy 
stocks  on  hand  which  it  would  be  necessary  to  slaughter 
in  order  to  clear  this  season.  However,  the  weather 
man  has  been  kind,  and  December  sales  have,  in  most 
instances,   compensated  for   a   slack  November. 

*  *  * 

Wholesale  houses  report  a  marked  improvemnet  in 
collections  in  most  parts  of  the  west.  A  few  districts 
have  suffered  from  car  shortages,  and  owing  to  delay  in 
marketing  the  crop  merchants  have  had  difficulty  in  col- 
lecting their  accounts.  However,  taken  as  a  whole,  con- 
ditions in  Western  Canada  are  much  better  in  this  im- 
portant respect  than  they  were  a  year  ago.  There  have 
been  a  few  failures  in  Winnipeg,  but  they  were  inevit- 
able, as  the  cost  of  doing  business  in  the  city  is  very 
high,  and  a  number  of  small  stores  were  started  with 
insufficient  capital.  Nothing  but  a  "boom"  could  have 
kept  them  alive,  and  they  have  succumbed  to  increased 
competition.  The  old  established  stores  with  sound  fin- 
ancial foundations  have  not  suffered  from  the  increased 
department  store  competition  to  any  appreciable  extent. 
Several  have  actually  made  .gratifying  increases  in  their 
sales— increases  larger  than  in  any  previous  years.  They 
have  had  the  capital  and  the  business  ability  to  meet 
new  competition  with  up-to-date  business  methods  and 
aggressive  advertising,  and  the  result  has  been  that  they 
have  not  suffered.  It  is  the  small  struggling  business 
with  insufficient  capital,  heavy  expenses  in  proportion  to 
the  volume  of  trade  done,  that  has  suffered  in  Winnipeg. 
Special  circumstances  in  the  city  have  contributed  to 
the  discomfiture  of  these  stores.  But  taking  the  country 
at  large  it  was  never  in  more  prosperous  state.  The 
crop  is  the  largest  on  record,  and  although  the  prices 
realized  are  not  so  high  as  last  year,  still  they  are 
sufficiently  high  to  yield  the  grower  a  good  profit.  The 
large  amount  of  grain  money  in  circulation  is  helping 
general  trade. 

About  the  time  the  December  Review  went  to  press 
there  was  a  disastrous  fire  in  Winnipeg  which  affected 
two  prominent  firms.  The  Rideout-Gilbert  Company 
•were  burned  out  and  lost  a  large  stock  of  carpets  and 
furnishings.  Temporary  premises  were  soon  secured  and 
business  resumed,  but  the  fire  was  undoubtedly  a  severe 
check  to  their  development. 

*  *  * 

Winnipeg  stores  still  cling  to  the  practice  of  keeping 
open  until  10  p.m.  for  two  weeks  before  Christmas.  The 
argument  for  the  custom  is,  of  course,  that  many  peo- 
ple have  not  the  time  or  opportunity  to  shop  during  the 
day,  and  that  it  is  necessary  to  keep  open  for  their  con- 
venience. The  same  argument  would  apply  at  all  sea- 
sons of  the  year— 'but  with  less  force  than  in  the  holiday 
season— but  the  early  closing  by-law  prohibits  the  stores 
keeping  open  after  6  p.m.  So  far  as  may  be  judged 
from  appearances  this  year  the  Winnipeg  stores  have 
been  kept  open  late  merely  because  it  has   always  been 


the  custom  to  work  long  hours  before  the  Christmas 
holiday  season,  and  because  each  man  is  afraid  of  his 
neighbor  getting  business  if  he  closes.  The  stores  have 
not  been  crowded  at  nights,  in  fact  if  the  truth  were 
told  very  little  business  has  been  done>  after  6  p.m.,  al- 
though there  has  been  an  immense  Christmas  trade  dur- 
ing the  day.  Moreover,  the  class  of  customers  doing  late 
shopping  were  decidedly  not  the  class  of  customers  for 
whose  particular  benefit  the  stores  are  supposed  to  ob- 
serve such  late  hours.  They  were,  in  nine  cases  Out  of 
ten,  people  who  might  very  well  have  done  their  shopping 
during  the  day.  When  a  big  concern  like  the  T.  Eaton 
Co.  can  profitably  pursue  its  consistent  policy  of  closing 
at  the  same  hour  the  year  round,  the  other  stores  should 
be  able  to  do  the  same  thing.  The  Winnipeg  public  have 
been  well  educated  by  the  early  closing  by-law  to  do 
their  shopping  during  the  day,  and  there  is  no  reason- 
able excuse  for  the  policy  pursued  by  the  great  majority 
of  Winnipeg  stores  of  keeping  open  late  during  the  two 
weeks  before  Christmas.  The  time  is  ripe  for  Winnipeg 
dealers  to  get  together  and  agree  to  stop  the  practice 
next  year.     Nothing  but   old-time  custom   stands  in  the 

way  of  an  immediate  reform  in  this  matter. 

*  * 

The  Western  Retail  Association  has  been  making 
great  progress  during  the  last  two  or  three  months  in 
the  new  Provinces  of  Alberta  and  Saskatchewan.  A 
large  meeting  was  held  a  few  weeks  ago  in  Edmonton, 
at  which  an  Edmonton  association  was  formed.  The 
majority  of  the  dealers  in  the  two  provinces  are  now  in 
line  with  the  movement,  but  there  are  some  districts  yet 
to  be  visited  by  the  secretary.  All  indications  point  to 
a  big  meeting  in  Winnipeg  during  the  Bonspiel  in 
February.  Western  dealers  evidently  mean  business,  and 
fully  appreciate  the  advantages  to  be  derived  from  legiti- 
mate  organization. 

*  » 

With  an  association  already  comprising  the  big  ma- 
jority of  the  important  dealers  in  the  three  provinces  of 
Manitoba,  Saskatchewan  and  Alberta,  the  executive  are 
confronted  with  new  problems  and  new  opportunities  for 
the  expansion  of  their  activities.  A  strong  association 
can  do  many  things  which  could  not  be  attempted  by  a 
weak   organization. 

One  department  of  work  to  which  increased  atten- 
tion is  now  being  paid  by  the  secretary  may  be  briefly 
outlined.  At  this  time  of  year  all  dealers  are  sending 
out  their  accounts,  and  they  are  undoubtedly  finding 
some  that  are  hard  to  collect.  There  are  "dead  beats" 
who  prey  upon  the  trade,  and  when  they  have  bled  one 
merchant  all  that  they  can  get  from  him  they  leave  him 
and  get  credit  from  another,  who  is,  perhaps,  in  blissful 
ignorance  of  the  big  bill  owing  at  the  other  store.  Some- 
times these  people  move  to  pastures  new  when  the  old 
has  been  exhausted.  Secretary  Coulson  now  asks  dealers 
to  send  him  such  accounts  in  duplicate.  He  will  write 
the  debtor  on  behalf  of  the  association,  and  in  many 
cases  his  letters  have  had  the  desired  effect  of  collecting 
the  amount  due.  In  case  the  account  is  not  paid  all 
members  likely  to  have  any  dealings  with  this  "dead 
beat"  are  notified  of  this  outstanding  account,  and  if 
they  give  the  debtor  any  credit  they  walk  into  the  trap 
with  their  eyes  open.  Members  may  at  any  time  secure 
from  the  secretary  a  complete  list  of  such  debtors. 
Dealers  having  such  accounts  should,  if  they  are  mem- 
bers of  the  association,  write  to  Secretary  W.  A.  Coul- 
son. His  address  in  No.  4  Williamson  Block,  Notre 
Dame  avenue,  Winnipeg. 
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TO   THE   WHOLESALE   TRADE 

(EXCLUSIVELY) 

RudolpH  DeutscK 

IMPORTED  SPECIALTIES  IN 

RUGS 

We  beg  to  advise  the  trade  that 

L.  A.  BRAIS  ®L  CO. 

Are  the  Sole  Selling  Agents  for  our 

MORAVIAN  HAND  MADE  RUGS, 
KABUL  AXMINSTER  RUGS, 
FRENCH  WILTON  RUGS, 
FRENCH  BODY  BRUSSELS  RUGS. 

Our  lines  will  be  shown  exclusively  by  L.  A.  BRAIS  &  CO., 

at  their  salesrooms 

403  and  404  Coristine  Bldg'.,     Montreal 

WE  SHALL  CONTINUE  TO  GARRY  A  COMPLETE  STOCK  OF  ALL  GRADES  FOR  IMMEDIATE  DELIVERY 

These  goods  have  met  with  a  large  and  increasing  sale  in  all  parts  of  the 
country,  and  are  deserving  of  a  place  in  every  stock.  I  respectfully  advise  our 
customers  to  forward  their  orders  to  our  agents.  The  trade  is  invited  to  call  and 
inspect  our  new  lines  for  the  Spring  season  at  the  above  address. 

Rudolph.  DeutscK 


L.  A.  BRAIS  &  CO. 

SOLE    AGENTS 

Salesrooms:  403-404  Coristine  Bldg.  MONTREAL 
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The  Old  Style  Blanket  at  Night 


The  Old  Style  In  the 

Morning— Ready  for  the 

Rag  Bag. 


REGISTERED  TRADE  MARK 


ti 


Stay  On 


jj 


Made    in    300    different 
styles,  consisting  of 

Summer 
Sheets 

in 

Linens  Ducks 

Cottons        Hessian 

and  Jutes 

Winter 
Blankets 


Kerseys  Wools 

Lined  Ducks 
Lined  Jutes 
Lined  Linens 
Lined  Hessians 

Best  made,  best  fitting, 
best  wearing,  and  largest 
range  of  Horse  Blankets 

on  the  Canadian  market. 

See  our   Sweat  Pad  ad. 
next  month. 


The  "Stay-On"  Blanket  at  Night. 


The  Telford  &  Chapman  Mfg.  Co., 


Rock  Island,  Que. 
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Knitted  Goods 
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^?     Men         > 

w 


-£? 


T.  A.  CODE,  PEoRJH' 


MANUFACTURER    OF 


Hosiery, 
Underwear, 
Fulled   Socks, 
Mitts,  Sweaters, 
Glovers'  Supplies,  etc. 


SELLING    AGENTS  : 


GEO.  D.  ROSS  &  CO. 

MONTREAL  TORONTO 


Prosp< 


We  beg  to  wish    you  all  a   Bright  and 

erous  New  Year 

On  January  1st  our  different  travellers,  as 

named  below,  started  out  for  placing  orders  in 

our  well  known  and  tested  lines.     Our  range  of 

samples  is  the  most  complete  yet,  and  in  spite  of 

/      \:  /  the  present  high  price  of  yarns,  our  prices  are  to 

remain  the  same  as  in  1905. 
■J&       /  We    consider    it    in    your  interest  to  see 

,/£2  "Our  Man'*  before  placing  for  1906,  as   we 

feel   sure   you  will   entrust   your  order  to  us  on 
inspection  of  our  samples. 


( 


|&\v 


1 

\ 


7% 

Maple    Leaf   Brand 


MAPLE  LEAF  BRAND 

HOSE,     HALF-HOSE, 
OVER-HOSE,     MITTS 

TKe  Standard  of  Quality 

Satisfaction  guaranteed.   'Prompt  deliveries.    Every  pair  warranted 


THE  GODERJCH  KNITTING  CO. 


J.    E.  LEWFTT,    Manager, 


Est'd   1895. 


GODERICH,    ONT. 


SELLING  AGENTS : 
McCLUNG  &  BURNS,  117  Wellington  St.  W.,  Toronto,  Ont.  A.  L.  GILPIN,  22  Victoria  Chambers,  232  McGill  St. 

Montreal,  Que.        FRED  S.  WHITE,  St.  Stephen,  N.B.,  for  Maritime  Provinces. 
GERHARDT,  HANLEY  &  MacKAY,  Box  367,  Winnipeg,  for  Manitoba,  N.W.T.  and  British  Columbia. 
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Trade 

The    Insignia 

Marh 

J 

THE          a'' 

l*  °^^^     BRAND 

FLAWLESS 

FAULTLESS 

FINISH 

of  Perfection 

FITTING 

Best  by  TesL 

Underwear  *»*  Hosiery 

Absolutely  Unshrinkable 


GUARANTEED 


ManTd  by  ALLEN  &  TURTLE,  Belfast 


These  goods  are  the  product  of  one  of 
the  best  British  houses,  which  is  an  ample 
guarantee  of  their  excellence. 

They  are  particularly  well  finished,  and 
will  not  irritate  the  most  sensitive  skin. 

From  wool  to  wearer  under  one  roof — 
spin,  dye,  knit  and  finish — perfection  in 
every  detail  assured. 

Garments  sold  in  Canada  are  speci- 
ally made  to  suit  Canadian  conditions, 
and  are  shipped  direct  from  factory  to 
dealer — no  broker  or  middleman  profits. 

Your  stock  is  incomplete  without    them. 


British  Manufacture 

In  All  Colors 

All  Fast  Colors 

Non-Irritating 

Maker  to  Trade  Direct 
Shrunken  Goods  Replaced 
Made  for  Canadians 


LATEST 
SHAPES 


Canadian  Agents  : 
15hQ 

Andrew  H.  McDowell  Co. 

(Incorporated) 

40-42  St.  Antoine  Street, 
MONTREAL 


LONGEST 
WEAR 
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PATONS    ALLOA    KNITTING  WOOLS 


THE  LARGEST  SCOTCH  SPINNERS  IN  THE  WORLD 

THE  title  "  PATON'S  ALLOA  YARN"  has  been  a  familiar  one  in  nearly  every  Scottish  home  for  more 
than  half  a  century.  The  Yarn  was  first  made  by  Mr.  John  Paton,  in  Alloa,  about  ninety  years  ago, 
and  by  the  middle  of  the  last  century  it  was  well  known  and  appreciated  throughout  the  length  and 
breadth  of  Scotland,  while  its  reputation  rapidly  spread  to  other  lands.  At  a  later  date  the  manufacture  of 
Fingerings  was  commenced,  and  for  these  also  a  large  demand  was  experienced.  Still  later  other  makes  were 
added,  and  it  now  requires  the  output  of  three  large  factories,  employing  about  1 ,300  workers,  to  cope  with 
the  demand  for  our  numerous  qualities,  which  comes  from  every  part  of  the  British  Empire  and  from  many 
foreign  countries  as  well. 

As  the  sale  increased,  the  demand  for  a  greater  variety  of  colorings  also  increased.  Some  of  the  earlier 
shade  cards  are  still  in  existence — very  creditable  productions  they  were  for  the  time — but  they  appear  in- 
significant beside  the  elaborate  cards  displaying  the  hundreds  of  artistic  shades  in  which  the  yarns  are  now 
produced. 

But  the  universal  reputation  which  our  yarns  enjoy  has  not  been  secured,  nor  is  it  maintained,  without 
great  vigilance  on  our  part.  Nothing  in  the  way  of  care  or  skill  or  improved  mechanical  appliance  has 
been  spared  to  bring  our  qualities  to  a  high  state  of  perfection  ;  and  we  believe  we  only  express  the  opinion  of 
the  vast  majority  of  those  accustomed  to  handle  knitting  yarns,  when  we  say  that,  alike  in  respect  of  quality, 
finish  and  durability,  they  are  not  surpassed  by  those  of  any  other  maker.  They  give  the  maximum  of 
satisfaction  to  the  knitter,  and  of  comfort  to  the  wearer. 


ALLOA  WHEELING  YARN  (the  original  make.)      Unequalled  for 
Cycling:,  Golfing,  Shooting  and  Fishing  Hose,  and  for  Garments 
for  Deep  Sea  Fishermen. 
ROSE  WHBELING      Paton's  Second  Quality. 
REAL  SCOTCH  FINOERINOS- 

Qualities :  Super,  Oceana,  .Marine, 

Rose,  Ivanhoe,  Atlantic. 

2  and  3  ply  for  Light  Shawls,  Opera  Hoods  and   Capes,    Infants' 

Socks,  Fine  Underwear,  etc. 
I  and  o  ply  for  Ladies'    Stockings   and    Shawls.    Men's   Socks. 

Jerseys,  Sweaters,  Gloves,  Cuffs,  etc. 
5and6  ply  for  Knickerbocker  Hose,  Sweaters,  Jerseys,  etc. 
UNSHRINKABLE  VEST  WOOLS    in  2,  3  and  4  ply,   for  all  kinds 
of  Underwear. 
Qualities:  Siper,  Scper  Pearl  (Silk  and  Wool). 

Ben  Nevis.         Rose  Pearl  (Silk  and  Wool). 
Rose, 


KNITTING  YARNS,    hard    spun    for    wear,   specially   adapted  for 
School  Knitting,  etc. 

Qualities':  Imperial.  Commonwealth. 

Federation.  Constitution, 

BOX   WOOLS,  in  2  oz.  hanks  and  1  lb.  boxes, 

Qualities:  PaTON'S,  CALEDONIAN. 

EIDER  WOOL. 
LADY  BETTY  WOOL. 
FLEECY  WOOL. 

nENDII\GS,  in  Skeins  and  Halls  of  %  and  1  OZ. 
RUO  WOOL,  in  a  large  variety  of  Brilliant  Colors. 

Beautiful  Rugs  and  Mats  can  be  easily  and  quickly  made  by  the 
least  experienced  workers,  and  at  a  very  moderate  cosl,  from 
this  quality. 


JOHN  PATON,  SON  <3b  CO. 


FACTORIES  : 

Clackmannan, 

Keilarshrae, 
Kilncraigs, 

Alloa,  Scotland. 


BRANCH  WAREHOUSES : 

London,  192  Aldersgate  St.,  E.C. 
Manchester,  10  Newton  St.,  Piccadilly 
Melbourne,  230  Flinders  Lane 

WITH     NUMEROUS    AGENCIES. 


PHILIP   DE    GRUCHY,   207  St.  James  St.,  MONTREAL,  Sole  Agent  for  Canada 
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Watch  this  page  monthly 
and  we  will  tell  you  why 
you  should  buy 

HYGEIAN"  UNDERWEAR 


Hygeian  is  the  best  knitted  underwear  on  the  market. 
You  can  buy  all  sizes  and  weights  in  Hygeian. 


^pery  dealer  can  supply  you  with  Hygeian  Underwear. 
Infants,  children ,  ladies  and  men  wear  Hygeian 
Jllways  reliable  is  Hygeian. 
JYame  Hygeian  is  a  guarantee  of  quality. 

Merit  ai°ne  has  made  ^Hygeian"  tne  most 

!  popular  on   the   market. 

Increase  y°ur  sales  by  selIins  "Hygeian." 

\  All  Wholesale  Houses  Sell  Hygeian    Underwear. 

Manufactured  by 

EAGLE  KNITTING  CO.,  Limited 

HAMILTON,     -     CANADA 


! 


1       Ge*  fitted  out  now  with  Hygeian. 
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Men's 
Wear 


REPEATS  NOT  AT  HAND. 

UNQUESTIONABLY  the  latter  part  of  Novem- 
ber, and  the  early  weeks  in  December,  were 
quite  beyond  precedent  in  wholesale  under- 
wear quarters.  "The  worst  in  years,"  was 
the  terse  remark  of  one  house.  The  amount 
of  weather  philosophy  heard  is  almost  endless,  and  un- 
seasonable atmosphere  was  primarily  held  accountable 
for  the  above  conditions.  In  this  respect  the  city  re- 
tail trade  suffered  greatly,  and  to  some  extent  the  coun- 
try districts  also. 

Disappointing-  reports  concerning-  repeats  expected 
from  Montreal  retailers  are  rife.  The  small  city  stores 
have  been  particularly  dull,  and  the  assorting-  trade  has 
been  spasmodical  and  always  of  small  volume.  The  cold 
weather  the  latter  part  of  December  served  to  brig-hten 
things  considerably,  especially  in  the  country,  and  job- 
bers and  manufacturers  rounded  out  what  is  considered 
on  all  sides  as  a  satisfactory  if  not  over  profitable 
season. 

Prices   Remain   Firm. 

As  predicted,  notwithstanding-  quiet  trade,  jobs  were 
uot  to  be  had  in  wholesale  and  manufacturing  centres. 
Prices  were  always  firm  but  sharp  advances  were  few, 
as  customers  were  protected  wherever  possible.  Fleeced 
underwear  has  again  had  a  very  satisfactory  season  at 
steady  prices.  Canadian  mills  have  effectually  shut  out 
goods  from  across  the  line,  notably  on  the  boys'  low 
fleeced  goods.  Deliveries  have  been  commendable  in 
these  lines. 

The  increased  feeling  for  men's  ribbed  goods,  which 
has  been  noted  at  various  times  in  these  columns,  goes 
on  apace.  These  sightly  garments  have  a  clinging  na- 
ture which  is  a  pleasing  contribution  to  the  comfort  of 
wearers.  Their  snug-  fitting- quality  also  tends  to  make 
them  warmer  than  the  looser  constructions  of  the  flat 
variety.     Dealers  also   commend  their  fitting  qualities. 

The  larger  centres  have  taken  strong-  hold  of  these 
goods,  and  smaller  stores  wisely  show  a  tendency  to  buy 
in  small  quantities.  These  goods  have  gained  a  remark- 
able hold  across  the  line,  and  there  is  every  reason  to 
believe  their  success  there  will  be  repeated  here.  Pure 
white  wool  underwear  and  solid  shades  of  blue,  tan  and 
pink  are  noticed  in  the  current  window  displays  of  city 
haberdashers. 

Fall  Buying,  1906. 

Jobbers  are  now  busv  contracting  for  Fall  under- 
wear lines  for  1906.  A  heavy  business  has  been  looked 
on  the  usual  lines  of  foreign  goods,  which  play  a  part  in 
this  market.  Jobbers  have  shown  no  hesitancy  in  pay- 
ing the  figures  asked,  which  are  often  advances  over  a 
year  ago,  showing  that  they  fully  expect  to  pay  more 
if  they  delay  buying.  American  fleeced  underwear,  which 
is  on  the  upward  grade,  has  been  well  covered. 

Although  Fall  trade  during  the  current  season  has 
been  quiet,  jobbers'  stocks  are  well  depleted,  and  thus 
buying  for  1906  is  upon  a  generous  basis.  Lines  of  cot- 
ton g-oods  for  Fall  are  practically  on  the  same  basis, 
although  complaints  are  heard  respecting  qualities. 

19 


The  usual  procedure  of  buying  Canadian  lines  of 
wool  goods  direct  from  the  mill  has  been  followed,  and 
prices,  after  more  than  the  usual  browbeating,  are  about 
at  the  same  old  figures,  with  a  notable  change  in  the 
quality  of  most  lines.  Retailers  must  remember  that  no 
amount  of  deception  in  taking  orders  upon  the  part  of 
salesmen  will  hide  the  difference  in  quality  when  the 
goods  come  to  hand. 

There  is  no  relief  in  sight  respecting  woolen  goods, 
and  manufacturers  find  it  impossible  to  keep  up  their 
standards  at  old  prices.  Reliable  ones  insisting  upon 
quality  must  ask  higher  figures.  The  result  will  be  that 
during  the  season  jobbers  will  be  forced  to  withdraw 
many  lines,  as  travelers  are  always  loth  to  mark  up 
prices  and  generally  ignore  these  instructions,  preferring 
to  cancel  the  line  altogether,  especially  if  there  is  a  sub- 
stitute. 

Spring  Trade  Rates. 

While  everything  has  contributed  to  confidence  on 
the  part  of  retailers,  and  good  orders  have  been  placed 
for  Spring,  many  houses  state  that  there  is  a  lot  of 
Spring  underwear  yet  to  be  bought.  This  is  primarily 
due  to  many  of  the  houses  pushing  assorting  lines  vig 
orously  and  neglecting  Spring  business.  Prices  remain 
practically  unchanged,  although  the  repeats  for  jobbers 
will  certainly  be  on  a  higher  basis. 

Some  of  the  mills  contract  for  their  supplies  a  full 
year  ahead  of^time,  and  base  their  prices  accordingly, 
never  taking  advantage  of  a  rising  raw  material  market. 
One  line  of  foreign  goods  shown  on  this  market  for 
Spring  is  already  up  10  per  cent.,  and  lines  from  across 
the  border  have  all  advanced.  Retailers  should  not  de- 
lay purchasing  maximum  quantities  for  Spring,  as  pres- 
ent favorable  prices  show  every  evidence  of  going  higher. 

More  Advances  in  Hosiery. 

Wool  hosiery  for  immediate  delivery  is  steadily 
growing  worse,  and  jobbers  are  forced  to  withdraw  lines 
constantly.  Some  Canadian  mills,  which  supply  the 
largest  quantity  of  worsted  goods  consumed  in  Canada, 
absolutely  refuse  to  take  any  repeat  orders.  $2.25, 
$3.25  and  $4.50  lines  are  all  in  short  supply  in  worsted 
goods,  while  the  range  of  cashmere  hosiery  is  much  de 
pleted. 

Fleeced  hose  in  this  market  are  not  gaining  notice- 
ably in  sales,  and  are  still  considered  among  the  slow 
element.  Buying  for  Fall,  1906,  is  now  under  way,  and 
jobbers  insist  upon  the  same  old  prices,  which  necessi- 
tates lighter  weights  throughout  the  range.  Retailers 
may  expect  to  see  many  lines  at  higher  figures,  with  the 
exception  of  the  old  staple  $2.25  goods. 

Anticipate  Requirements. 

Spring  Canadian  cotton  lines  have,  in  at  least  one 
instance,  advanced  5  per  cent,  during  the  past  month  in 
sympathy  with  the  higher  figures  demanded  by  foreign 
mills.  Deliveries  on  staple  cotton  goods  are  expected  to 
be  fair,  and  prices  will  go  higher  for  repeats.  Lac- 
ankle  hosiery  is  practically  the  only  wear  predicted  for 
Spring,  while  lace  allovers  are  regarded  as  fair.  In  the 
color  field  tans     are  proving  by     far  the  strongest,    and 
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Burritt's  Dominion  Brand 
Hosiery  and  Underwear 

RIBBED  AND  PLAIN 

HOSIERY,    SOCKS,     MITTENS,     TOQUES, 
GOLFERS,  SWEATERS,  OVERHOSE,  Etc. 

Ladies',  Misses'  and  Children's 

UNDERWEAR 


The  name  Is  a  guarantee  of  quality 

Every  pair  of  hose   bears  our  guarantee   ticket. 


Notwithstanding:  the  GREAT  ADVANCE  in  the 
price  of  wool  we  have  made  veiy  little  change  in  our 
PRICES. 

Our  travellers  are  now  on  the  road  and  will  call 
upon  you  shortly  with  a  FULL  LINE  OF  SAMPLES. 

will    find   it    to   their  advantage  to    place 
their    orders  early   this   season,   as    these 

prices  are  not  guaranteed   and  will   certainly  have  to 

be  advanced  in  a  short  time. 


ts 


ORDER  EARLY  from 


A.   BURRITT  &  CO. 


Dominion  Hose  and  Underwear  Mills 


MITCHELL,  ONT. 


••••••••••••••••••••••••••••••■•"••■••••••••< 
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Perry's 

Nevershrink 

Process 

Underwear 

If  you  do  not  already  carry  PERRY'S 
UNDERWEAR,  then  start  the  New 
Year  with  this  reliable  brand.  It  is 
all  wool  and  guaranteed  unshrinkable. 

Satisfaction  ensured. 

Ask  your  wholesaler  for  it,  as 
you  will  find  it  a  valuable  asset  to 
your  business. 


G.  B.  Perry  Knitting  Co. 


Hamilton,  Ont. 
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navies  are  favorably  spoken  of.  Whites  have  confirmed 
early  predictions,  and  are  the  decided  novelty  for  the 
Spring  season.  Where  lines  have  been  at  all  representa- 
tive sales  have  been  gratifying. 

Retailers  must  remember  that  jobbers  cannot  repeat 
lace  ankle  goods,  as  the  Chemnitz  market  already  de- 
mands 15th  of  July  delivery,  which  is  out  of  the  ques- 
tion. Prices  are  stiff  and  high  for  all  lines  from  that 
market,  and  in  most  cases  repeats  will  not  be  accepted 
at  any  price.  Embroidered  goods  are  also  well  sold  up. 
No  goods  can  be  obtained  on  short  notice. 

In  men's  goods  greys  and  tans  are  favorite  color- 
ings, and  embroidered  effects  are  much  asked  for.  Some 
lines  of  spots  and  dots  in  both  men's  and  women's  goods 
in  navy  and  tan  are  in  good  request. 

Blouses  and  Sweaters. 

More  than  the  usual  interest  has  centred  on  the  ex- 
tensive lines  of  knitted  blouses  and  sweaters  for  Winter 
wear.  These  garments  are  a  necessity,  and  their  adop- 
tion has  become  so  general  that  an  excellent  business 
has  been  built  along  this  line.  Retail  trade  during  the 
past  month  has  been  very  active,  and  repeats  have  taxed 
the  capacity  of  manufacturers'  and  jobbers'  stocks. 
Prices  have  been  unchanged  in  many  cases,  although 
mills  are  asking  much  higher  figures. 

One  of  the  new  things  now  having  a  run  is  a  golf 
vest  in  both  ladies'  and  children's,  and  in  wide  fancy 
stitch  and  shaped  at  the  waist.  This  style,  shown  in 
navy,  white  and  cardinal,  buttons  on  the  neck  and 
shoulder,  and  is  one  of  the  most  active  lines  in  jobbers' 
hands.  Dealers  report  the  big  sleeve  as  the  feature 
now  in  full  swing,  especially  on  grades  jobbing  over 
$19.  The  revers  front  has  come  to  stay,  and  when  shown 
with  brass  buttons,  particularly,  is  doing  the  bulk  of 
present  business. 

Retail  Offerings. 

At  retail  the  amount  of  goods  displayed  in  window 
and  interior  is  tremendous,  and  the  variety  of  styles  is 
almost  confusing.  These  were  active  lines  around  the 
holiday  period.  The  Norfolk  jacket  is  well  spoken  of, 
although  there  are  obvious  disadvantages  respecting  its 
universal  approval.  City  trade  leads  in  this  branch  of 
the  knitted  goods  family,  and  jobbers  complain  that 
many  small  stores  do  not  push  these  goods  as  strenu- 
ously as  they  might.  In  men's  and  boys'  sweaters  the 
better  grades  of  goods  have  been  asked  for,  due  to  the 
widespread  interest  in  athletic  sports.  Many  other  lines 
of  trade  try  to  capture  the  sweater  business,  and  it  is 
up  to  the  dry  goods  dealer  to  see  that  his  assortments 
and  prices   are  right. 


IN    THEIR   NEW   QUARTERS. 

Dr.  Jaeger's  Sanitary  Woolen  System  Company, 
Limited,  are  now  installed  in  premises  admirably 
adapted  for  their  wholesale  purposes,  in  the  first  floor  of 
the  Alexandra  Building,  Victoria  square  and  St.  James 
street,  Montreal.  Centrally  located,  two  large  signs 
fifty  feet  and  thirty  feet  in  length  respectively,  besides 
name  lettering  on  every  window,  a  visitor  cannot  over- 
look the  site. 

Special  fixtures  from  floor  to  ceiling  are  used  for 
stocking  the  complete  line  shown  by  this  firm,  and  a 
showroom  fitted  with  every  convenience  and  neatly  car- 
peted is  provided.  Large  bins  are  arranged  around  the 
entire  flat  and  are  utilized  to  advantage  in  stocking 
many  lines. 

The   shipping   room,   entirely  distinct  and   reached     by 
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Ellis  Spring  Needle  Ribbed 


Is  the  only  line  of  Spring  Needle  Ribbed  Underwear  made 
in  Canada,  which  fact  we  are  prepared  to  prove.  Do  not  be 
deceived  by  the  latch  needle  imitations  that  are  on  the 
market.  


Genuine  Spring  Needle  Ribbed 
Underwear 

must  bear  this  label 


|rj'    RIBBED, 

^UNSHRINKABLE 
^ r  j 


Men's  and  ladies'  combination  and  two-piece  perfect  fitting 
suits,  guaranteed  unshrinkable  by  our  new  process. 


MONYPENNY  BROS,  &  CO.,  TORONTO  and  MONTREAL 


SELLING  AGENTS 


JAEGER  PURE  WOOL 


We  have  now  opened  our  new  Wholesale  Ware- 
house at  301  St.  James  Street,  corner  of  Victoria 
Square,  Montreal — and  shall  be  pleased  to  receive 
a  call  from  you  next  time  you  are  in  Montreal. 
We  carry  a  full  line  of  Underwear,  and  Pure 
Wool   Goods  of  every  kind. 


DR.  JAEGER'S 


SANITARY 
WOOLLEN 


SYSTEM 


COMPANY 
LIMITED 
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CRACK"  HOCKEY  PLAYERS 


STANFIELD'S  Underwear 

They  know  that  no  other  Underwear  so  well 
combines  lightness,  warmth,  ease  and  comfort. 
And  STANFIELD'S  never  shrinks. 

Are  you  letting  some  other  dealer  have  this 
good  paying  trade  ? 

Why  not  win  a  share  of  it  by  stocking 
"STANFIELD'S  UNSHRINKABLE"  and  get 
the  benefit  of  all  the  advertising  we  are  doing? 


TRURO  KNITTING  MILLS  CO.,  Limited,   -  TRURO,  N.S. 


ADAMS  LOCKSTITCH  HOSE 

Wins  Lasting 
Customers 
Wherever  Shown. 

Its  Special  Features  : 

10  FOLD  KNEES 
6  FOLD  ANKLES 

give   it   a    wearing    quality 

equalled  by  no  other  hosiery 

on  the  market. 

A.  E.  ADAMS  &  CO. 

LEICESTER,  ENC. 

Manufacturers 

WALTER  WILLIAMS  &  CO. 

301    ST  JAMES    STREET 

MONTREAL 

33    MELINDA    STREET 

TORONTO 


WHOLESALE 
ONLY 


We  are  also  agents  for 

ROBT.  WATSON  &  SONS,  Lurgan,  Ireland 

Manufacturers  of  Linen  Handkerchiefs 


a  separate  entrance,  is  modern  in  every  respect.  The 
general  offices  of  the  firm  are  replete  with  up-to-date 
facilities,  and  the  private  office  of  the  Canadian  manager, 
Mr.  A.  H.   Patterson,  adjoins  them. 

The  steady  growth  and  continued  advancement  of 
their  wholesale  business  will  be  adequately  coped  with 
by  the  completeness  of  the  new  wholesale  headquarters. 


HOSIERY    SIZES. 

At  the  request  of  many  of  our  subscribers  this  list 
of  sizes  is  reprinted  for  use  as  a  reference  guide. 

Hose  and  half-hose  must  measure  in  inches  from  the 
toe  to  the  heel  the  same  number  as  the  size.  Thus,  size 
8  must  measure  8  inches,  and  so  on.  This  rule  is  in- 
variable, and  hosiery  not  coming  up  to  this  standard  is 
returnable  to  the  vendor.  The  length  of  leg  should  not 
be  less  than  27  inches. 

The  following  is  a  list  of  hosiery  sizes  used  in  con- 
nection with  the  corresponding  sizes  of  shoes  :  This 
list  should  be  pasted  up  in  the  department,  or,  better, 
learned  : 

For  Men. 

Size  of  Hose..  Size  of  Shoes 

9*4   5*4  or    6 

10      6K  or    7 

10*4    7*4  or    8 

11       8H  or    9 

11  %    9K  or  10 


For  Women. 


Size  nf  Hose. 

8      ... 


Size  of  Shoes 
2      to    3 


8W  3*4  or  4 

9  4«  or  5 

9*<  5«or  6 

10  6K  or  7 

10K  v. ^%  or  8 

For  Children. 

Size  nf  Hose.  f-jze  of  Shoe.                                      Age. 

4     I'A   3  to  6  months 

4*4    2       1  year 

5 2*4  to    3*4    1*4  years 


5*4. 

6  . 
6*4. 

7  . 
7*4. 

8  . 


4 
.  6 


8*4 2*4  to    3*4 

9     4    and    4*4 

9*4 

10    


10*4 7    and    7*4 


to    5  'A    2  years 

to    7*4   3  to  4  years 

to    9*4   5  to  6  years 

to  11*4    7  years 

to  13*4    8  to  9  years 

to    2       10  to  11  years 

12  to  13  years 
14  years 

5  and    5*4 

6  and    6*4 


11 


9 


M 


NEW  MANAGER  AND  BUYER. 

R.  W.  R.  MATHEWS  has  severed  his  connection 
with  Gault  Bios.  Co.,  Limited,  to  accept  a  posi- 
tion as  manager  of  and  buyer  for  department. 
"E,"  Greenshileds  Limited.  Montreal.  This  department 
is  one  of  the  strongest  in  the  "Shield  Brand"  house,  and 
includes  lines  of  ladies'  hosiery  and  underwear,  laces, 
ribbons,  handkerchiefs,  gloves,  a  full  range  of  knitted 
novelties,  etc.  Mr.  Mathews,  who  took  charge  during 
the  early  part  of  December,  has  already  inaugurated 
many  new  methods  in  the  arrangement  of  stock. 

During  the  past  seven  years  he  has  been  buyer  for 
similar  departments  with  Gault  Bros.,  and  altogether 
has  been  fifteen  years  with  that  house.  His  early  ex- 
perience in  the  trade  was  gained  with  the  old  millinery 
house  of  John  MacLean  &  Co.,  with  whom  he  remained 
twelve  years.  He  is  well  known  throughout  the  trade 
as  an  authority  in  the  lines  he  has  charge  of,  and  in 
accepting  his  new  position  his  many  friends  expect  him 
to  still  further  increase  his  success. 
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C.  TURNBULL  CO.  of  GALT,  LIMITED 

GALT,     =    CANADA 

We  take  this  opportunity  of  thanking  all  our  customers  for 
their  favors  during  the  past  year  and  trust  we  will  merit  a 
continuance  of  same  during  this  coming  season. 

Our  new    samples  of 

PERFECT  FITTING  ELASTIC  RIBBED  UNDERWEAR 

.  .  .  for  .  .  . 

Ladies,  CHildren  and  Infants 

are  now  being  shown  by  our  travellers.  They  will  be  found 
up-to-date  in  every  particular. 


NEW  DESIGNS     :-:    NEW  TRIMMINGS 

and  the  BEST   QUALITY    on   the   market. 

This  brand    <^^_ ^*<*    of  Full  FASHIONED 

Pure  Wool  \CEETEE/  Underwear 

feoRE  woov 

has    proved    to    be    a    great    success;      is     non  -  irritating, 
unshrinkable,    and  a  never-get-out-of-shape  garment. 

See  our  new  samples  for  Spring  and  Fall. 

They  will  be  asked  for,  having  been  well  advertised  in  the 
DAILY    PRESS  to  the  consumer. 


■20\ 


Dry   Goods  Review 


KNITTED  GOODS 


January,  1906 


^\ER  F/*, 


PURE     WOOL. 


Cartwrigbt  $  Warners 

LIMITED. 

LougHborougH,   England. 

Manufacturers    of^^_aa*X 

NATURAL  WOOL 
UNDERWEAR  *  * 


In  addition  to  the  well-merited  reputation  of  this  firm  in  al 
important  markets  in  the  world  we  take  pleasure  in  subscribirg 
to  the  fact  that  during  ten  years  that  we  have  represented  them  n 
Canada  this  reputation  has  been  well  sustained  tor  the  dura- 
bility and  unshrinkable  qualities  of  their  underwear. 

R.  FLAWS  &  SON,  Agents,    :  :    Melinda  St.,  Toronto 


"Lion"   Brand 
Boys'  KnicKers 


V*  e  are  makers  of  the  above  celebrated  goods  and  we  are  turning" 
out  10,000  pairs  per  month,  and  they  are  sold  to  the  best  people  from 
the  Atlantic  to  the  Pacific.  All  goods  bearing  the  above  brand  are 
made  from  all-wool  cloths,  with  double  seats,  double  knees  and 
double  stitched  scams. 

We  are  showing  for  the  coming  season  a  splendid  variety  of  the 
celebrated  Hewson  goods  in  "  Lion  "  Brand  Knickers,  and  no  better 
goods  for  wear  can  be  found  on  the  market. 

Write  us  for  samples  and  full  particulars. 


The  Jackson  Manufacturing  Go. 

CLINTON,  ONT. 


Seling     Agents     for 


BLACK   CAT  HOSIERY, 


WHITE  CAT  UNDERWEAR. 


THE  GALT  KNITTING  CO. 

THE  GALT  KNITTING  COMPANY  has  been  busy  all 
December  moving  its  plant  across  the  street   to   its 
new  premises.    It  was  a  big  job  as  not  only  much  of 
the  old  machinery  had  to  be  taken  from  the  old  building 
and  set  up  again  in  the  new  one,  but  a  large  amount  of 
new  machinery  was  put  in. 

However,  with  the  beginning  of  the  new  year  they 
are  in  a  better  condition  than  ever  to  turn  out  their 
goods.  The  new  building  is  thoroughly  up-to-date.  It 
includes  all  the  features  which  modern  factory  building 
has  shown  to  be  desirable.  It  covers  a  much  greater  area 
than  the  old  Tiger  Brand  factory. 


MR; 


DRYGOODSMAN   ELECTED   MAYOR. 

W.   J.  FERGUSON,  who  has  been  elected  mayor 

of   Stratford,   by   acclamation,   for   a   second  term, 

is  a  prominent  drygoodsman  of  that  city.     He  has 

built  up  a  large  business  in  the  Arcade,   and  carries  the 

business   acumen,    which   enabled   him    to    succeed   in     his 

private  affairs,  into  the  service  of  the  municipality. 


1  luting'  Mr.  Ferguson's  tenure  of  the  office  last  year 
much  progress  took  place  in  the  city.  New  industries, 
including  the  Dominion  Thread  Works,  were  added.  The 
principal  streets  were  paved  and  many  permanent  side- 
walks were  laid.  Following  the  addition  of  new  fac- 
tories the  city  has  enjoyed  a  steady  increase  in  popula- 
tion. The  enterprise  and  progress  displayed  by  its 
citizens  augurs  well  for  the  future  prosperity  of  the  city. 

It  is  a  pleasure  to  congratulate  Mr.  Ferguson  on  his 
part  in  establishing  the  conditions  which  now  exist.  His 
re-election  without  opposition  is  a  striking  proof  of  the 
confidence  which  his  fellow  citizens  repose  in  him. 


SHOE  MANUFACTURERS  ASK  PROTECTION. 

At  its  Quebec  srssion  the  Tariff  Commission  was 
waited  on  by  a  delegation  of  boot  and  shoe  manufac- 
turers. On  their  behalf  Mr.  J.  Ritchie  asked  for  an  in- 
crease of  duty  on  American  products  in  boots  and  shoes. 
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A.  L.  Gilpin                                         J.  A.  Murray 

Bryce  &  Company 

AGENT                                                                                            AGENT 

AGENT* 

Montreal                                                               Sussex,   N.B. 

Winnipeg  &  Vancouver 

the  WATSON    MANUFACTURING    CO.  umited 

Manufacturers  of  Men's,   Ladies'  and  Children's  Ribbed   Knit  Underwear 
PARIS,  ONT.,  CANADA 


To  the  Retail  Trade 


Our  travellers  will  again  call  on  you  with  a  larger  and 
more  complete  Range  of  UNDERWEAR  (that  will  wear)  than 
we   have  ever  shown   before,   for  next  Fall   trade. 

The  variety  being  so  numerous  we  can  only  mention  a  few 
of  the  specialties,  namely,  Ladies*,  Mens,  Boys'  and  Girls' ,  in 
Elastic  Ribbed  Underwear*  in  every  style. 

The  demand  for  the  ALLAN  NURSING  VEST,  of  which 
we  are  the  sole  makers  in  Canada,  has  been  very  large  indeed ; 
this  useful  garment  meeting  with  more  favor  all  the  time. 

IV e  are  also  showing  a  Full  Range  of  Men's  Shirts  and 
Drawers  in  PLUSH  Ribbed. 

The  assortment  for  Children  and  Infants  is  also  very 
large,  and  are  made  in  every  conceivable  style,  our  RUBENS 
Vests,  of  which  we  are  the  sole  makers,  being  specially  adapted 
for  the  youngsters. 

We  are  also  showing  an  improved  range  of  Ladies' 
Bloomers,    Children's    Waists   and  Sleepers. 

If  you  will  wait  for,  or  write,  our  agents,  we  are  sure  you 
will  be  delighted  with  our  goods,  and  your  esteemed  order  will 
have  our  closest  attention. 

Yours  very   truly, 

Watson  Mfg.    Co.,   Limited 
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J.  &  J.  BALDWIN'S 


Established   1785 


Bee  Hive 


Established    1785 


KNITTING  WOOLS 

Are  known  all  over  the  civilized  world. 


THE  LARGEST  AND  OLDEST  ESTABLISHED  MAKERS 
OF  ALL  KINDS  OF  KNITTING  WOOLS. 

LATEST  NOVELTIES-BEEHIVE     RUG   WOOL,  FEATHER   WOOL  Agent 

AND    DOUBLE     KNITTING     WOOL,    ALSO     WHITE     HEATHER  nil  MP  AM    REI  I 

FINGERING  (Baldwin's  second  quality.)  UUHUHH   DELL 

*wl ■__■  1  «->  ~-         «-.  .  Montreal  and  Toronto 

Wholesaleonly.       Send  for  Samples.        I 
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Are  you  putting  in  a  stock  of  the  Dr.  Deimel 
Underwear  so  as  to  supply  the  demand  for  Spring  in  your 
locality  ?  Don't  leave  it  until  too  late.  Business  in  this 
truly  hygienic  undergarment  is  increasing  month  by 
month. 

The  concern  prepared  with  an  assortment  will  get  the 
trade     and    profit.  The     Dr.     Deimel     Underwear     of 

Linen-Mesh  is  famous  the   world   over.       No  store  selling 
good   Underwear  can  afford  to  be  without  it. 

We're  waiting  to  send  booklets,  samples  and 
particulars  of  wholesale  terms. 


Address 

DEIMEL  LINEN-MESH  CO. 


2202  St.  Catherine  St.,  Montreal,  Canada 


NEW  YORK 
491   Broadway 


SAN   FRANCISCO 

110  Sutter  Street 


LONDON,   Eng., 

10-11-12  Bread  St.,  E.C. 
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The   Stratford 
Knitting  Co*,  L.m.ted 

Stratford 

Manufacturers  of 

High-grade 

Woollen 

Gloves  and  Mitts 

This  is  our  specialty.    Perfect  fit,  style  and  finish. 


BRAND 


RECI5TEREQ 


Sole  Agents  for  Ontario 

McClung  &  Burns 

117  Wellington  St.  West, 

TORONTO 

Quebec  For  Maritime  ProYincea 

A.  L.  GILPIN  J.  A.  MURRAY 

232  McGill  St.,  Montreal  Sussex,  N.B. 


A  High  CJass  Underwear 


For  All  Climates 


THE 


44 


PESCO 

UNSHRINKABLE 
UNDERWEAR 

Has  NO  EQUAL 

"  PESCO  "  is  Scotch  made,  is  All  Wool  or  Silk  Wool  and 
is  made  in  all  shapes  and  stales  for  MEN.  WOMEN 
and  CHILDREN. 

"  PESCO  "  Is  made  of  the  best  2  and  3  ply  Yarns  and 
Is  Guaranteed  Unshrinkable. 

ANY  GARMENT  SHRVNK  IN  WASHING  WILL  BE 
REPLACED. 


Manufactured  solely  by 
PETER  SCOTT  &  CO.,  LIMITED 
Hawick.  Scotland 


Full  Ranges  of  Samples  at 
Swltzer  <&  Hawksworih, 
•207  St.  James  St. 


A.  D.  Macdonald.        *ts  Mclntyre  Mock 
WINNIPEG,  MANITOBA. 


MONTREAL 
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The  Celebrated  "JAY" 
Unshrinkable  Woollen  Underwear 

Garments  shrunk  in  washing  will  be  replaced 


me  Jay  Vtnfj& 

Undent'ear for  ladies. 
Gentlemen  &  Clu/dren 
can  be  obfainda 
in  nit  fbiclinesseS 
suitable  /brat? 
climates. 


f^K 


THE    HEALTHIEST 
and  MOST  COMFORTABLE 

LADIES'  COMBINATIONS 

are  fitted  with  the  patent 

"S"    WRAP 

This  most  desirable  addition  to  the  combination  will  be  better 
understood  by  a  reference  to  the  design.  It  affords  complete 
protection  where  this  is  most  necessary. 

DOCTORS   AGREE 

that  the  "S"  WRAP  fulfils  its  object  with  greatest  benefit 
to  the  health  of  the  wearer. 

No  button  is  needed  as  the  wrap  automatically  adjusts  itself 
to  the  position  of  the  wearer,  and  the  garment  does  not  drag 
when  the  wearer  is  sitting. 


WJ3  \ 

5 
WRAR 


GENTLEMEN'S 

"Star"  Seated  Pants  and 
Drawers 

THE  IDEAL  WEAR  FOR  HORSEMEN, 
CYCLISTS   AND    ATHLETES 

NO   SEAMS 

at  fork,  up  back  and  down  inside  of  leg  to  give  way  or  chafe. 

EXTRA   SPLICED 

and  greater  freedom  given  by  Star  Shaped  Gusset, 

These  Improvements  can  also  be  obtained  in 
Merino  and  Silk  and  Merino. 


WHOLESALE  ONLY  OF 


Messrs.  I.  &  R.  MORLEY  and  GEORGE  BRETTLE  &  CO. 

WOOD  STREET,  -  LONDON 
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Crescent   (2 
^!?and  It 

Hosiery  and  Underwear 

S.  Lennard 

£*  Sons 


DUNOAS,  ONT. 


Manufacturers  of  al]  kinds  of  Ladies', 
Misses'  and  Children's 

RIBBED  UNDERWEAR 

in  Cotton,  Wool,  Worsted,  Merino, 
and  Silk,  and  "  Bolton's  "  process  for 
Unshrinkable  Underwear. 

GUARANTEED    UNSHRINKABLE    AND 
NON-FELTING. 


SOLE  SELLING  AUENTS 

The  Richard  L.  Baker  Co. 


60  Yonge  St., 


TORONTO,  ONT. 


This  design  a  glial  - 
antee  of  quality. 


SAMPLES    AND 
PRICES  FOR 
THE    ASKING. 


WRAPPING 
PAPERS 

—ALL   CRADES,  AHD    BEST   OF   EACH 
CREY,  RED-BROWN,     MANILLA,    FIBRE, 
TEA,  ETC. 


Canada  Paper  Co. 


TORONTO 


MONTREAL 


»..»■■»:»..».  .»..». .»..»..»..»..»..». .0. .»..»..»..». ~.9..»..»-». .»..»..»..».. »..»..»..0..t..»..9..»..t..»^0.^..t..^ 


-  In   1895   - 

For  the  First  Time  in  the 
World's  History 

TWO  STEEPLES,  Limited,  Wigslon,  England 

■  made  and  sold 

Pure  Wool  UNDERWEAR 

"""  Could 

"TWO  STEEPLES"   (Regd.)  Underwear  has   been  tested  and  IN  OX 

appreciated  for  10  long  years  throughout  the  British  Empire.  ^^  ■  ,         • 

It  interests  you,   because   it   brings   delighted   customers   back  4^^  111    III  1^ 

to  your  store. 

This  original   departure  has  brought  crowds  of  imitators  ;  do 
not  be  deceived,  for  not  one  of  them  is  "  just  as  good." 

ORIGINALITY  AND  EXPERIENCE  ALWAYS  LEAD 

A  post  card  to  E.  L  ROSENTHAL,  4  Place  d'Armes  Hill,  Montreal,  Sole  Agent  for  Canada 

-  will  bring  samples  and  our  Red  Booklet  called  "THE  STORY  OF  TWO  STEEPLES"    


f.. »-•..«.. »..••.»•< 


'••••••••••••••••••••••••••••••• 


>■••••••••■••■•■••••••■•■■•••••• 
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STOREY'S  GLOVES 

— Of  well-known   merit. 

— Yield  a  good  profit  to  dealer. 

— Sold  by  first-class  Men's  Furnishers 

and  General  Merchants. 
— See  new  lines  for  1906 

"BUILT  ON  QUALITY" 

W.H.  STOREY  &  S0N,««  ACTON,  ONT. 


The  Glovers  of  Canada  .  .  . 
Established   186K 


f  IRE  NOTICE 


We  beg  to  notify  our  numero  i «  customers  and  friends  that  though  fire  completely 
destroyed  our  premises,  at  364  St.  Paul  St.,  on  Dec.  16th  last,  we  intend  continuing 
business  on  as  large  a  scale  as  ever,  and  respectfully  solicit  a  continued  share  of  your 
esteemed  patronage. 

We  have  secured 

Temporary  Premises  at  505a  St.  Paul  St. 

where  we  will  carry  on  the  business  until  May  1st,  at  which  time  we  hope  to  take 
possession  of  a  new  warehouse.     This  address  will  be  given  in  a  later  issue. 

You  will  find  our  stock  as  large  and  complete  as  ever  in  all  lines  of 

Grey  Meltons  Beavers,  Serges  Vicunas  and  Tweeds, 

also  Farmer's  Satin,  Italian  Cloth,  Etc. 

In  fact,  Everything  in  Woollens  and  Tailors'  Trimmings. 

Silks  and  Satins  a  specialty. 

THE   BRITISH    AMERICAN    IMPORT   CO. 


Wholesale  Dry  Goods 


505a  St.  Paul  St.,  MONTREAL 
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RAIN  PROOFS 


Buyers 


who  want  RELIABLE  goods 
should  ask  for   those  proofed 


by  the 


The  "Cravenette"  Co.,  Limited,  affix  their 
stamp  only  to  such  goods  as  are  suitable  in 
quality  for  Rainproof  purposes. 

Therefore,  this  stamp  is  a  guarantee  not 
only  of  Rainproof  properties,  but  also  of  the 
quality  of  the  material. 


Co.,  Ltd 

and  stamped — "CtCLVenettG" 

WET 

or 

fine: 


RAIN 
SHINE 

«j» — 


The  "Cravenette"  Co.,  Ltd.,  Bradford,  Proofers  to  the  Trade. 


To  the 

Suspender  Buyer 
Who  Wants  "More" 


More  what? 

More  value  in  suspenders,  "more" 
sales  in  his  department,  "more"  profit 
in  his  pocket.  He's  the  man  to  ap- 
preciate the  Globe  Made  Suspenders. 
They  are  absolutely  the  best  suspen- 
ders,not  because  we  say  so.butbecause 
our  customers  say  so  [also.  They  are 
the  kind  to  build  a  solid,  substantial 
business.  We  have  a  great  line  for 
"more"  suspender  sales. 
To-day  is  your  time  to  write  if  you 
want  "more." 


The  GLOBE  SUSPENDER  CO. 

ROCK  ISLAND,  P.  Q. 


VIRGOE 

MIDDLETON 

&  CO. 


TRADE 


MARK 


34  Wood  St.  and  1  Love  Lane  _ 

LONDON,    E.   C,    ENG. 

Manufacturers  of  all  descriptions   of 

Men's  Silk  Neckwear 
Mufflers  Handkerchiefs 

Shirts  Pyjamas 

Wristbands         Braces 


*K'^.  ^^^ 


Umbrellas 

Collars 

Belts 


Silk,  Cotton  and  Wool  Shirtings 

Special  exclusive  designs   in    D.  &  J.    Anderson's    Zephyr 
Oxford,  Canvas,  Matt,  Silk  Zephyr  and  Mercerised 
Cotton  Shirtings. 

Specialties     in     Lainella,      Levislna,   Algerine,    Cingalee 

Persian,  Rangoon  and  other  unshrinkable    makes 

in  Flannel  and  Ceylon  Shirtings. 

Exclusive  and  latest  Novelties  in  Spun  Silk  and 
Pure  Silk  Shirtings. 

New  ranges  are  now  in  the  hands  of  our  Canadian  Representative. 

ROBERT  HARJCOWER,  MONTREAL 
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^WOOLNAP 
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^WOOLNAP 
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KW00LHAP 

A--1  III      ~   TRAOl  **•■ 
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&W00LNAP 

i '  ill  I        ~     »1M    -"  ~" 


HP 


5WQ0LNAP 

C  UNSHRINKABLE    ■ 


^WOOLNAP 

e  UNSHRINKABLE   a 


»  UIISHRINKABLE   » 


The  retailer  of  to-day  requires  a  brand  of 
reliable  goods  in  order  to  keep  his  customers 
and    also    to    secure    new    ones. 

Woolnap 

MEN'S 

Underwear 

is    noted    tor    its    many    reliable    qualities. 

It  is  made  from  the  finest  Woollen  Yarn, 
which    means    Warmth. 

It  has  Reinforced  Gussets  and  No  Raw 
Edges. 

PERFECTLY    SHAPED 

AND 

PERFECTLY    FINISHED 

ALL  WHOLESALE  houses 

HANDLE 

WOOLNAP  UNDERWEAR 


^WOOLNAP 

«  UNSHRINKABLE   * 
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Th< 


44 


TIP  TOP 


♦♦ 


[CUP  RUNNER] 


PATENTED 


M 


en  s 


UMBRELLA 


RETURNED     , 

m  TI. 


Facsimile 


Unbreakable 
Tip  Gup 

and 
Bulb  Runner 

in 
One  Pi 


Extra  long  sustaining  ribs,  giving  great  streng'tH. 

Sightly,  Convenient  ana  UnbreaKable 


FOR  SALE  BY  ALL  THE  LEADING 
WHOLESALE  HOUSES 
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Have  You  tKe 


GORDON 
SUSPENDER 


PATENTED 


in  stocK  yet  ? 


Hig'H-  Class    and    Dressy 
A    Gentleman's     Brace 


AND  THE  MOST  COMFORTABLE  SUSPENDER.  YET  MADE 


Assorted    lengths.  Brass   Trimmings,   which    will    not    rust, 


FOR  SALE  BY  ALL  THE  LEADING 
WHOLESALE  HOUSES  THROUGHOUT  CANADA 
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PEN-ANGLE   TALKS   TO    RETAILERS 


*  UNSHRINKABLE* 


Trade  AfarK 

There   is   a   satisfaction    in    handling  good    merchandise  that    appears  most 
prominently  in   the  cash  drawer. 

You  are  in  business  for  profit  and  you  can  get  it  best  from  the  best  goods. 

That  is  why  you  should  have  in  stock  a  full  line  of 

PEN-ANGLE 

UNSH  RIN  KABLE 

UNDERWEAR 

It  gives   you  a  fair  profit  and  brings  your  customers  back  for  more. 

Pen-Angle   Underwear  brings   the  right  kind  of  customers  to  your  store — 
the  kind  that  buy  other  good  lines  too. 

Just  mention  in  your  next  announcement  that  you  handle  Pen-Angle  Under- 
wear.     It  will  pay  you. 

All  travellers  for  first-class  houses  can   show   you  samples  of  the  Pen-Angle 


lines. 


The  Penman  Manufacturing  Co.,  Limited, 

of  Paris,  Canada 


^ ^— «» 
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FADS    AND    FASHIONS 


H 


AVING  passed  the  holiday  season,  the  most 
of  the  season's  novelties  are  now  estab- 
lished, and  little  can  be  said  in  addition  to 
the  fashion  summaries  of  the  last  two  num- 
bers. A  glance  at  the  prevailing  styles  in 
clothing  shows  that  certain  features  have  reached  their 
climax  and  are  now  on  the  downward  grade.  This  is 
especially  noticeable  in  the  larger  cities,  where  new 
ideas  are  more  quickly  adopted  and  where  the  decline  of 
a  fad  is  more  noticeable.  Particularly  noticeable  is  the 
contrast  between  the  extreme  in  coats.  These  became 
longer  and  the.  vent  in  the  back  more  pronounced  all 
last  year,  till  in  some  of  the  specimens  of  this  Winter's 
making  they  looked  almost  like  overcoats,  and  the  vent 
was  nine  or  ten  inches  in  length.  .A  reaction  was  in- 
evitable, and  the  popular  coat  now  with  the  majority 
of  young  men  is  fairly  short  and  has  no  vent.  This  may 
be  looked  for  generally  in  the  Summer's  offerings. 


For  Spring  suitings  grey  will  have  a  greater  run 
than  ever  before.  Everything  points  that  way.  The 
samples  of  woolens,  both  for  ladies'  and  men's  wear, 
have  a  preponderance  of  grey  patterns.  There  can  be  no 
question  about  their  popularity.  It  is  already  estab- 
lished in  many  of  the  accessories  of  dress.  For  instance, 
neckwear  stocks  all  show  a  line  of  goods  in  grey,  and 
they  are  taking  even  at  the  present  time  of  year.  The 
same  condition  exists  in  other  articles.  The  samples 
which  are  being  shown  are  most  attractive.  They  pre- 
sent a  good  variety  of  patterns  with  effective  markings. 
In  the  darker  goods,  too,  a  common  effect  will  be  that 
of  grey.  If  we  may  judge  at  all  from  the  offerings  for 
Spring,  some  very  light  goods  will  be  worn  next  Sum- 
mer; light  in  color,  that  is  to  say.  Advance  showings 
have  tested  the  feelings  of  the  public,  and  the  light 
greys  with  only  a  line  of  blue,  or  something  similar,  are 
those  which  will  be  adopted. 


Among  the  young  men  who  make  dress  a  hobby, 
skirt  overcoats  have  been  adopted  to  a  very  considerable 
extent.  There  is  something  incongruous  about  a  young 
slim  fellow  wearing  one  of  them.  They  seem  to  be 
essentially  suited  to  a  big  man  of  striking  appearance. 
A  man  has  to  carry  himself  erect  and  act  the  part,  so 
to  speak,  before  he  is  justified  in  appearing  in  a  skirt 
coat.  For  the  average  man  the  ordinary  full  back  coat 
is  much  preferable.  It  hangs  with  much  more  freedom, 
is  stylish  if  its  fits  well,  and  it  does  not  require  the 
smartness  of  carriage  without  which  a  skirt  coat  ap- 
pears to  very  poor  advgntage.  Chesterfields  show  no 
changes  this  Winter.  They  are  worn  to  about  the  knee, 
and  are  usually  of  dark  /blue  or  black,  although  there  is  a 
generous  sprinkling  of  lighter  colors,  greys  and  light 
mixtures.  In  other  respects  one  coat  is  like  another. 
They  are  uniformly  velvet  collared  and  fly  fronted. 


What  will  be  the  future  of  the  fancy  waistcoat  ? 
Will  it  eventually  supersede  altogether  the  vest  of  the 
same  material  as  the  suit  ?  More  and  more  anions: 
business  men  who  are    meeting  people  constantly,    and 


who  accordingly  pay  especial  attention  to  their  personal 
appearance,  a  fancy  vest  is  making  its  way.  The  greater 
demand  has  brought  forth  some  more  rational  patterns, 
and  the  vulgarly  loud  effects  of  some  of  the  early  efforts, 
and  the  chaste  but  scarcely  serviceable  pure  whites,  have 
been  compromised  to  quiet,  though  rich,  designs  in  greys, 
greens  and  browns.  This  article  has  established  itself 
firmly  in  the  affections  of  the  public.  It  supplies  a  dash 
and  color  to  a  man's  costume,  which  is  usually  lacking 
in  picturesque  elements.  This  Winter's  makes  are  excep- 
tionally choice,  and  the  result  has  been  a  big  demand  for 
them.  Shop  windows  have  them  as  the  centre  of  their 
display  frequently,  because  with  the  exception  of  neck- 
wear they  alone  provide  color  and  variety  among  men's 
furnishings.  Men's  furnishers  should  give  some  atten- 
tion to  this  class  of  goods.  They  are  undoubtedly  good 
sellers,  and  although  they  may  not  have  been  adopted  in 
some  particular  locality  to  any  great  extent,  yet  the 
universal  favor  with  which  they  have  been  received 
shows  that  they  only  need  to  be  pushed  to  be  sold. 

•  .  • 

Among  the  accessories  of  men's  dress  which  are 
most  called  for  are  garters.  Merchants  should  buy  these 
with  great  care  to  their  efficiency,  as  much  criticism  is 
made  against  most  that  are  on  the  market.  They  do 
not  hold  the  hose  up  in  a  satisfactory  manner,  and  the 
cord  wears  through  very  quickly.  As  far  as  we  know 
there  is  still  room  for  a  first-class  garter,  and  the  de- 
visor of  such  will  find  a  ready  sale  for  his  goods.  There 
is  nothing  which  worries  a  man  more  than  to  have  his 
hose  drop  down  around  the  top  of  his  boots.  It  gives 
him  a  slovenly  appearance.  Yet  it  is  a  most  difficult 
thing  to  guard  against,  especially  if  heavy  underwear  is 
worn. 

*  *  * 

The  present  cold  weather,  the  first  we  have  really 
had,  is  making  heavy  underwear  move  more  rapidly. 
Trade-marked  goods  are  more  in  evidence  each  year,  and 
the  tendency  is  good,  both  for  the  manufacturer  and  the 
retailer.  There  can  be  no  'question  about  it  that  a  cus- 
tomer will  pay  a  higher  price  for  a  garment  which  has 
some  reputable  manufacturer's  name  on  it  as  a  guar- 
antee of  its  quality.  And,  after  all,  it  is  the  higher 
priced  goods  which  pay  the  biggest  profit.  A  consider- 
able discussion  has  been  going  on  in  one  of  the  United 
States  trade  papers  on  the  question  whether  it  is  prefer- 
able to  sell  goods  with  the  merchant's  own  or  the 
manufacturer's  trade  mark.  To  me  it  would  seem  that 
in  this  country,  at  least,  where  there  are  so  many 
small  stores  whose  total  business  in  any  one  department 
is  very  limited,  the  advantage  lies  in  using  the  manufac- 
turer's trade  mark.  The  merchant  has  all  the  benefit  of 
the  manufacturers'  advertising  and  prestige,  and  their 
reputation  and  business  depend  upon  them  keeping  up 
the  quality.  Where  the  retailer  uses  his  own  mark,  it 
may  be  advantageous  to  him  to  buy  from  different- 
manufacturers,  and  the  grade  is  not  uniform. 
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IN     CRAVATDOM. 


A  RECORD  HOLIDAY  TRADE. 

CHRISTMAS  trade  has  been  entirely  successful  from 
the  retailer's  standpoint  in  most  centres.  Manu- 
facturers and  jobbers  have  not  always  as  glowing 
reports  to  give.  There  is  an  increasing  tendency,  especial- 
ly in  order  to  capture  good  city  trade,  to  job  goods  con- 
tinually, and  this  demoralizes  conditions  for  all  in  the 
trade.  Needless  to  sayj  a  firm  that  establishes  a  reputa- 
tion for  continual  jobs  cannot  build  permanently.  Com- 
petition of  this  kind  unsettles  retailers  and  they  show  a 
disposition  to  hold  off  placing  orders. 


There  has  also  been  the  usual  "pulling"  respecting  the 
10  per  cent,  discount  off  Christmas  bills  paid  promptly  on 
or  before  the  4th  of  January  and  shipped  during  the  Fall. 
As  usual,  houses  which  did  not  want  to  give  this  dis- 
count found  themselves  in  many  cases  forced  to  do  so. 
$2.25  and  $4.50  goods  in  city  trade,  particularly  in 
Montreal,  are  a  thing  of  the  past  ;  $2  and  $4  is  the  cry 
of  every  buyer,  and  lines  must  be  brought  out  at  that 
price.  Retailers  claim  profits  are  not  up  to  the  mark 
when  paying  the  other  figures. 


Large  shapes  were  in  splendid  request  at  holiday  time 
and  the  rich  fancy  silks  were  disposed  of  by  high  class 
stores.  Bright  neckwear  unquestionably  did  the  business 
and  the  four-in-hand  of  the  wide  variety  was  the  favorite 
seller.  The  French  seam,  which  knots  better  than  any- 
other  style,  is  by  far  the  more  common,  although  the 
lined  tie  is  many  times  used  to  meet  a  price.  Some  sec- 
tions, especially  in  good  towns  through  Ontario,  did  well 
with  the  purple  vogue,  often  in  combination  with  lilac. 
Green  proved  the  steadiest  seller,  speaking  broadly,  al- 
though greys  were  much  favored  in  the  eastern  ground. 


Another  specialty,  which  is  highly  regarded  by  good 
trade,  is  the  various  combinations  of  basket  weaves,  often 
in  shot  effects.  Some  attention  is  being  paid  to  the  welt- 
end  finish  of  four-in-hands  and  the  style  has  evidently- 
come  to  stay.  Ascots  and  puffs,  as  well  as  squares,  did 
about  the  usual  trade  during  the  holiday  period.  The 
muflier  business  has  expanded  considerably  and  the  silk 
squares  did  the  bulk  of  the  good  trade.  "Padded  stuff  is 
quiet,"   to  use  one  manufacturer's  words. 


Spring  lines  are  now  Hearing  completion  and  the  new 
rich  effects  for  the  ensuing  season  will  be  shown  the  trade 
this  month.  In  regard  to  shapes,  the  four-in-hand  will 
reign  supreme,  although  bows  in  newer  shapes  will  be 
good  properly.  The  usual  over-plus  of  color  and  weave 
will  be  on  view  and  there  is  no  limit  to  the  lines  of  silks 
shown.  A  stated  procedure  is  followed  in  the  neckwear 
business,  of  first  introducing  new  silks  in  plain  goods  and 
then  gradually  bringing  in  the  pattern  and  color  novelty. 
For  the  Spring  season,  speaking  of  good  lines,  this  is 
noticed  in  the  range  of  baratheas,  which  have  been  found 
too  staple  and  satisfactory  a  silk  to  entirely  eliminate 
for  any  season.  Colored  baratheas,  in  light  shades,  and 
often  showing  white  neat  figures,  should  do  well.  Moires, 
which  have  done  a  good  business  with  at  least  one  Cana- 
dian  manufacturer,    will   be  brought   out    for   Spring   in     a 


larger  range  and  colors  and  figures  will  be  much  more 
employed.  Embroidered  silks  are  also  well  spoken  of. 
.larger  range,  and  colors  and  figures  will  be  much  more 
than  light  shades,  although  many  hint  that  grey,  even 
pale  blue  and  white,  will  be  in  request,  especially  round 
the  Easter  period.  The  purple  idea  is  expected  to  run 
into  the  Spring,  but  many  condemn  the  color  as  unsuit- 
able for  men's  neckwear.  Diagonal  effects,  which  have 
been  pushed  to  some  extent  during  the  Fall,  will  also  be 
seen. 

•  *  • 
This  is  the  month  for  collecting  the  odds  and  ends 
left  over  from  holiday  trade  and  putting  a  price  on  these 
goods  which  will  induce  purchasing.  Many  retailers  in 
Canada  often  neglect  the  neckwear  trade  at  this  period 
and  literally  let  things  slide.  A  few  boxes  of  odds  and 
ends  well  displayed,  and  always  shown  to  everyone  in 
the  department,  will  eke  out  many  an  unexpected  sale 
It  is  unnecessary  to  "sweeten"  these  lines  by  jobs  from 
manufacturers,  unless  they  are  of  exceptional  value.  The 
great  trouble  in  dry  goods  stores  is  a  lack  of  faith  in  the 
ability  to  sell  good  goods.  There  are  shining  examples  of 
successful  high  class  and  profitable  trade  in  the  neckwear 
department  of  dry  goods  stores,  which  should  act  as  a 
stimulant  to  such  retailers.  Get  the  right  kind  of  a. 
hustler  behind  the  counter,  buy  the  goods,  do  the  needful 
advertising  and  display  work  and  the  results  will  sur- 
prise the  worst  pessimist. 


WHAT  HE  GOT.     > 

He    wears   some   slippers   twice   too    large. 

A   necktie  that   is  loud, 
A   muffler   that  would   start  a  rout 

In    any    sluggish   crowd, 
And  jewelry  that  is  a  crime, 
And  all  because  it's  Christmas  tim«. 

He   wears  some  socks   of  vivid   hue 

And  shirts  of  striking  make, 
And    handkerchiefs    that   are   so   bright 

They'd  make  the  dead  awake  ; 
He's    decked    in    toggery    sublime, 
And   all   because  it's   Christmas   time. 

His  smoking  jacket  is  a  dream, 

It  does  not  fit  at  all, 
The  pipe  he  got  is  not  his  sort, 

And  bitterer  than  gall, 
And  must  have  cost  at  least  a  dime  ; 
He   smokes   it,    for   it's   Christmas   time. 

He  wears  some  gloves  that  are  too  large, 

A  hat  that  is  too  small  ; 
The  fountain  pen  he  got  has  balked 

And  will  not  go  at  all, 
And    inks   his   fingers  black   as   grime — 
It  is  the  blessed  Christmas  time. 

He  got  some  ties  he  dare  not  wear, 

Cigars  he  dare  not  smoke. 
A  lot  of  things  that  are  no  use. 

Not  good  enough  to  soak. 
The  stuff  he  got  just   makes  him  climb, 
And   all   because   it's   Christmas  time. 
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WOOLLENS 
CLOTHING 
TRIMMINGS 

THE  MERCHANT  TAILOR 

STTTLE.S   AT 
HOME    AND 
ABROAD. 

WOOLEN  goods  for  Spring'  suitings  are  now  well 
before  the  trade,  and  a  good  business  is  an 
ticipated.  It  is  true  that  the  early  Winter  busi- 
ness was  not  up  to  expectations  on  account  of  the  mild 
weather,  but  still  it  was  cold  enough  to  induce  most 
men  who  get  Winter  suits  to  order  them.  However 
that  may  be,  there  is  no  doubt  about  Spring  being  a 
good  season.  If  some  were  induced  to  wear  their  Sum 
mer  clothes  on  into  the  Winter  there  will  be  all  the  less 
likelihood   of  thorn   bringing  them   out  again    next  year. 

*  *  » 
Homespuns  will  be  generally  worn  in  the  Spring,  and 
as  a  consequence  there  should  be  a  good  season  ahead  of 
the  Canadian  woolen  mills.  This  is  desirable,  as  they 
are  now  turning  out  a  high  grade  of  goods.  The  preju- 
dice against  Canadian  woolens  has  long  handicapped  an 
industry  which  has  had  much  to  contend  against  with- 
out this.  The  public  became  seized  of  the  idea  that 
there  could  be  no  tweeds  but  Scotch  tweeds,  no  woolens 
but  British  woolens.     Quite  possibly  in  the  first  instance 


there  was  some  ground  for  this  view.     The  early  efforts 
of  Canadian  mills  were  no  doubt  crude.     But  that  is  long 
past;    the   mills   have    passed   through   their   experimental 
stage,    and   they   can   and   do    produce   tweeds   and   home 
spuns   that  are  unexcelled  in   their  line. 


Charts  should  be  displayed  in  a  prominent  place  in 
the  store,  to  get  the  men  interested  in  the  subject  of 
clothes.  In  most  places  the  cardboard  chart  is  thrown 
up  against  some  wall,  and  very  soon  becomes  dirty  and 
torn.  Frequently  it  is  a  year  or  two  old.  This  is  no 
use.  Have  the  chart  clean  and  fresh,  so  that  the  cus- 
tomer feels  confident  at  once  that  he  is  looking  at  the 
newest  fashions.  New  business  can  be  made  by  showing 
how  really  smart  men  dress.  It  inspires  the  onlooker 
with  a  desire  to  go  and  do  likewise.  In  no  department 
has  imitation  a  stronger  hold.  A  man  insists  on  dress- 
ing as  well  as  his  companions,  which  is  the  great  secret 
of  the  success  of  the  merchant  tailor. 


THE  CANADIAN   DRESS  CHART. 

Article 

BUSINESS 

AND   MORNING 

WEAR. 

CHURCH  AND  AFTER 
NOON     TEAS. 

DAY   WEDDING, 

MATINEES,    DAY 

RECEPTIONS. 

EVENING  WEDDINGS' 
BALLS,  RECEPTIONS, 

THEATRE     AND 
FORMAL   DINNERS. 

STAG  PARTIES, 

CLUB,  INFORMAL 

DINNERS. 

Coat. 

Morning  coat 
or  sack. 

Frock    or    cutaway 

Frock. 

Evening  dress  with 

Chesterfield  or 

covert. 

Tuxedo  coat  with 

covert  or 

Chesterfield. 

Waistcoat. 

Of  same  material 
or  fancy    or 
knitted. 

Same  material  as 
coat  or  of 
white .  duck. 

Double     or     single 
breasted,  of  same 
material  as  coat, 
or  of  white  duck. 

S.  B.  or  D.  B.   white 

or  S.   B.  same 

material    as    coat. 

S.B   or  D.  B.  white 

or  S.  B.  same 
material    as    coat. 

Trousers. 

Of  same  material 

or 

striped  worsted. 

Striped   worsted. 

Light  striped  worsted 

or  dark  grey 

cheviots. 

Same    material     as 
coat. 

Same    material     as 
coat 

Shirt. 

White   or    colored. 

White. 

White. 

White,     with    cuffs 
attached. 

Plain     or     pleated 
white,    with  cuffs 
attached. 

Collar. 

Wing  or  fold. 

Wing  or  lap  fo   t. 

Wing  or  lap  front. 

Lap  front  or  poke. 

Fold,  poke  or  wing. 

Cravat.       • 

Ascot,    once     over, 

or 

Four-in-hand. 

Ascot,    once  over, 
or  four-in-hand. 

Light  Ascot  or 
once  over. 

White    tie  with  broad 
ends. 

Black   silk  or  satin 
with  broad  ends. 

Hat. 

Derby,  Fedora,  or 
Tweed, 

Silk. 

Silk. 

Silk  or  opera. 

Derby  or  Alpine. 

Gloves. 

Brown,  Tan  or  Grey. 

Tan,  or   light  grey 
suede. 

Pearl  suede. 

Pearl  or  white  glace. 

Tan  or  grey. 

Shoes. 

Black   calf  skin 
or  enamelled. 

Patent    leather. 

Patent    leather. 

Patent    leather 
shoes  or  pumps. 

Patent  leather,  high 
or  low. 

Jewellery. 

Gold    studs,    links, 

pin  and    watch 

guard. 

Gold     studs,     links 

and     pin     and 

guard. 

Gold   links,    studs 
and  pin. 

Pearl  or  mother-of- 
pearl  studs  and 
mother-  of -pearl 
links. 

Gold  studs  and 
links. 
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CUSTOMERS  OF  DEPARTMENT  STORES 


HOW  advertising  has  changed  the  attitude  of  men  to- 
wards department  stores  is  an  interesting  study 
discussed  by  James  Davey  in  the  Business  Man's 
Magazine.  When  these  stores  first  added  men's  furnish- 
ing goods  to  their  stocks  only  a  small  space  was  con- 
sidered necessary  and  only  a  small  selection  of  goods  was 
considered  practicable.  What  was  sold  was  for  the  most 
part  cheap  in  grade,  for  the  buying  was  done  almost 
exclusively  by  women,  and  most  of  these  were  the  wives 
of  mechanics  and  laboring  men,  or  others  whose  wages 
were  equally  small. 

These  women  did  the  buying  for  their  husbands,  as 
they  still  do,  because  they  had  the  time  to  spare  and 
because  they  liked  to  get  out  and  "shop  around,"  al- 
ways afraid,  no  doubt,  that  their  husbands  were  not 
shrewd  enough  or  diligent  enough  to  ferret  out  the  best 
bargains.  Those  of  the  men  who  were  not  very  par- 
ticular about  what  they  wore  were  glad  to  be  rid  of 
the  bother  of  buying,  and  those  who  were  not  always 
pleased  with  what  their  wives  selected  for  them  prob- 
ably made  the  occasion  one  for  a  debate  as  to  the  merits 
of  the  taste  displayed  by  each  other,  afterwards  "mak- 
ing up"  and  living  more  or  less  happy  until  another 
similar  occasion  arose. 

Frejudice  Disappearing. 

Only  the  most  optimistic  managers  of  the  depart- 
ment stores  had  mur;h  hope  that  they  were  going  to  in- 
duce the  men  themselves  to  buy  at  their  stores.  Men 
looked  askance  at  the  idea  of  prowling  around  the  aisles 
of  these  big  emporiums  in  search  of  what  they  wanted, 
and  it  took  a  good  while  to  lessen  this  prejudice  to  any 
considerable  extent.  Even  to-dav  it  is  still  sufficiently 
prevalent  to  keep  up  the  spirits  of  the  smaller  dealers  in 
men's  furnishing  goods,  who  look  upon  the  department 
stores  as  their  worst  enemies. 

Whatever  change  has  taken  place  in  the  attitude  of 
men  towards  the  department  stores  is,  I  think,  due 
largely  to  advertising.  In  the  course  of  time  it  became 
evident  to  the  advertising  managers  of  these  stores  that 
if  they  were  to  attract  men  to  their  men's  furnishing  de- 
partments they  would  have  to  insert  special  announce- 
ments in  the  newspapers,  apart  from  those  of  a  general 
character  intended  for  the  women.  There  was  something 
about  the  makeup  of  man  which  made  him  rebel  against 
hunting  through  a  mass  of  items  such  as  the  usual  de- 
partment store  advertisement  contained,  even  if  he  had 
had  no  aversion  to  visiting  the  store  after  he  had  seen 
the  thing  he  wanted  advertised  as  a  bargain.  To  separ- 
ate the  items  relating  to  his  goods  from  the  others,  and 
so  place  them  in  the  newspapers  that  he  would  have  his 
attention  arrested  as  he  skimmed  through  them,  was  the 
way  to  get  him  if  he  was  to  be  got  at  all. 

Watch  Advertisements. 

Afterwards,  when  he  had  been  coached  along  a  little 
by  having  some  real  bargains  brought  to  his  attention, 
he  could  be  depended  on  to  look  up  the  advertisements 
addressed  to  both  him  and  the  women  even  when  they 
were  incorporated  in  the  large  general  announcements  of 
the  store. 

And  so,  to-day,  a  visit  to  one  of  these  stores  will 
disclose  the  fact  that  a  large  number  of  men,  for  one 
reason  or  another,  do  their  own  shopping  at  these  places. 
This  may  not  be  the  case  in  every  city,  for  in  some  the 


preliminarv  process  of     coaching     which  I  have  outlined 
may   Iiave  been  neglected. 

In  trying  to  account  for  the  presence  of  these  men  at 
these  stores  in  preference  to  the  smaller  ones,  we  should 
first  consider  what  possible  advantages  they  enjoy  here 
which  smaller  dealers  neglect  to  give  them.  For,  while 
it  is  largely  due  to  advertising  that  they  have  been  led 
to  discard  their  old-time  prejudice,  there  must  be  some 
real,  or  supposed,  advantages  offered,  else  they  would  go 
to  the  small  dealers,  just  around  the  corner  perhaps, 
rather  than  make  long  trips  in  order  to  buy  at  the  de- 
partment stores. 

Advantages    Offered. 

One  advantage  offered,  then,  is  that  the  larger  stores 
are  more  willing  to  deliver  the  goods  purchased.  They 
have  a  systematized  delivery  service,  and  the  man  whose 
parcel  is  only  a  small  one  has  much  less  compunction 
about  asking  that  it  be  delivered,  be  the  distance  ever  so 
short,  than  he  would  if  he  were  buying  at  a  small  deal- 
er's. And  right  here  the /small  dealer  has  something  to 
learn.  Many  of  such  tradesmen  would  gladly  deliver  any 
purchases  if  they  thought  they  would  increase  their  sales 
by  doing  so.  Many  of  them  do  deliver  goods  when  re- 
quested to  do  so,  and  do  it  with  an  apparent  gladness. 
What  they  overlook,  though,  is  that  some  men  will  hesi- 
tate to  ask  that  their  smaller  parcels  be  delivered.  The 
suggestion  of  delivery  must  come  to  them  from  the  clerk. 

Uniform  Courtesy. 

So,  when  it  is  the  policy  of  the  dealer  to  deliver  all 
goods  purchased,  he  should  see  to  it  that  every  customer 
is  made  aware  of  this  fact,  and  hot  leave  it  to  the  latter 
to  ask  what  he  may  feel  to  be  something  of  a  favor. 

Possibly  most  small  dealers  have  come  to  the  con- 
clusion that  anyone  who  really  wants  his  parcel  deliver- 
ed will  not  be  backward  about  asking  it.  But  I  want  to 
warn  those  who  have  argued  in  this  way  that  this  world 
is  made  up  of  a  great  variety  of  people,  and  some  of 
them,  notwithstanding  the  forwardness  of  others,  are 
very  chary  about  asking  favors,  and  when  buyers  of  this 
kind  get  to  know  the  advantage,  in  this  respect  at  least, 
of  dealing  at  department  stores,  the  small  dealer  will 
find  but  little  consolation  in  asking  himself,  "Well,  if  he 
wanted  his  goods  delivered,  why  didn't  he  say  so  ?" 


GLOBE    SUSPENDER    CO.  MAKE  IMPROVEMENTS. 

AMONG  the  progressive  firms  in  the  enterprising 
town  of  Rock  Island,  Quebec,  the  Globe  Suspender 
Co.  in  their  preparations  for  the  Spring  season 
set  a  mark  in  the  way  of  extensions,  made  necessary  by 
an  expanding  trade,  that  is  hard  to  excel.  They  have 
purchased  the  entire  plant  of  the  Olds  Engine  Works, 
Rock  Island,  and  will  open  this  newly  renovated  factory 
in  the  early  Spring. 

The  building  is  three  storeys  in  height  and  eighty  feet 
in  length,  and  with  their  old  factory,  two  storeys  in 
height  and  fifty  feet  long,  they  will  have  premises  fully 
adequate  to  meet  all  requirements.  The  equipment  is  of 
the  best  and  many  new  expert  hands  have  been  secured. 
They  have  also  purchased  the  machinery  of  the  Rock  Is- 
land Paper  Box  Co.  and  by,  manufacturing  all  their  own 
boxes  thus  effect  a  considerable  saving.  Mr.  James  A. 
Gilmore  and  Mr.  Benj.  P.  Ball  are  the  proprietors. 
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NOTES  OF  THE  FURNISHER. 

J.  B.  Nadeau,  merchant  tailor,  of  Quebec,  has  assign- 
ed with  liabilities  of  $5,090  and  assets  of  $3,409. 

At  a  meeting  of  the  creditors  of  Webber  Bros.,  cloth- 
ing merchants,  St.  John,  N.B.,  it  was  decmeu  'o  accept 
an  offer  of  25  cents  on  the  dollar. 

The  Semi-Ready  Company  has  been  turned  into  a  lim- 
ited liability  company,  to  be  known  as  Semi-Ready,  Lim- 
ited.   The  head  office  is  at  Montreal. 

The  men's  furnishing  store  of  J.  H.  Taman,  of  Pal- 
merston,  was  recently  almost  completely  destroyed  by 
fire.     Very  little  insurance  was  carried. 

Mr.  J.  J.  Doran,  vice-president  of  H.  E.  Bond  &  Co., 
wholesale  clothiers,  Toronto,  has  been  on  a  trip  to  Brit- 
ish Columbia  in  the  interests  of  his  firm. 

Ben  Olver  &  Co.,  clothiers  and  men's  furnishers,  Port 
Hope,  were  burglarized  on  December  14  and  a  consider- 
able amount  of  furs  and  other  clothing  was  stolen. 

Mr.  James  D.  Wilson,  an  old  resident  of  Hamilton, 
died  during  the  past  month.  Mr.  Wilson  had  been  a  mer- 
chant tailor  but  retired  from  business  a  year  ago. 

The  Rex  Tailoring  Company  has  been  incorporated 
with  a  capital  stock  of  $40,000.  Its  headquarters  will  be 
in  Toronto  and  it  will  do  a  general  clothing  business. 

Mr.  Charles  B.  Bardley,  manager  of  McMillan's  fur- 
nishing store,  Petrolia,  is  receiving  the  congratulations 
of  his  friends  on  his  recent  marriage  to  Miss  Ethel  Ken- 
nedy. 

Mr.  Alexander  Murray,  formerly  of  the  Oak  Hall 
clothing  store,  St.  John,  succeeds  Mr.  Geo.  B.  Willett  as 
manager  of  John  A.  Humphrey  Co.'s  clothing  store  in 
Moncton. 

Fraser,  Fraser  &  Co.  have  occupied  the  store  former- 
ly used  by  McCurdy  &  Co.,  Sydney,  N.S.,  and  will  carry 
clothing,  men's  furnishings,  hats  and  caps,  and  trunks 
and  valises. 

Mr.  George  C.  Biddle,  manager  of  the  Stratford  Cloth- 
ing Co.,  was  married  to  Miss  Edith  George  last  month. 
He  will  carry  the  good  wishes  of  his  numerous  friends  on 
his  new  venture. 

The  Palace  Clothing  Co.,  Winnipeg,  have  moved  into 
their  new  store  on  Main  street.  Mr.  G.  C.  Long,  the 
proprietor,  is  making  fine  success  of  his  business  by  ener- 
getic and  enterprising  management. 

J.  J.  Grafton,  of  Dundas,  and  the  Lyons  Tailoring 
Company,  of  Hamilton,  clothing  manufacturers,  have 
signed  an  agreement  calling  for  a  forty-nine-hour  week 
and  the  use  of  the  union   label  for  another  year. 

Mr.  Archie  Renaud,  who  has  been  connected  with  the 
C.  Ross  Company,  Ottawa,  for  the  last  twenty  years, 
has  opened  sample  rooms  for  himself.  He  will  represent 
several  Canadian  manufacturers  of  woolens,  tailors'  trim- 
mings, etc. 

Scovil  Bros.  &  Co.,  proprietors  of  Oak  Hall,  the  To- 
ronto clothing  house,  have  decided  to  turn  the  business 
into  a  joint  stock  company.  Several  of  the  employes  who 
have  been  associated  with  the  business  for  a  long  time 
will  be  granted  a  part  of  the   stock. 

Hill  &  Kerfoot  have  opened  a  clothing  and  men's  fur- 
nishing store  in  Vancouver,  B.C.  Mr.  T.  B.  Hill,  the 
senior  member  of  the  firm,  has  been  a  traveler  for  mfen's 
furnishing  houses  for  about  nine  years,  while  Mr.  Geo.  B. 
Kerfoot  has  been  connected  with  the  firm  of  Johnston, 
Kerfoot  &  Co.  As  both  members  are  well  known  in  Van- 
couver, their  success  should  be  assured. 


A  New  Year  Greeting 


GLOVE  TALK 

Montreal,  Jan.    1st,   1905 

MR.   RETAILER  :— 

The  sttadily  rising  leather  market  has 
caused  unsettled  and  unsatisfactory  conditions 
in  the  glove  trade,  which  has  resulted  in  many 
new  lines  for  the  ensuing  season  being  shown 
at  sharp  advances.  We  have  foreseen  these 
inevitable  conditions  and  have  amply  covered 
on  raw  stock  for  the  ensuing  season.     Do   you 

realize  what  this  means?      Further,   we  go 

one  step  beyond  the  ordinary  manufacturer :  we 
own  and  operate  oar  own  tannery.  This  is  of 
material  advantage  in  making  you  right  prices 
on  goods  we  know  to  be  reliable,  and  the  sound- 
ness of  the  skins,  of  which  there  is  not  a  doubt. 
This  means  Digger  profits  for  you. 

Our  large  new  tannery,  modern  in  every 

detail,  places  us  in  a  better  position  than  ever 
to  promptly  and  adequately  meet  your  require- 
ments. 

Our  traveller  is  now  on  his  way  to  your 

town,  with  a  complete  range  of  gloves  for  men 
and  women,  unlined,  silk  lined,  wool  lined  and 
fur  lined.  Our  specialty  of  mocha  gloves  is  too 
well  known  to  need  rehearsal.  We  have  told 
you  about  the  reliability  of  materials  and  the 
savings  in  manufacture.  When  it  comes  to 
style  and  workmanship — well,  just  look  at  the 
goods  and  draw  your  own  conclusions. 

T'will  pay  you  to  see  our  line. 

Respectfully, 

F.  GALIBERT 

GLOVE  MANUFACTURER,  LEATHER  AND  FUR  DRESSER,  Etc. 

Montreal 
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HATS   AND   GLOVES. 


GLOVE  LINES  FOR  FALL,  1906. 

CANADIAN  glove  manufacturers  show  this  month 
the  lines  for  Fall  and  Winter,  1906.  An  inspection 
of  the  samples  reveals  in  many  instances  even 
wider  varieties  and  indicates  clearly  the  progressiveness 
and  energy  of  the  industry.  The  most  absorbing  topic 
of  conversation  among  manufacturers  is  how  to  make 
ends  meet  upon  a  leather  market  which  is  materially 
higher  and  very  uncertain.  Prices  must  be  revised  in 
order  to  secure  a  legitimate  profit.  The  necessity  for 
lines  at  certain  figures  is  paramount,  and  the  issue  has 
been  fought  out  usually  by  manipulation  in  the  quality 
with  the  same  old  price.  However,  the  ruinous  dis- 
counts at  one  time  common  in  the  trade  will  of  neces- 
sity be  practically  nullified,  and  the  selling  of  goods  on 
a  net  basis  is  more  than  likelv  to  occur.  Terms  readme: 
net  60  days  first  of  October  or  first  of  November,  ac- 
cording to  delivery,  are  more  than  likely  to  rule.  Mer- 
chants desirous  of  discounts  will  probably  secure  not 
better  than  2  per  cent,  ten  days. 


Canadian  lines  strongly  emphasize  mocha  gloves, 
both  genuine  and  imitation,  and  it  is  plain  that  the 
velvet  finished  glove  is  increasing:  in  favor.  Tn  lined 
gloves  of  every  description  this  is  apparent,  and  the  tan 
shades  in  the  pricked  seam  style  are  leaders.  Greys  and 
blacks  are  also  in  request.  There  is  no  better  wearing 
glove. 

•♦• 

Hats  fill  a  very  necessary  part  in  the  men's  furnish- 
ing department  of  the  dry  goods  store.  Rome  merchants 
do  not  handle  them  because  thev  fear  frequent  changes 
of  style  and  a  consequently  large  accumulation  of  old 
stock.  This  is  a  mistake.  A  carefullv  conducted  hat  de- 
partment will  not  result  in  any  appreciable  amount  of 
bad  stock.  There  are  two  points  to  be  considered  in 
-onnection  with  this  subject.  Tn  the  first  place  men's 
hats  do  not  change  rapidly.  One  style  gradually 
merges  in  another,  and  the  provident  merchant  will  see 
that  his  stock  is  cleaned  up  before  the  shape  completely 
disappears.  Furthermore,  it  is  not  necessarv  to  keep  a 
big  variety  unless  the  size  of  the  town  and  the  volume 
nf  business  done  justify  it.  The  ordinary  store  can 
handle  all  the  business  that   is  likely  to  come  to  it   on  a 

prettv   limited    stock. 

»       * 

Above  all  else,  though,  do  not  let  stock  stand  on 
the  shelf  from  year  to  year.  Re  ready  to  drop  the  pro- 
fits if  necessarv.  The  great  secret  of  the  hat  business  is 
the  keeping  of  it  clean  and  up  to  date,  not  hampered  by 
stuff  which  the  public  will  not  buy,  but  to  show  which 
will  give  your  store  a  bad. name.  Get.  rid  of  it  at  any 
cost  while  it  is  still  a  possible  fashion.  Men  as  a  gen- 
eral rule  are  not  worried  very  much  as  to  whether  the 
hat  they  are  buying  is  absolutely  the  latest  thing  out  or 
not.  But  they  do  object  strenuously  to  a  hat  which  has 
altogether  passed  off  the  stage.  The  moral  is,  when  you 
see  a  style  disappearing,  while  yet  it  is  possible,  make 
that  variety  so  attractive  in  price  that  you  will  clear 
every  one  of  them  out  of  vour  store. 

*  *  * 

Applegath's  hat  store,  St.  Catherine  street,  Mont- 
real, has  created  an  enviable  reputation  for  the  judicious 
use  of  appropriate     window   display  cards.      Last  month 


an  entire  window  display  of  black  hats  was  labeled,  ac- 
cording to  a  card  in  the  front  of  the  window,  "A  Study 
in  Black  and  White."  The  price  cards  and  styles  of  the 
hat  were  on  white  bordered  cards  stuck  in  each  hat,  and 
this  furnished  the  sole  suggestion  of  white.  Another 
good  sign  employed  by  this  firm  reads,  "The  Hat  Shop — 
Hats  like  these  at  $2.50  are  what  make  the  $3  hat  feel 
sore." 

Another  ingenious  idea  in  the  form  of  a  colored  sign 
pasted  on  the  window  says,  "Here's  Your  Hat.  What's 
Your  Hurry  V  To  convince  the  most  sceptical  concern- 
ing their  black  hats,  one  window  card  reads,  "Black 
Hats — as  Black  as  the  Ace  of  Spades.  Styles  that  will 
take  your  fancy  just  as  surely  as  a  royal  flush  will  take 
the  pot." 

•  *  * 

Occasionally  we  hear  of  merchants  who  fight,  one  an- 
other so  hard  that  their  transactions  with  customers  be- 
come nothing  but  a  farce. 

Cut-throat  competition  does  no  good.  Tt  usually 
weakens  both  parties  in  the  game  and  makes  them  the 
laughing  stock  of  their  customers.  There  is  little  sense 
in  cutting  the  very  life  out  of  prices  just  to  beat  a  com- 
petitor. It  may  sound  big  and  a  merchant  may  feel 
heroic,  but  it  approaches  business  idiocy.  A  merchant  is 
in  business  to  make  money,  not  to  beat  his  competitors. 
The  world  is  big  and  there  is  plenty  of  room  in  it  for 
sensible  business   men. 

One  of  the  most  extreme  cases  of  recent  competition 
comes  to  us  through  a  Denver  newspaper.  In  a  special 
dispatch  from  Butte,  Mont.,  the  following  account  is 
given  : 

"Traffic  was  temporarily  suspended  and  a  squad  of 
police  reserves  called  out  to  prevent  a  riot  this  afternoon 
when  M.  .1.  Connell  and  the  D.  J.  Hennessy  department 
stores  began  dumping  cases  of  gloves  into  the  steeet 
after  several  hours  of  vigorous  price  cutting.  Several 
women  were  trampled  upon  in  the  wild  scramble,  but  no 
one  was  seriously  injured. 

The  experience  cost  the  merchants  involved  more 
than  $1,300,  and  it  is  estimated  that  more  than  2,000 
workingmen   were  supplied  with  gloves  gratis. 

'  'Workingmen's  buckskin  gloves,   1   cent  per  pair.' 
"This    announcement    was  displayed    in    front    of     the 
Hennessy    establishment     shortly    after    2    o'clock,    when 
the  streets  were  crowded  with  shoppers. 

"A  moment  later  the  rival  merchant  announced  10 
pairs  for  5  cents. 

"Ten  minutes  later  10  husky  Connell  salesmen  car- 
ried five  cases  of  gloves  into  the  middle  of  the  street  be- 
tween the  two  establishments  and  invited  the  spectators 
to  heli>  themselves. 

"A  wild  rush  followed.  The  police,  by  vigorous" 
efforts,  prevented  serious  injury  to  any  of  the  partici- 
pants." 


GLOVE  FACTORY  FOR  GALT. 

A  glove  factory  will  be  added  to  Gait's  industries  in 
the  near  future.  The  business,  which  is  now  being  car- 
ried on  in  a  small  way  by  Mr.  Osgood,  will  be  trans- 
ferred to  larger  quarters,  and  a  large  plant  will  be  in- 
stalled. Employment  will  be  given  to  40  or  50  hands. 
Mr.  Osgood  is  thoroughly  conversant  with  this  line  of 
business,  and  under  the  new  development  should  become 
a  factor   in  the  glove  making  of  the  province. 
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J.  A.  P. 

Gloves  -  Mitts 


Are   renowned    all  over   Canada   for   their  £ood 
value,    fine     finish,     perfect    fit    and    low    price. 

UPTURNED 


Gauntlets 
Gloves 

and... 

Mittens 

A  SPECIALTY 


THE    HANDLING    OF   OUR   GOODS 

-  -  -  Means  -  -  - 

New  Business  and  Solid  Business 

Our  Travellers  are  now  on  the  road  ;   they  will  call  on  you  soon. 


J.  ARTHUR  PAQUET 

QUEBEC 

BRANCHES— Winnipeg,  Toronto,  Ottawa,    Montreal,   St.  John,  N.B. 
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SHIRTS  must  be  judged  by  the  two  standards  of  style 
and  quality.    A  shirt  cannot  sell  unless  it  has  style; 
tl  at  is,   unless   it  is  of  an  attractive  color   or  pat- 
tern and  unless  it  has  a  taking  finish.    The  natural  result 
is  that  in  the  very  cheap  grades  the  quality  is  sacrificed 

to  appearance. 

*  * 

Merchants  cannot  be  urged  too  strongly  to  develop 
the  quality  end  of  their  business.  It  will  be  found  advan- 
tageous from  every  standpoint.  The  strongest  hold  a  re- 
tailer can  have  on  a  customer  is  that  which  arises  from 
the  knowledge  that  he  is  sure  of  getting  a  good  wearing 
article  there.  If  a  shirt  or  any  other  article  of  wearing 
apparel  goes  to  pieces  soon,  or  is  ill-fitting,  the  fact  that 
the  victim  paid  a  small  sum  for  it  will  not  be  considered 
by  him.  He  will  be  dissatisfied  and  disappointed  and  the 
merchant  who  sold  the  goods  will  suffer. 

*  *  * 

A  cheap  trade,  by  which  we  mean  a  trade  which  calls 
for  goods  so  cheap  that  quality  is  sacrificed,  is  undesir- 
able. A  man  who  receives  comfort  from  a  garment  will 
return  to  the,  store  from  which  he  bought  it  when  he  has 
need  for  more.  If  the  article  is  trade-marked  he  will  buy 
from  the  same  line. 

*  *  * 

Here  is  where  the  benefit  of  a  trade-mark  comes  in. 
It  is  the  protection  of  quality.  Especially  in  men's 
goods,  the  average  customer  is  not  much  of  a  judge  of 
material  and  he  has  to  take  somebody's  word  for  it.  He 
is  all  the  more  likely  to  watch  for  the  trade-mark  when 
he  gets  something  to  suit  him. 

*  *  * 

It  will  not  be  possible  to  sell  all  your  customers  high 
priced  goods,  but  with  proper  education  it  will  be  possi- 
ble to  sell  them  medium  priced  goods  of  good  quality  in 
place  of  worthless  goods  at  a  very  low  price.  Work  along 
this  line.  Your  profits  will  be  better  and  your  business 
surer.  There  will  be  infinitely  more  satisfaction  in  your 
dealings  with  the  public. 

*  .  * 

Notwithstanding  all  efforts  on  the  part  of  dealers  and 
manufacturers  alike,  the  present  Winter  is  seeing  a  gen- 
eral use  of  soft  front  shirts.  The  advantage  of  establish- 
ing a  real  two-season  year  is  admitted  by  all  and  no 
doubt  retailers  have  convinced  themselves  that,  altogether 
apart  from  any  benefit  which  might  come  to  them  from 
it,  a  stiff  front  shirt  is  the  correct  thing  to  wear  in 
Winter.  However,  as  has  been  illustrated  in  the\  present 
case,  the  public  are  rather  unconventional  in  matters  of 
dress.  Men  have  found  that  the  soft  front  shirt,  with  a 
high  cut  vest  and  rather  large  cravat,  such  as  is  now  in 
fashion,  looks  very  much  like  a  stiff  front,  and  feels 
much  more  comfortable.  Enough  said.  They  wear  them. 
It  may  be  possible  some  other  season  to  accomplish  what 
could  not  be  done  this  year. 

*  *  * 

Coat  shirts  will  be  found  among  the  better  lines. 
Their   introduction  in  the  United   States  has  been  slow, 


although  the  superiority  of  them  is  recognized.  Reports 
now  go  to  show  that  the  coming  summer  will  see  them 
very  widely  established  across  the  line,  even  in  negligee 
shirts.  If  such  is  the  case  their  general  adoption  here  is 
only  a  matter  of  time.  It  is  right  that  they  should  be. 
The  present  form  of  shirt,  while  it  has  been  brought  to 
a  high  state  of  excellence  as  far  as  fit  and  wear  are  con- 
cerned, yet  is  awkward  to  don  and  doff. 


Regarding  patterns  for  Spring  shirtings  the  prediction 
of  a  color  season  bids  fair  to  be  accomplished.  All  lines 
carry  some  samples  of  brighter  effects  than  have  been 
seen  recently.  It  is  not  to  be  expected  that  pinks,  in 
their  brightest  forms,  will  be  very  generally  adopted,  but 
there  will  be  a  decided  showing  of  them  and  the  milder 
forms  will  be  popular.  Helios  and  mauves  will  be  favor- 
ed, from  present  indications. 


Collars  for  Spring  show  no  changes  as  far  as  can  be 
seen.  There  is  variety  but  it  is  limited,  and  yet  it  covers 
the  field  of  types  so  well  that  it  is  impossible  for  a 
manufacturer  to  bring  out  anything  very  striking  in  the 
novelty  line.  It  may  be  pointed  out  that  tab  collars  have 
wings  of  not  more  than  medium  size.  They  may  have 
either  round  or  square  corners,  as  both  are  fashionable. 
Wide  stitching  in  all  kinds  of  collars  was  a  pleasing 
feature  of   the  present   season's   trade. 


Retailers  find  it  somewhat  difficult  to  make  special 
displays  of  collars  or  push  the  sale  of  them  at  all.  They 
are  usually  kept  behind  the  counter  and  sold  when  called 
for.  It  is  in  overcoming  this  difficulty  that  novelties  in 
collars  are  introduced.  In  the  window  displays  it  is  not 
well  to  show  big  bunches  of  collars,  unless  indeed  you 
are  running  some  special  sale.  Rather  show  a  couple  of 
well  set  up  collars  of  some  particular  shape.  Attach  a 
suitable  card  with  a  word  or  two  of  description.  Change 
the  display  frequently  and  keep  introducing  different 
collars  each  time.  This  will  keep  up  interest  among  your 
customers  and  will  not  be  monotonous.  If  you  show  all 
varieties"  all  the  time  there  is  nothing  to  attract  atten- 
tion after  the  first  look. 


WILL  OPEN  GENT'S  FURNISHINGS  DEPARTMENT 

Saxe's,  Departmental  Clothiers,  St.  Catherine  street 
and  St.  Lawrence  Main,  Montreal,  will  open  about  the 
1st  of  February  an  up-to-date  gent's  furnishing  depart- 
ment, in  connection  with  their  large  and  well  establish- 
ed clothing  business.  The  manager  of  the  new  depart- 
ment has  not  yet  been  decided  upon  but  they  insist  upon 
a  hustler.  There  has  been  quite  a  scramble  among  the 
"boys"  in  getting  opening  orders  from  this  firm  and  it  is 
evident  the  new  store  will  have  complete  and  up-to-date 
lines  in  every  branch  of  the  gent's  furnishing   trade. 


222 


January,  1906 


MEN'S  FURNISHER 


Dry  Goods  Review 


COLOSSUS 

I  The  Biggest  Shirt  Made 

become   known  and    supported.      That    its 
many  good  features  are  recognized 
trade  is  shown  by  the  sales. 

Always  Good  Materials       Always  Well 
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WOOLLENS  AND  TAILORS'  TRIMMINGS 

IMPORTANT    NOTICE 

Owing  to  our  rapidly  increasing  business  we  find  our  present  premises 
altogether  inadequate  for  our  requirements. 

We  have  pleasure  in  announcing  to  our  many  customers  and  friends  that 
we  have  secured  the  splendid  warehouse  premises  situated  at  Nos.  247-249 
NOTRE  DAME  STREET  WES1  (a  few  doors  East  of  McGill  St.),  where  we 
shall  be  located  on  and  after  the  1st  of  May  next. 


JOHN  FISHER,   SON    &    CO. 


S  VICTORIA  SQUARE, 


MONTREAL 


WREYFORD   &   CO. 

Romain  Building,  TORONTO. 

Wholesale  Men's  Furnishers 

COMMISSION   AGENTS  FOR  MANUFACTURERS  


Our  travellers  are  now  on  the  road  and 
will  call  on  you  this  month. 

NEW  RANGES  FOR  SPRING,    1906. 


CELLULAR  AERTEX  UNDERWEAR 

Has  brought  so  many  repeat  orders 
that  we  would  respectfully  suggest 
larger  placing  orders. 

YOUNG  &  ROCHESTER'S 

Washing  Vests  for  1906.    Finest 
English  range  shown  in  Canada. 

Fit  and  Value  as  before,  is  our 
best  recommendation. 

SELECT  SHIRTS  in 

Oxfords,  Zephyrs  and  Silk. 

COOPER,  CORAH  &  SON'S 

ST.  MARGARETS  WORKS 

LEICESTER 

CASHMERE   HOSIERY,    SWEATERS, 
Etc. 

-  -   Reliable  Goods  to  Stock  -  - 

TRESS  HATS 

We  are  the  Selling   Agents    for 

Canada. 

-CORRECT    SHAPES— 
—UNEQUALLED  VALUE — 

If  our  travellers  do  not  call  on 

you,  write  us. 

We  have   arranged   to   carry  a  Full  Range  for  Spring, 
1906,  of  a  Chemnitz  Manufacturer  in 

LADIES'  AND  MEN'S  FANCY  HOSIERY. 

This    Insures    our    Customers    an    Extensive    Selection    at    Close 
Prices. 


J.  Y.  SHANTZ 


D.   B.  SHANTZ 


the  Jacob  Y.  Shantz  &  Son  G 


0. 

LIMITED 


BERLIN,   ONTARIO 


te& 


MANUFACTURERS  OF 

Fine  Lines  of  Buttons 

IVORY,  HORN,  PEARL,  PEARLETTE 

All  leadiug  Wholesale  Houses  handle  our  goods  in 
Canada,  and  leading  button  houses  in  the  United 
States,  who  recognize  our  goods  as  of  the  best 
manufactured  on  the  continent. 

Factories :   Berlin,    Ont.;    Buffalo,    N.Y. 
Warehouse :    Chicago,    III. 


W.  H.  CODDINGTON 

HAT  AND  CAP 


HI  A  NUFA  CTURER 


Specialties  of  HATS,  CAPS,  HELMETS, 
Etc.,  for  RAILWAYS,  BANDS,  FIREMEN, 
STEAMBOAT  OFFICERS,   POLICE,   UNI- 
FORMED SOCIETIES,   Etc.,  Etc. 

Also  EMBROIDERY,  in  Gold  and  Silver 
BULLION,    such    as    BANNERS,    Badges, 
Wreaths,  Lettering,  Etc.,  for  MILITARY, 
YACHT    CLUB,     SOCIETY    and    OTHER 
PURPOSES. 

29  King  William  Street 
HAMILTON        -        -        ONTARIO 
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$L50      RICHMOND,  2  in.,  ^ 

.,  AA      WINDSOR,  2%  in.,  /     *    ' 

BATWING,  2,  2%  in  ,  $1.00 


TOPEKA,  2%  in., 


btcK  Measurements. 


JEROME,  2  in., 
ISLINGTON 


"THIRTY-TWO,"         -         $1.50 
2  inches  high  at  back. 

in.,  JAYWING,         .  $1.00 

.  2^  in.,      J  1#,  2,  2)4 


2%  in. 


Bsci\  Measurements. 


Bath    Measurements* 


GREENE  COLLARS 

FAMOUS  FOR  FIT,  FASHION  AND  FINISH 


MADE  BY 


THE  WILLIAM  A.  GREENE  COMPANY 


WATERLOO,    ONT. 


LIMITED 


DELIVERY  ?     By  first  express  if  you  say  so. 


F"OR     EVENING     WEAR 


WALDECK. 
2,  2%.  and  2y2  inches. 

BacK    Measurements. 


SAVOY. 
1#,  1#,  2,  2%,  2/2,  2^  inches. 

BacK    Measurements. 


MARCONI,  %%  in. 
(Poke.) 

BacK  Measurement*. 


^       O       «■ 


0 
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The  Home  of  High- 
Class  Woollens  and 
Tailors'  Trimmings 


Our  Spring  Assortment  for  1906 
surpasses  in  variety  and  quality 
anything-  we  have  ever  offered 
before. 

Our  past  reputation  is  a 
guarantee  that  anything 
we  offer  to  the  trade  is 
strictly  high-class. 

To  the  Tailors  and  Dry 
Goods  Merchants  of  Can- 
ada : 

Our  Spring  lines  include 
the  choicest  range  pro- 
curable, in  the  following 
materials — 

TWEEDS, 
SERGES, 
SUITINGS, 
OVERCOATINGS, 

ETC. 

Canvases,  Italians,  Assorted  Silks, 

Hair  Glottis,  Sleeve  Linings, 

Holland  Pocketings 

and  every  line  of  goods  used  by  Tailors,  etc. 

Our  exclusive  lines  are  leaders  in  the  trade. 

These  include  the  celebrated  "TYKE"  and 
"  BLENHEIM  "  Serges  ;  also  SALT'S  "  YOTS- 
MAN"  Serges. 

Samples  of  any  of  the  above  materials  sent  free 
upon  request. 

Orders  through  our  representatives  now  on  the 
road,  or  sent  direct  to  the  House,  will  receive 
prompt  attention. 

We  Wish  You  a  Prosperous 
New  Year 

A.  McDOUGALL  &  CO. 


196  McGill  St. 
MONTREAL 


Branches: 

McKinnon  Building,  TORONTO 
Jarvis  Building,  ST.  JOHN 
37  Queen  Street,  TRURO 
Bridge  Street,   QUEBEC 


in  Freres  &  Cie 


Grenoble        Paris 


London 


New  York        Montreal 


Grenoble,  Jan.  1st,  1906 


To  the  Trade : 


Our  travellers  are  now  covering  the  Dominion 
with  a  full  range  of  samples  for  Fall,  including  the 
finest  values  and  styles  it  has  ever  been  our  pleasure 
to  offer  to  the  trade. 

In  addition  to  our  well-known  lines  of  Winter 
Gloves 

"Perrin  Lined  Gloves" 

we  will  show  this  year  a  most  complete  range  of 
Ringwood  Gloves,  Wool,  Cashmere,  Angora,  the 
best  lines  ever  imported  into  this  country  and  at 
the  right  price. 

In  our  range  of  Wool  Gloves  we  will  show  two 
lines  of  Ladies'  Pure  Wool  Ringwood  Gloves  at 
$2.25  per  doz.,  that  have  never  been  approached 
for  value  in  Canada,  and  certainly  cannot  be  now 
with  the  present  high  market. 

Last  year  we  were  remarkably  successful 
with  our  line  of  imported  Half  Hose.  We  will  have 
just  as  good  values  for  Fall  1906,  in  Cashmere, 
plain,  embroidered  and  stripes,  Lambs' Wool,  Black 
and  Fancy  Worsted  in  plain  and  ribbed  lines. 

Mr.  H.  Laurencelle  having  retired  from  the 
management  of  our  Montreal  Branch,  we  beg  to 
inform  you  that  Mr.  James  Ramsey  and  Mr.  A.  F. 
Revol  will  now  be  in  charge  of  our  Canadian 
Agency. 

We  solicit  a  continuance  of  your  patronage 
and  feel  certain  that  under  the  new  management, 
together  with  increased  facilities  in  our  warehouse 
and  a  larger  stock,  we  will  be  able  to  give  you 
entire  satisfaction. 


Yours  truly 


V.  PERRIN  &CIE. 
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RETb . 
FEB  -  9  190 


The  Working-man  requires  a  full  size,  comfortable  working  s&sti^ 
Why  not  supply  your  customers  with  our  make  ? 
It  is  the  standard  of  comfort  and  workmanship. 
It  has   been  our  persistent  effort    to  give  you  something  better 
than  you  have  had  before  and  at  a  lower  price. 


y^rtr^V^ 


^^ 


^ 


SEND  FOR  SAMPLES 


The    DEACON    SHIRT    CO. 


BELLEVILLE, 


ONTARIO. 


I 


Do  You  Notice  How 
B  Suspenders  Last  ? 

That  stamp  B  on  Suspenders  is  the 
sign  of  perfect  material,  perfect  work- 
manship. 


Nothing  is  too  good  in  quality  to  go  into 


TRADE 


B 


MARK 


Suspenders.     That  is  why  they  wear  so  well. 

We  make  B  SUSPENDERS  at  all  prices,  and  goods   at   $4.00  and  upwards   are 
guaranteed. 

SAMPLES    SENT    ON    REQUEST 


MADE  IN  CANADA 
BY. 


U~ 


THE  BERLIN  SUSPENDER  &  BUTTON  CO.,  BERLIN,  Ont. 
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|W  ARLINGTON 

■i<^=3»l  COLLARS,   CUFFS,   ETC. 


WATERPROOF 

Superior  to  linen.  Do  you  carry  them?  If  not,  why  not?  They're  the  very  best  made. 

AGENTS: 

Eastern :  DUNCAN  BELL,  Montreal  Western :  JOHN  A.  GHANTLER,  Toronto,  Ont. 


EACLE 


BRAND 


SHIRTS 

See  our  line  of  fancy  Negligee  Shirts 
before  placing  your  order. 


PATTERNS    ARE 


New,  Neat,  and  Nobby 

WORKMANSHIP    IS 

THE  BEST 

Up-to-date  in  every  way  and  prices 
are  right. 

MONARCH  SHIRT  CO. 

ROCK  ISLAND,  P.O. 


"Made  in  Canada" 

We  manufacture 

Canvas  Gloves  and 

Padded  Mitts 
Carpenters'  Aprons 
Overalls  and 

Jumpers 

at  prices  to  suit  the  trade. 

Letter  orders  filled  promptly. 

The 

Canadian  Glove  &  Mitten  Co. 


Ing-ersoll,  Ont. 


Limited 


R.  J.  SMITH  &  COMPANY 

Wholesale    Clothing  Manufacturers 

75   QUEEN  ST.   OTTA  WA  PHONE   1762 
SPECIALISTS      IN      MEN'S      AND      BOYS'     PANTS 

AT    POPULAR    PRICES 

Also  Pea  Coats  In  heavy  Frieze  and    Grey  Twill  Goods 
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Hello,  boys  !  I  wish  you  all  a  Happy  New  Year.  What !  Why,  you  know  me !  Ever;  - 
body  knows  me.     Everybody  likes  me. 

I'm  705  and  am  4  years  old,  and,  like  good  wine,  improve  with  age. 

I  was  born  at  Niagara  Falls  in  the  Factory  of  the  Niagara  Neckwear  Co.,  Limited,  to  take 
the  place  of  a  Four-in-Hand  on  high  turn-down  Collars. 

I  have  a  Brother  who  is  a  husky  lad  and  doing  almost  as  well  as  myself.  His  name  is 
597  and  he  is  a  dandy;  but  there  is  no  gainsaying  the  fact  that  I'm  it — simply  It !  Of  course 
I  have  imitators — BUT — I  am  also  one  of  the  best  Salesmen  in  Canada.  My  sales  are  tre- 
mendous and  steadily  increasing,  which  is  pleasant.  Let  me  come  to  you  and  increase  your  sales, 
also  increase  your  friends.    I  am  a  Money-maker  and  will  make  you  some  too  if  you  will  let  me, 

I  will  call  at  your  place  very  soon  and  talk  it  over.  Faithfully  yours,        70S. 
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CLASSIFIED     LIST     OF     ADVERTISEMENTS. 


Service    Co.. 


Aocountants,  Auditors. 

Jenkins  &  Hardy.  Toronto. 
Awnings,  Tents,  etc 

Tobin  Tent  &  Awning  Co.,  Ottawa,  Ont. 
Bindings  and  Webbings. 

Faire  Bros.  &  Co.,  Leicester,  Eng. 

Porter,  A.  T.,  Importing  Co.,  Toronto  and 
Montreal. 
Blankets,  Quilts,  Traveling  Bugs,  etc. 

Ideal  Bedding   Co.,  Montreal,  Toronto  and 
Winnipeg. 

Renfrew  Woolen  Mills,  Renfrew. 

Toronto  Feather  &  Down  Co.,  Toronto. 

Boots,  Shoes  and  Laces. 
Campbell  Shoe  Co.,  Quebec,  P.Q. 
Clarke,  A.  R,  &  Co.,  Toronto. 
Corona  Co.,  Montreal. 
Faire  Bros.  &  Co.,  Leicester,  Eng. 
Frank  &  Bryce,  Toronto  and  Montreal. 
Packard,  L.  H.,  &  Co.,  Montreal. 

Button  Maohines  and  Buttons. 

Defiance  Button  Machine  Co.,  New  York. 
Forsyth,  John  &  Co.,  Berlin. 
Greenshields  Limited,  Montreal. 
Merchants  Button  Co.,  Berlin. 
Williams,  W.,  &  Son,  London,  Eng. 

Carpets,  Curtains,  Bugs,  Window  Shades.eto. 

Brais,  L.  A.,  &  Co.,  Montreal. 

Brock,  W.   R.  Co.,  Toronto  and  Montreal. 

China*.  Japan  Silk  Co.,  Toronto. 

Garland,  John  M.,Son  &  Go.,  Ottawa. 

Garneau,  P.  Fils  &  Cie,  Quebec. 

Greenshields  Limited,  Montreal. 

Hees,  Geo.  H.,  Son   &  Co..    Montreal  and 

Toronto. 
Imperial  Carpet  Co.,  Toronto. 
Ishikawa,  K...  &  Co.,  Toronto. 
Knox,  Tohn&Co..  Hamilton. 
Kyle,  Cheesbrough  &  Co.,  Montreal. 
Macdonald,  John,  &  Co.,  Toronto. 
Rylands  &  Sons,  Manchester,  Eng. 
Short  &  Co,.  Montreal. 

Cash  Begisters,  Carriers,  etc 

Lamson    Consolidated    Store 
Toronto. 
Cloaks,  Costumes,  Skirts,  Shirt  Waists,  etc. 

American  Silk  Waist  Co.,  Montreal. 

Berlin  Robe  &  Clothing  Co..  Berlin. 

Brock,  W.  R.,  Co.,  Toronto  and    Montreal. 

China  and  Japan  Silk  Co.,  Toronto. 

Empire  Mfg.  Co  ,  Montreal 

Fairbairn,  Rhys.  D.,  Toronto. 

Gemmell,  C.  G.,   Peterboro. 

Greenshields  Limited,  Montreal. 

Hart  Mfg.  Co.,  Montreal. 

Hirshson,  L.,  &  Co.,  Montreal. 

Knox,  John.  Co.,  Hamilton,  Ont. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Mishkin,  I.,  &  Co.,  Montreal. 

New  York  Silk  Waist  Mfg.  Co.,  Montreal. 

Pirn  Bros.,  Dublin,  Ireland. 

Ripley,  E.,  &  Son,  London,  Eng. 

Rylands  &  Sons,  Manchester,  Eng. 

Short  &  Co.,  Montreal 

Sommer,  A.,  &  Co.,  Montreal. 

Waldman,  J.  H.,  &  Co.,  Montreal. 
Cloth  Measures. 

Brock,  W.  R  ,  Co.,  Montreal. 
Combs,  Brusnes  and  Mirrors. 

Brophy  Cains,  Limited.  Montreal. 

Kyle,  Cheesbrough  <fc  Co. .  Montreal. 

Short  &  Co.,  Montreal. 

Weese,  G.  A.,  &  Son,  Toronto. 
Commission  Agents. 

Brown  &  Ashcroft,  Montreal. 

Flaws,  R.,  &  Sons,  Toronto. 

Defriez,  Alfred,  Toronto. 

Oorsets. 

Dominion  Corset  Co.,  Quebec. 
KonitJ  &  Stuffman,  Montreal. 
Parisian  Corset  Mfg.  Co.,  Quebec. 
Cottons,  Prints,  Shirtings,  etc. 

Brock,  W.  R   Co.,  Montreal  and  Toronto. 
Garland,  John  M.,  Son  &  Co.,  Ottawa. 
Garneau,  P.  Fils  &  Cie.  Quebec,  P.Q. 
Greenshields  Limited,  Montreal. 
Horrockses,  Crewdson    &    Co.,  Manchester 

and  London,  Eng. 
"  Kingcot  "  Cottons. 
Knox,  John,  &  Co  ,  Hamilton. 
Rylands  &  Sons,  Manchester,  Eng. 
Virgoe  M  ddleton  &  Co.,  London,  Eng. 
"  Viyella"— Hollins,    Win.,    &    Co.,    Lon- 
don, Eng. 


Cotton  Batting. 

Dominion  Wadding  Co.,  Montreal. 

Henderson,  Robt.,  &  Co.,  Montreal. 
Cushions,  Pillows,  Quilts,  Sheets,  Etc. 

Brock,  W.  R.  Co.,  Toronto  and  Montreal. 

Canadian  Feather  &  Mattress  Co.,  Toronto. 

Hees,  Geo.  H.,  Son  &  Co.,  Toronto. 

Horrockses,   Crewdson   &  Co.,    Manchester 
and  London,  Eng. 

Ideal  Bedding  Co.,   Montreal,  Toronto  and 
Winnipeg. 

Toronto  Feather  &  Down  Co-,  Toronto. 

Directory  for  Wholesale  Trade. 
Brock  &  Patterson,  St.  John,  N.B. 
Canada  Hair  Cloth  Co.,  St.  Catharines,  Ont. 

Display  Baoks. 

Standard  Mfg.  Co.,  Xenia,  Ohio. 
Dress  Accessories. 

Konig  &  Stuffman,  Montreal. 

Nisbet  &  Auld,  Toronto. 
Dress  Goods,  Silks,  etc. 

Bradford  Dyers  Association,  Bradford,   Eng. 

Brock,  W.  R.,  Co.,  Toronto  and    Mntreal. 

Brophy-Cains,  Limited,  Montreal. 

China  &  Japan  Silk  Co  ,  Toronto. 

Debenhams     (Canada)    Limited,     Montreal 
and  Toronto. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Garneau,  P.,  Fils  &  Cie.,  Quebec. 

Greenshields  Limited,  Montreal. 

Harris  &  Co.,  Rockwood,  Ont. 

Hart  Mfg.  Co.,  Montreal. 

Hollins,  Wm.,&Co.,  London,  Eng. 

Ishikawa,  K.,  &Co.,  Toronto. 

Knox,  John,  Co.,  Hamilton. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Law,  Russell  &  Co.,  Bradford  and   I  ondon, 
England. 

Macdonald,  John,  &  Co.,  Toronto. 

McDowell,  Andrew  H.,  Co.,  Montreal. 

Nisbet  &  Auld,  Toronto. 

Pirn  Brothers  &  Co.,  Dublin,  Ireland. 

Priestleys' — Greenshields  Limited,  Montreal. 

Rickard,  T.,  &  Co.,  London,  Eng. 

Rylands  &  Sons.  Manchester,  Eng. 

Wylie,  James  H.,  Almonte,  Ont. 
Dress  Shields,  etc 

Kleinert,  LB.,  Rubber  Co.,  Toronto. 
Dyers,  Cleaners,  etc. 

Bradford  Dyers  Assn.,  London,  Eng. 

British    American    Dyeing    Co.,     Montreal, 
Toronto,  Ottawa  and  Quebec. 

Hermsdorf,  Louis,  New  York. 

Parker,  R.,  &  Co.,  Toronto. 

Worrall,  J.  &  J.  M.,  Manchester. 
Embroidery  Hoops. 

Gibb  Mfg.  Co.,  Canton,  Ohio. 
Felt. 

Mooney,  A.  G.,  Montreal. 
Finance.  Insurance,  etc. 

Bank  of  Bermuda,  Hamilton,  Bermuda. 

Bank  of  N.  T.  Butterfield  <fe  Son,  Hamilton, 
Bermuda. 

British  America  Assurance  Co.,  Toronto. 

Confederation  Life  Association,  Toronto. 

Merchants  Mercantile  Co.,  Montreal. 

Metropolitan  Bank,  Toronto. 

Western  Assurance  Co. .Toronto. 
Flannels,  Flannelettes,  etc. 

Brock,  W.  R.,  Co.,  Toronto. 

Debenhams  (Canada)  Limited,   Toronto. 

Greenshields  Limited,  Montreal. 

Horrockses,    Crewdson    &   Co.,    Manchester 
and  London,  Eng. 

Knox,  John,  &  Co.,  Hamilton. 

Rylands  &  Sons,  Manchester,  Eng. 
Frilling!. 

Fairbairn,  Rhys  D.,  Toronto. 

Plantagenet  Frillings. 

Furs. 

Alexandor,  A.  J.,  Montreal. 

Leak  Fur  Co.,  Montreal. 

McComber,  J.  E. ,  Montreal. 

Paquet,  J.  Arthur,  Quebec. 

Peck,  John  W.,  &  Co.,  Montreal. 

Revillon  Bros.,  Montreal. 

St.  Louis  Furs. 

Swift,  Copland  &  Co.,  Montreal. 

Williams,  W.,  &  Son,  London,  Eng. 
General  Dry  Goods. 

Brock,  W.  R.,  Co.,  Montreal  and  Toronto, 

Brophy-Cains,  Limited,  Montreal. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Garneau,  P.,  Fils  &  Cie,  Quebec. 

Greenshields  Limited,  Montreal. 
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Hirshson,  L.,  &  Co.,  Montreal. 

Knox,  John,  Co.,  Hamilton. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Macdonald,  John,  <fc  Co.,  Toronto. 

Rylands  &  Sons,  Manchester,  Eng. 

Virgoe  Middleton  ii  Co.,  London,  Eng. 
Gloves,  Mittens,  etc. 

Brock,  W.  R.,  Co.,  Montreal  and  Toronto. 

Brophy-Cains  Limited,  Montreal 

Canadian  Glove  and  Mitten  Co.,  Ingersoll. 

Clarke  A.  R.  Co.,  Toronto. 

Code,  T.  A.,  Perth,  Ont. 

Denton,  Mitchell  &  Duncan,  Toronto. 

Galibert,  F.,  Montreal. 

Greenshields  Limited,  Montreal. 

Knox,  John,  &  Co.,  Hamilton. 

Paquet,  J.  Arthur,  Quebec. 

Perrin,  V.,  &  Cie,  Montreal. 

Pewny's  Kid  Gloves — Greenshields  Limited, 
Montreal. 

Smith,  R.  J.,  Ottawa. 

Storey,  W.  H.  &  Sons,  Acton. 

Wreyford  &  Co.,  Toronto. 
Handkerchiels. 

Brock,  W.  R.,  Co.,  Toronto. 

Brophy  Cains,   Limited. 

l.hina  &  Japan  Silk  Co.,  Toronto. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Greenshields  Limited,  Montieal. 

Ishikawa,  K.,  &  Co.,  Toronto. 

Knox,  John,  &  Co.,  Hamilton. 

Rylands  &  Sons,    Manchester,   Eng. 

Sanderson's  Limited,  Toronto. 

Virgoe  Middleton  &  Co.,  London,  Eng. 

Hats,  Caps,  Etc 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Wreyford  &  Co.,  Toronto. 
Hooks,  Eyes  and  Fasteners. 

Francis  Hook  and  Eye  Fastener  Co.,  Niagara 
Falls,  N.Y. 
Horse  Blankets. 

Telford-Chapman  Mfg.  Co.,     Rock    Island, 
Que. 
Hose  Supporters. 

Kleinert,  I.  B.,  Bubber  Co.,  Toronto. 

Westwood,  C.  H.,  &  Co.,  Toronto. 
Laces  and  Veils. 

Brophy-Cains  Limited,  Montreal. 

Debenhams  (Canada)  Limited,   Toronto. 

Greenshields  Limited,  Montreal. 

Knox,  John,  &  Co.,  Hamilton. 

Konig  &  Stuffman,  Montreal. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Sanderson's  Limited,  Toronto. 
Ladies'  Neokwear. 

Fairbairn,  Rhys  D.  Toronto. 

Greenshields  Limited,  Montreal. 

Kyle,  Cheesborough  &  Co.,  Montreal. 

Ladies'  Wear  Limited,  Toronto. 

Pirn  Bros.  &  Co.,  Dublin,  Ireland. 

Stewart,  Howe  &  Meek  Co.,  Toronto. 

Ladies'  Belts. 

Kyle,  Cheesbrough  Co.,  Montreal. 

Ladies'  Wear  Limited,  Toronto. 

Sanderson's  Limited,  Toronto. 

Sanderson's  Limited,  Toronto. 
Ledgers,  Loose  Leaf. 

Crain,  Rolla  L.,  Co.,  Ottawa. 
Linings  and  Canvases. 

British  American  Import  Co.,   Montreal. 

Greenshields  Limited,  Montreal. 

McDougall,  A.,  &  Co.,  Montreal. 

Rylands  &  Sons,  Manchester,  Eng. 
Linen,   Silk,   Cotton  and  Woolen  Threads, 
Yarns,  Etc 

Baldwin,   J.  &   T-,  &  Partners,  Halifax,  Eng. 

Belding,  Paul  &  Co.,  Montreal. 

Brophy-Cains.  Limited,  Montreal. 

Faire  Bros.  &  Co.,  Leicester,  Eng. 

Frank  &  Bryce,  Montreal. 

Greenshield  Limited,  Montreal. 

Knox,  John  &  Co.,  Hamilton 

Liddell,  Wm.,  Belfast,  Ireland. 

McDowell,  Andrew  H.,  Co.,  Montreal. 

Mending  Wools. 

Baldwin,  J.  &  J.  &  Partners,  Halifax,  Eng. 
Benson,  W.  T.,  &  Co.,  Montreal. 
Faire  Bros.  &  Co.,  Leicester,  Eng 
Patton,  W.  T..  &  Co.,  Alloa,  Scotland. 

Men's  and  Boys'  Beady  -  Made  Clothing 
(Overalls,  Leather  and  Bain-ooats,  Sweat- 
era,  etc)' 

Brock,  W.  R.,  Co.,  Toronto   and    Montreal. 
Canadian  Glove  &  Mitten  Co.,  Ingersoll. 
Coddington,  W.  H.,  Hamilton,  Ont. 
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Garland,  John  M.,  Son,  &  Co.,  Ottawa. 

Garneau,  P.,  Fils  &  Cie,  Quebec. 

Greenshields  Limited,  Montreal. 

Jackson  Mfg.  Co.,  Clinton,  Ont. 

Knox,  John,  &Co.,  Hamilton,  Ont. 

Livingstone  Mfg.  Co.,  Montreal. 

Mishkin,  I.,  &  Co.,  Montreal. 

Rylands  &  Sons,  Manchester,  Eng. 

Southgate,  W.  E.    &  Co.,   Berlin,  Ont. 

Virgoe  Middleton  &  Co.,  London  E.C.Eng. 

Wilkins,  Robert  C,  Montreal. 
Millinery,  Ribbons,  etc. 

Barry,  Walter  &  Co.,  Montreal. 

Belding,  Paul  &  Co.,  Montreal. 

Brophy-Cains  Limited,  Montreal. 

Debenhams  (Canada)  Limited,  Montreal. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Greene,  John  C,  St  Co.,  Toronto. 

Greenshields  Limited,  Montreal. 

Hirshson,  L.,  &  Co.,  Montreal. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

McCall,  D.  Co.,  Toronto. 
Needles. 

Morrall,  Abel,  Redditch,  Eng. 
Novelties  and  Notions. 

Brock,  W.  R.,  &Co.,  Toronto. 

Brophy,  Cains,  Limited,  Montreal. 

China  &  Japan  Silk  Co 

Faire  Bros.,  &  Co.,  Leicester,  Eng. 

Garland,  John.  M.,  Son,  &  Co.,  Ottawa. 

Greenshields  Limited,  Montreal. 

Porter,  A.  T.  Importing  Co.,  Toronto. 

Short  &  Co.,  Montreal. 

Weese,  G.  A.,  &  Son,  Toronto. 

Wrinch,  McLaren  &  Co.,  Toronto. 
Oil  Cloths,  Linoleums  and  Mattings, 

Dominion  Oil  Cloth  Co.,  Montreal. 

Imperial  Carpet  Co.,  Montreal. 

Rylands  &  Sons.  Manchester,  Eng. 
Papier  Maohe  Forms,  Wax  Figures,  etc 

Delfosse  &  Co.,  Montreal. 

Palmenberg's,  J.  R.,  Sons,  New  York. 

Richardson,  A.  S.,  Toronto  and  Montreal. 
Pioture  Post  Cards. 

Illustrated  Post  Card  Co.,  Montreal. 

Rubber  Collars. 

Arlington  Co.  of  Canada,  Toronto. 
Scotch  Hollands. 

King,  John,  &  Son,  Glasgow,  Scotland. 
Shirts,  Collars,  Ties,  etc. 

Allied  Mfg.  Co.,  Montreal. 

Brock,  W.  R.,  Toronto. 

Deacon  Shirt  Co.,  Belleville. 

Empire  Mfg.  Co.,  Montreal. 

Forsyth,  John,  &  Co.,  Berlin. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Greene   Wm.  A.,  Berlin. 

Ishikawa,  K.,  &  Co.,  Toronto. 

Knox,  John  &  Co.,  Hamilton. 

Monarch  Shirt  Co.,  Rock  Island,  Que, 

Niagara  Neckwear  Co.,  Niagara  Falls. 

Smith,  R.  J.,  Ottawa. 

Success  Brand  Shirts  and  Collars. 

Virgoe  Middleton  &  Co.,  London,  Eng. 

Wreyford  &  Co.,  Toronto. 
Skirt  Bindings. 

Faire  Bros.  3t  Co.,  Leicester,  Eng. 
Smallwares 

Brock,  W.  R.,  Co.,  Montreal. 

Faire  Bros.  &  Co.,  Leicester,  Eng. 

Garland,  John  M.,  Son&  Co.,  Ottawa. 

Knox,  John  &  Co.,  Hamilton,  Ont. 


Kyle,  Cheesbrough  &  Co.,  Montreal. 
Porter,  A.  T.,  Imponing  Co.,  Toronto. 
Short  &  Co.,  Montreal. 
Weese,  G.  A.  &  Son,  Toronto. 

Staples  and  Linens. 

Brock,  W.  R.,  Co.,   Toronto  and    Montreal. 
Dominion  Linen  Mills,  Toronto. 
Garland,  John  M.,  Son  &  Co.,  Ottawa. 
Garneau,  P.,  Fils  &  Cie,  Quebec. 
Greenshields,  Limited,  Montreal. 
Liddell,  Wm.,  &  Co.,  Belfast,  Ireland. 
McDowell,  Andrew  H.,  Co.,  Montreal. 
Old  Bleach  Linen  Co.,  Randalstown,  Ireland. 
Rylands  &  Sons,  Manchester,  Eng, 

Stapling  Machines. 
Brown  Bros.,  Toronto. 

Store  Fixtures. 
Clatworthy  &  Son.,  Montreal. 
Toronto  Brass  Mfg.  Co.,  Toronto. 

Store  Lighting. 

Auer  Light  Co.,  Montreal. 

Continental  Heat  &  Light  Co.,  Montreal. 

Luxfer  Prism  Co.,  Montreal  and  Toronto.  . 

Suspenders. 
Allied  Mfg.  Co.,  Montreal. 
Berlin  Suspender  and   Button   Co.,    Berlin, 

Ont. 
Dominion  Suspender  Co.,  Niagara  Falls. 
Globe  Suspender  Co.,  Rock  Island,  Que. 

Tapes. 
Faire  Bros.  &  Co.,  Leicester,  Eng. 

Telephones. 

Bell  Telephone  Co.  of  Canada. 

Towellings,  etc 

Brock,  W.  R.  Co..  Toronto. 

Greenshields  Limited,  Montreal. 

Mishkin,  I.,&Co.,  Montreal. 
Toys  and  Games. 

Weese,  G.  A.,  &  Son,  Toronto. 
Typewriters. 

United  Typewriter  Co.,  Toronto. 

Umbrellas,  Parasols,  etc 

Allied  Mfg.  Companies,  Montreal. 
Greenshields  Limited,  Montreal. 
Irving  Umbrella  Co.,  Toronto. 
Standard  Umbrella  Mfg.  Co.,  Montreal. 
Virgoe  Middleton  &  Co.,  London,  Eng. 

Underwear,  Hosiery  and  Knitted  Goods. 

Allen  &  Turtle,  Belfast.  Ireland. 
Auburn  Knitting  Co.,   Peterboro,  Ont. 
Berlin  Robe  and  Clothing  Co.,  Berlin. 
Burritt,  A.,  &  Co.    Mitchell,  Ont. 
Cartwright  &  Warners,  Loughborough,  Eng. 
"  Ceetee  "  brand — Turnbull,  C,  Co.,  Gait. 
Chipman-Holton  Knitting  Co.,  Hamilton. 
Clinton  Knitting  Co.,  Clinton,  Ont. 
Code,  T.  A.,  Perth,  Ont. 
"Crescent"    brand — Lennard,   S.,  &   Sons, 

Dundas. 
Deimel  Linen-Mesh  Co.,  Montreal. 
Denton,  Mitchell  &  Duncan,  Toronto. 
Eagle  Knitting  Co.,  Hamilton. 
Ellis  Mfg.  Co.,  Hamilton. 
Garland,  John  M.,  Son,  &  Co.,  Ottawa. 
Goderich  Knitting  Co.,  Goderich,  Ont. 
Greenshields  Limited,  Montreal. 
Hanson,  G.  E.    Hull,  Que. 
Hirshson,  L.,  &  Co.,  Montreal. 
Jackson  Mfg.  Co.   Clinton,  Ont. 
Jaeger,  Dr.,  Co.,  Montreal. 


"Jay"   Finish  Underweaf.  London,  Eng. 
Knox,  John  &  Co.,  Hamilton,  Ont. 
Kyle,  Cheesbrough  &  Co.,  Montreal. 
Lennard,  S  ,  &  Sons,  Dundas,  Ont. 
Macdonald,  John,  &  Co.,  Toronto. 
Mishkin,  I.,  &  Co.,  Montreal. 
McDowell,  Andrew  H.,  Co.,  Montreal. 
Patton,  John,  Son  &  Co.,  Alloa,  Scotland. 
Penman  Co.,  Paris,  Ont. 
Perry,  G.  B.  Knitting  Co  ,  Hamil  on. 
Pesco  Brand — Scott,   Peter   &   Co.,  Hawick, 

Scotland. 
Schofield  Woolen  Co.,  Oshawa. 
Stratford  Knitting  Co.,  Stratford. 
Truro  Knitting  Mills  Co.,  Truro,  N.S. 
' '  Viyella' ' — Wm  Hollins  &  Co. , London, Eng. 
Watson,  Mfg.,  Co.,  Paris. 
Williams,  Walter  &  Co.,  Montreal. 
Wreyford  &  Co.,  Toronto. 
Wylie,  James  H.,  Almonte,  Ont. 

Upholsterers'  Supplies. 

Hees,  Geo.  H.,  Son  &  Co.,  Ltd.,  Toronto. 
Velvets,  Velveteens  and  Cords. 

Brock,  W.  R.  Co.    Montreal. 

Debenhams  (Canada)  Limited,  Toronto. 

Greenshields  Limiied.  Mont'eal. 

Kyle,  Cheesbrough,  &  Co.,  Montreal. 

Worrall,  J.  &  J.  M.,  Manchester,  Eng. 

Waist  Holders  and  Skirt  Supporters. 

Eisman  Novelty  Mfg.  Co.,  Toronto. 
Wall  Paper. 

Menzie  Wall  Paper  Co.,  Toronto. 

Stauntons  Limited,  Toronto. 

Watson-Foster  Co.,  Limited,  Montreal. 

Wardrobes 

Weir  Wardrobe  Co.,  Winnipeg,  Man. 

Waterproof  and  Rubber  Goods. 

Brock,  W.  R.  Co.,  Montreal. 

Cravenette  Co.,  Bradford,  Eng. 

Imperial  Rubber  Clothing  Co.,  London    and 
Montreal. 

Knox,  John  &  Co.,  Hamilton. 

Law,  Russell  &  Co.,  Bradford  and    London. 

Montreal  Waterproof  Clothing  Co.,  Montreal 

National  Rubber  Co.,  Montreal. 

Sommer,  A.,  &  Co.,  Montreal. 

Waldman,  J.  H.,  &  Co.,  Montreal. 
Whitewear. 

Brock,  W.  R.  Co.,  Montreal. 

Greenshields  Limited 
Window  Shades,   Curtain  Poles,  etc 

Hees,  Geo.  H.,  Son   &   Co.,  Montreal   and 
Toronto. 
Woolens  and  Tailors'  Trimmings. 

Benson,  W.  T.,  &  Co.,  Montreal. 

British  American  Import  Co.,  Montreal. 

Brock,  W.  R.,  Co.,  Toronto   and  Montreal. 

Fisher,  John,  i  Sons,  Montreal  and  Toronto. 

Garland,  John  M.,  &  Son  Co.,  Ottawa. 

Ga:neau,  P.  Fils  &  Cie,  Quebec. 

Greenshields  Limited,  Montreal. 

Hams  &  Co.,  Rockwood,  Ont. 

Hewson  Woolen  Mills,  Amherst,  N.S. 

Kirk,  Samuel,  &  Sons,  Leeds,  Eng. 

McDougall,  A.,  &  Co.,  Montreal. 

Oxford  Mfg.  Co.,  Oxford,  N.S. 

Renfrew  Woolen  Mills,  Renfrew,  Ont. 

Robinson  &  Mackay,  Leeds,  Eng. 

Williams,  W.,  &Son.,  London,  Eng. 
Wrapping  Paper.  Suit  and  Millinery  Boxes. 

Canada  Paper  Co.,  Toronto. 
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Confederation  Life  Association 168 
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Defriez,  Alfred 86 
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Delfosse  &  Co 61 
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Hanson,  G.  E 167 

Harris  &  Co 71 

Hart  Mfg.  Co inside  back  cover, 
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Hermsdorf,  Louis 80 

Hesslein,  L.  J 86 

Hewson  Woolen  Mills 227 

Hirshson ,  L. ,  &  Co 109 

Hollins,  Wm.,  &  Co 71 
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Hotel  Directory 14 

Ideal  Bedding  Co 187 

Illustrated  Post  Card  Co 26 

I  mperial  ("arpet  Co 182 

Imperial  Rubber  Clothing  Co 141 

Irving  Umbrella  Co 9° 

Ishikawa,  K.,  &  Co 112,  192 
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Jackson  M  fg.  Co 202 

Jaeger,  Dr.,  Co 199 

Jay  Finish  Underwear 206 

K 

King,  John,  &  Son 148 

Kingcot in 
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Lamson  Consolidated  Store  Service  Co . . .  59 
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Livingstone  Mfg.  Co 148 

Luxfer  Prism  Co 61 
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Macdonald,  John  &  Co 11 

Mackay ,  Dr 167 

McCall,  D.,  Co 105 

McComber,   J.  E 128 

McDougall,  A. ,  &  Co 226 

McDowell,  Andrew  H inside  front  cover 

Menzie  Wall  Paper  Co 183 

Merchants'  Button  Co inside  front  cover 
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Mishkin.L,  &  Co 155 
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Mooney ,  A.  G. ,  Co 70 
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DRY     GOODS     RLVIEW 


February,   1906 


The 

Secret  ' 

of 

Clean 
Stocks 

1 

^^EVER  allowing  one's   stock   to   be- 
\                come    shelf-worn     or    obsolete 
that's    the    secret   of  a    clean    and    well- 
kept  stock. 

The  end  is  attained  by  sending  any 
off-color  goods  to  these  works  to  be  re- 
dyed  and  finished  like  new  goods. 

For   thirty   years    we've    been    doing 
this    work    for   leading   dry  goods  mer- 
chants   and    milliners    in     all     parts     of 
Canada. 

FR.    F=>ARKER    &    OO. 

DYERS  AND  FINISHERS  . . .               TORONTO,  Canada            Head  offlce  an?87w7°9fYsonge  street 

f N 

The  Goods  that  Sell 


-are:- 


The  Goods  to  Stock 


You  do  not  wish  to 
carry  a  stock  which  will 
not  sell  quickly. 

We  represent  the  best 
British  Manufacturers. 
Therefore,  if  you  would 
make  a  quick  turnover 
handle  our  goods. 

Our  travellers  are  now 
out  with  samples  of  our 
special  lines. 

Telephone  and  mail 
orders  receive  prompt 
and  careful  attention. 


Our 

Special 

Lines 

Woollens 

Flannels 

Linings 

Hosiery 

Underwear 

Sewing  Cotton 

Sewing  Silk 


THE 


Andrew  H.  McDowell  Co. 

(Incorporated) 

Importers  and  Mill  Agents 

MONTREAL 


^ 


40-42  ST.  ANTOINE  ST 
Telephone   Main  -41.58 


'ROOSTER  BRAND'' 


UNION 


MADE 


"I    CROW    OVER    ALL" 

OVERALL 

is  the  best 

OVERALL 

OVER     ALL 

CANADA 

Robert  C.  Wilkins, 


MONTREAL 


Overalls, 
Pants, 


Shirts, 
Smox, 


White 
Coats, 


Duck  Pants, 
Fancy  Vests. 
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Sorting  Orders 


We  can  supply  your  immediate 
requirements  promptly  and  satisfactorily. 


TT   HE   opening  of  the  month  of  February 

I  ^  ]     finds  us  exceptionally  well   prepared 

to  attend  to  all  your  orders,  whether 

they  are  given  to  our  travellers  or  sent  to 

us  direct  by  mail. 

Not  only  can  we  fill  all  sorting  orders  for 
immediate  requirements,  but  we  can  give 
you  attractive  values  in  all  lines  of  Spring 
Goods  and  we  can  ship  without  delay. 


GREENSHIELDS  LIMITED 

MONTREAL 

GREENSHIELDS  WESTERN  LIMITED  GREENSHIELDS  &  CO.  LIMITED 

WINNIPEG  VANCOUVER 


1 
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Priestleys' 

Latest 
Creation 


Costume 
Made  from 


Priestleys'  1 

Wool  | 
Chiffon  ' 
Tricot 


j  Greenshields  Limited,"^  Montreal 

f  Greenshields  Western  Limited,  Winnipeg,  Man. 

1  Greenshields  &   Co.,    Limited,    Vancouver,    B.C. 
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RYLAND5&S0NS 


LIMITED 


MANCH 


IM 


Cotton 


Spinners 


♦     ♦     ♦     ♦ 


Merchants 


♦     ♦      ♦     ♦ 


Manufacturers 


Bleachers 


♦     ♦     ♦ 


Dyers 


♦     ♦     ♦ 


Finishers 


Makers  of  the  Celebrated  Dacca  Calicoes  and  Sheetings 


tItti* 


WORKS: 

Heapey, 

Longford 

Works, 

Gorton. 


►i«  »(<• 


•ItHt 


WORKS 


Swinton, 
Wigan, 
Chorley. 

4.4. 


Capital  $14,500,000 ;  Employees,  12,000 
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The    Lots    mentioned   below  are 
for    the    convenience  of   those    who 
require  goods  at  once,  and  are  unable 
to  see  our  Travellers. 


Write  us  To-day 

for 

Sample  Lots 

if  you  are  in 

need  of 

New  /  LOT  1 

GOOdS       /  10  Dress  Lengths.     In  New  Shadow  Check  Lustres.     Four 

Dress  Lengths  to  retail  50c.  per  yd.,  4  to  retail  at  75c.  and 
2  at  $1.00. 

LOT  2 
10-Piece  Lot  of  New  Wash  Ginghams  and  Zephyrs.     4  pieces  to 
retail  at  10c.,  4  pes.  to  retail  at  15c.  and  2  at  20c. 

LOT  3 
10-Piece  Lot  Fancy  Wash  Goods.      Not  extreme  stuff,  but  a  line  that  will 
suit  any  trade.     4  pes.  to  retail  at  10c.  per  yd.,  4  to  retail  at  15c,  and  2 
to  retail  at  20c. 

LOT  4 
10-Piece  Lot  Towellings.     2  pieces  Crash  to  retail  at  5c. ;  2  pieces  to  retail  at 
8c.  and  2  pieces  at  10c.     2  pieces  Glass  Towelling  to  retail  at  -8c.  and  2 
pieces  at  10c.     Asst'd  colors. 

LOT  5 
10-Dozen  Lot  Special  Towels.  2  dozen  to  retail  at  15c.  pr. ;  2  dozen  to  retail 
at  20c;    2  dozen   to  retail  at  25c;    2  dozen  to  retail  at  35c   pr.  and  2 
dozen  to  retail  at  50c  pr. 

LOT    6 
10-Dozen  Lot  Black  Cashmere  Hose.      2  dozen  Plain,   2  dozen  Ribbed,   to 
retail  at  25c;  2  dozen  Plain  and  2  dozen  Ribbed,    retail  35c;    1  dozen 
Ribbed,  1  dozen  Plain,  to  retail  50c 


When  ordering  mention  Lot  Number,  and  should  you  consider 
the  Values  not  right  you  are  at  liberty  to  return  all  or  any  part 
of  it  within  two  days  from  receipt  of  goods. 


JOHN  M.  GARLAND,  SON  &  CO 

Wholesale  Dry  Goods 


OT  T  A  \A/  A 


CANADA 
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A  TTENTION 

must  now  be  given  to  your  Silk  and  Ribbon  departments.  A 
great  many  of  your  qualities  and  colorings  have  been  sold  out  during 
your  big  January  Sales,  and  must  be  replaced  with  new  goods  for 
your  early  Spring  business. 

Our  shipments  are  coming  to  hand  earlier  this  year  than  other 
seasons,  therefore  we  are  now  prepared  to  meet  all    the   requirements 

of  the  merchant  in  Silks,  Ribbons,  Dress  Goods,  Velvets, 
Velveteens,  Cotton  Linings,  etc.   Our  stock  of  Silk  includes 

all  the  newest  weaves  and  colorings  in 

Taffetas      Tamelines      Peau  de  Soie 
Louisines        Paillette    Shantungs,  etc. 

Black  and  White  Silks  in  a  good  variety  of  weaves. 

Our  Ribbons  are  first  place  in  value,  and  the  large  amount 
of  business  done  in  these  goods  is  a  good  indication  that  we  have  the 
ribbons  that  your  customers  require. 

We  have  good   numbers    in    Dress    Goods    in    Venetians, 

Amazons,  Ladies'  Cloths,  Cream  Serges,  etc. 

TAFFETINE  LINING 

Have  you  got  it  in  your  lining  department  ?  Your  department 
is  not  complete  without  it.  We  stock  it  in  a  range  of  i  i  5  Shades, 
every  piece  Guaranteed  BDA  best  Dye  and  Finish. 

Letter  orders  will  have  our  careful  attention. 

DEBENHAMS  (Canada)  LIMITED 

SUCCESSORS  TO  DEBENHAM,    CALDECOTT  &   CO. 

TORONTO 
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ft.  ISHIftAWA  ca.  CO. 


THE  SILft  HOUSE 


JAPAN  HABUTAI 
JAPAN  TAFFETA 
SHAN  TUNG  .no  SHANGHAI 


FOR  SPRING  FANCY  AND  PLAIN  WAIST 

^1906^       SILKS 

SHIRTWAIST  SUIT  SILKS 


NEW   COLORINGS 
LATEST    STYLES 


LARGE  ASSORTMENTS 


24  Wellington  St.  West,  TORONTO 


Milliners 


Visiting  Montreal  to  secure  Novelties  in  Millinery 
Trimmings,  Silks,  Velvets,  Ornaments,  Chiffons, 
Veilings  and  Millinery  requisites,  will  be  made 
welcome  at  our  warehouse,  where  we  carry  a  full 
line  of  these  goods. 


foplc*  C1)ccsbroug1)  &  Co. 


93  St.  Tpetev  St. 


flbontveal,  Que. 


£ 
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Abel  Morrall  Ltd.,  Redditch,  (Eng.) 


W 


Abel  Morrall's   |        ?» 
STEEL  TOILET   PINS,       * 


"**  Redditch.  w>. 


*\ 


"'   ®     €>     2fe£3aa 
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Ernest  Jfeedle  iPoim 


URNEQ 
14  1906 


M^ 


Cb£Rr 


"dSRRY7tO\V> 

Weoovvcw 
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MULBERB 

(REGISTERED 


r^ji..: 


ACTUAL  SIZE 


Manufactory  : 

Clive  Works 

Redditch 

England 

Warehouses : 

20  Gresham  St.,  London 
17  Piccadilly,  Manchester 
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BATTING 


Guaranteed  free  from  threads  and  other 
weak  and  lifeless  stock. 


NORTH  STAR, 
CRESCENT  and 
PEARL 

COTTON  BATTING 

Quality  for  this  season  still  better  than 
ever.  The  best  at  the  price.  Made 
of  good  pure  cotton — not  shoddy. 

Ask  -for 

North  Star,  Crescent 
and  Pearl  Batting. 


Cbe  Draper 
of  Australasia, 

The  Organ  of  the  Drapery  and  Kindred 
Trades  of  the  Antipodes. 

SUBSCRIPTION  $2.50  PER  ANN. 

post  free  to  any  part  of  the  world.     A  handsome 
Diary  Is  presented  free  to  annual  subscribers. 

Publishing  Offices  : 

Melbourne,  Fink's  Buildings. 

Sydney,  Post  Office  Chambers. 

British  Offices  :  1 12  Wood  St.,  London. 

American  and  Canadian  inquiries  will  receive  prompt  attention 

if  sent  to  the 

American  Representative :  J.  C,  Halsby.  No.  1  Broadway,  New  York  City 

Sptcimtn   Co/in  free  on  application. 


.••••••••-••••••••• 
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*  "All  in  the  S firing  was  the  Brown  Flax  sfiun, 

All  in  the  Summer  it  bleached  in  the  sun." 

\ 

|  Pure    flax,     perfect     weaving,  sunshine 

!    and  shower  make 


44 


Old  Bkacb 

Cinenr 


No  chemicals  are  used.       "Old  BlCdCb" 

f    represents  the  highest  type  of    manufacture 
f    in  Linens. 

*   Trade    mark     "Old    BlCHCb"     on    every 


Towel  and  every  yard  of  goods. 


R.  H.  COSBIE, 

30  W.  Wellington  Street,,  Toronto 


A  Tip  for 
tKe   Hosiery 
Buyer 


« 


It  is  not  sufficient  to  judge  Black 
Stockings  from  the  standpoint  of  ma- 
terial alone.  The  dye  must  be  right, 
too.  It's  the  test  of  wash  and  wear 
that  decides  whether  you  win  or  lose  a 
customer.  Don't  juggle  with  your 
store's  reputation.  You're  safe  only 
when  you  guarantee  "  Hermsdorf  Fast 
Black"  to  be  positively  pure  and  fade- 
less. No  need  to  ask  the  salesman  "Is 
the  dye  right?" — if  the  Hermsdorf 
mark  is  on  the  toe. 


WORKS : 
CHEMNITZ.  SAXONY 


AMERICAN   BUREAU: 

200  GREENE  STREET.  NEW  YORK 
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"MEN'S  WEAR,"  London,  July  29th,  1905,  says  : 

"Tailors  and  Outfitters  all  over  the  Kingdom  are  greatly  indebted  to  Messrs.  Saml.  Kirk  &  Sons,  Limited, 
for  the  perfection  to  which  they  have  brought  their  permanent  finishes  for  Linings,  (Italians,  Mohairs,  etc.)." 


TKe  BEST  Linings 


BEAR  THE   STAMP  OF 


Samuel  KIRK  ®,  sons 

^5i^^Hiii^5iiiil  LIMITED  ^h^h^^^b 

There  are  two  finishes  with  this  name  as  a  guarantee 
of  excellency  in  brilliancy,   permanency  and  strength  : 

(1) 
The  Original  "Permanent"  Finish 

(2) 
"Velper"  (Reg.) 

The  Velvety  Permanent  finish  for  those  who 
prefer  a  soft  handle. 

Obtainable  from  the  leading  Importers,  or  particulars  from 
THE  BRADFORD  DYERS'  ASSOCIATION,  Limited,  BRADFORD,  ENGLAND. 


CANADIAN  GOODS 

FOR 

CANADIAN  PEOPLE 


HARRIS  <&  COMPANY,  Limited 


ROCKWOOD,  ONT. 


MANUFACTURE 


Ladies'  CosLume  Cloths 

and 

Homespun  Suitings 


-SELLING   AGENTS- 


MONYPENNY  BROS.   &  CO. 

TORONTO  MONTREAL 


Fancy 
Parasols 


Our  travellers  are  now  on  their 
routes  with  our  complete  line — 
Just  a  little  better  than  the  best  we 
have  yet  shown. 


THE- 


Irving  Umbrella  Company 


LIMITED 


Manufacturers 

ST  !  79-83  Wellington  St.  W.,   TORONTO 


Salesroom 

Office 

Factory. 
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W0RRALI& 


Does  not  rub   off 


REGISTERED 


-SM^> 


TRADE    MARK 


Warranted 


*t8T  FISV^ 


Fast-Dyed  Velvets 
Fast-Dyed  Velveteens 


Fast-to- Rubbing  Dyes,  both  in  Blacks  and  Colors,  are 
now  obtainable  in  Velvets  and  Velveteens,  as  the  result  of  new 
processes  discovered  by  J.  &  J.  M.  Worrall,  Limited. 

Worrall's  Fast  Dyes  won't  rub  off.  They  give  to  the 
cloth  a  beautiful  lustre  and  depth  of  tone.  But  the  new 
processes  are  only  applied  to  the  higher  grades  of  cloth. 
And  only  such  goods  as  bear  the  above  stamp  on  the  back 
are  guaranteed  by  J.  &  J.  M.  Worrall,  Limited,  as  having 
been  treated  by  the  new  processes. 
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THE 

UNDERWOOD 


The  Writing-in- 
Sight  Typewriter 

Will  do  your  work  25% 
to  50%  faster  than  any 
other  writing  machine. 
Highest  award  "Grand 
Prize,"  St.  Louis  Ex- 
position, 1904. 


UNITED  TYPEWRITER  CO.,  LIMITED 


7  ADELAIDE   STREET   EAST, 
TORONTO 


99  ST.    FRANCIS   XAVIER   STREET, 


and  at 


MONTREAL 


^                                                     HAMILTON         LONDON         OTTAWA         QUEBEC         ST.  JOHN,  N.B. 
'»■■»  i  m  i  i  iiin  i  ii  i«  i  i  >i  i  i  >  i  »  ii f»n  in  i  in  n  m  i  .  »«n 


£*■  Money  "$* 

CAN  BE   SAVED   BY  MEANS 
OF  AN  ENDOWMENT  POLICY. 

YOU  CAN  ONLY  SECURE 
SUCH  A  POLICY  WHILE  YOU 
ARE   IN   GOOD    HEALTH. 


Pamphlets  and  Full  Particulars  regarding:  the 

New  Accumulation  Endowment  Policy 

sent  on  application. 


Confederation  Life 


ASSOCIATION 


W.   H.  BEATTY,   President. 


W.   C.    MACDONALD, 

ACTUARY. 

HEAD    OFFICE, 


J.   K.   MACDONALD, 

MANAGING   DIRECTOR. 

TORONTO,  CANADA. 


THE  TELEPHONE 


Is  a  companion,  friend  and  servant  combined. 
Invaluable  for  convenience  in  the  household. 

LONG    DISTANCE    TELEPHONE    SERVICE 

Has  no  equal  for  the  facility  it  affords  in  business  life. 
Full  particulars  as  to  rates  and  service  at  the  near- 
est office  of 

THE  BELL  TELEPHONE  COMPANY  OF  CANADA 


ALCOHOLISM 


The  best 
treatment 
for  all  per- 
s  o n  s  af- 
fected  with  the  disease  of  drunkenness,   is  known  only   to 

DR.  MacKAY,  Address  City  Mall,  Montreal,   Que. 

Absolutely  private  treatment. 

Successful  Advertising-How  to  Accomplish  it 

By  J.  Angus  MacDonald 

A   volume  of  400    pages    packed    full   of    good    stuff  for 
advertisers.        Price  $2.00. 

Sent  post  paid  upon  receipt  of  pric». 

TECHNICAL   BOOK   DEPARTMENT 

Maclean  publishing  oo.  limited,  Toronto. 
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Cable  Address               "  BANCO,"  Bermuda                    b 

BANK    OF    BERMUDA,   Limited 

1 

Paid  Up  Capital        -        £15,000    0    0                    i 

($73,000.00)                                 j 

6 
i 

Reserve  Fund      -      -        £16,000    0    0 

($77,866.00) 

Head    Office  :            -             HAMILTON 

Bermuda                      • 
BRANCHES  :                                                           • 

St.  George  and  Somerset                     i 

W.    T.    JAMES,                      J.   D.    C.    DARRELL, 

President.                                                   Manager                i 

0 

Collections  promptly  made  and  remitted,  and                                     : 
all  other  banking  business  attended  to. 

i 

WE    HAVE    EVERY    FACILITY  TO  TRANSACT 

YOUR  BANKING   BUSINESS 

AND  INVITE  YOUR  ACCOUNT 

THE  METROPOLITAN  BANK. 


CAPITAL  PAID  UP. 
RESERVE  FUND, 


$1,000,000. 
1,000,000. 


SAVINGS     DEPARTMENT    at  all    branches 

Interest  allowed  on  deposits  of 
one  dollar  and  upwards 


w 


ESTERN 


Incorporated 
1851 


ASSURANCE 
•  •  •  COMPANY. 


FIRE 

AND 

MARINE 


Head  Office  Capital 

Toronto,      Assets,  over    ■ 
Otlt.  Annual  Income 


$  1.500,000.00 
3.300,00000 
3.890.000.00 

HON.  GEO.  A.  COX,  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


BRITISH  AMERICA 
ASSURANCE  COMP'Y 

FIRE    AND     MARINE. 

Incorporated  1833 

CASH    CAPITAL,       $850,000.00. 
TOTAL  ASSETS,      $2,043,678.59. 
LOSSES  PAID  SINCE  ORGANIZATION,  $25,868,544.80. 
HEAD  OFPICE,        -        BRITISH  AMERICA  BUILDING. 
Cor.  Front  and  Scott  Sts.,  Toronto. 

HON.  GEO.  A.  COX,  President.         J.  J    KENNY,  Vice-President 
P.  H.  8IM8,  Secretary.  and  Managing  Director 


- 


u  -e 


i 

CO 


■3  w 

o  < 

">  o 

-D  O 


2      Q 


Ml 


5 
o 


W  CO 

*  CO 

©  * 

<  W 


O 


MIRRORS 


A  visit  to  our  Mirror  Show  Room  will  pay   you.     We   carry 
all  kinds   of  British    Plate  Mirrors  in    stock,  such   as 


Show  Room  Mirrors 
Tailors'  Mirrors 
Standing  Mirrors 
Fancy  Mirrors 


Window/  Mirrors 
Milliners'  Mirrors 
Mantel  Mirrors 
Swinging  Mirrors 

As  large  or  small  as  you   like 
Our  $10.00  Mirror  is  great    value. 

fi.  A.  Weese  &  Son,  longest,  Toronto 


ACME 

Stapling  Machines 

For  Ticketing  Samples  of  all 
kinds  of  textures. 

H.  &L  Sure  Shot  and  H  &  L 

No.  1,    for    pointed  wire 

■taples. 
Sure   Shot    and  No.  1,  for 

blunt  staples. 

The  Brown  Brothers, Limited, Toronto 

KNOX  HENRY,   MONTREAL. 

—MADE  BY— 

ACME  STAPLE  CO.,  LIMITED,  PHILADELPHIA,  U.S.A. 


We  stock  a  large  assortment  of  silk  goods, 

suitable  for  the  Canadian  market,  including 

all  shades  in  three  qualities  in 

Plain  English  Silks 

9^d.,  10>^d  and  12>^d.,  also  Check  and  Stripe 

English  Silks 

Canadian  Buyers  are  invited  to  give  us  a  call  when 
in  London 

T.  RICHARD  &  CO. 

cables,  20   Cheapsfde, 

"Clerkship,  London."  -  —.-*-§-.—      C    f* 

ABCCodeused  UOtlUOn,    C.O. 
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>t 


Old  Bleach 
towels 

Over  | 

one  hundred  designs 

to  choose  from.  j 

Increase  your  linen  sales  ] 

i 

by  keeping  * 

"  Old  Bleach  "  Towels,   I 

to  retail  from  50c.  to  $5.00  per  pair.        i 


Write  for  Illustrated  Booklet. 


R.  H.  COSBIE,         | 

30  W.  Wellington  St,.,  Toronto     j 

.•4.*..t..«..*..«..«..»..t..«..«..«..*.^..«..«..»..»..«..t..«..«..«..«..*..«..«..«..»..«..«M; 


PEWNY'S 

Kid  Gloves 

For  your  Fall  Trade  put 
in  an  assortment  of 
these  gloves. 


EVERY  PAIR  IS  GUARANTEED. 

Pewny's  Gloves  are 

GOOD  GLOVES. 


GREENSHIELDS  LIMITED 


MONTREAL 

ACENTS   FOR  CANADA 


p  tiJe  l^eep  in  step-vsHth 
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40 
40 

I  Why  Not  Handle  Branded  Goods  ? 


Why  jeopardize  your  future  trade  by  handling  unbranded 
and  unknown-value  goods  ? 

You  make  no  more  profit  out  of  them,  they  are  harder  to 
sell,  you  cannot  guarantee  them,  your  customer  will  be  dissatis- 
fied with  them  nine  times  out  of  ten,  and  you  lack  enthusiasm 
in  "  pushing  "  them — in  short,  they  are  a  menace  to  your  business. 


"Clarke's"  Gloves,  Mitts, 
Moccasins,  Coats,  Etc., 

are  Branded  and  Guaranteed 


4  Our  travellers  are  now   on  the    road  with  samples  for  next 

2  fall.     You  will  find  the  range  to  be  the  biggest  and  best  we've 

^  ever  sent  out. 

40  Raw  material  has  advanced  during  the  past  year,  but  we've 

*j  been  able  to  keep  our  prices  down   for  the  reason  that  we  tan 

J]  all  our  own  leathers  from  the  raw  hide  in  our  own  tannery,  and 

*  manufacture  all  lines  in  our  own  factory.     We  share  this  advan- 

f|  tage  over  other  makers  with  you. 

40 

«f  We  hope  you  will  examine  our    specialties    before   placing 

4o  your  orders. 

40 

4e  =~ 

40 

40 

40 

4 

4 

4 

4 

4 

4r 

4 

4r 

4; 

4 

40 

4  Tanners  and  Makers  of  Gloves,   Mitts,   Moccasins,   Etc.,  £ 

5f  for  outdoor  hard  wear.  ^ 

4  * 

40  <%■ 
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(ftmited)        ^^^ 


TORONTO 


Special  dale 
Tapestry  Squares 

Being  the  entire  stock  of  a 

large  manufacturer  cleared  out  at  a  very 

great  reduction   in   price. 

4  designs 

in  the  following  sizes: 

3  x  2h     3x3     3  x3%    3x4    3l/2  x  4    4x4    4x4 

25°/o  below  regular  price. 


16 


February,   1906 


Dry  Goods  Review 


THE    LATE    MARSHALL    FIELD 


hi  I  '  HAT  they  believe  it  a  duty  to  the  commonwealth, 
|  as  well  as  a  privilege  to  themselves,  to  record 
their  appreciation  and  respect  for  the  upright 
business  methods  which  have  resulted  in  a  fortune,  in 
the  accumulation  of  which  no  principle  oi  honor  or  fair- 
ness has  been  violated  in  any  degree;  and  also  for  the 
man  who,  as  a  merchant,  with  consummate  ability  has 
rendered  great  service  for  the  welfare  of  mankind." 
These  were  the  sentiments  of  the  drygoodsraen  of  New 
York,  assembled  to  express  their  regret  at  the  death  of 
Marshall  Field  of  Chicago. 

It  seems  hard  to  think  of  Marshall  Field  as  being  no 
more.     The  great  name  has  stood  so  long  for  perfection 
in  business  methods  that  most  people  have  come  to  look 
upon     him    more    as     an 
institution  than     a    man. 
But    Marshall    Field,   the 
man,  was  behind  all  that 
was   done    in    the   institu- 
tion.    It     was    his     high 
ideals,    his     absolute     in- 
tegrity,    his     large    sym- 
pathy,     and      his     under- 
standing    of     human   na- 
ture     which       made      his 
store  what  it  is. 

Marshall  Field  began 
life  as  a  farm  boy.  When 
he  reached  the  age  of 
seventeen  his  father 
moved  to  a  village  and 
the  boy  entered  a  general 
store       as       clerk.  At 

twenty-one  he  moved  to 
Chicago,  where  he  enter- 
ed a  wholesale  dry  goods 
house,  and  from  then  on 
his  quickness,  reliability, 
and  progressiveness,  won 
him  rapid  recognition.  It 
was  not  long  before  he 
was  admitted  to  a  part- 
nership. He  and  Z. 
Leiter  were  associated  at 
this  time  and  maintained 
the  connection  for  many 
years.  Together  they 
bought  the  business  of 
Potter  Palmer,  and 
established  what  was  the 
beginning  of  the  retail 
store  of  Marshall  Field  & 

Co.     In   1881   Leiter  retired,    and   Mr.    Field   became   the 
sole  owner. 

The  growth  of  the  comparatively  small  business  in  a 
city  of  50,000  to  an  annual  business  of  $50,000,000  in  a 
city  of  over  2,000,000  inhabitants  is  one  of  the  wonders 
of  Amez'ican  development.  The  personality  of  Marshall 
Field  supplies  the  key  to  the  situation.  Mr.  Walter  M. 
Smith,  whose  business  dealings  with  him  extended  over 
half  a  century,  thus  estimates  his  character  : 

"His  name  and  his  fame  as  a  merchant  of  consum- 
mate ability  and  sterling  integrity  are  world-wide.  It 
is  no  disparagement  to  his  contemporaries  to  say  that 
he  has  never   been   out-ranked   as   an   honorable,    success- 


MARSHALL    FIELD 


ful  business  man.  In  transactions  between  our  respec- 
tive firms  involving  in  the  aggregate  millions  of  dollars, 
I  do  not  recall  a  single  instance  in  which  he  was  not 
always  four-Square.  I  formed  his  acquaintance  in  the 
50's  of  the  last  century.  It  has  been  my  pleasant  ex- 
perience to  have  continued  this  acquaintance  and  friend 
ship  through  all  the  succeeding  years.  He  was  a  man  of 
wonderful  magnetism.  He  was  always  ready  to  give 
good  advice.  While  he  seldom  spoke  for  the  public  ear, 
I  quote  from  remarks  by  him  to  young  men  a  few  years 
ago  :  'What  is  needed  to-day  more  than  anything  else  is 
to  instil  in  the  minds  of  the  young  the  desire  above  all 
to  build  up  a  character  that  will  win  the  respect  of  all 
with  whom  they  may  come  in  contact,  and  which  is  vast 
ly   more   important   than   a  great  fortune.'     And  to   this 

he  added  as  expressive  of 
his  own  sentiments,  a 
quotation  from  the  will 
of  a  lately  deceased  sena- 
tor, who  in  referring  to 
his  own  sons  wrote  : 
'I  hope  above  all 
that  they  will  realize 
early  in  life  that  there  is 
nothing  more  difficult  to 
build  up,  or  more  easily 
lost,  than  character,  and 
that  the  only  safeguards 
to  character  are  the  ten 
eommandme  nts  and 
Christ's  sermon  on  the 
mount.' 

"Mr.  Field's  influence 
was  always  on  the  higher 
side  of  life.  He  had  a 
tender  heart  for  the  poor 
and  unfortunate.  1  per- 
sonally know  of  very 
many  instances  of  his 
most  generous  treatment 
to  employes  who  from 
sickness  had  become  in- 
capacitated. The  rich  or 
the  poor  alike  had  ready 
access  to  his  office,  and 
were  received  with  equal 
consideration.  His  public 
benefactions  are  well- 
known." 

Marshall  Field's  rules 
were  not  numerous,  but 
they  were  famous.  They 
always  appealed  to  the 
intelligence  and  heart  of  the  employe.  No  one  who  was 
ever  in  his  big  store  could  have  failed  to  notice  the 
superior  bearing  and  self-respect  which  characterized  his 
staff.  The  following  rules  for  the  conduct  of  life  might 
well  be  remembered  : 

"To  do  the  right  thing,  at  the  right  time,  in  the 
right  way;  to  do  some  things  better  than  they  were 
ever  done  before;  to  eliminate  errors;  to  know  both  sides 
of  the  question;  to  be  courteous;  to  be  an  example;  to 
work  for  love  of  the  work;  to  anticipate  requirements; 
to  develop  resources;  to  recognize  no  impediments;  to 
master  circumstances;  to  act  from  reason  rather  than 
rule;  to  be  satisfied  with  nothing  short  of  perfection." 
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PARIS   FASHIONS 

By  A.   E..   DACAM,  for  "Dry  Goods  Re-view." 


The  Tailor-Made  WalKing 
Conume  —  Importance  of 
Nechwtar  —  Lace  Trimmsd 
Blouses. 


J 


I  DGING  from  the  models  already  on  view  there 
seem  likely  to  be  few  radical  changes  for  the 
coming  season.  The  range  of  styles  is  very  wide 
and  ruthlessly  mixed,  the  great  majority  of  cos- 
tumes lending  towards  the  Princess  with  bolero, 
n    the  case  of  evening  gowns,   with  an  apron  front. 


Jackets  and   cloaks   will   be  short  Empire   for  morning 
wear  or  long  Empire  for  evening  cloaks,  short  sac  jackets 


and  tight-fitting  jacket  with  basque,  while  the  classic 
tailor-made  is  becoming  more  and  more  the  walking  cos- 
tume of  French  women. 

*  *  * 

The  new  hats  are  without  any  startling  novelty  and 
for  the  most  part  very  difficult  to  wear  without  the  aid 
of  a  few  artificial  curls  which  are  pinned  on  the  high  ban- 
deau, and  these  little  curls  every  woman  with  the  slight- 
est pretention  of  being  fashionably  dressed  has  to  possess. 
The  new  bell  shape  hat  is  a  good  model.  This  has  a 
round  brim,  rather  wide  and  slightly  turned  down  round 
the  edges,  while  the  crown  is  generally  small  and  round, 
but  some  of  them  are  quite  low  and  very  wide.  The  trim- 
ming consists  of  a  wreath  taken  round  the  crown  and 
formed  either  of  gathered  ribbons,  roses  or  feathers.  The 
hat  is  on  a  bandeau,  raised  quite  high  on  the  left  side. 
The  same  trimming  is  repeated  here,  the  bandeau  itself 
being  covered  with  tulle.  Tulle  in  all  colors,  as  well  as 
ribbons,  will  be  much  used  on  Summer  hats. 


Many  of  the  smaller  straw  shapes  follow  the  Empire 
style.  These  are  practically  round,  with  small  round 
crown,  most  of  the  trimming  being  underneath  at  the 
back  and  side.  Most  of  the  fancy  shapes  seem  to  have 
very   little  brim   in   front,   and  almost  invariably  a  round 


crown,  with  most  of  the  trimming  on  the  bandeaux  under 
the  brim.  Ribbons,  both  plain  and  fancy,  are  used  for 
draping  and  niching,  while  the  new  plumes  and  birds' 
tails  are  very  exaggerated  as  to  length,  curling  down  to 
the  shoulder. 

*  *  * 

Yet  another  large  pastel  straw  hat  has  a  wide  brim 
bent  quite  up  all  round  and  then  turned  down  again,  leav- 
ing a  "river  bed"  all  round  the  crown.  The  trimming 
consists  of  a  ribbon  sash  and  a  large  bunch  of  tea  roses 
on  the  right-hand  side,  with  buds  and  leaves  falling  over 
the  brim.     Under  the  brim  is  a  tulle  cache  peign. 

*  *  * 

Blouses  are  always  an  important  item  and  deserve 
special  mention.  Colors  are  soft  and  pale,  while  black  and 
white  are  very  noticeable,  especially  transparent  black, 
such  as  tulle,  over  white  satin  or  taffetas.  Peau-de-soie, 
mousseline,  gauze  polonaise,  muslin-silks  and  lace  are  all 
used.  There  is  as  yet  no  sign  of  long  sleeves  returning 
and  this  description  of  garment  is  generally  finished  just 
below  the  elbow  with  one  or  two  neat  lace  frills. 


A  striking  model  is  in  citron  colored  taffetas,  almost 
tight   fitting,  with  a  slight  fullness  into  the  waist  belt  in 


front  ;  the  sleeves  are  half  length  "gigot."  For  trimming 
it  has  six  large  fans  formed  of  embroidery  and  gold  and 
silver  sequins.  These  are  placed  two  down  each  side  of 
the  front,  a  large  and  small  one,  and  one  on  each  sleeve. 
The  collar  and  cuffs  are  in  cream  lace. 

•  ♦  * 

A  black  and  white  striped  Pekin  is  liberally  trimmed 
with  lace.  The  round  yoke  is  of  lace  with  two  bands  of 
Pekin,  one  at  the  base  of  the  collar  and  the  second  a 
little  lower.    Below  the  yoke  the  blouse  is  made  of  alter- 
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nate  horizontal  bands  of  Pekin  and  lace  ;  the  sleeve  is 
formed  of  a  lace  puff,  a  repetition  of  the  alternate  bands, 
but  this  time  vertically  arranged  and  two  lace  frills  with 
a  bow  of  Pekin  at  the  head  of  the  top  frill. 


Another  very  elegant  blouse  with  an  Irish  lace  yoke 
is  in  peau-de-soie  trimmed  with  a  raised  embroidery  in 
ribbon,  chenille  and  silk.  The  twu  models  sketched  are 
No.  1  corsage  in  cream  peau-de-soie  trimmed  with  a 
heavy  galloon  of  a  conventional  le.af  design  ;  the  yoke  and 
under  bodice  are  in  guipure  with  the  pattern  picked  out 
in  art  shades  of  very  fine  silk  galloon.  The  sleeves  are 
draped  and  finished  with  a  guipure  frill.  No.  II  is  in  white 
satin  trimmed  with  black  velvet  and  Irish  lace.  The 
waistcoat  and  roll  collar  are  in  black  and  white  check 
velvet  with  black  embroidery  ;  the  corsage  is  pleated  and 
each  pleat  has  a  narrow  black  velvet  edging.  The  two 
ornaments  are  also  in  black  and  white  with  the  stamens 
and  veins  of  the  flowers  traced  in  gold. 


It  is  from  Paris  that  one  gets  all  the  novelties  in  the 
way  of  neckwear,  that  is  to  say,  in  lingerie  and  light 
fancy  goods,  and  these  little  cravattes  are  so  much  worn 
that  they  form  an  important  adjunct  to  the  dress.  The 
styles  are  much  the  same  as  those  worn  last  season,  with 
this  exception,  that  a  narrow  frilling  is  now  usual  round 
the  neck,  and  materials  such  as  velvet,  fancy  and  plain, 
and  satin  are  made  up  with  the  lace.  English  embroidery 
is  much  used,  as  are  all  kinds  of  lace  insertions,  which 
are  fastened  together  with  open-work  stitches.  Very  often 
the  pattern  of  the  lace  is  outlined  with  very  narrow  fancy 
silk  braids  in  all  colors. 

*  *  * 

No.  Ill  is  in  fancy  lace  edged  velvet  ;  the  collar  is 
supported  by  means  of  "baleine-de-plumes."    A  velvet  bow 


Fig  4—  Embroidered  Taffetas 
Collar  with  Lace  Bow. 


Fig.  3 — Embroidered  Velvet 
and  Lace  Collar. 


with  the  ends  heavily  embroidered,  falls  on  each  side  of 
the  lace.  No.  IV  is  a  lace  collar  with  butterflv  bow  and 
a  turned  down  collar  of  embroidered  taffetas  ;  the  same 
silk  forms  the  knot  of  the  bow.  No.  V  is  in  "broderie 
anglaise"  with  a  narrow  neck  frill  and  edging  of  Valen- 
ciennes ;  four  gold  buttons  ornament  the  front.  No.  VI, 
in  lace,  has  a  long  tie  of  embroidered  silk  ribbon  at  neck, 
and  ends  are  mousseline-de-soie  frills. 

A     E     DA  CAM. 
11   rue  Belidor,   Paris,   January,   1906. 


BIG  INDUSTRIAL  REVIVAL. 

IRELAND  is  to  hold  a  World's  Fair  in  1907.  It  will 
embody  the  results  of  the  industrial  revival  which 
has  swept  over  that  island  during  the  past  dec;uli 
A  large  plot  of  ground  in  Dublin  has  been  purchased, 
work  will  be  begun  on  the  buildings  in  a  few  weeks,  and 
in  the  Summer  of  next  year  the  Emerald  Isle  will  invite 
the  world  to  come  and  visit  it. 

Plans   for   this   undertaking   have   been    maturing     for 
some  years.     There  have  been   many   obstacles   to   ovei 


Fyt.  5    English  Embroidery  Collar  with  Valen- 
ciennes Flounce. 


<a- 


Fig.  6  -Sailor  Collar  of  Ribbon, 
Lace  ami  Mousseline  Flounce 


come,  but  the  movement  has  been  led  by  such  indomi- 
table men  as  James  Shanks,  ex-lord  mayor  of  Dublin, 
and  they  determined  at  the  start  that  they  would  not 
fail.  They  have  at  last  raised  the  necessary  guarantee 
fund,  and  the  enterprise  is  on  a  most  promising  basis. 

The  main  feature  of  the  exposition  will  be  the  exhibi- 
tion of  home  manufactures.  Everything  will  be  done, 
by  the  erection  of  suitable  buildings  and  facilities  for 
display,  to  make  the  Irish  section  a  show  worth  going 
any  distance  to  see.  All  trades  and  every  Handicraft 
will  be  amply  represented.  Cottage  industries  will  be 
given  a  prominent  place,  and  the  native  arts  and  crafts 
will  have  a  great  display.  This  is  a  rare  opportunity 
for  the  Irish  manufacturer,  who,  unless  he  exhibits 
abroad,  has  never  had  such  crowds  as  he  will  have  in 
1907  to  see  his  products. 

The  untraveled  Irishman  will  have  his  first  oppor- 
tunity in  many  years  to  see  the  newest  things  of  foreign 
manufacture.  Furthermore,  Ireland's  greatest  need  just 
now  is  for  markets  for  the  wares  which  are  the  first 
fruits  of  the  industrial  revival  now  in  progress.  The 
promoters  believe  that  these  markets  can  be  found  in  no 
better  way  than  by  the  holding  of  a  World's  Fair.  All 
these  things  show  why  Ireland  is  looking  forward  eager- 
ly, to  the  beginning  of  work  upon  her  greatest  exhibition. 

Incidentally,  hundreds  of  thousands  of  visitors  will 
be  drawn  to  Ireland  by  the  exhibition  for  the  first  time. 
It  is  expected,  too,  that  this  exposition  will  form  a 
magnet  which  will  draw  thousands  of  Irish-Americans 
back  for  a  visit,  to  their  old  homes.  It  is  no  wonder, 
then,  that  Ireland  is  looking  forward  to  great  things  in 
1907. 


In  New  York  the  Telephone  Company  will  reduce  the 
toll  rates  on  local  calls  to  5c.  They  are  now  10c.  A 
large  increase  in  business  is  anticipated. 
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POPULARIZING     YOUR     STORE 


HOW  ARE  YOU  DOING  IT? 

WHAT  are  you  doing  to  make  your  store 
more  popular  in  your  locality  ? 
Nothing,  you  reply,  and  do  not  propose 
to.  Then  you  are  making  a  blunder. 
One  store  is  all  the  time  striving  to 
please  and  be  the  popular  store  in  its  community.  An- 
other is  doing  not  a  thing  and  considers  it  amateurish 
and  even  foolish  to  entertain  the  suggestion  on  this 
subject. 

Again  we  ask,  what  are  you  doing  to  popularize 
your  store  /  For  it  is  an  important  subject.  It  makes 
business,  this  effort  to  be  popular.  Popularity  is  an 
asset  to  any  person,  and  it  is  also  an  asset  to  any 
store. 

Do  the  customers  in  your-  town  and  vicinity  come 
into  your  store  as  if  they  were  stockholders  ?  Do  they 
shove  the  door  of  your  store  open  and  walk  up  the  aisles 
with  entire  composure  ?  Do  they  address  your  clerks 
and  yourself  in  a  friendly  and  free  manner  i 

Is  your  store  spoken  of  at  entertainments  and  social 
gatherings  in  a  complimentary  way  f  And  do  you  know 
positively  that  it  is  ? 

Ask  the  Clerks. 

it  would  be  interesting  and  supply  valuable  informa- 
tion perhaps  to  many  merchants  to  put  that  question  to 
some  of  their  clerks.  Find  out  what  the  public  is  saying 
about  your  store.  Are  you  in  favor  with  the  people  1 
Popularizing  a  store  is  not  the  easiest  thing  in  the 
world  for  some  merchants.  They  themselves  are 
"grouchy"  and  wear  an  expression  which  attendants  at 
funerals  are   supposed  to  wear. 

Entirely  apart  from  being  cheerful  and  popular  be- 
cause it  is  the  easiest  way  to  go  through  the  world,  the 
quality  is  also  a  valuable  acquisition  to  the  business. 
The  idea  prevails  iu  some  offices  and  stores  that  the 
highest  type  of  a  man  is  the  cold,  cross  individual. 

The  sooner  that  idea  is  replaced  by  good  horse  sense 
the  better  it  will  be  for  the  merchant,  his  store,  his 
family  and  his  acquaintances.  Of  all  the  crazy  ideas  of 
the  twentieth  century  that  of  the  business  world  atti- 
tude to  help  in  the  above  particular  is  the  limit.    • 

Scaring  help  to  secure  better  service  and  greater  hon- 
esty— how  absurd.  Such  treatment  of  help  is  not  even 
selfish,  but  it  is  diabolical. 

Considerate  Treatment  Fundamental 

There  are  signs  that  these  methods  will  shortly  dis- 
appear. Managers  of  help  are  more  considerate  of  them 
because  it  pays  to  be  so.  This  is  one  reason,  and  at 
present  the  principal  one,  for  the  establishment  of  rest 
and  reading  rooms  for  help  and  many  other  facilities  for 
the  comfort  of  employes. 

The  public  does  not  enjoy  hearing  an  employe  scold- 
ed and  criticized.  We  are  a  nervous  people.  Under  the 
strain  of  the  pace,  which  we  are  going  the  incident  of 
angry  words  between  manager  and  help  jars  one's  nerves 
and  is  likely  to  upset  for  the,  remainder  of  the  day. 

To  make  your  store  more  popular  with  the  public, 
therefore,  it  is  fundamental  that  your  help  be  treated  as 
men  and  women.  Most  people  are  democratic.  They  do 
not  desire  to  do  their  shopping  with  a  lot  of  slaves. 

When  you  treat  your  help  as  such  you  accordingly 
create  in  the  minds  of  your  customers  that  you  are  a 
slave  driver;  and  the  service  of  slaves  and  weaklings  is 
not  agreeable  to  the  average  buyer.  Indeed,  the  de- 
partment store  practice  of  hiring  cheap  help   at  starva- 


tion wages  is  gradually  destroying  much  of  the  pleasant 
experience  formerly  a  part  of  shopping. 

The  old  time  habit  of  customers  chatting  with  the 
clerks  and  asking  their  opinions  on  style,  color  and 
quality  is  disappearing.  Does  the  average  patron  of 
stores  really  at  heart  enjoy  that  sort  of  thing  ?  It  is 
extremely  doubtful  if  they  do.  After  a  while  we  will  get 
out  of  breath  .from  our  fearful  pace  and  when  we  sit 
down  from  exhaustion  and  seriously  consider  several 
things  and  the  subject  of  shopping  it  is  more  than  likely 
that  the  heartless,  needless,  wasteful  habits  which  we 
have  drifted  into  will  be  revised  and  the  saner  policy  of 
the  past  be  revived. 

The  merchant  who  expects  his  store  to  be  popular  in 
the  largest  degree  will  extend  always  a  gentlemanly 
bearing  and  address  to  them.  The  public  will  respond 
to  such  treatment  and  be  more  generous  in  their  patron- 
age to  the  store  doing  this. 

Another  Reason  for  This. 

While  upon  this  subject  of  courtesy  on  the  part  of  a 
merchant  to  his  help  an  important  subject  is  brought  to 
mind.  Many  merchants  have  repeated  the  story  that 
their  help  is  becoming  a  greater  problem  all  the  time. 
This  scarcity  of  help  is  not  confined  to  any  one  line  of 
work,  but  is  appearing  in  a  number. 

Farmers  are  complaining  because  they  cannot  get  the 
help  necessary  to  do  their  work.  This  is  an  absolute 
fact  and  is  not  the  experience  of  any  single  locality,  but 
is  reported  from  a  number  of  directions. 

The  clerk  problem  is  also  one  that  has  steadily  been 
growing  more  important.  Good  clerks  are  scarce.  Bad 
clerks  are  wasteful  and  accordingly  costly.  For  these 
reasons  it  behooves  merchants  to  exercise  tact  and  cour- 
tesy in  their  treatment  of  help.  Tt  is  easier  to  lose  a 
good  clerk  than  to  hire  a  new  one. 

Keep  your  clerks  as  continuously  as  you  can.  Treat 
them  right.  Be  liberal  in  salary  and  surprise  them  fre- 
quently with  an  outing  or  banquet. 

Do  Favors  for  Your  Trade. 

The  store  which  is  seeking  to  be  popular  will  express 
a  desire  to  do  favors  for  the  patrons  who  leave  their 
money  with  it.  One  merchant  in  a  southwestern  state 
has  brought  his  store  to  a  surprising  position  in  popu- 
larity by  making  a  special  effort  to  do  favors. 

Customers  are  told  that  special  merchandise  will  lie 
ordered  for  them  without  any  profit  to  the  store.  Wind- 
mills, milk  separators,  plumbing  goods,  etc.,  and  a 
variety  of  goods  of  which  the  number  is  almost  legend 
are  ordered  gladly  by  this  store  and  not  ine  cent  '-hargred 
by  them.  Does  any  merchant  fail  to  see  that  such  a 
practice  will  come  pretty  nearly  making  a  store  doing 
this  exceedingly  popular  ?  Of  course  it  will  do  this.  It 
cannot  fail  to  do  so. 

The  trouble  with  too  many  merchants  is  that  they 
are  a  little  too  mercenary  in  this  matter.  They  want 
too  much  profit  or  profit  on  too  many  goods. 

Take  the  trade  into  your  confidence  once  in  a  while 
on  some  such  deal  as  this  and  without  profit.  Show 
them  the  invoice  and  let  them  know  that  you  are  sin- 
cere. It  is  first-class  advertising  for  any  store.  It  is 
merchandise  advertising  that  brings  good  returns  and  no 
doubt  about  it. 

Then  the  investment  is  nothing.  The  cash  is  receiv- 
ed when  the  goods  arrive.  Then,  also,  it  does  not  affect 
the  regular  line.  The  relation  of  such  work,,  however, 
upon  other  lines  in  town  is  a'  subject  requiring  thought, 
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and    only    the    strong    merchant    will    tackle  these      sug- 
gestions. 

But  the  merchant  who  is  doing-  this  is  a  hustler.  He 
has  been  doing  things  for  the  last  ten  years.  His  sales 
last  year  were  pretty  close  to  $190,000.  The  profits  for 
the  ten  years  have  been  $115,000.  So  he  is  entitled  to 
express  his  views. 

Specific  Illustration. 

Not  long  ago  a  new  firm  came  into  this  merchant's 
town.  The  newcomer  is  an  oily  fellow  who  is  out  after 
business. 

One  day  a  farmer  went  into  this  new  merchant's 
store  and  the  visit  afforded  an  opportunity  to  do  some 
personal  campaigning  for  his  trade.  He  asked  him  if  he 
could  not  have  a  share  of  his  patronage.  The  reply  was 
that  he  is  trading  in  the  store  which  is  described 
above.  "But  I  will  do  just  as  well,"  replied  the  mer- 
chant. 


The  farmer  contended  that  he  doubted  it  and  said 
the  other  store  was  popular  and  willing  to  do  favors 
such  as  ordering  goods.  To  this  the  new  merchant  said 
that  he  would  do  the  same  and  only  charge  5  to  10  per 
cent.,  whereupon  the  farmer  informed  the  newcomer  that 
his  store  ordered  many  things  without  any  charge.  The 
idea  was  ridiculed  by  the  merchant,  but  the  farmer  main- 
tained that  he  was  right  and  that  he  had  seen  the  in- 
voices himself. 

That's  becoming  popular  with  good  effect.  How  do 
you  line  up  ?  Will  your  customers  plug  for  you  as  that 
farmer  did  for  his  store  ? 

Tf  your  customers  will  not  and  do  not,  get  in  good 
licks  for  you  such  as  this  it  is  time  to  try  ways  and 
means  of  accomplishing  the  desirable  end.  Popularizing 
your  store  means  easier  business  and  better  profits.  Are 
you  the  popular  store  in  your  town  and  locality  ?  If  not, 
why  not  ? 


RESUME     OF    YEARS     TRADE 

Report  of  Wholesale  Dry  Goods  Section  of   Montreal  Board    of  Trade— Early  unsatisfactory  conditions  compensated 

for  by  later  business — Year  closed  healthy. 


FOLLOWING  is  a  report  of  the  Board  of  Trade 
committee  of  the  city  of  Montreal  on  the 
wholesale  dry  goods  trade,  as  submitted  at  the 
annual  meeting  by  the  chairman,  S.  D.  Boak, 
and  which  will  be  found  interesting  reading  : 
'The  year  1905  has  on  the  whole  been  a  fairly  satis- 
factory one  for  the  wholesale  dry  goods  trade,  and  the 
volume  of  business  has  been  fully  up  to  the  average.  This 
in  spite  of  the  serious  setback  which,  in  common  with 
other  hranches  of  business,  the  dry  goods  trade  suffered 
during  the  early  months  of  the  year,  on  account  of  the 
unprecedented  severity  of  the  weather  and  the  failure  of 
the  previous  season's  crops.  Business  during  the  Summer 
months  was  good  and  the  opening  of  the  Fall  season  saw 
an  excellent  demand  for  all  classes  of  dry  goods,  which 
continued  well  up  to  the  end  of  the  year.  Retailers  all 
over  the  country  report  the  best  holiday  trade  for  years, 
and  while  the  mild  weather  affected  the  sale  of  heavy- 
woolens  to  some  extent,  the  sale  of  fancy  dry  goods  was 
large. 

Later  Payments  Good. 
"Payments  during  the  latter  part  of  the  year  have 
heen  good,  but  in  the  early  part  the  same  conditions 
which  affected  the  distributing  trade  naturally  compelled 
the  renewal  of  a  good  many  bills  and  considerable  leniency 
had  to  be  shown  to  the  retail  trade  in  all  parts  of  the 
Maritime  Provinces,  and  it  is  a  matter  of  congratulation 
that  the  number  of  failures  recorded  during  the  year  has 
not  been  larger  than  usual,  in  fact  not  so  large. 

"It  is  to  be  regretted  that  the  question  of  the  short- 
ening of  the  terms  of  credit  and  of  a  reduction  in  cash 
discounts  is  still  in  an  unsettled  state.  It  is  felt  that 
some  such  arrangement  as  has  been  effected  on  these 
points  by  the  wholesale  grocery  and  (hardware  trades  and 
which  has  proved  so  satisfactory  to  these  branches  of 
business,  should  be  adopted  by  the  dry  goods  jobbers,  with 
much  benefit  to  all  concerned.  This  matter  has  heen  un- 
der discussion  at  various  times  during  the  past  few  years 
by  the  trade  throughout  the  whole  Dominion,  but  unfor- 
tunately no  scheme  has  so  far  been  settled  upon  which 
will  meet  the  views  of  everyone. 

Strength  of  Woolens  and  Cottons. 
"The  leading  features  of  the  year  have  of  course  been 
the  higli  prices  prevailing  in  the  cotton  and  woolen  mar- 


kets. Cotton  during  the  first  part  of  the  year  receded 
somewhat  from  the  high  prices  prevailing  in  1904,  and  in 
consequence  retailers  purchased  more  freely.  These  lower 
prices  prevailed  until  about  September,  when  a  sharp  ad- 
vance took  place  and  the  year  closed  with  prices  very 
/inn,  which  will  have  the  effect  of  retarding  the  move- 
ment of  this  class  of  goods. 

"The  woolen  market  has  also  shown  marked  advances 
during  the  year,  prices  at  present  ruling  higher  than  for 
some  vears.  Local  wools  arc  very  high  and  difficult  to  be 
had.  Nova  Scotia  wools  are  at  all  times  in  good  demand, 
and  our  farmers  should  be  induced  to  devote  more  time 
and  attention  to  sheep  raising,  as  a  profitable  market  is 
always  at  their  doors  for  all  the  wool  they  can  grow. 

Eastern  Mills  Busy. 

"Nova  Scotia  mills  are  producing  goods  which  cannot 
be  excelled  by  any  other  mills  in  Canada.  They  are  using 
more  and  more  native  wool  from  year  to  year,  and  the 
present  supply  is  by  no  means  equal  to  the  demand,  so 
that  there  is  much  room  for  profitable  development  of 
sheep  raising  in  this  province. 

"The  linen  and  jute  markets  are  much  higher  than  for 
some  years  and  manufacturers  of  these  goods  are  filled 
with  orders  months  ahead,  so  that  high  prices  will  proba- 
bly prevail  for  some  time  to  come. 

"The  year  closed  with  business  conditions  generally 
in  a  healthy  condition,  and  the  prospects  are  bright  for  a 
good  trade  for  1906." 


OPEN  CANADIAN  OFFICE. 

Messrs.  N.  P.  Sloan  Co.,  cotton  merchants  and  yarn 
agents,  of  241  Chestnut  street,  Philadelphia,  have  lecent- 
ly  opened  a  branch  office  ut  523  Coristine  Buildinsr,  Mont- 
real, under  the  management  of  Mr.  E.  J.  Taylor.  This 
well  known  firm,  with  numerous  established  buying 
branches  throughout  the  cotton  belt,  can  boast  of  a  record 
of  three  generations  in  the  cotton  business,  dating  hack  to 
Heniy  Sloan,  1820.  (Mr.  H.  W.  Sloan.  New  Orleans,  a 
partner  in  the  present  firm,  is  well  known  as  an  expert 
shipper  of  extra  staple  cotton. 
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STORE    RECONSTRUCTION 

The   Wardrobe  System    for  the    Ready-to-Wear    Department — Economy   of  Space    Secured. 


PRESERVATION  of  stock  and  minimized 
labor  in  displaying  and  vending;  same 
advantageously,  are  matters  of  vital 
importance  to  every  retail  dealer  and 
to  none  more  so  than  the  merchants 
who  handle  ready-to-wear  garments.  The  neces- 
siiv  <>!'  economizing  space  and  at  the  same  time  properly 
displaying  his  stock  has  ci'eated  a  great  opening  for  a 
<  omparatively  new  innovation  in  the  line  of  store  fittings, 
viz.,  I  lie  wardrobe.  Many  devices  have  been  tried  by  the 
progiessive  merchant   whereby  he  might  handle  his  stock 


chant  wishing  to  make  the  most  of  his  floor  space,  as 
eveiy  inch  so  used  has  a  carrying  capacity  and  does  away 
with  a  motley  collection  of  stands  or  tables  occupying 
so  much  floor  space,  and  requiring  the  same  amount,  or 
more,  for  customei'S  or  sales  people  to  pass  around  them. 

Provides  Stock  Room. 

In  eases  wheie  great  congestion  occurs,  the  tops  of  the 
wordrobes  are  used  as  a  platform  on  which  shelving  is 
built  to  the  ceiling  for  reserve  or  out-of-season  stock. 
Thereby,  every  inch  of   space  from  floor  to  ceiling  is  utiliz- 


Store  ot  McDonald  &  Calvert,  Brandc 


of  clothing,  mantles  or  costumes  properly,  and  at  the  same 
i   mi    preserve  their  freshness. 

Nothing  has  so  far  appealed  to  the  careful  stock- 
keeper  like  the  wardrobe  system,  where  goods  are  grouped 
upon  separate  extension  rods  on  shape-retaining  forms,  ac- 
cording to  style  or  size,  free  from  dust  or  shop  soil,  and 
can  he  shown  in  the  irosl  advantageous  form  without 
I  he  amount  of  handling  and  mussing  requited  when  stocks 
are  kept  upon  tables  or  on  various  styles  of  exposed  racks 
Ihi'oughout  the  store.  Without  doubt  the  wardrobe  sys- 
tem, as  shown  to-day,  must    recommend  itself  to  the  mer- 


ed.  Many  of  the  leading  firms  throughout  Tanada  and 
the  U.  S.  are  adopting  the  wardrobe  system  with  great 
success  and  satisfaction. 

Relieving  that  this  class  of  fixture  has  come  to  stay, 
and  thai  it  will  fill  the  requirements  of  the  leady-to- 
wiar  vendor  for  many  years  to  come,  various  kinds  of 
wardrobes  are  at,  present  in  use  by  specialty  clothing  firms 
coveted  by  patents  and  used  exclusively  tor  the  various 
brands  of  clothing  made  by  the  owners  of  the  patents. 

To  Mr.  Rod.  Weir  is  due  the  credit  of  placing  upon  the 
market    an   entirely  new   and   complete   wardrobe    system, 
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which  may  be  purchased  by  merchants  and  used  to  stock 
any  make  or  style  of  leady-to-wear  slothing,  they  may 
deem  fit -to  offer  for  sale.  The  Weir  Wardrobe  System  is 
one  of  units,  which  may  be  used  singly  or  grouped  to- 
gether in  a  manner  to  form  any  length  fixture  desiied, 
without  the  cost  or  annovance  of  having  the  same  built 
in  the  store.  Each  wardrobe  is  complete  in  itself,  and, 
like  the  sectional  book  case  idea,  may  be  extended  to  suit 
the  space  or  requirements  of  the  store  it  is  installed  in. 
The  Upper  rods,  or  slides,  in  this  wardrobe  are  of  two 
kinds,  one  made  of  seasoned  hardwood  with  nickel  rods 
running'  Ihe  entire  length,  while  the  other  is  made  of 
nickel  steel  throughout  and  fitted  with  roller  bearings  ot 
most   approved  style.     The  slides  are  46  inches  in  length 


in  the  slide  and  may  be  taken  out  separately  from  any 
pari  of  the  slide  and  I  hen  slid  back  from  the  front,  there- 
by forming  a  rotary  system.  By  (his  means  the  goods 
are  handled  as  frequently  as  desired  without  upsetting  or 
disai  ranging  the  stock. 

The  size  of  each  wardrobe  is  as  fellows:  Width,  30 
inches;  depth,  4S  inches;  height,  (i  feel  (i  inches.  The 
slides  extend  in  such  a  maimer  that  every  garment  is  ex- 
posed to  view  when  the  slide  is  drawn  out:  The  front  of 
each  wardrobe  consists  of  two  doois.  The  upper  slides  up 
on  ball  bearings  and  a  metal  track,  whilst  the  lower  door 
drops  to  the  floor,  resting  on  its  handle  anil  recedes  out 
of  the  way.  Either  the  upper  or  lower  slide  may  be  oper- 
ated without   opening  up  the  entire   wardrobe  if  required. 
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Store  of  A.   I).  Rankin.    Brandon. 


and  have  a  canying  capacity  of  25  complete  suits,  cos- 
lumes  or  mantles,  the  hangers  being  of  such  construction 
that  either  a  coat,  vest  or  trousuers  may  be  hung  at  one 
time  on  each,  or  a  skirt  and  coat,  thereby  rendering  the 
hanger  suitable  for  either  men's  or  women's  garments. 
Devices  for  Clothing  Store. 
A  very  new  and  absolutely  exclusive  feature  of  this 
wardrobe  is  the  trouser  slide,  which,  for  clothing  stores,  is 
invaluable.  This  slide  fits  into  sockets  about  2  1-2  feet 
from  the  base  of  wardrobe,  and  each  slide  has  a  carrying 
capacity  of  23  pairs  of  odd  trousers.  The  trousers  are 
hung  from  the  knee,  with  one  fold  over  individual  trouser 
hangers,  which  have  ticket  pockets  at  each  end  for  size, 
price,  etc.     These  trouser  hangers  fit  into  a  sliding  groove 


Paneled  fitting  rooms  with  mirrors  and  dummy  ward- 
robe fronts,  as  well  as  adjustable  staircases  to  ascend  to 
the  top  of  wardrobes,  may  be  had  to  make  outfits  uniform 
am'  complete.  Suit  counters,  blouse  cabinets  and  shirt 
casts,  each  fitted  with  suitable  patent  slides,  are  among 
th;  various  novelty  fixtures  made  by  the  same  company, 
designed  especially  for  economy  of  space  and  preservation 
of  >tock. 

A  hat  wardiobe,  which  will  reduce  handling  to  a  frac- 
tion  of   its    present    laborious    way,    and    will    keep    hat    and 

cap  stocks  both  scientifically  and  economically,  is  now  lu 
<ouise  of  preparation.  Full  particulars,  with  cuts  of  the 
same,  will  be  given  in  The  Dry  Goods  Review  at  an  early 
dale. 
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Business  Management* 

By   HOWARD   R.    WELLINGTON. 

The  First  of  a    Series    of  Ar- 
ticles  on  a    Subject  of  Interest 

to    Eviry    Retailer 

A  RETAIL  MERCHANT'S  ACCOUNTS  AS  D  RECORDS. 

THE  object   of   the  sug-gestions   outlined  and   the 
methods  described  in  these  articles  is  to  give 
the    small    retailer     assistance     in     keeping  a 
record     of  his  business     transactions    in     the 
simplest   way   possible,    without   involving   too 
much  work  for  himself  or  his  assistant.     In  almost  every 
business     there   are   a   comparatively     large     number     of 
"credit    sales,"     and   the  recording  of  these   sales  forms 


when  purchasing  the  goods,  the  items  are  then  copied 
into  a  day  book  from  the  duplicate  copy,  from  the  day 
book  in  detail  to  the  customer's  account  in  the  ledger, 
and,  later,  when  a  statement  is  demanded,  the  items  are 
carefully  copied  for  the  fourth  time  on  the  customer's 
statement.  Think  of  the  work  involved  !  Do  you  won- 
der that  the  poor  retailer  has  no  time  to  arrange  for 
the  settlement  of  his  accounts  and  save  his  cash  dis- 
counts 1 


PAGE  1. 


Dr. 


January 


JOURNAL. 


1906. 


Cr. 


Cash—  Folio 

Bal.  on  hand  and  in  bank    2     $    560  00 

Mdse.— 

On  hand  per  stock  list 3        2,650  00 

Equipment — 

Riers.  horses,  harness,  store  fixtures,  etc . . .  4  600  00 

Real  Estate— 

Store  and  lot f  5,000  00 

Mortgage 2.000  00 

6       3,000  00 

Expense— 

Coal,  on  hand 45  00 

Wood,     "         20  00 

Insurance,  prepaid 50  00 

Rills  Receivable — 

Note  J.  Brown,  duel/6/05 80  00  7 

"     S.Jones,     "     2/5/06 100  00  7 

"     T.  Mott,     "     1/3/06 60  00  7 

"     S.  Osier.     '■     1/4/06 40  00  7 

Accounts  Receivable— 

Jas    Jones 50  00    8 

T.  Brown 40  50    9 

S.  Best 50  50  10 

W.  West 30  00  11 

J.  M.  Russell,  capital  a/c 1      $2,350  00 

(This  amount  represents  Mr.  J.  M.  Russell's  total 
liabilities  on  commencing  business.) 


115  00 


280  00 


171  00 
$7,376  00 


Folio. 

M.  Russell,  capital  a/c 1      $7,376  00 

(This  amount  represents  Mr.  J.  M.  Russell's  total 
assets  on  commencing  business.) 


$7  376  00 


$2,350  00 


Bank— 

Amt.  owed  bank 

Bills  Payable— 

A.  Sim,  a/c.  due  30/5/06  $  50  00 

S.Tom,        "       10/6/06  100  00 

T.Mann       "       10/7/06  45  00 

Accounts  Payable — 

T.  Thomas  a/c     40  00 

S    Peter  a/c 35  00 

R.  Ramsay  a/c 20  00 

Expense  Account— 

Taxes  due 45  00  I 

Other  rates  due 15  00  J 


12     $2,000  00 


195  00 


95  00 


60  00 
2,350  00 


the  principal  part  of  the  retailer's  bookkeeping.  No  one 
system  could  be  outlined  which  would  answer  all  require- 
ments, but  no  doubt  some  suggestions  of  practical  and 
"workable"  methods  will  lead  to  the  adoption  of  some 
labor-saving  ideas. 

The  question  constantly  before  the  merchant  should 
be,  "Is  it  possible  to  record  these  transactions  in  a 
shorter  and  more  effective  manner  ?"  For  instance,  in 
the  case  of  using  the  duplicate  sales  slip,  the  goods  are 
fully  described     on  the  ticket     handed     to   the  customer 


Another  important  matter  to  be  considered  when  the 
adoption  of  a  system  presents  itself  is  the  expense  in- 
volved in  working  it  out,  and  the  danger  of  having  too 
much  system,  entailing  a  large  amount  of  unnecessary 
labor  with  no  better  results  than  would  be  produced  by 
«>  simpler  method. 

Opening  of  a  Set  of  Books. 

The  first  step  to  be  taken  in  opening  a  set  of  books 
is    to     ascertain     the     value  of  the   investment.      Stock 
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TRANSMITTING  SUCCESS 


Fortune  favors  prudence  as  well  as  bravery.  We  were  fortunate  enough  to 
foresee  the  threatened  advance  in  Dress  Goods  in  ample  time  to  forestall 
its  effects,  and  we  have  now  the  pleasure  of  passing  on  the  benefit  of  our 
success  to  our  customers. 

Not  a  single  price  in  our  Dress  Goods  Department  is  advanced  !  The  fact  is 
significant,  and  speaks  tor  itself. 

Leading  Spring  Lines 

We  would  direct  attention  to  the  following  as  being  among  the  leading  and 
popular  fabrics  for  Spring,  viz.  : 

Wool  and  Silk  Warp  Henriettas,  Batistes,  Taffetas,  French 

Serge,  Light  Grey  Suitings,  Poplins,  Panamas, 

and  Chiffon  Broadcloths. 

In  Lightweight  Materials,  we  emphasize  our  splendid  showing  in 
Eoliennes,  Crepes,  Lansdowne  and  Lama  Cloths. 

and,  also,  our  beautiful  selection  of  the  latest  novelties  in  the  New  Spring 
Colorings,  such  as  :  Cherry  Shades,  Dresden,  Saxon,  and  Alys  Blues,  St. 
Louis  and  Seaweed  Greens,  Zibeline,  and  Light  Greys,  along  with  all  the 
staple  colors. 

"The  White  Season" 

In  anticipation  of  a  Midsummer  White  Season,  our  Muslin  Department  has 
stocked  a  very  large  assortment  of  Fancies,  Figured  and  Dot  Swisses,  Lawns, 
India  Linens,  Persian  Lawns,  Chiffon  Mulls,  Hand-woven  Batistes,  and  French 
Organdies,  some  of  which  lines  are  in  32  and  48-inch  widths. 

UI|J|TC  INFKIQ  are  slated  for  popularity,  and  of  these  a  full  range 
Iff  III  I  L.    B.II1L.I1W    jn   p|ajn  anc|   embroidered   patterns  will  be  found 

in  the   Department. 

Write  for  samples  or  have  our  representative  call  on  you. 

^ .  3.  —Don't  wait  until  the  city  buyers  have  picked  up  all  the  latest  things 

-DO  IT  NOW. 


Bro[>hy  Cains  Limited 

Wholesale  Dry  Goods  MONTREAL 

QUICK  SHIPPERS 
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should  actually  be  taken  at  cost,  the  amount  of  accounts 
receivable  and  accounts  payable  ascertained,  the  amount 
due  in  bills  receivable  and  bills  payable,  a  value  placed 
on  the  premises  in  which  business  is  carried  on  (if  owned 
by  the  storekeeper),  also  the  amount  represented  in  rigs, 
horses,  harness,  office  fixtures,  store  fittings  and  equip- 
ment of  this  nature,  the  value  of  fuel  on  hand,  a  record 
of  insurance  prepaid  or  due,  also  of  taxes  and  other 
rates;  the  amount  of  mortgages  on  property  or  chattels 


recorded,  and,  lastly,  the  most  important  of  all  the 
assets,  the  amount  of  cash  on  hand  in  bank. 

With  these  particulars  we  will  suppose  that  Air.  J. 
M.  Russell  is  either  commencing  business  or  wishes  to 
open  a  set  of  books  by  double  entry,  which  will  enable 
him  to  keep  a  simple  record  of  all  the  transactions  which 
take  place  in  the  ordinary  course  of  his  daily  business. 

The  foregoing  opening  entry  should  be  made  in  the 
journal.  The  above  items  will  be  taken  up  individually 
in   next   issue. 


HOW    TO     CONDUCT     A     BARGAIN       DEPARTMENT 


By    E.     J.     Hole. 


SF  a  bargain  department  is  worth  instituting  at  all, 
it    is    worth    instituting    right.      Then    it    is    neces- 
sary for   you   to   give   it   enough   of   your   time   and 
personal    attention    to    keep    it   going   right.      I    as- 
sume,   if   you      should      open    up    a  bargain    depart- 
ment,   it    is    primarily    to    help    your    business    in   general, 
and    that      direct    profit      is    to    be    incidental    rather   than 
primary. 

And  the  hist  thing  necessarj  for  you  in  the  institu- 
tion of  a  bargain  department  is  its  location.  Ry  having 
it  properly  placed  in  your  store,  you  score  one  of  the 
points   that   assures   success. 

The  very  best  place,  for  it.  is  down  through  the  cen- 
tre, of  your  store  where  all  who  enter  may  see  it,  and  be 
coaxed  from  a  shopping  into  a  buying  mood.  What  is 
the  use  of  offering  real  bargains  unless  you  put  them 
where  they  can  be  seen  by  the  largest  possible  crowd  ? 

Your  bargain  department  should  and  will  always 
draw  people  to  your  store  simply  to  see  what  you  have 
on  sale  for  the  day.  Put  the  bargains  out  where  they 
can  see  them  and  they  will  buy.  And  if  you  have  a  good 
and  satisfactory  store  otherwise  they  will  complete  their 
purchases  in  other  lines. 

The  fixtures  for  your  bargain  department  need  not  be 
expensive,  although  T  would  advise  you  to  have  them  as 
substantial  and  attractive  as  your  own  better  judgment 
and  ability  dictates.  You  can  make  these  fixtures  your- 
self, and  all  that  will  be  required  will  be  some  single, 
some  double  and  some  triple  tables.  You  can  even  use 
goods  boxes  to  good  advantage.  And  where  they  are 
used,  it  would  be  well  enough  to  procure  some  nice  and 
attractive  wall  paper  and  paper  them.  Your  customers 
then  will  never  know  the  difference.  And  if  they  do, 
what  does   that,   matter  ? 

The  main  object  of  a  bargain  department  is  to  close 
out  "stale"  goods.  However,  in  offering  these  stale  or 
shelf-worn  goods,  you  should  mix  in  some  bright, 
catchy  and  up-to-date  goods,  also,  in  order  to  make  a 
nice  showing.  You  can  hardly  expect  to  get  regular 
prices  for  these  "stickers."  Better  sell  them  at  some 
price  and  put  the  money  back  in  other  goods  which  you 
can  turn,  and  on  which  you  can  make  a  profit. 

A  bargain  department  provides  an  easy  avenue  of 
escape  for  broken  lots  and  slow  sellers  from  all  over  the 
store,  provided  you  keep  the  counter  spiced  up  with  a 
few  good,  cracking  values  at  all  times,  so  that  people 
will  always  look  there  with  the  expectation  of  finding 
real  bargains.  Of  course,  commonplace  goods  offered  in 
a  commonplace  way  will  not  do  the  work. 

Whatever  you  do,  don't  let  your  bargain  department 
get  stale.  Always  show  something  new.  Shift  your 
goods  frequently.  This  week  have  glassware  in  the  front 
and     next     week    in  the  rear.     Change  the   show   cards. 


Give  things  a  "different"  look.  Accustom  people,  your 
people,  to  expect  something  new  and  good  every  time 
they  pass  by  your  bargain  counter.  If  you  don't,  it  will 
soon  get  like  any  other  department  in  your  house— to  be 
visited  only  when  particular  goods  are  needed. 

The  purpose  of  your  bargain  department  is  to  inter- 
est people — to  remind  them  of  things  they  need— to  get, 
them  started  to  buying — to  sell  them  something  that  is 
a  real  bargain  so  that  it  will  bring  them  back  to  your 
store  when   they   need  anything   in   your   line. 

When  you  receive  a  shipment,  don't,  display  every 
thing  at  once  !  But  hold  back  some,  for  to-morrow  and 
the  next  day.  Above  all,  change  your  leaders  often  I 
Transfer  a  LOc.  item  to  a  5c.  counter  and  mark  ir 
special  for  to-day."  To-morrow  have  it  back  on  the 
10c.  counter.  Then  put  something  else  on  the  5c.  coun- 
ter equally  as  good. 


ALWAYS  CARRY  IT  THROUGH. 

THERE  is  no  luck,  for  all  practical  purposes,  to  hini 
who  is  not  striving  and  whose  senses  are  not  all 
eagerly  attent.  What  are  called  accidental  dis- 
coveries are  almost  invariably  made  by  those  who  are 
looking  for  something.  A  man  incurs  about  as  much 
risk  of  being  struck  by  lightning  as   by   accidental  luck. 

There  is,  perhaps,  an  element  of  luck  in  the  amount 
of  success  which  crowns  the  efforts  of  different  men,  but 
even  here  it  will  usually  be  found  that  the  sagacity  with 
which  the  efforts  are  directed  and  the  energy  with  which 
they  are  prosecuted  measure  pretty  accurately  the  luck 
contained  in  the  results  achieved.  Apparent  exceptions 
will  be  found  to  relate  almost  wholly  to  single  under- 
takings,   while   in   the   long   run    the  rule   will  hold  good. 

Two  pearl  divers,  equally  expert,  dive  together  and 
work  with  equal  energy.  One  brings  up  a  pearl,  while 
the  other  returns  empty  handed.  But  let  both  perse- 
vere, and  at  the  end  of  five,  ten  or  twenty  years  it  will  bo 
found  they  have  succeeded  almost  in  exact  proportion 
to   their  skill  and  industry. 

Stick  to  the  thing  and  carry  it  through,  says  Suc- 
cess. Believe  you  were  made  for  the  place  you  fill,  and 
that  no  one  else  can  fill  it  as  well.  Put  forth  your 
whole  energy.  Be  awake — electrify  yourself — go  forth  to 
the  task.  Only  once  learn  to  carry  a  thing  through  in 
all  its  completeness  and  proportion  and  you  will  become 
a  hero.  You  will  think  better  of  yourself.  Others  will 
think  better  of  you.  The  world  in  its  very  heart  ad- 
mires the   stern,    determined   doer. 


A  synopsis  of  the  British  trade  returns  for  the  past 
year  shows  that  the  exports  of  woolens  to  Canada  am- 
ounted to  7,602,900  yards.  The  exports  of  worsteds  to 
Canada  reached  11,611,000  yards. 
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OIN  the  throng  of  Prosperous  Merchants  who  are 
buying  their  DRY  GOODS  from  us. 

LINES 
WORTHY 

OF 

SPECIAL 
NOTICE 

0 

N  WARD  is  the  only  road  to  success.     Press  on  and 
get  our  lines  for  SPRING  TRADE. 

Hi 

AVE  you  looked  through  our  samples  ?   If  not,  drop 
us  a  card.     Our  representative  will  call. 

N 

EXT  time  you  have  a  want  list,  give  us  a  chance 
to  fill  it. 

K 

NOW  us  once  and  you  will  know  us  always.     Busi- 
ness methods  fair  and  square. 

N 

OT  that  only.     Our   well-selected    lines   at   profit- 
making  prices  will  get  trade. 

Lace  Curtains 

0 

N  no  account  forget  our  L.   0.    Dept.     You  can't    ' 
afford  to.      Satisfaction  and  despatch  guaranteed. 

Taffeta  Ribbons 

X 

CEPT   you   give    us  a  trial  you  may  not  be   con- 
vinced.    TRY  US. 

OMPLETE  Stocks  in  all  Departments.     Pay  us  a 
visit  when  ready  to  buy. 

Embroidery 

C 

Ladies'  Neckwear 

0 
M 

RDERS  entrusted  to  us  have  careful  and  prompt 
attention. 

Cotton  Hose 

UCH  depends   on    color   and    patterns.     We  have 
new  patterns  and  all  fashionable  colors. 

Corsets 

P 
A 

ROBABLY    you   are    one   of    our   numerous   cus- 
tomers.     Can't  you  increase  your  trade  with  us  ? 

Blouses 

LWAYS  bear  in  mind  our  Smallware  Department. 

Underskirts 

N 
Y 

0  better  range  of  Domestic  and  Imported  Staples 
shown. 

Dress  Goods 

OU  will  generally  find    what   you  require    in    our 
Men's  Furnishing  Department. 

Prints 

L 
1 

M 
1 

T 
E 
D 

OOKING  for  Specials  ?     We  have  them. 

Muslins 

F  you  buy  right  you  can  sell  right. 

Linens 

AKE  up  your  want  list  each  week  and  send  it  in. 

Oil  Cloths 

T  pays  to  buy  your  goods  from  us. 

Mattings 

HE  result  will  be  increased  business  for  you  and 
for  us. 

Overalls 

NOUGH  said. 

Smocks 

0  it  now. 

Work  Shirts 
Neglige  Shirts 

JOHN  KNOX  CO.,  Limited 

WHOLESALE  DRY  GOODS  and  SMALLWARES 

Shirtings 

HAMILTON,  ONT. 

Cottons 
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By   COUNTERMAN. 


THE  MONTH  JUST  GONE. 

WAS  the  January  business  satisfactory  ? 
Likely  as  not  it  was— if  you  are  situated 
in  the  favored  belt  where  snow  has  fallen 
to  aid  your  efforts.  Now,  what  did  you 
learn  from  the  month's  merchandizing  ? 
That  people  want  cheap  stuff,  did  you  say  ?  Mistaken, 
Mr.  Merchant  ;  that's  the  rut  we  all  get  into,  because 
we  dig  the  pit,  in  a  sense,  and  fall  into  it.  Buyers  are 
whipped  into  line  with  newspaper  promises  of  extra- 
ordinary character  in  January. 

Of  course,  it's  truth  they  read— that  is,  it  reads  like 
truth.  They  answer  your  call.  They  see,  are  satisfied 
and  buy.  Maybe  some  of  them  would  not  buv  without  a 
half-price  inducement,  or  nearly  so,  but  we  believe  that, 
while  a  woman  dearly  loves  to  believe  that  she  has  got 
a  dollar's  worth  of  stuff  for  fin  cents,  the  great  majority 
can  be  tempted  on  other  lines.  It's  the  eternal  hammer- 
ing at  price  contrasts  that  makes  figures  such  an  im- 
portant feature  in  selling. 

We  believe  that  the  fabric  can  be  made  the  drawing 
card  ;  in  fact,  it  must  come  to  that.  The  merchant  that 
constantly  advertises  price  reductions  will  have  to  keep 
on  in  the  path  which  he  is  mapping  out  for  himself,  as 
there  quickly  comes  a  time  when  his  business  falls  off 
without  the  stimulation  of  price-cutting. 

And  what  has  he  to  fall  back  upon  if  his  clientele  have 
not  been  educated  to  expect  quality,  style  or  exclusive- 
ness  in  his  establishment  ? 

Talk  Quality. 

You've  likely  struck  bottom  on  the  price  question  ; 
now  it  must  be  a  talk  on  ciualitv  that's  going  to  brine; 
results  later  on.  Why  this  continual  shouting  about  price 
reductions,  anyhow  ?  It's  onlv  because  vou  are  carried 
along  by  someone  else's  convictions.  In  vour  own  mind 
there's  a  constant  rebellion  asrainst  the  whole  thing. 

Of  course  we  are  not  saving  or  advisinc  that  prices 
already  marked  should  be  altered.  That  would  be  even  a 
more  dangerous  policy  than  the  other.  That  is,  it  would 
be  more  dangerous  for  you. 

One  of  the  most  successful  businesses  of  which  we 
have  any  knowledge  is  conducted  bv  a  man  who  buys  the 
handsomest  and  newest  merchandise  he  can  find  the  long 
year  through.  The  "goods  are  nicely  displayed,  not  elab- 
orately by  any  means,  for  he  is  a  crank  about  creasing 
goods,  but  the  stock  is  kept  scrupulously  clean  and  al- 
ways perfectly  assorted. 

In  ladies'  and  children's  underwear,  for  instance,  the 
best  Canadian  mills  are  represented,  and  you  cannot  call 
for  a  size  that  is  missing.  The  same  holds  pood  in 
hosiery,  gloves,  and  corsets  in  all  the  brands  handled. 
Travelers  are  not  waited  for,  but  mail  orders  keep  the 
stock  intact.  People  soon  find  out  these  tilings  for  them- 
selves, and  the  result  is  that  to-day  he  commands  the 
best  trade  in  his  vicinity  without  cutting  prices  on  any- 
thing. Customers  are  pleased  to  get  the  verv  choicest  of 
everything  at  the  time  they  want  it.  in  the  size  they 
want  it,  and  at  fair  but  paving  prices.  The  salespeople 
are   well   trained,    courteous   to   the  customers   and     know 


their  departments  thoroughly,  one  stringent  rule  of  this 
house  being  that  all  salespeople  addressing  each  other  in 
business  hours  must  do  so  with  the  prefix  Miss  or  Mr. 
In  that  store  one  never  hears  :  "Tom,  or  Katie,  are  we 
sold  out  of  so-and-so  ?" 

Real  Clearing  Sales. 

The  same  store  will  hold,  usually  twice  each  year, 
a  genuine  clearing  sale  and  the  price  reductions  are  such 
that  you  can  bank  on  a  bargain  every  time.  The  peculiar 
feature  of  these  semi-annual  clearances  is  the  immense 
crowds  of  satisfied  shoppers  which  pour  out  of  the  build- 
ing laden  with  trophies  gathered  from  the  slaughter, 
while  other  stores  are  shouting  much  more  lustily  with 
iheir  inducements. 

The  stay-longs,  the  undesirable,  the  overlooked,  the 
lines  that  for  any  reason  have  lingered,  are  brought  out 
to  the  daylight  and  price-hacked  on  about  the  following 
basis  :  50c  new  French  flannels  25c,  35c  broad  stripe 
sateens  10c,  50c  dress  goods  25c,  the  result  being  that 
everything  they  want  to  part  with  moves  on  and  out  in 
two  or  three  days'  selling,  leaving  the  stock  clean  and 
desirable.  They  have  had,  too,  an  advertisement  that 
brings  the  crowd  again  in  larger  numbers  each  season. 

The  two  sales  a  year  keep  the  buying  public  hungry, 
and  the  appetite  for  bargains  whetted,  whereas  the  firm 
which  is  pounding  away  at  cut  prices  in  every  ad.  has 
shot  its  last  bolt,  played  its  trump  card,  and  its  name 
is  Dennis  when  it  is  compelled  to  do  anything  out  of  the 
ordinary   in   merchandizing  ? 

How  many  of  you  know  only  too  well  the  truth  of 
the  previous  paragraph  ?  The  merchant  who  is  always 
"hollering"  reminds  us  so  much  of  the  big  New  York 
dailies  who  double-lead  and  display  the  headings  of  every 
article  of  interest  so  frequently  that  when  a  really  im- 
portant event  transpires  they  find  it  difficult  to  increase 
the  circulation  ;  in  fact,  they  frankly  admit  they  cannot 
do  so.  Superlatives  are  all  right  in  their  place,  but  to 
all    things   there   is   a   limit. 

Avoid  Controversies. 

Controversy  with  your  business  rivals  is  a  bad  thing 
for  your  own  business  and  you  will  do  well  to  steer  clear 
of  it.  More  than  one  store  has  got  itself  into  a  bad 
tangle  by  this  silly  method  of  doing  things.  There  is 
never  any  possible  good  resulting  from  a  battle  of  words, 
or  a  fight  on  prices. 

The  public  are  a  suspicious  lot  and  cannot  be  made  to 
believe  that  although  you  cut  prices  down  to  one-tenth  of 
their  former  value  you  are  losing  money.  Therefore 
they  argue  that  you  must  have  had  an  "awfully"  big 
profit   at   regular  prices. 

This  does  harm,  permanent  harm,  and  should  be 
avoided.  The  price-cutting  may  arise  over  some  trivial 
article  in  your  stock,  and  you  and  your  neighbor  will  go 
at  it  to  see  who  can  lose  most  money.  The  one  who  wins 
the  fight  parts  with  the  most  money,  of  course,  and  his 
only  satisfaction  is  derived  from  the  thought  that  he 
licked    somebody. 

The  public  naturally  are  curious  over  such  squabbles — 
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excitement  is  the  spice  of  life— but  they  usually  create 
more  disfavor  and  hard  feeling  than  anything  else,  and 
they  don't  accomplish  a  thing  except  to  widen  the 
breach  where  friendliness  should  rule  for  the  good  of  all 
concerned. 

Meet  Him  Another  Way. 

It  is  all  very  well  to  get  as  near  hard  pan  with  your 
prices  as  the  next  fellow,  and  to  watch  his  methods  and 
motives,  but  don't  get  into  a  row  with  him,  for  it  isn't 
business,  or  common  sense,  or  prudent  reasoning.  If  his 
competition  is  dirty,  as  some  occasionally  is,  you  can 
meet  it  in  another  way.  What  he  does  wrong,  you  do 
right.  The  comparison  will  make  a  public  picture  that 
will  work  out  to  your  liking. 

Comparing  Methods. 

It's  a  great  habit  people  have  of  comparing  merchants' 
methods.  Will  YOURS  stand  up  under  it?  That's  the 
question.  If  it  does  not,  there  is  something  wrong  some- 
where, and  you  can  do  nothing  quicker  or  better  than  to 
ascertain   your   weak  spots. 

Mercantile  Associations. 

Perhaps  the  greatest  leveler  of  prejudices  against  busi- 
ness competitors  to-day  is  the  mercantile  associations 
that  are  springing  up  in  almost  all  our  wide-awake  Cana- 
dian  towns. 

These  organizations  are  made  up  of  sections  compris- 
ing the  different  traders,  as  dry  goods,  grocers,  shoe  deal- 
ers, jewelers,  etc.,  and  are  calculated  to  further  the  very 
best  interests  of  each,  while  meeting  as  a  whole.  Meet- 
ings are  held  monthly  and  when  towns  are  not  distant 
the  merchants  from  each  hold  union  meetings  in  alternate 
months.  The  result  is  that  the  business  community  be- 
comes intimately  acquainted  in  every  department  of  trade. 

Perhaps  one  of  the  best  features  of  this  plan  is  that 
the  merchants  learn  to  respect  each  other.  Coming  into 
close  contact  in  committees,  discussion  and  debate,  they 
find  that  others  have  ability  equalling  their  own,  and 
that  the  closer  view  but  demonstrates  that  they  are 
mostly  good  fellows  whose  faults  and  shortcomings  had 
been  grossly  exaggerated  or  misrepresented  by  some  of 
their  customers,  who  too  often,  we  are  sorry  to  say,  car- 
ried misleading,  sometimes  untruthful,  statements  from 
one  business  house  to  another,  simply  to  gain  a  small 
monetary  reduction  in  their  purchase. 

To  Cure  Price-Cutting. 

Each  section  or  trade  can  call  a  meeting  and  arrange 
or  regulate  (to  the  infinite  benefit  of  all  concerned)  in- 
discriminate slaughtering  of  goods.  To  illustrate  this 
benefit  we  recall  at  the  moment  two  towns  west  of  To- 
ronto who  were  at  their  wits'  end  to  make  both  ends 
meet  in  the  overshoe  and  rubber  line. 

Prices  had  been  cut  until  rubbers  were  being  sold  at 
an  advance  of  4c,  and  overshoes  proportionately  low.  A 
meeting  of  the  shoe  section  of  both  towns  was  called,  the 
absurdity  of  the  situation  to  all  interested  thoroughly 
discussed,  and  an  agreement  entered  into  that  all  the 
standard  lines  carried  by  each  were  to  be  sold  at  prices 
arranged  for  at  the  meeting. 

To  the  credit  of  all  concerned,  the  list  was  strictly 
adhered  to  and  a  good  profit  has  been  made  by  all,  and 
the  arrangement  has  now  been  three  years  in  force.  If 
any  nearby  town  cut  any  particular  line  so  that  the  com- 
petition was  felt  to  be  dangerous,  a  special  meeting  was 
called  and  the  matter  adjusted  to  fit  the  case  in  point. 

That  mode  of  procedure  is  strictly  good  business 
and  the  purchasing  public  cannot  get  the  slightest  inkling 
of  the  methods  employed,  yet  it  destroys  the  leverage 
the   customer   uses   on   the   merchant   by    telling    him     his 


competitor  is  underselling  him.  It  fosters,  too,  good 
feeling,  confidence  and  respect  in  the  business  community. 

City  Competition. 

While  the  aggressive  methods  of  the  better  city  houses 
are  systematically  cutting  into  the  trade  of  so  many 
country  stores,  it  is  refreshing  to  meet  at  times  a  mer- 
chant that  rises  to  the  possibilities  of  his  privileges. 
One  of  this  sort  it  was  our  pleasure  to  interview  during 
the  past  week  in  an  old-fashioned  town  whose  population 
is  given  as  1,000  in  the  railway  guide,  and  whose  situa- 
tion is  within   twenty  miles  of  our  second  Canadian  city. 

The  proprietor,  noticing  my  astonishment  at  the  mag- 
nitude of  his  premises,  very  kindly  conducted  me  through 
each  department  and  gave  me  a  record  of  results  in  each, 
which  for  ohvious  reasons  I  do  not  feel  permitted  to 
divulge.  Suffice  it  to  say  that  he  handles  general  dry 
goods,  groceries  hardware,  millinery,  dress-making,  car- 
pets and  wall  papers,  and  that  the  sales  for  1905  will 
aggregate  $61,000. 

The  receipts  for  December  23,  actual  sales,  were 
$1,053,  and  including  moneys  paid  on  account  the  total 
receipts  for  the  day  were  $1,250,  a  record  that  any  town 
of  12,000  might  be  proud  of. 

Reasons  for  Success. 

"To   what  do  you  attribute  your  success,   Mr.    H' , 

in  holding  and  increasing  your  trade,  when  the  street  cars 
pass  your  door  every  hour  carrying  passengers  to  the 
city  not  twenty  miles  away  ?" 

"Simply  this  :  I  go  to  the  city  every  second  week, 
often  every  week,  walk  through  the  big  retail  stores, 
watch  their  store  cards,  their  windows,  their  methodSj 
their  PRICES  (which  I  meet),  their  displays,  the  lines 
they  are  jobbing,  talk  with  the  salespeople,  and  absorb 
all  the  information  I  can  get,  and  find  out  the  novelties 
that  are  feeling  their  way  into  public  favor. 

"Then  I  go  to  the  wholesaler  and  do  likewise.  I  go 
often,  too.  Many  merchants  stay  at  home  and  buy  from 
travelers  when  they  should  be  spending  money  in  railway 
transportation  and  drinking  in  inspiration  from  what  they 
see.  I  often  pick  up  lines  in  the  house  that  the  traveler 
never  sees  because  the  lot  is  too  small  to  sample,  but 
it's  large  enough  to  pay  my  expenses  ten  times  over  and 
still  he  a  trade  winner  for  my  business." 

"I  notice  half  this  building  has  a  new  floor,  Mr. 
H — — .  Have  you  been  extending  and  adding  new  depart- 
ments ?" 

"Oh,  yes  !  Perhaps  that  is  partly  the  solution  of 
my*  big  bounce  upward.  Whenever  I  find  our  community 
calling  for  lines  that  I  can  command  I  try  to  meet  the 
demand  as  quickly  as  possible.  This  extension  of  sixty 
feet  I  have  required  for  some  time  but  only  last  Fall  pre- 
vailed upon  my  landlord  to  build  for  me. 

Added  Housefurnishings. 

"You  see  it  is  all  devoted  to  wall  papers,  linoleums, 
rugs  and  carpets,  and  has  increased  my  sales  the  first 
year  by  $15,000,  while  my  total  rent  for  the  complete 
building  is  but   $1,000  per   year. 

"Both  wall  papers  and  rugs  pay  splendid  profits  and 
pave  the  way  to  an  increased  output  in  curtains,  house- 
furnishings  and  paints,   all  of  which  we  handle. 

"The  Dutchman's  one  per  cent,  is  quite  a  common 
thing  in  wall  papers,  while  this  rug  for  instance  costs 
us  $17.50  and  we  get  $30  for  it.  This  lot  averages  $12.50 
and  easily  brings  $20  each.  You  see  the  public  are  not 
up  on  values  of  these  lines  and  we  can  get  nice  returns 
on    them. 


29 


Dry  Goods  Review 


PROGRESSIVE     RETAILING 


February,  1906 


The  Question  of  Help. 

'.'We  picked  up  for  this  department  a  young  English- 
man with  a  good  knowledge  of  paints  and  paper-hanging 
to  whom  we  guarantee  a  permanent  position  the  year 
round  at  $7  per  week,  and  he  is  satisfied,  while  ever  since 
we  opened  the  wall  paper  department  he  has  been  perma- 
nently employed  through  the  Summer  and  Fall  at  $2.25 
per  day." 

"What  do  you  do  with  him  at  this  time  of  year  '!"  1 
asked. 

"Oh,  we  take  him  into  the  store  for  handy  man  and 
to  help  with  stock-taking,  etc.,  so  the  plan  works  nicely 
all  round— work  for  him,  profit  for  us." 

"Good-bye,   Mr.    11 .     Thanks   for   your   peep     into 

modern  methods  in  aggressive  and  progressive  retailing 
and  if  you  find  a  'leetle'  of  the  information  you  have  given 
me  revamped  for  the  information  and  guidance  of  your 
struggling  confreres  who  read  the  pages  of  The  Dry 
Goods  Review,  just  attribute  it  to  the  sincere  apprecia- 
tion which  the  editor  of  this  department  has  for  one 
gifted  with  more  than  average  ability  and  general  pro- 
ficiency in  his  chosen  calling." 

Stationery. 

In  previous  issues  we  have  spoken  of  a  number  of 
things  that  reflect  the  character  of  your  business.  We 
omitted  one — there  are  others,  too — your  office  stationery, 
it  forms  a  very  important  function  in  the  general  cor- 
rectness of  things. 

What  is  more  nauseating  than  to  receive  a  letter  or 
account  from  a  merchant  bearing  every  stamp  of  cheap- 
ness and  carelessness  ?  How  quickly  one  may  judge  of  the 
sort  and  size  of  the  business  he  commands  ! 

Give  just  as  much  attention  to  your  office  stationery 
as  you  do  to  the  general  appearance  of  your  store.  Let 
it  be  neat  and  attractive  but  void  of  any  semblance  of 
coarse  display.  You  can  get  your  circular  letters  into  the 
homes  of  the  best  families  in  your  town  and  have  them 
read  and  digested  if  they  are  given  as  careful  attention  as 
you  give  your  wedding  invitations.  If  they  are  not,  they 
will  likely  find  a  speedy  resting  place  in  the  waste  basket 
—money  thrown  away.  Make  every  effort  tell— every 
knock  a  boost. 

A  Good  Time  Right  Now. 

By  the  way,  this  is  a  good  time  to  let  fly  a  lot  of 
just  such  personal  messages  to  your  trade.  It  would  be 
a  good  idea  to  make  them  very  general  in  character— a 
sort  of  personal  invitation  to  visit  the  store  and  see  the 
interesting  things  that  you  have  provided  for  their  inspec- 
tion and  purchase.  Get  up  something  novel  and  different, 
printed  on  some  exquisite  tint  of  paper.  Head  it  "Your 
time,  please,  for  a  minute,"  and  glue  a  cent  at  the  side 
of  the  heading.  That  is  good  pay  for  a  woman,  $6,  per 
day  of  ten  hours.  Don't  believe  there  are  many  women 
folks  whose  curiosity  would  not  be  aroused  and  vour  cir- 
cular spoken  of  and  remembered. 

Or,  you  can  go  further  than  that,  and  draw  a  cheque 
for  one  cent  to  the  order  of  each  individual  to  whom  you 
send  a  circular,  on  your  own  bank,  of  course.  The  bank 
won't  like  it  very  much,  but  your  circulars  will  be  read 
from  introduction  to  finis,  and  the  majority  of  those 
cheques  will  stay  right  in  the  homes  as  a  memento  of 
your  enterprise. 

Send  a  Sample. 

You'll  find  it  will  pay  you  to  attach  to  the  subject 
matter  a  small  sample  of  any  yard  goods  you  send  out. 
Don't  look  for  a  deluge  of  responses  by  mail  ;  they  won't 
come  that  way. 

If  they  are  sent  to  the  out-of-town  trade,  thev  won't 
forget  you  when  they  come  to  town  to  do  the  shopping  ; 


most  of  them  will  have  that  sample  with   them,   too,   for 
comparison. 

There  is  really  no  other  method  quite  so  good  for 
reaching  country  people,  with  all  due  respect  to  the 
country  paper,  which  has  its  mission  to  fulfill  and  which 
is  read  and  re-read  from  the  ads.  to  the  funeral  notices. 
But  the  personal  invitation  goes  further  and  means  more. 
It  is  the  next  thing  to  the  glad  hand  which  we  have 
sometimes  spoken  about.  Think  of  all  the  hands  you 
shake  at  once  and  the  abundance  of  time  saved  to  you. 

Believe  in  What  You  Write. 

Be  sure  you  believe  in  what  you  write  about  ;  if  you 
don't,  no  one  else  will,  that  is  sure.  Besides,  one  can  al- 
ways detect  a  lack  of  force  and  sincerity.  Claims,  you 
Know,  can  be  refuted,  but  no  one  can  refute  facts. 

Do  not  ever  construct  a  circular  unless  you  embody 
m  it  a  price.  The  elimination  of  the  price  is  sure  to  de- 
tract from  the  pulling  power  and  quality.  Tell  the  truth, 
and  tell  it  plainly  without  any  frills — that's  what  knocks. 

Keep  Before  the  Public. 

Never  lose  the  chance  of  getting  before  the  public  in 
every  way  you  can.  Some  of  you  laugh  at  the  fellow  who 
gets  a  banner  across  the  back  of  the  elephant  in  the  cir- 
cus, but  everybody  doesn't  treat  it  as  a  joke.  The  simple 
sign  goes  into  many  a  heart,  and  is  remembered,  too. 
What  appeals  to  one  in  the  line  of  publicity  will  not 
reach  another. 

Those  Board  Ends. 

Stock-taking  time  in  February  is  cleaning  up  time  as 
well.  New  tickets  are  of  course  not  forgotten  ;  but  what 
about  all  the  soiled  and  discolored  stock  board  ends  ? 

Don't  let  the  time  or  opportunity  pass  by  when  the 
webs  are  unrolled,  without  having  a  complete  re-covering. 
The  cost  is  trifling  and  the  time  taken  but  a  minute  for 
each.  Use  emerald  green  coated  paper  for  dress  goods  and 
all  dark  materials  and  carmine  red  for  the  linens,  sheet- 
ings, pillow  cottons,  and  all  rolled'  white  goods.  These 
contrasts  are  best,  and  make  the  department  look  clean, 
neat  and  attractive. 

Cut  the  paper  into  strips  long  and  wide  enough  to  lap 
over  two  inches  on  the  board  end.  If  you  have  never  done 
it  (and  I  find  many  who  have  omitted  it)  you  will  be  de- 
lighted with  the  scheme.  The  left-overs  will  have  a  fresh- 
ness equal   to  the  new  stuffs. 


USEFUL  YEAR  BOOK. 

SURETY  SAYINGS"  is  the  title  of  a  convenient  red 
cloth-bound  year  book,  issued  by  the  United 
States  Fidelity  &  Guaranty  Company,  of  Balti- 
more, Md.,  for  which  A.  E.  Kirkpatrick  is  Canadian 
manager,  with  office  at  6  Colborne  street,  Toronto.  The 
book  provides  a  blank  page  for  every  day  of  the  year 
at  the  top  of  which  appears  a  quotation  ;  each  quotation 
makes  a  pointed  allusion  to  the  surety  business.  Occa- 
sionally a  cartoon  is  inserted  with  the  same  object.  The 
book  is  about  as  clever  a  production  in  its  line  as  could 
be  imagined. 

DRY  GOODS  SECTION. 

The  dry  goods  section  of  the  Toronto  Board  of  Trade 
held  its  annual  meeting  on  Jan.  22  and  elected  the  fol- 
lowing officers:  Chairman,  R.  W.  Spenee;  vice-chairman, 
J.  D.  Ivey;  secretary-treasurer,  F.  G.  Morley;  executive, 
J.  W.  Woods,  A.  T.  Reid,  C.  S.  Meek,  W.  R.  Smallpiece, 
A.  F.  Roger,  John  Macdonald,  J.  D.  Allan,  John  Knox, 
A.  M.  Ivey,  Chas.  Reid,  N.  A.  Nisbet,  John  Northway, 
and  A.   W.  Allen. 
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MOHAIRS 


(Registered) 


Unique  Specialite 

Mohair  De  Soie 

Of  Wonderful  Texture  and  Exceptional  Brilliancy 


Rainproof  Goods 

Latest   Productions 

Brilliantine  Suitings 

At  Popular  Prices 


Law,  Russell  &  Co., 

Converters  of  Bradford  Goods         united 

BRADFORD  and  LONDON. 
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PERCENTAGE   OF    PROFIT. 

What  Should    it    Average   in    a    General   Cash   Store?— Will 

Vary  With   the    Different    Lines— Competition   Must 

Also    Be   Considered. 

IN  response  to  an  inquiry  from  a  merchant  who  intend- 
ed changing  from  a  credit  to  a  cash  business,  as  to 

what  per  cent,  of  profit  the  different  lines  in  a  gen- 
eral stoje  should  pay  in  the  latter  case,  an  American 
paper  gave  a  list  of  profits.  This  list  has  been  submitted 
to  competent  men  in  business  in  Canada  and  has  been 
revised  by  them  so  as  to  suit  the  different  conditions 
obtaining  here. 

The  question  was  discussed  at  some  length.  There  is 
no  fixed  percentage  of  profit,  it  was  pointed  out,  that 
will  apply  to  all  cases.  A  great  deal  depends  upon  your 
competition.  You  cannot  set  a  fixed  margin  of  profit  to 
apply  to  all  lines,  for  some  lines  will  stand,  and  must 
get,  a  greater  profit  than  others. 

Profits  in  Shoes. 
The  gross  profit  in  the  lines  you  mention  will  run  in 
the  average  store  throughout  the  country  from  25  per 
cent,  to  50  per  cent.  There  will,  of  course,  be  a  wide 
variation  in  the  various  departments.  In  shoes  a  mer- 
chant usually  endeavors  to  get  the  very  best  possible 
values  to  sell  at  $2,  $2.50,  $3  and  $3.50.  Some  mer- 
chants will  buy  shoes  at  $1.25  to  sell  at  $2,  while  others 
will  pay  as  high  as  $1.60  to  sell  at  this  same  price. 
Some  merchants  will  buy  shoes  at  $1.50  to  sell  at  $2.50, 
while  others  will  pay  as  high  as  $1.90,  and  in  extreme 
cases,  $2,  to  sell  at  the  same  price.  Some  merchants 
will  pay  $1.75  for  shoes  to  retail  at  $3,  while  others  will 
pay  $2.25,  $2.35,  and  even  $2.50  for  goods  to  sell  at  the 
same  price. 

Hats  and  Clothing. 

In  men's  hats  the  margin  of  profit  is  usually  higher. 
In  most  stores  $9  goods  are  sold  at  $1.25;  $12  goods  at 
$1.50;  $18  and  $21  goods  at  $2.50;  $24  goods  at  $3.50, 
and  so  on. 

In  clothing  one  merchant  will  pay  $7.50  for  a  suit  tu 
retail  at  $10,  while  another  will  pay  $5.50  or  $6,  and  so 
it  goes.  It  has  been  our  experience,  however,  that  if  a 
man  will  make  an  average  gross  profit  of  25  per  cent,  on 
all  his  lines,  and  do  an  active,  aggressive  business,  this 
margin  of  profit  will  allow  him  plenty  of  room  for  doing 
some  aggressive  merchandising  and  still  leave  him  a 
good  net  profit  after  all  of  his  expenses  are  paid. 

Groceries  ar.d  Hardware. 

Owing  to  the  fact  that  groceries  and  hardware  are 
not  affected  by  fashion,  and  that  a  merchant  does  not 
suffer  much  loss  through  being  compelled  to  mark  down 
and  close  out  out-of-date  styles,  the  average  profit  should 
be  lower.  In  the  grocery  business,  in  view  of  the  fact 
that  the  stock  is  turned  very  rapidly,  and  the  amount  in- 
vested is  small,  in  comparison  with  the  total  volume  of 
business,  the  gross  profits  should  be  very  low. 

The  General  Averages. 
The   following   table   shows     what     the   gross   profit 
will  average  on  the  general  dry  goods  lines  in  the  ma- 
jority of  stores   throughout  the  country  : 

Dry  goods  25  to  50  per  cent. 

Silks  25  to  GO  per  cent. 

Linens 25  to  40  per  cent. 

White  goods  25  to  50 ,  per  cent. 

Wash  goods  25  to  50  per  cent. 

Staple  cottons  20"  to  33  per  cent. 

Novelty  and  fancy  goods 33  to  100  per  cent. 


Laces  and  embroideries  25  to  50  per  cent. 

Ribbons  20  to  50  per  cent. 

Gloves  25  to  50  per  cent. 

Men's  furnishing  goods 25  to  50  per  cent. 

Clothing  20  to  50  per  cent. 

Women's  garments  30  to  60  per  cent. 

Millinery 50  to  100  per  cent. 

Millinery  sundries  50  to  any  old  per  cent. 

Muslin  underwear  25  to  50  per  cent. 

Men's  hats  30  to  60  per  cent. 

Shoes  20  to  40  per  cent. 

Hosiery  25  to  50  per  cent. 

Knit  underwear  25  to  50  per  cent. 

Of  course  there  are  cases  where  the  percentage  will 
go  either  above  or  below  the  figures  we  have  indicated, 
but  these  will  show  the  general  averages. 


MARITIME  GOSSIP. 

St.  John,  January  23,  1906. 

COTTONS  and  woolens  still  firm  in  price,  with  no  pros- 
pect of  a  drop  in  the  quotations— that  is  the  out- 
standing characteristic  of  the  dry  goods  marKet 
at  present,  as  it  has  been  for  some  time  past.  AH  tex- 
tiles are  quoted  high  and  the  figures  given  are  interesting 
in  comparison  with  those  which  were  prevailing  at  this 
time  last  year.  But  though  these  prices  are  above  those 
ordinarily  in  force,  there  is  general  prosperity  evidenced, 
and  hence,  some  good  sales  have  already  been  recorded, 
and  further,  very  satisfactory  business  is  looked  for. 

•  ♦  • 

The  report  generally  given  is  that  the  millinery  orders 
so  far  booked  are  somewhat  better  than  those  of  other 
years.  The  travelers  say  that  excellent  business  is  be- 
ing done  by  those  of  their  craft  who  have  millinery  in- 
terests and  that  the  season  promises  to  be  one  consider- 
ably above  the  average. 

The  opinion  is  that  the  hats  in  vogue  in  this  part  of 
i  he  Dominion  will  be  those  that  are  of  larger  styles  than 
found  favor  last  year.  Fancy  shapes  are  also  expected 
to  be  good  sellers,  and  plain  colors  will,  so  the  present 
\erdict  is,  be  more  popular  than  usual. 

Already  local  millinery  establishments  are  making  some 
advance  preparations  for  the  openings  which  annually 
bring  large  numbers  of  milliners  to  St.  John  from  out- 
side points.  So,me  especially  successful  openings  are 
looked  for. 

* 

Mr.  F.  S.  Thomas,  one  of  the  leading  hatters  and  fur- 
riers of  St.  John,  was  burned  out  recently.  Mr.  Thomas 
is  the  owner  of  the  Duff  ei  in  block,  a  building  wholly  re- 
modelled but  a  short  time  ago,  and  in  it  his  own  store,  and 
several  others,  were  located.  The  fire  did  a  good  deal  of 
damage  to  Mr.  Thomas'  stock,  as  well  as  to  his  building. 
Happily,  he  carried  quite  an  amount  of  insurance,  and  his 
loss  is  thus  made  less  serious.  For  the  present  Mr. 
Thomas  is  carrying  on  his  business  in  a  rented  shop, 
and  repairs  and  improvements  to  the  Dufferin  block  are 
being  made  as  rapidly  as  possible. 

•  .  ' 

Mr.  W.  E.  Foster,  of  Messrs.  Vassie  &  Co.,  has  been  ap- 
pointed liquidator  of  the  firm  of  Robertson,  Trites  &  Co., 
Limited.  Tenders  for  the  firm's  stock  are  now  being 
asked  for. 

• 

Messrs.  Scovil  Brothers  &  Co.  recently  reorganized 
their  business,  giving  several  employes  some  interest  in  it. 
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RETURNED 

MAR  7     1MB 


>/£> 


BUILT  ON  THE  ABOVE  SOLID  FOUNDATION,  WHICH 
WILL  STAND  THE  TEST  OF  TIME  FOR  STYLE, 
COMFORT,  DURABILITY  AND   WEARING   QUALITIES. 


OUR    REPRESENTATIVES  ARE  NOW  ON  THE   ROAD  WITH  SAMPLES  OF 
THE  ABOVE  UNDERWEAR  (THAT  WILL  WEAR)  FOR  FALL  SEASON,  1906. 


WATSON   MANUFACTURING   CO.,    Limited 

PARIS,  ONT. 
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Knitted  Goods 


Hosiery 

Underwear 

Golfers 


OFF  FOR  EUROPE 
FOR  NEW  GOODS 

Our  Mr.  Harris  is  now  searching  the  European 
markets   for  bargains  in  new   SPRING  GOODS. 

We  will  have  some  special  offerings  for  you  in  the 
near  future. 

In  the  meantime  we  are  clearing  all  our  old  lines  at 
prices  which  will  simply  astonish  you  at  their  values. 

L.  HIRSHSON  CgL  CO. 


154-  West  Notre  Dame  St. 


MONTREAL 


TELEPHONES : 


BELL  2715  MAIN 
MERCHANTS  636 


BURRITT'S 

Dominion  Brand  Hosiery  ■»<  Underwear 

Ladies',  Misses'  and  Children's  Underwear 

RIBBED   and   PLAIN 

HOSIERY,   SOCKS,    MITTENS,  TOQUES,  GOLFERS, 
SWEATERS,  OVER-HOSE,  Etc. 

Place  your  orders  early,  as  prices  are  going  up  and  we  shall  have  to 
advance  ours  in  a  short  time. 

EVERY    PAIR  OF   HOSE    BEARS   OUR   GUARANTEE    TICKET. 

A.   BURRITT  &    CO., 

DOMINION  HOSE  AND  UNDERWEAR  MILLS  MITCHELL,   ONT. 


ELLIS 


Spring  Needle  Ribbed 

IS  ABSOLUTELY  INIMITABLE.  ITS  ELASTICITY 
IS  THE  ENVY  OF  OTHER  MAKERS.  THAT 
"MUCH-DESIRED"  ELASTICITY  ACCOUNTS  FOR 
THE  PERFECT  FIT  and  PERFECT  SATISFACTION 


There  are  the  latch  needle  imitations,  but  you 
MUST  KNOW  there  is  only  one  genuine 
Spring  Needle  Ribbed  Garment,  and  that  is  the 
ELLIS      SPRING      NEEDLE      RIBBED. 


#'"R|BBED, 
^W~  UNSHRINKABLE 


°arlIutYelthS  SELL  THE   UNDERWEAR  THAT  IS  UNSHRINKABLE, 

fIu  Samples  NEVER  LOSES  ITS  SHAPE  AND   WEARS  LIKE  IRON— 

wait  for  ELLIS    SPRING    NEEDLE    RIBBED 

THEM. 


Ellis  Manufacturing  Co.,  Limited 

HAMILTON,      ONT. 
Monypenny  Bros.  &  Co.,  Toronto  and   Montreal 

SELLING    AGENTS 
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C.  TURNBULL  CO.  of  GALT,  Limited 


GALT,   CANADA 


Our  Travellers  are  now  on  the  road  with  our 
New  Samples  of 

Perfect-Fitting  S:£5  UNDERWEAR 


FOR 


c. 


Ladies,   Children   and  Infants 

This  Underwear  is  the  highest  quality,  and  the  Designs  and  Trim- 
mings are  the  Newest.  It  is  just  the  kind  of  Underwear  that  sells 
on  sight. 


Guaranteed    Unshrinkable 

CEETEE 

PURE   WOOL 
Full-Fashioned  Underwear  for  Men  and  Women 


This  Brand  has  become  a  great  favorite.  It  is  pliable  and  warm, 
soft  as  velvet,  non-irritating  and  never  loses  its  shape.  Made  in 
India  Gauze,  medium  and  heavy  weights,  Silk  and  Wool,  Worsted, 
Lamb's  Wool  and  Merino.     Every  garment  stamped  and  guaranteed. 


These  garments  will  be  in  demand  because  we  are  advertising 
them  extensively  in  the  dailies  and  weeklies.  YOU  had  better  get  in 
a  good  stock. 

TURNBULL  CO.  of  GALT,  Limited 

GALT,  CANADA 
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MAPLE  LEAF  BRAND 


HOSE, 
HALF-HOSE, 
OVER-HOSE, 

MITTS 


THE  STANDARD   OF  QUALITY 


Prompt  Deliveries. 


Maple    Leaf   Brand 

Satisfaction  Guaranteed.      Every  Pair  Warranted 


THEGODERICH  KNITTING  CO, 

J.  E.  LEWITT,  Manager.     Esfdi895.      GODERICH,  ONT. 

SELLING   AGENTS  '. 

McCLUNG  &  BURNS  A.  L.  GILPIN,  FRED  S.    WHITE, 

117  Wellington  St.  W.      22  Victoria  Chambers,  St.  .Stephen.  N.B., 

Toronto,  Ont.      232McGillSt,  Montreal.Que.    For  Maritime  Provinces 
GERHARDT,  HANLEY  &  MacKAY,  Box  367,  Winnipeg. 
For  Manitoba,  N.W.T.  and  British  Columbia. 


ESTABLISHED   1897 


SCOTT  KNITTING  CO. 


Manufacturers  of 


High-Grade  Knit  Goods 


We  Make  to  Order 

Sweaters,  Jerseys,  Hose,  etc.,  in 

Special  Colors  for  Clubs. 


Write  for  quotations  on  these  lines. 


Overalls,  Gaiters,  Overhose, 

Skirts,  Sweaters,  Jerseys,  Toques, 

Sashes,  etc.,  for  Ladies 

and  Children. 


352  QUEEN  STREET  WEST 

TORONTO 


1irs-T^ 


JAEGER  PURE  WOOL 
KNITTED  GOODS 

We  are  now  showing  a  magnificent  range  of  Ladies'  Golfers, 
Norfolks,  Knitted  Coats,  Men's  Sweaters,  Knitted  Norfolks,  Cardi- 
gans, Fancy  Waistcoats,  Spencers,  etc.  We  make  a  specialty  of 
Fleecy  Knitted  Goods  in  Camel-hair  Shade  and  in  Fancy  Colorings, 
goods  which  must  be  seen  to  be  appreciated. 

Jaeger  goods  are  unique  in  style  and  quality.  See  our  samples 
before  making  up  your  orders. 


FIXED  PRICES  THROUGHOUT  THE  DOMINION 


DR.  JAEGER'S 


SANITARY 
WOOLLEN 


SYSTEM 


COMPANY 
LIMITED 


!=    301  ST.  JAMES  ST.,  MONTREAL 
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PATON'S   ALLOA   KNITTING  WOOLS 


YOU  CANNOT  CLOSE  YOUR  EYES 


To  the  fact  that  Alloa  Scotch  Yarn  gives  warmth  to  the  wearer 
while  other  yarns  are  cold  (because  they  are  made  from  wool  which 
has  no  warmth  at  all),  that  .in  your  own  interest 

ALLOA  SCOTCH  YARN  IS  THE  BEST  YARN  TO  GIVE  YOUR  CUSTOMERS, 

the  more  particularly  as  every  Merchant  in  Canada  who  has  taken 
up  our  Alloa  Scotch  Yarns  has  commanded  the  yarn  trade  of  his 
town ;  so  that  if  you  wish  to  join  the  many  who  sell  Alloa  Scotch 
Yarn  in  {reference  to  any  other  in  the  world,  kindly  write  for 
samples  and  quotations  before  placing  your  Fall  order  to 

PHILIP  de  GRUCHY,  sole  Agent  for  Canada,  207  St.  James  St.,  Montreal 


JOHN  PATON,  SON  ®>  CO. 


FACTORIES  : 

Clackmannan, 

Keilarsbrae, 

Kilncraigs, 

Alloa,  Scotland. 


BRANCH  WAREHOUSES: 

London,  192  Aldersgate  St.,  E.C. 
Manchester,  10  Newton  St.,  Piccadilly 
Melbourne,  230  Flinders  Lane 

WITH     NUMEROUS    AGENCIES. 
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HYGEIAN    Underwear 


(REGISTERED) 


YOU 


ASK 


ME 


Ques  ftion 


Is  the  quality  of  Hygeian   Underwear  as  good,  and 
is  it  as  well  made  as  the  Eagle  Knitting  Co.  claims? 

Answer 

The  sale  of  Hygeian  Underwear  has  grown  to  three 
million  garments  within  fifteen  years. 

Moral 

When  you  buy  underwear  look  for  the  name 


"HYGEIAN" 


ALL    WHOLESALE    HOUSES    SELL     "  HYGEIAN 


Manufactured   by  i  ■!■« 


Limited 


EAGLE  KNITTING  CO., 

|  HAMILTON,  CANADA  j 
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Joseph  Simpson  Sons 


FACTORY     AND     OFFICES 

BerKeley   St.    and    Esplanade 

^TORONTO* 

For  forty  years  we  have  been  making  and  marketing  underwear. 

You  have  sold  much  of  our  output,  perhaps  without  knowing  it  as  our  product. 

We  propose  to  get  better  acquainted  with  the  retail  knit  goods  trade  through  the 
columns  of  The  Dry  Goods  Review  and  we  begin  by  telling  you  something  of  the 
factories  in  which  are  produced  many  of  the  standard  lines  of  Underwear  and  Sweaters 
which  you  retail  every  day. 

The  illustration  will  give  a  fairly  good  idea  of  the  size  of  the  present  plant. 

The  equipment  is  the  most  complete  and  up-to-date  that  money  can  buy. 

The  entire  machinery  is  operated  and  the  whole  lighted  by  our  own  electric  power 
and  light  plant. 

Nothing  that  inventive  ingenuity  has  devised  or  ample  capital  can  procure  to  im- 
prove the  character  of  our  finished  product  has  been  omitted  from  this  establishment. 
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Fall  Buying  Under  Way. 

KEEN  competition  in  the  underwear  region  is 
well  illustrated  this  year  by  the  fad  that  ag- 
gressive jobbers  gave  their  general  line  men 
samples  of  Fall  underweai  1 906  early  in  the 
year  and  in  this  way  attempted  to  clean  up 
the  pick  of  the  orders  before  full  lines  were  shown  to  the 
trade.  Unfavorable  weather  nave  a  decided  setback  to 
heavy  underwear  during  the  present  season  and  jobbers' 
reports  are  all  somewhat  shaded  with  disappointments. 

Notwithstanding  all  these  conditions  there  was  a 
noticeable  absence  of  price-cutting,  as  the  genera]  feeling 
prevailed  that  heavy  underwear  was  good  property,  in 
view  of  the  continued  upward  tendency  in  the  primary 
markets.  Retailers  generally  pursued  the  same  policy  and 
salesmen  on  their  Fall  trip  have  some  little  difficulty  in 
securing  maximum  orders.  In  men's  underwear  jobbers' 
stocks  are  heavier  than  in  the  ladies'  line  and  some  of 
the  big  stores  obtained  a  few  lots  to  push  as  leaders  in 
January  clearance  sales.  Discounts  running  from  10  to  25 
per  cent,  were  common  throughout  the  country  on  In  i\\ 
desirable  underwear,  which  seemed  to  lag  no  matter  what 
the  concession. 

Improvement    in    Manufacture. 

Underwear  fortunately  has  little  to  do  with  the  whims 
Of  fashion  and  the  more  importanl  changes  in  Fall  lines 
are  not  so  much  in  the  way  of  styles  as  improved  meth- 
ods of  manufacture.  In  the  fashion  clement  a  trade  which 
is  fast  gaining  a  foothold  in  Canada  is  the  steady  demand 
for  union  suits,  which  according  to  one  interested  party 
is  growing  like  a  snowball  started  on  its  way  rolling 
down  hill.  In  ladies'  goods  there  is  a  noticeable  tendency 
for  trimmings  on  the  order  of  goods  made  to  wear  instead 
of   the   flashy  made-to-sell  ideas. 

Top    Notch    Prices. 

All  Fall  underwear  lines  have  been  shown  jobbers,  and 
the  price  question,  particularly  the  value  aspect  of  the 
situation,  is  slightly  worse  than  a  year  ago,  although 
many  standard  lines  remain  practically  unchanged  in  price 
with  values  as  good  as  ever.  Men's  goods,  which  are  al- 
ways first  to  be  shown,  are  available  at  old  figures  and 
the  standard  fleeced  goods  cost  the  jobbers  the  same  old 
price,  although  there  is  a  decided  improvement  in  the  fin- 
ish of  these  goods. 

Canadian  and  foreign  lines  show  many  changes  in  the 
methods  of  manufacture,  and  cleaner,  more  sightly  goods 
are  shown.  Manufacturers  argue  that  the  trade  has  never 
paid  the  actual  advance  necessitated  by  high  yarns  and 
that  keen  competition  and  large  stocks  of  raw  materials 
have  kept  things  within  bounds.  They  urge  that  as  usual 
early  orders  will  have  the  best  attention  and  it  is  only 
natural  when  a  mill  approaches  in  sales  the  limit  of  its 
output  that  prices  will  stiffen  on  the  balance  of  the 
orders. 

Two  of  the  new  Canadian  lines  doing  good  business 
are  classed  as  elastic  ribbed  fleeced  goods  to  retail  at  65c 
upwards,  and  a  line  of  high  class  men's  full  fashioned 
goods  which  will  compete  against  the  famous  Scotch 
goods. 

Scarcity    of   Spring     Goods. 

As  usual  there  is  the  cry  with  regard  to  bad  deliveries 
from  mill  to  jobber  of  Spring  underwear  and  already  the 
latter  predict  a  scarcitv  in  desirable  low  lines  of  both 
men's  and  women's  goods.  Prices  remain  unchanged  and 
unless  the  goods  across  the  line  are  dumped  here,  which 
is    altogether    unlikely,    there    will    hi'    no    variation     from 


present  figures.  Retailers'  stocks  were  well  depleted  last 
year  and  jobbers  look  for  heavy  repeat  orders,  which  to 
secure  good  delivery  should  be  on  hand  early. 


HOSIER  Y. 


Slow    Deliveries  in   Foreign   Spring  Lines. 

EXCEPTIONALLY  prompt  delivery  of  Spring  Cana- 
dian lines  to  jobbers  hardly  offsets  the  pronounced 
lateness  of  German  and  English  goods,  which  will 
become  more  acute  as  the  season  progresses.  Canadian 
low  lines  of  cotton  goods  are  already  being  shipped  sub- 
ject to  the  retailer's  command  and  jobbers  of  the  com- 
plaining nature  can  only  declaim  against  excessive  prompt- 
ness which  »has  sometimes  taxed  warehouse  capacities. 

The  high  class  cotton  and  lisle  Chemnitz  goods,  to 
say  the  least,  are  very  bad  respecting  Hie  question  of  de 
livery.  Jobbers  who  had  contracted  for  goods  as  early  as 
January  I  have  not  yet  received  them  and  the  supply  of 
lace  ankle  goods  bids  fair  to  be  inadequate  English  cash- 
mere deliveries  average  about  sixty  days  late  and  the 
full  effect  of  this  will  he  felt  when  the  season  is  on.  In 
these  columns  these  conditions  have  been  anticipated  for 
many  months,  and  retailers  who  did  not  contract  for 
maximum  quantities  will  be  sorely  disappointed,  as  re- 
peats at    any   price  are   practically  out    of  the  question. 

In  jobbing  and  manufacturing  circles  there  is  a  healthy 
optimism  with  regard  to  Spring  prospects,  as  lines  one 
year  ago  were  well  cleared.  The  lace  ankle  goods  con- 
tribute to  extra  sales  and  there  is  enough  color  novelty 
to  induce  extra  purchasing.  The  ingenuity  of  hosiery  de- 
signers has  been  taxed  to  the  utmost  to  produce  salable 
embroidered  goods. 

The    Fall    Hosiery    Situation. 

In  the  primary  market  jobbers  have  about  completed 
their  contracts  for  all  lines  of  Fall  hosiery.  The  Canadian 
worsted  goods,  which  practically  conserve  this  market, 
show  slight  advances  which  are  particularly  noticeable  in 
the  low  priced  lines.  Price  has  been  kept  at  the  same  old 
figure  but  there  is  a  noticeable  deterioration  in  value 
and  coarser  goods  with  a  sprinkling  of  cotton  are  preva- 
lent. It  is  more  than  likely  that  worsted  lines  will  be 
offered  retailers  at  the  usual  scale  of  prices  from  $2.25  to 
$6. 

Canadian  goods  show  an  elasticity  and  brightness  of 
finish  which  commands  attention.  Many  of  the  lines  show 
a  soft,  clean,  well  scoured  appearance,  which  is  commend- 
able, and  values  often  show  that  manufacturers  have 
given  customers  the  benefit  of  their  stock  of  yarns.  Eng- 
lish cashmere  hosiery  is  in  about'  the  same  condition,  and 
the  chief  trouble  will  be  the  question  of  prompt  deliver- 
ies. The  Leicester  trade  is  complained  against  by  many 
Canadian  manufacturers  who  would  like  to  make  cash- 
mere hose.  The  dumping  clause  seems  not  to  have  been 
effective  in  this  respect  and  the  profit  margin  appeared 
so  small  that  it  deterred  Canadian  manufacturers  from 
adding  this  line  to  their  hosiery  list. 

The  continued  mild  weather  has  given  a  decided  set- 
back to  heavy  cashmere  and  worsted  hosiery  as  well  as 
the  many  specialties  in  men's  hose,  and  salesmen  antici- 
pate some  difficulty  in  securing  large  orders  for  Fall  1906, 
as  retailers'  stocks  are  by  no  means  depleted.  Prices, 
however,  remained  firm  and  concessions  have  yet  to  be 
heard  of.  This  places  business  for  the  ensuing  season  on 
a   si  did  basis. 

Most  retailers  have  a  fair-sized  stock  of  heavy  hosiery 
on  hand  and  the  question  naturally  arises  whether  it  is 
advisable  to  slaughter  and  slash  these  goods  or  carry 
them  over  until  another  season.    There  is  a  wide  diversity 
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of  opinion  among  city  retailers  in  this  respect  and  some 
price  cutting  on  account  of  the  mild  weather  would  sug- 
gest that  these  stores  feel  confident  they  can  at  least 
duplicate  at  old  figures.  However,  generally  speaking  the 
difference  in  [nice  and  quality  of  the  new  Fall  lines  with 
those  of  one  year  ago  seems  sufficient  ground  to  carry 
over  old  goods  and  do  so  at  a  fair  profit.  In  view  of  a 
market  that  shows  no  weakening  and  almost  daily  ad- 
vances  this  second  policy  is  of  the  utmost  importance. 

Hosiery    Suggestions. 

The  modern  way  of  arranging  the  hosiery  stock  is  to 
pile  the  boxes  on  each  shelf  according  to  sizes  instead  of 
the  old  manner  of  keeping  all  sizes  of  the  one  style  to- 
gether in  the  same  pile.  This  can  be  done  where  the  stock 
is  of  sufficient  importance,  and  unnecessary  handling  of 
boxes  is  avoided. 

In  the  medium  and  better  priced  goods  all  boxes 
should  be  of  one  color.  Red  is  preferable,  but  green  is 
used  by  many  good  stores.  Some  of  the  city  stores  have 
special  cartons  made  for  this  department.  The  better 
goods  have  brass  handles  on  the  boxes. 

Broken  boxes  cheapen  merchandise  and  when  they  be- 
come soiled  should  be  discarded. 

Carry  good  assortments  at  all  the  regular  popular- 
prices,  and  if  necessary  fill  in  from  reserved  stocks  daily. 

Keep  an  accurate  record  of  the  reserved  stock  in  the 
department. 

Tag  every  pair  of  hose  to  avoid  the  possibility  of 
shortage  and  the  liability  of  a  mix-up  in  the  stock. 

Do  not  neglect  the  possibilities  of  display,  and  give 
the  department  a  generous  place  in  the  advertising. 


GOLFERS  AND  SWEATERS. 

Clearing     Lines. 

RETAILERS  and  jobbers  alike  are  somewhat  dis- 
appointed in  the  output  of  these  goods  as  an  enor- 
mous demand  had  been  prepared  for.  Except  in  rare 
instances  jobbers'  stocks  were  cleared  out  early  and  re- 
tailers had  no  difficulty  in  getting  stocks  down  to  a  nor- 
mal proportion  without  undue  marked  down  sales.  This 
trade  is  steadily  growing  in  the  smaller  towns  and  mer- 
chants who  have  the  courage  of  their  convictions  are  in- 
creasing sales  in  all  lines  of  knitted  novelties.  Many 
stores  carry  these  lines  in  the  ready-to-wear  department, 
while  others  solve  the  problem  of  quick  sales  by  showing 
them  on  the  ground  floor  in  any  location  near  the  front. 
The  growing  demand  for  tuques  and  sashes  is  well  looked 
after.  Merchants  should  make  full  provisions  this  month 
for  an  extensive  knitted  novelty  department. 
New  Goods. 
Knitted  goods  lines  have  practically  all  been  shown 
to  jobbers,  though  many  numbers  are  kept  from  the  eye 
of  the  curious  for  fear  of  the  shark  who  never  originates 
but  invariably  copies.  Ladies'  golfers  bid  fair  to  increase 
in  popularity  and  single-breasted  revers  front  is  the  popu- 
lar idea,  although  many  New  York  novelties  are  intro- 
duced. The  Norfolk  jacket,  which  has  had  a  varied  career, 
is  assured  of  favor,  according  to  many  interests,  for  the 
ensuing  season.  New  weaves  and  combinations  are  shown 
and  the  popular  white  and  red  mixture  is  in  the  lead. 


The  Scott  Knitting  Company,  of  Toronto,  have  en- 
larged their  plant  by  an  addition  to  their  factory.  The 
growth  of  colleges  and  athletic  organizations  throughout 
the  country  has  opened  up  the  field  for  special  sweaters, 
etc.,  and  this  business  has  developed  strongly  recently. 


KNITTED  UNDERWEAR  DIMENSIONS. 

FOR  the  protection  of  buyers  and  for  use  as  a  refer- 
ence    the    subjoined     scales     of      measurement      for 
women's     undersuits     are     again     presented.      They 
are  accepted  as  anatomically  exact  in  the  trade. 

FLAT    YE-TS. 

Size  26  28  30  32  34  36  38  40  42 

Bust  26  28  30  32  34  36  38  40  42 

Length  27  28  29  29  30  30  31  31  32 

Sleeve,  long  17  17  18  18  19  19  19  20  20 

Sleeve,  short  555566677 


FLAT    DRAWERS. 

26    28    30    32    34    36 


Size  

Waist  26~2S~30  32  34  36~ 

Body,   front  rise  13    14    15  15  16  16 

Body,  back  rise  16    17    18  18  19  19 

Inseam,   ankle  drawers.. 23    24    25  25  26  26 

Inseam,  kuee  drawers  ...14    15    16  16  16  17 

RIBBED    VESTS    (SHAPED. ) 

Size  2  3  4  5 

Bust  32  34  36  38 

Length  30  31  32  33 

Width  12  12  13  14 

Sleeve,  long  18  19  19  20 

Sleeve,  short  5  5  5  6 

1  AND  I   RIBBED  DRAWERS. 


38  40  42 


38  40  42 

16  17  17 
19  20  20 
27  27  27 

17  18  18 


40  42  44 

34  35  36 

15  16  17 

20  21  21 

6  7  7 


2   3   4   5   6 


8 


Size  

Waist,  open  back  32  34  36  38  40  42  44 

Waist,   side  band  24  26  28  30  32  34  36 

Body,  front  rise  14  15  16  16  17  18  19 

Body,  back  rise  16  17  18  18  19  20  21 

Inseam,  ankle  drawers  23  24  25  26  26  27  27 

Inseam,  knee  drawers  14  15  15  16  16  17  18 

i    AND    2     RIBBED    VESTS. 

Size  2      3      4      5      6 

Bust  32~~ 

Length  30 

Width 8 

Sleeve,  long  ' 18 

Sleeve,  short  5 

2    AND    2    RIBBED    DRAWERS. 


34  36  38  40 

32  34  36  38 

9  10  11  12 

19  20  21  22 

5  6  6  7 


2      3 


Size  

Waist,  open  back  32  34  36  38  40 

Waist,  side  band  24  26  28  30  32 

Body,  front  rise  14  15  16  16  17 

Body,  back  rise  16  17  18  18  19 

Inseam,   ankle  drawers  23  24  25  26  27 

Inseam,  knee  drawers  14  15  15  16  17 


BRANDED  GOODS  FAVORED. 

WELL  known  lines  of  underwear  and  hosiery,  which 
the  public  demand,  in  other  words  branded  goods, 
are  being  favored  by  a  growing  clientele  who 
realize  the  inherent  advantages  accruing  from  a  manufac- 
turer's advertising  and  prestige.  Branded  goods  must  of 
necessity  rest  upon  merit  and  they  afford  a  permanent 
foundation  for  building  up  a  successful  and  profitable 
trade.  The  chief  argument  used  by  many  retailers  against 
their  wholesale  introduction  is  the  fact  of  narrower  profit 
margins. 

Even  if  this  were  true,  increased  sales  at  a  smaller 
profit  and  the  entire  satisfaction  of  the  customer  offsets 
any  such  temporary  gain  in  profit.  This  has  been  illus- 
trated in  practically  every  line  of  modern  successful  ad- 
vertising, from  cereal  foods  to  hosiery.  Women  like  some- 
thing to  identify  goods  which  have  given  them  satisfac- 
tion and  the   "come  again"   spirit  is   thus  engendered. 

Retailers  handling  branded  goods  have  the  co-opera- 
tion of  manufacturers  in  every  conceivable  form  of  judi- 
cious advertising,  principally  along  the  line  of  good  dis- 
play  cards   and  electros   or   their   own  newspaper   space. 
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Many  brands  cover  an  entire  range  and  these  are  desirable 
although  the  specialty  numbers  must  often  be  recognized. 
If  some  brands  were  discarded  to-day  by  merchants  it 
would  certainly  be  the  finish  of  their  knitted  goods  de- 
partment, as  the  "just  as  good"  argument  is  not  very 
effective.  Customers  will  stick  to  the  same  numbers  as 
long  as  they  give  satisfaction.  If  inferior  qualities  are 
stocked  the  loss  of  the  customer's  and  her  friends'  trade 
is  almost  assured. 

CLINTON  COMPANY  REORGANIZE. 

AT  the  beginning  of  the  present  year  the  Clinton  Knitt- 
ing- Co.  was  turned  into  a  limited  liability  company, 
with  Samuel  Owen,  manufacturer,  New  York  City, 
as  president;  W.  P.  Spalding,  vice-president  and  manager, 
and  H.  B.  Combe,  secretary-treasurer.  The  present  man- 
ager was  the  organizer  of  the  original  company  some 
years  ago. 

During  the  month  the  company  moved  into  its  new 
factory.  This  building  is  built  of  cement  concrete,  90  x 
45  feet,  and  is  absolutely  modern  in  every  detail  of  build- 
ing and  equipment.  During  last  Summer  Mr.  Spalding, 
the  manager,  spent  considerable  time  in  the  New  England 
and  Eastern  States  visiting  the  large  knitting  factories 
and  manufactories  of  improved  knitting  machines,  and 
the  new  company  starts  under  very  favorable  circum- 
stances, with  the  newest  and  most  modern  machinery  that 
money  can  buy. 

The  company  will  confine  its  energies  at  present  to 
the  manufacture  of  hosiery,  and  will  manufacture  a  com- 
plete line  of  worsted  and  cotton  hose,  half  hose,  women's 
plain  hose,  and  all  the  lines  of  lace  goods. 

The  following  includes  a  complete  list  of  what  the 
company  will  manufacture:  Ribbed  worsted  hosiery, 
ribbed  cotton  hosiery,  plain  cotton  and  cashmere,  ladies' 
laee  lisle  hosiery,  and  misses'  and  children's  ribbed  lace 
hosiery;  in  fact  everything  in  the  seamless  hosiery  line. 
In  half  hose  the  plant  will  include  machines  for  heavy  rib 
and  plain  woolen  and  worsted  socks,  also  for  the  finer 
lines  of  plain  and  ribbed  cashmere  half  hose  with  double 
soles. 


SPINNING  COMPANY  INCORPORATED. 

THE  EAGLE  SPINNING  MILL  CO.  has  been  incor- 
porated in  Hamilton,  with  J.  R.  Moodie  as  president. 
Land  has  been  secured  for  building  purposes  and  a 
mill  103  x  139  feet  will  be  erected.  It  will  be  of  two 
storeys  and  a  basement,  with  a  separate  storage  warehouse 
and  boiler  house.  'The  spinning  company  intends  to  spin 
yarns  for  the  Eagle  Knitting  Co.  The  new  plant  will  be 
in  operation  by  the  middle  of  this  year. 

The  intention  is  ultimately  to  erect  a  new  building  for 
the  knitting  mill  on  the  same  site  as  the  spinning  mill. 
This  would  concentrate  the  work  and  bring  about  an  econ- 
omy in  handling  goods.  The  two  concerns  will  employ  in 
the  neighborhood  of  1,000  men  when  they  get  running  w 
their  full  capacity. 


WATERLOO    KNITTING  CO.    GETS   NO   AID. 

The  by-law  passed  by  the  Town  Council  of  Waterloo, 
Quebec,  authorizing  the  giving  of  substantial  aid  to  Mr. 
A.  F.  Savaria,  in  the  construction  of  additions  to  the 
Waterloo  Knitting  Mills  Co.,  has  been  set  aside  and  de- 
clared null  and  void,  as  the  result  of  a  suit  instituted  by 
J.  S.  McGuire  and  Patrick  McGuirk. 


TRURO  MILLS  REORGANIZE  AND  EXPAND. 

THE  TRURO  KNITTING  MILLS,  Truro,  N.S.,  have 
re-organized  under  the  name  of  Stanfields,  Limited, 
with  a  capital  of  $750,000,  and  an  issue  of  $500,000 
6  per  cent,  mortgage  bonds.  John  Stanfield  and  Frank 
Stanfield,  of  the  old  company,  will  remain  as  managers, 
the  former  as  president  of  the  new  companv  and  the  latter 
as  vice-president  and  treasurer,  and  they  will  hold  the 
controlling  interest  in  the  new  firm.  The  other  directors 
are  John  Y.  Payzant,  George  S.  Campbell,  and  J.  Walter 
Allison,  all  directors  of  the  Bank  of  Nova  Scotia. 

The  progressive  policy  of  the  new  concern  includes  the 
erection  of  a  worsted  yarn  mill  at  once,  enabling  the  com- 
pany to  make  all  its  yarns  of  this  character.  Provision 
is  made  to  still  further  increase  the  output,  which  finds  a 
market  all  over  Canada.  The  Truro  town  council  have 
also  given  some  additional  privileges  to  the  new  firm,  and 
Stanfields  will  be  heard  from  even  more  than  formerly. 
The  industry  was  started  by  Chase  Stanfield,  father  of 
the  present  Stanfields,  in  1883,  and  its  growth  may  be 
gauged  by  their  position  in  the  trade  to-day. 

¥ 

AN  ENGLISH  REPRESENTATIVE. 

Mr.  H.  Moore,  of  the  Britannia  Underwear  Co,  of  Eng- 
land, is  on  his  semi-annual  visit  to  Canada.  He  visited 
Montreal,  Winnipeg  and  Toronto  in  the  interests  of  his 
firm,  and  spent,  in  all,  over  a  month  in  Canada. 

When  interviewed  by  a  member  of  The  Review  staff 
in  Toronto,  he  was  displaying  his  samples  n  the  sales- 
room of  Duncan  Bell,  who  is  the  Britannia  Go's  agent  in 
this  country.  Mr.  Moore  said  that  the  underwear  and 
hosiery  business  in  England  was  suffering  much  from  the 
dumping  of  German  and  American  goods  on  that  market. 
For  these  reasons  this  line  of  business  is  not  in  as  good 
condition  there  as  it  misrht  be.  The  elections  and  discus- 
sion of  fiscal  reform  had  a  disturbing  influence  also. 

In  Canada  Mr.  Moore  expressed  pleasure  at  the  general 
prosperity,  although  he  found  the  drygoodsmen  had  suffer- 
ed pretty  severely  from  the  extreme  mildness  of  the  sea- 
son. This  was  not  affecting  the  future  buying,  apparent- 
ly, however.  He  was  pleased  with  the  steady  advance 
which  the  cities  he  visited  were  making  in  their  commer- 
cial activities. 

PROGRESS  OF  KNITTING  COMPANIES. 

AMONG  the  knitting  mills  which  have  added  to  their 
plant  and  equipment,  there  is  none  which  has  made 
such  improvements  as  the  Gait  Knitting  Mills.  The 
cut  of  the  company's  fine  new  factory  is  shown  in  their 
advertisement.  The  transfer  of  old  machinery  and  the 
installation  of  new  machines  occupied  nearlv  a  month  of 
steady  work,  but  in  the  fine,  up-to-date  building:  in  which 
they  are  now  housed  they  will  be  able  to  conduct  their 
business  to  much  greater  advantage. 

•  *  * 

The  Streetsville  Woolen  Mills  will  be  sold  by  public 
auction  at  No.  68  King  street  east,  Toronto,  on  Feb- 
ruary 10. 

•  *  * 

The  Standard  Woolen  Mills,  Front  street,  Toronto, 
were  damaged  by  an  explosion  on  January  19.  A  wall 
forty  feet  long  was  blown  out.  The  explosion  occurred 
among  some  cotton  and  woolen  material.  No  one  was 
injured. 

•  *  * 

The  Ellis  Manufacturing  Company,  manufacturers  of 
the  Ellis  Spring  Needle  Ribbed  Underwear,  have  increased 
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their  plant  during  the  past  year  by   the  addition  of  new  Among   the  exodus  of  foreign   buyers  per   SS.   Cam- 

machinery.    With  this,  which  is  highly  perfected  for  their      pania,  from  New  York,  on  Friday,  February  2,  were  Geo. 


class  of  work,  they  anticipate  turning  out  a  much  greater 

output  than  ever  before. 

•  ,  • 

The  production  of  unshrinkable  knitted  cloth  has  been 
the  aim  of  knitting  mills  since  the  beginning  of  the  indus- 
try. During  the  past  year  the  Eagle  Knitting  Company 
has  installed  the  necessary  apparatus  to  accomplish  this. 
New  machinery  was  put  in  throughout  and  the  facilities 
for  prompt  deliveries  have  been  much  improved.  The  pro- 
gressive methods  adopted  by  this  company  have  been  very 
noticeable  of  late.  They  have  reaped  their  reward  by 
increasing  their  business  materially. 


Kent,  dress  goods  buyer  of  Greenshields  Limited,  Mont- 
real; W.  B.  Mathews,  buyer  for  department  "E,"  Green- 
ehields  Limited;  Mr.  Mackay,  one  of  the  buyers  for 
Greenshields  Western  Limited,  Winnipeg;  F.  A.  Kodden, 
buyer  for  Brophy-Cains,  Limited,  Montreal,  and  William 
Agnew,  of  Wm.  Agnew  &  Co.,  Montreal. 


T 


AN    ATTRACTIVE    BOOKLET. 

HE  SCOTT  MUFFLER  CO.  have  issued  a  most 
attractive  booklet  to  illustrate  their  specialty. 
The  front  cover  contains  a  cut  made  under  the 
three-color  process,  and  is  very  effective.  Certainly  the 
muffler  looks  comfortable,  and  the  refrain  running 
through  the  whole  booklet,  "The  Scott  Muffler  makes 
zero  weather  pleasant,"  is  pleasant  to  read.  The  vari- 
ous colors  and  shapes  of  the  mufrller  are  shown,  to- 
gether with  a  description  of  the  qualities  and  uses  to 
which  they  can  be  put.  Altogether  the  booklet  is  a  fine 
production.  It  will  be  sent  to  any  merchant  who 
writes   the  company,   mentioning  The  Dry   Goods  Review. 


COLONIAL    COMPETITION. 

IN  the  report  recently  issued  by  the  commission  which 
is  investigating  tariff  matters  in  England,  the  sub- 
ject of  hosiery  was  gone  into  fully.  English  export 
trade  has  suffered  greatly  from  outside  competition. 
Witnesses  agree  that  foreign  competition  in  the  colonies 
is  increasing.  A  firm  of  hosiery  manufacturers  state 
that  it  is  their  experience  that  a  large  proportion  of  the 
hosiery  consumed  in  the  colonies  is  bought  by  buyers  on 
the  continent.  Another  firm  state,  "We  have  found  com 
petition  great  in  the  colonies,  not  only  with  the  foreign 
er,  hut  with  the  English  merchants  re-exporting:  German 
dumped  goods.  It  is  quite  easy  to  send  these  out  as 
goods  'made  in  England.'  German  competition  in  under- 
clothing and  hosiery  goods  generally  is  complained  of  in 
all  the  colonies.  In  the  crown  colonies,  British  novel- 
ties are  copied  as  soon  as  they  are  found  to  be  suitable 
to  the  market,  and  imitations  are  produced  by  the  Ger 
mans  at  lower  price,  the  German  manufacturer  going-  to 
the  length  of  stamping  the  British  trade  marks  on  all 
his  goods."  Germany  is  said  to  have  supplied  nearly  all 
the  cotton  hosiery  of  the  colonies,  presumably  owing  to 
her  "cheaper  and  better  methods  of  dyeing;"  though  the 
preferential  policy  is  helping  to  change  that  state  of 
things. 

In  respect  to  cashmere  yarns  and  hosiery,  one  firm 
importing  now  from  abroad  state  that  formerly  all  the 
cashmere  yarns  they  used  were  made  by  themselves  ; 
others  that  all  the  hosiery  they  manufactured  was  form- 
erly made  from  yarns  spun  in  this  country.  German 
competition  in  regard  to  cashmere  goods  is  steadily  in- 
creasing; some  witnesses  state  that,  in  their  opinion,  al- 
though the  English  finish  is  at  present  generally  better, 
a  large  share  of  this  branch  of  the  industry  will  soon 
go  to  Germany.     Germany  already  exports  large  quanti-  38.   An    English      firm      of     carpet,     blanket    and    rug 

ties  of  cashmere  goods  to  Great  Britain,  and  these  goods      manufacturers    desire    to    get    into    communication     with 
compete    with      those      of    British    manufacturers.      Black       Canadian  buyers. 


TRADE  INQUIRIES. 

The  following  inquiries  have  been  made  by  foreign 
dealers  during  the  past  month.  Address  all  correspond- 
ence to  the  Superintendent  of  Commercial  Agencies,  Dp 
partmeut    of   Trade   and    Commerce,   Ottawa: 

4.  The  manufacturers  of  silkine,  used  for  hand  and 
machine  sewing  and  embroidery,  etc.,  are  prepared  to 
appoint  suitable  Canadian  resident  agent. 

29.  A  London  firm  manufacturing  Japanese  silk  em- 
broidery novelties,  asks  to  be  placed  in  touch  with  Can- 
adian manufacturers  of  children's   millinery. 

31.  A  London  firm  desires  to  act  as  buying  agent  for 
Canadian  importers  of  dry  goods  and  millinery   lines. 

32.  A  Dundee  firm  wishes  to  do  business  in  Canada 
in  jute  goods  of  all  kinds,  and  invites  correspondence 
from  buyers. 

16.  A  London,  England,  firm  is  desirous  of  intro- 
ducing their  knitting  machines  and  knitted  woolen 
hosiery  into  Canada.  They  would  be  glad  to  hear  from 
any  business  people  interested  in  the  sale  of  these  goods. 
37.  A  Yorkshire  firm  of  carpel  manufacturers  desire 
to  lie  placed  in  direct  communication  with  buyers  in 
( 'anada. 


cashmere  hosiery  and  half-hose,  lace,  and  embroidered 
cashmere  hose,  ladies'  cashmere  hose,  and  cashmere  un- 
derwear of  all  sorts,  children's  sucks,  and  other  goods, 
are  said  to  be  imported  into  England  at  considerably  less 
than  British  cost. 


TRADE  BREVITIES. 


Edward  Chiswell,  a  director  of  Middleton,  Jones  & 
Co.,  manufacturers  of  cotton  velvet,  Manchester,  Eng., 
spent  some  time  in  Montreal  last  month.  In  discussing 
the  political  turn  over  in  England  Mr.  Chiswell  attributed 
the  defeat  of  the  Balfour  party  entirely  to  the  fiscal 
question,  as  workingmen  seem  to  believe  that  protec- 
tion will  do   them  harm. 


39.  An  English  firm  manufacturing  all  kinds  of  felt 
for  uppers,  soles  and  linings  of  shoes  and  boots,  harnessi 
saddle  and  ordinary  felt  matting,  desire  communication 
with  wholesale  buyers  in  Canada.  Prices  and  quota- 
tions will  be  given  on  any  samples  of  goods  furnished. 

17.  A  large  firm  of  leather  manufacturers  desire  to 
extend  their  trade  in  Canada  in  all  kinds  of  boot,  shoe 
and  harness  leathers. 

48.  A  Yorkshire  firm  manufacturing  all  kinds  of 
yarn  for  carpet  and  rug  weaving  desire  to  get  in  touch 
with  manufacturers  and  dealers  in  these  goods  in 
Canada. 

49.  A  Yorkshire  firm  manufacturing  carpets,  rugs  and 
felt  of  every  description  desire  direct  communicat  i.m 
with  buyers  of  these  goods  in  Canada. 
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®  UNSHRINKABLE  « 


WOOLNAP 

MEN'S 

UNDERWEAR 


is  the  product  of  a  Canadian  Knitting  Mill.     Your 
orders  can  therefore  be  promptly  filled. 


^WOOLNAP 
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GET  CHUMMY  WITH 

The  WEARWELL 
HOSIERY 


For  These  Reasons: 

Our  plant  is  the  newest  and  most    modern 
in  Canada. 

A  We  manufacture  a  complete  line  of  Hosiery 
^-Ribbed  Worsted  Hosiery,  Ribbed  Cotton 
Hosiery,  Plain  Cotton  and  Cashmere,  Ladies' 
Lace  Lisle  Hose,  Misses'  and  Children's  Rib 
Lace  Hose,  everything  in  Seamless  Hosiery  line. 
In  Half  Hose  we  will  have  Rib  and  Plain, 
Woollen,   Worsted   and  Cashmere. 

WRITE  FOR  SAMPLES  AND  PRICES 

The  Clinton  Knitting  Co.,  Limited 

The  RICHARD   L.  BAKER  CO. 


Selling  Agents  £>  &  TORONTO 


^»    F<»/s 


PURE  WOOL. 


Cartwrigbt  $  aiarners 

LIMITED, 

Loughborough,  England, 

Manufacturers  o{^^_mmbV 

NATURAL  WOOL 
UNDERWEAR  *  * 


In  addition  to  the  well-merited  reputation  of  this  firm  in  al 
important  markets  in  the  world  we  take  pleasure  in  subscribing 
to  the  fact  that  during  ten  years  that  we  have  represented  them  in 
Canada  this  reputation  has  been  well  sustained  tor  the  dura- 
bility and  unshrinkable  qualities  of  their  underwear. 

R.  FLAWS  &  SON,  Agents,    :  :    Melinda  St.,  Toronto 


You  Need  Them 

In  Your  Business 

Your  knitted  goods  trade  will  show  a  steady  increase 
if  you  carry  a  full  line  of 


nyuttHi 


GUARANTFFD 
THE 

4< 


*V    " 


lOO1' 


d 

e>r        REG* 


mteed    Unshrinhnbh 


HOSIERY  and  UNDERWEAR 

FROM  THE  MILLS  OF 

ALLEN  ®»  TURTLE 

BELFAST 

Canadian  conditions  have  been  carefully  con- 
sidered, and  goods  specially  manufactured  to  suit 
all  requirements. 

CANADIAN  AGENTS: 

The  Andrew  H.  McDowell  Co.  (inc.) 

40-42  St.  Antoine  St..  MONTREAL 


Folk  Who 
Snowshoe 


and  Toboggan  —  and 
Skate — and  Ski  —  all 
want  our  pure  wool, 
honestly  made 


STANFIELD'S 

"Unshrinkable"    and  "Tmro  Knit" 
UNDERWEAR. 


"  Unshrinkable"  for  men— "Truro  Knit  "  for  women. 
Both  made  in  all  sizes  to  fit  every  figure.  Both  guar- 
anteed absolutely  unshrinkable. 

Stock  "STANFIELD'S"  if  you  want  your  Underwear 
Department  to  grow. 

THE  TRURO  KNITTING  MILLS  CO.,  Limited 

TRURO,   N.  S. 
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The  "New  Home" 


OF    THE 


TIGER  BRAND 


RETURNED 

FEB  16  1906 


Jt 


TIGER  BRAND.. 


•TURNED 

B16 


SAMPLES  FOR  1906 
NOW  ON  THE    MARKE 


UNDERWEAR  AND 
EIDERDOWNS 


THe  Most  Modern   Knitting   Mill  on  tKe  Continent 

AGENTS 


ONTARIO 


QUEBEC 


McCLUNG  &  BURNS 
Toronto 


P.  de  GRUCHY 

Montreal 


MARITIME  PROVS. 

J.  A.   MURRAY 
Sussex  and  St.  John 


MANITOBA  AND  WEST 

BRYCE  &  CO. 

Winnipeg  and  Vancouver 


U/ye  GALT  KNITTING  CO.,  Limited 

GALT,  ONTARIO 
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S.  LENNARD  &  SONS 

DUNDAS,     -     ONTARIO 


MANUFACTURERS  OF 


Crescent   /J 
"BPand  w 


U  NDERWEAR 


The  "Crescent  Brand"  Underwear  is  the 
one  to  build  up  your  business.  Every 
detail  receives  careful  attention,  so  that  your 
customers  cannot  find  fault.  "Crescent 
Brand"  goods  are  made  unshrinkable  by 
the  "BOLTON  PROCESS,"  which  is  a 
guarantee  that  they  will  not  shrink. 

WE  MAKE 

LADIES',  MISSES,'  CHILDREN'S  and  INFANTS' 

Ribbed   Underwear 

IN 

WOOL,   COTTON,   SILK,  MERINO,    WORSTED 


S.  LENNARD   &  SONS,  DUNDAS 

Sole  Selling  Agents  : 

R.  L.  BAKER  &  CO.,  Limited,  R3I&  Wellington  St.  W.,  TORONTO 
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IT'S  A  MATTER 
OF  MONEY 

?        To  You  and  Your  Customers. 


Don't  carry  any   Underwear  that  you 
have  to  undervalue  in  your  own  mind. 

Perry's 

Nevershrink 

Process 

Underwear 

has  set  the 
pace  for  standard  goods  —  absolutely 
all  wool,  absolutely  unshrinkable. 

Our  guarantee  goes  with  this  Under- 
wear, and  our  reputation  is  behind  it. 

Ask  your  wholesaler  for  "PERRY'S", 
and  see  that  you  get  it. 

Q.  B.  Perry  Knitting  Co. 

HAMILTON,  ONT. 

•■■•-■•■■•-••■••■•■••■••■■•••••-••.••■•-.••■••.•..•-.•-.•■■•-■•■■•■••■•••.•■-•-■•-■•»••- 


t  £ 


Be  sure  you  see  samples  of 

BE  A  VER  BRAND 


99 


KNITTED  GLOVES,   MITTENS, 

TUQUES,   SASHES    and  JERSEYS 

before  placing  your  order  for 
Fall  delivery. 

NO  BETTER  VALUE  IN  THE  MARKET 

Our  Selling  Agents  are  now  showing  these 
samples  and  will  call  on  you  shortly. 

Our  AGENTS  Are  : 

For  Ontario — Messrs.  McClung  &  Burns*  177 
Wellington  St.  W. ,  Toronto. 

For  Quebec— Mr.  A.  L.  Gilpin,  232  McGill  St, 
Montreal,  Que. 

For  Maritime  Provinces — Mr.  J.  A.  Murray,  Sus- 
sex, N.B. 

West  of  Port  Arthur — Messrs.  Gerhardt,  Hanley 
&  McKay,  Winnipeg,   Man. 


The  Stratford  Knitting  Co.,  Limited 

STRATFORD,     -     ONTARIO 


TRADE  NEWS  IN  BRIEF. 

The  Corset  Specialty  Co.,  of  Toronto,  have  moved 
from  112  Yonge  street  to  104  King  street  west. 

The  stock  of  Robertson,  Trites  &  Co.,  Limited,  St. 
John,   N.B.,   was   sold   by   tender  on   January   25. 

Stanley  Mills  &  Co.,  Hamilton,  Ont.,  have  leased 
another  hat  to  accommodate  their  increasing   business. 

Finch  Bros.,  dry  goods  merchants,  Winnipeg,  suffered 
a  loss  of  $3,500  by  tire  on  Jan.  7.  They  carried  $2, DUO 
insurance. 

A.  Ash,  of  Toronto,  and  Angus  Scott,  of  Sarnia, 
have  bought  out  the  dry  goods  business  of  Charles  S. 
JUlliSj  of  Sarnia. 

John  Suckling,  of  S  to  bait  Sons,  Limited,  Winnipeg, 
left  for  England  in  the  middle  of  the  month,  on  a  busi- 
ness trip  for  his  hrm. 

T.  D.  Bigelow,  of  Bigelow  Bros.,  dry  goods  merchants, 
Trenton,  Unt.,  is  on  a  six-weeks'  buying  trip  to  Eng- 
land and  the  continent. 

F.  S.  Thomas,  hatter  and  furrier,  St.  John,  N.B., 
suffered  a  severe  loss  by  lire  recently,  liis  stock 
was  damaged  to  the  extent  of  $0,000. 

The  Couch  &  Schneider  Co.,  Limited,  have  been  in- 
corporated, to  carry  on  the  business  of  general  mer- 
chants.    They  will  operate  in  Mitchell. 

C.  H.  Bayley,  drygoodsman,  of  London,  announces 
his  retirement  from  business.  His  store  was  leased  to 
another  hrm,  which  necessitated  his  removal. 

The  firm  of  J.  A.  D.  Rankin  &  Co.,  Brandon,  Man., 
held  an  "At  Home"  and  dinner  for  all  its  employes 
after  the  New  Year's  holidays.  The  affair  was  most  en- 
joyable. 

J.  A.  Duchesne,  063  St.  Catherine  street,  Montreal, 
has  filed  a  statement  of  assets  and  liabilities.  The 
liabilities  amount  to  $20,000,  including  a  marriage  con- 
tract of  $10,000. 

Mr.  N.  P.  Hamilton,  representing  a  large  English 
firm,  had  a  fine  of  $50  imposed  on  him  in  his  absence 
recently  by  a  Quebec  judge,  for  failing  to  pay  the  com- 
mercial travelers'  tax. 

Work  on  the  new  building  of  the  Dominion  Thread 
Mills,  Limited,  in  Stratford,  is  progressing  favorably. 
The  building  has  now  been  roofed,  and  the  inside  work 
can  be  proceeded  with  rapidly. 

The  business  world  of  Charlottetown,  P.E.L,  has 
been  added  to  by  the  new  dry  goods  firm  of  W.  C. 
Turner  &  Co.  This  company  have  a  bright,  up-to-date 
.store,  and  will  no  doubt  make  good. 

Kennedy  &  Tewsley  have  sold  their  dry  goods  busi- 
ness in  Collingwood  to  J.  J.  Kerr,  of  Niagara  Falls. 
The  firm  had  developed  a  good  business,  and  their  de- 
parture from  the  town  is  much  regretted. 

J.  B.  Smallman,  dry  goods  merchant,  of  London, 
Ont.,  has  purchased  the  property  in  that  city,  on  Rich- 
mond street,  now  occupied  by  H.  M.  Peterman,  mer- 
chant tailor.     The  price  paid  was  $12,500. 

The  members  of  the  Dry  Goods  Clerks'  Association 
of  Quebec  paid  their  annual  visit  to  the  Montreal 
brethren  on  January  13.  The  trip  was  made  in  a  special 
train,  and  a  most  enjoyable  day  was  spent. 

The  Imperial  Dry  Goods  Company,  the  large  retail 
concern  of  which  the  late  R.  J.  Whitla  was  the  head, 
was  closed  during  the  month  by  order  of  the  executors, 
who  have  decided  to  wind  up  the  retail  end  of  his  busi- 
ness. 
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THESE 

CANADIAN  JOBBERS  AND  IMPORTERS 


Carry  complete  lines  of  the 


Xw^fQid^ 


ST.  JOHN.  N.B. 

The  Vassie  Co.,  Ltd. 

The  London  House  Wholesale 

Manchester,  Robertson  &  Allison 

■WINNIPEG.  MAN. 

R.  J.Whitla  &Co. 
Greenshields  Western,  Ltd. 

HALIFAX.  N.S. 

W.  &  C.  Silver 
Smith  Brothers 


TORONTO 

John  Macdonald  &  Co. 
Beatty,  Kerr  &  Verner 
Burton,  Spence  &  Co..   Limited 
\V.  R.  Brock  Co.  (Ltd  ) 
Gordon,  Mackay  &  Co 

HAMILTON.   ONT. 

John  Knox  &  Co 

VANCOUVER.  B.C. 

The  Gault  Bros.  Co. 


KINGSTON.  ONT. 

Macnee  &  Minnes 

LONDON,  ONT. 

R.  C.  Struthers  &  Co. 
Robinson,  Little  &  Co. 

MONTREAL 

W    R.  Brock  Co.  I  Ltd.) 
Greenshields  Limited 
Hodgson,  Sumner  &  Co. 
A.  Racine  &  Co. 


They  have  not  imported  them — simply  because 
we  asked  them  to. 
You  know  the  answer  ! 
THE  CONVENIENCE  of  getting  them  as  needed  along  with    other 
goods  from  any  house  you  buy  from,    means 
time  and  money — to  you. 


THEY  ARE  NOT  AN  EXPERIMENT. 
Every  Knit  Waist  bearing  this  Trade  Mark 
IS  GUARANTEED  BY  THE  MAKERS. 


ELECTROS  and  ready-to-use  advertisements  FREE  for 
the  asking. 
SHOW-CARDS.  Beautiful  photographs,  enclosed  in  the  boxes. 
These  are  real  Velox  photographs,  not  a 
fourteen-color  beer  sign. 
ORDER  the  goods  from  any  of  the  above  Canadian 
houses. 


For    ELECTROS    and    ready-to-use    advertisement*, 

Address,    ADVERTISING    DEPARTMENT 


Or  E.   H.   WALSH  &  CO. 

Toronto  and  Montreal 
Sole  Agents  for  Canada. 


>G^*to^ 


350  BROADWAY 

NEW  YORK 


to 
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THE  GERMAN  COAT. 

VER  since  the  inception  of  the  cloak  trade  in 
Canada  the  imported  German  garment,  has  been 
a  strong  rival  to  the  domestic  made  one,  for 
because  of  the  big  market  the  Germans  serve, 
cheap  labor,  and  no  doubt  also  because  dump- 
ing is  to  some  extent  a  feature,  they  can  put  out  a  very 
cheap  coat,  and  for  many  years  now  this  coat  has  made 
the  Canadian  manufacturers  put  up  a  severe  and  up-hill 
fight. 

While  the  trade  was  content  to  make  price  and 
warmth  the  first  considerations,  the  German  cloak  had  it 
pretty  much  its  own  way.  With  the  dawning,  however, 
of  a  greater  prosperity,  other  features  have  begun  to  count 
and  count  largely.  The  country  cousin  is  emulating  her 
city  relation,  and  is  dressing  well  and.  fashionably,  and  it 
is  no  longer  price  alone,  and  the  need  of  a  warm  wrap, 
that  influences  her  when  she  selects  her  Winter  coat.  A 
coat  to  sell  now-a-days  must  be  built  upon  fashionable 
lines,  it  must  be  well  cut,  well  tailored^  and  well  fit- 
ting ;  in  short,  the  coat  to  catch  the  trade  must  be 
smart,  stylish,  and  up-to-date,  and  the  Canadian  manu- 
facturer is  not  now  behind  that  of  any  other  country  in 
the  production  of  such  a  coat. 

local  Manufacturers  Have  Advantage. 

For  the  past  three  years  The  Review  has  been  urging 
this  side  of  the  question  on  the  retail  trade,  pointing  out 
that  the  man  on  the  spot  was  the  one  who  had  the  best 
chance  of  producing  the  right  styles  for  the  home  market. 
The  way  the  German  coat  has  to  be  handled  is,  to  say 
the  least,  risky,  and  not  along  the  lines  laid  down  for 
progressive  retailing.  The  whole  season's  stock  has  to 
be  bought  at  the  one  time,  in  December  or  January,  fully 
nine  months  ahead  of  the  opening  up  of  the  Fall  selling 
season.  Now  this  method  belongs  to  the  by-gones  of 
cloak  retailing,  and  it  is  impossible  to  make  a  success 
with  a  garment  bought  in  this  manner.  There  must  be  a 
constant  succession  of  something  new  now-a-days  in  the 
cloak  department,  and  it  is  only  the  domestic  manufac- 
turer who  can  give  it. 

It  is  New  York,  or  rather  American,  for  Cleveland 
and  Chicago  are  rapidly  becoming  important  garment 
manufacturing  centres,  styles  that  Canada  follows,  and 
it  is  the  man  who  knows  how  to  adapt  these  American 
styles  to  the  needs  of  the  Canadian  woman,  who  will  give 
the  retailer  the  salable  garments  that  will  help  him  to 
build  up  a  solid  and  secure  trade. 

Styles  Must  Be  Fresh. 

No  doubt  the  surtax  has  had  some  effect  on  reducing 
the  number  of  German  cloaks  imported  into  Canada,  hut 
the  real  cause  is  the  growing  fastidiousness  of  the  Cana- 
dian woman.  The  proof  of  this  lies  in  the  fact  that  some 
of  the  cloak  manufacturers  for  the  Fall  of  1905  got  out  a 
coat  to  meet  the  Germans  in  price.  There  was  no  money 
in  it,  of  course,  for  the  manufacturer,  but  the  loss  was 
small  as  the  trade  was  not  much  interested. 

The  season  of  1904  passed  into  history  as  an  extreme- 
ly poor  one  from  a  cloak  point  of  view.  It  was  a  poor 
one  for  the  trade  generally,  but  it  was  nothing  short  of 
disastrous   for  those  retailers   who   stocked   up   with   the 


':erman  cloak;  they  were  "stuck,"  and  badly  "stuck," 
and  even  now  they  have  not  got  clear  of  them,  and  are 
yet  busy  trying  to  push  thein  out— going  at  your  own 
price,  cheap  enough  to  wear  to  keep  you  warm  while  you 
do  chores  or  when  milking,  is  the  way  they  are  putting  it. 

Import  Figures. 

Figures  cannot  be  given  with  any  degree  of  accuracy 
further  back  than  1904,  as  clothing  came  in  all  under  the 
one  general  heading,'  but  it  is  well  known  that  the  greater 
part  of  this  item  is  made  up  of  German-made  cloaks.  But 
the  cloak  returns  for  1904  are  as  follows  : 


Entered    from    Germany    direct    $333,101 

Entered  under  surtax  from  other  countries  176,968 


$510,069 


Total  

For   1905  the  figures  are  : 

July   $     1,322 

August   41,084 

September    110,309 

October  30,562 


Total   $183,057 

For  1904  the  importations  for  the  whole  year  are 
given,  while  for  1905  only  the  four  months,  but  as  is  well 
known  the  heavy  importation  comes  in  those  months  of 
the  year.    This  is  giving  also  all  cloaks  that  have  come 
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HE   BUYER  who  can't  be  bothered 
looking  at  samples 


is  sure  to  miss  something  good 
sooner  or  later.  Any  merchant  who 
misses    seeing   our  Spring    line    of 

COSTUMES  tm  SKIRTS 


AND 


COLORED  SHIRTS 


will  lose  an  opportunity  of  inspecting 
the  best  quality,  style  and  value  in 
this  line  ever  offered  the  trade  in 
Popular-Priced    Garments. 

Write  us  if  our  travellers  do  not  see   you   shortly. 


EMPIRE  MANUFACTURING  CO.    * 


646    Craig   St. 


MONTREAL 


L~ 


•*.-%.  ■%.-%.•%.-*■"# 


National 


Brand 


RAINCOATS  FIT 

No  garment  will  look  stylish 
when  worn  unless  it  fits  well. 

The  fit  is  one  of  the  strongest 
points  of  the  National  line. 

They  carry  that  "well- 
dressed  "  air  and  keep  their 
style  until  worn  out. 

That's  what  women  want. 

Ask  us   for  particulars. 

THE  HOUSE  OF 

RAINCOATS 


National  Rubber  Company 


MONTREAL 


OF  CANADA 


m  Reliable 
Waist*** 


which  is  the  chief  factor  in  the  Waist 
field  this  season,  is  making  its  reputation 
beyond  doubt,  according  to  the  orders  we 
are  getting.  Our  range  of  Jap.  Waists 
talks  for  itself. 

You  will  not  be  in  the  swing  this 
season  unless  you  have  in  your  stock 
the  Reliable  Waist. 

Our  travellers  are  showing  them  from 
coast  to  coast.  Don't  let  a  good  thing 
go  by.  All  we  ask  you  is  to  see  them. 
It  will  be  to  your  interest  to  have  them, 
and  we  are  sure  of  getting  your  business. 
Made  by 

I.  MISHKIN  &  CO. 

423  St.  James  Street    -     MONTREAL,  P.Q. 


We  give  prompt  attention  to  Mail  Orders. 
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in  under   the   .surtax,   and   assuming   that   those  garments 
that  come  by  way  of  England  are  of  German  origin. 
German  Coats  Unsuitable. 

At  the  present  time  of  writing  a  Toronto  retail  house 
is  holding  a  clearance  sale  of  what  is  apparently  a  line  of 
samples  of  imported  coats.  Styles  are  quite  at  variance 
with  what  are  being  worn  here — tight  coat  sleeves,  capes 
on  shoulders,  belted  and  Inverness  models,  mainly  in  36 
and  shorter  lengths,  etc.,  are  the  styles  shown  in  dark 
tweeds  and  black  face  cloths.  This  is  how  he  is  placing 
them  before  the  public  in  his  sale  announcement  :  "A 
grand  opportunity  to  buy  a  warm  and  stylish  Winter  coat 
at  less  than  the  Government  received  as  duty— nothing  for 
the  garment— your  choice  at  $2." 

In  some  lines  there  is  little  doubt  that  there  is  still  a 
field  for  the  German-made  garment,  but  as  the  general 
coat  for  the  general  trade  it  looks  as  though  its  day  was 
past,  and  that  the  place  it  has  hitherto  filled  in  the  trade 
can  now  he  better  taken  by  the  home-made  garment. 

SUIT  STYLES. 

SAMPLE  lines  of  suits  are  pretty  well  complete  now, 
and  it  is  much  easier  to  gain  news  of  the  new  Spring 
models.  It  looks  as  though  the  jump  from  the  ex- 
tremely long  to  the  extremely  short  is  what  Dame  Fashion 
is  leading  us  to.  Certainly,  the  novelty  of  the  season  is 
the  "pony"  coat,  in  both  the  suit  and  the  separate  coat 
lines.  1  he  tine  "pony"  model  is  a  coat  about  20  or  22 
inches  long,  semi,  or  perhaps  a  little  tighter,  fitting-  in 
the  back,  and  with  box  fronts.  The  figure  in  a  linen  suit, 
illustrated  in  this  number,  is  wearing  one. 

1  his  "pony"  suit  is  extremely  chic  and  smait,  and  as 
it  presents  no  particular  fitting  difficulties,  buyers  are  tak- 
ing kindly  to  it,  especially  so  in  the  larger  towns.  It  is 
not  exactly  ideal  for  a  matron's  style,  and  the  suit  with 
the  shoit  Eton  will  come  in  here. 

Small  Waist  the  Object. 

'1  he  new  Etons  all  seem  designed  with  one  view,  and 
that  is  to  make  the  waist  look  as  small  as  possible.  They 
are  boxy  in  front  and  are  three  or  four  inches  short  of  the 
waist  line,  and  these  inches  are  covered  by  some  kind  of 
plain  fitting  belt,  which  is  attached  either  to  the  band  of 
the  skirt  or  to  the  back  of  the  Eton.  The  bolero  coat, 
with  a  deep  girdle  is  another  candidate,  but  the  Eton  pro- 
mises to   he  the  popular  suit  coat. 

'the  only  material  in  which  the  long  coat  seems  to  have 
any   hold,   is  in   linen,  and  even   here   it  is  a  question   of 
whether  it   can   maintain  its     place     against      the  popular 
'"pony."  and  the  new  "frock  and  frills"  ideas. 
Few  Changes  in  Sleeves. 

A  good  many  coat  sleeves  are  shown  on  the  new  suits, 
but  these  aie  pretty  well  confined  to  the  very  plainly 
tailored  models  and  are  intended  for  wear  with  the  plain 
shirt  sleeve.  iThe  most  seen  sleeve  varies  little  from  pres- 
ent styles  and  is  full  at  the  top  and  tapering  from  elbow 
l.i  waist  with  a  cuff  attached. 

Circular  and.  Pleated  Skirts. 

'1  he  circular  skirt  is  the  most  talked  of,  but  the  pleated 
is  by  far  the  better  model.  The  circular  will  sag,  and  as 
yet  the  manufacturer  has  hit  upon  no  effectual  plan  for 
(iiher  obviating  or  minimizing  this  defect.  There  is  a 
big  variety  of  changes  rung  on  pleated  models  and  the  re- 
taikr  has  a  wide  choice  presented  to  him.  The  skirts  for 
the  season  are  a  great  advance  over  those  shown  for  Fall, 


in  graceful  shape,  and  bang  perfectly.  Combination  cir- 
cular ami  pleated  effects  are  beginning  to  be  shown,  ami 
skirts  cut  in  this  fashion  are  likely  to  make  their 
way,  as  they  have  the  circular  cut  without  the  I  rouble- 
son  e  sagging. 

Vests  Not  Trimmed. 

Yosts  are  still  a  feature  of  many  id'  the  new  suit 
the  absence  of  trimming  is  very  noticeable.     At  tin 


but 
ver\ 


n  osi   it   is  confined  l< 
ci  It's,   and    this   braid 


a   little    braid   about    the  collar  and 
is  often    interwoven    with    silver   or 


RETURNED 
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\jtaz~* — 


Shown  by  W.  R.  Brock  &  Co.,   Toronto. 

gold.  Buttons,  both  covered  and  metal,  are  pretty  freely 
used,  but  almost  invariably  the  skirt  is  guiltless  of  trim- 
ming. The  Eton  suit  illustrated,  was  trimmed  in  a  fashion 
much  favored.  The  suit  was  of  grey  homespun,  the  collar 
and  cuffs  inlaid  with  white  broadcloth,  which  was  braid- 
ed with  a  faint  green  and  silver  braid,  while  the  buttons 
were  of  polished  steel.  A  few  suits  are  also  shown  with 
a  fitted  24-inch   coat,   in   tucked   and  belted   models. 

Mr.  R.  E.  Hart,  who  for  the  past  four  years  has  rep 
resented  the  Montreal  Waterproof  Clothing  Company  in 
Eastern  and  Northern  Ontario,  will  cover  his  old  ground 
in  the  interest  of  the  Hart  Mfg.  Company,   Montreal. 
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THE  GERMAN   TRADE  IN   THE  AMERICAN  WEST. 

THE  CHICAGO  DRY  GOODS  REPORTER  has  been 
gathering  information  for  the  past  two  months  from 
representative  houses  as  to  the  position  of  the 
women's  ready-to-wear  trade  in  their  locality.  Questions 
like  this  were  asked  :  "Is  the  demand  for  the  ready-made 
in  women's  wear  in  your  locality  increasing  ?  Can  you 
sell  better  goods  than  formerly  ?  How  are  you  handling 
the  alteration  problem  ?" 

To  the  first  two  questions  without  exception  an 
affirmative  answer  was  given,  and  several  buyers  and  man- 
agers became  uncommonly  enthusiastic  about  the  pros- 
pects in  this  particular  division  of  their  business.  Two 
retailers  stated  specifically  that  their  ready-made  gar- 
ments showed  a  25  per  cent,  increase  during  the  past 
year,  and  in  all  cases  where  an  increase  was  made,  better 
styles  were  slated  as  the  primary  cause,  though  improved 
methods  of  advertising  and  displaying  of  stock  were  re- 
cognized as  scarcely  of  less  importance. 


New  Circular  and  Pleated  Skirt. 

Until  quite  recently,  except  in  the  very  large  cities, 
both  department  and  window  displays  were  totally  in- 
adequate, the  possibilities  in  this  direction  being  un- 
realized. 

Better  Goods  Demanded. 

In  answering  the  second  question  it  was  brought  out 
that  the  fact  that  cheap  goods  had  received  less  advertis- 
ing had  resulted  in  a  gain  for  better  class  garments.  One 
buyer  said  :  "I  have  discovered  that  the  only  way  to  sell 
better  class  garments  is  to  have  them  in  stock.  In  my 
opinion,  a  good  many  merchants  keep  down  the  possibili- 
ties of  their  department  by  a  narrow  conservatism  that 
confines  their  operations  to  cheap  goods.  My  department 
was  in  that  class  several  years  ago,  but  I  am  now  selling 
a  much  higher  class  of  merchandise  than  formerly,  for  no 
other  reason  than  that  I  had  the  nerve  to  buy  some  high 
class  stuff  at  the  beginning  of  the  season." 


The  alteration  question  is  si  ill  a  problem,  but  most 
retailers  admit  that  they  are  at  the  mercy  of  their  cus- 
tomers when  it  comes  to  alterations.  They  all  recognize 
the  wisdom  of  charging  for  alterations,  but  few  have  the 
nerve  to  put  the  practice  in  force,  as  their  competitors 
make  them  free  of  charge.  The  Review'  takes  the  ground 
that  alterations  should  be  charged  for.  If  they  are  not, 
how  is  a  man  going  to  know  what  it  will  cost  him  to  lay 
down  his  stock  ? 

Charge  for  Alterations. 
Times  are  good  now,  and  it  would  be  easier  establish- 
ing a  precedent  than  when  prospects  are  not  so  bright, 
and  retailers  ought  to  get  together  and  take  up  the  ques- 
tion. It  would  be  a  matter  of  mutual  benefit  if  they 
would  agree  upon  a  scale  of  alteration  charges,  to  go  into 
force 'with  the  advent  of  the  new  season.  No  one  firm  can 
do  so,  but  if  the  understanding  was  mutual  and  there 
was  a  standard  scale,  it  would  do  a  great  deal  to  advance 
the  position  of  the  ready-to-wear  department.  Buyers 
could  mark  closer  iigures,  and  so  compete  with  the  city 
mail  order  houses,  who  all  charge  for  any  alteration  that 
has  to  be  made,  and  who  advertise  that  they  will  not 
take  orders  for  special  measures.  Retailers  who  are  alter- 
ing garments  free  of  charge  are,  if  the  department  is 
large,  out  hundreds  of  dollars  in  a  season  and  there  will 
have  to  be  some  concerted  stand  on  this  question  before 
it  is  satisfactorily  settled. 

NEW  RAINCOAT  STYLES. 

SALESMEN  have  again  started  out  with  additional 
Spring  styles  in  raincoats  and,  judging  from  pres- 
ent conditions,  many  types  of  garments  will  find 
favor,  with  a  decided  tendency  in  most  quarters  for  loose 
coats.  Houses  which  formerly  in  a  range  of  thirty  sam- 
ples showed  about  three  loose  coats,  are  now  showing  as 
many  loose  garments  as  semi-fitting  and  tight-fitting- 
ones  together.  As  the  season  advances  this  tendency  is 
becoming  more  pronounced,  and  sections  which  formerly 
favored  the  semi-fitting  garments  are  taking  hold  of  the 
new  styles  in  loose  coats. 

These  new  styles  are  a  combination  of  beauty  and 
utility,  and  a  wider  range  of  materials  has  undergone 
the  waterproofing  process.  The  new  lines  show  both 
beauty  of  fabric  and  design,  and  each  style  has  its  indi- 
vidual character,  no  matter  what  general  outline  it  con 
forms  to.  The  better  priced  garments  are  strongly  rep 
resented,  and  this  elevation  ot  standard  is  the  natural 
outcome   of   united   effort  on   the  part  of   manufacturers. 

An  Evolution  in  Industry. 

A  decided  advancement  in  manufacture  is  the  logical 
result  of  a  sure  demand  for  both  the  useful  and  fashion- 
able garment.  The  Spring  styles  in  suits  and  waists 
will  necessitate  the  wearing  of  raincoats  or  some  outer 
wrap,  and  expanding  sales  are  natural.  Manufacturers 
are  busy  now  on  many  staple  Spring  orders,  and  retail- 
ers should  not  delay  contracting  for  the  newest  styles  at 
the  earliest  possible  moment  in  order  to  secure  right 
deliveries. 

One  of  the  new  features  of  a  decidedly  interesting 
nature  is  the  broader  effect  given  to  the  shoulders,  al- 
though the  new  French  idea  calls  for  a  narrower- 
shoulder.  The  seven-eighth  length  garment  is  asked  for 
in  nearly  all  the  large  centres,  while  the  full  length 
affair  still  retains  its  popularity  in  all  the  smaller  sec- 
tions. All  colors  are  selling,  and  fawns  in  various 
shades  are  about  at  the  head  of  the  list.  Olives  and 
greys  are  next  in  order  of  popularity. 

In  men's  rainproof  coats  plain  cloths  still  lead,    al- 
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though  overchecks  and  stripes  are  in  favor.  The  con- 
cave shoulder  has  come  to  stay,  and  the  popular  styles 
hanging  loose  from  the  shoulders  still  prevail.  The 
straight  flap  pocket  is  favored.  One  of  the  new  ideas  is 
a  line  of  men's  paddock  coats.  This  stylo  is  received 
with  favor  by   the  better  class   of   trade.      Another   new 


Suit,  Hat  and  Parasol  of  white  linen,  trimmed  Lands  of  Baby  Irish. 

coat  shows  a  slightly  fitted  back  with  a  long  vent  start- 
ing about  the  waist  line.  This  coat  is  a  combination  of 
a  loose  and  tight-fitting  idea. 


PROSPECTS  ARE  BRIGHT. 

JANUARY  has  been  devoted  to  a  vigorous  clearing  up 
of  Fall  stock  in  the  retail  trade,  and  where  the  mer- 
chant has  had  only  this  season's  garments  to  cope 
with,  stocks  should  be  getting  into  pretty  good  shape 
now.  Even  though  the  weather  has  given  little  help,  the 
generally  prosperous  condition  of  the  country  ought  to 
make  clearing  easy  in  the  ready-to-wear  department  when 
special  inducements  are  offered.  The  fact  that  dress- 
makers' charges  are  so  high  now  makes  ready-to-wear 
garments  at  a  price  specially  desirable. 

The  factories  are  now  busy  turning  out  the  early 
orders  received  for  the  opening  up  of  the  Spring  trade. 
The  Spring  season  in  Canada  is  only  a  short  one,  and 
it  is  only  within  the  past  few  years  that  there  has  been 
any  season  to  speak  of,  nor  is  it  ever  likely  to  rival  in 
volume  that  of  the  Fall  months.  That  it  is  capable  of 
further  development  few  doubt,  nor  that  it  is  in  the 
interest  of  the  trade  that  further  development  should 
he  made. 


Prolong  the  Selling. 

It  is  by  doing  business  for  as  many  months  in  the 
year  as  possible  that  the  department  is  made  profitable. 
There  are  certain  fixed  expenses  that  must  be  met,  and 
if  for  some  months  you  only  just  make  expenses  it  is 
better  than  letting  the  department  drop  out  of  sight 
altogether. 

Spring,  Summer  and  Fall  should  all  be  catered  for, 
and  if  only  you  can  do  a  fair  trade  in  the  two  first,  you 
will  find  it  easier  going,  and  the  possibilities  of  a  big: 
success  for  the  later  season  will  be  much  greater  if  you 
have  never  entirely  let  the  trade  leave  your  department 
during  the  rest  of  the  year,  nor  let  your  clientele  lose 
interest,  or  be  out  of  touch   with  your  stock. 

Make  Department  Known. 
To  do  this  the  story  of  your  stock  will  have  to  be 
fitly  told  through  the  medium  of  your  newspaper.  You 
will  find  your  customers  responsive  if  it  is  told  enter- 
tainingly and  attractively,  for  every  woman  who  reads 
it  is  either  a  present  or  prospective  buyer.  When  to  ad- 
vertise is  just  as  important  as  how  to  do  it,  for  it  is  the 
merchandise  that  gets  the  best  introduction  that  stands 
the   least  chance  of  figuring  in   a  bargain   ad,   and   this   is 


Spring  Suit  with  Eton  Coat  and  pleated  Skirt  of  light  grey  homespun. 

why  the  demand  is  so  great  for  ad  writers  who  possess 
the  happy  knack  of  hitting  off  the  right  thing  at  the 
right   season. 

Says  a  veteran  ad  writer  :  "There  is  a  vast  variety 
of  views  entertained  on  the  subject  of  advertising.  Some 
say  'don't  advertise  when  business  is  dull,  for  it  won't 
help  you;  the  only  time  when  it  is  worth  while  is  when 
people  have  got  the  money  and  are  ready  to  purchase.' 
On  the  other  hand  others  say  that  when  trade  is  dull  is 
the  time  to  make  a  bid  for  business.  This  is  the  class 
that  thinks  there  is  always  money  to  be  spent  some 
where,  and  it  is  by  timely,  carefully  worded  advertising 
that  you  can  coax  it  out  of  reluctant  pockets." 
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ENCOURAGING  SPRING  OUTLOOK. 


neat  fa*icy  ^ 


MANUFACTURERS  are  showing  a  vast  assortment 
of  stylos  in  the  new  Spring-  waists,  and  excellent 
taste  as  well  as  good  workmanship  is  usually 
noticed.  Initial  orders  on  staple  grades  have  been  very 
large,  and  the  high-class  novelties  now  shown  by  ex- 
clusive houses  are  meeting  with  favor.  For  early 
Spring  trade  the  demand  for  lustres  has  been  phenomen- 
al, and  there  is  every  likelihood  of  a  shortage  in  grey 
lustres  in  the  more  popular  grades  ranging  from  $15  to 
$20  per  dozen. 

Other  lines  of  cheap  waists  which  are  still  finding 
favor  are  the  light-weight  woolens  and  wool  batiste. 
This  class  of  goods,  along  with  albatross,  seriously  cut 
into  the  sale  of  the  erstwhile  popular  flannels  during  the  ^^^^^ 

Winter  season.     These  useful    waists     are     always  oLTOifc  IiIjR  NED 
plain,     severe     tailored     order,    with   the   usual   tapering 
sleeve  and  the  plain  band  cuff.     The  lines  available  AffiQ     1   Q 
mit  of  a  broad  assortment  in  both  plain  and  neat  f 
goods. 

Record  Clearance  Sales. 

During  January  Montreal  and  Toronto  larj^>«for^rVrJ " **  t 
made  strenuous  efforts  to  clear  ready-to-wear  garments,  ^^  /{ 
and  the  waist  section  came  in  for  a  good  share  of  jmrfa^  " 

tion.      The    John   Murphy    Company,    Limited,    Mont 
were  leaders  in  this  respect,   and  cleared  huge  lotsyfrpm 
manufacturers   to   help     along   sales.      Special   days^Wre 
devoted  to  different  lines,  and  the  ridiculous  prices  asked 
brought  the  business. 

The  climax  was  reached  about  the  middle  of  the 
month,  when  twelve  hundred  stylish  blouses  in  cashmere, 
lustre  and  flannel  were  offered  for  one  day  at  98c.  The 
rear  of  the  cloak  department  on  the  third  floor  was  given 
over  for  this  event,  and  the  blouses  were  displayed  on 
tables  in  a  slquare  form.  The  event  was  a  striking  suc- 
cess, and  clearly  exemplified  modern  courageous  business 
methods,  coupled  with  useful  publicity.  Newspapers  and 
window  displays  exploited  the  sale.  The  crowds  were 
tremendous,  and  very  few  waists  were  left  at  the  close 
of  the  day. 


MR.   GEORGE   CHATWORTHY. 

HE  removal  of  Clatworthy  &  Sons  to  new  and  en- 
larged quarters,  at  38  and  40  Adelaide  street 
west,  Toronto,  marks  the  progress  of  this  firm 
since  its  first  beginning,  ten  years  ago.  Although  Mr. 
Clatworthy,  whose  photo  we  reproduce  on  this  page,  has 
been  a  resident  of  Ontario's  capital  for  32  years,  it  was 
only  a  decade  ago  that  he  entered  upon  the  manufacture 
of  display  fixtures.  Since  then  the  business  has  grown 
greatly.  At  first  the  line  of  goods  offered  to  the  public 
was  very  limited.  Month  by  month,  however,  new 
articles  were  added  as  the  demand  for  them  became 
known,  and  to-day  the  whole  field  of  office  fixtures  is 
covered. 

The  present  location  of  the  company  admits  of  much 
more  satisfactory  results  than  ever  before.  The  brass 
fixtures  will  be  made  in  the  same  building  in  which  the 
salesrooms  and  offices  are  situated.  The  heavier  goods, 
such  as  showcases,  are  manufactured  in  a  separate  fac- 
tory. With  these  facilities  more  goods  can  be  manufac- 
tured and  handled  more  expeditiously. 

Mr.   Clatworthy  has  all  the  energy  and  enterprise  of 


TUB   SUITS   STRONG. 

ADDITIONAL  lines  of  shirt  waist  suits  in  dimities, 
printed  lawns  and  chambrays,  are  now  being 
■shown  the  trade.  These  late  Spring  styles  are 
considered  excellent  property,  and  early  orders  would 
suggest  that  the  capacity  of  manufacturers  to  turn  out 
the  requisite  amount  of  goods  will  be  taxed.  The  variety 
of  styles  is  almost  endless,  and  prices  range  from  the 
simple,  plain  garments  about  $2,  to  the  most  elaborate 
lingerie  effects  at  $12  and  over. 

A  wide  range  of  patterns  and  materials  gives  spice 
to  the  line,  and  the  neat  effects  are  everywhere  doing 
the  business.  Plain  white,  and  black  and  white  combi- 
nations, as  well  as  shepherd  plaids,  are  in  good  re-quest, 
and  a  wide  range  of  colors  is  shown.  The  elbow  sleeve 
is  favored  in  the  better  grade,  and  the  combination  of 
either  the  short  or  long  sleeve  is  well  taken  hold  of  for 
medium  goods,  while  the  cheaper  lines  favor  the  long 
cuff. 


a  young  man.  He  watches  the  improvements  in  fixtures 
in  other  countries  and  applies  them  quickly  to  his  own 
lines.  In  this  way  the  Canadian  merchants  are  kept  in 
touch  with  all  that  is  new  and  up-to-date  in  fixtures. 

Mr.  Clatworthy  has  associated  with  himself  in  the 
business  his  son,  Mr.  Cecil  G.  Clatworthy,  who  has  the 
management  of  the  manufacturing  end.  His  practical 
experience  under  his  father  has  made  him  a  capable 
partner. 


WANT  SHORTER  HOURS. 

The  dry  goods  clerks  of  Hull,  P.Q.,  are  agitating  for 
six  o'clock  closing  during  week  days  other  than  Satur-' 
days,  in  January  and  February.  This  is  an  excellent 
thing  and  should  be  carried  out  all  the  year  round.  Some 
few  people  will  persist  in  shopping  in  the  evening  just  as 
late  as  the  stores  are  kept  open,  but  actual  experience  in 
other  towns  shows  that  no  business  is  lost  if  all  stores 
(■lose  early.  Practically  all  of  the  stores  in  Hull  have 
acceded  to  the  request  of  the  clerks. 
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Lingerie  Waists 

FOR    SPRING 


PARISIAN    MODELS  NEW   YORK   STYLES 

AND    ORIGINAL    IDEAS 


The  American  Silk  Waist  Co, 


MONTREAL 


oO  St.  George  St. 


THE  CHINA  AND  JAPAN  SILK  CO.,  Limited 


JAPANESE  GOODS 


Montreal, 


Yokohama, 


Toronto. 


..«..,..«..«.....,..,..,....-...»-.«..«.- 


••■•••••-••••" 


.....«..«.....«..«..«........»..«..♦..•■.»••».■••.••.••.•••■.♦••«.•♦■•••.••••■•••• 

"THE  NEWEST  THINGS" 


.  IN 


j  NOTIONS  AND  SMALLWARES  j 

FOR  SPRING  TRADE 

•  * 

j  Wrinch,  McLaren  &  Co.  1 


i 


86  Wellington  St.  West,  TORONTO 


f        We    guarantee    our   goods   to   give    satisfaction        • 
i. .«..«..«..«..»..»..«.■»■.••.•••••■••■••••••••••••••••■•••••••••••••••••••••••••••••••••••..»■. «..i 


THE  CHINA  AND  JAPAN  SILK  CO..  Limited 


JAPANESE  GOODS 


Montreal, 


Yokohama, 


Toronto. 


TRAVELLERS 

NOW  ON  THE  ROAD 

Ask  to  see  the 

Round  Damask  Cloths 

for  Circular  Tables,  with  Napkins  to  match, 

Irish 

Hand  Embroidered 
Sheets  and  Pillow  Cases 
Bed  Spreads  and 
Shams,  Etc. 

WM.  LIDDELL  &  GO. 

LIMITED 

BELFAST 


! 


AGENT  FOR   CANADA 

R.    H.    COSBIE, 

30  W.  Wellington  St,.,  TORONTO 


i  ♦■»  i»"»ii»ii»inn»i  i  i»nani»ii>ii»,i»minn»M 
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THE  COTTON  SITUATION. 

CANADIAN  mills,  speaking  broadly,  have  diffi 
culty  in  promptly  meeting  their  Spring  con- 
tracts, and  conditions  in  the  cotton  staple 
markets  throughout  the  world  are  accurately 
reflected  here.  Both  the  English  and  United 
States  markets  are  sold  well  ahead,  and  they  have  diffi- 
culty in  supplying  trade  at  home,  much  less  looking  for 
outside  business.  As  a  result,  the  present  season  sees 
Canadian  mills  with  an  unprecedented  amount  of  orders 
on  hand,  and  the  enormous  business  on  certain  lines  has 
taxed  their  capacity. 

The  year  1905  has  been  a  difficult  one  for  mill  man- 
agements, and  when  it  is  considered  that  in  January, 
1905,  spot  cotton  was  available  at  7c,  and  to-day  has 
reached  and  passed  12c,  the  erratic  and  difficult  situa- 
tions confronted  can  well  be  imagined.  Canadian  piece 
goods  prices  have  been  forced  steadily  upwards,  and  it 
is  generally  conceded  mills  are  not  anxious  for  business 
at  present  rates.  An  independent  attitude  might  well  be 
assumed,  as  in  a  general  line  of  staple  goods  the  Eng- 
lish market  is  sold  ahead  fully  a  twelve  month,  and  Am- 
erican mills  are  well  booked  until  September.  To  be 
sure,  there  are  certain  lines  which  can  still  be  obtained 
from    those  markets. 

White  Cottons  and  Sheetings  Slow. 

Advances  in  whites  and  greys  made  during  December 
clearly  showed  that  mills  had  sold  all  the  goods  they 
desired  at  former  rates,  and  when  jobbers'  stocks  are 
depleted  repeats  must  pay  the  advances  asked.  The 
Canadian  Colored  Cotton  Company  are  making  good  de- 
liveries on  cottonades,  tickings,  denims,  etc.,  and  little 
complaint  is  heard  regarding  snoods  of  this  nature.  The 
Textile  people  are  making  extra  efforts  to  catch  up,  and 
with  exception  of  white  cottons  and  sheetings,  which  are 
abnormally  late,  they  are  gradually  beginning  to  make 
good  on  their  contracts.  Greys  are  still  coming  for- 
ward slowly,  but  more  steadily,  and  retailers  are  be- 
ginning to  receive  fair  shipments.  As  the  season  pro- 
gresses and  jobbers*  stocks  become  denuded,  the  full 
force  of  advances  noted  in  these  columns  in  previous 
issues  will  be  felt  by  retailers.  Except  in  rare  instances 
present  contracts  will  not  carry  jobbers  through  the  sea- 
son, and  revised  lists  will  soon  be  a  necessity.  Prompt 
action,  which  has  been  advised  previously,  cannot  fail 
to  be  remunerative  on  any  line  of  staples  at  present 
rates. 

New  Scale  of  Retail  Prices. 

Many  retailers  have  solved  the  present  steady  ad- 
vances in  cotton  goods  by  rearranging  their  schedule  of 
prices,  and  in  so  doing-  have  added  materially  to  net 
profits.  Former  conditions,  when  retailers  paid  5c  for 
a  cotton  in  many  instances  and  sold  it  at  the  same 
figure,  should  not  be  repeated  to-day  if  modern  methods 
of  merchandising  are  employed.  Seven  cents  and  eight 
cents  should  be  the  popular  prices,  and  there  is  no  ex- 
cuse if  these  do  not  pay  a  profit. 


Viewing  the  situation  in  this  light,  the  advances  in 
staple  cottons,  instead  of  being  a  detriment  to  active 
and  profitable  trade,  should  be  of  direct  benefit.  Retail- 
ers must  avoid  the  habit  of  considering  it  an  absolute 
necessity  to  sell  goods  at  certain  standard  figures  in 
cottons,  and  the  most  powerful  factor  in  educating  con- 
sumers is  to  clearly  show  that  a  reliable  cotton  is  not 
available  to-day  at  low  prices.  Missionary  work  of  this 
nature  will  bring  a  measure  of  success. 

Prints  Slightly  Better. 

The  Textile  people  claim  that  by  the  middle  of  this 
month  they  will  be  fairly  caught  up  in  making  deliveries 
of  all  lines  of  printed  goods.  At  present  jobbers  have 
difficulty  in  filling  orders  complete,  and  back  orders  are 
very  large.  The  popular  H.  P.  cloth  is  about  the  worst, 
and  in  many  cases  about  100  pieces  have  been  received 
where  1,000  are  required,  and  this  holds  good  for 
larger  quantities.  The  new  list  of  prices  issued  has  not 
yet  been  asked  by  any  house,  but  when  the  season  is  on 
the  enhanced  figures  must  be  obtained. 


NEW  PRTNT  LTST  MIDDLE  OF  MONTH. 

STNCE  the  Dominion  Textile  Co.,  during  December, 
issued  a  new  list  on  the  staple  prints  to  the  job- 
bing trade  without  changing  the  minimum  retail 
prices,  there  has  been  much  speculation  regarding  the 
time  when  set  higher  prices  must  be  demanded  by  the 
jobbing  trade.  On  the  last  day  of  January  The  Review 
was  credibly  informed  that  the  Textile  people  would 
issue  this  list  to  the  jobbing  trade  the  middle  of  Febru- 
ary, and  after  that  date  thev  must  secure  the  new  prices 
from  retailers.  Advances  of  from  one-half  to  a  cent  and 
a  half  per  yard  will  be  asked.  It  is  obvious  that  wants 
should  be  anticipated,  if  possible,   at  once. 


TO  CONTROL  COTTON  SEED  SUPPLY. 

AT    a   recent   meeting-   of  the   executive  committee     of 
the   Sea  Island     Cotton     Seed     Association  plans 
were  discussed  to  control   the  supply  of  seed  and. 
bv  removing  it  from   the  market,    create   a   monopoly  for 
the    South    Carolina    planters 

Tf  appears  that,  the  "foreign"  raisers  of  the  long 
staple  cotton  have  to  purchase  annually  a  fresh  supply 
of  cotton  seed  From  the  original  Carolina  producers,  as 
the  seed  from  their  own  cotton  brings  forth  a  poor  grade 
of  the  staple.  By  making-  it  impossible  to  purchase  this 
seed  the  Carolina  planters  hope  to  shut  off  a  competing 
product,  and  the  efforts  of  the  association  are  being  di- 
rected towards  this  end.  All  seed  above  that  actually 
necessary  for  replanting  their  own  crops  will  be  de- 
stroyed in  crushing  oil  mills,  and  thus  eliminated  from 
the  market  to  the  disadvantage  of  the  so-called  "foreign" 
or  "alien"  raisers  of  long-  staple  in  Georgia.  Alabama 
and  other  communities  where  experiments  have  been 
made  with  more  or  less  success. 
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Have  you  seriously  considered 


Kingcot? 


No  merchant,  who  is  out  to  build  business  by  satisfying 
customers,  can  afford  to  overlook  Kingcot. 

Just  ask  the  next  traveller  who  comes  your  way  to  show 
you  samples  of  Kingcot  cottons  and  you'll  know  the 
reason  why. 


They  have  the  quality 

that 

brings  your  customers  back 

for  more. 

These  are  the  Kingcot  lines 

: 

Ginghams 

Dress  Goods 

Saxonys 

Apron  Ginghams 

Flannelettes 

Domets 

Shirtings 

Oxfords 

Galateas 

Denims 

Tickings 

Cottonades 

Awnings 

Kingcot  cottons  are  carried  by  all   first-class  wholesale 
houses  — their  travellers  can  show  you  samples. 


Kingcot 

The  Kingiof  Cottons 
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IF  YOU  WANT  YOUR  MONEY'S  WORTH 

IN  FURS 

SHIPPER  or  BUYER 

YOU   CAN  GET  IT  IN 

ST.  LOUIS 

U.S.A. 


More  Raw  Furs  from  all  parts  of  the 
United  States,  Canada  and  Alaska  are 
centered  in  St.  Louis,  U.S.A.,  direct 
from  trapping  sections,  than  any 
market  in  the  world. 


WWWW^/XWVWW 


Vast  quantities  handled  on  very  small 
margin  of  profit  is  the  secret  of  suc- 
cess of  the  ST.    LOUIS  fur  market. 


GO 
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THE    CANADIAN 
FUR    TRADE 
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The  London  Fur  Sales— Outlook  Satisfactory— Desirable  Canadian  Furs  Higher— Heavy  Reductions  in  Retail  Stores- 
Changes  in  the  Trade. 


THE  large  London  fur  sales  of  important  firms, 
which  act  as  a  price  criterion  for  the  general 
fur  markets  of  the  world,  are  over  as  far  as 
the  January  sales  are  concerned,  and  prices, 
broadly  speaking,  have  remained  fairly  firm. 
Offerings  were  fully  as  large  as  a  year  ago,  and  brisk 
buying  prevailed.  While  many  declines,  compared  with 
prices  during  last  Fall,  occurred,  desirable  Canadian  furs 
and  those  used  largely  in  this  market  scored  additional 
advances. 

The  Lampson  sales  were  by  far  the  largest,  and  in- 
cluded a  wide  range  of  skins,  and  the  same  may  be  said 
of  A.  &  W.  Nesbit's  sales.  The  large  Hudson  Bay  sales 
held  during  January  were  confined  mostly  to  beaver  and 
muskrat,  the  former  showing  a  decline  of  five  per  cent. 
over  a  year  ago,  and  muskrats  advancing  from  35  to 
50  per  cent.  An  analysis  of  the  Lampson  sales,  which 
are  compared  with  prices  one  year  ago  and  last  March, 
is  fo  me  what  misleading  to  the  uninitiated,  as  actual  de- 
clines have  taken  place  compared  with  recent  .quotations, 
where  an  advance  over  a  year  ago  rs  quoted. 
Result  of  Lampson  Sales. 

1,500,000  muskrats,  10  to  35  per  cent,  higher  than 
last  January.  These  goods  are  in  strong  demand  in  the 
Canadian  market. 

280,000  skunk,  5  per  cent,  higher  than  last  March, 
which  is  really  a  decline  compared  with  recent  quota- 
tions, and  the  quality  is  splendid. 

64,000  raccoon,  10  to  20  per  cent,  higher  than  last 
March. 

(54,000  mink,  20  per  cent,  higher  than  last  March; 
which  means  that  mink  retained  last  Summer's  prices  and 
manufactured  goods  will  be  no  lower. 

A  comparison  of  some  of  the  other  furs  is  as  fol- 
lows : 

Marten,  15  per  cent  higher  than  last  March. 

Russian  sable,  10  to  20  per  cent,  higher  than  last 
Ms»rch. 

Grey  fox,  25  per  cent,  higher  than  last  March. 

Silver  fox,  20  per  cent,  higher  than  last  March. 

White  fox,  40  per  cent,  higher  than  last  March. 

Red  fox,   same  as  last  March. 

Coarse  foxes,  15  per  cent,  lower. 

Otter,   10  per  cent,  lower. 

Lynx,  15  per  cent,  lower. 

Badger  and  beaver,   the  same. 

Wombat,  20  per  cent,  lower  than  October. 

Wallaby,   25  per  cent,   lower  than  October. 

Retail  Fur  Prices. 

Events  during  January  in  retail  circles  emphasized 
price  reductions  of  a  remarkable  nature,  and  the  wise 
ones  advised  consumers  that  fur  buying  would  be  a 
judicious  investment.  City  stores,  as  usual,  led  the  pro- 
cession, and  discount  sales  from  20  to  even  50  per  cent, 
were  usually  employed  by  the  specialty  stores,  while 
dry  goods  stores  made  prices  of  even  a  more  radical 
nature. 


Until  the  last  of  the  month  the  weather,  which  cer- 
tainly affects  dry  goods  conditions,  continued  mild  in 
nearly  all  sections  of  Canada,  and  retailers  found  it  hard 
to  unload  stocks.  As  a  consequence  the  approach  of  a 
new  buying  season  finds  many  stores  with  a  good  selec- 
tion of  furs  on  hand.  Above  all,  it  is  necessary  for  re- 
tailers to  keep  cool,  and  avoid  becoming  rattled  just 
when  keen  judgment  is  needed.  The  majority  of  goods 
stocked  are  good  property,  and  the  outlook  for  a  new 
season  is  by  no  means  discouraging. 

These  conditions  have  been  accurately  reflected  in 
wholesale  circles,  although  among  the  good  houses  a 
spirit  of  optimism  prevails.  Manufacturers'  stocks  are 
not  excessive,  except  in  rare  instances,  and  all  are  pro- 
ceeding with  caution  in  buying  skins  for  the  new  sea- 
son, although  the  result  of  the  London  fur  sales  has 
given  more  confidence.  The  new  lines  will  be  available 
next  month,  and  while  wholesalers  do  not  anticipate  large 
orders  they  are  confident  that  the  general  prosperity  of 
the  country  will  induce  retailers  to  buy  within  reason. 
The  growing  demand1  for  furs  shows  no  sign  of  abating. 
Next  month  a  comprehensive  account  of  styles  and 
prospects  for  the  ensuing  season  will  appear  in  a  special 
enlirged  fur  section  of  The  Review. 

Where  Will  it  End? 
Fur  manufacturers  agree  that  the  weather  has 
effectually  dampened  optimistic  views  created  by  record 
advance  order  business,  and  the  events  during  the  past 
three  months  have  steadily  gone  from  bad  to  worse.  The 
general  opinion  of  the  trade  is  well  given  bv  one  large 
wholesale   manufacturer    in   the  following   words  : 

Collections  Disappointing. 

"If  the  present  weather  continues,"  said  our  inform- 
ant, "prospects  for  all  concerned  are  very  poor,  and 
there  is  no  telling  where  it  will  all  end,  as  it  is  a  case 
of  the  'survival  of  the  fittest.'  The  retail  trade  was  full 
of  hope  last  Spring,  after  a  successful  season,  and  ad- 
vance orders  were  generous  in  every  respect.  However, 
events  during  the  past  four  months  are  too  well  known 
to  need  rehearsal,  and  a  large  number  of  retailers,  on 
account  of  the  slowness  in  furs,  have  been  forced  to  re- 
new paper  constantly.  As  a  result,  the  wholesaler  in 
many  cases  has  been  forced  to  carry  them,  and  the  banks 
in  turn  must  carry  the  wholesale  manufacturer.  This 
applies  generally,  although  there  are  brilliant  excep- 
tions." 

Cheerfulness  an  Asset. 

Continuing,  this  fur  manufacturer  complained  bitter 
ly  concerning  the  increasing  pessimism  prevalent  in  the 
trade,  and  thought  conditions  were  exaggerated  by  ex- 
cessive pondering  on  isolated  instances.  "The  amount 
of  manufactured  goods  isn't  as  large  as  some  houses 
would  lead  one  to  believe,  and  this  condition  is  not  at 
all  disheartening  to  the  better  class  of  houses,  and  can 
be  offset  by  careful  buying  and  cautious  selling.  There 
is  a  decided  tendency  to  go  slow  among  manufacturers, 
even   though   the     London   fur   sales   established   a   preee- 
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"I  AM    GOING    TO 
DRPP   IN  ON  YOU 

in  a  few  weeks  time  to  shew  you   my 
samples  for  the  next  Season's  business. 

I  promise  you  they  are  trade 
winners.  Styles  never  before 
equalled,  and  Furs  of  magnificent 
quality.  Trimmings,  too,  are  unique, 
and  handsomer  than  ever.  Just  wait 
until  you  see  them  and  judge  for  your- 
self. 

I  want  to  thank  my  many  cus- 
tomers and  friends  for  a  liberal  patron- 
age during  1905. 

If  the  right  goods  and  right 
price  will  do  it,  this  year  will  be  the 
largest  in  my  busy  history. 

Remember  my  trade=mark  on 

every    article     is    your    guarantee    of 
quality. 


Everything  in  Furs 
and    Furs    Only 


A.  J.  ALEXANDOR 

504=506  St.  Paul  Street,  =  Montreal 
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W.  Kahnert 


Manufacturer 
of 


I1IGI1CLASS 

PURS 


r^UR    new    line    is    now    ready    and 
embraces  all  the  newest  and  latest 

ideas  in  Persians,  Minks,  Alaska 

Sable  goods,  etc. 

One  of  our  specialties  :  MllSkrat 

Jackets. 

Our  garments  represent  the  highest 
type  of  designing  and  finishing  ever 
offered  to  the  trade. 

No.  I  Mincing  St.,    -    TORONTO 


............................... 
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SIMPLE         ACCURATE 


INEXPENSIVE 


Measures  accurately,  without  unwinding,  all  kinds  of  fabrics  wound 
in  the  piece,  from  ribbons  and  dress  goods  to  carpets  and  linoleum, 
leaving  the  piece  in  as  perfect  condition  as  when  new,  avoiding  the  labor 
of  unwinding  and  rewinding,  and  the  unsightly  appearance  and  condi- 
tions which  always  follow. 

Is  mathematically  correct  and  the  only  perfect  system  invented  for 
measuring  goods  in  the  piece. 

It  is  so  simple  that  a  piece  of  goods  can  be  measured  in  one-eighth 
the  time  required  by  any  other  method. 

Will  save  many  times  its  cost  in  one  general  inventory. 

Is  invaluable  for  measuring  part  pieces  of  wound  piece  goods. 

Should  always  be  used  when  receiving  new  goods  in  proving  the 
accuracy  of  the  mill  measurements  or  the  yards  charged  in    the  invoice. 

Is  an  absolute  store  necessity  and  it  is  a  pleasure  to  use  it. 
So/rf  by  Price  $2.00  each, 

THE   W.   R.   BROCK  CO.,  Limited 

MONTREAL  and  TORONTO 
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dent  regarding  new  prices  on  raw  furs,  which  have  re- 
mained firm.  The  general  prosperity  of  the  country  and 
the  continued  expansion  of  the  trade,  as  well  as  the 
helping  hand  of  fashion,  will  render  conditions 
normal  next  year  if  the  weather  is  at  all  favorable. 
However,  above  all  I  recommend  cheerfulness  as  a  prime 
business  asset,  alike  to  retailer  and  wholesaler." 


NATURAL  RAT  FAVORED. 

THE  excessive  price  of  mink  has  called  into  request 
numerous  imitations  of  this  popular  fur,  and  the 
latest  pelt  to  receive  the  skillful  manipulation  of 
furriers  is  natural  rat,  dyed  and  finished  to  a  perfection 
of  imitation  which  almost  defies  detection.  Natural  rat 
articles  are  worked  in  a  truly  surprising  manner  to  close- 
ly resemble  mink,  especially  in  the  extra  dark  shades. 
Scarfs,  stoles  and  muffs  are  the  chief  articles  into  which 
this  fur  enters.  Considering  that  they  can  be  retailed 
at  almost  one-fourth  the  price  of<  mink,  the  extraordinary 
demand  for  this  serviceable  fur  is  not  at  all  surprising. 
The  flat  muff  is  particularly  favored  and  the  details  are 
all  carefully  ■  attended   to. 

Strapped  squirrel  flat  muff  is  another  new  creation 
which  is  winning  approval  and  sales  are  surprising.  Elec- 
tric seal,  Alaska  and  black  sable  coronation  muffs  are  al- 
so in  good  request.  A  novelty  flat  muff  is  shown  in 
blue  lynx.  Among  the  new  stoles,  combination  Persian 
lamb  and  mink  is  well  regarded.  American  opossum 
with  electric  seal  is  another  new  effect. 


LANG  WITH  NORTHWESTERN  FUR  CO. 

MR.  J.  A.  LANG,  well  and  favorably  known  in  the 
dry  goods  world,  has  accepted  the  position  of 
traveling  representative  for  the  Northwestern  Fur 
Mfg.  Co.,  in  Northern  and  Western  Ontario.  Mr.  Lang- 
is  a  familiar  figure  in  these  territories,  having  an  ex- 
tended traveling  experience  for  nearly  twenty  years,  dur- 
ing which  he  made  many  fast  business  friends.  He  pos- 
sesses a  sound  knowledge  of  the  fur  business,  and  is  en- 
thusiastic concerning  the  line  of  his  new  firm. 


NOTES  OF  THE  TRADE. 

A  J.  ALEXANDOR,  -veil-known  in  wholesale  fur 
.  circles  in  Montreal,  has  returned  from  a  recent 
trip  to  New  York,  and  in  conversation  with  The 
Review  spoke  of  the  abnormal  conditions  in  that  mar- 
ket, where  retailers  were  literally  giving  stuff  away, 
while  wholesale  fur  dealers  still  asked  high  prices.  Ml. 
Alexandor  considered  the  present  market  should  be  ap- 
proached cautiously  by  wholesalers. 


Mr.  H.  Sydney  Stern,  of  the  Leak  Fur  Mfg.  Co.,  of 
Canada,  Limited,  and  Mr.  Chas.  Carter,  one  of  the 
firm's  Ontario  representatives,  were  among  the  furriers 
visiting  New  York  last  month  in  search  of  raw  furs,  as 
well  as  getting  a  line  on  some  of  the  new  styles  appear- 
ing. The  results  of  the  trip  will  be  appreciated  in  the 
new  line  of  this  firm. 

*  *  * 

Three  new  representatives  will  show  the  line  of  A. 
J.  Alexandor  during  the  approaching  season.  Mr.  Frank 
Craig,  formerly  with  L.  Gnaedinger,  Son  &  Co.,  Mont- 
real, will  represent  the  firm  in  Central  Ontario;  Mr. 
Hudson,  late  of  Edgar  Coristine  &  Co..  Montreal,  will 
call  upon  the  trade  in  Western  Ontario,  while  Mr.  Shaw, 
for  many  years  well-known  in  the  fur  trade,  is  entrusted 
with  the  trade  in  the  Maritime  Provinces. 


By  a  recent  change  Mr.  Cummings  has  withdrawn 
from  the  firm  of  Cummings  &  Sellers,  furriers,  Toronto. 
His  interest  has  been  bought  by  Gough  Bros.,  clothiers, 
and  the  new  firm  will  be  known  as  Sellers,  Gough  Fur 
Co.,  Limited.  The  capital  has  been  fixed  at  $150,000. 
Mr.  R.  P.  Gough  will  act  as  managing  director.  The 
firm  will  do  both  a  wholesale  and  a  retail  business. 


Mr.  W.  J.  Burns,  manager  of  the  J.  H.  Bishop  Co., 
of  Sandwich,  leaves  about  February  1  for  the  North- 
west, on  his  way  to  the  Pacific  Coast,  on  a  combined 
business  and  pleasure  trip.  He  expects  to  return  by 
way  of   Southern  California. 


REPORT   FROM    ST.   LOUIS. 

THE  following  report  has  been  made  from  t'hfe  St. 
Louis  fur  market,  relative  to  conditions  for  the 
coming  season  :  "There  has  been,  and  still  con- 
tinues to  be,  a  good,  strong,  healthy  demand  for  coon 
skins,  but  it  has  not  excited  the  market  at  all,  as  the 
dealers  are  turning  over  large  lots  of  coon  at  a  nominal 
profit.  The  decline  in  mink  has  brought  about  a  better 
basis  for  operation,  and  some  big  lots  have  changed 
hands  during  the  past  month.  Skunk  are  being  taken 
mostly  for  export,  and  a  very  satisfactory  business  on  a 
steady  basis  is  reported.  The  quality  of  opossum  is 
running  much  better,  and  a  very  active  movement  has 
been  the  result  at  satisfactory  prices. 

"The  demand  for  marten,  lynx  and  muskrat  has  been 
unusually  good,  and  beaver  and  otter  have  also  been  in 
steady  request.  Ou  account  of  the  increased  volume  of 
business  in  this  market,  the  dealers  have  been  freer 
sellers  than  usual,  preferring  to  take  small  profits  rather 
than  take  chances  of  holding.  This  will  doubtless  be  one 
of  the  greatest  fur  seasons  ever  known  in  this  market." 


A.  I).  Schwersenski  &  Co.,  furriers,  27  St.  Lawrence 
street,  Montreal,  have  made  an  assignment.  Their 
liabilities  amount  to  $12,000. 


A  CLEVER  SWINDLE. 

A  CLEVER  swindle  was  worked  on  Hugh  McPherson, 
clothier,  St.  Thomas,  recently.  A  young  English- 
man bought  a  suit  of  clothes  from  him  and  present- 
ed a  check  on  the  Merchants'  Bank  for  $36.75,  signed  by 
George  Adcock,  a  miller,  well-known  in  that  city.  The 
check  was  accepted  and  the  man  received  the  clothes  and 
change. 

The  same  man  shortly  afterwards  went  into  1. 
Alickleborough's  and  purchased-  an  overcoat  and  tendered 
a  Merchants'  Bank  check  for  $56.50,  purporting  to  be 
signed  by  Ralph  Crocker,  florist.  Being  suspicious, 
identification  was  asked  for,  and  the  man  left  the  coat 
and  check,  saying  he  would  be  back  in  half  an  hour,  and 
in  the  meantime  they  could  find  the  genuineness  of  the 
check.  The  check  was  a  forgery,  and  the  man  never  re- 
turned. He  stole  a  bicycle  from  in  front  of  J.  Mc- 
Manus'  store  a  few  doors  away  and  made  off. 
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WHITEWEAR  DISPLAY. 

DT  would  seem,   at   any  rate  in   the  large  cities,   that 
the  January  whitewear  sales  are  a  fixture,  and  that 
it    is    impossible    to   get   away    from    the    idea,     as 
women   have  learned   to  wait   for   them.     While  the 
opinions    of   city   buyers    as    to    their   desirableness 
may   differ,   yet   they   all  felt   the  necessity  of  holding   a 
sale  at   this  time  of  the  year.     Not   to  do  so  would  have 
caused  a  gap  that  would  be  difficult  to  fill. 

Stores  generally,  however,  are  expanding  the  idea  to 
embrace  all  lines  of  white  goods  in  whatsoever  department, 
they  are  carried',  so  that  as  well  as  lingerie,  embroideries, 
laces,  linens,  table  linens,  sheetings,  cottons,  quilts,  white 
waists,  men's  and  boys'  shirts,  etc.,  and  even  in  one  store 
white  hosiery,  have  been  made  a  January  feature. 

January  Sales. 

Though  the  white  sales  opened  the  month  they  were 
merged  into  a  general  January  clearance  sale  before  it 
was  half  over.  It  is  still  the  sheer  materials  that  lead, 
fine  calicos,  nainsooks,  lawns,  etc.,  and  another  feature 
is  the  free  use  made  of  the  better  wearing  torchon  laces  in 
place  of  the  cheap  Valenciennes.  Another  lace  that  is 
pretty  much  in  evidence  is  the  cotton  maltese,  or  cluny, 
as  some  call  it.  This  lace,  it  must  be  said,  is  totally  un- 
like the  coarse  cotton  cluny  so  much  in  evidence  a  year  or 
so  back. 

As  predicted,  embroideries  are  more  in  evidence,  par- 
ticularly for  trimming  the  higher  class  garments.  Bold 
patterns  in  eyelet  and  cut-work  are  to  the  front,  and  so 
are  the  heavy  padded  blind-work  effects,  closely  copying 
the  all-prevailing  hand  embroidery.  The  more  exclusive 
models  in  skirts  are  almost  invariably  trimmed  with  em- 
broidery, the  deep  flounce,  that  is  the  knee  flounce,  being 
the  almost  invariable  style.  Clever  use  is  made  of  deep 
flouncings,  and  they  are  tucked  and  paneled  with  inser- 
tions in  a  variety  of  novel  ways.  Flounces  are  set  to 
the  skirt  by  a  wide  beading,  which  is  threaded  with  soft 
satin  ribbons   in  sky,  pink,   mauve  and  white. 

Embroidery  and  Lace. 

The  new  gowns  show  that  embroidery,  though  used, 
has  not  displaced  lace  to  such  an  extent  as  on  skirts  of 
the  same  class.  The  chemise  or  slip-on  gown  still  retains 
its  favor,  though  in  the  high  class  many  Empire  models 
are  shown.  In  the  chemise  the  deep  yoke  made  of  alter- 
nate bands  of  fine  insertion  and  French  Valenciennes,  or 
strips  of  tucking  and  the  lace,  are  the  favorites.  The 
short  elbow  puff  or  bell  sleeve  is  invariable  in  the  higher 
priced  lines,  but  when  the  cheaper  grades  are  reached, 
though  the  gown  is  chemise  shape,  it  is  accompanied  by 
long  sleeves. 

Corset  Covers  Sell  Well. 

Brisk  selling  has  been  the  fate  of  cheap  corset  covers. 
The  most  favored  around  the  50c  and  75c  mark  are  of 
corset  cover  embroidery  with  ribbon  shoulder  straps.  The 
latest  in  corset  covers  is  the  one  that  crosses  over  be- 
hind. This  cover  should  take  well,  particularly  for  stout 
figures,  as  it  fits  the  figure  closely  if  perfectly  cut,  and 
does  away  with  the  ugly  line  so  much  objected  to  at  the 
top  of  the  corset.  In  short,  it  is  the  corset  cover  for 
wear  with  the  new  tapering-waist  high-bust  corset  mod- 
els, or  it  will  take  the  place  of  a  brassiere  with  the  lower 
cut  models. 


Drawers  are  following  the  trend  of  fashion  and  darted 
models  with  a  binding  instead  of  the  old  style  deep  band 
are  introduced  in  all  but  the  very  cheap  lines,  and  even 
in  the  cheaper  grades  two  rows  of  flat  shirring  are  used, 
finished  by  a  binding  to  take  the  place  of  the  cumbersome 
band.  The  circular  shape  is  the  leader  in  the  high-grade 
models. 


WHITEWEAR  SALES  IN  MONTREAL. 

'""I"™1  HE  January  sales  are  over;. the  maddest  of  the 
year,"  if  we  can  follow  the  rhythm  of  the  poet 
with  his  pardon  for  the  change  of  words.  What 
with  the  pushing,  and  the  handling  of  goods,  and  the 
actual  tearing  of  clothes,  one  doesn't  blame  the  man  who 
said  he  would  rather  go  to  jail  than  accompany  his  wife 
to  one  of  these  bargain  sales.  And  the  whitewear  is  so 
dainty  and  so  pretty  that  it  is  hard  to  blame  the  ladies 
for  getting  there  by  any  means  in  their  power. 

The  S.  Carsley  Company,  Limited,  have  devoted  a 
great  deal  of  their  ground  floor  space  to  this  depart- 
ment, and  have  a  very  fine  assortment  of  all  kinds  of 
fancy  chemises,  slip  waists,  etc.  Nearly  all  the  white- 
wear  s-een  has  the  ribbon  beading  running  through  it, 
even  in  the  chemises  blue,  pink,  nile  green,  and  other 
dainty  shades  of  ribbon  being  seen.  In  fact  the  ribbon 
craze  may  be  said  to  start  from  the  undervest  and  only 
end  with  the  dress  accessories.  Even  the  shoes  have 
black  satin  or  velvet  ribbon  instead  of  lacings,  and  the 
bow  of  ribbon  always  finishes  the  beading.  In  this  the 
S.  Carsley  Co.  are  fully  up  to  the  wants  of  their  custom- 
ers, and  a  bird's  eye  view  of  their  whitewear  depart- 
ment shows  a  sea  of  lace,  embroidery  and  ribbons. 

Scroggie's  up-town  store  also  have  a  very  large 
space  on  their  first  floor  given  over  to  their  white 
goods,  and  show  a  very  good  line  of  white  shirtwaists. 
Some  very  pretty  ones  sold  for  75c,  and  though  all  of 
one  design  still  were  worth  attention.  They  have  a 
very  good  lin'e  of  slip  waists  selling  for  39c.  These  lat- 
ter have  three  insertions  of  lace  running  crosswise  and 
are  finished  at  the  top  with  a  delicate  shade  of  ribbon 
beading,  and  the  inevitable  bow.  Drawers  with  a  large 
umbrella  ruffle,  having  lace  insertion  and  being  finished 
at  the  top  of  the  ruffle  with  the  ribbon  and  bow,  are 
shown  in  the  John  Murphy  Co.'s  (Limited)  store.  Here 
also  are  dreams  of  white  waists,  selling  from  the  ex- 
tremely low  price  of  98c.  up  to  $5  and  $6. 

The  slip  waists  in  this  last  mentioned  house  make 
one's  *  mouth  water.  They  are  showing  two  special 
styles  which  catch  the  eye  of  the  ladies,  one  of  fine  lawn 
with  as  many  as  twenty  small  tucks  and  lace  insertion, 
a  lace  yoke  and  ribbon  on  neck  and  arms.  The  other 
style  shown  is  of  fine  nainsook,  six  rows  of  insertion  in 
front  and  three  in  the  back,  and  finished  with  silk  rib- 
bon on  neck  and  arms.  Both  of  these  very  beautiful 
items  were  selling  at  95c. 

Beautiful  night  robes  were  shown  in  this  popular 
store  also,  the  embroidery  and  lace  trimming  mingled 
with  ribbon  around  the  neck  making  them  very  dainty 
and  pretty. 

In  Ogilvy's  establishment  handsome  sets  of  under- 
wear were  shown,  as  well  as  slip  waists  and  other 
items  of  interest  to  the  bargain  hunter. 


Mr.  J.  E.  Adams,  who  has  been  representing  R.  J. 
Whitla  &  Co.,  Limited,  in  the  west,  has  resigned.  For 
a  considerable  time  his  health  has  been  failing,  and  he 
has  found  a  rest  necessary. 
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CHANGE  OF   NAME 

WE   have  found  that   the  name  "  THE  MERCHANTS'  DYEING  AND   FINISHING  CO."  has  often   led  to 
misunderstanding,  both  at   home  and  abroad,   as  to   what  our  special   departments  really   were.     Therefore, 
pursuant  to  an  Order-in-Council,  signed  by  His  Honor  the  Lieutenant-Governor  of  Ontario,  dated  January  10th, 
1906,  we  are  pleased   to  inform  you   that  on  and  after  February  1st,  1906,  the  business  will  be  conducted  under  the 
name  of 


BURTON,  SPENCE &  CO.,  - 


ITED 


The  change  is  in   name  only,  and  does  not  involve  any  alteration  in  the  Capital  or  responsibility  or  personnel 
of  the  firm.     Assets  and  liability  will  remain  just  the  same  as  before. 
We  shall  continue  to  Specialize  the  following  Departments  : 

Dress  Fabrics  of  all  classes,  Silks,  Woollens,  Worsteds,  Mixtures,  etc.  Wash  Goods,  Muslins,  Zephyrs,  Mercerized  Fancies,  etc. 

Hosiery,  Gloves,  Underwear  (Put  up  in  the  same  style  of  Red  Boxes  that  we  started  the  Department  with  in  1879). 

Laces,  Embroideries,  Handkerchiefs,  Trimmings,  Buttons,  and  all  Smaiiwares  needed  in  Skirts,  Blouses  or  Costumes. 

The  Shareholders  actively  engaged  in  the  business  are  now— 

P.  H.  Burton  R.  W.  Spence  Alfred  Burton  Edgar  S.  Burton  F.  R.  Spence  James  A.  Cherry 

David  H.  Gibson  John  E.  Robson  W.  F.  Campbell  John  H.  Mimms  Willis  Naylor 

THE  DYE  WORKS  will  continue  to  be,  as  before,  under  separate  management,  Mr.  Richardson's  interest  is 
in  the  Dye  Works  only.  All  work  for  outside  parties  is  quite  indtpendent  ot  and  unknown  to  the  business  in  the 
warehouse,  and  all  goods  or  communications  for  the  Works  should  be  addressed  to  The  M.  D.  &  F.  CO.,  Liberty 
Street,  Toronto,  as  the  Works  will  still  be  known  as  THE  MERCHANTS'  DYEING  AND  FINISHING  CO.,  Burton, 
Spence  &  Co.,   Proprietors. 

will  be  distinguished  by  the  Trademark  "Triumph  Garments"  on 
each  article.  This  is  a  growing  department,  and  we  believe  that  our 
facilities  for  procuring  Materials  and  Shades,  our  close  attention  to  the  newest  styles  as  they  come  out,  and  the  satis- 
faction that  our  goods  have  given  in  cut  and  fit,  warrant  us  in  calling  special  attention  to  this  growing  and  important 
department. 

We  look  for  an  increased  business  all  round,  which  we  shall  do  our  best  to  secure,  to  deserve  and  to  retain. 


THE  SKIRT,  BLOUSE  and  COSTUME  DEPT. 


Yours  very  truly, 


BURTON,    SPENCE   *   CO.,    LIMITED 


««»■■»•■«■■«■■»■■ 


On  an  advancing  market,  buy  early ! 

Woolens,  Knitted  Goods  and  Blankets— Fall,  1906 


FOR 


Men's  Wear— Women's  Wear— Children's  Wear 


AND 


LUMBERMEN'S  SUPPLIES 


SAMPLES  NOW  IN  TRAVELLERS'  HANDS  AT    ROCK   BOTTOM  PRICES 


Seasonable  Goods  for  immediate  delivery  in  all  Departments. 

DRESS  GOODS— SPHINX  SERGES— LININGS— LINENS 
—HOUSE  FURNISHINGS  —  HOSIERY  —  SMALLWARES 


P.    GARNEAU,  FILS  &   CIE., 


QUEBEC 


Sole   Agents   for  Canada   for  SPHINX  Serges   and   Vicunas 

SAMPLE  ROOMS — 207  Si.  James  St.,  Room  25  Nordheimer  Bldg.,  MONTREAL,  P.Q.        -    •        165  Cordova  St.,  VANCOUVER,  B.C. 


»..•..»..•..».».. 


•  ..£,.••■.  .............. .«..•.  .*..*. 
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LINENS 

* 

OUR  LINEN  IMPORTS. 

FOR  many  months  past  the  trade  reports  from 
the  Irish  linen  market  have  made  special  and 
satisfactory  mention  of  Canada  as  a  good  and 
valued  customer.  "Substantial"  and  "ac- 
tive," "the  demand  more  than  sustained," 
etc.,  etc.,  have  been  the  ways  the  increase  has  been 
commented  on  from  time  to  time. 

Turning  to  Canada,  you  iind  the  same  story  from 
the  wholesale  houses,  from  the  agents  for  the  Irish 
manufacturers,  and  also  from  the  heads  of  departments 
in  the  retail  trade.  "Our  trade  is  growing,"  they  all 
say,  "and  to  our  great  satisfaction  it  is  growing  at  the 
top,  for  the  increasing  demand  is  for  the  higher  grades, 
and  we  can  now  stock  and  sell  qualities  that  we  would 
not  have  dreamed  of  touching  a  few  years  back.  This 
applies  all  along  the  line,  too,  from  household  table 
linens,  towels,  etc.,  to  handkerchiefs  and  to  art  goods. 
Hand-Woiked  Linen  Favored. 

In  the  latter,  particularly  at  the  present  time,  when 
"hand-worked"  is  all  the  rage,  there  is  a  big  demand  for 
the  Irish  embroideries  in  bedspreads,  tray,  tea  and  side- 
board cloths,  doylies,  etc.  This  has  been  a  big  feature 
during  the  past  year,  and  promises  to  grow  still  larger 
in  the  present  one. 

It  is  only  latterly,  however,  that  our  big  linen  im- 
portations have  commenced  to  excite  comment,  and  it 
would  seem  as  though  few  realize  how  large  they  are, 
immensely  so  when  compared  with  our  comparatively 
small  population,  nor  how  steadily  they  have  tended  up- 
wards in  the  last  decade  of  prosperous  years. 
Our  Linen  Trade. 

The  figures,  as  given  by  the  trade  and  navigation 
returns  are  as  follows  :  1900-1,  $1,240,951;  1901-2,  $1,- 
306,304;  1902-3,  $1,440,092;  1903-4,  $1,651,658  ; 
1904-5,  $1,678,422,  or  a  total  for  the  past  live  years  of 
$7,317,427;  roughly  speaking,  over   £1,463,485  sterling. 

The  past  decade  in  Canada  has  been  one  of  steadily 
increasing  prosperity,  a  prosperity  that  happily  shows 
every  sign  of  being  increasingly  maintained,  for  the  rea- 
son that  as  yet  Canada  is  only  on  the  fringe  of  what 
we  may  term  her  material  development.  In  many  ways 
we  .  Canadians  hardly  realize  the  full  extent  of  our 
wealth,  and  even  where  we  are  beginning  to  see,  so  vast 
are  the  figures  and  areas  dealt  with  that  the  mind  re- 
fuses to  grasp  clearly  their  full  meaning.  Our  wheat 
lands  in  the  Northwest  are  a  case  in  point,  for,  accord- 
ing to  Mr.  Charles  N.  Bell,  the  secretary  of  the  Winni- 
peg Board  of  Trade,  who  is  one  of  the  best  posted 
authorities  on  the  Northwest,  as  he  has  seen  it  grow 
from  a  wilderness  and  has  traveled  the  wheat  belt  over 
and  over  again,  "our  wheat-growing  area  is  much  greater 
than  that  of  the  United  States,  for  we  have  something 
like  320,000  square  miles  of  wheat  lands  now  in  sight. 
Divide  this  by  half,  for  bad  lands  and  land  suitable  for 
mixed  farming  only,  and  there  is  still  left  160,000  square 
miles,  or,  in  round  numbers,  100,000,000  acres,  on  which 
the  probable  average  of  wheat  that  can  be  grown  may 
be  fixed  at  20  bushels  to  the  acre."  The  same  authority 
also  says  that  it  will  not  be  long  before  Canada's  wheat 
yield  is  as  great  as  that  of  the  United  States. 


Linens  Feel  Prosperity. 

The  Canada  Northern,  the  new  G.T.P.,  and  a  net- 
work of  branch  lines,  are  being  built  and  projected  to 
tap  these  wheat  lands.  All  this  wealth  of  wheat  and  the 
trade  it  causes  comes  east,  dropping  fatness  as  it  passes. 
What  wonder  then  that  in  Ontario  and  the  older  settled 
provinces,  as  well  as  In  the  great  Northwest,  in  the 
towns  and  cities,  houses  are  going  up  by  the  street. 
Now  each  new  home  means  just  that  much  more  trade 
for  the  linen  department,  and  prosperity  means  that 
buyers  can  and  will  be  liberal  when  buying.  Canada  is 
a  nation  of  homes,  and  the  Canadian  women  are  dainty 
housekeepers,  and,  as  all  dainty  housekeepers  do,  delight 
in  a  perfectly  appointed  table,  and  a  perfectly  appointed 
table  means  fine  linen,  not  only  in  Canada  but  all  the 
world  over. 

Sales  Will  Grow. 

Therefore  there  must  be  an  increase  in  trade  in  the 
future,  and  there  can  be  no  shadow  cast  on  the  steady 
growth  of  the  linen  trade,  and  as  population  increases 
this  increase  will  not  only  be  maintained  but  augmented 
as  the  years  go  by. 

A  splendid  season  for  linens  is  assured  in  the  coming 
one,  for  it  is  one  of  the  foremost  of  the  Summer  fabrics. 
Not  only  will  plain  linen  be  used,  but  embroidered  robes 
and  waists  are  in  high  demand,  and  all  this  business 
will  go  to  swell  the  large  importations  of  household 
linens.  Linens  have  been  bought  with  great  freedom,  and 
The  Review  looks  for  a  banner  year  in  this  department 
in  1906. 


A  Bear  Report— Cotton  Going  Down. 

DO  IT  NOW. 

If  you  have  hard  work  to  do, 

Do  it  now. 
To-day  the  skies  are  clear  and  blue, 
To-morrow   clouds   may   come   in    view, 
Yesterday  is  not  for  you  ; 

Do  it  now. 

If  you  have  a  song  to  sing, 

Sing  it  now. 
Let  the  notes  of  gladness  ring 
Clear  as  song  of  bird  in  Spring, 
Let  every  day  some  music  bring  ; 

Sing  it   now. 

If  you  have  kind  words  to  say, 

Say  them  now. 
To-morrow  may  not  come  your  way. 
Do  a  kindness  while  you  may, 
Loved  ones  will  not  always  stay  ; 

Say  them  now. 

If  you  have  a  smile  to  show, 

Show  it  now. 
Make  hearts  happy,  roses  grow, 
Let  the  friends  around  you  know 
The  love  you  have  before  they  go  ; 

Show  it  now. 
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DRY  GOODS  LOSSES  IN  BIG  MONTREAL  FIRE. 

SEVERAL  wholesale  dry  goods  houses  and  manufac- 
turers' agents  suffered  loss  in  the  $100,000  fire  in 
the  five-storey  stone  building  at  the  corner  of  St. 
James  and  Victoria  square,  Montreal,  on  the  afternoon 
of  Thursday,  January  25.  John  Fisher,  Sons  &  Co., 
wholesale  woolens,  had  the  largest  loss,  as  stocks  were 
heavy  in  view  of  Spring  shipments.  They  had  insurance 
of  $51,000,  which  will  probably  cover  the  loss.  This 
firm,  with  commendable  enterprise,  at  once  secured  tem- 
porary quarters  a  couple  of  blocks  away  at  235  Notre 
Dame  street  west,  preparatory  to  moving  into  their  new 
and  larger  premises,  247-9  Notre  Dame  street  west,  on 
the  first  of  May. 

The  Reinhardt  Mfg.  Co.,  a  fancy  goods  house,  did  not 
suffer  severely,  and  have  settled  insurance  satisfactorily. 
They  will  remain  in  their  present  quarters,  as  the  in- 
terior of  the  building  in  the  upper  flats  was  not  seri- 
ously damaged,  and  will  be  repaired  by  the  owners,  the 
Eastern  Townships  Bank,  who  were  fully  insured.  Allan 
S.  Bain,  another  dry  goods  occupant,  a  specialty  whole- 
sale dry  goods  house,  and  agent  for  Stewart  &  McDon- 
ald, of  Glasgow,  Scotland,  had  insurance  of  $37,500, 
and  has  made  a  satisfactory  settlement.  He  will  retain 
his  present  premises.  Bessette  &  Vineberg,  a  wholesale 
fur  manufacturing  firm,  were  insured  for  $11,000,  which 
fully  covers  their  loss. 

The  three  stores  on  the  main  floor,  A.  S.  Campbell 
&  Co.,  clothiers;  J.  Bockstael,  cigar  store,  and  James 
Sagar,  leather  goods,  were  damaged  considerably,  and 
these  premises  are  being  rapidly  repaired.  Other  ten- 
ants of  the  building  were  B.  Tannebaum,  tailor;  T.  How- 
ard, agent;  E.  P.  Caron,  electrician,  and  the  Colonial 
Shoe  Company. 

The  substantial  structure  was  in  the  very  heart  of 
the  down  town  district,  and  the  good  work  of  the  fire- 
men during  two  hours  prevented  the  fire  from  spreading 
to  the  adjoining  large  wholesale  and  retail  places.  The 
fire  was  viewed  by  thousands,  but  was  only  spectacular 
in  the  sense  of  the  hasty  egress  by  fire  escapes  of  em- 
ployes on  the  upper  floors,  as  smoke  and  water  caused 
the  main -trouble.  The  fire  originated  in  the  cellar  from 
an  electric  wire. 


MONTREAL   BOARD  OF  TRADE  ELECTIONS 

WEDNESDAY,  January  31,  the  election  of  officers 
for  the  Montreal  Board  of  Trade,  1906,  was  an- 
nounced, as  follows  :  President,  F.  H.  Ma  the  w- 
son,  manager  Montreal  branch  Canadian  Bank  of  Com- 
merce, elected  by  acclamation;  first  vice-president,  Geo. 
Caverhill,  of  the  hardware  firm  of  Caverhill,  Learmont 
&  Co.;  second  vice-president,  Thos.  J.  Drummond.  Of 
the  members  of  council  Geo.  L.  Cains,  of  Greenshields 
Limited,  was  elected,  representing  the  Montreal  Whole- 
sale Dry  Goods  Association. 

W.  I.  Gear,  of  the  Robt.  Reford  Steamship  Company, 
retiring  president  of  the  board  of  trade,  delivered  a 
thoughtful  address,  which  was  chiefly  marked  by  the  ad- 
vocation of  free  trade  within  the  Empire,  which  he  con- 
sidered highly  possible.  If  there  can  be  free  trade  be- 
tween the  provinces  of  Canada,  without  serious  detri- 
ment to  individual  manufacturers,  why  can  there  not  be 
free  trade  in  the  different  parts  of  the  Empire,  with 
Great  Britain  putting  on  a  tariff  against  all  foreign 
countries  ? 

Mr.  Gear  naturally  dealt  largely  with  the  problems 
of  navigation,  and  urged  that  the  Government  continue 
its  good  work  in  that  direction,  especially  east  in  the 
St.   Lawrence  River  and  Gulf. 


Embroidery  Hoops 

Made  from  selected  light-colored  hardwood, 
finished  perfectly  smooth  and  true  in  shape. 

Sold  in  over  18,000  stores  throughout  the  United 
States  and  Canada. 


Princess 
Hoops 

Made  in  sizes  4,  5.  *>, 
7,  8,  10  and  VI  inch 

diameter. 


The  "  Princess"  requires  no  winding-  to  make  the  hoops  fit 
tightly,  as  the  nickel-plated  bow-spring  adjusts  itself  to  a 
thick  or  thin  fabric,  holding  the  material  firmly  and  without  injury. 


Duchess 
Hoops 

Sizes  4,  5,  6,  7, 

8,  10  and  12 
inch  diameter. 

It's  the  felt  cushion  around  inner  hoop  ot  the  "Duchess'' 
which  holds  light  or  heavy  fahric  tightly  stretched.  The  most 
popular  Hoops  on  the  market. 


Royal-Oval  Hoops 


Made  in  two  sizes. 


6  by  12  inches  for  drawn-work  and  large  embroidering 
having  every  advantage  of  a  large  12-inch  round  hoop,  with  the 
convenience  in  handling  of  a  small  size. 

3  by  6  inches  for  small  embroidering,  especially  desirable 
for  working  designs  on  stockings. 


Special-Select 

Hflfln^      Sizes  4,  o,  6,  7.  8. 
■  »W»|JO       10andl2inch. 

A  low  priced  plain   wooden    Hoop, 
lathe-turned,    very   smooth    and 
carefully  fitted. 


The  different  style  Hoops  are 

put   up     separately,    %- 

dozen  solid  pairs  of  a 

size     in     a    covered 

package. 

Order  from  your 

Wholesaler. 


The  Gibbs  Mfg.  Co., 


CANTON. 
OHIO, 
U.  S.  A. 
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Ladies'  and  Children's  Ready-to- Wear 

This  Brand  Means  Satisfaction 


BRAND 

EXCLUSIVE    DESIGNS 


SILK  BLOUSES,  in  Black. 
"  "  in  White. 

"  "  in  Tartan  Plaids. 

SKIRTS,  in  Grey  Homespun, 

with  side  pleats. 

CHILD'S  FROCKS,  in  Serge. 
"  "  in  Cashmere. 

"  "  in  White  Lawn. 


WHITE  MUSLIN  BLOUSES. 

LADIES'  APRONS. 

MAIDS'  APRONS. 

WHITEWEAR. 

"  INVADER  "   WATERPROOFS. 


^^ 


.«•< 


& 


»£!S<> 


BOYS' SUITS,  in  Russian  Costume.  „?>"'    "~   \»4V'"     v\« 
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AND    MEN'S    FURNISHER 


SUBSCRIPTION  PRICE  : 

Canada.  Great  Britain,   United  States,  Australia, 

ttouth  Africa  and  the  West  Indies        -       -       $2  a  year. 

Other  Countries, <3  a  year. 

Single  Copies, 20  cents. 

Invariably  in  advance. 

DIRECTORS : 

J.   B.  MACLEAN,  Montreal, PRESIDENT 

W.  L.  EDMONDS,  Toronto, Vice-President 

A.  B.  CASWELL,  Montreal,       -        -        -       Managing  Director 


CHIEF  OFFICES  : 
CANADA- 
MONTREAL, 

232  McGill  Street. 


Tel.  Main  1255. 
Winnipeg,  F.  R.  Munro 


TORONTO, 

10  Front  Street  East. 
Tel.  Main  2701. 
511  Union  Bank  Building 
Telephone  3726. 

Vancouver, Geo.  S.  B.  Perry 

ST.  JOHN,  N.B.,    J.  Hunter  White  -  No.  3  Market  Whar 

ORE  AT  BRITAIN- 
LONDON,  ENG.,  J.  M.  McKim,  European  Manager.  88  Fleet  St. .EC. 

Telephone,  Central  12960. 
Manchester,  H.  S.  Ashburner,     -        -        -        92  Market  Street 

PRANCE— 

Patis Agence  Havas,  8  Place  de  la  Bourse 

SWITZERLAND- 
Zurich  ....        Lomis  Wolf,  Orell  Fussli  &  Co. 


EUROPEAN  STAFF  CORRESPONDENTS  : 

Miss  A.  Meehan,  Mr.  A.  E.  Dacam, 

London.  Paris. 

ADVERTISING  RATES 

Are  based  on  $35  a  page  and  will  be  furnished  on  application  to  Mr.  A.  B.  Caswell 
or  to  the  manager  of  the  nearest  office.  The  value  of  The  Dry  Goods  Revcew  as 
an  advertising  medium  is  unquestioned.  The  character  of  the  advertisements  now  in 
its  columns,  and  the  number  of  them,  tell  the  whole  story.  Circulation  considered,  it 
is  the  cheapest  trade  newspaper  to  advertise  in.  Advertisements,  to  insure  insertion  in 
the  issue  of  any  month,  should  reach  this  office  not  later  than  the  eighteenth  of  the 
month  preceding. 
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NEW  ADVERTISEMENTS. 


Burton,  Spenee  &  Co. 
Crown  Silver  Plate  Co. 
Dominion  Textile  Co. 
Gatehouse  &  Davidson. 
Harper,  W.  H.,  &  Co. 
Kahnert,  A.,  &  Co. 


St.  Louis  Ginseng  Co. 


Leigh  Mills  Co. 
Nazareth  Waist  Co. 
Scott  Knitting  Co. 
Simpson,  J  ,  Sons. 
Sloan.  N.  P.,  &  Co. 
Sommerville,  C.  R. 


nf  Quebec  is  willing  to  bear  the  reproach  of  raising  up 
barriers  to  trade  which  have  long  been  discredited  by 
practically  the  whole  world,  nor  that  it  is  anxious  to 
arouse  the  ill  will  of  the  enterprising  countries  who  seek 
foreign  business. 

Mention  need  only  be  made  of  the  resolutions  of  the 
British  chambers  of  commerce  and  of  Canadian  bodies 
such  as  the  Dominion  Commercial  Travelers'  Association 
and  the  Canadian  Manufacturers'  Association,  to  show 
that  intense  hostility  is  felt.  In  fairness  to  her  own  mer- 
chants and  to  the  merchants  of  Canada  at  large,  we  urge 
the  Government  of  the  Province  of  Quebec  to  consider 
still  further  this  tax  and  complete  the  good  work  which 
has  already  been   begun. 

•  ♦  • 

Always  strive  for  something  better.  Never  be  satished 
with  past  exploits. 

•  *  * 

A  NOBLE  LIFE. 

NOTHING  in  the  life  of  the  late  Marshall  Field  is  so 
striking  as  the  respect  which  he  was  able  to  com- 
mand even  from  his  business  rivals.  It  was  said  that  in 
all  his  long  career  he  never  brought  about  the  ruin  of  an- 
other man.  When  we  consider  that  his  wealth  was  esti- 
mated at  $150,000,000,  it  is  the  greatest  of  all  tributes 
to  say  that  in  the  making  of  it  he  wronged  no  man  and 
made  no  enemy. 

It  would  be  well  for  all  successful  business  men  if  the 
same  thing  could  be  said  about  them.  Even  material  suc- 
cess does  not  necessarily  imply  the  ruthless  crushing  of 
every  weaker  man  who  may  be  in  the  way.  "There  is  no 
sentiment  in  business"  is  one  of  the  common  phrases  to 
excuse  grasping,  selfish  aggression.  We  have  seen  it  here 
in  Canada  ;  we  see  it  every  day.  Yet  the  men  who  in- 
dulge in  it  are  not  the  men  to  whom  life  is  pleasant. 
Such  men  do  not  command  the  respect  of  their  fellows  nor 
the  admiration  of  the  public.  In  the  amassing  of  their 
wealth  they  have  lost  the  human  qualities  which  alone 
make  life  worth  living. 


COMPROMISE  ON  TRAVELERS'    TAX. 

IN  partial  response  to  public  opinion  the  Government  of 
the  Province  of  Quebec  have  reduced  their  obnoxious 
tax  on  commercial  travelers  from  $300  to  $100.  Although 
this  is  a  partial  relief  it  does  not  cover  the  whole  case. 
The  objection  which  The  Review  has  consistently  made  to 
the  tax  is  that  the  principle  is  bad  and  detrimental  to 
business.  The  burden  is  somewhat  relieved  by  lessening 
the  amount,  but  the  unfairness  is  present  just  the  same 
as  before. 

When  the  tax  came  up  for  unfavorable  criticism  some 
months  ago,  the  Provincial  Treasurer  stated  that  the 
Government  needed  money  and  that  this  was  a  legitimate 
means  of  raising  it.  Whatever  may  have  been  the  revenue 
to  the  province  before,  at  its  present  figure  it  cannot 
yield  a  sum  worthy  of  consideration.  Why  not  make  the 
surrender  complete  ?    We  cannot  believe  that  the  Province 


Cultivate  a  cheerful  disposition.    It  is  a  valuable  asset. 


THE    MERIT    OF    YEARS. 

A  MEMBER  of  The  Review  staff  had  a  most  encourag- 
ing conversation  with  a  pioneer  drygoodsman  re- 
cently. The  man  is  an  employe  of  a  wholesale  house  and 
has  kept  so  alert  and  bright  that  at  the  age  of  seventy- 
two  he  was  deemed  worthy  of  an  increase  in  salary. 

So  much  has  been  said  of  recent  months  about  the 
waning  usefulness  of  a  man  after  he  passes  middle  age 
that  one  is  almost  carried  away  with  the  disagreeable 
theory.  The  many  men  who  have  lived  to  an  old  age 
which  was  alike  profitable  to  themselves  and  to  others 
slip  one's  memory.  Such  an  example  as  that  to  which 
we  have  referred  is  both  refreshing  and  comforting. 

There  is  every  reason  why  increasing  years  and  a 
ripened  experience  should  enlarge  the  usefulness  of  a  man. 
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Two  qualities  are,  of  course,  necessary.  He  must  retain 
a -progressive  spirit  by  which  he  can  keep  abreast  of  im- 
provements, and  he  must  maintain  a  cheerfulness,  without 
which  life  is  a  burden.  Hut  granted  these  two  qualifica- 
tions, he  should  be  acquiring  greater  accuracy,  greater 
sureness,  and  greater  sense  of  responsibility  every  year. 
The  strength  of  such  a  man  in  a  place  where  there  are  a 
number  of  young  and  irresponsible  assistants  cannot  be 
over-estimated.  His  familiarity  with  the  business  makes 
him  ready  to  meet  unexpected  emergencies.  His  know- 
ledge of  the  development  of  the  place  will  decide  many  a 
point  of  future  policy. 

Economy  of  time  and  sureness  of  service  are  what  an 
employer  may  expect  from  an  old  employe.  A  youthful 
spirit  may  well  be  contained  within  a  body  which  is  no 
longer  young.  All  honor  to  him  who  can  earn  an  increase 
of  salary  at  seventy-two. 

*  .  * 

Energy  and  determination  will  move  mountains. 

*  *  * 

OUR  MILLINERY  SUPPLEMENT. 

THE  Millinery  Department  is  printed  on  a  special 
colored  paper  this  month.  As  February  comes  round 
agitation  over  the  Spring  styles  and  models  is  stirred  up 
and  the  eternal  question  of  what  is  new  comes  up  for  set- 
tlement. In  appreciation  of  the  growing  importance  of 
this  part  of  the  drygoodsman's  stock,  The  Review  is  giv- 
ing more  attention  to  it  than  ever  before.  The  informa- 
tion has  been  most  carefully  collected,  and,  with  the  illus- 
trations, can  be  relied  on  as  a  guide  to  the  season's  buy- 
ing. The  season  promises  to  be  rich  in  beautiful  creations 
and  the  prospects  for  Spring,  from  a  business  standpoint, 
have  never  been  excelled.  The  money  which  was  not  spent 
on  heavy  Winter  goods,  on  account  of  the  mildness  of  the 
year,  will  be  spent  all  the  more  readily  for  Spring  finery. 
The  Dry  Goods  Review  looks  for  a  record  season  in  the 
millinery  business. 

*  *  * 

Personal  attention  is  the  secret  of  many  merchants'  success. 

ENCOURAGE  TOURIST  TRAVEL. 

CANADA  has  become  a  great  resort  for  tourists.  Dur- 
ing last  year  over  50,000  people  were  carried  to 
Muskoka  and  Georgian  Bay  alone  and  three-quarters  of 
these  were  Americans.  This  fact,  with  its  possibilities,  is 
of  first  importance  to  the  retail  merchants  of  the  country. 

Consider  what  it  means  in  dollars  and  cents.  We  may 
fairly  assume  that  the  expenditure  of  each  of  the  fifty 
thousand  would  be  fifty  dollars.  On  this  basis  the  amount 
spent  in  Muskoka  alone,  including  transportation,  would 
be  $2,500,000.  Every  trade  profits  directly  from  this  ; 
the  visitors  buy  extensively  of  clothing,  fur,  cutlery, 
fancy  goods,  etc.  When  this  same  thing  is  going  on  all 
over  the  country  it  will  be  at  once  seen  that  the  amount 
derived  from  this  source  is  very  great. 

Merchants  throughout  the  country  should  take  ener- 
getic  steps   to   support   the   railways   in   developing     this 


tourist  business.  Few  towns  have  not  some  Summer  at- 
tractions which  they  could  make  known  to  the  public. 
Wherever  a  share  of  this  transient  business  has  not  been 
had  in  the  past,  the  retail  merchants  of  the  towns  should 
get  together  and  devise  means  of  attracting  it.  The  bene- 
fit to  be  derived  from  it  is  both  direct  and  indirect.  In 
the  first  place  tourists  are  liberal  in  their  purchases  and 
they  pay  ready  cash.  They  come,  too,  at  a  time  when 
ordinary  business  is  rather  dull  so  that  trade  from  an 
outside  source  is  all  the  more  desirable.  Indirectly  mer- 
chants reap  a  great  harvest  from  the  fact  that  this  large 
amount  of  money  is  left  in  the  country.  Scmebody  is  get- 
ting it  and  every  merchant  will  benefit  eventually. 

Much  credit  is  due  to  the  Grand  Trunk,  the  Inter- 
colonial and  the  Canadian  Pacific  railways  for  their  suc- 
cess in  interesting  Americans  in  the  beauty  spots  of  Can- 
ada. They  have  brought  much  money  into  the  country 
and  have  aided  materially  in  its  development.  Organiza- 
tion among  merchants  in  seconding  these  endeavors  should 
be  undertaken  at  once  so  that  the  coming  Summer  will 
exceed  all  previous  ones  in  the  number  of  visitors. 

*  *  * 

Anticipate  improvements-  Push  your  business;  do  not 
have  your  business  push  you. 

*  *  * 

KNITTED     GOODS    DEVELOPMENT. 

CAREFUL  observation  among  retailers  in  many  sec- 
tions of  the  country  clearly  shows  that  many  mer- 
chants are  not  fully  alive  to  the  importance  and  profit 
possibilities  of  the  various  departments  which  come  under 
the  head  of  knitted  goods.  During  the  past  year  efforts 
have  been  made  in  each  issue  suggesting  ways  and  means 
of  attracting  and  holding  trade  in  the  underwear  and 
hosiery  departments.  With  the  hope  of  placing  many  of 
these  facts  still  more  prominently  before  the  trade,  and  in 
order  to  emphasize  the  advantages  derived  from  such 
stocks,  a  special  enlarged  section  on  pink  coated  paper  is 
devoted  in  this  issue  to  that  department.  The  growth  of 
this  industry  in  Canada  as  well  as  the  numerous  impor- 
tant foreign  lines  distributed  here  is  presented  and  atten- 
tion is  drawn  to  the  marvelous  extent  to  which  these 
staple  products  have  been  improved. 

Canadian  knit  goods  manufacturing  trade  was  first 
officially  recognized  when  W.  E.  Adams  in  1857  started  a 
small  factory  with  three  hand  machines  at  Belleville,  Ont. 
Power  machines  were  introduced  the  following  year  in 
the  Lancaster  Knitting  Co.,  with  which  the  late  James 
Watson,  father  of  the  Watsons  in  the  Watson  Manufactur- 
ing Co.,  Paris,  Ont.,  was  associated.  Another  marked 
development  took  place  in  1867,  when  W.  E.  Adams  and 
John  Penman  started  in  Paris  as  the  Penman  &  Adams 
Knitting  Mills.  Shortly  afterwards  full  fashioned  wool 
underwear  was  made  by_  R.  Turnbull,  founder  of  the  C. 
Turnbull  Co.,  of  Gait.  During  recent  years  this  industry 
has  expanded  remarkably  and  official  figures,  which  in- 
clude various  ramifications,  give  over  two  hundred  mills 
at  present  in  Canada,  principally  in  Ontario  with  a  good 
number    in   Quebec  and  some    brilliant  examples   in     the 
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Lower  Provinces.  The  improvement  in  product  has  more 
than  kept  pace  with  the  actual  numerical  development, 
and  new  lines  are  constantly  being  made  by  Canadian 
manufacturers. 

Manufacturers  and  jobbers,  notwithstanding  continued 
unfavorable  weather,  consider  conditions  for  the  ensuing 
season  extremely  hopeful,  as  the  general  trade  through- 
out Canada  was  never  more  prosperous  and  the 
warm  weather  has  had  the  effect  of  giving  laborers  much 
needed  Winter  employment.  However,  there  are  a  large 
number  of  pessimists  among  the  retail  and  wholesale  trade 
to  whom  a  few  words  of  warning  are  not  amiss.  Pessi- 
mism has  no  place  in  business,  as  it  simply  doesn't  pay. 
The  man  who  usually  expects  little,  who  is  convinced 
that  everything,  most  of  all  the  weather,  has  gone  wrong, 
will  get  just  what  he  is  looking  for.  On  the  other  hand 
the  man  who  expects  much  and  infects  a  belief  in  himself 
and  his  goods  is  on  the  right  road  for  another  successful 
season,  even  though  retailers'  stocks  of  heavy  Winter 
goods  are  not  depleted.  Cheerfulness  possesses  a  distinct 
commercial  value  and  there  is  plenty  of  room  for  prac- 
ticing it  among  manufacturers,  jobbers  and  retailers  in 
these  lines  this  year. 

•  •  * 

To  ensure  best  results  subscribers  should  mention  "  The 
Review"   when  writing  to  advertisers. 

*  *  * 

CONTINUED  PROSPERITY. 

CANADA'S  revenue  continues  to  grow  rapidly.  The 
report  just  issued  shows  an  increase  of  over  two 
million  dollars  for  the  last  seven  months  over  the  same 
period  a  year  ago.  This  is  not  the  effect  of  any  erratic 
causes  which  may  disappear  in  a  month,  but  is  a  steady, 
buoyant  condition  which  has  marked  every  month  of  the 
last  twelve. 

The  industrial  strength  of  this  country  is  a  matter 
of  which  we  may  be  justly  proud.  "The  twentieth  cen- 
tury belongs  to  Canada"  are  the  words  of  Sir  Wilfrid 
Laurier,  and  in  a  speech  in  Ottawa  recently  Mr.  Joseph 
H.  Choate,  formerly  United  States  Minister  to  Great 
Britain,  said  that  he  was  heartily  of  the  same  opinion. 

The  progress  of  this  country  to  her  present  position 
was  not  fast  nor  easy.  The  vast  system  of  railways 
which  now  spread  their  net-work  over  richly  cultivated 
provinces,  at  first  simply  joined  sparsely  peopled  prairies. 
The  pioneers  who  saw  the  future  of  the  Canadian  middle 
and  far  west  showed  a  prescience  unusual  in  their  time. 
When  the  C.P.R.  was  built  for  its  thousands  of  miles 
across  the  northern  plains,  it  was  known  to  nobod^  that 
that  country  would  in  a  quarter  of  a  century  prove  to  be 
the  great  wheat-growing  area   of  the  Empire. 

Now  we  are  reaping  the  harvest  of  the  earlier  work 
of  development.  With  transportation  facilities  which  are 
being  improved  every  year,  with  minerals  which  are  being 
unearthed  of  the  greatest  richness,  with  manufactures 
which  are  being  perfected  by  experience  and  improved 
methods,  and  with  unlimited  water-power  for  electrical 
development,    we  may  well   boast   of   the   present  century 


as  being  ours.  Merchants  may  look  with  the  utmost  con- 
fidence to  the  future  of  Canada.  We  are  still  just  on  the 
edge  of  the  tide.    The  centunr  is  ours. 
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1HE  COMMERCIAL  SURVIVAL  OF    THE    FITTEST. 

CONTINUED  unseasonable  mild  weather  throughout 
January  in  nearly  all  parts  of  Canada  brought  out 
prominently  a  growing  evil  in  modern  retail  methods, 
the  tendency  to  excessive  bargain  selling.  Many  mer- 
chants hard  pressed,  with  large  stocks  of  Winter  goods 
on  hand,  failed  to  realize  the  commercial  importance  of 
cheerfulness  and  hopefulness  as  tangible  business  assets, 
and  utterly  ignored  the  general  prosperity  of  the  coun- 
try as  a  sure  indication  that  better  times  were  ahead. 
The  desirability  or  cleaning  up  surplus  stock  to  avoid 
carrying  over  too  many  goods  is  at  once  admitted,  but 
the  time  to  introduce  these  special  sales  is  late  in  the 
season.  It  is  unwise  to  dwell  upon  events  during  the 
past  month,  which  are  altogether  too  familiar,  yet  they 
serve  as  a  text  in  sounding  a  note  of  warning  against 
modern  business  getting. 

It  is  obvious  now-a-days  that  every  aggressive  mer- 
chant struggles  by  every  means  in  his  power  to  be  in 
the  lead,  and  this  has  resulted  in  such  keen  competition 
that  in  many  towns  and  cities  merchants  are  overdoing 
it  to  such  an  extent  that  profits  are  entirely  lost  sight 
of.  Bargain  selling  has  been  largely  overdone,  and  the 
standard  of  dry  goods  retailing  is  surely  being  lowered 
in  these  centres.  Excessive  bargain  giving  goes  merrily 
on  in  the  face  of  enhanced  prices  at  first  hand. 

Under  the  strain  retailers  become  dissatisfied,  nerv- 
ous, and  timid,  and  fall  an  easy  prey  to  lower  methods 
of  merchandising.  In  this  way  the  trading  stamps  gain- 
ed their  foothold,  and  in  a  lesser  way  premiums,  cou- 
pons, etc.,  were  employed.  Enterprise  is  hardly  the 
word  to  describe  these  schemes,  and  keen  merchants 
recognize  anything  of  this  order  as  the  depth  of  folly, 
since  a  sharing  partner  is  introduced. 

Insane  competition  of  this  nature  has  not  only 
killed  retail  profits,  but  the  anxiety  to  secure  trade  has 
spoiled  customers.  In  many  sections  the  public  has  been 
educated  to  expect  goods  at  unprofitable  rates,  and  ex- 
cessive bargain  giving  keeps  them  in  a  feverish  condi- 
tion, which  has  to  be  constantly  pampered.  It  should  be 
at  least  recognized  that  during  the  proper  seasons  style 
and  quality  are  worthy  of  as  much  attention  as  price. 
In  fact  these  are  of  equal  importance  with  price,  and 
due  attention  given  them  in  advertising  tends  to  elevate 
the  tone  of  the  store.    . 

The  cheap  jack  will  always  secure  a  certain  unedu- 
cated section  of  the  public,  but  any  business  that  rests 
upon  cheapness  as  its  sole  supporter  is  leaning  on  a 
slender  reed.  A  rival's  bargain  prices  will  take  this 
trade  away,  and  there  is  no  hope  of  a  steady  clientele. 
The  commercial  "survival  of  the  fittest"  is  a  slow  but 
steady  process  of  weeding  out  the  merchants  whose  con- 
stant cry  is  cheapness  and  bargains  all  the  year  around. 
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DRESS    GOODS 

FEATURES    Of    THE    TRADE 


Advance  orders  for  Spring  delivery  very  heavy— Plain  weaves  developing  strength— Deliveries  slow  in  wash  goods. 


SPRING  FAVORITES  CRYSTALIZED. 
PRING  advance  orders  have  been  phenomenal  and 
retailers  everywhere  have  shown  a  decided  will- 
ingness to  anticipate  wants  on  staple  lines.  In 
view  of  the  buoyancy  of  prices  and  slow  deliver- 
ies that  have  ruled,  and  will  continue,  this 
policy  is  entirely  commendable.  Jobbers  have  received  a 
good  share  of  the  first  arrivals  in  Spring  dress  goods  and 
wherever  possible  they  are  making  shipments  to  retailers. 
There  is  the  usual  trouble  in  doing  so,  as  many  merchants 
will  not  take  goods  until  near  the  end  of  January,  when 
they  have  finished  stock-taking. 

Particularly  this  year  this  is  hardly  wise,  as  it  may 
mean  their  goods  will  be  shipped  elsewhere  and  they  will 
have   to    wait    until    the  jobbers'    own    repeats   have  come 


agents  are  asking  higher  figures  for  these  goods,  although 
many  of  the  jobbers  are  fully  covered. 

Mohairs  Favored. 

Pure  mohairs,  as  well  as  lustres,  have  proved,  accord- 
ing to  many  houses,  fully  as  strong  in  every  section  as 
their  big  year  last  Spring.  The  range  has  been  extended 
and  new  effects  have  proved  successful  in  every  instance. 
Plain  blacks,  whites  and  greys  have  been  ordered  out  at 
every  price.  The  low  lines,  starting  from  about  19c  up- 
wards, are  very  nearly  exhausted  and  retailers  who  have 
delaved  purchasing  will  have  trouble  in  finding  these 
goods. 

Some  attention  to  the  width  of  these  low  numbers  in 
comparing    values    is    required.     Whites    and    creams    from 


forward.  However,  Canadian  jobbers  protect  their  cus- 
tomers wherever  possible  and  their  goods  are  stored  away 
even  though  the  expense  is  considerable. 

Plain  Weaves  Strong. 

Keen  forecasters  have  delved  largely  in  plain  weaves 
for  Spring,  after  the  order  of  the  batistes,  wool  taffetas, 
poplins  and  Panama  weaves.  As  yet  these  goods  have  not 
assumed  the  leadership  predicted  by  The  Review,  but 
when  the  season  is  on  they  will  be  prime  favorites  and 
hard  to  get,  at  that.  Dressmakers  like  fabrics  of  this 
order  and  lend  their  hearty  approval,  as  the  goods  make 
up  readily  and  are  bright,  smart  and  lively,  handling  well. 
At  the  popular  prices  of  37Jc,  50c  and  75c,  these  goods 
have  done  remarkably  well  and  will  unquestionably  in- 
crease in   favor  as  the  season   progresses.     Manufacturers' 


50c  to  75c  have  done  an  exceptional  business  ;  in  fact,  it 
is  the  better  grades,  notably  the  pure  mohairs,  which  have 
received  favor.*  The  range  of  fancies  is  bewildering  and 
the  mannish  check  ideas  and  mirage  effects  are  about  as 
good  as  anything  brought  out.  The  retail  trade  shows  no 
hesitancy  in  buying  these  fabrics,  as  the  demand  could  not 
be  supplied  one  year  ago.  Jobbers  have  large  stocks  con- 
tracted for  and  there  should  be  no  difficulty  in  securing 
repeats,  although  prices  are  stiffening.  This  aspect  of  the 
situation  cannot  be  exaggerated,  according  to  conservative 
authorities. 

Crepes  are  comparatively  slow,  although  some  new 
illusion  weaves  are  finding  favor.  Voiles  are  down  and 
out  with  the  exception  of  black  and  a  few  creams  for  the 
general  trade.  But  for  the  better  trade  in  fine  sheer 
weaves  voiles  have  been  well  taken. 
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the  LEIGH  MILLS  cft.. 


SPINNERS- MANUFACTURERS 

BRADFORD,  YORKS,  ENG. 

Standard  Dress  Goods  comprising  "admiralty" 

Guaranteed    Serges,    Voiles,    Checks,    Plain     Mohairs, 
Silk  and  Wool  Fabrics,  Tweeds,  Suitings,  Fancy  Mohairs. 

Our  SPECIAL  REPRESENTATIVE  hopes  to  call  upon  you 
shortly  with  our  regular  makes  and  FALL  NOVELTIES. 


BRITISH    AMERICAN    DYEING    CO 


The   Largest  and    Best 
Equipped 

DYE  WORKS 

In  the  Dominion 
SEND    FOR    PRICE    LIST 


GOLD   MEDALLIST   DYERS 


JOSEPH   ALLEN,  Manager 


Dress  Goods,  Cloths,  Tweeds,  Drills,  Ducks,  Cottons  and  Velveteens,  Hosiery 
Yarns,  Gloves,   Braids,  Etc. 

DYED,    FINISHED  AND   PUT   UP 


Feathers,    Silks,    Velvets,    Ribbons,    Lace,    Etc. 


"uli,6.",™'*-  MONTREAL,  TORONTO,  OTTAWA,  QUEBEC 


The  Sign  of  Pure  Wool 

Now,  honestly  !  Whats  the  use  of  paying- 
fancy  prices  for  Imported  Woolens,  when 
you  get  guaranteed  pure  wool — and  all 
wool— in  HEWSON  TWEEDS.  Patterns, 
too,   different  enough   to  be  exclusive. 

Hewson  Woolen   Mills   Limited 

AMHERST,  N.S. 
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The  new  ideas  in  silk  warp  eoliennes  have  found  favor 
with  a  wide  range  of  buyers,  and  some  of  the  lines  at  50c 
even  are  not  neglected.  Silk  ottoman  is  a  new  fabric 
after  the  same  order,  which  is  cutting  in  to  some  extent. 
Silk  spot  crinkles  are  also  in  this  class. 

French  serges  and  cashmeres  have  been  ordered  out  in 
such  quantities  that  the  question  of  delivery  will  be  the 
chief  source  of  trouble  during  the  season.  Prices  are  liter- 
ally advancing  daily. 

Tweeds  and  Homespuns. 

Canadian  and  English  homespuns  and  tweeds  have  ful- 
filled all  the  predictions  for  an  increased  favor  for  this 
class  of  goods.  The  open  grounds  have  been  much  admired 
and  the  various  sized  checks  have  done  the  bulk  of  busi- 
ness. The  ingeniousness  displayed  in  the  variety  of  these 
goods  is  almost  infinite.  Silk  is  often  mixed  in  with  the 
designs. 

THE  WASH  GOODS  OUTLOOK. 

JOBBERS  are  practically  sold  up  in  most  lines  of 
Spring  cotton  wash  goods,  and  their  chief  difficulty 
is  in  getting  the  goods  to  deliver  promptly  to  cus- 
tomers. Foreign  lines  of  woven  colored  cotton  materials 
cannot  be  repeated  at  old  prices  and  deliveries  will  not 
be   in   time  for   the  ensuing   season.     Firm   raw   material 


-&s .,. 

■Hwr     41— pwf  'v.jpwwMg,    ™ wmiK**'*\viiKmmk~- r» 

Small  Pattern,  Brocaded  Faille. 

markets  and  the  independent  attitude  of  spinners  Leads  to 
the  conclusion  that  advances  will  be  held. 

China,  Japan  and  India,  according  to  one  authority, 
will  pay  more  than  the  English  market  for  goods  in  the 
grey  and  this  has  increased  the  scarcity  in  that  market. 
The  immediate  result  is  felt  in  jobbers  cancelling  all  lines 
of  wash  goods  as  soon  as  their  present  capacity  is 
reached. 

Retailers  feel  that  novelty  cotton  materials  will  make 
a  decided  gain  as  soon  as  the  season  opens.  Jobbers  find 
it  easy  to  do  business  in  this  class  of  goods,  as  people 
are  willing  to  pay  the  price.  Stripe  effects  are  consid- 
ered excellent  properly  and  checks  indicate  the  present 
feeling  in  fancies.  The  illustrations  from  the  extensive 
range  of  Greenshields  Limited  afford  an  idea  of  favored 
designs. 

Market  Eare  of  Ginghams. 

The  crux  of  the  wash  goods  situation  is  shown  in  the 
bare  market  for  dress  ginghams,  and  jobbers  are  forced  to 
cancel  good  numbers  continually. 

Canadian  mills  will  not  guarantee  delivery  before  April 
on  repeats,  and  goods  thus  far  received  only  total  about 
one-third  of  actual  orders.  Some  jobs  are  available  in 
last    year's    patterns    and    these    are    snapped    up    quickly. 


March  Displays. 

January  whitewear  sales  in  Canadian  towns  did  not 
show  the  usual  amount  of  fine  cotton  materials  and  the 
feeling  is  growing  that  March  is  the  most  satisfactory 
month  to  make  opening  displays.  Even  city  stores  feel 
that  the  time  when  goods  are  actually  required  is  prefer- 
able. Present  buoyant  conditions  in  these  lines  and  the 
willingness  of  retailers  to  pay  quotations  asked  should 
mean  a  prosperous  season. 

SPRING  DELIVERY. 

SPRING  shipments  are  being  made  as  fast  as  jobbers 
can  complete  their  orders  and  the  number  of  back 
orders  is  larger  than  usual.  In  some  quarters  desir- 
able lines  are  very  scarce  and  there  is  also  some  com- 
plaint that  lines  have  not  opened  up  satisfactorily.  As 
the  season  progresses  low  lines  of  lustres  are  becoming 
very  scarce  and  the  better  lines  of  mohairs  continue  ac- 
tive, in  plain  goods  and  neat  mannish  effects.  As  predict- 
ed, wool  batiste,  poplins,  panamas  and  taffetas  show  in- 
creased strength  and  as  the  retail  season  draws  nearer  it 
becomes  evident  that  they  will  be  in  the  popular  class.  A 
surprising  demand  in  a  fairly  quiet  market  has  ensued  for 
all  lines  of  silk  warp  goods.  Cream  is  a  very  desirable 
color  in  all  lines  and  is  very  hard  to  secure. 

Fall  Prospects. 
Buyers  are  unanimous  that  the  Fall"  season  will  be 
another  plain  one,  and  French  dress  goods  samples  already 
shown  in  this  market  emphasize  this  tendency.  Broad- 
cloths and  Venetians  are  expected  to  reach  the  zenith  of 
their  popularity  and  buyers  consider  that  the  questions  of 
price  and  delivery  will  be  much  harder  than  the  actual 
selling  of  the  goods.  Early  samples  in  these  lines  show 
advances  ranging  from  15  to  35  per  cent.,  and  complaints 
are  very  bitter.  Prominent  dress  goods  men  aver  that 
thfcy  do  not  see  any  relief  from  present  high  rates  in  the 
primary  market. 

SILKS  IN  GOOD  REQUEST. 

JOBBERS  are  inclined  to  view  the  Spring  silk  outlook 
with  more  cheerfulness  and  optimism  as  a  result  of 
the  steady  trade  during  January,  when  most  depart- 
ments were  extremely  quiet.  City  retailers  are  already 
making  initial  Spring  showings  and  every  evidence  points 
to  another  successful  silk  season,  since  prices  on  many 
lines  of  woolen  and  worsted  dress  goods  will  induce 
women   to  wear  silk  costumes. 

Light  lustrous  taffetas  continue  away  in  the  lead,  fol- 
lowed by  the  many  new  effects  in  louisines  and  tama- 
lines.  Messalines  are  highly  favored  for  evening  wear  and 
their    position    is    assured. 

Fancies  Improve. 

Plaid  checks  are  considered  good  property  by  those 
"in  the  know,"  and  stripes  are  at  last  receiving  due  at- 
tention. Nothing  contributes  more  to  the  reputation  of 
the  silk  department  than  a  few  of  the  new  neat  fancies 
on  the  market  this  season.  In  colors,  greys  in  several 
tones  are  considered  the  novelty  of  the  season,  although 
Alice  and  navy  blue  and  myrtle  green  are  doing  the  larger 
share  of  staple  business. 

There  seems  to  be  a  growing  interest  in  small  pat- 
terned brocades,  and  garnet  and  Burgundy  shades  are  well 
featured  in  these.  The  silk  pattern  The  Dry  Goods  Re- 
view illustrates  this  month  is  a  shot  effect  in  garnet  and 
green  and  is  a  light-weight  faille.  Should  this  weave  find 
favor  there  would  be  much  less  complaint  of  poor  wear 
turned   in   to  the  silk   department. 
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FRANCIS  HOOK  &  EYE  &  FASTENER  CO. 


Have  the  best  equipped  manufactory,  and  make  the 
finest  Hooks  and  Eyes  and  Fasteners. 

All  Guaranteed  Rust  Proof. 


We  also  make . . . 
GLOVE  FASTENERS 


The  BROWNIES  Hooks  and  Eyes  and  Cling  Socket  Fasteners  are 
in  a  select  class  by  themselves. 

Our  CORONA  Invisible  may  be  had  with  or 
without  Hooks. 

FOR  SALE  BY  LEADING  WHOLESALERS. 
DO  NOT  ACCEPT  TRASHY  SUBSTITUTION. 

Address    all    correspondence    for    us   to     NIAGARA     FALLS       N.Y. 


THE'CLING  SOCKET* 

AVOID  CHEAP  IMITATIONS 


>.■«■■»■■»..»..«■■»..>■.«■.»■.«■■«..«..»■.«..»..»..«•. ».^.. >..«■•«..«—».•»••»-«••»••«••«.«♦" 


MONTREAL. 


WINNIPEG. 


VANCOUVER. 


1 


JOHN  W.  PECK  &  CO. 

LIMITED 

—  Buffalo  Brand  — 

Registered 

Have  you  ever  stopped  to  consider  the  advantage  to  be 
derived  in  dealing  with   a  reliable  house  when  purchasing 

F"URS? 


! 


>»• 


....................... 
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There  is  nothing  you  can  be  so  easily  deceived  in,  no- 
thing that  can  do  you  more  harm  in  your  business,  than  to 
sell  unreliable  furs. 

At  present  prices  the  public  insist  on  the  best  for  their 
money,  and  the  one  who  supplies  the  best  will  hold  or  in- 
crease his  trade. 

In  BUFFALO  BRAND  Fur  Garments  you  may  rest 
absolutely  sure  of  the  best.  Our  trade  mark  is  on  every 
garment,  our  absolute  guarantee  as  to  RELIABLE  QUALITY. 

CORRECT  STYLE  AND  PERFECT  FIT  is  behind  it. 

Our  travellers  will  be  on  the  road  early  with  a  full  line 
of  Staple  Articles  and  Novelties  for  the  Season  of  1906.  ? 

I 


THE  CHIN*  AND  JAPAN  SILK  CO.,  Limited 


JAPANESE  GOODS 


Montreal, 


Yokohama, 


Toronto. 


■  ^1  ^i  MZ  j^l  ^J  is   a  money- making  crop. 
I  ^W  ^^  I     ^W  II    Room  your  garden    to 


Ogrow  hundreds   of  dollars 
worth  annually.    Thrives   throughout  the  U.S.  and 
Canada.     We  sell  roots  and  seed  during  spring  and 
fall  planting  seasons  and  buy  the  dried  product.    You 
can  get  started  in  this  profitable  business  for  a  small  outlay 
Send   2c.    stamp  todav  for  illustrated   literature   telling  all 
about  it.     THE  ST.  LOUIS  GINSENG  CO.,  St.  Louis,  Mo. 


This  design  a  guar- 
antee of  quality. 


FIBRE  WRAPPING 
PAPER 


STRONG,    TOUGH   and    STIFF 


WRITE  Ua   FOR 
SAMPLES    AND 
PRICES. 


Will  carry  all  kino's  of  Packages 
safely  to  Destination. 


Canada  Paper  Co. 


^TORONTO 


LIMITED 


MONTREAL 
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STYLES  FOR  SPRING. 

K\Y  models  with  the  high  bust  and  the  tapering 
front  are  first  in  the  eye  of  the  trade  and 
every  woman  who  is  contemplating  wearing  a 
Princesse  or  corslet  gown  will  have  to  buy  a 
corset  modeled  on  these  lines  or  the  dress- 
maker's work  will  be  unsatisfactory.  However,  last  sea- 
son's models  will  still  be  splendid  sellers  in  the  corset  de- 
partment, and  although  the  new  shapes  will  certainly 
have  to  be  stocked  they  will  by  no  means  entirely  super- 
sede these  older  models.  This  is  the  feature  that  the  ad- 
vance selling  shows. 

Are  You  Satisfied? 

The  present,  before  the  heavy  Spring  selling  starts  in, 
is  a  good  time  to  take  stock  of  your  department,  and  to 
size  up  the  situation  and  decide  if  it  has  the  influence  in 
the  store  that  a  first-class  department  ought  to  have. 
Ask  yourself,  Mr.  Merchant,  if  you  cover  the  ground.  Can 
an  agent  for  a  made-to-order  corset  come  into  your  town 
and  depart  with  a  bunch  of  orders  for  corsets  at  a  much 
higher  figure  than  you  are  getting  right  from  your  best 
and  most  regular  customers  ?  If  this  can  be  done  your 
department  is  not  what  it  should  be  and  it  has  not  the 
confidence  of  the  trade  as  it  ought  to  have. 

Now,  Mr.  Merchant,  the  first  and  foremost  desire  of 
the  normal  woman  is  to  have  a  good  figure  ;  by  a  good 
figure  ninety-nine  out  of  every  hundred  mean  the  fashion- 
able figure  ;  give  her  that,  and  if  your  stock  is  right  you 
can  easily  do  it  if  you  go  to  work  in  the  right  way,  and 
your  department  will  equal  in  interest  and  in  drawing 
power  that  of  the  much  talked  of  millinery  department. 

Fit  Must  be  Right. 

It  is  no  news  to  you  to  tell  you  that  the  corset  is 
the  foundation  of  the  figure  and  that  if  only  the  right 
shaped  corset  is  chosen  all  figures  are  made  to  conform  to 
the  one  ideal  model,  it  is  in  choosing  this  model  and  in 
fitting  it  to  the  figure  that  the  success  of  a  department 
lies.  There  are  salespeople  who  can  do  this  by  the  eye, 
but  they  can  and  do  command  the  best  of  wages.  The 
average  good  corset  saleswoman  may  strike  it  right  for 
some  figures,  but  for  difficult  figures  she  ought  to  insist 
on  fitting,  and  no  corset  department  of  any  pretentions 
ought  to  be  without  the  convenience  of  a  fitting  room. 

Besides,  the  fitting  room  is  the  biggest  help  conceiv- 
able in  enabling  your  salespeople  to  increase  the  sale  of 
better  grade  corsets.  It's  a  case  of  the  proof  in  the  wear- 
ing that  you  cannot  afford  to  neglect,  and  careful  buying 
with  a  stocking  and  showing  of  the  latest  models,  careful 
and  conscientious  selling,  with  a  free  use  of  the  fitting 
room,  are  three  things  that  will  go  far  to  lift  your  de- 
partment out  of  the  rut  in  sorset  selling. 

|  Some  Points  on  Fit. 

Here  is  the  cream  of  a  little  lecture  given  by  an  ex- 
perienced fitter  of  corsets  and  authority  on  the  way 
to  wear  them.  She  says  :  "Many  women  are  to  blame 
for  their  own  bad  figures,  for  they  keep  them  bad  by  the 
wearing  of  bad  corsets,  or  the  wearing  of  good  corsets 
in  a  bad  way.  The  woman  who  has  big  hips  and  a  wide, 
flat  back  below  the  waist  line,  needs  corsets  that  are 
very  long  over  the  hips  and  so  shaped  that  they  will  draw 
the  hips  back  to  where  they  really  belong.  Instead  she 
often   wears   corsets   which   cause   this   ugly   back   line   to 


grow  flatter  and  flatter,  and  which  have  the  effect  of 
pressing  the  hips  forward  all  the  time.  A  'high 
stomach,'  as  many  term  the  high  waist  line,  is  induced 
by  the  way  in  which  corsets  are  put  on  or  taken  off,  for 
the  best  corset  ever  made  will  totally  fail  to  do  its  work 
unless  it  is  properly  taken  off  and  put  on. 

"Corsets  should  be  unlaced  to  the  widest  extent  be- 
fore they  are  hooked  up.  Then  the  hose  supporters  should 
be  fastened  and  the  corset  adjusted  on  the  figure  where 
it  belongs,  and  then,  and  not  until  then,  should  the 
lacings  be  drawn  up  and  tied. 

"Then  a  corset  that  is  properly  adjusted  cannot  be 
taken  off  without  previously  undoing  the  lacings  without 
straining  it  at  every  point.  It  is  not  enough  to  choose 
the  corset  intended  for  one's  own  particular  figure,  but  it 
is  just  as  necessary  to  put  it  on  and  take  it  off  in  the 
right  way.  'Too  much  trouble,'  some  one  may  say  ;  but 
then,  no  desirable  result  is  ever  attained  without 
trouble." 


DEFINES  TRAVELER'S  POSITION 

A  CASE  of  great  importance  to  wholesalers  and  re- 
tailers, establishing  clearly  the  relationship  of  the 
commercial  traveler  to  both  buyer  and  seller,  was 
decided  before  three  High  Court  judges  recently  in  the 
case  of  the  Imperial  Cap  Co.  v.  Cohen.  The  plaintiffs 
sued  for  the  value  of  a  bill  of  goods  alleged  to  have  been 
ordered  by  the  defendant  and  shipped  to  him.  The  trial 
judge  granted  the  suit.  The  following  is  the  successful 
appeal  of  the  defendant,   Cohen,   against  this  decision  : 

"Defendant  said  that  he  countermanded  the  goods 
before  they  reached  him,  and  then  refused  to  accept 
them,  and  he  pleaded  the  statute  of  frauds.  Plaintiffs' 
traveller  took  the  order  from  defendant;  there  was  no 
signature  by  defendant,  and  defendant  contended  that 
there  was  no  evidence  to  support  a  finding  that  plain- 
tiffs' traveler  was  authorized  to  sign  the  order  for  de- 
fendant, relying  on  Benjamin  on  Sales,  4th  ed.,  p.  241, 
and  cases  there  cited.  Plaintiffs  contended  that  the  or- 
der in  writing  defining  the  goods,  the  invoice  of  the  goods 
sent,  and  the  subsequent  letters  refusing  to  take  the 
goods  and  recognizing  the  order,  were  sufficient  to  sat- 
isfy the  statute,  and  also  that  the  order  written  by 
plaintiffs'    traveler   was  in  itself  sufficient. 

"Held,  that  defendant  was  entitled  to  succeed  on 
the  statute  of  frauds.  Per  Boyd,  C:  Upon  the  state  of 
facts  disclosed  in  the  evidence  the  last  word  in  point  of 
law  appears  to  be  spoken  in  1875  by  the  court  in  Mur- 
phy v.  Beven,  L.R.  10,  Ex.  126.  which  appears  to  have 
settled  the  law  down  to  that  time,  and  it  has  not  since 
been  modified  or  disturbed  by  any  more  recent  decisions. 
The  upshot  of  all  the  cases  as  there  determined  is  that 
the  traveler  or  salesman  of  a  wholesale  dealer  is  pre- 
sumably not  authorized  by  the  persons  who  buy  from 
him  to  sign  a  contract  for  them  as  purchasers.  And 
the  presumption  is  not  rebutted  by  the  memorandum  of 
the  order  being  made  up  in  the  purchaser's  presence  in 
duplicate,  one  part  being  given  to  the  buyer  and  the 
other  part  forwarded  to  the  wholesale  house.  The  entry 
of  the  name  of  the  buyer,  as  in  this  case,  'Miss  H. 
Cohen,'  made  by  the  salesman,  is  not  evidence  per  se 
of  his  agency  to  sign  unless  some  further  facts  are  giv- 
en to  show  that  he  was  acting  in  the  premises  as  the 
agent  of  the  purchaser.  Appeal  allowed  with  costs  of 
appeal.  The  judgment  below  to  be  reduced  by  $191.7."> 
and  the  costs  of  appeal  to  be  set  off  against  the  reduced 
judgment  below  and  costs  on  Division  Court  scale  to 
plaintiff.  J.  E.  Jones  for  defendant;  W.  E.  Middleton 
for  plaintiffs." 
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KONIG  &  STUFFMANN 

MONTREAL 


W.B. 


AMERICA'S    LEADING    COF3SI 


P.D. 


ST 


IMOM      OOF?SEZT 


The    manufacturers    of  these  well  known   corsets   have 
again  brought  out   the  leading  styles  for  Spring,  1906. 

Our  travellers  are  now  on  the  road  and  will 
be  pleased  to  submit  samples  to  your  depart- 
ment,  which  should  not  be  without  them. 


W 


E.  E.  ROSS 

Vice-President 


Corsets  give  that  distinctive  style  touch  of  the 
Spring  fashions — the  high  bust  effect  and  the  taper- 
ing waist. 

Enquiry  at  our  head  office  at  Quebec,  or  to 
F.  W.  Gillies,  Brampton,  will  ensure  seeing  the 
Spring  line. 

Prompt  delivery  to  all.  A  guarantee  with  every 
pair. 

THE  PARISIAN  CORSET  MANUFACTURING  CO.,   Limited 

QUEBEC,   QUE. 


THE  CHINA  AND  JAPAN  SILK  CO.,  Limited 


JAPANESE  GOODS 


Montreal, 


Yokohama, 


Toronto. 


FASHION  CUTS 


may  be  had  from  the 

DRY    GOODS    REVIEW 

Montreal  Toronto  Winnipeg 
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THE    BUSINESS    SITUATION    IN    CANADA 

Mr.  Byron  E.   Walker  at  the  Annual  Meeting  of  the  Canadian 

Bank  of  Commerce. 

The  thirty-ninth  annual  meeting  of  the  Shareholders  of  the  Canadian  Bank  of  Commerce  was  eminently  satisfactory, 
for  they  had  a  'most  prosperous  year.  The  directors'  report  showed,  in  addition  to  a  balance  of  $28,726  39  from  last  year, 
net  profits  of  $1,376,167  63,  premiums  on  new  stock  $564,996  63,  so  that,  in  addition  to  paying  dividends  at  7 per  cent,  to 
the  amount  of  $666,784  27,  writing  off  bank  premises  $219,233  99  and  transferring  to  the  Pension  Fund  $25,000,  there 
remained  $1,000,000  to  be  transferred  to  the  Rest  Account,  together  with  a  balance  forward  of  $58,871.76.  The  reserve 
fund  is  now  $4,500,000  and  the  capital  $10,000,000. 

The  feature  of  the  gathering  and  the  talk  in  Canadian  financial  circles  was  the  address  of  the  Genera]  Manager,  Mr.  B. 
E.  Walker  It  is  probably  the  best  review  of  the  business  situation  in  Canada  that  has  ever  been  presented .  We  publish  his.  re- 
marks in  full  This  address,  taken  in  connection  with  Lord  Strathcona's  recent  prophesy  of  a  population  of  80,000,000  for 
Canada  within  the  centurv,  is  flattering  to  Canadian  sentiment  and  should  encourage  a  conservative  investment  in  both 
public  and  private  enterprises  of  a  permanent  character. 


GENERAL  MANAGER'S  ADDRESS. 

In  reviewing  the  business  situation  a 
year  ago  we  found  it  a  muoh  more  dif- 
ficult task  than  usual  'because  of  the 
very  varying  state  of  many  of  the  fac- 
tors which  influence  our  progress.  We 
began  the  year  1904  expecting  some 
curtailment  of  a  prosperity  which  had 
perhaps  lasted  too  long  without  a  check. 
Rut  although  the  results  from  the  for- 
est, from  agriculture,  pasturage  and  fish- 
ing, were  all  leas  than  we  had  hoped, 
the  end  of  the  year  found  us  prosperous 
and  more  confident  than  ever.  Beyond  a 
doubt,  however,  we  were  spending  money 
in  all  matters,  public  arid  private,  on 
an  unexampled  scale  for  this  "isually 
prudent  and  economical  country,  and 
nothing  but  large  results  from  industry 
for  the  past  year  would  have  justified 
our  course.  Throughout  the  whole  of 
1905.  however,  there  has  been  no  mo- 
ment. <~\  national  doubt,  and  nature 
seems  to  have  furthered     almost  every 

effort  we  have  made.  This  has  clearly 
produced  an  optimism  wiivcUi  is  fraught 
with  great  danger,  and  it  is  to  be  hoped 
that  everywhere  in  Canada  the  many 
who  did  not  (hesitate  to  incur  debt  be- 
cause* they  believed  in  the  future,  will, 
now  that  partial  fruition  of  their  hopes 
has  come,  hasten  to  get  out  of  debt  be- 
fore they  consider  what  new  expenditure 
the  still  further  removed  future  will 
justify.  In  saying  this  I  need  not  apolo- 
gize for  irepeating  what  has  already  been 
said  elsewhere ;  indeed,  it  can  hardily  be 
said  too  often. 

It  may  be  walil  before  dealing  with 
details,  to  consider  the  main  facts 
which  seem  to  influence  our  immediate 
future,  Sq  far  as  our  interests  are  in 
common  with  those  of  the  rest  of  the 
world,  the  end  of  the  Russo-Japanese 
war  seems  the  most  important  event  of 
the  year.  The  cost  of  money  in  the 
markets  of  Europe,  owing  to  recent 
wars,  has  been  abnormally  high  for 
many  pears.  If,  after  the  final  loans 
caused  by  this  last  war  are  placed,  we 
are  to  have  a  long  period  of  peace,  then 
the  value  of  money  in  Europe  should 
gradually  decline,  and  this  would  have  a 
most  favorable  effect  not  only  in  the 
ease  with  which  money  could  be  got  for 
Canadian  enterprises,  but  in  the  cost  of 
the  fixed  charges  upon  the  enterprises 
arising  from  such  borrowings.  Of  course 
tilie  present  terribly  disordered  state  of 
Russia  must  pass  away  before  Paris  and 
other  continental  money  markets  are  re- 
stored to  a  normal  condition.  Rut  in 
any  event,  unless  China  intends  to  resent 
her  bad  treatment  by  the  western  na- 
tions, it  seems  as  if  wo  may  reasonably 


expect  peace  and  great  industrial  de- 
velopment in  that  part  of  Asia  which 
looks  across  the  ocean  to  our  own  Prov- 
inces and  to  those  States  in  the  Ameri- 
can Union  which  have  their  shores  on 
the  Pacific  Ocean.  If  so,  we  aire,  rea- 
sonably certain  that  this  bank  will  share 
largely  in  the  trade  which  must  come 
to  both  Canada  and  the  United  States. 
While  the  purchasing  power  of  each  in- 
dividual of  these  Japanese  and  Chinese 
peoples  may  be  very  small— and  that 
part  of  it  which  represents  what  is  called 
foreign  trade  is  certainly  very  trifling1 — 
still  the  aggregate,  owing  to  tlhe  vast 
population,  will  be  very  large  as  soon 
as  they  are  well  enough  off  to  buy  such 
staples  as  wheat,  flour,  timber,  railroad 
supplies,  etc.,  in  any  proportion  to  their 
desire  to  obtain  these  commodities. 

Another  great  factor  in  the  gradual 
restoration  of  the  money  markets  to  a 
normal  condition  is  the  rapidly  increas- 
ing new  gold  supply.  The  addition  in 
each  year  to  the  world's  store  of  prec- 
ious metals  of  about  $350,000,000  worth 
of  gold  and  about  $100,000,000  worth,  at 
present  market  prices,  of  silver,  is  large 
enough  not  only  to  steady  the  money 
markets  in  the  course  of  time,  but  also 
to  give  great  impetus  to  the  efforts  being 
made  in  some  countries  to  escape  from 
a  mere  paper  basis,  and  in  others  which 
are  on  a  silver  basis,  to  advance  to  a 
gold  basis.  We  have  entirely  recovered 
from  the  decline  in  the  volume  of  pro- 
duction caused  by  the  South  African 
war;  indeed  the  output  of  $350,000,000 
for  1904  means  an  increase  in  the  an- 
nual production  of  $150,000,000  in  nine 
years.  So  that  we  may  soon  be  able  to 
say  that  the  world  'has  doubled  its  an- 
nual new  supply  of  gold  in  twelve  or 
fifteen  years. 

Other  important  facts,  but  of  more 
local  and  direct  concern  to  Canada,  are 
our  good  crops,  the  enlarged  scale  of 
our  railroad  building,  the  satisfactory 
inflow  of  immigration,  the  development 
of  steel  and  iron  making,  and  the  tre- 
mendously enhanced  interest  shown  re- 
garding Canada  in  both  Great  Britain 
and  the  United  States,  particularly  ex- 
emplified by  acute  discussions  of  tariff 
preference  and  reciprocity. 

It  is  hardly  neeessaiiy  to  enter  as 
fully  into  the  details  of  our  foreign  trade 
as  we  did  a  year  ago.  The  fiscal  year 
covered  hy  the  Dominion  Government  re- 
ports ended  30th  June,  1905,  and  the  ef- 
fect of  the  harvest  of  1905  on  our  ex- 
ports is  therefore  not  yet  evident.  W« 
again  show  a  serious  loss  in  exports, 
the  total  fajlins  to     $203,316,000,  about 
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$10,000,000  less  than  in  1904,  and  $22.- 
500,000  less  than  the  high-water  mark 
of  1903.  The  loss  is  practically  all  in 
agricultural  products,  other  increases 
and  decreases  about  offsetting  each 
other.  Doubtless  in  the  first  half  of  the 
present  fiscal  year  the  loss  will  have 
been  made  up.  The  more  serious  aspect 
of  our  foreign  trade  is  on  the  import 
side.  We  had  $10,000,000  less  to'  pay 
with  by  way  of  exchanging  commodities, 
and  yet  we  bought  $7,500,000  more  than 
for  the  previous  year,  widening  the  un- 
favorable balance  between  exports  and 
imports  to  $63,500,000.  From  1895  to 
1901  inclusive,  but  deducting  the  small 
contra  balance  of  1899,  the  excess  of  ex- 
ports over  imports  was  $51,000,000.  -This 
has  been  followed  by  an  excess  of  im- 
ports over  exports  from  1902  to  1905 
inclusive,  but  practically  for  only  three 
years,  of  $125,000,000.  As  we  said  a  year 
ago,  we  are  spending  money  in  public 
and  private  improvements,  looking  to 
the  future  for  a  return,  but  do  not  let 
us  overlook  the  fact  that  we  are  .putting 
a  heavy  mortgage  on  the  future.  It  is 
well  to  notice  that  we  imported  a  little 
less  from  Great  Britain  in  the  year 
under  review  than  in  the  previous  year, 
while  our  imports  from  the  United  States 
were  nearly  $11,000,000  greater.  Of  our 
imports  iron  and  steel  in  all  forms,  in- 
cluding rails,  account  for  nearly  !p40,- 
000,000.  This  gives  a  concrete  illustra- 
tion of  what  it  would  be  worth  to  Can- 
ada to  make  these  articles  entirely,  or 
as  nearly  as  possible,  in  our  own  country. 
The  Clearing  House  returns  help  us  to 
understand  the  growth  of  the  internal 
trade  of  Canada.  In  1904  the  total  of 
the  operations  of  eleven  clearing  houses 
was  $2,735,744,235.  For  1905  the  total  is 
$3,336,602,170. 

THE  MARITIME  PROVINCES. 

In  view  of  the  rather  unhappy  condi- 
tions we  had  to  report  last  year  re- 
garding the  Maritime  Provinces,  it  is 
pleasant  to  have  to  deal  with  a  much 
improved  state  of  affairs  this  year.  The 
Provinces  experienced  another  unusually 
severe  winter,  and  this  had  a  somewhat 
adverse  effect  on  business.  For  in- 
stance it  increased  the  cost  and  lessened 
the  cut  of  lumber.  The  cut,  it  will  be 
remembered,  was  being  in  any  event  in- 
tionally  reduced  because  of  a  sharp  fall 
in  the  price  of  deals.  The  usual  result 
of  this  curtailment  of  product  has  hap- 
pily been  obtained,  and  returns  for  all 
lumber  products  are  again  liig>-  while 
the  prices  offered  for  the  next  seiu^n's 
cut  of  spruce  deals  are  almost  a  record, 
a_ud  the  demand  for  freight  space  at  St. 
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John,  N.B.,  has  very  greatly  increased 
rates-  ,  For  fish,  prices  nave  been  pak 
which  have  not  been  reached  before,  and 
esults  in  some  kinds  of  fishing  are  quite 
satisfactory.  There  are,  .  however,  de- 
tails in  this  important  industry  which 
are  worth  our  attention.  While  the  bank 
and  the  bay  fishing  have  been  equal  to 
the  average  of  the  last  three  seasons, 
with  better  prices,  the  shore  fishing,  ex- 
cept in  lobsters,  is  nearly  ruined  by  the 
so-called  dog-fish,  the  predatory  Incur- 
sions of  which  have  almost  ruined  for 
the  dime  being  the  valuable  mackerel 
and  herring  fisheries.  The  los»  incur- 
red in  money  is  very  large  indeed,  and  it 
is  certainly  to  be  hoped  that  the  experi- 
ments of  the  Government,  looking  to  the 
material  decrease  of  the  numbers  of  dog- 
fish, may  be  successful. 

The  enforcement  of  the  Newfoundland 
Bait  Act,  'hs  it  applies  to  United  States 
fishing  vessels,  is  helping  the  fishermen 
of  the  Maritime  Provinces  as  well  as  01 
Newfoundland,  and  the  importance  of 
the  matter  to  us  makes  it  an  additional 
cause  for  regret  that  Newfoundland  is 
not  in  the  Confederation.  Is  it  not 
time  for  Canada  to  reconsider  the  modus 
vivendi  arrived  at  after  the  rejection  by 
the  United  States  Senate,  in  1888,  of 
the  Chamberlain-Bayard  Treaty?  Why 
should  we  give  United  States  fishing  ves- 
sels the  very  privileges  which  enable 
them  to  undersell  us  in  their  markets? 
We  realize  that  this  is  a  matter  which 
must  be  viewed  broadly  if  any  breadth 
of  view  is  shown  by  our  neighbors,  but 
we  have  as  yet  seen  little  evidence  of 
that.  ■  Canada  and  Newfoundland  to- 
gether own  magnificent  fishing  areas, 
large  enough  to  influence  greatly  the 
fish  markets  of  the  world.  As  the  vari- 
ous countries  of  the  world  increase  in 
wealth  and  purchasing  power,  the  de- 
mand for  fish,  cured  in  one  form  or  an- 
other, must  steadily  increase.  The 
prosperity  of  our  Atlantic  and  Pacific 
Provinces  depends  virtually  on  the  per- 
manence and  increased  volume  of  our 
fisheries-  Why  should  we  hesitate  to 
take  every  step  necessary  to  protect  and 
develop  such  a  national  asset?  :  Indeed 
it  is  most  pleasant  to  see  that  the  De- 
partment of  Marine  and  Fisheries,  under 
the  late  Minister,  has  been  exhibiting 
considerable   energy  in  this   direction. 

The  yield  of  apples  was  only  about 
60  per  cent,  of  a  normal  crop,  but  prices 
are  high.  In  hay,  from  the  lack  of 
which  last  year  great  loss  arose,  there 
was  at  least  a  normal,  and.  in  some 
parts,  a  very  large  crop.  Produce  of 
almost  all  kinds  has  brought  good  prices 
and  while  there  are  a  few  localities 
where  progress  has  not  been  made,  the 
general  results  are  excellent.  The  comple- 
tion of  the  Halifax  &  South-Western 
Railway  should  do  much  for  some  parts 
of  Nova  Scotia.  We  are  able  once  more 
to  report  that  the  various  branches  of 
manufacturing  in  these  Provinces  have 
been,  as  a  rule,  very  profitable,  and  that 
in  many  cases  the  yearly  output  has 
again  been  the  largest  known.  In  some 
very  important  industries  the  orders  in 
hand  are  particularly  large,  and  the 
quantity  of  coal  mined  has  somewhat  in- 
creased. Perhaps  the  most  gratifying 
and  important  industrial  fact  is  the  fur- 
ther improvement  in  the  conditions  sur- 
rounding the  manufacture  of  iron  and 
steel,  and  particularly  the  beginning  of 
the  manufacture  of  rails,  the  excellent 
quality  of  which  seems  to  have  been 
demonstrated  at  once. 


ONTARIO. 

To  the  people  of  Ontario,  as  a  whole, 
the  year   has   been  one   of   very   general 
prosperity.     The   industries   of   the  Pro- 
vince,  whether   on   the    farm   or   in   the 
town,    the    geographical      situation,    and 
the   conditions   of   soil   and    climate,   are 
all   so   varied   that  we   can   hardly   have 
years    in    which   there   are    no    localities 
which  differ  in  prosperity  from  the  gen- 
eral  average.     What  is  clear,   however, 
is  that,  while   we  have  not  had   a  year 
so    good    for    the    farmers    as    1903,    we 
have  had  a  very  much  better  year  than 
1904.     Crops  of  wheat,  oats,  barley  and 
other  grains  have  varied  more  than  us- 
ual in  yield   in  different  parts     of   the 
Province,    and    in    some    grains      prices 
have  not  been  as  good  as  last  year,  but 
the   total   result  is   satisfactory.     These 
crops,   except   to    the    extent    that   they 
affect   the    value   of    cattle    fed    for   the 
market,  are  no  longer  of  prime  import- 
ance.    The  crop  of  hay  has  been  heavy 
in  some   parts,  not  so  in  others,  but  a 
good  crop   as   a   whole,   while   pasturage 
has  been    abundant   almost   everywhere. 
Roots,  as  a   whole,   have   been   unsatis- 
factory, but  this  does  not  apply  to  sugar 
beets,  which  are  being  grown  more  ex- 
tensively each  year  in   several  parts  of 
Ontario.    Fruit  crops  have  been  variable, 
but  shipments  of  apples  from  Montreal 
are  larger  than  in  any  year  except  1903. 
The    total   for    1905    from   that   port    is 
539.000  barrels,  against  348,000  for  1904, 
and   732,000    for    1903.     When    we   turn 
to   the   great   farming   interest,  that   of 
the    dairy,   the   figures  become  very   in- 
teresting.    Taking,   as   we      should,   the 
results  from  cheese  and  butter  together, 
the  figures  for  the  past  year  are  almost 
the  largest  in  the  history  of  shipments 
from  Montreal.     The  quantity  of  cheese 
shipped  is   about  10  per  cent,  less  than 
in  1903,  and  not  appreciably  more  than 
in  1897,  1902  and  1904,  but  the  average 
price  is  so  high  that   1905   remains  the 
largest  in  money  value  except  1903,  when 
both    quantity    and   average   price    were 
the  largest  ever  known.   It  is  in  the  more 
latelv  established  export  of  butter  that 
pronounced   gain   has  been    made.     The 
total   shipments   were   573,449   packages, 
valued  at  $7,400,000.     The  price  is  bet- 
ter than  last  year,  but  not  as  good  as 
for  several  years  previous  to   1904.  The 
only   year   which    surpasses    1905   in  re- 
sults is  1902,  when  a  somewhat  smaller 
quantity  brought  a  larger  sum  of  money 
owing  to  a  much  higher  price.     Taking 
the  two  articles  together,  the  totals  for 
the  last  four  years,  three,  of  which   ex- 
ceed  all  other  years,  are  as  follows  : 

1905    $25,426,000    ' 

lg(>4     20,704,000 

1903         V. 26.366.000 

)902  .'.'..' 25,863,000 

The  other  great  farming  interest  of 
Ontario,  that  of  live  stock,  is  less  satis- 
factory, taken  as  a  whole,  than  is  de- 
sirable. Shipments  of  cattle  have  been 
larger  than  for  any  year  except  1903, 
when  they  exceeded  the  shipments  of 
1905  by  25  per  cent.  The  business 
however,  has  been  unprofitable  to  both 
grazier  and  shipper.  The  grazier  paid 
too  much  for  the  cattle  he  put  on  grass, 
and  at  present  prices  feels  forced,  in 
many  cases,  to  feed  them  over  the  win- 
ter in  the  hope  of  better  prices  next 
spring.  The  home  and  United  "9  States 
mu.ik.eu  for  sheep  have  boon  good,  and 


the  prices  paid  in  Canada  for  hogs  par- 
ticularly so.  Horses  also  have  been  in 
good  demand.  The  general  result  of  all 
farming  industry  in  Ontario  is  shown 
by  larger  purchases,  and  by  payments 
on  mortgages,  implement  notes,  ,  and 
other  debts,  indicating  a  most  healthy 
and  prosperous  condition.  In  tbe  lumber 
trade  in  Ontario  there  has  been  a  reduc- 
tion in  the  cut,  as  in  New  Brunswick, 
but  prices  for  pine  and  hemlock  ar« 
about  at  the  highest,  and  the  year 
has  been  a  prosperous  one.  While  there 
may,  in  the  coming  season,  be  a  still  fur- 
ther advance  in  the  cost  of  production, 
prices  are  so  high  as  to  ensure  a  good 
profit,  and  unless  there  is  a  scarcity  of 
water  in  the  streams  we  shall  probably 
have  an  increased  quantity  manufac- 
tured. 

Interest  in  mining  has  been  stimulated 
by  the  publicity  given  to  the  discovery 
in  northern  Ontario  of  rich  deposits  of 
silver-nickel-cobalt  ores.  Bo  far  as  is 
yet  known,  the  area  in  which  these  ores 
exist  Is  very  limited,  all  tbe  discoveries 
of  any  real  value  being  within  about 
four  miles  of  the  new  town  of  Cobalt, 
where  we  have  recently  escaonsned  a 
branch.  At  present  nothing  definite  can 
be  said  as  to  the  extent  of  the  deposits 
or  the  probable  life  of  the  canw  ^Com- 
paratively little  development  has,  taken 
place,  and  to  what  depth  the  veins  of 
ore  may  run  is  uncertain,  although  a 
diamond  drill  has  traced  one 
rich  vein  to  a  depth  of  over 
300  feet.  But  it  may  safely  be 
said  that  from  the  veins  already  dis- 
covered several  million  dollars'  worth  of 
ore  will  be  taken,  while  there  is  hardly 
any  question  but  that  within  the  small 
area  which  is  known  to  contain  the  ores 
further  discoveries  will  yet  be  made.  A 
large  proportion  of  the  ore  produced 
is  of  a  very  refractory  nature,  and  dif- 
ficulty is  being  experienced  in  disposing 
of  it  at  prices  which  will  give  returns 
for  all  the  valuable  constituents.  It  is 
to  be  hoped  that  before  long  a  satis- 
factory method  of  treatment  will  be 
made  available,  and  that  it  will  be 
found  practicable  to  treat  the  ores  with- 
in the  Province  of  Ontario. 

It  is  probable  that  during  the  coming 
suimmer  there  wilil  be  a  considerable  in- 
flux of  population  into  the  district  sur- 
rounding Cobalt,  and  signs  are  not  want- 
ing that  am  attempt  will  he  made  to 
create  not  only  a  mining  but  a  mining 
stock  boom.  Serious  Losses  to  the  public 
have  dn  the  past  resulted  (from  attempts 
to  .capitalize  mere  prospects  at  prices 
whiV  -jonly  producing  mines  should 
command,  and  it  is  to  be  hoped  that 
no  encouragement  will  now  be  given  to 
any  movement  of  the  kind. 

In  the  manufacturing  centres,  largo 
and  small,  there  is,  with  scarcely  an  ex- 
ception, but  one  experience,  that  of  con- 
tinued growth.  Factories  are  still  being 
enlarged,  manufacturers  in  the  United 
States  are  still  opening  branch  manu- 
facturing establishments  in  Canada,  and 
in  important  businesses,  which  have  an 
unbroken  record  of  increased  sales  for 
several  years,  further  increases  of  20 
and  25  per  cent,  are  stiM  not  uncom- 
mon. Vihds  growth  again  is  causing,  in 
cities  and  towns,  an  unusual  activity  in 
building  and  a  great  increase  in  the  sale- 
.  able  values  of  real  estate.  "Such  ques- 
tions as  the  building  of  workingmen'* 
dwellings  ore  becoming  acute,  and  it  is 
evident  that  the  lar«ax    manufacture™ 
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imay  have  to  do  what  has  already  been 
done  occasionally  in  Canada. — build 
houses  for  their  men.  Manufacturers, 
contractors,  and  even  the  class  o>f  smaJlei 
builders,  are.  as  a*  rule,  behind  in  deliver- 
ies of  goods  or  in  work  being  executed. 
One  of  the  spacially  noticeable  features  is 
the  resumption,  on  a  more  stable  basis, 
of  tlhe  manufacture  of  steel  ^rails  at 
Sault  Rte.  Marie.  WUiile  we  aTe  speak- 
ing (particularly  of  Ontario,  many  of 
these  remarks  apply  to  Canada  as  a 
whole,  and  of  course  much  of  this  activ- 
ity is  the  result  of  the  great  growth  of 
the  West.  Unfortunately,  we  cannot 
have  prosperity,  apparently,  without  a 
general  increase  in  the  cost  of  every- 
thing, and  in  this  connection  tlhe  cost  of 
building  and  the  consequent  cost  of  house 
rent  should  foe  a  matter  of  great  con- 
cern. When  'hard  times  come,  as  come 
they  must,  there  will  be  a  sharp  adjust- 
ment in  some  direction,  because  clearly 
the  wage-earner  will  not  be  able  to  con- 
tinue to  pay  such  rents  as  are  .being  paid 
now  by  the  workingmen  in  our  larger 
cities,  botih  in  the  east  and  in  the  west. 

The  Province  of  Quebec  has  shared 
fully  in  the  general  prosperity  of  Canada 
and  the  only  reason  for  not  enlarging 
upon  this  fact  is  the  absence  of  branches 
of  this  bank,  apart  from  that  in  Mont- 
real, and  therefore  of  naturaJ  sources  ol 
information  regarding  industrial  mat- 
ters. 

In  Ontario  and  Quebec  railroad  bui'd- 
ing  is  proceeding  at  a  pace  which 
marks  a  new  era  in  transportation  in 
this  part  of  Canada.  The  Canadian  ship- 
ping on  the  lakes  is  increasing  in  vol- 
ume most  satisfactorily,  while  at  Mont- 
real there  were  increases  in  the  number 
of  ocean  arrivals  and  departures,  in 
freight  and  passenger  traffic,  in  the  rev- 
enue of  the  port,  and  in  local  canal  traf- 
fic. Shipbuilding  in  Canada  is  now  very 
active,  terminal  facilities  at  Montreal 
and  Quebec  are  being  gradually  improv- 
ed, and  in  almost  every  direction  pro- 
gress i«  evident.  ' 

We  have  had,  however,  on  the  St. 
Lawrence  route  another  season  of  heavy 
losses.  This  must  be  a  matter  of  very 
great  disappointment  to  most  Canadians 
who  have  been  indulging  the  hope  that 
tlhe  condition  of  navigation  on  the  St. 
Lawrence  would,  before  long,  be  suffi- 
ciently improved  to  warrant  '/s  belief 
that  it  is  in  every  way  a  satisfactory 
highway.  We  need  not  hesitate  to  say 
that  this  is  one  of  the  most  important 
points  in  connection  with  the  develop- 
ment of  Canadian  transportation.  There 
is  little  use  in  spending  money  and 
energy  m  the  deveLopiment  of  the  rail- 
way systems  of  this  part  of  Canada 
unless  we  can  be  sure  that  the  com- 
munication by  sea  is  as  perfect  as  it  is 
ihumanly  possible  to  make  it.  We  be- 
lieve great  improvements  aire  being  made 
and  are  in  contemplation,  in  the  way  of 
lighting,  and,  if  there  are  obstructions 
to  navigation  which  can  be  removed,  we 
presume  that  this  will  be  done,  but  in- 
vestigations seem  to  show  that  many  of 
the  accidents  are  due  solely  to  the  care- 
lessness or  incompetency  of  the  pilots. 
This  is  a  grave  Charge,  and  if  true  no 
time  should  be  wasted  in  dealing  with  it. 
as  well  as  with  any  other  defects  which 
are  capable  of  remedy.  We  /eel  sure 
that  the  people  of  Canada  will  sustain 
the  Government  in  practically  any  ex- 
penditure that  is  necessary  in  this  con- 
nection.   » 


NORTHWEST  PROVINCES. 

At  the  moment,  Canada,  to  many  peo- 
ple in  the  United  States  and  Europe, 
means  our  three  Northwest  Provinces, 
and  we  who  live  in  the  east  may  as  well 
become  used  to  the  fact.  Having  re- 
gard to  present  population,  few  places 
are  more  talked  about  than  Winnipeg. 
We  waited  long  to  come  into  possession 
of  this  country,  guarded  as  it  was  bo 
carefully  from  the  settler,  and  in  the 
short  time  during  which  we  have  con- 
trolled its  destiny  we  have  struggled 
hard  with  the  two  great  problems  of  set- 
tlement— transportation  and  immigra- 
tion. It  now  looks  as  if  we  are  to  have 
our  reward-  Many  claims  .have  been 
made  for  this  part  of  Canada  which  fail 
to  take  into  nocount  the  laborious  part . 
which  man  must  play  in  its  development 
and  the  probability  that,  being  inherent- 
ly lazy,  he  will  not  quite  do  his  best. 
On  the  other  hand,  there  have  been  writ- 
ers about  the  Northwest  whose  pessi- 
mistic views  are  obviously  the  result  of 
holding  a  brief  which  calls  for  the  coun- 
sel of  despair  instead  of  hope.  The 
plain  statement  of  the  truth,  however,  as 
far  as  it  has  been  ascertained,  is  all  that 
the  country  needs.  It  is  clearly  a  part 
of  the  world  where  many  millions  of  peo- 
ple may  work  out  their  material  inde- 
pendence; may,  in  proportion  to  their 
industry  and  intelligence,  become  owners 
of  "^property;  and  where  a  larger  pro- 
portion than  is  often  the  case  in  the 
world  may  become  actually  wealthy. 

When  in  August  many  were  estimat- 
ing the  wheat  crop  at  90,000.000  to  100,- 
000.000  bushels,  we  sent,  to  London  the 
estimate  of  our  Winnipeg  manager, 
which  was  82,540,000  bushels.  For  all 
grains  together  his  estimate  was  174,- 
125,000  bushels.  The  crop  lias  now  been 
'harvested  and  largely  marketed,  and  the 
revised  report  of  the  Northwest  Grain 
Dealers'  Association  at  October  loth, 
was  as  follows: — 

Acres.    Bush. per  acre.  Ttl.  bush 
Wheat    ...4,010,000  21.6  80.810,400 

Oats   ..    ..1,423,000  46.8  66,311,800 

Barley     ..    433.800  81.0  13.447.S00 

Flax  ....      34,900  13.7  478,130 

A  total  of  167,048.130  bushels. 

The  conditions  under  which  the  crop 
was  sown,  ripened  and  harvested  were 
all  more  favorable  than  we  have  the 
right  to  expect  every  year,  and  a  marked 
contrast  to  those  of  the  previous  year. 
Perhaps  the  most  satisfactory  feature 
of  the  wheat  crop  is  the  proportion, 
said  to  be  as  high  as  80  to  85  per  cent, 
which  is  classified  as  high-grade  milling 
wheat,  i  And  it  is  to  be  remembered 
that  our  wheat,  w'hen  compared  with 
the  wheat  similarly  graded  in  the  United 
States,  is  really  so  superior  to  the  latter 
as  to  put  our  farmers  to  some  disadvan- 
tage in  obtaining  what  their  wheat  is 
really  worth.  i 

The  money  value,  although  seriously 
affected  bv  the  fall  in  the  price  of  wheat, 
must,  nevertheless,  be  from  $70,000,000 
to  $75,000000,  and  to  this  must  be  added 
that  of  the  cattle,  hogs,  horses,  dairy 
produce,  etc.  This  is  not  a  large  sum 
of  money  compared  with  agricultural 
figures  in  older  parts  of  the  world,  but 
it  is  a  very  large  sum  of  money  for  a 
country  so  young  in  everything  which 
contributes  to  industrial  success.  Sta- 
tistics regarding  new  countries  have 
much  "^greater  significance  as  indications 
of  the  possibilities  of  the  future  than  as 
illustrations  of  the  present,  and  those 
we  submit,  regarded  in  connection  with 
the  very  small  proportion  of  the  avail- 
able area  wliifih.  has  J'ct  .besfi  settled,  are 
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enough  to  dispose  of  doubt  as  to  out 
ability  at  some  time  in  the  not  distant 
future  to  supply  Great  Britain  with  hei 
requirements  in  cereals. 

jWhen  nature  is  willing  to  do  so  much 
for  us  It  is  depressing  to  consider  how 
badly  man  often  does  his  part.  )  There 
is  unfortunately  no  longer  any  room  for 
doubt  that  many  of  the  more  early  set- 
tled of  tone  Manitoba  farms  are  decreas- 
ing in  productive  power  because  the  land 
has  been  allowed  to  deteriorate.  .Farm- 
ers who  are  careless  year  after  year  in 
the  selection  of  seed,  "who  neglect  to  de- 
stroy noxious  weeds,  who  wild  not  con- 
sider their  land  an  changing  crops  from 
year  to  year,  or  protect  their  crops  when 
being  harvested,  ore  simply  enemies  to 
the  public  good,  and  should,  as  far  as 
the  law  permits,  be  treated  as  such.  If 
the  municipal  authorities  would  carry 
out  the  law,  both  as  to  farmers  who  al- 
low noxious  weeds  to  grow  on  their 
farms,  and  as  to  their  own  road  allow- 
ances, a  change  would  at  once  result  so 
great  as  to  show  how  criminally  reckless 
is  the  neglect  of  such  a  course.  We  are 
glad  to  hear  that  the  Oanadian  Pacific 
and  the  Canadian  Northern  Railways, 
working  in  conjunction  with  the  officers 
of  the  Experimental  Farms,  are  sending 
over  their  lines  special  cars  filled  with 
samples  of  grain  and  of  noxious  weeds, 
and  in  charge  of  lecturers  who  will  il- 
lustrate the  advantage  of  good  seed,  the 
best  methods  of  cultivating  grain  and  of 
exterminating  weeds,  and  the  effect  and 
the  loss  in  money  from  diseases  of  wheat. 
By  far  the  most  interesting  fact  in  grain- 
growing  in  the  Northwest  at  present  is 
what  might  be  called  the  discovery  that 
we  have  great  winter  wheat  areas  where 
until  lately  we  had  not  even  considered 
that  winter  wheat  could  be  grown.  In 
1903  we  raised  less  than  30,000  bushels 
of  winter  wheat,  while  last  year  the 
quantity  in  Alberta  is  estimated  at  over 
1,500,000  bushels.  The  highest  authori- 
ties in  the  United  States  are  most  en- 
thusiastic as  to  its  quality,  and  as  to  the 
value  of  land  which  produces  such  an 
article  of  commerce,  while  in  competition 
with  winter  wheat  from  all  parts  of  the 
United  States  the  best  of  our.  varieties 
carried  off  the  gold  medail  at  the  Lewis 
and  Clark  Exhibition,  recently  held  in 
Portland,  Oregon.  To  add  to  the  im- 
portance of  the  discovery,  this  wheat 
has.  thus  far  in  Alberta,  been  most 
largely  grown  in  localities  which  were 
not  by  eastern  people  included  in  the 
wheat,  but  rather  in  the  cattle,  coun- 
try. Winter  wheat  has  also  been  grown 
successfully  in  other  localities,  notably 
In  the  Swan  River  Valley  in  northern 
Manitoba,  where,  for  four  years,  experi- 
ments have  demonstrated  its  success. 
These  two  districts  arc  so  remote  and  so 
different  geographically  that  it  is  hardly 
safe  to  venture  a  guess  as  to  what  we 
may  not  hope  to  accomplish  in  this  very 
important  development.  x 

There  has  been  a  large  increase  in  the 
shipments  of  cattle  to  the  east,  and  as 
a  whole  prices  were  better  than  last 
year.  While  conditions  for  the  profitable 
grazing  of  cattle  by  farmers  are  not  as 
favorable  as  we  could  wish,  there  will 
doubtless  be  a  steady  increase  in  live 
stock  shipments,  and  in  time  this  will  be 
a  most  valuable  feature  in  farming 
throughout  the  three  Provinces.  There 
is  a  noticeable  improvement  in  the 
character  of  the  breeding  of  cattle  and 
horses  In  several  Localities,  but  h  r>~s_  ar* 
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not  increasing  satisfactorily  in  nuniDer: 
nor  are  dairjyting  and  the  smaller  ad- 
juncts of  good  farming,  smch  as  pou  I  try- 
raising,  obtaining  sufficient  attention. 
Our  Northwestern  fanners  should  not 
delay  too  long  developing  along  line* 
which  lhave  been  successful  in  such  states 
as  Iowa,  Minnesota  and  others,  especial- 
ly in  view  of  the  deterioration  of  'foe 
land  to  which  we  hove  referred. 

In  the  ranching  districts  the  condi- 
tions under  which  cattle  were  fattened 
have  varied,  being  excellent  in  most 
parts  and  in  others  while  not  bad,  still 
not  quite  satisfactory.  Sales  have  been 
larger  than  last  year,  prices  better,  and 
the  industr)y  has  prospered.  The  sale  of 
one  of  the  largest  and  best-known 
ranches  in  Alberta,  however,  to  the  auth- 
orities of  the  Mormon  Church,  at  a 
price  which  means  the  re-saile  of  the 
ranch  for  farming  purposes,  is  only  one 
of  many  indications  that  the  future  of 
the  large  ranch  is  at  least  uncertain. 
There  are  undoubtedly  large  areas  much 
more  suitable  for  ranching  than  for  any- 
thing else,  while  other  pacts  of  Southern 
Alberta  are  destined  to  be  converted  into 
successful  farms,  growing  among  other 
things  the  best  of  winter  wheat.  And 
in  this  connection  we  must  not  forget 
the  important  enterprise  of  sugar-mak- 
ing in  Alberta,  based  entirely  on  beet 
crops,  grown  in  that  Province. 

One  wonders  how  many  eastern  Can- 
adians realize  that  there  are  already  in 
Manitoba  alone  over  3,000  miles  of  rail- 
way. \When  we  consider  what  railways 
have  done  for  Manitoba,  we  may  im- 
agine the  intense  interest  in  the  new 
Provinces  in  the  building  of  the  Grand 
Trunk  Pacific  Railway,  which  will  open 
up  another  great  stretch  of  fertile  lands ; 
In  the  entry  of  the  Canadian  Northern 
Railway  into  Edmonton;  and  in  the 
proposal  of  the  Canadian  Pacific  Rail- 
way to  build  from  the  southeast  to  the 
same  point.  These  new  Provinces,  tran- 
sected hy  main  lines  of  transcontinental 
railways,  will  need  rapidly  manty  miles 
of  branch  lines,  and  we  may  expect  great 
development  of  this  kind 

Saskatchewan  and  Aliberta  are  each  so 
tnucfh    larger    tuan      AliaiiiU»o.u,    aua    the 

new  senders  are  to  so  much  greater  an 
extent  going  into  these  new  Provinces, 
that  it  will  try  our  ability  to  the  ut- 
most to  keep  pace  in  railways  and  all 
other  aids  to  material  progress.  These 
new  Provinces  are  not  only  possessed  of 
great  possibilities  as  producers  of  grain 
and  cattle,  they  also  contain  in  large 
quantities,  coal,  lumber,  oil  and  other 
natural  resources.  The  fur  trade  of 
last  year  for  that  part  of  the  Territories 
north  of  the  new  Provinces  which  is 
tributary  to  Edmonton,  is  estimated  in 
value  at  over  a  million  dollars 

Immigration  is  now  very  large,  Uie 
numbers  coming  from  the  United  States 
being  still  much  greater  than  those  from 
Europe,  while  the  ^movement  of  Can- 
adians from  the  east  to  the  west  of  Lake 
Superior  is  almost  half  as  great  as  the 
immigration  from  the  United  States. 
The  land  sales  are  so  large  that  the 
railwalyi,  land  and  colonization  compan- 
ies have  materially  advanced  their 
prices.  In  this  connection  we  again 
draw  attention  to  the  wide  range  of  land 
speculation  throughout  the  west.  "'That 
men  should  invest  or  speculate  in  land 
Where  land  is  almost  the  one  great  as- 
set is  inevitable;  that  farmers  should 
buj  *and  try  to  hold  moTe  land  than 
they  can  easily  cultivate,  although  tbfti 


are  dependent  upon  an  uncertain  labor 
market,  is  quite  natural  under  the  cir- 
cumstances; but  when  an  entire  com- 
munity —  merchants,  manufacturers, 
farmers,  professional  men  and  clerks — is 
engaged  in  the  effort  to  increase  .the 
price  of  land,  trouble  must  come  sooner 
or  later..  There  are,  of  course,  many 
things  transpiring  which  will  legitimate- 
ly advance  the  market  value  of  land 
in  town  and  country,  but  these  intlu- 
ences  are  at  the  moment  probaibly  jess 
powerful!  than  the  mere  views  of  a  com- 
munity bent  on  holding  for  a  rise  land 
for  which  many  have  no  personal  use. 
Some  dajji  or  other  an  uncomfortably 
large  number  will  wish  to  sell  at  t!;e 
same  time,  and  grievous  loss  will  doubt- 
less result. 

Public  improvements  by  municipalities 
and  the  erection  of  buildings  of  all  kinds 
throughout,  the  three  Provinces  have 
been  proceeding  at  a  remarkable  pace. 
The  increase  in  building  during  1904  in 
Winnipeg  seemed  to  make  it  improbable  ■ 
that  there  would  be  a  much  further  in- 
crease in  1905.  The  buildings  erected, 
however,  in  1905,  are  almost  twice  as 
many  as  in  the  previous  year,  although 
the  aggregate  cost  is  not  very  much 
in  excess.  The  supply  of  houses  in 
Winnipeg  seems  now  about  equal  to  the 
demand,  and'  it  is  to  be  hoped  that  this 
will  cause  some  check  to  building  of  a 
speculative   character.. 

The  payment  of  debts  is  of  course  ma- 
terially better  than  in  1904.  It  is  abun- 
dantly evident,  however,  that  people 
throughout  the  West  have  incurred 
heavy  debts  for  the  holding  of  farm  and 
city  property,  and  but  for  this  and  the 
unsatisfactory  crop  of  1904  the  financial 
effect  of  the  present  crop  would  have 
been  much  more  satisfactory.  We  are 
glad  to  notice  that  throughout  the  West 
there  is  a  determination  on  the  part  of 
those  extending  credit  to  be  much  more 
rigid   and  careful   in   future. 

BRITISH  COLUMBIA. 

While  the  Northwestern  Provinces 
have  had  more  attention  from  Eastern 
Canada  and  from  the  outside  world  dur- 
ing the  past  year,  no  Province  in  Can- 
ada has  had  greater  prosperity  relative- 
ly to  its  immediate  possibilities  than 
British  Columbia  This  huge  Province, 
destined  probably  some  day  to  outstrip 
all  others  in  wealth,  with  resources 
which  require  literally  millions  of  peo- 
ple for  their  development,  has  at  present 
but  a  handful,  as  it  were,  of  people.  It 
is  so  rich  in  products  of  both  sea  and 
river,  valley  and  mountain,— fish,  fruit, 
grain,  cattle,  timber,  coal,  and  almost 
all  minerals;  it  is  so  lovely  a  country 
for  man  to  live  in:  and  it  can  eventually 
be  so  largely  self-supporting  because  of 
its  possibilities  in  producing  varieties  of 
food  and  varieties  of  manufactures, 
that  no  one  can  doubt  as  to  the  char- 
acter of  its  industrial  future.  But  the 
physical  and  financial  problem  of  British 
Columbia  is  by  far  the  most  difficult  of 
any  of  the  Provinces,  and  it  seems  desir- 
able that  the  other  people  of  Canada 
should  appreciate  what  the  British  Co- 
lumbians have  to  do.  Individually  the 
people  of  this  Province  are  well  off,  and 
the  growth  of  the  city  of  Vancouver  is 
as  startling  as  that  of  Winnipeg,  Cal- 
gary or  Edmonton,  but  the  number  of 
people  in  British  Columbia  is  about  the 
same  as  in  the  city  of  Toronto,  and  a 
large  part  is  not  of  white  blood.  This 
small  body  is  called  upon  to  make  the 
initial  expenditures  necessary   to  reader 
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even  the  earliest  conditions  of  settlement 
possible-  And  these  initial  expenditures 
mean  roads  built  in  one  of  the  most  dif- 
ficult of  countries,  bridges  across  great 
rivers,  etc.;  indeed,  at  every  point,  the 
first  outlay  is  most  costly,  especially  as 
compared  with  that  of  the  prairie  Prov- 
inces. And  when  communication  is 
made,  the  individual  again  has  to  ex- 
pond  unusual  labor  and  money  before  he 
can  get  any  return.  The  ultimate  re- 
sult of  such  initial  expenditure,  if  wisely 
made,  is  not  a  matter  of  doubt,  but  the 
difficulties  explain  why  British  Columbia 
grows  more  slowly  in  population  than 
we  all  wish 

The  lumber  business,  depending  as  It 
still  does  mainly  upon  the  prairie  Prov- 
inces, has  been  very  satisfactory,  as  to 
both  volume  and  price.  In  coal  mining 
there  has  been  a  handsome  increase  in 
production  of  both  coal  and  coke,  and 
several  new  mines  are  being  opened. 
There  seems  to  be  no  reason  why  these 
two  staple  industries  should  not  grow 
steadily,  especially  in  view  of  the  almost 
unlimited  raw  material,  until  British  Co- 
lumbia takes  its  place  among  the  great 
coal  and  lumber  producers  of  the  world. 
In  anticipation  of  this  several  large  sale9 
of  timber  limits  have  recently  taken 
place  at  good  prices,  and  among  the 
buyers  are  a  good  many  Americans. 
Copper  mining  and  smelting  are  now 
established  and  profitable  industries- 
They  require  large  capital  and  complete 
technical  knowledge,  but  the  results  of 
such  a  combination  seem  to  be  as  sure 
as  in  other  well-managed  manufacturing 
businesses.  The  year's  output  of  the 
Boundary  mining  district  is  about  1,000- 
000  tons.  There  is  a  marked  improve- 
ment in  lead  and  silver  mining  and  th» 
outlook  seems  better  than  for  many 
years.  ' 

The  cattle  ranching  business  has  been 
fairly  good;  important  movements  look- 
ing to  the  growing  of  fruit  on  a  large 
scalle  are  being  made;  irrigation  in  some 
dry  districts  is  being  successfully  car- 
ried on;  farming  and  dairying  in  the 
districts  where  pursued  have  been  prof- 
itable, and,  generally,  all  land  operations 
have  yielded1  a  good  return  for  labor  be- 
stowed thereon.  Increase  in  the  value 
of  real  estate  and  activity  in  building 
have  been  as  marked  as  in  other  parts 
of  Canada,  and  in  Vancouver  especial  Ijy 
speculation  in  real  estate  has  reached 
proportions  which  promise  trouble  Sot 
some  of  the  investors.  > 

This   being   the  year   for   the   curious 

quadrennial  recurrence  of  large  returns 

from  the  Prase.v  River,  salmon  fishing  in 

British  Columbia  has  been  successful,  and 

the  fish  have  fortunately  brought  a  high 
market  price,    uie  previous  varee  year* 

have  Ibeen  so  unsatisfactory  that  vigor- 
ous steps  for  the  preservation  of  thU 
great  industry  have  become  '  plainly 
necessary,  and  we  are  glad  to  know  that 
as  one  of  the  results  from  a  Commis- 
sion appointed  by  the  Dominion  Gov- 
ernment we  are  likely  to  have  much 
more  attention  paid  hereafter  to  the  fish- 
ing interests  of  the  Pacific  than  has 
hitherto  been  the  case.  We  cannot  ex- 
pect that  the  next  three  years  will  pro- 
duce satisfactory  results,  but  if  arrange- 
ments now  in  contemplation  can  be 
completed,  the  result  should  be  a  stead|\ 
prosecution  of  efforts  at  increasing  the 
number  of  salmon,  and,  if  these  are 
successful,  we  may  in  the  course  of  time 
build  up  the  three  lean  years  of  the 
Eraser  River  to  the  level  of  the  fourth 
year,  and  we  may  also  improve  all  other 
l-fritish    Columbia    sakuon      rivers.     The 
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object  is  so  vitally  important  to  Brit- 
ism  uoiumbia  that  we  can  onily  nope 
that  polities  will  not  be  allowed  in  any 
manner  whatever  to  interfere  witlh  the 
desired  Jesuit.  Salmon  fishing  is,  how- 
ever, only  a  small  part  of  the  great  fish- 
ing rights  possessed  by  Canada  to  the 
Pacific  Ocean  and  the  rivers  running 
thereto.  .  The  supplies  of  halibut  and 
herring  are  almost  inexhaustible,  and 
there  are  large  quantities  of  other  fish, 
such  as  smelts,  cod,  whiting,  etc.,  but  at 
present  the  business  of  fishing  is  not 
well  organized,  nor  is  there  sufficient 
ski lil  in  the  community  to  make  the 
best  use  of  this  great  natural  source  of 
weailfch.  It  is  doubtful  if  in  eastern 
Oanada  and  in  foreign  countries  any 
conception  has  been  formed  of  the  ex- 
tent and  richness  of  the  fislhing  grounds 
owned  by  British  Columibia.  At  the 
present  time  the  United  States  fisher- 
men are  taking  large  quantities  of  hali- 
but, using  our  ports  for  refuge  in  ease 
of  storm,  aind  shipping  their  halibut 
from  Vancouver  in  bond  to  the  United 
States.  We  cannot,  of  course,  interfere 
with  any  legal  rights  they  have,  but 
suretl(yi,  as  in  the  case  of  the  Atlantic 
fisheries,  we  ought  not  positively  to  aid 
audi  a  diversion  of  our  natural  products. 
In  this  connection  we  should  also  like 
to  draw  attention  to  the  unfortunate 
effect  of  the  exclusion  of  Mongolian 
labor.  It  was  of  most  noticeable  value 
in  connection  with  both  fislhing  and  can- 
ning, and  the  lack  of  such  labor  must 
have  a  very  deterrent  effect  upon  pro- 
gress in  this  particular  industry. 

There  has  been  considerable  railroad 
building  in  southern  British  Columbia, 
and  sooner  or  later  large  developments 
must  follow  the  building  of  the  Grand 
Trunk  Pacific  Railway  across  the  upper 
part  of  the  Province.  The  sale  of  the 
Esquimolt  &  Nanadmo  Railway  to  the 
Canadian  (Pacific  Railway  should  also 
have  an  important  effect  upon  the  de- 
velopment of  Vancouver  Island. 

UNITED  STATES. 

In  common  with  most  other  portions 
of  North  America,  the  Pacific  coast 
States  of  Washington,  Oregon  and  Cali- 
fornia, in  all  of  which  we  have  branches, 
have  enjoyed  unusual  prosperity  during 
the  past  year,  exceeding  in  many  re- 
spects any  record  in  the  past 

The  wheat  crop  in  Washington  has 
been  the  largest  in  its  history;  the  sal- 
mon season  has  been  very  satisfactory 
and  profitable,  both  in  volume  and  in 
price;  the  lumber  business  has  improved 
over  that  of  the  previous  year;  the  crop 
of  hops  is  larger  than  usual,  but  the 
great  fall  in  price  has  made  the  business 
unprofitable;  the  trade  with  Alaska  and 
tha  north  has  been,  better  than  for  sev- 
eral years;  the  end  of  the  Eastern  war 
has  been  followed  by  a  great  increase 
in  the  trans-Pacific  trade;  preparations 
are  evidently  being  made  for  the  en- 
trance into  Seattle  of  new  transcon- 
tinental roads:  and  generally  bhe  year 
has  been  one  of  the  most  prosperous  in 
the  history  of  Washington.  It  would 
not  be  wise  for  any  one  to  venture  upon 
an  estimate  of  the  probable  effect  on 
Washington  of  the  development  of  Al- 
aska -which  is  so  rapidly  going  on; 
of  the  trans-Pacific  trade  now  only  in  its 
infancy;  and  of  the  development  of 
its  own  vast  resources  in  timber,  and 
in  lands  suitable  for  wheat  culture. 
While  the  gold  which  has  reached  Seat- 
tle from  the  Yukon    showe  a  total  ol 


only  $7,861,000,  the  results  from  Nome, 
Xanana  and  other  sources  bring  the 
total  up  to  $18,667,000,  and  it  seems 
clear  that,  while  there  must  be  de- 
creases in  va/rious  camps,  the  total  is  not 
likeUji  to  decrease  for  some  time  to  come, 
especially  as  so  little  territory  has  as  yet 
been  worked  by  dredges  or  hydraulics. 

We  find  a  similar  prosperity  in  Ore- 
gon. ,The  product  in  lumiber  was  about 
the  same  as  last  year,  with  better  prices. 
The  State  is  said  to  have  in  standing 
timber  two  hundred  and  thirty-five  bil- 
lion feet,  occupying  about  54,000  square 
miles.  This  must  be  one  of  the  world's 
greatest  timber  reserves.  The  yield  of 
wheat  has  increased,  with  a  better  out- 
look for  the  next  crop  than  for  many 
years  past,  and  flour  exports  are  larger. 
The  results  from  fishing  were  excellent. 
indeed  as  good  as  in  1904.  Other  in- 
dustries, such  as  dairying  and  wool, 
have  done  well,  while  hops,  fruit,  etc., 
have  had  vanying  success.  The  total  re- 
sults of  all  industry  have  given  Oregon 
a  signal  year  of  progress. 

California  has  had  some  features  of  an 
unfavorable  kind,  but  still  the  year  is 
regarded  as  the  best  in  the  history  of 
the  State.  The  wheat  crop  was  very 
unsatisfactory,  the  yield  being  but  about 
12.000,000  bushels,  against  32.000,000  in 
189°.  The  character  of  farming  in  the 
State  is  apparently  bad,  and  the  decline 
can  be  only  partially  attributed  to  an 
unfavorable  season.  The  receipts  of 
salmon  from  Alaska  were  the  largest 
since  1901.  The  manufacture  of  redwood 
lumber  has  increased  and  the  total  for 
1905  is  about  340.000,000  feet,  as  against 
209,000.000  in  1900,  each  intervening  year 
showing  a  moderate  but  steady  growth. 
The  receipts  of  lumber  of  all  kinds  at 
San  Francisco  for  1905  were  759,000.000 
feet,  V  handsome  increase  over  1904. 
The  value  of  the  crops  of  oranges  and 
lemons  is  about  $40,000,000,  as  compared 
with  $30,000,000  in  1904.  The  crop  of 
grapes  for  wine,  table  and  raisins  was 
about  three-quarters  of  an  average,  but 
the  quality  was  the  best  yet  known. 
The  trade  in  canned  and  green  fruits  was 
very  large  and  profitable,  stimulated  par- 
ticularly by  the  poor  fruit  crops  of  the 
Eastern  and  Middle  States.  California 
is  steadily  increasing  in  wealth  and  pop- 
ulation, railroad  building  is  proceeding 
rapidly,  shipping  is  again  profitable,  while 
real  estate  and  building  both  here  and  in 
Oregon  and  Washington  are  exhibiting 
the  same  activity  as  elsewhere  in  the 
United   States   and  Canada. 

Considering  the  United  States  gener- 
ally, the  conditions  are  distinctly  pros- 
perous. With  another  great  corn  crop, 
this  year  exceeding  two  and  a  half  bil- 
lion bushels,  with  a  wheat  crop  of  about 
700,000,000  bushels — only  once  exceeded 
before,  and  about  150,000,000  bush- 
els larger  than  in  1904 — with 
other  grain  crops  slightly  larger, 
and  with  a  cotton  crop  of 
about  normal  proportions,  the  basis 
of  a  great  commerce  is  established.  The 
exports  exceeded  a  billion  and  a  half 
of  dollars,  while  the  imports  for  the 
second  time  exceeded  a  billion  dollars, 
these  figures  leaving  an  enormous  bal- 
ance of  trade  in  favor  of  the  -United 
States.  Their  internal  trade  has  been 
on  a  greater  scale  than  ever.  There  is 
evidence  of  this  in  every  kind  of  busi- 
ness activity,  but  in  nothing  more  clear- 
ly than  the  usual  test  of  expanding 
trade— that  of  iron  and  steel.  Almost 
every  blast  furnace  is  in  operation*,  the 
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volume  of  ore  being  transported  from 
the  mines,  and  consequently  of  pig  iron 
manufactured,  exceeding  all  ,  previous 
experience.  This  enormous  volume  of 
legitimate  and  profitable  trade  is  un- 
fortunately, but  perhaps  naturally,  ao- 
companied  by  excessive  speculation  to 
securities,  with  prices  which  certainly 
seem  perilously  high.  The  country's  re- 
quirements for  bank  loans  are  very 
large  indeed,  and  the  rates  paid  for 
money  in  New  York  recently,  although 
only  from  day  to  day  and  for  speculative 
purposes,  are  a  sufficient  indication  of 
an  overstrained  condition.  One  cannot 
view  without  ooncern  such  an  abnormal 
state  of  affairs,  and  it  is  to  be  hoped 
that  the  real  business  interests  of  the 
country  will  not  suffer  because  of  the 
volume  and  the  pace  of  stock  specula- 
tion. 

Before  sitting  down  I  would  like  to 
remind  gentlemen  who  are  here — and  I 
have  said  the  same  thing  before — that 
this  report,  which  is  filled  with  many 
dry  facts,  and  altogether  too  many  fig- 
ures, is  really  not  prepared  so  much  for 
those  who  are  good  enough  to  be  pre- 
sent and  listen  to  it.  as  for  the  3,500 
shareholders  and  for  the  customers  of 
the  bank  in  the  various  Provinces,  and 
in  the  various  States  to  which  I  have 
referred.  I  make  this  statement  be- 
cause it  may  seem  curious  to  you  that 
we  should  be  interested  in  many  facts 
which  seem  quite  local.  They  are  local 
so  far  as  people  in  Toronto  are  concern- 
ed but  they  are  deeply  interesting  to 
people  in  the  various  sections  with  which 
I  have  dealt. 

The  motion  for  the  adoption  of  the 
rer>ort  was  then  out  and  carried- 

WAS  OUT  OF  SODA. 

Tom  Ricker  kept  a  country  store 
in  Shapleigh,  Me.,  years  ago.  He  was 
constitutionally  tired  ;  hated  to  move 
unless  it  was  absolutely  necessary. 
One  Summer  afternoon,  when  he  was 
enjoying  a  nap  in  his  old  armchair, 
his  head  tilted  back  against  a  pile  of 
grain  bags,  a  customer  came  in. 

"I  want  a  package  of  washing  soda, 
Tom,"  she  said. 

"Haven't  any,"  the  proprietor 
drawled,  as  he  stretched  his  arms  and 
rubbed  his  eyes. 

The  customer  looked  along  the  top 
shelf,  where  he  had  generally  kept  his 
washing  soda  packages. 

"Why,  yes,  you  have,  Thomas.  I 
see  a  package  of  soda  up  there  on  the 
top  shelf,"   said  she. 

The  trader  yawned  again,  and,  still 
holding  down  his  comfortable  seat, 
replied  : 

"Yes,  I  know  they's  one  package 
there,  but  it's  the  last  I've  got  in 
stock,  and,  yer  see,  I  don't  want  ter 
git  entirely  out  er  sody." 

Then  he  resumed  his  nap,  and  the 
exasperated  customer  left. 

"Say,  you  oughtn't  to  push  me  so 
about  that  account.  I  really  am 
short." 

"Yes,  but  why  should  you  be  short 
so  long  ?" 

"How  often  do  you  kill  people  on 
this  line  ?"  asked  a  nervous  passen- 
ger of  a  trolley  car  conductor  one 
day. 

"Onlv  once,  sir,"  replied  the  con- 
ductor. 
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NEW  WHOLESALE  MILLINERY 

We  beg  to  announce  to  the  trade  that  we  have  opened  new  millinery 
warerooms  at  the  address  below,  where  you  will  find  us  at  the 

SPRING,  1906,  OPENINGS 

MONDAY,  MARCH   5th,  AND   FOLLOWING   DAYS 

with  a  complete  new  stock  of  the  latest  Pattern  Hats,  the  creation  of  the 
best  Paris  and  New  York  artists. 

Flowers,  Ribbons,  Chiffons,  Tulles  and  Millinery  Goods 

OF     EVERY     DESCRIPTION 

Our  Mr.  Harper's  thorough  experience  and  reputation  in  the  trade  is, 
we  think,  a  guarantee  that  customers  dealing  with  us  will  receive  treatment 
in  every  respect  equal  to  that  accorded  by  any  house  in  Canada. 

Our  Goods  are  ALL  ENTIRELY  NEW  (no  old  stock).  You  know  how 
important  this  is  in  the  Millinery  Business. 

!£3rBe  sure  to  call  and  see  us.     You  will  be  made  welcome. 

GEO.  D.  HARPER  &  CO. 


1805  Notre  Dame  Street  (Old  Number) 
227  West  Notre  Dame  Street  (New  Number) 


MONTREAL 
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WHOLESALE  MILLINERY 


MarcK  ' 

5, 
1906 


Our .  .  . 

FIRST  EXHIBIT 

of  the 

Season's 
Patterns 


Vi 


will  take  place   week  commencing 

Monday,  MarcK  5th 


WE  ARE  NOW  READY  to  receive  early  buyers 


STOCK  IN  ALL    DEPARTMENTS 
COMPLETE 


VALUES    BETTER    THAN    EVER 


The  D.  McCALL  CO.,  Limited 
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A  CATHOLICITY  of  choice  that  does  not  verge 
on  the  extreme  is  seen  in  the  chosen  shapes 
for  the  Spring  hat.  Small  shapes,  not  tiny 
ones,  are  in  evidence;  medium  in  high  favor, 
and  the  larger  shapes  are  decidedly  good.  The 
plateaux  that  were  so  much  liked  last  year  are  back  with 
added  popularity  this  Spring,  and  a  further  development 
in  the  same  direction  lies  in  the  cones,  hoods,  coronets, 
etc.,  as  they  are  variously  termed.  These  are  something 
like  a  huge  old-fashioned  sugar  paper,  and,  like  the 
plateau,  can  be  bent  and  twisted  at  will. 

Judging  from  the  way  this  class  of  goods  are  selling, 
bats  of  this  class  will  be  one  of  the  leading,  if  not  the 
leading,  features  of  the  season.  This  will  be  welcome 
news  to  the  clever  milliner,  as  it  gives  great  scope  for 
the  displaying  of  taste  and  originality,  and  also  is  not  so 
easily  imitated.  First  and  foremost  in  this  class  comes 
leghorn;  indeed  novelties  in  leghorn  are  most  prominent, 
and  the  demand  is  exceeding  expectations.  The  natural 
shade  undressed  leghorn  is  in  high  favor,  and  leghorn  is 
dyed  in  all  the  fashionable  shades,  in  ciel  and  vierge,  in 
vieux  rose  and  burgundy,  in  helio  and  plum,  in  tileul 
and  forest  green,  etc. 

The  tendency  is  all  to  the  plain,  fine  straws,  and 
tugal,  chip,  Milan,  neapolitan  and  tuscan  straws  are  in 
high  favor,  and  panamas  and  manillas  are  also  shown, 
and  as  this  is  a  decided  color,  though  a  light  color,  sea- 
son, besides  the  natural 
shades  which  are  greatly 
favored,  all  the  prominent 
straws  come  in  the  new 
shades. 

Decidedly  the  trend  of 
fashion  is  all  in  favor  of 
the  body  or  pressed  hat, 
and  quite  a  number  of  last 
season's  styles  are  shown  in 
continuation  or  develop- 
ment, one  of  the  most 
familiar  of  which  is  the 
melon  or  derby  crown. 
Though  the  crown  is  the 
same,  the  brim  effects  that 
are  married  to  it  are  totally 
different.  Another  of  last 
season's  novelties  that  is 
again  presented  is  the  mush- 
room, which  is  one  of  the 
Empire  styles  that  has 
taffen  a  firm  roat.  The 
mushroom  sailor  is  a  be- 
coming new  shape  that  has 
some  of  the  character  of 
both  styles.  The  high  back 
is  here  again,  but  with  a 
difference.  It  is  the  ban- 
deau    in     most   cases     that 

gives  the  height,  and  even  when  the  brim  droops  at  the 
black,  as  it  does  in  some  of  the  latest  shapes,  it  is  raised 
high  off  the  head  on  a  bandeau.  Indeed  the  bandeau  is 
uSed  to  give  the  character  to  most  hats  and  raises  it  off 
the  head  all  round,  with  an  additional  crescent-shaped 
one  which  raises  the  back,  and  in  most  cases  also  the 
left  side  to  some  extent. 

Sailors  are  shown  in  big  variety,   and  sailors  are    a 


certain  shape  for  the  coming  sc;im>h.  Trimmings  an 
all  of  a  light  character — malines,  chiffons,  ribbons  and 
flowers  chiefly.  Indeed,  the  prediction  is  made  that  we 
are  to  witness  the  greatest  ribbon  and  flower  season  yet 
experienced  in  Canada,  a  prediction  that  is  favored  by 
the  advance  styles  shown  by  The  Review.  Flowers  are 
to  be  used  in  profusion,  chiefly  medium  and  small  in 
wreaths  and  in  banked  effects.  Roses  are  the  first  fav- 
orites,   though    for    special    positions   larger   flowers     are 


\ 


Paris  Model,  Designed  by 
Marescourt  Soeurs,  Paris. 
Thistle  Colored  Straw,  trim- 
med with  three  shades  of  Rib- 
bon to  match,  ostrich  and 
Jacqueminot  Roses. 


favored.  Maiden  hair  fern,  feathery  mosses,  asparagus 
fern,  etc.,  often  veiled  with  maline,  are  used.  Maline  al- 
most invariable  is  used  on  the  bandeau. 

Pearl  buckles  are  generally  used,  often  tinted,  but 
the  novelty  in  buckles  and  ornaments  is  tortoise-shell 
and  amber.  Not  only  are  they  shown  in  buckles,  but 
also  in  hat  pins,  with  large  balls  of  the  shell  for  the 
head  of  the  pin.     On  the  tailored  hats  many  wings    are 


c5 


Dry   Goods  Review 


MILLINERY 


February,   1906 


used,  and  these  are  of  a  decidedly  novel  character. 
Ostrich  ip  much  in  evidence  in  novelty  shades  and  in 
white,    with    white   in   high  favor  for  the  coining  season. 

READY-TO-WEAR  HATS. 

IN  some  quarters  considerable  doubt  is  thrown  on  the 
standing  of  the    ready-to-wear  hat.     Ready-to-wears 

came  as  a  novelty  to  the  trade  some  seasons  back, 
and  as  they  were  smart  and  practical  they  were  a  great 
success,  but  like  all  great  successes,  they  had  imitators 
who  brought  them  out  in  cheaper  and  cheaper  lines,  and 
these  cheap  lines  are  chiefly  responsible  for  a  measure  of 
last  season's  trouble,  for  it  is  in  this  grade  of  goods 
that  disastrous  price  cutting  has  always  commenced. 
The  weather  was  responsible  for  the  failure  of  the  early 
Fall  hat  to  a  very  great  extent,  but  the  very  cheap 
ready-to-wear  had  a  good  deal  to  do  with  the  trouble. 

The  ready-to-wear  in  the  form  of  the  neat  street  or 
tailored  hat  occupies  a  sure  position,  and  makens  of  this 
class  of  hat  have  nothing  to  fear,  but  the  very  cheap 
hat,  the  hat  made  by  the  yard,  is  down  and  out.  That 
the  retail  trade  takes  this  view  generally  is  proved  by 
the  class  of  goods  sold.  It  is  the  better  hat,  at  the 
better  price,  that  is  selling,  and  that  this  is  so  is  bet- 
ter for  all  concerned. 

Not  only  are  the  makers  of  ready-to-wears,   or,  as  I 
think   they  ought  now   to  be  designated,   tailored  styles, 
most     enthusiastic     about   Spring  prospects,   but  in   the 
large  millinery  importing 
houses,   and  in  the  trade 
generally,     the    new    sea- 
son    is     looked   upon   as 
one  bright  with  promise, 
and   very   extensive   prep- 
arations  are   being   made 
for      the       Spring       and 
Summer  of  1906. 


DATES  OF  MILLINERY 
OPENINGS. 

IT  is  just  about  de- 
cided now  that  milli- 
nery openings  will 
not,  at  any  rate  in  the 
majority  of  the  Toronto 
houses,  take  place  until 
March  5,  one  week  later 
than  the  date  usually 
fixed.  Easter  is  late 
again,  and  for  that  rea- 
son March  5  is  felt  to 
the  better  date.  It 
leaves  less  time  for  en- 
thusiasm to  cool  be- 
tween the  wholesale  and 
the  retail  openings.  By  the  middle  of  next  week  buyers 
will  begin  to  coirie  in  from  the  great  west,  and  supple- 
mentary shows  will  begin  in  the  importing  houses. 

PARIS  STYLES. 

A  NUMBER  of  Paris  hats,  that  embodied  all  that  is 
yet  known  as  to  the  trend  of  style,  were  shown  to 
The  Review     in  advance.     These  were  almost    all 
made  from  plateaux  and  coronets,   and  the  simplicity  of 
the  trimming  effects   were     a  decided  feature — that   sim- 
plicity that  costs  because  it  is  the  work   of  a  consum- 


mate artist.  It  is  many  seasons  since  either  colors  or 
shapes  have  been  so  exquisite,  and  as  one  buyer  re- 
marked, "They? are  so  pretty  that  they  sell  themselves." 
One  hat  shown  was  of  a  pale  lavender,  neapolitan  plaque, 
with  a  satin  derby  crown  set  in.  The  crown  was 
swathed  with  maline  in  a  perfect  match,  and  the  simple 
trimmings  was  two  natural  sized  roses  in  shaded  mauve 
and  maiden  hair  fern.  This  was  one  of  the  new  Empire 
models,  and  was  raised  high  off  the  face  by  an  all-round 
banlleau,  and  had  in  addition  a  crescent-shaped  bandeau 
at  the  back. 


Designed  by  Marescourt  Soeurs 
Paris.  Hat  of  Vieux  Rose  shades  in 
Straw,  with  inserts  of  Pleated  Ribbon. 
Roses.  Ribbon  and  Straw  in  perfect  har" 
mony.  A  wide  lusterous  Silk  Ribbon  is 
used. 


-  A  rather  extreme  Empire  hat  was  in  vieux  rose  of 
smooth  satin  straw,  and  had  as  sole  trimming  a  pleating 
of  canvas  ribbon,  with  wide  satin  edge  around  the 
crown.  Right  in  front  was  a  buckle  of  the  straw  catch- 
ing the  ribbon,  and  four  gaura  feathers  in  smoked  grey 
tipped  with  fawn.  Rosettes  and  buckles  of  the  straw 
trimmed  the  higher  bandeau  behind.  A  great  many 
plateaux  in  natural  leghorn  were  shown,  and  this  is 
sure  to  be  a  feature,  as  these  natural  straws  combine  so 
cleverly  with  all  the  fashionable  shades.  They  are 
equally  good  with  the  deeper  violets,  the  rose  shades, 
and  the  new  blues. 
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MILLINERY  OPENING 

Commencing  Monday,   March  5th 


EARLY  BUYERS 

Customers  visit  us  from  all  over  Canada,  which 
means  an  early  start  to  ensure  prompt  delivery. 
We  therefore  announce  that  on  FEBRUARY 
13th  we  will  be  fully  prepared   for  early  buyers. 


NSPECTION     INVITED 


THEJOHND.IVEYCO., 

Limited 

Montreal    Toronto    Winnipeg    Quebec 


Don't  place  your 
order  for  millinery 
boxes  until  you 
have  seen  our  new 
samples  and  prices. 

Write  for   samples    and   prices  if 
you  cannot  wait  for  our  travellers. 

C.  R.  SOMERVILLE,    -    LONDON,  CANADA 
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MONTREAL 


IHillinery  Opening— 

Spring,  1906 

Two  Leaders — 

330  Colored  Taffeta  Ribbon 
400  Duchesse  Satin  Ribbon 

A  most  complete  range  of  the  very  latest 

Fancy  Neckwear, 

Ladies'  Belts, 

Neck  Ruchings  and 

The  New  Braided  and  Sequined  Yokes. 

Use  the  "  Letter  Order  Department" 
if  our  traveller  doesn't  call  soon  enough. 
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A    GROUP     OF     SPRING     FASHIONS 


Designed  and  drawn  for 

The  Dry  Goods  Review. 


89 


Dry  Goods  Review 


MILLINERY 


February,  1906 


^V 


Pale  blue,  black,  and  ivory  or  white,  is  a  combina- 
tion that  Paris  is  running  just  now,  and  one  that  is 
full  of  promise  here.  A  Paris  hat  in  these  combinations 
was  of  the  French  peasant  crochet  lace.  A  beautiful  lace 
hat  in  baby  Irish  watS  one  of  the  new  mushroom  sailors. 
This  hat  was  a  combination  of  black,  white  and  pink. 
Bandeaux  in  embroidered  and  dull  gold,  and  green  gold 
effect,  and  in  silk,  were  used  so  as  to  appear  as  though 
they  were  embroidered  on  the  straw.  Some  beautiful 
and  decidedly  French  turbans  were  shown,  made  from 
the  all  popular  cones. 

One  mushroom  had  a  crown  exactly  like  an  old- 
fashioned  bouquet,  all  of  roses,  with  the  green  around  the 
edge.  A  perfectly  flat  plateau  was  one  clever  idea,  and 
a  mauve  sailor  with  a  wreath  of  Michaelmas  daisies  was 
a  hat  to  fall  in  love  with.  Just  because  all  the  mauve 
shades  are  so  high  in  favor,  the  natural  flowers  in  these 
shades  are  having  an  immense  sale;  not  just  violets  and 
lilacs,  but  heliotrope,  chrysanthemums,   daisies,   etc. 


smart  effect.  They  are  also  using  large  quantities  of 
milan,  but  unless  one  can  afford  the  fine  qualities,  which 
are  very  expensive,  the  beauty  of  a  milan  is  lost,  the 
coarser  grades  being  very  stiff  and  heavy. 

One  of  the  most  popular  hats  for  the  milliner  to 
work  on  is  the  hood  shape.  These  are  shown  in  pyroxa- 
line,  chip,  hemp,  and  fine  braids,  and  for  the  deft  fingers 
of  the  milliner  give  a  grand  opportunity  to  turn  out  the 
chic  toque  and  other  smart  effects.  The  plaque  can  also 
be  used  to  great  advantage  when  not  too  large  or  full  a 
shape  is  required. 
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THE  D.  McCALL  CO'S  FORECAST. 

EDITJM-SIZED  hats  are  being  shown,  and  un- 
doubtedly will  take  the  lead,  the  toque  effect  be- 
ing most  in  favor.  The  small  polo,  as  worn  last 
Spring,  is  not  in  popular  favor.  The  round  crown  is 
shown  in  the  majority  of  shapes,  and  Paris  is  going 
very  strong  on  the  '  new  "Derby"  crown,  round  but 
slightly  higher  than  usually  shown. 

The  sailor  is  again  be- 
ing- introduced  with  the 
addition  of  high  ban- 
deau being  placed  at 
back,  in  some  instances 
extremely  high,  and  a 
few  are  shown  With 
side  bandeau.  This  gives 
the  milliner  an  oppor- 
tunity to  trim  with 
flowers.  The  brim  is  in 
some  cases  almost  en- 
tirely covered.  Satin 
erown  hats  with  fancy 
braid  brims  are  shown 
extensively.  This  makes 
a  very  appropriate  earlv 
Spring  hat.  Leghorns, 
both  bleached  and  un- 
bleached, are  taking  a 
prominent  place.  Paris 
and  New  York  are  going 
in  very  strongly  for 
them.  Prices  have  ad- 
vanced' in  some  qualities 
25   per  cent. 

Italian  capelines  are 
again  finding  favor  on 
account  of  the  numer- 
ous ways  they  can  be  manipulated,  and  the  variety 
of  patterns  and  designs  in  which  they  can  be  had 
are  especially  suitable  for  children's  and  misses'  wear. 
Chiffon  hats  are  as  popular  as  ever.  Some  very  fine 
tucking,  both  on  the  bias  and  straight,  is  shown.  For 
ready-to-wear  hats  nothing  is  more  stylish,  when  used 
in   combination  with   mohair  or  silk  braid. 

New  York  is  using  for  ready-to-wears  the  double 
crown  hat,  but  smaller  than  shown  for  Spring,  1905. 
When  made  up  in  milan  braid  and  trimmed  with  pleated 
net.  or  a  simple  design  in  silk  and   ribbon,  it  makes  a  very 


Paris  Model  Designed  by  Marescourt 
Soeurs,  Paris.  Panama  Sailor.  Trimmed 
scarf  of  blue  Chiffon  and  ciel  blue  vetvet  Ribbon. 
Ribbon  loops  and  Chiffon  knots  on  the  ban- 
deaux. 


Another  strong  shape,  and  one  that  possibly  will 
prove  to  be  the  biggest  of  the  coming  season,  is  the 
round  crown,  high  roll  hood.  It  comes  in  soft  finish,  and 
in  all  classes  of  braids,  and  can  be  easily  manipulated 
into  tricorne,  Napoleon  and  toque  effect. 

There  is  every  indication  that  flowers  will  be  used 
very  extensively  during  the  coming  Spring,  as  all  the 
advance  French  patterns  in  millinery  show  an  endless 
variety.  Roses  in  every  shade  and  style,  from  delicate 
pinks  to  the  more  sombre  wine  tones,  are  prominent  this 
season.      The    dainty     Banksia    rose    is   still     greatly      in 
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We   respectfully  invite   you  to   our    opening  of 

Paris,  London  and  New   York 

Pattern  Hats 

and 

Parisian  Novelties 

on   Monday,    March    5th,    and    following  days 

G.  Goulding  elf  Sons 

55&57  Wellington  St.  West,  Toronto 


Strachan  Bros. 

128-130    Wellington   St.  West,   TORONTO 

£?  £?  £?  £>  MANUFACTURERS    Or  £>  £>  £f  £> 

LADIES*  HATS 


BETUF1NE 
FEB  1!!  1906 


Trimmed  and  ready-to-trim 
up-to-date  shapes  in 

Milans,  and  Fine 

Chips  and 
Pyroxaline  Braids 


RETURN 


ED 

2  .906 


3196 


3195 


TAILORED  HATS— TRIMMED  HATS 

IN    GREAT   VARIETY 

Our  Samples  now  on  display  at  our  Sample  Room 

128-130  Wellington  St.  West,  Toronto 
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vogue,  and  is  shown  in  small  clusters,  shaded  to  blend 
with  the  ribbons  and  chiffons  used  on  all  advance  styles. 
Poppy  wreaths  are  used  greatly  with  branches  of  the 
same  flowers  as  a  back  trimming.  The  shadings  in 
flowfrs  are  principally  vieux  rose,  fuchsia,  dark  wine, 
grey,  reseda,  helio,  and  numerous  other  tones,  in  some 
cases  as  many  as  six  shades  on  one  flower. 

Many  stylish  floral  toques  are  shown  in  rich  color- 
ings, and  composed  of  silk  rose  petals  in  various  shades, 
and  trimmed  with  a  large  single  flower.  Others  are 
covered  with  foliage  and  trimmed  with  shaded  roses, 
which  are  exceedingly  dainty. 

Ostrich  plumes  and  ospreys,  in  all  prevailing  colors, 
are  among  the  novelties  which  may  be  used  for  better 
class  goods,  as  they  are  unequalled  as  a  stylish  trim- 
ming for  dress  hats. 

Tortoise-shell,  mother-o'-pearl,  and  smoked  pearl 
ornaments  are  the  leading  novelties  in  this  class  of 
goods,  although  many  shaded  effects  are  also  shown  with 
large  jet  buckles  for  black  hats.  Gold  trimmings  are 
greatly  used  in  all  combinations,  but  there  are  also  many 
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An  Early  Spring  Hat  Shown  by  the  D.  McCall  Co.,  Limited. 

shaded  galloons  being'  displayed  with  a  tirrj  gold  thread 
running  through  them.  Some  shaded  crowns  are  shown 
with  trimmings  to  match,  also  a  few  guipure  lace 
crow:.s. 


AN  AGGRESSIVE  NEW  MILLINERY    FIRM. 

MONTREAL'S  new  millinery  firm,  George  D.  Harper 
&  Co.,  1805  Notre  Dame  street,  bids  fair  to  grow 
by  leaps  and  bounds,  as  early  buyers  of  Spring 
millinery  give  the  line  unstinted  praise  and  fullest  en- 
dorsement. The  careful  and  painstaking'  organization  of 
this  house,  with  its  three  floors,  80  x  25,  has  provided 
every  available  facility  in  the  way  of  systematic  detail 
and  thoroughness  for  promoting  trade  in  their  chosen 
sphere,  the  Province  of  Quebec  and  Eastern  Ontario. 

Mr.  George  D.  Harper,  the  head  of  this  house,  needs 
no  preliminary  introduction,  as  he  has  been  connected 
with  the  trade  in-  an  active  and  conspicuous  manner  for 


over  twenty-five  years,  during  the  last  ten  years  of  which 
he  was  foreign  buyer  for  Caverhill  &  Kissock,  Montreal. 
As  a  result  of  his  wide  experience  and  thorough  knowl- 
edge, together  with  executive  ability,  the  success  of  the 
enterprise  is  practically  assured  from  the  start.  The 
firm  will  adopt  a  liberal  policy  in  combining  the  right 
kind  of  goods  at  the  right  prices,  and  the  ability  and 
aggressiveness  of  the  management  assure  a  worthy 
clientele.  Mr.  Harper  is  able  to  enthuse  and  inspire  his 
co-workers,   and  this  leads  to  great  accomplishments. 

For  Spring  trade  the  offerings  of  this  firm  are 
monumental,  and  the  variety  of  the  lines  clearly  shows 
a  wide  and  systematic  search  in  the  assembling  of  such 
an  array  of  beautiful  goods.  Buyers  of  high-class  milli- 
nery will  find  it  an  easy  matter  to  make  selections,  no 
matter  how  diversified  their  demands.  Good  taste  and 
wonderful  conceptions  of  what  really  is  fit  are  displayed. 

According  to  this  firm  a  splendid  season  is  assured, 
as  the  new  shapes  necessitate  a  large  amount  of  trim- 
mings. A  big  flower  season  is  expected,  and  small  and 
medium-sized  roses  in  natural  and  fancy  shades  are  well 
liked.  A  mingling  of  colors  is  noted  in  groups  of  three 
roses.  Small  effects,  such  as  heliotrope,  forget-me-nots, 
lilacs,  hyacinths,  etc.,  will  be  largely  used  in  all  kinds 
of  fabric* 

EXCELLENT   OUTLOOK   FOR  MILLINERY. 

AN  encouraging  Spring  millinery  outlook  is  reported 
by  the  manager  and  buyers  of  the  Montreal  house 
of  Debenhams  (Canada)  Limited,  as  retailers  by 
dint  of  hard  work  and  much  price  cutting  have  fairly 
successfully  cleared  Winter  stocks.  Further,  the  Spring 
lines  of  millinery  which  will  be  complete  for  opening 
time  show  just  enough  style  changes  to  render  trade 
brisk  and  animated.  Hats  are  shown  in  great  variety, 
and  no  leader  has  as  yet  appeared.  The  chief  novelty  is 
the  jaunty  manner  in  which  they  are  placed  on  the  head, 
pitched  many  times  well  on  the  side  or  tilted  high  at  the 
back,  as  in  the  small  "bailor  shape.  Shapes  run  from 
the  small  affair  to  the  large  picture  hats,  with  medium 
sizes  in  the  majority.  The  tricorne  in  straw  shapes  is 
still  seen.  The  small  tilted  sailor,  with  narrow  brim 
and  low  crown,  is  a  feature.  Plateaux  are  in  evidence 
twisted  into  every  conceivable  shape. 

The  season  affords  an  excellent  outlook  for  trim- 
mings, and  viewed  from  the  standpoint  of  the  Parisian 
models,  ribbons  are  most  prominent.  The  outlook  is 
most  promising'  for  ribbons,  as  the  sailor  shapes  with 
their  loops  and  bows  bring  along  a  strong  ribbon  influ- 
ence. A  medium  finish  of  taffeta  will  do  the  larger  share 
of  business,  and  mousellines  are  classed  a«  fair.  Wide 
widths  are  favored.  Their  DC! 00  taffeta  is  stocked  in 
all  the  newest  light  shades,  with  a  full  range  of  silver 
greys.  Fancy  weaves  are  well  thought  of,  and  failletines 
stand  at  the  head  of  the  list  with  a  good  sprinkling  of 
Dresden  effects  and  warp  prints.  They  have  every  con- 
fidence this  is  to  be  a  ribbon  year. 

Flowers  are  to  be  freely  used,  and  bud  effects  in 
roses  and  moss  roses  are  much  employed.  Other  small 
flowers,  such  as  lilacs,  forget-me-nots,  hyacinths,  and 
violets,  are  novel,  pretty  and  effective.  These  last  will 
be  largely  used,  while  the  novelties  on  the  Parisian  hats 
will  be  re-copied  in  cheaper  flowers.  Ostrich  feathers  are' 
freely  used  on  the  pattern  hats,  and  in  black  and  white 
a  good  sale  is  expected. 

A  splendid  colored  plate  of  hats  is  in  preparation  In- 
fills firm,  and  will  be  a  useful  adjunct  to  all  millinery 
workrooms.  It  is  gotten  up  very  attractively,  and  in 
case  customers  have  not  received  one  it  will  be  sent 
upon  request. 
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SPRING  MILLINERY  AS  SEEN  AT  THE  NEW  YORft  OPENINGS 


New  York,  Jan.  29,  1906. 
ANY  importers     and     dealers     in     wholesale 
millinery  have  had  their  first  openings,   and 
while  the  hats  shown  on  these  occasions  are 
usually  decidedly    ultra,    there  is,  neverthe- 
less,  an   authority  about  them   that  cannot 
be  overlooked.     Whether  it  is  that   we  have  become    so 
accustomed  to   the  ultra   in  millinery,     or     whether   the 
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No.  1  —  White  Neapolitan  Straw,  Trimmed  Pink 
Messaline  with   Paradise  and  Ostrich. 


new  models  are  simpler,  it  is  hard  to  say.  At  any  rate 
the  styles  which  are  shown  by  the  most  exclusive  houses 
for  Spring  strike,  one  as  being  in  decidedly  good  taste. 

*  *  * 

Contrary  to  all  expectations,  large  hats  have  been 
shown  in  abundance.  Perhaps  the  reinstated  leghorn 
is  to  some  extent  responsible  for  this;  at  all  events  the 
dressiest  hats  are  of  generous  proportions.  By  this  I  do 
not  mean  to  infer  that  the  chic  small  model  is  passe, 
for,  on  the  contrary,  there  are  some  delightful  small 
hats,  especially  among  the  tailored  variety,  which  are 
always  the  first     hats   to   engage   the    attention     of     the 

smartlv   dressed   woman. 

*  *  * 

The  season's  offerings  along  these  lines  show  milans, 
leghorns,  chips,  hemp,  panamas  and  pyroxilines  very 
strong.  These  straws  come  in  the  most  fanciful,  as  well 
as  the  plainest,  pressed  shapes,  and  will  be  in  demand 
for  the  dressiest  trimmed  effects,  as  well  as  smart  suit 
hats.  Many  of  last  season's  characteristics  are  again  in 
evidence — the  derby  shapes,  for  example,  the  medium- 
sized   mushrooms,   and  the  large   bowler  crowns.      Brims 


show  a  great  irregularity  of  outline;  the  trend  is  for  the 
over-the-face  hat,  the  bandeau  being  still  a  conspicuous 
feature.  While  there  is  an  abundance  of  back  trimming 
effects,  some  taking  the  cache-peigne  form,  there  are 
comparatively  few  hats  whose  back  brims  are  turned  up 
severely.  Brims  are  straighter,  the  forward  tilt  depend- 
ing almost  entirely  on  the  bandeau. 

*  m  * 

The  vogue  is  for  pressed  or  machine-made  hats.  Some 
of  the  dressiest  are  of  pyroxiline,  a  straw  which  for 
bodies  and  for  trimming  purposes  is  very  strong.  The 
diaphanous  qualities  of  pyroxiline  lend  themselves  to  al- 
most as  intricate  treatment  as  lace,  ribbon,  or  other 
pliable  materials.  There  is  on  the  market  a  pyroxiline 
ribbon  which  comes  in  various  widths  and  colors,  and 
which  lends  itself  to  bows,  ruehings  and  rosettes  in  the 
most  satisfactory  manner.  Ruches  of  pyroxiline  are  not 
infrequently   employed    to    trim   leghorns    and   panamas. 

»  *  * 

Satin  crowns  are  a  strong  feature.  These  are  used 
on  diverse  brims  of  harmonizing  color.  Velvet  crowns 
are  also  shown.  A  stunning  leghorn  had  a  crown  of 
strawberry  colored  velvet,  and  a  facing  of  the  same  ma- 
terial. The  trimming  consisted  of  clusters  of  hydrangea 
and  a  pink  aigrette  Manufacturers  are  doing  a  big 
business  on  satin  crowns,  milliners  finding  it  nnich  more 
advantageous   to   buy  them    already   covered. 

*  *  * 

Although  a  demand  for  leghorns  was  anticipated,  the 
supply      seems      hardly      adequate    to      meet,   it.      Pressed 


No.  2 — Leghorn  with  Derby  Crown,  Brown  Silk 

Lustrous  Ribbon,  Golden    Plume  and 

Tortoise-Shell  Buckle. 


shapes,  plateaux,  hoods  and  tam-o'-shanter  effects  are 
all  utilized  by  the  highest  class  manufacturers.  Hoods, 
or  coronets,  as  they  are  called  in  Paris,  are  very  strong. 
Decidedly  cone  shaped,  they  are  crushed  into  folds  or 
bent  over,  not  unlike  a  stocking  cap,  and  manipulated  in 
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DEBENHAMS  (canada)  LIMITED 

(Debenham,  Caldecott  &  Co.) 

Millinery 

Our  EXHIBIT  of  FRENCH  HAT  MODELS 
and  NOVELTIES  will  take  place 

Monday,  March  5th- 

and  following  days. 

The  following  leading  articles  will   be  used  largely 

this  Spring: 

Flowers.    Braids.    Chiffons. 
Ribbons.     Tulles. 

The  House  for  Standard  Makes  of  Ribbons  and  Silks. 

QUEBEC  HALIFAX  OTTAWA 

43 %  St.  Joseph  Street  70  Granville  Street  111  Sparks  Street 

18  st.  Helen  st.  Montreal 
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RHYS  D.  FAIRBAIRN, 

FRIL LINGS 


(Limited) 


All  our  boxes  are   marKed 
■with  tKis  stamp 


8-10.  Wellington  St.  East, 


A.  guarantee  of  perfect 
goods 

-      TORONTO 


so  many  clever  ways  that  it  is  easy  to  see  why  they 
have  met  with  success.  In  all  the  pliable  straws,  and  in 
combinations  of  straw  and  lace,  coronets  are  one  of  the 
most  important  of  the  season's  offerings. 

*  *  * 

And  now  a  word  as  to  color,  for  while  there  is  every 
indication  that  this  will  not  be  a  one  color  season,  there 


No.  3 — Lingerie  Model  in  Embroidered  Batiste,  Pyroxaline  Braid 
and  Shaded  Roses. 


are,  of  course,  certain  shades  that  predominate.  This 
season  the  rose  shades  have  the  lead — vicux  or  old  rose 
effects,  American  beauty,  strawberry,  raspberry,  melon, 
mulberry,  and  down  through  exquisitely  blended  tones  to 
the  deepest  wine,  or  dregs  of  wine,  shades,  as  they  are 
called.      A  more  varied  or  exquisite  range  could  not  be 


imagined.  Next  to  these  there  are  the  greige  or  natural 
shades,  the  leather  shades,  which  this  season  are  often 
designated  as  nut  and  maple  browns,  blue,  from  a  vivid 
peacock  through  the  Saxe  or  more  commonly  called  Alice 
blues,  through  the  hyacinth  shades  which  are  exception- 
ally strong  to  the  staple  ceil  shades. 

*  *  * 

As  is  only  natural  in  the  Spring  season,  flowers 
come  in  for  the  lion's  share  of  public  favor.  This  year, 
as  has  been  previously  recorded,  flowers  and  feathers, 
both  ostrich  and  fancy  goods,  are  used  in  combination. 
Small  feathers  of  the  French  tip  variety  are  used  exten- 
sively with  clusters  of  roses.  Aigrettes  also  continue 
strong,  and  frequently  spring  from  beds  of  violets  or 
roses.  The  last  named  flower  is  this  year,  as  before,  the 
queen  of  flowers. 

*  *  * 

Roses,  from  exquisite  American  beauties  to  medium- 
sized  June  roses,  are  in  demand  in  all  the  rose  shades. 
With  roses  many  fern  and  mossy  effects  are  used.  Aspar- 
agus, maiden  hair  and  other  feathery  greens  trail  over 
the  daintiest  leghorn  or  other  fine  straw  shapes,  and 
form  a  soft  and  effective  background  for  the  bloom.  Next 
to  roses,  violets  and  lilacs  are  most  in  evidence;  indeed 
the  two  flowers  are  frequently  combined.  This  brings 
one  to  the  subject  of  flower  combinations,  which  are  to 
be  reckoned  with  semi-wreaths,  sprays,  braids  and 
bouquets  of  roses,  violets,  lilies,  lilacs,  and  sometimes 
several  shades  of  each  flower  are  combined  with  an  ar- 
tistic appreciation  of  color  values.  A  perfect  tangle  of 
blossoms,  some  seem,  but  the  effect  is  good,  and  to  be 
commended  as  a  way  of  utilizing  odds  and  ends  of  flower 
stocks. 

•  •  • 

Quantities  of  ribbon  are  used  on  the  Spring  hats. 
The  preference  seems  to  be  for  the  wide  messaline  rib- 
bon, which  is  crushed  into  very  beautiful  bows,  many  of 
which  are  wired  and  are  so  mounted  that  several  inches 
are  added  in  height.  Soft  satin  ribbon  is  used  especi- 
ally for  lingerie  models  and  for  children's  millinery. 
Fancy  weaves  in  delicate  colorings  are  also  in  demand 
for  high-class  trade.  Usually  a  thread  of  silver  or  gold 
outlines  the  pattern,  or  is  introduced  in  some  way.  A 
handsome  ribbon  novelty  is  a  basket  weave  of  silver  and 
silk  or  gold  and  silk.  This  ribbon  is  reversible,  and  is 
quite  heavy,  making  an  excellent  band  or  drapery  for  a 
stiff  hat.  Gold  and  silver  tissue  and  tapestry  ribbons 
will  continue,  for  early  wear  at  least. 

•  *  • 

Among  the  novelties  pearl  buckles  must  not  be  over- 
looked. The  mo ther-o '-pearl  ornament  is  the  newest 
mode,  and  many  are  the  novel  designs  executed  from  this 
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beautiful  material, 'which  is  used  from  the  lightest  nacre 
effect  to  the  deep  smoked  pearl. 

•  «  • 

1  have  had  sketched  three  of  the  handsomest  models 
recently  imported.  The  first  is  a  fine  white  neapolitan, 
bent  cleverly  and  wired  from  the  underside.  The  treat- 
ment of  the  crown  is  unique,  it  being  crushed  in  at  the 
front,  making  the  back  part  much  higher.  A  soft 
messaline  ribbon  in  a  delicate  pink  drapes  the  crown 
and  is  finished  at  the  side  by  a  rosette  which  is  made  to 
suggest  a  water  lily.  From  this  springs  a  deeper  pink 
paradise.  A  feather  crossed  the  back,  its  quill  being 
hidden  under  a  chou  of  pink  ribbon. 

•  *  * 

The  second  hat  shows  a  leghorn  with  a  prominent 
derby  crown.  This  is  encircled  with  golden  brown  silk 
lustrous  ribbon.  One  long  golden  plume  is  used  and  a 
perfectly  plain  tortoise-shell  buckle  eliptical  in  design. 
The  most  interesting  feature  of  this  model  is  the  treat- 
ment of  the  back  brim  which  is  slashed  in  such  a  man- 
ner as  to  permit  of  the  introduction  of  the  ribbon. 

•  *  * 

The  last  hat  I  hesitate  to  describe  as  a  lingerie 
model,  yet  the  brim  is  made  of  a  ruffle  of  sheerest 
batiste  embroidery.  There  is  an  under  brim,  however, 
which  is  pyroxiline  braid  in  shell  design.  The  mound- 
shaped  crown  is  made  of  this  straw.  A  drapery  of 
wide  silk  ribbon  is  introduced  in  a  simple  bow  resting 
on  the  right  brim.  The  bandeau  is  a  veritable  bed  of 
roses  in  many  shades  of  pink.  This  is  an 
extremely  youthful  model  and  contains  many 
good  suggestions. 

NELLIE   GUNN    McCLKLLAND. 


DEBENHAMS    (CANADA)    LIMITED. 

ATTENTION  is  drawn  to  the  reorganization  that  has 
taken  place  by  which  the  firm  of  Debenham,  Calde- 
eott  &  Co.  has  been  converted  into  a  limited 
liability  company,  under  the  name  of  Debenhams  (.Can- 
ada,) Limited.  Their  Toronto  warehouse  is  still  the  same 
at  the  corner  of  Bay  and  Wellington  streets,  where  they 
will  continue  to  carry  those  exclusive  lines  oi  good's  that 
are  now  demanded  to  fill  the  needs  of  the  Canadian 
trade.  Their  stock  in  Toronto  is  very  extensive  in  silks, 
ribbons,  velvets,  velveteens,  and  also  in  woolen  dress 
goods,  and  in  cotton  linings.  Their  trade  in  ribbons  for 
the  Spring  season  has  been  simply  immense,  and  the 
large  amount  of  repeat  orders  is  a  good  indication  of 
the  popularity  and  value  of  the  numbers  carried. 

In  silks  they  are  running  again  their  "ideal"  quality 
in  plain,  colored  taffeta,  to  retail  at  ioc,  and  merchants 
who  have  stocked  this  silk  can  testify  to  its  great  suc- 
cess. The  color  range  consists  of  111)  shades.  Deben- 
hams are  carrying  two  numbers  in  Venetian  cloths  which 
are  extra  good  value,  as  owing  to  their  European  con- 
nections they  were  enabled  to  place  a  large  contract  at 
an  early  date,  and  therefore  they  got  them  at  a  very 
slight  advance,  and  can  therefore  give  customers  the 
benefit  of  the  old  price  on  a  rising  market.  In  linings 
they  continue  to  carry  their  well-known  tafietine,  which 
has  from  its  very  inception  been  very  popular  with  the 
trade.  This  cloth  is  36  in.  wide,  and  every  piece  guar- 
anteed best  B.D.A.   dye  and  finish. 

Customers  who  have  not  had  any  of  these  lines 
should  write  to  their  Toronto  house,  and  they  will  be 
glad  to  submit  samples.  Also  a  cordial  invitation  is  ex- 
tended to  all  dry  goods  merchants  visiting  Toronto  dur- 
ing the  millinery  openings  to  call  and  inspect  their  stock. 


THE  STANDARD  BRANDS  OF 

LINEN  THREADS 

BARBOUR'S  FINLAYSON'S 

KNOX'S 


Always    reliable — You    might    as    well    have    the 

FRANK  £»  BRYCE,  Limited 


Toronto 


MONTREAL 


Quebec 
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GOOD  ADVERTISING. 
Reviews. 

HAYNES  &  PATERSON,  Ingersoll,  issued  an  at- 
tractive booklet  to  announce  the  opening  of  their 
new  store  in  the  Traders'  Bank  Building.  It  is 
covered  with  red  card,  and  bears  the  significant  sent- 
ence "Do  ^1  Now."  The  inside  pages  give  reasons  why 
a  visit  to  this  store  is  advisable.  The  idea  is  good  and 
the  printing  and  general  get  up  is  excellent.  We  firmly 
believe  that  substantial  benefits  are  to  be  derived  from 
such  a  piece  of  advertising. 

•  •  • 

Schlueter,  the  proprietor  of  the  busy  corner,  got  out 
a  big  circular  announcing  cut-rate  prices  for  the  largest 
assortment  of  stock  in  Waterloo  county.  He  neglected 
t6r  state  in  what  part  of  the  county  his  store  was  locat- 
ed. Perhaps  everybody  in  that  district  knows.  The 
circular  is  convincing.  Its  very  size  carries  conviction. 
It  has  the  additional  advantage  over  most  bills  of  the 
kind  of  being  remarkably  well  printed.  The  various  de- 
partments are  well  set  forth  and  displayed. 

A  point  which  is  worthy  of  special  mention  is  .  the 
suggestion  for  buying  which  it  contains.  Many  adver- 
tisements fail  in  this  very  point.  They  are  just  a  cata- 
logue of  goods  and  prices.  Something  must  be  put  up 
to  the  public  besides  this.  It  must  be  shown  to  the 
reader  that  the  article  mentioned  has  a  real  use  and  that 
the  reader  needs  it.  This  is  what  successful  advertising 
consists  in. 

A  very  pretty  souvenir  card  came  from  W.  J.  Lou- 
son,  Charlottetown,  P.E.I. ,  about  Christmas  time.  Mr- 
Louson  represents  Greenshields  Limited,  in  the  Maritime 
Provinces.  The  card  was  gotten  up  artistically  in  gold, 
black  and  green,  and  contained  some  very  pretty  cuts, 
with  appropriate  verses.  We  are  thankful  to  Mr.  Lou- 
son  for  his  kind  remembrance. 


A  Profitable  Sideline 


Picture  Postal  Cards  are  the  craze  of  to-day. 

Many  Dry  Goods  and  General  Stores  are 
carrying  them  and  making  a  good  profit  on  a  very 
small  investment. 


$5.00  will  purchase  a  choice  sample  assort- 


ment. 


LATEST  PARISIAN  CARDS. 
P.  &  G.  BEAUTIFUL  CARDS- 
COMICS  OF  EVERY  DESCRIPTION. 
VIEWS  OF  PLACES  OF  INTEREST  THE  WORLD  OVER. 
CANADIAN  AND  LOCAL  VIEWS  A  SPECIALTY. 


Samples  and  full  particulars  for  the  asking. 


? 


I   ILLUSTRATED  POST  CARD  CO.  I 

t     182  St.  James  St.  MONTREAL     I 

i  I 


A  clear  and  convincing  circular  ad  was  issued  by 
Ward  Clarke,  of  Bristol,  England.  It  states  definite  ,  jit  I  O 
reasons  for  reductions  in  prices,  and  they  are  likely  to 
be  credited  by  the  public.  The  printing  is  in  red  ink  and 
is  pretty  well  displayed,  although  the  general  style  is  too 
monotonous.  There  are  probably  too  many  type  faces 
used,  and  they  consequently  merge  into  one  another,  and 
the  striking  effect  of  individual  large  typed  phrases  is 
lost.  If  less  had  been  said  and  more  white  space 
allowed,  with  some  more  variety  in  the  actual  make-up, 
it  would  have  been  better.  The  ad  is,  however,  well 
written. 


Hollinrake  &  Co.,  Ingersoll,  submit  a  four-page  cir- 
cular announcing  a  clearance  sale.  They  certainly  didn't 
pick  the  paper  on  account  of  the  beauty  of  the  color. 
However,  the  idea,  no  doubt,  was  to  attract  attention 
to  it,  and  its  yellow  pages  would  do  this.  "A  terrible 
slaughter  in  prices"  is  a  ghastly  way  of  setting  out. 
Slaughter  is  pretty  nearly  the  limit  in  describing  price 
cutting,  but  the  further  addition  of  terrible  is  unper- 
missible.  Having  handed  out  this  criticism,  we  may 
proceed  to  the  rest  of  the  circular.  We  have  nothing 
but  praise  for  that.  It  is  brightly  and  pointedly  writ- 
ten; what  appear  like  real  bargains  are  offered,  and  the 
whole  is  well  displayed.  What  looks  like  a  good  scheme 
is  the  inclusion  of  a  printed  slip  which  is  good  for  a 
decorated  plate  with  every  sale  of  50c,  if  presented  be- 
fore March  1.  We'll  be  glad  to  learn  how  this  is  work- 
ing out.  A  number  of  cuts  give  tone  to  the  pages,  and 
the  whole  should  bring  business. 


CRANSTON  NOVELTY  CO., 


rtNgfr' 


BAY 


The  Oriole. 


ST.,  TORONTO       -f^ 

APB  17 .1 1906  E*>~tfj-' 


frXA.'-nJf/t-> 


JTo.  581. 


Gloss 
Finish 
Price  for  50,  S  3.75 
100,  6  00 
200,  11.03 
500,  25.00 
1000,       50.00 


This  is  one  of  our  many  useful  COAT  HANGERS. 
Among  other  advertising  novelties  are  to  be  found 
ADVERTISING    RULERS    AND    YARD    STICKS. 


BEST  PLACE 


:TO^ 


TRADE 

MORRISON'S 

WOODSTOCK 


RETURN ED 


mi 


0UTDD0R  WATERPROOF  SIGNS 

Cheaper  than  wood  or  tin. 
Printed  on  Yellow,  Green,  or  White  Cards. 

Weather  has  no  effect  in  from  2  to  3  years. 

Send  for  illustrated  catalogues 
and  price  lists  to 

CRANSTON  NOVELTY  CO., 

15?  BAY  ST.,  TORONIO     ' 
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WINDOW 
DRESSING 


INTEKIOft 
DECORATION 


H 


AS  the  store  a  "deadness"  about  it  ?     Is  its- 

appearance   becoming   somewhat   hackneyed  ? 

The     brightness      of      the     before-Christmas 

period     disappeared     probably,    or   possibly, 

with  the  incoming  year,  and  ever  since  then 

every  effort  has  been  in  the  direction  of  holding  special 

bargain   sales,    with   the     hope     of     transforming   dulness 

into  business. 

Yes  !     It's  one  of  those  periods  in  the  business  year 


Trade  may  be  better  at  one  time  than  at  another, 
and  one  season  may  vary  from  its  predecessor,  but 
there  is  no  good  excuse  why  the  store  should  look  well 
at  one  time  and-  "measly"   at  another. 

The  fact  that  the  help  are  fairly  busy  unwinding, 
measuring,  blocking,  and  listing  the  various  stocks  pre- 
paratory to  the  annual  inventory,  is  not  a  valid  reason 
why  the  decorations  and  windows  should  be  allowed  to 
drift.      The    temptation,    we   know,    is   great    to    finish   up 


•: 


ETURNED 

MAR  5     1901 


H.  S.  Bowden,  Pembroke,  Out.    Dressed  hy  Mr.  Percy  Dora* 


when  the  merchant  is  apt  to  become  lax  in  matters  of 
decoration.  Sometimes  the  decorator  is  to  blame,  but 
not  often.  More  frequently  it  is  the  proprietor  who  be- 
comes careless  and  "doesn't  see  the  use  of  fixing  things 
up  in  February."  He  has,  it  might  be  said,  been  sur- 
feited with  display. 

His  store  was  comparatively  "a  perfect  dream," 
while  the  gift-giving  crowds  thronged  the  aisles,  and  he 
thinks,  if  the  subject  ever  enters  his  mind,  that  he  can 
let  up  on  decoration  for  a  while. 


the  inventory  when  the  store  floor  is  littered  with  lint 
and  fuzzy  down  flying  from  the  unrolled  bolts  and  webs 
of  mixed  merchandise. 

Make  it  Tempting. 

The  less  a  store  looks  like  a  mere  storehouse  of  mer- 
chandise and  salesroom  the  more  it  is  appreciated  by 
your  customers,  and  in  order  to  obliterate  this  severely 
commercial  appearance,  decoration  and  draping  should  be 
indulged  in.     The  decoration,   too,   has  no   time  or  sea- 
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son  of  its  own.  It  should  be  like  the  running  stream, 
and  go  on  for  ever,  ever  changing,  rippling,  winding, 
turning,  foaming,  leaping,  eddying,  swirling  and  chang- 
ing the  general  contour  of  its  surface  and  surroundings 
as  it  rushes^i^i  a^Tyij^ver  rests.  It's  quite  unwise  to 
W'Hk^>»4i£L>v  the  ^general  appearance  of  the  store  to 
swyig  frnwiBthe  one  extreme  to  the  other.  People  notice 
it  if  you  do,  and  say  things  that  are,  perhaps,  not 
alwjjy^%  complimentary. 

Set  i  Standard. 

Commence  the  season  by  setting  your  mark  high  for 
decorative  achievement,  and  have  backbone  and  stick-at- 
itiveness  enough  to  stay  with  it.  Live  up  to  it  your- 
self, and  see  that  your  trimmer  lives  up'  to  it,  too. 
Don't  hamper  him  this  year  with  petty  objections  and 
criticisms,  and  don't  regard  him  as  a  spendthrift  if  he 
asks  you  for  suitable  material  to   work  with. 


LTnique  silk  Display,  clreeeed  by  ArthuH 


He  must  have  tools  to  work  with,  and  stands  to 
drape  upon,  or  you  cannot  possibly  get  adequate  re- 
sults. He  has  his  Own  interests  in  mind  as  well  as 
yours,  and  he  understands  that  by  serving  your  best  in- 
terests he  best  serves  his  own.  There  are  few  trim- 
mers in  Canada  who  are  not  brimful  of  ambition,  and 
we  have  met  many  of  them.  As  a  class  there  is  no 
body  of  young  men  who  are  so  progressive  and  enthusi- 
astic as  the  window  trimming  fraternity.  The  general 
lament  is  that  they  do  not  receive  sufficient  encourage- 
ment with  books,  card-writing  materials,  and  fixtures, 
from  the  firm. 

The  men  of  this  country,  and  our  friends  to  the 
south,  have  advanced  the  occupation  to  the  level  of  a 
fine  art.  American  and  Canadian  windows  of  the  better 
class   lead   the   world.      Our   esteemed   contemporaries   of 


London,  England,  the  Warehouseman  and  Draper,  and 
the  Drapers'  Record,  admit  that.  And  we  believe  that 
if  the  merchants  of  the  country  took  a  more  generous 
view  of  the  matter  the  art  of  interior  decoration  and 
window  dressing  would  be  still  farther  advanced.  We 
have  confidence  enough  in  the  ability  of  the  Canadian 
decorator  for   that. 

We'll  hazard  an  opinion  that  two-thirds  of  the  stores 
of  this  country  would  never  present  an  unprepossessing 
appearance  if  the  decorator  always  had  his  way  about  it. 

Ihe  First  Visit. 

When  we  stop  to  consider  that  the  great  influx  of 
strangers  and  foreigners  that  are  invading 
our  shores  and  making  their  homes  in  our 
best  and  growing  towns  and  manufacturing  centres 
must  have  a  "first  time"  to  visit  your  store,  they  will, 
as  we  all  do,  get  their  impression  and  form  their  con- 
clusions by  outside  appearances,  and  if  that  impression 
is  a  poor  one  who  is  to  blame  ? 

They  are  almost  certain  to  pass  you  by  for  one  of 
more  progressive  appearance,  and  that  "first  time"  visit 
be  delayed  perhaps  indefinitely.  People  find  out  a  lot  of 
things  for  themselves.  They  see,  compare,  and  form 
opinions;  public  opinion  rarely  makes  a  mistake,  either. 
Then  why  not  have  that  opinion  favorable,  when  it  is 
within  your  power  to  do  so  ? 

Trade  Worth  Getting. 

Perhaps  it  has  not  occurred  to  you  that  the  foreign 
element  in  our  population  is  a  feature  worth  your  best 
efforts  to  control,  yet  we  interviewed  a  business  man 
only  last  week  who  caters  for  it  much  more  strongly 
than  his  other  town  trade.  The  store  in  question  is  not 
a  large  one,  as  stores  go,  but  he  stocks  a  nice  assort- 
ment of  clothing,  hats  and  caps,  men's  furnishings  and 
men's  shoes,  always  having  both  windows  carefully 
dressed,  and  his  location  is  where  for  two  or  three  years 
a  large  industrial  plant  has  been  under  construction, 
employing  from  one  to  three  thousand  men,  mostly 
Italians,    Swedes   and   Poles. 

What   They  Buy. 

The  merchant  stated  to  The  Review  that  they  ab- 
sorbed large  quantities  of  every  day  staple  goods,  upon 
which  there  was  never  any  danger  from  loss  by  depreci- 
ation or  change  of  style,  and  they  were  easy  to  serve, 
as  one  of  the  party  always  spoke  enough  to  interpret 
for  the  rest.  They  always  had  ready  money,  never 
asked  for  credit,  and  when  well  used  invariably  brought 
their  companions,  as  many  of  them  board  and  room  to- 
gether, in  squads.  While  we  were  speaking-  a  party  of  six 
came  in  for  clothing  an'd  shoes,  and  we  were  informed 
they  seldom  came  in  in  smaller  bunches;  hearty,  good 
natured,  husky,  hard-working  fellows  with  plenty  of 
money  and  ready  to  spend  it. 

"How  can  you  control  and  centralize  this  trade,  Mr. 

C ,  when  your  competitor  down  street  is  carrying  a 

stock  almost  double  your  own  ?' 

"That's  easy.     Did  you  notice  his  front  f" 

"Yes,  I  did,  and  I  must  say  I  was  rather  astounded, 
for  he  certainly  has  goods  enough  inside." 

"That's  just  it — they're  inside.  These  fellows  always 
see  in  both  my  windows,  which  I  change  every  week,  the 
very  lines  they  use  and  want.  Although  they  are  for- 
eigners, they  appreciate  my  efforts  in  displaying  goods, 
and  turn  their  cash  and  custom  my  way  when,  perhaps, 
they  could  have  done  equally  well  at  the  store  down 
street  with  the  empty  windows  and  a  good  stock  inside. 

"I  have   them  now.     I  need   them.      1   mean   to   hold 
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STANDS 

FOR  YOUR 


Plume  Stand 

No.  419 


RET 


12 
arms 
in.  base 


$1.20  each 


MILLINERY  DEPARTMENT  APR  117  &&' 


Hats  can  be  displayed  on  these  stands  without  injury 
to  the  brims.      Catalogue  sent  free  of  charge. 

Toronto  Brass  Manfg.  Co. 

17-21  TEMPERANCE  ST.,  TORONTO 


12  intending  to  20 
18  "  "  30 
24       "       "       40 

Price  $12.00  doz. 


APR  1  9  190 


IO.    413         j~s^/*b 

ise ;  nickel  Plate/t«**«r     /^^""^  *"  T 


top. 

Price  $9.00  doz- 


Lam  son  Perfection  Cable  Cash  Carrier 


Serves  any  number 
of  floors  from  one 
cash  desk. 

Hundreds  of  users 
testify  to  its  excel- 
lence. 


Write  for  particulars  .  .  . 

Lamson  Consolidated  Store  Service  Co.,   "2«  Wellington  street  west,  Toronto,  On t* 


The  Weir  Wardrobe  System 


(PATENTED) 


ENDORSED  BY  THE  LEADING  MERCHANTS 
IN    CANADA. 


Each    Wardrobe  complete  in  itself,  fitting   together  in  sectional    form,  so   that  any 
number  may  be  placed  together  to  make  an  outfit. 

Carrying  capacity  of  each  Slide  25  suits, 
overcoats,  costumes  or  mantles.  All  wardrobes 
having  two  slides  complete  with  hangers. 

SIZE  :— Width,  28%  inches  ;  depth,  48 
inches  ;  height,  6  feet,  6  inches. 


We  Have  the  Only  Trouser  Slide 
in  Existence. 


CATALOGUES,  TESTIMONIALS   and    PRICE  LISTS 
FORWARDED  ON  APPLICATION  TO 


THE     HEAD  OFFICE 


THE  WEIR  WARDROBE  COMPANY 

Lombard  Street,    WINNIPEG,  CANADA.  Limited 

or    to     42  Adelaide  Street,  Wett.  -  TORONTO.    ONTARIO 
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and  keep  them  if  fair  treatment  and  an  attractive  store 
will  bring  them  here. 

"We  try  in  our  windows  to  as  nearly  as  possible 
keep  in  touch  with  the  merchandise  movement  going  on 
within  the  store,  or,  in  other  words,  to  reflect  the 
store's  doings  and  conditions,  and  I  might  be  pardoned 
when  I  state  we  have  been  fairly  successful  in  our  efforts 
in  that  direction." 

Brantfoid  Trims. 

Speaking  of  successful  and  winning  window  trims 
(without  wishing  or  intending  to  in  any  way  reflect  upon 
other  cities)  we  cannot  refrain  from  commending  the 
holiday  displays  in  the  bustling  and  go  ahead  city  of 
Brantford.  Not  only  were  the  large  dry  goods  stores 
things  of  beauty  and  a  feast  for  the  eye,  but  the  fancy 
goods,  clothing,  shoe,  grocery  and  drug  stores  were 
decorated  in  a  distinctly  clever  and  captivating  manner 
that  was  a  credit  to  every  house  represented,  and  regis- 
ters a  high-water  mark  in  window  publicity  for  the 
telephone  city. 


The  East  Section  of  Sto 


of  A.  Bristoi  &  Son,  Pieton.  Ont.,  ShowingjUnique 
Interior  Decoration. 


While  we  could,  perhaps,  individualize  one  or  two 
special  trims  elsewhere  that  were  more  elaborate,  the 
display  in  it's  entirety  decidedly  surpassed  any  main 
thoroughfare  that  it  has  been  our  privilege  to  inspect  in 
the  larger  Canadian  towns. 

Satisfaction. 

We  are  content  to  have  this  department  judged 
solely  on  its  merits.  Nevertheless  we  take  a  pardonable 
pride  in  finding  throughout  Ontario  exact  copies  of 
the  drapes,  folds,  puffs,  ledge  trims,  handkerchief  trims 
and  windows  which  have  appeared  in  this  department 
from  month  to  month.  Many  have  expressed  to  us  a 
lively  satisfaction  of  the  benefits  derived,  as  in  many 
instances  it  is  the  only  tuition  they  have  found  it  con- 
venient or  possible  to  acquire. 

What  criticism,  we  recently  asked  a  trimmer,  would 
you  make  on  the  department  as  a  whole  ?  Only  this  : 
Give  us  twice  as  many  illustrations  each  month,  that  we 
may  have  trims  enough  for  each  week  until  the  next 
number  arrives,     without     racking  our  brains  to  evolve 


something  that  will  not  evolve,   or  when  evolved  is  un- 
workable. 

Not  Satisfied. 

We're  not  satisfied  with  this  department,  nor  with 
The  Review,  but  we're  making  it  better  all  the  time. 
Our  best  yesterday  is  not  good  enough  for  to-morrow, 
and  last  year's  successes  but  spur  us  on  to  better  things 
for  this. 

We  are  adding  new  features  and  improving  the  old. 
The  constant  betterment  may  ere  long  include  the  extra 
illustrations  which  our  aspiring  decorator  coveted. 

Improve  Their  Trade. 

As  a  store  progresses,  as  its  business  increases,  the 
firm  usually  puts  forth  every  effort  to  better  the  tone  of 
its  merchandise.  Many  merchants  who  have  started  out 
in  business  with  a  comparatively  meagre  stock  of  the 
very  lowest  grades  of  goods  have  seen  their  business 
grow  apace  with  remarkable  rapidity,  and  have  always 
been  content  to  cater  to  the  wants  of  what  is  generally 
referred  to   as  "cheap   trade." 

But  these  merchants  are  the  exception  rather  than 
the  rule.  The  average  man  has  a  burning  desire  to  '  do 
the  "best"  trade  of  his  town.  He  wants  to  include  the 
"tony"  people  of  the  community  among  his  customers. 
So  he  sets  about  bettering  the  class  of  his  wares.  He 
stocks  "a  few  nice  things"  this  season,  and  he  sees  to 
it  that  every  clerk  does  his  part  toward  building  up  the 
tone  of  the  business.  As  a  consequence  we  find  many  ex- 
amples in  the  dry  goods  history  where  men  have  risen 
from  the  lowliest  mercantile  surroundings  to  the  posi- 
tion   of   the   leading   merchants   of   their   towns. 

If  they  had  pursued  the  policy  of  the  exceptional  men, 
if  they  had  been  content  to  jog  along  in  the  same 
harness,  while  their  pace  increased,  they  at  the  same 
time  would  never  have  risen  to  the  coveted  and  distin- 
guished position  in  the  community  which  appeals  to 
almost  every  man  of  ambition. 

There  never  was  a  "leading"  store  that  was  a  cheap 
store,  any  more  than  there  ever  was  a  "Cheap  John" 
merchant  who  was  regarded  by  his  public  as  the  repre- 
sentative storekeeper  of  the  town. 

The  Cheap  Man  Blusters. 

The  cheap  man  usually  blows  and  blusters  in  noisy 
fashion.  He  will  be  most  likely  the  first  to  proclaim 
that  his  is  the  "leading  store,"  and  that  he  is  the 
"leading  merchant."  But  the  blowing  counts  for  little 
in  these  days  of  progressive  retailing,  when  people  have 
become  educated  to  proper  merchandising  methods  and 
are  always  willing  to  make  comparisons  of  stock,  styles 
and  storekeepets.  It  is  the  good  store,  the  store  that 
sells  the  best  goods,  that  displays  the  newest  styles,  the 
store  that  attains  the  reputation  for  selling  dependable 
merchandise,  not  trashy,  cheap  stuff,  that  becomes  the 
leading  store,  and  is  accorded  that  position  by  the  pub- 
lic without  bombastic  claims  by  the  merchant. 

However,  it  is  a  most  remarkable  thing  how  the 
window  exhibits  fail  to  keep  pace  with  the  progressive 
ideas  about  goodness  which  come  to  the  proprietor  with 
a  desire  to  "better"  his  trade  ;  a  very  remarkable  thing. 
There  are  stores  now,  leading  stores,  which  present  the 
same  arrangement  of  "front"  as  prevailed  ten  years  ago, 
when  their  trade  was  four  or  five  rungs  lower  down  upon 
the  ladder  of  goodness. 

Antiquated  Fixtures. 

Ancient  accessories  do  duty  for  fixtures  and  interior 
trims  are  in  the  styles  of  a  decade  ago.  New  ideas  come 
to  the  store  decorator,  of  course,  so  the  shows  of  to-day 
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NEW 
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Write  for  Folder  giving  com- 
plete details  with  handsome 
illustrations  of  our  new  form 
models  as  confirmed  at  the 
leading  fashion  centers  here 
and   abroad 


THE  CHINA  AND  JAPAN  SILK  CO.,  Limited 


JAPANESE  GOODS 


Montreal, 


Yokohama, 


Toronto. 


Economy 

A 

Perfect 

Light 

Satisfaction 

THE  CONTINENTAL  HEAT  & 

MONTREAL 
A 

LIGHT  GO. 

Simplicity 

c 

E 
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Y 

L 
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N 

E 

Safety 

Suit  Form  Mo.  bo  Ji. 


J.  R.  PALMENBERG'S  SONS 

factory  710  BROADWAY,  NEW  YORK,  U.S.A. 

89  and  91  W.  Third  St.  (established  over  50  years). 

Manufacturers  of  Papier  Mache  Forms,  Wax  Figures, Finest  Metal  Display  Fixtures.ete 


THE  CHINA  AND  JAPAN  SILK  CO.,  Limited 


JAPANESE  GOODS 


Montreal, 


Yokohama, 


Toronto. 


>•••>•••••••••••••••••••••••••••'••••••••••••-•■••••••< 


Don't  fail  to  WRITE,  PHONE  or  CALL  on 


62    HAYTER   ST. 
TORONTO 

40   VICTORIA    SQUARE 
MONTREAL 

THE  ONLY  MANUFACTURER  OF 

Wax  Figures 
and  Clothing  Forms 

t      in  Canada 


Toronto 

'Phone, 
Main  3687. 


0 


Our  sale  of  Wax  Figures  the  past  year  was 
double  that  of  any  previous  year. 


Montreal 

'Phone 
Main  4334. 
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We  guarantee  our  Figures  to  be  equal 
to  the  best  New  York  Make. 


Patronize  Home  Industries. 


DOUBLE 

the  sale  of  your  Spring  Hats  by  displaying 
them  to  advantage  on  a 

WAX   FIGURE.  Millinery  Hat  stands    Buy  goods  "Made  in  Canada 

of  all  kinds  -at  all  prices. 
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Pointers  for  the  Year  1906 

You   must    show    the 
right   goods 

But 

If  you   do  not  show  them 
in  the  right  way  you  may 
lose  the  sale. 

LUArLn      and  Window     PRIulflb 

Many  Business  Houses  have 
profited   by    our    1905  sug= 
gestion. 

And 

Installed  our  Window 
Prisms 

LUXFER  PI 

They  now  reap  the  benefit 

RISM  CO. »»»»■  aVA^" 

STURNJD 


23UU 


CLATWORTHY  &  SttH 


LEADING  MANUFACTURERS  OF 


Nickel-Plated,  Brass  and  Oxidized 
opper  Fixtures,  Wax  Figures, 
totv     Cases,     Silent     Salesmen, 
Mirrors,    Etc., 

have  removed  from  Richmond  St.  to  RPTIiDMch 

Kos.  38-40  Adelaide  St.  Wei«~  m 


355.     TICKET  HOLDER 


Our  new  premises  give  double  the  space  of  the  old, 
with  very  commodious  Show  Rooms.  A  much 
larger  stock  of  goods  will  be  carried  than  hitherto, 
and  we  will  be  fully  equipped  to  meet  all  demands. 

We  will  cheerfully  furnish  estimates  on  special 
designs  and  make  any  fixtures  to  order  when  de- 
sired. Send  for  large  Catalogue  and  Supplement. 
Free  for  the  asking. 


Note  New  Address. 


CLATWORTHY  &    SON 


TRIPOD  STAND 


38-40  Adelaide  St.  West 


TORONTO 


No.  465.     OVAL  COUNTER  MIRROR 
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present  a  different  appearance  from  their  predecessors, 
but  the  ground  plan  is,  of  course,  the  same.  The  decor 
ating  and  window  trimming-  policy  has  nut  changed  a 
particle. 

Doesn't    that     seem    remarkable  '.   ■  Is   it   an}    wonder 
that  some  retailers  are  successful   up  to  a  certain   point   .' 


Price  Tickets. 
The     following   word     on    p 


Dress  Goods  Drape    Centre: 


/ 


Is  it  at  all  strange  that  new  firms  establish  themselves 
in  a  town  and  immediately  proceed  to  make  damaging 
inroads  on  the  trade  of  the  old-fashioned  store  ?  The 
reason  is,  they  have  profited  by  the  past  decade  of  ripe 
experience  and  put  it   in'to  practice. 

A  Decade  of  Experience. 

It  is  only  within  the  past  ten  years  or  so  that  the 
spirit  of  artistic  display  has  really  manifested  itself,  and 
with  each  succeeding  year  it  is  growing  stronger.  You 
can  see  its  development  on  every  hand.  There  has  come 
within  that  period  a  complete  change  in  the  show  win 
dows,  and  if  it  is  carried  out  for  the  next  ten  years  the 
trimmer  will  have  a  chance  to  make  great  strides  in  the 
direction  of  creating  a  store  that  is  not  alone  first  in 
the  commercial  life  of  the  world  but   in  art  as  well. 

There  is  but  one  danger — that  of  overdoing-  things. 
The  show  windows  of  the  store  add  character  to  the 
store  and  its  surroundings.  Let  any  one  who  doubts 
this  compare  the  stores  that  have  sprung-  up  in  recent 
years  with  those  that  have  had  the  same  store  front 
for  the  past  decade. 

The  young-  business  men  have  not  the  old  ruts  to  g-et 
out  of.  Their  education  has  been  of  the  present  decade, 
and  they  are  better  fitted  by  training  to  introduce  that 
which  the  older  merchant  looks  upon  with  suspicion  be- 
cause he  prospered   without    it. 


tickets  will  serve  to 
illustrate  one  of  the  reasons  why  recent  training  and 
methods  count  for  much.  Price  tic-kits  in  show  windows 
should  reflect  the  character  of  the  store.  It  is  surpris 
ing  to  note  at  cimes  that  the  management  of  otherwise 
well  regulated  stores  will  allow  price  or  window  tickets 
in  their  windows  which  arc  as  crude  as  they  possibly  can 
be.   next   to   using  a   stock   board   to   print   on. 

In  a  window  of  a  store  that  caters  to  the  cream  of 
the  trade  in  a  city  was  recentlj  seen  a  price  ticket  made 
of  common  pasteboard  from  a  discarded  underwear-  box. 
upon  which  the  price  was  marked  in  ordinary  black 
crayon.  The  figures  were  no  better  than  you  would  ex 
pect  an  8-year-old,  that  had  no  talent  lor  the  work, 
to    make. 

False  economy  this,  or  else  gross  indifference  to  ap- 
pearances. If  you  have  no  one  in  the  store  that  can 
make  an  attractive  ticket,  pay  a  card  writer  to  make 
them.      It   is   money   well   spent. 

The  ticket  referred  to  was  attached  to  high-grade 
material,  which  made  the  unfitness  the  more  apparent. 
It   was  a  bad  combination.     First-class  store,   handsome 


Dress  Goods  Drap 


front,  fine  display 
(  Vi  tainly  an  utter 
things. 


of   goods,    and    a    fourth-class   ticket. 
disregard    of      the    eternal    fitness      of 

W.   H.  McCOLL. 


N.  P.  Sloan  &  Co.,  prominent  cotton  merchants  of 
Philadelphia  and  \Tew  Orleans,  have  recently  opened  a 
Canadian    branch    at    523    Coristine    Building,    Montreal, 

for  the  supply  of  raw  cotton  to  Canadian  nulls,  etc.  The 
business  is  in  charge  of  Mr.  Iv  J.  Taylor,  a  competent 
cotton   man. 
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WESTERN     DRY     GOODS     TRADE 


ILD,  unseasonable  weather  is  the 
burden  of  the  complaint  of  dry- 
goodsmen  in  all  parts  of  the  west, 
and  to  this  cause  is  attributed 
slow  sales  of  many  lines  of  Win- 
ter clothing  and  furs.  There  is  no 
escaping  the  fact  that  the  mild 
weather  has  hit  a  few  merchants 
hard  and  that  all  have  suffered  to 
some  extent.  January  saw  a  great  many  sacrifice  sales 
of  Winter  goods,  which  should  ordinarily  have  been  sold 
in  December  at  a  good  profit.  A  banana-belt  climate  is 
something  to  wax  merry  over  in  the  daily  papers,  and  it 
is  not  objected  to  by  the  consumer,  but  the  dealer,  who 
has  stocked  up  heavily  with  Winter  goods  feels  that  he 
lias   some   reason   to   complain. 

many  sacrifice  sales  of  Winter  goods,  which  should  ordi- 
narily have  been  sold  in  December  at  a  good  profit.  A 
banana-belt  climate  is  something  to  wax  merry  over  in 
the  daily  papers  and  it  is  not  objected  to  by  the  con- 
sumer, but  the  dealer  who  has  stocked  up  heavily  with 
Winter  goods  feels  that  he  has  some  reason  to  complain. 


Nevertheless,  in  spite  of  a  very  quiet  Winter  trade  in 
retail  circles,  wholesale  houses  find  a  ready  market  for  the 
Spring  goods.  Samples  of  practically  all  lines  of  Spring 
and  Summer  goods  have  been  in  the  hands  of  the  travel- 
ers for  the  last  six  weeks  and  January  has  seen  some  un- 
expectedly liberal  buying.  This  is  in  great  measure  ac- 
counted for  by  the  improvement  in  country  collections  in 
most  parts  of  the  province.  Dealers  have  been  getting 
their  money  since  the  marketing  of  the  crop  and  they  are 
encouraged  to  buy  liberally  for  a  healthy  Spring  and 
Summer  trade.  An  unusually  large  amount  of  wheat  is 
still  in  .the  growers'  hands  and  money  should  be  more 
plentiful  with  the  opening  of  lake  navigation. 


The  failure  of  Nash,  Carson,  Naylor,  Limited,  and 
the  closing  of  the  Imperial  Dry  Goods  store  in  Winnipeg 
have  raised  again  the  question  of  the  ultimate  result  on 
Winnipeg  stores  of  increased  department  store  competi- 
tion. The  failure  of  one  large  store  and  the  closing  up 
of  another  have  been  pointed  out  as  the  direct  result  of 
this  competition,  but  there  is  another  side  to  the  story. 
Nash,  Carson,  Naylor,  Limited,  were  attempting  what  to 
most  shrewd  observers  seemed  like  an  impossible  proposi- 
tion. They  were  trying  to  build  up  a  large  department 
store  business  in  a  part  of  the  city  not  adapted  to  such  a 
business.  The  store  was  far  removed  from  the  best  retail 
centre  of  the  city  and  the  surrounding  constituency  was 
not  the  best.  Probably  the  competition  of  the  big  Port- 
age avenue  store  hastened  the  failure,  but  in  the  opinion 
of  most  shrewd  observers  it  was  bound  to  come  soon. 


The  Imperial  Dry  Goods  Co.  was  very  largely  con- 
trolled by  the  late  R.  J.  Whitla,  who  was  the  principal 
shareholder.  The  estate  has  now  to  be  wound  up  and  the 
executors  have  ordered  a  sale  in  order  to  facilitate  the 
closing.  Whether  or  not  another  business  under  the  man- 
agement of  A.  E.  Ham,  who  has  been  in  charge  of  the 
Imperial  for  some  years,  will  succeed  the  present  store  is 
a  matter  that  has  not  yet  been  decided.  The  Whitla  capi- 
tal is,  of  course,  being  withdrawn,  but  if  other  capital 
is  found  the  business  may  be  continued. 


On  February  13,  14  and  15  the  annual  meeting  of  the 
Retail  Merchants'  Association  of  Western  Canada  will  be 
held  in  Manitoba  Hall,  Portage  avenue,  Winnipeg.  Dry- 
goodsmen  from  all  parts  of  the  west  will  be  interested  in 
this  meeting  and  should  make  it  a  point  to  attend.  Many 
interesting  topics  will  be  discussed  and  officers  will  be 
elected  for  the  coming  year.  Since  the  organization  of 
the  association  one  year  ago  it  has  extended  its  member- 
ship through  the  three  provinces  of  Manitoba,  Saskatche- 
wan and  Alberta,  and  it  is  now  strong  enough  to  conv 
mand  the  respect  of  all  branches  of  the  trade.  The  asso- 
ciation has  already  done  good  work  in  curtailing  the  long 
credit  evil  and  in  regulating  the  prices  paid  for  produce 
by  country  merchants.  In  these  two  matters  alone  it  has 
saved  its  members  thousands  of  dollars  during  the  last 
year.  Its  usefulness  is  only  beginning,  for  with  a  strong 
membership  it  can  now  attempt  projects  which  were  for- 
merly impossible.  Under  wise,  sane  management  the  asso- 
ciation should  be  able  to  do  very  much  to  improve  the 
position  of  the  western  merchant.  The  movement  deserves 
support  and  merchants  should  attend  the  meeting  in  Win- 
nipeg. 


A  BRADFORD    REPRESENTATIVE'S    VISIT. 

MR.  HORNSHAW,  representing  Lister  &i  Co.,  of  Man- 
ningham  Mills,  Bradford,  Eng.,  was  in  Toronto 
during  the  last  week  of  January.  It  is  three  years 
since  he  was  in  Canada  before,  and  this  is  his  second 
visit,  but  he  sees  quite  a  marked  and  progressive  change 
since  that  time,  though  more  noticeable  in  Montreal,  he 
thinks,  that  in  Toronto.  One  thing,  however,  he  is  highly 
disappointed  in,  and  that  is  that  he  has  not  had  the 
pleasure  of  making  the  acquaintance  of  a  real  •  old-fashion- 
ed  Canadian  Winter. 

Those  who  say  that  protection  is  dead  now  in  Eng- 
land would  derive  little  comfort  from  a  talk  with  Mr. 
Hornshaw,  for  he  claims,  though  not  quite  a  protection- 
ist, to  be  a  "fair  trader."  England  has  not  had,  he  says, 
fair  trade  in  the  last  decade,  and  Bradford  suffers  ;  too 
much  wool  in  the  shape  of  tops  and  yarn  is  going  out  of 
the  town  to  protected  countries,  and  is  being  returned, 
made  up  into  cloth.  Besides,  the  skilled  labor  is  leaving 
the  country,  and  if  the  present  process  continues, 'England 
will  become  the  dumping  ground  and  the  bankers  of  the 
world. 

Like  most  men  connected  with  Yorkshire  firms,  Mr. 
Hornshaw  has  had  a  thorough  training  ;  he  has,  as  he 
puts  it,  "rubbed  shoulders  with  the  operatives  in  all  the 
departments."  Talking  about  the  present  high  prices  of 
wool,  he  says  that  there  is  no  sign  of  a  break  in  sight. 
These  prices  have  made  endless  difficulties  for  the  Brad- 
ford trade,  and  their  continuance  for  another  season  will 
be  a  source  of  infinite  trouble,  and,  besides,  no  money  will 
be  made.  Mohair  wools,  on  the  other  hand,  have  advanced 
only  slightly,  chiefly  because  artificial  silk  has  taken  their 
place  in  the  manufacture  of  braids. 


Samuel  Romanoff,  dry  g-oods  merchant,  Chatham, 
N.B.,  has  sold  his  stock  at  40c.  on  the  dollar,  to  Lilian 
Myers,  of  St.    John. 

Delfosse  &  Co.,  Montreal,  have  bought  the  business  of 
the  Window  Art  Decoration  Co.,  manufacturers  of  papier 
mache  goods.  They  have  secured  all  the  patterns  of  the 
old  firm  and  intend  carrying  on  the  business  on  a  larger 
scale. 
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Mr.  Geo.  D.  Hart,  dry  goods  merchant,  of  Picton, 
Ont.,  died  suddenly  on  January  26. 

Mr.  W.  C.  Mortimer,  Toronto,  representative  of  the 
Corticelli  Silk  Co.,  left  for  England  on  January  27. 

Mr.  Auguste  Pion,  senior  member  of  the  firm  of  A. 
Pion  &  Company,  kid  manufacturers,  Quebec,  died  on 
January  21. 

Mr.  S.  Harris,  manager  of  L.  Hirshson  &  Co.,  is  at 
present  in  the  Old  Country,  making  Spring  purchases 
for  this  firm. 

Mr.  John  O'Neil's  new  dry  goods  store  in  Moncton, 
N.B.,  was  opened  about  a  week, ago.  The  opening  drew 
big  crowds  of  people. 

Mr.  J.  A.  Tranquil,  .formerly  with  Greenshields 
Limited,  has  succeeded  the  late  Mr.  Perrault  as  traveler 
with  L.  Hirshson  &  Co. 

Mr.  H.  A.  Beatty,  general  manager  of  the  Semi- 
Ready  Co.,  was  in  Toronto  recently  with  a  view  to 
opening  some  new  stores. 

Mr.  Samuel  S.  Scott,  formerly  of  the  wholesale  firm 
of  Wellner  &  Scott,  wholesale  importers  of  dry  goods 
and  millinery,   Halifax,   N.S.,   died  suddenly  on   Jan.   19. 

Mr.  J.  W.  Bridgett,  of  Meaford,  will  sell  his  store, 
Oak  Hall,  in  that  town,  and  move  to  Hamilton,  where 
he  has  purchased  the  store  of  the  Slater  Shoe  Company. 

Mr.  F.  X.  De  Grandpre,  foreign  millinery  buyer  for 
Debenhams  (Canada)  Limited,  Montreal,  returned  full  of 
enthusiasm  for  another  successful  Spring  season  the  end 
of  last  month. 

Mr.  Roderic  Weir,  manager  of  the  Weir  Wardrobe 
Co.,  Limited,  Winnipeg,  was  in  Toronto  during  the 
month.  The  Toronto  office  of  this  firm  has  been  changed 
to  42  Adelaide  street  west. 

Mr.  A.-  S.  Richardson,  of  A.  S.  Richardson  &  Co., 
Toronto  and  Montreal,  manufacturers  of  wax  figures  and 
clothing  forms,  has  gone  on  a  two  months'  business  trip 
to  England1  and  the  continent. 

Mr.  Chas.  E.  Slater,  president  of  the  Slater  Shoe 
Co.,  was  in  Toronto  last  week.  He  speaks  with  great 
confidence  of  the  ability  of  Canadian  shoe  manufacturers 
to  compete  with  the  United  States. 

Mr.  Stephen  McKeown,  an  old  drygoodsman,.  died  at 
the  advanced  age  of  84  years,  in  Montreal,  on  January 
21.  Mr.  McKeown  had  been  connected  with  a  number  of 
prominent   wholesale  houses  in  Montreal. 

Mr.  John  F.  Gray,  formerly  cashier  of  John  Mac- 
donald  &  Co.,  has  assumed  the  office  management  of 
Denton,  Mitchell  &  Duncan.  Mr.  Gray  was  with  his 
former  company  for  over  twenty-five  years. 

Mr.  Arthur  Congdon,  wholesale  boot  and  shoe  mer- 
chant, of  Winnipeg,  suffered  some  painful  injuries  by  be- 
ing thrown  out  of  a  carriage  while  driving  from  Strath- 
cona  to  Edmonton  recently.  No  serious  consequences 
are  anticipated. 

Mr.  W.  E.  B.  Priestley,  of  Priestleys'  Limited,  the 
well  known  manufacturers  of  dress  goods,  has  been  elected 
a  member  of  the  Imperial  Parliament  of  Great  Britain  in 
the  recent  elections  there.  This  is  an  honor  which  was 
formerly  enjoyed  by  Mr.  Priestley's  father,  and  The  Re- 
view begs  to  extend  congratulations. 
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Size  3 


NICKELED    STEEL    DUPLEX    in    5   sizes 

Carded  or  Boxed  in  Dozens. 
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DO   YOU 
ILLUSTRATE 
YOUR   ADS.? 

A  bright  design  often  goes 
a  long  way  to  increase  the 
effectiveness  of  a  good  adver- 
tisement. 

Our  Pictorial  Ad.  Depart- 
ment is  designed  to  assist  our 
patrons  to  improve  the  quality 
of  their  advertising  at  ^the 
lowest  possible  cost. 

Our  artist  will  submit 
sketches  to  suit  any  trade  and 
finishsketches  when  approved. 

Tust  the  actual  work  of 
artist  and  cost  of  plate  will  be 
charged  for. 

Your  advertisement  will 
standout  distinctively.  It  will 
beexclusive.     It  will  pay. 

Don't  hesitate  to  ask  for 
what  you  want.  We  will 
see  that  you  get  it  promptly. 

Pictorial  Advt.  Dept. 
TheMacLEAN  PUBLISHING  CO.,  limited 
Montreal,  Toronto,  Winnipeg'. 
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DRESS   ACCESSORIES 

Big    lace  season  in  prospect — Advances  made  in  Plauen  goods— Growing  demand  for  real  Irish  Laces 
— Ribbons   still   fashion's   favorites— Many  will   be  used  in   Millinery— Large   demand  for  Embroideries- 


LACES. 

REDICTTONS  come  from  many  quar- 
ters that  this  is  to  be  a  banner  year  for 
lace.  Import  orders  have  been  very 
large,  and  besides  there  has  been  a 
steady  flow  of  repeats,  and  even  those 
travelers  whose  lines  of  samples  have 
been  received  late  for  the  trade  have 
captured  a  satisfactory  amount  of  or- 
ders. Advances  rule  on  Plauen  goods, 
and  particularly  in  cheap  lines  the  rise 
is  most  marked,  though  if  the  buyer 
makes  a  wise  search  he  can  as  yet  pick 
up  goods  at  near  the  old  figure.  These 
are  the  product  of  mills  on  the  out- 
skirts of  the  Plauen  district  that  as 
yet  have  escaped  the  labor  troubles,  but  it  is  not  likely 
that  laces  will  be  on  the1- market  at  this  figure  long, 
for  advances  are  the  rule.  It  is  hinted,  too,  that  before 
long  an  advance  will  be  made  on  Nottingham,  Valenci- 
ennes, and  torchons. 

The  advances  have  in  no  wise  acted  as  a  check  on 
selling-,  for  up  to  a  certain  figure  it  is  style  and  pattern 
rather  than  price  that  counts,  and  as  the  basis  of  this 
figure    has   been    rising    in    the   past    lew    years    in    Canada 


Round  Mesh  Valenciennes, 

the  advancing  price  of  laces  has  as  yet  made  no  trouble. 
Laces  are  the  vogue  and  the  price  will  be  paid. 

Indeed,  ever  since  travelers  began  to  send  in  orders 
from  import  lines  of  samples  it  has  been  the  constant 
remark  that  the  greater  part  of  orders  were  for  the  bet- 
ter laces,  to  the  neglect  ol  the  cheaper  lines,  and  this 
applies  not  just  to  one  class  of  retailers  only,  but  covers 
the  whole  trade. 

The  beginning  of  the  vogue  of  baby  Irish  was  seen 
last  Fall,  but  we  have  the  flood  tide  with  us  now,  and 
baby  Irish  stands  at  the  head  of  the  list  of  fashionable 
laces.  A  large  proportion  of  the  newer  samples  show 
combinations  of  embroidered  batiste  or  linen  inserted  in 
many  ways  in  motifs,  medallions,  etc.,  into  the  lace 
ground.  Sometimes  guipures  and  other  heavier  laces  are 
also  used,  and  the  pendulum  of  fashion  seems  to  be 
swinging  back  to  heavier  laces,  though  by  no  means  so 
far  as  to  insure  anything  like  the  neglect  of  the  net 
laces,  but  the  net  laces  now  shown  have  all  a  heavy 
raised  pattern. 

There  is  a  very  big  demand  for  allovers,  both  for  the 
counter  trade  and  from  the  waist  manufacturers,  and 
here  again  the  interest  is  centred  in  the  better  goods, 
manufacturers  being  perfectly  willing  to  pay  prices  and 
buy  qualities'  that  they  would  not  have  looked  at  a  sea- 
son  or    so    ago,    simply   because    i'c   would    have    run    the 


cost  of  the  waist  far  above  what  the  retailer  was  pre- 
pared to  pay. 

The  advance  sale  of  Valenciennes  laces  has  been  phe- 
nomenal, for  no  matter  what  other  lace  or  trimming  is 
used  there  must  still  be  the  touch,  more  or  less,  of  Val- 
enciennes. A  good  deal  is  heard  of  it,  and  in  some  sec- 
tions, in  the  border  towns,  and  in  towns  much  fre- 
quented by  Americans,  there  has  been  quite  a  run  on 
this  lace,  and  it  promises  to  be  a  very  considerable 
seller.  Indeed  it  may  be  said  to  occupy  the  place  of  the 
very  fine  Valenciennes  so  popular  last   Summer. 

The  Americans  call  it  German  vai,  though  why  is 
not  very  clear,  for  it. is  a  production  of  both  Calais  and 
Nottingham  looms,  and  there  is  not  a  single  inch  of  this 
lace  made  in  Germany. 

Ail  laces  come  in  matched  sets,  which  include  the 
allover,  an  insertion  or  galloon,  and  two  or  three  widths 
of  llouncings.  Separable  galloons  and  medallions  are 
much  talked  of  on  the  other  side  of  the  line,  and  also 
are  in  high  favor  in  Paris.  They  did  not  sell  for  the 
early  orders,  but  the  agent  for  a  particularly  beautiful 
line  is  selling  them  freely  For  April  delivery.  Dead 
white  is  the  true  color  of  the  Irish  crochet  lace,  and  as 
this  is  to  be  a  great  white  season  white  certainly  leads. 
The  imitation  Irish  laces  are  produced  in  cream,  butter, 
and  light  and  dark  Paris  shades,  and  it  is  a  curious  fact 
that  the  color  that  takes  in  one  town  is  turned  down 
totally  in  another.  Black  mercerized  thread  is  used  to 
produce  baby  Irish,  and  for  the  Fall  trade  big  things 
are  predicted  for  black  laces. 

Plauen  robes  have  sold  remarkably  well,  and  it  is 
said  that  they  will  be  used  for  street  wear  in  the  com- 
ing Summer.  These  are  of  tamboured  net,  with  insets 
of  heavy  lace.  They  are  of  the  semi-ready  order,  so  that 
the  dressmaker  can  mount  them  in  the  manner  that  best 
suits  her  customers. 

There  promises  to  be  a  certain  amount  of  interest 
taken  in  the  real  Irish  laces,  particularly  Irish  crochet, 
for-  the  better  trade,  not  only  in  flouncings,  allovers  and 
galloons,  but  also  in  collar  and  cuff  sets.  Collar  and 
cuff  sets  up  to  a  high  price  sold  well  for  the  holiday- 
trade,  and  not  exclusively  in  Montreal  and  Toronto 
either.  There  seems  to  be  a  difficulty  in  securing  these 
goods,  but  fashion  is  favoring  them  too  much  for  them 
to  be   wholly   neglected. 

GLOVES. 

THE     glove      situation     turns     on   just   how   far      the 
fashion    of   wearing   the   elbow    sleeve    will   go    with 
the   popular     trade,   but   it   is     certain   that   every 
buyer   will  have   to    make  some   provision   for   the  sale   of 
the  long  glove.     The  London  Drapers'   Record  says  : 

"It  is  a  curious  fact  that  the  courage  necessary  for 
the  wearing  of  short  sleeves  on  an  outdoor  Winter  cos- 
tume is  more  in  evidence  now  than  when  the  Winter  came 
in — the  very  reverse  of  what  one  might  have  expected. 
The  ladies  who  order  such  suits  are,  perhaps,  thinking 
hopefully  of  the  first  mild  days  of  Spring.  However  that 
may  be,  quite  a  number  of  plain  suits  with  elbow 
sleeves  have  been  among  the  new  dresses  ordered  since 
Christmas  for  immediate  wear,  and  in  this  fact  may  be 
found  an  indication,  I  think,  if  any  were  needed,  that  the 
short  sleeve  will  'romp  in'   again  Strongly  with  the  very 
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THE    REVIVAL  OF   PLAITINGS. 

of  tl^nove^ifk-vnilP?  twhln^nh  ""le  afternoon  gown  is  due  largely  to  the  color  scheme  of  plisse  ribbons  that  forms  the  brimming  scheme.     The  material  is  one 
of  the  same  cnlnrin!  ,P    "     V  "        s"ft.nefs?'  a  S?  "   ni?Vherry  t"nk  "'tone,  and  trimmed  with  Richelieu  plaitings  in  a  lighter  and  much  darker  shade 
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earliest  Spring  goods,  a  result  which  I  may  add  I  have 
never  for  a  moment  doubted  since  last  Summer  fled." 

And  certainly  they  have  been  well  worn  on  the 
streets  of  New  York  all  Winter,  so  that  the  fashion  is 
not  likely  to  die  out  now  that  the  weather  when  it 
would  be  comfortable  is  at  hand.  Certainly  the  long  kid 
glove  will  be  in  evidence  for  the  Easter  trade. 

The  call  for  long  gloves,  which,  it  must  be  remem- 
bered, comes  from  Europe  as  well  as  America,  has  re- 
sulted in  a  scarcity  of  skins,  and  much  higher  prices  are 
predicted  for  the  Fall  trade.  The  evening  shades  in  long 
gloves  have,  however,  simmered  down  practically  to  black 
and  white  for  the  Spring  season,  with  perhaps  in  the. 
very  large  towns  a  few  staple  colors. 

A  Paris  innovation  that  has  been  put  on  the  market 
ought  to  make  the  retailing  of  long  gloves  an  easier 
proposition.  This  is  an  extension  top  that  turns  the 
ordinary  short  glove  into  a  long  one,  the  wrinkles  around 
the  wrist  concealing  the  fact  that  the  glove  is  in  two 
pieces.  This  two-piece  glove  has  met  with  considerable 
success  in  kid,  and  it  is  said  that  it  can  now  be  obtained 
in  silk  lines. 


RIBBONS. 

FASHION  still  clings  to  ribbons,  and,  as  usual,  when 
she  has  a  favorite  article  she  finds  many  attractive 
and  novel  uses  for  it,  and  this  season  is  no  excep- 
tion. It  is  ribbons  with  a  capital  R  this  Spring,  and 
while  many  fancy  effects  are  on  the  market,  and  are  well 
considered  and  sure  to  do  a  big  business,  and  will  be 
useful  to  give  variety  and  attractiveness  to  ribbon 
stocks,  it  is  to  the  plain,  soft  bright  makes,  with 
taffetas  leading,  that  the  merchant  must  look  for  the 
biggest  part  of  his  trade,  and  that  this  is  generally 
realized  is  proved  by  the  very  large  orders  placed  on  this 
class  of  ribbon.  Failletine  is  a  new  soft,  bright  corded 
make  that  is  scoring  quite  a  measure  of  success. 

Dressmakers  are  doing  wonderful  things  with  ribbon 
as  dress  trimmings,  particularly  for  muslin  and  chiffon 
cloth  and  other  sheer  lightweight  fabrics.  They  are 
using  velvet  bands  edged  with  ribbon  pleatings,   and  the 


Warp  Print  Taffetas  Ribbon. 

pleatings  alone  are  a  highly  fashionable  trimming.  Rings 
of  shirred  ribbons,  or  undulating  garnitures  of  the 
same,  are  also  freely  used.  Bands  of  ribbon,  or  ribbon 
velvet  with  dainty  floral  sprays  of  ribbon  embroidery, 
tied  bow-knot  fashion  with  a  very  fine  gold  or  silver 
cord,  are  used  as  a  braid  or  galloon. 

The  girdle  and  sash  is  still  in  the  forefront  of 
fashion,  and  will,  as  in  the  past  season  or  so,  account 
for  a  considerable  yardage  of  ribbon.  Some  of  the  more 
dressy  girdles  are  of  bars  of  ribbon,  or  ribbon  velvet, 
and  are  finished  with  bows,  or  have  streamers  attached, 


that  end  in  a  full  bow  on  the  corsage.  Ribbon  velvet  of 
varying  widths  are  favored  as  a  trimming  for  the  printed 
organdies,   and  sheer  muslins,   etc. 

This  relates  to  the  counter  demand,  but  it  is  to  the 
milliner  that  the  manufacturer  always  looks  to  account 
for  the  greater  part  of  his  output,  and  when  millinery 
favors  ribbons  as  it  does  this  season  the  prospect  be- 
fore him  is  indeed  favorable.  When  sailor  shapes  are 
worn  there  is  always  a  call  for  much  ribbon,  for  ribbons 
are  the  natural  trimmings  for  this  kind  of  hat;   nor  are 


Fancy  Plakl  Ribbon. 

ribbon  trimmings  confined  to  the  sailors,  but  they  will 
be  used  on  many  other  models. 

The  Fall  season  has  been  a  particularly  .good  one  for 
warp  prints,  and  they  promise  largely  for  the  coming 
Spring.  Fancy  plaids  are  sure  to  score  a  measure  of 
success  in  a  season  when  plaids  are  so  popular.  Bro- 
cades are  being  shown  tentatively,  but  buyers  are 
watching  progress  before  committing  themselves,  though 
it  is  certain  that  all  the  high-class  stores  are  at  least 
showing  brocaded  ribbons.  The  big  trade,  the  safe  trade, 
will,  however,  be  done  in  plain  taffeta  and  other  plain 
weaves,  the  advance  orders  for  taffetas  being  particu- 
larly large. 

Taking  it  altogether,  the  outlook  is  most  promising, 
and  the  man  who  makes  a  judicious  selection  of  leading 
colors  in  plain  ribbons,  with  a  nice  line  of  attractive 
fancies  to  add  interest,  who  makes  a  fair  but  not  an  ex- 
treme profit  on  his  stock,  and  who  keeps  his  stock  for- 
ward and  in  the  public  eye,  cannot  fail  to  have  a  most 
satisfactory    ribbon    season. 

BUTTONS. 

JUDGING  from  what  has  already  been  seen  of  advance 
styles,  there  will  be  a  very  considerable  call  for  but- 
tons for  use  in  the  various  trimming  effects  on 
Spring  gowns.  Covered  buttons  are  much  in  evidence, 
and  these  can  be  had  in  every  color  and  in  all  sizes,  in 
taffetas  and  in  various  plain  silks,  etc.  Crochet  but- 
tons are  well  to  the  fore,  and  the  range  is  very  exten- 
sive. For  the  Summer  trade  pearls  promise  well,  not 
only  in  the  plain,  useful  kinds,  but  in  carved  and  fancy 
shapes. 

There  is  a  washable  button  on  the  market  that 
should  be  a  useful  addition  to  the  button  stock.  This 
is  an  embroidered  button,  and  is  guaranteed  not  to 
break  in  the  wash.  The  effect  is  good,  and  they  should 
make  a  decided  addition  to  the  somewhat  limited  range 
of  trimming  for  washing  fabrics.  Advance  samples  for 
Fall  are  now  out,  and  include  some  decidedly  good  nov- 
elties. That  the  button  manufacturers  expect  a  big  sea- 
son for  plain  fabrics  is  very  apparent,  for  buttons  are 
certainly  designed  with  a  view  to  the  ornamentation    of 
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plain  cloths,  always  excepting  those  specially  designed 
for  tweeds.  The  feature  of  the  new  buttons  is  the  plain 
metal  rim  enclosing  a  raised  fancy  centre,  and  something 
novel  and  effective  is  the  double  strand  of  soutache  braid, 
decked  with  gold,  drawn  across  the  centre  of  the  but- 
tons. Those  buttons  spoken  of  before  to  go  with  tweeds 
have  necked  centres  to  match  the  cloth.  Enameled  but- 
tons will  be  studded  with  tiny  nail  heads  of  steel,  or 
will  have  a  moon  of  satin  and  polished  silver  in  whole  or 
half-moon  effect  placed  a  little  to  one  side  of  the  centre 
of  the  button. 

Some  quite  novel  effects  are  gained  by  the  use  of  odd 
shapes,  such  as  pointed  ovals,  squares,  diamonds,  etc. 
These  are  in  art  nouveau  designs  in  golden  bronze,  and 
are  tinted  with  colored  enamels.  Very  handsome  pearl 
buttons  are  shown  with  metal  rim  and  a  kind  of  a 
grille  work  over  the  pearl  centre  of  the  metal.  These 
were  shown  in  old  silver,  golden  bronze,  and  in  dull 
black. 

Beads  are  making  a  bold  bid  for  fashion's  favor,  and 
bead  buttons  are  among  the  lines  shown.  Taking  it  al- 
together, there  is  considerable  novelty  displayed  in  but- 
ton lines.  Buckles  are  being  utilized  for  many  purposes 
just  now,  and  come  in  sizes  from  about  one-half  an  inch 
to  the  medium  size.  Dressmakers  and  belt  and  neckwear 
manufacturers  are  using  these  small  buckles.  Crochet 
buckles  are  another  new  line  in  both  black  and  white, 
and  in  gold  and  black  and  gold  and  white.  New,  also, 
are  the  spun  silk  buckles  studded  with  steel  nail  heads, 
and  buckles  of  gold  cord  are  another  novelty.  In  metal 
buckles  the  variety  is  great,  but  flat  buckles  with  a 
chased  pattern  seem  to  be  the  newest  effect.  The  new 
buckles  are  decidedly  of  moderate  size. 

EMBROiDERIES. 

EMBROIDERIES  were  never  so  beautiful  as  they  are 
this  season,  and  the  way  retailers  are  placing  or- 
ders for  them  shows  that  they  fully  realize  how 
fashionable  they  are.  The  demand  is  a  very  broad  one, 
and  covers  bands,  insertions,  flouncings,  and  allovers. 
The  embroidered  gown  made  up  of  two  or  three  widths 
of  flouncings,  headed  by  a  band  or  insertion,  and  with  a 
waist  of  the  allover,  is  the  style  idea,  and  for  this  pur- 
pose the  batiste  embroideries  have  sold  extremely  well. 
Eyelet  patterns  with  heavy  padded  embroidery  motifs, 
and  often  with  insets  of  baby  Irish,  are  what  are  taking 
best. 

Even  in  the  nainsook  and  cheaper  lines,  the  patterns 
are  unusually  good.  Some  very  deep  flouncings  are  seen 
for  underskirts,  and  corset  cover  embroideries  retain 
their  hold,  though  there  are  some  very  low  grade  lines 
shown  that  do  not  make  for  the  continuance  of  these 
embroideries. 

NEW   EMBROIDERY    HOUSE. 

The  Montreal  Embroidery  Manufacturing  Co.,  253-255 
Notre  Dame  street  west,  is  the  name  of  a  new' firm  re- 
cently opened  up  in  Montreal.  The  firm  are  manufactur- 
ing a  remarkably  good  class  of  embroidery  work,  such  as 
pillow  shams,  bureau  covers,  centrepieces,  doylies,  etc. 
Hitherto  most  of  this  work  has  been  imported.  The  part- 
ners in   the  firm  are  J.   A.  Martin  and  E.  Vogel. 


In  the  investigation  of  the  robberies  of  goods  from 
Monypenny  Bros.  &  Co.,  and  the  W.  R.  Brock  Co.,  it 
developed  that  Debenhams  (Canada)  Limited,  had  also 
lost  from  the  same  system  of  stealing.  All  the  goods 
except  about  $400  worth  are  thought  to  have  been  re- 
covered. 


A  RELIEF  FOR  TRAVELING  MEN. 

TRAVELING  men,  who  spend  a  great  deal  of  time 
on  trains  and  in  hotels,  and  who  get  wearied  of 
the  ordinary  run  of  newspapers  and  magazines, 
will  find  the  Busy  Man's  Magazine  very  refreshing.  This 
periodical  is  unique  in  the  periodical  field.  It  is  more 
than  a  magazine— it  is  a  score  of  magazines  all  in  one. 
Like  the  composite  photograph  of  a  hundred  authors, 
the  Busy  Man's  Magazine  is  a  composite  publication  of 
a  hundred  periodicals.  It  culls  the  best  from  them  all 
and  presents  it  in  an  appetizing  and  invigorating  form. 
Every  travel-worn  commercial  man  should  try  this  new 
remedy  for   the  weariness  of  the  road. 


ALIEN   LABOR  LAW  INVOKED. 

A  A.  IVES  &  CO.,  dry  goods  merchants,  Toronto 
.  Junction,  are  being  prosecuted  under  the  Alien 
Labor  Law.  They  entered  into  an  arrangement 
with  G.  W.  Graves  &  Co.,  of  Buffalo,  by  which  the  latter 
were  to  take  charge  of  a  clearing  sale  for  Ives  &  Co. 
This  involved  sending  a  man  from  Buffalo  under  con- 
tract. The  case  has  been  adjourned,  pending  the  exam- 
ination of  W.  A.  Carson  in  Buffalo. 


BACERACK'S  NEW   STORE. 

The  Bachrack  Company,  whose  store  on  the  corner 
of  Yonge  and  Albert  streets,  Toronto,  has  been  pur- 
chased by  the  T.  Eaton  Company,  have  leased  property 
across  the  street,  having  a  frontage  of  67  feet  on  Yonge 
and  103  on  Queen  street.  The  property  does  not  include 
the  corner,  which  is  occupied  by  the  Bank  of  Montreal. 
A  big  store  will  be  erected  on  the  new  premises. 


BRITISH  TRADE  ACTIVE. 

RECENT  reports  from  Great  Britain  show  a  con- 
tinued activity  in  the  textile  industries.  A  good 
amount  of  new  business  is  being  booked,  and  with 
declining  prices  in  the  raw  material  the  resultant  profits 
should  be  satisfactory.  Yarns  are  selling  freely  at  an 
advantageous  price  for  the  spinners,  and  orders  for  cloth 
are  still  on  the  increase.  Colonial  wool  sales  have  de- 
veloped a  healthy  competition  with  consequent  strong 
prices.  So  busy  are  the  cotton  spinners  that  a  Can- 
adian buyer  lately  returned  from  England  saw  Canadian 
made  cottons  sold  in  the  wholesale  houses  of  London. 


CHANGE  IN   FIRM. 


The  firm  of  Van  Dusen  &  Cruikshank,  general  m?r- 
ehants,  of  Tara,  Ont.,  has  been  dissolved,  Mr.  J.  R. 
Van  Dusen  taking  over  the  business.  The  business  is  the 
oldest  in  the  town,  having  been  established  in  1867  by 
Mr.  W.  Van  Dusen,  now  of  Toronto  Junction,  an  uncle  of 
the  present  proprietor.  He  was  followed  in  1884  by  his 
brother,  Mr.  II.  A.  Van  Dusen,  now  editor  and  proprietor 
of  the  Tara  Leader.  Mr.  H.  A.  Van  Dusen  carried  on 
the  general  store  business  for  20  years,  and  for  five  years 
conducted  both  the  store  and  the  newspaper  business. 
Two  years  ago  he  sold  his  general  store  to  his  eldest 
son,  J.  R.  Van  Dusen,  and  Mr.  T.  N.  Cruikshank,  who 
carried  on  a  partnership  until  a  few  days  ago,  when  J. 
R.  Van  Dusen  purchased  the  entire  interests  of  the  busi- 
ness and  will  carry  it  on  in  the  future.  The  store  has 
been  the  leading  one  in  the  town  for  forty  years  and  has 
always  done  a  reliable  and  successful  business.  The  present 
proprietor  is  a  young  man  of  ability  and  is  popular  in 
town  and  country,  and  the  store  promises  to  lose  none  of 
its  popularity  under  his  control  and  management. 
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KLEINERT 

/MARK. 


KLEINERT'S 

NAME  and  TRADE  MARK 

Achnowledg'ed  to   be  tHe    best  by  every  test  for  all 


KLEINERT 


HBAOf5 
MARK 


£n 


Dress 
SHields 


and 


H 

Supporters 


Exclusive  manufacturers   in  Canada   of  tHe 

Foster  Front  Pad  Belt  Hose  Supporter. 

A.11   leading  jobbers  carry  tKese  lines. 


I.  B.  Kleinert  Rubber  Company,  -  Toronto 

Textile  Building,  Mincing  Street 


RFREZMIUIVI    COUPONS 
and  the  Recent  Legislation  re  Trading  Stamps 

Under  the  law  recently  enacted  by  the  Dominion  House  of  Commons,  the  issuing  of 
Trading  Stamps  which  are  redeemable  in  goods  at  some  central  agency  or  elsewhere  than 
on  the  premises  of  the  merchant  who  issues  them,  is  illegal. 

It  is,  however,  strictly  legal  and  in  thorough  compliance  with  this  recent  legislation 
for  any  merchant  in  the  Dominion  to  issue  Premium  Coupons  to  cash-paying  customers, 
such  Coupons  being  redeemable  in  goods  in  the  shop  or  premises  where  the  purchase 
was  made  and  where  the  Coupons  were  issued,  provided  the  goods  given  in  redemp- 
tion of  the  Coupons  are  the  exclusive  property  of  such  merchant,  and  provided  also  that 
every  Coupon  bears  its  value  printed  or  stamped  on  its  face,  as  well  as  the  name  and 
place  of  business  of  the  merchant  who  issues  them. 

The  merchant  is  in  no  way  bound  to  redeem  these  Premium  Coupons  in  cash.  Our 
system  of  Premium  Coupons  has  been  successfully  operated  by  over  two  thousand  lead- 
ing retail  merchants  throughout  the  Dominion  during  the  past  ten  years,  and  as  we 
place  our  system  EXCLUSIVELY  with  one  merchant  in  each  town,  its  advantages  as  a 
cash  trade  winner  are  decidedly  beneficial.  We  will  be  much  pleased  to  instruct  our 
traveller  to  call  upon  any  merchant  interested  in  Premium  Coupons,  on  application,  for 
the  purpose  of  explaining  the  benefits  to  be  derived  from  introducing  our  system. 


THE  CROWN  SILVER  PLATE  C0.,U2r„u,U"a 


TORONTO 


113 


Dry  Goods  Review  February,  1906 

TRURO'S     LARGE     WOOLEN     INDUSTRY 


IN  another  column  appears  an  account  of  the  organiza- 
tion of  Stanfields,  Limited,  who  have  acquired  the 
business  of  the  Truro  Knitting  Mills,  Limited,  Truro, 
N.S.,  and  among  other  improvements  will  erect  a  large 
worsted  yarn  factory.  Through  the  courtesy  of  the  new 
organization  The  Review  shows  illustrations  of  their 
present  buildings  and  those  shortly  to  be  erected,  to- 
gether with  some  facts  relating  to  the  growth  of  this 
marvelous  business. 

Early  Struggles. 

In  1882  C.  E.  Stanfield,  father  of  President  John 
Stanfield,  and  Vice-President  and  Treasurer  Frank  Stan- 
held,  of  the  new  organization,  established  Truro's 
famous  knitted  goods  industry,  and  by  virtue  of  the 
reliability  of  the  lines  manufactured  the  business  liter- 
ally grew  by  leaps  and  bounds.  However,  he  was  not 
satisfied  with  pure  wool  underwear  that  was  shrunken  by 
washing,  and  garments  that  became  hard  and  out  of 
shape,  and  finally  hit  upon  a  process  of  avoiding  these 
undesirable  elements,  and  to-day  Stanfields'  unshrink- 
able underwear  is  known  from  coast  to  coast  for  (ret/ain- 
ing  its  size,  shape  and  softness  until  worn  out. 

In  1897  the  sons  John  and  Frank  Stanfield  succeeded 
to  the  business  as  sole  proprietors,  and  as  a  result  of 
their  energy  and  ability,  together  with  the  reliability 
of  their  products,  a  career  of  uninterrupted  success  en- 
sued. Every  modern  improvement  has  been  incorporated 
in  the  way  of  manufacture,  and  the  use  of  Nova  Scotia 
wool  only   assures  reliability. 

Present  Building. 

The  various  .mills  of  the  present  building  are  modern 
in  every  detail,  built  of  solid  brick,  heated  by  Webster's 
improved  heating  system,  and  lighted  by  electricity,  thus 
affording  every  convenience  for  their  skilled  operators, 
which  makes  for  the  best  possible  result.  These  mills 
are  often  referred  to  as  the  best  equipped  and  most  up- 
to-date  in  Canada. 

Two  large  wool  warehouses  are  maintained,  and  one- 
third  of  the  total  output  of  Nova  Scotia  wool  finds  its 
way  here,  at  a  cost  of  over  $100,000.  The  various  pro- 
cesses through  which  this  wool  passes  before  emerging 
as  underwear,  are  conducted  in  the  most  economical  way, 
and  highly   organized   system     is     noticed   at  every  step. 


accurate  workmanship.  It  is  this  highly  organized  sys- 
tem of  manufacture  which  evolves  the  most  reliable  pro- 
duct, together  with  a  judicious,  broad  gauged  advertising 
policy,  which  has  given  Truro's  industry  a  prominent 
place  in  Canadian  industrial  firms. 

Prospective  Expansions. 

The  large  amount  of  new  capital  in  the  concern  will 
be  used  to  make  additions  to  the  plant  in  order  to  cope 
with  a  steadily  growing  demand,  which  taxes  the  present 
capacity  of  the  mills.  Additional  lines,  such  as  sweat- 
ers, cardigans,  etc.,  will  also  likely  bear  the  name  of 
Stanfields,  and  their  underwear  reputation  will  readily 
introduce  these  goods.     Further,  districts  which  have  not 
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riji^st^  vi  Eloquent  examples     in    modern  labor-saving  devices.     In 
'/V  the  large  knitting  room,  140  x  60  feet,  the  advantages  of 

manufacture  enjoyed  by  this  firm  are  particularly  notice- 
able, as  many  exclusive  and  patented  machines  perform 
the  work  with  every  accuracy.  In  the  cutting  room, 
where  the  webs  of  material  are  made  into  underwear, 
the  same  up-to-date  methods  are  employed. 

This  firm  maintains  its  own  steam  laundry  and 
testing  room,  using  the  forced  draught  drying  system. 
In  the  trimming  room  the  highly  specialized  modern  in- 
dustrial system  is  most  clearly  seen,  as  each  machine  has 
its  particular  part  to  do,  ensuring  economical  and  highly 


been  thoroughly  covered  in  the  past  will  be  looked  after 
with  every  attention.  First  of  all,  a  new  mill  will  be 
built  for  the  manufacture  of  worsted  yarns,  used  in  the 
making  of  the  finer  qualities  of  underwear.  They  at 
present  import  these  yarns  to  the  walue  of  about  $50,000 
per  year,  and  by  making  their  own  yarns  will  be  inde- 
pendent of  outside  fluctuations  and  short  supply,  thus 
effecting  considerable  savings. 


PROSPEROUS  YEAR  AT  LISTER'S  MILLS. 

The  directors  of  Lister  &  Co.,  Limited,  of  Bradford, 
have  decided  to  recommend  that  a  dividend  of  5  per 
cent,  be  paid  to  the  ordinary  shareholders  for  the  year 
ended  30th  November  last,  and  that  £10,000  be  added  to 
the  reserve  account,  leaving  a  balance  of  £7,625  out  of 
the  year's  earnings  to  be  added  to  the  amount  brought 
forward  from  1904. 


DIFFICULTIES   OF   LINEN   WORKS. 

The  Dominion  Linen  Works,  Limited,  made  an  assign- 
ment early  this  month.  The  difficulties  of  the  company 
were  brought  about  by  the  heavy  expenditures  incident  to 
the  early  development  of  the  industry.  It  is  believed  that 
the  mills  will  be  continued  under  a  reorganized  company. 
The  excellence  of  the  goods  produced  and  their  ready  sale 
practically   insure  the  ultimate  success  of   the  enterprise. 


Gordon,  Mackay  &  Company,  of  Toronto,  have  pur- 
chased a  controlling  interest  in  the  Brown  &  Wigle  Com- 
pany, of  Kingsville,  Ont.  This  company  was  formerly 
controlled  by  Nesbit  &  Auld.  Gordon,  Mackay  &  Com- 
pany will  be  the  sole  selling  agents,  and  will  handle  the 
entire  output  of  the  mill. 


Cuthbertson,  McCunn  &  Co.,  wholesale  smallwares 
and  notions,  Toronto,  have  dissolved  partnership.  Mr. 
G.  B.  McCunn  will  continue  the  business  under  the  style 
of  McCunn  Bros. 
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Penman's 
Jaeger  Shade  Fleece 


for    Fall    1906 


The  cheapest  line 

in  point  of 

value 

on  the  market 

to-day. 


Costs  only  about 

Twenty-five  cents  per  doz. 

more  than  any  other 

low  line  and  is  easily 

Seventy-five  cents  per  doz. 

better  value. 


H  etai  I  e  rS Demand  to  see  this  garment  before  placing  your  order  for  other 

makes  of  low-priced  fleece  goods,  and  take  special  note  of  the  extra 
quality  of  the  stock  and  the  superior  fleecing  of  our  shirt. 

Our  trade   mark   is  a  guarantee   of  the   stock,   workmanship   and  finish   of  our  goods, 
and    that    reliance   can    be    placed   on   the   regularity   of  the    sizes. 

EVERY     GARMENT     LABELLED     WITH     THIS 


^UNSHRINKABLE* 


Trade  AfarK 


The  Penman   Manufacturing  Co.,   Limited 

Paris,   Canada 
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Pen-Angle  Talks  To   Retailers. 
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/0 


ATUNSHRINKABLEtt 


//    Trade  AfarK 


^^^^y.^S 


When  placing  your  orders  for  Fall  1906,  do  not  overlook 
our  standard  lines  of  Natural  Wool,  Worsted  and  Shetland 
shades  of 

PEN-ANGLE 

UNSHRINKABLE 

FLAT  GOODS  AND  ELASTIC  RIBS 


At  popular  prices. 

No  change  in  quality. 

Goods  that  are  always  in  demand. 

Have  given  perfect  satisfaction  to  both  wearer 

and   merchant. 
All   lines  absolutely  unshrinkable. 
No  retailer  should   be  without  them. 
Trade   Mark  is  on  every  garment. 
Ask  the  next  traveller  who  comes  your  way  to 

let  you   see  the  Pen-Angle  lines. 

The    Penman    Manufacturing  Co.,   Limited 

Paris,   Canada 
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WOOLLENS  AND  TAILORS'  TRIMMINGS 

IMPORTANT    NOTICE 

Owing  to  our  rapidly  increasing  business  we  find  our  present  premises 
altogether  inadequate  for  our  requirements. 

We  have  pleasure  in  announcing  to  our  many  customers  and  friends  that 
we  have  secured  the  splendid  warehouse  premises  situated  at  Nos  24J-240 
NOTRE  DAME  S1REE1  WES1  (a  few  doors  East  of  McGill  St.),  where  we 
shall  be  located  on  and  after  the  ist  of  May  next. 


JOHN  FISHER,   SON    &    CO. 


5  VICTORIA  SQUARE, 


MONTREAL 


RAINPROOFS 


Buyers  swh' 


who  want  RELIABLE  goods 
ould  ask  for   those  proofed 


by  the 


The  "Cravenette"  Co.,  Limited,  affix  their 
stamp  only  to  such  goods  as  are  suitable  in 
quality  for  Rainproof  purposes. 

Therefore,  this  stamp  is  a  guarantee  not     /' 
I  only  of  Rainproof  properties,  but  also  of  the 
I  quality  of  the  material. 


Co.,  Ltd, 

and  stamped — ' ' Cravenette" 

WET 

or 

fine; 


RAIN 


or 


SHINE 


The  "Cravenette"  Co.,  Ltd.,  Bradford,  Proofers  to  the  Trade 
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Cottons 

For  some  time  past  we  have  been  advising  our  customers  to 
place  their  orders  early  in  the  expectation  of  advances  in  the 
prices  of  Cotton  Goods.  As,  perhaps,  our  friends  are  aware, 
these  advances  have  taken  place  at  the  mills.  We  under- 
stand other  houses  are  now  getting  the  advanced  prices  for 
their  cotton  goods,  but  on  account  of  our  having  bought 
heavily  before  the  advances  took  place  we  are  still  in  a  posi- 
tion to  give  old  prices.  It  however  is  only  a  question  of  a 
month  or  so  before  we  will  also  have  to  advance  them.  We 
would  particularly  draw  attention  to  our  stock  of  Denims, 
Tickings,  Cottonades,  White  and  Grey  Cottons. 

Overalls 

This  is  a  very  special  feature  in  our  Cotton  Department. 
We  have  the  best  values  at  the  lowest  prices  in  these  goods, 
and  carry  at  all  times  a  very  large  assortment. 


GREENSHIELDS  LIMITED 

MONTREAL 

GREENSHIELDS  WESTERN  LI/VII  TED  GREENSHIELDS  &  CO.  LIMITED 

WINNIPEG  VANCOUVER 
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WREYF0RD&  CO.  Toronto 

WHOLESALE  MEN'S   FURNISHERS 

UNDERWEAR  SPECIALISTS 

Ranges  for  Fall  will  be  ready  February  loth,  and  our  travellers  will  wait 
on  you  in  March  and  April. 

We  are  Sole  Agents  for  following  English  Manufacturers  : — 

YOUNG  &  ROCHESTER'S 

Knitted  and  Tattersal  Vests 

DRESSING   GOWNS    AND    SMOKING  JACKETS 
Good  ranges  of  Fine  English  Flannel  and  Oxford  Shirts,  New  Collars. 


Cellular  Aerfex  Underwear 

HEAVY  WEIGHTS  FOR  WINTER 

The  only  Hygienic  Mesh  Underwear  that  will  wear  well  and  is  moderate 
n  price.     Good  returns  for  both  retailer  and  wearer. 


Tress  &  Co.,  London,  Eng. 

Manufacturers  of  select  shapes  in 

HATS  and  CAPS  (Silk  and  Felt) 


Latest  West-End  and  City  shape 


Specialties  in  CAPS. 


Cooper,  Corah  &  Sons 

St.  Margaret's  Works,  LEICESTER 

Cashmere  and  Worsted  Hosiery. 

Sweaters,  Athletic  Shirts,  etc. 

Ladies'  Blouses  and  Norfolk  Jackets. 


H*"An>-  specialty  of  Men's  Attire  for  sporting  or  general  wear  that  is 
good  in  quality,  and  likely  to  meet  requirements  of  particular  customers,  we 
have  it. 


WOOLLENS  « 
TAILORS'  TRIMMINGS 

SPRING,    1906 

A  Larger  and   Better-assorted  StocK  than  ever 


TWEEDS  SERGES 

SUITINGS  OVERCOATINGS  ETC. 

CANVASES  ITALIANS  ASSORTED  SILKS 

HAIR  CLOTHS        SLEEVE  LININGS 
HOLLAND   POCKETINGS 
and  every  line  of  goods  used  by  Tailors,  etc. 

Exclusive  Agents   for  "  T~Y"I\E  "  and 

"BLENHEIM"   Serges,     also    Salt's 

celebrated  "YOTSMAN." 

SAMPLES  OF  ANY  LINES  SENT  UPON  REQUEST 


A.  McDOUGALL  &  CO. 

ISO    HI  CUII I    31,  McKinnon   Building.  TORONTO 

UnilTDFII  Jarvis    Building,    -    -    ST.  JOHN 

MUNI  KtAL  37  Queen  Street.   -    -    -    TRURO 

Bridge  Street,     -    -    -    QUEBEC 
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DRY  GOODS  REVIEW 

has  enquiries  from  time  to  time  from  manufacturers  and  others 
wanting  representatives  in  the  leading  business  centres  here 
and  abroad. 

Firms  or  individuals  open  for  agencies  in  Canada  or 
abroad  may  have  their  names  and  addresses  placed  on  a 
special  list  kept  for  the  information  of  enquirers  in  our  various 
offices  throughout  Canada  and  in  Great  Britain  without 
charge. 

Addressi   Business  Manager, 

Dry  Goods  Review, 

Montreal  and  Toronto. 
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THE  CHINA  AND  JAPAN  SILK  CO .,  Limited 


JAPANESE  GOODS 


Montreal, 


Yokohama, 


Toronto. 


TRADE 


VIRGOE 

MIDDLETON 

&  CO. 

34  Wood  St.  and  1  Love  Lane 

LONDON,    E.    C,    ENG. 
Manufacturers  of  all  descriptions  of 

Men's  Silk  Neckwear 
Mufflers  Handkerchiefs 

Shirts  Pyjamas 

Wristbands         Braces 


MARK 


Umbrellas 

Collars 

Belts 


Silk,  Cotton  and  Wool  Shirtings 

Special  exclusive  designs   in    D.  &  J.    Anderson's   Zephyr 
Oxford,  Canvas,  Matt,  Silk  Zephyr  and  Mercerised 
Cotton  Shirtings. 

Specialties     in     Lainella,      Levislna,   Algerine,    Cingalee 

Persian,  Rangoon  and  other  unshrinkable    makes 

in  Flannel  and  Ceylon  Shirtings. 

Exclusive  and  latest  Novelties  in  Spun  Silk  and 
Pure  Silk  Shirtings. 

New  ranges  are  now  in  the  hands  of  our  Canadian  Representative. 

ROBERT  HAR.ROWER,  MONTREAL 


119 


Dry  Goods  Review  MEN'S     FURNISHER  February,  1906 


WOULD  IT  INTEREST  YOU 

if  you  were  offered  some- 
thing new  and  attractive 
in  Men's  Collars,  provid- 
ing the  price  was  right? 

If  so, 

SUCCESS  BRAND 


— the  best  value  in  Men's 
Collars  on  the  market — 
is  at  your  disposal. 

THE  WHOLESALE   ONLY  SUPPLIED 

ASK  TO  SEE  SAMPLES 
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CONDITIONS  in  the  staple  markets  are  forcibly  re- 
flected in  the  delivery  of  Spring  shirt  orders.  Not 
that  any  actual  scarcity  is  at  the  present  time  an- 
ticipated, but  the  upward  tendency  of  all  cotton  goods, 
coupled  with  bad  delivery  from  mills,  is  causing  shirt 
manufacturers  considerable  trouble,  especially  those  who 
have  not  pursued  the  policy  of  buying  goods  outright 
before  their  salesmen  sold  the  goods.  It  is  clearly  evi- 
dent that  jobs  will  be  a  scarcity  this  Spring,  and  staple 
prices  will  be  well  held. 

•  *  • 

Retailers  have  shown  a  growing  disposition  to  buy 
the  better  class  of  goods,  and  $10.50  and  $12  lines  have 
sold  more  largely  in  smaller  sections  than  formerly. 
The  new  colors,  pink  and  helio,  in  various  combinations 
have  done  better  than  the  most  sanguine  expected,  and 
they  are  talked  strongly  for  Fall  wear.  There  are  obvi- 
ous disadvantages,  but  these  have  been  ignored  by  those 
desirous  of  decided  novelty.  Greens,  especially  pea 
greens,  have  proven  the  leading  introduction,  and  repeats 
strongly  favor  shirts  with  a  touch  of  this  color.  Neat, 
vine-raised  designs,  well  matched,  are  considered  good 
property  in  any  of  these  novelty  colors,  and  the  staple 
scroll  effects  are  by  no  means  ignored.  The  presence  of 
many  jaequard  weaves  clearly  shows  that  Canadian 
manufacturers  have  the  courage  of  their  convictions,  and 
will  continue  making  as  high-class  lines  at  a  less  figure 
than  those  shown  across  the  line.  Other  good  colors  in 
Spring  shirts,  which  are  increasing  in  favor,  are  various 
shades  of  red,  grey  and  blue.  As  usual,  however,  the 
staple  black  and  white  combinations,  with  the  introduc- 
tion of  novel  mercerised  stripes  and  neat  check  effects, 
have  done  the  bulk  of  the  business.  In  materials  madras 
has  increased  remarkably  in  favor  along  with  percales, 
while  oxfords  remain  about  in  the  same  condition. 

•  *  • 

For  full  dress  purposes  the  coat  shirt  is  firmly 
established  for  city  trade,  and  is  steadily  growing  in 
favor  in  country  districts.  This  has  acted  as  a  spur  to 
progressive  manufacturers  in  introducing  the  coat  shirt 
in  negligee  form.  This  style  of  garment  effectually  avoids 
the  old-time  trouble  in  putting  on  shirts,  although 
there  are  many  discomforts,  particularly  as  there  is 
hardly  enough  material  in  the  front  to  satisfy  the  or- 
dinary man's  desire  to  wrap  it  about  him.  At  least  one 
Canadian  manufacturer  has  avoided  this  objection  by 
using  plenty  of  material  in  the  split  below  the  last  but- 
ton, and  thus  the  shirt  can  be  tucked  around.  This  is 
one  of  the  small  but  important  matters  which  discrim- 
inating buyers  eagerly  welcome.  These  negligee  coat 
shirts  are  nearly  all  sold  with  attached  cuffs,  and  will 
appeal  strongly  to  the  better  class  of  trade  in  cities  and 
smaller  towns.  In  every  town  there  is  always  a  certain 
number  who  welcome  these  new  ideas  in  dress,  especi- 
ally when  they  have  enough  merit  to  render  them  staple. 


Manufacturers  are  now  figuring  on  Fall  lines,  and 
many  have  already  shown  goods  in  the  Far  West.  The 
ideas  exploited  this  Spring  are  carried  out  in  the  ex- 
tensive lines  now  being  prepared  and,  notwithstanding 
the  attempted  revival  of  stiff  bosoms,  negligees  are  in 
far  greater  profusion.  New  ideas  in  working  shirts  and 
flannels  are  being  shown,  and  distinct  advances  in  work- 
manship are  noticed.  The  popularity  of  reliable  branded 
goods  in  this  respect  is  too  well  known  to  need  re- 
hearsal, and  the  co-operation  of  jobbers  is  one  of  the 
strong  points  in  exploiting  branded  lines. 


January  stock-taking  and  discount  sales  in  many 
stores  continue  the  slaughtering  of  shirts  at  ridiculous 
prices;  a  disappointing  feature  of  the  year  1905.  The 
unsettled  condition  of  the  cotton  market  for  a  long 
period  furnished  an  excuse  for  a  great  deal  of  jobbing, 
but  now  that  established  prices  are  prevalent  this  wil- 
ful slaughtering  is  suicidal,  as  the  goods  cannot  be  re- 
placed, quality  considered,  at  former  figures.  It  is  by  no 
means  recommended  that  stocks  should  not  be  cleaned 
up,  but  the  constant  reductions  on  good  patterns  noticed 
in  city  stores  lately  are  a  reflection  on  modern  scientific 
retailing. 

*  *  * 

There  are  many  good  retailers  who  argue,  with  some 
show  of  authority,  that  it  is  time  for  a  change  in  re- 
tailing methods,  as  the  bargain  cry  has  been  done  to 
death.  In  men's  departments  this  applies  most  directly 
to  shirts,  and  the  introduction  of  common  sense  methods 
should  be  desired  by  all  concerned.  Bargain  selling  has 
been  largely  overdone,  and  if  profits  are  to  be  kept 
normal  a  line  must  be  drawn  somewhere.  The  advertis- 
ing value  of  cheap  sales  is  over-exaggerated,  and  the 
losses  made  are  not  rightly  figured.  A  liberal  advertis- 
ing of  honest  values  at  a  fair  profit,  emphasizing  ma- 
terials, patterns,  fit  and  workmanship,  is  worth  a  try  in 
many  districts.  When  one  store  sells  shirts  at  60c. 
worth  $1,  it  is  not  an  absolute  necessity  to  meet  this 
figure  or  cut  under  it. 

*  *  * 

City  stores  are  showing  shirtings  in  the  piece  for 
making  up  for  Spring.  The  patterns  offered  are  not 
startling.  They  embrace,  however,  practically  every- 
thing in  the  line  of  stripes.  Blue  lines  and  black  lines 
on  white  grounds  are,  as  they  were  last  season,  markedly 
in  the  preponderance.  These  vary  in  width  from  a  suc- 
cession of  narrow  stripes  to  lines  with  a  three-quarter 
inch  interval.  Variety  is  introduced  by  a  number  of  at- 
tractive weaves  in  self  colors.  A  very  beautiful  thing 
is  shown  in  mauve,  and  this  will  no  doubt  prove  popu- 
lar in  view  of  the  general  run  of  this  color.  An  ox  blood 
in  self  color  was  also  noticeable  for  its  subdued  bright- 
ness, and  it  is  assured  of  a  limited  success.     It  is  just 
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the  minority  who  attempt  anything  so  distinctive  as 
this,  but  in  this  it  is  free  from  a  commonness  which 
would  be  the  first  thing  to  kill  the  fashion. 

*  *  * 

Checks  are  seen  in  the  new  materials  but  not  very 
extensively.  Small  squares  are  the  order  of  the  day  in 
this  line.  The  patterns  shown  should  prove  very  ac- 
ceptable for  soft-front  shirts  when  the  waistcoat  is  dis- 
carded. In  this  class  of  goods  it  is  a  noticeable  feature 
that  black  and  blue  are  the  only  colors. 

*  *  • 

One  Toronto  firm  made  a  showing  of  its  complete 
Spring  line  of  shirtings  during  the  past  week.  The  out- 
standing feature  of  the  display  was  the  simplicity  of 
the  patterns,  although  the  coloring  showed  more  brightly 
than  it  has  for  a  couple  of  years.  Not  a  single  figure 
appeared  in  the  assortment,  either  attached  or  other- 
wise. Just  plain  colors  or  stripes  were  shown.  The 
display  was  in  one  of  the  leading  men's  stores  in  the 
city,  and  so  its  opinion  of  matters  of  fashion  is 
worthy  of  close  attention. 

*  *  * 

Regular  collar  business  was  demoralized  in  Toronto 
during  January  by  the  unloading  on  the  market  of  large 
quantities  of  seconds  and  soiled  stock.  Both  Eaton  and 
Simpson  had  counters  of  them  at  5c.  each,  while  Dunfield, 
Harcourt  and  W.  A.  Murray  &  Co.  were  selling  them  at 
about  the  same  rate.  This  had  a  most  disastrous  effect 
on     the     regular  20c.    collar   trade.      However,   the   first 


month  of  the  year  is  always  pretty  dead  normally,  and 
the  possibility  of  transacting  some  business,  even  lat  the 
expense  of  future  profits,  is  attractive.  The  better  trade 
is  not  affected  much  by  these  special  sales  of  undesirable 
goods.  Many  men  prefer  to  get  their  collars  in  the 
regular  way,  and  have  them  ready  to  put  on.  How- 
ever, the  numbers  around  these  bargain  counters  show 
that  very  many  are  ready  to  seize  the  opportunity  of 
getting  a  reduction. 

FOOLEY   LIKES   WESTERN   METHODS. 

MR.  GEORGE  F.  POOLEY,  of  international  shirt 
fame,  and  manager  of  the  shirt  department  of  the 
Montreal  Umbrella  &  Suspender  Company,  has 
returned  to  Montreal  after  an  extended  western  trip,  an 
appreciable  result  of  which  is  his  enthusiastic  remarks 
concerning  the  great  Canadian  west.  Mr.  Pooley  was 
much  impressed  with  Winnipeg  as  a  city,  and  the  enter- 
prising business  methods  pleased  him  immensely.  He 
journeyed  west  by  way  of  Chicago,  and  renewed  ac- 
quaintanceship with  a  few  of  the  large  buyers  in  that 
city.  The  chaotic  condition  respecting  deliveries  in  that 
market,  which  even  affected  a  house  of  the  calibre  of 
Marshall  Field  &  Co.,  is  ample  food  for  much  specula- 
tion. 

The  reception  of  the  Pooley  shirt  was  evidently  en- 
tirely satisfactory,  and  the  class  of  goods  taken  hold  of 
by  western  buyers  is  an  inkling  of  the  prosperity  exist- 
ing there.  Mr.  George  Lee,  formerly  with  Greenshields 
Limited,  accompanied  Mr.  Pooley. 


THE  CANADIAN   DRESS  CHART. 

Article 

BUSINESS 

AND   MORNING 

WEAR. 

CHURCH  AND  AFTER 
NOON    TEAS. 

DAY  WEDDING, 

MATINEES,    DAY 

RECEPTIONS. 

EVENING  WEDDINGS. 
BALLS,  RECEPTIONS, 

THEATRE     AND 
FORMAL   DINNERS. 

STAG  PARTIES, 

CLUB,  INFORMAL 

DINNERS. 

Coat. 

Morning  coat 
or  sack. 

Frock    or   cutaway 

Frock. 

Evening  dress  with 

Chesterfield  or 

covert. 

Tuxedo  coat  with 

covert  or 

Chesterfield. 

Waistcoat. 

Of  same  material 
or  fancy    or 
knitted. 

Same  material  as 
coat  or  of 
white    duck. 

Double    or     single 
breasted,  of  same 
material  as  coat, 
or  of  white  duck. 

S.  B.  or  D.  B.  white 

or  S.   B.  same 
material    as    coat. 

S.B   or  D.  B.  white 

or  S.   B.  same 
material    as    coat. 

Trousers. 

Of  same  material 

or 

striped  worsted. 

Striped  worsted. 

Light  striped  worsted 

or  dark  grey 

cheviots. 

Same    material     as 
coat. 

Same    material     as 
coat. 

Shirt. 

White   or    colored. 

White. 

White. 

White,     with    cuffs 
attached. 

Plain     or     pleated 
white,    with  cuffs 
attached. 

Collar. 

Wing  or  fold. 

Wing  or  lap  f  o  t. 

Ascot,   once  over, 
or  four-in-hand. 

Wing  or  lap  front. 

Lap  front  or  poke. 

Fold,  poke  or  wing. 

Cravat. 

Ascot,    once    over, 

or 

Four-in-hand. 

Light  Ascot  or 
once  over. 

White    tie  with  broad 
ends. 

Black   silk  or  satin 
with  broad  ends. 

Hat. 

Derby,  Fedora,  or 
Tweed, 

Silk. 

Silk. 

Silk  or  opera. 

Derby  or  Alpine. 

Gloves. 

Brown.  Tan  or  Grey. 

Tan,  or   light  grey 
suede. 

Pearl  suede. 

Pearl  or  white  glace 

Tan  or  grey. 

Shoes. 

Black   calf  skin 
or  enamelled. 

Patent   leather. 

Patent   leather. 

Patent    leather 
shoes  or  pumps. 

Patent  leather,  high 
or  low. 

Jewellery. 

,.       ...     - 

Gold    studs,    links, 

pin  and    watch 

guard. 

Gold    studs,     links 

and     pin     and 

guard. 

Gold   links,   studs 
and  pin. 

Pearl  or  mother-of- 
pearl  studs  and 
mother-of-pearl 

links. 

Gold  studs  and 
links. 
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A    GUIDE    TO    ADVANCE.    STYLES. 


MIi^D  weather  all  through  January  brought  forth  the 
Spring  robin  and  the  new  patterns  in  Spring  suit- 
ings at  an  unusually  early  time.  Tailors  recog- 
nized that  heavy  overcoats  and  heavy  clothes  of  any  kind 
would  not  be  purchased  under  existing  conditions  and 
turned  their  attention  rather  to  lighter  classes  of  over- 
coatings and  suitings.  The  prevailing  fashions  in  suits 
will  all  point  towards  moderation  rather  than  to  ex- 
cessive novelty.  Jackets  even  now  are  being  made  short 
and  the  ultra  fashionable  young  men  will  ape  the  mili- 
tary cut.  Vents  in  new  clothes  are  out  of  the  question. 
There  is  no  reason  to  believe  that  trousers  will  be  made 
very  full  at  the  hips.  Some  tailors  are  cutting  them  in 
this  way,  but  it  is  a  preposterous  fad  and  men  of  dis- 
criminating taste  shun  it.  The  leg  is  moderate  in  size, 
too.  Some  suits  are  now  seen  with  the  trouser  leg  ex- 
tremely narrow,  but  this  is  not  followed  by  any  class. 
Faddishness  was  never  in  less  repute,  as  far  as  clothes 
are  concerned,  than  now.  Perhaps  the  fads  in  every  other 
sphere  of  life  take  up  men's  attention  too  much  to  permit 
them  to  indulge  in  eccentricities  of  dress. 

•  *  * 

Light  overcoats  will  follow  the  lead  of  Winter  styles 
in  being  closer  fitting  than  of  late.  This  is  in  keeping 
with  the  tendency  in  clothes,  which  has  been  seen  recently 
throughout  the  whole  range  of  fashions.  Light  colors  in 
greys  seem  destined  to  have  a  run  of  popularity  and  will 
be  seen  extensively  in  the  Spring  offerings.  However, 
many  men  will  not  like  the  idea  of  too  noticeable  a  light 
stuff,  and  the  darker  colors,  particularly  those  with  a 
thread  of  white  running  through  them,  will  be  generally 
worn. 

•  *  • 

At  the  risk  of  being  accused  of  too  much  repetition 
we  offer  a  few  remarks  on  the  subject  of  dress  suits,  on 
the  idea  that  this  description  of  clothing-  is  not  as  com- 
monly made  as  the  ordinary  suit,  and,  furthermore,  the 
customer  wants  to  have  things  just  right  when  he  orders 
a  suit  which  is  going  to  last  him  for  a  considerable  time. 
The  tailor  is  naturally  called  upon  for  an  expert  opinion 
on  the  correct  cut,  material,  length,  trimming,  etc.,  and 
he  should  be  in  a  position  to  tell  his  customer  easil^  and 
readily  all  these  things.  An  authoritative  statement  is 
expected  of  him.  The  dress  coat  should  come  to  within 
an  inch  or  two  of  the  knees.  When  the  tails  are  too  long 
and  are  touched  when  a  man  bends  his  knee,  the  coat 
loses  all  its  graceful  aDuearance.  There  is  no  need  to  have 
the  entire  coat  silk-lined,  though  it  adds  to  the  elegance 
of  the  garment.  A  considerable  savins:  on  the  coat  may 
be  made  by  putting  in  a  good  plain  lining  and  having  the 
lapels  and  the  few  inches  of  the  coat  which  show,  faced 
with  silk. 

•  *  • 

White  waistcoats  have  become  very  popular  for  wear 
with  dress  suits.  They  are  still  greatlv  in  the  minority 
in  this  country,  although  they  have  been  taken  up  with 
great  avidity  by  society  men  across  the  line.  They  are 
in  excellent  taste  as  there  is  nothing  showv  or  vulgar 
about  them,  while  at  the  same  time  they  lend  a  touch 
of  distinction  to  the  usually  sombre  black  suit.  For  this 
wear  the  waistcoat  is  always  double-breasted.  They  must 
be  strictly  pure  white,   as  fancy  patterns  have  not  been 


admitted  into  this  range  of  dress.  White  pearl  buttons 
are  worn  exclusively.  In  cut  it  differs  not  from  1  lie  black- 
waistcoat  except  for  the  changes  which  are  necessitated 
by  a  double-breasted  effect.     It  usually  has  a  collar. 


The  question  of  a  reversion  to  bow  ties  is 'now  up  and 
it  begins  to  look  as  if  this  might  happen  within  the  next 
year.  It  is  altogether  unlikely  that  bows  will  gain  favor 
before  next  Fall,  at  the  earliest,  but  signs  are  beginning 
to  point  that  way  to  some  extent.  The  thin  edge  of  the 
wedge  is  being  inserted  in  the  United  States  in  the  case 
of  business  costumes,  where  they  have  been  shown  lately 
with  a  bow  tie.  The  neatness  of  this  form  of  cravat  re- 
commends it  and  there  is  little  doubt  but  that  when  its 
return  comes  it  will  be  welcomed  with  considerable  satis- 
faction. In  four-in-hands  the  tendency  will  be  towards 
narrower  shapes  and  this  will  be  more  noticeable  as  the 
season  advances. 

*  *  * 

Dressing  gowns  and  bath  robes  are  gaining  in  favor. 
More  of  them  have  been  shown  and  sold  this  season  than 
ever  before.  This  is  quite  natural  as  they  are  luxuries 
whose  use  increases  with  the  tastes  of  the  public.  Red  is 
the  popular  color  for  them  and  they  are  shown  at  all 
prices  and  in  all  patterns.  The  demand  is  for  full  and 
comfortable  sizes  such  that  one  can  lounge  in  them  with 
comfort.  In  the  same  class  are  smoking  jackets,  which 
have  sprung  into  great  favor.  The  chief  requisite  for  all 
of  these  articles  appears  to  be  a  supreme  ugliness  of  pat- 
tern. I  don't  know  how  to  explain  this  other  than  on  the 
principle  of  perversity,  whereby  a  man  tries  to  cause 
those  about  him  as  much  trouble  as  possible.  The  appear- 
ance of  some  that  have  come  out  this  year  must  cause 
great  perturbation  among  the  woman  end  of  the  family. 


A  man  should  have  a  couple  of  modish  business  suits, 
one  of  mixed  goods  and  one  of  serge,  is  Frances  Gardner's 
advice  to  men.  This  will  enable  him  to  keep  up  properly. 
Such  suits  should  hang  with  some  fullness  and  be  roomy. 
A  moderately  high  turn-over  collar  tied  with  four-in-hand 
selected  to  lend  a  smart  touch  to  his  get-up  should,  in 
my  mind,  take  the  place  of  a  carelessly  constructed  Ascot 
or  any  other  form  and  scarf-pin  sadly  askew.  His  hat 
may  be  a  derby— and  he  will  remember  that  dustv  shabby 
hats  are  really  the  property  of  Limbo— or  he  may  prefer 
one  of  the  soft  felt  hats  in  favor  this  Fall.  Then  he 
may  wear  clothes  of  the  same  cut  for  church,  informal 
calls  and  the  like,  but  in  dark,  solid  materials.  The  collar 
worn  will  then  be  a  standing  one,  of  course,  and  the 
derby  will  take  precedence  of  any  other  hat.  just  as  even- 
ing dress  and  the  frock  coat  require  the  high  hat  without 
deviation,  although  I  have  seen  a  state  senator  in  frock 
and  derby  !  If  a  man  has  two  business  suits,  a  frock- 
coat,  evening  clothes,  dinner  coat,  and  a  Sundayish  suit, 
the  gods  have  showered  sufficient  completeness  upon  him, 
and  he  is  laved  in  sartorial  luxury.  What  his  comfort 
alone  demands,  however,  is  a  light-colored  business  suit, 
a  dark-colored  one,  a  suit  for  church  or  informal  evening 
wear,  and  evening  clothes,  despite  the  pitying  remarks 
Beau  Brummcl  will  make  behind  my  back. 


123 


Dry  Goods  Review 


February,  1906 


HATS    AND   GLOVES 


GLOVES  constitute  a  stock  which  has  to  be  stirred 
up  energetically  to  get  the  best  value  out  of  it. 
Especially  now  that  the  chief  selling  season  is 
past,  interest  has  to  be  kept  ablaze  by  artificial  means 
if  necessary.  Educate  the  public  up  to  the  more  general 
use  of  gloves  in  Spring  and  Summer.  Every  paper 
which  prints  a  column  about  men's  fashions  is  doing 
this  for  you  to  a  large  extent.  The  good  form*  of  wear- 
ing gloves  at  all  times  when  out  of  doors  is  a  thing 
which  is  constantly  being  insisted  upon,  and  this  is  the 
point  which  men's  furnishers  must  dwell  on  and  foster. 
Keep  your  gloves  consistently  before  your  customers. 
Never  let  them  lose  sight  of  the  new  things  in  this 
line.  In  the  men's  department  gloves  are  a  decidedly 
easy  article  to  handle.  Colors  are  not  so  finely  differ- 
entiated as  in  the  women's  section.  A  moment  is  all 
that  is  required  to  get  the  size,  and  a  man  seldom  goes 
out  without  buying  simply  because  he  cannot  be  suited 
in  shade.  The  sales  are  worth  having,  too,  as  quality 
is  dwelt  upon  strongly,  and  gloves  at  $1.25  and  $1.50  are 

not  considered  too  expensive. 

*  „  * 

The  method  of  showing  them  always  presents  a  diffi- 
cult problem.  It  is  hard  to  devise  new  schemes  for 
lending  interest  to  a  staple.  All  gloves  at  a  superficial 
glance  look  alike,  and  the  trouble  is  to  get  men  to  take 
a  second  look.  In  window  displays  well  written  cards 
will  draw  attention  to  specific  details  in  which  your 
gloves  are  superior.  The  same  may  be  done  inside  the 
store  with  the  assistance  of  a  few  words  from  the  sales- 
man. Fixtures  may  be  used,  but  be  careful  not  to  over- 
crowd them.  It  is  most  important  that  this  stock  for 
Spring  and  Summer  should  be  kept  in  the  best  condition, 
because  it  is  upon  its  dressiness  and  elegance  that  it  has 

to   depend. 

*  *  • 

Spring  shipments  emphasize  the  continued  popularity 
of  conservative  stiff  hat  shapes,  and  advance  orders  show 
hut  slight  variation  from  standard  shapes.  Black  as  a 
color  is  stronger  than  ever  before,  and  the  only  change 
in  styles  is  a  fair  demand  for  flat  brims  for  the  younger 
element.  Soft  hats  continue  in  fair  request,  but  the 
fancy  freak  shapes  are  characterized  as  slow,  since  re- 
tailers have  many  bitter  remembrances  in  the  form  of 
dead  stock  along  this  line.  Caps  are  stronger  than  ever, 
although  they  have  not  as  yet  lessened  materially  the 
sale  of  stiff  hats,  in  line  with  the  present  conditions  in 
England.  English  golf  shapes  are  favored  for  city  trade, 
and   fancy   shapes     are   in     good   request   in   the   country 

districts. 

*  *  * 

Jobbers  arc  at  a  loss  to  forecast  accurately  the  trend 
in  straw  hat  shapes  for  Summer,  as  the  end  of  the  pre- 
vious season  left  no  real  leader  is  sight.  Thus  far  split 
or  smooth  braid  straw  sailor  shapes  have  done  the 
larger  share  of  business.  This  braid  closed  last  season 
strong,  and  sennits,  although  sacrificed,  were  not  closed 
out.  Sennits  have  much  to  recommend  them  as  they  do 
not  show  the  dirt  nearly  as  quickly,  but  the  demand  for 
splits  is  sure  to  be  stronger.  Respecting  shapes,  there 
is  a  decided  feeling  for  a  proportionate  wider  brim  than 
a  year  ago  and  a  slightly  lower  crown.  Colored  hat 
bands  are  again  introduced,  but  they  never  sell  in  large 
quantities.  City  retailers  speak  favorably  of  Panamas, 
and  are  beginning  to  fear  that  their  importations    will 


not  come  to  hand  promptly.  These  costly  hats  are 
essentially  exclusive,  and  they  will  increase  in  favor  in 
smaller  centres  this  year. 


When  I  was  working  for  a  living  there  used  to  be  a 
buyer  who  gave  me  an  order  every  season  for  about  four 
dozen  hats,  says  the  Hatman.  As  his  outlet  was  large 
and  he  did  the  best  business  in  town,  I  was  naturally 
dissatisfied  with  this  result.  The  trouble  was  that  every 
man  who  carried  hats  and  stopped  at  that  burg  got  an 
order  from  this  buyer  of  abou't  the  size  of  mine.  No 
argument  which  I  could  use  would  budge  him  from  this 
method  of  doing  business,  and  finally,  in  desperation,  I 
determined  to  either  lose  this  four  dozen  or  make  a  cus- 
tomer of  him.  After  stating  to  him  that  the  advice 
which  I  was  about  to  give  was  in  his  interest,  I  told 
him  that  the  method  pursued  by  the  most  successful  hat- 
ters was  to  pick  out  the  best  manufacturer  and  place 
the  largest  portion  of  his  business  with  one  concern.  I 
shall  never  forget  his  look  of  surprise  as  he  exclaimed, 
"What  !  and  cut  out  all  the  other  good  fellows  who 
come  along?"  "Yes,"  said  I,  "and  begin  with  me." 
For  the  first  time  in  my  experience  he  took  my  advice, 
but  I  never  regretted  it,  because  I.  believed  then,  and  I 
believe  now,  that  the  way  to  build  up  a  successful  hat 
business  is  along  these  lines.  If  you  don't  believe  it, 
try  it. 


R. 


c. 


WILKINS'   NEW  FACTORY. 

WILKINS,  proprietor  of v the  Rooster  brand 
overalls,  etc.,  is  erecting  a  new  factory  on  Dowd 
street,  near  the  corner  of  Bleury  street,  Montreal. 
The  contract  for  the  building  was  signed  on  January  15, 
and  the  next  morning  35  men  were  at  work  preparing  the 
foundations.  The  building  is  to  be  of  white  brick  inside 
and  out,  mill  construction,  85x52  feet,  four  storeys'  in 
height.  When  completed  the  Rooster  brand  will  have  a 
home  it  can  be  proud  of.  It  is  expected  to  be  ready  for 
occupancy  May  1. 


CRITICISM   UNFOUNDED. 

An  excerpt  from  an  article  in  the  January  Review, 
entitled  "Stirring  Gossip  in  Montreal  Retail  Circles," 
referred  to  wholesale  pilfering  in  the  W.  H.  Scroggie 
Co.,  Limited,  department  store  as  discouraging  to  the 
management.  We  now  learn  that  this  information  is  en- 
tirely inaccurate,  as  only  one  offender  in  this  respect 
was  in  the  Scroggie  store,  and  the  much  needed  correc- 
tion is  gladly  made.  The  reflection  cast  upon  the  man- 
agement and  employes  of  this  establishment  is  much 
regretted. 


Aquila  Leclaire,  importer  of  fancy  dry  goods,  with 
a  store  at  223  St.  Lawrence  street,  and  another  on 
Mount  Royal  avenue,  Montreal,  has  assigned  at  the 
Insolvency  Court  for  the  benefit  of  his  creditors.  The 
assignment  was  made  at  the  request  of  George  H.  An- 
crum,  accountant.  The  assets  consist  of  the  stock-in- 
trade  contained  in  both  stores,  but  the  value  has  not  yet 
been  determined.  The  principal  creditors  are  Brophy- 
Cains,  $4,825;  A.  Racine  &  Co.,  $4,432;  Hodgson  &  Co., 
Moriu  &  Co.,  $1,889;  Greenshields  Limit- 
P.   Martin,   $1,693;   and  W.     R.   Brock     & 


$2,187;  A.  0. 
ed,  $1,869;  P. 
Co.,  $1,533. 
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The 


J.  A.  P. 

Gloves  ™d  Mitts 


ARE  RENOWNED  ALL  OVER  CANADA 
FOR  THEIR  GOOD  VALUE,  FINE  FINISH, 
PERFECT  FIT  AND  LOW  PRICE. 


Gauntlets,  Gloves  and  Mittens 


A  SPECIALTY 


THE  HANDLING 

OUR  GOODS  MEANS 


OVER    2,000 

New  Business  and  Solid  Business      different 

, ATTRACTIVE 


Our  Travellers  are  now  on  the  road.      They  will  call  on  you  soon. 


STYLES. 


J.  Arthur  Paquet, 


Quebec 


',  Branches:  Winnipeg,  Toronto,  Ottawa,  Montreal,  St.  John,  N.B. 

i<XK>O<)K>CK><>0<K>O<K><KK><K>O<XKXK>O^^ 


"Made  in  Canada" 

We  manufacture 

Canvas  Gloves  and 

Padded  Mitts 
Carpenters'  Aprons 
Overalls  and 

Jumpers 

at  prices  to  suit  the  trade. 

Letter  orders  filled  promptly. 

The 

Canadian  Glove  &  Mitten  Co. 


Ingersoll,  Ont. 


Limited 


Storey's  Are  The  Standard 

Did  you  ever  bear  of  or  see  better 
gloves  than  Storey's?  Other  dealers 
never  have  ;  and  the  reason  is 

STOREY'S  GLOVES 


are  made  so  well  they  couldn't  be  made 
better.  You  see,  we  have  had  lots  of 
experience.  We  know  something  about 
glove  material,  fit,  style,  etc.,  from 
actual  contact.  That  is  one  of  the 
reasons  for  our  calling  ourselves  "The 
Glovers  of  Canada."  Have  we  a  right 
to  the  Appellation  ? 

Order  some  of  our  1906  lines  and  see. 


W.  H.  STOREY  &  SON,  Limited 

ACTON,  ONT. 

THE    GLOVERS    OF    CANADA 

ESTABLISHED  1868 

Manufacturers  of  Gloves,  Moccasins  and 
Mittens  in  all  Novelties 
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IN  THE  CANADIAN  HIGH  COURT  OF  JUSTICE. 


Dominion  Suspender  Co., 
Niagara  Falls. 

DORAN  V. 


Berlin  Suspender  &  Button 
Co.,  Berlin. 

HOGADORE. 


At  the  close  of  the  argument  judgment  was  delivered 
by  his  lordship,  from  which  the  following  are  extracts  : 


If  the  defendants  were  desirous  of  changing  their 
trade  mark  "B.  S.  Co."  to  some  other,  how  comes  it 
that  of  all  the  other  designs  which  ingenuity  could  have 
applied  they  hit  upon  a  letter  of  the  alphabet  nearest  in 
appearance  and  in  sound  to  that  of  the  plaintiffs  ?  Is  it  a 
coincidence,  or  were  the  defendants  endeavoring  to  sub- 
stantially copy  the  plaintiffs'  trade-mark,  with  such  a 
slight  variation  as  would  enable  "them  to  evade  the 
legal  consequences  of  infringement  and  thus  secure  to 
themselves  the  benefit  of  the  confusion  in  the  public 
mind  ?  I  would  have  thought  that  if  the  defendants  had 
an  honest  explanation  to  give,  one  of  them  would  have 
gone  into  the  witness-box  and  offered  it.  He  has  not 
done  so. 


MULOCK,  C.J. 

The  view  which  I  have  formed  of  this  case  is  such 
that  there  would  be  no  advantage  in  my  taking  further 
time  to  consider  it. 

For  eighteen  or  twenty  years  the  plaintiffs  have  been 
carrying  on  business  as  dealers  in  and  manufacturers  of 
suspenders  or  braces;  their  business  having  attained  an 
annual  output  of  from  $200,000  to  $250,000  a  yeaf.  In 
developing  that  business  they  have  advertised  very 
largely.  One  of  their  trade-marks,  which  they  have  been 
using  for  many  years,  is  the  letter  "D."  icFSm 

The  defendants  are  engaged  in  a  similar  IJtJjielsMiM1 
have  recently   adopted  the  letter   "B"    as   a   trade-mark 


There   will     therefore  be  judgment  for   the   plaintiffs, 


restraining  the  defendants  from  infringing  the  plaintiffs' 
trade-mark,  and  that  the  plaintiffs  are  entitled  to  a 
reference  for  damages  and  to  the  costs  of  this  action  up 
to  the  judgment.  Costs  of  the  reference  to  be  disposed 
of  by  the  officer  taking  the  same. 


These  are  the  two  labels  mentioned  in  his  lordship's 
charge,  "which  sheds  a  light  upon  the  defendants'  ob- 
ject": 


They  have  not  given  any  evidence,  and  therefo 
perhaps  nothing  definite  to  go  upon   as  to 
their  business. 


ADE  IN  CANADA 
GUARANTEE 

1Q  'tdHIS   SUSPENDER  STAMPED 


For  some  time  the  defendants  4£ed 
the  letters  "B.  S..Co.,"  meaniaa^^ 
Suspender  Company."  About  eight  months 
abandoned  the  use  of  these  letters  and  bega 
letter  "B."  It  is  clear  that  ^$&>^£fTat 
made  the  defendants  had  in  mind  the  letter 
the  words  "trade  mark"  above  and  below,  t' 
sociated  with  the  plaintiffs'  business4^e?aus 
defendants,  when  having  his  trademark  pre, 
tained  the  "copy"  by  detaching  it  from 
goods,  and  in  transmitting  this  copv>fc^^e  ej^ffavfrr 
mentioned  the  fact  that  the  plaintjirsh^d  at  trade-mark 
"D."  It  is  evident,  therefore,  that  they  did  not  in 
error  or  in  ignorance  of  the  plaintiffs'  practice  adopt 
"B"  as  their  trade-mark,  but  with  full  knowledge  that 
the  plaintiffs  were  using  the  letter  "D"  in  the  manner 
described.  Thus  they  began  endeavoring  to  obtain  for 
their  goods,  if  my  conclusion  is  right,  the  market  which 
had  been  developed  on  behalf  of  the  plaintiffs.  Simul- 
taneously with  adopting  the  letter  "B"  they  adopted  a 
label  corresponding  word  for  word  with  the  label  of  the 
plaintiffs,  except  that  the  defendants  used  the  letter  "B" 
and  at  the  bottom  of  it  put  the  letters  "B.  S.  Co.," 
instead  of  the  plaintiffs'  "D.  S.  Co."  I  do  not  observe 
any  difference  between  the  two  labels,  either  in  size, 
character  of  letters,  number  of  letters  per  line,  number 
of  lines,  color  of  paper,  or  position  upon  the  suspenders: 
I  discover  no  difference  except  that  in  the  defendants' 
label  they  have  used  the  letter  "B"  instead  of  "D,"  and 
that  in  the  signature  or  printed  initials  at  the  bottom 
they  have  changed  the  "D"  in  "D.  S.  Co.,  makers,"  to 
"B,"  making  it  "B.  S.  Co.,  makers."  It  would  ap- 
pear, therefore,  if  the  defendants'  intention  has  any  bear- 
ing upon  the  case,  that  the  adoption  of  these  features  of 
the  plaintiffs'  methods  shed's  a  light  upon  the  object  of 
the  defendants  in  using  the  letter  "B"  on  the  button  and 
in  the   stamping. 


RY  WAY 
'ACTORY   AFTER 
YOU  WEAR    IT   BRING 
IT  BACK    AND   GET 
ANOTHER    PAIR   IN- 
STEAD. 

D.S.CO. 

MAKERS 


PNliD 


MADE  IN  CA 
GtkffiOTr 

IFTHIS  SUSPENDER  STAMPED 

&c  BJ/ad 

IS  NOT  IN  EVERY  WAY 
SATISFACTORY  AFTER 
YOU  WEAR  IT  BRING 
IT  BACK  AND  GET 
ANOTHER  PAIR  IN- 
STEAD. 

B.S.GO. 

MAKERS 


THE  COUNTERFEIT 

WARNING. 

Extracts  from  the  Trade-Mark  and  Design  Act  read  : 
Chapter  63  : — 

Section  17.  Every  person,  other  than  the  person 
who  has  registered  the  trade-mark,  who  marks  any 
goods  or  any  article  of  any  description  whatsoever  with 
any  trade-mark  registered,  or  who  knowingly  sells  or 
offers  for  sale  any  article  marked  with  such  trade-mark, 
or  with  any  part  thereof,  with  the  intent  to  deceive,  is 
guilty  of  a  misdemeanor,  and  liable,  for  each  offence,  to 
a  fine  not  exceeding  one  hundred  dollars  and  not  less 
than  twenty  dollars,  which  fine  shall  be  paid  to  the  pro- 
prietor of  such  trade-mark,  together  with  the  costs  in- 
curred in  enforcing  and  recovering  the  same. 

Section  18.  An  action  of  suit  may  be  maintained  by 
any  proprietor  of  a  trade-mark  against  any  person  who 
uses  his  registered  trade-mark,  or  any  fraudulent  imita- 
tion thereof,  or  who  sells  any  article  bearing  such  trade- 
mark or  any  such  imitation  thereof,  or  contained  in  any 
package  being  or  purporting  to  be  his,  contrary  to  the 
provisions  of  this  Act,  42  V.,  c  22,   s.  17. 

A  more  detailed  report  on  this  matter  will  be  mailed  on  request  to 

DOMINION  SUSPENDER  CO., 

Niagara  Fal/9. 


Advt, 


126 


February,  1906 


Dry   Goods  Review 


NOTES     OF    THE     FURNISHERS 


The  assets  of  H.  Bald,  clothier,  Montreal,  have  been 
sold. 

Schwerenski    &    Co.,   hats    and   furs,    Montreal,     have 
failed. 

Theophile  Angelil,  dry  goods  merchant,  Montreal,  has 
assigned. 

Eugene  Delorimier,     men's   furnisher,     Montreal,     lias 
assigned. 

H.  W.  Legere,  general  storekeeper,  Labelle,  Que.,  has 
assigned. 

The  assets  of  J.  N.   Godbout,  tailor,  Montreal,   were 
sold  on  Jan.  4. 

The    wholesale     millinery   firm     of  Farrell   &   Belisle 
has  been  dissolved. 

Bedard     &    Philion,     tailors,     Hull,   Que.,   have    dis- 
solved partnership. 

The  book  debts  of  Ed.  Fleury.   men's  furnisher,  Que- 
bec,  have  been  sold. 

The  assets  of     J.    A.   Wright,   tailor,   Montreal,   have 
been  sold  by  auction. 

Lewis  Shaffel,  merchant  tailor  and  clothier,  Toronto, 
has  made  an  assignment. 

McLeod   &   Co.,   merchant   tailors,   Toronto,   have  as- 
signed to    Jas.   G.    Strong. 

Louis   Pozner,   men's  furnisher,   Montreal,    suffered     a 
partial  loss  by  fire  recently. 

The  stock  of  J.  0.  Betournay  &  Fils,  Montreal,  was 
sold  at  auction  on   Jan.  18. 

Simon    Strome,    of  Lucknow,    will      shortly     open     a 
tailoring  business  in  Cayuga. 

0.  R.  Davis,  men's  furnisher,  Toronto,  has  made  an 
assignment  to  N.   L.   Martin. 

John  Ruhl  &  Son  have  purchased  the  tailoring 
business  of  Mr.  Rapp,   in  Hanover. 

McGuire  Bros,  have  bought  the  ereneral  store  of  E. 
Downton,  of  Mackenzieville,  Man. 

The  assets  of  the  Palace  Clothin?  &  Tailoring  Store, 
of  Ottawa,  were  sold  on  January  2fi. 

A  meeting  of  the  creditors  of  Wm.  J.  Dodds,  Cale- 
don,  Ont.,  was  held  on  the  18th  nit. 

Fraser,  Fraser  &  Co.,  wholesale  clothiers,  St.  John, 
N.B.,  suffered  a  severe  loss  by  fire  recently. 

Southcott  Bros.,  merchant  tailors,  Toronto,  have 
sold  their  business  to   J.  H.   &  E.  Williamson. 

B.  Margolius,  clothier  and  men's  furnisher,  of  Somer- 
set, Man.,  has  sold  his  business  to  H.   Adilman. 

Frank  Harris,  who  has  carried  on  a  clothing  business 
in  Carman,  Man.,  for  several  years,  has  retired. 

The  Sartorial  Clothing:  Company's  stock  in  Montreal 
was  damaged  by  fire.     Some  insurance  was  carried. 

Geo.  Blache,  merchant  tailor,  Montreal,  suffered  a 
loss  by  fire  and  water  recently.     He  carried  insurance. 

J.  B.  Lafontaine,  of  Moose  Creek,  Ont.,  general 
storekeeper,  is  offering  to  compromise  at  75e.  on  the 
dollar. 

Isabella  M.  MacLeod,  Toronto,  merchant  tailor, 
trading  as  MacLeod  &  Co.,  has  assigned  to  James  G. 
Strong. 

A  meeting  of  the  creditors  of  the  Toronto  House 
Furnishing  Company,  of  Niagara  Falls,  Ont.,  was  held 
recently. 

II 


McCarthy  &  Dwyer,  tailors,  Chatham,  N.B.,  have 
dissolved  partnership.  Mr.  McCarthy  will  continue  the 
business. 

J.  Enzer,  of  the  Star  Clothing  Store,  of  Fort 
William,  is  spending  two  or  three  weeks  in  Toronto  and 
Montreal. 

A.  Hart,  tailor,  St.  Thomas,  Ont.,  assigned  during 
January.  His  liabilities  exceed  his  assets  by  a  consid- 
erable amount. 

S.  S.  Willison,  in  partnership  with  Mr.  Black- 
more,  will  open  a  tailoring  establishment  at  Aylmer  in 
the  near  future. 

Herman  Baid,  clothier,  St.  Lawrence  street,  Mont- 
real, has  made  a  .voluntary  assignment.  His  liabilities 
are  about  $2,300. 

Fraser,  Fraser  &  Co.,  have  purchased  a  large 
block  at  Truro,  N.S.,  and  will  erect  a  new  building  on 
it,   to   accommodate  their  tailoring  business. 

A  new  firm,  H.  F.  Smith  &  Co.,  have  purchased  the 
Fit  Reform  business  in  Forest,  and  will  conduct  a  gen- 
eral clothing  and  men's  furnishing  business. 

Cannon  &  Pickell'is  the  name  of  a  new  men's  fur- 
nishing firm  in  Cartwright,  Man.  Both  members  of  the 
firm  are  experienced  and  energetic,  and  should  make  it  a 
success. 

James  D.  LeBlanc,  tailor,  Moncton,  N.B.,  will 
enlarge  his  premises  in  the  Spring.  He  will  use  the 
second  floor  for  a  workroom,  and  will  re-arrange  the 
main  store  as  sales  and  fitting  rooms. 

A  block  in  High  River,  Alta,  containing  the  dry 
goods  store  of  D.  O.  Brown,  a  clothing  store  of  V.  C. 
W.  Stanley,  and  a  general  store  of  W.  H.  Thompson, 
was  completely  destroyed  by  fire  early  in  January. 

In  England  the  average  size  of  men's  heads  is 
twenty-two  inches  in  circumference,  which  represents  size 
seven  in  hats,  says  the  Tailor  and  Cutter,  while  in 
Wales  6f,  in  Ireland  7,  and  in  Scotland  7£  are  the 
averages. 

On  Jan.  5  the  W.  G.  &  R.  firm  held  a  meeting  of  all 
its  employes,  and  reports  of  the  last  year's  business  and 
doings  were  introduced.  About  four  hundred  were  pres- 
ent, including  the  travelers  and  department  heads.  The 
reports  showed  a  prosperous  year. 

It  is  a  well-known  fact  in  the  hat  trade  that  there 
is  a  difference  of  two  sizes  between  the  average  hats 
worn  in  Birmingham  and  Glasgow,  and  it  is  generally 
conceded  that  the  average  size  in  Birmingham  is  smaller 
than  in  any  other  town  in  the  kingdom.— Tailor  and 
Cutter. 

Health  cranks,  having  finished  with  underwear  and 
hosiery  for  the  time  being,  are  now  attacking  the 
laundered  collar,  and  demand  a  substitute.  Well,  there 
can  be  no  substitute  for  the  starched  collar  but  the  un- 
starched one,  and  it  is  worn  only  when  we  take  to  the 
woods  or  go  a-fishing.  And,  indeed,  its  freedom  has  a 
charm  of  its  own,  especially  when  a  fellow  throws  his 
head  backwards  to  drink  the  "bait,"  or  ask  Heaven's 
pardon  in  advance  for  the  lies  he  is  about  to  tell.  True, 
as  the  cranks  assert,  the  collar  was  a  badge  of  servitude 
in  the  old  days,  but  it  was  made  of  metal.  Kings  wore 
collars,  too,  of  metal  from  the  gold  mine— and  they  re- 
main unto  this  day,  with  rulers  and  the  ruled,  badges  of 
servitude  to  Fashion.  Long  may  she  reig-n  in  all  her 
dictatorial  capacities,  for  when  we  return  to  the  primi- 
tive, farewell  to  the  collar  journal  ! 
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IN     CRAVATDOM 


EASTER  NOVELTIES. 

NECKWEAR  manufacturers  find  retailers  in  a  recep- 
tive mood  regarding  collections  of  Spring  silks 
for  Easter  trade,  as  holiday  trade  and  clearing 
sales  have  left  stocks  fairly  clean.  Canadian  lines  show 
a  decided  tendency  for  the  most  exclusive  and  luxurious 
high-priced  silks,  and  $4.50  and  $6  lines  are  selling  more 
freely  than  in  previous  seasons.  Buyers  show  every  con- 
fidence in  ordering,  as  there  is  not  much  worry  about 
shapes,  since  the  four-in-hand  grows  more  popular  daily. 
For  Spring  widths,  from  2\  to  2f  have  been  ordered  gen- 
erously, and  very  wide  widths  are  neglected  except  m 
rare  instances.  The  large  knot  effect  will  be  gained 
with  the  narrower  tie  but  a  heavier  lining,  which  is 
preferable  to  the  very  wide  tie  with  a  light  lining.  This 
gives  manufacturers  a  chance  to  make  a  fair  profit.  The 
French  seam  is.  requested  in  the  better  grades,  while  the 
lined  tie  is  necessarily  ordered  in  lower  qualities.  For 
Easter,  ascots,  usually  in  the  3|  inch  width,  are  being 
taken  by  city  stores,  who  look  for  a  record  trade. 

»  *  * 

Colors  are  bewildering,  but  there  is  a  settled  tend- 
ency for  a  wide  range  of  violets  and  greys  in  the  general 
line  of  neckwear  silks.  These  are  embellished  by  de- 
signs of  various  characters,  and  the  range  is  so  large 
that  exclusive  stores  find  little  trouble  in  having  many 
patterns  confined  to  them.  Self  patterns  in  square  and 
dice  effects  are  well  thought  of,  and  some  neat  maple 
leafs  and  large,  bold  scroll  effects  are  taken  in  the  more 
striking  designs.  In  the  realm  of  soft  silks  and  Swiss 
goods  for  novelty  trade,  these  shades  are  predominant. 
In  popular-priced  neckwear  around  $2.25,  violet  shades 
give  way  to  a  multitude  of  white  grounds  with  crescent 
and  dot  effects.  Grey  has  proven  the  leader  in  sales  for 
Easter  in  lines  at  this  price.  Reseda  green  is  prominent 
in  the  bolder  class  of  patterns.  Soft  shades  are  all 
excellent  property  throughout  the  range. 

Profiting  by  the  unsatisfied  demand  a  year  ago, 
manufacturers  are  wisely  showing  an  extensive  range  of 
cotton  and  linen  fabrics  especially  designed  for  Summer 
wear.  City  buyers  have  literally  jumped  at  this  class  of 
goods,  and  there  is  no  hesitation  in  ordering  largely, 
specifying  the  four-in-hand  shape,  usually  with  a  French 
seam.  White  and  light  shades  have  the  preference.  In 
the  better  lines  some  guaranteed  wash  silks  have  been 
brought  out,  and  these  are  favorably  considered.  Grey 
is  a  popular  color  in  these  lines.  Another  novel  idea  is 
the  presence  of  a  good  line  of  materials  simulating  a 
bright  lustrous  mohair  finish.  Plain  foulards,  in  many 
new  ideas  and  fancies,  are  expected  to  become  very 
popular.  The  large  white  dot  on  a  blue  ground,  which 
did  the  business  years  ago,  will  give  way  to  smaller  de- 
signs of  the  same  order,  accompanied  by  many  self  stripe 

and  scroll  effects. 

*  *  * 

In  silks  for  the  coming  year,  the  most  popular  pat- 
terns will  be  on  the  plain  order,  such  as  crepes,  poplins, 
mousselines  and  foulards.  Neat  figures  in  these  goods 
will  take  well.  The  louder  effects  will  be  seen  more  in 
the  25c.  lines.  Four-in-hands  will  run  from  2  inches  to 
21  inches  in  width,  and  as  the  season  advances  the 
tendency  will  be  towards  the  narrower  kind. 


For  wear  with  fold  collars,  there  is  a  line  of  made- 
up  knots  being  shown  which  will  appeal  to  many  men 
who  are  troubled' over  the  tying  of  a  neat  knot  and  the 
consequent  pulling  of  the  tie  between  the  two  folds  of 
the  collar.  This  shape  is  the  exact  counterpart  of  the 
knot  of  a  four-in-hand;  otherwise  it  would  have  no 
chance  of  success.  It  is  attached  by  a  wire  hood,  which 
keeps  it  in  place.  It  is  not  bulky,  and  is  easily  ad- 
justable. 


BUSINESS   NOTES. 


The  Montreal  Hat   &   Cap   Mfg.   Co.   are  in  business 

difficulties, 

A  curator  has  been  appointed  for  the  stock  of  Isa- 
dore  Mailer. 

Henry    R.    Gregor,     merchant    tailor,    Cornwall,     Ont., 
has  made  an  assignment. 

The  entire  stock  of  A.  B.  Cox  &  Co.,  Truro,  N.S., 
was  destroyed  by  fire  recently. 

The  general  store  of  Howard  Leslie,  Minnedosa,  Man., 
was  destroyed  by  fire  recently. 

M.  E.  Phillips,  Port  Alma,  Ont.,  dry  goods  mer- 
chant, has  made  an  assignment.  *    "  .'';'i\"' 

J.  H.  Blumenthal's  Sons,  clothing  merchants*; 
Montreal,   have  dissolved  partnership. 

The  Dundalk  Woolen  Mills  Co.,  Limited,  of  Dundalk, 
Ont.,   are  advertising  their  business  for  sale. 

A.  MacDonald,  dry  goods  merchant  and  men's  fur- 
nisher, Stratford,  Ont.,  is  retiring  from  business. 

The  Acme  Glove  Works  has  been  organized  in  Mont- 
real, to  carry  on  the  business  of  glove  manufacturing. 

Robertson,  Trites  &  Co.,  Limited,  dry  goods  mer- 
chants, Chatham,  N.B.,  have  made  an  assignment.  The 
assets  amount  to  $10,000,  of  which  $8,200  consist  of 
stock.     The  liabilities  are  about  $35,000. 

The  new  premises  of  I.  Mishkin  &  Co.,  423  St.  James 
street,  Montreal,  are  undergoing  many  improvements  to 
make  this  factory  one  of  the  brightest  and  most  sani- 
tary in  the  trade.  The  work  was  done  under  the  per- 
sonal  supervision  of  Mr.    Mishkin. 

A.  Lamarche  has  taken  action  for  $6,000  damages 
against  C.  Rosenberg,  a  creditor  of  "Schiller's,"  St. 
Lawrence  street,  Montreal,  who  assigned  last  May. 
Lamarche  alleges  Rosenberg  appropriated  $7,000  worth  of 
goods  before  Schiller's  assignment,  only  returning  $1,- 
000  upon  request. 

A  company  has  been  formed  in  Pugwash,  N.B.,  called 
the  "Maritime  Mfg.  Company,  Limited,"  to  manu- 
facture overalls,  shirts,  pants,  etc.  The  Maritime  Pro- 
vinces will  be  worked  first,  and  after  the  business  has 
been  better  established  the  company  will  go  after  the 
whole  Canadian  market. 

A  partnership  has  been  formed  between  E.  A. 
Davidson  and  G.  A.  Gatehouse,  two  well-known  business 
men,  under  the  style  of  Davidson  &  Gatehouse,  with 
offices  at  30  St.  John  street,  Montreal.  The  firm  make 
a  specialty  of  Dundee  and  Calcutta  jutes,  hessians,  cot- 
ton piece  goods,  heavy  dry  goods,  etc.  They  are  also 
special  agents  for  J.  Alexander  &  Son,  of  Glasgow, 
Scotland.  William  Alexander  of  the  above  firm  is  at 
present  in  Canada. 
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EGOTISTICAL?     YES! 


Hello,  boys !      How  are  you  ?      What !      Why,  you  know  me  !      Everybody  knows  me 
Everybody  likes  me. 

I'm  705  and  am  4  years  old,  and,  like  good  wine,  improve  with  age. 

I  was  born  at  Niagara  Falls  in  the  Factory  of  the  Niagara  Neckwear  Co.,  Limited,  to  take 
the  place  of  a  Four-in-Hand  on  high  turn-down  Collars. 

I  have  a  Brother  who  is  a  husky  lad  and  doing  almost  as  well  as  myself.  His  name  is 
597  and  he  is  a  dandy;  but  there  is  no  gainsaying  the  fact  that  I'm  it— simply  It!  Of  course 
I  have  imitators— BUT — I  am  also  one  of  the  best  Salesmen  in  Canada.  My  sales  are  tre- 
mendous and  steadily  increasing,  which  is  pleasant.  Let  me  come  to  you  and  increase  your  sales, 
also  increase  your  friends.     I  am  a  Money-maker  and  will  make  you  some  too  if  you  will  let  me. 

I  will  call  at  your  place  very  soon  and  talk  it  over.  Faithfully  yours,         70S. 
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F  the  making  of  hats  there  is  no  end.  To  leave 
out  that  infinitude  of  creations,  women's 
millinery,  and  to  confine  ourselves  to  mere 
men's  hats,  the  number  which  are  turned  out 
in  a  single  year  is  bewildering.  Pew  peo- 
ple recognize  the  complexity  of  the  process  of  manufac- 
ture of  this  apparently  simple  article  of  dress.  Famili- 
arity breeds  contempt.  We  become  so  familiar  with  the 
sight  of  a  steam  engine  that  we  cease  to  stand  in  awe 
and  wonder  as  it  passes.  Much  more  in  the  things  of 
ordinary  life,  we  take  them  as  a  matter  of  course,  not 
thinking  of  the  time  and  ingenuity  which  have  been  ex- 
pended in  bringing  them  to  perfection. 

Felt  hats  are  made  from  various  combinations  of 
wool,  fur  and  hair.  These  are  felted  by  reducing  the 
fibres  to  an  entangled  mass.  Machinery  is  used  to  a 
large  extent,   especially  in  the  earlier  processes. 

Varieties  of  Fur. 

The  furs  which  are  most  used  in  fhe  manufacture  of 
felt  hats  are  coney,  hare,  nutria,  muskrat  and  beaver,  in 


Shaping  the  Hat. 

The  forming  machine  consists  essentially  of  a  casing 
inclosing  a  revolving  turntable  carrying  a  perforated 
copper  cone  about  a  yard  high.  A  powerful  exhaust  fan 
creates  a  strong  suction,  so  that  the  fur  is  drawn  from 
the  drum  and  quickly  and  evenly  covers  the  cone, 
through  the  perforations  of  which  the  air  passes.  The 
finer,  lighter  particles  collect  near  the  top  of  the  felt 
body — later  the  crown  of  the  hat — while  the  heavier, 
poorer  fibres  settle  lower.  A  quantity  of  fur  sufficient 
for  one  hat  has  first  been  weighed  out,  and  when  this  is 
all  on  the  cone  the  latter  is  covered  with  wet  cloths  and 
immersed  in  hot  water  for  about  one  minute. 

The  body  is  them  stripped  from  the  cone  and  under- 
goes the  next  or  hardening  process.  In  this,  a  workman 
first  examines  the  body  for  imperfections  to  be  removed 
or  for  weak  places  to  be  strengthened  by  the  addition  of 
a  small  /quantity  of  fur,  and  then  wraps  about  a  dozen  of 
the  bodies  in  a  woolen  cloth,  and  rolling  them  by  hand, 
gives  they  the  initial  hardening.  This  gives  the  body 
sufficient  strength  to  allow  handling  with  safety. 


various  grades.  The  fur  is  first  washed  thoroughly  and 
then  all  projecting  hairs  are  sheared  off.  The  next  pro- 
cess is  called  "carroting."  This  is  an  artificial  means 
of  making  the  hairs  more  susceptible  to  felting  by 
roughening  the  fibres.  Nitrate  of  mercury  is  used  in  this 
operation.  After  the  fur  has  been  thus  prepared  for 
felting  it  is  removed  from  the  skin. 

Uniformity  is  now  secured  by  carefully  eliminating 
all  undesirable  matter,  such  as  hairs  of  unsuitable 
lengths,  etc  This  is  done  by  passing  the  fur  through 
two  machines  which  fluff  it  up  and  separate  out  all  the 
heavier  refuse.  After  the  fleece  has  gone  through  this 
machine  it  is  ready  for  hat  making  proper.  The  next 
process  is  that  of  forming. 


The  succeeding  step  is  called  "first-sizing,"  and  is 
the  beginning  of  the  felting  proper.  During  this  process 
the  long,  loose,  cone-shaped  body  shrinks  to  a  compact, 
closely-felted  fabric  of  about  one-third  its  original  dimen- 
sions. During  first-sizing  the  bodies  are  carefully  and 
repeatedly  inspected  for  imperfections  or  impurities,  and 
the  creases  smoothed  out.  Naturally  the  rolling  must  at 
first  be  gentle,  but  as  the  fabric  becomes  stronger  the 
work  may  be  done  more  rapidly  and  with  greater 
pressure.  During  the  sizing  operation  the  fibres  are  bent 
by  the  rolling  and  spring  back  when  the  pressure  is  re- 
laxed, thus  creeping  root  foremost  and  entwining  around 
each  other  in  inextricable  confusion,  and  compacting  the 
entire  mass  into   the  close  felt  fabric. 
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ARLINGTON 

COLLARS,   CUFFS,   ETC. 


WATERPROOF 


Superior  to  linen.  Do  you  carry  them?  If  not,  why  not?  They're  the  very  best  made. 


AGENTS i 


Eastern :  DUNCAN  BELL,  Montreal 


Western:  JOHN  A.  GHANTLER,  Toronto,  Ont. 
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Smoothing  the  Surface. 

The  next  operation  is  shaving-  the  bodies  to  remove 
the  protruding-  hairs  which,  notwithstanding  the  previous 
cleansing  processes,  sometimes  remain  in  the  fur.  This 
was  formerly  done  by  hand,  butt  to-day  a  machine  in 
which  a  knife,  moving-  back  and  forth  with  great 
rapidity,  is  passed  over  the  surface  of  the  body,  is  usu- 
ally employed.  After  the  shaving  the  body  is  ready  for 
the  so-called  second-sizing,  which  still  more  compacts 
the  felt,  as  the  shaving-  has  left  it  more  open  and  porous 
and  consequently   prepared  for  further   shrinkage. 

When  the  moisture  has  been  thoroughly  removed  from 
the  felt  at  the  completion  of  the  second-sizing  the  body 
is  ready  for  the  stiffening.  The  stiffening  substance  is 
shellac  conveyed  to  the  body  by  a  solvent,  which  may  be 
either  alcohol  or  an  alkali,  the  first  method  being  more 
expensive  than  the  latter,  and  consequently  confined  to 
the  manufacture  of  high-priced  hats.  The  body  is  re- 
peatedly dipped  in  the  solution  and  passed  between  roll- 
ers to  force  the  stiffening  substance  into  the  fibres,  and 
when  the  body  is  sufficiently  impregnated  the  solvent  is 
either  evaporated  or  neutralized  by  a  dilute  acid.  When 
the  bodies  are  thoroughly  dried  they  are  placed  in  a 
metal  chest  and  live  steam  is  admitted.  This  liquefies 
the  shellac  which,  by  capillary  attraction,  is  partially 
drawn  from  the  surface  into  the  interior  of  the  fabric. 
After  that  operation  the  stiffener  is  entirely  cleared 
from  the  surface  by  quickly  dipping  the  body .  into  a  hot 
alkaline  solution  and  then  allowing  it  to  remain  for  a 
period  in  tepid  water.  Great  care  must  be  exercised  dur- 
ing the  stiffening,  as  poor  workmanship  or  inferior  ma- 
terials may  cause  the  manufacturer  great  loss. 

The  Dyeing  Process. 

After  the  stiffening  process  is  completed  the  hats 
undergo  various  shaping  and  stretching  operations  in 
machines  which  give  them  their  initial  forming  and  pre- 
pare them  for  the  hand-blocking.  The  latter  operation 
is  performed  at  batteries  similar  to  those  in  use  during 
the  sizings,  and  consists  in  immersing  the  hat  in  boiling 
water  and  shaping  it  by  hand  over  a  wooden  or  metal 
block  of  suitable  form.  This,  of  course,  affects  only  the 
crown.  The  hats  are  now  dyed  in  the  usual  manner  com- 
mon to  many  industries.  While  vegetable  coloring  mat- 
ter was  formerly  used  exclusively,  the  introduction  of 
the  aniline  dyes  was  eagerly  welcomed  by  the  hat  manu- 
facturer, who  at  once  recognized  their  value,  and  to-day 
they  are  used  to  the  exclusion  of  all  others.  '  After  the 
hat  is  dyed  it  is  again  hand-blocked,   and  then  it  is   al- 


lowed to  dry  out  thoroughly  before  undergoing  the  next 
or   finishing  operation. 

To  finish  the  hat,  it  is  placed  in  an  iron  case  and 
steamed  to  make  it  soft  and  pliable  and  is  then  placed 
in  an  hydraulic  press  to  give  the  crown  its  final  shape. 
After  this  the  condensed  steam  is  thoroughly  dried  out 
in  gas  ovens,  the  hat  is  pressed  to  remove  all  inequali- 
ties, and  finally  pounced  with  very  fine  sand-paper.  The 
brim  is  now  cut  to  the  right  dimensions  and  then, 
softened  by  means  of  hot  sand  bags  and  a  heated  metal 
bench,  is  curled  by  hand  irons  to  the  proper  shape.  Most 
of  the  operations  in  the  finishing  process  are  performed 


■■■ 


Shaping  the  Hat. 


by  hand,  but  here,  too,  machine  work  is  being  introduc- 
ed, and  before  long  the  manual  operations  will  probably 
be  in  the  minority.  At  present,  machines  are  partially 
used  for  the  ironing  of  brims  and  crowns  and  for  the 
cutting  and  curling  of  the  former.  The  final  trimming  is 
done  by  girls  and  is  a  manual  operation.  This  consists 
of  sewing  on  the  bindings,  bands  and  leathers  and 
fastening  in  the  linings,  after  which  the  hat  is  ready  for 
the  market.  With  the  exception  of  the  amount  of  shellac 
used  in  the  stiffening  process,  the  procedure  in  the  manu- 
facture of  soft  felt  hats  differs  very  little  from  that  of 
the  derbv. — Scientific  American. 
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CONFIDENCES  OF  A  FASHION   LEADER 


WHEN  you  take  tea  at  the  Elysee  Palace,  at  Rum- 
pelmayer's,  or  at  any  other  fashionable  tea-room, 
you  sometimes  meet  smart  Parisians,   elegant  to 
the   finger-tips,    rich  idlers   whose   chief   occupation   is    to 
display  a  new  collar  or  a  new  style  of  dress. 

These  men,  looking  spick  and  span,  who  seem,  to  have 
escaped  from  the  pages  of  one  of  Paul  Bourget's  romances, 
are  more  coquettish  in  their  attire  than  many  women. 

When  you  see  them-  you  cannot  help  thinking  that 
their  beautifully-knotted  tie,  in  harmony  with  the  shade 
of  their  waistcoat  and  with  the  flower  which  adorns  their 
button-hole,  must  be  the  result  of  long  reflection. 

I  am  writing  with  due  knowledge  of  the  matter,  as  I 
had  the  honor  of  several  times  witnessing  the  "habille- 
ments"  of  one  of  these  "fashion  creators." 

Oh  !  the  terrible  state  of  mind  of  a  man  who  hesi- 
tates between  an  amethyst-colored  tie  with  silvery  dots 
and  a  stormy-tropical-sky-shaded  scarf  !  Oh  !  the  dread- 
ful anxiety  of  a  sportsman  who  is  about  to  meet  a  lady 
friend  of  his,  and  who  tires  his  brain  (?)  in  wondering 
which  one  of  his  forty-seven  walking-sticks  will  exactly 
take  the  fancy  of  the  lady  in  question  !     .     .     . 

One  must  have  observed  these  things  to  believe  them. 
The  "Indecision  of  Mr.  Kingsbury,"  at  the  Haymarket, 
is  child's  play  in  comparison  with  some  of  the  above. 
When  the  "fashion  creator"  has  at  last  chosen  his  scarf 
and  the  appropriate  collar,  he  has  not  yet  solved  the 
question  : 

How  will  he  tie  the  scarf  ? 

Whether  he  will  tie  it  in  a  "sailor  knot,"  which  is  the 
most  common  way,  or  whether  he  will  turn  it  twice  round 
his  neck  in  order  to  hide  three-quarters  of  the  collar  as 
his  ancestors  in  1830  used  to  do  ?  or  will  he  simply  cross 
it  as  a  small  shawl,  and  fix  it  with  one  of  his  rare  pins, 
an  owl's  face  pricked  with  two  emerald  eyes,  or  an 
Egyptian  scarab  inlaid  with  sapphires  ? 

The  only,  thing  I  can  say  is  that  it  takes  at  least 
twenty-five  minutes  to  properly  tie  an  artistic  scarf.  Ask 
M.  Le  Bargy,  the  great  actor  of  the  Comedie  Francaise  ; 
he  ought  to  know  that  well  !  But  as  he  will  probably 
come  to  London  after  his  European  tour— this  is  what  he 
told  me  when  I  had  a  chat  with  him  last  week— English- 
men will  be  able  to  judge  for  themselves. 

Ties  are  not  the  only  things  that  haunt  a  dandy's 
mind.  I  know  one  whose  chief  preoccupation  is  his  socks  ! 
He  has  hundreds  and  hundreds  of  pairs,  classed  in  cases 
like  books  in  a  library.  The  season,  the  weather,  his  feel- 
ings, gay  or  sad,  his  wife's  temper  are  the  different  points 
which  he  takes  into  consideration  before  making  choice  of 
a  pair  of  socks. 

And  the  hats  !  .  .  .  these  useful  objects  which 
shelter  the  noblest  part  of  the  human  body  !  Of  course, 
the  man  whose  specialty  is  to.  make  a  collection  of  socks 
cannot  understand  it,  but  others  consider  hats  as  things 
which  must  not  be  ill-spoken  of. 

You  must  not  forget  that  according  to  the  latter's 
opinion  a  well-shaped  hat,  skilfully  laid  on  your  cranium, 
in  harmony  with  your  complexion  and  hirsute  adornment, 
is  an  indispensable  complement  to  human  dignity.  Un- 
happily, many  of  our  fellow  creatures  seem  to  ignore  this 
fact,  and  this  is  the  reason  why  everybody  who  possesses 
artistic  sense  is  shocked  at  the  carelessness  of  these  men. 

In  Paris,  in  London,  in  many  other  large  cities  you 
come  across  fat,  chubby-cheeked  men  wearing  bowler  hats, 
looking  just  like  a  melon  under  a  glass  bell,  or  thin  and 
long-nosed  heads  covered  with  an  elliptical  top  hat  like 
the  chimney  of  a  destroyer.  .  .  .  Well,  what  a  lament- 
able lack  of  taste  ' 


Another  hobby  which  affects  many  Parisian  dandies 
consists  in  wearing  queer  rings.  As  a  matter  of  fact,  the 
most  extraordinary  jewels— which  cannot  be  included  in 
the  "modern  style,"  but  "future  style"— adorn  the  fingers 
of  some  of  these  gentlemen. 

Small  female  figures,  heads,  and  profiles  of  Oriental 
goddesses,  with  opal  or  topaz  eyes,  flying  squirrels,  chased 
in  green  gold,  or  seven-headed  hydras  with  precious  stones 
of  different  shades,  these  are  the  rare  jewels  that  a  mas- 
ter designer  like  Lalique  invents  to  quench  the  thirst  of 
extravagance  of  these  "Uerbermenschen." 

These  jewels  are  also  worn  by  some  French  writers— 
those  who  despise  the  Academie  and  its  forty  members 
("Coupolards"),  who  write  odd  novels  and  enjoy  unquali- 
fied success  in  the  literary  drawing-rooms. 

And,  lastly,  a  grave  question  which  ought  not  to  be 
overlooked,  for  it  was  the  cause  of  many  discussions  in 
Paris  some  time  ago,  is  the  following  : 

"Should  a  gentleman,  paying  a  short  visit,  enter  the 
drawing-room  of  his  hostess  with  his  walking-stick  ?" 

Some  said  no  ;   others  yes. 

A  walking-stick  is  not  an  indispensable  article,  there- 
fore its  place  is  in  the  ante-room,  as  you  do  not  gener- 
ally expect  to  defend  yourself  with  it  in  Mme.  X 's 

salon,  say  the  first. 

The  opposition  reply  :  "But  a  walking-stick  is  an 
ornament.  Its  handle  may  be  rare,  costly,  artistic,  and 
thus  it  can  give  you  a  certain  'cachet.'  It  can  add  to 
your  natural  elegance,  therefore  you  would  do  well  to 
carry  it  with  you." 

Moreover,  bashful  people  who  never  know  what  to  do 
with  their  hands  find  in  their  stick  something  to  keep 
them  in  countenance.  Others  who  wish  to  impress  the 
hostess  may,  in  order  to  show  their  excitement,  drop  it 
several  times  whenever  the  fair  lady  addresses  them.  It 
is  a  little  trick  which  often  succeeds  .  .  .  unless  she 
might  just  be  ill-tempered,  become  nervous  at  your  stick's 
gymnastics,  and  coldly  ask  the  servant  to  take  it  outside. 

It  goes  without  saying  that  it  requires  psychological 
knowledge  to  elegantly  manipulate  a  walking-stick.  To 
insure  having  a  stock  ready  for  all  occasions,  the  man  of 
fashion  spends  much  fine  gold.  Stacks  of  sticks  and  um- 
brellas are  the  possession  of  the  true  dandy,  and  when  he 
is  quite  ready  to  take  his  promenade  it  is  his  man's  duty 
to  produce  those  stacks,  so  that  he  may  choose  the  one 
that  best  suits  the  attire  he  wears.  Connoisseurs  of 
trusted  value  in  the  form  of  valets  are,  in  some  instances, 
so  honored  by  their  masters  that  their  choice  is  accepted 
without  a  question  ;  but  as  a  rule  the  young  "blood"  is 
so  particular  on  this  point  that  he  trusts  no  one's  tasie 
save  his  own. 

But,  true  to  his  innate  instinct  not  to  parade  a  taste 
for  dress  and  pretty  luxuries,  a  man  scents  himself  very 
differently  from  the  crude  way  in  which  a  woman  indulges 
in  the  application  of  her  favorite  perfume.  He  uses  a 
spray  or  a  tiny  scent  pot  with  a  rose  like  that  of  a 
watering-can,  with  which  his  man  impregnates  his  clothes 
after  having  aired  them  well,  particularly  in  the  case  of 
smoking  suits,  and  he  himself  wields  as  lie  pleases  in  his 
own  case.  No  saturation  of  his  handkerchief,  no  crude 
methods  of  tip-tilting  the  scent  flask  over  his  habiliments 
satisfies  him.  His  desire  is  merely  to  environ  himself 
with  an  atmosphere  a  suggestion  of  isolated  luxury  ;  to 
proclaim  himself  the  dainty,  curled  darling  of  fortune 
that,  he  is.  M.   T. 

32 


February.   1906 


Dry   Goods  Review 


HousefurnisHings 


and 

Decorations 


DOWN     COMFORTERS 
COTTON   COMFORTERS 
BED    PILLOWS 

WHITE    CUSHIONS 

COSIES,  MUFF  BEDS, etc. 


PRICE  LIST  ON  APPLICATION 


FEATHERS    BOUGHT 


The  Toronto  Feather  &  Down  Company,  Limited 

74  King  Street   West,  ... 


TORONTO 


II- ^2i  1>£  53 .1*  la  X$j 


''---•  •-•*•■ 


Staimtons'  Wall  Papers^f 
are  Ready 

W~  are  fully  prepared  for  the  Wall  Paper 
Season.  Are  YOU?  If  not,  we  will  send 
you  our  samples  prepaid  if  you  write  for 
them— samples  of  Wall  Paper  which 
sells  and  then  satisfies. 

THE  TRADE  ONLY  SUPPLIED 


STAUNTONS  Limited 


<>?&% 


OF  TORONTO 
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RudolpH  DeutscH 

To  the  Wholesale  Trade) 

IMPORTED    SPECIALTIES    IN    RUGS 

MORAVIAN  REVERSIBLE  RUGS,  (imported) 

Reversible  and  hand   made.      Perfect   reproductions  of  Oriental  Patterns.      The  best 
value  for  the   money  in  the  market.      Sizes  from    16x32   inches  to  13 Vi  x  16V4   feet. 

KABUL  AXMINSTER  RUGS,  (imported) 

A  big  seller,  giving  unsurpassed  style  and  durability  for  a  very  low  price.    The  only 
fabric  of  the  kind  in  the  market.      Sizes  from  16x32  inches  to  9x12  feet. 

FRENCH  WILTON  RUGS,  (imported) 
FRENCH  BODY  BRUSSELS  RUGS,  (imported) 

These  rugs   are   made  in  one  piece,  in  sizes  from   18x36  inches  to   8.2x11.6  feet. 

Large  stock  carried  in  Montreal  for  immediate  delivery.  Samples  and  prices  sent  on  request. 

L,  A.  BRAIS   (Si  CO. 

SOLE  CANADIAN  AGENTS 

Salesrooms:  403-404  Coristine  Bldg.  MONTREAL 


, .  ft  .■.,  &  |  ■  "."?!.^ft  r«M  .tVl 

lULHIi  I        IUI.ML 


DOWN  QUILTS 
COTTON  COMFORTERS 

Our  travellers  are  now  showing  our  1906  range. 

Better  Values — Lower  Prices — Prompt  Delivery 

are  the  inducements  they  offer.  If  you  have  not  yet  seen  our  range, 
we  request  that  you  delay  placing  order  until  our  Representative  has 
had  an  opportunity  of  showing  you  samples  of 

ALASKA"  BRAND 


IDEAL   BEDDING   C° 

MONTREAL  TORONTO  WINNIPEG 


lUbfM. 
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GEO.  H.  HEES,  SON  &  CO. 


Window  Shades 


Upholstery  Goods 
..Lace  Curtains.. 


Many  of  the  above  goods  are  from  our  own 
looms  in  Valleyfleld,  P.Q.  We  carry  an 
immense  stock  of  these  goods  and  fill  all 
orders  promptly.  We  sell  our  goods  at  a 
price  that  affords  the  Retailer  Large  Profits 


71  Bay  Street,  TORONTO       GEO.   H.   HEES,  SON  (EL  CO. 


Limited 
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A  VISITOR  FROM  JAPAN. 

MR.  OSCAR  BRULL,  resident  agent  at  Kobe, 
Japan,  for  the  China  &  Japan  Silk  Co.,  visited 
Toronto  and  Montreal  last  month,  in  order  to 
ascertain  accurately  the  class  of  goods  which  Canada 
could  best  take  from  Japan.  Mr.  Brull  also  represents 
a  United  States,  English,  French  and  German  house,  re- 
spectively, in  Japan,  and  intends  visiting  all  these  coun- 
tries in  order  to  serve  his  clients  even  more  efficiently  by 
studying  the  tradfe  conditions  in  these  countries. 

"Japan,"  said  he,  "is  steadily  forging  ahead  in  its 
trade  with  all  countries,  and  during  my  25  years  there 
the  ingenuity  displayed  in  manufacturing  has  expanded 
immeasurably.  The  free  publicity  given  Japan  during 
recent  years  has  awakened  on  the  part  of  Europeans  and 
Americans  a  deep  interest  regarding  the  customs  and 
conditions  of  the  Japanese,  as  well  as  the  possibilities 
of  industrial  expansion.  The  war,  strange  to  say,  did 
not  interfere  seriously  with  industrial  life,  and  practi- 
cally as  many  goods  as  desired  could  be  bought,  at 
necessarily  slightly  higher  prices. 

Industrial  Expansion. 

"Japan  is  totally  unlike  America,"  continued  Mr 
Rrull,  "as  there  are  no  large  flourishing  manufacturing 
establishments  among  the  natives,  and  the  country  is  a 
net  work  of  small,  almost  family,  manufacturing  places. 
Living  expenses,  as  you  all  know,  are  infinitesimal,  due 
to  the  remarkable  use  of  rice,  and  European  culture  will 
hardly  change  these  conditions.  The  Japanese  realize 
they  have  to  compete  with  other  cheap  labor,  and  the 
ambition  for  higher  wages  will  certainly  not  take  place 
in  the  near  future. 

"Trade  with  Canada  is  steadily  increasing,  and  the 
possibilities  are  almost  unlimited,  as  the  Japanese  are 
wonderfully  clever  in  imitating  any  foreign  goods,  and 
can  generally  produce  a  better  article  at  a  lower  price, 
which  is  a  direct  compensation  for  any  delay  involved. 
My  visit  to  Canada  has  been  valuable  in  giving  me  a 
clear  insight  into  the  class  of  goods  and  patterns  re- 
quired, and  the  interest  displayed  by  large  retailers  in 
this  respect  is  encouraging.  The  Japanese  Government 
is  becoming  extremely  active,  and  their  Canadian  repre- 
sentative has  been  an  entire  success.  The  recent  Jap- 
anese Government  inspection  of  silks  and  mattings  is  a 
commendable  step  in  the  right  direction,  as  it  insures 
satisfactory  importations.  The  Japanese  are  also  be- 
coming more  impressed  with  the  necessity  of  accurate 
and  prompt  deliveries." 

Mr.  Rrull  has  many  interesting  and  instructive 
stories  of  Japanese  life,  and  seems  to  have  grown  ac- 
customed to  the  multitude  of  servants  available  there. 
"Why,  T  have  not  tied  my  shoes  in  ten  years,"  said  he. 
As  might  be  guessed,  he  is  a  German,  and  eagerly  looks 
forward  to  visiting  his  home  in  Firth,  after  an  absence 
of  ten  years. 

JAP  MATTINGS  SCARCE. 

MARKED  increases  in  the  price  of  Japanese  mattings 
have  rendered  conditions  rather  chaotic,  and  pros- 
pects for  the  Spring  season  respecting  deliveries 
■  re  noi'e  too  rosy.  Advances  are  still  taking  place,  ami 
the  high  records  of  one  year  ago  have  been  surpassed, 
This  has  resulted  in  placing  many  lines  at  prohibitive 
ti'  rrcs.  as  importers  realize  that  when  prices  go  much  over 
-(>'..  substitutes  in  the  form  of  cheap  carpets  will  be  em- 


ployed. Many  lines  of  low  goods  have  advanced  as  much 
as  100  per  cent.,  with  the  end  not  yet  in  sight.  These  con- 
ditions have  been  anticipated  at  various  times  in  these 
columns,  and  retailers  who  have  placed  generous  orders 
will  reap  the  benefit,  although  deliveries,  as  usual,  will 
be  very  slow. 

Tn  this  inaiket.  the  Japanese  mattings  are  extremely 
popular,  and  their  uses  have  been  extended  to  a  remark- 
able degree.  The  cotton  warp  peimits  of  sightly  paueiu- 
and  avoids  the  possibility  of  unravelling  at  critical  times. 
The  crux  of  the  situation  is  well  summed  up  in  a  recent 
'able  from  Kobe  to  a  Montreal  importer.  The  cable  reads: 
"Market  is  excited  and  buoyant:  can't  manage  carload 
within  week."  Jobbers  intei  viewed,  express  their  disap- 
pointment over  the  situation,  although  many  have  large 
orders  _on  hand.  Samples  for  1907  will  be  shown  in  this 
market;  the  end  of  this  month,  and  early  orders  are  ex- 
tremely necessary.  Houses  fortunate  enough  to  have  Jap 
mattings  on  band  are  besieged   with  orders. 

Chinese  mattings  for  Spring  delivery  show  a  decided 
improvement  in  quality  and  their  wearing  qualities,  not- 
withstanding the  tendency  to  fray,  commend  them  to  dis- 
criminating buyers.  Their  favor  across  the  line  is  grad- 
ually having  an  effect  in  this  market  and  importers'look 
fin'  an   increased   demand. 

LINOLEUMS  AND  OILCLOTHS  ACTIVE. 

LINOLEUMS  and  floor  oilcloth  for  Spring  show  m 
creased  popularity  and  retailers  seem  to  have 
acted  upon  the  advice  given  in  these  columns  to 
purchase  largely  at  present  favorable  prices.  The  Cana- 
dian lines  of  linoleum,  especially  eight  quarter  plain  and 
printed,  are  doing  a  good  share  of  the  business,  and  job- 
bers are  wisely  pushing  these  goods.  The  trade  evidently 
appreciates  securing  numbtr  three  quality  of  Canadian 
flooi  oilcloth  at  18c,  and  exceptionally  large  orders  have 
been  taken.  Many  jobbers  were  caught  with  a  good 
amount  of  English  and  Scotch  linoleum  and  oilcloth  when 
the  war  on  prices  started  and  some  heavy  losses  have  as  a 
consequence  been  encountered. 

Owing  to  the  great  increase  in  the  price  of  burlap  and 
other  raw  materials  used  in  the  manufacture  of  linoleum, 
the  present  lidiculous  |  rices  on  th^se  goods  cannot  last. 
Across  the  line  general  advances  have  been  demanded  and 
obtained,  and  as  soon  as  the  English  and  Scotch  manufac- 
turers settle  their  differences,  the  Canadian  market  will 
follow  this  tendency.  In  fact  some  of  the  Scotch  manu- 
facturers refused  to  revise  their  lists  in  accordance  with 
the  new  low  prices,  and  jobbers  agree  that  the  Fall  lines 
will  again  be  shown  on  the  old  basis,  or  even  higher.  Some 
go  so  far  as  to  state  that  Spring  repeats  will  bring  higher 
prices.  Retailers  who  have  not  covered  amply  for  Spring 
;uirot  go  far  astray  in  inci  easing  their  orders  to  the  nnixi- 
n;uni  point. 

It  is  reported  from  Paisley,  Out.,  that  a  company 
with  large  capital  will  take  over  the  carpet  factory 
which  was  started  there  two  years  ago.  The  natural  ad- 
vantages are  great,  with  an  abundant  water  supply.  The 
business  of  the  former  company  was  good  at  first,  but  it 
was  handicapped  by  a   lack  of  funds. 
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WALL      PAPER 


SELLING  for  Spring  is  complete  and  the  mildness  of 
t  he  season  has  been  such  as  to  induce  several  mer- 
chants to  ask  for  deliveries  at  once.  It's  an  ill 
wind  that  blows  nobody  good.  The  Spring-like  weather 
during  a  greater  part  of  December  and  January,  while  it 
retarded  the  sales  of  heavy  goods  in  clothing  and  woolen 
goods,  has  been  propitious  for  the  wall  paper  trade. 

Manufacturers  of  wall  paper  in  Canada  are  unanimous 
in  their  satisfaction  over  the  business  just  completed.  Re- 
tailers bought  even  better  than  was  anticipated.  The 
wave  of  prosperity,  it  is  felt,  will  make  itself  evident  to 


LI 


From  the  Menzie  Line. 

This  treatment  is  obtained  by  using  Pattern  584 (upper)  and  594 
(lower),  with  special  divider  No.  683  in  "The  Menzie  Line  "  for 
1906. 


a  great  extent  in  the  luxuries  of  life,  housefurnishings. 
This  department  is  tie  first  to  feel  the  benefit  of  pros- 
perous times,  just  as  it  is  the  first  to  suffer  in  times  of 
adversity. 

In  retail  circles  the  opinion  of  the  manufacturers  is 
fully  confirmed.  For  the  last  two  years  the  Spring  has 
been  backward  and  the  result  has  been  very  detrimental 
to  business  in  this  line.  Housefurnishings  have  been  held 
back  and  put  off  with  a  consequent  injury  to  retailers. 


The  present  open  Winter,  with  every  prospect  of  an 
early  break-up  in  the  Spring,  will  stimulate  business  in 
house  decorations.  House  building  is  being  carried  on  un- 
interruptedly and  every  one  has  to  be  papered.  Not  for 
many  years  has  the  future  looked  so  bright.  The  attrac- 
tive patterns  offered  in  all  lines  will  make  the  stocks 
salable. 

Paper  may  be  brought  out  and  displayed  pretty  early. 
This  will  help  to  educate  the  people  up  to  the  desire  for 
something  new  and  fresh.  The  day  house-cleaning  starts 
an  active  sale  should  set  in,  but  with  proper  pushing  and 
advertising  many  sales  will  be  made  before  that.  The 
advantages  of  first  choice  can  be  worked  to  good  effect 
and  individual  lines  can  often  be  cleared  out  before  the 
season  opens  at  all. 

The  Menzie  Wall  Paper  Company,  Limited,  of  Toronto, 
have  been  working  overtime  three  nights  a  week  in  an 
effort  to  keep  up  with  business.  This  is  a  noteworthy 
fact  considering  that  this  company  increased  its  plant 
materially  during  the  past  year. 
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STAUNTONS  ENLARGED  PLANT. 

ROUND  was  broken  in  December  for  the  foundations 
for  a  large  addition  to  the  already  big  wall  paper 
manufacturing  plant  of  Stauntons  Limited,  on 
Yonge  street,  Toronto.  For  the  past  two  or  three  years 
a  steadily  growing  business  has  made  increased  accommo- 
dation necessary.  The  new  building  will  cover  a  space  of 
350  by  60  feet,  with  frontages  on  both  Yonge  and  Mc- 
Murrich  streets.  The  new  structure  will  be  erected  on  the 
property  to  the  south  of  the  present  factory,  forming  an 
entirely  separate  building,  which  will  be  used  exclusively 
for  manufacturing  purposes. 

The  construction  will  be  of  the  most  improved  fire- 
proof type,  the  walls  being  of  brick,  and  the  floors,  roof 
and  supporting  columns  of  reinforced  concrete.  Fire-proof 
windows  with  metal  frames  and  wired  glass  will  be  used 
throughout.  Even  the  racks  or  runways,  on  which  the 
paper  when  printed  is  hung  to  dry,  will  be  of  metal,  so 
that  there  will  be  practically  nothing  combustible  in  the 
whole  structure. 

When  the  building  is  complete  the  most  modern  ma- 
chinery and  processes  will  be  installed  throughout,  and 
the  arrangements  will  be  such  as  to  insure  the  very 
greatest  economy  of  time  in  turning  out  the  product  of 
this  large  establishment.  Nothing  that  will  tend  to  im- 
prove the  quality  of  the  goods  and  to  reduce  the  cost  of 
manufacture  -will  be  omitted.  Before  the  plans  were  pre- 
pared the  important  wall  paper  mills  in  the  United  States 
and  in  Europe  were  personally  visited,  and  points  of 
superiority  in  them  all  have  been  made  use  of  to  supple- 
ment  the  advanced   ideas  of   the  management. 

The  present  buildings  will  be  used  almost  entirely  as 
warehouse,  offices  and  salesrooms,  and  will  give  the  com- 
pany most  needed  additional  accommodation  for  the  stor- 
age of  their  goods. 

The  business  now  being  operated  in  the  name  of  Staun- 
tons Limited  has  been  under  the  management  of  the 
Staunton  family  for  fifty  years,  the  third  generation  now 
being  in  personal  charge  of  its  affairs.  Probably  no  other 
reason  contributes  so  much  to  the  excellence  of  the  goods 
manufactured  by  the  company  as  the  close  personal  super- 
vision to  details  given  by  the  present  managers.  It  is 
worthy  of  mention  that  this  enlargement  is  the  fourth  ex- 
tension that  has  been  made  within  the  last  ten  years.  It 
is  expected  that  all  the  imnrovements  will  be  complete 
and  the  machinery  in  operation  by  July  1, 
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SHOWING  LACE  CURTAINS. 

NO  problem  in  a  showroom  is  more  perplexing  than 
that  which  confronts  the  man  who  would  effective- 
ly show  his  lace  curtains.  In  the  wholesale  house 
they  throw  a  curtain  over  a  pole  from  the  underside 
of  which  is  suspended  a  traverse  curtain  of  deep  color, 
usually  green,  against  which  the  lace  stands  out  in 
sharp  contrast,  the  full  value  of  the  pattern  being  thus 
secured.  The  wholesale  salesman  throws  up  curtain 
after  curtain,  side  by  side,  until  his  space  is  full;  then 
his  assistants  pull  them  all  down  and  out  of  the  way. 

He  never  throws  one  curtain  on  top  of  another.  He 
keeps  his  background  strong,  and  that's  what  the  retail 
man  should  do;   unfortunately  he  is  cramped  for  room. 

It  has  become  the  custom  of  late  years  to  show  the 
lace  curtains  over  a  pole,  usually  placed  in  front  of  cab- 
inets where  the  stock  is  kept,  and  even  these  cabinets 
are  simply  open  compartments,  and  the  stock  of  laces 
kept  therein  offers  no  contrast  as  a  background.  It  is  a 
mistake  to  attempt  to  (-how  curtains  without  a  back- 
ground. To  throw  one  curtain  on  top  of  another,  as 
frequently  is  done  during  the  rush  season,  destroys  the 
legibility  of  the  design.  The  cabinets  should,  in  the 
first  place,  be  of  a  dark  color,  on  the  Mission  order.  If 
provided  with  sliding  doors,  so  much  the  better;  but  if 
this  is  not  practical  use  a  traverse  curtain  background, 
not  only  because  it  is  a  background,  but  because  it 
hides  the  salesmen  or  the  stockman  who  is  continually 
going  behind  the  curtains  looking  for  stock  and  dis- 
tracting the  attention  of  the  customer. 


STENCILED   CURTAINS. 

A  CORRESPONDENT  to  the  Upholstery  Trade  Re- 
view speaks  of  a  new  line  of  stenciled  cur- 
tains which  have  appeared  in  England  :  "I  have 
just  seen  the  full  range,  and  would  describe  them  as  al- 
together unique.  They  mostly  take  the  form  of  a 
border  stenciled  around  a  curtain,  the  materials  to 
which  the  work  is  applied  ranging  from  fine  silk  and 
mohair  to  cheap  cotton  and  jute  goods. 

"Designs  and  colorings  are  alike  good,  some  of  the 
green  and  rose  combinations,  the  greens  and  lilacs  and 
greens  and  blues  being  charming  in  effect.  The  work  is 
executed  by  clever  students  of  art  schools,  and  is  an- 
other illustration  of  the  way  in  which  art  and  craft  are 
becoming  identified.  Although  the  new  goods  have  been 
but  a  short  time  on  the  market,  and  the  process  con- 
sists only  in  stenciling  by  hand,  there  is  such  a  demand 
for  them  that  the  smallest  order  cannot  be  executed  un- 
der six  weeks. 

"Many  of  the  London  houses  have  each  engaged  a  de- 
signer, this  necessitating  the  multiplication  of  the  pattern 
as  rapidly  as  possible.  For  these  and  other  reasons  it 
will  be  some  time  before  the  goods  are  shown  in  Am- 
erica, but  buyers  visiting  London  should  look  out  for 
them. 

"I  have  just  read  a  communication  from  one  of  the 
largest  French  textile  manufacturers,  in  which  he  says, 
'AH  the  silk  and  velvet  looms  are  full;  take  no  more  or- 
ders for  delivery  before  February.'  The  fact  is  we  are 
on  the  eve  of  better  times,  with  higher  prices  and  in- 
creased demand  for  the  best  materials.  Manufacturers 
are  looking  ahead;  they  read  the  signs  of  the  times,  and 
this  is  their  interpretation  thereof,     It  has  been  a  long 


ebb  tide;  may  it  flow  in  the  other  direction  quickly  and 
strongly." 
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IMPROVEMENT  IN  LACE  MAKING. 

LACEMAKER  of  Nottingham  has  invented  a  de- 
vice for  lace  making  which,  it  is  claimed,  will  be 
both  a  labor  saver  and  an  economizer  of  bobbin 
cotton.  It  is  claimed  that  by  means  of  this  device  it  is 
expected  to  work  all  the  brass  bobbins  off  equal  in  length 
and  practically  empty,  and  to  get  about  thirty  single 
racks  more  off  each  same  length  of  winding— that  is  to 
say,  in  fine  goods,  brass  bobbins  with  95  yards  of  cot- 
ton with  the  present-day  method  run  about  thirty  single 
racks,  but  with' Mr.  Hickton's  invention  the  same  length 
of  winding  would  run  about  sixty  single  racks,  nearly 
double  the  number  of  racks  with  the  same  length  of  cot- 
ton. The  waste  at  present  is  tremendous.  In  a  breadth 
of  about  sixty  carriages  frequently  half  a  dozen  bobbins 
are  emptied  while  the  others  are  three  parts  full,  yet  the 
latter  have  to  be  taken  off  and  the  cotton  stripped  and 
thrown  to  waste.  Instead  of  this,  by  Mr.  Hickton's 
scheme,  it  is  all  made  into  racks.  The  same  results  will 
be  attained  with  beam  goods.  The  bobbins  will  run 
about  thirty  racks  farther,  and  will  be  practically 
empty  when  off,  which  will  dispense  with  all  jacking  off. 
It  will  be  seen  by  a  practical  mind  that  where  bobbins 
can  be  worked  off  equal  a  better  face  of  work  should 
be  attained.  Much  labor  will  be  saved  in  winding, 
threading  and  pressing,  to  say  nothing  of  the  time  the 
machine  itself  will  gain  if  this  invention  realizes  all  that 
is  claimed  for  it.  The  principle,  which  is  exceedingly 
simple,  has  been  protected,  and  patent  rights  will  be 
secured. 

It  should  be  explained  that  a  rack  is  a  varying  quan- 
tity of  lace  and  is  determined  by  so  many  motions  of  the 
machine.  A  rack  is  usually  the  width  of  the  machine, 
and  may  be  from  4  to  HO  inches  in  length— the  shorter 
for  very  fine  and  the  longer  for  very  coarse  fabrics. 
Roughly,  the  average  rack  may  be  placed  at  about  40 
inches  long  and  about  200  inches  wide. 


DEATH  OF  LORD  MASHAM. 

IN    the   death    of    Lord    Masham    the    textile    industry    of 
the  world  has  lost  its  greatest  exponent.    Samuel  Lis- 
ter was  one  of  the  greatest  men   whom  Bradford   has 
ever  produced.     His  inventions,  particularlv  the  one  of  the 
plush-making  machine,  have  advanced  weaving  to  its  high- 
est level. 

He  was  a  man  who  grew  up  with  the  business  to 
which  he  devoted  his  great  talents  of  later  life.  His  inno- 
vations kept  England  in  the  lead  in  this  class  of  work 
and  as  a  reward  for  his  contributions  to  the  advancement 
of  the  country  he  was  elevated  to  the  peerage.  He  be- 
came Lord  Masham  the  same  day  that  Donald  Smith  be- 
came Lord  Strathcona.  His  death  at  91  years  closes  a 
long  and  useful  life. 


THE  CHINA  AND  JAPAN  SILK  CO.,  Limited 


JAPANESE  GOODS 


Montreal, 


Yokohama, 


Toronto. 
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Pillows    Comforters   Cushions 


THERE  ARE  STILL  A  FEW   BUSINESS  HOUSES 
THAT   WE   HAVE  NOT  REACHED. 

a- 


LIGHT 

AS 

AIR 


SOFTER 

THAN 

THE 

SOFTEST 


SEND    FOR    SAMPLE    ORDER 
-ALL    OUR    GOODS    SOLD    UNDER    A    GUARANTEE   OF- 


CLEANLINESS 


PURITY 


MOTH  PROOF 


CANADIAN  FEATHER  &  MATTRESS  CO.,  Limited 


TORONTO  and  OTTAWA 


IMPERIAL  CARPET  CO. 

II  FRONT  ST.  E.,  TORONTO 


THE  ONLY  WHOLESALE  HOUSE  IN  CANADA 
HANDLING  FLOOR  COVERINGS  ONLY 

EVERY  GRADE  OF  CARPET,  LINOLEUM,  OIL- 
CLOTH   AND    MATTING   CARRIED   IN    STOCK 
FOR  IMMEDIATE  DELIVERY 

Send  for  particulars  of  our  CUT  ORDER  DEPART- 
MENT—Carpet  cut  to  length  required 


r 


MILLS'  PATENT  "TITAN" 
AUTOMATIC  SPRINKLER 

Wanted — A  good  firm  of  Engineers,  to  take  up 
the  Sole  Agency  for  Canada  for  the  well-known 
"Titan"  Sprinkler:  approved  by  the  English 
Fire  Offices'  Committee  for  all  risks — is  the 
keenest  competitor  of  the  "  Grinnell  "  Sprinkler 
in  England,  India  and  Abroad.  Patents 
obtained  throughout  the  United  States  and 
Canada.     Apply, 

GEORGE    MILLS 

CLOBE  IRONWORKS 

RADCLIFFE,         -  -         Near  Manchester,   England 


JAPANESE  GOODS 

Of  Every  Description 

Complete  range  of  baskets  from 
smallest  candy  basket  at  3  cents  to 
largest  clothes  hampers  at  $5.00. 

Although  few  Jap  Mattings  are 
available,  we  can  help  our  friends 
at  any  time  with  a  few  rolls. 

Small  cases  containing  full  range 
of  samples  of  any  lines  desired  will 
be  sent  for  approval  at  any  time. 

The  House  for  Japanese  Novelties. 

SHORT  &  COMPANY 


219  Board  of  Trade  Building, 


MONTREAL 
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DRY    GOOOS     R  E  VI  EW 


The  Celebrated  "JAY" 
Unshrinkable  Woollen  Underwear 

Garments  shrunk  in  washing  will  be  replaced 


m 


^jjjfS 


THE    HEALTHIEST 
and  MOST  COMFORTABLE 

LADIES'  COMBINATIONS 

are  fitted  with  the  patent 

"S"   WRAP 

This  most  desirable  addition  to  the  combination  will  be  better 
understood  by  a  reference  to  the  design.  It  affords  complete 
protection  where  this  is  most  necessary. 

DOCTORS   AGREE 

that  the  "  S "  WRAP  fulfils  its  object  with  greatest  benefit 
to  the  health  of  the  wearer. 

No  button  is  needed  as  the  wrap  automatically  adjusts  itself 
to  the  position  of  the  wearer,  and  the  garment  does  not  drag 
when  the  wearer  is  sitting. 


GENTLEMEN'S 

"Star"  Seated  Pants  and 
Drawers 

THE  IDEAL  WEAR  FOR  HORSEMEN, 
CYCLISTS  AND    ATHLETES 

NO   SEAMS 

at  fork,  up  back  and  down  inside  of  leg  to  give  way  or  chafe. 

EXTRA  SPLICED 

and  greater  freedom  given  by  Star  Shaped  Gusset. 


These   Improvements   can  also  be  obtained  in 
Merino  and  Silk  and  Merino. 


WHOLESALE  ONLY  OF 


Messrs.  I.  &  R.  MORLEY  and  GEORGE  BRETTLE  &  CO. 

WOOD  STREET,  -  LONDON 
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From  information  supplied  by  Sellers,  but  for  which  the  Editors  of 
The  Review  do  not  necessarily  hold  themselves  responsible. 


Greenshields  Limited. 

Busy  scenes  are  enacted  in  the 
t  i  ess  goods  department  daily,  aaul 
heavy  shipments  emphasize  the  popu- 
larity of  this  department.  Priestleys' 
goods  have  scored  another  record 
season,  and  their  specialties  in 
blacks  and  colors  have  opened  up 
to  the  complete  satisfaction  of  their 
customers.  Mohair  lines  continue  in 
splendid  request  and  batiste  weaves 
are  favorably  spoken  of.  Open 
stocks  of  French  dress  goods  are 
huge.  Retailers  desirous  of  securing 
staice  weaves  and  colors  in  short 
supply,  should  communicate  with 
this  firm,  as  their  large  contracts 
place  them  in  an  enviable  position. 
Preparations  are  now  being  made  for 
the  Fall  season,  and  the  success  of  a 
year  ago  is  expected. 

Fancy  weaves  in  the  silk  depart- 
ment are  becoming  raoie  popular,  and 
the  keen  judgment  of  their  buyer  bus 
been  rewarded.  Some  new  ideas  in 
radium  silk  are  being  shown.  Stocks 
were  never  larger  and  orders  can  be 
filled    accurately. 

White  goods  have  done  a  large 
business  and  large  open  stocks  place 
them  in  an  enviable  position.  Their 
enormous  print  and  dress  gingham 
contract  will  be  appreciated  by  cus- 
tomers in  view  of  the  present,  short 
supply.  Woven  colored  cotton  mater' 
ials  are  sure  of  a  good  sale,  and  their 
novelties  in  hair  line  stiipes  with 
various  designs  are  worthy  of  atten- 
tion. Retailers  desirous  of  adding 
to  present  collections  should  do  so 
without  delay.  Cancelations  are  forc- 
ed on  many  lines,  as  repeats  cannot 
be  obtained  in  time.  Some  jobs  in 
last  year's  ginghams  are  available, 
although  they  are  being  snapped  up 
quickly. 

'The  staple  cotton  department  is 
making  extra  efforts  to  turn  out 
goods  in  time,  and  customers'  wants 
are  being  met  as  rapidly  as  possible, 
in  view  of  slow  deliveries  from  mills 
on  certain  lines. 

Department  "E"  in  ladies'  hosiery 
and  underwear  has  had  a  record  ad- 
vance order  business  for  Spring,  and 
deliveries  are  good,  except  in  rare 
instances.  Cotton  hosieiy  is  well  up 
to  the  mark,  but  some  lines  of  under- 
wear are  slow.  Their  large  purchases 
fiom  the  Chemnitz  markets  place 
them  in  a  splendid  position  to  fill 
orders  promptly,  and  the  same  may 
be  said  of  English  cashmere  hosiery. 
Tans  are  fulfilling  all  the  early  good 
things  said  about  them,  and   white  is 

the  fleeided  novelty  color,  Lace  ankle- 


goods  are  being  taken  up  by  every 
good  buyer. 

There  is  decided  scarcity  of  baby 
Irish  effects  in  laces,  but  they  can 
still  fill  the  wants  of  their  customers. 
Embroideries,  as  well  as  many  lines 
of  val  laces,  show  an  advance  of  i5 
per  cent.,  and  early  orders  are  re- 
quested, as  duplicates  must  bring  a 
higher  figure.  Allovers  are  increas- 
ing in  favor  and  retailers  should  not 
neglect  this  line.  Ribbons  show  an 
expanding  sale  and  their  stocks  are 
ample  in  desirable  weaves.  Chiffon 
taffetas  in  libbons  continue  leaders. 
Some  specials  are  at  present  offered 
in  all  lines  of  handkerchiefs  for  ladies 
and   gentlemen. 

[Fall  lines  of  ladies'  hosiery  and 
underwear  are  being  rapidly  com- 
pleted and  their  buyer  is  jubilant,  as 
in  view  of  the  present  high  market, 
he  has  placed  some  advantageous 
contracts.  Early  ordering  is  request- 
ed on  Fall  lines  in  department  "E." 
'1  heir  buyer  is  at  present  in  English 
markets. 

Exceptional  values  are  to  lie  had 
in  all  lines  of  house-keeping  linens 
in  piece  damasks,  plain  linens,  glass 
cloths,  bucks,  crashes,  etc.  The  ex- 
tensive lines  of  James  and  Thomas 
Alexander,  Limited,  Dunfermline, 
Scotland,  are  controlled  by  this  firm. 


W.  R.  Brock  Co.,  Limited,  Montreal. 

Brock's  arc  showing  two  extra  spe- 
cials in  ribbons  suitable  for  trimming 
hats— 330  taffeta  to  retail  at  from  5c. 
to  25c  ,  anrl  400  Duchesse  satin,  which 
you  really  ought  to  see. 

in  hi  ies'  neckwea'  they  have  every- 
thing that's  new  and  worth  having. 
They  buy  from  the  best  and  most  up- 
to-date  manufacturers,  and  as  they 
buy  in  large  quantities  they  get  good 
prices,  which  they  give  their  cus- 
tomers the  benefit  of.  Some  very 
P'etty  designs  are  being  shown  for 
Easter,  and  it  is  well  worth  your 
while  to  make  the  ladies'  neckwear 
department  a  visit.  If  you  can't 
spare  the  time  to  do  this,  write.  They 
have  a  letter  order  deptrtment. 

The  umbrella  department  is  show- 
ing two  lines,  No.  659  to  retail  at 
$1.00,  and  655  to  retail  at  50c:  a 
steel  iod  umbrella  to  retail  at  50c. 

A  large  shinrrent  of  Japanese 
drawn  work  tabl?  ce  tres,  doylies, 
pillow  shams,  etc  ,  has  just  been  re- 
ceived. These  goods  have  been  on  or- 
der since  last  April  and  have  only 
come  to  hand,  but  they're  none  the 
worse  for  being  a  little  late,    There 
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are  doylies  to  retail  at  from  10c.  each 
up  to  $1.00,  and  table  centres  at  from 
about  75c.  up  to  $2.50  and  $2.75  each. 
Tray  cloths,  sideboard  covers  ami  bur- 
eau scarves  can  also  be  had  at  good 
prices.  Prices  are  going  up,  however, 
so  now  is  the  time  to  buy. 

In  white  muslins,  brocades,  lawns, 
etc.,  Brock's  stock  is,  as  usual,  just 
what  a  good  sock  ought  to  be.  Write 
for  sample  cuttings. 

How  about  hand  bags?  [You  can 
get  a  line  to  retail  at  $1.25  to  $1.50, 
and  one  to  go  at  $1.00,  at  Brock's. 
You'll  nave  quite  a  lot  of  inquiries 
for  these  goods  shortly  as  they  are 
being  well  advertised  and  it  will  pay 
you  to  invest  a  few  .dollars  in  them. 

"Hilda"  and  "Olive"  ladies'  kid 
gloves  are  something  that  it  will  pay 
you  to  handle.  The  "Olive"  retails 
for  $1.25,  and  is  guaranteed.  "Hil- 
da"   is   also  a  cracker  jack. 

"American  Boy"  stocking  has 
been  taken  up  by  the  Brock  Co.,  of 
Montreal,  and  the  manufactureis  have 
confined  the  line  to  them  for  Canada, 
it  is  made  of  good  heavy  cotton, 
with  cuff  top,  two  thread  legs,  three 
thread  heel  and  toe,  is  seamless,  and 
above  all  these  good  qualities,  it  guar- 
tead  fast  black.  All  sizes  retail  for 
25c, 

What  about  negligee  shirts?  The 
time  to  sell  them  is  coming  along 
pretty  fast.  SS5,  to  retail  at  50c,  is 
a  crackerjack. 

CC  ladies'  corset  cover  vest  to  re- 
tail at  25c  is  something  you  ought  to 
see  now,  because  the  price  is  going  up. 


The  American  Silk  Waist  Co. 

New  and  interesting  novel  ideas  in 
Canadian  waist  lines  have  been  eclips- 
ed this  month  by  the  introduction  of 
the  high  class  lingerie  waists  of  the 
American  Silk  Waiist  Co.,  Montreal. 
These  high-class,  exclusive  lingerie  ef- 
fects in  linen  batiste  and  crepe  ba- 
tiste, deserve  the  earnest  attention 
of  buyeis  anxious  to  establish  an  en- 
viable reputation  for  the  better  class 
of  goods.  The  lingerie  idea  is  the 
keynote  of  Spring  styles  and  the  line 
of  over  twenty  numbers  in  these  fine, 
sheer  materials  is  a  striking  example 
of  the  marvelous  designing  and  the 
constant  effort  for  novelty  of  this 
firm.  New  trimmings  and  laces  abound 
in  these  waists,  and  they  are  offered 
at  a  price  within  the  reach  of  most 
departments  to  retail  from  $5.00  to 
$10.00,  and  should  do  a;  large  part,  of 
the  better  trade  for  Spring, 
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Why  not  sell  Carpets? 

Without  extra  selling  space,  with  no  stock  to  carry,  and  with  the  slightest  amount  of 
investment,  you    can    make    a   profitable   addition   to    your     business. 

We  will  supply  you  with  samples  (IV2  yards  long)  of  new  season's  Floor  Coverings,  by 
which  means  you  will  have  on  hand  patterns  of  Brussels,  Velvet,  Tapestry,  Wool  and  Union 
Carpets,  Rugs,  Linoleums,  etc.,  to  show.  We  carry  the  stock;  you  will  never  be  loaded  with 
out-of-date,  unsalable  goods.     We  cut  and  make  up  any  quantity,  any  size.      Prompt  service. 

Write    us  for   Terms   and    Exclusive   Territory    at   once. 


Address  "Cut  Order"  Carpet  Dept. 


The  Adams  Furniture  Co.,  Limited,     Toronto,  Ont. 


Dainty,  exclusive,  and  elegant,  the 
i  mount  of  intricate  work  on  these 
waists  defies  description.  The  short 
sleeve  is,  of  course,  used,  and  the 
buttoned   back   is   predominant 

Lace  dresses  in  French  net  lac? 
over  China  silk,  is  another  new  ex- 
clusive line  of  this  firm.  Buyers,  in- 
terested in  any  of  these  numbers,  can 
secure  full  particulars  by  mentioning 
The  Review   when   writing  this  firm. 


The  Scott  Knitting  Co. 

The  Scott  Knitting  Co.,  of  Toron- 
to, are  showing  some  exceptional 
values  in  knitted  overalls  and  gaiters 
for  ladies  afoul  children.  During  the 
past  season  they  had  an  addition 
made  to  their  factory,  ami  report  an 
increase  in  business. 

W.  H.  Barry  &  Co. 

Ribbons  bid  fair  to  reach  the  zen- 
ith of  a  steadily  growing  popularity 

this  Spring  season,  and  "The  Ribbon 
House  of  Canada,"  W.  H.  Barry  & 
Co.,  234  McGill  street,  Montreal,  is  in 
an  enviable  position  to  look  after  the 
wants  of  the  trade.  They  have  made 
the  ribbon  business  their  study  and 
exceptional  preparations  in  the  way 
of  judicious  early  contracts  have 
been  made.  The  peculiar  wants  of 
the  dry  goods  and  millinery  trades 
have  been  catered  to  in  all  the  staples 
and  everything  that 's  new,  at  prices 
that  allow  a  large  margin  of  profit  to 
retailers.  Taffetas  still  lead  in  favor 
and  the  range  leaves  nothing  to  be 
desired.  !A  good  assortment  of  Dres- 
den effects  and  plaids  is  worthy  of 
attention  by  those  who  desire  lead- 
eiship.  Samples  and  particulars  will 
be  sent  upon  request. 


Novel  Plan  for  Uarpet  Selling. 

The  Adams  Furniture  Co.,  Limited, 
Toronto,  are  doing  a  very  novel 
and  extensive  business  in  carpet  sell- 
ing,    The    plan    i<  evidently    a   good 


one,  judging  by  the  number  of  agents 
now  on  the  firm's  list,  and  the  idea 
should  commend  itself  to  all  stores 
that  could  make  the  addition  of  car- 
pet selling  practicable,  as  it  inves  the 
small  store  the  advantage  obtained 
by  large  city  stores,  in  that  the  small 
dealer  carries  the  newest  goods  of  the 
season  in  sample  form,  and  selling 
at  city  prices.  Doubtless  many  of 
our  readeis  will  want  to  look  into  this 
and  take  the  hint  and  write  for  par- 
ticulars, mentioning  The  Review. 


Ahout  1h3  Warerooms. 

A  striking  example  of  the  popular- 
ity, values  and  style  features  of  the 
S]  ling  line  of  waists  of  I.  Mishkin  & 
Co.,  is  an  order  for  over  one  thou- 
sand garments  from  one  of  the  large.-t 
retail    establishments   in   Canada. 

A  liim  worthy  of  r ousiderafion  in 
the  notion  and  smallwares  business, 
is  Wrinch,  McLaren  &  Co.  'Ihey  are 
comi  g  rapidly  to  the  fiont  in  their 
special   line  of  business. 

The  Goderich  Knitting  Co.  is  put- 
ting out  a  fine  line  of  hose,  half-hose 
and  mitts.  The  Maple  Leaf  brand  is 
known  to  a  wile  number  of  merchants 
and  iiives  satisfaction  to  buyer  and 
seller  alike.  Look  :t  thrse  lines  be- 
fore ordering. 

Display  Form  Models  1906. 

The  Palmenbeig  form  models  for 
1906  show  some  changes  of  great  im- 
portance to  manufacturers  and  ie- 
tailers  of  ready-to-wear  garments. 
Shoulders  are  modified,  less  mannish. 
While  still  low,  and  about  the  same 
in  measurements,  the  new  bust  shows 
a  more  forward  fullness.  The  sides 
are  moie  gradually  rounded;  the  gen- 
eral outline  being  softer,  moie  grace- 
ful. The  waist  is  larger,  hips  nar- 
rower, with  arch  less  squarely  de- 
fined. 

Another  new  model  is  along  the 
same  lines,  except  that  the  bust  is 
slightly  higher  and  fuller;   the  hips 
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a  trifle  more  prominent,  made  so  by 
the  trimmer  waist  lines.  There  are 
new  ideas  in  misses'  forms  and  new 
model  skill  forms.  The  latter  in- 
clude those  especially  adapted  for 
the  modish,  closely  fitting  cloth  skirt, 
and  the  full  skirts  of  thin  materials. 
J.  R.  Palmenberg's  Sons  have  just 
issued  a  folder  giving  full  particulars 
respecting  these  new  models,  and 
clearly  proving  why  the  Palmenberg 
form  is  the  very  best  for  manufactur- 
ers and  retailers,  Write  to  them,  710 
Broadway,  New  York,  mentioning  The 
Review  and  you  will  receive  an  inter- 
esting  booklet. 


Cranston  Novelty  Co. 

The  Cranston  Novelty  Co.  have  re- 
moved from  Gait  to  the  Medical 
Council  Chambers,  157  Bay  street, 
Toronto,  Canada.  This  company 
manufacture  and  supply  alumi- 
num, brass  and  silver  trade 
checks  for  all  purposes,  advertising 
coins,  stencils,  seals,  signs,  calendars, 
Office  specialties  and  necessaries, 
brushes,  coat  and  skirt  hangers,  and 
general   advertising  novelties. 

Mr.  J.  K.  Cranston,  manager  of  the 
company,  has  had  experience  in  many 
fields  of  industry  and  this  insight  in- 
to things  commercial  no  doubt  ac- 
counts for  the  practicality  of  the 
Cranston  check  systems,  all  of  which, 
we  are  informed,   are  legal. 


John  Macdonald  &  Co.,  Limited. 

John  Macdonald  &  Co.,  Limited, 
are  showing  in  their  dress  goods  de- 
partment one  of  the  most  attractive 
and  fast  selling  stocks  that  they  have 
ever  shown— mohairs  and  lustres  in 
plain,  fancy  and  shot  goods,  fancy 
brocaded  waistings,  cashmere  waist- 
ings  in  a  number  of  fancy  patterns, 
and  fancy  tweed  dress  goods  in  light 
shades.  A  very  special  line  is  No. 
G734  plain  mohair  suiting,  54  inches 
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wide;  50c  per  yard.     This   line  is  ex- 
tra value. 

They  are  showing  a  large  range  of 
dress  goods  for  evening  wear  in  silk 
and  wool,  fancy  and  plain  colors. 

In  their  men's  furnishings  depart- 
ment they  are  showing  special  lines  in 
men's  umbrellas  at  $7.50  per  dozen  ; 
silk  stripe  shirts  at  $4.50  per  dozen  ; 
four  lines  in  men's  stripe  and  spot 
cashmere  half  hose  to  retail  at  25c 
and  50c  per  pair.  In  their  haberdash- 
ery department  they  are  showing  a 
very  large  assortment  of  something 
new  in  ladies'  fancy  hair  pins  and 
combs  to  retail  at  from  5c  to  25c 
each. 

John  Macdonald  &  Co.,  Limited, 
are  showing  in  their  woolen  depart- 
ment one  of  the  best  selected  and 
most  up-to-date  stocks  that  they  have 
ever  shown  in  Spring  suitinsrs  and 
trouserings.  They  say  that  worsted 
textures  and  grey  shades  are  the  cor- 
rect cloths  for  Spring  and  make  spe- 
cial mention  of  their  Belwarp  goods 
both  in  suitings  and  trouserings. 
They  have  now  in  stock  a  full  range 
of  their  famous  Oakland  serges, 
which  they  are  selling  at  last  list 
prices,  and  will  continue  to  do  so  un- 
til their  present  stock  is  sold.  All 
repeats  will  have  to  be  sold  at  an  ad- 
vance. 

They  are  showing  in  their  staole  de- 
partment a  full  range  of  Saxony 
flannelette  in  pink,  white,  cream,  blue 
and  red.  Also  two  special  lines  in 
white  and  pink  Saxony  flannelettes 
(extra  heavy  weight),  one  at  7fc  and 
the  other  at  9ic  per  vard.  These  two 
special  lines  are  mill  clearings  and 
considerably  below  recular  prices. 

John  Macdonald  &  Co.,  Limited, 
state  that  in  the  linen  department 
their  stock  of  table  linens,  towellings, 
towels,  dowlas,  fronting  linen,  rough 
brown  and  dressed  linen  is  fullv  as- 
sorted. They  are  showing  one  very 
special  line  in  a  56-inch  loom  damask 
tabling  at  20c  per  yard  ;  this  tabling 
is  exceptional  value  and  onlv  a  lim- 
ited quantity  in  stock.  They  are  sell- 
ing their  present  stock  of  linens  with- 
out anv  advance  on  Spring  prices, 
notwithstanding  the  advance  in  both 
the  British  and  foreign  markets.  Re- 
peat orders  will  have  to  be  advanced 
in  price. 

John  Macdonald  &  Co.,  Limited, 
are  showing  in  their  carpet  depart- 
ment a  complete  ransre  of  carpets  and 
carpet  squares  in  new  patterns.  Also 
new  qualities  and  new  designs  of  lin- 
oleums both  in  8-4.  and  lf>-4  widths; 
their  range  of  designs  is  larger  than 
ever,  of  which  thev  shall  be  pleased 
to  forward  samples  on  application. 
All  kinds  of  lace  and  Swiss  curtains, 
that  sell,  are  now  in  stock,  and 
values  are  better  than  ever. 


W.  R.  Brock  Co.,  Toronto. 

In  "Her  Ladyship"    ready-to-wear 
department,  one  is  impressed  by  the 
size    and    the    quantity    of    the    ship- 
ments con  timially  passing  in  and  out. 
Spring  shipments  aie  coming  to  hand 
and  as  fast  as  they  are   checked  oil' 
are  at   once  sent  on  their  respective 
ways    to     the    merchants   throughout 
the   country.     This     department     en- 
deavors-to  keep  its  stock  as  new  and 
up-to-date  as  possible  and  is  always 
adding  new  lines  to  brighten   up  an 
already       bright     range.       Attention 
should  be  drawn  particularly  to  "Her 
Ladyship"  silk  waists,  silk  skirts  and 
children's     silk     frocks.       Sales     on 
waists  have  been  phenomenal,  passing 
all  expectations.       Merchants  should 
see  this  range  of  goods,   as  without 
doubt  it  would  impress  them.       Ask 
to  see  H10003  at  $2.75,  H2012  at  $2.40, 
and  get  some  idea  of  the  values.     In 
over-slkirts  the  trade  is  now  opening 
up  strong  and  the  season  is  going  to 
be  a  big  one.     They  are  showing  var- 
ious lines  of  light  grey  tweeds  whieb 
the    tiade    wants:       Ruby    at   $3.00, 
Eva  at  $3.50,  and  Adele  at  $4.50,  be- 
ing the  leaders.  "Her  Ladyship"  ad 
vertising   schemes    are   meeting   with 
a  glad  reception,  as  they  do  what  the 
merchant  is  ever  striving  to  do,  in- 
crease   his    sales.     With    $150   lot  of 
assorted    values   in  underskirts,   they 
give    1,000    illustrated    circulars   with 
the  merchant's  own   name  and  retail 
price  inserted.     These  can  also  be  ob- 
tained with     $125     of     silk     waists. 
This  idea  is  a  splendid  one  and  will 
not  only  help   the  sale  of  the  goods 
advertised,  but    will  result  in  a  large 
volume  of  extra  business. 

W.  R.  Brock  Co.,  Toronto,  are  show- 
ing a  larger  range  than  ever  of  black, 
tan,  and  white  cotton  hose  in  plains, 
ribbed,  embroideied,  full  length  lace 
and  lace  ankles.  Some  very  attrac- 
tive numbers  are  in  order  to  sell  at 
10c.  HH(5  and  Boston,  in  black  and 
tan,  to  sell  at  15c;  Electric,  in  black 
and  tan  to  retail  at  25c;  D249  to  re- 
tail at  '35c,  and  1)257,  in  black,  tan 
and  white  to  sell  at  50c. 

Ladies'  and  men's  waterproof  rain- 
coats are  lines  they  excel  in.  In  or- 
der to  appreciate  their  range  it  has 
to  be  seen.  Nutogo  men's  water- 
proof, sewn,  cemented,  strapped 
seams  at  $4.00.  President  rainproof, 
dank  grey  and  black  stripe,  at  $9.00. 
In  ladies'  rainproof  coats:  Lillian. 
a  black  and  while  stripe;  Reita,  a 
fawn  and  black  stripe;  tailor-made 
double  box  pleat  down  back  and  back 
belt,  at  *4.00.  Gertrude,  a  flaked 
fawn  cloih.  fancy  collar  and  all-ronm' 
belt,  at  $5.00.  These  lines  are  on.y 
suggestions. 
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LEQAL  CARDS 


ATWATER.  DUCLOS  4  CHAUVIN 

Advocates.  Montreal 

Albert  W.  Ativater,  K.C.,  Consulting  Counsel 

for  City  of  Montreal    Chas.  A   Duclos.    Henry 

N.  Chauvin. 


IRWIN  &  JONES,  Barristers,  etc. 

H.  E.  Irwin,  K.C..  Clerk  of  tile  Peace.  County  of 

York;    B.  Morton  Jones    B.C.L.,  Solicitors  for 

Equity  Fire  Ins.  Co..  Herlin  Fire  Ins.  Co 

24  King  St.  W.,  Toronto.  Weston,  Dm, 


W.  G.  WILSON 

Barrister,  Solicitor,  Notary,  Conveyancer,  etc. 
Napanee,  Out. 


MEWBURN  &   AMBROSE 

Barristers,  Solicitors,  etc 

S.  C.  Mewburn.  E.  H.  Ambrose 

Hamilton  Ont. 


WM,  A.  McLEAN 

Barrister,  Solicitor,  Etc. 

Head  Offic;  Guelph.  McLeans  Block. 

Branch  Office,  Acton  Town  Hall 

Corpiration.  Solicitor.  Etc. 


ROBINSON   k  GREEN 

Barristers,  Solicitors,   Etc. 

John  A.  Robinson,  John  R.  Green,  Solicitors  for 

the    Imperial   Bank  of    Canada,   the  Southern 

Loan  &  Savings  Co.,  St.  Thomas,  Ont. 


LOUGHEED  &  BENNETT 
Barristers    Solicitors    Advocates,  etc.,  Calgary. 
Can.   Cables:  Lougheed,  Calgary,  Solicitors  for  : 
Bank  of  Montreal,  Canadian  Bank  of  Commerce. 
Bank  of  Nova  Scotia,  Merchants  Bank  of   Can. 


MISCELLANEOUS. 


EXPERIENCED 
ADVERTISEMENT    WRITERS 

who  are  open  for  a  situation  are  requested  to 
register  their  names  with  The  MacLean 
Publishing  Co.  at  anv  of  their  offices.  Inquiries 
are  occasionally  made  by  manufacturers  and 
wholesa'e  houses  who  contemplate  establishing 
their  own  advertising  department. 


WANTED 

A  strong,  steady,  preferably  experienced,  adver- 
tising writer  to  look  after  the  publicity  end  of  a 
wholesale  and  retail  concern  for  the  Province  of 
Quebec.  Good  salary.  Apply  by  letter  only. 
Advertiser,  care  of  Manager  MacLean  Publish- 
ing Co.,  Toronto. 


Condensed  Want  Advertisements. 


BUSINESS  CHANCES. 

MILLINERY  BUSINESS  for  sale  in  Sault 
Ste.  Marie;  a  first-class  location  an* 
good  store;  rioine  an  excellent  trade.  Full 
information  and  reason  for  selling  given. 
Address  Box  107,  Sault  Ste.  Marie,  Ont. 

ADVERTISERS  (English)  with  long  expfr 
ience  of  manufacturing  and  selling  braids, 
bindings,  sewing  silks,  boot  laces,  etc., 
would  like  to  correspond  with  a  view  of  pur- 
chasing a  business,  or  an  interest  in  a  business, 
or  manufactory  in  Canada,  for  merchants  or 
agents  with  connection.  Box  G,  DRY  GOODS 
REVIEW,  Toronto. 

AGENT  WANTED. 

AGE^JT  required  in  Toronto  to  represent  old 
established  Bradford  manufacturers  of 
worsted  coatings,  serges  and  dress  goods,  sup- 
plying wholesale  houses  only.  Good  connec- 
tions necessary.  Send  all  particulars  and, 
references  (English  references  if  possible)  to 
Box  6,  Bookstall  Exchange  Station,  Bradford 
England. 
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COLLECTIONS,  ETC. 


THE 
MERCHANTS  MERCANTILE  CO. 

'2f!0  St.  James  St.,  Montreal 

Mercantile  Reports  and  Collections 

Our  method  of  furnishing  commercial  reports 
to  our  subscribers  g-ives  prompt  and  reliable  in- 
formation to  date.  Every  modern  facility  for  the 
collection  of  claims.  Tel.  Main  1985. 


WHOLESALE   HOUSES 


BROOK  &  PATERSON,  LIMITED 

St.  John,  N.B 

Wholesale  Millinery  and  Fancy  Dry  Goods 


CANADA  HAIR  CLOTH   CO. 

Manufacturers  of  Hair  Cloths. 

St.  Catharines,  Ont. 


They  also  have  golf  jackets :  4UU  in 
navy,  card,  and  white,  to  retail  at 
$2.00;  85  and  90  iu  fancy  colors  to 
retail  at  $2.25.  Norfolk  jackets,  white 
and  cardinal,  to  tetail  at  $3.50.  AH 
of  above  lines  are  in  stock  and  much 
in   demand. 

In  men 's  furnishing  department  is 
a  special  line  of  fancy  cotton  socks 
in  stripes  and  lace  effects,  in  blacks 
and  tans,  to  letail  at  25c.  to  75c. 
A  leader  is  a  line  of  150  dozen  tweed 
pants  to  sell  for  $1.00,  regular  $1.25. 
Success  collars  in  all  sizes  and  styles 
are  developing  a  big  sale.  Negligee 
shirts  are  kept  in  big  variety. 

In  eaipet  department,  very  special 
tapestry  squares  in  all  sizes.  These 
are  a  mill  stock  lot  and  may  be  had 
for  a  few  days  very  cheap.  Another 
special  is  a  lace  curtain  60  inches  by 
:  1-2  yards  to  retail  at  $1.00. 

The  dress  department  has  had  an 
extremely  busy  month  snipping  the 
Spring  dress  materials,  and  hopes  to 
have  ordeis  fairly  complete  in  the 
next  three  weeks.  They  are  getting 
btock  into  shape  for  the  millinery 
openings.  Numbers  in  popular  lines 
will  have  to  be  repeated,  and  their 
own  buyer  is  going  abroad  early  in 
order  to  send  out  special  novelties  for 
that  event 

Cream  materials  are  also  in  strong 
demand,  particularly  cream  cheviots 
and  serges. 

Fancy  eoliennes  are  very  strong  in 
light  shades,  in  silver  grey,  pale  blue, 
pink,  and  cardinal. 

Theie  is  also  quite  an  inquiry  for 
black  and  cream  voiles.  For  the 
Spring,  quite  a  revival  is  noticed  in 
black  silk  grenadines  and  nets,  and 
this  firm  is  showing  a  beautiful  range 
of  grenadines  in  twine  cloths,  with 
satin  stripes  and  in  fish  net  effects, 
with  a  few  scroll  and  conventional 
patterns  to  retail  from  75c.  to  $1.75. 
Colored  cashmeres  and  satin  cloths 
are  in  very  strong  position. 
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MANUFACTURERS'  AGENTS 


R.  FLAWS  &  SON 

Manchester  Bldgf.,  Melinda  St.,  Toronto 
Dry  Goods  Commission  Agents. 
Representing  — S.  &  L,  Ash  Brothers,  Leeds, 
Cloths,  in  great  variety.  Cartwright  &  Warners, 
Limited,  Loughborough,  Eng.,  Hosiery  and 
Underwear.  LJentley  &  Tempest,  Leeds,  Eng., 
Casket  Cloth,  Vicunas,  Serges,  Cap  Cloths. 
Hood,  Morton  &  Co.,  Newmilns,  Scotland,  Lace 
Curtains. 


WANTED 

Agencies  for  Nova  Scotia 
The   undersigned,    having   opened  an  office  in 
Halifax,    N.S.,    wishes  to   correspond  with  any 
Manufacturer   or   others  desirous  of  being    re- 
presented in  the  Province  of  Nova  Scotia. 

L.  J.   HESSLEIN 
Hesslein  Building,         -  -         Halifax,  N.S. 


MOULTON  & 

CO. 

Proprietors  of  the  old  anc 

reliable 

MONTREAL  FRINGE  AND  TASSEL   WORKS 

165  Nazareth  Street, 

Montreal 

Manufacturers   of 

Braids,  Cords,  Barrel  Buttons, 

Chenille,  Dress 

and  Furriers'  Trimmings,  Girdles 

,  etc. 

Walter  A.  Brown.  James  Ashcroft. 

BROWN   &.  ASHCROFT 

Manufacturers  of  the 

"B.  &A.  "    BRAND  SHIRTS 

Try   them 
595  St  Paul  Street,   Montreal. 


ALFRED    DEFRIEZ 

28  and  30  Wellington  Street  west, 

TpRONTO 

Laces,  Dress  Trimmings,  buttons  and  Novelties. 


J.  SPROUL  SMITH 

Empire  Building        -        -         -  TORONTO 

Representing:  Cornwall  &  York  Cotton  Mills 
Co.,  Ltd  ,  Cotton  Goods,  St.  John,  N.B. ;  Paris 
Wincey  Mills  Co.,  flannels,  etc.,  Paris,  Ont. ;  John 
Bright  Is.  Bros.,  Carpels,  Rochdale,  Eng.;  Wm. 
Ewart  &  Son,  Limn  Goods,  Belfast,  Ireland;  H. 
Longbottoin  &  Co.,  Cravenettes,  Linings,  tto, 
Bradford,  Eng. 


W.   E.  WALSH 


207  St.  James  Street, 


Montreal 


SPECIAL   lines  in 

Fancy    Leather   Goods,    Bags,    Purses,    etc. 

Toilet     Sets,      Fans,      Back     and      Side 

Combs.  Brushes,  Postcard  Albums, 

Papeteries,   etc.,    etc. 


DAVIDSON  &  GATEHOUSE 

Commission  Merchants 

COTTON    PIECE    GOODS 

Dundee  and  Calcutta  JUTES  and    HESSIANS 

HEAVY    DRY    GOODS 

Agents  for  Jas.  Alexander  &  Son  of  Glasgow,  Scot. 
Catch-On-Clasp  Co.,  Baltimore,  Mil. 

30  St.  John  Street,        -         Montreal 


RAW    COTTON 

N.  P.  SLOAN  CO. 

(Philadelphia  and  New  Orleans) 

Cotton  Merchants  and  Yarn  Agents 

523  Coristine  Building,    -    Montreal 

Tel.  Main  1525  Represented  by  E.  J.  Taylor 
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WINDSOR   HOTEL 

HAMILTON,   BERMUDA 

This  house  is  pleasantly  and  conveniently  lo- 
cated on' the  Bast  aide  of  Queen  Street.  The 
rooms  are  bright  and  cheerful.  Every  attention 
paid  to  guests.  Billiards  and  Pool.  Hot  and 
cold  water  baths.     A.  McNlC'OL,  Prop. 


TOWER  HOTEL^oMETowN 

BRITISH  GUIANA. 

This  first-class  hotel  is  most  conveniently  situ- 
ated in  the  coolest  and  healthiest  part  of  the 
city.  Five  minutes  from  railway  station  and 
steamer  stallings,  and  near  to  all  principal  public 
buildings.  Cool  and  lofty  bedrooms.  Spacious 
Dining  and  Ladies'  Rooms.  Billiard  Room. 
Electric  light  throughout. 


VICTORIA  LODGE 

HAMILTON,   BERMUDA 
Mrs.  J.  F.  SMITH,  Proprietor 

Opposite  Victoria  Park  and  Cedar  Ave. 
Private  Board  $12  to  $14  per  week. 


ii 


BOARD  AND  ROOM 

THE    ARGYLE" 


Cedar  Ave.,  HAMILTON,  BERMUDA 
Mrs.  FRASER  Also  furnished  cottages. 

Terms  moderate. 


THE  AMERICAN    HOUSE 

HAMILTON,    BERMUDA. 
A.  PASCHAL  (Prop.) 
Centrally  located.  Open  all  the  year  round 


WOODSIDE   BOARDING 
HOUSE 

Corner  of  Main  and  Lamaha  Streets 
GEORGETOWN,  DEMERARA. 

Cool  and  airy  Bedrooms,  Excellent  Cuisine' 
Attendance  qualified.  Terms  moderate.  Elec" 
trie  Car  Loop  at  gate  of  premises.  Patronage 
Solicited.    Manageress,  E.  Cottam. 


WINTER  RESORT 
Queen's  Park  Hotel 

Port  of  Spain,  Trinidad,  B.W.I. 
JOHN  McEWEN,  Manager.       For  Rates,  etc., 
apply  Trinidad  Shipping  and  Trading  Co., 
29  Broadway,  New  York. 


THE  GRAND  UNION 

The  most  popular  hotel  in 
OTTAWA,  Ont.       James  K.  Paisley.  Prop. 


ACCOUNTANTS  AND  AUDITORS 


JENKINS  &   HARDY 

Assignees,  Chartered  Accountants,  Estate  and 

Fire  Insurance  Agents,  15$  Toronto  St., Toronto. 

465  Temple  Building,  Montreal. 
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PRUSSIAN 
BINDINGS 


"CRUSOE" 
BRAND 


Advantages  of  the  "Crusoe"  Bindings 

A  Smart  Appearance,  due  to  the  uniformity  of  weave. 
Good  Colour,  only  the  best  makes  of  English  yarn  being  employed. 
Regular  Edges,  preventing  inconvenience  and  waste  in  machining. 


A   CHOICE    VARIETY  IN  BLACK,    COLOURS  AND  MAGPIE 


SKIRT  WEBS 

BOOT  LACES 

MENDINGS 

TAPES 


Faire  Bros.  &  Co.  umi** 

St.  George's  Mills,    LeiCeSteT 

Eng. 


CANADA: 

STAPLETON  CALDECOTT 

70  Bay  Street 
TORONTO 


0 


xtord  ftueeps 

WINNeRS  OP  GOLD  HEDALS  EVERYWHERB 


(Registered  Trade  Mark.) 
WE  GUARANTEE  Ol'R  GOODS  TO  BE 

Strictly  High=class  Pure  Wool  Fabrics 

Supplied  by  all  Leading  Wholesale  Jobbers  and  Clothing  Houses. 

SELLING    AGENT: 

FRANK.    W.    NELLES 

301  St.  James  St.,  Montreal. 

OXFORD   MAINUFACTURING   CO. 

OXFORD,  NOVA  SCOTIA  limited 

Mills  Established  1867. 
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Acme  Staple  Co *3 

Alexander,  A.  J *2 

Allen  &  Turtle 46 

American  Silk  Waist  Co 57 

Arlington  Co.  of  Canada 137 

Auer  Light  Co 77 

A  ustralasian  Draper 9 

B 

Bank  of  Bermuda 13 

Barry,    W.  H.,   &  Co 93 

Belding,  Paul,  &  Co 75 

Bell  Telephone  Co is 

Bradford  Dyers'  Ass'n 6 

Brais.  L.  A.,  &  Co 134 

British-America  Assurance  Co 73 

British  American  Dyeing  Co 13 

Brock,  W.  R.,  Co 16,  62,  68,  88 

Brophy-Cains,  Limited 25 

Brown  &  Ashcrott 144 

Burritt,  A   H4 

Burton,  Spence  &  Co 65 

c 

Canada  Paper  Co 75 

Canadian  Feather  and  Mattress  Co 140 

Canadian  Glove  and  Mitten  Co 125 

Cartwright  &  Warners 4 

China  &  Japan  Silk  C0.57  75,  77,  103,  107,  146 

Chipman  Holton  Knitting  Co 146 

Clarke,  A.  R. .  &  Co  15 

Clatworthy  &  Son 104 

Clinton  Knitting  Co 46 

Confederation  Life  Association ia 

Continental  Heat  and  Light  Co 103 

Corona  Co 13 

Cosbie,    R.  H..     9,  12,  51 

Crain,  Roll*  L.,Co 59 

Cranston  Novelty  Co     98 

Cravenette  Co 117 

Crown  Silver  Plate  Co  113 

D 

Davidson   &  Galfhouse 144 

Debenhams  (Canada)    Limited 5,95 

Defnez,  Alfred 144 

Dominion  Suspender  Co : 126 

Dominion  Textile  Co     no 

Dominion  Wadding  Co 9 

E 

Eagle  Knitting  Co 39 

Ellis  Mlg.  Co 35 

Empire  Mfg.  Co 52 

F 

Fairbairn,  Rhys  D 96 

Faire  Bros.  &  Co 146 

Fisher,  John,  Son  &  Co 117 

Flaws,  R.,  &  Son 144 

Francis  Hook  and  Eye  Fastener  Co  ... .  75 

Frank  &  Bryce 96 


Q  PAGE 

Gait  Knitting  Co 47 

Garland,  John  M. ,  Son  &  Co 4 

Garneau,  P..  Fils  &  Cie 65 

Gibb  Mfg.  Co 67 

Goderich  Knitting  Co 37 

Goulding,  G.,  &  Son 91 

Greenshields.  .1,  2,12,  118,  outside  back  cover 

H 

Harper,  G.  D.,  &  Co 83 

Harris  &  Co 10 

Hart  Mfg.  Co inside  back  cover, 

Hees,  Geo.  H..  Son  &  Co '. . .  136 

Hermsdorf,  Louis 7 

Hesslein,  L.  J 144 

Hewson  Woolen  Mills 73 

Hirshson,  L.,  &  Co 35 

Hotel  Directory I4> 

Ideal  Bedding  Co 134 

Illustrated  Post  Card  Co 98 

Imperial  Carpet  Co 14° 

Irving  Umbrella  Co '18 

Ishikawa,  K.,  &  Co 7 

Ivey,  John  D.,  &  Co   87 

J 

Jaeger.Dr.,  Co 37 

Jay  Finish  Underwear 141 

K 

Kahnert,  W 62 

King,  John,  &  Son 148 

Kingcot £  9 

Kirk,  Samuel,  &  Sons,  Limited 10 

Kleinert,  I.  B.,  Rubber  Co 113 

Knox,  John,  Co 57 

Konig  &  Stuffman 77 

Kyle,  Cheesbrough  &  Co 7 

L 

Lamson  Consolidated  Store  Service  Co . . .  101 

Law,  Russell  &  Co 31 

Leigh  Mills  Co.,  Limited 73 

Lennard,  S. ,  &  Sons 48 

Liddell,  William,  &  Co 57 

Luxfer  Prism  Co 104 

M 

Macdonald,  John  &  Co outside  back  cover 

Mackay,  Dr 12 

McCall,  D.,  Co 84 

McComber,   J.  E 128 

McDougall,  A.,  &  Co 119 

McDowell,  Andrew  H...  inside  front  cover,  46 

Menzie  Wall  Paper  Co 135 

Merchants'  Button  Co inside  front  cover 

Merchants  Mercantile  Co 144 

Metropolitan  Bank 13 

Mishkin.L,  &  Co 52 

Mooney,  A.  G.,  Co 70 

Moulton  &  Co 144 

Morrall,  Abel 8 
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National  Rubber  Co 52 

Nazireth  Waist  Co 50 

New  York  Silk  Waist  Mfg.  Co 151 

Niagara  Neckwear  Co lag 

Nicklin,  J.,  &  Co   107 

O 

Old  Bleach  Linen  Co 9 .   14 

Oxford  Mfg.  Co 146 

P 

Palmenberg's  Sons,  J.  R 103 

Paquet,  J.  Arthur 125 

Parisian  Corset  Co 77 

Parker,  R. ,  &  Co inside  front  cover 

Paton,  John,  Son  &  Co 38 

Peck,  John  W.,  &  Co 75 

Penman  Mfg.  Co 115,  116 

Perry  Knitting  Co      49 

Pewny's  Kid  Gloves 14 

Pictorial  Ads   107 

R 

Rickard,  T.,  &  Co 13 

Richardson,  A.  S 103 

Rylands  &  Sons 3 

s 

St.  Louis  Fur  Market 60 

St.  Louis  Ginseng  Co 75 

Schofield  Woolen  Co 45 

Scott  Knitting   Co 37 

Short  &  Co 140 

Simpson,  J.,  Sons 41 

Sloan,  N.  R.    &  Co 144 

Smith,  J.  Sproule 14  j 

Sommerville,  C.  R 87 

Standard  Shirt  Co 120 

Standard  Umbrella  Mfg.  Co 109 

Stauntons  Limited 133 

Storey,  W.  H.,  &  Son 125 

Strachan  Bros gi 

Stratford  Knitting  Co 4q 

T 

Taylor,    E.J 144 

Technical  Book  Dept 12 

Toronto  Brass  Mfg.  Co 101 

Toronto  Feather  &  Down  Co 133 

Truro  Knitting  Mills  Co   46 

Turnbull,  C,  Co.,  of  Gait 36 

u 

United  Typewriter  Co 12 

V 

Virgoe,  Middleton  &  Co 119 

W 

Walsh,    E.  H.,&Co 144 

Watson  Mfg.  Co 33   04 

Weese,  G.  A.,&  Son '  13 

Weir  Wardrobe  Co 101 

Western  Assurance  Co 13 

Wilkins,  Robert  C inside  front  cover 

Williams.  W.,  &  Son u 

Worrall,  J.  &  J.  M 11 

Wrey  ford  &  Co 1 19 

Wrinoh ,  McLaren  &  Co 57 


CLASSIFIED     LIST    OF    ADVERTISEMENTS. 


Accountants,  Auditors. 
Jenkins  &  Hardy,  Toronto. 

Automatic  Sprinklers. 

Mills,  Geo.,  Radcliffe,  Eng. 
Bindings  and  Webbings. 

Faire  Bros.  &  Co.,  Leicester,  Eng. 
Blankets,  Quilts,  Traveling  Bugs,  etc 

Ideal  Bedding   Co.,  Montreal,  Toronto  and 
Winnipeg. 

Toronto  Feather  &  Down  Co.,  Toronto. 

Boots,  Shoes  and  Laces. 

Clarke,  A.  R,  &  Co.,  Toronto. 

Corona  Co.,  Montreal. 

Faire  Bros.  &  Co.,  Leicester,  Eng. 

Frank  &  Bryce,  Toronto  and  Montreal. 
Button  Machines  and  Buttons. 

Greenshields  Limited,  Montreal. 

Williams,  W.,  &  Son,  London,  Eng. 
Carpets,  Curtains,  Bugs,  Window  Shades, etc. 

Brais,  L.  A.,  &  Co.,  Montreal. 

Brock,  W.   R.  Co.,  Toronto  and  Montreal. 

China  &  Japan  Silk  Co.,  Toronto. 

Garland,  John  M.,Son  &  Co..  Ottawa. 

Garneau,  P.  Fils  &  Cie,  Quebec. 

Greenshields  Limited,  Montreal. 

Hees,  Geo.  H.,  Son   &  Co.,    Montreal  and 
Toronto. 


Imperial  Carpet  Co.,  Toronto. 
Ishikawa,  K.,  &  Co.,  Toronto. 
Knox,  John  &  Co.,  Hamilton. 
Kyle,  Cheesbrough  &  Co.,  Montreal. 
Macdonald,  John,  &  Co.,  Toronto. 
Rylands  &  Sons,  Manchester,  Eng. 
Short  &  Co,.  Montreal. 

Cash  Begisters,  Carriers,  etc 

Lamson    Consolidated    Store    Service    Co., 
Toronto. 

Cloaks,  Costumes,  Skirts,  Shirt  Waists,  etc 
American  Silk  Waist  Co.,  Montreal. 
Burton,  Spence  &  Co.,  Toronto 
Brock,  W.  R.,  Co.,  Toronto  and   Montreal. 
China  and  Japan  Silk  Co.,  Toronto. 
Empire  Mfg.  Co  ,  Montreal 
Fairbairn,  Rhys.  D.,  Toronto. 
Greenshields  Limited,  Montreal. 
Hart  Mfg.  Co.,  Montreal. 
Hirshson,  L.,  &  Co.,  Montreal. 
Knox,  John,  Co.,  Hamilton.  Ont. 
Kyle,  Cheesbrough  &  Co.,  Montreal. 
Mishkin,  I.,  &  Co.,  Montreal. 
New  York  Silk  Waist  Mfg.  Co.,  Montreal. 
Rylands  &  Sons,  Manchester,  Er.g. 
Short  &  Co.,  Montreal. 

Cloth  Measures. 

Brock,  W.  R  ,  Co,,  Montreal. 
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Combs,  Brushes  and  Mirrors. 
Brophy  Cains,  Limited.  Montreal. 
Kyle,  Cheesbrough  &  Co.,  Montreal. 
Short  &  Co,,  Montreal. 
Walsh,  E.  H.,  &  Co.,  Montreal. 
Weese,  G.  A.,  &  Son,  Toronto. 

Commission  Agents. 

Brown  &  Ashcroft,  Montreal. 
Flaws,  R.,  &  Sons,  Toronto. 
Defriez,  Alfred,  Toronto. 

Corsets. 

Konig  &  Stuffman,  Montreal. 
Parisian  Corset  Mfg.  Co.,  Quebec. 

Corset  Waists. 

Nazireth  Waist  Co.,  New  York. 

Cottons,  Prints,  Shirtings,  etc 

Brock,  W.  R.  Co.,  Montreal  and  Toronto. 

Dominion  Textile  Co.,  Montreal. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Garneau,  P.  Fils  &  Cie,  Quebec,  P.Q. 

Greenshields  Limited,  Montreal. 

"  Kingcot  "  Cottons. 

Knox,  John,  &  Co  ,  Hamilton. 

Rylands  &  Sons,  Manchester,  Eng. 

Virgoe  M  ddleton  &  Co.,  London,  Eng. 
Cotton  Batting. 

Dominion  Wadding  Co.,  Montreal. 


DRY    GOODS    R  EVI  EW 


February,   1906 


Dress  Accessories. 

Konig  &  Stuffman,  Montreal. 

Dress  Goods,  Silks,  etc 

Bradford  Overs  Association,  Bradford,  Eng. 
Brock,  W.  R.,  Co.,  Toronto  and    Montreal. 
Brophy-Cains,  Limited,  Montreal. 
Burton.  Spence  &  Co.,  Toronto. 
China  &  Japan  Silk  Co  ,  Toronto. 
Debenhams     (Canada)    Limited,     Montreal 

and  Toronto. 
Garland,  John  M.,  Son  &  Co.,  Ottawa. 
Garneau.  P.,  Fils  &  Cie.,  Quebec. 
Greenshields  Limited,  Monireal. 
Harris  &  Co.,  Rockwood,  Ont. 
Ishikawa,  K.,  &Co.,  Toronto. 
Knox,  John,  Co.,  Hamilton. 
Kyle,  Cheesbrough  &  Co.,  Montreal. 
Law,  Russell  &  Co.,  Bradford  and  London, 

England. 
Leigh  Mills  Co.,  Limited,  Bradford,  Eng. 
Macdonald,  John,  &  Co.,  Toronto. 
McDowell,  Andrew  H.,  Co.,  Montreal. 
Priestleys' — Greenshields  Limited,  Montreal. 
Rickard,  T.,  &  Co.,  London,  Eng. 
Rylands  &  Sons.  Manchester,  Eng. 

Dress  Shields,  etc 

Kleinert,  I.  B.,  Rubber  Co.,  Toronto. 

Dyers,  Cleaners,  etc. 

Bradford  Dyers  Assn.,  London,  Eng. 

British    American    Dyeing    Co.,     Montreal, 
Toronto,  Ottawa  and  Quebec. 

Burton,  Spence  &  Co.,  Toronto. 

Hermsdorf,  Louis.  New  York. 

Parker,  R.,  &  Co.,  Toronto. 

Worrall,  J.  &  J.  M.,  Manchester. 
Embroidery  Hoops. 

Giob  Mfg.  Co.,  Canton,  Ohio. 
Fancy  Leather  Goods. 

Walsh,  E.  H.,  &  Co.,  Montreal. 

Felt. 

Mooney,  A.  G.,  Montreal. 

Flannels,  Flannelettes,  etc 
Brock,  W.  R.,  Co.,  Toronto. 
Debenhams  (Canada)  L'mited,   Toronto. 
Dominion  Textile  Co.,  Montreal. 
Greenshields  Limited,  Montreal. 
Knox,  John,  &  Co.,  Hamilton. 
Rylands  &  Sons,  Manchester,  Eng. 

Frillings. 

Fairbairn,  Rhys  D.,  Toronto. 

Furs. 

Alexandor,  A.  J.,  Montreal. 

Kahnert,  W.,  Toronto. 

Paquet,  J.  Arthur,  Quebec. 

Peck,  John  W.,  &  Co.,  Montreal. 

St.  Louis  Furs. 

Williams,  W..  &  Son,  London,  Eng. 

General  Dry  Goods. 

Brock,  W.  R.,  Co.,  Montreal  and  Toronto. 
Brophy-Cains,  Limited,  Montreal. 
Garland,  John  M.,  Son  &  Co.,  Ottawa. 
Garneau,  P.,  Fils  &  Cie,  Quebec. 
Greenshields  Limited,  Montreal. 
Williams,  W.,  &  Sons,  London,  Eng. 
Hirshson,  L.,  &Co.,  Montreal. 
Knox,  John,  Co.,  Hamilton. 
Kyle,  Cheesbrough  &  Co.,  Montreal. 
Macdonald,  John,  &  Co.,  Toronto. 
Rylands  &  Sons,  Manchester,  Eng. 
Virgoe  Middleton  &.  Co.,  London,  Eng. 

Gloves,  Mittens,  etc 

Brock,  W.  R.,  Co.,  Montreal  and  Toronto. 

Brophy-Cains  Limited,  Montreal 

Canadian  Glove  and  Mitten  Co.,  Ingersoll. 

Clarke  A.  R.  Co.,  Toronto. 

Greenshields  Limited,  Montreal. 

Knox,  Jchn,  &  Co.,  Hamilton. 

Paquet,  J.  Arthur,  Quebec. 

Pewny's  Kid  Gloves — Greenshields  Limited, 

Montreal. 
Storey,  W.  H.  &  Sons,  Acton. 
Wreyford  &  Co.,  Toronto. 

Hats,  Caps,  Etc 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 
Wreyford  &  Co.,  Toronto. 

Hooks,  Eyes  and  Fasteners. 

Francis  Hook  and  Eye  Fastener  Co.,  Niagara 
Falls,  N.V. 
Hose  Supporters. 

Kleinert,  I.  B.,  Bubber  Co.,  Toronto. 

Laces  and  Veils. 

Brophy-Cains  Limited,  Montreal. 

Debenhams  (Canada)  Limited,   Toronto. 

Greenshields  Limiied,  Monireal. 

Knox,  lohn,  &  Co.,  Hamilion. 

Konig  &  Siuffman,  Montreal. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 


Ladies'  Neckwear. 

Fairbairn,  Rhvs  D.  Toronto. 

Greenshields  Limited,  Montreal. 

Knox,  John,  &  Co.,  Hamilton,  Ont. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 
Ladies'  Belts. 

Kyle,  Cheesbrough  Co.,  Montreal. 
Linings  and  Can«as*s. 

Greenshields  Limited,  Montreal. 

Kirk,  Samuel,  &  Sons  Co.,  Bradford,  Eng. 

McDougall,  A.,  &  Co.,  Montreal, 

Rylands  &  Sons,  Manchester,  Eng. 

Mending  Wools. 

Faire  Bros.  &  Co.,  Leicester,  Eng. 

Paton,  W.  T..  &  Co.,  Alloa,  Scotland. 
Men's    and    Boys'    Beady  -  Made    Clothing 

( Overalls,  Leather  and  Bain-ooats,  Sweat- 
ers, etc). 

Brock,  W.  R.,  Co.,  Toronto   and    Montreal. 

Canadian  Glove  &  Mitten  Co.,  Ingersoll. 

Garland,  John  M.,  Son,  &  Co.,  Ottawa. 

Garneau,  P.,  Fils  &  Cie,  Quebec. 

Greenshields  Limited,  Montreal. 

Knox,  John,  &Co.,  Hamilton,  Ont. 

Mishkin,  I.,  &  Co.,  Montreal. 

Rylands  &  Sons,  Manchester,  Eng. 

Virgoe  Middleton  &  Co.,  London,  E.C.Eng 

Wilkins,  Robert  C,  Montreal. 
Millinery.  Ribbons,  etc. 

Barry,  Walter  &  Co.,  Montreal. 

Belding,  Paul  &  Co.,  Montreal. 

Brophy-Cains  Limited.  Montreal. 

Debenhams  (Canada)  Limited,  Montreal. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Goulding,  G.,  &  Son,  Toronto. 

Greenshields  Limited,  Montreal. 

Harper,  G.  D.,  &  Co.,  Montreal. 

Hirshson,  L..  &  Co.,  Montreal. 

Ivey,  J.  D.,  &  C  >.,  Toronto. 

Kyle   Cheesbrough  &  Co.,  Montreal. 

McCall,  D.  Co.,  Toronto. 

Strachan  Bros.,  Toronto. 
Needles  and  Pins. 

Morrall.  Abel,  Redditch,  Eng. 

J.  Nicklin,  Birmingham,  England. 
Millinery  Boxes. 

Sommerville,  C.  R.,  London,  Ont. 

Oil  Cloths,  Linoleums  and  Mattings. 

Imperial  Carpet  Co.,  Montreal. 

Knox,  fohn.&  Co.,  Hamilton.  Ont. 

Rylands  &  Sons.  Manchester,  Eng. 
Papier  Maohe  Forms,  Wax  Figures,  etc 

Palmenberg's.  J.  R.,  Sons,  New  York. 

Richardson,  A.  S.,  Toronto  and  Montreal. 

Pioture  Post  Cards  and  Albums 

Illustrated  Post  Card  Co.,  Montreal. 

Walsh,  E.  H  ,  &  Co.,  Montreal. 
Premium  Coupons. 

Crown  Silver  Plate  Co.,  Toronto. 
Bubber  Collars. 

Arlington  Co.  of  Canada,  Toronto. 
Shirts,  Collars,  Ties,  etc 

Brock,  W.  R.,  Toronto. 

Empire  Mfg.  Co..  Montreal. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Ishikawa,  K..  &  Co.,  Toronto. 

Knox,  John  &  Co.,  Hami'ton. 

Niagara  Neckwear  Co.,  Niagara  Falls. 

Success  Brand  Shirts  and  Co  lars. 

Virgoe  Middleton  &  Co.,  London,  Eng. 

Wreyford  &  Co.,  Toronto. 
Skirt  Bindings. 

Faire  Bros.  &  Co.,  Leicester,  Eng. 

Kvle,  Cheesbrough  &  Co.,  Montreal. 

Short  &Co.,  Montreal. 

Weese,  G.  A.  &  Son,  Toronto. 

Smallwares. 

Brock,  W.  R.,  Co.,  Montreal. 

Faire  Bros.  &  Co.,  Leicester,  Eng. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Knox,  lohn  &  Co.,  Hamilton,  Ont. 

Moirall,  Abel,  Redditch,  Eng. 
Staples  and  Linens. 

Brock,  W.  R.,  Co.,   Toronto  and   Montreal. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Garneau,  P.,  Fils  &  Cie,  Quebec. 

Greenshields,  Limited,  Montreal. 

Liddell,  Wm.,  &  Co.,  Belfast,  Ireland. 

McDowell,  Andrew  H.,  Co.,  Montreal. 

Old  Blearh  Linen  Co.,  Randalstown,  Ireland. 

Rylands  &  Sons,  Manchester,  Eng, 

Stapling  Machines. 
Brown  Bros.,  Toronto. 

Store  Fixtures. 
Clatwrrthy  &  Son.,  Montreal. 
Toronto  Brass  Mfg.  Co.,  Toronto. 
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Store  Lighting. 

Auer  Light  Co.,  Montreal. 

Continental  Heat  &  Light  Co.,  Montreal. 

Luxter  Prism  Co.,  Montreal  and  Toronto. 
Suspenders. 

Dominion  Suspender  Co.,  Niagara  Falls. 
Tapes. 

Faire  Bros.  &  Co.,  Leicester,  Eng. 
Telephones. 

Bell  Telephone  Co.  of  Canada. 
Towellings,  etc 

Cosbie,  K.  H.,  Toronto. 

Garland,  J.  M.,  Son  &  Co.,  Ottawa. 

Brock,  W.  R.  Co.    Toronto. 

Greenshields  Limited,  Montreal. 

Mishkin,  I.,  &  Co.,   Montreal. 
Toys  and  Games. 

Weese,  G.  A.,  &  Son,  Toronto. 

Typewriters. 

United  Typewriter  Co.,  Toronto. 

Umbrellas,  Parasols,  etc. 
Greenshields  Limited,  Montreal. 
Irving  Umbrella  Co.,  Toronto. 
Virgoe  Middleton  &  Co.,  London,  Eng. 

Underwear,  Hosiery  and  Knitted  Goods. 
Allen  &  Turtle,  Belfast.  Ireland. 
Burritt,  A.,  &  Co.    Mitchell,  Ont. 
Cartwright  &  Warners,  Loughborough,  Eng. 
"  Ceetee  "  brand — lurnbull,  C. ,  Co.,  Gait. 
Chipman-Holton  Knitting  Co.,  Hamilton. 
Clinton  Knitting  Co.,  Clinton.  Ont. 
"Crescent"    brand — Lennard,   S. .  &   Sons, 

Dundas. 
Eagle  Knitting  Co.,  Hamilton. 
El  is  Mfg.  Co.,  Hamilton. 
Gait  KnitungCo.,  Gait,  Ont. 
Garland  John  M.,  Son,  &  Co..  Ottawa. 
Godeikh  Knitting  Co.,  Goderich,  Ont. 
Greenshields  Limited,  Montreal. 
Hirshson,  L.,  &  Co.,  Montreal. 
Jaeger,  Dr.,  Co.,  Montreal. 
"Jay"   Finish  Underwear.  London,  Eng. 
Knox,  John  &  Co..  Hamilton,  Ont. 
K>le,  Cheesbrough  &  Co.,  Montreal. 
Lennard,  S  ,  &  Sons,  Dund*s,  Ont. 
Macdonald,  John,  &  Co.,  Toronto. 
Mishkin,  I.,  &  Co.,  Montreal. 
McDowell   Andrew  H.,  Co.,  Montreal. 
Patton,  John,  Son  &  Co.,  Alloa,  Scotland. 
Penman  Co.,  Paris,  Ont. 
Perry,  G.  B.  Knitting  Co  ,  Hamil  on. 
Sch<  field  Woolen  Co.,  Oshawa. 
Scott  Knitting  Co.,  Toronto. 
Simpson,  J.,  Sons,  Toronto. 
Stratford  Knitting  Co.,  Stratford. 
Truro  Knitting  Mills  Co.,  Truro,  N.S. 
Watson,  Mfg.,  Co.,  Paris. 
Wreyford  &  Co.,  Toronto. 

Upholsterers'  Supplies. 
Hees,  Geo.  H.,  Son  &  Co.,  Ltd.,  Toronto. 

Velvets,  Velveteens  and  Cords. 

Brock.  W.  R.  Co.    Montreal. 

Debenhams  (Canada)  Limited,  Toronto. 

Greenshields  Limied.  Mont  eal. 

Kvle,  Cheesbrough,  &  Co.,  Montreal. 

Worrall,  J.  &  J.  M.,  Manchester,  Eng. 
Wall  Paper. 

Menzie  Wall  Paper  Co.,  Toronto. 

Stauntons  Limited,  Toronto. 

Wardrobes 
Weir  Wardrobe  Co  ,  Winnipeg,  Man. 

Waterproof  and  Bubber  Goods. 

Brock,  W.  R.  Co.,  Montreal. 

Craveneite  Co.,  Bradford,  Eng. 

Knox,  John  &  Co.,  Hamilton. 

Law,  Russell  &  Co.,  Bradford  and    London. 

National  Rubber  Co.,  Montreal. 
Whitewear. 

Brock,  W.  R.  Co.,  Montreal. 

Greenshields  Limited 
Wmdow  Shades,   Curtain  Poles,  etc 

Hees,  Geo.  H.,  Son   &   Co.,  Montreal   and 
Toronto. 
Woolens  and  Tailors'  Trimmings. 

Brock,  W.  R.,  Co.,  Toronto   and  Montreal, 

Fisher,  John,  &  Sons,  Montreal  and  Toronto. 

Garland,  J  >hn  M.,  &  S  n  Co.,  ^"wa. 

Gaineau,  P.  Fils  &  Cie,  Queb' 

Greenshields  Limited,  Montre 

Harris  &  Co.,  Kockwood,  Ont. 

Hewson  Woolen  Mills,  Amherst,  N.S. 

Kirk,  Samuel,  &  Sons,  Leeds.  Eng. 

McDougall,  A..&  Co.,  Montreal. 

Williams,  W.,  &Son.,  London,  Eng. 
Wrapping  Paper.  Suit  and  Millinery  Boxes. 

Canada  Paper  Co.,  Toronto. 
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TaKing  tKe  Road 

for  tKe 

New  Year 


Our    travellers   will    call    on    you    shortly    with    our    new 
Spring    lines  of 


Costumes,  Shirts, 

Mantles,  Capes, 

Rainproofs 

Our    samples    comprise    some    beautiful  creations,   copies  of  the   latest 
models   in  all    the    new    and    popular    materials. 

We    bespeak     an     inspection     which     we    feel     sure     will     be     worth 
your    while. 

m~  REMEMBER,     the     "MILADI"    Brand    on    every    garment    is 
your    guarantee   of    satisfaction  to  your  customer,  and  ours    to   you. 


Hart    Manufacturing    Co. 

13  East  Notre  Dame  Street,     -      Montreal 


DRY    GOODS    REVIEW  ---  February.   1906 

V  To  the  Trade  February,  1906 

"PROFITABLE   ADVERTISING" 


Here  is  an   advertisement   that  you   will    profit  by  : 

Lace  Curtains  at  old  prices. 

Table  Covers  in  great  variety. 

Tapestry  Curtains — latest  designs. 

Hearth  Rugs  and  Door  Mats — all  the  sizes  and  kinds  that 

sell. 

Carpets  and  Carpet  Squares — the  largest  stock  we  have 

ever  shown. 

Read  this  Advertisement  Carefully 

Men's  Underwear;  Cotton  and  Cashmere  Half-Hose; 
Working,  Neglige  and  White  Shirts;  Umbrellas; 
Collars,  Cuffs  and  Haberdashery, 

All  at  Old  Prices 

Swiss  and  Cambric  Embroideries  and  Insertions,  in  all 

widths,  to  match.      Val.  and  Torchon  Laces. 

A  Special— B/ac/f  Taffeta  Silk  at  32c.  yer  yd. 
Veilings  to  suit  any  complexion. 

50-inch  Colored  Mohair  Dress  Goods. 

54-inch  Light  and  Medium  Homespun  Dress  Goods. 


These  are  All  Money-Makers 

Our  "Bel warp"  and  "Oaklands"  Worsteds  and  Serges, 
with  "King"  and  "  Prince"  brands,  have  no  superiors. 
Besides  our  regular  lines  in  Staples,  ask  to  see  our 
Specifies.  Never  in  better  shape  to  give  you  right  values 
in  Linen  TabllngS  and  Towellings  than  we  are  at 
present. 

FILLING  LETTER  ORDERS  A   SPECIALTY 


John  Macdonald  &  Co. 

Wellington  and  Front  Sts.  E.,    -     Toronto 


THE 


feCTl 


Mens  Furnisher 


HE^ACWEAN  PUBLISHING  00. 

J  I^BM  I  I  LIMITED  L^rrLJ 

Montreal.    Toronto,    Winnipeg. 
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NO  LEAKS  s= 

UNSALABLE    STOCKS 


The  bridge  to  bankruptcy  is  more  often  than  not  built  of  dead  stocks. 
They  are  allowed  to  accumulate,  counted  as  an  asset  in  the  annual 
stock-taking,   but   not    worth   shelf-room  in   the   settlement    of  liabilities. 

— Send  all  such  stocks  to  these  Works  to 


be  Re-Dyed  and  Finished,  and  they  become 
as  New  Goods  again,  worth  Par  Value  and 
readily  turned  into  cash.  leading  merchants 
all  oyer  the  country  are  our  customers. 


DYERS 


R.  PARKER  &  CO. 

787-791   Yonge   Street         j&  j&         TORONTO,  CANADA 


FINISHERS 


Fancy 
Parasols 


MADE  OF 

Cottons — (White  and  Fancy  Colored). 
Silk  Mixtures — (Plain  and  Fancy). 
All  Silk — (Stripes  and  Plain). 
White  Linens — (Plain  and  Embroidered) 
Silk  and  Lindlf— (Eyelet  Embroidered), 


AND    A     FULL    LINE    OF 


CHILD'S  PARASOLS 


THE- 


Irving  Umbrella  Company 

U....fM«A...&»  LIMITED 


Salesroom 

Office 

Factory. 


Manufacturers 

79-83  Wellington  St.  W„   TORONTO 


"ROOSTER  BRAND" 


UNION 


MADE 


TRAVELLERS  NOW  OUT    FOR    FALL 

HEAVY   WINTER  SMOX 

WORKING  PANTS 
WORKING  SHIRTS 

OVERALLS 


MEN'S  FANCY   VESTS 
in  everything  that 
is  new. 


WHITE  COATS  AND 

SLEEVE   VESTS 

in  great  variety. 


Robert  C.  Wilkins, 


MONTREAL 


/ 
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Is  Your  Stock  Well  Assorted  ? 

You  will  want  a  few  lines  to  brighten  up  your  stock  for  Spring 
business.  Our  assortments  are  all  new,  and  include  the  most 
salable  goods. 

Cottons,  Flannelettes, 

Ginghams,  Prints, 

Wash  Goods 

Newest    Patterns    and    Latest    Colorings    at    CLOSEST     Prices. 

Carpets  and 
House  Furnishings 

These  goods  will   have  a  great    run    during    the    next    six    weeks. 
Our     lines     are    the    latest   importations,   and    assortment   is    large. 

Men's  Furnishings 

Underwear  for  Summer  and  Fall,  1906. 
Neckties,  Collars  and  Shirts  in  endless  variety. 

Smallwares 

Summer  Goods  for  Ladies  and  Misses  are  a^special  feature  here. 

A  Big  Line  of  Embroideries  and  Laces. 

Send  us  a  list  of  your  wants  or  see  our  Travellers'  Samples. 

You  will  be  equally  satisfied.  > 


GREENSHIELDS  LIMITED 

MONTREAL 

Greenshields  Western  Limited,  Winnipeg,  Man. 
Greenshields    &   Co.,   Limited,  Vancouver,   B.C. 

i 
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Latest 
Fabrics  for 

Spring 
1906 

in  all 
the 

Leading 
Shades 


Priestleys' 

Wool 

Chiffon 

Cloths 


Greenshields  Limited/*—  Montreal 


Greenshields  Western  Limited,  Winnipeg,  Man. 
Greenshields  &   Co.,    Limited,    Vancouver,    B.C. 
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MARCH 


Department 
Specials — 


Dept. 

D. 


Dept. 
H. 

Dept. 
M. 

Dept. 
E. 


Irish  Spun  Shirtwaist  Linens,  32  inch,  to  retail  35c.  and  50c. 
Irish  Linen  Lawns,  Silk  Spots  and  Stripes,  to  retail  15c. 

Fancy  Spot  and  Check  Lustres,  large  assortments,  to  sell 
35c.  and  50c. 

Shadow  Check  Mohairs,  up-to-the-minute  goods,  to  retail 
50c,  75c.  and  $1.00. 

(  Most  complete  range  of  Oriental  Laces  and  Allovers  this 
department  has  ever  shown.  Special  wide  blouse  embroid- 
ery. Cut  length  embroidery  and  insertion,  veilings  and 
point  d'esprit  nets.  This  department  will  show  an  unusual 
smart  lot  of  ladies'  fancy  collars. 

The  Ladies'  Furnishing  Department  will  show  a  large  range 
of  up-to-date  blouses  and  wrappers,  made  up  from  bright 
new  material,  with  new  sleeve  and  skirt  designs. 

'  S.C.  Regatta  Shirts  for  men  represents  the  best  $4.50  shirt 
in  the  market,  full  sizes  and  large  bodies. 

M15  Men's  Black  Cashmere  Hose  at  $2.25  is  just  as  good 
value  as  ever — bought  before  the  advance  went  on. 

Special  Fedora  Hats,  new  shapes,  assorted  sizes,  well  boxed, 
can  be  retailed  at  50c,  75c.  and  $1.00. 


JNO.  M.  GARLAND,  SON  CgL  CO. 

Wholesale  Dry  Goods 


Ottawa, 


Canada 
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^VMORR^ 


Assorted 
Patterns 


Fancy  Heads  '- 


The 

"Crown" 


rtxpOi 


Stand 


,HS& 


*ta3&N5 


Containing    J|g  "O^t^ 


Gross      OK 
tics 


STEEL 


m 


RHi- 


^lCKEL    fgf|    PLATED 

TRADE  MARK 

STEEL     T,/\T     PltfS 


CLIVE  WORKS,  REDD1TCH. 

LONDON  WAREHOUSE:  20, GRESHAM  STREET, 
MANCHESTER  WAREHOUSE: -17,  PICCADILLY, 
GLASGOW  WAREHOUSE:   49,  QUEEN  STREET. 
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"Rainbow  Waists 


99 


are  our  proprietary  Brand,  and  are  our  own 
manufacture.  Material  the  best  and  styles  the 
newest.  "There  are  no  doubt  others"  as  good 
at  higher  prices,  but  none  better  at  any  price. 
A  trial  of  this  line  will  prove  this  statement. 
Write  us  for  a  sample  lot.  If  they  don't  satisfy 
you  we  will  take  them  back  within  a  reasonable 
time. 

KYLE,   CHEESBROUGH  <fc  CO., 

93  St.  Peter  Street  Montreal 


BATTING 


Guaranteed  free  from  threads  and  other 
weak  and  lifeless  stock. 


NORTH  STAR, 
CRESCENT  and 
PEARL 

COTTON  BATTING 

Quality  for  this  season  still  better  than 
ever.  The  best  at  the  price.  Made 
of  good  pure  cotton — not  shoddy. 

Ask  for 

North  Star,  Crescent 
and  Pearl  Batting. 


PEWNY'S 

Kid  Cloves 

For  your  Fall  Trade  put 

in  an  assortment  of 

these  gloves* 


EVERY  PAIR  IS  GUARANTEED. 

Pewny's  Gloves  are 

GOOD  GLOVES. 


6REENSHIELDS  LIMITED 


MONTREAL 

ACENTS     FOR   CANA 


DRY     GOODS     REVIEW 


March,  1906 


BLACKS 

AND 

COLORS 


FAST  * 

TO 

RUBBING 


IN 


Velvets  a*  Velveteens 


By  the  new  processes  of  J.  &  J.  M.  Worrall, 
Limited,  Fast-To-Rubbing  Dyes,  in  Blacks  and 
Colors  are  now  obtainable  in  Velvets  and  Velveteens. 

Worrall's  Fast 
Dyes  give  to  the 
cloth  a  beautiful 
lustre  and  depth  of 
tone. 

Worrall's  Fast 
Dyes  will  not  rub  off. 
But  the  new  processes 
are  only  applied  to 
the  higher  grades  of 
cloth.  And  the  only  guarantee  that  J.  &  J.  M. 
Worrall,  Limited,  can  give  that  goods  have  been  so 
treated  is  the  presence  of  the  above  stamp. 


WORRALLS 


Does  not  rub   off 


cry-/- 


-UsC/s 


REGISTERED 


TRADE    MARK 


Warranted 


*f8T  F|tt\** 
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Established  1785. 


R  EGISTERED 


BEE  HIVE 
Knitting  Wools 


MADE     BY. 


J.  &  J.  BALDWIN  & 
PARTNERS,   Limited, 

HALIFAX,  ENG. 

The  Oldest  Established  and  Largest  Spinners  of 

All  Kinds  of  Knitting  Yarns 


KNOWN   ALL   OVER    THE    CIVILIZED  WORLD. 


Scotch  Fingering 
Wheeling 

Petticoat  Fingering 
Soft  Merino 


Berlin  Fingering 
Balmoral  Fingering 
Double  Knitting 
Soft  Knitting  Wool 


Vest  &  Silk  Vest  Wools 
Lady  Betty 
Shetland 
Andaluslan 


Also  Red  Letter  BB  Scotch  Fingering  and  Capstan  Soft  Knitting  Wool 


Especially  adapted  for  Hand  and  Machine  Knitting. 

We  claim  that  they  will  knit  further  and  wear  longer  than  any  other  make. 

Wholesale  Only.  •  Send  for  Samples. 


Cocoon  and  Eider  Wools 

Ivorine 

Fleecy 

Dresden 

Mending 


Agent  .    .    . 

Duncan  Bell 

MONTREAL  and  TORONTO 


Australian  Trade 


is  worth  looking  after.  The  follow 
extracted  from  the  official  statistics 
Australia  : 


1903 

Socks  and  Stockings  £1,162,449 

Towels  and  Handkerchiefs  281,194 

Cosies,  Cushions,  etc.,  117,125 

Curtains  74,050 

Frillings  13,019 

Piece  Goods  (various)  4,826,523 
Sewing  Silks,  Twists, 

Threads  and  Cottons  261,160 

Umbrellas,  etc  42,842 

Boots  and  Shoes,  etc.  702,543 

Carpets  and  Rugs  329,610 

Hats  and  Caps  372,133 

Yarns  74,442 

Feathers  21,546 

Trimmings  215,984 


ng   figures  are 
of  imports  into 

1904 

£1,236,743 

390,821 

159,856 

92,446 

18,836 

6,134,389 

275,085 

54,536 
767,581 
489,454 
. 427,876 
106,585 

34,825 
247,279 


The  Draper  of  Australasia  is  the  organ  of  the 
drapery  and  kindred  trades  of  the  Antipodes,  and 
is  subscribed  for  by  all  the  leading  firms  in  Aus- 
tralia and  New   Zealand. 

You  may  obtain  advertising  rates  and  secure 
space  by  communicating  with  the  American  repre- 
sentative, J.  C.  Halsby,  No.  1,  Broadway,  New  York 
City,  who  will  also  supply  specimen  copies  on 
application. 

Publishing   Offices 

Melbourne,  Fink's  Buildings 

Sydney,  Post  Office  Chambers 

London,  112  Wood  St. 

New  York,  1  Broadway 


Male  Your  Own  Buttons 


WITH  THE 


NEW  DEFIANCE 
BUTTON     MACHINE. 

Makes  all  kinds  of  covered  buttons 
rim,  half-ball  or  flat,  complete  to 
make  three  sizes  of  button 

$7.50 

Call  or  send  for  samples  of  our  work. 

Defiance  Button  Machine  Co., 

266  Greene  St.,  Cor.  8th  St., 
NEW  YORK,  U.S.A. 


For  WOOLLENS  and  WORSTEDS 
all   Qualities. 

S5: 


4*ftOOKSBAfC" 

PERMANENT  FINISH 
will  not  cockle      *,.., 
shrink  or  spot       3& 

Robinson  &  Mackay      Ii 
Dyers  &  Finishers 
LEEDS — 

ENGLAND 


By  this  Process,  Pieces  Retain   their   Condition 
and  Improve  in  Stock. 
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This  Year's 


MOHAIRS 


are  certain  quick  sellers. 

They  show  all  of  the 
newest  shades;  the  deep  and 
brilliant  colors,  as  well  as  the 
greys,  browns  and  creams 
you've  known  before. 


The  Bradford  Dyers'  Asso- 
ciation have  given  Mohairs 
color  character. 


TiTe  Bradford 

Dyers' 

Association 


<*  BRADFORD 

ENGLAND 
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TWO     OF     OUR     LEADERS 

Ideal  Taffeta  Silk 

A  good  foundation  silK  witH  a  bright,  firm  finish, 
suitable  for  sHirt  waist  suits,  sKirts,  etc. — a  Taffeta 
that  -will  give  satisfaction  to  the  -wearer. 

Taffetine  Lining 

An  all-cotton  article  -with  the  rustle  and  appear- 
ance of  a  Taffeta  SilK.  Guaranteed  best  B.  D.  A. 
dye  and  finish.     StocKed   in  over  lOO  shades. 

WRITE     FOR      SAMPLES     OF     THESE      NUMBERS 

DEBENHAMS  (CANADA)  LIMITED 

X  O  R  O  IM  T  O 


SIMPLE 


ACCURATE 


INEXPENSIVE 


Measures  accurately,  without  unwinding,  all  kinds  of  fabrics  wound 
in  the  piece,  from  ribbons  and  dress  goods  to  carpets  and  linoleum, 
leaving  the  piece  in  as  perfect  condition  as  when  new,  avoiding  the  labor 
of  unwinding  and  rewinding,  and  the  unsightly  appearance  and  condi- 
tions which  always  follow. 

Is  mathematically  correct  and  the  only  perfect  system  invented  for 
measuring  goods  in  the  piece. 

It  is  so  simple  that  a  piece  of  goods  can  be  measured  in  one-eighth 
the  time  required  by  any  other  method. 

Will  save  many  times  its  cost  in  one  general  inventory. 

Is  invaluable  for  measuring  part  pieces  of  wound  piece  goods. 

Should  always  be  used  when  receiving  new  goods  in  proving  the 
accuracy  of  the  mill  measurements  or  the  yards  charged  in   the  invoice. 

Is  an  absolute  store  necessity  and  it  is  a  pleasure  to  use  it. 
Sold  by  Price  $2.00  each. 

THE  W.   R.   BROCK  CO.,  Limited 

MONTREAL  and  TORONTO 


What  Do  You  Read? 

Reading  matter  is  a  great  gift  to  mankind.  It  is 
the  choice  inheritance  of  the  age.  Observation,  read- 
ing, thinking;  these  three  should  go  hand  in  hand, 
and  when  they  do,  then  the  man  who  reads  widely  has 
a  weapon  placed  within  his  hands  before  which  the  man 
who  does  not  read  may  well  tremble. 

THE  BUSY  MAN'S  MAGAZINE  contains  the  cream  of  the  world's 
current  literature  condensed  for  busy  people,  besides 
giving  its  readers  clever  character  sketches  of  the  men 
who  are  developing  the  resources  of  the  Dominion. 

The  Busy  Man's  Magazine 

is  A  SUCCESS 

Unsolicited  comment  from  one  reader — we  have 
many  similar  letters.     They  arrive  daily. 

E.  LEES,  Grocer,  Hamilton 

December  28,  1905. 
Having  received  The  Busy  Man's  Magazine  and  having 
read  same,  I  cannot  help  writing  you  to  say  of  all  papers, 
periodicals,  etc.,  I  have  subscribed  to.  none  have  pleased  me 
more  than  The  Busy  Man's  Magazine.  In  fact,  it  is  what 
every  business  man  wants,  something  logical,  helpful  and 
pleasant  to  read.  E.  LEES. 

Send  for  Sample  Copies 


The   MacLean    Publishing    Co.,   Limited 

MONTREAL  TORONTO  WINNIPEG 
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THE 

UNDERWOOD 


The  Writing-in- 
Sight  Typewriter 

Will  do  your  work  25% 
to  50%  faster  than  any 
other  writing  machine. 
Highest  award  "Grand 
Prize,"  St.  Louis  Ex- 
position, 1904. 


UNITED  TYPEWRITER  CO.,  LIMITED 


7  ADELAIDE   STREET   EAST, 
TORONTO 

HAMILTON 


LONDON 


and  at 

OTTAWA         QUEBEC 


99  ST.    FRANCIS   XAVIER   STREET, 
MONTREAL 

8T.  JOHN,  N.B. 


fl    ^  i   •     ■ 


■     ■>»■■»*■  ■■■••»<■■■• 


s^"  Money  ^« 

CAN  BE  SAVED  BY  MEANS 
OF  AN  ENDOWMENT  POLICY. 


YOU  CAN  ONLY  SECURE 
SUCH  A  POLICY  WHILE  YOU 
ARE   IN   GOOD    HEALTH. 


Pamphlets  and  Full  Particulars  regarding  the 

New  Accumulation  Endowment  Policy 

sent  on  application. 


Confederation  Life 


ASSOCIATION 


W.  H.  BEATTY,  President. 


W.  C.   MACDONALD, 

ACTUARY. 

HEAD    OFFICE, 


J.   K.   MACDONALD, 

MANAGING   DIRECTOR. 

TORONTO,  CANADA. 


THE  TELEPHONE 


Is  a  companion,  friend  and  servant  combined. 
Invaluable  for  convenience  in  the  household. 

LONG    DISTANCE    TELEPHONE    SERVICE 

Has  no  equal  for  the  facility  it  affords  in  business  life. 
Full  particulars  as  to  rates  and  service  at  the  near- 
est office  of 

THE  BELL  TELEPHONE  COMPANY  OF  CANADA 


The  Belleville  Business  College,  Limited 

Business  firms  get  the  best  results  by  applying  to  us  10  days  before  racancies 
occur  in  their  employ. 


See  Catalogue  pages  21,  27,  33,  41. 


J.  A.  Tousaw 

Secretary. 


BELLEVILLE 
ONTARIO 


'   { 


J.  Frith  Jeffers,  M.A. 

President. 


ALCOHOLISM 

The  best  treatment  for  all  persons  afflicted  with  the 
disease  of  drunkenness  is  known  only  to  Dr.  MacKay. 
Address  :  City  Hall,  Montreal,  Que.  Absolutely  private 
treatment. 
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WE    HAVE    EVERY    FACILITY  TO   TRANSACT 
YOUR   BANKING   BUSINESS 

AND  INVITE  YOUR  ACCOUNT 

THE  METROPOLITAN  BANK. 


CAPITAL  PAID  UP,      - 
RESERVE  FUND, 


-      $1,000,000. 
1,000,000. 


SAVINGS     DEPARTMENT    at  all    branches 

Interest  allowed  on  deposits  of 
one  dollar  and  upwards 


r... 


•■••••••••••••••••••••••••••••••••••••••••••••••••••••••••■ 


Paid  Up  Capital 
Reserve  Fund 

Head    Office  : 


Cable  Address  "  BANCO,"  Bermuda 

BANK   OF    BERMUDA,   Limited 

£15,000    0    0 

($73,000.00) 

£16,000    0    0 

($77,866.00) 

HAMILTON 

Bermuda 
BRANCHES : 

St.  George  and  Somerset 

W.    T.    JAMES,  J.   D.    C.    DARRELL, 

President.  Manager 

Collections  promptly  made  and  remitted,  and 
all  other  banking  business  attended  to. 


W 


ESTERN 


Incorporated 
1851 


ASSURANCE 
•  •  COMPANY. 


FIRE 

AND 

MARINE 


$1,500,000.00 
9.300,000.00 
3.890,000.00 


Head  otticc        Capital 
TorOtltOf      Assets,  over    - 
Otlt.  Annual  Income    * 

HON.  GEO.  A.  COX.  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


BRITISH  AMERICA 
ASSURANCE  COMP'Y 

FIRE    AND     MARINE. 

Incorporated  1833 

CASH    CAPITAL,       $850,000.00. 
TOTAL  ASSETS,      £2,043,678.59. 
LOSSES  PAID  SINCE  ORGANIZATION,  $25,868,544.80. 
HEAD  OFFICE,       -       BRITISH  AMERICA  BU1LDINO, 
Cor.  Front  and  Scott  Sts.,  Toronto. 

HON.  GEO.  A.  COX,  President.         J.  J    KENNY,  Vice-President 
P.  H.  SIMS,  Secretary.  and  Managing  Director 


MIRRORS 


A  visit  to  our  Mirror  Show  Room  will  pay   you.     We   carry 
all  kinds   of  British    Plate  Mirrors   in    stock,  such    as 


Window  Mirrors 
Milliners'  Mirrors 
Mantel  Mirrors 
Swinging  Mirrors 


Show  Room  Mirrors 
Tailors'  Mirrors 
Standing  Mirrors 
Fancy  Mirrors 


As  large  or  small  as  you   like 
Our  $10.00  Mirror  Is  great    value. 


fi.  A.  Weese  &  Son,  longest.,  Toronto 


We  stock  a  large  assortment  of  silk  goods, 

suitable  for  the  Canadian  market,  including 

all  shades  in  three  qualities  in 

Plain  English  Silks 

9^d.,  10>^d  and  12>£d.,  also  Check  and  Stripe 

English  Silks 

Canadian  Buyers  are  invited  to  give  us  a  call  when 
in  London 

T.  RICHARD  &  CO. 

20   Cheapside, 

London,  E.C. 


Cables, 

'Clerkship,  London. 

A  B  CCode  used 


MILLS'  PATENT  "TITAN" 
AUTOMATIC  SPRINKLER 

Wanted — A  good  firm  of  Engineers,  to  take  up 
the  Sole  Agency  for  Canada  for  the  well-known 
"Titan"  Sprinkler:  approved  by  the  English 
Fire  Offices'  Committee  for  all  risks — is  the 
keenest  competitor  of  the  "  Grinnell "  Sprinkler 
in  England,  India  and  Abroad  Patents 
obtained  throughout  the  United  States  and 
Canada     Apply, 

GEORGE    MILLS 

GLOBE  IRONWORKS 

RADCLIFFE,         -  -  Near  Manchester,   England 


0 


co 
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ESTABLISHED  1791. 


Horrockses' 

Longcloths,   Nainsooks, 

Cambrics, 

India  Longcloths, 

Sheetings, 

Ready-made  Sheets, 

(plain  and  hemstitched). 
HORROCKSES'  name  on  each  sheet. 

Flan  nelettes  ^t  quairty. 


N.B.-SEE    "HORROCKSES"    ON    SELVEDGE. 


Horrockses,  Crewdson  &  Co.,  Limited 

Cotton  Spinners  and  Manufacturers. 

PRESTON,         MANCHESTER,         LONDON,  ENGLAND. 
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RYLANDS&SONS 


LIMITED 


MANCH 


INI 


Cotton 


Spinners 


♦     ♦     ♦     ♦ 


Merchants 


♦     ♦     ♦     ♦ 


Manufacturers 


r 


Bleachers 


♦     ♦     ♦ 


i 


DACCA  TWIST  C° 


) 


Dyers 


C^E  TOWN  A^1 


♦  ♦  ♦ 


Finishers 


Makers  of  the  Celebrated  Dacca  Calicoes  and  Sheetings 


TT 


WORKS: 

Heapey, 

Longford 

Works, 

Gorton. 


*|**f* 


*t"l? 


WORKS 


Swinton, 
Wigan, 
Chorley. 


Capital,  $14,500,000 ;  Employees,  12,000 
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TORONTO 


Ask  for  particulars  of 
our  FREE  ILLUSTRATED 
CIRCULARS  for  advertising 
purposes.  They  help  you  to 
increase  your  sales. 


RETURNED 

MAR  29  1906 


ETURNED 
R  29  1906 


We  have  just  passed  into 
stock  12  new  lines  of  LAWN 
WAISTS,  to  retail  from  75c. 
to  $1.50.    See  them. 


H2004 

Made  ot  extra  good  quality  Japanese  Silk,  in 
black  and  white.  Front,  collar  and  deep 
cuffs,  trimmed  with  silk  cluny  lace,  and  silk 
medallions,  tucked  back  and  front,  sizes 32  to 
42.  to  retail  for  $4.25. 


Made    of     good     quality    white   Japanese   Silf        *»***'l*««4^ 
Front  silk  embroidered,  trimmed  as  cut  with 
wide  tucks,   tucked  collar,   back  and  f^j^R         [  Q 
sizes  32  to  44,  to  retail  at  $3.25. 


HER  LADYSHIP 
SILK  WAISTS 

We  show  the  best  Waist  Values 
in  Canada.  These  goods  are 
made  to  fit,  and  sell  at  popular 
prices,  and  will  bring-  your  cus- 
tomers back  to  you.  A  large 
range  ;  prices  to  retail  from 
$1.75  to  $7.50. 
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H2003 

Made  ot  extra  good  quality  of  white  Japanese 
Silk,  wide  silk  embroidered  front,  cuffs  and 
collar ;  wide  tucks,  very  showy,  sizes  32  to 
44,  to  retail  for  $4.00. 
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MAINLY  ABOUT  OURSELVES 


A  PAGE  OF  INTEREST  TO  SUBSCRIBERS  AND 
ADVERTISERS. 
FECIAL  att_'+;on  is  given  to  the  fur  depart- 
ment and  to  Spring  and  Summer  fashions  in 
the  present  number  of  The  Dry  Goods  Review. 
Not  that  any  of  the  other  departments  are  be- 
ing neglected.  The  same  care  in  collecting  the 
freshest  news  and  in  estimating  the  coming  fashions, 
which  has  always  been  exercised  in  the  various  depart- 
ments of  interest  to  the  drygoodsman,  has  been  given  to 
the  present  number  throughout.  But  in  anticipation  of 
the  departure  of  the  fur  travelers  on  their  routes  toward 
the  end  of  this  month,  greater  attention  is  given  to 
this  in  order  that  buyers  may  be  in  the  best  possible 
position  to  buy  their  stock  aright. 

The  idea  of  using  the  colored  paper  is  to  make  the 
department  on  which  we  are  specializing  more  prominent 
and  distinctive.  Furs,  more  than  anything  else,  will  be 
before  the  attention  of  the  drygoodsman,  and  in  recogni- 
tion of  this  we  separate  this  department  off  from  the 
rest  of  the  paper.  This  is  just  a  development  of  what 
we  begun  last  month,  when  we  ran  special  colored  sec- 
tions for  knitted  goods  and  millinery.  It  makes  the 
finding  of  a  department  easy  and  concentrates  attention 
on  it. 

*  *  * 

APPRECIATIVE  remarks  from  many  quarters  of  the 
globe  come  to  us  from  time  to  time.  Among  the 
latest  from  distant  parts  is  one  from  Vienna, 
Austria.  It  is  under  date  of  February  12,  and  in  effect 
says  :  "Allow  us  to  take  this  opportunity  of  con- 
gratulating you  on  your  last  issue.  It  is  a  splendid 
number  and  is  a  credit  to  you."  , 

*  +  » 

AMONG  a  number     of     communications     which  have 
come  to  this  office  lately  one  or  two  are  selected 
as  illustrating  the  position  of  the  Dry  Goods  Re- 
view in  the  country  : 

"We  might  say  regarding  the  MacLean  publi- 
cations, namely,  The  Dry  Goods  Review,  The 
Canadian  Grocer,  and  your  new  venture,  The  Busy 
Man's  Magazine,  that  we  receive  a  number  of  sug- 
gestions in  each  publication  that  are  worth 
more  than  the  price  of  the  lot  combined." 

Appreciation  of  the  work  which  The  Review  is  at- 
tempting to  accomplish  is  welcomed,  and  points  the  way 
to  us  for  further  progress.  The  number  of  papers  issued 
by  this  company  makes  it  possible  to  have  a  fine  or- 
ganization for  news  service.  Our  offices,  established  in 
Montreal,  Toronto,  Winnipeg,  London,  Eng.,  with  our 
correspondents  in  New  York,  Paris,  British  Columbia, 
the  Maritime  Provinces,  and  wherever  matters  of  im- 
portance are  likely  to  arise,  make  the  news  service  of 
our  papers  unequalled  any  place. 

*  t  * 

ANOTHER  subscriber  in  sending  in  his  subscription 
writes  :  "I  much  appreciate  the  Dry  Goods  Re- 
view, and  look  forward  to  its  appearance  each 
month.  It  is  very  helpful  and  inspiring."  The  same 
writer  asks  for  further  particulars  about  a  special  form 
of  sale  which  was  described  in  The  Review  three  or  four 
years  ago.  This  shows  the  manner  in  which  the  paper 
is  kept  on  fyle  and  remembered.  The  advantage  of  such 
a  circulation  from  an  advertising  standpoint  cannot  be 
overestimated.     It  means  that  every  copy  in  the  year  is 


constantly  acting  as  a  publicity  medium  for  the  firm 
whose  ad  appears  in  it.  The  paper  is  not  thrown  away 
as  soon  as  it  is  read  through.  It  continues  as  a  work 
of  reference,  even,  as  in  the  case  quoted  above,  for  years 
after  it  is  published.  This  is  the  highest  service  a  trade 
newspaper  can  do,  both  for  its  subscribers  and  its  ad- 
vertisers. If  it  makes  itself  of  such  a  benefit  to  its  read- 
ers that  they  will  keep  the  copies  from  month  to  month 
it  is  apparently  giving  them  just  what  is  wanted.  If  it 
keeps  the  name  and  business  of  the  advertisers  before  its 
readers  for  the  same  length  of  time,  it  is  doing  all  that 
can  be  asked  of  it.  The  Dry  Goods  Review  accom- 
plishes both  these  ends. 

FROM  a  leading  manufacturer  in  the  United  States 
comes  the  following  appreciation,  in  the  course  of 
a  business  letter.  The  writer  has  naturally  a  wide 
knowledge  of  trade  papers  and  his  kind  opinion  is  wel- 
comed :  "We  wish  to  acknowledge,"  he  writes,  "  the 
receipt  of  the  last  number  of  The  Dry  Goods  Review,  and 
also  to  congratulate  you  on  putting  out  such  an  elegant 
number.  It  seems  to  us  that  this  paper  should  be  a 
very  valuable  one  for  the*  merchants  in  your  country." 

*  „  » 

WE  would  call  attention  to  the  excellent  series  of 
articles  which  is  appearing  in  these  columns  from 
month  to  month  under  the  department  of  (business 
management.  Mr.  Howard  R.  Wellington,  who  is  con- 
tributing them,  is  an  accountant  of  the  first  rank,  and 
his  development  of  the  subject  is  worthy  of  close  study, 
not  only  by  merchants  but  by  their  clerks.  The  articles 
are  all  based  on  the  experience  gained  by  actual  work  in 
this  line,  and  the  results  may  be  relied  upon  as  correct. 
An  orderly  and  economical  system  of  bookkeeping  is 
a  prime  requisite  in  every  business,  no  matter  how  big 
or  how  small  it  may  be.  Without  it  a  merchant  is  at 
sea  as  far  as  the  details  of  his  business  are  concerned. 
He  cannot  tell  which  of  his  departments  are  carrying  a 
profit  and  which  are  being  run  at  a  loss.  Yet  if  a 'man 
is  to  succeed  he  must  know  accurately  how  every  part 
of  his  business  is  working  out  in  order  that  he  may  drop 
altogether  or  re-organize  the  one  and  extend  and  amplify 
the  other.  The  department  of  business  management  will 
furnish  all  that  is  necessary  to  systematize,  the  financial 
end  of  a  store.  Beginning  with  the  January  number,  a 
complete  system  of  retail  bookkeeping  is  being , explained. 
These  should  be  read  carefully  from  month  to  month  and 
preserved.  They  will  prove  valuable  to  refer  to  when 
questions  of  difficulty  arise. 

*  t  * 

A  FIRM  in  Scotland  writes  to  our  London  office  : 
"The  Review  is  a  splendid  production  and  the  ar- 
ticles are  most  clever  and  instructing,  and  the 
information  very  sound."  A  Bristol  merchant  writes: 
"I  think  your  firm  are  much  to  be  applauded  for  the 
bright,  useful,  and  interesting  manner  in  which  they  pro- 
duce The  Dry  Goods  Review.  I  find  it  very  helpful." 
Coming  from  far  off  lands  where  we  should  expect  con- 
ditions to  vary  so  much  that  much  of  our  matter  would 
be  inapplicable,  these  letters  of  commendation  afford  us 
much  encouragement.  The  Review  will  strive  in  the 
future,  as  in  the  past,  to  live  up  to  the  good  opinions 
of  its  readers,  and  by  the  introduction  of  new  leatures 
from  time  to  time  to  stimulate  the  interest  of  mer- 
chants and  their  clerks  alike. 
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SKETCH     OF     LORD     MASHAMS     LITE 

The  Genius  of  the  Woolen   Industry— The  Story  of  a  Remarkable  Career— An  Inventor's  Life  Work— Persistent 

Fight   Against  Difficulties— Complete  Ultimate  Success. 


THE  death  of  Samuel  Cunlifie  Lister,  Lord 
Masham,  severs  a  link  not  only  with  the  in- 
dustrial history  ot  Bradford  but  also  with  the 
history,  of  the  woolen  industry.  A  veteran 
captain  of  industry  himself,  he  epitomised  in 
his  life  of  splendid  achievement  an  epoch  of  progress  in 
the  textile  trade  of  this  country.  The  world  will  be  the 
poorer  for  the  loss  of  so  commanding  a  figure,  and 
Bradford  will  mourn  the  severance  all  the  more  keenly 
because  he  loomed  so  large  in  its  making  and  because  the 
capital  of  the  worsted  industry  owes  so  much  'to  his  en- 
terprise, his  strenuous  example,  and  his  public  benefac- 
tions. 

The  fight  against  machinery  was  not  quite  over 
when  Lord  Masham  applied  himself  to  the  textile  trades 
and  began  his  mechanical  experiments.  Though  he  had 
not  to  contend  against  Luddite  rioters  he  had  a  hard 
tight,  for  the  road  along  which  he  wished  to  travel  was 
strewn  with  obstacles  which  would  not  have  yielded  to  a 
man  of  less  genius,  determination,  and  courage.  Ruin 
seemed  to  stare  him  in  the  face  at  one  period  of  his 
strenuous  career.  "I  lost  heavily  for  se\eral  years  in 
succession,"  he  once  said.  "I  thought  seriously  at  one 
time  that  my  silk-combing  machine  would  be  my  ruin." 
Happily  the  barriers,  formidable  and  apparently  insur- 
mountable, that  then  confronted  him  gave  way,  as  others 
had  done,  before  his  sustained  attacks.  His  triumphs 
were  hard-won.  But  they  were  no  mean  triumphs.  They 
conferred  immense  and  lasting  benefits  on  his  country- 
men and  brought  him  honor  and  wealth  and  fame. 

Bradford,  especially,  has  been  greatly  enriched  by 
Lord  Masham's  life-work.  The  town  has  grown  enorm- 
ously since  he  and  his  brothers  were  partners  as  worsted 
spinners  and  manufacturers.  The  population  was  then 
no  more  than  50,000;  to-day  it  is  300,000. 

The  Wool  Comber. 

About  1841  we  find  Lord  Masham  and  Mr.  John 
Ambler  in  partnership,  Mr.  John  Cunliffe  Lister  having 
retired  from  business.  He  had  not  been  long  in  a  mill 
before  his  inventive  faculties  asserted  themselves.  The 
combing  of  wool  by  hand  was  both  a  slow  and  a  costly 
process,  and  it  also  had  a  prejudicial  effect  on  the  health 
of  the  combers  who  did  the  work  at  their  own  homes. 
Home  attempts  had  from  time  to  time  been  made  to 
comb  wool  by  mechanical  means,  but  every  process  was 
imperfect,  and  it  was  not  until  Lord  Masham  had  pon- 
dered and  experimented  and  expended  much  of  his 
money  that  a  satisfactory  machine  was  produced. 

The  principle  of  the  mechanical  contrivance  for  the 
combing  of  wool  was  due  to  the  genius  of  Dr.  Cart- 
wright — a  fact,  strange  to  say,  unknown  for  fifty  years 
or  more  to  the  man  who  made  the  machine  a  practical 
success,  and  adapted  it  to  the  requirements  of  the  in- 
dustry of  which  Bradford  is  the  world's  centre.  It  is 
not  the  original  inventors,  Lord  Masham  has  said,  that 
get  the  profits  of  inventions,  bur  the  men  who  perfect 
other  people's  work.  Whilst  this  is  true  in  many  in- 
stances, it  is  also  true  that  inventors,  like  the  founder 
of  Manningham  Mills,  who  turn  crude  productions  into 
workable  machines  and  greatly  benefit  their  country  in 
the  process,  are  entitled  to  solid  rewards. 

In  the  case  or  the  wool  combing  machine,  no  one  who 
considers     what     Lord     Masham      did — how     pluckily    he 


grappled  with  the  problem,  how  he  risked  his  entire  for- 
tune, how  doggedly  he  persevered  amid  difficulties  and 
discouragements — will  say  that  his  reward  was  greater 
than  his  merits. 

A  Great  Race. 

This,  however,  was  merely  a  tithe  of  his  work  ;  it 
was  only  one  of  a  series  of  unmatched  achievements  in 
the  industrial  life  of  this  country.  He  patented  more 
than  one  hundred  new  ideas  in  machinery,  and  some  of 
them  have  led  to  revolution  in  manufacture.  The  year 
in  which  he  patented  the  square  motion  of  the  wool 
comber  he  also  patented  the  compressed  air  brake  for 
stopping  railway  trains,  but  could  get  no  company  to 
try  it,  and  it  remained  in  abeyance  for  twenty  years. 
Then  it  was  tried  in  America,  and  came  here  as  an  Am- 
erican invention,  so  that  the  English  inventor  got 
neither  credit  nor  profit  out  of  it.  Lord  Masham  pat- 
ented a  method  of  fringing  alpaca  shawls  by  machinery 
instead  of  by  hand,  and  at  one  time  he  had  no  fewer 
than  seven  machines  in  different  stages  of  evolution. 

These  would  have  absorbed  the  attention  and  taxed 
the  energies  of  most  men,  but  Lord  Masham  had  other 
work  in  hand,  for  he  had  the  care  of  nine  separate  estab- 
lishments !  He  was,  indeed,  an  industrial  Colossus. 
Speaking  once  .before  a  learned  audience  he  threw  an  in- 
teresting light  on  his  work.  "You  have  been  told,"  he 
said,  "by  Sir  Roundell  Rainier  that  it  is  a  race  as  to 
who  shall  get  first  into  the  patent  office,  as  if  inventions 
were  accomplished  in  a  day.  Now  1  have  been  engaged 
in  a  race  for  the  last  fifteen  years — a  race  that  was  first 
started  fifty  years  ago — and  during  that  long  period 
many  have  come  to  grief  and  been  ruined,  but  still  there 
are  bold  riders  and  the  race  goes  on.  You  can  join  it  if 
you  wish,  and  the  prize  is  worth  winning.  It  is  better 
than  the  Derby — only  £50,000  a  year  for  anyone  that  can 
win."  His  hearers  were  eager  to  learn  the  nature  of  the 
race.  He  told  them.  It  was  a  race  to  get  in  first  with 
a  patent  that  would  weave  velvet  by  power  loom.  He 
won  that  race  himself  and  got  the  big  prize  ! 

Other  Great  Inventions. 

The  story  of  how  the  resourceful  inventor  converted 
waste  silk  into  a  useful  and  valuable  article  reads  like  a 
chapter  from  a  romance.  Picture  Mr.  Lister  as  he  then 
was  in  a  London  warehouse  looking  at  a  heap  of  unin- 
viting rubbish  called  waste  silk.  There  seemed  to  be 
numberless  leaves  and  sticks  and  a  good  deal  of  dirt,  but 
mighty  little  silk.  This  heap  was  turned  over  and  ex- 
amined, and  the  Yorkshireman  agreed  to  buy  it  at  a 
halfpenny  a  pound.  The  rubbish  was  brought  to  Brad- 
ford, and  here  the  inventor  experimented  with  it  year 
after  year.  Out  of  this  unlikely  material  he  proposed  to 
create  a  new  branch  of  manufacture,  to  make  valuable 
fabrics  with  odds  and  ends  which  the  casual  observer 
would  have  passed  by  as  worthless.  Could  he  do  it  ; 
would  he  succeed  ?  He  must  often  have  asked  himself 
this  question  as  he  studied  the  intricacies  of  the  mechan- 
ism which  was  destined  to  become  a  workable  silk- 
combing  machine.  It  did  seem  at  one  time  as  if  his 
unresting  and  continuous  efforts  would  be  fruitless.  No 
sooner  had  he  mastered  one  difficulty  than  another  pre- 
sented itself,  but  he  had  set  himself  to  solve  this  prob- 
lem, and  he  was  not  the  man  to  give  up  the  task.     The 
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great  qualities  which  have  distinguished  him  throughout 
his  remarkable  career  were  strikingly  revealed  at  this 
critical  period.  He  showed  himself  a  man  of  real  grit — 
a  plucky  Yorkshireman  who  resolutely  fought  obstacles 
after  obstacle  and  refused  to  yield  to  adverse  circum- 
stances. His  inventive  genius  shone  out  brightly,  and 
he  made  his  intensest  effort  whilst  he  was  engaged  on 
this  machine.  Not  until  he  had  devoted  some  .ten  years 
to  the  task  and  spent  a  quarter  of  a  million  of  money 
did  he  triumph.  He  wrote  that  big  sum  off  his  books  as 
entirely  lost.  But  it  was  soon  to  be  regained.  For  he 
had  mastered  the  art  of  cleaning  the  worst  waste  silk 
and  combing  it  into  fibres  fit  for  textile  processes. 

Brilliant  Achievements. 

This  brilliant  achievement  did  not  complete  his  list 
of  successes.  No  sooner  had  he  completed  one  series  of 
experiments  than  he  began  another.  He  seemed,  indeed, 
to  be  able  to  draw  upon  an  inexhaustible  reservoir  of 
energy.  Like  all  men  who  have  done  great  things,  he 
had  in  his  prime  uncommon  powers  of  concentration,  and 
these  he  applied  to  the  immediate  task  he  had  in  hand, 
but  the  germs  of  several  projects  were  generally  in  his 
mind  at  the  same  time.  He  never  dissipated  his  en- 
ergies nor  gave  to  lesser  matters  the  thought  that  was 
best  devoted  to  his  chief  undertaking,  but  he  was  cast 
in  too  large  a  mold  to  be  satisfied  with  a  narrower  field 
of  operations. 

So  we  find  him  piessing  forward,  eager  for  fresh  con- 
quests and  undertaking  new  work  whilst  huge  business 
and  public  duties  made  demands  upon  him  which  no  or- 
dinary man  could  have  met.  Before  he  turned  his  at- 
tention to  the  problem  of  making  velvet  and  other  silk 
pile  goods  by  power  loom,  others  had  made  experiments 
with  disappointing  results.  The  old  way  of  weaving  pile 
fabrics  was  very  cumbrous,  the  pile  being  made  in  loops, 
which  were  then  cut  open.  A  Spaniard  invented  a  loom 
for  weaving  two  pieces  of  velvet  at  one  time,  the  velvet 
pile  passing  between  two  foundation  cloths,  and  when 
the  pile  warp  is  cut  with  a  knife  the  severed  thread 
forms  a  pile  surface  for  each  cloth.  The  loom  had  many 
imperfections,  and  these,  the  Yorkshire  inventor  resolved, 
if  possible,  to  remove.  And  again  he  succeeded,  but  not 
until  he  had  spent  many  thousands  of  pounds  and  turned 
to  the  loom  again  and  again  after  repeated  futile  efforts 
to  make  it  workable.  When  at  last  all  mechanical  diffi- 
culties yielded  to  his  genius  and  his  indomitable  will, 
and  plushes  and  velvets  were  in  large  demand,  he  reaped 
his  reward,  Manningham  Mills  prospered,  and  Bradford's 
trade  was  appreciably  increased. 

These  extracts  from  a  sketch  of  the  life  and  work  of 
Lord  Masham,  which  appeared  in  the  Bradford  Argus  of 
a  recent  date,  give  but  an  inkling  of  the  manifold  ac- 
tivities of  this  great  man.  We  have  not  touched  on  his 
advocacy  of  fiscal  reform  nor  his  great  works  in  erect- 
ing public  buildings  for  the  citizens'  use.  The  worth  of 
such  a  man  can  not  be  told  in  one  brief  period.  An  ap- 
preciation of  him  will  rest  with  his  fellow  citizens  in  the 
prosperity   which  he  has  made  possible. 


VISITS  TORONTO. 


Mr.  D.  G.  Bell,  of  the  firm  of  Bell  &  McEachern, 
Stayner,  Ont.,  paid  a  visit  to  The  Review  office  last 
month.  Mr.  Bell  is  a  bright  and  aggressive  merchant 
who  keeps  in  constant  touch  with  business  conditions  by 
reading  trade  papers  and  visiting  the  markets.  He  re- 
ports a  good  season's  business  with  excellent  prospects 
for  the  Spring. 


MR.  A.   R.  AULD  DISCUSSES  BUSINESS 
PROSPECTS. 

MR.  A.  R.  AULD,  of  Nisbet  &  Auld,  Toronto,  re- 
turned from  Europe  during  the  latter  part  of 
February.  He  reports  business  there  as  being  in 
a  prosperous  condition,  the  only  trouble  being  that  of 
deliveries.  1'rices  are  still  high,  exceedingly  high,  and 
there  seems  no  prospect  lof  any  abatement  of  this.  Under 
ordinary  circumstances,  when  one  class  of  goods  goes 
up  in  price  to  a  certain  height,  the  demand  swings 
around  to  something  else  which  is  normal  in  price.  This 
is  impossible  now  because  the  same  condition  subsists 
in  all  departments.  A  change  from  wool  to  cotton  or 
linen' would  be  out  of  the  frying  pan  into  the  fire,  since 
the  same  scarcity  (exists  all  along  the  line. 

In  cotton  the  price  of  the  raw  product  has  been  go- 
ing steadily  up,  and  no  immediate  relief  is  in  sight.  In 
wool  the  shortage  of  Australian  supplies  is  chronic.  In- 
ternal troubles  in  Russia  have  caused  a  pronounced 
shortage  in  flax,  and  Russia  is  practically  the  only 
source  of  this  fibre  in  ftnything  like  big  quantities. 

Under  these  circumstances  relief  seems  far  distant. 
The  only  fabrics  which  are  at  all  normal  are  silks,  and 
these  cannot  make  up  for  the  deficiency  elsewhere. 

It  takes  a  considerable  time  for  high  prices  of  raw 
material  to  make  themselves  felt,  by  the  consumer.  The 
manufacturer  always  has  more  or  less  stock  ahead;  then 
the  importer  has  his  orders  placed  far  ahead,  and  '  the 
retailer  likewise.  So  that  it  takes  a  good  while  for  the 
increase  to  filter  through.  However,  the  increase  in  the 
price  of  raw  materials  has  been  going  on  now  for  a 
year  and  a  half,  and  the  manufacturers,  having  used  up 
the  supply  which  they  had  ahead,  have  just  been  buying 
enough  to  keep  them  going  in  the  hope  that  lower  prices 
would  govern.  Consequently,  whatever  fabrics  are  being 
manufactured  now  are  being  made  at  a  decided  increase 
on  former  prices,  and  wholesale  houses  will  be  com- 
pelled to  raise  their  prices  materially. 


DISPLAY  YOUR  STOCK. 

MERCHANTS  cannot  give  too  much  attention  to  the 
display  of  their  goods  in  stock.  This  applies 
especially  to  the  man  who  handles  dry  goods.  Many- 
lines  of  stock  may  be  old  and  hard  to  sdil,  but  by  judici- 
ous display  and  by  keeping  them  dusted  and  fresh  look- 
ing, a  storekeeper  will  reap  his  reward  in  better  sales. 
The  piece  of  goods  which  occupies  a  place  in  the  window 
to-day  should  not  be  left  there  for  weeks,  or,  as  is 
sometimes  the  case  in  country  stores,  >  for  months,  but 
should  be  moved  into  the  store  proper,  and  placed  in  a 
prominent  position  on  the  counter  or  elsewhere,  where  it 
cannot  escape  the  notice  of  customers.-  '  The  same  ap- 
plies to  the  cloak  hanging  in  the  back  of  the  store.  Bring 
it  up  to  the  front  for  a  change.  Move  your  stock  about 
as  much  as  possible. 

This  does  not  mean,  of  course,  to  unload  all  your 
shelves  and  disturb  your  entire  stock,  but  that  portion 
of  it  which  might  be  called  the  transient  stock  will  be 
benefited  by  frequent  moving  and  good  display,  as  will 
such  lines  as  are  mentioned  above— old  or  slow  sellers. 
Mark  the  goods  in  plain  figures,  place  them  before  the 
public  eye,  and  have  your  salesmen  speak  for  them  when- 
ever possible.  All  this  means  work,  necessarily,  but  to 
get  along  successfully  nowadays,  to  beat  the  other  fel- 
low, you  have  to  take  off  your  coat  and  put  on  your 
thinking  cap  and  buckle  down  to  work  hard  and  unceas- 
ingly. 
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Large  Hats.  Fashionable  - 
Combinations  of  Blach  and 
"White — Gowns  are  Compo- 
site —  Suggestion  of  Long 
Sleeves —  New  Bellox  Col" 
lara. 


11  Rue  Belidor,  Paris,  February  15,  1906. 
0  longer  is  there  any  doubt  as  to  styles    and 
fashions  that  will  be  seen  during  the  coming 
season,   and   a  return  to   simplicity,   or  even 
to   anything  more     simple,   is  not   to   be     at 
present.     Many   of   the  new  hats  are   simply 
enormous,   with  suggestions  of  both  Directoire   and  Em- 
pire periods,  and  the  newest  toques  resemble  nothing  so 


N 


Fig.  t -Waist    Model. 

much  as  turbans  raised  high  at  the  back,  with  feather 
tips,  and  diminishing  in  front,  where  a  small  velvet  bow 
rests  almost  on  the,  hair.  Crin  is  used  as  the  correct 
thing  for  a  "demi-saison"  hat,  while  straw  can  only  be 
worn  in  the  Summer.  The  hats  now  being  made  for 
Egypt  and  the  Riveria  are  either  mousseline  de  soie, 
lace,  flowers  or  crin.  Here  are  a  few  of  the  newest 
models  : 

*  *  * 

A  large  Directoire  capeline  with  waving  brim  and 
high  crown  is  entirely  covered  with  Irish  lace,  a  pompa- 
dour ribbon  of  pink  roses  on  a  pale  green  ground  is 
twisted  round  the  crown,  and  a  very  large  pink  and 
white  aigrette  with  green  reflections  falls  over  the  brim, 
trailing  .onto  the  shoulder.  This  same  shaped  hat  in  fine 
Italian  straw  has  an  eau-de-nil  ribbon  round  the  crown 
which  falls  in  two  long  ends  from  the  back  over  the  left 
shoulder.  Under  the  brim  on  the  same  side  is  a  mag- 
nificent "La  France"  rose  with  its  leaves  placed  to  raise 
the  brim  almost  upright. 


A  round  hat,  about  the  size  of  a  large  sailor,  with 
small  round  crown,  is  made  of  white  tulle,  completely 
covered  with  black  Chantilly  lace,  and  a  pale  blue  silk 
bow  in  the  front,  from  which  start  two  long  white  fea- 
thers with  the  tips  curled  back.     This  is  one  of  the  nov- 


elties of  the  season,  having  the  "Calaine"  or  bone  of  the 
ostrich  feather  waved  from  about  the  middle  to  the  tip. 
In  some  cases  the  effect  is  rather  ludicrous,  as  they  re- 
semble nothing  so  much  as  a  collie  dog's  tail. 

*  *  * 

Black  and  white  are  much  used  together;  in  fact  of 
the  new  hats  almost  every  third  is  in  black  and  white, 
generally  a  black  hat  with  white  trimming,  perhaps  re- 
lieved by  a  small  black  velvet  bow  or  black  jet  pins. 
Another  favorite  color  in  millinery  is  the  "mordore" 
and  very  deep  red.  A  model  in  this  colored  "crin"  is 
made  with  turban-like  folds,  wide  and  loose  at  the  back 
and  brought  into  close  folds  on  the  hair  in  front,  the 
folds  seeming  to  be  gathered  tightly  together  under  a 
velvet  ribbon  in  the  same  shade.  A  "cache  peign"  at 
the  back  is  of  mordore  tulle,  and  two  feathers  falling 
partly  over  the  toque,  but  more  onto  the  "cache  peigin," 
are  shaded  from  red  to  white. 

*  *  * 

Very  new  is  a  sailor  shaped  model  in  white  tulle  and 
Alencon.  The  lace  forms  the  top  of  the  crown  and  the 
inside  half  of  brim,  the  other  half  being  of  finely  tucked 
tulle;  around  the  crown  is  band  of  wide  pompadour  rib- 
bon, of  pink  roses,  green  leaves  and  blue  forget-me- 
nots.  Large  loops  ,of  this  ribbon  are  formed  into  a  huge 
cockade  with  a  cut  steel,  oblong-shaped  buckle  in  the 
centre,  fastened  on  the  left  side  of  the  crown,  from  be- 
hind which  stands  up  a  very  large  white  aigrette,  and 
from   the  back,   almost   as  low  down   as  the  brim,   falls  a 


Fig.  2  — Waist  described  in  Paris  Letter. 

long  white   "Paradis."     This  hat  is  mounted  on  a  high 
bandeau  hidden  behind  white  tulle  choix. 

*  *  * 
As   far   as   gowns     are     concerned     there    is   nothing 
startling     new     to     record.     The  Empire,   Princess     and 
corselet   skirt  styles     have     all  got   so  hopelessly  mixed 
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and  blended  that  it  is  now  almost  impossible  to  tell  one 
from  the  other.  Empire  robes  for  evening  wear  in  tulle, 
mousseline,  or  lace,  have  elaborately  trimmed  yokes 
from  where  the  transparent  material  falls  over  a  tightly 
fitting  satin  or  silk  Princess  lining,  in  this  way  preserv- 
ing the  outlines  of  the  figure.  In  all  three  cases  the 
trimming,  which  comprises  many  materials  and  is  ex- 
tremely intricate,  is  found  on  the  yoke,  sleeves,  and  the 
bottom  of  the  skirt.  Some  of  the  Princess  gowns  have 
apron  fronts  from  bust  to  the  hem,  and  some  have  the 
material  cut  to  form  folds  on  the  bodice,  which  are 
brought  to  a  point  under  a  buckle  at  the  side  or  in 
front. 

•  *  • 

There  is  a  question  of  the  return  of  long  sleeves.  One 
or  two  of  the  leading  actresses  are  wearing  them  on  the 
stage  for  every  style  of  gown  except  those  in  lace  and 
mousseline  or  of  a  very  light  description.  They  are  gen- 
erally bell  shaped,  quite  plain  over  the  shoulder  (in  the 
case  of  a  cloak  or  bolero  being  without  a  shoulder  seam) 
and  widening  considerably  towards  the  wrist  with  a  lace 
frill  or  some  light  trimming  falling  from  under  them. 


Fringe  made  of  jet,  or,  in  fact,  almost  anything,  is 
the  trimming  of  the  moment.  It  is  used  for  edging  short 
boleros,  as  "pampilles,"  that  is  a  jet  or  other  orna- 
ment with  a  bunch  of  fringe  hanging  from  it.  These  are 
used  down  the  front  of  gowns  or  round  skirts.  Em- 
broidery in  silks  and  ribbons  is  worked  on  satin  and  silk 
grounds  with  gold  and  silver  sequins  freely  introduced, 
giving  a  very  rich  effect. 


Of  the  four  models  of  blouses  sketched,  No.  1  is  in 
white  soft  satin,  with  rather  short  sleeves.  The  trim- 
ming consists  of  bands  of  white  kid,  embroidered  with 
pale  blue  silk,  gold  sequins  and  small  beads,  turquoises 
and  brilliants;  the  collar  is  of  the  same  with  a  bead 
fringe;    the   waistcoat   is  of  plain  kid   with  gilt   buttons. 


No.  3  is  in  biscuit-colored  soft  cloth,  called  drap 
"peau,"  trimmed  with  lace  and  having  narrow  mousse- 
line frills  on  collar  and  cuffs.  The  large  buttons  are  of 
biscuit-colored  kid  with   bronze     rims.     No.   4,   in  cream 


Fig.  4  — New  Design  from  Paris. 

colored  cloth,  has  a  yoke  and  half  sleeves  of  lace,  orna- 
mented with  applications  of  mousseline  marguerites. 
The  inner  vest  is  of  cream  velvet,  edged  with  narrow 
gold  galloon.  This  is  repeated  round  the  decolte,  and 
the  narrow  gold  galloon  is  also  used  to  edge  the  revers. 

A.   E.  DACAM. 


MONTREAL  RETAILER  DEAD. 

MR.  PIERRE  LAMY,  a  Montreal  dry  goods  mer- 
chant, died  in  that  city  very  suddenly  on  Sunday, 
February  18.  He  was  preparing  to  go  to  church 
when  he  was  seized  with  a  sudden  faintness.  Physicians 
were  called  but  were  unable  to  assist  him,  and  he  died 
a  few  minutes  after  the  attack.  Mr.  Lamy  was  sixty- 
four  years  old  at  the  time  of  his  death.  He  was  born  at 
St.  Sevie,  Quebec,  and  came  to  Montreal  in  1858.  In 
1862  he  opened  up  a  dry  goods  store  and  did  business 
until  1875,  when  he  entered  partnership  with  Mr.  II. 
Lamy,  dry  goods  merchant.  Their  business  prospered, 
and  at  the  time  of  his  death  Mr.  Lamy  was  doing 
splendidly.  Mr.  H.  Lamy  will  continue  the  business 
alone   in  St.   Lawrence  street. 


Fig.  3— An  Attractive  New  Model. 


LABOR  TROUBLES. 

Thirty-five  cloak  operators  from  the  R.  Simpson 
Company's  factory,  in  Toronto,  went  on  strike  recently 
because  of  the  refusal  of  the  manager  to  discharge  a  man 
whom  the  employes   objected  to. 

»  *  * 

Labor  troubles  arose  last  month  among  the  work- 
men in  the  Stormont  cotton  mills.  The  beamers  went 
on  strike  owTing  to  dissatisfaction  over  the  pay  they 
were  receiving.  Owing  to  the  class  of  work  that  had 
been  going  through  the  amount  they  received  was  con- 
siderably reduced.  The  management  claimed  that  they 
had  agreed  to  make  this  up,  but  this  was  not  done. 
Practically  the  whole  mill  was  tied  up. 


No.  2  is  mother-o '-pearl  pink  liberty  silk  trimmed  with 
pink  satin  ribbon  and  bows,  and  finely  tucked  frills  of 
the  silk.  Yoke  and  collar  are  of  white  lace,  with  three 
rows  of  narrow  black  velvet  ribbon  at  base  of  collar. 


A  strike  is  in  progress  among  the  employes  of  the 
Standard  Cap  Company.  The  men  are  asking  for  higher 
wages.  Sympathetic  strikes  among  the  various  work- 
men  tied  up    the    whole   factory. 
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By   COUNTERMAN. 

I 

The  Importance  of  Knowing  Your  Goods — Study  their  Manufacture — Selling  Ability  is  Increased  by  Knowledge 

— One  Merchant's  Way — Encourage  the  Clerks. 


KNOW  YOUR  GOODS. 

KLLING  goods  is  one  thing.  Knowing  what 
you  are  selling  is  another.  Step  up  to  some 
of  your  salespeople  some  morning,  pick  up  a 
piece  of  goods  that  is  carelessly  lying  round 
the  counter,  and  ask  them  what  they  know 
about  it;  if '  they  can  tell  you  in  what  country  it  was 
made;  how  it  was  finished,  woven  or  blocked,  and  why 
that  particular  country  excels  in  its  manufacture,  and  if 
they  know  why  that  certain  kind  is  better  than  any 
other. 

How  many  are  there  who  could  intelligently  answer 
any  of  these  questions  ?  The  study  of  merchandizing  is 
very  interesting.  There  are  so  many  phases  of  it  to  en- 
gage one's  attention. ,  The  looms,  which  almost  seem  to 
speak,  will  hold  you  before  them  for  hours.  Go  into  any 
world's  fair,  state  or  provincial  exhibition,  by  the  way, 
and  in  no  other  building  are  the  crowds  so  dense  as 
where  busy  machines  are  creating  pretty  things  in  silks, 
ribbons,  carpets,  laces,  and  divers  other  things. 

Know  How  Things  are  Made. 

Men  congregate  there  in  great  numbers,  merchants 
from  far  and  wide,  and  who  can  say  that  they  do  not  go 
home  with  broadened  ideas  and  a  better  knowledge  of 
doing  things,  as  well  as  of  the  goods  they  sell.  The 
writer  never  goes  to  a  large  city  without  coming  home 
enthused,  encouraged,  determined,  and  feeling  better 
equipped  for  the  work  in  hand,  simply  by  drinking  in 
and  assimilating  everything  that  is  seen  and  heard,  to 
be  revamped,  individualized  and  perhaps  reissued  in  im- 
proved form. 

There  is  nothing  in  your  stock  of  which  you  can 
know  too  much,  and  do  not  be  afraid  to  impart  that 
knowledge  to  those  around  you.  The  best  salesman  is 
he  who  can  talk  intelligently  about  his  wares;  who  can 
get  into  an  argument,  if  necessary,  and  hold  his  own.  If 
he  is  a  student  of  keen  observation  he  can  do  it,  and  he 
will  seldom  lose  a  sale  for  you. 

Making  Dotted  Prints. 

We  have  been  asked  how  white  dot  prints  upon  a 
navy  blue  ground  are  dyed  without  the  coloring  matter 
running  into  the  clear  white  spots.  A  printing  roller  is 
selected  for  the  sized  spot  required  and  is  "inked"  with 
acid.  The  cotton  from  which  the  print  is  to  be  made  is 
then  passed  under  the  roller  and  the  dots  are  printed  in 
invisible  acid  upon  the  pure  white  cotton. 

This  web  is  then  dyed  plain  navy  blue  and  comes  out 
blue  all  over,  showing  no  spots  whatever.  It  is  then  put 
through  what  is  called  a  discharging  process.  This 
process  discharges  the  dye  over  the  spots  of  acid  but 
does  not  affect  any  other  portion  of  the  web,  leaving  the 
spots  white,  clean  edged,  and  perfect.  The  web  in  then 
finished,     cut     into      standard  lengths,    folded    into   yard 


folds  by  machinery,     flossed     at  each  end,   branded,   the 
length  attached  and  put  into  stock  ready  for  market. 

Causes  of  Defective  Material. 

Why  do  the  white  spots  in  prints  occasionally  fall 
out  and  make  a  ga*rment  resemble  a  perforated  pie  pan  ? 
Simply  because  the  acid  used  to  print  the  spots  was 
over  standard  strength  and  burned  the  fabric.  If  in 
future  buying  you  have  any  doubt  about  the  matter 
simply  push  the  point  of  your  pencil  against  the  white 
spot  and,   if  tender,   it  is  readily  punctured. 

Why  do  we  often  find  a  web  of  second  mourning 
print  that  is  particularly  tender,  while  the  balance  of  the 
same  brand,  or  shipment,;  is  strong  and  desirable?  This 
is  caused  by  some  error  in  printing  necessitating  a  cor- 
rection of  the  work.  This  can  be  done  only  by  discharg- 
ing the  color  from  the  fabric  and  reprinting  the  web. 
This  process  requires  strong  chemicals  and,  of  course, 
renders  the  textile  less  strong  and  durable. 

Sometimes  this  reprinted  web  will  meet  with  a 
similar  mishap  in  its  next  printing,  and  has  to  be  again 
discharged,  thus  adding  to  its  tenderness  and  lack  of 
"body."  The  reason  these  tender  misprints  are  al- 
ways found  among  the  blacks  or  second  mourning  goods, 
is  that  black  will  "take"  on  these  errors  better  than 
any  other  color,  and  saves  the  manufacturer  from  a  seri- 
ous loss  in  many  instances.  They  should  be  sold  for 
seconds"  at  the  factory,  but  as  it  is  difficult  to. detect 
them  when  piled  with  others  they  slip  through  un- 
noticed, and  the  last  purchaser  has  to  stand  the  loss. 

How    Manufacturers  Profit. 

Sometimes  we  get  all  that  is  coming  to  us,  and 
sometimes  we  dont.  The  loom  people  get  paid  for  the 
number  of  yards  as  it  leaves  the  loom,  subject  to  many 
and  serious  deductions  for  miss-weaves,  snarled  threads, 
or  small  defects  that  may  in  many  instances  never 
affect  the  sale  or  wear  of  the  material,  and  often  is 
sold  by  the  manufacturer  as  perfect  goods  at  regular- 
prices.  There  are  other  ways  of  "taking  toll"  before 
the  goods  are  banded  and  ready  for  market.  We  refer  in 
this  instance  more  particularly  to  the  larger  line  of 
straw  tickings,  packing  canvass,  and  similar  weaves, 
most  of  which,  after  they  leave  the  weavers'  hands  can 
be  stretched  from  ten  to  twenty-five  per  cent,  by  pass- 
ing them  over  and  through  Jieavy  rollers  under  pressure. 
The  percentage  gained,  of  course,  is  graduated,  accord- 
ing to  the  weight  of  material  under  treatment.  • 

How  One  Merchant  Prospered. 

This,  is  a  class  of  information  that  is  intensely  inter- 
esting to  all  salespeople  handling  dry  goods  in  their 
many  forms,  and  should  not  be  neglected  in  your  tuition 
for  a  progressive  retailer.  The  writer  has  in  mind  a 
little  store  in  a  certain  big  city  that  began  operations 
on  a  very  limited  scale,  but  with  an  abundance  of  con- 
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VITALIZING  VALUES 

No  business  can  flourish  properly  except  the  values  are  right 
Nothing  vitalizes  like  good  values.      These  are  determined  by  ^    n>£S 
qualities  and  prices.     We  confidently  point  to  vitalizing  values 
of  the  surest  in  every  department. 


STAPLES 

Grey  and  Whit*  Cottons,  Sheetings, 
Pillow  Cottons,  Flannelettes,  Shakers, 
Domets,  Shirtings,  Tickings,  Cottonades, 
Flannelette  Blankets,  Overalls,  Smocks. 

LINENS 

Crash  and  Huck  Towellings, 

Glass  Towellings, 

Striped  and  White  Terry  Towellings, 

Full  Range  Table  Linens,   Bleached  and 

Unbleached. 
Table   Cloths   and    Napkins,     Plain    and 

Hemstitched. 
Towels,  Plain  and  Turkish. 

COTTONS 

Full  Range  Prints  and  Muslins, 
Wash  Goods  and  Wrapperettes, 
Linings,  Sateens,  Art  Muslins, 
Art  Sateens  and  Cretonnes. 

WHITE  GOODS 

Plain  Organdies,  India  Linens, 

Nainsooks,  Victoria  Lawns, 

Mulls,    Sheer    Dress    Muslins    and     Book 

Muslins, 
Full    Range   of   Fancies  in  White  Wash 

Goods  and  in  Swiss   Spot  and  Sprig 

Muslins. 


DRESS  GOODS 

Mohairs  and  Lustres  in  Plains  and  Fancies, 
Full  Range  of  Shades  in  Cashmeres, 
Satin  Cloths,  Nuns  Veilings  and  Serges, 
Silk    Warps    in     Crepolines,      Eoliennes, 

Henriettas  and  Ottomans. 
Fancy    Tweeds,    etc.,    Check    and    Stripe 

Grey  effects. 
Light  Weight  Novelties  in   Fancy  Voiles, 
Complete  Range  of  Venetians  and  Broad- 
cloths. 
Exceptionally  Fine  Showing  of  Rainproof 
Cloths  in  Coverts  and  Cravenettes. 

SILKS 

Immense  Stock  of  all  the  Leading  Weaves 
in  Plain,  Fancy  and  Shot  Effects. 

RIBBONS  AND 

FANCY  GOODS 

Full    Stock    Black    and   Colored   Taffetas 

and  Baby  Ribbons, 
Frillings  in  Black,  White  and  Colors, 
Side     and      Back      Combs,      Plain      and 

Trimmed, 
Full  Line  of  Smallwares, 
Large  Range  of  Handkerchiefs, 
Special  Values  in  Linen  Handkerchiefs, 
Silk  and  Muslin  Blouses. 


GLOVES,  HOSIERY  AND  UNDERWEAR 

Complete  Stock  of  Lisle,  Taffeta  and  Silk  Gloves  in   Plain  and   Fancies,   with  or 
without  Dome.     Full  Range  of  Evening  Gloves  (all  gloves  in  %  doz.  boxes,  solid  sizes). 

All    Leading  Lines  of  Spring  Hosiery  in  Plain  Cotton,  Lisle  Thread,  Open  Work, 
Silk,  Embroidered  and  Mercerized. 

Novelties  in  Fancy  Dots,  Stripes  and  Checks,  all  Colors.      Popular  priced  lines  in 
White. 

Unrivalled  Range  of  Ladies'  Vests   in   Cotton,  Mercerized  Cotton,  Silk  and  Wool. 

WRITE    FOR   SAMPLES 

Letter  Orders  receive  special  and  prompt  attention. 


Brophy-Cains,  Limited 

WHOLESALE    DRY    GOODS 
QUICK  SHIPPERS  MONTREAL 
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crete  knowledge  of  fabrics,  how  they  were  made,  where 
they  were  best  made  and  printed,  how  to  handle  them, 
and  where  to  get  them.  Their  stocks,  like  their  capital, 
were  very  small,  but  they  were  chosen  with  extreme 
taste— in  vivid  contrast  to  a  larger  store  not  far  away. 
What  looked  at  first  like  an  impossibility  of  success  was 
turned  into  a  reality,  just  because  there  were  knowl- 
edge, sound  business  judgment,  novelty  and  goodness  in 
everything  the  little  store  showed. 

Now  they  are  the  foremost  merchants  of  their  city, 
but  these  things  do  not  come  by  chance.  It  is  no  un- 
common thing  to  hear  a  woman  say,  "When  I  want 
something  real  nice  I  go  to  so-and-so's  for  it."  The 
firm  is  constituted  of  young  members,  and  they  are 
alert  to  everything  that  is  strictly  up-to-date.  They 
are  going  into  a  bigger  store  now. 

Advice  is  Practical. 

That's  what  you  can  do  now  if  you  adopt  similar 
tactics.  We  know  it  is  a  good  deal  easier  to  sit  down 
and  write  about  such  things  than  to  engage,'  in  the 
actual  performance  of  them.  We,  however,  have  had 
practice  as  well  as  theory,  and  some  store  every  day  is 
a  living  example  of  just  such  progress — to-morrow  may 
be  your  day. 

Draw  Out  Latent  Talent. 

The  hustling  retailer  keeps  his  eyes  and  ears  open 
every  moment.  It  is  second  nature  to  him.  He  sees  in 
every  man  a  possible  ability  to  reflect  an  idea.  These 
ideas  are  what  he  looks  for.  He  is  anxious  to  catch  the 
starting  point — the  seed,  you  know.  After  he  gets  the 
hint  rapid  thinking  will  develop  the  rest.  The  really 
successful  merchant    is  a  good   listener. 

It  is  a  thousand  times  better  to  bite  at  a  good  sug- 
gestion and  put  your  own  finishing  touches  on,  than  to 
keep  hammering  away  with  hopeless  vacuity  before  you 
in  the  attempt  to  be  the  founder  of  something  original. 
Oh,  yes,  Mr.  Merchant,  the  swift  movements  of  the 
business  world  make  too  rapid  a  pace  for  any  individual, 
by  his  sole  unaided  abilities,  to  keep  a  little  ahead  or 
even  well  up  on  top.  He  needs  this  co-operation  of 
other  minds  whose  energies  require  only  the  suggestion 
of  appreciation  to  enlist  them   in  the  firm's  interest. 

Now,  wherefore  all  this  talk,  you  say  ?  It  is  simply 
because  we  have  a  suspicion  that  there  are  scores  of 
business  concerns  whose  policy  savors  too  much  of  the 
one-man  idea.  "Too  much  Johnson"  puts  it  about  as 
effectually  as  we  know  how.  These  houses  might  shift 
a  great  load,  might  scatter  the  different  responsibilities 
on  shoulders  quite  able  and  fitted  to  bear  them.  Dis- 
tributing the  work  or  burden  makes  lighter  work  ail 
round,  and  leaves  this  master  mind  free  to  plan,  com- 
mand and  countermand  when  necessary. 

Encourage  Spontaniety. 

Are  you  getting  the  drift  of  our  remarks  ?  Does  it 
strike  you  that  there  are  clerks  in  your  employ  whose 
spontaniety  is  corked  up  tig-lit,  and  will  remain  so  unless 
you  ease  the  cork  a  little  for  them.  It  might  be  well 
just  to  give  this  matter  a  little  serious  thought. 

Remember  that  even  the  ordinary  clerk  is  a  bright 
enough  fellow  if  he  gets  the  chance,  and  there  is  no  rea- 
son why  he  shouldn't  be  ;  he  comes  in  contact  with 
plenty  of  talent. 

In  nine  cases  out  of  ten  you  will  find  a  surprising 
amount  of  intelligence  and  energy  lying  dormant  in  the 
average  salesman.  All  he  requires,  we  say,  is  to  be 
drawn  out  a  little.  We  will  candidly  admit  that  most 
young  men   appear  more  familiar   with   hockey   and  base- 


ball tachnique  than  with  the  fine  points  of  merchandiz- 
ing; but  that  is  only  on  the  surface,  and  is  apparent  be- 
cause the  upper  crust  has  not  been  broken.  When  you 
get  underneath  you  will  discover  the  substantial  stuff, 
and  it  is  worth  trying  for. 

Your  store  is  hardly  big  enough,  perhaps,  to  admit 
of  the  employment  of  an  advertising  writer,  and  some 
young  member  of  your  force  may  be  struggling  with  the 
work  for  you.  He  not  only  does  that,  but  a  hundred 
and  one  other  things.  Give  him  a  little  more  time  with 
that  publicity  business.  His  ads  work  twenty-four 
hours  each  day,  their  mission  is  never  quite  ended,  and 
never  will  be  until  the  paper  they  are  in  is  destroyed. 
Don't  crush  out  his  spontaniety  while  drawing  out  his 
talent.  He  will  appreciate  your  thoughtfulness,  and 
you  will  be  getting  better  help  all  round.  Encourage 
him,  ease  the  cork  a  little  and  see  what's  inside. 

Engage  the  Best  Help. 

Every  merchant  is  reaching  out  for  success,  and  to 
command  it  he  must  have  the  best  brains.  A  cheap 
clerk  is  often  a  very  dear  clerk;  on  the  other  hand,  many 
a  poorly  paid  clerk  is  worth  to  his  employer  much  more 
salary  than  he  receives.  A  thoughtful  employer  will 
watch  far  the  talent  that  crops  out  of  his  help,  and  re- 
ward accordingly.  Every  clerk  should  have  the  interest, 
of  his  employer  uppermost  in  his  mind  at  all  times,  and 
be  loyal  to  the  private  affairs  that  may  come  to  his 
knowledge. 

A  Clerk  With  Too  Much  Zeal. 

A  clerk  with  no  customer  to  wait  upon  and  no  stock 
to  be  looking  after,  as  he  thinks,  is  in  something  of  an 
awkward  position,  while  he  is  trying  to  make  every- 
body think,  along  with  himself,  that  he  is  alert.  It  is 
then  that  he  does  things  not  exactly  in  the  line  of  good 
store  conduct. 

The  writer  saw  a  clerk  in  the  shoe  department  of  a 
big  store  leaning  against  the  ledger,  arms  folded,  and  a 
very  business-like  look  on  his  face.  He  was  watching 
the  feet  of  the  women  who  were  being  fitted  at  the 
fitting  benches.  It  was  apparent  the  fellow  thought  and 
intended  no  offence,  and  it  was  a  very  natural  thing  to 
do,  considering  his  line  of  work,  but  to  a  sensitive 
woman  who  might  notice  his  watching  of  her  feet  it 
would  have  been  very  offensive.  Maybe  the  clerks  in 
your  shoe  department  don't  do  this — probably  they 
don't — but  it  might  be  well  to  notice,  or,  better  yet,  to 
warn   against  anything  of  the   sort. 

The  Boasts  that  "Bust." 

We  recall  three  firms  of  considerable  size  in  a  busi- 
ness way  making  boasts  of  what  they  were  going  to  do, 
and  then  making  a  complete  fall  down.  The  result  in 
each  case  has  been  to  leave  a  bad  taste  in  the  mouth  of 
the  public.  Of  course  the  failure  of  any  or  all  of  these 
firms  to  perform  what  they  declared  they  were  going  to 
do,  makes  little  difference  in  the  general  run  of  business, 
but  people  are  going  to  remember  that  so-and-so  made 
boasts,  and  people  will  smile  and  be  incredulous  for  a 
long  time  to  come.  Don't  spread  yourselves  until  you 
are  sure  you  can  take  flight. 

If  you  know  you  are  going  to  enlarge,  buy  out  oth- 
ers, offer  the  finest  displays  ever,  surprise  the  town  with 
enlarged  stocks  and  bargains,  it  is  well  and  good  to 
blow  about  it,  but  be  sure  you  are  sure  before  you  say 
anything  about  it.  The  coming  year  will  bring  many 
probable  changes  for  the  better  in  your  business,  but  the 
public  will  set  you  down  as  liars  unless  you  can  fulfil 
your  boasts. 

One  kind  of  a  misleading  advertisement  is  as  bad  as 
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OIN  the  throng    of    Prosperous  Merchants   who  are 
buying  their  DRY  GOODS  from  us. 

LINES 
WORTHY 

OF 

SPECIAL 
NOTICE 

XWARD  is  the  only  road  to  success.     Press  on  and 
get  our  lines  for  SPRING  TRADE. 

AVE  you  looked  through  our  samples?     If  not,  drop 
us  a  card.     Our  representative  will  call. 

EXT  time  you   have  a  want  list,    give   us  a  chance 
to  fill  it. 

K 
N 
0 
X 

NOW  us  once  and  you  will  know  us  always.     Busi- 
ness methods  fair  and  square. 

OT    that   only.       Our    well-selected    lines    at    profit- 
making  prices  will  get  trade. 

Lace  Curtains 

N    no   account    forget    our    L.    0.    Dept.     You    can't, 
afford  to.      Satisfaction  and  despatch  guaranteed. 

Taffeta  Ribbons 
Embroidery 

CEPT    you    give    us    a    trial    you    may    not   be   con- 
vinced.    TRY  US. 

C 
6 

M 

P 
A 
N 

OMPLETE  Stocks   in  all    Departments.       Pay   us  a 
visit  when  ready  to  buy. 

PiDERS  entrusted    to    us    have    careful    and    prompt 
attention. 

Ladies'  Neckwear 

Cotton  Hose 

UCH    depends   on    color    and    patterns.       We    have 
new  patterns  and  all  fashionable  colors. 

Corsets 

ROBABLY    you    are    one     of    our    numerous    cus- 
tomers.    Can't  you   increase  your   trade  with   us? 

Blouses 

ALWAYS  bear  in  mind  our  Smallware  Department. 

Underskirts 

0    better    range    of    Domestic  and   Imported  Staples 
shown. 

Dress  Goods 

Y 

OU    will   generally  find    what    you    require    in   our 
Men's  Furnishing  Department. 

Prints 

L 

OOKING  for  Specials?     We  have  them. 

Muslins 

1 
M 

F  you  buy  right  you  can  sell  right. 

Linens 

AKE  up   your    want   list  each  week  and  send  it  in. 

Oil  Cloths 

1 

T 

T  pays  to  buy  your  goods  from  us. 

Mattings 

HE    result  will   be    increased    business  for  you    and 
for  us. 

Overalls 

LUQ 

NOUGH  said. 

Smocks 

0  it  now. 

Work  Shirts 

JOHN  KNOX  CO.,  Limited 

WHOLESALE  DRY  GOODS  and  SMALLWARES 

Neglige  Shirts 

Shirtings 

HAMILTON,  ONT. 

Cottons 
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another.     Reliability   of   statements  is   always  best     and 

wears  longest. 

Fixity  of  Purpose. 

Fixity  of  purpose,  but  not  of  practice,  is  a  motto 
well  worth  turning  in  thought  daily,  and  keeping  con- 
stantly to  the  fore.  Let  your  purpose  be  to  reach  the 
goal  farthest  removed  from  the  position  you  now  hold. 
Never  mind  if  it  does  seem  Utopian;  far  better  to  strive 
after  the  best  in  sight  than  to  let  the  enervating  influ- 
ence of  satisfaction  with  things  as  they  are  bring  you 
and  your  business  to  a  point  where  they  hand  heavy  in 
the   commercial   atmosphere 

The  true  spirit  of  merchandizing  is  best  demonstrat- 
ed by  the  man  who  is  not  satisfied  to  timidly  knock  at 
the  door  of  his  buying  community,  but  is  aggressive  and 
pushing,  though  without  seeming  to  be  unnecessarily 
rude,  while  forcing  attention  to  the  fact  that  he  is  on 
the  ground,  and  there  to  stay  until  the  merit  of  his 
business  is  understood  and  appreciated.  Like  all  else  on 
this  mundane  sphere  of  ours  which  has  the  possibility  of 
defeat  as  well  as  success,  merchandizing  is  governed  by 
principle— we  won't  say  a  fixed  principle— but  as  surely  a 
principle  as  that  which  governs  the  computing  of  sums 
or  the  solving  of  planetary  action. 

Exert  Yourself. 

Candidly  speaking,  we  have  little  or  no  patience 
with  the  man  who  can't  hum])  himself.  Possibly  you 
think  the  pace  we  set  all  too  swift  for  the  town  you 
live  in.  But  is  it,  now  ?  Undoubtedly  there  is  a  differ- 
ence between  what  is  all  right  in  the  town  of  2,000  and 
what  is  right  in  a  city  of  20,000  or  more,  but  isn't  the 
principle  the  same  ? 

Take  this  department's  motto,  "What  to  buy  and 
how  to  sell  it."  Ever  strike  you  how  much  ginger  is 
secreted  within  this  little  group  of  words  ?  Maybe  most 
of  you  have  not  ever  given  it  a  passing  thought,  but  if 
that  is  the  case  you've  missed  a  pile  of  good  things  that 
you  can't  afford  to  let  slip  any  longer.  The  sum  total 
of  success  is  bound  up  in  these  eight  simple  words,  and 
yet  some  of  you  never  thought  so. 

The  Selling  End. 

Just  a  word  on  methods.  Suppose,  now,  the  dress 
goods  department  has  slipped  a  cog  and  appears  to  be, 
or  actually  is,  not  paying  its  way.  Goods  seem  to  be 
well  bought,  clerks  are  good  enough.  What,  then,  is  the 
reason  of  this  unreasonable  drag  ?  Ah,  is  it  that  an- 
other store  has  silently  but  surely  won  its  way  into  the 
women's  confidence  by  marked  attention  to  fashion's 
foibles;  by  judicious  spreading  of  advance  information 
regarding  styles  of  dress;  by  wise  hints  to  Mrs.  Smith 
or  Mrs.  Jones  that  there  is  going  to  be  an  unusual 
change  in  next  season's  styles  ;  or  has  dropped  a  word 
here  and  there  to  .encourage  inquiry,  and  then  freely 
imparted  whatever  information  can  be  given  in  the  mat- 
ter of  dress  ? 

These  points  embody  the  acme  of  clever  business  get- 
ting. Yes,  far  more  potent  are  they  than  price  features 
can  ever  be.  Not  what  you  do  altogether,  but  the  way 
it's  done,  must  be  the  platform  on  which  you  stand  for 
judgment.  Then  why  not  drop  out  all  or  some  of  the 
dozen  planks  and  fill  in  with  new  ones,  the  fresh,  attrac- 
tive kind  ? 

Take  that  dress  goods  department  and  yank  it 
around  somewhat.  If  you're  close  enough  to  a  big  city 
come  in  for  a  day.  Even  if  you  don't  buy  a  dollar's 
worth,  you'll  get  a  mental  invigorating  worth  double 
the  price  of  admission.  Go  back  home  then  and  be  in- 
terviewed  by   your     local     paper.       Talk   some,    but   not 


enough  to  tell  all  you  know.  Never  tell  all  you  know  at 
one  sitting.  There  is  more  eloquence  in  silence  at  a 
given  point  than  there  is  in  much  speaking.  Let  your 
reserve  be  such  as  to  draw  comment  from  the  newsman, 
and  lead  to  the  inference  that  "Brown  appears  to  have 
got  in  touch  with  some  really  clever  things,"  although 
he  didn't  say  so  in  so  many  words. 


MARITIME   GOSSIP. 


St.   John,  N.B.,  Feb.  22,  1906. 

ST.  JOHN  dry  goods  firms  have  not  suffered  greatly  by 
fire  in  recent  years,  but  a  week  ago  two  concerns 
met  with  serious  losses,  when  fire  broke  out  near 
Messrs.  Brock  &  Paterson's  wholesale  millinery  estab- 
lishment on  King  street.  The  two  firms  referred  to  are 
those  of  Messrs.  Brock  &  Paterson  and  the  American 
Clothing  House.  Messrs.  Vaisse  &  Company,  and  Mr. 
Sidney  Melaney,  tailor,  also  lost  through  the  fire,  as  did 
several  firms  engaged  in  kinds  of  trade  in  nowise  related 
to  the  dry  goods  business. 

*  *  * 

The  fire,  one  of  the  worst  St.  John  has  had  for 
some  time,  is  said  to  have  started  from  one  of  Brock  & 
Paterson's  furnaces.  The  stock  of  this  firm  was  prac- 
tically wiped  out.  On  it,  however,  was  over  $60,000  of 
insurance.  On  the  firm's  building  the  insurance  was 
about  $12,000.  The  American  Clothing  House,  Mr. 
Lisle  Isaacs,  proprietor,  carried  about  $4,000  insurance 
on  stock  and  fixtures.  The  loss  met  with  was  much 
heavier.  The  Vaisse  loss  was  not  very  heavy,  but  Mr. 
Melaney  had  but  little  insurance.  Messrs.  Brock  &  Pat- 
erson have  temporary  quarters  on  Prince  William  street. 

»  t  * 

The  Princess  costume  is  not  yet  going  out  of  favor. 
Dealers  in  costumes  and  dressmakers  generally  are  look- 
ing for  strong  demand  for  the  Princess  style  of  garment 
this  Spring.  Organdies,  voiles,  and  tulles  are  expected 
to  be  greatly  in  demand  in  the  Princess  variety. 

Overplaids  promise  to  hold  a  strong  place  in  the 
good  opinion  of  the  ladies  of  taste  this  year.  While  all 
do  not  regard  these  goods  as  highly  as  some  ladies  of 
fashion,   they   are  certain  to  be   sturdy  sellers  if  present 

indications  are  not  false  indications. 

*  ^  * 

Generally  conditions  are  satisfactory  in  St.  John  and 
elsewhere,  but  the  unexpectedly  mild  Winter  upset  the 
calculations  of  some  drygoodsmen,  and  business  suffered 
consequently.  The  effect  of  these  mistaken  calculations 
may  later  prove  to  have  been  serious  for  some  of  the 
smaller  dry  goods  concerns.  So  far,  however,  none 
seem  to  have  been  brought  into  financial  difficulties.  At 
present  the  outlook  is  somewhat  better  than  a  short 
time  ago,   and  complaint  is  not  heard. 

*  *  * 

Has  St.  John  too  many  dry  goods  stores  ?  The 
question  will  be  answered  in  different  ways  by  different 
persons,  but  should  it  not  be  answered  in  the  affirma- 
tive ?  Several  city  dry  goods  firms  have  been  compelled 
to  cease  operations  in  the  past  few  months.  The  won- 
der is  that  more,  especially  the  smaller  stores,  should 
not  have  closed.  No  one  would  wish  to  see  the  city 
with  less  than  the  number  of  stores  for  which  there  is 
business,  but  it  would  seem  clear  that  of  profitable 
business  there  is  not  sufficient  for  the  number  of  stores. 
Certainly,  however,  some  of  the  smaller  establishments 
cannot  continue  to  prosper  in  the  face  of  the  compe- 
tition that  must  exist.  Fewer  shops  and,  in  some  cases 
at  least,  better  selected  stocks  are  desirable. 
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"LAW,"  Bradford 
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MOHAIRS 


(Registered) 


Unique  Specialite 

Mohair  De  Soie 

Of  Wonderful  Texture  and  Exceptional  Brilliancy 


Rainproof  Goods 

Latest   Productions 

Brilliantine  Suitings 

At  Popular  Prices 


Law,  Russell  &  Co., 

Converters  of  Bradford  Goods         united 

BRADFORD  and  LONDON. 
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DISPLAY  FIXTURES 


O 
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Millinery  Mirrors      ^     Tie  and  Glove  Stand 

Bevelled  French  Plate  Mirror,  Metal  27  in.  high.     J"»fc T 

Frame,  Felt  Covered  Bottom.  a»  . 

Price  $5.75  ^  ■  PnCe  $150APR    I  fQ 

Two  most  necessary  stands.  Easter  is  nearly 
here  and  your  fancy  goods  must  be  displayed. 
Write  for  illustrated  catalogue. 

TORONTO  BRASS  MFG.  CO. 

17-21  Temperance  Street  *  *  TORONTO  / 


No.  607 


Lamson  Rapid  Spring 
Cash  Carrier .^^ 

The  Modern  Labor  and  Money  Saver. 


Write  for  particulars 


LAMSON  CONSOLIDATED 
STORE  SERVICE  CO. 

126  Wellington  Street  West,  TORONTO. 


Pointers  for  the  Year  1906 


You   must   show   the 
right  goods 


But 


If  you  do  not  show  them 
in  the  right  way  you  may 
lose  the  sale. 


LUXFER 


Sidewalk 
and  Window 


PRISMS 


Many  Business  Houses  have 
profited  by  our  1905  sug= 
gestion. 


And 


Installed  our  Window 
Prisms 


They  now   reap  the   benefit 


LUXFER  PRISM  CO. 


LIMITED, 


TORONTO   AND 
MONTREAL 
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EARLY  PREPARATIONS. 

ECORATORS,   who,   by  virtue  of  their  ability 
are   termed   "leaders,"   are  already  to  a  man 
busily   engaged   in   preparing   for  that   annual 
occasion,    the    Easter   showing.      When   decor- 
ative innovations  are  in  mind  for  any  special 
occasion  such     as     this,     and  especially  if  any  elaborate 
creations  are     desired,     it     is    well  to  take  time  by  the 
forelock. 

The  wide  awake  trimmer  leaves  no  stone  unturned 
and  loses  no  opportunity^*?'  this  time  of  year  to  prepare 
for  that  second  grea#vexhibition  of  the  calandar — for  the 
Easter  display  in   importance  ranks   second   only   to     the 


goods,  silks,  costumes,  wraps,  shoes,  gloves,  in  fact 
every  article  of  apparel,  are  not  complete.  Already 
many,  and  soon  all,  of  these  new  and  beautiful  things 
will  be  tumbling  in,  and  the  decorator  will  have  no  ex- 
cuse for  not  rising  to  the  occasion  to  create  startling 
displays. 

The   city   trimmers     seem     awake   to   the   advantages 
which   the   Spring  season  brings  with  it  in  this  respect, 
and  as  a  consequence  are  straining  every  nerve  'to  war- 
rant the  praise  and  commendation  of  the  public. 
Treatment  for  Pillars. 

We   have  been   asked  to     suggest     a     treatment     for 
columns     or     pillars   suitable  for  Easter     on   the   street 


No.  1— A  Holiday  Display 
Dressed  by   H.   Robinson,  for  R.  McKay  &  Co.,   Hamilton. 


usual  Christmas  exhibit.  In  fact  the  public  has  become 
so  accustomed  to  repeated  showings  of  Fall  and  Winter 
fabrics  during  the  long  drawn  out  period  since  cold  wea- 
ther was  due,  that  a  display  of  the  new,  airy  stuffs  and 
beautiful  springlike  conceits,  which  make  their  initial 
bow  at  Easter,  are  a  welcome  and  pleasant  change. 
Hence  the  decorator's  work  is,  if  anything,  looked  for- 
ward to  more  eagerly  at  that  time  than  at  any  other 
season.  Having  his  public  in  such  an  expectant  state  of 
mind  he  is  assured  of  his  work  being  received  interested- 
ly  at   least. 

Precedent   for  Easter. 

Precedent  has  established  Easter  as  the  time  for  Spring 
millinery  and  costumes  to  blossom  into  view,  so  that 
any   preparations    which    do    not    include    millinery,    dress 


floor  of  a  store.  Most  of  these  are  plain,  unadorned, 
and  from  six  to  twelve  inches  in  diameter. 

Up  to  a  height  of  six  feet  or  more  they  are  usually 
painted  a  dark  shade.  Above  this,  the  same  white  or 
light  shade  of  the  ceiling.  Cover  the  white  portion 
with  thin  layers  of  cocoanut  fibre,  which  should  be  put 
on  in  such  a  manner  as  to  closely  imitate  the  rough 
scale-like  bark  of  the  cocoanut  palm.  If  this  part  of  the 
work  is  nicely  done,  the  result  will  be  a  very  clever 
imitation  of  those  straight  and  limbless  tropical  trees. 

From  a  three  or  four-foot  section  just  below  the 
ceiling  (the  exact  measurement  to  be  regulated  accord- 
ing to  height  of  ceiling)  there  should  protude  here  and 
there  some  of  the  stem  and  spiked  fronds  of  the  palm 
leaf — a  dozen  or  more  of  these  leaves  for  each  column. 
Remember  to  work  from  the  top  downward 
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These  rows  of  palm  trees,  with  their  large  spreading 
leaves  rising  above  and  overtopping  the  many  fixtures, 
produce  an  effect  that  is  unusually  pleasing  because  of 
its  originality,  appropriateness,  and  evident  good  taste. 
This  idea  was  originated  but  three     years     ago     in  the 


No.  "2. — fancy  uoous  wii.uow 
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middle  western  states,     and  has  not  been  used   to     any 
appreciable  extent  in  Canada. 

Another  Treatment. 

During  February  is  orchard  pruning  time,  and  any 
amount  of  fine  symetrical  apple  boughs  can  be  picked  up. 
for  the  asking.  These  branches  can  be  splendidly  utilized 
for  interior  store  decorations,  as  well  as  for  the  afore- 
said pillars. 

The  best  results  are  obtained  by  starting  at  the  top 
of  the  pillars  with  small  branches  and  working  down, 
increasing  the  length  of  the  boughs  as  you  descend.  Arti- 
ficial apple  leaves  in  small  quantities  are  attached  to  the 
boughs,  and  apple  blossoms  and  buds  in  profusion.  It 
should  be  remembered  that  the  blossom  predominates, 
as  in  nature.  If  the  boughs  are  arranged  symetrically 
the  general  effect  will  be  decidedly  pleasing  and  the  re- 
sult worthy  all  the  time  expended  in  its  construction. 
Caged  birds  here  and  there  throughout  this  display  add 
a  touch  of  nature  which  is  heightened  if  the  cages  are 
hidden  from  view,  and  the  presence  of  the  songsters  in 
dicated  only  by  their  warbling. 

Over  Ledge  Trim. 

In  conjunction  with  either  of  the  ideas  suggested  for 
store  pillars  a  pretty  ceiling  treatment  for  between  the 
pillars  and  over  the  ledges  is  formed  of  a  system  of 
lambrequins,  (made  in  any  size  or  style  suited  to  the 
spaces  to  be  decorated) ,  and  constructed  of  silver  cater- 
pillar tinsel  about  threequarters  of  an  inch  in  diameter. 

This  series  of  lambrequins  is  usually  divided  or 
spaced  by  intervening  trims  of  fancy  fabrics,  dress  ma- 
terials, waist  goods,  wash  goods,  silks,  etc.  The  best 
effect  is  obtained  by  cutting  the  tinsel  into  graduated 
lengths  and  finishing,  the  top  or  heading  with  garlands 
of  the  same.  Much  ingenuity  can  be  exercised  in  de- 
signs or  the  whole  building  can  be  arranged  with  the 
same   design    throughout. 

The  sparkling,   glittering  and  airy  effect  of   this  silv- 


ery tinsel  drapery  is  simply  astounding  even  in  daylight, 
but  the  real  beauty  of  the  trim  is  not  realized  or  appar- 
ent until  the  building  is  lighted  up,  when  the  result  is 
so  gratifying  to  all  that  whatever  expense  has  been  in- 
curred will  not  be  thought  excessive.  This  trim  is  good 
advertising,  and  will  bring  men  to  your  place  of  business 
who  are  seldom  seen  any  where  but  in  a  men's  store, 
while  you  have  the  misses,  maids  and  matrons  solid. 

A  Beautiful  Design. 

In  the  workroom  of  a  western  decorator  to  which  we 
last  week  paid  a  visit,  most  elaborate  designs  for  both 
window  and  store  decoration  are  in  course  of  construc- 
tion. The  trimmer  is  building  a  number  of  lattice  work 
articles  of  bamboo,  with  which  to  span  the  main  aisle 
of  his  store. 

The  interslices  of  lattice  work  are  entwined  with 
artificial  lillies,  roses,  and  other  flowers,  which  peep 
most  naturally  from  abundant  green  foliage.  The  effect 
of  these  arches  is  sure  to  be  entrancingly  beautiful,  and 
the  scheme  is  most  appropriately  suggestive  of  the  sea- 
son when  one's  thoughts  run  to  beauty,  and  poets  receive 
their  inspiration. 

But  he  is  not  running  many  chances  about  the  suc- 
cess or  failure  of  his  decoration,  this  trimmer.  He  is 
not  satisfied  to  build  his  arches  in  sections  and  lay  them 
idly  by  to  await  the  time  for  erection.  He  is  putting 
them  together  and  twisting  and  turning  every  flower  and 
every  leaf  into  place,  and  he  is  doing  more.  He  is 
erecting  one  of  the  arches  upon  an  upper  floor,  reserved 
for  window  dressing  accessories,  in  order  to  see  plainly 
the  general  effect,  and  to  discover  if  there  be  any  short- 
comings, so  that  the  display  will  be  as  nearly  perfect  as 
possible  when  at  last  it  is  put  into  position.  It  is  just 
this  careful  scrutinizing  attention  to  little  details  which 
bespeaks  the  true  and  successful  artist  and  decorator. 
A  More  Pretention  Scheme. 

In  another  decorator's  den  a  most  pretentious  scheme 
is  under   way.      The  lattice     work     effect  is  being     con- 


No.  3  — Ribbon  Display 
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structed  here  also,  but  in  a  widely  different  way.  It  is 
for  a  window  decoration,  and  is  made  of  ordinary  laths, 
covered  with  plaster  of  paris  in  the  stucco  effect  which 
some  decorators  have  gone  mildly  mad  over. 

We  regret  that  we  are  unable  to  give  fuller  details  of 
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Cut  illustrating  attractiveness 
of  our  Sheet  Metal  Fronts 

RE  you  satisfied  with  the  exterior 
and  interior  appearance  of  your 
store  ? 


A 


We  can  help  you  quickly  and  cheaply 
to  convert  an  old  store  into  a  hand- 
some new  one,  with  our 

Galvanized  Steel  Fronts 


.  .    .  and    our  .  .    . 

Classical  Metal  Ceilings 

Successful  men  are  rarely  found  in 
.unattractive  premises.  This  is  the  time 
of  the  year  to  make  the  improvements. 

Our  ceilings  go  on  over  plaster  and 
the  work  can  be  done  without  dis- 
turbing business. 

ASK  FOR  OUR   CATALOGUES 


The  Metal  Shingle  &  Siding  Co.,  United,     Preston,  Ont. 


PALMENBERG  PERFECTION 


-; 


"ti 


Patented 

For  Manufacturers  and  Retailers 

NEW 
MODELS 

1906 

Write  for  Folder  giving  com- 
plete details  with  handsome 
illustrations  of  our  new  form 
models  as  confirmed  at  the 
leading  fashion  centers  here 
and   abroad, 


Su  't  Form  Xo   to  R. 


J.  R.  PALMENBERG'S  SONS 


710  broadway,  NEW  YORK,  U.S.A. 


FACTORY 

89  and  91  W.  Third  St.  (established  over 50  years). 

Manufacturers  of  Papier  Mache  Forms,  Wax  Figures,Finest  Metal  Display  Fixtures,etc. 


maSumr    PLAY     TRUMPS 


WHEN    IN    THE    DARK 


1  NSTALL: 


ACETYLENE 

Look    into     the    merits    of     this 
Modern    System    of    Lighting. 


THE  CONTINENTAL  HEAT  AND  LIGHT  CO. 

MONTREAL 
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The  Weir  Wardrobe  System 


(PATENTED) 


ENDORSED  BY  THE  LEADING  MERCHANTS 
IN   CANADA 


Each    Wardrobe  complete  in  itself,  fitting  together  in  sectional    form,  so   that  any 
number  may  be  placed  together  to  make  an  outfit. 

Carrying  capacity  of  each  Slide  25  suits, 
overcoats,  costumes  or  mantles.  All  wardrobes 
having  two  slides  complete  with  hangers. 

SIZE  :— Width,  28^  inches  ;  depth,  48 
inches  ;  height,  6  feet,  6  inches. 


We  Have  the  Only  Trouser  Slide 
in  Existence 


CATALOGUES,   TESTIMONIALS    and    PRICE   LISTS 
FORWARDED  ON  APPLICATION  TO 


THE     HEAD   OFFICE 


URNEQ 
■8.19Q6- 

A  .m  tm 


THE  WEIR  WARDROBE  COMPANY 

Lombard  Street,    WINNIPEG,  CANADA.  Limited 

or    to     42  Adelaide  Street,  West.  TORONTO.    ONTARIO 


40«rc.fi 


CLATWORTHY  &  SON 


Improved    Ideal    Fitting  Stand 

Patented 

Dressmakers,  Milliners  and  Dry  Goods  Merchants  when 
in  the  city  should  call  at  our  showrooms  and  see  sam- 
ple. The  only  one  having  Latest  Improvements. 
Our  stock  also  comprises  the  largest  and  best  range  of 
Hat  and  Milliners'  Stands,  Wax  Figures 
and  Clothing  Forms  in  the  country  and  at  lowest 
prices.  Mirrors,  all  sizes.  Ribbon  and  Glove 
Cabinets,  Silent  Salesmen,  Show  Cases, 
Mantle  Racks,  etc. 

Call,  or  send  for  large  catalogue. 

NOTE    ADDRESS 

Clatworthy  &  Son 

38-40  Adelaide  West,  Toronto,  Ont 


ILLUSTRATE 
YOUR   ADS.  ? 

,A  bright  design  often  goes 
a  long  way  to  increase  the 
effectiveness  of  a  good  adver- 
tisement. 

Our  Pictorial  Ad.  Depart- 
ment is  designed  to  assist  our 
patrons  to  improve  the  quality 
of  their  advertising  at  the 
lowest  possible  cost. 

Our  artist  will  submit 
sketches  to  suit  any  trade  and 
fi n ish  sketches  when  approved. 

|ust  the  actual  work  of 
artist  and  cost  of  plate  will  be 
charged  for. 

Your  advertisement  >  i  1 
standout  distinctively.  It  will 
be  exclusive.     It  w.ill  pay. 

Don't  hesitate  to  ask  for 
what  you  want.  We  will 
see  that  you  get  it  promptly. 

Pictorial  Advt.  Dept. 
TheMacLEAN  PUBLISHING  CO.,  Limited 
Montreal,  Toronto,  Winnipeg^. 
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this  last  exhibit.  We  are  bound  to  secrecy,  for  the  time 
being  at  least.  The  originator  of  the  display  regards  it 
as  so  entirely  original  that  he  is  fearful  lest  some  one 
may  steal  some  of  his  "thunder."  We,  however,  have 
"hinted"  enough  to  allow  an  expert  to  get  his  thinking 
cap  adjusted  and  do  things  for  himself  on  similar  lines. 

Easter  Window  Helps. 

For  window  ceiling  or  front  close  to  glass  hang  a 
lambrequin  formed  of  eggshells,  tipped  at  each  lower  end 
with  a  cluster  of  three  half  shells  as  a  tassel.  String 
the  shells  on  black  linen  thread  with  a  darning  needle, 
dome  end  up,  and  space  them  about  five  inches  apart, 
arranging  the  accurate  spacing  by  tyeing  a  shoe  peg  un- 
der the  dome  of  each  half  shell. 

For  a  background  use  pale  blue,  stretched  plainly,  of 
any  material  convenient,  but  72-ineh  felt  is  preferable. 
Over  this,  for  a  dado  or     border,    cut  the  edge  or  slice 


top.  We  have  noticed  some  attempts  in  this  line  that 
were  a  sad  parody  on  the  real  article.  The  balance  of 
the  window  floor  can  be  utilized  for  whatever  lines  you 
wish  to  display,  according  to  your  own  ideas  or  what 
your  resources  are  in  stock. 

The  large  eggs  are  made  on  a  foundation  of  gradu- 
ated sized  hoops,  over  which  are  tacked  tapering  staves 
of  strawboard,  after  the  desired  curves  have  been  ob- 
tained. The  trimming  or  decorating  of  these  large  eggs 
can  be  nicely  done  in  rippled  cheese  cloth,  lawn,  white 
shaker  flannel,  or  Swiss  spot  muslins. 

What  You  Will  Display. 

In  an  earlier  part  of  this  article  we  suggested  what 
you  ought  to  display  as  suitable  and  seasonable  mer- 
chandise, but  what  you  shall  display  will,  of  course,  be 
governed  by  the  stock  you  carry,  and  the  lines  which,  in 
your  own  judgment,  should  be  shown  first,  and  be  in  ac- 


edge  of  brown  felt  into  the  forms  of  three  hares,  hitched 
tandem,  drawing  a  chariot  in  which  a  fourth  hare  is 
acting  as  driver.  The  ground  outline  should  be  undu- 
lating, up  hill,  and  down  dale,  over  which  the  hares  are 
running  at  full  speed  in  groups  of  three.  This  brown, 
cut-out  design  should  then  be  pasted  or  stitched  to  the 
blue  background. 

Window  Floor  Next  Glass. 
Call  upon  your  boy  friends  for  all  the  different  varie- 
ties of  the  larger  birds'  eggs,  but  if  not.  available  hens' 
eggs  will  answer,  and  arrange  these  in  nests  a  foot 
apart  around  the  front  and  side  panes  oE  the  window 
close  to  glass.  Make  the  nests  full,  loose  and  fluffy  of 
Swiss  spot  muslin,  and  if  you  can  get  different  varieties 
of  eggs  put  different  colors  in  each  nest.  Make  one  or 
more  large  eggs  for  the  centre  of  the  window,  the  size  to 
be  regulated  by  the  size  of  your  window,  and  see  that 
the  egg  is  properly  shaped,  with  jagged,  broken  edges  at 


cordance  with  local  and  weather  conditions.  It  almost 
seems  that  the  new  muslins  and  wash  goods,  with  their 
strikingly  handsome  color  combinations  and  unique  pat- 
terns, which  look  as  if,  in  their  filmy  loveliness,  they 
had  been  stretched  over  nature's  bloom-burdened  banks 
and  the  sun  had  kissed  their  colors  through,  would  take 
predominence  over  all  other  fabrics.  They  will  be  given 
the  post  of  honor  in  the  exhibits  of  more  than  one  store 
to  draw  the  passer-by  through  the  portals  of  their 
establishments. 

The  Manner  of  Display. 

As  to  the  manner  of  displaying  these  new  goods, 
nothing  strikingly  novel  is  anticipated,  as  the  decorating 
policy  of  the  majority  has  changed  wonderously  within 
the  past  two  years.  The  sensational  methods  of  display 
which  were  in  high  favor  at  that  time  have  been  re- 
placed by  showings  of  a  more  refined  and  dignified  type. 
This  is,  generally  speaking,  of  course,  and  for  the  larger 
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retail  houses,  for  it  roust  be  admitted  that  there  are 
still  not  a  few  houses,  among  which  are  some  with  large 
turnovers,  which  cling  to  old-fashioned  methods  of  win- 
dow publicity. 

The  style  which  is  now  usually  pursued  is  simplicity 
itself,  and  consists  chiefly  in  displaying  the  merchandise 
so  that  each  piece  stands  unadorned,  unembellished,  or 
unheightened  by  any  foreign  or  fanciful  decorative  scheme 
and  bids  fair  for  recognition  merely  by  its   own  beauty 

and  attractiveness. 

Tone  Promoters. 

It  must  be  remembered  that  some  city  houses  do  not 
utilize  their  windows  at  Easter  time  for  the  purpose  of 
selling  goods  in  the  generally  accepted  meaning  of  the 
term.  That  is,  they  are  not  filled  with  the  class  of  mer- 
chandise which  is,  by  nature  of  its  price,  calculated  to 
draw  new  custom.  On  the  other  hand,  these  merchants 
have  come  to  regard  the  windows  at  special  seasons  as 
a  sort  of  "tone  promoter,"  as  an  adjunct  to  their 
establishments,  which  can  be  depended  upon  greatly  to 
influence  the  public  into  considering  their  stores  as  being 
of  the  highest  class  and  up-to-date  in  everything  re- 
spectirg  the  class  of  merchandise  brought  out  for  each 
season's   business. 

Fixtures  in  Windows. 

In  the  large  American  houses  overhead  draperies  are 
now  seldom  used  to  any  appreciable  extent.  Most  of  the 
windows  have  mirrored  backgrounds  and  sides,  the  lat- 
ter being  removable,  of  course,  so  that  one  long  stretch 
or  battery  of  window  space  may  be  utilized  for  a  pro- 
digious showing  of  one  class  of  goods  for  special  sale 
windows,  or  divided  off  into  as  many  sections  as  the 
exigencies  of  the  case  demand. 

It  has  come  to  be  generally  recognized  that  elaborate 
decorative  schemes,  while  they  catch  the  eye  and  call 
forth  the  admiration  and  praise  of  a  certain  part  of  the 
community,  detract  from  and  mar  the  beauty  of  the 
higher  classes  of  goods,  and  there  are  no  two  lines,  per- 
haps, that  are  entitled  to  be  included  in  this  high-class 
category  more  than  Spring  silks  and  Summer  wash 
fabrics  of  the  finer  grades. 

Spring  Millinery. 
Speaking  of  Spring  silks  and  wash  goods  reminds  us 
that  the  season  is  now  at  hand  for  a  full  consideration 
of  the  millinery  subject.  Soon  the  women  of  every  com- 
munity will  be  interested  in  the  creations  which  come 
from  the  deft  fingers  of  the  milliners,  and  as  there  is  no 
class  of  goods  which  lends  itself  more  gracefully  to  dec- 
orative schemes  which  have  for  their  purpose  the  im- 
parting to  the  store  of  a  springlike  appearance  than  the 
various  articles  which  go  to  make  up  the  untrimmed 
millinery  stock,  it  is  well  for  the  decorator  to  be  fully 
prepared  to  treat  them  in  the  important  manner  they 
deserve. 

A  Tremendous  Contract. 
Our  readers  should  not  lose  sight  of  the  fact  that 
what,  with  the  new  dry  goods,  silks,  and  all  the  other 
new  goods  which  every  department  has  prepared  for  the 
oncoming  business,  all  hankering  for  a  showing,  they  will 
be  apt  to  find  in  a  few  weeks  from  now  that  they  are 
fairly  swamped  and  submerged  under  the  prodigious  am- 
ount of  work  which  is  cut  out  for  them.  It  is  therefore 
incumbent  upon  the  wide  awake  trimmer  to  make  every 
preparation  that  he  possibly  can,  and  as  quickly  as 
possible,  so  that  when  the  time  comes  for  the  Easter 
opening  he  will  have  all  his  subjects  well  in  hand 

This  being  the  case,  those  trimmers  who  would  add 
lustre  to  their  reputations  as  evolvers  of  unique  ex- 
hibits,  cannot     hope    to  cope  with     the     work  of  other 


artists  unless  they  are  fully  prepared  with  schemes, 
plans,  foundations,  and  backgrounds,  so  that  when  the 
time  comes  to  perfect  the  exhibits  they  will  be  free  from 
the  whirl  of  excitement  and  puzzling  state  of  chaos 
which  always  attends  hurried  operations. 

W.    R.   McCOLL. 

ILLUSTRATIONS. 

No.  1. — The  background  of  this  window  was  dark  red 
valour  plush  with  white-frosted  holly  and  red  berries. 
The -upper  background  design  represents  a  night  scene. 
It  was  cut  from  green  felt  and  appliqued  on  sky  blue 
felt.  The  reindeers  were  cut  from  brown  felt.  Diamond 
dust  was  used  over  the  design  to  represent  frost.  The 
drop  curtain  was  used  to  hid  top  of  window  and  was 
made  of  yard  wide  white  flannelette.  The  scroll  design 
was  cut  from  green  felt  and  pasted  on.  The  gilt  chair, 
with  a  fine  opera  cloak  and  a  pair  of  long  white  kid 
gloves  thrown  carelessly  over,  added  to  the  effect.  A 
large  bouquet  of  American  beauty  roses  and  three  fern 
plants  completed  the  display,  which  was  much  admired. 
On  the  right-hand  side  of  design  was  a  house  cut  from 
red  felt  and  marked  to  represent  brick,  but  does  not 
show  in  photo  on  account  of  the  pillar.  Size  of  window 
7x18  feet. 

Nos.  2  and  3. — View  of  two  small  windows  with  the 
same  background  idea  as  was  used  in  No.  1.  The  ar- 
rangement of  the  fancy  goods  and  ribbons  can  be  readily 
seen. 

No.  4. — In  the  interior  view  of  Home  &  Spice's  dry 
goods  department  is  given  a  fine  example  of  compact, 
orderly  and  attractive  arrangement.  Practically  all 
lines  of  dry  goods  merchandise  are  shown,  yet  the  whole 
effect  is  of  good  taste  and  usefulness.  The  arrangement 
of  silent  salesman  and  tables  is  good,  and  the  stock  is 
so  placed  that  it  can  be  easily  handled  by  the  salesman. 
The  partners  are  to  be  commended  for  their  enterprise. 


WILL    ERECT    WAREHOUSE. 

THE   annual  meeting     of    Thos.   Ryan     &   Company, 
Limited,    wholesale   dealers   in     boots     and   shoes, 
Winnipeg,  was  held  at  their  office  on  February  28, 
and   the  following     shareholders   were   present  :     Thomas 
Ryan,  George  Ryan,  T.  D.  McGee,  Thomas  M.   Ryan,   J. 
P.   Clarke,  A.  McKillop  and  W.   J.    Stevenson. 

The  reports  presented  for  the  year  showed  the  largest 
volume  of  business  in  the  history  of  the  company,  and 
the  results  excellent. 

The  officers  elected  for  the  ensuing  year  were  : 
President,  Thomas  Ryan;  vice-president,  George  Ryan; 
secretary-treasurer,  T.  D.  McGee.  The  board  of  direc- 
tors consist  of  the  above  named,  and  Thomas  M.  Ryan, 
J.  P.  Clarke  and  A.  McKillop. 

Many  points  of  interest  were  discussed  as  to  how 
the  best  interests  of  the  company  could  be  promoted. 

The  president  outlined  the  company's  policy  for  the 
coming  year,  which  was  readily  endorsed  by  the  direc- 
tors,   namely  : 

That  the  authorized  capital  be  increased  to  four  hun- 
dred thousand  dollars. 

That  a  modern  warehouse  be  erected  on  the  com- 
pany's property  on  Princess  street,  sufficiently  large  to 
handle  their  business,  and  that  branches  be  opened  in 
Edmonton  and  in  Calgary  early  in  the  Spring,  to  .enable 
them  to  meet  the  increasing  demands  of  their  western 
trade. 
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Fads  and  Features   for  tHe  Coming'  Season 
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MY  GUARANTEE 

The  skins  in  this  article 
have  been  selected  and 
manufactured  by  us  with 
the  greatest  possible  care, 
and  knowing  this,  we  there- 
fore GUARANTEE  this 
article  against  any  fault 
arising  from  same.  We 
will  willingly  repair  this  arti- 
cle free  of  charge,  should  it 
with  ordinary  usage,  and 
allowing  for  the  nature  of 
fur,  prove  unsatisfactory. 


NED 


/isO? 


MY  GUARANTEE 

The  skins  in  this  article 
have  been  selected  -and 
manufactured  by  us  with 
the  greatest  possible  care, 
and  knowing  this,  we  there- 
fore GUARANTEE  this 
article  against  any  fault 
arising  from  same.  We 
will  willingly  repair  this  arti- 
cle free  of  charge,  should  it 
with  ordinary  usage,  and 
allowing  for  the  nature  of 
tur,  prove  unsatisfactory. 


My  Announcement  for  Another  Season 


The  Season  of  1906-07  finds  me  in  the  front  rank  of  the  manufacturing  Furriers  of  Canada 

is  my  one 


All    my   own    time,   energy  and  attention,    and   the  time,  energy    and 
attention  of  the  staff  at  my  command,  is  devoted 


(1)  TO  BUYING  FURS  in  the  best  market,  for  quantity,  quality  and  price. 

(2)  TO  MANUFACTURING  them  into  garments  second  to  none  in  Canada. 

(3)  TO  SELLING  the  finished  article  at  a  reasonable  profit,  consistent  with  every  satisfaction. 

I  am  making  preparations  for  a  still  larger  output  next  season  and  I  want  a  share  of  your  business. 
Once    a    Customer,    always    a    Customer,   is    my    motto.      I  want  you  to  look  over  my  samples  in  the  hands 
of  my  travellers,  and  I  think  you  will  come  under  this  class. 


My  Absolute  Guarantee,  as  above, 
goes  with  every  article  which 
leaves  my  factory. 


A.  J.  ALEXANDOR 

504-6  St.  Paul  Street,  MONTREAL 


FUR  LINED  COATS  both  for 
ladies  and  gentlemen  is  my  speci- 
alty. I  have  a  magnificent  range 
for  the  coming  season. 
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ST.GREENLEESE  &  SONS 

Wholesale  Furriers 
MONTREAL. 


Size  Rule 

HBii 

6/e    19%  -20% 

6J4.   l93/4   20% 

bVe    20  !4   21/4 

6/2    20%   21^/e 

65/fl    21;       22  i 

6%    21/2   22 Vi 

6%    2l5/a   22% 

7       22!/4   23  & 

7/a    22 Vi   23/2 

ji^irar.Mi 

7%    23%    24%  4 

V/z    233/4l24% 

IB3E31CM 

7%    24/-.    .V/a- 

7%       9?           9C 

1/8       A3           XO 

8        25/4   26/z 

Measurements 

FOR    MANTLES  AND  JACKETS.  inches 

I  to  2  From  neck  to  waist. , 1 

I  to  3  Total  length... 

4  to  5  Half  of  back .. 1 

5  to  6  Continue  to  elbow...... , 

6  to  7  Continue  to  wrist .-' ... 

I  to  8  From  centre  of  neck  ivtr  shoulder  to  h:q/>est  point  of  chest .. 

I  to  I   From  centre  of  neck  jiider  armpit  to  'ne  same  point  back  auiin 

9  to  10  Length  of  waist  under  arm 

II  to  12  Neck  to  s'.ouMer  seam 

Round  neck .. 

Round  burl  ''i.1er  arm,  largest  part . 

Round  w.isl... ' ; 

Roun^  b;ps ....  . ._  ..    i 

skirt 

FO-   CIRCULARS,   MEASURE. 

I  and  2  to  3 .... ,. 

Round  :.».<;k - 

Roum'  L-ist  over  arms.. 


Measurements  For  Gents' Coats  on  back. 
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A  BRIGHER  OUTLOOK. 

COLLECTIONS  improved  remarkably  during 
February  from  every  section  of  Canada,  and 
the  west,  which  has  been  unaccountably  slow, 
finally  made  payments  on  bills  long  past  due. 
Complaints  have  been  bitter  throughout  the 
season  with  respect  to  western  merchants.  After  the 
marketing  of  the  phenomenal  crop  at  good  prices,  many 
houses  were  inclined  to  show  no  leniency,  although  mer- 
chants were  inclined  to  plead  that  their  customers  were 
slow  in  paying  them.  Ontario  and  the  Far  East  paid 
bills,  with  rare  exceptions,  promptly,  while  the  Province 
of  Quebec  proved  disastrous  to  many  firms. 

All  things  considered,  the  season  ended  better  than 
anticipated  during  .January,  and  preparations  for  next 
year  are  made  with  every  confidence.  It  is  not  felt  that 
advance  orders  will  be  phenominal,  as  merchants  will 
naturally  buy  cautiously.  The  price  situation  is  well 
established,  and  there  is  no  prospect  of  low  prices  late 
in  the  season. 

Splendid  Outlook  for  Fur-Lined  Jackets. 

An  increased  sale  for  ladies'  fur-lined  jackets  is  confi- 
dently expected,  and  additional  houses  are  making  ac- 
tive preparations  to  capture  a  share  of  this  trade.  Both 
cloak  and  fur  houses  are  in  line,  although  the  latter, 
generally  speaking,  show  a  larger  variety  and  a  more 
expensive  range.  Some  fur  houses  have  gone  so  far  as 
to  specialize  in  this  particular,  and  the  large  range 
shown  should  contribute  to  the  growing  importance  of 
this  branch  of  the  trade.  Particular  attention  is  paid 
to  make,  finish  and  fit,  and  garments  show  better  work- 
manship than  was  noted  last  season.  Black  shells  are, 
as  usual,  staple,  but  a  good  sprinkling  of  green,  purple, 
grey  and  brown  coats  are  shown.  Styles  show  a  tend- 
ency  for  loose  comfortable  garments. 

Within  Reach  of  All. 

These  garments  are  generally  supposed  to  be  avail- 
able only  for  the  very  well-to-do,  but  the  new  lines  cater 
to  all  classes,  as  reliable  fur-lined  garments  are  shown 
from  $25  to  over  $100.  Broadly  speaking,  prices  are 
higher  than  last  season,  as  all  kinds  of  linings  have  ad- 
vanced from  25  per  cent,  to  50  per  cent.,  while  various 
other  materials  show  an  increase  and  good  labor  is 
even  higher  than  a  year  ago.  However,  there  is  every 
reason  to  believe  these  garments  will  expand  in  favor  in 
sympathy  with  the  demand  across  the  line,  and  higher 
prices,  instead  of  restricting  trade,  will  arouse  new  in- 
terest. The  increased  cost  of  rat  and  hamster  linings 
will  not  act  adversely. 

Ingenious  combinations  are  noted  in  these  coats, 
and  nearly  every  fur  is  used  to  advantage  on  the  collars. 
A  Jap  mink  collar  looked  well  on  a  green  shell  coat  for 
a  popular  line  around  $40.  This  coat  was  in  a  long, 
loose  model,  while  a  brown  one  in  semi-fitting  style. 
with  grey  and  white  squirrel  lining,  and  a  real  mink 
collar,  is  a  good  example  of  high-class  ones  around  $90. 
Alaska  sable  is  also  used  largely  on  the  collars.  In  a 
populai-priced  number,  around  $25,  an  opposum  lining 
was  noticed,  which  closely  resembled  the  grey  and  white 
squirrel.  It  is  a  warm  serviceable  lining  and  finished 
with  an  Alaska  sable  collar  on  a  black  shell,  looks  like 
a  strong  seller.  In  men's  fur-lined  coats  the  stereotyped 
lines  are  shown  with  Persian  lamb  and  real  otter  collars, 
with  marmot  and  rat  linings.  A  new  feature  is  shown 
in  using  Labrador  sealskin  as  a  lining.  One  house  is 
also  making  a  strong  talking  point  on  a  tearless  pocket, 
which   certainly   meets  a  long-felt  want. 


Neck  Pieces  Look  Attractive. 

Forecasters  for  the  ensuing  season  are  unanimous 
that  everything  in  small  tins  will  be  strong  sellers,  in- 
cluding a  larger  range  than  ever  of  stoles,  ruffs,  throw- 
overs,  etc.  Ornamentation  on  all  these  samples  of  small 
furs  is  avoided  as  much  as  possible,  and  the  predicted 
feeling  for  natural  trimmings,  such  as  heads,  claws  and 
tails,  is  now  a  certainty.  Passementerie  is  mi  the  wane. 
The  extensive  range  of  samples  effectually  disposes  of 
the  arguments  of  pessimists  who  considered  the  vogue  of 
the  fur-lined  jacket,  with  its  large  fur  collar,  would  re- 
strict the  sale  of  all  classes  of  neckwear.  However,  it 
is  not  everyone  who  can  afford  a  fur-lined  jacket,  and 
those  who  can  are  also  certain  to  have  the  small  furs, 
and  this  means  increased  sales.  Furthermore,  fur  neck- 
wear is  worn  in   the  early   Spring  evenings   and  the  cool 
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Furs   of  Isabella    Fox. 


Kail  ones  to  a  large  extent.  All  these  lines  show  no  ma- 
terial change  in  price,  and  the  better  class  houses  abso- 
lutely avoid  the  very  cheap  stuff,  as  quality  of  trimmings 
and  linings  must  necessarily  be  sacrificed  in  cheap  furs. 
Ties  Will  be  Better. 
Across  the  line  ties,  throw-overs,  or  four-in-hands,  as 
they  are  variously  called,  have  had  a  wonderful  sale,  and 
last  year  witnessed  a  decided  increase  in  favor  for  them 
in  Canada.  They  are  shown  from  extremely  cheap  ones 
to  retail  at  $2,  to  those  in  the  most  expensive  furs. 
When  properly  adjusted  nothing  could  be  neater,  and 
they  have  caught  on  well  with  the  trade  in  the  larger 
centres.  It  is  doubtful  if  they  become  strong  favorites 
in  smaller  towns  and  country  districts.  Aside  from  the 
stereotyped  straight  affair,  to  wind  around  the  neck  and 
throw  over  the  shoulder,  a  new  idea  is  shown  in  a  style 
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which  buttons  close  to  the  throat  and  falls  in  three  por- 
tions over  the  chest,  just  where  protection  is  needed. 
The  tendency  to  button  high  at  the  neck  is  followed  very 
largely. 

Stoles  are  in  as  large  a  range  as  a  year  ago,  but  the 
extremely  long  ones  are  not  nearly  so  prominent.  In  a 
cheap  fur  they  look  out  of  place,  and  the  high  rates  for 
good  skins  places  them  out  of  reach  of  all  but  the  very 
wealthy.  A  stole  is  intended  mainly  for  style,  and  will 
continue  to  increase  in  favor  for  high-class  trade,  but 
will  hardly  expand  in  sales  in  smaller  towns.  Ruffs  are 
considered  staples  nowadays,  but  many  houses  feel  the 
vogue  of  ties  will  cut  considerably  into  their  sale.  Any 
of  these  neckpieces  are  good  property,  as  they  can  be 
made  in  all  kinds  of  fur  and  come  within  the  reach  ol 
everyone. 

Caperinec  for  Country  Trade. 

While  the  range  of  neckpieces  will  do  a  splendid  busi- 
ness in  the  larger  centres,  every  house  thoroughly  be- 
lieves caperines  in  several  styles  will  meet  the  wishes  of 
the  general  trade,  and  preparations  have  been  made  ac- 
cordingly. They  are  shown  with  short,  medium  and 
long  fronts,  with  the  latter  well  spoken  of,  and  come  in 
every  conceivable  combination,  from  the  elaborate  white 
Thibet  and  Russian  lamb  for  wedding  purposes,  to  the 
staple  Alaska  sable  and  Persian  lamb  combinations. 
Country  trade  demands  sensible,  reliable  furs,  and  cap- 
erines certainly  fulfil  this  want.  Any  form  of  the  storm 
collar  will  be  in  good  request  throughout  the  entire 
country  next  season.  Another  appreciable  feature  of 
caperines  is  the  better  class  of  furs  represented  than  in 
former  seasons,  when  they  were  considered  a  steady  but 
slow  staple.  Consumers  are  ready  to  buy  better  furs, 
and  this  is  well  illustrated  in  caperines. 

Fur  salesmen  argue  with  reason  that  the  caperine 
absolutely  meets  every  fur  want  of  the  small  purchaser, 
as  it  takes  the  place  of  the  fur  jacket,  fur-lined  coat,  or 
any  of  the  many  neckwear  accessories.  When  the  collar- 
is  down  it  is  as  stylish  as  a  stole,  and  when  severe  wea- 
ther is  encountered  it  is  as  warm  as  a  fur  jacket.  The 
wide  shoulder  effects  and  large  collars  will  be  good  sell- 
ers in  many  of  these  lines. 


NEW   IDEAS    IN    FURS. 

LARGE,  fiat  or  Empire  muffs  closed  last  season  in  a 
very  strong  position,  and  they  are  now  regarded  as 
almost  staple,  judging  by  the  large  number  of 
samples  prepared  for  the  coming  season.  They  are  ex- 
pected to  do  a  larger  share  of  the  trade  than  during  the 
past  season,  although  the  stereotyped  round  variety  will 
sell  in  some  country  districts.  No  matter  in  what  form 
the  large  fiat  muff  is  made  up,  it  is  well  liked  by  fur- 
riers, as  they  secure  more  value  for  their  stock  in  ap- 
pearance, and  practically  every  fur  can  be  utilized. 

The  pillow  muff  is  shown  in  both  round  and  square 
ends,  with  many  variations  in  shape.  One  of  the  new 
ideas  is  to  use  a  cord  and  thus  make  a  regular  satchel 
if  required,  an  opening  being  provided  at  the  top.  This 
pull  string  is  much  employed.  Another  strong  early 
favorite  is  the  square  muff,  which  in  its  original  form 
has  very  sharp  lines,  but  when  skilfully  manipulated  is 
very  attractive.  Ornamentation  will  be  almost  strictly 
confined  to  natural  trimmings,  with  a  preference  for 
heads  and  tails.  This  has  called  into  being  a  number  of 
specialty  houses  for  providing  wholesale  furriers. 

A  fur  which  is  well  worth  watching  closely  in  muffs, 
as  well  as  other  small  pieces,  is  dark  grey  squirrel, 
which,    according     to    authorities,     will    lie    in    strong     de- 


mand. This  fur  is  essentially  becoming,  is  very  light  in 
weight  and  will  appeal  largely  to  the  younger  element. 
Alaska  sable,  which  has  always  been  popular  in  this 
market,  as  opposed  to  the  conservatism  in  the  United 
States,  will,  on  account  of  its  splendid  wearing  quali- 
ties, again  be  very  prominent.  Mink  is  again  taken  hold 
of  by  a  few  houses,  but  many  believe  it  has  reached  the 
zenith  of  its  popularity.  Jap  mink  is  well  spoken  of, 
and  has  been  utilized  by  firms  who  did  not  touch  it  last 
season. 

THE  STAPLE  FUR  JACKET. 

FORTUNATELY   styles   and   furs     show     no    material 
change  in  the  extensive  range  of  ladies'  fur  jackets. 
The  usual  staples   are   again  to   the  fore   and  there 
seems  no  probability  of  any  decrease  in  favor  of  any  par- 
ticular line.     The  Persian  lamb  jacket,   the  desire  of  ail 


women,  is  again  largely  represented,  and  there  are  few 
attempts  to  decry  even  an  increased  favor.  Prices  of 
these  skins  have  advanced  on  an  average  of  nearly  20 
per  cent.,  but  naturally  the  full  effect  will  not  be  felt 
in  the  finished  garment,  as  linings,  trimmings  and 
workmanship  play  no  small  part.  Many  houses  state 
they  can  show  samples  of  equal  quality  with  last  season 
at  a  small  fraction  above  old  prices.      [Regarding  styles, 
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FURS 
~-  FALL 


MENS'  COATS 

COON 

WOMBAT 

WALLABY 

FUR-LINED    COATS 

MINK-LINED  MUSKRAT-LINED 

PERSIAN   LAMB  TRIMMED 
OTTER-TRIMMED 


LADIES'  JACKETS 

PERSIAN   LAMB  MUSKRAT 

ELECTRIC   SEAL  COON 

ASTRACHAN 

LADIES'    CLOTH    JACKETS 

FUR-LINED  AND  TRIMMED 


FULL  LINES  » 

LADIES'    STOLES,     COLLARETTES,     TIES, 

SCARFS,         RUFFS,  MUFFS, 

CAPS,    GAUNTLETS, 

Etc. 


CLOTH    CAPS 

FINE      ASSORTMENT— LATEST      STYLES 
Golfs,  Richmonds  (Inside  Fur  Bands),  Etc.,  Etc. 

TWEED    HATS 
TUQUES        TAMS         SASHES 


WE    CAN    ASSURE    YOU 
that  these  lines  will    be   well  worth 
looking  at.     Don't  place  your  order 
for     FALL,    1906,     without    seeing 
them. 


SWIFT,  COPLAND  &  CO. 


5-17  TO  525  ST.  PAUL  ST. 


MONTREAL 


If  our  Traveller  does  not  call,  drop  us  a  line. 


there  are  wisely  no  material  changes,  as  women  would 
not  buy  these  expensive  garments  if  they  realized  they 
would  be  out  of  fashion  when  a  new  season  comes 
around.  The  staple  coat  for  many  years  in  plain  Per- 
sian lamb,  with  the  box  front  and  light-fitting  back,  and 
close-fitting  collar,  is  again  represented,  while  nothing 
seems  to  have  been  evolved  to  take  the  place  of  the 
Russian  blouse  front,  which  closed  the  season  in  a  strong 
position.  Fur  houses  feel  these  will  be  worn  consider- 
ably. In  this  respect  there  is  a  strong  demand  for  very 
wide  revers,  which  do  not  show  the  lining  when  the 
coat  is  opened. 

Mink  trimming  is  expected  to  again  be  a  favorite  in 
revers  effects,  although  towards  the  end  of  last  season 
the  plain  garment  picked  up  in  favor.  There  are  various 
ways  of  making  the  revers  effects,  and  many  houses  in- 
cline towards  the  narrow  ones  in  order  to  save  on  the 
price  of  the  garment.  One  of  the  new  ideas  is  to  run 
the  revers  to  the  bottom  of  the  coat,  which  is  made  in  a 
double-breasted  form,  thus  securing  an  exceedingly  warm 
garment.  This  coat  can,  of  course,  be  worn  in  the 
single-breasted  way,  showing-  the  fur  down  the  entire 
front  of  the  garment.  The  length  will  again  be  24  inches, 
as  the  largest  seller,  although  the  short  coats  may  be 
shown  as  the  season  progresses,  in  order  to  meet  price. 
In  some  of  the  expensive  lines  fancy  buttons  are  em- 
ployed. 

Grey  Lamb  and  Astrachans. 

Grey  lamb  jackets  are  available,  but  at  considerably 
higher  figures.  Fur  houses  are  never  enthusiastic  about 
this  fur,  as  in  making  a  garment  they  have  the  double 
difficulty  of  matching  both  the  color  and  the  curl,  while 
in  the  Persians  the  only  real  trouble  is  in  securing  uni- 
form curl. 

Astrachans  are  a  much  mooted  question,  and  some 
weak-kneed  firms  feel  they  will  not  do  the  regular  slated 
amount  of  business,  especially  in  Ontario.  However,  the 
fact  that  they  are  displacing  very  cheap  Persian  lambs, 
and  that  for  country  trade  this  coat  is  indispensable, 
seems  a  just  refutation  of  this  argument.  Retail  stocks 
were  well  cleared  of  these  staples  and  new  lines  are  as 
comprehensive  as  ever.  Natural  rat  jackets  are  sure  of 
an  expanding  sale,  and  many  houses  have  prepared  for  an 
exceptional  trade  in  these  lines.  From  the  present  out- 
look these  skins  will  be  in  plentiful  supply,  as  opposed 
to  the  prospective  short  supply  of  astrachans.  Electric 
and  nearseal  jackets  will  again  fill  the  wants  of  those  de- 
sirous of  sightly  goods.  A  tendency  noted  in  all  lines 
is  to  use  brocade  linings  wherever  possible,  especially  in 
the  higher  grades. 

Popular   Furs. 

Muskrats,  both  natural  and  dyed,  will  be  largely 
used,  as  the  price  places  them  within  the  reach  of  the 
majority  of  consumers.  Mink,  which  is  available  at  last 
year's  prices,  is  not  expected  to  sell  as  well,  as  consum- 
ers are  well  supplied  and  will  look  for  something  else. 
Its  imitations  are  considered  to  require  too  much  labor 
for  the  requisite  amount  of  profit,  and  except  where  skil- 
fully manipulated  will  not  show  an  expanding  sale.  Am- 
erican oppossmn,  dyed  to  imitate  stone  martin,  is  one 
of  the  good  things  in  this  class  of  fur,  which  is  rapidly 
rising  in  price,  and  thus  in  popularity.  While  fox  is 
never  largely  used,  Isabella  fox  is  coming  into  favor.  In 
the  very  cheap  furs,  dyed  coon  to  imitate  Alaska  sable 
is  well  thought  of,  while  coney  is  as  good  as  ever;  grey 
squirrel  is  expected  to  prove  extremely  popular  in  all 
small    furs. 
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The  Specialty  Fur  House 


For 


Persian  Lamb  Jackets 


Reasons  why  you  should  get  ac- 
quainted : 

In  modern  business,  specialization 
applies  very  forcibly  to  the  fur  trade. 
The  important  Persian  Lamb  Jacket 
branch  of  the  trade  has  received  a 
great  share  of  our  attention  and  the 
results  have  been  satisfactory,  both  for 
ourselves  and  our  customers. 

For  the  ensuing  season  we  have 
enlarged  our  facilities  in  every  way 
and  are  in  a  position  to  handle  many 
new  accounts  and  mean  to  get  them. 
Business  has  increased  so  largely  that 
to  ensure  the  best  results,  Mr.  E.  E. 
Cummings,  Jr.,  for  many  years'  with 
one  of  the  leading  fur  houses  of  Mon- 
real,  has  been  taken  into  partnership. 

The  advance  in  Persian  and  Russian 
Lamb  skins  has  been  anticipated  and 
we  offer  dependable  lines  of  jackets 
near  old  prices. 

From  the  selection  of  the  skins  to 
the  last  stitch  upon  the  garment  the 
making  of  our  Persian  Lamb  Jacket 
is  handled  by  an  expert.  Skins  are 
selected  under  the  personal  supervision 
of  Mr.  McComber,  and  this  ensures 
only  reliable,  well-matched  garments. 

Expert  tailors  guarantee  good 
workmanship  and  the  finish  of  our 
garments  is  one  of  their  strong  selling 
points.  We  absolutely  guarantee  the 
fit,  while  styles  speak  for  themselves. 

Which  may  we  do  ?  Instruct  our 
traveller  to  see  you,  or  will  you  call 
and  see  us  ? 


C?  Sttfe^wnte^ 


516  St.  Paul  St., 


Montreal 


You  should  seethe  snappy  new 
line  of  the 

Specialty  Furriers 
"Leak  Brand" 

(Regd.) 

RUFFSandMUFFS 


We  show  new  novelties  as 
well  as  all  staple  lines. 

"Leak"  Coats 
Coons 
Astrachan 

Persian   Lamb 
Caracul 
Russian  Pony 
Rat 

Nearseal 

The  above  comprise  some 
of  our  coat  and  jacket  lines. 

Merchants  not  having  re- 
ceived our  new  "Red"  booklet 
please  write. 

Postal  will  bring  man  and 
big  assortment. 


Leak  Fur  Manufacturing  Gn. 

of  Canada,  Limited 

5  and  7  Recollet  St.,  Montreal  P.  0,  Box  633 
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HIGH-CLASS  FURS. 

IT  is  not  every  dealer  who  carries  a  large  stock  of  furs 
for   the   convenience   of   his   richer   patrons.      That   is, 

not  unless  he  is  a  fur  dealer  pure  and  simple,  but  the 
fur  department  of  the  ordinary  retail  merchant's  store 
always  makes  provision  for  a  few  sales  of  really  expen- 
sive goods.  For  this  reason  a  few  words  on  what  will 
be  the  fashionable  furs  among  this  class  is  timely. 

The  popular  furs  will  be  mink,  ermine,  Russian 
sable  and  chinchilla,  just  about  the  same  as  last  year. 
Squirrel,  too,  will  be  very  much  in  demand  this  Fall,  as 
it  was  last  year.  In  the  smaller  articles,  such  as  stoles 
and  muffs,  Persian  lamb  will  be  extensively  used,  point- 
ed fox  fur  is  gradually  working  into  the  ranks  of  popu- 
larity, and  a  good  trade  is  expected  to  be  carried  on  in 
this  line  in  the  course  of  the  next  two  seasons. 

There  are  not  a  great  many  changes  in  the  fashions. 
Already,  although  early  in  the  season,  a  few  new  de- 
signs for  next  season  are  being  shown  by  manufacturers. 
Some  Parisian  houses  are  showing  small  round  muff  de- 
signs in  fancy  furs.  These  are  very  neat  in  appearance, 
but  it  is  probable  it  will  be  some  time  before  they  catch 
the  public  fancy  sufhcientlv  to  warrant  a  dealer  in  carry- 
ing a  stock  of  them.  Short  Fall  capes  will  be  popular, 
and  cape  designs  with  long  stole  fronts  are  being  shown 
by  many  houses.  Stoles,  collarettes  and  fancy  neck- 
pieces in  all  furs  will  find  ready  sale  during:  the  Fall 
season.  Fancy  muffs  will  be  worn  just  as  much  as  usual 
and  large  pillow  and  Empire  muffs  in  all  kinds  of  fine 
furs  are  expected  to  meet  with  good  demand. 

Ccon  Coats  Sell  Well. 

The  old  coon  coats,  which  have  been  the  retailers' 
standby  for  so  many  years,  promise  to  sell  in  just  as 
great  numbers  as  ever  the  coming  season.  The  fur-lined 
coats  for  gentlemen  also  stand  good  chances.  The  lat- 
ter are  more  dressy,  perhaps,  but  the  former  more  dur- 
able and  lighter.  Last  season  many  more  coon  than  fur- 
lined  coats  are  reported  as  having  been  sold.  Fur-lined 
wraps  .  for  ladies  will  continue  popular.  Fine  cloths 
trimmed  with  different  furs  sold  splendidly  last  season, 
and  this  year  an  even  greater  business  is  predicted  for 
them.  As  each  year  comes  along-  these  wraps  are  meet- 
ing with  greater  approval  of  ladies,  being  comfortable 
and  dressy,    either  for  street   wear  or   as  an   opera  cloak. 

Many  reports  have  been  going  the  rounds  telling  of 
the  very  poor  business  done  by  the  jobbers  and  retail 
trade  last  season  on  account  of  the  very  mild  Winter. 
These  reports  have,  in  many  cases,  beer,  exaggerated, 
and  while  the  dealers  naturally  were  prepared  for  a 
greater  amount  of  business  than  they  received,  they  have 
not  carried  over  a  very  large  amount  of  stock.  It  must 
be  remembered  that  there  were  cold  spots  at  different 
times  during  the  Winter,  and  at  such  times  good  busi- 
ness was  done,  the  puhlic  evidently-  thinking  that  Winter 
had  come  in  earnest.  If  they  had  known  that  these 
were  only  temporary  zero  days  perhaps  they  would  not 
have  bought  furs;  happily  for  the  retailer,  however,  they 
did  not  know,  consequently  a  fair  number  of  sales  took 
place. 

TALES  OF   THE   ROAD. 

AN  energetic  and  aggressive  fur  traveler  tells  a  good 
story  illustrating  a  class  of  merchants  who  re- 
main self-satisfied  concerning  the  purchasing  of 
their  goods,  and  consider  it  an  impossibility  to  secure 
equal  quality  at  a  better  price.  This  traveler  knew  his 
man,  and  entering  his  store  early  passed  to  the  fur  sec- 
tion,   opened    up    his    samples    there,     and    taking    similar 


lines  from  the  goods  in  stock  placed  them  side  by  side. 
He  did  not  ask  the  merchant  to  look  at  his  goods,  but 
wanted  his  opinion  concerning  which  of  the  two  lines  ap- 
peared the  better.  In  every  case  the  merchant  picked 
upon  the  traveler's  samples,  which  had  not  been  too 
gently  handled,  as  more  desirable,  and  then  when  told 
that  the  price  was  less,  that  the  workmanship,  finish  and 
materials  would  be  guaranteed  just  as  good,  and  deliv- 
ery on  time,  he  did  not  get  an  order.  This  hard  luck 
story  is  still  bothering  this  knight  of  the  grip. 

A  courageous  incident  is  told  of  the  trade  in  To- 
ronto last  December,  in  the  midst  of  unfavorable  wea- 
ther. The  head  of  a  Montreal  firm,  who  desired  to  un- 
load a  few  lines,  called  upon  the  Toronto  retail  trade  to 
dispose  of  about  $10,000  worth  of  goods.  He  met  the 
same  story  everywhere,  "Stocks  too  heavy  already,"  and 
finally  offered  a  large  store  the  privilege  of  returning  any 
goods  left  unsold  after  eight  days.  The  buyer,  after  due 
consultation  with  the  firm,  agreed  to  the  proposition  and 
took  the  entire  lot.  As  a  tangible  evidence  of  the  am- 
ount of  furs  sold  in  Toronto  last  Winter,  the  Montreal 
manufacturer  received  a  cheque  within  five  days  for  the 
entire  bill,  with  a  congratulatory  letter,  as  the  entire 
lot  had  been  cleared  out. 

THE  STORING  OF  FURS. 

WHILE  it  is  hoped  that  retail  stocks  of  furs  carried 
over  are  not  excessive,  a  few  simple  directions 
respecting  the  storing  of  furs  are  timely.  Fur- 
ther, suggestions  made  to  customers  will  be  appreciated. 
Often  after  the  Summer  storage  of  furs,  they  present  a 
dull  and  uninviting  appeacance,  while  the  long  hair  goods 
are  apt  to  be  matted  and  frowsy  looking. 

Their  appearance  can  be  easily  improved  if  furs  are 
well  shaken  and  lightly  beaten,  carefully  stroking  the 
long  haired  furs.  Sometimes  a  soft  bristle  cloth  brush 
is  used  to  stroke  the  fur  in  its  natural  direction,  and  this 
decidedly  improves  the  appearance.  This  should  not  be 
applied  to  flat  furs,  although  a  cold  wind  bath  will  do 
them  good.  Furs  should  always  be  keept  cool  and  never, 
under  any  circumstances,  kept  near  steam  coils  or  even 
stoves. 

CUMMINGS  A  PARTNER. 

JE.  McOOMBER,  the  specialty  fur  firm,  516  St.  Paul 
#  street,  Montreal,  has  taken  into  partnership  Mr. 
E.  E.  Cummings,  Jr.,  in  recognition  of  his  sound 
ability  as  a  fur  man,  and  as  a  reward  for  faithful  ser- 
vice. Mr.  Cummings  spent  some  seven  years  with  the 
fur  house  of  L.  Gnaedinger,  Son  &  Co.,  Montreal,  and 
during  that  time  acquired  a  thorough  knowledge  of 
everything  pertaining  to  his  lines.  He  has  been  a  little 
over  a  year  with  J.  E.  McComber,  and  his  partnership 
is  the  best  proof  of  his  services.  The  firm  name  will  re- 
main   unchanged. 

AMONG  THE  WAREHOUSES. 

A.  J.  Alexandor. 

The  complete  general  fur  line  of  A.  J.  Alexandor  is 
enahnced  by  an  extremely  interesting  range  of  ladies' 
fur-lined  jackets  and  men's  fur-lined  coats.  The  success 
of  their  range  during  the  past  season  has  induced  this 
firm  to  specialize  on  these  popular  garments,  and  it  is 
claimed  they  show  by  far  the  largest  line  in  the  market. 
Ladies'  fur-lined  jackets  range  in  price  from  $27.50  to  as 
high  as  $100,  and  include  every  good  style.  One  of  the 
new  ideas  noticed  is  the  employment  of  Persian  lamb 
paws  for  the  collar.     Notwithstanding  the  advance  in  the 
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IF    YOU    WANT     YOUR     MONEY'S    WORTH 

IN  FURS 

SHIPPER  or  BUYER 

YOU  CAN  GET  IT  IN 

ST.  LOUIS 

U.S.A. 


More  Raw  Furs  from  all  parts  of  the 
United  States,  Canada  and  Alaska  are 
centered  in  St.  Louis,  U.S.A.,  direct 
from  trapping  sections,  than  any 
market  in  the  world. 


wwwwv%wwwv 


Vast  quantities  handled  on  very  small 
margin  of  profit  is  the  secret  of  suc- 
cess of  the  ST.    LOUIS  fur  market. 
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price  of  all  linings,  values  are  practically  as  good  as 
last  year.  All  good  colors  are  represented,  and  both 
semi-fitting  and  loose  coats  may  be  had.  A  popular- 
priced  ladies'  coat  in  a  loose  model,  shown  in  black, 
opposum  lined,  with  Alaska  sable  collar,  is  offered  at 
$27.50,  and   is  worthy  of  representation  in  every  stock. 

Leak  Fur  Mfg.  Co.,  of  Canada,  Limited. 

The  well-known  fur  specialties  of  the  Leak  Fur  Mfg. 
Co.  show  a  decided  improvement  for  the  ensuing  season, 
and  a  larger  variety  than  ever  is  offered.  Many  pleased 
customers  should  take  advantage  of  their  guaranteed 
men's  fur  coats.  Special  attention  is  devoted  to  select  lines 
of  ladies'  furs,  and  the  newest  novelties  are  in  the  range. 
Ladies'  jackets  in  all  desirable  lengths  and  styles  will 
prove  good  sellers,  and  particular  attention  is  drawn  to 
their  long,  large,  loose  fur  coat,  well  names  "The  Auto- 
mobile," although  the  suggestion  that  it  is  intended  only 
for  wear  when  automobiling  is  entirely  erroneous.  It 
can  be  had  in  mink,  rat  and  caracul.  Nearseal  jackets 
will  be  good  property,  and  their  range  is  instructive. 
Mink  dyed  rat  is  another  likely  fur.  In  the  realm  of 
small  furs  there  line  is  very  attractive,  and  there  is 
every  reason  to  believe  will  meet  with  every  success. 

The  following  representatives  are  now  showing  the 
lines  throughout  the  entire  country  :  Mr.  S.  Saxe,  fa- 
miliarly known  to  his  friends  as  "Timmy,"  is  again  in 
the  Far  Western  ground;  Mr.  D.  J.  Nlcklin  and  Mr. 
Charles  Garter  are  scouring  Ontario,  and  Mr.  0.  Oagne 
and  Mr.  William  Horseman  travel  through  the  Province 
of  Quebec.  Mr.  II.  Sydney  Stein,  of  the  firm,  is  calling 
upon  the  trade  in  the  Maritime  Provinces. 
The  Northwestern  Fur  Mfg.  Co. 

Reliability  in  all  classes  of  furs  is  one  of  the  chief 
arguments  brought  by  the  Northwestern  Fur  Mfg.  Co.  in 
soliciting  new  business.  The  fact  that  the  head  of  the 
firm,  Mr.  .J.  Franklin,  has  been  connected  with  the  fur 
trade  in  an  active  way  for  over  27  years,  tends  to 
substantiate  their  claims,  and  further,  their  Mr.  P.  Job- 
in  has  been  a  conspicuous  figure  for  over  25  years  in  the 
fur  trade,  and  Mr.  Napoleon  Mingue  for  over  21  years. 
Mr.  Jobin  and  Mr.  Mingue  will  be  on  their  respective 
territories  early  this  month,  with  a  complete  line  of 
popular-priced  furs  for  ladies  and  gentlemen,  which  they 
feel  will  secure  a  good  share  of  orders.  The  facilities  of 
this  firm  have  been  materially  increased,  and  their  direct 
buying  always  insures  the  inside  figure.  Prices  are  made 
to  give  retailers  generous  profits. 

A  strong  bid  is  made  for  Ontario  business  and,  as 
noted  last  month,  they  have  secured  the  services  of  Mr. 
J.  A.  Lang,  well  known  in  this  territory,  and  he  will 
visit  the  trade  in  due  season.  Address  all  enquiries  to 
the  headquarters  of  the  firm  at  393  St.  Paul  street, 
Montreal. 

Swift,  Copeland  &  Co. 

Swift,  Copland  &  Co.,  517  St.  Paul  street,  Montreal, 
are  showing  a  larger  variety  of  staple  furs  for  ladies  and 
gentlemen,  together  with  assured  novelties,  than  in  any 
previous  season.  Their  popular  corps  of  travelers  has 
been  added  to  in  the  person  of  W.  H.  McGregor,  a  fa- 
miliar figure  in  the  fur  trade  in  the  Lower  Ottawa  Val- 
ley, which  will  be  his  territory  for  his  new  firm.  Their 
travelers  will  be  on  their  routes  this  month— Mr.  Ross 
in  the  Lower  Provinces,  Mr.  Louson  in  the  Eastern 
Townships,  Mr.  Matthew-s  in  Ontario,  Mr.  Johnston  in 
the  Northwest,  and  Mr.  Finley  in  the  Upper  Ottawa 
Valley. 

Among  their  complete  line  it   is  diffcult  to   specialize, 
as   practically    everything    will    have    a  call.      They     con- 


sider caperines  splendid  property  for  country  trade,  and 
their  range  reflects  their  judgment.  All  small  furs  are 
shown  in  many  novelties,  and  some  good  ideas  are  no- 
ticed in  the  large,  flat  bag  and  square  muffs.  This  firm 
is  strong  on  ladies'  fur-lined  jackets  and  men's  fur-lined 
coats,  and  they  look  for  an  excellent  trade.  Fur  jack- 
ets in  astrachan,  electric  seal  and  muskrat  will  prove 
leaders.  Muskrats,  both  natural  and  dyed,  are  well 
thought  of  in  many  lines  of  ladies'  furs. 


HATS   AND   CAPS. 

SPRING  STYLES. 

WHAT  hats  will  be  worn  for  Spring  and  Summer  is 
now  an  agitating  question  in  the  retailer's  mind. 
Whether  the  styles  which  have  been  stocked  will 
prove  favorites  or  not  will  soon  appear.  As  a  matter  of 
fact  there  appears  to  be  considerable  latitude  in  the  shapes 
and  the  public  is  not  going  to  stick  absolutely  to  any  one 
variety.  The  English  style  of  wide  and  deeply  curled 
brims  meet  with  favor  among  many  people  in  this  coun- 
try, although  the  flatter  brims  of  the  American  shapes 
appeal  to  the  majority.  However,  there  are  many  lines 
in  between,  and  one  leads  up  to  another  in  such  a  way 
that-  they  are  all  in  good  form.  The  crowns  are  medium 
height  in  both  styles  but  in  a  country  like  this,  which  is 
largely  dominated  by  American  fashions,  the  flatter  brim 
appeals  as  being  snappier.  The  curled  brims  seem  more 
suitable  for  older  men,  as  they  lack  the  esprit  and  dash 
of  the  other  kind.    The  trade  will  probably  line  up  in  this 


Spring   Styles. 

way  during  the  coming  season.  The  younger  men  will 
wear  hats  with  rather  flat  brims,  while  older  men  will 
continue   to   wear   the  less   distinctive  curled   brims. 

Indications  point  to  the  wearing  of  quite  a  number  of 
what  are  still  considered  in  this  countrv  freak  hats. 
Telescope  hats  are  not  new  or  uncommon  in  the  larger 
cities,  but  they  have  not  been  adopted  to  anv  extent  in 
the  smaller  towns.  This  year  will  probably  see  the  in- 
troduction of  them  to  a  noticeable  extent.  To  the  many 
men  who  are  always  looking  for  something  new  and  strik- 
ing they  are  a  boon,  for  they  differ  radically  from  the 
ordinary  derby  or  soft  felt  hat.  That  they  are  distinctive 
cannot  be  doubted  for  a  minute  ;  the  wearer  is  pretty 
sure  to  attract  attention  to  himself.  This  year's  offer- 
ings come  in  both  black  and  -grey,  and  the  band  comes  to 
the  top  or  within  an  inch  of  it.  Colored  bands  are  some- 
times worn,  but  this  is  the  exception. 

The  same  doubt  as  to  the  fate  of  brown  which  has 
existed  previous  to  the  opening  of  each  season  for  some 
years  is  again  felt  and  it  is  impossible  to  say  definitely 
what  role  brown  will  play  in  the  panorama  of  fashions 
as  they  will  be  exhibited  during  the  next  few  months. 
Unquestionably  all  the  bigger  stores  are  prepared  for  any- 
thing that  may  happen.  Dineen  in  Toronto  has  the  fore- 
most case  filled  with  attractive  shapes  in  browns,  and 
Applegath  is  always  ready  to  fill  a  window  with  hats  of 
this  color.  Still  they  are  not  moving  yet  with  any  rapid- 
ity.   The  fact  is  that  the  public  got  tired  of  brown,  not 
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Specialists  in 

Fur  Repair  Work 

Our  services  are  employed  by  some  of  the 
largest  wholesale  and  retail  houses  in  Canada  and 
we  can  guarantee  you  satisfaction. 

Send  us  any  furs  on  which  you  wish  an 
estimate  on  repair  work  and  we  will  give  you  a 
prompt  reply. 

Special  Orders 

Our  splendid  facilities  ensure  prompt  and 
satisfactory  treatment  of  all  orders  of  this  class. 

S foe k    Garments 

We  have  always  on  hand  a  choice  selection  of 
ready-to-wear  Furs  at  prices  which  defy  com- 
petition. 

Let  us  be  your  Montreal  Fur  Headquarters. 


M.  Moore  &  Co. 


321  St.   Paul  Street, 


Montreal 


♦ 


W.  Kahnert 


Manufacturer 
of 


niGricLASs 

fURS 


r^UR    new    line   is    now    ready   and 
embraces  all  the  newest  and  latest 

ideas  in  Persians,  Minks,  Alaska 

Sable  goods,  etc. 

One  of  our  specialties  :  Muskrat 

Jackets. 

Our  garments  represent  the  highest 
type  of  designing  and  finishing  ever 
offered  to  the  trade. 

No.  I  Mincing  St.,    -    TORONTO 


i..«-«.. 
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FIRE  NOTICE 

We  beg  to  notify  our  customers 
and  friends  that  we  have  secured 
temporary  premises  since  the  fire   at 

235  Notre  Dame  St.  West 

where  we  will  be  located  until  May 
1st,  at  which  time  we  will  take  pos- 
session of  our  new  permanent  ware- 
house at  247-9  Notre  Dame  St.  W. 

On  the  day  of  the  fire  we  cabled 
repeat  orders  for  all  the  damaged 
stock,  and  these  goods  are  arriving 
daily,  so  that  we  are  in  a  position  to 
fill  all  orders  with  little  or  no  delay. 

JOHN  FISHER,  SON  &  CO. 

235  Notre  Dame  Street  West 
MONTREAL 

76  Bay  Street,  Toronto 

55  and  57  Dalhousie  St..  Quebec 
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M  SILVER  &  CO. 


Wholesale    Fur    Manufac- 
turers and    Importers 


12-14  ST.  JOHN  ST., 


MONTREAL 


A  New   and    Aggressive    Specialty   Fur    House 

Mr.  M.  Silver,  late  of  B.  Silver  and  Co .,  is  the  principal  of  the  new  firm.     His 

i  long  experience  in  the  trade  assures  that  their  complete  line  of  furs  will  be  correct  in  j 

j  style  and  right  in  value.  * 

\  New   lines  for  1906-07  now  ready.     Travellers  will  gladly  call   upon  request.  J 


in  hats  but  in  other  articles  of  dress,  and  this  feeling  will 
extend  to  the  hat,  too.  At  present  prospects  are  very 
much  in  favor  of  a  strong  black  season.  This  is  the  move 
to  be  expected  on  account  of  the  variety  which  is  shown 
in  shapes.  When  this  is  granted  there  is  not  the  same 
call  for  variety  in  color. 

Business  Prospects  Good- 
Retail  trade  in  men's  hats  promises  to  be  of  record 
proportions.  The  prospect  of  an  early  breaking  up  of 
Winter  is  causing  a  stirring  up  of  business  already.  The 
longer  the  Spring  season  is  the  better  will  be  business 
and  the  longer  period  the  sales  cover  the  more  satisfac- 
tory it  will  be  for  merchants.  For  these  reasons  retailers 
are  anticipating  a  profitable  year.  11  is  pointed  out  that 
manufacturers  are  putting  into  their  hats  a  higher  grade 
of  material  than  they  are  justified  in  doing  considering 
the  increased  cost  of  everything  which  goes  into  them. 
There  is  no  doubt  but  that  this  is  true.  Although  they 
have  been  charging  no  more  for  the  same  grade  of  hat 
than  before  the  profits  to  them  are  much  less  and  the 
question  is  becoming  critical.  One  of  two  alternatives 
must  be  chosen.  Either  the  qualitv  must  be  decreased  or 
the  price  increased.  In  any  case  retailers  who  buy  at  the 
present  time  are  getting  good  value  for  their  money,  as 
in   turn  are  the   public. 

Cap  Trade  Flourishes. 
Cap  manufacturers  report  business  conditions  as  good. 
Novelties  in  caps  are  being  offered  to  the  trade  in  consid- 
erable numbers  and  as  the  season  for  outdoor  living  comes 
on  there  will  be  a  big  demand  for  such  goods.  Retailers 
would  do  well  to  look  to  deliveries  as  an  abnormal  de- 
mand might  throw  out  the  calculations  of  manufacturers. 


RETAIL   CRISIS   IN  WINNIPEG 
Gradual  Disappearance  of  Small  Stores— Profits  Cut  Close- 
Influence   of  T.    Eaton   Co.'s  Store  — The    Eventual 
Result— Specialty   Stores  will    Spring  Up. 

THE  failure  of  Nash,  Carson,  N'ayldr,  Limited,  and 
the  closing  of  the  Imperial  Dry  Goods  Store,  in 
Winnipeg,  coming  so  soon  after  the  establishment 
of  the  T.  Eaton  store  in  that  city,  are  sigivfieant.  Mer- 
chants and  others  are  asking  themselves  what  will  be 
the  ultimate  result  of  this  new  element  in  western  trade. 
There  /seems  little  prospect  that  the  results  in  Winni- 
peg will  differ  at  all  from  those  which  followed  the  entry 
of  the  big-  stores  into  Toronto.  The  conditions  out  west 
were  simply  these  :  The  stores  made  big  profits  on  their 
sales,  and  in  spite  of  heavy  expenses,  long  credits,  etc., 
the'y  were  enabled  to  make  money  on  the  whole.  Par- 
ticularly  was  this  the  case  with   Nash,   Carson,    Naylor, 


whose  success  absolutely  depended  on  the  big  profits 
which   they  were  able  to  take. 

The  opening  of  the  T.  Eaton  store  sounded  the  death 
knell  to  big-  profits.  With  the  great  advantages  result- 
ing from  a  cash  business,  and  the  buying  for  cash  in 
enormous  quantities,  the  new  establishment  was  enabled 
to  cut  profits  down  to  a  close  figure  and  trust  to  a  fre- 
quent  turnover  of  stock  for  success. 

A  weak  store  could  not  stand  against  these  condi- 
tions. It  would  not  hive  the  capital  requisite  to  keep- 
ing up  a  stock  to  compete  with  the  new  store.  A 
gradual  disappearance  then  of  the  weaker  general  dry 
goods   stores  may  be  expected. 

The  Probable  Outcone 

Although  this  is  true,  it  is  just  as  sure  that  the 
business  men  of  the  west  will  not  submit  to  losing  their 
trade  without  working  out  some  scheme  to  coimbat  it. 
What  will  they  do  ?  The  specialty  store  at  once  sug- 
gests itself  as  the  instrument  for  this.  The  one  chance, 
and  the  chance  which  has  been  seized  to  good  purpose  in 
Toronto,  is  that  of  concentrating  on  one  department  and 
making  it  absolutely  first-class.  This  can  be  done  with 
moderate   capital. 

For  some  time  after  the  entry  of  Eaton's  and 
Simpson's  into  Toronto  there  were  practically  no  small 
dry  goods  stores  in  business.  Gradually  stores  opened 
up,  one  carrying  men's  furnishings  exclusively,  another 
furs,  another  hats,  another  shoes,  another  women's 
ready-to-wear  garments,  etc.  These  have  thrived  excep- 
tionally well  The  exclusive  idea  appeals  to  many  peo- 
ple; so  too  does  the  knowledge  that  you  can  get  at 
once  what  you  want  to  buy.  There  is  no  looking  around 
for  the  right  department  and  consequent  waste  of  time 
in  wandering  about  a  big  store.  The  public  get,  too,  to 
look  for  greater  efficiency  among  the  salesmen  in  these 
specialty  stores.  Their  whole  time  is  given  up  to  hand- 
ling the  one  class  of  goods  and  they  naturally  become 
expert. 

The  experience  pf  Toronto  will  be  (repeated  in  Winni- 
peg. Already  the  transition  stage  has  set  in.  Some 
establishments  are  closed,  others  have  moved,  the 
sturdier  remain.  Most  of  these,  however,  will  gradually 
specialize,   intentionally  or   not,   along  some   distinct  line. 

There  need  be  no  great  fear  for  the  retail  interests  as 
a  consequence  of  the  increase  in  the  big  departmental 
stores.  The  stores  whose  business  is  not  such  as  to 
give  them  a  license  to  exist  will  succumb,  but  a  healthier 
stronger  line  of  stores  will  arise  in  their  place.  Such 
has  been  the  case  in  Toronto,  where  Fairweather's, 
Catto's  and  the  numerous  other  stores  which  specialize 
along     different      lines,      have     sprung   up   and   flourished. 
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FASHIONS   IN   NEW  YORK 

Spring  Styles  Seen  at  the  White  House  Wedding  and 
Other  Smart  Functions. 


New  York,  February  28,   1906. 

IT  is  not  often  that  the  season's  styles  as  accepted 
by  the  fashionables  can  he  written  of  at  such  an 
early  date.  Such  an  event  as  the  wedding  which 
took  place  in  the  White  House,  Washington,  D.C., 
on  February  19,  when  the  daughter  of  the  President 
of  the  United  States  became  the  bride  of  Representative 
Nicholas  Longworth,  of  Ohio,  sets  the  stamp  of  approval 
on  the  certain  fashions  and  establishes  beyond  doubt  cer- 
tain modes.  The  individual  choice  of  the  bride  in  the 
selection  of  her  trousseau,  which  was  one  of  the  most 
complete  and  exquisite  bridal  outfits  ever  made,  will  in- 
fluence the  Spring  styles  in  many  ways. 

For  example,  the  Spring  shades  will  naturally  follow 
the  selection  of  colors  chosen  for  the  trousseau,  which 
means  that  Alice  blue  will  be  well  in  the  limelight,  so 
to  speak,  this  color  being  most  prominent  in  the  trous- 
seau. Another  delicate  shade  similar  to  the  champagne 
tones  is  called  Maize  Alice  and  a  delicate  blue  grey,  light 
in  character,   is  known  as  Alice  grey. 

Another  fashion,  which  while  not  emanating  from  the 
bride's  selection,  is  certainly  established  beyond  doubt  by 


made  from  sheer  materials  such  as  chiffon,  net  or  other 
diaphanous  material,  which  is  arranged  to  fall  in  long 
sweeping  lines  over  a  semi-fitted  under-dress  of  soft  satin 
or  silk.  There  is  no  compromise  about  the  Empire  as  an 
evening  gown.  It  is  but  for  street  wear  that  there  are 
modifications,    as,    for    instance,    a    half-fitted    effect    which 


V* 


the  stamp  of  approval  set  by  society  at  that  event,  is 
the  vogue  of  the  Princess  and  Empire  gowns.  An  account 
of  the  gowns  worn  at  this  or  any  other  smart  function 
at  which  well  dressed  women  congregate,  is  one  long  list 
of  Princess  and  Empire  gowns.  For  evening  wear  Empire 
gowns  are  very   much  en  vogue.     The  daintiest  frocks  are 


brings  the  gown  more  in  the  realm  of  the  Princess.  These 
fashions  demand  either  a  long  Empire  or  Uirectoire  coat, 
a  redingote  or  a  short  bolero  jacket,  tight-fitting  coats, 
the  kind  which  as  corset  coats  have  had  such  a  reign, 
being  decided  out  of  the  picture.  Such  extreme  fashions 
as  those  of  the  Empire  period  become  ridiculous  if  the 
most  careful  attention  is  not  paid  to  details.  The  entire 
costume  must    be   in   keeping   or   the  beauty   is   lost. 

Another  point  to  be  remembered  is  that  the  Spring 
gown  is  to  be  made  with  elbcw  length  sleeves,  and  with 
these  are  to  be  worn  long  gloves  which  meet  the  turned 
hack  cuff.  The  new  sleeves  are  severely  finished.  There 
are  no  ruffles  at  the  elbow  unless  they  be  of  very  narrow 
Valenciennes  lace.  There  is  a  decided  tendency  for  the  deep 
turn  back  cuff,   especially  for  cloth  or  silk  gowns. 

Another  point  is  the  collarless  gown,  or  the  Dutch 
neck  effects,  as  they  are  called.  This  fashion  spells  com- 
fort for  all  women  and  discomfort  for  many,  the  collarlessi 
gown  being  "trying"  to  many.  There  is  no  cause  for 
despair,  for  the  shops  arc  full  of  stunning  jewelled  collars 
(dog  collars,  they  are  called)  which  are  in  the  dainty 
French  jewelry,  within  the  reach  of  those  who  cannot 
afford  the  genuine  stones.  These  are  newer  than  the  bead 
chains,   which,   however,   are  si  ill   in   demand. 

Novelty  jewelry  has  never  been  in  greater  demand  (ban 
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at  the  present  time,  when  milady,  from  the  jeweled 
tombs  in  her  hair  to  the  old-fashioned  buckles  on  her 
shoes,  is  bedecked  with  odd  devices  of  the  jeweler's  art, 
which  may  be  imitation  but  are  always  artistic  and  in 
good  taste.  Among  the  noveWies  can  be  mentioned  jew- 
eled hair  combs,  dog  collars  with  belts  to  match,  collar 
supporters  or  bars,  which  have  become  a  necessity  with 
the  soft  lace  collar  peculiar  to  the  lingerie  waist  and  en- 
tirely do  away  with  feather-bone  ;  belt  pins,  shirtwaist 
pins  or  buttons,  shoe  buckles,  and  last  of  all,  dainty  silk 
"arm  garters"  with  jeweled  buckles.  These  last  are  al- 
most a  necessity  to  hold  in  position  the  long  gloves  which 
are  in  such  demand. 

The  Easter  girl  is  going  to  be  a  vision  of  dainty  fami- 
ninity,  for  not  a  "mannish"  garment  will  be  worn  by  her 
and  delicacy  of  materials  and  colorings  will  do  much  to 
enhance  the  effect.  Her  millinery  will  be  the  piece  de 
resistance.     Three  charming  examples  of  Spring  millinery 


are  shown  and  of  these  two  are  leghorns,  for  this  beauti- 
ful Italian  straw  is  without  doubt  the  most  fashionable 
this  season. 

Mention  has  already  been  made  of  the  coronets  of 
straw  which  in  their  natural  state  remind  one  of  a  dunce's 
cap.  These  with  plateaux  are  next  in  demand  after  one 
considers  the  pressed  hats,  which  have  undoubtedly  fust 
call.  Of  the  hats  selected  for  illustration  two  are  leghorn 
and  one  proxeline  braid.  The  large  leghorn  can  be  made 
from  either  a  plateau  or  body  as  the  crown  is  massed 
with  Valenciennes  ruffles  alternating  with  twists  of  messa- 
line  ribbon.  The  whip  aigrettes  are  a  costly  accessory 
but  add  greatly  to  the  design.  The  underbrim  has  three 
rows  of  raspberry  velvet  and  an  odd  puffed  arrangement 
of  maline  on  the  bandeau.  The  second  hat  is  delightfully 
simple.  It  is  a  compromise  between  a  sailor  and  a  mush- 
room, the  leghorn  brim  having  a  downward  tendency. 
There  is  a  collar  arrangement  of  blue  velvet  ribbon  around 


the  crown  and   the  underbrim   is   tastefully  banked     with 
narcissus  interspersed  with  American  Beauties. 

The  third  hat  is  made  of  maple-colored  pyroxeline 
braid,  the  top  in  draped  effect  relieved  with  a  sparing 
amount  of  gold  ribbon.  The  flaring  side  is  treated  with 
pyroxeline  rosettes  centred  with  satin.  The  feather  is 
sombre  in  effect.     This  model  is  very  smart  in  black. 

I  must  not  forget  to  mention  the  exquisite  flower  com- 
binations with  which  the  hats  are  trimmed.  Fern  and 
moss  effects,  grasses  and  all  flowing  greens  are  arranged 
in  aigrette  and  plume  effects,  springing  from  beds  of  roses 
and  other  flowers.  A  sheath  of  daffodils  combined  with 
American  Beauties  sounds  startling,  but  when  arranged 
on  a  brown  chip  hat  was  really  stunning.  Lilacs  and 
roses  are  a  favored  combination.  A  pretty  idea  is  to 
surround  a  large  rose  with  ribbon  arranged  to  simulate 
the  petal  and  carrying  out  the  color  scheme.  A  "dregs  of 
wine"  (a  deep  purplish  red)  chip  mushroom  was  trimmed 
in  this  manner  and  was  the  centre  of  attraction  at  a  re- 
cent opening. 

It  is  not  necessary  to  match  the  hat  and  gown  this 
season,  but  the  well  dressed  women  will  be  a  symphony 
of  tone  blending,  no  matter  how  many  shades  may  be  used 
in  making   up   her  costume. 

NELLIE    GUNN   McCLELLAND. 


M 


TEXTILE  MANAGER  TALKS  TO  Y.   M.    C.   A 

R.  CHARLES  B.  GORDON,  general  manager  of 
the  Dominion  Textile  Co.,  Montreal,  .opened  a 
series  of  business  talks  for  the  Y.M.C.A.  on 
Tuesday,  January  27,  at  the  magnificent  Montreal  home 
of  this  institution.  His  lecture  on  "Business  Manage- 
ment" was  largely  attended,  and  was  listened  to  very 
closely. 

Mr.  Gordon  laid  particular  stress  upon  the  efficiency 
of  production  which,  in  Canada,  is  a  serious  problem, 
owing  to  the  lack  of  technical  education.  There  is  no 
floating  supply  of  labor,  and  the  country  has  not  yet  de- 
veloped any  industrial  centres  such  as  the  cotton,  woolen 
and  iron  centres  of  Great  Britain.  It  is  necessary  for 
the  manufacturers  to  take  the  help  and  train  them. 

In  these  days  of  keen  competition,  the  underlying 
principle  of  success  is  economy  in  all  branches — in  the 
production,  handling  and  distribution  of  goods.  Another 
importaut  point  is  the  necessity  of  subdividing  a  busi- 
ness into  different  departments,  each  under  a  competent 
head,  who  should  have  full  charge  of  that  department. 
The  one-man  business  is  impossible  in  modern  compe- 
tition. 

In  dividing  a  business,  each  department  should  have 
the  personal  supervision  of  the  manager,  until  it  is  in 
such  a  position  that  it  can  be  put  into  the  hands  of  a 
competent  sub.  In  this  way  the  manager  becomes  con- 
versant with  the  details  of  the  business.  As  these  de- 
partments are  being  formed,  the  manager  will  find  the 
question  of  supervision  and  administration  growing,  so 
that  his  time  will  be  occupied.  The  cost  system  should 
be  adopted  and  every  charge  should  be  levied  directly 
upon  the  proper  department,  where  possible.  General 
charges  should  be  kept  down  to  a  minimum.  A  system 
of  checking  should  enable  the  manager  to  comprehend 
the  exact  basis  on  which  he  was  working,  weekly  or  even 
daily.  Exact  reports  should  be  received  from  depart- 
ment managers  as  often  as  possible,  so  that  mistakes 
could  be  caught  before  they  got  too  far. 

In  conclusion,  the  speaker  said  that  this  organiza- 
tion would  necessarily  be  a  slow  process  which  must  be 
evolved,  but  should  be  along  the  lines  indicated. 
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TRADE  INQUIRIES. 

SINCE  the  publication  of  the  last  report  there  have 
been  received  the  following  inquiries  relating  to  the 
Canadian  dry  goods  trade.  The  names  of  the  linns 
making  these  inquiries,  with  their  addresses,  can  be  ob- 
tained upon  application  to  "Superintendent  of  Commer- 
cial Agencies,  the  Department  of  Trade  and  Commerce, 
Ottawa."  Please  quote  the  reference  number  when  re- 
questing  addresses  : 

178.  A  cloth  manufacturer  in  Lisieux  wishes  an  ac- 
tive agent  in  Canada. 

179.  A  French  factory  of  felt  hats  for  gentlemen  and 
ladies  desires  a  representative  in  this  country. 

180.  An  important  Lyons  manufacturer  of  embroid- 
eries and  novelties  wants  a  representative  in  Canada. 

181.  A  manufacturer  of  ribbons  in  St.  Etienne 
(France)   wishes  a  good  agent  in  Montreal  or  Toronto. 

186.  A  Lancashire  firm  manufacturing  weaving  and 
preparing  machinery  for  cotton  goods  is  desirous  of 
communicating  with  Canadian  manufacturers  requiring 
looms  of  all  descriptions  in  cotton  and  print  mills. 

198.  A  Yorkshire  firm  manufacturing  machine-sewn 
flags,  banners  of  every  description,  desire  to  introduce 
their  goods  in  Canada,  and  would  appoint  a  Canadian 
merchant  as  their  agent. 

199.  A  large  Leeds  firm  manufacturing  flags,  ban- 
ners, etc.,  ask  for  communication  with  Canadian  dealers 
in  order  to  extend  their  Canadian  business. 

220.  A  Leeds  firm  manufacturing  pinafores,  blouses, 
hosiery  and  underclothing,  desire  to  get  into  communica- 
tion with   Canadian  importers. 

230.  A  large  manufacturer  of  wood  spring  rollers  for 
window  blinds,  now  dealing  with  American  houses,  de- 
sires to  get  in  touch  with  Canadian  exporters  who  can 
furnish  these  goods  in  large  quantities.  General  size,  39 
inches  to  60  inches  by  15-16  inches  to  11-4. 

231.  A  large  Leeds  firm  manufacturing  window 
shades  and  blinds,  also  shutters  in  various  woods,  and 
having  a  large  production,  desire  to  get  in  touch  with 
Canadian  importers,  and  are  open  to  appoint  an  agent 
for  the  Dominion  either  at  Toronto  or  Montreal. 

232.  A  large  Leeds  firm  manufacturing  rollers  for 
window  blinds  would  like  to  get  in  direct  communication 
immediately,  with  Canadian  exporters  of  Canadian  pine 
deals  in  large  quantities,  and  are  prepaied  to  take  regu- 
lar shipments  of  this   class  of  goods. 

238.  A  Scotch  firm  have  asked  to  be  put  in  touch 
with  reliable  agents  in  Montreal  and  Toronto  having  a 
knowledge  of  the  linen  and  jute  trade. 

239.  Inquiry  is  made  for  the  names  of  Canadian 
firms  in  a  position  to  export  to  London  compressed 
fibre,  for  which  there  is  a  considerable  demand. 

242.  A  New  Zealand  firm  interested  in  the  boot, 
shoe  and  rubber,  clothing,  cotton  and  Manchester  goods 
trade,  desire  to  hear  from  Canadian  manufacturers,  with 
samples  where  possible. 

245.  A  London  firm  manufacturing  skivers  (split 
sheep  skins)  and  chamois  leather,  wishes  to  develop  busi- 
ness in  Canada,  and  asks  to  be  placed  in  touch  with 
first-class  leather  importing  firms. 

249.  A  London  firm  manufacturing  tarpaulin  cloth 
wishes  to  get  into  touch  with  suitable  Canadian  firms  to 
take  up  the  sale  of  these  goodsf 

252.  A  British  firm  is  desirous  of  introducing  their 
knitting  machines  and  knitted  woolen  hosiery  into  Can- 
ada, and  would  be  glad  to  appoint  an  agent  to  represent 
them  throughout  the  Dominion. 


Embroidery  Hoops 

Made  from  selected  light-colored  hardwood, 
finished  perfectly  smooth  and  true  in  shape. 

Sold  in  over  18,000  stores  throughout  the  United 
States  and  Canada. 


Princess 
Hoops 

Made  in  sizes  4,  5,  fi, 
7.  8.  10  and  12  inch 

diameter. 


The  "Princess"  requires  no  winding  to  make  the  hoops  fit 
tightly,  as  the  nickel-plated  bow-spring  adjusts  itself  to  a 
thick  or  thin  fabric,  holding  the  material  firmly  and  without  injury. 


Duchess 
Hoops 

Sizes  4,  5,  6,  7, 

8,  10  and  12 
inch  diameter. 

It's  the  felt  cushion  around  inner  hoop  of  the  "Duchess" 
which  holds  light  or  heavy  fabric  tightly  stretched.  The  most 
popular  Hoops  on  the  market. 


Royal-Oval  Hoops 


Made  in  two  sizes. 


1  g^l  5  / 


6  by  12  inches  for  drawn-work  and  large  embroidering 
having  every  advantage  of  a  large  12-inch  round  hoop,  with  the 
convenience  in  handling  of  a  small  size. 

3  by  6  inches  for  small  embroidering,  especially  desirable 
for  working  designs  on  stockings. 


Special-Select 

HO OnQ      Sizes  4,  5,  6,  7,  8, 
■  »WpO       10  and  12  inch. 

riced  plain   wooden    Hoop, 
turned,    very   smooth    and 
I  fitted. 


different  style  Hoops  are 

put   up     separately,    %- 

dozen  solid  pairs  of  a 

size     in     a    covered 

package. 


Order  from  your 

Wholesaler. 


TheGibbsMfg.Co.," 


CANTON, 
OHIO, 
8.  *. 
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ARRANGEMENT     OF     DEPARTMENTS. 


AN  ADVANTAGEOUS  PLAN. 

N  this  page  are  reproduced  cuts  of  the  first  and 
second  floors  of  a  corner  store,  which  appear- 
ed in  the  Dry  Goods  Reporter  of  a  recent 
issue.  The  store  is  43x100  feet  in  size,  and  is 
interesting  for  its  development  of  the  second 
floor  for  selling  purposes.  The  successful  use  of  upper 
floors   means     great     economy   of   space,      and   in   bigger 


o 


bring  customers  down  to  the  centre  of  the  store  and  the 
interior  display  gets  its  maximum  prominence.  The 
fancy  goods,  ribbons,  neckwear,  etc.,  in  the  centre  cases, 
are  good,  as  they  comprise  bright  stock  which  makes  an 
attractive   showing. 

There  can  be  no  doubt  about  the  advisability  of  hav- 
ing the  ready-to-wear  and  shoe  departments  on  the  sec- 
ond floor.     As  has  been  pointed  out,  they  should  not  be 
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towns  and  cities,  where  rent  is  very  high  and  where  it 
is  often  impossible  to  expand  by  taking  in  adjacent 
stores,  it  is  practically  the  only  way  to  handle  an  in- 
creased volume  of  business. 

No   extended   discussion   of   the     reasons   for   the     ar- 
rangement   of  the    stock    downstairs   is   necessary.      It    is 


on  a  thoroughfare.  Customers  passing  backward  and 
forward  while  one  is  choosing  a  piece  of  clothing  are 
highly  objectionable.  This  is  a  reason  why  the  T.  Eaton 
Company  fail  to  develop  their  men's  clothing  business  to 
the  extent  they  might.  They  have  it  near  the  Queen 
street   entrance,    on    the   ground    floor,    where    there    is   a 
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largely  a  matter  of  convenience.  The  position  of  the 
men's  furnishing  department  is  exceptionally  good,  since 
it  is  advisable  to  have  it  as  handy  to  the  entrance  as 
possible.  In  the  present  case  it  can  be  seen  from  either 
window,  and  so  the  painful  task  to  a  man  of  wandering 
about  a  dry  goods  store  in  search  of  what  he  wants  is 
eliminated. 

The  stairs  at  the  side  of  the     store     cause  as  little 
break    in   the   arrangements   as   possible.      Moreover,    they 


constant  stream  of  people  passing  to  and  fro.  The 
stores  of  Carson,  Pirie,  Scott  &  Co.,  and  Marshall 
Field  &  Co.,  in  Chicago,  are  marked  contrasts  to  this. 
There  the  clothing  is  on  the  second  floor,  in  a  part  of 
the  building  entirely  devoted  to  it. 

The  nature  of  the  trade  done  by  the  individual  mer- 
chant may  change  the  arrangement  as  given,  but  as  a 
basis  for  laying  out  a  store  the  suggestions  given  above 
should  be  valuable. 
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Knitted  Goods 


Hosiery 

Underwear 

Golfers 


Now  Is   Not  a    Day  Too  Soon 

for  that  order  of  yours  to  reach  us.      Let  us  say  that  our 

PERFECT  -  FITTING  Elastic  Ribbed  UNDERWEAR 


and  — 


CEETEE 

Pure-Wool  Underwear 


are  garments  that  will  add  to  the  selling  force  of  your  store.      They  are  made  by  men  who  have  pride  in  their  skill. 
They  are  guaranteed  by  men  who  have  their  reputation  at  stake.      Make  up  your  mind  to  sell  the  best  underwear. 


C.    TURNBULL  CO.  of  GALT,  Limited, 


Gait,  Canada 


JAEGER  PURE  WOOL 

THE  IDEAL  WEAR  FOR  SUMMER 


JAEGER  UNDERWEAR 


Your  customers  are  now  enquiring  for  Spring- and  Summer 
Underwear. 

It  is  your  wish  to  sell  them  goods  which  will  give  them 
comfort  and  pleasure  and  make  them  recommend  their  friends 
to  your  store.  To  ensure  this  see  that  you  are  well  supplied 
with  stock  in  "Jaeger"  qualities — L,  G,  D  &  K  for  men's 
wear  and  E  and  K  for  ladies  and  children. 
We  are  ready  to  fill  sorting  orders  by  return. 

Have  you  read  Dr.  Jaeger's  book  on  HEALTH  CULTURE?  We  shall  be 
pleased  to  mail  you  a  copy  (201  pages,  cloth-bound).  When  you  have  read  this  you 
will  be  satisfied  that  JAEGER  PURE  WOOL  is  as  cool  in  Summer  as  it  is  warm 
in  Winter. 


DR.  JAEGER'S 


SANITARY 
WOOLLEN 


SYSTEM 


COMPANY 
LIMITED 


301  ST.  JAMES  ST.,  MONTREAL 
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IVatson  's 

Underwear 

THE     HIGHEST 

GRADE     OF     UNDERWEAR     FOR     LADIES', 

MEN      AND      CHILDREN,       IN     EVERY     KIND    AND    STYLE, 

IS     NOW     BEING 

SHOWN     TO    THE     RETAIL    TRADE     FOR 

NEXT     FALL    SEASON. 

Made   by 

- 

The  PVatson  Manufacturing  Co. 

LIMITED 

Paris,   Ont. 

A  High  Class  Underwear 


Fur  All  Climates 


THE 


.* 


PESCO 

UNSHRINKABLE 
UNDERWEAR 

Has  NO  EQUAL 

"  PESCO  "  is  Scotch  made,  is  All  Wool  or  Silk  Wool  and 
is  made  in  all  shapes  and  styles  for  MEN.  WOMEN 
and  CHILDREN. 

"PESCO"  is  made  of  the  best  2  and  3  ply  Yarns  and 
Is  Guaranteed  Unshrinkable. 

ANY  GARMENT  SHRUNK  IN  WASHING  WILL  BE 
REPLACED. 


.  Manufactured  solely  by 
PETER  SCOTT  6.  CO..  LIMITED 
Hawick.  Scotland 


y\ 


Full  Ranges  of  Samples  at 
Swltzer  <&  Hawksworth, 
so7  St.  James  St.  MONTREAL 

A.  D.  Macdonald.        4«  Mclntyre  block 
WINNIPEG,  MANITOBA. 
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Joseph  Simpson  Sons 


*  MANUFACTURERS         OF 

i  UNDERWEAR 

\  AND 

SWEATERS 


5 

I  = 

\ 

\ 

\  There's  a  Reason  For  Our  Success 


\ 

\  BERKELEY  ST.  AND    ESPLANADE 


t  \  A/E  are  Prou^  °^  our  sllccess  as  manufacturers  of  Underwear 

t  *  *       and  Sweaters.     We   began,  determined  to  give  as  good  and 

t  honest   value    as   could    be    manufactured    at   a   profit.      We    have 

t  continued  with  this  one  fixed  purpose,  never  for  a  moment  relaxing 

*  our  efforts,  watchful  always  that  the  fit,  finish  and  quality  of  our 
t  product  should  be  right.  The  result  has  surpassed  our  greatest 
t  expectations,  and  yet  it  only  confirms  our  judgment— that  to  achieve 
*t  permanent  success,  a  manufacturer  must  always  give  genuine  value 
t  in  material  and  workmanship. 

t  You   have  helped  us  by  selling  the  goods,  even  if  you  did  not 

t  know  it  and  we  want  to  know  you   better.      To  this  end  we  will 

t  meet   you    in    these    columns  from  month  to  month,  and  tell  you                       t 

*  something  more  about  ourselves. 

i  


* 


TORONTO,  ONT.  | 


', 
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STURNED    MAY  15  190(1 

a     UNDERWEAR 


Registered 


FOR  PARTICULAR  PEOPLE 

MADE  IN  ALL  STYLES  SIZE  AND  WEIGHTS 


•  "»  •  •  »  »•  V 


^ 


►  v»\\ .  ♦  ?•  •••.••«  •#  *.♦.♦ » 

'. «  •  »••«;»•••••,  »»J.\*« 


1 


The  w^mj  w    is  ^ 

N  ovm  e     ^B  //  Q  uarantee 

Hygreiain  ^Smf^  of  Quality 
Eagle  Knitting  6o.,um,ted. 

HA  MIL  TON,      CANA  DA  . 
' FOR  SALE  BY  ALL  THE  LEADING  WHOLESALE  HOUSES'. 
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UNDERWEAR. 

Satisfactory  Spring  Deliveries. 

FIRST  shipments  to  retailers  of  Spring-  underwear  or- 
ders have  been  fairly  well  completed,  and  jobbers 
have  not  had  the  trouble  expected  in  making-  satis- 
factory deliveries.  Every  house  realized  that  retail 
stocks  were  well  depleted,  owing-  to  a  record  season  a 
year  ago,  and  thus  their  orders  were  heavier  than  usual. 
As  a  result,  even  after  advance  orders  have  been  shipped 
out,  open  stocks  are  quite  large,  and  except  in  a  few 
staple  lines  there  will  be  plenty  of  Spring  and  Summer 
underwear.  In  view  of  a  steadily  rising  raw  cotton 
market,  wholesale  underwear  buyers  naturally  placed 
large  orders  to  avoid  placing  repeats  when  the  season  is 
on  at  higher  figures.  About  the  trade  there  is  talk  of 
further  advances  on  many  low  lines,  although  jobbers 
will,  as  usual,  protect  their  customers.  Both  Canadian 
and  American  cotton  underwear  has  thus  far  been  well 
delivered. 

Jobbers  look  for  a  record  season,  and  have  made 
provision  accordingly,  although  it  is  quite  likely  that  the 
standard  low  lines  of  goods  will  again  be  in  short  supply 
before  August  is  reached.  Prices  will  remain  firm 
throughout  the  season,  and  there  is  nothing  to  be 
gained  by  holding  off  repeat  orders  on  standard  lines. 
The  excellence  of  branded  goods  has  been  apparent  in 
Spring  trading,  judging  by  the  phenomenal  business 
transacted  by  some  well-known  manufacturers. 

Progress  of  Winter  Underwear. 

Unfavorable  climatic  conditions  throughout  the 
greater  part  of  Canada  until  well  into  February  materi- 
ally lessened  the  retail  sales  of  Winter  underwear.  How- 
■  ever,  even  in  Ontario,  where  springlike  weather  prevail- 
ed, many  retailers  aver  that  the  open  weather  really 
contributed  to  a  record  January,  and  that  stocks  of 
Winter  underwear  were  found  lighter  at,  inventory  than 
they  expected.  In  the  Far  West  heavy  sales  have  been 
made  and  retail  stocks  are  well  depleted,  while  Quebec 
and  the  east  claim  heavy  stocks  are  on  their  shelves.  At 
any  rate,  heavy  Winter  underwear  is  very  desirable  pro- 
perty, and  it  is  the  height  of  folly  to  attempt  to  force 
sales  by  undue  reductions,  as  the  goods  cannot  be  re- 
placed at  the  same  old  figures.  Most  merchants  clearly 
realized  this,  and  February  reduction  sales  were  by  no 
means  phenomenal.  Already  the  large  city  stores  are 
making  preparations  for  pushing  Spring  underwear,  and 
are  advertising  for  the  better  class  of  trade  in  order  to 
open  the  season  as  early  as  possible.  Underwear  sales 
are  hard  to  push  in  advance  of  the  season,  but  at  the 
first  inkling  of  Spring  weather  the  preliminary  general 
announcements  are  in  order. 

Still  Higher  Prices. 

Underwear  salesmen  have  covered  nearly  all  desirable 
localities,  and  their  orders  are  by  no  means  as  heavy  as 
one  year  ago,  except  in  cases  where  old  standard  prices 
and  qualities  have  been  maintained.  The  question  of 
value  has  again  been  solved  by  keeping  goods  at  the 
same  old  price,  with  a  reduction  in  quality,  particularly 
on  woolen  underwear.  Jobbers  feel  that  the  limit  has 
been  reached  for  high  prices,  although  the  London  wool 
sales  clearly  show  no  relief  is  yet  in  sight.  Manufactur- 
ers are  timid  about  making  advances,  as  sales  are  re- 
stricted when  price  limits  have  been  passed.  A  popular 
line  of  natural  wool  underwear  for  men,  which  could  be 
had  in  a  small  size  eighteen  months  ago  for  $8.50,  now 
generally   brings   $10.20.      Compared   with     a     year   ago, 
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advances  average  about  7}  per  cent.,  with  many  lines  at 
the  same  old  price.  The  situation  on  fleeced'  goods  bids 
fair  to  rival  the  competition  of  one  year  ago,  and  job- 
bers complain  bitterly  about  the  lack  of  standard  prices. 
Some  houses  have  already  cleaned  up  a  good  amount  of 
staple  business,  while  others  are  slow  in  showing  their 
samples  and  will  not  send  out  their  men  until  the  first 
of  this  month.  Retailers  welcome  reliable  branded  goods 
and  are  loath  to  change  to  new  lines,  as  their  customers 
have  been  educated  to  ask  for  goods  which  have  proven 
satisfactory.  Unshrinkable  wool  ribbed  underwear  is  in 
good  demand,  and  the  new  Canadian  lines  are  meeting 
with  favor.  Canadian  mills  are  very  aggressive,  <tnd 
new  machinery  is  added  as  occasion  demands. 

Retailers  have  evinced  a  lively  interest  in  Spring 
hosiery  deliveries,  and  jobbers  are  besieged  with  re- 
quests to  ship  as  soon  as  possible  all  lines  of  lisles  and 
gauzes  supplied. by  the  Chemnitz  market.  In  this  respect 
the  situation  is  better  than  last  month,  as  nearly  every 
house  during  February  received  large  shipments  from 
that  market,  and  in  turn  have  supplied  retailers  who  de- 
cided to  feature  a  February  hosiery  sale.  Plain  lisles, 
lace  ankle  goods  and  artistic  embroidered  effects  will  do 
the  largest  share  of  the  retail  trade,  and  the  feeling  is 
assured  that  color  will  play  an  important  part,  although 
blacks  will,  as  usual,  do  the  larger  share  of  the  trade. 
Tans  are  in  good  supply,  and  there  is  no  likelihood  of 
any  shortage.  City  trade  does  not  expect  these  to  be 
leaders,  but  country  stores  banked  upon  them  in  every 
section. 

The  advice  given  in  these  columns  to  represent  white 
hose  largely  has  evidently  been  well  followed  and  jobbers 
now  state  a  shortage  of  desirable  lines  will  follow^  These 
goods  are  by  no  means  popular,  but  every  store  can  do 
a  certain  amount  of  business  upon  them  in  ladies'  lines. 
Navy  blues  are  also  well  spoken  of,  and  initial  retail 
displays  give  them  prominence.  Canadian  cotton  goods 
lines  are  now  in  retailers'  hands,  and  jobbers  are  well 
able  to  look  after  repeats.  English  cashmere  deliveries 
continue  slow. 

An  authority  on  the  trade  takes  a  cheerful  view  of 
the  present  scarcity  of  all  lines  of  hosiery  and  gloves 
from  the  German  markets.  He  considers  that  poor  trade 
in  Russia,  which  is  a  good  customer  of  these  goods,  will 
tend  to  equalize  matters  on  this  continent,  and  that 
Chemnitz  mills  will  be  able  to  cope  with  orders  on  hand 
satisfactorily. 

In  men's  half  hose  the  surprise  of  the  season  is  the 
extraordinary  demand  for  low  lines  of  lace  goods,  in 
black  and  neat  embroidered  effects  and  colors.  Some 
stripe  and  jacquered  effects  are  also  doing  well.  There 
is  an  abundance  of  tans  in  wholesale  quarters,  as  jobbers 
have  utilized  the  lesson  learned  last  season  and  will  not 
get  caught  short.  There  is  decided  improvement  in  the 
usual  sightly  goods  from  Chemnitz,  and  the  boxing  this 
year  is  particularly  attractive. 

A  Word  for  Standard  Prices. 
A  complete  Canadian  line  of  hosiery  for  boys  and 
girls,  which  is  doing  a  large  business  through  the  jobbing 
trade  by  virtue  of  values,  lays  no  small  stress  upon 
their  success  to  the  maintenance  of  standard  prices  to 
the  retail  trade.  This  is  an  old  story  and  hardly  needs 
to  be  expanded  upon,  as,  while  competition  may  be  the 
life  of  trade,  it  often  works  ruin  to  many  individuals. 
Hosiery  jobbers  can  furnish  some  brilliant  examples  in 
this  particular.  Further,  when  a  manufacturer's  lines 
are  unscrupulously  cut  his  reputation  is  sacrificed,  and 
the  ultimate  end  is  a  depreciation  in  the  quality  of  the 
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product,  in  order  to  turn  out  goods  at  a  price.  The 
better  class  of  jobbers  and  retailers  realize  the  import- 
ance of  maintaining-  prices,  and  the  unprecedented  suc- 
cess of  the  line  referred  to  is  a  salient  example  for  those 
who  have  not  the  courage  to  follow. 

A  Good  Fall  Season. 

Heavy  stocks  in  retailers'  hands  of  both  hosiery  and 
Winter  underwear  are  not  discouraging  to  jobbers,  who 
argue  that  the  poor  trade  this  year  will  necessarily  be 
offset  by  a  record  season  next  Fall  and  Winter.  Con- 
sumers have  delayed  purchasing  and  have  made  old 
hosiery  and  underwear  fill  the  bill,  thus  when  a  new  sea- 
son opens  they  will  be  forced  into- the  purchasing  column. 
Initial  orders  on  Fall  lines  are  by  no  means  heavy,  and 
prices  remain  very  firm. 

A  good  suggestion  for  hosiery  and  underwear  depart- 
ments, as  well  as  all  lines  of  knitted  novelties,  is  to 
keep  what  is  commonly  termed  a  "Call  Book,"  making  a 
record  of  all  lines  asked  for  which  are  not  stocked.  In- 
ventory time  is  also  useful  in  acquainting  merchants 
with  goods  that  have  proved  slow  sellers,  and  other- 
wise. 


HOSIERY 

Better   Spring  Deliveries— Artistic  Novelties  Well 
Taken — White  Hose  in  Request. 

THIS  is  a  time  of  extravagance  in  footwear,  and  the 
society  woman  must  spend  no  inconsiderable  am- 
ount of  her  dress  allowance  in  providing  for  the 
covering  of  her  feet.  Not  only  do  shoes  and  hose  match 
or  tone  in  with  the  gown  she  wears,  but  both  are  fanci- 
ful to  a  marked  dearee.  In  the  big  New  York  stores 
this  usually  sombre  looking  department  is  full  of  color, 
for  in  hosiery  more  than  the  usual  amount  of  fancy 
colors  will  be  sold.  White  has  been  talked  of  since  buy- 
in-  for  the  Summer  trade  commenced,  and  as  fashion 
says  all  white  for  the  coming  season  there  is  little  doubt 
but  that  white  hosiery  will  fulfil  all  ante-season  expecta- 
tions. Tans  certainly  will  be  strong  again,  but  tan  will 
have  a  rival  in  grey,  not  only  in  hose  but  in  shoes  as 
well. 

All  the  popular  shades  are  stocked— there  is  ciel  and 
the  Alice  blues,  vieux  rose  and  the  many  fruit  and  wine 
shades,  and  the  whole  gamut  of  helios  and  mauves, 
rounded  off  by  some  vivid  greens  and  tans  and  greys. 

Embroidered  hose  are  in  high  favor,  generally  small 
spray  designs  in  self  colors,  or  if  other  colors  are  intro- 
duced they  are  very  subdued.  For  the  popular  trade  it 
is  safe  to  predict  colored  hosiery  with  black  shoes.  In 
blacks,  in  whites  and  in  all  colors,  the  open-work  lace 
hose  is  the  one  that  is  wanted,  and  the  only  trouble  is 
that  the  supply  may  not  prove  adequate  to  meet  the 
demand. 

MAY  BUY  WOOLEN  MILLS. 

GEO.  MOORE 'has  made  a  proposition  to  buy  the 
Waterloo  Woolen  Mills,  provided  the  town  will 
give  him  a  cash  bonus  of  $7,500  and  exemption 
from  taxes.  Mr.  Moore  intends  to  occupy  the  main  part 
of  the  mill  himself,  and  the  remainder  will  be  taken  by 
two  concerns  engaged  in  the  manufacture  of  knitted 
goods.  The  manufacturers'  committee  of  Waterloo  has 
approved  of  the  scheme  and  has  recommended  the  coun- 
cil to  agree  to  it. 


GOLFERS    AND   SWEATERS 

A  Paying  Department. 

PHENOMENAL  sales  of  golfers  and  sweaters  furnish 
all  lines  of  fancy  knit  goods.  Nowadays  merchants 
an  indication  of  the  profit  possibilities  existing  in 
clearly  recognize  that  golfers  and  sweaters  are  practi- 
cally staple,  but  shawls,  toques,  sashes,  etc.,  are  la- 
mentably neglected.  It  took  missionary  work  to  make 
golfers,  particularly,  a  paying  investment,  and  the  same 
educational  policy  will  render  fancy  knit  goods  sellers. 
Adequate  display  and  judicious  advertising  are  the  two 
essentials. 

The  New  Lines. 

Golfers  are  offered  in  a  bewildering  range  for  the 
ensuing  season,  and  there  is  every  evidence  that  they 
will  prove  as  popular  as  ever.  Both  Canadian  lines  and 
imported  goods  share  in  the  novelties  offered.  English 
and  German  stuff  are  prolific  in  high-class  effects.  In 
staple  goods  the  most  noticeable  change  is  in  the  sleeves, 
which  are  gradually  tapering  to  the  elbow,  and  from 
there  narrow — almost  a  jersey  fit.  It  is  difficult  to  fore- 
cast the  popularity  of  the  cross  front  or  single  breasted 
style,  but  initial  orders  favor  the  latter.  A  new  idea 
shown  in  many  lines  of  high-class  golfers  is  a  reversible 
front  effect,  which  can  be  used  to  appear  like  an  ordin- 
ary single-breasted  golfer,  or  can  be  buttoned  back  to 
give  the  reverse  effect.  The  collar  can  also  be  used  in 
the  old  style  high  effect  or  the  new  turn  down.  In  the 
better  class  of  goods,  in  both  sweaters  and  golfers,  the 
close  fitting  high  collar  is  abandoned,  '  which  will,  per- 
haps, avoid  many  colds.  The  decided  novelty  for  the  en- 
suing season  is  the  extensive  range  of  knitted  coats  for 
ladies  in  all  shades  and  mixtures.  These  show  the 
stereotyped  men's  notched  collar  and  flat  pockets,  with 
cuffs  finishing  the  sleeves.  There  is  every  evidence  of 
popularity  for  these  lines.  Norfolk  jackets  are  also 
favored  by  all  jobbers  and  specialty  houses.  In  colors, 
white  and  grey  are  expected  to  be  leaders,  while  tartan 
collars  on  ladies'  golfers  will  again  prove  strong. 


DEFINITION    OF    TERMS 

Specific  Information  Which  Should  be  in  the  Hands  and 
Heads  of  Every  Merchant  and  Salesperson. 

Balbriggan  :  Named  for  the  town  Balbriggan,  Ireland, 
in  1845.  Was  first  applied  to  full-fashioned  hosiery  made 
from  unbleached  cotton.  About  1860  the  name  was  ap- 
plied to  knit  underwear  of  the  same  material.  Originally 
it  was  used  only  on  high-class  goods,  but  it  now  covers 
everything  in  light-weight  flat  underwear  made  of  yarn 
stained  to   the  shade  of  Egyptian  cotton. 

Cashmere  :  When  applied  to  hosiery  or  underwear 
means  goods  made  of  fine  worsted  yarn  spun  from  Saxony 
or  other  soft  wools. 

Collarette  :  A  wide,  knitted  neckband  used  on  men's 
undershirts  in  lieu  of  binding. 

Corduroy  :  Commonly  known  as  two-and-two  rib,  or 
two  ribs  alternating  on  face  and  back  of  children's  stock- 
ings. 

Cut  goods  :  Underwear  made  of  either  ribbed  or  flat 
webbing  knitted  into  long  rolls  and  cut  to  the  proper 
lengths  and  sections  for  garments,  after  which  the  various 
parts  are  sewed  together. 

Derby  rib  :  Applied  to  hosiery  having  six  ribs  on  the 
face,  alternating  with  three  on  the  back. 

Double  sole,  heel  and  toe  :  Means  an  extra  thread 
added  to  hosiery  at  points  mentioned.  Strictly  speaking, 
"double"  applies  only  to  single-thread  goods. 
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Mr.  Retailer,  if  you  have  not  already  stocked  Woolnap 
Underwear,  then  you  have  not  made  the  most  of  your 
opportunities. 

WOOLNAP  IS  PERFECT 
IN    EVERY    DETAIL 

GUARANTEED  not  to  shrink,  made  of 

Pure  Wool 

Perfectly  Shaped 

Superior  FinisH 


ALL    WHOLESALE    HOUSES    HANDLE 
WOOLNAP    UNDERWEAR 
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Ellis  Spring  Needle  Ribbed 

IS  ITS  OWN  BEST  ARGUMENT 

Ribbed    Underwear   is    fast    displacing 
fiat  underwear. 


IS 

SPRING  NEEDLE  RIBBED 

Underwear 

is  the  only  line  of 
Spring  Needle  Rib- 
bed Underwear 
manufactured  in 
Canada,  made  from 
the  very  finest  yarns, 
and  guaranteed  un- 
shrinkable. 


For  Ladies'  and  Men's  Combin- 
ation and  Two-Piece  Suits,  no 
other  brands  can  begin  to  com- 
pare with  Ellis  Spring  Needle 
Ribbed. 


Don't  be  deceived ! 
See  that  you  get  the 
real  Spring  Needle 
Ribbed  garments. 


^pG'-'RIBBED, 
£jrK  UNSHRINKABLE 


Our  Travellers  will  call  on  you  soon. 


Ellis  Manufacturing  Co. 


Limited 


HAMILTON,  ONT. 

SELLING  AGENTS 

MONYPENNY  BROS.  &  CO.,  Toronto  and  Montreal 


English  foot  :  A  stocking  having  two  seams  in  the 
foot,  one  on  each  side  of  the  sole. 

Equestrienne  tights  :  A  tight-fitting,  knitted  drawer 
for  women's  use,  made  of  ribbed  cloth,  either  with  or 
without  feet. 

Extracted  :  A  term  applied  to  stockings  on  which 
wax  is  applied  before  dyeing  to  form  the  fancy  designs  or 
pattern.  After  placing  in  cold  dye  they  are  washed  in  hot 
water  to  remove  the  wax,  leaving  the  pattern  in  the 
natural  color. 

Flat  underwear  :  A  term  applied  to  undergarments 
knitted  in  plain  stitch. 

Fleece-lined  :  A  term  applied  to  a  variety  of  heavy- 
weight undergarments  knitted  with  three  threads,  name- 
ly, face  yarn,  backing  yarn  and  a  third  thread  of  yarn 
tying  the  face  and  back  together.  The  heavy  nap  or  fleece 
is  produced  by  running  the  cloth  through  wire  rolls,  called 
brushers.  (Note. — The  term  fleece-lined  is  often  mis- 
applied to  ordinary  single-thread  underwear  which  has 
been  run  through  the  brushing  machine  for  the  purpose  of 
raising  a  light  nap  on  the  inner  surface.) 

French  foot  :  Stockings  so-called  because  they  differ 
from  the  English  foot  in  that  it  has  only  one  seam  and 
that  in  the  centre  of  the  sole. 

Full-fashioned  :  Underwear  or  hosiery  finished  with 
flat  seams  having  selvage  edges  throughout  and  knit  in 
flat,  separate  sections  upon  machines  which  automatically 
drop  the  requisite  number  of  stitches  at  various  points  to 
make  the  garments  conform  to  the  natural  shape  of  the 
leg,  foot  or  body. 

Full  regular  (sometimes  called  looped)  :  A  term  ap- 
plied to  hosiery  or  underwear  in  which  the  seams  have 
been   connected  by   hand  knitting. 

Gauge  :  Applied  to  the  number  of  meshes  or  wales  to 
the  inch  in  underwear  or  hosiery.  For  example,  a  16- 
gauge  fabric  will  have  16  wales  or  ribs  to  the  inch. 

Gauze  :    Meaning  very  thin  and  sheer. 

Herringbone  :  The  name  of  a  binding  often  used  in 
facing  the  neck  and  front  opening  of  undershirts,  so  called 
because  of  its  resemblance  to  the  backbone  of  a  herring. 
Applied  to  hosiery  it  refers  to  the  stitching,  which  is 
made  to  cover  the  edge  of  the  split  sole. 

Hose  :  A  term  applied  to  women's  or  children's 
stockings.  The  term  half-hose  is  used  on  goods  for  men's 
wear. 

Ingrain  :  A  term  applied  to  raw  material  or  yarn, 
dyed  before  knitting. 

Jacquard  :  A  name  applied  to  hosiery  knitted  in  fancy 
patterns  of  two  or  more  colors  on  machines  moving  auto- 
matically, with  separate  threads  working  independently  of 
each  other,  forming  combinations  not  possible  on  ordinary 
knitting  machinery. 

Lisle  thread  :  Used  in  the  manufacture  of  hosiery  or 
underwear  and  so  called  because  made  of  a  long,  staple 
cotton,  combed  and  hard-twisted,  after  which  it  is  run 
through  a  flame  in  order  to  burn  off  the  peach-like  fuzz 
always  to  be  seen  on  other  yarns  made  from  cotton. 

Maco  foot  :  A  term  applied  to  hosiery,  the  foot  of 
which  is  composed  wholly  of  unbleached  yarn,  while  the 
leg  is  of  black  or  color. 

Maco  (makho)  :  Applied  to  hosiery  or  underwear 
made  from  pure  Egyptian  undyed  cotton.  The  name  is 
derived  from  an  Egyptian  cotton  planter  who  was  called 
Maco-Bey. 

Mercerized  :  This  term  is  applied  to  underwear  or 
hosiery  made  from  cotton  yarn  which  has  been  treated 
with  caustic  soda  and  sulphuric  acid,  and  when  knitted 
up  produces  a  strong  fabric  of  added  weight,  imparting  a 
silk-like  lustre. 

Merino  :  A  name  applied  to  hosiery  or  underwear  made 
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The  Celebrated  "JAY" 
Unshrinkable  Woollen  Underwear 

Garments  shrunk  in  washing  will  be  replaced 


THE    HEALTHIEST 
and  MOST  COMFORTABLE 

LADIES'  COMBINATIONS 

are  fitted  with  the  patent 

"S"    WRAP 

This  most  desirable  addition  to  the  combination  will  be  better 
understood  by  a  reference  to  the  design.  It  affords  complete 
protection  where  this  is  most  necessary. 

DOCTORS  AGREE 

that  the  "S"  WRAP  fulfils  its  object  with  greatest  benefit 
to  the  health  of  the  wearer. 

No  button  is  needed  as  the  wrap  automatically  adjusts  itself 
to  the  position  of  the  wearer,  and  the  garment  does  not  drag 
when  the  wearer  is  sitting. 


GENTLEMEN'S 

"Star"  Seated  Pants  and 
Drawers 

THE  IDEAL  WEAR  FOR  HORSEMEN, 
CYCLISTS  AND    ATHLETES 

NO   SEAMS 

at  fork,  up  back  and  down  inside  of  leg  to  give  way  or  chafe. 

EXTRA   SPLICED 

and  greater  freedom  given  by  Star  Shaped  Gusset. 


These  Improvements  can  also  be  obtained  in 
Merino  and  Silk  and  Merino. 


WHOLESALE  ONLY  OF 


V 


Messrs.  I.  &  R.  MORLEY  and  GEORGE  BRETTLE  &  CO. 

WOOD  STREET,  -  LONDON 
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Be  sure  you  see  samples  of 

BEA  VER  BRAND 


99 


KNITTED   GLOVES,   MITTENS, 

TUQUES,   SASHES    and  JERSEYS 

before  placing  your  order  for 
Fall  delivery. 

NO  BETTER  VALUE  IN  THE  MARKET 

Our  Selling  Agents  are  now  showing  these 
samples  and  will  call  on  you  shortly. 


Our  AGENTS  Are : 

For  Ontario — Messrs.  McCIung  &  Burns,  177 
Wellington  St.  W. ,  Toronto. 

For  Quebec— Mr.  A.  L.  Gilpin,  232  McGill  St., 
Montreal,  Que. 

For  Maritime  Provinces — Mr.  J.  A.  Murray,  Sus- 
sex, N.B. 

West  of  Port  Arthur — Messrs.  Gerhardt,  Hanley 
&  McKay,  Winnipeg,   Man. 


The  Stratford  Knitting  Co.,  Limited 

STRATFORD,     -     ONTARIO 


WOLSEY 

Every 

Garment 

Guaranteed 

Wmmmm 

WmtJSm 

mm 
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UNDE 

IS  THE  IDEAL  ALL 
for    our    cold    winters, 
fault,    a   soft,    supple, 
wool  garment. 

Remember,  any  g 
be  replaced. 

Every  garment  bt 
To  be  hat 

Men,   Worn 

RWEAR 

.-WOOL  UNDERCLOTHIT 
Produced    without     flaw 
elastic,      non-irritating,    pu 
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or 
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of  part  cotton  and  part  wool  mixed  together.  (Note. — 
The  word  merino  on  a  box  label  is  often  misleading  as  it 
frequently  happens  that  goods  so  called  are  composed 
wholly  of  cotton). 

Mesh  underwear  :  All  knit  underwear  cloth  is  mesh  in 
varying  degree,  but  the  common  application  of  the  term 
means  a  woven  or  knitted  fabric  having  a  net-like  appear- 
ance. 

Mock  seam  :  Applied  to  stockings  made  with  cut  leg 
and  fashioned  foot. 

Opera  hose  :  A  name  given  to  women's  stockings  of 
extra  length,   ordinarily   measuring   34  inches. 

Outsize  :  A  term  applied  to  women's  stockings  made 
in  extra  widths. 

Plated  :  A  term  applied  to  hosiery  or  underwear  hav- 
ing a  face  of  one  material  and  the  back  of  another  ;  for 
instance,  a  garment  having  a  wool  face  and  cotton  back- 
is  called  plated.  The  face  may  also  be  of  one  color  and 
the  back  of  another,  both  of  the  same  material. 

Printed  :  Low-grade  fancy  stockings  on  which  the  de- 
sign is  placed  by  a  printing  process  are  called  printed 
hosiery. 

Ramie  :  A  long,  staple,  pure-white,  silk-like,  vege- 
table fibre  of  great  strength  and  gradually  coming  into 
use  in  the  manufacture  of  knit  goods. 

Rembrandt  rib  :  Is  applied  to  women's  stockings  hav- 
ing groups  "of  five  drop-stitches,  separated  by  one  inch  of 
plain  knitting  running  the  full  length. 

Richelieu  rib  :  Applies  to  women's  plain  stockings 
having  a  single  drop-stitch  at  intervals  of  three-quarters 
of  an  inch  running  the  full  length  of  the  stocking. 

Seamless  :  The  name  applied  to  stockings  knitted  in 
one  piece  on  a  circular  machine,  leaving  an  opening  at  the 
toe  to  be  looped  together.  The  shaping  of  the  leg,  heel 
and  toe  is  obtained  by  steaming  kahd  then  drying  on 
boards  of  proper  form. 

Split  foot  :  Refers  to  black  or  colored  hosierv  having 
a  white  or  unbleached  sole. 

Spun  silk  :  This  term  is  applied  to  a  low  grade  of 
silk  used  in  the  cheaper  lines  of  silk. hosiery.  It  is  made 
from  floss,  injured  cocoons,  husks  and  waste  from  reeling. 
It  hears  the  same  relation  to  silk  as  cotton  waste  to  cot- 
Ion  or  shoddy   to  wool. 

Three-quarter  hose  :  A  variety  of  ribbed-ton  stockings 
made  for  children   and  reaching  nearly   to   the  knees. 

Trunk  length  :  Applied  to  women's  hosiery  midway 
between  ordinary  and  opera  length,  and  which  is  usually 
widened  gradually  above  the  knee. 

Twin  needle  :  Referring  to  a  double  row  of  interlocked 
machine  stitching  used  for  covering  raw  edges  and  seams 
on  knit  underwear. 

Union  or  combination  suit  :  Is  a  style  of  underwear 
combining  the  upper  and  nether  garment  knitted  in  one 
piece. 

Welt  :     The  double  thick  portion  or  wide  hem   at   top 

of   plain  hose. 

Wrapper  :  A  child's  underskirt  buttoning  down  the 
front  the  full  length.— Economist. 


PROGRESSIVE  HOSIERV   COMPANY. 

The  shareholders  of  the  Walkerton  Hosiery  Company 
have  elected  Mr.  Huether,  of  the  firm  of  Whitehead  & 
Huether,  general  merchants,  to  the  presidency  of  the 
company.  Mr.  Trios.  Ohittick  has  been  appointed  gen- 
eral manager.  The  factory  has  been  kept  busy  all  year 
and  several  new  machines  are  now  being  installed  so  as 
to  handle  more  easily  the  growing-  business. 
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Dry  Goods  Review 


You  Need  Them 

In  Your  Business 

Your  knitted  goods  trade  will  show  a  steady  increase 
if  you  carry  a  full  line  of 


GUARANTFFD      \'- 


■»NSHRINKABI.n 


THE 


mA 


■'■'■  ii' :  ■-  •  ' 


Guaranteed    UnshrinKable 

HOSIERY  and  UNDERWEAR 

FROM  THE  MILLS  OF 

ALLEN  <&  TURTLE 

BELrAST 

Canadian  conditions  have  been  carefully  con- 
sidered, and  goods  specially  manufactured  to  suit 
all  requirements. 

CANADIAN  AGENTS: 

The  Andrew  H.  McDowell  Co.  (Inc.) 

4C-42  St.  Anioine  St..  MONTREAL 


© 

GET  CHUMMY  WITH 

TTe  WEAR. WELL 

/ 

HOSIE  RY 

/ 

For  These  Reasons: 

/ 

Our  plant  is  the  newest  and  most    modern 

/ 

in  Canada. 

We  manufacture  a  complete  line  of  Hosiery 

\ 

— -Ribbed     Worsted     Hosiery,      Ribbed     Cotton 

Hosiery,    Plain    Cotton    and    Cashmere,    Ladies' 

Lace  Lisle  Hose,    Misses'    and    Children's     Rib 

Lace   Hose,  everything  in  Seamless  Hosiery  line. 

In   Half    Hose    we    will    have    Rib    and     Plain, 

Woollen,   Worsted  and   Cashmere. 

m 

WRITE  FOR  SAMPLES  AND  PRICES 

*     * 

The  Clinton  Knitting  Co.,  Limited 

The  RICHARD    L.  BAKER  CO. 

Selling  Agents  &  £>■  TORONTO 

^  ty, 


RETURN 


MAR 


^^ 


^w^^SW^r 


PURE   WOOL. 


Cartwrigbt  $  Olarnm 

LIMITED. 

LougHborougH,  England, 

Manufacturers    1 1  f  ^— 

NATURAL  WOOL 
UNDERWEAR  *  * 


The  premier  finish  given  to  this  firm's  garments  consists  of  a 
solution  in  which  it  is  dipped  which  destroys  stiffness  and  dis- 
comfort and  renders  the  fabric  soft  and  fleecy  and  absolutely 
unskrinkable. 

R.  FLAWS  &  SON,  Agents,  Manchester  Bldg.,  Toronto. 


/V 


S.  Lennard 

€/*      SOflS  DUNDAS,  ONT. 


Manufacturers  of  all  kinds  of  Ladies', 
Misses'  and  Children's 

RIBBED  UNDERWEAR 

in  Cotton,  Wool,  Worsted,  Merino, 
and  Silk,  and  "  Bolton's  "  process  for 
Unshrinkable  Underwear. 

GUARANTEED    UNSHRINKABLE    AND 
NON-FELTING. 


SOLE  SELL1NQ  AQENTS 


The  Richard  L.  Baker  Co. 


Empire  Bldg.,  Wellington  St.  W. 


TOKONTO,  ONT. 
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iETURMED 


That's  one  of  the  great  big 
satisfactory  things  about 


STANFIELD'S 

"Unshrinkable**   and  "Truro  Knit" 
UNDERWEAR 


WRITE   FOR 
SAMPLES 


There's  the  right  size  to  fit 
every  customer  —  large  and 
small,  and  all  between. 


THE  TRURO  KNITTING  MILLS  CO.,  Limited 


TRURO.   N.  S. 


iTURNEp 

f_ -  fa 


DEATH  OF  L.  A.  BRAIS. 

MR.  L.  A.  BRAIS,  of  L.  A.  Brais  &  Co.,  Montreal, 
died  very  suddenly  on  Thursday,  February  15,  as 
a  result  of  congestion  on  the  brain.  Mr.  Brais 
was  very  well  kncwn,  until  recently,  in  the  men's  fur- 
nishing line  of  the  trade,  and  he  was  one  of  the  most 
popular  'men  in  the  business,  being  a  true  friend  and  an 
honest  business  man.  He  was  born  in  Montreal,  on  July 
4,  1853,  and  was  educated  at  the  Jesuit  College  on 
Bleury  street,   and  then  entered  his  business  career. 

In  1875-76  he  was  a  traveler  for  Messrs.  Young,  Mc- 
Naughton  &  Co.,  then  one  of  the  best  firms  in  the  busi- 
ness, but  since  which  time  it  has  ceased  to  do  business. 
He  covered  Montreal,  Quebec  and  Three  Rivers,  a  dis- 
trict which  he  worked  to  the  very  utmost,  bringing  in 
large  orders  for  his  firm  on  every  trip.  At  that  time  he 
was  considered  as  easily  the  best  salesman  going  out  of 
Montreal.  He  always  made  friends  with  the  trade,  and 
this  helped  him  a  great  deal.  He  was  a  general  favor- 
ite and  a  genuine  "good  fellow." 


In  1877  Mr.  Brais  was  taken  into  partnership  by  Mr. 
Glover,  then  doing  business  under  that  name,  and  they 
did  business  for  years  under  the  style  of  Glover  &  Brais. 
Few  there  are  in  the  trade  who  have  not  at  least  heard 
of  this  firm,  and  a  great  many  of  those  who  read  this 
article  will  recall  dealings  with  that  firm,  which  was  one 
of  the  best  in  Montreal.  Some  time  after  Mr.  Brais  en- 
tered the  firm,  Mr.  Glover  retired  and  went  to  England, 
where  he  died  a  little  later.  Mr.  Brais  then  carried  on 
the  business  alone  until  1901,  when  he  compromised.  He 
then  went  to  New  York,  where  he  stayed  for  three  or 
four  years,  when  he  returned  to  Montreal  and  set  up 
business  on  his  own  account  as  L.  A.  Brais  &  Co.  He 
secured  agencies  for  several  European  and  American 
houses,  and  was  doing  extremely  well  when  his  untimely 
death  occurred. 

Mr.  Brais  was  a  cousin  of  the  late  Hon.  Raymond 
Prefontaine,  who  died  in  Paris  recently. 


60 


March,  1906 


DRY    GOODS    REVIEW 


HERMSDORF-DYED  STOCKINGS 


YOU'RE  NOT  SAFE 

in  guaranteeing  the  color- 
fastness  and  purity  of  Black 
Hosiery  unless  each  stocking 
bears  this  signature  : — 


Electros  of  this  cut  free  on  request. 

Write    T  OTIT^    HFRM^nORF  American  bureau : 

LuUlo    n  c  rv  ivi  o  L>»  v^  rv  r ,    2oo  greene  street,  -  new  york 


firrRADEi 

IB  MARK  J 


This  design  a  guar- 
antee of  quality. 


SAMPLES    AND 
PRICES   GLADLY 
SENT. 


Heavy 
Red-Brown 

Wrapping 

FOR  EXPRESS  PARCELS. 
STRONG,  TOUGH  AND  STIFF. 


Canada  Paper  Co. 


TORONTO 


MONTREAL 


BURRITT'S 

Dominion  Brand  Hosiery  «<  Underwear 

Ladies',  Misses'  and  Children's  Underwear 

RIBBED   and   PLAIN 

HOSIERY,    SOCKS,-  MITTENS,   TOQUES,   GOLFERS, 
SWEATERS,  OVER-HOSE,  Etc. 

Place  your  orders  early,  as  prices  are  going  up  and  we  shall  have  to 
advance  ours  in  a  short  time. 

EVERY    PAIR   OF   HOSE    BEARS   OUR   GUARANTEE   TICKET. 

A.   BURRITT  &    CO., 

DOMINION  HOSE  AND  UNDERWEAR  MILLS  MITCHELL.  ONT. 


MEN      AND      EVENTS. 


Mr*  Salone,  manager  for  Revillon  Freres,  Montreal, 
is  in  Paris  at  present. 

Mr.  Sanderson,  of  the  Dominion  Textile  Company, 
was  in  Quebec  at  the  end  of  the  first  week  of  March. 

Mr.  Henry  James,  silk  buyer  for  the  John  Murphy 
Company,  Montreal,  is  in  New  York  at  present  on  busi- 
ness for  his  firm. 

Mr.  W.  R.  Smallpiece,  manager  of  the  smallware  de- 
partment of  the  W.  R.  Brock  Co.,  Toronto,  is  in  Europe 
buying  for  his  house. 

Mr.  W.  R.  Eichenlanb,  of  Cleveland,  has  been  placed 
in  charge  of  the  men's  furnishings  and  fur  departments 
of  T.  Barrie  &  Company,  Peterboro. 

Mr.  R.  W.  Cosbie,  Canadian  agent  for  "Old  Bleach" 
and  Liddll's  "Gold  Medal"  linens,  is  now  in  Brussels. 
He  expects  to  be  in  Toronto  early  in  March. 

Mr.  Francis  Diemel,  of  the  Diemel  Linen  Mesh  Sys- 
tem Co.,  Montreal,  is  on  a  four  weeks  trip  in  the  west 
after^finishing  a  tour  of  the  Maritime  Provinces. 

Mr.  Sage,  head  of  the  fur  department  of  the  Wal- 
dron,  Drouin  Company,  Limited,  Montreal,  was  very 
successful  in  securing  several  new  style  ideas  upon  his 
recent  New  York  trip. 

Mr.  C.  H.  Blackader,  when  the  firm  of  Stevenson, 
Blackader  &  Co.  disappears,  after  the  retirement  of  Mr. 
Stevenson,  will  become  associated  with  the  selling  de- 
partment of  the  Montreal  Cotton  Company. 

Alfred  Weyerstall,   late   with   the   Graft. Breeden   Co., 


has  opened  out  an  agency  at  60  Yonge  street,  Toronto. 
He  represents  Plauen,  Barmen  and  Annaburg  lace,  but- 
ton and  triming  houses.  He  is  also  the  Toronto  agent 
for  the  Berlin  Button  Company. 

Mr.  A.  M.  Duckett,  mantle  buyer  for  Henry  Morgan 
&'  Company,  Montreal,  has  returned  from  Europe,  where 
he  has  been  in  the  interests  of  the  Colonial  House. 

Mr.  J.  E.  Lewis  has  moved  from  Carleton  Place  to 
Cobden.  He  is  now  in  charge  of  the  men's  furnishing 
and  boot  and  shoe  business  of  S.   W.  Stanzel. 

Mr.  George  Bain,  formerly  connected  with  the  silk 
department  of  Henry  Morgan  &  Co.,  Montreal,  has  been 
appointed  sole  agent  for  Canada  for  several  leading 
French  houses,  including  J.  B.  Martin  &  Co.,  velvets; 
A.  Baboin,  veilings  and  chiffons;  Phillip  Freres,  ribbons 
and  velvets;  Victor  Chaverot,  silks,  and  others.  Mr. 
Bain  has  opened  offices  in  the  Temple  Building,  185  St. 
James   street. 

Mr.  Augustus  Loeb,  a  well  known  Montreal  business 
man,  passed  away  after  a  very  short  illness  on  February 
26.  Mr.  Loeb  was  a  native  of  Germany,  where  he  was 
born  sixty-nine  years  ago.  When  he  was  thirteen  years 
of  age  he  came  to  America.  He  went  into  business  with 
his  brother  some  time  later  in  the  manufacturing  line. 
About  thirty  years  ago  he  came  to  Montreal  and  resided 
here  until  his  death.  He  carried  on  an  importing  busi- 
ness, bringing  into  Canada  cloaks,  mantles  and  other 
goods  of  this  description  from  Germany.  He  was  suc- 
cessful and  made  many  friends  both  in  business  and 
social  life. 
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FANCY    GOODS    AND    NOTIONS. 


JAPANESE  IMPORT  LINES  ACTIVE. 


A    BRIGHTER  outlook  than  on  any  previous  sea- 
son is  the  universal  reply  to  inquiries  respect- 
ing trade  prospects  in  Japanese  import  lines. 
Importers   of   these  goods   are  increasing  b.oJ- 
in  number  and  knowledge  and  the  lines  for 
ensuing   Easter,    Hallowe'en,    and    Christmas    trades 
prise  more  desirable  goods  and  surer  sellers  than  in  I 
seasons.     The   Japanese   have   never   been   noted   for    their 
promptness    in   delivery   and   strict   compliance   witb  ^oil- 
tracts,  and  for  these  reasons  importers  are  anxious^ mat" 
any  orders  that  have  not  already  been  placed  should  come       ~ 
to  hand  at  once,  in  order  to  insure  prompt  delivery.  iffijA" 
are  numerous   advantages  ■  of  early   import   orders,   among 
which  the  saving  in  price  is  most  notable.    The  fact  tha 
first   come,    first  served,    is   more    than   apparent   in    th 
lines.     The   present    time   is    the   most   favorable   to   pl*te 
orders,  and  with  this  in  view  some  of  the  lines  available 
are   treated   briefly. 

Fancy  Baskets. 
Fancy  baskets  present  too  great  a  variety  to  treat  in 
detail,    and    they   run    from   the  smallest  candy    basket   to 


are  being  taken  up  by  dry  goods  stores  in  every  section 
and  are  pronounced  splendid  profit  makers.  The  lines  of 
imported  china  nearly  all  show  delicate  soft  spray  floral 
effects,   mingled   with   gold,    and   the   patterns  are  strictly 


NE 
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Lunch  Basket 
Shown  by  Short  &  Co.,  Montreal. 


580 


568 


519 

A  Group  of  Japanese  Novelties 
Shown  by  the  China  and  Japan  Silk  Co.,  Limited. 

the  most  elaborate  straw,   willow  and  bamboo  dress  suit 
cases  and  lunch  baskets,  as  shown  in  the  illustrations.  In 
the  smaller  varieties  there  are  innumerable  places  about  a 
dry  goods  store  where  they  can  be  successfully  iato^wf erip  M  C? 
The  fancy  goods  and  notion  section  is  perhaps*mOS"t  suit- 
able,   while   the   perfume   and   candy   departm|»t*\iConpuiBie«Qrt/j 
a  large  number.     Any   shape  can  be  had  anq»Wi<Jre  *>mio'^'^'" 
difficulty  in  filling  any  want  in  this  direction.     They  pro- 
mote  sales    and   are   attractive   in   every    respect   and   are 
well  worthy  of  giving  good  display.     The  larger  ones  can 
be  well  used  for  the  handkerchief  and  glove  departments, 
and  around  holiday  time  are  ready  sellers.    The  suit  cases 
and    lunch   baskets,    etc.,    are   extremely    light,     but     very 
durable,  and  are  fitted  out  complete.    These  goods  are  sure 
of  an  expanding  sale  and  are  splendid  lines   to  push. 

China  and  Glassware. 

Japanese  vases,  jardinieres,  umbrella  stands  and  pedes- 
tals show  that  delightful  touch  of  oriental  patterns  which 
make  sales  at  retail  an  easy  proposition.  The  designs  run 
from  painted  work  to  most  intricate  embossed  effects,  and 
the  range  of  colors  is  all  that  can  be  desired.     These  goods 


of  a  Japanese  nature.  This  fancy  china  is  of  every  de- 
scription, from'  simple  one-piece  effects  to  elaborate  tea 
sets. 

Some  of  the  novelties  of  a  Japanese  character  include 
beautiful  piano  and  mantel  drapes  in  Jap  silk,  wonder- 
fully embroidered,  and  retail  with  a  good  profit  from  $1 
upwards.  Gentlemen's  smoking  jackets  and  dressing 
gowns,  as  well  as  ladies'  lines,  are  shown  in  the  quilted 
silk  variety  in  a  wide  range  of  colors,  and  retail  from 
about  $4  to  $25. 

Other  good  Japanese  lines  which  are  too  well  known 
to  need  extended  description  include  enormous  varieties 
of  lanterns  and  fans. 

The   Picture    Post   Card    Habit. 

Dry  goods  stores  are  rapidly  falling  into  line  and  fill' 
ing  large  quantities  of  picture  postal  cards,  which  not 
only  are  profitable  but  serve  to  attract  trade  to  the 
store  and  other  sales  result.  Special  stands  for  display- 
ing cards  are  available  and  the  space  occupied  is  very 
small.  They  sell  all  the  year  round  and  an  increasing 
variety  of  subjects  suitable  for  every  season  can  be  had. 

Souvenir  postal  cards,  like  most  permanent  and  pro- 
fitable side  lines,  started  as  a  fad  but  have  long  since 
outgrown  that  term  and  can  now  be  classed  as  sure  and 
steady  sellers.  The  business  is  increasing  at  an  enormous 
rate  and  new  firms  are  constantly  appearing^  while  old 
factories     are  taxed   to   fulfil   the   demand.     Canadian   and 


Dress  Suit  Case 
Shown  by  Short  &  Co.,  Montreal. 


European  fads  are  principally  used  and  the  range  of 
view,  fancy  and  common  cards  is  bewildering.  Extra 
heavy  lines  should  be  stocked  in  view  of  the  approaching 
tourist  trade. 
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The  China  &,  Japan  Silk  Co., 

Montreal,  290  st.  James        Toronto,  60  Yonge  st. 

CHINESE  MATTING 


Owing  to  the 
scarcity  of  Japanese 
Matting  we  have 
secured 

1000 


of  this  line 


CHEAP 


There  are  40  yds. 
in  each  roll. 

Prices  NeL 

A  Quality, 

3  Patterns. 
$3.25  per  Roll. 

B  Quality, 

4  Patterns, 
$3.90  per  Roll. 

L  Quality, 
12  Patterns, 
$7.15  per  Roll. 

P  Quality,  Plain, 
$5.00  per  Roll. 


WRITE  US  FOR  A  ROLL  AS  A  SAMPLE 

TEA  SETS 


This  Beautiful 

TEA  SET 


15  Pieces, 
for  G  Persons. 


$ 


2 


.40 

EA. 


* 

• 

■"* 

JJ,\f3 

© 

[** 

g:  a 

PACKED 

1    Set  in  Wood  Box. 

12  Boxes 
in  Case. 


$ 


2 


.40 

EA. 


The  CHINA  (Sb  JAPAN  SILK  CO.,  Limited 
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Headquarters  For  Good  Things 


-IN- 


Japanese 
Novelties 

OUR  FULL  IMPORT  LINES  NOW  READY 

A  unique    assortment   of   Japanese 
Vases,  Jardinieres,  Umbrella 
Stands,  Pots  and  Pedes- 
tals, etc.,  etc. 

Order  now  to  be  sure  of  Christmas  Delivery 

SHORT  &  COMPANY 


219  Board  of  Trade  Building, 


MONTREAL 


New  Foreign  Purchases 

Our  Mr.  Harris,  at  present  in  Europe,  reports 
having  picked  up  some  splendid  values  in  all  our 
Staple  Lines,  as  well  as  many  novelties. 

These  goods  we  intend  turning  over  at  very  close 
prices. 

It  will  pay  you  to  get  in  touch  with  us  either 
direct  or  through  our  travellers. 

L.  HIRSHSON  (gX  CO. 

Buyers  and  Sellers  of  Jobs 
15+  West  Notre  Dame  St.  MONTREAL 

TPI  FPUflWCQ  ■    BELL  27'5  main 
icLcrnunto.    merchants  636 


This  is  an  illustration  of  another 


ENGLIS 


SAFETY 
PIN 

Size  3 
5   sizes 


or  Boxed^in  Dozens. 


Birmingham,   Eng. 


PREMIUM   COUPONS 
and  the  Recent  Legislation  re  Trading  Stamps 


Under  the  law  recently  enacted  by  the  Dominion  House  of  Commons,  the  issuing  of 
Trading  Stqpps  which  are  redeemable  in  goods  at  some  central  agency  or  elsewhere  than 
on  the  premises  of  the  merchant  who  issues  them,  is  illegal. 

It  is,  however,  strictly  legal  and  in  thorough  compliance  with  this  recent  legislation 
for  any  merchant  in  the  Dominion  to  issue  Premium  Coupons  to  cash-paying  customers, 
such  Coupons  being  redeemable  in  goods  in  the  shop  or  premises  where  the  purchase 
was  made  and  where  the  Coupons  were  issued,  provided  the  goods  given  in  redemp- 
tion of  the  Coupons  are  the  exclusive  property  of  such  merchant,  and  provided  also  that 
every  Coupon  bears  its  value  printed  or  stamped  on  its  face,  as  well  as  the  name  and 
place  of  business  of  the  merchant  who  issues  them. 

The  merchant  is  in  no  way  bound  to  redeem  these  Premium  -Coupons  in  cash.  Our 
system  of  Premium  Coupons  has  been  successfully  operated  by  over  two  thousand  lead- 
ing retail  merchants  throughout  the  Dominion  during  the  past  ten  years,  and  as  we 
place  our  system  EXCLUSIVELY  with  one  merchant  in  each  town,  its  advantages  as  a 
cash  trade  winner  are  decidedly  beneficial.  We  will  be  much  pleased  to  instruct  our 
traveller  to  call  upon  any  merchant  interested  in  Premium  Coupons,  on  application,  for 
the  purpose  of  explaining  the  benefits  to  be  derived  from  introducing  our  system. 


THE  CROWN  SILVER  PLATE  CO. 


142  and  143  Confedera- 
y         tion  Life  Bidding, 


TORONTO 
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IDEAS     FOR    THE     INDUSTRIOUS 

Advice   to   Clerks   from    Men   Who    Have   Succeeded— No   Substitute   for    Honest  Toil    and    Conscientious    Effort- 
Get   Started    Right— Carry   to   Completion   What   You   Undertake. 


N 


EVER  was  there  such  a  time  for  the  giving,  if 
not  for  the  taking,  of  advice.  Magazines 
have  prospered  by  telling  young  men  how  to 
succeed;  there  is  a  whole  lot  of  literature 
on  how  to  get  rich.  It  is  unfortunate  that 
certain  recent  exposures  have  come  to  destroy  the  effi- 
cacy of  some  of  the  shining  examples  brought  forward. 
And  it  is,  perhaps,  even  more  unfortunate  that  young 
men  are  beginning  to  grow  sceptical  of  the  sincerity  of 
the  sententious  advice  passed  on  by  men  who  have  suc- 
ceeded, for  the  benefit  of  the  new  generation. 

Honest  toil,  careful  economy,  zeal  for  the  employer's 
interest,  clean  fingernails,  such  are  the  homely  secrets 
of  success,  imparted  by  the  great  men,  and  presently  on 
the  witness  stand  it  appears  that  the  methods  which  he 
had  personally  preferred  are  puU^  graft  and  rake-off. 
"Well,  I  suppose  that's  the  way  to  succeed,"  says  the 
man  in  the  street,  half  enviously. 

Honest  Toil  Essential.     V} 

It  will  be  a  sorry  day  for  the  countfy  "wjien  the 
young  generation  collectively  thinks  so,  and  is,  more- 
over, so  convinced  that  praise  of  honesty  and  other  old- 
fashioned  virtues  is  cant,  that  they  scout  good*a*^<% 
It  is  all  very  well  for  an  eminent  burglar  to  lay  down 
as  the  rules  of  success  in  life  such  items  as  early  rising, 
the  avoidance  of  bad  company,  and  regular  and  faithful 
industry.  That  is  a  good  way  to  become  a  Sunday 
school  superintendent,  but  it  is  sheer  exasperation  to  one 
who  has  set  his  heart  on  becoming  a  burglar. 

Thus  goes  on  the  Springfield  Republican,  in  an  illum- 
inating criticism  of  Senator  Albert  J.  Beveridge's  new 
book  on  "The  Young  Man  and  the  World."  It  quotes, 
"Be  honest  with  the  world,  and  the  world  will  be  honest 
with  you,"  then  adds  :  "Will  it  ?"  That  is  what  the 
young  man  who  follows  in  the  newspapers  the  career  of 
some  of  Senator  Beveridge's  colleagues  doubts.  "The 
world  will  be  honest  with  you,  whether  you  are  honest 
with  it  or  not." 

It  is  more  needful  now  to  convince  young  men  that 
they  ought  to  be  honest  with  the  world,  whether  the 
world  is  honest  with  them  or  not.  It  is  not  always 
easy  to  persuade  them,  hut  it  is  true,  and  the  only  solid 
foundation  for  honesty.  "Of  course,"  says  the  senator, 
heartily,  "of  course  you  will  be  honest  in  a  money 
sense."  No  stealing,  no  grafting — the  senate  as  one  man 
answers,  "of  course,"  and  tries  not  to  see  the  vacant 
chair. 

LEARNED  HOW,  THEN  LABORED. 

"OlXTY  Wall  Street"  is  one  of  the  towering  new 
^  office  buildings  just  completed  in  the-  financial 
district.  It's  a  fine,  substantial  building  of  the 
newest  kind.  The  newness  has  not  been  marked  in  any 
way.  On  the  new  bulletin  at  the  foot  of  the  elevators 
are  many  new  names.  One  of  these  is  that  of  Henry 
L.  Doherty. 

Up  on  the  fourteenth  floor  of  No.  60  are  many  doors 
on  which  the  same  name  appears.  In  the  finest  of  these 
offices  sits  a  man  whose  every  minute  is  occupied.  He 
is  just  past  the  thirty-fifth  mile-post  of  life,  but  older  in 
appearance  and  demeanor.  This  is  a  man  who  has  come 
to  Wall  Street  in  the  last  vear. 


How  He   Rose. 

Whence  1  From  paper  carrying.  How  ?  Via  the 
roads  marked  Perseverance,  Application,   Study,  System. 

"When  I  began  life,"  remarked  Henry  L.  Doherty  to 
a  party  of  friends  recently,  "I  decided  to  learn  | as  much 
as  possible  in  my  chosen  profession,  and  to  learn  the 
business  application  of  that  knowledge,  until  I  reached 
thirty-five.  After  that  I  decided  I  would  devote  knowl- 
edge and  skill  to  making  money." 

He  has  accomplished  the  first  part  of  his  life's  work. 
The  second  chapter  opened  a  little  less  thati  a  year  ago, 
and  opened  successfully.  Carrying  papers  in  Columbus, 
Ohio,  was  the  first  step.  Into  the  office  of  the  Colum- 
bus Gas  Company  was  another.  "Hard  sledding"  was 
the  rule.  But  rebuffs  and  trials  counted  for  nothing. 
Perseverance  had  its  reward. 

Application  and  Perseverance. 

Emerson  McMillin,  whose  name  and  firm  at  No.  40 
Wall  Street  have  long  been  known  in  the  financial  world, 
was  first  prominent  as  head  of  the  Columbus  Gas  Com- 
pany. For  a  time  he  saw  nothing  good  in  the  young 
man  Doherty.  Subsequently  his  vision  cleared.  Applica- 
tion had  begun  to  reinforce  perseverance.  Doherty  began 
to  rise  in  the  gas  world.  Very  soon  he  became  the  ac- 
tive head  of  one  company,  then  of  another,  then  of  an- 
other; then  he  went  into  the  electrical  field.  Study  and 
system  had  been  pervading'  elements  throughout.  Both 
contributed  their  share. 

To-day,  at  thirty-five,  Henry  L.  Doherty  is  general 
manager  and  in  charge  of  the  engineering  for  the  Am- 
erican Light  &  Traction  Company,  of  which  Emerson 
McMillin  is  the  head.  This  organization  controls  many 
gas  and  electrical  companies.  On  the  stationery  of  the 
companies  at  Denver,  Madison,  Wisconsin,  and  Lincoln, 
Nebraska,  the  name  of  Henry  L.  Doherty  appears  as 
president.  In  nearly  a  dozen  other  companies  he  has 
other  positions.  His  system,  his  spirit,  his  ideas,  pre- 
vail everywhere. 

Successful  System. 

The  Doherty  plan  of  increasing  business  is  known  to 
all  gas  and  electric  men.  For  taking  a  gas  or  electric 
property,  in  proving  equipment,  service  and  building  up 
business,  Henry  L.  Doherty  stands  without  a  peer.'  He's 
a  gas  engineer,  electrical  engineer,  steam  and  hydraulic 
engineer.  Not  as  learned,  perhaps,  as  many,  but  wise  in 
practice  and  looked  upon  as  having  no  superior.  Many 
patents  stand  in  his  name,  and  he  is  known  for  having 
been  the  moving  spirit  in  reorganizing  and  rejuvenating 
the  Ohio  Gas  Light  Association  and  the  National  Elec- 
tric Light  Association. 

Nights  spent  in  work  and  study  have  their  reward 
when  perseverance,  application,  study  and  system  rule. 
The  name  of  Henry  L.  Doherty  on  the  doors  of  many 
rooms  at  No.  60  Wall  Street  tell  the  story. 

ALWAYS  SAFE. 

My  father  used  to  say  to  me, 

"If  you  wish  a  thing  well  done 
You  must  do  it  yourself,  for  you  can't,"  said  he, 

"Depend  on  any  one." 
But  I  have  a  rule  that  works  real  well, 

For  it  counts  not  when  or  where, 
If  I  wish  a  thing  well  done  I  tell 

The  waiter  to  bring  it  rare. 
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THE  DOMINION  TEXTILE  COMPANY  has  is- 
sued its  Fall  price  list.  The  prices  are  in  many 
lines  advanced,  as  everybody  knew  they  would 
be.  There  will,  of  course,  be  some  surprises  in 
these  prices.  Advances  are  all  the  way  from 
half  a  cent  to  a  cent  and  a  half.  But  these  advances  are 
only  on  certain  lines.  Taken  as  a  whole,  the  Fall  list 
does  not  difier  greatly  from  the  prices  current.  Of  course 
retailers  will  observe  an  increase  in  some  lines  which  "will 
probably  make  it  necessary  for  them  to  advance  the  price 
at  which  they  sell  to  the  consumer. 

With  regard  to  the  general  outlook  for  Fall  business, 
it  is  hard  to  say  very  much.  The  Canadian  mills,  like  the 
English  and  American  mills,  are  too  busy  with  their 
Spring  deliveries  to  devote  much  time  to  the  Fall  busi- 
ness. It  is  a  long  time  since  Spring  deliveries  have  been 
so  late  as  they  are  this  year.  At  other  times  the  local 
mills  have  been  helped  out  by  the  fact  that  English  and 
American  mills,  not  being  very  busy  at  home,  looked  to 
Canada  for  trade,  but  this  year  manufacturers  in  both 
these  countries  are  no  better  off  than  Canadian  mill  own- 
ers, inasmuch  as  they  too  are  finding  it  difficult  to  fill 
Spring  orders,  for,  as  stated  in  these  columns  before, 
they  are  sold  out  many  months  ahead. 

The  scarcity  of  cotton  and  the  high  prices  should  be 
warning  enough  to  retailers  to  stock  up,  not  extravagant- 
ly, but  sufficiently  to  fill  their  wants  for  the  time  being.  If 
the  price  of  raw  cotton  were  to  come  down  a  cent  tomor- 
row, it  would  not  make  any  difference  in  the  price  the 
retailer  now  pays  the  jobber,  so  scarce  is  cotton  and  so 
great  the  demand  for  it. 

Most  of  the  mills  are  catching  up  pretty  well  in  all 
lines,  although  in  some  lines  they  find  it  almost  impossi- 
ble to  do  anything  at  present.  The  situation  has  im- 
proved considerably  in  this  respect,  however,  since  last 
month  and  the  mills  feel  better  able  to  cope  with  the 
Spring  orders. 

The  textile  people  say  that  they  are  catching  up  in 
all  lines  of  printed  goods  and  back  orders  are  being  re- 
duced somewhat.  The  finer  lines  of  white  cottons  are 
rather  scarce  still,  and  certain  lines  of  sheetings  are  also 
a  little  slow,  although  getting  better.  Greys  are  coming 
more  steadily  at  present  and  will  get  better  shortly.  De- 
liveries in  tickings,  denims,  cottonades,  etc.,  are  fairly 
good. 


FALL  PRICE  LIST. 

Issued  by  the  Dominion  Textile  Co. 
MAGOG    BRANCH— TWILLS  AND  DRILLS. 

Heavy  Twill,  31—32  in $0.11* 

Durban  Drill,   28  in 10* 

400  Drill,  33—34  in 10* 

350  Drill,   33—34  in 11* 

265   Drill,   33—34  in 13* 

CRETONNES   AND   PRINTS. 

Twill  Cretonne,  25—26  in 8 

Oatmeal  Cretonne,  29 — 30   in 10 

Sateen   Cretonne,    30   in 10 

Coat   Lining,   31—32   in 12 

Flags  and  Bunting,  24  in  6 

Satine  Raye,  27—28  in 10 


SLEEVE   LINING. 

39—40  in. 

O.O.       22       22x  O.C. 

11       33       22xEmbossed  O.C.   Embossed. 

FLANNELS. 

Velours  Fancy,   27—28   in $0.08 

Eclipse  Flannel,  29—30  in  9 

Superfine  Flannel,  28—29   in 10 

Kimona,   27—28   in 12 

Swansdown,    27—28   in 15 

Alexandra  Cloth,  35—36  in 12 

SKIRTING. 

Princess   Skirting,   36  in 12 

Moreen  Skirting,  30  in 10 

XXK  Skirting,   36   in 12 

Alberta  Skirting,  38—39  in 12* 

DUCKS. 

A.  A.  Duck  Indigo  and  Aniline,  25—26  in....  10* 

COLONIAL  BRANCH — FLANNELS. 

Lambsdown,   24 — 25   in 6f 

Royal  Waist  Flannelette,  27—28  in 8 

Empire  Twill  Flannelette,  27—28  in 10 

Komura  Cloth,   27—28   in 10 

ART    TICKING. 

265  Ticking,  33  in 13*' 

288  Ticking,  30  in 18 

DRILL. 

Rock  Fast  Drill,  28  in 12* 

MOLES. 

Colonial  Tweed,   27   in 10* 

Colonial  Tweed  Aniline,  27  in 12 

Light  Mole  Tweed,  27—28  in 12* 

Light  Mole  Aniline  and  Navy,  27—28  in 13* 

Heavy  Mole,  28—29  in 15 

Extra  Heavy  Mole,  28—29  in 18* 

Canada  Tweed,  28—29  in 18* 

Yorkshire  Tweed,  28—29   in 18* 


JOINS  MONTREAL  COTTON. 

MR.  A.  W.  COCHRANE  has  resigned  his  position 
with  the  Dominion  Textile  Company  to  become 
associated  with  the  selling  department  of  the 
Montreal  Cotton  Company.  Mr.  Cochrane  is  well  fitted 
for  the  position  he  is  about  to  fill  with  the  Montreal  Cot- 
ton Company.  He  has  not  been  with  the  Textile  people 
for  a  great  length  of  time,  but  even  before  he  entered 
their  employ  he  had  much  experience  in  the  cotton  indus- 
try. With  Mr.  W.  T.  Whitehead,  he  founded  the  Colonial 
Bleaching  &  Printing  Company,  Limited,  about  six  years 
ago.  He  accepted  the  position  he  has  just  resigned  when 
that  company  was  taken   in  by  the  Textile  Company. 

Mr.  Cochrane's  early  experience  in  the  cotton  trade 
was  gained  with  Mclnnes  Bros.  &  Co.,  A.  R.  MacMaster 
&  Bros.,  Ogilvy,  Alexander  &  Anderson,  and  D.  Morrice 
Sons  &  Co.  He  is  well  and  favorably  known  to  the  cot- 
ton trade  and  with  his  experience  he  will  without  a  doubt 
meet  with  success  in  his  new  position.  Mr.  Cochrane 
will  be  succeeded  in  the  Dominion  Textile  Company  by 
Mr.  Sanderson. 
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Kingcot 


The  Cotton  You  Should  Sell 


Good  sellers  vs.  slow  sellers.     What  makes  the  difference  ? 

We'll  tell  you  :  Good  sellers  have  quality  to  back  them ; 
slow  sellers  have  not. 

Look  your  stock  over  and  see  if  that  is  not  so. 

Kingcot  has  the  quality  in  it  that  means  quick  sales. 

Kingcot  has  the  quality  in  it  that  means  satisfactory  sales 
and  a  continuously  growing  cotton  department  for  the  merchant 
who  jaandles  it. 

Kingcot  includes  the  following  lines : 


Ginghams 

Dress  Goods 

Saxonys 

Apron  Ginghams 

Flannelettes 

Domets 

Shirtings 

Oxfords 

Galateas 

Denims 

Tickings 

Cottonades 

Awnings 

Ask  the  travellers  for  any  first-class  house  to  show  you 
samples  of  Kingcot. 


Kingcot 

The  King  of  Cottons 
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Canada.  Great  Britain,   United  States,  Australia, 
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Are  based  on  $35  a  page  and  will  be  furnished  on  application  to  Mr.  A.  B.  Caswell 
or  to  the  manager  of  the  nearest  office.  The  value  of  The  Dry  Goods  Review  as 
an  advertising  medium  is  unquestioned.  The  character  of  the  advertisements  now  in 
its  oolumns,  and  the  number  of  them,  tell  the  whole  story.  Circulation  considered,  it 
is  the  cheapest  trade  newspaper  to  advertise  in.  Advertisements,  to  insure  insertion  in 
the  issue  of  any  month,  should  reach  this  office  not  later  than  the  eighteenth  of  the 
month  preceding. 
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NEW  ADVERTISEMENTS. 


M.  Silver  &  Co.,  Montreal. 

M.  Moore  &  Co  .  Montreal. 

Metal  Shingle  &  Siding  Co..  Preston. 

Leak  Fur  Co.,  Montreal. 

Daly  &  Movin.  Montreal. 

Northern  Trusts  Co.,  Wianipeg. 


Xorthwest  Fur  Co.,  Montreal. 

John  Murphy  Co..  Limited,  Montreal. 

P.  C.  Davenport,  Winnipeg. 

Kelly  Bros.,  Montreal. 

Salem  Co  ,  Limited,  Montreal. 

S.  T.  Greenlesse  &  Co.,  Montreal. 


ENCOURAGING  FUR  PROSPECTS. 

MARCH  witnesses  the  opening'  in  manufacturing  and 
wholesale  circles  of  a  new  fur  season,  and  in  ap- 
preciation of  the  importance  of  the  fur  trade  at  this 
time  a  special  enlarged  section  on  colored  paper  is  de- 
voted to  this  trade.  Thorough  and  painstaking  efforts 
have  been  made  to  collect  authentic  news  concerning 
general  trade  prospects,  and  a  forecast  of  fur  fashions  is 
made  in  order  to  place  the  trade  on  even  a  more  sound 
basis.  Especially  during  the  past  year  the  growing  im- 
portance of  the  Canadian  fur  trade  has  been  recognized 
in  our  columns  by  a  more  extended  news  service,  and 
with  a  view  of  extending  that  service  the  present  num- 
ber is  given.  It  is  to  the  interest  of  every  subscriber 
to  study  this  section  carefully  and  preserve  it  for  future 
use  as  a  guide  to  the  buying  of  reliable  furs  from  good 
houses. 

A  canvass  of  the      manufacturing      trade     brings     to 


light  many  encouraging  features,  and  it  is  plainly  evi- 
dent that  the  mild  Winter  has  not  had  the  bad  effects 
complained  of  by  a  few  firms.  Collections  have  picked 
up  splendidly  lately,  and  retail  stocks  in  many  sections 
of  the  country  are  much  lower  than  was  generally  ex- 
pected. Canada's  continued  prosperity  has  contributed 
to  this  remarkable  condition,  and  the  fact  that  furs  are 
favored  by  fashions  in  every  sense  of  the  term  has  helped 
considerably.  The  marked  expansion  in  trade  is  due 
primarily  to  the  fashion  element,  as  staple  furs  are  al- 
ways a  necessity  in  this  country.  The  remarkable  sale  of 
fur-lined  jackets,  of  new  styles  in  muffs  and  the  numer- 
ous small  pieces  in  stoles,  ruffs  and  throw-overs,  have 
all  contributed  to  a  respectable  aggregate. 

Regarding  prospects  for  the  ensuing  season,  whole- 
salers are  both  optimistic  and  cheerful,  as  they  argue 
that  the  past  season  is  sure  to  be  followed  by  a  record 
one,  granted  that  crops  and  weather  conditions  are  at 
all  favorable.  A  review  of  the  market  showings  at  the 
present  time  furnishes  many  suggestions  that  advance 
orders  will  be  animated,  as  there  is  a  splendid  assort- 
ment of  styles  in  small  furs  with  many  new  ideas  in 
caperines,  and  a  large  variety  of  jackets  and  fur-lined 
garments.  The  retailer  who  is  never  satisfied  with  ex- 
istent conditions,  and  is  always  striving  for  better 
things,  will  place  orders  not  lavishly,  but  within  reason. 
The  price  situation  is  well  determined,  and  present  high 
levels  show  no  signs  of  falling.  Cheap  furs  are  out  of 
the  question,  and  many  desirable  skins  are  higher  than 
last  season.  Every  good  house  reports  a  decided  feeling 
for  high-class,  reliable  furs,  a  tendency  which  deserves 
the  closest  attention  of  the  retail  trade. 

*  *  * 
Application  to  business  ensures  success. 

*  *   • 

BETTER  ACCOMMODATION  NEEDED. 

CANADIAN  banks  are  attracting  a  great  deal  of  at- 
tention to  themselves  by  the  palatial  buildings 
which  they  are  erecting,  even  for  their  branches.  The 
fact  that  it  is  impossible  to  float  a  bank  with  any  possi- 
ble success  without  a  very  large  paid  up  capital  to  begin 
with  makes  the  banking  business  a  practical  monopoly. 
As  a  consequence  in  spite  of  the  fact  that  the  older  banks, 
at  least,  are  paying  ten  or  twelve  per  cent,  dividends, 
they  are  piling  up  surpluses  of  over  one  hundred  per  cent, 
of  their  capital. 

It  is  time  the  public  received  some  benefit  from  this 
prosperity.  An  English  business  man  who  recently  visit- 
ed this  country,  mentioned  as  one  element  which  counted 
strongly  in  making  up  the  industrial  prosperity  of  Lan- 
cashire, the  fact  that  money  could  be  borrowed  very 
cheaply.  This  enabled  the  small  spinners  to  buy  in  ad- 
vance and  set  up  their  plants  at  the  minimum  expense. 

The  same  result  would  follow  here  if  the  banks  re- 
duced their  rates  on  commercial  paper  and  extended  ac- 
commodation more  liberally  to  the  industries  of  the 
country.  The  great  profits  which  are  accruing  from  the 
banking  business  show  that  a  reduced   rate  of  interest   on 
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loans  is  quite  feasible.  The  expenditure  :  on  buildings 
might  easily  be  curtailed  ;  the  stability  of  the  institu- 
tions does  not  require  the  heaping  up  of  a  colossal  re- 
serve fund.  Banking  institutions  are  protected  more  than 
any  other  business  by  Government  enactments.  Conse- 
quently they  owe  a  fair  service  to  the  public.  This  ser- 
vice should  consist  primarily  in  making  loans  at  a  reason- 
able rate,  where  the  security  is  sufficient. 

The  complaint  is  made  with  great  insistence  that  it 
is  next  to  impossible  to  get  reasonable  accommodation 
in  the  smaller  towns.  The  deposits  are  sent  to  the  head 
office,  where  investments  can  be  made  in  greater 
amounts.  It  would  be  well  for  bank  officials  to  give  heed 
to  public  criticisms  of  this  kind.  The  many  advantages 
of  our  banking  system  with  its  branches  are  quite  ap- 
parent and  we  are  sometimes  soothed  into  forgetfulness 
of  the  defects  which  occur  as  a  consequence  of  it.  If  the 
big  banks  do  not  grant  more  favorable  terms  it  will  only 
be  a  matter  of  time  till  some  other  system  is  devised  to 
carry  on  the  work.  A  lower  rate  of  interest  on  loans 
would  lie  a  fair  concession  to  the  commercial  interests  of 

the  country. 

*  *  * 

Pass  this  paper  around  among  the  clerks.  There  is 
much  in  it  of  Interest  to  them. 

*  *   * 

CANADA  AND   THE   EAST. 

NOT  the  least  significant  of  Sir  Wilfrid  Laurier's 
statements  at  the  Toronto  banquet  was  this  : 
"Up  to  the  present  moment  we  have  markets  chiefly  in 
Europe,  but  the  time  has  come  when  we  must  seek  mar- 
kets in  the  Orient." 

Sir  Wilfrid  urged  that  Canada  should  improve  the 
natural  advantages  afforded  by  its  geographical  position 
as  the  nearest  trade  route  between  China  or  Japan, 
with  their  four  or  five  hundred  millions  of  people,  and 
the  European  markets.  The  present  time  by  steamer 
from  London  to  Hong  Kong  via  the  Suez  Canal  is  about 
33  days.  The  C.P.R.'s  new  time  via  Canada  is  22  days. 
Routes  of  trade  and  their  changes  have  done  more  to 
make  and  unmake  great  commercial  centres  than  all  the 
wars  and  earthquakes  in  history.  Babylon  decayed  as 
soon  as  the  trade  between  east  and  west  was  sent  by 
boat  instead  of  by  caravan,  and  Alexandria  and  Venice 
grew  up.  They  in  turn  declined  when  Vasco  de  Gam  a 
rounded  the  Cape  of  Good  Hope  and  Columbus  discover- 
ed America.     Empire  followed  in  the  wake  of  the  trader. 

Sir  Wilfrid  said  :  "I  hope  that  I  shall  live  long 
enough  to  see  the  Canadian  Pacific  Railway  and  the 
Grand  Trunk  Railway  passing  with  trains  full  of  pas- 
sengers, full  of  wheat  and  flour,  and  bringing  back  tea 
and  silks  and  passengers,  and  transmitting  them  to  all 
parts  of  the  civilized  world." 

Canada  seems  to  have  shared  in  the  awakening  of  the 
east.  In  1904  we  sold  to  China  and  Japan  goods  to  the 
value  of  $568,983.  Last  year  that  sum  increased  to 
$1,520,053,   an  increase  of  nearly   threefold  in  one  year. 

Rut      the      total     of   Canada's   trade    with   China    and 


Japan  during  thirty  years  is  a  tale  not  so  heartening. 
In  1873  it  amounted  to  $1,709,850.  In  four  years  it  fell 
to  $455,755,  and  ten  years  later  was  up  to  $2,819,584, 
Since  that  time  it  has  varied  year  by  year,  never  going 
below  two  millions,  seldom  going  much  above  three. 
High  wate/  mark  was  in  1896,  $3,339,429.  In  1904  it 
was  $3,134,959;  then  last  year  made  a  new  high  record, 
$3,990,776. 

The   balance   of   trade   throughout    has   been    with    the 
East.     Canada  has  bought  much   more  than  it  has  sold 
The  highest  point  was  reached  in   LS92,  when  our  exports 
to  China  and  Japan  were  worth  $3,016,857.     In  1904  the 
value  was  $2,565,976,   and  last  year,   $2,470,723. 

It  was  the  development  of  our  sales  to  the  East  and 
the  development  of  the  carrying  trade  between  Asia  and 
Europe  that  engaged  the  Premier's  attention,  and  his 
plea  comes  aptly  upon  the  heels  of  what  might  be  termed 
potentially  an  epoch-making  advance  in  Canada's  sales 
to    Japan   and  China. 

The  Government  of  Canada  has  not  become  interest- 
ed in  this  trade  development  any  too  soon.  Mr.  J.  D. 
Allan,  returning  from  a  trip  to  the  Orient  in  1903,  urged 
the  immediate  necessity  of  activity  in  that  direction.  In 
an  article  in  The  Canadian  Grocer  he  pointed  out  what 
other  governments  were  doing  to  secure  their  peoples  a 
share  of  the  Oriental  trade  awakening,  and  he  pointed 
out  the  significance  of  the  increase  in  the  total  value  of 
exports  to  China  from  the  United  States,  described  by 
Sir  Wilfrid  as  ;'our  only  competitor."  Between  1880 
and  1902  United  States  sales  to  China  jumped  from 
$1,101,383  to  $24,722,906.  Between  those  years  Can- 
ada's exports  to  China  and  Japan  combined  increased 
from     $37,546     to     $570,586,      the      total    last   year   was 

$1,520,053. 

*  *  * 

Read  trade  newspapers  and  know  what  others  in  the 
business  are  doing. 

*  ^   * 

ECONOMY   OF   TIME. 

MAXIMUM  output  and  profit  from  the  plant  and 
facilities  at  his  disposal  is  the  object  of  every 
manufacturer.  In  some  businesses  it  is  difficult  to  keep 
the  work  evened  up  for  the  year.  Cloak  manufacturers 
are  at  a  disadvantage,  although  not  so  much  so  now  as 
formerly.  Nobody  probably  suffers  so  much  in  this  re- 
spect as  the  fur  manufacturers.  There  is  no  chance  of 
having  more  than  one  season  in  the  year.  Millinery 
have  at  least  a  Spring  and  a  Fall  season,  but  furs  arc 
worn  in  Winter  alone,  and  the  travelers  must  do  their 
selling  in  a  few  short  months. 

This  is  a  situation  which  the  fur  men  must  face 
boldly.  There  is  something  radically  wrong  about  hav- 
ing the  selling  force  practically  idle  for  eight  months  in 
the  year  and  the  office  staff  and  manufacturing  end  in 
almost  as  bad  a  condition.  The  cost  of  labor  becomes 
too  heavy  considering  the  time  of  effective  ser\  no   used 

It  is  not  less  satisfactory  to  the  management  than 
to  the  travelers.     They  have  no  inclination  to  spend  two- 
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thirds  of  the  year  with  their  ability  and  energy  rusting 
in  the  warehouse.  Nothing  is  less  attractive  to  the 
average  man  than  enforced  idleness  and  the  fact  that  he 
is  drawing  his  salary  does  not  recompense  him  for  the 
knowledge  that  he  is  producing  nothing  for  his  firm.  The 
eagerness  with  which  a  fur  traveler  jumps  into  his  field 
when  the  selling  season  opens  shows  what  his  feelings 
are  in  the  matter. 

A  remedy  for  the  condition  is  difficult  to  suggest. 
Of  course  we  may  make  the  general  statement  that  the 
furrier  should  try  to  take  up  some  side  line  which  would 
take  up  the  time  of  his  selling  force,  office  and  factory 
during  the  quiet  season  in  his  regular  business.  We  have 
no  doubt  that  every  fur  manufacturer  has  thought  of 
this  same  idea  long  and  hard.  There  are  difficulties 
about  its  adoption  which  are  both  apparent  and  real. 

In  the  first  place,  under  the  modern  methods  of 
wholesaling,  the  man  who  goes  into  a  line  as  a  side  line 
is  up  against  a  serious  proposition.  Specialty  houses  are 
in  the  field  devoting  their  entire  time  and  energy  to  the 
various  dry  goods  departments,  and  for  a  man  to  enter 
the  field  without  being  able  to  throw  himself  into  it 
whole-souledly  and  energetically  is  likely  to  bring  his 
whole  business  down  about  his  ears. 

If  the  furman  decides  to  add  some  other  department 
to  keep  the  staff  engaged  with  some  degree  of  regularity, 
he  must  make  up  his  mind  to  run  it  as  a  strictly  first- 
class,  closely-managed  business.  He  must  eradicate  from 
his  mind  any  idea  that  it  is  just  a  side  line.  All  the 
care  and  watchfulness  that  characterize  his  fur  business 
must  be  brought  to  bear  on  the  new  venture.  With 
these  restrictions  it  is  highly  proper  and  advisable  to  go 
ahead  and  figure  out  some  means  of  economizing  time  by 
the  introduction  of  another  line.  This  will  relieve  the 
fixed  charges  of  the  business,  as  it  can  be  worked  by  the 
same  staff  and  in  the  same  building.  It  will  also  make 
it  easier  to  keep  a  competent  staff  together. 

When  in  doubt  on  any  question  of  business,  write  to  The 
Dry  Goods  Review. 

•   *   • 

•    COURTESY    TO    TRAVELERS. 

WHEN  you  see  a  traveler  enter  your  store  do  you 
ever  consider  the  difficulties  and  discouragements 
which  he  meets  on  his  weekly  or  monthly  trip  ?  If  you 
did  you  would  probably  treat  him  with  greater  courtesy 
and  be  more  ready  to  grasp  his  hand  and  say  a  kind  word 
whether  you  intended   to  buy  from  him  or  not. 

Sympathy  is  a  divine  gift  which  all  of  us  need  from 
time  to  time  ;  not  the  maundering  sentiment  which  is 
always  finding  some  undeserving  object  of  its  attentions, 
but  the  fellow  feeling  which  recognizes  the  need  of  en- 
couragement and  is  ready  to  supply  it. 

The  commercial  traveler  is  an  interesting  character. 
He  has  the  universal  reputation  of  being  hale  fellow  well 
met,   jovial  and   good  humored.     He  is  nroverbially   care- 


less of  rebuffs,  and  carries  a  laughing  face  when  the  world 
seems  most  adverse.  There  is  another  side  to  the  shield. 
Travelers  are  but  human  and  they  are  influenced  by  the 
same  causes  of  encouragement  and  discouragement  as 
other  men.  If  they  keep  a  stiff  upper  lip  and  a  cheerful 
countenance  it  is  the  more  credit  to  them.  Do  not  for 
that  reason  make  their  lot  more  difficult  than  it  is  al- 
ready. 

No  mention  is  made  of  the  direct  advantages  of  treat- 
ing travelers  with  courtesy.  Their  good-will  will  very 
frequently  be  the  means  of  picking  up  a  snap  or  facilitat- 
ing the  delivery  of  a  rush  order.  It  is  not  for  any  mer- 
cenary or  selfish  reason  such  as  this  that  we  ask  for 
fairer  treatment  for  the  traveling  salesman.  We  ask  it 
solely  as  a  truer  expression  of  appreciation  of  the  work 
and  worth  of  this  great  fraternity.  Their  lot  is  not  a  bed 
of  roses.  They  spend  the  week  on  trains  which  are  far 
from  comfortable,  in  hotels  whose  accommodation  would 
try  the  patience  of  a  saint,  and  meeting  merchants.  Do 
you,  the  merchant,  make  the  latter  part  of  his  work  as 
pleasant  as  possible  ? 

•  •  • 

Watch  Tor  opportunities  to  add  new  departments. 

•  *  * 

MR.  FIELDING'S  ADVICE. 

WHILE  pursuing  their  investigations  into  the  tariff 
maze,  the  Commissioners  were  waited  on  by  one 
shoe  manufacturer,  who  complained  that  many  American 
shoes  were  introduced  into  this  country  through  the  ad- 
vertisements appearing  in  the  American  magazines  com- 
ing here.  Mr.  Fielding's  reply  was  pertinent  and  reason- 
able :  "Gentlemen,"  said  he,  "you'll  have  to  advertise. 
You  can  get  relief  from  printers'  ink." 

It  requires  more  than  a  favorable  tariff  to  enable  a 
manufacturer  to  sell  his  goods.  He  must  tell  his  cus- 
tomers of  the  merits  of  his  wares  through  advertising. 
The  aggressive  advertiser  will  in  nine  cases  out  of  ten 
outstrip  his  rival,  irrespective  of  the  merits  of  goods 
made.     Mr.  Fielding's  words  are  worthy  of  consideration. 

•  •  • 

Mention  The  Dry  Goods  Review  in  writing  to  advertisers. 

•  •  • 

COMMERCIAL  TRAVELERS '  TAXATION. 

THE  much  abused  tax  of  $300  on  foreign  commercial 
travelers  doing  business  in  the  Province  of  Quebec 
will  not  be  reduced,  as  has  been  stated,  to  $100,  but  will 
be  in  the  nature  of  a  sliding  scale,  according  to  the  latest 
bill  of  the  Provincial  Treasurer,  Mr.  McCorkill.  This  bill 
is  going  through  the  first  week  of  this  month  and  pro- 
vides for  a  tax  of  $100  on  travelers  who  sell  only  to 
wholesale  houses,  a  tax  of  $200  on  those  who  sell  to  both 
wholesale  and  retail,  while  those  who  sell  direct  to  con- 
sumers must  pay  $400.  There  is  much  dissatisfaction 
over   the  present  amendment. 
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On  an  advancing  market,  buy  early ! 

Woolens,  Knitted  Goods  and  Blankets— Fall,  1906 


FOR 


Men's  Wear— Women's  Wear— Children's  Wear 


AND 


LUMBERMEN'S  SUPPLIES 


SAMPLES  NOW  IN  TKAVELLERS'  HANDS  AT    ROCK   BOTTOM  PRICES 


Seasonable  Goods  for  immediate  delivery  in  all  Departments. 

DRESS  GOODS— SPHINX  SERGES— LININGS— LINENS 
—HOUSE  FURNISHINGS  —  HOSIERY  —  SMALLWARES 


P.    GARNEAU,  FILS  &   CIE., 


QUEBEC 


Sole  Agents   for  Canada   for  SPHINX  Serges   and   Vicunas 

SAMPLE  ROOMS— 207  St.  James  St.,  Room  25  Nordheimer  Bldg.,  MONTREAL,  P.Q.        -    -        165  Cordova  St.,  VANCOUVER,  B.C. 
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PRUSSIAN 
BINDINGS 


"CRUSOE" 
BRAND 


Advantages  of  the  "Crusoe"  Bindings 

A  Smart  Appearance,  due  to  the  uniformity  of  weave. 
Good  Colour,  only  the  best  makes  of  English  yarn  being  employed. 
Regular  Edges,  preventing  inconvenience  and  waste  in  machining. 


A  CHOICE   VARIETY  IN  BLACK,   COLOURS  AND  MAGPIE 


8KIRT  WEBS 

BOOT  LACES 

MENDINGS 

TAPES 


Faire  Bros.  &  Co.  u.^ 

St.  George's  Mills,    LciCCSter 

Eng. 


CANADA: 

STAPLETON  CAL0EC0TT 

70  Bay  Street 
TORONTO 


71 


Diy  Goods  Review 


DRESS    ACCESSORIES 


March,  1906 


(fjiiutttl) 


MONTREAL 


DO  YOU  WANT  ANY  CARPETS? 


RETURNED 

(IAB     9 


Millinery 
Opening 

How  about  your  ribbon  stock?  Don't 
forget  that  we  have  a  range  second  to 
none.  We've  got  Hat  Wire  and  a 
new  Catch-on  Hat  Pin  too.  Our 
line  of  Veilings  is  hard  to  beat. 


Our  stock  contains  many  exclusive 
patterns  in  Axminsters,  Kiddermins- 
ters, Wiltons,  Velvets  arid  Brussels, 
and   our  prices   are   reasonable. 

A  beautiful  range  of  Mats  and  Rugs. 


RETURNED 
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Long  Gloves  in  Short  Supply— Short  Sleeve  Waists    Increase   Demand— Belt  Fashions  Show  Many    Novelties— Last 
Season's  Ribbon  Craze  to  be  Duplicated— Increased  Popularity  of  Embroideries- 
Baby,  Irish  and  Vals   in  the  Lead. 


GLOVES. 

FROM  present  outlook  long-  gloves  will  be  ex- 
tensively worn  this  Spring  and  Summer.  Job- 
bers are  sold  out  already,  and  many  of  them 
have  disposed  of  nearly  all  of  their  own  ad- 
vance orders.  For  this  reason  they  have 
placed  many  repeats,  but  it  will  be  very  late  when  these 
orders  are  delivered,   as   manufacturers  report   a   scarcity 


Handsome  Design  in   Kelt. 

of  skins.  The  reason  of  the  demand  for  elbow  gloves  is 
to  be  found  in  fashion's  favoritism  to  the  short-sleeved 
blouses  and  costumes. 

The  glace  will  be  more  popular  this  year  than  the 
unfinished  gloves.  As  for  colors,  the  tendency  is  to 
match  suits,  and  in  that  case  the  prevailing  color  will 
be  grey.  This,  however,  does  not  mean  that  whites  will 
not  be  asked  for;  they  will  have  their  usual  large  sale. 
The  black  glace  glove  is  very  hard  to  obtain  at  present, 
and  the  demand  for  it  is  very  strong,  as  it  is  in  great 
favor  with  ladies  for  street  wear. 

The  fabric  gloves  will  be  very  popular  this  Spring 
and  Summer.  They  are  not  so  expensive  as  the  better 
gloves,  but  are  very  neat  in  appearance.  Besides  the 
ordinary  length  the  twelve  and  sixteen-button  lengths  in 
cotton,  suedes,  milanese,  lisle  and  silk  will  be  very  much 
in  demand.  Owing  to  the  scarcity  of  skins  the  price  of 
all  gloves  are  advancing.  Prospects  are  that  they  will 
lie   much  i  higher  than   they  are   at  present. 

With  reference  to  the  long  gloves,  retailers  should  not 
delay  placing  their  orders.  The  demand  may  be  very 
strong,  and  dozens  of  people  may  ask  for  the  gloves 
every  day,  but  it  must  be  considered  that  the  scarcity  is 
felt  by  all  merchants.  Order  a  sufficient  quantity  to 
supply  your  own  customers,   but   do  not  overstock. 

The  ordinary  wrist  length  gloves  are  enjoying  good 
sales.  They  also  are  scarce.  It  is  probable  that  the 
increased      sale      of   long   gloves    will    cut    down    sales    of 


w 


t^5 

Popular  Belt  Design, 


wnst  lengths  considerably,  but  the  latter  will,  of  course, 
find  favor  with  many.  The  colors  will  be  about  the 
same  as  last  season.     Tans  are  coming  to  the  fore  once 


more,  and  mochas  are  selling  quite  freely.  Trade  is 
very  good  at  the  Chemnitz  market.  Prices  are  high 
there  too,  and  manufacturers  have  work  to  keep  them 
going  for  a  long  time  to  come. 


RIBBONS. 

DISTRIBUTORS  of  ribbons  are  enthusiastic  concern- 
ing the  Spring  outlook,  as  the  extensive  vogue  has 
caused  retailers  to  place  advance  orders  with 
every  confidence:  Rihlbon  uses  show  a  steady  expansion 
in  the  millinery  world,  and  for  dress  trimmings  new 
ideas  are  constantly  appearing.  Ribbon  girdles,  hair 
ornaments  and  fancy  goods  of  every  description  necessi- 
tate Fncreased  sales.  Jobbers  naturally  report  a  slow 
demand  during  January,  but  are  full  of  hope  for  the 
future,  while  the  millinery  houses  consider  the  ribbon 
outlook  never  more  promising.  A  decided  tendency  for 
quality  is  apparent,  and  the  finish  is  of  high  importance. 
Retailers  are  realizing  the  profit  possibilities,  and  heavy 
sales  in  ribbons  are  probable  if  requisite  display  and 
advertising  is  given. 


Bab\   Irish    mixed  with  Ckin\  . 


BELTS. 


THE  tendency  is  for  narrower  belts.  Silk  belts  are 
on  the  bias  and  crush  in  to  the  figure.  They  are 
kept  out  at  the  back  by  sets  of  long  narrow 
buckles,  as  illustrated,  or  they  are  pleated  or  shirred 
and  backed  with  featherbone,  generally  three  rows,  which 
are  decorated  with  tiny  bows  or  rosettes  centred  with  a 
button  <)]•  tiny  buckle.  Some  very  handsome  warp- 
printed  and  embroidered  ribbons  are  used  in  this  way. 
Gold  and  silver  tinsel  belts  are  decidedly  strong,  too 
strong  it  would  seem  to  die  very  early  in  the  season. 
Wide  crush  belts  come  in  tinsel  ribbons,  then  there  is  a 
wide  variety  of  styles  made  up  of  the  metal  braids,  some 
of  which   show  floral  designs  woven  in. 

Leather  belts     are     more  in   evidence   than   for  some 
seasons,   and  medium   width  belts  stiffened   with  rows  of 
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cords,  like  one  shown,  are  highly  thought  of.  Buckles 
are  often  of  the  leather,  but  gilt  and  steel  harness 
buckles  are  seen,  and  also  pearl,  which  is  the  buckle  ma- 
terial this  season.  Wide  crush  leather  belts  are  again  to 
the  fore,  and  the  white  belt  is  certainly  a  winner,  with 
black  in  high  favor. 

Embroidered  belts  look  like  the  leading  idea  of  the 
season  in  wash  lines,  and  wash  lines  promise  to  be  a 
great  thing  when  the  Summer  trade  comes  round.  There 


Paris  Novelties  in  Belts. 

is  a  big  variety,  and  here  again  mother-o '-pearl  is  the 
leading  buckle,  though  gilt  harness  buckles  are  also  well 
used.  The  oval  buckles  are  better  liked  than  the  square 
style. 

This  ought  to  be  a  good  belt  season,  for  it  is  to  be 
practically  white,  black,  and  possibly  gilt  and  silver,  in 
belt  lines. 

*  *  *   ' 

The  accompanying  sketches  of  belts,  Nos.  1,  2  and  3, 
represent  some  very  smart  models  of  dress  belts.  The 
first  has  a  groundwork  of  white  taffetas  with  silk  elastic 
sides.  Both  back  and  front  are  boned  with  "balaine  de 
plume,"  and  the  decorations  consists  of  sprays  of  mar- 
guerites embroidered  in  silks  and  ribbon,  the  stalks  be- 
ing in  green  silk,  the  leaves  in  very  pale  green  ribbon, 
and  the  flowers  with  the  calix  in  mauve  and  the  corolla 
in  gold  and  white  ribbon.  The  border  consists  of  two 
rows  of  green  cord  with  the  mauve  ribbon  threaded 
through  the  silk  belt  between  the  rows.  No.  2  is  a 
straight  model  8^  centimetres  wide,  ornamented  with  a 
very  handsome  gilt-framed  buckle  and  made  in  white 
silk  elastic.  The  pattern  is  impressed  only,  and  has  a 
damask -like  appearance,  while  the  effect  of  the  buckle  is 
enhanced  by  means  of  a  cut  steel  trellis  work  over  the 
white  kid  centre  and  cut  steel  beads  studded  round  the 
frame. 

*  *  * 

No.  3  in  white  ribbed  silk  is  very  elaborately 
trimmed  with  sequins,  beads,  silk  and  cord.  All  the 
outlingings  are  of  white  and  gold  silk  cord,  while  all 
around  the  border  are  pale  blue  beads  and  embroidery 
representing  forget-me-nots  and  their  leaves;  the  gar- 
lands of  leaves  are  of  gold  sequins  with  pale  blue  beads 
between  the  leaves,  and  the  gold  silk  trellis  work  is 
ornamented  with  small  and  large  blue  beads,  with  one 
large  brilliant  in  each  centre. 


The     first     two     sketches  of  collars  are  very  dressy 
models,  showing  the  manner  in  which  all  sorts  of  beads 


are  being  used  in  trimmings.  No  1  is  in  black  velvet 
and  is  literally  ablaze  with  brilliants  and  gold  and  silver 
sequins,  while  the  stalks  of  the  leaves  are  embroidered  in 
white  silk.  No.  2,  in  white  satin,  has  an  edging  of  silver 
sequins;  the  embroidery,  in  a  conventional  design,  is  in 
pale  blue,  yellow,  green  and  white  silks.  A  lace  jabot 
has  the  large  pattern  outlined  with  the  same  colored 
silks,  while  a  fringe  of  pale  blue  beads,  divided  by  silver 
sequins,  hangs  from  the  neck.  No.  3  is  a  much  worn 
model;  the  collar  is  of  soft  silk  finished  in  a  bow,  and 
the  narrow  frills  are  of  the  finest  linen.  Many  other 
collars  of  this  description  are  made  without  the  bow  and 
with  only  a  single  frill  at  the  bottom,  which  frill  is,  in 
some  cases,  lengthened  in  the  front. 

LUSTROUS  TAFFETAS  LEAD. 

HEAVY,  bright  finished  taffetas  are  away  in  the  lead 
in  the  dry  goods  trade,  and  medium  weights  will 
more  than  hold  their  own  in  the  millinery  world. 
Milliners  require  a  taffeta  which  does  not  have  to  be 
wired  and  yet  is  capable  of  adjusting  and  retaining  its 
soft  look.  Wide  widths  are  in  splendid  request  in  both 
the  millinery  and  dry  goods  trades.  In  the  new  Spring 
ribbons  failletines  are  much  admired,  and  have  already 
been  taken  hold  of  by  good  city  trade.  Paris  model 
hats,  according  to  one  authority,  show  as  much  as  85 
per  cent,  failletine  ribbon  trimmings.  In  general  this 
ribbon  is  too  expensive  to  become  popular,  but  will  do 
a  large  exclusive  trade.  Mousselines  are  classed  as  fair 
in  most  millinery  houses,  while  moires  are  not  spoken  of 
with  enthusiasm. 

Fancy  Weaves  Pushed. 

Every  new  season  sees  a  certain  percentage  of  fancy 
weaves  brought  to  the  front,  and'  importers  strive  to  do 
a  short,  sharp  and  profitable  trade,  as  deep  cuts  are 
made  usually  soon  after  the  openings.  These  ribbons  do 
not  yield  a  larger  profit  than  ordinary  weaves,  and  it  is 
fear  which  leads  to  these  methods  of  merchandising. 
Dresden  effects  are  considered  good  property  in  millinery, 
and  little  doubt  is  expressed  concerning  fair  sales.   Bold 


Novelties  in  French    Neckwear. 

designs  in  plaids  have  been  brought  out  for  the  dry  goods 
trade,  and  these  show  every  evidence  of  still  further  in- 
creasing the  vogue  for  plaids.  Wide  widths  are  favored, 
which  is  the  constant  endeavor  of  manufacturers,  as 
practically  as  much  labor  is  involved  in  the  narrower 
ones. 

Fluctuations  in  prices  have  practically  ended  in  for- 
eign markets,  and  domestic  lines  are  also  very  firm  in 
tone.     Manufacturers  have   a  habit  of  making  up   goods 


74 


March,  1906 


DRESS    ACCESSORIES 


Dry   Goods  Review 


after  orders  are  received,  and  the  usual  scarcity  of  de- 
sirable goods  will  again  ensue.  In  colors  silver  grey  is 
very  strong,  and  old  rose  and  violet  shades  are  much 
favored  in  the  novelty  colors. 


LACE. 


BABY  Irish  is  still  the  leading  feature  in  laces,  and 
there  is  every  indication  that  its  run  is  to  be  an  ex- 
tended one,  as  Irish  crochet  and  Irish  laces  are  al- 
most the  exclusive  vogue  with  the  fashion  leaders  of  the 
world.  There  has  already  been  one  big  Summer  selling 
season  for  baby  Irish  in  New  York,  but  though  this  lace 
had  some  vogue  in  Canada  last  Fall  we  have  yet  to  get 
a  Spring  and  Summer  season  out  of  this  lace.  Baby 
Irish  is  just  as  much  shown  as  ever  in  New  York  this 
Spring,  but  for  the  novelty  end  it  comes  mixed  with 
other  heavy  laces.  Our  illustration  shows  baby  Irish 
mixed  with  cluny,  which  is  the  most  noticeable  and  the 
latest  combination.  It  is  also  combined  with  French 
crochet,  which  is  a  heavier,  looser  form  of  crochet  lace, 
and  also  with  guipure. 

Very  popular  also  are  the  motifs,  medallions  and  in- 
sets of  embroidered  linen  or  batiste,  combined  with  the 
mixed  laces.  Valenciennes  is  not  one  whit  behind  baby 
Irish  in  popularity,  and  as  the  Summer  comes  on  will 
assume  the  leading  place,  for  valenciennes  is  essentially 
a  Summer  lace.  Fashion  favors  the  round  mesh  vals, 
and  certainly  this  form  is  most  used  on  high  class  gar- 
ments, but  the  other  meshes  are  also  in  high  favor.  Net 
laces  are  somewhat  overshadowed  by  the  heavy  kinds, 
but  are  still  in  vogue  for  special  uses.  They  are  most 
seen  in  allovers  with  heavy  patterns.  The  New  York 
novelty  in  nets  is  the  blond  silk  laces,  and  some  little 
Spanish  is  also   seen. 

Novelties  in  Lace. 

In  the  list  of  made-up  novelties  the  first  place  must 
be  given  to  the  bolero.  Boleros  come  in  the  mixed  laces 
before  referred  to,  in  baby  Irish  and  in  mixed  laces  and 
embroidered  linens.  The  sleeves  are  just  a  deep  flounce, 
and  the  whole  forms  a  short,  loose  coat.  Chemisettes, 
yokes,  stocks,  and  sets  with  deep  cuffs  are  immensely 
popular.  Separable  medallions  of  this  lace,  or  laces, 
and  of  lace  and  embroidered  linen,  are  freely  used  in 
New  York,  but  in  Canada  they  have  been  decidedly  turn- 
ed down  this  Spring,  but  perhaps  the  dawning  of  another 
season  will  see  a  change  here  in  this  respect. 

White  decidedly  leads,  both  because  white  is  so  strong 
this  season  and  because  dead  white  is  the  natural  color 
of  Irish  crochet  lace.  Ivory  and  light  cream  are  also 
good,  but  there  is  a  decided  absence  of  the  deeper  shades, 
such  as  Paris  and  butter,  in  the  New  York  market. 
Cluny  is  said  to  be  in  high  favor  in  Paris,  and  it  would 
seem  to  be  a  coming  lace  in  New  York. 

The  coming  Spring  and  Summer  are  heralded  as 
likely  to  be  record  breakers  for  the  sale  of  lace,  and 
judging  from  the  way  it  is  shown  and  used  there  is  no 
gainsaying  the  truth  of  this  prediction. 


EMBROIDERIES. 

CERTAINLY  embroideries  are  on  the  crest  of  the 
wave  this  season.  Hand  embroideries  in  linen  are 
high  style,  and  the  splendid  imitations  done  by 
machine  on  batiste  or  linen  divide  between  them  the 
popular  trade.  Embroidered  robes,  embroidered  waists, 
allovers,  flouncings,  bandings,  are  all  in  high  favor,  and 
it  looks  as  though  the   Summer  girl  would  also  be    an 


The  High   Class  Washing  Material 


'Viyella' 


(R«gd.) 


DOES 
3?i"  SHRINK. 


There'  were  three  tiny  Tots  in 

VIYELLA— 
They  wero  Eleanor,  Elsie,  and 
Ella, 

"So  am  I,  too,"    "Oh,     Mummy,"     they     said,     as     they 
said  Mummy  snuggled  in  bed, 

'We're  so  comfy  and  warm  in  VIYELLA. 


Regd.  Trade  Mark. 

For   Night-dresses,  Dressing=gowns,  Knickerbockers, 

Shirts,  Blouses,  Children's  Frocks,  &c.      See  the 

Label  on  the  Selvedge. 

The  Greatest  Textile 
Success  of  the  Age. 

.  Hollins  &  Co, 

Limited 

Spinners  and  Manufacturers 

(Sols  Proprietors) 

Friday  Street,  London,  Eng. 
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'PIRLE'  Finish 

Indispensable  for  the  Open-Air  Girl. 

"LADY'S  REALM"  says  : 

"The  out-door  girl  who  loves  to  cycle,  walk  and  drive  will  never  wear 
anything  but  a  'Pirle'  costume  when  she  has  once  donned  one.  It  may  be 
the  shower  of  May  or  the  storm  of  November,  her  neat  cloth  dress  will 
remain  unspotted  and  unshrunk,  and,  when  dry,  will  be  as  fresh  as  when 
it  came  from  the  tailor's  hands." 


Registered  Trade  Mare. 

"Madge"  in  "Truth"  says: 

"Every  dressmaker  ought  to  leave  out  a  bit  of  selvedge  somewhere  with 
the'PiRLE'  stamp  on  lt.as  this  affords  an  absolute  guarantee  for  the  wearer. 

"The  proprietors  undertake  to  make  good  any  material  bo  stamped  that 
has  been  actually  damaged  by  rain." 


TO  BE  OBTAINED  FROM  THE  LEADING  IMPORTERS 
or  full  particulars  from 

E.  RIPLEY  £•  SON,  Limited, 

lOOc,   Queen  Victoria   Street,  LONDON,  E.C.,   ENGLAND 


embroidery  girl.  Heavy  blind  work  is  the  latest,  but 
particularly  on  this  market  eyelet  work  is  much  in 
evidence.  Everything  a  woman  wears  almost  is  em- 
broidered this  season — her  Summer  hat,  her  gown,  her 
waist,  her  parasol,  and  even  for  the  extreme  trade,  her 
spats. 

Batiste  sets  have  been  well  taken,  and  no  wonder, 
for  they  are  highly  attractive  and  will  make  up  into 
beautiful  gowns  without  being  unduly  expensive.  Bv  the 
woman  who  likes  an  exclusive  style  of  waist,  and  buys 
the  material  and  has  it  specially  made,  these  batiste  em- 
broidered allovers  are  sure  to  be  appreciated,  as  they  are 
the  handsomest  things  of  their  class  that  have  appeared 
in  a  long  while.  Allovers  and  flouncings,  also,  will  be 
used  in  millinery  for  making  up  the  lingerie  hat.  Some 
colored  effects  are  seen  here,  but  it  is  safe  to  say  that 
pure  white  is  by  far  away  the  leader.  Lovely  parasols 
will  be  made  from  the  wide  flouncings.  Corset  cover 
goods  are  again  a  feature  of  the  trade. 

The  January  and  early  February  bargain  sales  of 
embroideries  which  most  stores  hold  to  clean  up  stock 
before  the  advent  of  the  new  goods,  have  been  extra  suc- 
cessful this  Spring,  and  the  immense  favor  in  which  em- 
broideries are  now  held  has  been  shown  by  the  crowds 
around  the  embroidery  counter,  particularly  when  there 
has  been  something  a  little  extra  in  the  way  of  a  bar- 
gain as  an  inducement. 


PARASOLS. 

THOUGH  hats  are  not  as  small  as  they  were  last 
Summer,  they  are  decidedly  not  large  enough  to 
be  much  of  a  shade,  and  so  if  old  Sol  should  con- 
tinue to  beam  in  the  future,  as  he  has  in  the  months  of 
January  and  February,  the  parasoi  men  should  have  a 
look  in  that  should  in  a  measure  compensate  for  the 
past  two  or  three  neutral  seasons. 

The  novelty  of  the  season  certainly  is  the  white 
parasol  of  sheer  embroidered  linen  or  batiste,  so  sheer 
in  some  cases  that  it  is  a  case  of  ornament  rather  than 
use.  There  is  an  absence  this  year  of  fussiness  and 
frills  that  make  the  new  parasols  highly  attractive.  The 
majority  are  plainly  covered  with  soft,  bright  silks  in 
shots  or  in  soft  tints  of  plain  color.  The  handles  are 
rather  long  and  are  straight,  and  the  wood  is  tinted  to 
match  the  silk.  The  whole  get  up  is  extremely  simple 
and  in  good  taste.  Very  little  chiffon  is  used  this  sea- 
son, but  there  arc  a  few  hand  painted  parasols,  and  also 
a  few  covered  with  warp-printed  silks. 


FAILURES  OF  1905. 

IN  an  interesting  and  instructive  pamphlet,  Bradstreet's 
discusses   the   causes   of  business   failures   in   Canada. 

Experience  shows  that  of  eleven  specific  reasons  for 
non-succesa,  eight  are  contributed  by  those  failing,  while 
the  other  three  may  be  said  to  be  beyond  immediate 
control. 

The  first  eight,  or  personal,  causes  are  :  1,  incompe- 
tence; 2,  inexperience;  3,  lack  of  capital;  4,  unwise 
granting  of  credits;  5,  speculation  outside  regular  busi- 
ness; 6,  neglect  of  business,  due  to  doubtful  habits;  7, 
personal  extravagance;  8,  fraudulent  disposition  of  pro- 
perty. 

The  causes  not  due  to  the  faults  of  those  failing  are 
classified  as  :  1,  specific  conditions  such  as  disaster  ;  2, 
failure  of  others;  3,   special  or  undue  competition. 
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GOOD    ADVERTISING 

The  Editor  of  this   Department   -will   Answer  Questions    on    Advertising 
Critioize  Advertisements  which  may  be  Submitted  to  Him. 


Direct  Returns  from  Publicity— The  Key-Note  of  the   Excellent  Address  of  W.  H.  Goodwin, 

Manager  of  the  John  Murphy  Co.,  Limited,  Montreal— How  to  Write 

Good  Ads. — Reviews  of  Advertisements  Submitted. 


FOLLOWING  upon  the  systematic  and  thorough 
address  of  Charles  B.  Gordon,  general  man- 
ager of  the  Dominion  Textile  Company,  Limit- 
ed, upon  "Business  Management,"  Mr.  W.  H. 
Goodwin,  manager  of  the  John  Murphy  Com- 
pany, Limited,  Montreal,  gave  the  second  lecture,  on 
Tuesday,  February  6th,  in  a  series  of  business  talks  be- 
fore the  Montreal  Y.M.C.A.,  treating  with  marked 
ability  the  publicity  problem,  and  his  wide  experience 
tends  to  render  his  remarks  authentic. 

Mr.  Goodwin  did  not  limit  his  address  to  his  own 
particular  field,  department  store  advertising,  but  dis- 
cussed the  inestimable  value  of  judicious  publicity  in  the 
various  ramifications  of  an  endless  subject,  pointing  out 
the  necessity  for  good  copy  in  a  medium  designed  to 
reach  the  right  people.  His  facetious  remarks  in  this 
respect  aroused  the  enthusiasm  of  the  large  audience. 

Expanding  upon  modern  department  store  advertising 
he  was  at  his  best,  and  the  fact  that  he  is  the  adver- 
tising expert  of  the  Murphy  store,  whose  publicity  has 
aroused  new  life  in  Montreal  advertising,  gave  weight  to 
his  excellent  conception  of  the  subject.  He  treated  of 
the  subject  from  the  standpoint  of  "one  who  knows," 
and  psychology  played  an  important  part. 

RAE'S    19O0 

New  Year  Clearing  Sale 

JANUARY  10th  TO  FEBRUARY  28th. 


To  Clear  Out  the  Balance  of  Winter  Stocks  we  will  Sell 
at  the    Following    SPECIALLY   REDUCED  PRICES: 


Grey  Union  Blankets 

Regular  $3.00   a  pair,    for   $2.40 
2.50  "     for       2.00 

Grey  Kersey  Flannel  and 
Flannelette  Sheeting 

Special  at  35  cents  a  yard. 

Men's  Wool-Elastic 
Unshrinkable  Underwear 


Regular  price  Si. 00, 
80  cents  a  garment. 


rhtle   they  last 


Boys*  Wool  Underwear 

One-fifth  off  regular  price. 

Ladies' Ribbed  Wool 
Worsted  Hose 

Sizes  7  to  10,  regular  30  cents  a  pair, 
SPECIAL— 4  pairs  for  $1.00. 

Men's  and  Boys'  Mitts 

$1.50  line  for  $1.20. 
1.20  line  for  1.00. 
75c  line  for       60c. 

Sheep-Lined  Coats 

With  Fur  Collars,    sizes  37,   38,  40, 
Regular  $6.25,  now  selling  at  $5.40. 


Caps 

Received  Almost  too  Late,    a  delay- 
ed shipment  of  Caps  from  Montreal, 
f>*4  dozen.    Clearing  lot  at  Specially 
Reduced  Prices. 
Regular    value    $1.75, 

Specially  marked  $1  40 
Regular  value   $1.40, 

Specially  marked  $1.10 
Regular    value    $1.00, 

Specially  marked   75  cents 
Regular  value  75  cents, 

Specially  marked  60  eeni*i 

Men's  Irish  Frieze  Reefers 

Sizes  36,   38,  40,  42. 
Regular  $7.50,    Reduced  to  $5.50. 

Men's  Suits 

A  good  assortment.  Save  money 
by  buying  now,  J^  off  regular  price. 

Men's  Felt  Boots 

We  still  have  left,  after  a  good  sea- 
son's selling,  several  pairs  of  Men's 
Felt  Boots,  especially  size  8.  If  it's 
your  size  we  can  save  you  20  per 
cent,  by  buying  now. 


ROBT.    RAE, 

RADISSON,     SASH. 

"Publicity,"  said  Mr.  Goodwin,  is  the  problem 
generating  in  the  minds  of  others  ideas  that  are  born 
your  own." 


Regarding  the  conception  of  the  idea,  the  speaker 
pointed  out  that  this  resulted  Erom  a  vivid  imagination 
working  among  a  lot  of  facts.     A   man  must,  be   Lmpres 


February    Delineator    I 

now  on   Ibe  counter 

j 
15c.  i 


Wi 


ON  THE   KLONDIKE 


AND 


RUMMAGE    COUNTERS 
TO-MORROW 


50  doz.  Ladies'  White  Sheer  Lawn 
Handkerchiefs,  hemstitched  5c  each  to 
clear -.2    for  3c 

3  do/. "Gents'  fancy  colored  Si'1!;  Haud 
kerchiefs,  with  wide  hemstitched  borde.. 
50c  each  to  clear  at !5c 

l  do/,  extra  quality  twill  Silk  Hand* 
kerchiefs,  fancy  patterns,  75c  each  to 
clear     at    25c 


o  do/.  Gents'  e\tra  quality,  hoe  all 
wool  seamless  Black  Cashmere  Sox.  40c 
pr    to  clear     at 23c 

22  do/.  Childrcus' all-wool  double  knee, 
itbbed  Cashmere  Hose,  sizes  i,  1-2  to 
7  1-2  to  clear  all     at |5c 

i ;  do/  Ladies'  fjney  Ringwood  Glove- 
fine  all-wool.  2^  per  pair  to  cl-ar  jt   IOc 

200  do/  assorted  Cream.  1'irii  And 
White  Lace,  worth  je  lo  toe  per  Jd       (o 


New  White  Goods 

We  are  opening  up  to-day,  100  pieces  of  White  Waist  iug3,  all  .ha.     litem     lf>.»>«j. 
Spring  and  Summer,  price  12  l-2c  to   3Sc. 


Duncan  Ferguson  Co. 


sionable,  but  must  not  let  anything  but  facts  impress 
him.  He  recommended  that  the  advertisement  writer 
should  discuss  the  question  with  the  various  depart- 
ments. 

The  expression  of  the  idea  is  next  to  be  considered. 
The  reader  must  share  the  emotion  of  the  advertisement 
writer,  and  to  this  end  the  writer  must  be  simple  and 
conversational  in  his  style  and  careful  in  his  statements. 
Mr.  Goodwin  did  not  believe  in  humorous  advertisements, 
except  when  the  humor  was  so  hidden  as  to  make  the 
reader  think  he  has  found  a  joke  that  the  writer  did 
not  see. 

Then  comes  the  illustration  of  the  idea,  which  is 
really  a  sub-division  of  expression.  The  space  used  by  a 
good  illustration  is  ■  never  wasted,  but  the  illustration 
must  be  in  perfect  harmony  with  the  thought  of  the  ad- 
vertisement. Window  dressing  is  a  form  of  picture  ad- 
vertising. 

With  reference  to  the  transmission  of  the  idea,  there 
are  various  mediums/ the  most  common  being  the  news- 
paper, circulars  and  booklets.  In  using  newspapers,  the 
advertisements  must  be     news,     or  there  will  be  no   re- 
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suits,  for  the  object  of  this  class  of  advertising  is  to 
bring  people  to  the  store.  The  windows  are  used  to 
bring  people  into  the  store,  and  carefully  conceived  price 
tickets  bring  them  to  the  counters.  There  is  an  im- 
mense amount  of  advertising  done  in  the  store.  The 
salespeople  and  the  general  atmosphere  of  the  store  are 
all  advertising. 

Mr.  Goodwin  is  strongly  of  the  opinion  that  adver- 
tising reduces  prices.  The  more  advertising  a  firm  does 
the  lower  the  price  thereon,  because  the  volume  of  busi- 
ness is  increased,  and  the  fixed  charges  remain  the  same. 

In  conclusion,  he  laid  stress  upon  the  value  of  direct 
advertising,  and  the  keying  of  advertisement  in  as  far  as 
possible.  He  spoke  of  an  instance  of  selling  some  sixty 
suit  cases  in  the  Robert  Simpson  Company,  Limited, 
Toronto,  from  a  small  card  placed  in  their  menu  at 
lunch  time  in  that  store.  He  believes  strongly  in  em- 
phasizing in  each  advertisement  a  particular  line  of 
goods,  giving  a  strong  story  introduction,  coupled  with  a 
minute  description  of  the  goods.  This  is  not  always 
possible  where  space  is  a  desideratum,  but  tends  to  give 
the  best  results,  and  incidentally  gives  publicity  to  the 
whole  store.  The  aim  is  to  get  the  people,  and  this 
method  usually  does  so. 

In  order  to  check  up  results  it  is  necessary  to  do 
direct  advertising.  "For,"  said  the  speaker,  "if  you 
aim  at  nothing,  how  are  you  to  know  whether  you  have 
hit  it  ?  The  advertiser  must  aim  definitely  at  a  definite 
purpose,  and,  if  he  misses  his  aim,  he  should  not  blame 
the  medium  so  much  as  his  own  shooting." 


Cro well's,  Limited,  Sydney,  C.B.,  do  some  of  the  best 
advertising  in  the  country.  Their  work  is  always  bright 
with  cuts  and  illustrations,  and  the  reading  matter  is 
concise  and  telling.  A  full-page  holiday  ad  which  reach- 
ed us  a  short  time  ago  is  probably  the  best  sample  we 
have  had  from  them.  It  contains  ample  illustrations  of 
the  various  articles  advertised,  and  the  lay  out  of  the 
page  is  most  effective.  It  always  pays  to  put  time  on  a 
thing,  and  the  present  instance  is  a  proof  of  that.  It 
shows  clearly  that  the  ad  wasn't  thrown  together  and 
turned  over  to  the  printer  without  instructions  or  ad- 
vice. The  most  possible  was  made  of  it.  Space  alone 
in  advertising  is  not  sufficient  to  make  business;  it  re- 
quires space  judiciously  used.  Crowell's  ad  writer  suc- 
ceeded in  this  admirably. 

•  •  • 

Another  example  of  unique  and  effiective  advertising 
comes  from  the  same  firm.  It  is  a  full-page  ad  printed 
on  coarse  linen.  These  were  tacked  up  on  posts  and 
fences  around  the  town,  and  they  stood  the  effect  of 
stormy  weather  far  better  than  if  they  had  been  printed 
on  paper.  The  typographical  work  was  first-class;  a 
much  better  job  was  done  on  it  than  could  have  been  ex- 
pected. New  ideas  like  this  attract  much  attention,  and 
when  a  well-written,  meaty  ad  is  set  in  front  of  the 
curious,  good  results  are  bound  to  follow.  We  cannot 
advise  advertisers  to  keep  up  a  good  variety  in  their 
advertising.  Arouse  the  interest  of  the  public  by  giving 
them  something  to  speculate  on. 


REVIEWS. 

A  catchy  folder,  issued  by  Thomas  Tod  &  Co.,  of 
Glasgow,  reached  us  during  the  month.  The  outside  is 
in  the  form  of  a  door  with  the  old-fashioned  latch.  A 
string  attached  to  this  is  hanging  out,  and  the  good  old 
hospitable     greeting    is  printed    above     it,  "The  Latch- 


String  is  Out."  Having  raised  the  latch  and  entered  the 
folder,  the  recipient  meets  a  well-printed  introduction  to 
the  goods  of  Thomas  Tod  &  Co.  It  is  a  most  attrac- 
tive bit  of  advertising. 

*  •  * 
Robt.  Rea  purchased  the  stock  of  Smith  &  Shea, 
Radisson,  Sask.,  and  issued  a  folder  to  acquaint  the 
residents  of  Radisson  with  the  fact.  While  the  press- 
work  of  the  circular  is  uneven,  the  typography  is 
creditable  and  the  stock  good.  Especially  to  be  com- 
mended is  Mr.  Rea's  clear  and  convincing  style  of  writ- 
ing. He  puts  lots  of  vigor  into  his  words  and,  though 
he  occasionally  repeats  himself,  the  reader  can  make  no 
mistake  as  to  his  meaning.  Situated  in  a  district 
boasting  a  population  of  about  one  hundred,  the  way 
Mr.  Rea  advertises  might  well  be  emulated  by  some  city 
merchants. 

PRIZE  PACKAGES. 

ONE  of  the  novel  ideas  noticed  in  January  clearance 
sales  to  get  rid  of  "stickers"  of  the  very  slow 
kind  was  the  inauguration  of  a  system  well  en- 
titled "Prize  Packages."  Three  tables  were  used,  and 
parcels  neatly  wrapped  were  available  at  25,  50  and  75c. 
each,  respectively,  according  to  the  display  cards  over- 
head. Each  of  these  parcels,  the  manager  said,  contained 
goods  aggregating  in  value  over  the  amount  specified, 
but  in  each  parcel  was  a  sticker  which  had  been  around 
the  store  for  years.  In  this  way  odd  remnants  of  silks, 
plushes,  and  outlandish  patterns  in  dress  goods,  were 
cleared  out,  while  the  remainder  of  the  package  contained 
good  values  in  cottons,  flannelettes,  underwear,  hosiery, 
etc.  The  excitement  was  intense  at  the  sale,  and  the 
inherent  curiosity  of  women  was  well  exemplified  in  their 
opening  the  packages  in  the  store. ^  This  merchant  was 
careful  not  to  play  a  "skin"  game,  and  thus  run  the 
chances  of  alienating  the  friendship  of  good  customers. 
The  idea  might  be  expanded  and  more  safely  handled 
by  leaving  the  ends  of  the  parcels  open,  and  thus  a 
customer  could  gauge  the  value  of  the  parcel.  The  idea 
works  upon  the  foibles  of  human  nature,  and  is  pro- 
nounced a  grand  success. 

$ 

THE  REST  CURE. 

"I  am  so  tired,  so  very  tired," 

The  weary  one   soliloquized, 
"More  business  mine  than  I  desired, 

From  rush  of  work  I'm  paralyzed." 

"Oh  thou,  oh  thou,"   the  prophet  spoke, 
"Thou  hast  been  too  well  advertised. 
For  printer's  ink  is  not  a  joke 
As  thou  at  last  hast  realized." 

And  so  the  weary  one,   he  wrote 

To  every  paper  in  the  land, 
A  short  and  peremptory  note  : 
"My  adv.    order  countermand  !" 
l'envoie 
Dust,  inches  deep  on   shelves  and  floor, 

And  cobwebs  o'er  a  stagnant  stock, 
The  mailman  passes  by  the  door 
And  drays  no  more  the  street  shall  block. 

Aad  all  is  silent,  all  is  stilled  ; 

The  weary  one  can  rest  and  rest, 
The  order-book,  that  once  was  filled, 

The  mice  have  used  to  build  their  nest. 

— American  Carpet  Journal. 
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LONG  LIFE  OF  ADVERTISING. 

October  21  a  woman  in  London  read  an  advertise- 
ment about  some  very  cheap  Indian  shawls  on  sale  on 
Regent  street.  She  went  to  the  number  given  and  found 
the  place  was  a  jeweler's.  Then  she  discovered  she  had 
been  reading  an  1805  issue  of  the  Times,  got  out  that 
day  as  a  souvenir  of  the  Battle  of  Trafalgar. 


MR.  R.  R.   STEVENSON  RETIRES. 

OWING  to  illness  Mr.  R.  R.  Stevenson,  of  Stevenson, 
Blackader  &  Company,  has  decided  to  retire  from 
business.  For  some  time  past  Mr.  Stevenson  has 
not  been  in  the  best  of  health,  and  he  has  been  gradually 
preparing  to  give  up  active  business,  so  that  the  announce- 
ment of  his  retirement  does  not  come  altogether  as  a  sur- 
prise to  the  merchants  with  whom  he  was  associated. 
Mr.  Stevenson  was  taken  ill  last  Summer,  and  although 
he  recovered  sufficiently  to  carry  on  the  management  of 
his  business,  he  has  never  been  quite  well  since  that  time. 

Mr.  Stevenson  was  born  in  Ireland  and  grew  up  to 
manhood  in  his  native  land.  Then,  at  the  age  of  twenty- 
one,  thinking  he  could  do  bettervin  America  than  in  his 
native  land,  he  came  to  this  country. 

Nearly  all  of  the  time  since  he  Tanded  in  Montreal  he 
has  in  one  line  or  another  been  connected  with  the  dry 
goods  business,  particularly  with  the  cotton  industry,  in 
which  he  has  been  engaged  for  thirty-seven  years. 

Mr.  Stevenson  spent  the  earlier  part  of  his  business 
life  with  Mclntyre,  Son  Si  ^Ddrnpany,  McMaster  &  Com- 
pany and  D.  Morrice. 

After  leaving  Mr.  Morrice,  he  entered  into  business 
on  his  own  account,  having  secured  the  selling  agency  of 
the  Montreal  Cotton  Company.  He  prospered,  and  five 
years  later  took  into  partnership  Mr.  Blackader,  under 
the  firm  name  of  Stevenson,  Blackader  &  Company.  Of 
the  success  with  which  the  firm  has  met  during  the 
twenty  years  of  its  existence,  the  trade  is  aware.  One 
significant  point  showing  the  increase  of  business  is  the 
fact  that  the  number  of  looms  then  in  use  numbered  three 
hundred.  At  present  four  thousand  five  hundred  looms  are 
required. 

Following  the  retirement  of  Mr.  Stevenson,  the  Mont- 
real Cotton  Company  will  do  away  with  the  special  sales 
agent  idea  and  will  dispose  of  their  goods  direct  through 
a  special  sales  department  which  they  will  organize.  The 
firm  of  Stevenson,  Blackader  &  Company  will  no  longer 
carry  on  business. 


LARGE   REAL  ESTATE  DEAL  IN    MONTREAL. 

THE  recent  purchase  by  Mrs.  Jane  C.  Mclntyre, 
widow  of  the  late  Dr.  Duncan  Mclntyre,  of  the 
property  on  Craig  jjstreet,  ncai  Victoria  Square, 
Montreal,  from  Aid.  W.  M  White,  Bernard  Tansey  and 
D.  A.  McCaskill,  will  be  •towed  by  the  extension  along 
Craig  street  of  the  large^iwarehouse  now  occupied  by 
Greenshields  Limited.  This  extension  will  be  about 
seventy-five  feet  long,  and  it  is  understood  the  big  dry 
goods  firm  will  take  a  long  lease  of  the  enlarged  struc- 
ture. 

As  the  estate,  however,  now  has  an  additional  front- 
age on  Craig  street  of  130  feet,  two  other  warehouses 
will  also  likely  be  built,  and  the  Mclntyre,  Sons  &  Com- 
pany, Limited,  building  will  be  extended  along  Fortifica- 
tion lane. 

The  price  paid  for  the  16,328  square  feet  of  property 
was  $110,000,  which  is  a  little  less  than  $7  a  foot. 


Coat,  Skirt  and  Suit  Hangers, 

Hat  Brushes,  Pocket  Combs, 

Rulers  and  Yard  Sticks 

WITH     YOUR      ADVERTISEMENT      PRINTED      ON        DC" 

6  FEB 


IllllllillMlj/^ 


TheThislle 


URINE 
5     19( 


frov'4**^ 


100,  5.50  5.00 

200,  10.00  9.00 

500,  24.00  20.50 

1000,  46.00  41.00 


Outdoor 

Weatherproof 

Signs 

Made  of  tough  fibre, 
cheaper  than  wood  or 
tin.  Printed  on  yellow, 
green  or  white  cards. 

We  make  Advertising 
Novelties  of  every  de- 
scription. Write  for 
Catalogue, 


if£ 


BEST  PLACE 


TO= 


TRADE 

MORRISON'S 

WOODSTOCK 


1 


CRANSTON  NOVELTY  CO. 

157  BAY  ST.,  TORONTO,  CANADA 


k  '\\ 


bT 


C/.ZL 


lif.A 
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Picture  Post  Cards 


A  PROFITABLE 
SIDELINE... 


They  are  easily  sold,  take  little  room,  and  need 
little  attention. 

We  claim  to  carry  the  largest  assortment,  latest 
novelties  and  best  values  of  any  house  on  the 
continent. 

Our  business  is  post  cards  and  post  cards  only. 

A  FEW  OF  OUR  LINES  : 

Viaws    of    Most   Important   Points  from 
Atlantic  to  Pacific. 

An  endless  variety   in    Celebrities,  Act- 
resses, Notable  Royalties  and  Studies. 
FLOWERS  that  only  lack  the  smell. 
Scenes  that  make  you   joyful. 

Many  other  lines  in  Collatype  Newcrome, 
hand-colored  and  hand-painted. 

WE  CAN  REPRODUCE  ANY  PHOTO., 

Card    or    Print  of    your  own  locality, 
making    a     specialty     of     this     work. 

Racks  and  Albums.   Write  for  sample  album  at  $5.00. 


Sole  Agents  for  Rapid  Photo.  Printing  Co.,  London,  Eng., 
and  Kunzli  Freres,  Paris,  France. 

ILLUSTRATED  POST  CARD  CO. 


•     185  St.  James  St. 


MONTREAL 
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Canada's  Corset  Centre 

We  carry  the  largest  stock  of  Corsets  in  Canada.     Three 
important  considerations  to  the  retailer  handling  corsets 

arc 


P.D. 


BEST  FRENCH  CORSET 


Appearance 

Comfort 

Price 


WB. 


AMERICA'S  LEADING  CORSET 


All   these  are   embodied  in   OUR   LINES. 

Newest  Styles  for  Spring  1 906 

now   in  the    hands  of   our   travellers 


KONIG  &  STUFFMANN 


Victoria  Square 


MONTREAL 


RECORD  P.  C. 

CORSET  SALES  THIS  SPRING 

To  hundreds  of  live  merchants  they  mean  more 
trade  and  bigger  profit.  P.  C.  Corsets  are  full  of  good 
selling  points  and  are  a  good  line  to  push. 

We  co-operate  in  every  respect. 

A  line  to  F.  W.  Gillies,  Brampton,  or  to  our  head 
office  at  Quebec,  will  bring  full  particulars. 


THE  PARISIAN  CORSET  MANUFACTURING  CO.,   Limited 

QUEBEC,   QUE. 


OUR  GOODS  ARE  THE 

KIND  THAT  SELL 


I  Wrinch,  McLaren  &  Co. 

86  Wellington  St.  West,  TORONTO 

WE  FURNISH  EXCELLENT  QUALITY  AT  LOWEST  PRICE8 


>■•»••»••—»••*■■ 


J 


WE  SELL  EVERYTHING  IN  THE  LINE  OF 

SMALLWARES  AND  NOTIONS 


Successful  Advertising-How  to  Accomplish  it 

By  J.  Angus  MacDonald 

A   volume  of  400    pages    packed    full   of    good    stuff  for 
advertisers.        Price  $2.00. 

Sent  post  paid  upon  receipt  of  price. 

TECHNICAL   BOOK   DEPARTMENT 

MAOLE4.N  PUBLISHING  CO.  LIMITED,  TORONTO. 


Do  Your  Clerks 


know  their  business  and  give  satisfaction? 
If  not  get  them  to  read  the  Dry  Goods  Review  and  become 
informed  on  trade  matters.  Every  department  will  assist 
them. 
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For  Ladies'  Underwear 
of  all  kinds,  Pillow  Slips 
and  all  Bed  Appointments. 


For  Children's  Hoods,  Robes, 
Full  Dress  and 
Bassinette  Trimmings. 


SEE  OUR  LATEST  PRODUCTION,  "JAP   SILK  PLANTAOENET." 
THE  SPECIAL  PRODUCTION  OF  THE  LARGEST  FRILLING  HOUSE  IN  THE  WORLD. 


THE  ABOVE  PATTERNS,  AND  MANY  OTHER8,  ARE  MADE  IN  A  VARIETY  OF  WIDTHS 


EXPERT  judges  agree   that    "Plantagenet"  Frillings  exceed  all  other  makes  (for  the  above    purposes)  in 
beauty  of  design,  quality  of  material,  finish  and  cheapness.      Drapers  in  England— almost  to  a  man- 
stock  "Plantagenet,"  and  also  some  of  the  largest  Canadian  firms. 
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NAZARETH 

No,  the  name  is  not  taken  from  the  Bible — 
NAZARETH  is  a  town  of  4,000  to  5,000  (white) 
people,    situated    in    eastern     Pennsylvania,    U.  S.  A. 

85  miles  north  of  Philadelphia. 
75  miles  west  of  New  York. 


The  NAZARETH  WAIST  has  been  made  there  for 
the  past  20  years. 


They  are  not  an  experiment. 
Every  Knit  Waist  bearing-  this 
Trade  Mark  is  guaranteed  by 
the  makers. 


Woven  in  red. 

The  printer  "soaks"  us 
for  color — hence  this  is 
printed  in  black. 


THESE 


CANADIAN  JOBBERS  AND  IMPORTERS 

Carry  complete  lines  of  the       S^^^cSllyCSS^^) 


ST.  JOHN.   N  B. 

The  Vassie  Co.,  Ltd. 

The  London  House  Wholesale 

Manchester,  Robertson  &  Allison 

■WINNIPEG.   MAN. 
R.  J.  Whitla  &  Co. 
Greenshields  Western,  Ltd. 


HALIFAX. 

W.  &C.  Silver 
Smith  Brothers 


N.S. 


TORONTO 

John  Macdonald  &  Co. 
Beatty,  Kerr  &  Verner 
Burton,  Spence  &  Co.,   Limited 
W.  R    Brock  Co   (Ltd  ) 
Gordon,  Mackay  &  Co. 

HAMILTON     ONT. 

John  Knox  &  Co. 

VANCOUVER.   B.C. 

The  Gault  Bros.  Co. 


KINGSTON.  ONT. 

Macnee  &  Minnes 

LONDON,  ONT. 

R.  C.  Struthers  &  Co. 
Robinson,  Little  &  Co. 

MONTREAL 
W.  R.  Brock  Co.  (Ltd.) 
Greenshields  Limited 
Hodgson,  Sumner  &  Co. 
A.  Racine  &  Co. 


THE  CONVENIENCE  of  getting  them  as  needed  along  with  other 
goods  from  any  house  you  buy  from,  means 
time  and  money — to  you. 

For    ELECTROS    and    ready-to-use   advertisements, 

Address,    ADVERTISING    DEPARTMENT 


Or  E.  H.  WALSH  &  CO. 
Toronto 
Sole  Agents  for  Canada. 
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New  Ideas  Appearing— China  Silk  a  Popular  Leader.  "TJ 

WHILE  cotton  wash  waists  naturally  do  the 
bulk  of  the  business  for  Summer  trade, 
i  he  dressy  waists  of  silk,  satin  and  lace 
are  by  no  means  neglected  and  the  new 
ideas  in  these  lines  arouse  new  enthus- 
iasm. In  the  silk  waist  field  the  China  silk  waist  is  away 
at  the  head  of  the  list  and  the  practical,  sensible  styles 
promote  business.  It  is  encouraging  to  note  that  the 
cheap  trash  of  a  year  ago  is  practically  out  of  the  mar- 
ket, and  Canadian  manufacturers  of  standing  do  not  go 
below  $2.25,  and  $3  is  usually  the  starting  point  for  this 
line. 

Silks  for  Early  Trade. 
For  early  Spring  trade  city  stores  are  making  repre- 
sentative showings  of  taffetas,  messalines,  and  louisines, 
and  a  good  sprinkling  of  color  is  noted.  Various  shades 
of  blue,  from  sky  and  Alice  blue  to  royal  and  navy,  are 
very  prominent.  Quite  a  feature  of  the  trade  is  the  de- 
mand for  sensible  tailored  styles  in  lustres,  and  keen  com- 
petition prevails  in  these  lines.  Judging  by  the  interest 
in  the  waist  department  at  retail  the  separate  waist  has 
about  reached  the  zenith  of  its  popularity. 

The  Separate  Waist. 

The  separate  waist  is  more  than  ever  in  favor,  and 
in  spite  of  all  opposition  from  abroad,  and  all  that  Dame 
Fashion  can  say,  the  American  woman  still  clings  to  and 
insists  upon  wearing  the  sensible  and  useful  separate 
waist.  New  York  first  started  the  separate  waist  fashion, 
and  New  York  is  still  the  headquarters  for  separate  waist 
styles.  This  month  The  Review  has  been  studying  sep- 
arate waists  on  their  native  heath  and  a  very  interesting 
study  it  has  been.  It  is  the  lingerie  waist  that  leads 
there,  but  do  not  suppose  that  because  it  is  a  washing 
waist  there  is  anything  "dowdy"  about  it.  On  the  con- 
traryj  it  is  dainty  and  smart  in  the  extreme,  and  as  worn 
and  shown  it  is  not  built  of  cheap  washing  materials, 
either.  It  is  often  of  fine  sheer  linen,  and  also  of  washing 
silk — that  is,  Japan  or  China  silk  of  good  quality  which 
washes  and  wears  as   well  as  any  cotton. 

These  silk  waists  are  made  on  just  the  same  lines  as 
the  linens  and  lawns,  and  are  just  as  elaborately  trimmed 
with  lace.  They  are  not  even  confined  to  white,  either, 
but  the  latest  and  newest. idea  is  to  use  pale  shades  of 
blue  or  pink.  As  these  colors  in  a  good  silk  are  perfectly 
fast  and  stand  the  wash,  the  idea  is  being  rapidly  taken 
up,  as  it  forms  a  welcome  change  from  so  much  white. 

The  Favorite  Sleeves. 
The  button  back  and  the  elbow  length  sleeve  are  de- 
cidedly "it"  in  New  York  styles,  though  in  the  cheaper 
waists  you  see  a  good  deal  of  the  long  puff  from  shoulder 
to  elbow,  finished  with  the  mitaine  cuff,  but  with  an  ex- 
ception, of  which  I  will  speak  later,  all  blouses,  whether 
of  lawn,  sheer,  linen  or  washing  silk,  have  the  elbow- 
sleeve  and  are  buttoned  up  the  back.  The  usual  sleeve  is 
just  the  long  pouf  joined  to  a  straight  band  cuff.  This 
cuff  is  often  only  a  band  or  bands  of  insertion  finished 
with  an  edge  put  on  perfectly  plain  or  a  band  of  material 
covered  with  scant  flounces  of  Valenciennes  edge.  In  short, 
the  effect  sought  is  a  flat  one,  and  nothing  is  tolerated 
that  breaks  the  straight  line  of  the  lower  arm. 


There  is  a  decided  change  in  the  appearance  of  the 
smart  blouse  ;  it  is  not  so  full,  and  follows  the  lines 
of  the  figure  more  ;  trimmings  are  flatter,  and  so  used 
that  the  general  outline  is  not  broken  or  interfered  with. 
The  tucks  used  are  all  pinch  tucks,  which  ease  the  mater- 
ial lather  than  give  fullness.  It  is  made  to  wear  over 
the  high  bust  corset  and  lils  easily,  but  not  tightly.  The 
new  blouse  does  not  pouch  much,  and  droops  very  little 
or  not  at  all. 

Lace  for  Trimmings. 

Trimmings  are,  first  Valenciennes — just  Valenciennes 
and  tucks  on  the  cheaper  blouses,  Valenciennes  and  baby 
Irish  on  more  expensive,  and  Valenciennes,  baby  Irish  and 
cluny  on  the  high-grade  ones.  Indeed,  many  high-priced 
blouses  are  made  of  the  three  laces,  or  in  place  of  the 
cluny  French  crochet  is  used.  Almost  all  blouses  over 
the  very  cheap  line  show  embroidery  worked  into  the 
material,  hand-worked  on  the  expensive  blouse,  machine- 
worked  in  imitation  on  those  that  cost  less.  Eyelet  em- 
broidery has  about  had  its  day  here,  and  it  is  heavy  blind 
work  that  is  used,  diversified  often,  however,  with  drawn 
work.  A  good  many  embroidered  motifs  and  medallions 
are  used  and  these  are  often  edged  with  a  scant  ruffle  of 


narrow  Valenciennes  edge.  Yoke  effects  are  built  up  of 
rows  of  Valenciennes,  and  also  bib  or  chemisette  effects  of 
rows  of  the  same  lace  or  of  all-overs  val  or  baby  Irish. 
Button  back  blouses  have  collar  attached,  made  of  rows 
of  insertion  finished  with  an  edge  and  unlined.  When  worn 
these  collars  have  supports  at  the  back  or  are  kept  up  by 
rows  of  beads  or  jeweled — not  necessarily  real — dog  col- 
lars. 

Go  where  you  will  in  New  York,  in  the  theatres,  in 
the  restaurants,  shopping  in  the  big  stores,  the  majority 
of  women  are  all  wearing  washing  waists  varying  with 
elaborateness  according  to  the  occasion.  Prices  in  the 
stores  range  from  $1.50  to  $25,  but  if  your  pocket  is  deep 
enough  this  is  not  the  limit,  and  if  you  wish  to  give 
more,  the  specialty  stores  around  23rd  street  and  up 
Fifth  avenue  will  accommodate  you.  But  $8  and  $10  seem 
to  be  popular  waist  prices  here. 
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Do  You 
Want  to 
Make  More 
Money  ? 


THEN 

INCLUDE 

OUR  SPRING 

line  or 


Ladies'  Costumes  and  Shirts 
and  Men's  Colored  Shirts-^ 


We  are  positively  in  a  position  to  offer  you  better  value  in  POPULAR  PRICED  GARMENTS  than 
any  other  house  in  Canada.  Don't  stop  to  consider  how  we  do  it,  just  drop  us  a  line,  or  look  over  our 
Samples  now  in  the  hands  of  our  travellers,  and  you  will  be  convinced. 

EMPIRE  MANUFACTURING  CO. 

646  Craig'  St.,  MONTREAL 
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LINGERIE  GOWNS. 

UNDER  the  name  of  the  lingerie  gown  the  good 
old  Valenciennes  lace-trimmed  lawn  suit  has 
come  back  with  a  rush  into  high  favor.  It 
never  has  been  quite  a  dead  number  with  the 
trade,  but  for  some  years  past  has  been 
rather  out  of  favor.  Some  wonderfully  beautiful  gowns 
are  shown  under  the  name  of  lingerie  gowns,  and  start- 
ling prices  arc  asked  for  them,  but  the  beauty  of  it  is 
that  the  modest  lawn  with  trimimings  of  Valenciennes  and 
a  few  tucks  is  just  as  much  a  lingerie  gown  as  the  Em- 
pire, Princesse,  of  the  Baby  Princesse,  of  white  linen, 
hand  embroidered,  and  half  of  lace.  Combination  trim 
mings  are  the  rule  on  these  excellent  gowns,  generally 
valenciennes,  the  round  mesh,  baby  Irish,  and  cluny  or 
guipure. 

There  are  many  ideas  that  the  manufacturer  of  mod- 
erate-priced lines  may  copy  from  the  high-priced  gowns. 
For  instance  there  are  the  panels  of  tucks  used  on  both 
skirts  and  waists  outlined  with  lace.  In  the  skirt  and 
waist  suits,  the  waist  buttons  down  the  back,  and  many 
of  them  have  the  elbow  sleeve.  The  baby  Princesse,  the 
baby  gown  or  the  lingerie  Princesse,  is  not  a  Princesse 
gown  at  all,  but  a  lingerie  waist  and  skirt  joined  at  the 
waist  line  by  tuckings  or  embroidery.  Newer  still  is  the 
Empire  Princesse,  and  because  of  the  possibilities  of  easy 
fitting  presented  by  this  style  it  should  be  considered  by 
the  garment  trade.  It  fits  the  figure  at  the  back.  This 
is  accomplished  by  means  of  groups  of  tucks  to  the 
waist,  where  they  terminate,  leaving  the  fullness.  The 
front  of  the  bodice  is  trimmed  like  a  blouse  to  the  bust 
line,  and  it  is  here  that  the  novelty  comes.  Shaped  gores 
like  those  for  a  Princesse  robe  joined  by  valenciennes 
lace  form  the  rest  of  the  skirt  and  waist.  These  do  not 
fit  tight  to  the  figure  like  the  cloth  Princesse.  Neither 
do  they  follow  the  shapeless  lines  of  the  Empire  gown. 
They  fit  easy,  and  it  is  just  in  this  easy  fit  that  the 
possibility  of  this  gown  for  the  ready-to-wear  trade  lies; 
at  any  rate  the  New  York  specialty  houses  are  showing- 
it. 


SEPARATE  SKIRTS  AND  LINEN  SUITS. 

THE  Spring  season  is  usually  a  short  one  in  the  cloak 
and  suit  trade,  but  it  promises  to  be  an  unusually 
busy  one.  One  active  feature  has  been  demand  for 
separate  skirts.  Ever  since  buying  opened  manufacturers 
have  been  full  of  orders  for  this  line.  Grey  homespuns 
have  taken  the  lead,  but  there  has  been  good  business 
done  on  other  colors,  notably  green,  and  in  some  sections 
claret  or,  as  some  call  it,  Burgundy.  Black  and  blue  are 
always  staple  and  are  always  wanted. 

The  style  favored  has  been  some  form  or  other  of  the 
pleated  skirts,  both  buyers  and  manufacturer  lighting  shj 
of  circular  models,  and  with  reason  because  of  sagging. 
The  new  five-gored  skirt,  gored  and  circular,  so  cut  that 
there  is  a  straight  side  of  the  gore  next  to  the  front,   is 


a  great  improvement  in  this  respect,  and  will  doubtless 
find  favor  later  on.  There  is  generally  an  inverted  box 
pleat  down  the  centre  of  the  front,  but  the  rest  of  the 
skirt  is  plain  and  a  deep  hem  and  bias  folds  trim  the 
bottom  of  the  skirt.  Folds  generally  stop  a  few  inches 
Erom  the  pleats  in  front.,  giving  a  sort  of  panel  effect  to 
the    skirt. 

This  will  be  a  leading  style  later  on  in  the  many 
forms  of  white  washing  skirt  of  linen  that  will  sell  im- 
mensely   later.      Lustre    and     serges,      in    both    navy      and 


Smart   Costume  for  Spring. 

cream,  are  confidently  expected  to  be  a  leading  line.  In 
wash  fabrics,  though  doubtless  a  few  colored  lines  will 
be  seen,  white  tailored  skirts  w  ill  carry  all  before  them. 
Linen  suits,  both  the  tailored  coat  suit  made  in  Eton 
and  in  hip  length  style,  and  generally  embellished  with  a 
touch  of  embroidery,  will  sell  at  sight.  Plain  tailored 
and  shirtwaist  suits  will  also  he  good  sellers.  A  few 
colored  linen  suits  will  also  be  in  evidence,  but  this  is 
decidedly  an  all  white  season. 
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LONG  LOOSE  WRAPS. 

THE  novelties  of  one  season  are  the  popular  styles 
of  the  next,  and  in  these  days  it  is  only  something 
that  is  very  costly  that  remains  in  the  exclusive 
class  for  long-,  and  even  then  such  is  the  perfection  that 
manufacturing  has  attained  that  sooner  or  later  some 
imitation  is  put  on  the  market  that  brings  it  within  the 
reach  of  the  popular  purse. 

For  mid-winter,  notwithstanding  its  mildness,  the 
fashionable  woman  has  donned,  whenever  occasion  per- 
mitted, long  loose  coats  of  fur,  or  of  cloth  lined  with 
fur.  These  long  loose  coats  are  built  upon  box  or  Em- 
pire lines,  and  have  roomy  sleeves,  highly  suited  for  wear 
over  and  without  crushing  delicate  gowns.  Mink,  seal 
and  grey  squirrel  are  the  furs  used,  but  the  cost  of     a 
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SILIi  WAISTS 


It  is  not  always  the  name  that  sells  ; 
you  must  get  the  Reliable. 

Others  claim  we  have  the  best  line  for 
this  season's  trade.  It  must  be  true,  look 
at  our  samples  and  be  convinced. 

Whether  it  is  Lingerie  or  plain  tailor 
made  waists  you  are  looking  for,  you  will 
find  what  you  are  looking  for  in 
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A    Striking    Model  in   Spring    Suit. 

coat  of  either  of  these  furs  now,  particularly  the  seal,  is 
prohibitive  for  all  but  the  very  rich. 

The  vogue  of  coats  of  this  class  has  brought  into  be- 
ing wraps  built  upon  the  same  lines  of  pile  fabrics,  vel- 
ours, plush,  and  imitation  furs.  These  coats,  while  very 
handsome,  are  only  moderately  expensive,  and  in  New 
York  have  sold  well  in  the  latter  part  of  the  season, 
finishing  it  in  high  favor.  It  would  seem  from  advices 
from  Europe  that  the  garment  trade  there — Paris,  Ber- 
lin, Vienna  and  London — is  taking  up  sealettes  for  next 
Fall,  and  if  so  this  is  assuredly  a  development  that  will 
take  here,  for  the  one  idea  has  been  pushed  so  long  in 
furs  that  something  is  due  to  take  its  place,  and  a  coat 
of  this  class  would  have  many  uses.  For  street  wear, 
for  auto  wear,  and  for  a  wrap  for  dressy  occasions  over 


"  The  Best  in  the  Land  "  fancy  dresses  and  shirt 
waist  suits  to  retail  from  $10  to  $50.  Fancy  dress 
waists  and  shirt  waists  to  retail  from  $3  to  $2'5. 

SEE  our  Lingerie  and  Jap  Silk  Waists — the  hit 
of  the  season. 

"  TOO  GOOD  TO  PUT  CUTS  IN  " 

The  style,  material,  cut  and  finish  all  speak  for 
the  quality  that  has  made  "THE  AMERICAN 
BRANS  "  known  to  all  fashionable  ladies. 

No  matter  how  critical  you  are  we  positively 
state  you  cannot  look  over  our  lines  without  making 
some  selection. 

Write  early  and  see  what  we  have  to  offer  you 
before  placing  your  order. 

THE  AMERICAN  SILK  WAIST  CO. 

MONTREAL,  CANADA 
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RAIN  COATS 


Have  fashionable  cut,  length  and  general  style  that 
are  right. 

Our  designers  well  'understand  this  feminine  ten- 
dency, and  Elite  Brand  styles  have  a  peculiarly 
strong  selling  value.  iV  This  means  that  our  garments 
stand  a  good  profit  for  you. 

Our  New  Spring  Styles  post  the  trade  on  winners 
for  the  present  season.  We  never  disappoint,  and 
this  season  we  feel  confident  of  our  styles.  They 
are  too  good  to  illustrate. 

The  stylish  garment  must  have  materials  which  give 
good  service,  and  the  Cravenette  process  absolutely 
guarantees  this.  Furtherjudgment  acquired  by  long 
experience  ensures  a  perfect-fitting  garment  in  all 
lines.  Expert  operators  ensure  the  best  quality  of 
workmanship. 

We  have  made  a  reputation  with  our  garments  for 
many  a  merchant.  There  is  room  for  you  this 
Spring. 

GIVE        US        AN        OPPORTUNITY        TO        DEMONSTRATE        WHAT        WE        CLAIM 

The  Montreal  Waterproof  Clothing  Co. 

MONTREAL 

The  Largest  Manufacturers  of  Showerproof  Garments  in  the  Dominion. 
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a  reception  gown,  it  would  make  a  practical  as  well  as 
handsome  garment,  and  one  well  suited  to  the  needs  of 
the  Canadian  climate. 

A  lighter  weight  of  scalette  is  spoken  of  for  lining- 
fur  coats,  and  this  should  be  interesting  to  those  manu- 
facturers who  find  fur  linings  too  expensive  for  their 
trade.  It  is  guaranteed  not  to  "stick"  but  to  slip  off 
just  like  fur.  and  there  is  all  the  rich  appearance  of  a 
seal  lining-  at   a  moderate  cost. 

RAINCOATS  BIG  SELLERS. 

WARM  weather  throughout  the  greater  part  of  Can- 
ada has  contributed  to  an  early  opening  at  retail 
of  Spring  garments,  and  utility  wraps  classed  as 
raincoats  have  been  the  first  active  sellers.  Manufacturers 
are  delivering  promptly  the  advance  order  Spring  ship- 
ments, and  their  salesmen  are  finding  retailers  in  a  re- 
ceptive mood  with  regard  to  the  late  styles.  Variety  is 
I  lie  key-note  for  the  present  season  and  selections  arc 
usually  made  along  this  line,  although  the  better  policy 
would  seem  to  concentrate  attention  uptni  certain  styles 
and  grades  and  in  a  sense  specialize  on  these.  Besides  the 
regular  raincoat  houses,  the  cloak  people  are  showing  re- 
presentative lines,  a  salient  example  of  the  growing  im- 
portance of  this  industry. 

Many  Fabrics  and  Styles. 

Nearly  every  line  offers  a  bewildering  \ariety  of  rain- 
coat fabrics  and  styles  include  everything  from  the  tight- 
fitting  garment  to  a  very  loose  affair.  As  usual  the  Pro- 
vince of  Quebec  in  the  smaller  centres  largely  favors  the 
tight-fitting  garments,  while  the  far  east  prefers  the 
semi-fitting  goods,  and  Ontario  and  the  west  are  largely 
interested  in  the  new  styles  in  loose  coats.  The  latest 
models  show  a  tendency  to  avoid  the  plain  severely  tail- 
ored type,  and  dressy,  not  fancy,  garments  are  doing  a 
good  share  of  the  business.  As  predicted,  the  three-quar- 
ter and  seven-eighth  length  coats  are  finding  favor,  al- 
though many  merchants  still  insist  on  the  full  length 
useful  wrap.  The  workmanship  and  fit  on  the  pomilai 
priced  goods  is  remarkably  good  considering  the  difficulty 
in  producing  a  good  fit  on  such  thin  materials.  Retailers 
should  exercise  patience  before  returning  these  very 
cheap  lines,  as  it  is  almost  impossible  to  turn  out  satis- 
factory goods  at  the  prices  some  merchants  demand.  Man- 
ufacturers sometimes  find  it  difficult  to  persuade  retailers 
that  they  can  sell  showerproofs  over  the  $10  and  $12 
prices  and  except  in  large  centres  wholesale  lines  from 
$10  to  $15  are  not  as  active  as  might  be  desired. 

Plain  fabrics  still  lead,  and  all  shades  of  fawn  and 
grey  are  selling  to  the  exclusion  of  almost  everything  else. 
The  exceptional  run  on  these  colors  taxes  the  capacity  of 
nearly  every  house  and  a  shortage  is  likely  to  ensue.  A 
year  ago  there  was  much  disappointment  concerning  de- 
liveries and  manufacturers  argue  correctly  orders  should 
be  placed  earlier,  as  it  is  impossible  to  turn  out  the  vast 
amount  of  goods  wanted  at  the  opening  of  each  season. 


INQUIRIES  FOR  TRADE. 

163.  A  commercial  bureau  at  Milan  offers  assistance 
in  placing  Canadian  business  firms  in  communication 
with  "Italian  exporters  in   various  lines. 

165.  A  London  manufacturer  of  highest  and  medium 
class  cravats  and. cravat  silks,  also  shirts,  umbrellas  and 
collars,  desires  to  appoint  an  agent  for  the  sale  of  his 
goods    in    Canada. 

1661  An  Irish  firm  manufacturing  grey  and  dyed  lin- 
ens, as  used  in  the  tailoring  and  drapery  trades,  wishes 
to  appoint  a  resident  Canadian  agent  possessing  the 
necessary  connection. 
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True,  thera   are   Waistholder  and   Skirt  Supporters  galore,   but 
when  the 


"DONTEAR" 


has    PROVED  its   FAULTLESS  features,  then   you   ought,  for 
your  own  sake,  to  look  into  it  at  once. 


.-  The     Waist  Holder 

Uonfear 
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With  Rubber  Grasp 
And  Dainty  Clasp. 


Skirt  Supporter 
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onfear 
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And  Dainty  Clasp. 
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WHOLESALE  MILLINERY 
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of 
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THE    Trade    generally 
know  that  we  do  not 
confine  our  efforts  to 
any  one    particular    period 
of  the  season.    We  do  not 
accept  the  "One    Blaze   of 
Glory"  idea.    While  our  Dis- 
plays are  the  big  features  at 
Opening  time,  we  spare  no 
efforts  to  maintain  the  assortment  in   all   Depart- 
ments throughout  the    season.      Novelties   arrive 
daily. 

The   attention   we  give   to   orders   during  the 
Season  is  not  ordinary. 

The  HOUSE  FAMED 
FOR   MILLINERY 

The  D.  McCALL  CO.,  Limited 


WINNIPEG 


TORONTO 

OTTAWA 


QUEBEC 
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U/ye  Canadian 
Millinery  Review 


THE  FASHIONS  REVEALED. 

PRETTY  much  all  is  known  now  as  to  what  is 
what  in  the  Spring  millinery  for  the  season  of 
1906,  and  before  the  readers  of  The  Dry  Goods 
Review  receive  this  number,  the  culminating 
event,  the  openings  so  long  prepared  for  in  the 
wholesale  houses,  will  be  over  and  the  visiting  milliners 
will  be  hurrying  homewards  full  of  enthusiasm  to  prepare 
in  their  turn  for  the  openings  in  the  retail  trade.  Pre- 
dictions made  earlier  of  a  great  color  season  for  the  early 
trade  have  been  amply  verified,  and  verified  fully  also  has 
been  the  forecast  in  The  Dry  Goods  Review  for  December 
last  of  the  return  of  the  pressed  or  block  hat  into  favor. 
This  promises  to  be  a  marked  feature  of  the  season.  The 
way  the  season  is  shaping  and  the  general  trade  condi- 
tions justify  the  confident  predictions  made  that  the  sea- 
son will  be  a  big  one  from  a  millinery  standpoint.  The 
only  trouble  spot  developing  so  far  being  backward  deliver- 
ies. This  condition  though  annoying  is  not  without  its 
ray  of  comfort— it  will  mitigate  the  price-cutting  evil 
right  at  the  beginning  of  what  ought  to  be  the  profit- 
taking  part  of  the  season. 


STRAWS. 

THE  most  noticeable  change  is  in  the  straw  depart- 
ment, made  by  the  return  to  favor  of  the  pressed 
hat.  This  is  the  new  note  that  is  struck  and  one 
that  will  have  a  marked  influence  on  the  season.  It  is  so 
long  since  pressed  or  blocked  hats  have  been  worn  that 
it  returns  with  the  full  force  of  novelty.  Already  there  is 
talk  of  a  scarcity,  as  the  factories  are  finding  a  difficulty 
in  keeping  up  with  the  demand.  The  millinery  trade  of 
Canada  is  a  very  much  bigger  proposition  now  than  it 
was  when  blocked  hats  were  the  vogue  before,  and  as 
manufacturers  have  had  no  need  to  increase  the  number 
of  machines  or  operatives,  naturally  they  find  themselves 
crowded  with  work  now.  Scarcity  of  straw  is  a  feature 
in  some  lines.  The  supply  in  the  hands  of  the  straw  im- 
porters has  almost  given  out. 

Plateaux  are  again  in  high  favor  but  the  cone  or  coro- 
net, as  the  French  call  it,  is  the  novelty  in  this  line. 
Milliners  who  did  such  wonderful  things  with  plateaux 
will  welcome  this  new  addition,  for  under  the  manipula- 
tion of  clever  fingers,  from  these  effects  some  of  the  most 
beautiful  hats  of  the  season  will  be  evolved.  But  it  takes 
a  clever  and  an  experienced  milliner  to  make  a  success  of 
this  class  of  millinery,  and  this  is  one  of  the  reasons  why 
their  use  is  so  largely  confined  to  the  high-class  trade. 
The  tarns  seen  in  felt-beaver  in  the  past  Winter  have  their 
counterpart  in  straw  and  should  be  classed  with  plateaux 
cones,  etc. 


Just  about  the  strongest  feature  in  straws  will  be  the 
very  general  use  of  leghorns.  Leghorns  usually  are  a  late 
Summer  hat,  but  the  reverse  will  be  the  case  this 
Spring.  They  will  begin  it,  and  it  looks  as  though  they 
would  be  in  high  favor  all  the  season  through.  The  nat- 
ural and  burnt  shades  lead,  but  leghorns  are  well  used, 
dyed  in  the  fashionable  colors. 

Other  leading  straws  are  Javas,  Panamas,  Tagals  or 
hemps,  Neapolitan  or  crin,  pyroxaline,  chip,  Yedda,  etc. 
Milan  straws  are  in  high  favor  and  some  of  the  prettiest 
shapes  come  in  this  beautiful  straw. 


Design  in  Spring  Millinery. 
Shown  by  Debenhams  (Canada),  Limited,  Montreal. 

Though  the  pressed  or  block  hat  certainlv  comes  first, 
do  not  therefore  jump  at  the  conclusion  that  this  season 
you  will  have  no  use  for  braids.  Braids  are  well  used, 
and  particularly  for  the  medium  and  popular  end  of  the 
trade  the  braid  hat  will  be  much  in  evidence.  Braids  se- 
lected, however,  must  be  flat  and  such  that  they  will 
e;ive  the  pressed  effect  to  the  hat  when  made  up.  There 
must  be  no  frilling  or  pleating  the  braid  for  this  season. 
A  braid  brim  with  a  fancy  crown  is  particularly  good, 
and  is  often  seen  in  sailors.  The  crown  spangled  net, 
crin   lace,   flowers  and  even  a  crin   plateaux   are  all   seen. 
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Pyroxaline  is  the  most  talked  of  braid  and  is  deservedly       confessed  that  they  come  in  many  colors  never  seen  in  the 
popular,   but  satin   straws   and   yedda  will  be  very   much      natural   flower.     Small,   fine  flowers  are  in  high  standing, 


used.     These  braids  are  used  for  the  tailored  street  hat, 
and   the  trimming  of  this  hat  is  often  of  braid,   too.     In- 


Design  in    Spring  Millinery. 
Shown  by  Debenhams  (Canada),  Limited,  Montreal. 

deed,  the  smartest  and  newest  trimming  for  this  class  of 
hat  consists  of  bows,  rosettes,  quills,  etc.,  made  of  straw 
braids.  Scarves  of  crin  edged  with  a  yedda  braid  are 
often  seen.  Rosettes  of  braid  are  used  to  fill  in  the  high 
backs,  made  of  loops  of  narrow  pyroxaline,  or  of  pleated 
satin  straws.  Pyroxaline  ribbon  is  a  novelty  that  should 
be  classed  with  straws  and  in  many  cases  it  has  a  tinsel 
edge. 

RIBBONS. 

ONE  of  the  biggest  trimming  features  in  millinery  this 
season  is  the  free  use  of  ribbons,  and  they  are  in- 
deed used  with  a  lavish  hand.  Fancy  ribbons  are 
good— better  than  usual  for  the  early  season,  at  any  rate. 
The  latest  are  the  tinsel  ribbons,  gold  plaided  in  with 
colors,  gold  stripes  and  embroidered.  The  embroidered 
ribbons  are  another  novelty,  and  more  staple  still  are  the 
warp   prints. 

The  big  trade  is  to  be  done  in  the  soft  bright  finished 
ribbons,  the  faille,  failletines,  taffetas,  satin  mousselines, 
etc.  These  are  fashioned  into  immense  bows,  calling  for 
no  inconsiderable  yardage  of  ribbon.  There  are  the 
aigrette  bows  standing  stiff  at  the  side  of  the  hat,  all 
upstanding  loops  and  ends,  crush  bows,  bows  like  nothing 
so  much  as  a  big  shaded  peoney,  garnitures  of  smaller 
bows,  and  many  other  devices.  Two  or  more  shades  of  a 
color  are  used  in  the  one  bow  and  the  rainbow  effect 
spoken  of  before  comes  out  very  strongly  here.  Many 
oilier  clever  ways  are  found  for  using  ribbon.  A  hat  was 
seen  with  a  rose  wreath  of  single  blooms,  the  outer  petals 
of  which  were  of  ribbon  in  high  contrast  to  the  centre 
flower. 

The  Favored  Flowers. 

Next  to  roses,  which  dominate,  may  be  placed  the 
(lowers  in  natural  colors,  violets,  lilacs,  heliotrope,  for- 
get-me-nots,   lily   of   the   valley,    etc.,    though    it   must    be 


b.ut   where   occasion    serves   use    is    made   of   both   natural 
size  and  large  flowers.     Variety   here  also  is   the  rule. 

Ferns  and  mosses  figure  prominently  in  the  foliage 
end,  and  maiden-hair  fern  is  exquisitely  imitated.  The 
New  York  people  are  making  much  of  the  flower  aigrette 
or  spray.  This  is  an  artfully  careless  effect  and  looks 
as  though  the  garden  had  been  laid  under  contribution 
and  the  flowers  plucked  and  arranged  there.  Rose  stems 
cut  into  lengths  of  straw  braid  with  very  natural  looking 
thorns  are  used  as  a  support. 


FEATHERS,  ORNAMENTS  AND  OTHER 
TRIMMINGS 

TO  the  free  use  of  maline  is  clue  much  of  the  charm 
of  this  season's  millinery.  Part  of  the  trimming 
filling-  in  the  high  back  is  almost  always  of  a 
cloudy  fulling  of  maline  that  add  immensely  to  the  be- 
comingness  of  the  hat.  The  French  are  £oing  even  a 
step  further  and  are  using,  no  matter  what  the  color  of 
the  hat  is,  bandeau  trimmings  of  maline.  It  adds  to  the 
apparent  abundance  of  the  hair,  and  carefully  arranged 
hair  is  a  great  factor  in  the  becomingness  of  the  new 
shapes. 

The  season's  colors  are  charmingly  soft  and  pretty  in 
this  material,  and  milliners  will  find  an  extensive  range 
of  colors  indispensable  in  this  material. 

Lace  as  a  trimming,  for  the  early  Spring  hat  at 
least,  is  not  much  in  evidence,  and  the  only  laces  that 
are  at  present  seen  are  the  crochet  laces,  the  French  and 
Irish,  and  Valenciennes,  and  the  machine-made  baby 
Trish.  Ornaments,  as  we  all  know,  have  been  no  great 
factor  for  some  seasons  past,  and  are  not  an  extra 
strong     feature     either  this   Spring.     Buckles  give   some 


Design  in  Spring  Millinery. 
Shown  In  Debenhams  (Canada).  Limited, Montreal. 
•» 

promise   and  present   also   some  novelty,    as   they   are   of 
pearl,    tortoise-shell,    or   amber   shell. 

A  good  many  handsome  bandeaux,  particularly  in  em- 
broidered and  metallic  effects,   are  used  on  the  new  hats 
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The  Brownies  Hook  and  Eye  are 
made  in  sixes   as   below : 


Francis  Hook  &  Eye  &  Fastener  Co. 


Have  the  best  equipped  manufactory,  and  make  the 
finest  Hooks  and  Eyes  and  Fasteners. 

All  Guaranteed  Rust  Proof. 

The    BROWNIES    Hooks   and   Eyes  and  Cling 

Socket  Fasteners   are   in  a  select 

class  by  themselves. 

Our  CORONA   Invisible    may    be    had    with    or 
without  Hooks. 


We  also  make . . . 
GLOVE  FASTENERS 


For  Sale  by  Leading  Wholesalers. 

Do  not  Accept 
Trashy  Substitution. 


COIONA 


THE'CLING  SOCKET- 
AVOID  CHEAP  IMITATIONS 


Address    all   correspondence    for    us   to        NIAGARA     FALLS,     N.Y. 


RHYS  D.  FAIRBAIRN, 


(Limited) 


MANUFACTURERS 

Ladies'  Neckwear  (f(lit)$  ™« Ladies'  Girdles 


New  ideas  every  week.     Prompt  delivery.     See  our  travellers'  samples. 


8-10  Wellington  St.  East, 


TORONTO 


in  many  new  ways.  Large  wings,  often  with  a  portion 
of  the  breast  attached,  adorn  the  tailored  hats.  This  is 
a  colored  season  in  wings,  and  soft  rose  shades,  dull 
blues,  prunes,  wines  and  grey  are  colors  distinctly  in 
evidence.  Many  beautiful  quills  are  seen,  often  in  shaded 
effects,  and  with  a  bright  satin  finish.  Both  wind's  and 
quills  are  used  on  the  same  hat  as  marine  and  flowers. 

in  high-class  millinery  particularly,  main  plumes  are 
used,  both  in  colors  and  white.  Plumes  with  the  ends 
bent  sharply  over  are  used  standing  stiffly  upright,  and 
they  are  charming  for  underbrim  filling,  forming,  as  they 
do  with  maline,  a  soft  fluffy  mass.  Paradise  and  osprey 
are  also  good,  and  what  is  known  as  the  stiff  bush 
osprey  is  in  high  favor. 

A  good  many  tinsel  effects,  spangled  nets,  etc.,  are 
seen,  and  though  nobody  gives  them  a  good  word  the 
vogue  of  gold  and  silver  still  keeps  its  hold,  and  prob- 
ably will,  just  as  a  touch,  indefinitely. 

A  BIG  COLOR  SEASON. 

FOR  the  early  trade,  at  least,  this  will  be  a  big  color 
season,   and   the  list   of  colors   and   shades   favored   is 
fairly  extensive,  including  as  it  does  some  tones  that 
if    must    be   admitted   are   decidedly    deep    for    the    Spring 
seasoti.     Color  blending  comes  to  the  relief  here,   and  the 
deep  tone  is  lightened  and  the  effect  made  Spring-like  by 


fche  lighter  colors  used  with  it,  while  it  gives  depth  and 
richness    to    the   combination. 

The  new  Spring  colors  are  beautifully  soft  and  rich, 
and  are  highly  suitable  for  the  production  of  harmonious 
color  effects.  Indeed,  they  blend  so  well  that  there  is 
little  possibility  of  crude  effects,  while  under  the  manipu- 
lation of  an  artist  the  effect  produced  is  beautiful  to  a 
degree,  and  in  her  hands  colors  that  apparently  have  no 
relation  are  used  together  and  such  is  the  taste  shown 
and  the  quality  of  the  shades  used  that   all   is  harmony. 

There  is  little  doing  in  the  one-color  hat.  Many  col- 
ors are  mingled  in  the  production  of  this  Spring's  mil- 
linery, and  the  name  "rainbow,"  or  as  some  call  it,  the 
Louis  effect,  has  been  used  to  describe  it.  Piquets, 
aigrettes,  trails,  sprays,  etc.,  of  flowers,  notably  roses, 
are  shown  in  these  Louis  blendings. 

Blues  Favored. 

Light  shades  of  blue  are  in  high  favor,  noticeably  a 
misty  blue,  a  little  greyer  than  an  ordinary  sky,  known 
as  "cicl,"  is  a  very  prominent  color.  I  had  almost  said 
the  leading  one,  but  rose  contests  this  supremacy.  The 
rose  so  much  seen  is  the  high  color  of  the  popular  fruit 
and  wine  order,  and  the  whole  range  occupies  a  prominent 
place  in  millinery  colors.  Prune  and  plum  are  two  dark 
shades  that  are  much  en  evidence. 

All    violets   and    mauves   are    good,    and    as    usual    the 


93 


Diy  Goods  Review 


MILLINERY 


March,  1906 


better  trade  is  taking  strongly  to  this  color,  and  I  should 
not  be  surprised  at  it  making  a  stronger  showing  in  the 
popular  end  of  the  trade  than  many  authorities  expect.  It 
is  sure  to  be  strong  in  the  flower  department  and  we  may 


southern  resorts  fashionable  women  arc  wearing  the  black 
hat. 


Hat  Made  from  Hood  or  Cone. 

confidently  expect  a  big  sale  of  the  natural  flowers  in  this 
color. 

The  greens  shown  are  new,  and  are  principally  the 
deeper  forest  and  moss  shades.  Brown  is  fairly  promi- 
nent,  and  grey  naturally  is  a  good  color. 

Though  grey  is  so  much  en  evidence  in  fabrics,  it  does 
not  follow  that  the  grey  hat  will  have  an  equal  place. 
It  will  rather  be  the  colored  hat  with  the  grey  gown. 
Indeed,  the  matching  of  hat  and  gown  is  hardly  the 
vogue  this  season.    It  is  a  color  contrast  that  is  sought. 

THE  ALL  WHITE  AND  THE  ALL  BLACK  HAT. 

FOR  the  early  trade  at  least  there  is  not  much  doing 
either  in  the  all  white  or  all  black  hat.  The  way, 
however,  experienced  buyers  sum  up  the  situation, 
is  that  though  colors  now  lead  for  the  Easter — the  early 
season — later  we  shall  see  a  developing  strength  in  the 
all  white  and  the  all  black  hat,  or  that  hat  that  has  so 
little  color  added  that  it  is  practically  all  white  or  all 
black,  and  that  it  is  this  class  of  hat  that  will  wind  up 
the  season.  It  would  seem  good  policy  to  The  Review 
for  milliners  to  bear  this  in  mind,  and  to  keep  their 
early  openings  strictly  to  colors,  so  that  the  all  white  or 
black  hat  will  come  with  double  force  later.  The  white 
hat  will  certainly  include  the  lingerie  hat  of  both  em- 
broidery and  lace.  Specially  designed  brims  and  crowns 
are  shown,  but  flouncing  and  allovers  of  batiste  will  be 
most  used,  giving,  as  they  do,  greater  scope  to  the 
milliner.  A  good  deal  of  trimmings,  flowers,  ribbon, 
braid,  and  even  plaques,  are  used  in  the  making  of  these 
so-called  lingerie  hats.  Black,  blue  and  white  is  a  com- 
bination sure  to  be  good  in  the  so-called  black  hat. 
Black  is  working  its  way  back  into  favor,  and  even  now, 
with  white,  pearl     grey  and    soft-toned     gowns,  in     the 


SHAPES. 

A  SHAPE  destined  to  play  a  very  important  part  in 
the  coming  season  is  the  sailor,  and  there  seems 
to  be  as  many  different  sailor  shapes  as  there  are 
days  in  the  year,  a  number  of  them  extreme  and  impos- 
sible, but  for  the  most  part  smart,  stylish  and  becoming 
to  a  high  degree.  Those  with  the  high  back  and  flat 
crown  raised  a  little 'higher  than  the  brim,  and  with  a 
kind  of  a  gutter  effect  between  crown  and  brim,  are  best 
liked.  Some' of  the  French  sailors  are  raised  high  with 
bandeau  at  the  side  instead  of  the  back,  tilted  from  one 
side  to  the  other  at  an  extremely  sharp  slant,  and  in 
most  shapes  the  bandeau  gives  a  decided  sideways  tilt. 
Freaks  are  those  with  helmet  and  derby  crowns. 

The  round  dome  crowns  are  on  perhaps  the  major 
portion  of  the  new  shapes,  and  where  the  crown  is  not  a 
dome  the  rounded  edge  is  almost  inevitable.  Delightful 
little  nattier  shapes  are  shown,  particularly  in  Javas, 
Panamas,  Neapolitans,  etc.  The  mushroom  is  back  un- 
der the  name  of  the  saucer.  These  are  just  a  few  of  the 
many  shapes,  for  variety  is  rampant.  Many  shapes  are 
of  two  colors,  generally  having  the  under  brim  in  con- 
trast with  the  outer  hat. 


MILLINERY  OPENINGS. 

THE  Toronto  importing  houses  have  put  on  show  a 
truly  magnificent  display  of  Spring  millinery,   and 
what  is  more  to  the  point,  it  is  eminently  suited 
to  the  taste  of  Canadian  buyers,  and  approval  heard    is 
loud  and  frequent. 

I  often  wonder  if  the  retail  trade  either  realizes,  or 
sufficiently  appreciates,  what  is  vdone  for  it  by  the  im- 
porting houses,  or  the  immense  benefit  they  derive  from 
the  Canadian  openings.  In  New  York,  for  instance,  the 
houses,  with  an  exception  or  so,  are  all  specialty  firms, 
each  pushing  their  own  end.     The  trimmed  millinery  they 


Cone  Hat  Form. 


show  is  designed  solely  with  the  view  of  exploiting  their 
own  wares,  and  a  milliner  has  to  be  exceptionally  well 
posted  to  derive  much  benefit  from  a  view  of  what  is  on 
show  there.     Not  so  here;  the  houses  are  general  houses, 
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and  it  is  to  their  interest  to  push  solely  the  goods  that 
have  the  best  chance  of  leading.  Here,  too,  there  is  a 
general  review  of  the  whole  trade  on  the  opening  day— 
the  exclusive,  the  medium,  and  the  popular — and  the 
milliner  is  past  help  who,  after  the  openings,  has  not  a 
clear  knowledge  of  style  tendencies  and  materials  and 
their  uses. 

One  thing  noted  at  this  most  successful  opening  is 
the  number  of  retail  merchants  who  accompanied  their 
buyers  in  making  a  tour  of  the  showrooms. 

D.  McCall  &  Co.  made  a  lovely  display,  which  cer- 
tainly deserved  to  be  shown  under  better  conditions,  and 
which  was  viewed  with  considerable  difficulty  owing  to 
the  crowds  that  were  thick  around  any  particularly 
choice  hat.  Materials,  etc.,  have  been  described  at 
length  in  The  Review,  but  the  hats  shown  were  very 
beautiful,  and  notable  here  were  the  many  smart  styles 
in  sailors. 

The  handsome  showroom  of  G.  Gouldiiig  &  Co.  con- 
tained a  notable  display  of  lovely  hats,  grouped  gener- 
ally, each  color  by  itself.  Here  milliners  were  at  liberty 
to  make  an  exhaustive  study  of  the  new  hoods  and  cor- 
onets, and  the  beautiful  hats  that  can  be  evolved  from 
them.  A  porcelain  blue  tagal,  trimmed  with  blue  and 
silver,  and  a  Leghorn  long  boat  effect,  in  the  natural 
colored  straw,  and  in  green  maline,  black  osprey  and 
rings,  were  only  two  out  of  a  number  which  only  lack  of 
space  prevent  me  from  describing.  Goulding's  "sets" 
are  noted.  One,  a  kind  of  bolero  cape,  in  ivory  val  and 
pink  velvet,  had  a  lingerie  hat  to  match  of  the  lace, 
pink  chiffon,  rose  velvet,  roses  and  violets. 

The  first  thing  that  strikes  one  in  J.  U.  Ivey's  is  the 
tasteful  fitting  up  of  what  was  rather  a  bare  room.  This 
firm  has;  gone  cannily  to  work  here,  for  they  have  waited 


until  they  could  tell  by  experience  just  what  would  be 
best  in  the  way  of  fittings.  Forest  green  is  the  color 
chosen  for  the  wood  work,  and  work  rooms,  offices,  etc., 
are  all  divided  from  the  main  room  by  paneling  in  this 
color  and  glass,  while  screened  behind  a  large  glass  case, 
which  is  used  to  display  Paris  hats  and  high  novelties, 
is  a  most  comfortable  rest  room.  The  whole  effect  is 
handsome  and  businesslike,  and  notwithstanding  the  fact 
that  direct  light  is  barred,  the  light  is  in  the  central 
portion  of  the  room,  where  the  hats  are  displayed,  is  all 
that  could  be  desired.  Buying  rooms,  fitted  specially  and 
done  in  different  colors,  are  a  feature  that  buyers  ap- 
preciate, for  buying  can  be  done  in  peace  and  comfort 
here.  Truly  Miss  Niven  has  some  lovely  hats,  and  no- 
ticeable are  those  made  from  lace  and  crin  hoods.  One 
of  valencienned  and  crin  was  elegant  in  its  simplicity. 
Its  trimmings  were  of  reversible  velvet  and  satin  ribbon 
in  bronze  green.  This  firm  has  a  magnificent  display  of 
pompadour  and  warp  print  ribbons. 

This  is  the  first  opening  of  J.  D.  Green  &  Co.  in  To- 
ronto, and  Mrs.  McEveuue  is  to  be  congratulated.  Some 
beautiful  Paris  hats  were  shown,  notably  those  in  pure 
Empire  styles.  The  showroom  is  decidedly  a  handsome 
one2  the  wood  work  all  in  white,  and  the  walls  paneled 
in  pale  green  and  white.  The  display  made  was  very 
comprehensive,  and  a  good  idea  was  the  showing  of  the 
medium  and  lower-priced  models  in  a  separate  room. 
There  was  a  goodly  display  of  matron's  bonnets,  and 
some  very  pretty  misses'  and  children's  hats. 

The  millinery  shown  by  S.  F.  McKinnon's  was  the 
best  in  years,  and  Miss  Hall  is  praised  on  all  sides. 
Cockburn  &  Rea  have  a  fine  show,  and  the  notebook  pre- 
sented to  each  visitor  at  Smith,  White  &  Rinciman's  is 
an  evidence  of  forethought.     It  is  just  what  was  wanted. 
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BIG  EASTER  TRADE. 

ECKWEAR  manufacturers  are  full  of  orders 
now  for  the  Easter  trade,  as  Easter  is  a  high 
festival  in  the  neckwear  trade.  A  few  samples 
are  also  shown  in  wash  neckwear  for  the  Sum- 
mer trade,  but  the  wise  course  is  not  to  force 
this  class  of  neckwear  until  Easter  is  come  and  gone. 
Even  a  pretty  style  that  otherwise  would  be  a  trade- 
winner  gets  stale  and  scores  a  failure  if  it  is  shown  so 
long  before  it  is  to  be  worn,  and  choosing  the  proper  time 
to  make  a  display  is  just  as  important  in  neckwear  as  in 
other   lines. 

There  is  a  decided  spice  of  novelty  about  the  Easter 
line   that   your   customer   will   not   be   slow   to    recognize, 


Easter  Neckwear,  shown  by  Rhys  D.  Fairbairn,  Toronto, 

for  a  new  termination  has  been  invented  ;  this  is  hardly 
a  tab  and  not  quite  a  jabot,  but  a  combination  of  both 
ideas.  It  is  long  and  narrow,  and  the  illustration  we  give 
gives  a  good  idea  of  its  general  features.  Another  pretty 
neckpiece  seen  showed  half  a  tab  and  the  other  half  a  cas- 
cade of  kilted  chiffon. 

White  chiffon  is  the  material  that  the  majority  of 
Easter  neckpieces  are  developed  in.  Just  a  little  color  in 
the  form  of  narrow  shaded  ribbons  or  strappings  of  silk 
secured  by  beads  in  gold,  pearl,   or  color,  spangles,  etc., 


very  long  tabs  that  will  only  cover  the  centre  pleat  of 
the  blouse,  are  the  latest.  Tinted  Valenciennes  lace  inser- 
tion made  a  most  attractive  stock,  one  piece  for  the 
neck  and  the  other  for  the  long  tab.  There  was  a  single 
chiffon  ruche  in  the  same  shade  of  the  lace  with  a  silk 
edge  in  a  slightly  deeper  color.  This  ruche  went  around 
the  neck,  on  the  bottom  edge  of  the  neckpiece  and  all 
around  the  tab.  Colors,  ecru,  pale  blue,  mauve,  rose  and 
green.  This  idea  will  be  strongly  developed  later  in 
white  wash  neckwear,  in  embroidery  and  in  lawn  and 
lace.  v 

Ruches,  as  The  Review  has  often  predicted,  have  come 
to  stay,  and  those  houses  that  make  them  >  are  all  getting 
the  business  yet.  Indeed,  some  of  them  are  putting  in 
new  machinery,  and  now  their  output  is  something  enor- 
mous. Though  changes  are  due  in  existing  patterns,  some- 
thing decidedly  novel  in  this  line  is  seldom  seen.  The 
Review,  however,  did  see  this  month  something  totally 
new.  It  was  a  ruche  made  on  fine  muslin  with  a  tiny 
flower  sprig,  in  blue,  in  mauve,  and  in  pink  with  its  green 
leaves. 

Of  lace  neckwear  there  is  simply  no  end,  and  for  one 
thing  I  think  those  people  who  are  crying  down  chem- 
isettes and  plastrons  will  live  to  see  their  mistake.  Every 
fashion  book  is  an  advertisement  for  these  goods,  as  all 
gowns  and  waists  have  either  a  chemisette  or  yoke  of 
lace,  and  both  dressmakers  and  waist  manufacturers  are 
taking  them  up  as  they  are  more  effective,  neater  and 
save  much  time  and  trouble.  The  same  applies  to  the 
long  tabbed  affairs  that  reach  down  to  the  waist.  The 
latest  idea  is  the  bulbus,  a  circle  of  lace  not  quite  half- 
way down  the  tab.  Baby  Irish  and  combinations  carry 
the  day,  baby  Irish  and  batiste  or  baby  Irish  and  guipure. 
With  the  exception  of  Valenciennes  it  is  all  the  heavy 
laces  in  neckwear.  Some  firms,  and  those  big  ones,  are 
buying  orientals  still,  but  as  these  firms  have  a  big  outlet 
they  will  get  from  under,  but  for  the  smaller  retailer 
with  a  limited  outlet  oriental  stuff  is  decidedly  risky 
now.  Collar  and  cuff  sets  in  lace,  batiste  and  lace,  stocks 
both  tabbed  and  tabless  and  the  inevitable  turnovers,  are 
in  full  force.  Windsors  are  selling.  Sleevelets,  or  loose 
sleeves  to  wear  with  the  elbow-sleeved  gowns  upon  occa- 
sion, are  being  taken  up  by  the  trade.  Next  month  we 
hope  to  show  oar  readers  some  cuts  of  the  same. 


SUFFER  LOSS  THROUGH  FIRE. 

TTIE   Dominion  Dry   Goods   Company,    the   Merchants 
Clothing  Company,  and  other  firms,  suffered  losses 
amounting   to   over  $30,000,    through   a  fire   which 
occurred  on  the  premises  occupied  by  them  on  Thursday 
evening,  March  2. 

The  fire  started  on  a  lower  floor  of  that  part  of  the 
building  occupied  by  the  Dominion  Dry  Goods  Company, 
and  rapidly  spread  to  the  adjoining  property.  The  cause 
of  the  fire  is  a  mystery.  The  Dominion  Dry  Goods  Com- 
pany is  insured  to  the  extent  of  $10,000,  and  the  Mer- 
chants Clothing  Company  to  the  amount  of  $2,000.  The 
latter  firm's  loss  will  be  in  the  neighborhood  of  $10,000. 
Suckling  &  Company,  auctioneers,  Gurney,  Massey  & 
Company,1  and  William  Farrell,  were  the  other  firms 
affected  either  through  fire  or  water. 


INSURANCE  TROUBLE   ADJUSTED. 

"The  trouble  experienced  with  our  insurance  has  been 
satisfactorily  settled,"  says  John  Fisher,  Sons  &  Com- 
pany. It  will  be  remembered  that  this  firm,  with  sev- 
eral others,  was  burnt  out  at  the  corner  of  St.  James 
street  and  McGill   street,  Montreal,  on   January  25  last. 
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THE  SEASON'S  PROSPECTS. 

ACH  day  adds  to  the  Spring-like  appearance  of 
the  dress  department  in  the  retail  stores, 
and  the  bright  sunshine  with  which  we  have 
been  favored  serves  to  show  up  to  best  advan- 
tage the  rich  and  delicate  Spring  fabrics  and 
the  soft,  bright  colors,  which  as  usual  are  quite  bewilder- 
ing. Scroggie's,  Ogilvy's,  and  other  department  stores  in 
Montreal  are  making  the  Spring  arrivals  the  feature  of 
interest  in  the  dress  goods  department. 

Opinions  differ,  naturally,  as  to  which  fabric  and  color 
will  meet  with  most  favor  when  the  selling  campaign 
opens  up  in  earnest,  and  each  store  is,  in  consequence, 
stocking  up  with  what  fabric  will  be  in  their  mind  the 
most  likely  to  predominate.  This  is  not  of  much  mo- 
ment, as  variety  is  now  the  keynote  of  the  dry  goods 
trade  and  a  season's  trade  can  be  no  longer  done  on  one 
or  two  colors  or  materials.  Scroggie's  say  plain  light- 
weight cloths  will  take  the  lead,  but  they  do  not  favor 
the  Alice  blue,  so  popular  in  trie  United  States,  though 
blue  is  a  color  that  is  decidedly  in  favor.  The  trade  has 
favored  grey  ever  since  buying  for  the  Spring  season  com- 
menced, and  it  must  be  said  that  the  displays  made  of 
this  color  show  a  deep  and  widespread  confidence  in  its 
vogue.  Blue  in  light  tints  and  in  the  lighter  tones  of 
navy  are  also  likely  to  be  very  popular.  There  will  be  a 
fair  demand  for  green.  Brown  is  only  a  very  minor  fea- 
ture in  the  Canadian  dress  trade  this  season,  and  buyers 
are  only  giving  it  a  representation. 

Wool  batistes  and  taffetas  are  selling  freely  at  popular 
prices,  although  many  may  not  have  gotten  a  stock  of  the 
latter.  These  fabrics  will  be  very  popular  as  the  season 
advances,  and  are  sure  to  prove  profitable  sellers.  Accord- 
ing to  Ogilvy's  there  will  be  a  fairly  good  demand  for 
taffetas   with    a   chiffon    finish. 

Eoliennes    and    Crepe-de-Chenes. 

Eoliennes  and  crepe-de-chines  will  continue  good  stock 
for  dressy  gowns,  and  for  evening  wear,  and  the  latter 
especially  is  a  safe  fabric  to  handle.  Eoliennes  with  a 
small  figure  are  sure  to  please,  but  though  well  shown 
eoliennes  are  in  a  way  doubtful.  They  have  been  particu- 
larly popular  in  the  past  three  or  four  years,  being  a 
dressy  fabric  and  if  of  fair  quality  wearing  well.  Should, 
however,  some  newer  weave  be  introduced  during  the  sea- 
son the  prospects  are  that  eoliennes  would  have  to  give 
place. 

For  everyday  wear,  medium  light  weight  grey  tweeds 
will  be  the  favorites,  light  weights  predominating.  Grey 
with  here  and  there  a  thread  of  green,  blue,  mauve,  etc., 
mixed  in  with  the  yarn,  invisible  checks  for  instance,  are 
sure  of  popular  favor.  Homespuns,  too,  particularly  in 
the  three  first  shades  of  grey,  will  find  a  ready  sale.  Grey 
mohairs  will  have  a  run. 

Henriettas  both  in  wool  and  in  silk  and  wool  are 
amongst  the  goods  likely  to  be  much  demanded.  Mohairs, 
Sicilians  and  lustres  are  again  to  the  fore,  particularly 
for  the  country  trade.  These  fabrics  are  so  much  like 
silk  and  wear  so  well  that  they  are  sure  to  be  favorably 
regarded  by  those  who  have  to  study  utility  as  well  as 
fashion.     Plain  lustres  and  mohairs,   too,   have  a  number 


of  staple  uses  that  have  to  be  provided  for,  and  mohairs, 
fancy  and  plain,  lustres  and  silkelines  are  a  specially  fine 
line   to  carry. 

The   R.   Simpson  Display. 

In  Toronto  of  course  some  Spring  goods  have  been 
shown  and  some  handsome  window  displays  made,  in 
which  as  usual,  from  an  artistic  point  of  view  especially 
the  R.  Simpson  Company  have  taken  the  lead.  That  the 
decorator  for  this  firm  is  a  genius  in  this  line  is  univer- 
sally conceded,  and  any  country  retailer  that  visits  To- 
ronto should  not  fail  to  see  Simpson's  windows.  In  To- 
ronto, however,  notwithstanding  the  fine  weather  there 
seems  to  be  less  disposition  than  for  a  few  years  back  to 
force  the  season.  Grey  tweeds,  suitings,  and  cloths  suit- 
able for  the  early  season  are  displayed  in  full  force,  but 
wisely,  as  The  Review  thinks,  the  lighter  lines  are  being 
held  for  a  later  showing.  All  the  shades  of  grey  are 
fully  represented— the  popular  "Queen's  grey,"  cream  grey, 
in  which  the  grey  is  formed  of  cream  and  black  instead 
of  the  usual  black  and  white,  a  departure  that  will  find 
favor  with  discriminating  shoppers  ;  then  there  are  the 
silvers,  nickels,  and  the  less  considered  darker  greys. 

In  plain  materials,  as  far  as  seen,  a  good  many  deep 
colors  are  to  the  fore.  Several  shades  of  navy  are  well 
spoken  of— navy,  by  the  way,  is  a  coming  color— wines, 
and  to  a  limited  extent  plum  shades.  In  green,  .which  is 
a  decidedly  good  color,  myrtle  and  moss  shades  lead  for 
the  time  being.  There  is  a  fairly  good  showing  of  the 
beautiful  rose  shades  that  fashion  favors  so  much,  and 
ciel  and  other  of  the  new  blues,  and  a  judicious  selection 
of  mauve  shades,  and  a  few  other  new  colors  to  give 
variety   to   the  collection. 

Cream  in  serges,  in  mohairs,  wool,  taffetas,  batistes, 
nun's  veiling,  panama  and  basket  weaves  and  in  high- 
class  goods  in  voile,  also,  has  commenced  what  promises 
to  be  a  record-breaking  season.  Said  a  salesman  in  one 
of  the  big  stores,  "We  sell  six  creams  to  one  of  any  other 
color,"  and  while  this  may  be  a  little  exaggerated,  it 
only   shows   the   tendency. 

THE  MONTH  IN  THE  WHOLESALE  HOUSES. 

THIS  has  been  a  very  busy  month  in  the  Toronto 
wholesale  houses,  and  overtime  has  been  the  word 
in  most  dress  departments  during  the  latter  part 
of  the  month.  This  always  happens  when  buyers  flock  in 
for  the  millinery  openings,  for  they  make  a  practice  then 
of  looking  through  and  picking  up  novelties  for  the  open- 
ing trade.  The  wholesale  houses  make  careful  preparation 
for  this  time  and  the  foreign  buyers  are  on  the  alert  for 
some  time  before  searching  the  European  markets  for  the 
latest  and  best,  and  always  contrive  to  have  a  large  selec- 
tion of  novelties  on  hand  for  this  occasion. 

Though  a  special  color  or  material  is  generally  a 
prominent  feature  in  a  season,  no  season's  trade  now- 
a-days  is  ever  done  on  the  one  color  or  material,  and  the 
general  report  is  that  though  grey  is  so  much  en  evidence 
and  is  an  immense  seller,  yet  the  demand  is  not  confined 
to  that  alone.  It  is  spread  over  a  long  and  varied  list  of 
colors  and  materials. 
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L.  Dept. 


TABLE  LINENS 


We  have^made  a  very  large  purchase  of  Cream 
Damask  Linens,  manufactured  by  the  Dominion 
Linen  Mills  Co.,  Limited,  of  Bracebridge,  Ont.,  in 
the  following  widths  : 

54,  56,  60  and  70  inches. 


We  are  offering  all  these  goods  at  prices  that 

defy  competition. 

We  invite  the  trade  to  take  immediate  advantage 
of  this  unusual  offer,  as  we  cannot  repeat  orders 
when  the  present  stock  is  sold. 


GREENSEIIELDS  LIMITED 


MONTREAL 


Greenshields  Western  Limited.  Winnipeg,  Man. 
Greenshields  &  Co.,  Limited,   Vancouver,    B.C. 
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STYLES  IN  MATERIALS  AND  COLORS. 

WHEN  one  considers  the  big  circulation  the  many 
American  fashion  papers  have  in  Canada,  papers 
such  as  the  Delineator,  New  Idea,  Vogue  and  a 
host  of  others,  it  is  not  to  be  wondered  s,t  thai  New 
York  styles  have  such  a  great  influence  here.  Therefore  a 
knowledge  at  first  hand  of  what  is  being  shown  now  in 
the  New  York  stores,  and  what  materials  and  colors  are 
most  worn  in  the  big  city,  should  be  specially  useful  to 
buyers  who  are  beginning  to  think  of  what  to  buy  for 
the  Fall  trade. 

Grey  is  just  as  popular  there  as  here,  and  all  stores 
are  making  a  big  display  of  light  grey  tweeds  and  suit- 
ings, but  even  in  tweeds  the  preference  is  given  to  a 
smooth  finish.  The  week  the  writer  was  in  New  York, 
Lord  &1  Taylor's  Broadway  windows  were  devoted  to  a 
display  of  grey— Queen's  grey,  cream  grey,  silver  grey, 
nickel  grey,  all  the  light  and  medium  shades.  Indistinct 
and  invisible  plaids,  shaded  plaids,  broken  plaids  in 
cream  grey  and  black,  in  white  and  black,  chevron  weaves 
and  suiting  patterns,  are  those  shown.  In  fact,  these  are 
just  what  have  been  selected  for  the  Canadian  early 
Spring  trade. 

Indistinct  plaids  and  line  plaids  in  white  on  a  grey, 
blueish  or  fawn  ground  are  seen  in  the  popular  chiffon 
taffetas,  and  with  these  may  be  classed  the  mannish  effects 
in  mohairs.  Between  plains  and  fancies  also  are  the 
shadow  checks  in  mohairs,   lustres  and  other  cloths. 

Light  Weights  Picked. 

The  tendency  is,  however,  all  for  plain  light  weight 
materials  with  broadcloth  leading,  and  many  firms  p_ut 
henriettas  a  close  second.  Batistes,  wool  taffetas,  veilings 
and  other  smooth  finished  cloths  of  like  texture  take  a 
high  place.  Figured  eoliennes  are  good,  and  silk  and  wool 
poplins  are  favored.  The  confidence  in  canvas  weaves, 
however,  comes  as  a  surprise,  and  chiffon,  panamas  and 
voiles  are  strange  to  Canadian  eyes.  Voiles  are  certainly 
shown  in  the  leading  stores  and  the  trade  here  predicts 
a  return  to  favor  at  no  distant  date  for  this  material, 
but  whether  it  is  too  soon  to  again  revive  them  in  Can- 
ada is  another  matter,  but  it  is  certain  that  they  are  in 
high  favor  in  fashionable  circles  in  Paris. 

Turning  to  colors,  with  the  exception  of  grey  both 
the  Winter  passing  and  the  early  Spring  seasoh  has  been 
a  big  color  one  in  New  York,  and  many  vivid  shades  of 
Alice  blue  and  pink  are  much  en  evidence,  more  so  per- 
haps than  the  quantity  warrants,  as  they  are  so  striking. 
There  is  a  pink  they  call  blotting  paper  worn  there  that 
you  can  see  a  mile  away. 

It  is  a  struggle  between  blue  and  rose  here  for  leading 
place,  and  it  is  difficult  to  say  which  is  most  worn.  There 
is  a  big  range  of  beautiful  blues,  ranging  from  the  light 
ciel  down  to  navy.  Rose  is  sure  to  be  taken  up  here  in 
dress  goods  as  it  is  in  such  high  favor,  the  paler  shades 
for  dressy  wear,  and  the  fruit  and  wine  shades  for  the 
street.  In  green,  as  in  Canada  interest  is  confined  to  the 
deeper  shades,  the  forest  greens,  etc.  By  all  appearance 
violine  and  plain  shades  are  a  long  way  from  dead,  and 
at  any  rate  they  will  have  to  be  given  a  representation 
next  Fall.  Brown  is  more  seen  than  you  would  think 
from  its  position  here,  and  there  are  those  whosee  a  re- 
viving interest  in  it. 

The  strong  position  of  black  and  the  large  amount 
worn  would  lead  one  to  believe  that  very  much  more  in- 
terest will  be  shown  in  black  materials  in  the  near  future. 


The  Standard  Cap  Company,  569  Queen  street  west, 
Toronto,  suffered  a  severe  loss  by  fire  on  February  22. 
The  loss  to  stock  and  building,  which  was  owned  by  the 
cap  company,    amounted   to  nearly   $7,000. 
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The  Silk  House 


SPRING 

-  silk  - 

STOCK 

COMPLETE 


K.  ISHIKAWA&OO. 


24  Wellington  St.  West 
TORONTO 


.......».....*,.......... 


....,»....-..,«-. 


* 


Send  for  our  New  Supplement  A  of 

all  the  latest  Illustrations  of 

our  own  make  Stands. 

— £S$W$t 

NOVELTIES  IN  ^yJjiJU^ 

Blouse  Busts 

Hat  Top  Stands  Page  No //  . 

Ring  Stands        ^aa^ 

Tripods  for  Counters 

Drapery  Skirts 

Lace  Collar  Stands 

Mantle  or  Clothing  Racks 

Etc.  <^ 

Made  in  Nickel,  Oxidized  Copper  or  Brass,  Antique  Brass. 


o* 


Remember  that  we  sell  the  finest  expressioned  and 
guaranteed  wax  heads,  with  real  hair  and  pure 
wax,  at  very  low  price. 

All  kinds  of  Papier  Mache  Works  for  Background  of  windows. 

DELFOSSE  (&  CO. 


5  Her  mine  St. 


MONTREAL 


too 
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the  LEIGH  MILLS  c?  D 

SPINNERS- MANUFACTURERS 


BRADFORD,  YORKS,  ENG. 


Standard  Dress  Goods  comprising  "admiralty" 

Guaranteed    Serges,    Voiles,    Checks,    Plain     Mohairs, 
Silk  and  Wool  Fabrics,  Tweeds,  Suitings,  Fancy  Mohairs. 

Our  SPECIAL  REPRESENTATIVE  hopes  to  call  upon  you 
shortly  with  our  regular  makes  and  FALL  NOVELTIES. 
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Pen- Angle  TalKs  to  Retailers 


Angle 


*VUNSHRINKABLEtt 


£/     Trade  AfarK 


Let  the  public  know  that  you  sell  Pen-Angle  Underwear. 

We  have  been  telling  Canadians,  through  the  news- 
papers, the  merits  of  Pen- Angle  Underwear — giving  reasons 
why  they  should  wear  it. 

In  this  way  we  have  convinced  a  great  majority  of 
underwear    buyers    that 

PEN-ANGLE 

UNSHRINKABLE 

UNDERWEAR 

is  the  best  underwear  on  the  market.      All  they  want  to  know 
is  where  they  can  get  it. 

We  know  it  will  pay  you  to  dress  your  window  with 
Pen-Angle  Underwear  and  mention  in  your  advertising  space 
that  you  have  it  in  stock.  We'll  send  you  a  trade-mark  cut 
if  you  wish  to  publish  it. 


THE  PENMAN  MANUFACTURING  CO. 

LIMITED 

PARIS,  CANADA  9 
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Men's   FxirnisK 
ClotHier 


and 


ARLINGTON 

COLLARS,  CUFFS,  Etc. 


WATERPROOF 


We   take   this    opportunity   to    inform    the    trade    we    are    now 
located    in    our    new    factory,     58-64    FRASER    AVENUE. 


Superior  to  Linen. 


THEY  ARE  THE  VERV  BEST  MADE. 
DO  YOU  CARRY  THEM  ?      IF  NOT,  WHY  NOT  ? 


Eastern  Agent :  DUNCAN  BELL,  Montreal.  Western  Agent :  JOHN  A.  GHANTLER,  Toronto,  Ont. 

No.  7 


WV*A^^*A^AA^^^^^^^^^^^^^^J 
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Berlin,  Ont. 
Manufacturers  of  Exclusive  Designs 

IN 

Pants,  Knickers  and  Overalls 

Sole  Proprietors  of 

The  Improved  Brotherhoods 
for  Railroad  Men 


THIS  LABEL  IS  ATTACHED  TO  GAR- 
MENTS MADE  IN  A  CLEAN,  SANITARY 
SHOP  BY  SKILLED  UNION  WORKMEN. 


TORONTO   OFFICE:  JOHN   CHANDLER, 

Room  15  Manchester  Bldg.  Agent. 

i«ii»i  ■h»ii»i  >!■■  m>  »ii»'»"»'  turn  »"»  ■  «i»ii»iii«  >■■■"»■  )i»i'»"»n»i  »ii»i»ii»ii»ii>ii>"«i  *  i  i  i  i  i 
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WREYF0RD&C0.7o^ 

WHOLESALE  MEN'S   FURNISHERS 

UNDERWEAR   SPECIALISTS 

Ranges  for  Fall  will  be  ready  February  15th,  and   our  travellers  will  wait 
on  you  in  March  and  April. 

We  are  Sole  Agents  for  following;  English  Manufacturers:— 

YOUNG  &  ROCHESTER'S 

Knitted  and  Tattersal  Vests 

DRESSING   GOWNS    AND    SMOKING   JACKETS 
Good  ranges  of  Fine  English  Flannel  and  Oxford  Shirts,  New  Collars. 


Cellular  Aertex  Underwear 

HEAVY  WEIGHTS  FOR  WINTEE 

The  only  Hygienic  Mesh  Underwear  that  will  wear  well  and  is  moderate 
in  price.     Good  returns  for  both  retailer  and  wearer. 


Tress  &  Co.,  London,  Eng. 

Manufacturers  ot  select  shapes  in 

HATS  and  CAPS  (Silk  and  Felt) 

Latest  West-End  and  City  shapes.  Specialties  in  CAPS. 


Cooper,  Corah  &  Sons 

St.  Margaret's  Works,  LEICESTER 

Cashmere  and  Worsted   Hosiery. 

Sweaters,   Athletic  Shirts,  etc. 

Ladies'  Blouses  and  Norfolk  Jackets. 


i»~Any  specialty  of  Men's  Attire  for  sporting  or  general  wear  that  is 
jood  in  quality,  and  likely  to  meet  requirements  of  particular  customers,  we 
lave  it. 


CANADIAN  GOODS 
CANADIAN  PEOPLE 


HARRIS  (Si,  COMPANY,  Limited 

ROCKWOOD,   ONT. 

MANUFACTURERS  OF 

Ladies'  Costume  Cloths 

and 

Homespun  Suitings 


-SELLING   AGENTS- 


MONYPENNY  BROS.   &  CO. 
TORONTO  MONTREAL 


0 


XfORD  £g6€D$ 

WINNERS  OP  QOLD  (lEDALS  EVERYWHERE 


(Registered  Trade  Mark.) 
WE  GUARANTEE  OUR  GOODS  TO  BE 

Strictly  High=class  Pure  Wool  Fabrics 

Supplied  by  all  Leading  Wholesale  Jobbers  and  Clothing  Houses. 


SELLING   AGENT  : 

FRANK.    W.     NELLES 

3U1  St.  James  St.,  Montreal. 

OXFORD   MANUFACTURING   CO. 

OXFORD,  NOVA  SOOTIA  Limited 

Mills  Established  1867. 


TRADE 


MARK 


VIRCOE 

MIDDLETO N 

&  CO. 

34  Wood  Si.  and  1  Love  Lane 

LONDON,    E.    C,    ENG. 
Manufacturers  of  all  descriptions   of 

Men's  Silk  Neckwear 
Mufflers  Handkerchiefs  Umbrellas 

Shirts  Pyjamas  Collars 

Wristbands         Braces  Belts 

Silk,  Cotton  and  Wool  Shirtings 

Special  exclusive  designs   in   D.  &  J.    Anderson's    Zephyr 
Oxford,  Canvas,  Matt,  Silk  Zephyr  and  Mercerised 
Cotton  Shirtings. 

Specialties     in     Lainella,      Levislna,   Algerine,    Cingalee 

Persian,  Rangoon  and  other  unshrinkable    makes 

in  Flannel  and  Ceylon  Shirtings. 

Exclusive  and  latest  Novelties  in  Spun  Silk  and 
Pure  Silk  Shirtings. 

New  ranges  are  now  in  the  hands  of  our  Canadian  Representative. 

ROBERT  HARROWER,  MONTREAL 
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RAINPROOFS 


who  want  RELIABLE  goods 


Co.,  Ltd. 


and  stamped — ' u '  CfCLVenette" 


The  "Cravenette"  Co.,  Limited, affix  their 
stamp  only  to  such  goods  as  are  suitable  in 
quality  for  Rainproof  purposes. 

Therefore,  this  stamp  is  a  guarantee  not 
only  of  Rainproof  properties,  but  also  of  the 
quality  of  the  material. 


The  "Cravenette"  Co.,  Ltd.,  Bradford,  Proofers  to  the  Trade. 


WOOLLENS  « 
TAILORS'  TRIMMINGS 

SPRING,    1906 

A  Larger   and  Better-assorted  StocK  than  ever 


TWEEDS  SERGES 

SUITINGS  OVERCOATINGS  ETC. 

CANVASES  ITALIANS  ASSORTED  SILKS 

HAIR  CLOTHS        SLEEVE  LININGS 
HOLLAND   POCKETINGS 
and  every  lineof  goods  used  by  Tailors,  etc 

Cxclusive  Agents   for"TYRE"  and 

"BLENHEIM"   Serges;     also    Salt's 

celebrated  "YOTSMAN." 

SAMPLES  OF  ANY  LINES  SENT  UPON  REQUEST 


A.  McDOUGALL  &  CO. 


196  McGill  St, 
MONTREAL 


Branches : 
McKinnon   Building,  TORONTO 
Jarvis    Building,    -    -    ST.  JOHN 
37  Queen  Street,   -    -    -    TRURO 
Bridge  Street,     -    -    -    QUEBEC 


Greater  Profits 

will  come  to  you 
if  you  read  the  DRY  GOODS 
REVIEW  and  adopt  its  sugges- 
tions. Each  month  it  contains 
the   experience   of 

Successful  Men 

Do  you   read  it  ? 


♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 

♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 


DRY  GOODS  REVIEW 

has  enquiries  from  time  to  time  from  manufacturers  and  others 
wanting  representatives  in  the  leading  business  centres  here 
and  abroad. 

Firms  or  individuals  open  for  agencies  in  Canada  or 
abroad  may  have  their  names  and  addresses  placed  on  a 
special  list  kept  for  the  information  of  enquirers  in  our  various 
offices  throughout  Canada  and  in  Great  Britain  without 
charge. 

Addressi   Business  Manager, 


: 
x 

♦ 
♦ 
♦ 

i 

♦ 
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♦ 
♦ 


Montreal  and  Toronto. 


♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦»♦♦♦ 
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always  looks  well  and  wears  well,  but  outside 
of  these  two  good  features  another  characteristic 
has  been  made  prominent,  which  makes  the 
Shirt  doubly  attractive.  That  characteristic  is 
its  generous  size,  and  it  is  one  that  appeals. 
Every  "Colossus"  Shirt  is  perfectly  propor- 
tioned, and  fits  with  ease  and  comfort. 

A  LARGE  RANGE  OF  PATTERNS  AND  PRICES. 
ALL  THE  WHOLESALERS  CARRY  IT. 
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THERE  is  nothing  new  of  great  importance  to  report 
in  the  shirt  and  collar  situation.  Trade  is  good 
and  orders  are  coming  in  fairly  well.  Perhaps  the 
most  interesting  point  is  the  fact  that  the  manufacturers 
are  temporarily  rushed  because  merchants  are  sending  in 
requests  every  day  for  the  shipment  of  their  Spring  or- 
ders at  once.  This  is  embarrassing  to  the  manufacturers, 
to  a  certain  extent,  because  they  had  figured  on  delivering 
these  orders  sometime  towards  the  middle  of  March  ;  in 
fact,  the  orders  were  given  for  March  shipment.  There- 
fore when  requested  to  ship  on  such  short  notice  it  takes 
them  all  their  time  to  get  the  goods  ready.  The  cause 
of  this  early  delivery  is  attributed  to  the  verv  mild  wea- 
ther of  the  past  Winter,  and  especiallv  to  the  real  Spring 
weather  of  the  past  six  weeks  or  two  months. 

•  .  * 

Country  merchants,  and  city  dealers,  too,  are  begin- 
ning to  make  room  for  Spring  arrivals.  The  many  bar- 
gain sales  held  during  January  and  February  have  been 
greater  in  proportion  than  sales  of  previous  vears,  so  that 
it  is  easy  to  see  that  the  merchants  are  prepared  to  re- 
ceive Spring  goods  at  a  much  earlier  date  than  usual 
this  year.  The  rush  is,  of  course,  only  a  temporary  one, 
and  is  not  expected  to  continue  after  the  Spring  orders 
are  shipped. 

•  •  • 

The  stiff  front  white  dress  shirts,  which  have  been,  to 
a  large  extent,  replaced  by  the  negligee  shirt  for  the  past 
two  or  three  years,  are  again  becoming  popular  and  or- 
ders coming  in  show  that  the  white  shirts  will  once  more 
hold  a  strong  place  in  the  trade.  Of  course  it  will  take 
them  some  time  to  get  their  old  place  back  again.  Orders 
for  negligees  show  a  falling  off  in  number.  It  is  very 
doubtful,  however,  if  the  negligee  drops  out  of  trade 
circles  without  a  struggle.  Certainly  it  finds  favor  with 
those  who  like  a  comfortable  shirt,  and  for  Summer  wear 
it  far  surpasses  the  white  stiff  bosom  shirt,  which  is  so 
uncomfortable  on  hot  days  and  which  is  very  easilv  soiled. 

•  *  * 

The  coat  shirt  is  supplying  a  long-felt  want  in  the 
shirt  trade.  For  some  time  past  manufacturers  have  been 
trying  to  get  the  retailers  to  push  this  line  and  the  latter 
are  beginning  to  see  the  real  merit  of  the  shirt.  Its  sale 
is  gradually  increasing.  The  full  dress  coat  shirt  es- 
pecially is  selling  well.  Manufacturers  are  beginning  to 
show  the  shirt  in  negligee  form  and  no  doubt  exists  in  the 
mind  of  most  dealers  that  in  this  form  it  will  meet  with 
great  success.  For  summer  use  this  shirt  ought  to  be 
very  popular  in  negligee  form. 

•  *  * 

The  price  of  cotton,  which  has  advanced  recently,  does 
not  affect  the  manufacturers  very  much,  in  fact  the  ma- 
jority of  them  are  not  in  the  least  put  out  in  their  ar- 
rangements through  the  advance,  although  piece  goods  de- 
liveries are  slow.  It  is  customary  for  the  manufacturers 
to  buy  their  supply  of  cotton  ahead  so  that  in  the  present 
case  they  have  their  full  supply  for  the  season.  A  few 
there  are  who  are  caught  short-handed  at  the  present 
time.    These  manufacturers  will  have  to  buy  cotton  piece 


goods  at  the  advanced  price  at  present  ruling  in  the  mar- 
ket and  consequently  if  they  wish  to  sell  their  goods 
without  loss  to  themselves  they  must  put  inferior  quality 
of  cotton  into  the  shirts  they  make  from  now  until  the 
price  of  cotton  has  become  normal  again.  These  manufac- 
turers are  few  in  number,  however,  and  it  is  unlikely  that 
the  market  at  large  will  be  affected  through  the  advance 
in  prices.  The  advance  of  linen  has  not  and  will  not 
affect  the  price  of  shirts  largely,  as  it  does  not  enter 
largely  into  shirt  manufacture. 

Blues  and  blacks  are  expected  to  be  good  colors  this 
Spring  and  Summer,  with  a  few  pinks,  reds  and  helios 
thrown  in  to  brighten  up.  Neat  floral  effects  and  a  few 
spots,  stripes,  and  small  neat  patterns  generallv  will  have 
a  good  run. 

•  *  • 

A  novel  and  attractive  shirt  window  was  noticed  the 
other  day.  A  merchant  having  a  large  stock  of  pink 
negligee  shirts  wished  to  feature  them.  He  placed  them 
in  one  of  the  store  windows  in  a  very  attractive  manner 
which  displayed  them  perfectly.  Obtaining  a  few  yards 
from  the  manufacturer  of  the  material  from  which  the 
shirts  were  made,  he  lined  the  sides  of  the  window  with 
pink.  He  secured  some  cravats  to  match  and  arranged 
them  with  the  shirts.  Handkerchiefs  with  pink  lining 
were  also  to  be  found  in  the  window.  There  was  nothing 
in  the  window  but  pink  shirts  and  pink  colored  articles. 
Everybodv  who  passed  knew  that  pink  shirts  were  on  sale 
in  that  haberdasher's  store.  He  sold  the  shirts  like  hot 
cakes,  too,  since  the  price  was  reasonable  and  the  o.uality 
of  the  goods  the  best. 

•  *  • 

A  Montreal  retail  store  recently  purchased  something 
like  eighteen  hundred  dozen  collars  job.  The  price  they 
paid  is  said  to  have  been  fifty  cents  a  dozen.  These  col- 
lars they  are  now  selling  at  one  dollar  a  dozen.  They 
ordinarily  sell  two  for  twenty-five  cents,  and  it  is  easy 
to  understand  what  a  bad  effect  a  slaughtering  sale  like 
this  would  have  upon  the  collar  trade.  As  it  is  some 
manufacturers  have  received  letters  from  indignant  cus- 
tomers asking  why  they  should  be  forced  to  sell  collars  at 
the  two  for  a  quarter  rate  while  this  house  is  able  to  sell 
practically  at  a  ten  cent  rate.  It  is  hard  to  prevent 
these  "massacres"  taking  place,  much  as  they  disorganize 
legitimate  business. 


M 


A  REMARKABLE  WAREHOUSE. 

ft.  E.  L.  ROSENTHAL,  the  Canadian  agent  for 
Thos.  Townend,  the  well-known  London  (England1! 
hat  firm,  tells  a  good  story  concerning1  the  ware- 
house of  that  firm,  which  dates  back  as  far  as  166fi. 
Thos.  Townend  &  Company  opened  their  business  in 
their  present  warehouse  in  177R,  and  the  reception  and 
lunch  rooms  are  replete  with  the  old-time  remarkable 
architecture.  Mr.  Rosenthal  considers  this  a  pertinent 
example  of  English  solidity  in  every  respect,  and  a  com- 
parison with  our  modern  skyscrapers  in  regard  to  long- 
evity would  be  rather  ridiculous. 
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TRADE  GOSSIP. 

Mr.  H.  P.  Mehlhorn.  merchant  tailor,  Toronto,  made 
an   assignment  last  month. 

R.  0.  Mills  &  Co.  have  leased  a  store  in  Peterboro, 
and  will  conduct  a  merchant  tailoring  business  there. 

Mr.  M.  Shragge,  formerly  of  Kenora  and  Neepawa, 
Man.,  has  opened  a  new  men's  furnishing  store  in  Fort 
Frances. 

J.  W.  Patterson,  of  Chatham,  and  C.  W.  Detenbeck, 
of  St.  Catharines,  have  purchased  Ford's  men's  store  in 
Petrolia. 

Mr.  Brant  Swackhamer  has  purchased  the  men's  out- 
fitting business  in  Acton  formerly  carried  on  by  Mr.  H. 
L.  Sherman. 

Mr.  Alf.  Burchell,  assistant  superintendent  of  the 
Dominion  Coal  Company's  store  in  Sydney,  C.B.,  will 
open  a  men's  furnishing  store  in  that  place. 

Brown  &  Ashcroft,  Montreal,  manufacturers  of  B.  & 
A.  brand  of  shirts,  have  added  a  new  department  to 
their  business,  and  are  now  turning  out  collars  and 
cuffs 

Mr.  E.  A.  Strasser  has  bought  the  block  formerly 
occupied  by  Geo.  Hasenflug,  Waterloo.  He  will  occupy 
the  ground  floor  with  a  men's  furnishing-  and  clothing- 
store. 

S.  A.  Rife  &  Company  have  opened  a  clothing  fac- 
tory in  Walkerton,  for  the  manufacture  of  men's  and 
boys'  clothing.  Mr.  Rife  was  formerly  of  the  CargilL 
Ri£e  Company,  Carg-ill,  Ont.,  and  is  an  experienced 
manufacturer. 

Thirty  capmakers,  employed  by  the  Cooper  Cap 
Company,  of  Toronto,  went  out  on  strike  last  month 
over  the  employment  of  a  couple  of  non-union  workers. 
Mr.  T.  Cooper  maintains  that  he  will  persist  in  running 
an  open  shop,  as  he  has  done  in  the  past. 

The  Scotland  Woolen  Mills  Company,  of  Winnipeg-, 
have  opened  a  branch  in  Vancouver,  B.C.  Mr.  Hacquail 
has  been  placed  in  charge  of  the  new  branch.  Mr.  G. 
Miller,  manager  of  the  company,  has  just  returned  from 
a   trip  of  inspection   to    their  various   western   stores. 

Mr.  J.  L.  Gittleson,  the  popular  representative  of  the 
Montreal  Waterproof  Clothing  Co.,  Montreal,  in  Western 
Ontario,  has  been  off  the  road  since  the  10th  of  January 
as  a  result  of  a  severe  cold,  together  with  tonsilitis.  Hap- 
pily he  is  himself  again  and  is  again  busy  calling  on  old 
business   friends. 

De  Yonge  Bros.,  who  have  been  conducting  a  high- 
class  men's  furnishing  store  on  King  and  Jordan  streets, 
Toronto,  for  some  months,  will  open  a  new  store  in  the 
Manning  Chambers  Building  on  Queen  street,  in  a  couple 
of  weeks.  Tn  addition  to  the  stock  carried  in  the  first 
store  they  will  cany  hats. 

Thornton  &  Douglas,  who  already  have  men's  fur- 
nishing and  clothing  stoics  in  Stratford,  Guelph  and 
Chatham,  are  about  to  open  a  stoic  in  Berlin.  This  firm 
has  been  very  successful  since  its  inception  in  Stratford. 
By  energetic  and  straightforward  business  methods  it 
has  established  an  enviable  reputation  in  all  the  towns 
in   which  it   does  business. 

Mr.    George   Pobinson,    Woodstock,   who   has   been   con- 
ducting one  of  the  largest  clothing  businesses  in  Western 
Ontario,    has    sold   his   stock    and    store   at   434,    436,    438 
and  440  Dundas  street,  to  Grafton  &   Company.    Limited 
The  new   firm   took   over  the   business   early   in   February  . 


Mr.  Robinson,  who  has  retired,  has  been  a  citizen  of 
Woodstock  for  fifteen  years,  and  in  that  time  won  the 
respect  and  confidence  of  his  fellow  citizens. 


DETAILS  OF  DRESS. 


LITTLE  things  in  a  man's  dress  may  often  count  for 
so  much  that  he  may  look  well  dressed  even  when 
he  spends  comparatively  little  on  his  clothes.  It  is 
much  more  economical,  for  instance,  to  buy  two  suits  of 
clothes  at  once  than  to  pet  one  and  wear  it  out  before  a 
second  is  provided.  By  alternating  the  two  much  more 
use  can  be  had  out  of  them  and  the  suits  will  keep  in 
much  better  condition.  Even  men  who  can  afford  to  buy 
as  many  clothes  as  they  like  have  two  pairs  of  trousers 
made  to  every  suit. 

In  the  same  way  it  is  economical  to  alternate  shoes 
rather  than  to  stick  to  one  pair  until  they  are  worn  out. 
They  last  longer  and  they  keep  in  better  shape.  This  sort 
of  economy  is,  of  course,  necessary  only  for  men  who  have 
to  think  twice  before  they  buy.  But  they  are  in  the 
majority.  It  may  seem  an  extravagance  to  buy  two  derby 
hats  at  once,  but  it  pays  in  the  long  run.  A  shabby  hat 
will  have  more  effect  on  a  person's  appearance  than  any 
other  single  detail  of  attire.  This  duplication  of  articles 
of  dress  may  be  carried  as  far  as  the  gloves,  which  like 
everything  else  a  man  wears,  last  longer  and  look  better 
when  they  are  not  worn  every  day. 

It  is  a  singular  fact  that  foreigners  are  more  particu- 
lar about  their  linen  than  the  average  American.  A  New 
Yorker  may  not  shudder  if  his  cuff  is  slightly  worn  or  his 
shirt  front  broken  from  the  starching.  Such,  a  thing  is 
regarded  as  a  calamity  by  a  foreigner  from  any  of  the 
continental  countries.  He  would  be  as  much  shocked  at 
such  an  imperfection  as  an  American  would  be  at  a  spot 
on   his  coat. 

Even  the  handkerchief  has  its  effect  in  creating  the  im- 
pression a  man's  dress  may  make.  The  sight  if  a  soiled, 
crushed  handkerchief  is  discouraging,  even  though  it  comes 
from  the  pocket  of  the  smartest  cut  coat.  On  the  other 
hand  a  lieat,  fresh  handkerchief,  even  though  its  material 
be  not  of  the  finest ,  instinctively  prejudices  one  in  favor 
of   its   owner. 

Simplicity  in  handkerchiefs  is  the  mode  this  Winter. 
The  highly  colored  mauves,  pinks  and  greens  are  a  thing 
of  the  past.  The  handkerchiefs  brought  this  year  from 
Paris  usually  have  little  more  than  a  colored  band  about 
them.  The  monogram  matches  the  color  of  the  band. 
Very  smart  are  the  plain  white  handkerchiefs  with  the 
letters  done  in  color.  In  such  cases  the  monograms  are 
very  elaborate. 

In  plain  white  it  is  possible  to  pay  as  much  as  one 
wants.  Fine  while  handkerchiefs  of  sheer  linen,  crossed 
with  bars  or  stripes  of  a  heavier  linen  and  embroidered 
with  a  heavy  white  monogram,  may  cost  as  much  as  $8 
apiece.  They  do  not  wear  well  and  soon  become  crumpled 
and  soiled  looking.  But  they  are  regarded  as  the  finest 
things    in    handkerchiefs    for    men. 

Should  men  use  scents  on  handkerchiefs  ?  That  ques- 
tion would  never  be  asked  abroad.  There  men  use  perfume 
with  no  misgivings  as   In  whether  or  not    it  is  good  taste. 

New  York  men  are  verv  likely  to  use  perfume  in  mod- 
eration, but  it  is  not  to  be  denied  that  it  is  better  style 
not  to.  The  man  who  habitually  puts  scent  on  a  hand- 
kerchief  is   likely   to  become   noted   for   this  peculiarity. 


Through  a  lire  which  occurred  in  the  Kara  Building, 
Montreal,  on  February  27,  the  Novi-Modi  Ladies'  Cos- 
tume Wardrobe  was  burnt  out.  That  part  of  the  build- 
ing which  they  occupied  was  completely  gutted,  and  their 
entire    stock    was   ruined. 
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The  New  "Salem"  Coat  Shirt 


PATENTED   1906 


The 

NECKBAND 

being  made  in  two 
pieces,  cannot  be 
stretched  or  pulled 
out  of  shape  in  the 
laundry. 

It  is  not  a  novelty 
for  a  season,  it  is  a 

FACT 

for  all  time. 


■B  5     1906 


When  the 

COLLAR 

is  too  small  for  the 
neckband,  or  neck- 
band too  large  for 
the  collar,  the  new 
self  adjusting  neck- 
band makes  this 
impossible  if  the 
collar  is  not  more 
than  half  an  inch 
smaller  than  the 
neckband. 


No  Trouble  old  man  if  you 
wear  a  Salem  CoarShirh" 

THE  COAT  SHIRT 

is  the   shirt   of  the   future,   and   the 

"SALEM"  COAT  SHIRT 

(patented  1906)  is  the  only  one  which  does  away  with  its  only  objectionable  feature,  the  one  piece  neckband. 


Write  for 
SAMPLES 

if  it 
interests 

you 


RET 

FEB 


Back  view  showing  depth  of  opening  Front  view  showing  overlapping  front 

Manufactured    only    by 


SALEM  COMPANY,  Limited, 


MONTREAL 


Jrne 

5     19 
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IN    CRAVATDOM 


PREDICTIONS  made  some  months  ago  in  these  col- 
umns that  the  Spring  and  Summer  of  1906  would 
be  more  colorful  than  any  which  have  gone  before 
for  some  years,  bid  fair  to  be  borne  out  by  facts.  Spring 
showings  in  the  big  metropolitan  stores  already  reveal  a 
goodly  number  of  new  shades.  Purples  are  being  gener- 
ally shown  in  sympathy  with  the  run  which  that  color  is 
having  in  all  fabrics.  Greens  are  shown  in  profusion, 
and  some  very  choice  shades  are  displayed.  Most  strik- 
ing of  all  are  the  lavenders  and  mauves.  These  are  too 
extreme  to  please  most  people,  although  the  color  is 
very  delicate.  In  the  larger  cities  they  will  have  many 
admirers.  Reds  and  browns  are  highly  favored  and  will 
do  a  good  share  of  the  season's  business.  Strikingly 
beautiful  weaves  in  blue  are  also  shown,  and  they  will 
be  a  feature  of  the  coming  trade.  Altogether  colors  are 
right  to  the  front  in  all  displays. 

Narrower  shapes  in  four-in-hands  are  promised  for 
the  Summer.  The  continued  popularity  of  fold  collars 
is  to  a  large  measure  responsible  for  this,  as  it  is  im- 
possible to  tie  a  wide  tie  and  pull  it  through  the  folds 
of  the  collar  easily  in  this  style  of  collar.  The  wider 
shapes,  such  as  have  held  the  trade  during  the  Winter, 
are  not  neat.  The  knots  are  big  and  loose,  and  the  only 
thing  which  redeems  them  is  the  salety  pin  effect  in  the 
new  tie  pins,  which  gives  a  negligee  appearance  to  it. 
With  a  wing  collar  these  large  knots  are  all  right,  but 
they  cannot  be  worn  otherwise.  The  narrower  ties  will 
be  more  favored  in  every  way.     They  are  easier  to  han- 


dle,  more   effective   when  tied,   and  wearable   with   every 
kind  of  collar. 

•  •  * 

For  dress  occasions  in  the  day  time  Aseots  are  the 
correct  thing.  These  ties  are  being  made  larger  than 
formerly,  and  the  material  is  a  heavy  silk.  They  are  ex- 
tremely rich  and  choice  in  appearance,  and  lend  a  tone 
of  good  taste  and  quality  to  the  whole  costume.  The 
once-over  has  many  adherents  but  is  not  considered  as 
correct  for  dress  occasions  as  the  Ascot.  In  colors  a 
delicate  grey  is  most  admired,  although  white  or  cream 
is  equally  good  form.  For  dress  bow  ties  there  is  an 
effort  being  made  to  introduce  a  silk  tie  with  some 
small  figure  running  through  it.  The  success  of  this  is 
very  doubtful.  Simplicity  is  the  sine  qua  non  of  even- 
ing clothes,  and  the  white  lawn  or  the  plain  black  car- 
ries out  this  idea  admirably.  However,  the  innovation 
has  been  taken  up  to  some  extent  in  the  American  cities 
and  may   spread  here   among   the   class  of  men   who   are 

always  seeking  the  ultra  mode. 

*  „,  # 

A  striking  set  of  cards  has  been  issued  by  the  Do- 
minion Suspender  Company  of  Niagara  Falls,  Canada,  to 
advertise  their  goods.  They  consist  of  six  colored  plates 
representing  typical  characters  of  various  nations.  The 
color  work  is  very  fine  and  the  drawings  are  excellent. 
The  cards  are  about  sixteen  inches  by  eight  and  a  half  in 
size,  and  will  prove  attractive  ads.  Merchants,  by  men- 
tioning The  Dry  Goods  Review  in  their  letters,  can  get  a 
set  of  these,  and  they  are  well  worth  having. 


HATS    AND    GLOVES 


HOW   TO   SELL    GLOVES. 

A  MERCHANT  whose  profits  from  mitts  and  gloves 
have  been  a  strong  feature  of  his  business,  gave 
The  Review  some  pointers  recently  on  his  method 
of  handling  this  part  of  his  stock.  From  the  staple 
character  of  the  goods  it  is  sometimes  difficult  to  stir 
up  especial  interest  in  them,  and  they  are  left  largely  to 
sell  themselves.  In  the  window  displays  they  are  used 
merely  to  give  tone  to  the  rest  of  the  articles,  and  are 
considered  entirely  subsidiary.  So  inside  the  store  they 
are  kept  in  boxes,  where  they  do  not  attract  any  atten- 
tion of  customers. 

"Most  retailers  make  a  great  mistake  in  dealing 
with  this  stock,"  said  the  merchant.  "The  fact  that  the 
stock  is  staple  is  the  best  reason  possible  for  hitting 
upon  novel  schemes  for  attracting  attention  to  it.  Things 
which  are  novelties  in  themselves  do  not  need  special 
effort  to  sell  them  because  the  customer  coming  into  the 
store  has  enough  curiosity  to  look  at  them. 

"How  can  this  same  curiosity  be  worked  up  in  the 
case  of  gloves  f  That  is  the  important  question  to  be 
decided.  Publicity  and  prominence  are  the  two  requi- 
sites for  this.  Individualize  your  lines.  Do  not  try  to 
show  all  your  gloves  in  all  shades  at  one  time.  Take 
one  line  of  glove  and  make  a  big  noise  about  it.  State 
that  it  is  a  special  line  with  you,  that  the  color  is  the 
one  correct  new  thing,  that  the  making  is  exceptional 
and  the  quality  unequalled   at   the  price.     Do   not   show 


any  gloves  in  competition  with  it.  Make  the  public  as- 
sume that  there  is  no  rival,  that  if  they  are  going  to 
buy  gloves,  undoubtedly  the  line  you  show  is  the  one  for 
them.  This  can  be  done;  it  has  been  done.  Make  your 
dollar  line  or  dollar  and  a  quarter  line  the  standard  by 
which  all  others  must  be  judged. 

"In  this  way  the  glove  stock  will  acquire  an  added 
importance.  If  you  advertise  and  display  your  goods 
like  this  the  public  can  not  help  looking  at  them  and  in- 
quiring about  them.  And  just  as  sure  as  you  get  them 
doing  this  you  will  get  them  buying. 

"This  is  one  way  of  accomplishing  the  desired  re- 
sults. There  are  others,  and  any  merchant  can  work  out 
something  novel  and  striking  to  accomplish  the  same  re- 
sult. However,  one  thing  must  be  made  sure.  Unless 
you  show  your  stock  you  will  not  sell  it.  Confidence  in 
the  salesman  of  the  quality  of  the  goods  he  is  selling 
goes  a  long  way.  I  recently  was  buying  a  pair  of  rub- 
bers and  the  salesman  brought  me  a  pair  that  fitted  and 
looked  like  any  other  pair  I  had  ever  seen.  I  am  not  an 
authority  on  rubbers.  'Will  they  wear  well  ?'  said  I. 
'Why,'  said  he,  in  a  tone  of  assurance,  'they  are  C.  R. 
rubbers.'  I  didn't  know  how  much  this  meant,  but  the 
salesman  was  so  assured  that  when  he  had  said  this  that 
everything  possible  had  been  said  in  their  favor,  that  I 
fully  believed  him  and  went  away  satisfied. 

"It  is  the   same  thing  with  gloves.     Be  confident  in 
talking  to  a  customer.     He  will  be  all  the  better  satis- 
fied." 
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fe"*4ftl?OVES  AND   MITTS 

mf = 

/^|VER    2,000     different     styles     make    up    our 
^-^      magnificent  assortment  of  these  goods,  which 
are  famous  all  over  Canada  for  their  quality, 
finish,  fit  and  matchless  value. 

the  j7artbur  paquet  light  gloves  for  spring  wear 

are  ready  for  your  selection.  These  come  in  all  the  wanted  styles  and  leathers,  including  Calfskin,  Dogskin, 
Mocha,  Glace  and  Suede.  If  our  travellers  haven't  seen  you  yet,  we  should  be  pleased  to  submit  samples 
of  any  special  lines  you  may  require. 

A  WORD  ABOUT  OUR  LEATHERS 

We  were  fortunate  enough   to    purchase    all    our    leathers    before    the    increase    in    the   price.      Our 
customers  will  receive  the  benefit  of  our  good  fortune.      Don't  fail  to  get  our  quotations  before  buying. 


J.  ARTHUR  PAQUET, 


QUEBEC 


Branches  at:  Winnipeg,  Toronto,  Ottawa,  Montreal,  St.  John,  N.B. 

;fomo*aomotoi^^ 


GLOVE  HISTORY 

Perfection  in  Gloves  is  almost  as  essential  as 
perfection  in  foods,  and  it  is  a  good  deal  harder  to 
obtain.  For  that  reason  only  a  few  makers  try  for 
the  goal. 

STOREY'S  GLOVES 


represent  glove  perfection.  They  have  been 
before  the  public  for  over  thirty  years.  The 
history  of  Gloves  in  Canada  is  a  history  of  pro- 
gress from  good  to  better,  from  better  to  best, 
perfect  material,    perfect    workmanship — Storey's 

Gloves. 

We  make  a  complete  range  of  Gloves,  Mocca- 
sins   and    Mittens    in    all    novelties.       Our 

1906  display  is  worth  an  inspection. 


W.  H.  STOREY  &  SON,  Limited 

ACTON,  ONT. 


ESTABLISHED  1868 


'THE  CLOVERS  OF  CANADA' 


"Made  in  Canada" 


We  Manufacture 

Canvas  Gloves  &  Mitts  of  all  grades. 

A  Special   Line  of 

Ladies'  Canvas  Golf  Gloves 

Aprons  for 

Carpenters,  Machinists,  Butchers,  Grocers, 

and  Barmen 

Also 

The  "  McK  "  Overalls  and  Jumpers 

A  high  grade  Overall  in  blue  or  black,  double  stitched 
with  white  or  black  thread. 

Special  attention  paid   to    LETTER    ORDERS 


The 

Canadian  Glove  &  Mitten  Co. 

Ingersoll. 


Limited 


4~M-4~«>-S>-$*4~M~e~M-<M^M~M*4~M"M^^ 
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MERCHANT    TAILOR 


<* 


SPUING  business  in  retail  realms  has  set  in  in  full 
force  and  the  merchant  tailor  will  be  on  the  jump 
from  now  till  on  into  May  on  the  Spring  and  Sum- 
mer clothes.  For  the  present  the  demand  is  for  darker 
shades,  and  the  real  Summer  goods  have  not  reached 
their  full  popularity  yet.  The  expected  early  opening  of 
the  season  is  going  to  bring  on  the  rush  earlier  than 
usual,  and  it  will  be  well  for  the  merchant  who  has  his 
stock  ready. 

Greys  of  various  shades  will  be  the  ruling  color  for 
the  Summer,  although  browns  will  also  be  seen.  Fanch 
worsteds  form  no  inconsiderable  part  of  the  new  offer- 
ings. Tweeds,  as  heretofore,  will,  of  course,  comprise 
the  great  majority  of  suitings.  Price  forms  a  big  fea- 
ture in  this.  Tweed  suits,  particularly  of  Canadian 
cloths,  can  be  put  out  remarkably  cheap,  with  the  qual- 
ity good,  too,  and  there  will  be  no  desire  to  break  away 
from  them  for  the  present.  The  patterns  of  suitings  are 
becoming  better  yearly.  In  Canadian  goods  the  weaves 
are  approximating  those  of  Scotland  and  the  woolen  in- 
dustry need  not  fear  for  its  future.  Formerly  it  was 
complained  that  these  goods  did  not  keep  their  dye  like 
the  Old  Country  cloths  and  the  complaint,  which  had 
some  ground  to  rest  on  years  ago  before  methods  be- 
came perfected,  is  still  heard,  although  the  causes  for  it 
have  disappeared.  Methods  of  dyeing  in  this  country 
have  been  brought  to  a  high  state  of  efficiency.  Cloths 
from  the  good  mills  keep  their  color  just  as  well  as 
those  from  England  or  Scotland.  It  is  time  for  that  old 
fallacy   to   be  forgotten. 

Coats  this  Spring  will  differ  in  some  respects  from 
those  of  last  year.  The  vents  in  the  back,  which  grew  to 
such  great  proportions,  have  been  eliminated.  Nor  will 
the  coats  themselves  be  so  long  as  they  were  this  Win- 
ter. Both  of  these  changes  were  predicted  several  months 
ago  in  these  columns.  They  are  the  natural  result  of  an 
exaggerated  fashion. 


FIRE  IN  CLOTHING  FACTORY. 

On  Saturday  night,  February  24,  a  fire  occurred  in 
the  factory  of  the  Montreal  Waterproof  Clothing  Com- 
pany, Montreal.  The  fire,  the  cause  of  which  is  un- 
known, started  on  a  lower  floor  which  was  used  as  a 
showroom,  and  rapidly  spread  to  the  upper  storeys. 
Considerable  damage  was  done,  but  the  company  will  be 
able  to  fill  all  orders  promptly  and  fully  as  usual.  The 
loss  is  partly  covered  by  insurance. 


ELECT  DIRECTORS. 

THE  annual  meeting  of  the  Paton  Mfg.  Company,  of 
Sherbrooke,  was  held  in  the  company's  Montreal 
office,  in  the  Board  of  Trade  Building,  when  the 
following  directors  were  elected  for  ensuing  year  :  Lord 
Strathcona,  Messrs.  D.  Forbes  Angus,  Hon.  Robert  Mac- 
kay,  Frank  S.  Meighen,  Robert  Reford,  Jonathan  Hodg- 
son, George  Hyde,  George  M.  Roy,  and  John  Turnbull. 
The  annual  report,  which  was  presented  by  Mr.  James 
P.  Watson,  the  secretary,  was  of  a  most  satisfactory 
nature,  and  was  adopted  unanimously. 

At  a  subsequent  meeting  of  the  newly  elected  direc- 
tors, Mr.  John  Turnbull  was  re-elected  to  the  office  of 
president  and  managing  director,  and  Hon.  Robert  Mac- 
kay  was  chosen  as  vice-president. 


BE 
DISCRIMINATING 

In  the  selecting  of 
your  Neckwear  and  Sus= 
penders,  examine  every 
little  detail,  even  down 
to  the  quality  of  the 
thread.  BE  CRITICAL. 
Don't  think  anything 
will  do  for  the  con  = 
sumer. 

Friends  sometimes 
compare  purchases. 
That's  where  the  shop 
who  handles  particu- 
lar stuff  gets  the  lead. 
It  costs  no  more  if  you 
go  to  the  right  source. 

DOniNION  SUSPENDER  CO. 
NIAGARA  NECKWEAR  CO.,  Ltd. 

NIAGARA    FALLS 

OFFICES 

Montreal     Toronto      Winnipeg      Vancouver 
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THE  BANKER  THE  BROKER  THE  MERCHANT  THE  CIVIL  SERVICE  NEW  IDEA 


1906 


THIS  COLLAR  combines  all  the  virtues  of  the 
ordinary  Single  and  High  Turned-over  Collars, 
without,  any  of  their  defects. 

Liberal  terms  to  the  trade.  See  description  Hints  to  Buyers,  page  126. 

KELLY  BROS. 

PATENTEES  AND   MANUFACTURERS 

Temple  Building  MONTREAL 
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WEALTH   OF   THE  GREAT  WEST. 

By  John    I.    Blaikie 

WITH  regard  to  the  future  of  Manitoba  and  the 
two  newly  added  Provinces  of  Saskatchewan  and 
Alberta,  T  take  the  liberty  of  quoting;  from  the 
admirable  address  delivered  last  month  at  the  annual 
meeting  of  the  Bank  of  Montreal  by  the  president,  Sir 
George  Drummond  : 

"The  feature  of  the  year,  however,  is  the  splendid 
crop  which  has  just  been  harvested  in  the  Northwest 
provinces  and  in  Ontario.  As  regards  the  former,  the 
most  sanguine  anticipations  have  been  realized,  and  it 
seems  beyond  doubt  that  the  following  estimates  of 
this  season's  crop  in  Manitoba  and  the  Northwest  pro- 
vinces are  conservative  : 

"Wheat,  90,000,000  bushels;  worth  on  the  spot  65 
cents. 

"Oats,  65,000,000  bushels;  worth  on  the  spot  say  25 
cents. 

"Barley,  13,000,000  bushels,  worth  on  the  spot  say 
30  cents. 

"Flax,  50,000  bushels;  worth  on  the  spot  say  SO 
cents. 

"Rye,  300,000  bushels;  worth  on  the  spot  say  35 
cents. 

"In  all  169,000,000  bushels  of  grain." 

Of  course,  a  proportion  of  these  crops  will  be  con- 
sumed by  the  farmer,  as,  no  d'oubt,  will  all  the  root 
crops,   of  which   potatoes  alone  are  estimated  at  8,000,- 

000  bushels,  as  well  as  hay,  but  of  these  I  take  no  ac- 
count. At  the  prices  named  it  is  not  difficult  to  reach 
an  approximate  sum  of  $75, 000, 000,  or  fifteen  million 
sterling,  to  be  distributed  among  a  comparatively  small 
population,  and  .  won  from  a  soil  which  was  considered 
barren  and  surrendered  to  the  wilderness  a  few  years  ago. 
In  addition  to  the  foregoing,  and  not  included  in  the 
above  estimate,  75,000  cattle  were  disposed  of  during  the 
year  in  the  Northwest.     Incidentally,  1  may  mention  that 

1  was.  informed  by  expert  millers,  that  this  year's  wheat 
is  so  good  in  quality  that  7  per  cent,  less  of  it  is  re- 
quired to  produce  a  given  quantity  of  Hour  than  an 
average. 

It  is  asserted  that  the  area  so  far  brought  under 
cultivation  does  not,  from  the  most  accurate  informa- 
tion obtainable,  much  exceed  5  per  cent.,  and  certainly 
it  is  well  under  10  per  cent,  of  the  area  available  and 
waiting  for  occupants.  In  this  connection  I  may  quote 
here  a  sentence  from  an  able  and  well-qualified  Govern- 
ment officer  who  has  just  completed  a  wide  survey  of  the 
territories.  He  says  :  "The  immense  wealth  so  long 
stored  in  the  virgin  soil  of  the  great  western  country 
will  be  gradually  developed,  and  the  fact  that  Canada  is 
destined  to  rapidly  become  one  of  the  greatest  food- 
producing  nations  in  the  world  will  soon  become  appar- 
ent to  all  in  the  volume  of  her  exports. 

"The  great  extension  of  the  railway  systems  oper- 
ating in  this  country  must  not  be  passed  over.  The 
C.P.R.  Company  is  spending  vast  sums  in  improvements 
and  extensions;  the  Canadian  Northern  is  pushing  west- 
ward, while  the  G.T.R.  is  preparing  for  an  extension  to 
the  Pacific  Coast,  and  the  Government  of  Canada  has 
the  necessary  powers  to  duplicate  the  railway  connection 
between  Quebec  and  Winnipeg,  and  is  now  surveying  a 
line." 

A  natural  consequence  of  such  results  and  such 
wealth  is  a  great  influx  of  settlers  from  many  lands, 
many  from  Southern  and  Eastern  Europe,  Doukhobors, 
Galicians,  and  Hungarians.  As  a  rule  they  arrive  very 
poor,   and  hence  have   to  begin  life  on  the  prairie  in    a 


small  way,  yet  by  economy  and  persevering  industry,  on 
the  whole  they  are  making  fair  progress,  and  honestly 
paying  any  debts  they  incur. 

The  best  class  of  settlers  are  the  Scotch,  English, 
Irish,  Germans,  and  Americans.  The  last  mentioned 
were  in  many  cases  Canadians  who  had  gone  from  On- 
tario many  years  ag6,  and  settled  in  Dakota,  Iowa, 
Nebraska,  or  other  states,  but .  who  have  sold  out  their 
farms  in  these  places  and  have  transferred  themselves, 
their  families,  their  horses,  cattle,  and  farming  imple- 
ments to  Manitoba  or  the  Northwest  provinces.  These 
ordinarily  are  the  most  successful  settlers,  having  been 
accustomed  to  the  kind  of  life,  and  scarcely  lose  one  day 
after  reaching  their  new  homes  in  beginning  to  plough 
and  prepare  for  crops  of  various  kinds. 

The  number  of  new  settlers  who  have  made  homes 
for  themselves  in  1905  is  estimated  to  be  about  146,000. 
This  will  result  in  a  lax-ge  additional  acreage  of  land  be- 
ing under  crop  next  year,  and  indeed  every  succeeding 
year.  It  is  only  repeating  what  has  now  become  a 
hackneyed  phrase  when  I  say  "Our  great  Northwest  will 
soon  become  the  great  granary  of  the  world,"  and  will 
supply  a  large  part  of  the  foodstuffs  required  by  the 
multitudes  in  Great  Britain  and  other  European  coun- 
tries. 


T.    EAION   COS  IDEA. 

The  T.  Eaton  Company  have  issued  the  following 
memorandum  to  their  employes  :  We  want  your  sugges- 
tions along  any  line  of  business  connected  with  our 
establishment,  such  as  improvement  in  system,  store 
service,  handling  of  goods,  advertisements,  price,  decor- 
ation, convenience  to  customers,  etc.  We  want  our  em- 
ployes to  be  co-workers  with  us  to  make  this  store  one 
of  the  best.  We  shall  until  further  notice  award  one 
dollar  for  each  suggestion  which  it  should  be  decided  to 
adopt.  Since  we  commenced  asking  for  suggestions  from 
our  employes  we  have  been  pleased  to  adopt  120  of 
these." 

FIRE  AT  ST.  JOHN. 

A  disastrous  fire  took  place  in  St.  John,  N.B.,  on 
February  15.  The  fire  raged  fiercely  for  a  lone  time  and 
was  thought  to  have  got  beyond  control.  It  is  estimated 
that  the  loss  reached  a  quarter  of  a  million  dollars  before 
the  fire  was  stopped.  Brock  &  Patterson,  wholesale  mil- 
liners, Vassie  &  Company,  wholesale  dry  goods,  and  the 
American    Clothing    Company    were    the   chief   losers. 


GLOBE 


Suspenders 


FIRST  and  FOREMOST 

Mean   satisfaction   to  your  trade  and  more  sales 
to  you. 

The  complete  line  shows  many  original  ideas. 
Globe  Suspenders  are  unequalled  for  service  and 
bring  back  the  customer  when  he  wants  more. 

Write  to  see  the  line 

THE  GLOBE  SUSPENDER  CO., 

ROCK  ISLAND,  P.Q. 
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The  Sign  to  Guide  Buyers 

The  Hewson  Trademark  is  the  only  guar- 
antee shrewd  buyers  want  that  the  Tweeds 
are  pure  wool,  and  all  wool. 
And  the  Hewson  Trademark  means  as  much 
to  the  retailers  and  consumers  as  it  does  to 
the  Trade.  Look  for  the  sign  of  pure  wool 
on  every  bolt  of  Tweeds  you  buy. 

Hewson  Woolen  Mills   Limited 

THE  BIG    NEW  MILL- 

AMHERST,  N.S. 


OUR    SUSPENDERS 

ARE    STAMPED    AND    LABELLED 


TRAD 


MARK 


which    is    a    guarantee:    or    BEST    value: 


If   our   representatives    do    not    call    write    us    for   sample 
lots.        Satisfaction    guaranteed. 

Our   Button     Stock   is   complete  in    all   lines. 


The  Berlin  Suspender  &  Button  Co, 


Berlin,  Ont 


First-Class  Business  Opening 

Acting  on  instructions  of  the  Executors  of  the  late 
R.  J.  Whitla,  tenders  will  be  received  until  March  15th 
next,  for  the  stock  and  fixtures,  amounting  approxi- 
mately to  $100,000.00  of  the  Imperial  Dry  Goods  Com- 
pany, Ltd.,  Winnipeg,  with  the  privilege  of  renting  the 
finely  equipped  premises  built  for  this  Company.  A 
large  and  profitable  business  has  been  done  here  and  the 
store  is  one  of  the  best  situated  in  the  city. 

The  highest  or  any  tender  not  necessarily  accepted. 

Further  particulars,  terras,  etc.,  on  application  to 

THE  NORTHERN  TRUSTS  COMPANY,  Winnipeg: 


MENTION 
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HoxjsefurnisKings 

and 

Decorations 


Why  not  sell  Carpets? 

Without  extra  selling  space,  with  no  stock  to  carry,  and  with  the  slightest  amount  of 
investment,  you   can    make    a   profitable   addition   to   your    business. 

We  will  supply  you  with  samples  (IV2  yards  long)  of  new  season's  Floor  Coverings,  by 
which  means  you  will  have  on  hand  patterns  of  Brussels,  Velvet,  Tapestry,  Wool  and  Union 
Carpets,  Rugs,  Linoleums,  etc.,  to  show.  We  carry  the  stock;  you  will  never  be  loaded  with 
out-of-date,  unsalable  goods.     We  cut  and  make  up  any  quantity,  any  size.      Prompt  service. 

Write    us  for   Terms    and    Exclusive   Territory    at  once. 

Address  "Cut  Order"  Carpet  Dept. 

The  Adams  Furniture  Co.,  Limited,     Toronto,  Ont. 


1  iri.Mii  ■ '    1  u  tm « 1. 


DOWN  QUILTS 
COTTON  COMFORTERS 

We  can  safely  say  that  our 

1906   RANGE 

is  quite  the  most  perfect  we  have  ever  offered.  We  are  making  13  grades  of 
Cotton  Comforters,  with  40  designs  from  which  to  select  —  every  grade 
a  seller. 

Down  Quilts. — We  offer  4  grades  covered  with  finest  English  Cambric  and 
French  Sateen  in  12  different  designs,  and  would  draw  your  special  attention 
to  our  Paris  Quilt,  which  we  are  making  in  Cloth  of  two  designs,  with  borders 
of  Satin  in  harmonizing  colors. 

PRICE  LIST  of  Cotton  Comforters,  Down  Quilts,  Cushions  and 
Pillows  will  be  mailed  to  you  in  the   near  future.     Watch    for    it. 


<o 


<C 


IDEAL    BEDDING    CSsi. 

MONTREAL  TORONTO  WINNIPEG 
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RudolpK  DeutscK 


(To  the  Wholesale  Trade) 


IMPORTED    SPECIALTIES    IN    RUGS 

MORAVIAN  REVERSIBLE  RUGS,  (imported) 

Reversible  and  hand   made.      Perfect   reproductions  of  Oriental  Patterns.      The  best 
value  lor  the   money  in  the  market.       Sizes  from   16x32   inches  to  13Va  x  16V4  feet. 

KABUL  AXMINSTER  RUGS,  (imported) 

A  big  seller,  giving  unsurpassed  style   and   durability  for  a  very  low  price.    The  only 
fabric  of  the  kind  in  the  market.     Sizes  from"  16x32  inches  to  9x12  feet. 

FRENCH  WILTON   RUGS,  (imported) 
FRENCH  BODY  BRUSSELS  RUGS,  (imported) 

These  rugs   are    made   in  one   piece,  in  sizes  from    18x36  inches   to   82x116  feet. 

Large  stock  carried  in  Montreal  for  immediate  delivery.  Samples  and  prices  sent  on  request. 

L.  A.  BRAIS   CO.  CO. 


SOLE  CANADIAN  AGENTS 

Salesrooms:  403-404  Coristine  Bldg. 


MONTREAL 


KING'S 


Established  1775 


FAMOUS 


Sold  by  leading:  jobbers. 


SCOTCH 


Every  piece  perfect. 


HOLLANDS 


Scotch  Hollands,  for  nearly  a 
century  and  a  quarter,  have 
been  recognised  by  the  Trade 
of  the  world  as  the  most  reli- 
able and  salable  shading  made. 

for  its  non-shrinking  qualities, 
durability,  coloring,  and  stead- 
fast dyes.  King's  name  on 
every  piece. 

Hollands,  of  John  King  &  Son, 
are  handled  by  all  the  leading 
houses.  Made  in  all  colorings 
and  widths. 


They  are  popular  because  they 
are  the  most  effective  shading 
for  the  money  in  the  market, 
and  dealers  can  turn  them  over 
more  quickly  than  any  other. 


JOHN    KING   &   SON, 

GLASGOW,    SCOTLAND. 

Sole  Selling  Agent : 

SYDNEY    MOSS, 

Nordheimer  Bldgs.,   8    Colborne  St., 
TORONTO 


A  CARPET  MOVE 

The  Imperial  Carpet  Co. 
of  Toronto 

"  have  moved  into  new  premises  fitted 
*  ^up  with  every  modern   convenience, 

situated  close  by  the  present  Station 
r^and  directly   opposite   the   proposed 

new  Union  Station, 


New 
Address 


60-62  Front  St.  West 


New 
Address 


Complete  stock  of  Wool,  Union, 
Tapestry,  Brussels  and  Wilton 
Carpets  and  Squares,  Linoleum, 
Oilcloth,  Matting,  &c,  for  immedi- 
ate delivery.  Special  attention  is 
given  to  our  Cut  Order  Department, 
whereby  Merchants  can  sell  Carpets, 
Linoleums  and  Oilcloth  from  samp- 
les, thus  doing  away  with  heavy 
stocks,  and  saving  floor  space.  Write 
for  particulars.  Kindly  note  new 
address :  60-62  Front  St.  W. , Toronto. 
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NOW  IS  THE  TIME  TO  PREPARE 


FOR  THE 


Spring  Trade 

We  have  everything  you  will  require  for  NEW  HOMES 


CUSHIONS 
PILLOWS 


COMFORTERS 

-  ffiS  MATTRESSES 


All  our  goods  are  made  in   a  large  variety  of   patterns  of  the  very 
best    materials     procurable,     and     at     the     price     defy    competition. 

SEND  FOR  SAMPLE   ORDER  AND  QUOTATIONS 

All   goods    guaranteed    pure    and    moth    proof. 

CANADIAN  FEATHER  &  MATTRESS  CO.,  Toronto  and  ottawa 


THIS    MONTH     OPENS 

YOUR  WALL  PAPER.  BUSINESS 

q^|^^>„_— finally   scrutinize   your   samples.      DO  .IT  THOUGHTFULLY.      CON- 
1  UCreiOre        VINCE   YOURSELF    absolutely     that     NOTHING    YOU'LL    NEED 

is    omitted. 

Write    for   prepaid    samples   of   Lines   you    lack. 

Supplement  your   orders   for    Lines    you're    light   in. 
f*      a    D    ..J.,  f     Goods  are    in    stock.     We    deliver    immediately. 
VJICt    lX.CaQjr   •      Eliminate     the     last     chance    of    disappointment    and      definitely 

ensure   success   by  fully   stocking   with    STAUNTONS'  1906   Lines. 

Every   Coloring   in    each    Design   A    SWIFT,    SAFE  SELLER. 

Trade   only    supplied. 

STAUNTONS  Limited 

OF    TORONTO 

Makers    of    Wall    Paper. 

mmMmmMmm 
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GEO.  H.  HEES,  SON  &  CO. 


Many  of  the  above  goods  are  from  our  own 
looms  in  Valleyfleld,  P.Q.  We  carry  an 
immense  stock  of  these  goods  and  fill  all 
orders  promptly.  We  sell  our  goods  at  a 
price  that  affords  the  Retailer  Large  Profits 


71  Bay  Street,  TORONTO       GEO.   H.   HEES,  SON  (EL  CO. 


Limited 
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NOT   IN   ANY  COMBINE 


7 


Ready  t 

Indications  point  toward  an  early 
Wall  Paper  Season — and  a  heavy 
demand  for 


u 


liTe  MENZIE  LINE 


» 


Are  you  handling   these   goods  ? 
If  not,  better   see  about  it  quick. 


^ 


V«* 


A* 


QUALITY 

DESIGNS 

PRICES 


SAMPLES  EXPRESSED  PREPAID  ON  REQUEST 

the  MENZIE  WALL  PAPER  CO.,  limited 

TORONTO,  CANADA 
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CARPETS 


Canadian  Business  Good— Wiltons  and  Axminsters   Gain  in  Favor — Cut-Order   Department  Favored— Confusion  of  Terms 

—  Record   Price   for    Jute — Business   Changes. 


SPLENDID  SPRING  OUTLOOK. 

CANADIAN  carpet  manufacturers  and  jobbers  have 
had  a  healthy  amount  of  advance  orders  from 
every  section  of  the  country,  and  city  trade  is  be- 
ginning: to  buy  heavily  in  anticipation  of  a  record  sea- 
son. Three-quarter  goods  have  sold  as  well  as  form- 
erly, with  a  steadily  growing  demand  for  Wiltons  and 
Axministers,  while  Brussels  are  forging  to  the  front  in 
a  record  manner.  Jobbers  report  tapestries  as  good  as 
ever  in  many  sections,  and  higher  prices  in  all  lines  have 
not  restricted  trade.  Patterns  show  no  decided  change 
but,  roughly  speaking,  fawns  and  drabs  are  in  better  re- 
quest than  in  many  seasons,  as  housekeepers  have  learn- 
ed these  carpets  do  not  show  the  dirt  and  arc  preferable 
in  many  cases  to  red  and  green  shades.  Ingrain  and 
wool  carpets,  especially  those  of  home  manufacture,  are 
in  good  request  in  small  stores,  and  their  favor  shows 
no  sign  of  abating. 

The  Cut-Order  Business. 

Many  retailers  are  taking  good  advantage  of  the  fa- 
cilities provided  by  jobbers  in  their  cut-order  depart- 
ment, and  this  enables  them  to  secure  the  better  class  of 
business  in  their  own  town  without  making  a  large  in- 
vestment. There  are  many  attendant  difficulties,  but  the 
idea  has  proven  a  pronounced  success  in  nearly  every 
case.  In  selling  from  sample  there  are  no  short  lengths 
or  remnants  to  contend  with,  and  loss  in  this  respect  is 
thus  avoided.  A  well  selected  line  of  samples  can  be  se- 
cured without  investing  a  great  deal  of  money.  Space 
and  insurance  are  saved,  and  a  wider  range  of  patterns 
can  be  shown.  Jobbers  have  found  the  idea  profitable, 
as  after  a  retailer  makes  a  good  sale  he  comes  to  see  by 
carrying  the  better  class  of  goods  he  can  secure  the  good 
trade  in  his  town. 

The  Popularity  of  Rugs. 

City  retailers  are  doing  a  larger  business  in  rugs 
than  ever  before,  and  many  department  managers  mor- 
alize on  the  tendency  of  trade  in  this  direction.  Rug 
sales  are  more  easily  effected,  but  the  profits  are  much 
less  than  for  the  same  amount  of  carpet.  Many  de- 
partment heads,  as  a  consequence,  have  their  salesmen 
push  carpets  in  every  possible  way,  even  if  it  does  take 
longer  to  make  a  sale.  Some  city  stores  make  rugs 
from  their  carpets,  and  have  found  the  idea  a  paying 
one. 

City  retail  trade  has  opened  up  briskly,  following 
upon  the  special  sales  during  January  and  February, 
when  discounts  on  regular  goods  and  special  prices  on 
remnants  and  everything  in  housefurnishings  brought 
the  crowds. 

The  Tapestry  Question. 

Mr.  E.  H.  Blackvvell,  manager  of  the  carpet  and 
housefurnishings  department  of  the  W.  R.  Brock  Com- 
pany, Limited,  Montreal,  who  is  known  as  an  authority 
in  everything  pertaining  to  his  lines,  in  conversation  with 
The  Review  man  lately  gave  an  outline  of  the  confusion 
existing  with  regard  to  the  nomenclature  of  tapestry 
carpets  English  tapestry  carpets,  on  which  a  royalty 
is  still  exacted  for  the  benefit  of  the  inventors,  are,  as 
every  one  knows,  dyed  as  they  go  through  the  process  of 
manufacture,  that  is,  the  yarn  is  all  of  one  color  when 
entering  the  machine.      "American  manufacturers,"    said 


Mr.  Black  well,  "have  gone  one  step  beyond  the  making 
of  ordinary  tapestry  by  putting  in  enough  extra  color  to 
make  a  semblance  of  the  pattern  appear  on  the  back,  and 
thus  resemble  a  Brussels  carpet.  These  carpets  are 
known  in  this  market  as  tapestries,  although  across  the 
line  they  are  called  body  Brussels,  while  in  England  the 
same  carpet  is  called  a  Wilton  back.  Some  deception  is 
practiced  in  selling  carpets  of  this  nature,  as  their  im- 
proved appearance  might  fool  the  ordinary  buyer." 

Chinese  Mattings  in  Request. 

Jap  mattings  continue  in  short  supply  in  this  mar- 
ket except  in  cases  where  importers  anticipated  present 
high  rates  and  stocked  largely.  These  mattings,  have  al- 
ways done  the  bulk  of  the  business  for  Spring  and  Sum- 
mer cottage  outfits,  but  present  conditions  have  given 
importers  an  opportunity  of  pushing  the  merits  of 
Chinese  matting,  and  a  growing  trade  is  reported  in 
this  direction.  -  These  goods  are  serviceable  and  very 
heavy,  although  the  limitation  of  patterns  is  obvious. 
However  the  treatment  of  stereotyped  effects  is  at  least 
interesting  and  ingenious.  Green  and  red  are  favored 
colors,  and  the  rolls  are  available  from  around  $3.25  to 
$7.00. 

Spring  trade  in  linoleum  and  oilcloths  continues  ac- 
tive, and  prices  thus  far  remain  unchanged.  Jute  can- 
vas, which  enters  largely  into  their  manufacture,  con- 
tinues to  advance,  and  present  low  prices  are  likely  to 
be  adjusted  for  the  ensuing  season. 

High  Price   of   Jute. 

Jute  has  not  been  as  high  for  twenty  years  as  it  is 
to-day.  The  result  has  been  felt  in  the  carpet  industry, 
where  the  cost  of  materials  has  risen  steadily.  In  spite 
of  this  business  is  in  a  good  condition.  Carpets  are 
selling  well,  and  deliveries  are  being  hurried  forward. 
The  cheapness  of  oilcloths  and  linoleums  during  the  past 
months  has  had  a  bad  effect  on  one  class  of  carpets. 
Wherever  these  could  be  substituted  for  carpets  this  was 
done. 

Never  before  in  this  country  has  such  a  quantity  of 
linoleums  been  sold.  Retailers  have  seized  the  oppor- 
tunity to  buy  at  up  to  forty  per  cent,  reduction  in  these 
lines,  and  they  have  been  willing  to  give  the  consumer 
the  advantage  of  this  reduction. 

CARPET  GOSSIP. 

Mr.  John  Bailie,  accompanied  by  Mrs.  Bailie,  man- 
ager of  the  Dominion  Oilcloth  Company,  Limited,  Mont- 
real, sailed  from  Boston  on  the  24th  February,  per 
White  Star  Line,  Str.  Canopic,  for  an  extended  Euro- 
pean trip  of  about  two  months.  Mr.  Bailie  will  first 
touch  Naples,  via  the  Mediterranean,  and  will  visit  the 
principal  centres  in  France,  Germany  and  Spain,  return- 
ing by  way  of  Great  Britain.  As  might  be  expected 
from  one  of  his  nature,  business  is  combined  with  pleas-' 
ure,  and  it  is  his  intention  to  study  the  manufacturing 
end  of  the  business  at  close  range. 

•  *  • 

Representatives  of  a  large  Kidderminster,  Eng.,  car- 
pet mill  are  visiting  a  number  of  Ontario  cities  with  a 
view  to  establishing  a  mill  here.  The  large  amount  of 
carpets  entering  this  country  from  England  is  turning 
the  Old  Country  manufacturers'  eyes  in  this  direction 
for  further  development  of  their  business. 
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DOWN     COMFORTERS 
COTTON    COMFORTERS 
BED    PILLOWS 

WHITE    CUSHIONS 

COSIES,  MUFF  BEDS, etc. 


FEATHERS    BOUGHT 


PRICE  LIST  ON   APPLICATION 

The  Toronto  Feather  &  Down  Company,  Limited 

74  King  Street   West,  -  TORONTO 


CURTAINS    AND    SHADES. 


JAPANESE  SCREENS  AND  URNS. 

AN  essential  feature  of  this  department  during  the 
present  interest  in  thing's  Japanese,  is  that  of 
screens  and  other  articles  of  Far  Eastern  design. 
The  fad  for  them  is  very  strong  and  the  wise  merchant 
will  seize  the  opportunity  to  make  a  profit  at  the  public 
expense.  What  is  a  fad  for  if  it  is  not  to  help  business  ? 
A  great,  thing  about  Japanese  ware  is  that  it  is  usually 
very  cheap.  If  you  show  a  sufficiently  attractive  screen 
at  a  sufficiently  low  price,  there  is  no  question  about  its 
being  sold. 

There  is  no  end  to  the  number  of  articles  produced  by 
the  subtle  Jap.  He  is  clever  and  imitative,  and  his 
busy  hand  has  been  turned  to  many  a  thing  which  will 
prove  salable  this  Summer.  Some  of  these  are  taken  up 
and  illustrated  in  the  fancy  goods  section,  but  they  may 
be  mentioned  again  here  because  the  screens  are  so 
closely  related  to   this  department. 

Arrangements  of  modern  houses  are  such  as  to  need 
screens.  In  Summer  doors  are  often  removed  to  make 
more  room,  and  screens  and  portiers  take  their  place. 
These  will  form  a  very  acceptable  addition  to  your  stuck 
as    they      are  things    the    public    really    need 


CURTAIN  EVENTS. 

THE  new  building  which  Geo.  H.  Hees,  Son  &  Co. 
are  erecting  on  Bay  street,  Toronto,  is  progress- 
ing rapidly,  and  the  company  expect  to  get  into 
it  before  the  Summer  sets  in.  It  is  very  conveniently 
situated  in  the  wholesale  district,  and  will  prove  a  de- 
cided addition  to  this  part  of  the  city.  Geo.  H.  Hees, 
Son  &  Co.  will  occupy  a  considerable  part  of  the  build- 
ing- themselves,  and  the  rest  will  be  rented  as  salesrooms 
and  offices. 

PUSH    SPRING    SALES. 

WHY   not   stir  up   a   rousing  trade   in   curtains     and 
accessories    during    the    present    month  ?      This    is 
the   time   when   such    articles   are   in   greatest     de- 
mand.    Housecleaning  time  brings  around  the  great  sea- 
son   of     renovation,     and    new    curtains    and    shades     will 
form  no  small  part  of  this. 

Do  not  wait  Eor  curtains  to  sell  themselves.  Get.  out 
after  the  trade  and  do  the  housefurnishing  trade  of  your 
town.  Vim  are  never  s,,  happy  as  when  you  are  busy  ; 
never  so  busy  but  that  you  can  stand  a  little  extra  pro- 
fits. There  is  room  for  development  in  this  department. 
That    the   stock   is  valuable   is  evidenced  by   the   fact    that 


in  all  the  small  cities  and  big  towns  specialty  stores  are 
springing  up  whose  whole  business  is  confined  to  tiicse 
few  articles,  primarily  curtains,  then  carpets  and  rugs 
and  decoration  accessories,  such  as  screens,  rapanese 
vases,    urns,   etc. 

The  reason  these  specialty  stores  have  arisen  is  be- 
cause the  demand  for  artistic  curtains,  and  hidi-pi  iced 
ones  at  that,  is  increasing.  House  wives  are  no  longer 
satisfied  to  have  plain  and  common  hangings.  They 
read  about  and  see  pictures  of  finely  furnished  homes, 
and  public  taste  has  in  this  way  been  educated.  Never 
before  was  there  such  general  luxury  in  housefurnishings 
as  at  the  present  time.  Individual  homes  may  have  been 
finer,  but  now  practically  every  house  has  its  appropri- 
ate furnishings. 

This  means  much  to  the  seller  of  curtains.  Modern 
processes  have  made  it  possible  to  produce  the  most  at- 
tractive patterns  at  a  reasonable  cost.  Curtains  of  all 
kinds,  portiers  and  various  other  hangings,  are  all  made 
in  a  bewildering  variety,  and  these  things  vie  with  ar- 
ticles of  persona]  adornment  in  the  hearts  of  women  cus- 
tomers. There  is  much  money  being  spent  in  just  such 
things,  and  unless  you  are  getting  a  share  of  it  you  are 
losing  valuable  business.  Many  things  go  to  make  up 
the  value  of  this  trade.  In  the  first  place  the  individual 
sales  are  usually  high  and  the  profits  are  proportionately 
large.  Then  the  stock  is  interesting  and  women  are 
glad  to  look  at  it.  In  this  way  many  people  are 
brought  into  the  store  and  are  made  probable  customers. 
It  is  not  a  stock  to  deteriorate  in  value  quickly,  either, 
provided  reasonable  care  is  taken  of  it. 

Use  up  some  advertising  space  this  month  and  the 
one  following  in  urging  the  sale  of  curtains.  Make  win- 
dow displays  showing  the  excellence  of  your  goods. 
Make  the  people  talk  about  you  as  being  the  foremost 
dealer  in  this  class  of  goods.  Enthusiasm  on  your  part 
will    do    it. 


\li. 


CURTAIN  NOTES. 

1).    A.    Smith,    buyer   for   the   housefurnishing     de- 


partment   of  the    Hudson   Bay   Co.'s   store   in   Vancouver, 

is  now  east  looking  up  novelties  in  his  line.  He  will 
spend  about  six  weeks  in  the  manufacturing  centres  of 
the  United   States  and  Canada. 

Lace  curtains  cannot  be  successfully  dry-cleaned  ex- 
cept in  rare  instances.  The  action  of  naphtha  upon  the 
starch  and  gum  used  to  stiffen  cotton  laces  destroys  the 
stiffening,  and  at  that  does  not  remove  the  soil.  Water 
alone  will  clean  a  lace  curtain  properly. 
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Linoleum 


FIVE  QUALITIES 
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LENGTH  OF  PIECES  30  YARDS 

Our  range  will  be  found  to  contain  an  extensive  collection 
of  artistic  and  original  designs.  We  claim  these  goods  to  be  the 
best  value  on  the  market  to-day,  both  as  regards  QUALITY, 
FINISH   AND   PRICE. 

FLOOR  OIL  CLOTH 

Qualities  Nos.  1,  2,  and  3,  made  in  all  widths  up  to  i\  yards,  sold  at 
moderate  prices,  which  will  be  found  to  suit  the  largest  circle  of  consumers. 

TABLE  OIL  CLOTHS 

This  line  is  known  throughout  Canada  for  its  sterling  worth,  and 
the  demand  for  them  is  the  best  demonstration  that  there  are  no  quicker 
sellers  and  that  values  are  right. 

HANDLED  BY  ALL  THE  WHOLESALE  DRY  GOODS  TRADE 

hanuf^ture  DECORATIVE  BURLAPS — oil  coated,  double-sized 

Used  extensively  in  Dwelling  Houses,  Hotels,  Public  Buildings  and 
Churches,  a  pretty  and  economical  Wall  Covering — once  on  practically 
requires  no   replacing. 

WRITE  FOR  SAMPLE  BOOK  AND  PRICES 

THE  DOMINION  OIL  CLOTH  CO. 


MONTREAL 
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WALL     PAPER 


RETfc) 


Nffl 


SELL  WALL  PAPER. 

T  provision  have  you    made    for 


making    new 

e    coming    season  ?     Money     is  to  be  made  in 

business   and    increasing  your  net   profits   during 

business.^  Many  men  are  making  comfortable  fortunes. 

u  going  to  be  satisfied  with     the    same  busi- 


W1} 


what  you  yourself  are  going  to  do  to   answer  the  ques- 
tions practically  and  profitably. 

Wall  Paper  Department  !  Probably  some  merchants 
have  never  thought  of  such  a  thing.  If  so,  don't  let  the 
novelty  of  the  idea  scare  you.  Carpets  and  curtains  are 
manifestly  a  part  of  the  dry  goods  stock.  But  wall 
papers  are  essentially  part  of  the  same  department  as 
carpets  and  curtains.  They  pertain  to  the  same  class  of 
decoration.  It  would  be  in  the  last  sense  arbitrary  to 
say  that  it  was  right  to   sell  decorations  and  coverings 

RETURNED 


^m^mmmmm^v%^^mm^^m^^^^i^i^s^v^k_ 


Crown  and  Bub-base  Decoration  No.  4622,  showing  its  use  as  a  two-thinl 
treatment,  with  Burlap  Weave  effect  for  background.  Manufactured  liy 
Stauntons  Limited.  Toronto. 

ness,  the  same  customers,  and  the  same  profit  this  year 
as  last  ?  Or  are  you  going  to  strike  out  into  new  lines 
and  compel  new  business  in  your  store  ?  These  are  per- 
tinent questions  and  they  are  asked  to  you,  the  reader. 
Is  it  not  enough  for  you  to  consider  them  general  propo- 
sitions which  are  subject  to  general  theorizing.  The 
point  is  for  you  to  apply  them  to  yourself  and  to  settle 


The  above  shows  pattern  380  with    Grasscloth    ground,   from    "  The 

Menzie  Line  "  for  190rJ.     This  effect  is  specially  adapted  for 

dining-  and  reception  rooms,  and  gives  most  pleasing 

results  when    used   in    two-third    treatment 

with  plain  Grasscloth  510,  for  lower. 


for  windows  and  floors  and  not  for  the  walls.  Tapestries 
are  always  considered  part  of  this  department. 

Nothing  can  be  urged  against  the  inclusion  of  wall 
papers  in  the  housefurnishing  department.  On  the  con- 
trary, the  reasons  for  doing  so  are  numerous  and  appar- 
ent. First  and  foremost  it  is  highly  profitable.  Then  it 
is  a  clean  stock  to  handle.  It  can  be  stowed  away 
compactly  and  it  is  not  necessary  to  make  a  heavy  out- 
lay of  capital.  Moreover,  the  general  customers  will 
appreciate  the  advantage  of  being  able  to  compare  the 
papers  with  carpets  and  curtains,  so  as  to  have  their 
houses  furnished  harmoniously. 
24 
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DALY  and  MORIN 


Office   and    Warehouse: 


Agent   for    Ontarii 


32  St.  Sulpice  St., 
Montreal 


F.  G.  SOPER 
29  Melinda  St.,  Toronto 


Our  new  factory  at  Lachine,  Que 


WINDOW  SHADES 

^>f  Every  Description 

In   OUr   flew  factory,   and  with  our  improved  and   greatly 
increased  facilities,  we    are   now    in   a   position  to   fill    all  orders 

promptly  and  satisfactorily. 

Orders  for  Special  Shades :  We  make  this  a  feature  of 

our  business,  and  can  rill  any  order  upon  the  shortest  possible  notice. 

Spring,  1906.     We  are  showing  a  large  range  of  Laces, 
Fringes,  Poles  and  Trimmings,  and  keep  a  well  assorted  stock 

of  all  these  requirements. 

Samples  now    in   the  hands  of  our   travellers — a  range  well 
worthy  of  inspection. 

Prices  and  Color  Books  upon  request. 
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HINTS   TO   BUYERS 

From  information  supplied  by  Sellers,  but  for  which  the  Editors  of 
THE  Review  do  not  necessarily  hold  themselves  responsible. 


Kelly's  Patent  Collar. 

A  straight  baud  collar,  with  all  the 
virtues  of  the  old  double  fold  one, 
without  any  of  its  d<  fects,  summarizes 
the  addition  to  the  staple  field  of  col- 
lars introduced  by  Kelly  Bros.,  Tem- 
ple building,  Montreal.  By  means  of 
slits  placed  a'  t'u  front  and  back  of 
the  straight  band  collar.  At  four 
convenient  points.  Any  width  of  tie 
can  be  accommodated. 

As  compared  with  the  double  fold 
collar,  which  is  on  the  wane,  the  fol- 
lowing advantages  of  this  new  in- 
vention are  almost  self-evident,  and 
appreciated  by  actual  experience.  In 
the  first  place  those  desiious  of  wear- 
ing a  high  collar  (but  who,  for  rea- 
sons of  comfort,  cannot)  secure  the 
high  effect  from  a  low  shape,  as  the 
tie  does  not  show  and  the  full  effect 
of  the  linen  is  gained.  Another 
strong  point  is  the  fact  that  the  col- 
lar can  be  taken  off  without  untying 
the  cravat  and  can  be  adjusted  as 
readily.  This  applies  to  every  style 
of  tie  and  is  a  boon  to  those  who  are 
dependent  upon  the  morning  aid  of 
someone  in  their  home.  Further, 
the  double  fold  collar  has  always 
been  extremely  hot  and  uncomfort- 
able for  Summer  wear,  and  this  is 
avoided  in  the  new  collar,  as  there  is 
only,  of  course,  the  one  layer  of  linen. 
Double  fold  collars,  have  naturally 
never  stood  the  laundry,  and  besides 
fraying  at  the  corners,  have  usually 
come  back  from  there  entirely  out  of 
shape.  These  points  are  effectually 
avoided  by  the  new  collar.  It  is  also 
claimed,  and  can  be  substantiated, 
that  tugging  at  the  button-hole  to 
fasten  the  collar,  is  now  a  thing  of 
the  past,  once  this  new  invention  is 
tried. 

When  the  straight  collar  is  con- 
sidered it  has  obvious  defects,  inas- 
much as  it  requires  a  special  stud  at 
the  back,  to  keep  down  the  tie,  and 
also  must  be  pinned  down  in  front. 
The  openings  in  the  new  collar,  which 
allow  the  tie  to  lit  accurately  and 
easily  between  the  collar  and  the  shir! 
band,  obviate  these  unsightly  tenden- 
cies. As  also  alluded  to,  by  showing 
so  much  linen  a  low  collar  will  give 
the  effect  of  the  high  one.  This  sim- 
ple patent  really  combines  all  the  vir- 
tues of  the  ordinary  single  collar  and 
the  double  fold  collars  and  has  none 
•  if  these  defects. 

There   is  a   decided    feeling   in    the 


trade  to  get  away  from  the  old- 
fashioned  double  fold  collar,  and  city 
retailers  have  already  taken  up  with 
alacrity  Kelly's  patent  collars.  The 
announcement  on  another  page,  with 
illustrations,  is  almost  self-explana- 
tory: ii  only  need  be  added  that  they 
are  sold  to  the  trade  to  allow  a  gen- 
erous profit,  retailing  at  the  popular 
price  of  three  for  50c.  Particulars 
will  be  supplied  upon  application  to 
the  Montreal  office. 


National  Rubber  Co.,  of  Canada. 

An  exceptional  Spring  season  is 
keeping  this  house  extremely  busy, 
and  their  late  Spring  styles  in  ladies' 
showerproofs  have  met,  with  the  ap- 
proval of  the  trade.  To  facilitate  re- 
peat orders,  a  comprehensive  cata- 
logue, well  illustrated,  has  been  pre- 
pared and  customers  may  have  one 
upon  application.  Their  travelers  are 
now  on  their  routes  and  merchants 
desirous  of  seeing  the  line  can  do  so 
by  writing  the  head  office,  Montreal. 
Mr.  P.  Glickman,  of  the  firm,  is  en- 
thusiastic concerning  some  of  their 
special  lines. 

Jaeger  Specialties. 

In  the  range  of  Jaeger  pure  wool 
goods,  for  the  ensuing  season,  golfers 
and  sweaters  occupy  a  strong  posi- 
tion. The  range  of  styles' includes  all 
the  new  ideas,  and  as  usual,  exclusive 
novelties  are  to  be  had.  White  and 
grey  look  good  in  the  color  region. 
Norfolk  jackets,  in  white,  sky  and 
navy  are  also  well  thought  of.  The 
low  fold  collar  in  men's  sweaters  is 
one  of  the  good  selling  lines. 

One  of  the  advantages  of  having 
this  agency  is  illustrated  in  the  very 
extensive  range  of  traveling  rugs  in 
every  conceivable  variety  of  patterns, 
ranging  in  price  from  $3.75  to  $20.00. 
Another  attractive  line  is  a  full  range 
of  Jaeger  tweed  caps  made  in  various 
styles,  with  the  Jaeger  pure  woo! 
linings.  The  usual  range  of  under- 
wear, hosiery  and  shirtings  is  now 
available.  Particulars  may  be  had 
upon  application  to  the  Canadian 
headquarters,  301  St.  James  street. 
Montreal. 

Arlington  Rubber  Collars  and  Cuffs. 

The  Arlington  Co..  of  Canada, 
Limited,  manufacturers  of  rubber  col- 
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lars  and  cuffs,  Toronto,  are  doing  a 
prosperous  business.  Their  sales  for 
the  past  year  have  steadily  increased 
and  the  place  on  this  class  of  goods 
is  established  in  the  stores  through- 
out the  country.  Merchants  who  do 
not  aheady  handle  their  lines  should 
look  at  them  at  once. 

Niagara  Neckwear  Co. 

Every  men's  furnisher  who  pre- 
tends to  handle  nobby  neckwear 
should  see  the  range  of  silks  the  Nia- 
gara Neckwear  Co.  is  showing.  It's 
a  treat  to  just  look,  even  if  you  can- 
not handle  them.  Creped  poplin,  silk 
linen,  crinkly  crepe,  Jacquard  Aus- 
troline,  crepes  and  plain  austroline. 
You  will  think  it  a  shame  to  cut  up 
such  pretty  things  just  for  a  man's 
cravat. 


The  China  &  Japan  Silk  Co.,  Limited. 

In  view  of  the  prohibitive  cost  of 
many  lines  of  Japanese  mattings,  the 
large  and  well  assorted  stock  of  Chin- 
ese mattings  offered  by  this  firm,  is 
very  timely.  These  serviceable  goods 
come  in  desirable  new  patterns  and 
are  offered  at  prices  far  below  present 
market  values.  Full  particulars  will 
be  furnished  gladly  upon  application. 

This  specialty  fancy  goods  firm  is 
also  offering  some  dainty  tea  sets  in 
attractive  Japanese  patterns.  Other 
news  lines-  include  a  wide  variety  of 
piano  and  mantel  drapes  in  Japanese 
silk,  hand  embroidered,  and  smoking 
jackets  and  dressing  gowns  of  quilted 
silk  in  pretty  colors.  Their  import 
lines  include  everything  of  a  Japanese 
fancy  goods   character. 


Window  Shades  and  Curtains. 

Daly  &  Morin,  manufacturers  of 
window  shades,  curtain  poles,  etc., 
have  recently  taken  possession  of 
their  fine  new  factory  at  Laehine. 
Que.,  a  step  necessitated  by  their 
largely  increased  business.  The  new 
premises  have  been  equipped  with 
machinery  of  the  most  moderi.  iype 
and  the  firm  are  in  a  position  to  fill  all 
orders  promptly  and  satisfactorily, 
giving  extra  value  at  close  prices.  Or- 
ders for  special  shades  will  be  pr.  mpt- 
ly  filled.  The  Ontario  business  is 
looked  after  by  Mr.  F.  O.  Soper.  29 
Melinda  street.  Toronto. 
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W.  R.  Brock  Co.,  Toronto. 

"In  "Her  Ladyship''  department 
are  to  be  found  10  or  12  new  Lines 
of  white  lawn  waists  made  from  a 
good  quality  of  Victoiia  lawn,  trim- 
med with  cambric  embroidery,  and 
many  tucks.  These  goods  are  made 
to  stand  the  wash  and  sell  on  account 
of  their  great  wearing  qualities.  They 
sell  from  $0.7.")  to  $12.00  a  dozen,  and 
are  of  the  very  newest  cut.  Other 
lines  to  which  attention  should  be 
drawn  are  corset  covers  at  $2."25, 
$3.75,  $4.50;  skirts  at  $9.00  and  $12, 
and  draweis  at  $4.50,  all  new  lines 
greatly  below  present  values.  Sev- 
eral new  lines  of  silk  waists  have  been 
added  to  their  already  large  range 
and  the  stock  is  now  in  good  shape 
for  immediate  shipment.  In  the 
course  of  a  few  weeks  "Her  Lady- 
ship" Fall  line  of  flannelette  under- 
wear will  be  on  the  market.  The 
range  is  this  year  bigger  and  better 
value  than  ever  before.  They  are 
showing  particular  lines  at  prices  nev- 
er quoted  before  for  these  goods. 
Merchants  when  buying  these  lines, 
should  put  on  order  the  quantity  they 
desire  for  the  whole  season,  as  when 
the  contiact  for  25,000  yards  has 
been  sold  up  they  will  be  withdrawn. 
Ask  the  representatives  of  the  W.  R. 
Brock  Co.,  Toronto,  to  show  you  these 
goods. 

Department  F. — hosiery,  underwear 
and  smallwares— report  trade  much 
more  active  for  an  early  season's 
business  than  usual.  Merchants 
seem  to  expect  a  forward  Spring,  and 
are  stocking  accordingly.  In  whit? 
muslins  for  waists,  light  weight  fancy 
brocades  seem  to  be  the  most  popular. 
Numbers  460  to  480  are  clearing  lots, 
27  inches  wide,  in  very  handsome  pat- 
terns, to  retail  at  from  20c.  to  25c. 
Also  12(3  plain  white  matting,  32  inch, 
to  retail  at  25c. 

Laces  and  embroideries  will  be  a 
big  feature  in  this  Spring's  business; 
they  are  showing  a  very  large  range 
in  cartoon  lots  of  laces  and  embroider- 
ies, oriental  and  val.  sets,  and  cam- 
bric flouncings. 

AlLlines  in  cotton  hosiery  are  very 
forward  in  delivery,  with  the  excep- 
tion of  some  lines  with  lace  ankles. 
Some  leaders  aie  :  "Invador"  plain 
cotton  to  retail  at  10c;  "HH6"  to 
retail  at  15c;  "Silko"  to  retail  at 
25c;  "D249"  to  retail  at  35c  In 
cashmere  hose  No.  Ill  and  "Llama" 
in  plain,  "Brockbest, "  "New 
Caiio,"  "260"  and  "98"  in  ribbed, 
are  fully  15  to  20  per  cent  below  to- 
day's prices. 

A  novelty  in  handkerchiefs  is  draw- 
er cabinets,  containing  10  dozen  to  a 


cabinet,   in   cambric    bem-stitched,   to 
retail  at  5c,  10c  and    15c 

Other  lines  worthy  of  mention  from 
this  department  are:  No.  41  half- 
sleeve  white  vests  to  retail  at  10c, 
No.  231  half-sleeve,  391  sleeveless,  to 
retail  at  15c,  131  half-sleeve,  360 
sleeveless  to  retail  at  25c  Paton's 
linen  thread,  100  yard  spools,  a  cabi- 
net with  every  gross,  to  retail  at  5c 
per  spool.  Frillings,  millings,  fancy 
shell  back  and  side  combs,  of  which 
they  are  showing  nice   ranges. 

In  ladies  laincoats  and  umbrellas 
they  display  a  larger  assortment  than 
ever.  "Torpedo"  men's  grey  rain- 
coats to  sell  at  $7.50;  "Nutogo" 
men's  waterproof,  with  belt,  sewn,, 
cemented  and  strapped  seams,  to  re- 
tail at  $6.00;  "Clara,"  ladies'  7-8 
length  raincoat,  brown  cloth,  tailor- 
made,  to  retail  at  $12.00;  "Go-home" 
self-opening  umbrellas,  to  retail  at 
$1.50,  and  "Butterscotch"  bone- 
handle,  bulb  runner,  to  retail  at  $1.00. 
are  lines  worth  special  mention. 

They  have  just  received  a  ship- 
ment of  ladies'  fancy  belts  and  col- 
lars, all  of  which  are  very  handsome 
and  the  latest  New  York  styles. 

In  the  men's  furnishings  depart- 
ment they  have  a  special  job  lot  of 
500  dozen  neckwear  to  retail  at  2  for 
25c,  in  knots,  tecks,  and  derbies.  Also 
novelties  in  grizzly  brand  negligee 
shirts. 


John  Macdonald  &  Co.,  Limited. 

John  Macdonald  &/Co.,  Limited,  are 
showing  in  their  linen  and  staple  de- 
partment the  following  lines,  which 
they  consider  superior  value.  27-inch 
flannelette  at  4  3-4c;  mersilda  cloth 
in  all  shades;  G20,  unbleached  linen 
damask  tabling  at  20c.  and  56  inches 
wide;  059.  unbleached  (with  red  bor- 
der) 25c  per  yard;  095,  bleached 
linen,  satin  finished  damask  tablings, 
06  inches  wide,  at  50c.  per  yard,  war- 
ranted all  pure  flax;  096,  72  inch,  at 
50c  per  yard,  and  097,  72  inch,  at 
65c.  bleached  linen  damask  tabling, 
satin   finished. 

John  Macdonald  &  Co.,  Limited, 
state  that  their  woolen  department  is 
in  excellent  shape  to  attend  to  wants 
of  the  merchant  tailoring  trade.  Their 
large  range  of  designs  in  popular 
weaves  of  worsted  suitings  is  com- 
plete. In  a  few  weeks  more  blue  ser- 
ies will  he  in  great  demand  at  higher 
prices.  They  control  the  sale  of  the 
"Oaklands"  brand  in  serges  and 
coatings  and  have  a  full  range  of 
"Behvarp"  goods  in  stock.  Rain- 
proof coatings  are  as  popular  as  ever 
and  they  are  showing  a  good  range 
both   in  plains   and   fancies.       They 
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state  thai  the  surest  way  to  secure 
these  goods  at  the  present  prices  is  to 
buy  now.  In  addition  to  their  re- 
gular imports  in  fancy  worsted  trous- 
ering thej  have  just  supplemented 
their  stock  by  a"  quantity  of  odd  pieces 
at  considerable  off  true  values.  These 
goods  are  sure  to  be  of  interest  to 
keen  buyers.  Their  linings  for  tailors' 
use  are  finshed  so  as  to  come  out  of 
the  workshop  full  of  life  and  undim- 
inished lustre. 

John  Macdonald  &  Co.,  Limited, 
state  that  the  leading  styles  in  cos- 
i  umes  for  Siiring,  L906,  will  be  trim- 
med with  silk  dress  buttons;  they 
have  a  large  assortment  of  buttons  in 
stock  at  present,  including  black  and 
all  leading  shades,  that  can  be  retail- 
ed at  from  10c.  to  25c  per  dozen. 
They  have  now  in  stock  the  Onan- 
doff  dress  shield.  This  is  an  entirely 
new  shield,  is  washable,  and  can  be 
used  with  any  dress;  sizes,  2  to  4; 
price,  $2.25  to  $3.00  per  dozen.  The 
"Countess"  is  a  ladies'  hose  sup- 
porter, and  is  their  own  brand,  manu- 
factured expressly  for  their  own 
trade.  This  supporter  has  the  belt- 
satin  pad  and  is  finished  with  fancy 
frilled  elastic  straps  and  rubber  but- 
ton clasp).  These  goods  are  put  up  one 
dozen  in  each  box,  either  in  solid  or 
assorted  colors.  Their  display  of 
ladies'  hair  combs  is  very  extensive, 
including  all  the  leading  shapes  in 
side  combs,  back  combs,  and  bone 
bair  pins,  some  of  them  nicely  set 
with  metal  trimmings. 

John  Macdonald  Co.,  Limited,  are 
showing  in  their  men's  furnishing  de- 
partment, men's  suspenders,  two  spe- 
cial lines  in  a  large  variety  of  pat- 
terns, which  can  be  retailed  at  25c 
and  50c  per  pair.  Special  display  of 
men's  collar  and  cuff  buttons  in  glass 
top  cabinets,  assorted  shapes  to  cabi- 
net. Two  imported  lines  in  men's 
silk-lined  kid  gloves  to  retail  at  $1.00 
and  $1.25  per  pair.  Boys'  Jersey 
sweaters  for  Spring  and  Summer 
wear  in  navy  blue,  cardinal,  tan  and 
fancy  stripes;  sizes,  22  to  2S,  at  $6.50 
per  dozen,  nicely  boxed.  They  are 

the  only  people  that  carry  "Nippon," 
the  new  shape  in  men's  linen  collars; 
fits  so  nice  with  a  soft  front  shirt  and 
is   just   the  thing  for  Summer  wear. 

Picture  Post  Cards. 

Many  dry  goods  and  depart  mental 
stores  are  making  a  good  thing  just 
now  in  the  sale  of  picture  post  cards. 
As  everyone  knows  this  craze  is  now 
at  its  height  and  the  demand  for  pic- 
ture postals,  both  on  the  part  of  tour- 
ists and  local  enthusiasts  is 
phenomenal.     It  is  a  line  which  can 
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be  sold  with  little  or  no  trouble,  and 
the  profit  being  considerable,  makes 
it  well  worth  any  merchant  putting 
in  a  sample  assortment.  The  lllus- 
tiated  Post  Card  Co.,  185  St.  James 
street,  Montreal,  are  reputable  whole- 
salers and  make  a  specialty  of  an  al- 
bum assortment,  containing  cards  of 
all  descriptions  for  $5.00.  This  is  in 
itself  quite  sufficient  for  any  mer- 
chant to  start  with.  Their  announce- 
ment, with  further  particulars,  will 
be  found  on  another  page. 

The   Salem   Coat   Shirt. 

The  Salem  coat  shirt  does  away 
with  all  the  bad  features  of  a  neck 
band,  which  is  not  open  at  the  back 
as  well  as  the  front. 

Put  on  and  taken  off  like  a  coat. 
Solid  shirt  comfort.  The  neck  band 
is  split  at  the  back,  (the  opening  be- 
ing slightly  deeper  than  the  yoke) 
which  allows  the  neek  band  to  adjust 
itself  to  the  neck,  doing  away  with 
the  annoyance  of  an  ill-fitting  neck 
band,  which  in  many  cases  is  pulled 
out  of  shape  or  stretched  by  the  laun- 
dries. When  the  neck  band  of  the 
ordinary  coat  shirt  is  stretched  out 
of  shape  in  this  way,  the  fullness  must 
be  taken  in  somewhere  to  allow  the 
collar  to  fit  over  it,  in  most  cases  mak- 
ing a  "kink,"  throwing  out  the  fit 
of  the  shirt  and  causing  considerable 
annoyance  to  the  wearer. 

By  making  the  neck  band  in  two 
pieces,  making  it  impossible  for  the 
neck  band  to  be  pulled  out  of  shape,  it 
falls  naturally  into  the  shape  of  the 
neck  by  the  pressure  of  the  collar, 
leaving  the  neck  bandj  smooth  and  vel- 
vety on  the  neck. 

Most  men  have  experienced  the 
trouble  and  inconvenience  of  trying 
to  put  a  collar,  which  is  smaller  than 
the  size  stamped  on  it,  over  a  neok 
band  which  is  stamped  correctly;  or 
in  trying  to  put  a  collar,  which  is 
stamped  correctly,  over  a  neck  band 
which  is  larger  than  it  is  stamped. 
The  two  piece  neck  band  makes  this 
impossible  unless  the  collar  is  more 
than  half  an  inch  smaller  than  the 
neck  band. 

Combining  this  feature  with  the 
coat  style  gives  to  the  wearer  the 
nearest  approach  to  the  ideal  shirt 
that  has  ever  been  made. 

It  is  not  an  experiment  or  a  novelty, 
it  is  a  fact,  and  this  shirt  is  giving 
comfort  and  satisfaction  to  men  who 
are  wearing  it,  such  as  they  have  nev- 
er had  before.  To  protect  themselves 
upon  this  new  shirt,  it  has  been  pat- 
ented, and  is  made,  and  can  be  pro- 
cured only  from  the  Salem  Co.,  Limit- 
ed, Montreal. 


H.  E.  Davis  &  Co. 

H.  E.  Davis  &  Co.  is  the  name  of  a 
new  firm  which  is  starting  in  the 
manufacture  of  ladies'  and  gentle- 
men's rainproof  clothing,  with  head- 
quarters at  lit)  and  121  St.  Henry 
stieet,  Montreal.  Mr.  Davis  was  for- 
merly traveler  in  the  Maritime  Prov- 
inces for  the  Montreal  Waterproof 
Clothing  Co.  He  expects  to  be  out 
with  Fall  samples  in  plenty  of  time 
for  the  showing. 

Embroidery  Hoop. 

The  Royal-Oval  embroidery  hoop, 
manufactured  by  the  Gibbs  Mfg.  Co., 
Canton,  0.,  is  a  most  useful  devise. 
The  3x6  size,  while  adapted  for  all 
kinds    of    small   embroidering',    is    es- 
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pecially  desirable  for  w'oifking  de- 
signs on  ladies'  hosiery.  This  class 
of  work  is  immensely  popular  just 
now  and  there  will  be  undoubtedly 
a  big  sale  for  this  article.  The  hoop 
fits  inside  the  hose  and  will  be  a  great 
boon  to  all  those  doing  this  class  of 
work. 

"Success  Collars." 

A  welcome  addition  to  Canadian 
collar  lines  is  in  the  .  .Gzb6  shrdlu 
collar  lines  is  the  "Success  Brand" 
collars,  sold  through  the  jobbing- 
trade.  They  are  made  in  twenty-six 
shapes,  including  all  the  old  stand- 
bys,  and  new  approved  styles,  design- 
ed to  retail  with  a  very 
generous      profit      at      two      for  25 
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ATWATER.  DUCLO.S  &  CHAUVIN 
Advocates.  Montreal 
Albert  W.  Atwater,  K.C.,  Consulting  Counsel 
for  City  of  Montreal.     Chas.  A.  Duelos.    Henry 
N.  Chauvin 


WM.  A.  McLEAN. 

Barrister, 'Solicitor,  Etc. 
H  ead  Office.  Guelph,  McLean's  Block. 
Branch  Office.  Acton,  Town  Hall. 
Corporation,  Solicitor,  Etc. 


ROBINSON   &   (iKEEN 

Barristers,  Solicitors.   Etc. 

John  A.  Robinson,  John  R.  Green,  Solicitors  for 

the    Imperial  Bank  of    Canada,   the  Southern 

Loan  &  Savings  Co.,  St.  Thomas,  Ont. 


LOUGHEED  &    BENNETT 
Barristers,  Solicitors,  Advocates,  etc.,  Calgary, 
Can.   Cables:  Lougheed,  Calgary,  Solicitors  for: 

Bank  of  Montreal, Canadian  Bank  of  Commerce, 
Bank  of  Nova  Scotia,  Merchants  Bank  of   Can. 


PERCY  P.  DAVENfORT, 

Chartered  Aocountant  and  Assignee, 

378  Bannatyne  Ave,       -        Winnipeg,  Man. 


MISCELLANEOUS. 


EXPERIENCED 
ADVERTISEMENT    WRITERS 

who  are  open  for  a  situation  are  requested  to 
register  their  names  with  Tim  MacLean 
Publishing  Co.  at  any  of  their  offices.  Inquiries 
are  occasional ly  made  by  manufacturers  and 
wholesale  houses  who  contemplate  establishing 
their  own  advertising  department. 


WAITED 

A  strong,  steady,  preferably  experienced,  adver- 
tising writer  to  look  after  the  publicity  end  of  a 
wholesale  and  retail  concern  for  the  Province  of 
Quebec.  Good  salary.  Apply  by  letter  only. 
Advertiser,  care  of  Manager  MacLean  Publish- 
ing Co.,  Toronto. 


WHOLESALE  HOUSES 


BROCK  &  PATERSON,  LIMITED 

St.  John,  N.B. 

Wholesale  Millinery  and  Fancy  Dry  Goods. 


CANADA  HAIR  CLOTH  CO. 

Manufacturers  of  Hair  Cloths. 

St.  Catharines,  Ont. 


Condensed  Want  Advertisements. 

AGENCIES   WANTED. 


RELIABLE  manufacturer's  agent  in  Canada 
is  open  to  trade  with  manufacturers  for  the 
following  lines:  Continental  silks,  ribbons,  mil- 
linery, woollens,  dress  goods,  cottons,  linens, 
carpets,  linoleums,  etc.;  first-class  references. 
Apply  Box  C,  Dry  Goods  Review, Montreal. 

MANUFACTURERS'  AGENT  is  open  to 
handle  a  few  good  dry  goods  commis- 
sions; good  connection.  Box  A,  Dry  Goods 
Review,  Toronto. 


AGENTS  WANTED. 


AGENTS  wanted  to  take  up  lines  of  British 
made  ladies'  and  gentlemen's  gloves, 
ladies'  and  gentlemen's  underwear,  leather 
goods  and  chamois  skins,  doe  skins,  mock 
bucks,  colored  lamb  skins,  skyvers,  and  nearly 
all  fancy  leathers.  Apply  Box  L,  Dry  Goods 
Review,  Montreal. 
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COLLECTIONS,  ETC. 


THE 
MERCHANTS  MERCANTILE  CO. 

260  St.  James  St.,  Montreal 

Mercantile  Reports  and  Collections 

Our  method  of  furnishing  commercial  reports 
to  our  subscribers  gives  prompt  and  reliable  in- 
formation to  date.  Every  modern  facility  for  the 
collection  of  claims.  Tel.  Main  1985. 


cents.  This  is  a  thoroughly  up-to- 
date  Hue  and  the  reputation  of  one 
of  the  largest  manufacturing  firms 
in  Canada  is  back  of  it.  This  spe- 
cialty is  certainly  a  winner  and  re- 
tailers are  assured  that  if  their  job- 
ber does  not  show  the  line,  he  can 
easily  secure  samples. 

"Rooksbak"  Finish. 

The  specializing  tendencies  of  the 
times  find  expression  in  "Rooksbak" 
finish  for  woolens  and  worsteds— a 
process  owned  by  Robinson  &  Mac- 
Kay,  dyers  and  finishers,  Leeds,  Eng- 
land. The  dealer  who  has  experienc- 
ed the  usual  short-eomingsi  of  textiles 
of  the  description  named  will  be  quick 
to  appreciate  the  claims  of  "Rooks- 
bak." This  finish  is  not  costly,  as 
some  might  suppose,  and  has  the 
merit  of  being  permanent,  no  matter 
how  long  the  goods  may  be  kept  in 
stock.  Furthermore,  age  improves 
the  finish,  and  the  handling  of  the 
fabric  instead  of  robbing  the  finish 
of  any  points  of  distinction,  but  adds 
to  its  value.  This  finish  is  excellent 
for  all  classes  of  woolens  and  worst- 
eds, vicunas  and  serges,  and  for  cot- 
ton warps  for  ladies'  wear.  The  long 
experience  of  Robinson  &  MacKay  as 
dyers  and  finishers,  together  with 
their  admirably  equipped  plant,  are 
the  assurances  of  the  trustworthy  and 
thorough  character  of  work  done  by 
them.  The  trade  has  long  known  the 
want  of  a  permanent  finish  for  fab- 
rics which  will  not  cockle,  shrink  or 
spot  with  the  rain. 

Delfosse  &  Co.,  Montreal 

Storekeepers  are  often  at  a  loss  to 
find  a  good  reputable  firm  from  whom 
they  may  obtain  fixtures  for  their 
store.  Delfosse  &  Co.,  35  Hermine 
street,  have  an  established  place  in 
this  line  of  trade,  and  the  quality 
of  their  goods  is  well  known  and  ap- 
preciated by  those  who  have  dealt 
with  them.  They  have  just  issued 
a  splendid  illustrated  catalogue  des- 
cribing the  different  fixtures  manufac- 
tured by  their  firm.  Among  the  pro- 
ducts of  the  factory  are  metal  cloak 
racks,  haberdashery  trees,  combina- 
tion glass  and  ring  stands,  collar 
stands,  and  others.     Dress  forms  and 
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MANUFACTURERS'  AGENTS 


R.  FLAWS  &  SON 

Manchester  Bld#.,  Melinda  St.,  Toronto 
Dry  Goods  Commission  Agents. 
Representing  — S.  &  L.  Ash  Brothers,  Leeds, 
Cloths,  in  great  variety.  Cartwright  &  Warners, 
Limited,  Loughborough,  Eng.,  Hosiery  and 
Underwear.  Bentley  &  Tempest,  Leeds,  Eng., 
Casket  Cloth,  Vicunas,  Serges,  Cap  Cloths. 
Hood,  Morton  &  Co..  Newmilns,  Scotland,  Lace 
Curtains. 


ALFRED  DEFRIEZ 

28  and  30  Wellington  Street  West 

Toronto 

Laces,   Dress  Trimmings,  Buttons 
and   Novelties. 


MOULTON  &  CO. 

Proprietors  of  the  old  and  reliable 

MONTREAL  FRINGE  AND  TASSEL  WORKS 

165  Nazareth  Street,         -         Montreal 

Manufacturers   of 

Braids,  Cords,  Barrel  Buttons,  Chenille,  Dress 
and  Furriers'  Trimmings,  Girdles,  etc. 


Walter  A.  Brown.  James  Ashcroft. 

BROWN   &  ASHCROFT 

Manufacturers  of  the 

"B.  &A.  "    BRAND  SHIRTS 

COLLARS  AND  CUFFS 
Try   them 
595  St  Paul  Street.  Montreal.      ( 


J.  SPROUL  SMITH 

Empire  Building  -  -  -  TORONTO 
Representing :  Cornwall  &  York  Cotton  Mills 
Co.,  Ltd  ,  Cotton  Goods,  St.  John,  N.B. ;  Paris 
Wincey  Mills  Co.,  Flannels,  etc.,  Paris,  Ont.;  John 
Bright  &  Bros.,  Carptis,  Rochdale,  Eng. ;  Wm. 
Ewart  &  Son,  Linen  Goods.  Belfast,  Ireland  :  H. 
LoDgbottom  &  Co.,  Cravenettes,  Linings,  etc., 
Bradford,  Eng. 


W.  E.  WALSH 


207  St.  James  Street, 


Montreal 


SPECIAL    LINES    IN 

Fancy    Leather  Goods,    Bags,    Purses,    etc. 

Toilet     Sets,      Fans,      Back    and      Side 

Combs.  Brushes,  Postcard  Albums, 

Papeteries,   etc.,    etc. 


DAVIDSON  &  GATEHOUSE 

Commission  Merchants 

COTTON    PIECE   GOODS 

Dundee  and  Calcutta  JUTES  and    HESSIANS 

HEAVY    DRY  GOODS 

Agents  for  Jas.  Alexander  &  Son  of  Glasgow,  Scot. 
Catch-On-Clasp  Co.,  Baltimore,  Md. 

30  St.  John  Street,        -         Montreal 


RAW    COTTON 

N.  P.  SLOAN  CO. 

(Philadelphia  and  New  Orleans) 
Cotton  Merchants  and  Yarn  Agents 

523  Coristine  Building,   -    Montreal 

Tel.  Main  1525  Represented  by  E.  J.  Taylor 


ACCOUNTANTS  AND  AUDITORS 


JENKINS  &   HARDY 

Assignees,  Chartered  Accountants,  Estate  and 

Fire  Insurance  Agents,  I5i  Toronto  St.  .Toronto. 

465  Temple  Building,  Montreal. 


Dry  Goods  Review 
HOTEL  DIRECTORY 


WINDSOR   HOTEL 

HAMILTON,   BERMUDA 

This  house  is  pleasant ly  and  oonvenientlylo- 
cated  <>n  the  Bast  side  <>t  Queen  Street  The 
rooms  are  bright  and  cheerful.  Every  attention 
paid  to  guests.  Billiards  and  Pool.  Hot  and 
cold  water  baths.     A.McNk'OL,  Prop. 


TOWER  HOTELGEORGETOWN 

lUMt-niivitL     DEMERARA 

BRITISH  Cl'IAN  \. 

This  first, class  hotel  is  most  conveniently  situ. 

ated  in  the  coolest  and  healthiest,  part  of  the 

city.     Five   minutes  from   railway  station   and 

steamer  stallings,  and  near  to  all  principal  public 

buildings.     Cool  and  lofty  bedrooms.    Spacious 

Dining  and   Ladies'  Rooms.     Billiard    Boom 

Electric  light  throughout. 


VICTORIA  LODGE 

HAMILTON,   BERMUDA 

Mrs.  J.  F.  s'MITH,  Proprietor 

Opposite  Victoria  Park  and  Cedar  Ave. 
Private  Board  §12  to  $14  per  week. 


BOARD  AND   ROOM 

"THE     ARGYLE" 

Cedar  Ave.,  HAMILTON,  BERMUDA 
Mrs.  FRASER  Also  furnished  cottages. 

Terms  moderate. 


THE  AMERICAN    HOUSE 

HAMILTON,    BERMUDA. 
A.  PASCHAL  (Prop.) 

Centrally  located.  Open  all  the  year  round. 


WOODSIDE   BOARDING 
HOUSE 

Corner  of  Main  and  Lam  ah  a  Streets 
GEORGETOWN,  DEMERARA. 

Cool  and  airy  Bedrooms,  Excellent  Cuisine, 
Attendance  qualified.  Terms  moderate.  Elec- 
tric Car  Loop  at  gate  of  premises.  Patronage 
Solicited.     Manageress,  E.  CoTTAM. 


WINTER  RESORT 
Queens  Park  Hotel 

Port  of  Spain,  Trinidad,  B.W.I. 
JOHN  McEWEN,  Manager.       For  Rates,  etc.. 
apply  Trinidad  Shipping  and  Trading  Co. , 
29  Broadway,  New  York. 


THE  GRAND  UNION 

The  most  popular  hotel  in 
OTTAWA,  Ont.      James  K.  Paisley,  Prop. 


DOMINION 

HOUSE 

W.  H.  DURHAM. 

Proprietor 

RENFREW, 

ONTARIO 

The   most   popular  Hotel  in 

the  Ottawa  Valley. 
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high  grade  wax  figures  are  also  manu- 
factured by  the  firm.  The  factory 
is  splendidly  equipped,  enabling  the 
manufacturers  to  turn  out  the  best 
goods  on  short  notice. 


Greenshields  Limited. 

deal  activity  prevails  in  Green- 
Sjhields  Limited  these  days.  Every 
department  from  basement  to  top 
iioor  is  kept  hustling  to  fill  the  or- 
ders and  to  ship  them  to  their  var- 
ious destinations.  It  would  be  hard 
to  pick  out  any  particular  department 
as  being  busier  than  the  rest. 

Large  sales  of  gloves  are  taking 
place  daily.  Taffetas,  lisles,  and  pure 
silks  are  all  selling  freely.  The  de- 
mand for  the  long  gloves,  especially 
in  silk,  increases  as  the  season  ad- 
vances. The  mercerized  lisle  gloves 
are  also  finding  ready  sale,  as  are  the 
regular  taffetas. 

Greenshields  are  eairying  a  large 
quantity  of  ladies'  Summer  vests  this 
season,  but  already  the  stock  is  be- 
ing rapidly  decreased,  so  that  dealers 
should  place  their  orders  quickly  if 
they  do  not  wish  to  be  without  these 
lines.  These  vests  will  be  sold  at 
popular  prices.  A  line  of  Swiss  wool 
vests,  both  for  ladies  and  children, 
has  also  been  obtained.  They  are  to 
be  secured  with  no  sleeves,  half 
sleeves  or  long  sleeves.  A  good  sup- 
ply of  ladies'  Swiss  silk  vests  has 
been  bought,  and  customers  will  find 
that  this  is  a  fine  line  to  have  in 
stock. 

There  is,  just  now,  a  great  demand 
for  all  kinds  of  ladies'  fancy  neck- 
wear. Greenshields  have  just  receiv- 
ed a  large  stock,  and  are  able  to  at- 
tend to  the  wants  of  their  customers 
to  the  (  omplete  satisfaction  of  the  lat- 
ter. A  good  stock  of  ladies'  and 
gentlemen's  plain,  lawn  and  hem- 
stitched handkerchiefs  at  all  prices 
rank  also  among  the  recent  arrivals. 

Val  laces  can  be  supplied  now,  as 
a  large  shipment  has  come  to  hand. 
The  assortment  is  large  and  varied 
and  it  will  be  possible  to  fill  all  or- 
ders received.  A  large  range  of  all 
classes  of  lace  all-overs  and  embroid- 
ered all-overs  will  make  it  possible  to 
give  satisfaction  in  these  lines. 
Ladies'  umbrellas  from  37  l-2c  up 
are  to  be  had  in  any  quantity.  A  new 
lot  of  eylet  and  beading  embroideries 
are  selling  quickly,  as  the  demand  for 
them  is  very  brisk.  Splendid  business 
is  reported  in  all  lines  of  cotton  hose 
in  tans,  whites,  blacks,  lace  allovers, 
lace  ankles  and  fancies.  The  stock 
of  taffeta  ribbons  in  all   shades  and 


qualities  is  complete  and  orders  for 
these  will  be  promptly  filled. 

The  silk  department  is  kept  busy 
filling  orders  at  present.  Taffetas 
are  selling  better  than  they  have  been 
for  many  a  day.  All  fancy  weaves 
are  meeting  with  ready  sale  and  busi- 
ness in  radium  silks  shows  that  mer- 
chants find  this  line  a  profitable  one. 

Wash  goods  are  going  well,  as  the, 
assortment  is  most  complete.  Sateens 
and  velveteens  are  meeting  with  their 
usual  sale. 

W.  R.  Brock  Co.,  Limited,  Montreal. 

Umbrella  time  has.  come.  Have  you 
seen  "Tip"  to  retail  at  $1.00?  If 
not,  you've  missed  something  good. 
Of  course  there  are  a  few  other  lines 
worth  talking  about,  among  them  one 
to  retail  at  $5.00,  and  some  as  low  as 
50c.  There  ought  to  be  something  to 
suit  your  trade  between  these  two 
figures. 

Brock's  have  secured  control  of 
the  famous  "American  Boy"  stock- 
ing,   something   worth  having.     It   is 


Dry  Goods    Man 
Wanted 

To    edit   a  Trade    Paper. 

One    with    newspaper 

experience     preferred. 

Address  by  mail,  giving   experience 

and  salary  required. 

The    MacLEAN    PUBLISHING   CO., 
Montreal  and  Toronto 


a  good  heavy  cotton,  cuff  top,  two 
thread  legs  and  three  thread  toe  and 
heel.  It  retails  at  25c.  and  is  fast 
black. 

Indications  point  to  a  very  heavy 
demand  for  tan  hosiery  this  year. 
Boot  and  shoe  men  report  that  tan 
goods  are  all  the  rage,  and  if  you 
want  tan  hosiery  order  now.  Brock's 
have  a  very  nice  range,  and,  as  usual, 
the  prices  are  right. 

Have  you  seen  the  "Success"  col- 
lars and  cuffs.  Collars  retail  for  10c, 
plain  cuffs  for  15c.  and  link  cuffs  20 
to  25c.  You  can  get  more  for  them 
in  almost  every  case,  but  you'll  make 
money  at  these  prices. 

Brock's  are  still  showing  those  two 
lines  of  negligee  shirts,  S85  to  retail 
at  50c,  and  S83  from  40c  to  50c 
There  are  also  a  few  of  the  better 
lines  such  as  267,  268  and  269.  They 
are  all  "hummers."  In  white 
shirts  there  are  lines!  to  retail  at  from 
50c  to  $1.00,  etc.  In  black  sateens, 
A64  to  retail  at  50c,  A66  at  50c, 
SOS  at  60c,  S70  at  75c.  or  85c,  are 
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all  good.  If  you  have  any  demand 
for  black  sateen  skiits  you  can't  af- 
ford to  miss  these  lines. 

How  about  balbriggan  underwear? 
You  can  get  Brock's  "Rex"  to  re- 
tail for  35c  and  A'  for  30c.  They  are 
both  "something  special." 

Do  you  handle  smallwares?  Things 
like  laces  (boot),  hose  supporters  and 
so  forth.  If  you  are  in  the  market 
for  boot  laces  you  will  make  a  long 
joumey  before  you  run  up  against 
anything  like  the  20th  Century  lace. 
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Accountants,  Auditors. 

Jenkins  <&  Hardy,  Toronto. 
Automatio  Sprinklers. 

Mills,  Geo.,  Radcliffe,  Eng. 
Blankets,  Quilts,  Traveling  Bugs,  eto. 

Ideal  Bedding   Co.,  Montreal,  Toronto  and 
Winnipeg. 

Toronto  Feather  &  Down  Co.,  Toronto. 
Boots,  Shoes  and  Laces. 

Corona  Co.,  Montreal. 

Faire  Bros.  &  Co.,  Leicester,  Eng. 
Button  Maohines  and  Buttons. 

Defiance  Button  Machine  Co.,  New  York. 

Greenshields  Limited,  Montreal. 
Carpets,  Curtains,  Rugs,  Window  Shades, eto. 

Brais,  L.  A.,  &  Co.,  Montreal. 

Brock,  W.   R.  Co.,  Toronto  and  Montreal. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Garneau,  P.  Fils  &  Cie,  Quebec. 

Greenshields  Limited,  Montreal. 

Hees,  Geo.  H.,  Son   &  Co.,    Montreal  and 
Toronto. 

Imperial  Carpet  Co.,  Toronto. 

Ishikawa,  K.,  &  Co.,  'loronto. 

Knox,  John  &  Co.,  Hamilton. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Macdonald,  John,  &  Co.,  Toronto. 

Rylands  &  Sons,  Manchester,  Eng. 

Short  &  Co,.  Montreal. 
Cloaks,  Costumes,  Skirts,  Shirt  Waists,  eto 

American  Silk  Waist  Co.,  Montreal. 

Brock,  W.  R.,  Co.,  Toronto  and   Montreal. 

China  and  Japan  Silk  Co.,  Toronto. 

Empire  Mfg.  Co  ,  Montreal. 

Fairbairn,  Rhys.  D.,  Toronto. 

Greenshields  Limited,  Montreal. 

Hart  Mfg.  Co.,  Montreal. 

Hirshson,  L.,  &  Co.,  Montreal. 

Knox,  John,  Co.,  Hamilton,  Ont. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Mishkin,  I.,  &  Co.,  Montreal. 

Ripley,  E,,  &  Son,  London,  Eng. 

Rylands  &  Sons,  Manchester,  Eng. 

Short  &  Co.,  Montreal. 
Clota  Measures. 

Brock,  W.  R  ,  Co.,  Montreal. 
Combs,  Brushes  and  Mirrors. 

Brophy  Cains,  Limited.  Montreal. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Short  &  Co,,  Montreal. 

Walsh,  W.  E.,  Montreal. 

Weese,  G.  A.,  &  Son,  Toronto. 

Corsets. 

Konig  &  Stuffman,  Montreal. 

Parisian  Corset  Mfg.  Co.,  Quebec. 
Cottons,  Prints,  Shirtings,  eto. 

Brock,  W.  R  Co.,  Montreal  and  Toronto. 

Garland,  John  M.,  Son  &  Co..  Ottawa. 

Garneau,  P.  Fils  &  Cie,  Quebec,  P.Q. 

Greenshields  Limited,  Montreal. 

Horrockses.Crewdson  &  Co.,  Manchester  and 
London,  Eng. 

"  Kingcot  "  Cottons. 

Knox,  John,  &  Co.,  Hamilton. 

Rylands  &  Sons,  Manchester,  Eng. 

Virgoe  Middleton  &  Co.,  London,  Eng. 

"Viyella" — Wm.  Hollins&Co.,  London, Eng 
Cotton  Batting. 

Dominion  Wadding  Co. ,  Montreal. 
Dress  Accessories. 

Konig  &  Stuffman,  Montreal. 
Dress  Goods,  Silks,  eto. 

Bradford  Dyers  Association,  Bradford,  Eng. 

Brock,  W.  R..  Co.,  Toronto  and    Montreal. 

Brophy-Cains,  Limited,  Montreal. 

China  &  Japan  Silk  Co.,  Toronto. 

Debenhams     (Canada)    Limited,     Montreal 
and  Toronto. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Garneau,  P.,  Fils  &  Cie.,  Quebec. 

Greenshields  Limited,  Montreal. 

Harris  &  Co.,  Rockwood,  Ont. 

Hollins,  Wm.,  &  Co.,  London,  Eng. 

Ishikawa,  K.,  &  Co.,  Toronto. 

Knox,  John,  Co.,  Hamilton. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Law,  Russell  &  Co.,  Bradford  and  London, 
England. 

Leigh  Mills  Co.,  Limited,  Bradford,  Eng. 

Macdonald,  John,  &  Co.,  Toronto. 

McDowell,  Andrew  H.,  Co.,  Montreal. 

Murphy,  John,  Co.,  Montreal. 

Priestleys' — Greenshields  Limited,  Montreal. 

Rickard,  T.,  &  Co.,  London,  Eng. 

Rylands  &  Sons,  Manchester,  Eng. 


Dress  Shields,  eto. 

Kleinert,  I.  B.,  Rubber  Co.,  Toronto. 
Dyers,  Cleaners,  eto. 

Bradford  Dyers  Assn.,  London,  Eng. 

British    American    Dyeing    Co.,     Montreal, 
Toronto,  Ottawa  and  Quebec. 

Hermsdorf,  Louis,  New  York. 

Parker,  R.,  &  Co.,  Toronto. 

Worrall,  J.  &  J.  M.,  Manchester. 
Embroidery  Hoops. 

Gibb  Mfg.  Co.,  Canton,  Ohio. 
Fanoy  Leather  Goods. 

Walsh,  W.  E  ,  Montreal. 
Flannels,  Flannelettes,  etc. 

Brock,  W.  R.,  Co.,  Toronto. 

Debenhams  (Canada)  Limited,   Toronto. 

Greenshields  Limited,  Montreal. 

Horrockses.    Crewdson  &   Co,,   Manchester 
and  London,  Eng. 

Knox,  John,  &  Co.,  Hamilton. 

Rylands  &  Sons,  Manchester,  Eng. 
Frillings. 

Fairbairn,  Rhys  D.,  Toronto. 
Furs. 

Alexandor,  A.  J.,  Montreal. 

Greenlesse,  S.  T.,  &Son,  Montreal. 

Kahnert,  W.,  Toronto. 

Leak  Fur  Co. ,  Montreal. 

Moore,  M.,  &  Co.,  Montreal. 

Northwestern  Fur  MfgtCo.,  Montreal. 

Paquet,  J.  Arthur,  Quebec. 

Silver,  M.,  &  Co.,  Monsreal. 

St.  Louis  Furs. 

Swift,  Copland  &  Co.,  Montreal. 
General  Dry  Goods. 

Brock,  W.  R.,  Co.,  Montreal  and  Toronto. 

Brophy-Cains,  Limited,  Montreal. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Garneau,  P.,  Fils  &  Cie,  Quebec. 

Greenshields  Limited,  Montreal. 

Hirshson,  L.,  &  Co.,  Montreal. 

Knox,  John,  Co.,  Hamilton. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Macdonald,  John,  &  Co.,  Toronto. 

Rylands  &  Sons,  Manchester,  Eng. 

Virgoe  Middleton  &  Co.,  London,  Eng. 
Gloves,  Mittens,  eto, 

Brock,  W.  R.,  Co.,  Montreal  and  Toronto. 

Brophy-Cains  Limited,  Montreal 

Canadian  Glove  and  Mitten  Co.,  Ingersoll. 

Greenshields  Limited,  Montreal. 

Knox,  John,  &  Co.,  Hamilton. 

Paquet,  J.  Arthur,  Quebec. 

Pewny's  Kid  Gloves — Greenshields  Limited, 
Montreal. 

Storey,  W.  H.  &  Sons,  Acton. 

Swift,  Copland  &  Co..  Montreal. 

Wreyford  &  Co.,  Toronto. 
Hats,  Caps,  Eto. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Wreyford  &  Co.,  Toronto. 
Hooks,  Eyes  and  Fasteners. 

Francis  Hook  and  Eye  Fastener  Co.,  Niagara 
Falls,  N.Y. 
Hose  Supporters. 

Kleinert,  I.  B.,  Rubber  Co.,  Toronto. 
Knit  Underwaists. 

Nazareth  Waist  Co.,  New  York. 
Laoes  and  Veils. 

Brophy-Cains  Limited,  Montreal. 

Debenhams  (Canada)  Limited,   Toronto. 

Greenshields  Limited,  Montreal. 

Knox,  John,  &Co.,  Hamilton. 

Konig  &  Stuffman,  Montreal. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 
Ladies'  Neckwear. 

Fairbairn,  Rhys  D.  Toronto. 

Greenshields  Limited,  Montreal. 

Knox,  John,  &  Co.,  Hamilton,  Ont. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 
Linings  and  Canvas's. 

Greenshields  Limited,  Montreal. 

McDougall,  A.,  &  Co.,  Montreal. 

Rylands  &  Sons,  Manchester,  Eng. 
Mending  Wools. 

Faire  Bros.  &  Co.,  Leicester,  Eng. 
Men's    and    Boys'    Beady  -  Made    Clothing 

(Overalls,  Leather  and  Bain-ooats,  Sweat- 
ers, eto.). 

Brock,  W.  R.,  Co.,  Toronto  and    Montreal. 

Canadian  Glove  &  Mitten  Co.,  Ingersoll. 

Garland,  John  M.,  Son,  &  Co.,  Ottawa. 

Garneau,  P.,  Fils  &  Cie,  Quebec. 
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Greenshields  Limited,  Montreal. 

Knox,  John,  <fe  Co.,  Hamilton,  Ont. 

Mishkin,  I.,  &  Co.,  Montreal. 

Rylands  &  Sons,  Manchester,  Eng. 

Southgate,  W.  E.,  &  Co.,  Berlin. 

Virgoe  Middleton  &  Co.,  London,  E.C.Eng 

Wilkins,  Robert  C,  Montreal. 
Millinery,  Bibbons,  etc. 

Brophy-Cains  Limited,  Montreal. 

Debenhams  (Canada)  Limited,  Montreal, 
and  Toronto. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Greenshields  Limited,  Montreal. 

Hirshson,  L.,  &  Co.,  Montreal. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

McCall,  D.  Co..  Toronto. 
Needles  and  Fins. 

Morrall,  Abel,  Redditch,  Eng. 

J.  Nicklin,  Birmingham,  England. 
Novelties  and  Notions. 

Brock,  W.  R.,  &  Co.,  Toronto. 

Brophy,  Cains,  Limited,  Montreal. 

China  and    Japan    Silk    Co.,    Toronto  and 
Montreal. 

Cramston  Novelty  Co.,  Toronto. 

Eisman  Novelty  Mfg.  Co  ,  Toronto. 

Faire  Bros.,  &  Co.,  Leicester,  Eng. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Greenshields  Limited,  Montreal. 

Short  &  Co.,  Montreal. 

Weese,  G.  A.,  &  Son,  Montreal. 

Wrinch,  McLaren  &  Co.,  Toronno. 
Oil  Cloths,  Linoleums  and  Mattings. 

China   and  Japan    Silk    Co.,   Toronto   and 
Montreal. 

Dominion  Oilcloth  Co.,  Montreal. 

Imperial  Carpet  Co.,  Montreal. 

Knox,  John,&  Co.,  Hamilton,  Ont. 

Rylands  &  Sons.  Manchester,  Eng. 
Papier  Maohe  Forms,  Wax  Figures,  eto. 

Delfosse  &  Co.,  Montreal. 

Palmenberg's,  J.  R.,  Sons,  New  York. 
Pieture  Post  Cards  and  Albums 

Illustrated  Post  Card  Co.,  Montreal. 

Walsh,  W    E  ,  Montreal. 
Premium  Coupons 

Crown  Silver  Plate  Co.,  Toronto. 
Baw  Cottons. 

Sloan,  N.  P..  &  Co.,  Montreal. 

Davidson  &  Gatehouse,  Montreal. 
Bubber  Collars. 

Arlington  Co.  of  Canada,  Toronto. 
Shirts,  Collars,  Ties,  eto. 

Brock,  W.  R.,  Toronto. 

Brown  &  Aschroft,  Montreal. 

Empire  Mfg.  Co..  Montreal. 

Garland.  John  M.,  Son  &  Co.,  Ottawa. 

Ishikawa,  K.,  &  Co.,  Toronto. 

Kelly  Bros.,  Montreal. 

Knox,  |ohn  &  Co.,  Hamilton. 

Salem  Co.,  Limited.  Montreal, 

Success  Brand  Shirts  and  Collars. 

Virgoe  Middleton  &  Co.,  London,  Eng. 

Wreyford  &  Co.,  Toronto. 
Skirt  Bindings. 

Faire  Bros.  &  Co.,  Leicester,  Eng. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Short  &Co.,  Montreal. 

Weese,  G.  A.  &  Son,  Toronto. 
Smallwares. 

Brock,  W.  R.,  Co.,  Montreal. 

Faire  Bros.  &  Co.,  Leicester,  Eng. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Knox,  John  &  Co.,  Hamilton,  Ont. 

Morrall,  Abel,  Redditch,  Eng. 

Wrinch,  McLaren  &  Co.,  Toronto. 
Staples  and  Linens. 

Brock,  W.  R.,  Co.,   Toronto  and   Montreal. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Garneau,  P.,  Fils  &  Cie,  Quebec. 

Greenshields,  Limited,  Montreal. 

Liddell,  Wm.,  &  Co.,  Belfast,  Ireland. 

McDowell,  Andrew  H.,  Co.,  Montreal. 

Old  Bleach  Linen  Co.,  Randalstown,  Ireland. 

Rylands  &  Sons,  Manchester,  Eng, 
Store  Fixtures. 

Clatworthy  &  Son.,  Montreal. 

Delfosse  &  Co.,  Montreal 

Metal  Shingle  and  Siding  Co.,  Preston,  Ont. 

Toronto  Brass  Mfg.  Co.,  Toronto. 
Store  Lighting. 

Auer  Light  Co.,  Montreal. 

Continental  Heat  &  Light  Co.,  Montreal.' 

Lamson    Consolidated    Store    Service    Co.,  j 
Toronto. 

Luxfer  Prism  Co.,  Montreal  and  Toronto.    ' 
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Suspenders. 
Berlin  Suspender  and  Button  Co.,  Berlin, 
Dominion  Suspender  Co.,  Niagara  Falls. 
Globe  Suspender  Co.,  Rock  Island,  Que. 

Tape*. 

Faire  Bros.  &  Co.,  Leicester,  Eng. 

Towellings,  etc 

Cosbie,  R.  H.,  Toronto. 

Garland,  J.  M.,  Son  &  Co.,  Ottawa. 

Brock,  W.  R.  Co.    Toronto. 

Greenshields  Limited,  Montreal. 

Mishkin,  I.,  &  Co.,   Montreal. 
Umbrellas,  Parasols,  etc 

Greenshields  Limited,  Montreal. 

Irving  Umbrella  Co.,  Toronto. 

Virgoe  Middleton  &  Co.,  London,  Eng. 
Underwear,  Hosiery  and  Knitted  Goods. 

Allen  &  Turtle,  Belfast.  Ireland. 

Berlin  Robe  and  Clothing  Co.,  Berlin. 

Burritt,  A.,  &  Co.    Mitchell,  Ont. 

Cartwright  &  Warners,  Loughborough,  Eng. 

"  Ceetee  "  brand— Turnbull,  C,  Co.,  Gait. 

Chipman-Holton  Knitting  Co.,  Hamilton. 

Clinton  Knitting  Co.,  Clinton,  Ont. 

"Crescent"    brand— Lennard,    S.,  &   Sons, 
Dundas. 

Eagle  Knitting  Co.,  Hamilton. 


Ellis  Mfg.  Co.,  Hamilton. 

Garland,  John  M.,  Son,  &  Co.,  Ottawa. 

Greenshields  Limited,  Montreal. 

Hirshson,  L.,  &  Co.,  Montreal. 

Jaeger,  Dr.,  Co.,  Montreal. 

"Jay"   Finish  Underwear,  London,  Eng. 

Knox,  John  &  Co.,  Hamilton,  Ont. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Lennard,  S  ,  <fe  Sons,  Dundas,  Ont. 

Macdonald,  John,  &  Co.,  Toronto. 

Mishkin,  I.,  &  Co.,  Montreal. 

Penman  Co.,  Paris,  Ont. 

Schofield  Woolen  Co.,  Oshawa. 

-*cott,  Peter,  &  Co.,  Hawick,  Scot. 

Simpson,  J.,  Sons,  Toronto. 

Stratford  Knitting  Co.,  Stratford. 

Truro  Knitting  Mills  Co.,  Truro,  N.S. 

"Viyela" — Wm.  Hollins  &  Co.,  London, Eng 

Watson,  Mfg.,  Co.,  Paris. 

"Wolsey"  Underwear. 

Wreyford  &  Co.,  Toronto. 

Velvets,  Velveteens  and  Cords. 
Brock,  W.  R.  Co.    Montreal. 
Debenhams  (Canada)  Limited,  Toronto. 
Greenshields  Limiied    Montieal. 
Kyle,  Cheesbrough,  &  Co.,  Montreal. 
Worrall,  J.  &  J.  M.,  Manchester,  Eng. 


Wall  Paper. 

Menzie  Wall  Paper  Co.,  Toronto. 

Stauntons  Limited,  Toronto. 
Wardrobes 

Weir  Wardrobe  Co  ,  Winnipeg,  Man. 

Waterproof  and  Rubber  Goods. 

Brock,  W.  R.  Co.,  Montreal. 

Cravenette  Co.,  Bradford,  Eng. 

Knox,  John  &  Co.,  Hamilton. 

Law,  Russell  &  Co.,  Bradford  and    London. 

Montreal  Waterproof  Clothing  Co., Montreal 

National  Rubber  Co  ,  Montreal. 
Window  Shades,   Curtain  Poles,  etc 

Daly  &  Morin,  Montreal. 

Hees,  Geo.  H.,  Son   &   Co.,  Montreal   and 
Toronto. 

Woolens  and  Tailors'  Trimmings. 

Brock,  W.  R.,  Co.,  Toronto  and  Montreal. 
Fisher,  John,  &  Sons,  Montreal  and  Toronto. 
Garland,  John  M.,  &,  Son  Co.,  Ottawa. 
Garneau,  P.  Fils  &  Cie,  Quebec. 
Greenshields  Limited,  Montreal. 
Harris  &  Co.,  Rockwood,  Ont. 
Hewson  Woolen  Mills,  Amherst,  N.S. 
McDougall,  A.,&  Co.,  Montreal. 
Robinson  &  Mackay,  Leeds,  Eng. 
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RY    GOOOS     REVIEW 


THE  SPRING  RUSH  IS  ON 


Our  Salesmen  are  out  with  our   Spring  line  of: 

Costumes,  Skirts,  Mantles,  Capes  *  Rainproofs 

that  are  simply  causing  consternation  among  our  customers. 


EVERY  GARMENT  IS  A  REVELATION 

2l  Original  Designs 
Artistic  Tailoring 
Beautiful  Materials 


The  knowing  how  to   make  a  well-tailored  garment  is  a  question  buyers 
should  consider,  as  it  means  so  much  to  your  customers  and  yourselves. 

We  bespeak  an  inspection,  which  we  feel  sure  will  be  worth  your  while. 

REMEMBER,  the  '*  MILADI  "  Brand  on  every  garment  is  your  guarantee 
of  satisfaction  to  your  customer,  and  ours  to  you. 


THE  HART  MANUFACTURING  CO. 

13  East  Notre  Dame  Street  .  .  .  MONTREAL 
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To  the  Trade :  J 

Now  the  assorting  season  for  Spring 
and  Summer  Wants  is  with  us.  Keen 
eyes  for  business  have  been  buying. 
Expert  salesmen  are  selling  and 
prompt  despatch  to  all  orders  is  given. 
Our  values  are  the  best — Our  assort- 
ment the  largest — Our  attention  the 
most  courteous — Come  in  and  see  us. 

Letter  orders  will  receive  our  best 
attention.  When  our  travellers  call 
upon  you  kindly  give  them  a  look. 
Our  specialties  are  General  Dry 
Goods,  Carpets,  House  Furnishings, 
Men's  Furnishings,  Smallwares, 
Woollens,  Tailors'  Trimmings, 
Staples  and   Linens. 


John  Macdonald  &  Go. 

LIMITED 

Wellington  and  Front  Sts.  East,  TORONTO 


v. 


THE 


Mens  Furnisher 


QheQacQeanQubushingSo 

Montreal.    Toronto,    Winnipeg. 


DRY     GOODS     REVIEW 


We  Make  Good  All  Our  Under= 
takings  in  Dyeing  and  Finishing. 

^^Thirf.y  years'  experience — with  the  largest  and  best  equippc  d  plant  in 
Canada — places  us  far  and  beyond  the  pale  of  the  novice  or  an  experiment. 
During  these  years  we've  counted  among  our  customers  leading  Dry 
Goods  Merchants  and  Milliners  in  all  parts  of  Canada. 

— Dress  Goods,  off-color  and  soiled  fabrics, 
—ribbons,  hosiery,  feathers,  plumes,  and  much 
—else  redyed  and  finished  to  become  like  new 

— goods  again,  and  as  saleable. 


R.  PARKER  &  CO. 


DYRR5  and 
FINISHhRS 


787-791  Yonge  St., 


TORONTO,  CAN. 


Fancy 
Parasols 


MADE  OF 


Cottons— (White  and  Fancy  Colored). 
Silk  Mixtures — (Plain  and  Fancy). 
All  Silk — (Stripes  and  Plain). 
White  Linens — (Plain  and  Embroidered). 
Silk  and  Linen — (Eyelet  Embroidered). 


AND    A    FULL    LINE    OF 


CHILD'S  PARASOLS 


THE- 


living  Umbrella  Company 


Manufacturers 


LIMITED 


Salesroom     I 
Office 
Factory     .) 


79-83  Wellington  St.  W„   TORONTO 


"ROOSTER  BRAND" 


UNION 


MADE 


TRAVELLERS  NOW  OUT    FOR    FALL 

HEAVY   WINTER  SMOX 

WORKING  PANTS 
WORKING  SHIRTS 

OVERALLS 


MEN'S  FANCY   VESTS 
in  everything  that 
is  new. 


WHITE  COATS  AND 

SLEEVE   VESTS 

in  great  variety. 


Robert  C.  Wilkins, 


MONTREAL 


DRY    GOODS    REVIEW 


Spring  Sorting  Lines  for  Quick  Shipment 

You  will  want  a  few  lines  to  brighten  up  your  stock  for 
Spring  business.  Our  assortments  are  all  new,  and  include 
the  most  salable  goods. 

Cottons,  Flannelettes, 
Ginghams,  Prints,  Wash  Goods 

Newest  Patterns  and  Latest  Colorings  at  CLOSEST 
Prices. 

Carpets  and 
House  Furnishings 

These  goods  will  have  a  great  run  during  this  month. 
Our  lines  are  the  latest  importations,  and  assortment  is 
large. 

Smallwares 

Summer  Goods  for  Ladies  and  Misses  are   a   special   feature 

here. 
A  big  line   of  Embroideries  and  Laces. 

Send  us  a  list  of  your  wants  or  see  our  Travellers'  Samples. 
You    will    be    equally    satisfied. 

GREENSHIELDS  LIMITED 

MONTREAL 

Greenshields  Western  Limited,  Greenshields  (&>  Co.,  Limited, 

Winnipeg,  Man.  Vancouver,  B.C. 


DRY     GOODS     REVIEW 


Popular  Cream  Dress  Goods 


»-•••  •-.■■■>•-♦■....«.«.».■.. 


Anticipating  a  large  demand  for  Cream  Dress  Goods  for  the 
coming  Spring  and  Summer  season,  our  buyer,  who  has  just  returned 
from  British  and  Foreign  markets,  has  purchased  a  large  assortment 
of  these  goods. 

We  give  below  some  of  the  lines  of  which  we  can  give  quick 
shipment. 


Cream  Lustres, 
Mohairs,  Serges, 
Broche  Lustres, 
Bedford  Cord, 
Drap  D'Ete, 
Eoliennes,  Taffetas, 


Venetians, 

Crepe-de-Chines, 

Homespuns, 

Albatross, 

Panamas, 

Voiles,  Cashmeres. 


GREENSHIELDS  LIMITED 

MONTREAL 


Greenshields  Western  Limited,  Winnipeg,  Man. 
Greenshields   &   Co.,   Limited,  Vancouver,   B.C. 
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CENTRAL 
ONTARIO'S 


QUICK  MAIL 
ORDER  HOUSE 


If  you  want  a  thing,  and  that  thing  quick, 
send  your  order  direct  to 

John  M.  Garland,  Son  &  Co. 

IMPORTERS  AND  DISTRIBUTORS  OF 
FOREIGN    AND    DOMESTIC    GOODS 

OTTAWA,  CANADA 


Large  repeats  have  placed  us  in  a  position  to  fill  immediate  orders 

for  scarce  lines 


Mohair  Dress  Goods, 

—                       IN                         

Laces  and  Embroideries, 

Carpets, 

Black  and  Colored  Silks, 

Whitewear,  Drop  Skirts, 

Rugs, 

Fine  Wash  Goods, 

Gloves  and  Hosiery, 

Linoleums, 

Domestic  and  Dress  Linens, 

House  Furnishings,    Curtains  and  Drapery  Goods, 

WOOLLENS 


We  are  ready  for  your  repeat 
orders  for  New  Plaid  and  Stripe 
Effects  in  Men's  Suitings. 


WOOLLENS 


When  it's  Serges,  thinK  of  AIRDALt  and  DRAGOON  BRANDS. 
There  is  nothing  better  and  few  so  good. 


«.... 


-•••-•>-•••••.•.••»«..  •-.»*•• 
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TBADErtARK 


THE 


NEEDLE 


AND 


CMMHi'/sV: 


Needles  &>Needle  Cases, 
Steel  Duplex  Safety  Pins, 
Glass  /leaded  Toilet  Pins, 
Steel  Nickel  Plated  flat  Pins, 
Toilet  Pin  Cubes  &>  Balls, 
/lair  Pins  &  Crochet  Hooks, 


Clll/EWAMfC        LONDON    WAREHOUSE:    20,  GRESHAM     STREET, 
HIVE  WORKS.,      MANCHESTER  WAREHOUSE:    17,  PICCADI  LLY, 


-a** 


The  New 

Metal  Stand 

for 

Hat  Pins. 


ABEL  MORRALL,  Ltd 

REDDITCH,  ENGLAND 
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WE  ARE  AFTER  YOU 

with  Fifteen  Sets  of  Fall  Lines  in 
Jackets,  Children's  Coats,  Blouses, 
Wrappers,  Skirts,  Underwear,  Dress 
Goods,   Etc.  «£«£«£*£«£«$«£«£«£«£«£«£<£ 

The   "Rainbow"   Waist,   our  own  make,  will  be  more  in 
evidence  than  ever  for  the  Fall  Trade.      They  are  sellers. 

Kyle,  Cheesbrough  ®>  Co. 


MONTREAL 


BATTING 


Guaranteed  free  from  threads  and  other 
weak  and  lifeless  stock. 


NORTH  STAR, 
CRESCENT  and 
PEARL 

COTTON  BATTING 

Quality  for  this  season  still  better  than 
ever.  The  best  at  the  price.  Made 
of  good  pure  cotton — not  shoddy. 

Ask  -Tor 

North  Star,  Crescent 
and  Pearl  Batting. 


PEWNY'S 

Kid  Cloves 

For  your  Easter  Trade  put 

in  an  assortment  of 

these  gloves* 


EVERY  PAIR  IS  GUARANTEED. 

Pewny's  Gloves  are 

GOOD  GLOVES. 


GREENSHIELDS  LIMITED 


MONTREAL 

AGENTS   FOR  CANADA 
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WORRALL 

FAST- DYED 
VELVETS  and 

VELVETEENS 


WORKJUCS 

'  Does  not  rub   off 


c-rr~~ "^^> 


REGISTERED 


TRADE    MARK 


Warranted 


New  processes  of  dyeing  Velvets  and 
Velveteens,  so  as  to  produce  Fast  BlacKs 
and  Fast  Colors,  Have  been  discovered  by 
J.  (EL  J.  M.  WORRALL,   Limited. 

The  Lustre  and  Tone  of  tKe  ClotH  is 
improved  by  tKese  Fast  Dyes. 

The  new  processes  are  only  applied  to 
tKe    higher    grades    of    clotH. 

Only  such  goods  as  bear  the  above 
stamp   on  the  bacK  are  guaranteed   by 

J.  (Sb  J.  M.  WORRALL,  Limited 

as     Having     been     treated     by     the     new 
processes. 
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Debenhams  for  Novelties 

For  the  Fall  and  Winter  Seasons,  1 906 

We  beg  to  announce  that  our  complete  range  of  samples  for  the  next  season 
are  now  in  the  hands  of  our  representatives.  Our  collection  contains  all  the 
newest  creations  in  : 


DRESS    GOODS 
CLOTHS 
LAOES 

LIIMIIMGS 


SILKS 

RIBBONS 
VELVETS 

DELAINI 


TO. 


Our  stock  in  Toronto  for  the  present  season  is  complete  in  our  various 
leading  qualities  of  Silk,  Ribbons,  Velvets,  Velveteen,  Cloths,  Etc. 

Mail  Orders  Promptly  Filled 

DEBENHAMS  (CANADA)  LIMITED 


T  O  R  O  IM  T  O 


Established  1785. 


BEE  HIVE 
Knitting  Wools 


MADE     BY. 


R  EGISTERED 


J.  &  J.  BALDWIN  & 
PARTNERS,   Limited, 

HALIFAX,  ENG. 

The  Oldest  Established  and  Largest  Spinners  of 

All  Kinds  of  Knitting  Yarns 


KNOWN   ALL   OVER   THE   CIVILIZED  WORLD. 


Scotch  Fingering 
Wheeling 

Petticoat  Fingering 
Soft  Merino 


Berlin  Fingering 
Balmoral  Fingering 
Double  Knitting 
Soft  Knitting  Wool 


Vest  &  Silk  Vest  Wools 
Lady  Betty 
Shetland 
Andalusian 


Also  Red  Letter  BB  Scotch  Fingering  and  Capstan  Soft  Knitting  Wool 


Cocoon  and  Eider  Woola 

Ivorine 

Fleecy 

Dresden 

Mending 


Especially  adapted  for  Hand  and  Machine  Knitting. 

We  claim  that  they  will  knit  further  and  wear  longer  than  any  other  make. 

Wholesale  Only.  »  Send  for  Samples. 


Agent  .    .    . 

Duncan  Bell 

MONTREAL  and  TORONTO 
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Cream  and  White 

BDA 
MOHAIRS 

For  Children's  Wear. 

The  combination  of 
dressy  appearance  with 
splendidly  practical  quali- 
ties in  these  makes  them 
ready  and  steady  sellers. 

They're 
Washable 

That's  a  big  argument  with  the 
mothers— laundry  quite  as  easily  as 
linen  and  don't  crumple  as  much  as 
linen  does. 

May,  June  and  July  will  bring  you 
strong  demand — be  ready  with  a  full 
supply  of  B  D  A  Mohairs. 

THE  BRADFORD  DYERS' 
ASSOCIATION  of  Bradford,  England 
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ESTABLISHED  1791. 


Horrockses' 

Longcloths,   Nainsooks, 

Cambrics, 

India  Longcloths, 

Sheetings, 

Ready-made  Sheets, 

(plain  and  hemstitched). 
HORROCKSES'  name  on  each  sheet. 

riannelettes  highest  quality. 


N.B.-SEE    "HORROOKSES"    ON     SELVEDGE. 


Horrockses,  Crewdson  &  Co.,  Limited 

Cotton  Spinners  and  Manufacturers. 

PRESTON,         MANCHESTER,         LONDON,  ENGLAND. 
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&-  Money  ^ 

CAB  BE   SAVED   BY  MEAKS 
OF  AN  ENDOWMENT  POLICY. 

YOU  CAN  ONLY  SECURE 
SUCH  A  POLICY  WHILE  YOU 
ARE   IN   GOOD    HEALTH. 


Pamphlets  and  Full  Particulars  regarding  the 

New  Accumulation  Endowment  Policy 

sent  on  application. 


Confederation  Life 


ASSOCIATION 


W.  H.  BEATTY,  President. 


W.  C.   MACOONALD. 

ACTUARY. 

HEAD    OFFICE, 


J.    K      MACOONALD. 

MANAGING    DIRECTOR. 

TORONTO,  CANADA. 


Australian  Trade 

is  worth  looking  after.      The  following   figures  are 

extracted  from  the  official  statistics  of  imports  into 

Australia  : 

1903  1904 

Socks  and  Stockings  £1, 162,449         £1,236,743 

Towels  and  Handkerchiefs  281,194  390,821 

Cosies,  Cushions,  etc,  117,125  159,856 

Curtains  74,050  92,446 

Frillings  13,019  18,836 

Piece  Goods  (various)  4,826,523  6,134,389 
Sewing  Silks,  Twists, 

Threads  and  Cottons  261,160  275,085 

Umbrellas,  etc  42,842  54,536 

Boots  and  Shoes,  etc'  702,543  767,581 

Carpets  and  Rugs  329,610  189.454 

Hats  and  Caps  372,133  427,876 

Yarns  74,442  106,585 

Feathers  21,546  34.825 

Trimmings  215,984  247,279 

The  Draper  of  Australasia  is  the  organ  of  the 
drapery  and  kindred  trades  of  the  Antipodes,  and 
is  subscribed  for  by  all  the  leading  firms  in  Aus- 
tralia and  New   Zealand. 

You  may  obtain  advertising  rates  and  secure 
space  by  communicating  with  the  American  repre- 
sentative, J.  C.  Halsby,  No.  1,  Broadway,  New  York 
City,  who  will  also  supply  specimen  copies  on 
application. 

Publishing  Offices 

Melbourne,  Fink's  Buildings 

Sydney,  Post  Office  Chambers 

London,  112  Wood  St. 

New  York,  1  Broadway 


.  * 


What  Do  You  Read? 

Reading  matter  is  a  great  gift  to  mankind.  It  is 
the  choice  inheritance  of  the  age.  Observation,  read- 
ing, thinking;  these  three  should  go  hand  in  hand, 
and  when  they  do,  then  the  man  who  reads  widely  has 
a  weapon  placed  within  his  hands  before  which  the  man 
who  does  not  read  may  well  tremble. 

THE  BUSY  MAN'S  MAGAZINE  contains  the  cream  of  the  world's 
current  literature  condensed  for  busy  people,  besides 
giving  its  readers  clever  character  sketches  of  the  men 
who  are  developing  the  resources  of  the  Dominion. 

The  Busy  Man's  Magazine 

IS   A   SUCCESS 

Unsolicited  comment  from  one  reader— we  have 
many  similar  letters.     They  arrive  daily. 


E.  LEES,  Grocer,  Hamilton 

December  28,  1905. 
Having  received  The  Busy  Man's  Magazine  and  having 
read  same,  I  cannot  help  writing  you  to  sav  of  all  papers, 
periodicals,  etc.,  I  have  subscribed  to,  none  have  pleased  me 
more  than  The  Busy  Man's  Magazine.  In  fact,  it  is  what 
every  business  man  wants,  something  logical,  helpful  and 
pleasant  to  read.  E.   LEES. 

Send  for  Sample  Copies 


The   MacLean    Publishing    Co.,  Limited 

MONTREAL  TORONTO  WINNIPEG 


THE  TELEPHONE 


Is  a  companion,  friend  and  servant  combined. 
Invaluable  for  convenience  in  the  household. 

LONG   DISTANCE    TELEPHONE    SERVICE 

Has  no  equal  for  the  tacility  it  affords  in  business  life. 
Full  particulars  as  to  rates  and  service  at  the  near- 
est office  of 

THE  BELL  TELEPHONE  COMPANY  OF  CANADA 


The  Belleville  Business  College,  Limited 

Business  firms  get  the  best  results  by  applying  to  us  10  days  before  vacancies 
occur  in  their  employ. 

See  Catalogue  pages  21,  27,  33,  41. 


J.  A.  Tousaw 

Secretary. 


BELLEVILLE,       (J.  Frith  Jeffers,  M.A. 


ONTARIO 


I 


President. 


'. 


SUCCeSSful  Advertising-How  to  Accomplish  It 
By  J.  Angus  MacDonald 

A   volume  of  400    pages    packed    full   of    good    stuff  for 
advertisers.        Price  $2.00. 

Sent  post  paid  upoa  receipt  of  pric* 

TECHNICAL    BOOK    DEPARTMENT 

MA.OLEA.N  PUBLISHING  OO.  LIMITED,  TORONTO 
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WE    HAVE    EVERY    FACILITY  TO  TRANSACT 
YOUR   BANKING   BUSINESS 

AND  INVITE  YOUR  ACCOUNT 

THE  METROPOLITAN  BANK, 


CAPITAL  PAID  UP, 
RESERVE  FUND, 


-     $1,000,000. 
1,000,000. 


SAVINGS     DEPARTMENT    at  all    branches 

Interest  allowed  on  deposits  of 
one  dollar  and  upwards 


.«..«. .•..•..«..»..«..•.-•-. •-.*.-•. 


'••-•••••••••-••••••••••-••••••••••a  ••• 


Cable  Address  "BANCO,"  Bermuda 

BANK    OF    BERMUDA,   Limited 

Paid  Up  Capital        -        £15,000    0    0 

($73,000.00) 

Reserve  Fund      -      -        £16,000    0    0 

($77,866.00) 

Head    Office  :  -  HAMILTON 

Bermuda 
BRANCHES : 

St.  George  and  Somerset 

W.    T.    JAMES,  J.   D.    C.    DARREL.L, 

President.  Manager 

Collections  promptly  made  and  remitted,  and 
all  other  banking  business  attended  to. 


................... 


..»..«..«.  .«..»..  *..«.. •..«.-. 


w 


ESTERN 


Incorporated 
1851 


ASSURANCE 
•  •  •  COMPANY. 


FIRE 
AND 


MARINE 


acaaottice        Capital  -  $1,500,000.00 

Toronto,      Assets,  over    -       •         3.460,00000 
Otlt.  Income  for  1905,  over      3.680.000.00 

HON.  GEO.  A.  COX,  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


BRITISH   AMERICA 
ASSURANCE  COMP'Y 

FIRE    AND     MARINE. 

Incorporated  1833 

CASH    CAPITAL,       8850,000.00. 
TOTAL  ASSETS,      $2,119,347.89. 
LOSSES  PAID  SINCE  ORGANIZATION,  $27,383,068.64. 
HEAD  OFPICE,        -        BRITISH  AMERICA  BUILDING. 
Cor.  Front  and  Scott  Sts.,  Toronto. 

HON.  GEO.  A.  COX,  President.         J.  J    KENNY,  Vice-President 
P.  H.  SIMS,  Secretary.  and  Managing  Director 


MIRRORS 


A  visit  to  our  Mirror  Show  Room  will  pay   you.     We   carry 
all  kinds   of  British    Plate  Mirrors  in    stock,  such    as 


Window  Mirrors 
Milliners'  Mirrors 
Mantel  Mirrors 
Swinging  Mirrors 


Show  Room  Mirrors 
Tailors'  Mirrors 
Standing  Mirrors 
Fancy  Mirrors 


As  large   or   small  as  you   like 
Our  $10.00   Mirror  is  great    value. 


fi.  A.  Weese  &  Son,  44 Yonge  st.,  Toronto 


iie 


Make  Your  Own  Buttons 


WITH  THE 


A   CHILD   CAN   OPERATE    IT 


NEW  DEFIANCE 
BUTTON     MACHINE. 

Makes  all  kinds  of  covered  buttons, 
rim,  half-ball  or  flat,  complete  to 
make  three  sizes  of  button 

$7.50 

Call  or  send  for  samples  of  our  work. 

Defiance  Button  Machine  Co., 

266  Greene  St.,  Cor.  8th  St., 
NEW  YORK.  U.S.A. 


For  WOOLLENS  and  WORSTEDS 
all   Qualities. 


PERMANENT  FINISH 

will  not  cockle 

shrink  or  spot 

[Robinson  &  PIackay 
Dyers  &  Finishers 

LEEDS 

. ENGLAND 

By  this  Process,   Pieces  Retain    their    Condition 
and  Improve  in  Stock. 

CUT  OUT  THIS  COUPON  ALL  AROUND  HERE  ^\ 


r 


ADVEPTISINfi  DEPARTMENT 

Please    send     me    \t\JdvV'\K^0^     circular   with 
measurement  \,     -^  blank    and 

also  all  inside  information  concerning  this  shoe  for  men 
exclusively. 

M 


THE   CORONA  CO.     -     MONTREAL 

Factory  :    25  to  31  Bleury  St. 


ao     amvaa     xsHcivaN     HnoA     oj. 


XI 


DRY     GOODS     REVI  EW 


RYLANDS&Sons 


LIMITED 


MANCH 


IN 


Cotton 


Spinners 


♦     ♦     »     ♦ 


ts 


♦     ♦     ♦     ♦ 


Manufacturers 


Bleachers 


♦     ♦ 


Dyers 


°AP£  TOWN.\8">7 


♦  ♦  ♦ 


Finishers 


Makers  of  the  Celebrated  Dacca  Calicoes  and  Sheetings 


TJr'3r 


WORKS: 


Heapey, 

Longford 

Works, 

Gorton. 


*$**-f* 


*!?<*? 


WORKS: 

Svvinton, 
Wigan, 
Chorley. 


Capital,  $14,500,000 ;  Employees,  12,000 
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For  58    Years   the    Leading   Silk   Manufacturing    Company 


Have   this  Label 


The  Satin  Lining 

in  this  garment  is 

GUARANTEED  TO  WEAR  TWO 
SEASONS 

MANUFACTURED  BY 

William  Skinner  Mfg.  Go. 


in  your  garments 


The  best  lining"  for  cloaks  and  furs  is 


SKINNER'S  SATIN 

Guaranteed   for  two  seasons'  wear.      IT  Made  in   black,  white  and  all  shades 
in  '27  and  36-inch  widths  for  your  silk  department. 


MANUFACTURED     BY 


WILLIAM    SKINNER    MFG.   CO 


107-109    Bleecker  Sireet 


^^ 


NEW    YORK,   NY. 


The  merchant  of  to-day  is  endeavoring  to  satisfy    his  customers. 

THE    DONTEAR 

self-adjusting  WAIST  HOLDER  and  SKIRT  SUPPORTER,  with 
RUBBER  GRASP  and  DAINTY  CLASP,  should  be  stocked  by 
all    live    merchants.      It   is  guaranteed  to    give  entire  satisfaction. 

TO  BE  OBTAINED  FROM  ALL  JOBBERS,  OR 

THE  EISMAN  NOVELTY  MFC.  CO. 

76  BAY  STREET,  TORONTO 
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Our  SPECIAL  REPRESENTATIVE  is  now  in  Canada 

showing 

STANDARD  DRESS  GOODS 

which  comprise 

"  Admiralty"  Guaranteed  Serges,  Voiles,  Checks, 
Plain  and  Fancy  Gray  Suitings, 
Tweeds,  Silk  and  Wool  Fabrics. 

Inspection  invited  of  these  goods  and  our  FALL  NOVELTIES. 

™*  LEIGH  MILLS  <$« 

Spinners  and  Manufacturers, 

BRADFORD,  YORKS,  ENG. 


g..  •••••••••• 


WE  SELL  EVERYTHING  IN  THE  LINE  OF 


{  SMALLWARES  AND  NOTIONS 


JEWELRY,  ETC.,  FOR 

Gent's   Furnishers 


1  Wrinch,  McLaren  &  Co.  { 


86  Wellington  St.  West,  TORONTO 

WE  FURNISH   EXCELLENT  QUALITY  AT  LOWEST  PRICE8 


This  design  a  guar- 
antee of  quality. 


Manilla  Paper 

Smooth,  tough,  bright,  clean. 
All  sizes  and  weights. 


SAMPLES    AND 
PRICES  GLADLY 
SENT. 


Fibre  Paper 


The    toughest    of   the    tough. 
Almost   waterproof. 


Canada  Paper  Co. 


TORONTO 


MONTREAL 


> .  .*. .«..«.*•..•. ••..*. .»..«. .«..••.•..».. ••.•.*«»••.#.  .»..«..«..•»•..•.*••*•.  .»..•..». .»..•..»..  i 


Waterproof  Silks 


Write  for  sample  of  Black  invincible 

WATERPROOF  SILKS 


27  in.  and  36  in. 


All  qualities 


ft.  ISHIK.AWA  CEL  CO. 


TORONTO 
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It's  Time  to  SHow 


Hair  Nets 


H  Let  the  women  know  yon  sell  the  real  invisible  Hair  Nets. 

11  Put  them  where  your  customers  can  see  them — show  samples  and 
double  your  sales. 

H  Now,  while  the  demand  is  on,  make  the  most  of  this  opportunity 
to  add  quick,  easy  profit  to  your  notion  sales. 

H  Coiffura  Invisible  Hair  Nets  are  all  the  vogue — we  have  them  in 
all  colors  and  sizes. 

1  We  have  just  received  from  England  a  supply  of  the  latest  im- 
proved Coiffura  Hair  Nets — appropriately  called  Tidywear. 

IF  They  are   selling  in  England  and  Europe   faster  than  any    hair 
nets  ever  produced. 

H  You  ought  to  sell  them,  as  they  are  sure  to  become  very  popular 
as  soon  as  shown. 

Write  to-day  for  particulars  and  prices. 

SELLING  AGENTS  FOR  AMERICA 

Dieckerhoff,   rvaffloer   &    Co. 

TORONTO  :     70   Bay  Street.  MONTREAL  :    301  St.  James  Street 

364  BROADWAY,  NEW  YORK. 

Manufactured    by    ROSENWALD    BROTHERS 

PARIS  VIENNA  LONDON 

Largest  Manufacturers  of  Human  Hair  Nets  in  the  World. 
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(jftiniJUd) 


TORONTO 


New  Wash  Goods 

4  Ranges  of  Floral  Organdie  Muslins 

The    very    latest    and  choicest  goods  in  the   market — 
to  retail  at  12^,  20,  25  cts. 

Spotted  Mousseline-de-Soie 

Assorted     colors,     very     light     silk     warp     texture — to 
retail  at  35  cts. 

7  Ranges  Embroidered  Linen  Batistes 

Worked  spots,  very  effective — to  retail  at  12/£  and  15  cts. 

Fancy  Dress  Ginghams 

In  Domestic  and  Scotch   makes,   a  large  variety  at  old 
values — to  retail  from  10  to  25  cts. 

32-in.  Superfine  Prints 

A  large    variety   in   Light   Grounds,   Reds,    Blacks  and 
Indigoes — to  retail  at  123^  cts. 

White  Ducks  and  Piques  -to  retail  from  \2%  to  25  cts. 

White  DreSS   Linen — to  retail  from  15  to  75  cts. 
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MAINLY    ABOUT    OURSELVES 

Editorial    Confidences    of    Interest    to    Subscribers    and    Advertisers. 


IN  this  issue  of  The  Review,  Easter  plans  and  Easter 
goods  arc  given  especial  prominence,  in  order  that 
our  subscribers  when  giving  the  last  call  to  their 
customers  may  be  fully  informed  of  the  decided 
fashion  changes  and  the  latest  plans  for  securing 
the  bulk  of  the  trade. 

Enlarged  space  is  given  the  Men's  Furnisher  section, 
as  it  is  often  found  a  weaK  spot  in  many  dry  goods 
stores.  The  fact  that  this  department  is  not  right  is  ap- 
parent by  the  customer's  absence.  If  it  is  a  weak  spot 
and  run  in  a  go-as-you-please  manner,  hints  for  strength- 
ening may  be  obtained  in  this  section  from  month  to 
month.  We  are  using  the  colored  cover  to  insure  close 
attention. 

We  are  often  at  a  loss  to  know  whether  we  fully  meet 
the  practical  requirements  of  our  subscribers  in  such  de- 
partments as  Window  and  Interior  Display,  Store  Ac- 
counting and  Good  Advertising.  Any  troubles  encounter- 
ed in  the  routine  of  business  will  receive  skilled  attention, 
if  submitted.  In  the  past  thirty  years  retail  methods 
have  been  revolutionized  and  the  ordinary  business  estab- 
lishments of  to-day  at  that  time  were  not  dreamed  of. 
Palatial  city  stores  and  splendid  establishments  in  small 
towns  are  evidence  of  the  remarkable  advance  in  retail 
dry  goods  methods.  AH  this  has  not  been  entirely  on  the 
surface,  as  systems  invisible  to  the  naked  eye  play  a 
strong  part.  It  is  our  aim  to  meet  the  increased  demand 
for  information  along  practical  business  lines  and  for  suc- 
ceeding issues  we  have  planned  many  helpful  articles  of 
this  nature.  There  are  always  laggards  in  the  field  that 
we  wish  to  stimulate. 


CHATTING  recently  with  an  influential  retailer  re- 
garding the  announcements  of  jobbers  in  the  adver- 
tising columns  of  The  Review,  he  laid  stress  upon 
the  impression  created  regarding  certain  firms  after  laying 
down  The  Review.  Almost  unconsciously  a  feeling  was 
engendered  that  such  firms  must  be  both  progressive  and 
aggressive.  A  favorable  atmosphere  was  created  which 
gathered  headway  with  leaps  and  bounds  as  the  months 
rolled  by.  It  was  a  distinct  pleasure  to  have  our  views 
corroborated,  as  it  is  cumulative  results  which  we  feel 
our  advertisers  mostly  obtain. 

To  our  advertisers  we  unhesitatingly  say  nothing  is 
more  effective  than  trade  advertising  to  make  success 
known  and  keep  one's  grand  achievements  before  the  retail 
buying  public.  On  the  other  hand,  the  maxim  that  nothing 
succeeds  like  success  can  be  made  to  read  truly  that  no- 
thing succeeds  like  the  appearance  of  success,  and  it  is 
judicious  publicity  which  promotes  this  idea.  These  out- 
ward manifestations  of  the  inward  workings  of  a  firm 
gradually  mold  the  opinion  of  retailers  regarding  the  mer- 
its of  that  house. 


TRADE-MARK  advertising  is  one  of  the  greatest  mod- 
ern gifts   which   advertising  has   afforded.      Various 
opinions  among  retailers  and  jobbers  exist  about  the 
desirability  of  pushing  such  lines,  but  the  mere  fact  that 
a   trade-marked   and   thus   known  article  must  be  at  once 
classed    as    good,    bad     or     indifferent,    and    asked    for    or 


spurned  accordingly,  is  the  best  criterion  of  a  manufac- 
burer's  honesty.  Nowadays  in  many  lines  branded  goods 
are  recognized  as  police  protection  to  the  public  and  re- 
tailer alike  and  continued  advertising  of  these  lines  is  al- 
most sworn  evidence  that  the  goods  have  been  tried  and 
not  found  wanting.  The  retailer  is  king  of  his  business 
and  the  increased  lines  of  branded  goods  on  his  shelves  is 
proof  of  his  faith  in  the  trade-mark  idea. 

In  this  connection  a  jobber  tells  us  an  incident  which 
may  cause  some  of  the  traveling  fraternity  to  blush.  Sales 
of  a  certain  line  of  working  shirts  proved  phenomenal, 
and  increased  the  aggregate  of  that  department  immense- 
ly. The  jobber  was  curious  and  wrote  several  of  his  men 
asking  for  an  explanation.  With  becoming  modesty  one 
and  all  replied  that  their  efforts  had  been  concentrated  on 
the  line,  and  incidentally  they  had  all  been  working  hard- 
er. Rather  sharply,  our  jobbing  house  asked  why  these 
efforts  had  not  been  made  sooner. 

There  are  two  points  we  cannot  refrain  from  making 
from  this  incident.  _  Firstly,  as  the  travelers  said,  they 
unconsciously  push  branded  articles,  but  above  all,  second- 
ly,  retailers  ask  for   these  lines. 

Short  &  Co.,  Montreal,  the  Japanese  house,  inform  us 
of  a  Halifax  visitor,  who  was  so  impressed  with  one  of 
their  recent  ads.  in  The  Review  that  a  call  resulted  when 
he  was  in  the  market.  The  opening  order  was  large 
enough  in  itself  to  defray  their  advertising  appropriation 
for  a  veai. 


WE  feel  justly  proud  of  our  classified  advertising  de- 
partment, which  has  proved  of  immense  service  to 
new  ventures  in  the  dry  goods  field  and  is  always 
of  convenient  reference  to  every  merchant.  This  depart- 
ment systematically  arranges  the  main  departments  in  a 
dry  goods  store  and  gives  a  ready  list  of  firms  dealing  in 
these  lines.    It   may  be  of  interest  to  you.    Who  knows? 


THE  standing  of  a  trade  paper  with  the  retail  division 
is    of    the    utmost    importance   to    the    firm    that    is 
considering  the  placing  of  an  advertising  appropria- 
tion.    The   following   letter    from    the   manager   of   a    pro- 
gressive   store   needs    no    further   comment    from    The    Re- 
view.    It   speaks  for  itself  ■ 

"One  of  Hamilton's  successful  drv  goods  estab- 
lishments is  that  of  Davis  &  Co.,  and  genial  Mr. 
Davis  and  his  store  are  well  known  among  other 
John  street  establishments  and  in  other  parts  of 
the  city.  Mr.  Davis  is  one  of  these  loyal  Cana- 
dians who  decided  that  Canada  was  good  enough 
for  him.  He  has  had  many  tempting  offers  to  lure 
him  away,  other  members  of  his  family  being  in  all 
parts  of  the  world.  His  faith  in  the  possibilities 
of  his  native  city  is  largely  due  to  the  success  he 
has  obtained. 

"He  has  just  lately  enlarged  his  store,  which 
was  necessary  owing  to  his  increasing  business, 
and  he  is  only  a  feAv  blocks  from  Hamilton's  de- 
partment stores.  He  enjoys  a  first-class  trade  and 
is  able  at  all  times  to  compete  with  any  of  them 
in  price  and  quality. 

"He  has  been  a  subscriber  to  The  Drv  Goods 
Review  for  the  past  ten  years  and  looks  for  its 
arrival  every  month  with  pleasure." 
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Bolero  still  in  favoi — Fancy 
woolens  for  out-door  c  ostumes 
—  In  wash  good*,  a  natural 
colored  canvas  to  be  worn — 
Interesting  sKetcHes. 


11  Rue  Belidor,  Paris,  March,  15,  1906. 

AFTER   a   survey    of   new    materials    and   models 
one  is   left  with   the  impression  that   there  is 
nothing  very  striking  in   the  way  of  novelty, 
which  is  accounted  for  by  the  fact  that  most 
of   the  changes   are   in  details   rather   than   in 
the   "tout  ensemble."    The  bolero  is  again   very  much  in 
favor,  but  now  it  is  short  and  round  at  the  waist,  stand- 
ing slightly  from   the  figure.     Skirts  are  either  very  long 


Fig.  2  — Bolero  of  blue  serge,  trimmed 
velvet  and  moire. 


or  quite  round  and  rather  shorter  than  the  "rase-terre" 
length  of  last  Summer.  The  corselet  skirt,  which  is  car- 
ried up  to  the  height  of  the  top  of  a  Swiss  belt,  if  one 
were  being  worn,  is  extremely  popular  and  not  quite  so 
trying  to  the  figure  as  a  Princess  gown. 


Many  Empire  mantles  are  being  made,  although  these 
can  no  longer  count  as  a  novelty.  Some  of  the  new  mod- 
els remind  one  of  the  Macfarlane  with  wide  collar  and  long 
waist  ;  others  are  bizarre  in  form,  made  of  capes  with 
stole  effects  in  front,  but  in  all  cases  the  mantles  are  very 
full. 

Many  new  gowns  are  made  in  the  Directoire  style, 
which  defines  the  figure  more  than  the  Empire  and  has  a 
decided  waist  belt  much  lower  than  the  Empire  yoke. 


As  regards  material,  the  "mi-saison"  outdoor  cos- 
tumes are  being  made  in  fancy  woolens  with  a  vague,  in- 
distinct pattern,  and  blue  serge  ;  otherwise  everything 
seems  to  be  of  silk  or  voile  ;  sometimes  it  is  voile  trim- 
med with  silk.  A  soft  taffeta  of  white  ground  with  large 
bunches  of  delicate  toned  flowers  is  very  handsome.  Mar- 
riages of  moire  and  satin  and  "lampas"  with  velvety 
looking  insertions  are  also  quite  new.  A  great  number  of 
evening  gowns  are  made  of  "gaze"  very  soft  and  light, 
liberally  sprinkled  with  paillettes.  These  same  paillettes 
and  pearls  are  seen  on  mousselines  de  soie  also.     A  beau- 


tiful model  in  this  style  is  of  pale  pink  mousseline  with 
both  skirt  and  bodice  trimmed  with  white  pearls  and  a 
trellis  work  of  fine  gold  tinsel.  Another  model  in  voile 
Marquisette  of  a  soft  dove  color  has  the  lower  part  of 
the  skirt  trimmed  with  minute  vertical  pleats,  silk  straps 
and  silver  paillettes  ;  the  bolero  is  quite  short  and  the 
wide  draped  waist  belt  is  of  Sevres  blue  voile.  The  little 
vest  is  of  fine  linen  with  lace  insertions,  and  the  elbow 
sleeves  are  trimmed  with  the  same  lace. 

Lace  is  ruthlessly  dyed  to  harmonize  with  the  cos- 
tume, and  for  tailor-mades  special  buttons  more  or  less 
fantastic  are  used  to  give  a  distinctive  effect. 


In  washing  goods  a  certain  natural  colored  canvas, 
finely  woven,  resembling  a  dish  cloth  fabric,  promises  to 
be  very  much  worn,  and  black  and  white  with  the  entire 
scale  of  greys  will  be  the  colors  par  excellence. 


The  first  sketch  shows  a  Princess  gown  in  dove  grey, 
with  a  corselet  effect  given  by  means  of  innumerable  small 
tucks  carried  quite  round  the  waist,  with  the  exception  of 
a  narrow  apron  in  front  ;  the  same  tucks  are  repeated  on 
the  sleeves  ;  the  vest  and  collar  are  of,  white  tulle  with 
silver  paillettes. 

•  *  • 

No.  2  shows  one  of  the  new  short  boleros  and  the  top 


Fig.  1 — Dove  grey  voile,  showing 
I  corslet  effect  of^hand-sewn  tucks. 


part  of  a  corselet  skirt  in  dark  blue  serge.  This  is  also 
trimmed  with  small  tucks  and  wide  bands  of  dark  blue 
velvet.  The  insertion  is  of  black  moire  edged  black  velvet, 
while  black  silk  tassels  fall  from  front  of  the  revers. 

•  *  * 
No.    3    is   a   draped    Princess   gown    in   white  crepe   de 
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chine  showing  a  fully  draped  hodice.  The  decolte  is  fin- 
ished with  a  lace  band  and  the  lower  part  of  the  sleeves 
is, formed  of  alternate  bands  of  lace  and  gathers  of  crepe. 
The  hem  of  the  skirt  is  ornamented  with  large  embroider- 
ed bunches  of  softly  tinted  roses. 


Hat  forms  are  very  varied  and  range  from  minute 
toques  worn  on  loosely  arranged  hair  to  enormous  Direc- 
toire  hats  "empanachee  de  plumes."  Between  these  two 
exaggerations  are  many,  different  styles.  A  small,  boat- 
shaped,  dark  blue  straw  is  trimmed  with  two  bunches  of 
pink  roses  and  their  leaves,  one  being  placed  at  the  right- 
hand  side  towards  the  back  and  the  other  on  the  hair, 
slightly  to  the  left.  A  "cache-peign"  of  dark  blue  tulle 
raised  the  hat  at  the  back  and  left  side. 

A  small  round  hat  with  round  crown  is  made  of  black 
Chantilly  lace  over  white  tulle,  fully  gathered.  A  loose 
bow  of  pale  blue  ribbon  and  bunch  of  pink  roses  and  leaves 
forms  the  "cache-peign,"  while  an  end  of  the  blue  ribbon 
bow  is  taken  over  the  crown  at  the  back  and  another 
bow  is  formed  on  the  hat  towards  the  left  side.  The  pink 
roses  are  repeated  in  front. 


The  new  veils  and  falls  are  very  interesting  and  are 
made  in  spotted  and  plain  net  and  gauze,  very  wide  and 
long  and  in  many  colors  such  as  aubergine,  a  deep  red, 
very,  becoming  to  the  complexion,  shades  of  brown,  white 
with  brown  spots,  many  greys,  olive  green,  prune  shades 
and  even  peacock  green.  A  pale  blue  gauze  has  small 
black  spots  and  a  black  trellis  worked  border  with  narrow 
lace  insertion  between. 

Gauze  and  tulle  are  also  employed  to  good  effect  in 
the  long  "echarpes"  so  much  worn  for  indoor  and  evening 
wear  and  which  will  surely  be  much  used  this  Summer. 
These  are  fully  2£  metres  long  and  vary  in  width  from  50 
to  80  centimetres.  A  white  net  is  trimmed  with  a  small 
Empire  pattern  in  silver  paillettes,  each  bead  sewn  on 
separately.  Another  in  white  crepe  de  chine  has  a  border 
of  hand-painted  violets.  A  pale  pink  gauze  is  trimmed 
with  pompon  roses  in  raised  mousseline-de-soie,  the  stems 
in  green  ribbon  and  a  running  pattern  of  silver  paillettes 
between  the  bunches.  Several  models  are  showing  in  white 
net  with  raised  spots  simply  ornamented  with  a  narrow 
frill  taken  quite  round  and  joined  to  the  scarf  by  means  of 
a  narrow  entre-deux  or  lace. 


BACK  FROM  EUROPE. 

MR.  COSBIE,  Canadian  agent  for  Old  Bleach  and 
Liddell's  Gold  Medal  linens,  arrived  back  in  To- 
ronto in  time  to  meet  buyers  down  for  the  open- 
ings, fresh  from  a  couple  of  months'  trip  to  Europe — 
not  a  long  time  when  the  many  separate  manufacturing 
centres  that  he  has  to  visit  are  considered. 

London  was  his  headquarters  and,  of  course,  consid- 
erable time  was  spent  in  Ireland,  visiting  the  manufac- 
turers he  represents  there   and  renewing  old  friendships. 

Liddell's  have  supplied  him  with  a  number  of  excel- 
lent cuts  of  their  latest  designs  in  table  linens,  and  of 
some  of  their  exquisite  embroidered  bed  spreads  and  art 
linens.  Merchants  who  are  stocking  these  goods  should 
lose  no  time  in  getting  into  touch  with  Mr.  Cosbie,  as 
these  cuts  are  sure  to  be  in  great  demand  by  the  re- 
tail trade  for  use  in  preparing  advertising  matter.  Not- 
withstanding the  present  state  of  the  linen  market,  Mr. 
Cosbie  reports  that  the  firms  he  represents  are  in  a  po- 


sition to  promise  deliveries  within  a  reasonable  time, 
and  that  complaints  of  delay  will  be  as  few  in  the  future 
as  in  the  past  ;  this  holding  good  also  for  embroidered 
as  well  as  plain  linens. 

Nottingham,  Calais,  Paris  and  Lyons  all  received 
short  visits,  and  the  return  journey  was  made  by  way  of 
St.   Gall,  Plauen,  Berlin  and  Brussels. 

Mr.  Cosbie  is  such  a  large  importer  of  Brussels  lace 
he  made  a  longer  stay  in  that  city.  Among  the  many 
exquisite  samples  of  real  lace  he  brought  back  were  same 
lovely  chemisettes  and  sets  of  Venetian  point.  A  fine 
assortment  of  princesse  lace  and  a  small  one  of  Irish,  at 
astonishingly  low  prices,  are  amongst  the  spoils  of  the 
trip. 


METRIC  SYSTEM  STILL  FAR  OFF. 

A  correspondent  draws  attention  to  the  following-  clip- 
ping from  the  London  Times  of  Mai  ch  9,  1906,  containing 


)      A 


Fig.  'A — Princesse  Gown  of  crepe  de  chine. 


House  of  Commons  report,  March  8,  to  show  that  Great 
Britain  is  not  likely  to  adopt  the  metric  system  in  the  im- 
mediate future.  "In  reply  to  Mr.  Norman  (Wolverhamp- 
ton), Sir  H.  Campbell-Bannerman  said  he  could  make  no 
promise  for  the  passing  this  season  of  a  bill  to  make 
compulsory  after  a  lapse  of  two  years  the  use  of  the 
metric  system  of  weights  and  measures.  Such  a  bill,  if  it 
became  law,  would  necessarily  render  illegal  the  use  of 
existing  weights  and  measures,  and  he  did  not  think  there 
was  any  ground  for  anticipating  that  such  a  measure 
would  be  non-contentious.     (Hear,  hear)." 
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By   COUNTERMAN. 

Concentrate  on  the  Dress  Goods  Trade — The  Necessity  for  Honest  Dealing — Firm  and  Dignified  Treatment  of 

Troublesome  Customers — Handling  the  Selling  Force. 


WITH  April  upon  you  it  is  "now  or  never" 
with  the  dress  goods  stock,  both  colored 
and  black.  During  early  April  these 
should  be  freely  and  energetically  pushed. 

If    it   looks   as    if   you   bought    too   freely 

(these  goods  are  so  difficult  to  handle  successfully)  take 
some  means  to  concentrate  all  your  forces  upon  them.  A 
trifling  and  judiciously  arranged  selling  competition,  a 
percentage  offered  to  all  your  assistants  on  every  dress 
they  sell  by  their  own  outside  personal  solicitation,  a 
small  prize  offered  for  the  largest  yard  records  in  the 
stock,  or  upon  a  special  line  of  goods,  will  doubtless  act 
as  a  sufficient  stimulus  •  to  your  salespeople,  and  your 
stock  will  soon  show  it.  Indeed,  it  is  well  to  present 
something  to  your  salespeople  every  Monday  morning  as 
an  inducement  to  exertion  and  a  stimulus  to  ambition— 
a  son.ething  over  and  above  the  regular  weekly  dole, 
which  will  make  them  for  their  own  benefit  alive  to  the 
possibilities  which  arc  latent  in  almost  every  selling  op- 
portunjty.  It  is  not  easy  to  say  what  these  should  be. 
Circumstances  are  so  different  in  different  towns,  but 
prizes  of  some  sort  to  be  gained  by  energetic  and  pains- 
taking effort  embody  the  principle  of  what  is  meant,  and 
are  suve  means  to  an  end. 

Uo  not  lower  the  standard  of  your  trade  to  the  level 
of  firms  who  are  always  undercutting  prices. .'  This  is  a 
cut-throat  policy  and  utterly  unworthy  of  a  modern  mer- 
chant. If  a  firm  in  your  vicinity  desires  to  sell  goods 
without  profit  do  not  attempt  to  compete  with  it,  but 
quit    keeping  the  goods.     Price  warring  is   ridiculous. 

Be  Honest  With  Your  Trade. 
Many  houses  at  this  time  of  year  hold  annual  sales  of 
dressmakers'  supplies  and  smallwares,  at  which  they  sell 
a  few  lines  at  less  than  cost,  just  to  attract,  and  in  other 
instances  either  sell  "seconds"  as  "perfects,"  which  is 
dishon.-st,  or  advertise  false  figures  upon  "firsts,"  which 
is  just  as  bad.  Now,  of  what  use  is  this  practice'.'  It  is 
simply  ruining  your  "daily  bread"  trade.  Suppose  you  do 
sell  spool  cotton  marked  100  metres  but  measuring  less 
than  7  5  yards,  at  19c.  per  dozen  ?  What  have  you  done 
beyond  giving  your  store  a  black  eye  ?  It  is  by  just  such 
methods  that  many  otherwise  reputable  houses  make  for 
themselves  that  dubious  reputation  expressed  in  the  words 
"Well,  yes,  it  may  be  a  good  store,  but  the  trouble  is 
you  never  can  rely  upon  what  they  sa>."  When  you  sell 
spools,  sell  full  spools,  not  fool  spools.  It  wears  best 
and  lasts  longest. 

About  Offending  Customers. 
It  is  poor  policy  for  any  business  house  to  let  cus- 
tomers have  too  much  of  their  own  wa\  for  fear  of  offend- 
ing th;m.  Some  customers  are  very  grasping  of  advan- 
tages und  demand  outrageous  favors  under  threats  "never 
to  come  into  your  store  again,"  seeming  to  think  they 
could  ruin  your  prosperity  by  withdrawing  their  trade. 
This  kind  of  thing  must  be  condoned  to  a  limited  extent, 
but   it    is  well    to  let   customers   feel    that    they   cannot    use 


you  ju  it  as  they  like.  A  dressmaker,  for  instance,  who 
has  been  using  from  a  length  of  costly  ribbon,  returns  the 
balance  of  the  bolt  so  creased  as  to  be  unfit  for  sale  ;  a 
lady  buys  a  dress  length  and  wants  to  return  it  three,  six, 
or  even  twelve  months  after  ;  or  a  pair  of  kid  gloves,  if 
the  color  be  not  right,  after  having  worn  them  at  church 
the  previous  Sunday.  We  have  seen  a  lady  take  home,  an 
opera  cloak  on  approval,  wear  it  to  an  opera  and  return 
it  the  next  day. 

All  such  doings  and  requests  are  outrageous,  and  a 
wide  awake  house  has  no  need  to  submit  to  them.  In- 
deed, the  best  way  to  make  your  customers  respect  you 
and  treat  your  salespeople  and  goods  reasonably  is  to 
stand  up  dignifiedly,  but  courteously,   for  vour  own  rights. 

Latitude  Allowed  Clerks. 

Some  of  your  clerks,  especially  the  older  ones,  have 
ioo  much  freedom  and  are  frequently  found  chatting  in 
other  departments.  You  have  overlooked  this  matter  too 
long.  It  must  be  stopped.  The  store  is  no  place  for  argu- 
ments and  conversations  about  the  latest  hockey  match, 
(lirtation,  and  date-making.  "Sit  down  upon  it  hard"  ; 
it  is  costing  you  good  money  and  is  a  bad  example  to 
the   younger  hands. 

Time  and  work  are  money,  and  are  your  property  in 
business   hours. 

If  these  people  will  not  heed  either  your  word  or  your 
representative,  you  must   act  summarily. 

If  you  yourself  are  in  the  habit  of  laughing  and  loung- 
ing with  your  help  during  business  hours,  at  certain  places 
or  departments,  stop  it.  As  long  as  you  do  it  a  bad 
example  is  before  your  help. 

In  business,  be  at  business  ;  in  pleasure,  at  pleasure  ; 
always  in  earnest  at  either,  but  the  store  is  no  place 
for    both. 

Nationality  of  Clerks. 

Nationality  is  a  most  profitable  thing  for  a  retailer  to 
study  in  his  choice  of  clerks,  both  male  and  female.  If 
vour  store  is  in  a  good-sized  town  it  might  be  well  for 
you  to  calculate  the  percentage  of  Galicians,  Swedes, 
French,  German,  etc.,  of  the  population  and  try  in  some 
way  to  make  your  clerical  force  a  pro  rata  representation 
of  thefce  various  elements.  With  the  English  speaking  this 
is,  of  course,  not  of  so  much  importance  as  with  the 
foreign.  Foreigners  are  conservative  to  a  degree,  and  a 
large  amount  of  patronage,  and  excellent  paying  patron- 
age, too,  is  sure  to  follow  the  employment  of  a  fair  num- 
ber of  these  clerks  in  your  store.  In  Canadian  towns  like 
Chatham  and  Penetanguishene,  French  clerks  are  a  neces- 
sity and  are  provided.  In  Berlin,  Waterloo,  and  vicinity 
German  is  a  necessity,  but  in  many  other  places  provision 
should  be  made  for  those  who  are  either  unable  or  un- 
willing to  speak  English. 

A  sign  in  your  window  giving  names  of  foreign  people 
in  your  employ  with  their  nationality,  and  a  photo  of 
them   in  a  frame  displayed   in  a  conspicuous    place  outside 
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GOOD  GOODS 

Good  Goods  are  always  the  cheapest.  To  buy  Good 
Goods,  is  to  buy  business  success.  To  sell  Good  Goods, 
is  to  win  trade  and  keep  it.  Merchants  dealing  with 
our  departments  are  positively  assured  of  Good 
Goods  at  right  prices. 


WHITE  GOODS 

Plain  Organdies,  India  Linens, 

Nainsooks,  Victoria  Lawns, 

Mulls,    Sheer    Dress    Muslins    and     Book 

Muslins, 
Full    Range    of   Fancies  in  White  Wash 

Goods  and  in  Swiss   Spot  and  Sprig 

Muslins. 

DRESS  GOODS 

Mohairs  and  Lustres  in  Plains  and  Fancies, 
Full  Range  of  Shades  in  Cashmeres, 
Satin  Cloths,  Nuns  Veilings  and  Serges, 
Silk    Warps    in     Crepolines,      Eoliennes, 

Henriettas  and  Ottomans, 
Light  Weight  Novelties  in  Fancy  Voiles, 
Fancy    Tweeds,    etc.,  Check  and    Striped 

effects, 
Complete  Range  of  Venetians  and  Broad- 
cloths, 
Exceptionally  Fine  Showing  of  Rainproof 
Cloths  in  Coverts  and  Cravenettes. 

SILKS 

Chiffon  Taffetas  in  black  and  colors, 
Exclusive   ranges    in    Silk    Taffetas,    and 

neat     unobtrusive       Fancy     Taffetas 

for  Shirtwaist  Suits. 

RIBBONS  AND 

FANCY  GOODS 

Full    Stock    Black    and   Colored    Taffetas 

and  Baby  Ribbons, 
Frillings  in  Black,  White  and  Colors, 
Side     and      Back      Combs,      Plain      and 

Trimmed, 
Full  line  of  Smallwares, 
Large  range  of  Handkerchiefs, 
Special  values    in    Linen    Handkerchiefs, 

Silk  and  Muslin  Blouses. 


LINENS 

Crash  and  Huck  Towellings, 

GIhss  Towellings, 

Striped  and  White  Terry  Towellings, 

Full  Range  Table   Linens,    Bleached  and 

Unbleached, 
Table    Cloths    and    Napkins,     Plain    and 

Hemstitched, 
Towels,  Plain  and  Turkish. 

COTTONS 

Full  Range  Prints  and  Muslins, 
Wash  Goods  and  Wrapperettes, 
Linings,  Sateens,  Art  Muslins, 
Art  Sateens,    Cretonnes. 

STAPLES 

Grey  and  White  Cottons,  Sheetings, 
Pillow  Cottons,  Flannelettes,  Shakers, 
Domets,  Shirtings,  Tickings,  Cottonades, 
Flannelette  Blankets,  Overalls,  Smocks. 

GLOVES,  HOSIERY, 

UNDERWEAR 

Complete  Stock  of  Lisle,  Taffeta  and  Silk 
Gloves  in  Plains  and  Fancies,  with  or 
without  Dome. 

Full  Range  of  Evening  Gloves  (all  gloves 
in  %  doz.  boxes,  solid  sizes). 

All  Leading  Lines  ot  Spring  Hosiery  in 
Plain  Cottons,  Lisle  Threads,  Open 
Work,  Silks,  Embroideries  and  Mer- 
cerized. 

Novelties  in  Fancy  Dots,  Stripes  and 
Checks,  all  Colors.  Popular  priced 
lines   in  White. 

Unrivalled  Range  of  Ladies'  Vests  in 
Cottons,  Mercerized  Cottons, Silks  and 
Wools. 


WRITE    FOR    SAMPLES 

Letter  Orders  receive  special  and  prompt  attention. 


Brophy-Cains,  Limited  - 

WHOLESALE    DRY    GOODS 
QUICK  SHIPPERS  MONTREAL 
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or  inside  your  window,  as  the  case  may,  be,  is  an  excellent 
idea  and  pays  well. 

Uncertainty, 

Not  to  be  certain  of  one's  position  is  most  destructive 
of  good  effort  and  honest,  conscientious  attention  to  busi- 
ness on  the  part  of  the  majority  of  employes.  The  lack  of 
the  pat  on  the  back  is  enough  to  take  the  spirit  out  of 
some  who  only  need  just  that  incentive  to  double  their 
sales.  How  many  excellent  salespeople  and  other  em- 
ployes have  lost  heart  through  the  belief  that  the  house 
neither  knew  nor  cared  how  they  fared  ? 

The  interposition  of  martinet  managers,  hard  working 
rules,  indifferent,  ignorant  and  flinty  methods  which  only 
sought  to  sell  so  much  goods  at  so  much  expense,  and  did 
not  aim  to  build  up  a  sales  force  which  belonged  to  the 
house  and  which  was  interested  in  its  future,  have  pre- 
vented   the   greater   success   of  innumerable   concerns. 

Jealousy  and  envy  may  often  lose  for  a  house  its  best 
help,  its  best  brains  and  its  best  success.  The  shallow, 
make-believe  individual  who  is  unable  to  sell  goods,  to 
manage  departments,  or  to  advance  the  real  welfare  of  the 
house  has  sufficient  shrewdness  to  install  himself  in  the 
good  graces  of  the  proprietors  and  put  himself  over  the 
heads  of  many  infinitely  his  superiors.  Too  many  heads 
of  houses  listen  to  such  mischievous  and  criminal  advisers, 
and  in  their  disposition  to  shirk  their  duties  of  watching 
and  studying  each  individual  member  of  their  force,  turn 
their  innocent  and  well-meaning  help  over  to  the  tender  (?) 
mercies  of  just  such  scoundrels.  Managers  or  head  sales- 
men of  this  description  immediately  seek  to  install  them- 
selves permanently  in  their  positions  by  surrounding  them- 
selves with  a  loyal  and  similarly  minded  class  in  each  de- 
partment. The  machine  is  renewed  on  the  basis  of  sup- 
porting the  management  rather  than  the  house.  Excellent 
help,  first-class  salespeople,  and  all  others  standing  in  the 
way  of  the  strengthening  of  this  organization  are.  quickly 
gotten  rid  of. 

Believe  in  Your  Help. 

There  is  a  good  way  to  handle  your  help  as  well  as 
your  merchandise.  Get  next  to  your  people.  Let  them 
feel  your  influence  in  every  point  of  the  work.  Let  them 
know  that  you  are  their  friend — not  by  talk,  but  by  act. 
Share  their  fears  ;  inspire  them  with  hope.  Let  them 
know  that  you  believe  in  them  ;  ask  their  opinions,  and 
when  they  are  better  than  your  own,  act  upon  them.  We 
have  just  been  reading  of  a  house  that  pays  $1  each  for 
ideas  when  accepted,  and  they  have  already  accepted  120 
at  that  price. 

How  much  latent  help  are  YOU  missing  ? 

Put  your  best  nature  into  your  business.  Be  liberal, 
be  broad.  Be  kindly,  vigorous,  energetic,  prompt  and  cer- 
tain in  all  your  movements,  especially  as  regards  those 
about  you.  Look  into  their  work  with  the  eve  of  a  friend- 
ly critic,  not  with  that  of  a  fault-finding  tyrant.  Do  not 
make  your  office  a  bar  of  justice  of  which  you  are  the 
prejudiced  and  unjust  magistrate.  Don't  take  advantage 
of  your  position  to  bring  your  faulty  employes  trembling 
before  you  for  fear  their  source  of  bread-winning  may  be 
reduced.  Neither  be  unjust  yourself  nor  permit  those 
about  you  to  treat  your  help  in  any  but  the  fairest  and 
broadest  manner.  Never  permit  the  employes  to  over- 
work themselves  unless  the  conditions  demand  it  and 
there  *<s  no  escape. 

Don't  try  to  see  how  cheaply  you  can  get  your  work 
done.  Give  living  wages,  and  better  when  you  can  afford 
to  do  so,  and  do  not  encourage  grinding  management. 

Discipline. 
Have    rules.     Keep   your    store    running   as    nearly   on 
schedule   time   and   as   like   clockwork   as   possible.      Vary 


this  schedule  with  the  calendar,  shortening  the  hours 
when  possible,  open  later  in  the  Winter  and  close  earlier 
in  Summer.  Teach  your  trade  that  your  help  is  human 
and  must  have  air  and  sunshine,  even  on  week  days.  Let 
hours  for  meals  be  strictly  laid  out  ;  have  decent  and 
cleanly  retiring  rooms  for  vour  help  and  show  them  that 
you  have  respect  for  their  energies  on  your  behalf.  Have 
rules  for  everything  and  enforce  them  rigidly  ;  but  first 
be  sure  that  they  are  not  too  stringent  and  unreason- 
able. The  written  law  of  the  dry  goods  store  should  be 
as  unimpeachable  as  is  the  code  of  legal  procedure.  So 
clean-cut,  clear  and  fair  should  every  rule  be  that  no  ex- 
ception can  be  taken  to  any  of  its   phases. 

Drill  Employes. 

Employes  should  be  coached,  drilled  and  educated  as  a 
trained  body  to  the  work  of  the  various  departments  of 
the  store.  They  should  be  taught  to  sell  goods,  to  study 
the  customers,  the  care  of  stock,  to  use  tact,  to  repress 
their  own  feelings  and  ideas,  and  to  guard  against  tempta- 
tions and  discouragements,  all  the  time  keeping  their  eyes 
well  open  to  the  opportunities  of  the  department  and  the 
store.  They  should  hear  and  see  everything  and  speak 
little. 

They  should  study  their  goods  and  understand  the 
origin,  quality,  good  points,  talking  points  and  style  of 
every  article,  new  and  old,  in  their  respective  depart- 
ments. 

Conference  and  Confidence. 

Conferences  between  the  heads  of  houses  and  their  em- 
ployes beget  a  true  understanding.  They  learn  through 
mutual  dependence  upon  each  other  and  feel  a  growing 
confidence  which  is  not  present  in  houses  conducted  on 
other  principles.  The  heads  should  come  in  contact  with 
the  underlings.  The  salesman,  however  lowly  a  position 
he  may  occupy,  can  work  far  better  when  he  realizes  that 
earnestness  is  appreciated  and  understood  by  the  head  of 
the  house.  Even  the  little  cash  boy  or  girl  brightens  up 
when  they  feel  that  the  eye  of  the  firm  is  upon  them  and 
that  their  value  is  perfectly  appreciated  and  taken  into 
the  consideration  of  the  future  work  of  the  house.  There 
is  an  inspiration  to  work  harder  under  such  conditions. 
No  longer  does  an  empfoye  remain  in  doubt  as  to  his  or 
her  true  position. 

Injustice. 

The  disposition  of  employers  to  listen  to  mischievous 
and  unkind  remarks  about  some  of  their  help— passing  by, 
possibly,  those  who  do  not  attract  them  and  in  this  way 
putting  the  wrong  kind  over  the  right  kind — is  also  very 
unprofitable  and  unjust.  Money  considerations  are  onlv  a 
part  of  what  is  due  as  remuneration  for  hard  work  and 
loyalty.  The  kind  word,  the  considerate  overlooking  of 
faults,  the  disposition  to  assist,  to  help  and  to  assure, 
are  certainly  part  of  that  which  is  due  every  conscientious 
employe.  These  not  only  represent  money,  but  they  mean 
more  than  that — an  insurance  of  safetv,  freedom  from  un- 
just persecutions,  and  from  the  many  unfortunate  imagin- 
ings which  will  creep  into  the  minds  of  even  the  hardest 
workers  at  times. 

People  worry,  especially  those  who  have  their  minds 
continuously  on  their  business.  The  busy  employe  has  no 
time  to  devote  to  bickerings  and  conspiracies  that  fill  too 
many  establishments.  He  has  neither  time  nor  inclination 
to  stand  in  with  the  heads  of  departments  and  make  him- 
self solid  with  those  just  above  him.  Feeling  keenly  the 
necessity  of  tact,  which  always  puts  the  sycophant  on  the 
right  side  of  things,  the  conscientious  employe  needs  some 
evidence  from  the  head  of  the  house  that  he  is  well 
thought  of,  despite  his  failure  to  play  toady  and  take  part 
in   house   politics. 
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SPECIAL  NO.  1. 

SPECIAL  NO.  2. 

Embroideries 

Curtain  Nets 

Lot  112    7  cents 

Sash  Nets 

Box  lots   30   ends 

Scrims 

assorted    wide    anc 

[ 

10  cents. 

narrow.     This  is  a 

, 

White  and  Ecru. 

snap. 

200   ends  to  clear. 

John  Knox  Company 

LIMITED 

. 

WHOLESALE  DRY  GOODS, 

SMALLWARES 

AND 

GENTS'  FURNISHINGS 

HAMILTON,    -    ONT. 

SPECIAL  NO.  3. 

SPECIAL  NO.  4. 

American  Black- 

500  doz. 

hide  Shirtings. 

• 

Ladies'  Vests, 

250  Pieces. 

Seconds,  to  clear  at 

20  Patterns 

$1  per  doz. 

Send   for  Samples 

They  are  a  good  lot 

Specials  in  American  Muslins 

28  in.  Melusine                 -       -       13£c. 

Black — Navy — Green 

29  in.  Black  and  White  Organdie,  11£0. 

28  in.  Organdie  de  Paris  -       -         10c. 

50  Floral  Patterns. 

30  in.  Batiste    -                                10c 

Black  and  White,  Blue  and  White, 

and  Fancies. 

s 

amples  of  above  sent  on  application. 

We  have  a 

i  few  bales  heavy  36  inch  Grey  Cotton,  worth 

9c,  which 

we   are   cl« 

taring   at   8c.      If  interested,  ask   us   to   submil 

t   samples. 
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GOOD   ADVERTISING 

The  Cditor  of  tHis   Department    "will  Answer  Questions    on.    Advertising    and    will 
Criticize  Advertisements  which  may  be  Submitted  to  Him 


Time  for  Catchy  Advertising  of  Man's  Wear — The  Black  Hand  Scheme — Samples  of  Advertising  fror 

Various    Merchants  Criticized. 


SPRING  PUBLICITY. 

JUST  now  the  drygoodsman  can  run  a  catchy  line  of 
advertising-  on  men's  needs.  The  Spring-  tie,  hat  and 
g-loves  have,  in  many  cases,  not  been  purchased  yet, 
and  the  merchant  who  advertises  in  an  appealing  way 
will  get  most  of  the  business. 

To  make  your  advertising  direct  it  might  be  well  to 
divide  a  good-sized  space  into  three  or  four  fair-sized 
advertisements,  inserted  in  different  parts  of  the  paper. 

This  would  mean  that  an  advertisement  on  ties 
would  "hit  out"  on  that  topic  solely,  and,  being  easily 
read,   would  be  quickly   understood. 

The  man,  perhaps,  scanning  for  tie  publicity  would 
not  have  to  wade  through  talks  on  dress  goods,  etc.,  to 
find  the   desired  information. 

The  same  could  be  said  of  the  woman  and  millinery 
matters,   the  young  girls   and  ribbons. 

If  in  the  duration  of  a  week  or  two  you  do  not  find 
it  necessary  to  change  the  subject  of  your  advertise- 
ments, be  sure  you  change  the 'wording.  Make  a  "fresh" 
appeal  each  time. 

Unless  your  illustrations  tell  something  do  not  use 
them.      Space  is   too   valuable  to  be  merely   "filled   up." 


"DARK"  ADVERTISING. 

Receipt  of  "Black  Hand"  letters  by  members  of  the 
House  of  Representatives,  Washington,  has  almost  caus- 
ed nervous  prostration  among  some  of  them.  Members 
received  postal  cards  on  which  there  was  a  drawing  of  a 
black  hand.  Beneath  the  hand  was  the  warning,  "Only 
four  days  more." 

Members  began  to  ransack  their  brains  for  the  cause 
of  the  enmity  of  the  "Black  Hand."  Two  days  after 
the  first  warning  a  second  came,  the  same  black  hand 
and  the  ominous  words.  "You  have  only  two  days 
more."     Next  day  it  was  "one  day  more." 

The  postal  cards  were  received  inscribed  in  red  ink  : 
"No  more  black  hands.     Use  soap." 

Members  of  Congress  believe  this  particular  method 
of  advertising  should  be  abolished  by  law. 

In  Boston  a  detail  of  police  is  guarding  day  and 
night  the  Brookline  home  of  P.  R.  Warren,  a  publisher, 
and  his  family  is  in  a  state  of  terror  because  a  series  of 
"Black  Hand"  letters  were  received  from  Portland, 
Ore.,  one  day  recently — one  in  each  mail. 

Similar  postal  cards  have  been  received  by  candy 
dealers  all  over  the  country,  all  mailed  from  Portland, 
Ore.,  and  it  is  believed  that  they  are  merely  advertise- 
ments sent  out  by  a  concern  announcing  the  coming  of 
their  agent. 

THE  LUCKY  THIRTEEN. 

Some  first-class  specimens  of  newspaper  advertising 
come  from  John  Laidlaw  &  Son,  Kingston,  Ont.,  the 
work  of  J.  R.  Aylsworth. 


There  are  thirteen  advertisements  in  all,  and  they 
represent  the  same  size  of  space — 225  lines,  2  columns 
wide. 

Laidlaw  s  advertisements  are  prepared  with  an  eye 
to  season — this  policy  is  carried  out  rigidly.  In  the 
thirteen  announcements  before  the  writer,  practically 
"everything"  is  advertised,  yet  the  advertisements  fol- 
low each  other  in  methodical  order,  not  one  being  a 
misfit. 

An  occasion  like  St.  Patrick's  Day  is  seized  upon  for 
announcing  a  special  sale  of  Irish  linens.  A  skirt  talk 
is  prefaced  by  comment  on  a  "scoop"  order  that  John 
Laidlaw   &  Co.    managed   to  get   in,   and  so  on. 


Style 


is  what  you  seek  in  tres.  Style 
is  what  you  will  find  at  my 
store,  and  with  it  variety. 

Suppose  you  call  and  see  my 
assortment  of 

Four-in-Hands 

—and— 

Ascots 

in  all  colors.  I'll  guarantee  you 
will  go  away  pleased. 

BEATON,  The  Furnisher 
Cayuga  St. 


Prices  are  always  in  evidence,  with  sufficient  white 
space  to  give  them  prominence.  A  good  "black  face"  is 
chosen  for  the  headings,  and  minute  details  are  made 
readable  by  a  generous  use  of  leads.  Ambiguous  rule 
divisions  are,  on  the  whole,  avoided,  and  there  are  no 
grotesque   cuts. 

An  examination  of  Laidlaw's  style  shows  that  in  the 
main  it  is  clear.  Arguments  are  adduced  with  due 
emphasis  and  features  are  always  worded  convincingly. 

But  in  one  or  two  of  the  advertisements  the  view- 
point is  that  of  the  manufacturer,  not  the  seller.  This 
is  an  error  that  many  retail  ad.  writers  make.  The  man 
who    sells   the   goods   doesn't   create   the   desire.      He   sup- 
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plies  it.  His  work  is  always  more  or  less  local,  and, 
therefore,  his  policy  should  be  particular,  not  general. 

The  fact  that  in  Spring  time  most  women  will  be 
interested  in  millinery  and  dress  goods  matters  is  con- 
ceded.    It  does  not  need  to  be  advertised. 

Where  advertisements  are  always  written  with  super- 
lative terms  there  is  bound  to  be  a  sameness,  but  in 
Laidlaw's  advertising  the  use  of  superlative  terms  ac- 
counts for  an  indistinct  statement  here  and  there — some- 
thing that  is  apt  to  confuse  the  reader. 

These  are  not  great  faults,  but  their  correction 
means  greater  effectiveness — more  value  for  expenditures 

Mr.  Aylsworth  is  to  be  complimented  on  his  design- 
ing ability,  the  facility  with  which  he  marshals  dry 
goods  technicalities,  and  his  orderliness.  Perhaps  the 
best  that  could  be  said  in  favor  of  the  last-named  virtue 
is  that  this  series  of  advertisements  is  the  neatest  ever 
sent  in  for  review. 

ASi  ELABORATE  CATALOGUE. 

Bell  &  McEachren,  Stayner,  Ont.,  for  the  Spring 
season  of  1906  issued  an  elaborate  curtain  catalogue  of 
thirty-six  pages.  These  enterprising  merchants  are  to 
be  congratulated  on  their  able  production. 

The  curtain  catalogue  rivals  many  issued  in  big 
cities,  both  from  the  standpoint  of  printing  and  make- 
up. Bell  &  McEachren  chose  a  supercalendered  paper  to 
give  their  illustrations  the  best  effect. 

To  further  enhance  the  value  each  line  of  curtains  is 
printed  on  a  separate  page,  thAback  being  blank.  The 
only  reading  matter  appears  on'the  inside  front  cover — 
a  "snappy,"   well-worded  introduction. 

A  commendable  point  about  Bell  &  McEachren's 
catalogue  is  the  system  of  pricing  with  the  pen.  This 
makes  the  message  appear  more  direct  and  obviates  the 
necessity  of  having  to  cross  out  printed  prices,  the  copy 
for  which  was  perhaps  sent  to  the  printer  months  before 
the  catalogue   appeared. 

Bell  &  McEachren  also  issue  an  attractive  line  of 
circulars  at  timely  periods.  The  specimens  sent  in  are 
first-class. 

LAWRENCE'S  FOLDER. 

For  the  last  half  dozen  years  G.  Lawrence  &  Co., 
Creemore,  Ont.,  have  issued  a  Spring  opening  folder.  A 
copy  of  the  1906  sheet  is  sent  in  for  criticism. 

The  front  page  has  a  photograph  of  Lawrence's 
store,  along  with  an  invitation  to  the  women  to  see  the 
display.  Page  No.  2  is  allotted  to  dress  fabrics,  and  the 
matter  is  clear-cut  and  sufficiently  explicit.  The  page  is 
completed  with  a  note  on  silks. 

Spring  jackets  and  tailored  skirts  are  brought  to  the 
attention  of  the  reader  on  page  3,  and  while  the  details 
are  not  so  copious  as  on  the  previous  page,  the  state- 
ments made  are  strong  and  to  the  point. 

Page  4  is  more  solid  than  the  others,  and  whitewear, 
corsets  and  corset  covers  are  commented  on  in  good 
style.  This  page  stands  alone  in  the  fact  that  it  is 
practically  the  only  page  where  prices  are  given. 

From  the  standpoint  of  presswork  Lawrence's  folder 
is  poor.  From  the  standpoint  of  a  Spring  announce- 
ment in  a  town  with  a  population  of  750  it  is  good. 

Perhaps  a  few  more  prices  might  have  been  given 
and  a  greater  range  of  goods  brought  into  the  announce- 
ment. But,  taken  altogether,  there  is  not  a  great  deal 
of  room  for  improvement. 
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Advertising  Novelties  and  Coat  Hangers 

FOR  WHOLESALERS  AND  RETAILERS 
HAT  BRUSHES,  Printed  with  Advertisement 

No.  1  quality.    15J,  12c.  ea.  h ;   :50,   11".   each  ;  £(,0,  lio.  toih;  HOC,  9.;c 
ea  h.    Sample    10c    lost]  aid. 

CLOTHES  BRUSHES,  with  Advertisement 

Good  qua'ity.    150.  17c.  each ;  2>0  16  •  e-ich  :  50",  l5'/2c   eech  ;  li  0 


each.     Km  r a  fine  qua  i  y— 1  >0,  2uc  each  ;  2"> ',  19c.  eaci 
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TURNED ARfivrlTT-J^QLv 
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17c 
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OPTIMA  JT.  SUNFLOWER. 
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YARD  STICKS 


We  can  supply  you  wiih  the  heft  qu-Vity  of  Srhot  1  Rulers 
and  Yard  tst.cks  for  advertising  purposes  at  the  fjll^w.ng 
prices : .  ,* 

No.  I  Rule'— N"h  t»  B  as  -nod.  J  in.  wide,  J  in.  Mick,  12  in.  long, 
priuted  lo  h  <ides.     F.OB    Toronto. 

Just  the  Thing  for  School  Advertising 

In500'otn  $1.00;  HO)  l<  te,  «f.5U;  2  0i  lot*,  SJI.OO;  .'000  lot*,  $2V00. 
No.  24  Ruler— White  Maple,  bevel  •  ilJia.  varnished,  a  me  dimen 
6iOLBa8.No    1.     I  rint  dOM  one  or  both  sides— jf  O. !!.  T0101.10. 

A  Fine,  Durable  Rule  ;  Splendid  Value 

In5r01ots$v0   ;100<los  $14.0u;  „0  olots,  §2:\<K  ;5.0j  lots.  $6f\0\ 

No.  t  Yard  8t<Ck  —  White  Br  swood.  The  >  est  of  its  kind  on  I  he 
m  r»et  for  advertising  puiposea  1J  in.  wide,  3  16  in.  thkk.  i.6  in.  long. 
F.O.B.  To  1  onto. 

Printed  on  both  sides. 

InrOllof,  $9  00;  10  0  lots,  $1  .00;  ?H0  lots.  $:8.0>;  50^0  Hts  $65.00. 
No.  I  Hardwood  Yard  8tlck— Same  ai  above,  White  Ma,  le, 
QaevJ.e.     F.O.l..    Toront  . 

Printed  on  both  sides. 

In  500  lots  $22.(0;  1  00  lets,  S40.(j0;  iOCO  I  Is  $70.10;  5"C0  'ots  $150.C0. 

SCRIBBLING  BOOK  AND  RULER  ADVERTISING 

Is  one  of  the  best  methods  that  the  progressive  merchant  can  adopt  to 
rea.h  the  homes  and  gain  the  gond-w  li  o  par  nt  and  child.  It  is 
especially  adapted  ss  a  medium  f  >r  those  who  sell  Clo'hing,  liry  Goads, 
Boots  and  Shoes,  Furniture,  or  Specialties  for  the  home.  » >^l™ 

The  CRANSTON  NOVELTY  CO. 

123  BAY  ST.,  TORONTO 

Send  fcr  complete  Catalogue. 


Do  You  Want  to  Buy 

A  BOILER,  ENGINE 
OR    MACHINERY? 

If  you  are  a  subscriber  of  Dry  Goods 
Review,  you  can  insert  a  notice  free  in 

CANADIAN  MACHINERY 


MONTREAL 


TORONTO 


Show  Cards 


Have  you  ever  realized  the  valuable  advertising  space  you 
have  in  your  show  window — that  you  can  talk  to  thousands  of 
passers-by  by  attractive  show  cards  and  price  tickets? 

We  invite  your  inspection  of  the  finest  line  ever  made  in 
Canada.     Suitable  for  ?ny  business. 

Our  72-page  Catalogue,  giving  illustrations,  is  free  to  all 
interested. 

The  Martel-Stewart  Co.    Limited 

Montreal,  Canada 
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FALL  DRESS  GOODS. 

VER  since  the  primary  market  for  Fall  dress 
goods  opened  prices  have  been  stiffening,  and 
foreign  buyers  interviewed  unanimously  state 
conditions  in  this  direction  have  gone  from 
bad  to  worse.  Early  in  the  year,  when  the 
French  and  English  manufacturers  showed,  through  their 
agents,  samples  to  Canadian  jobbers,  the  higher  level 
was  objected  to  most  strenuously,  but  notwithstanding 
the  strongest  pressure  no  weakening  occurred.  Buyers 
found  practically  every  line  of  desirable  materials  not 
only  higher  in  price,  but  showing  a  decided  tendency   to 


demand,  and  the  problem,  according  to  many,  is  not  so 
much  price  as  delivery. 

Prices  on  all  goods  ordered  out  for  Fall  are  unques- 
tionably high  and  will  stay  so.  The  reason  is  not  hard 
to  find  when  raw  material  conditions  are  investigated. 
The  primary  wool  market  remains  very  firm,  and  the  de- 
mand for  wool  practically  exceeds  the  production. 

Tweeds  are  highly  thought  of  for  the  popular  end  of 
the  trade.  Grey  is  largely  featured,  but  it  is  pretty  cer- 
tain that  grey  will  not  be  all  that  is  in  it,  but  that 
other  colors  will  have  more  than  a  look  in.  Mannish 
patterns  are  again  shown,  broken  checks,  etc.     One  '  big 


REtl 


further  advance,   and  the  difficulty  of  securing  good  lines 
at  popular  prices,  like  37^c,  was  more  than  apparent. 

Broadcloths  and  Venetians,  which  are  again  slated 
for  leaders  in  this  market,  average,  according  to  many 
reports,  fully  15  per  cent,  higher  than  one  year  ago,  not- 
withstanding the  tendency  to  use  lighter  weights  in  these 
fabrics.  The  ensuing  Fall  season  in  the  better  class  of 
goods  does  not  show  a  decided  change  in  materials  from 
such  Spring  favorites  as  Panamas,  serges  and  batiste 
cloth,  as  well  as  the  favorite  worsted  goods.  The  full 
force  of  the  advance  will,  as  a  consequence,  be  felt  when 
buying  has  commenced  next  month  on  practically  the 
same  fabrics  as  were  bought  for  Spring.  Worsted  dress 
goods  producers     have  difficulty   in  keeping  up   with  the 


firm  is  pushing  stripes,  but  at  present  checks  are  in  the 
ascendent.  Quiet  fancies  in  tartan  colorings,  but  not  in 
tartan  patterns,  are  put  out  by  the  Canadian  mills. 

Tweed  mantle   cloths,   chiefly     in     greys,   in   diagonal 
and     in     indistinct     checks,     are     shown.      Pile  fabrics, 
plushes,  etc.,  are  also  showing  for  the  Fall  trade. 
$ 

A   UNIQUE  MONTREAL    DISPLAY. 

MONTREAL    dress   goods    openings    last    month     vied 
with    one    another    in    novelty    and    attractiveness. 
Carsley's,  Hamilton's,   Ogi'vy's,  Morgan's  and  the 
Murphy  store  all  had  creditable  showings  enhanced  bv  in- 
genious  window  displays.     However,   the  palm  for  extent, 
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Cable  Address : 
"LAW,"  Bradford 
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These  goods  are  rolled  on  special  boards  and  stamped 

"Lawrus"  every  five  yards. 

FALL  SEASON   1906 

CHEVIOTS 


u 

0 
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In  all  the  latest  weaves,  including  our  West  of  England  | 

Cheviots  ,— < 

THE  ROYAL  SQUADRON  SERGE     ^ 
THE  DREADNAUGHT  SERGE        £ 

Unspottable  Finish 


<^aA/z^Jkc^ey!^f(^A^ 


in  plain  Coverts  and  new  styles 


Our  Mr.  Haley  will  be  at  the  Windsor  Hotel,  Montreal, 

April  and  May 


Law,  Russell  &  Co., 

Converters  of  British  Goods  united 

BRADFORD  and  LONDON. 
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The 


*Hag^jto^ 


is  good  merchandise  to  have  in  a  store. 

It's  easy  to  buy,  easy  to  sell  and  brings  the  seller  a  satisfying 
profit. 

If  a  Nazareth  Waist  goes  wrong  in  the  slightest  particular  we 
authorize  the  retailer  to  give  another  in  its  place — yes — give  two  if 
he  likes  and  do  it  cheerfully. 

We'll  back  him   up. 

We  couldn't  do  that  sort  of  thing  if  we  were  not  dealing  in  the 
safest  sort  of  goods. 


THESE 

CANADIAN  JOBBERS  AND  IMPORTERS 


Carry  complete  lines  of  the 


Jmrfj^g 


ST.   JOHN.    N  B. 

The  Vassie  Co.,  Ltd 

The  London  House  Wholesale 

Manchester,  Robertson  &  Allison 

WINNIPEG,    MAN. 
R.J.  Whitla&  Co. 
Greenshields  Western,  Ltd. 

HALIFAX.   N.S. 
W.  &  C.  Silver 

Smith  Brothers 


TORONTO 

John  Macdonald  &  Co. 
Beatty,  Kerr  &  Verner 
Burton,  Spence  &  Co.,    Limited 
W.  R.  Brock  Co.  (Ltd.) 
Gordon,  Mackay  &  Co. 

HAMILTON.    ONT. 

John  Knox  &  Co. 

VANCOUVER,    B.C. 

The  Gault  Bros.  Co. 


KINGSTON,   ONT. 

Macnee  &  Minnes 

LONDON,   ONT. 

R.  C.  Struthers  &.  Co. 
Robinson,  Little  &  Co. 

MONTREAL 

W.  R.  Brock  Co.  (Ltd.) 

Greenshields  Limited 
Hodgson,  Sumner  &  Co. 
A.  Racine  &  Co. 


When  you  get  THE    NAZARETH    WAIST    on      \  trade 

J  "  _i  MARK  I 

your  shelves  don't  stop  there.  (Rai^rel 

LET  YOUR    CUSTOMERS    KNOW    that    you 
have    them    and    just  how  good   they  are. 


This  mark  woven  in  Red  is  on 
every  genuine  Nazareth  Waist 


ELECTROTYPES    AND    READY-TO-PRINT    ADVERTISEMENTS  EREE. 


Address,    ADVERTISING    DEPARTMENT 


Or  E.   H.   WALSH  &  CO. 
Toronto 
Canadian    Representatives. 


J^rftop^ 


350  BROADWAY 

NEW  YORK 
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variety  and  novelty  must  be  awarded  the  Scroggie  store, 
whose  opening  was  well  designated  "A  World's  Fair  of 
Dress  Goods,  Silks,  etc."  Both  the  interior  display,  con- 
ducted on  a  truly  marvelous  basis,  and  the  entire  St. 
Catherine  .street  window  display  had  as  the  key-note 
fabrics  from  various  countries  kept  entirely  distinct. 
Eight  St.  Catherine  street  windows  were  given  over  to 
handsome  separate  displays  of  fabrics  made  in  Canada, 
England,  Ireland,  Scotland,  France,  Germany,  United. 
States  and  Switzerland.  Fashions,  high-class  weaves 
were  emphasized  in  every  respect.  Useful  tickets  gave 
both  the  name  of  the  fabric  and  the  particular  part  of 
the  country  in  which  it  was  made.  The  interior  display 
was  enhanced  by  floral  decorations  and  color  schemes  well 
carried  out.  The  new  Alice  blue,  helio,  old  rose  and  soft 
green  shades  were  very  effective.  Mr.  A.  J.  Dugal,  man- 
ager of  the  department,  has  received  much  praise  for  his 
painstaking  efforts.  He  was  ably  assisted  in  the  active 
carrying  out  of  the  plan  by  Mr.  Philippe  Doyon,  the  win- 
dow display  artist. 

INFANTS'  AND  CHILDREN  S  WEAR. 

AVERY  flourishing  branch  of  the  ready-made  depart- 
ment is  that  devoted  to  infants'  and  children's 
wear.  Notwithstanding  the  many  difficulties  ex- 
perienced in  the  getting  together  of  the  various  materials 
employed,  tiny  garments  are  of  the  utmost  prettiness, 
the  trimmings  being  as  lavishly  used  as  the  cost  will 
allow. 

Pretty  simple  dresses  are  well  slocked,  though  many 
are  as  elaborate  as  any  mother's  heart  could  wish.  The 
styles  of  many  of  them  are  such  as  to  require  the  most 
painstaking  care  in  the  making,  only  the  most  experienced 
operators  being  equal  to  the  task. 

Yokes  are  very  small,  and  the  embroideries  and  laces 
used  are  of  the  lightest  and  daintiest  character.  Indeed, 
most  manufacturers  make  special  lines  of  trimmings  for 
infants'  and  children's  wear. 

Handsome  long  robes  are  always  in  demand.  An  im- 
ported one  seen  at  one  of  the  recent  openings  in  an  ex- 
clusive store  was  made  Princesse  fashion,  the  front  panel 
showing  exquisite  hand  embroidery.  The  embroidered  de- 
sign extended  around  the  skirt  above  the  flounce,  which 
was  lace  trimmed  and  set  on  with  a  lace  insertion. 

A  dainty  long  dress  seen  in  the  same  department  was 
made  without  any  embroidery.  The  sleeves  were  cut  in 
one  with  the  skirt  and  the  shoulders  were  joined  with  a 
lace  insertion  which  extended  to  the  wrist.  The  other 
trimmings   were  small   tucks  and  French  knots. 

The  short  dresses  vary  but  little  from  the  long  styles 
in  sizes  up  to  two  years,  when  the  waist  dresses  begin  to 
make  their  influence  felt. 

In  light  tinted  and  flowered  dimities  are  some  very 
attractive  frocks  for  little  girls,  the  cut  of  these  being 
usually  very  simple,  but  daintiness  is  strongly  marked. 
There  are  guimpe  frocks  galore,  but  in  this  era  of  short 
sleeves  the  square-cut  or  round  Dutch  neck  is  very  much 
used,  the  style  being  very  becoming  and  making  even  the 
simplest  frock  assume  a  dressy  air. 

The  lingerie  coats  constitute  one  of  the  prettiest  lines 
in  the  Spring  showing  of  infants'  wear  and  some  of  the 
most  beautiful  things  are  seen  in  the  salesrooms  and 
shops.  They  range  from  the  elaborately  wrought,  hand- 
embroidered  model,  fairly  incrusted  with  embroidery,  to 
the  simplest  model  of  dotted  swiss. 

COLOR  SPECULATION. 

Forecasters  of  colors  for  the  Fall  and  Winter  season 
do  not  permit  themselves  to  stray  from   well-established 


THE 


'PIRLE'  Finish 

Indispensable  for  the  Open-Air  Girl. 

"LADY'S  REALM"  says  : 

"The  out-door  girl  who  loves  to  cycle,  walk  and  drive  will  never  wear 
anything  but  a  'Pirle'  costume  when  she  has  once  donned  one.  It  may  be 
the  shower  of  May  or  the  storm  of  November,  her  neat  cloth  dress  will 
remain  unspotted  and  unshrunk,  and,  when  dry,  will  be  as  fresh  as  when 
it  came  from  the  tailor's  hands." 


Registered  Trade  Mark. 


'  'Madge  "in"  Truth ' '  says  : 

"Every  dressmaker  ought  to  leave  out  a  bit  of  selvedge  somewhere  with 
the'PiRLE'  stampon  lt,as  this  affords  an  absolute  guarantee  for  the  wearer. 

"The  proprietors  undertake  to  make  good  any  material  so  stamped  that 
has  been  actually  damaged  by  rain." 


TO  BE  OBTAINED  FROM  THE  LEADING  IMPORTERS 
or  full  particulars  from 

E.  RIPLEY  e>  SON,  Limited, 

100c,   Queen  Victoria   Street,  LONDON,  E.C.,   ENGLAND. 
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grounds.  Navys,  the  safe  old  staple,  are  everywhere  re- 
garded as  sure  to  increase  in  favor,  with  a  consequent 
demand  for  other  shades  of  blue,  with  the  light  tones  in 
request  for  early  wear.  This  is  a  logical  result  of  the 
past  two  seasons.  Another  sure  Fall  staple  is  the  green 
series,  and  myrtle  and  olive ,  shades  are  the  safe  ones  to 
bank  upon,  with  reseda  as  the  novelty.  As  usual,  the 
red  series  is  slated  for  this  market,  and  strenuous  efforts 
will  be  made  to  rival  the  strong  English  demand  (for  this 
color.  Many  houses  are  talking  brown  again,  and  at 
least  one  important  firm  will  make  every  effort  to  rein- 
state this  color.  On  these  colors  business  will  be  excep- 
tionally large,  and  the  only  change  from  a  year  ago  is 
the  order  of  their  popularity,  which  is  expected  to  be  as 
named. 

In  the  so-called  high  colors  there  is  some  talk  of 
rose  shades,  and  wines,  that  were  so  much  worn  in  the 
States  last  Winter.  They,  the  rose  shades,  have  been 
strongly  featured  in  imported  suits  this  Spring.  This  is 
where  the  purple  craze  witnessed  in  the  past  Winter  be 
gan,  and  for  the  early  Fall  and  for  evening  and  recep- 
tion wear  there  will  likely  be  something  doing  in  this 
color.  Some  houses  believe  that  purple  and  plum  will 
again  be  asked  for  when  the  Fall  season  again  opens  up. 
It  must  be  remembered  that  there  has  been  no  run  as 
yet  here,  as  has  happened  in  the  States,  so  that  it  may 
yet  be  regarded  as  a  novelty  color. 

One  wholesale  house  thinks  so  well  of  purples  as  to 
include  them  in  every  range  of  plain  cloths,  and  a  cer- 
tain amount  is  pretty  safe  to  sell. 

CREAM  MATERIAL  IN  ACTIVE  DEMAND. 

Plain  lightweight  materials  continued  active  during 
March,  notwithstanding  the  unfavorable  weather  for 
dress  goods  openings  at  retail.  As  is  usual  when  plain 
goods  are  in  vogue,  color  is  proving  the  novelty,  and  for 
early  trade  a  pronounced  demand  has  ensued  for  various 
light  shades  of  grey  ;  not  only  in  homespuns  and  tweeds, 
but  also  in  lustres,  panamas,  poplins  and  fabrics  of  the 
batiste  order.  However,  as  the  season  progresses,  evidence 
is  multiplying  that  there  is  to  be  an  exceptionally  large 
sale  of  cream  dress  goods  during  the  Spring  and  Summer 
season.  City  retailers  and  merchants  situated  in  fair- 
sized  towns  are  anxiously  inquiring,  especially  for  cream 
serges,  panamas  and  homespuns,  and  jobbers  who  are 
fortunate  enough  to  have  anticipated  this  demand  are 
shipping  out  large  quantities  of  these  goods. 

As  predicted  in  The  Review  many  months  ago,  retail 
trade  is  experiencing  a  strong  call  for  light  tones,  which 
eventually  means  white  and  cream  effects.  It  is  confi- 
dently expected  that  the  present  season  will  be  the  big- 
best  one  on  record  for  cream  goods.  Compared  with 
conditions  across     the     line,   where     these  materials     in 


cream  are  practically  out  of  the  market,  Canadian  mer- 
chants are  extremely  lucky,  as  foreign  buyers  just  re 
turned  from  their  Fall  buying  trips  were  successful  in 
some  instances  in  securing  large  supplies  of  cream  serges, 
worsteds  and  mohairs.  Buyers  state  there  is  always 
difficulty  in  securing  prompt  delivery  of  these  lines  ow- 
ing to  the  extreme  care  necessary  in  their  manufacture. 
Few  mills  are  successfully  organized  to  bring  out  cream 
goods,  and  there  is  also  the  added  danger  of  soiling 
easily,  and  every  black  speck  has  to  be  removed  by  hand. 
These, lines  are  taken  as  fast  as  they  come  off  the  looms, 
and  deliveries  will  be  none  too  prompt,  in  many  cases, 
as  a  consequence. 


SILKS 

Brighter  Trade  Prospects— Soft  Taffetas  Still  Lead- 
Tussores  in  Request. 

JOBBERS  are  optimistic  concerning  Spring  silk  pros- 
pects, notwithstanding  the  increased  favor  of  many 
lines  of  dress  goods,  which  materially  cut  into  the 
sales  of  silks.  Fancy  worsteds  and  the  vogue  for  home- 
spuns and  tweeds  have  lessened  the  output  of  heavier 
weights  of  silks,  but  the  soft  finished  lustrous  taffetas,  in 
black  and  colors,  are  active  lines  at  retail  and  in  whole- 
sale quarters.  Across  the  line,  over-production  in  these 
lines  has  worked  disaster,  and  with  the  exception  of  good 
black  taffetas  trade  is  demoralized.  New  York  has  been 
sending  travelers  into  Canada  soliciting  orders  from  job- 
bers on  many  lines,  and  these  men  report  conditions  slow 
in  the  New  York  market.  In  the  cheaper  grades  of  taf- 
fetas, shot  silks  are  in  request  for  lining  purposes,  while 
the  fancy  taffetas  in  neat  checks  and  figures  are  in  request 
tor  shirtwaist  suits.  The  present  month  should  witness  an 
increased  sale  of  all  lines  of  blacks.  Black  as  a  color  is 
expected  to  gain  ground,  as  a  result  of  the  many  Euro- 
pean courts  in  mourning.  At  retail  greys  are  accurately 
proving  the  forecast  of  The  Review,  and  at  last  the  Alice 
blue  shade  is  selling  well  throughout  the  country.  Helios 
and  other  novelty  colors  are  as  yet  slow.  White  and 
cream  satin  art  picking  up  in  favor. 

Tamalines  are  in  fair  request,  while  in  jobbing  circles, 
messalines  and  louisines  are  at  present  slow.  Importing 
houses  are  still  doing  an  exceptionally  large  trade  on  all 
lines  of  Jap  silks,  and  the  cutting  up  trade  consumes 
enormous  quantities,  principally  for  foundation  purposes. 
At  retail  they  have  been  made  leaders  by  many  stores 
and  prices  are  cut  very  close,  considering  these  goods  all 
show  decided  advances.  The  market  remains  very  firm 
and  deliveries  are  none  too  good.  City  retailers  and  im- 
porters have  made  extra  preparations  for  a  strong  demand 
for  tussores,  which  is  expected  to  materialize  as  the  sea- 
son progresses. 


Hews°r\-  Costume-  Cloth 

SUITABLE  FOR  ALL  OCCASIONS 

Women  know  HEWSON  TWEEDS  —  know   what   splendid   quality    they .  are  —  what 
splendid  service  they  give. 

Women  know   that   when  they  buy   HEWSON   TWEEDS,  they  get   ALL    wool    cloths 
that  may  be  washed  without  injury. 

The  Hewson  trademark  guaranteed  both. 

Are  you  prepared  to  supply  the  demand  for  HEWSON  TWEEDS  that  we 
are  creating  ?    Write  for  samples  for  Fall  and  Winter. 

Hewson  Woollen  Mills,  Limited,  -  -  Amherst,  N.S. 
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DRESS     GOODS 


CANADIAN  GOODS 

FOR 

CANADIAN  PEOPLE 


HARRIS  ®>  COMPANY,  Limited 

ROCKWOOD,  ONT. 

LICHT  GREY  HOMESPUNS 

CLEANEST 

CLEAREST 

BRIGHTEST 


-SELLING    AGENTS- 


MONYPENNY  BROS.  &  CO. 

TORONTO  MONTREAL 


Moving  to  New  Permanent  Quarters 


We  beg  to  inform  our  customers 
and    friends,    that   after   the 

FIRST   OF    MAY 


we  will  move  from  our 

temporary  premises  to  our  new 

building  at 

381  and  383 

ST.  PAUL  ST, 

in  the  building  formerly  occupied 
by  J.  G.  Mackenzie  &  Co. 

You    will    find    our    stock   larger 

and   better  than  ever  in 

the  following  lines  : 

BEAVERS,  SERGES, 

VICUNAS  and  TWEEDS, 

FARMERS'  SATIN, 

ITALIAN  CLOTH,  ETC. 

Everything  in  Woollens  and  Tailors'  Trimmings. 
Silks  and  Satins  a  Specialty. 

The  British-American  Import  Co. 

Wholesale  Dry  Goods  Merchants 
505  St.  Paul  Street,  Montreal 


The  High   Class  Washing  Material 


'Viyella' 


(Reitd.) 


DOES 

NOT 

SHRINK. 


There'  were  three  tiny  Toti  In 

VIYELLA— 
They  were  Eleanor,  EUle,  and 
Ella, 

"So  am  I,  too,"    "Oh,     Mummy,"     they     said,     as     they 
said  Mummy  snuggled  in  bed, 

'We're  so  comfy  and  warm  in  VIYELLA." 


Regd.  Trade  Mark. 

For   Night-dresses,   Dressing-gowns.   Knickerbockers, 

Shirts,  Blouses,  Children's  Frocks,  &c.      See  the 

Label  on  the  Selvedge. 

The  Greatest  Textile 
Success  of  the   Age. 


&  Co, 


Limited 

Spinners  and  Manufacturers 

(Sola  Proprietor*) 

Friday  Street,  London,  Eng. 
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FOR    AN    ATTRACTIVE 

AND 

PROFITABLE    WINDOW 


DISPLAY 


OIRNED 
R  17  1906 


you  need 
good  fix- 
tares  a*^ 

these  in^ll/,  ^^j  ijf 
styles.  Wjfiff 


cw^ 


PALMENBERG  PERFECTION 


OUR  CATALOGUE 

FOR 

THE  ASKING 


^\r 


A.  S.  RICHARDSON 


62  HayterSt.. 

TORONTO. 

Phone  M  3687 


40  Victoria  Square, 

MONTREAL. 

Phone  M  4334 


Patented 

For  Manufacturers  and  Retailers 

NEW 
MODELS 

1906 

Write  for  Folder  giving  com- 
plete details  with  handsome 
illustrations  of  our  new  form 
models  as  confirmed  at  the 
leading  fashion  centers  here 
and   abroad. 


Suit  Form  No.  to  R- 


J.  R.  PALMENBERG'S  SONS 

factory  710  BROADWAY,  NEW  YORK,  U.S.A. 

89  and  91  W.  Third  St.  (established  over  so  years). 

Manufacturers  of  Papier  Mache  Forms,  Wax  Figures.Finest  Metal  Display  Fixtures.etc 


SEEING  IS  BELIEVING.    If  you  will  sec  our  office 
you  will  believe  the  value  in 

LUXEER  PRISMS 

If  you  will  invest  in  our  products  for  improving  the  light 
in    your    showrooms,    YOUR    customer*    will    SEE 

YOUR  goods  and  BELIEVE  in  their  value. 


NEW  IDEAS  FOR 
STORE  FRONTS 


WRITE   US 


Our  Patent  Clamp  for 
Plate-Glass  Corners 

No  obstruction  to  vision.      No  breakage. 


Luxf cr  Prism  Co. 


100  KING  ST.  WEST 


LIMITED 
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SHOWING  SPRING  GOODS. 

DT  may  not  be  uninteresting  to  state  that  through- 
out the  length  and  breadth  of  Canada  we  have 
never  seen  such  unanimity  in  what  is  considered 
the  correct  thing  for  Spring  suitings.  The  first 
call  everywhere  is  given  to  light  grey  tweeds,  in 
mixtures  of  two  shades  of  grey.  Much  of  the  material  is 
in  6-4  widths,  and  mostly  of  the  finer  grades.  The 
draping  of  the  materials  is  mostly  upon  paper  machie 
half  forms,  or  on  fairly  high  stands,  over  which  the 
goods  are  allowed  to  fall  in  long,  loose,  full  drapes. 


that  wherever  one  sees  a  window  dressed  in  white  there 
will  be  found  a  good  group  of  gazers.  These  early  white 
trims  are  splendid  business  getters,  and  should  be 
strongly   worked   for  all   that  is  in  them. 

Made  in  Canada. 

So  much  of  our  Canadian  cotton  goods  in  the  wash 
fabrics  are  now  of  such  standard  excellence  that  their 
sale  might,  and.  can  be,  materially  enhanced  by  calling 
attention  to  the  fact  in  the  window  cards,  which  should 
always     accompany      each      showing.      While      merchants 


Display  No.  1— An  Easter  Window. 


While  Alice  blue  is  extremely  popular  in  plain  ma- 
terials, in  arranging  displays  its  fading  qualities  should 
not  be  overlooked. 

White    Windows. 

Already  tempting  displays  of  new  white  wash  goods 
are  conveying  thoughts  of  Spring  purchasing  to  the 
throngs  of  shoppers  who  at  this  season  watch  interest- 
edly the  unfolding  of  the  new  season's  weaves.  The 
goods  are  susceptible  of  such  varied  treatment  in  dis- 
play,   while   they      appeal    so    universally   to    womankind, 


know,  or  ought  to  know,  the  source  of  the  goods  they 
handle,  their  customers,  with  few  exceptions,  know  little 
or  nothing  of  when  or  how  the  various  textiles  whicli 
they  constantly  purchase  and  wear .  are  produced.  Yet 
we  feel  that  there,  is  sufficient  loyalty  in  the  average 
Canadian  woman  to  give  a  preference  to  Canadian  fab- 
rics when  the  beauty,  value  and  weave  of  the  home  pro- 
duct is  equal  to  over-seas  work.  Now  is  the  time,  and 
this  is  the  season,  to  test  your  customers  on  the  above 
point.     Encourage  our  manufacturers  and  designers  each 
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time  you  trim  your  windows  by  placing  a  window  card 
in  a  prominent  spot,  bearing  the  motto  "Made  in  Can- 
ada."    It  will  bear  fruit. 

Keep  up  Your  Display. 
As  the  Easter  parade  is  somewhat  late  there  is 
much  buying  of  Spring  goods  yet  to  be  done  by  the  con- 
suming public.  Perhaps  the  average  woman,  after  all, 
buys  her  outfit,  not  by  the  calendar,  but  according  to 
the  date  decided  upon  by  the  weather.  Therefore,  while 
some  have  made  their  selections  and  are  satisfied  for  a 
time,  others  are  just  as  anxiously  watching  the  window 
displays  from  which  to  catch  their  ideas  of  what  is  cor- 
rect for  their  new  but  somewhat  delayed  outfitting. 
Therefore,  until  the  season  is  over,  if  the  trimmer  ap- 
preciates the  possibilities  of  his  position,  he  must  not 
allow  himself  to  recede  one  step  from  his  position  at 
the  head   of   the     triumphal     Spring   merchandise   parade. 


will  pretty  generally  reflect  the  newness  of  the  stocks 
without  having  to  be  closely  watched.  Rapid  changing 
of  displays  in  the  quick  selling  season  reflects  energy  and 
enterprise  on  your  part,  and  never  fails  to  count  for  all 
it  is  worth  with  the  purchasing  public.  It  spells  pro- 
gressiveness  and  volume  of  stock,  and  your  store  is 
pointed  to  with  pride  by  the  public,  who  are  glad  to 
take  their  visiting  friends  to  your  place  of  business  to 
make  their  purchases,  being  impressed,  as  they  invari- 
ably are,  with  quantity,  abundance  and  good  display. 

What  better  or  more  coveted  reputation  could  a 
store  wish  for  than  that  ? 

The  Millinery  Department. 

In  the  Spring  the  millinery  department  presents 
great  opportunities  to  the  decorator.  It  is  not,  how- 
ever, every  member  of  the  craft  who  avails  himself  of 
these   opportunities,    and   often    it    is    on    account    of     the 


Display  No.  2— Costume  and  Cloak  Window,  dressed  by  H.  H.  Uaron,  for  Z.  Paquet,  Quebec. 


There  is  not  much  chance  of  your  windows  at  this  sea- 
son presenting  an  unseasonable  appearance,  so  it  is  not 
necessary  to  warn  you  against  the  unseasonable  fault. 
Bear  in  mind,  however,  that  the  average  shopper  ex- 
pects1 to  see  more  novel  and  attractive  merchandise  at 
this  season  of  the  year  than  at  almost  any  other,  and 
do  not  lose  sight  of  the  fact  that  the  audience  to  whom 
you  are  playing  from  the  stage  of  the  store — the  win- 
dows— is  usually  larger  at  this  season  than  any  other. 
With  a  full  house,  so  to  speak,  the  best  that  is  in  you 
should  be  brought  out.  It  helps  now,  and  guarantees 
attention  when  the  curtain  again  rises  on  your  work. 
There  is  a  good  window  card  which  says  "We  don't 
put  all  the  nice  things  in  the  windows."  It  is  a  good 
idea  to  convey  to  the  public  that  there  are  just  as  nice 
lines  in  the  store  as  in- the  window  displays,  yet  we  im- 
agine that-  the  trimmer  will  see  to  it  that  the  windows 


great  amount  of  work  which  he  is  called  upon  to  do  in 
the  windows  at  the  opening  of  the  Spring  season.  In 
too  many  instances  the  millinery  department  is  neglect- 
ed and  left  to  the  tender  mercies  of  the  girl  assistants, 
because  the  decorator  is  called  upon  to  perform  duties 
which  limit  the  time  at  his  disposal  for  making  attrac- 
tive showings.  It  would  be  better  to  so  arrange  mat- 
ters and  time  that  the  millinery  interests  be  enhanced  by 
settings  of  an  appropriate  and  seasonable  character. 
Women  appreciate  attractive  store  settings,  especially 
that  portion  so  exclusively  set  apart  for  their  personal 
adornment.  Usher  a  woman  into  a  millinery  depart- 
ment of  bower-like  construction,  festooned  with  foliage, 
flowers,  blossoms  and  other  natural  or  imitation  millin- 
ery accessories,  and  her  thoughts  of  hat  buying  are  de- 
veloped. But  let  her  step  into  a  dull,  dreary,  uninviting 
and     unadorned     department,      in     which    nothing   more 
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Lamson  Perfection  Cable  Cash  Carrier 

Serves  any  number 
of  floors  from  one 
cash  desk. 

Hundreds  of  users 
testify  to  its  excel- 
lence. 

Write  for  particulars  .  .  . 

Lam  son  Consolidated  Store  Service  Co.,   126  Wellington  street  west,  Toronto,  Ont. 


The  Weir  Wardrobe  System 


(PATENTED) 


ENDORSED  BY  THE  LEADING  MERCHANTS 
IN    CANADA 


Each    Wardrobe  complete  in  itself,  fitting-  together  in  sectional    form,  so   that  any 
number  may  be  placed  together  to  make  an  outfit. 

Carrying  capacity  of  each  Slide  25  suits, 
overcoats,  costumes  or  mantles.  All  wardrobes 
having  two  slides  complete  with  hangers. 

SIZE  :— Width,  28^  inches  ;  depth,  48 
inches  ;  height,  6  feet,  6  inches. 


We  Have  the  Only  Trouser  Slide 
in  Existence. 


CATALOGUES,    TESlliViOf> J ALS    and    PKICK    LISTS 
FORWARDED  OS  APPLICATION  TO 


THE     HEAD   OFFICE 


THE  WEIR  WARDROBE  COMPANY 

Lombard  Street,    WINNIPEG,  CANADA.  Limited 

or    to     42  Adelaide  Street,  West.  -  TORONTO,    ONTARIO 


BRITISH    AMERICAN    DYEING    CO. 


The  Largest  and    Best 
Equipped 

DYE  WORKS 

In  the  Dominion 

SEND    FOR    PRICE    LIST 


GOLD   MEDALLIST   DYERS 


JOSEPH    ALLEN,  Manager 


Dress  Goods,  Cloths,  Tweeds,  Drills,  Ducks,  Cottons  and  Velveteens,  Hosiery 
Yarns,  Gloves,   Braids,  Etc. 

DYED,    FINISHED  AND   PUT   UP 

ALBO 

Feathers,    Silks,    Velvets,    Ribbons,    Lace,    Etc. 


1  X"i Vdat99d     MONTREAL,  TORONTO,  OTTAWA,  QUEBEC 
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Display 

your    goods    to    advantage    and 
they  will   sell  quicker. 
We    manufacture 

Stands 

in  great  variety  and  all  finishes, 
and  each  and  every  one  is  the 
best  of  its  kind    obtainable. 


No.  80.  COLLAR  AND  CUFF  STAND 
Also    manufacture 

Wax  Fig'ures,  Mir- 
rors, Show  Cases, 
Mantle  Rachs, 
Ribbon  and  Glove 
Cabinets,  Silent 
Salesmen,  Etc, 

Send  your  orders  to  us 
and  you  will  get  satisfaction. 

Calalog'ut   on   Request 

CLATWORTHY  &  SON 

38-40  Adelaide  St.  W.,  TORONTO 


PREPARE  FOR  EASTER 


A  good  time  to  sell  ties,  gloves,  scarfs,  suspenders, 
etc.,  and  they  are  easy  to 
sell  if  well  displayed. 


This  stand  has  36  Paris 
Rings,  24  of  them  exten- 
sible and  adjustable  in  the 
ends  of  the  sliding  bars,  12 
have  stem  6  in.  long  screw- 
ed into  collar  on  the  sliding 
bars.  By  placing  the  cross 
bars  at  an  angle,  a  very 
striking  and  effective  varia- 
tion can  be  formed. 


Price,  $251° 

We  have  numerous  other 
display  racks  at  low  prices. 


No.  22 


Write  for  our  illustrated  catalogue. 

Toronto  Brass  Mfg.  Co. 

Temperance  St.,  TORONTO 
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1 I  ijPLE  POWER  OF  CLEAfi,  STEADY   LIGHT 

VThe  best  and  cheapest  light  for  STORES, 
CHURCHES  and  HOMES. 

Gives   more  light    than    a    dozen    oil    lamps   for  half  the   cost. 
Makes  its  own   gas  without  smell,   smoke,   wicks   or  grease. 

Satisfaction  Guaranteed.         Send  for  Catalog. 


AUER  LIGHT  CO.- 


MONTREAL 


llllliMllillllM^^ 


EXPENSIVE  WINDOWS 

have  little  value   if 

POORLY  LIGHTED 

ACETYLENE 

will  remedy  this  defect.     Write  us. 

THE  CONTINENTAL  HEAT  ANB  LIGHT  CO. 


MONTREAL 


ILLUSTRATE 
YOUR   ADS.? 

A  bright  design  often  goes 
a  long  way  to  increase  the 
effectiveness  of  a  good  adver- 
tisement. 

Our  Pictorial  Ad.  Depart- 
ment is  designed  to  assist  our 
patrons  to  improve  the  quality 
of  their  advertising  at'  the 
lowest  possible  cost. 

Our  artist  will  submit 
sketches  to  suit  any  trade  and 
finishsketches  when  approved. 

Just  the  actual  work  of 
artist  and  cost  of  plate  will  be 
charged  for. 

Your  advertisement  \  ii  1 
stand  out  distinctively.  1 1  will 
be  exclusive.     It  will  pay. 

Don't  hesitate  to  ask  for 
what  you  want.  We  will 
see  that  you  get  it  promptly. 

Pictorial  Advt.  Dept. 
The MacLEAN  PUBLISHING  CO.,  Limited 
Montreal,  Toronto,  Winnipeg 
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spring-like  or  cheerful  is  beheld  than  the  hats  them- 
selves, and  an  unfavorable  impression  is  made  that  will 
be  difficult  for  even  an  astute  saleswoman   to  overcome. 

Privacy. 

We  have  often  thought  that  much  improvement  could 
be  effected  in  the  matter  of  privacy  in  the  average 
millinery  parlor,  especially  during  opening  weeks.  Few 
ladies  care  to  try  on  hats .  in  the  presence  of  all  sorts 
and  conditions  of  people,  in  the  full  blaze  and  glare  of 
an  afternoon  shopping  hour  rush,  and  in  fulUvicw  of  all 
who  may  be  in  the  main  store. 

We  would  be  the  last  to  suggest  anything  of  an 
"uppish"  sort,  yet  we  feel  and  have  noticed  a  diffidence 
with   sensitive   women    in   trying   on    millinery    where   the 


and  you  are  assured  of  privacy,  at  least,  from  the  throng 
in  the  front  store.  If  further  seclusion  is  thought  neces- 
sary it  can  be  readily  abtained  by  moveable  Japanese 
screens,  behind  which  are  set  triplicate  mirrors,  or  those 
ecmally  handy,  which  are  screwed  to  the  wall  and  have 
adjustable    sliding   arms. 

Bags,  Satchels  and  Trunks. 

At  this  season     of     the     year  people  travel  in  train 
roads  give  reduced  fares,  and  travelers'   accessories  mj^W*"  '** 
roard  give  reduced  fares,  and  travelers'  accessories  must      • 
not  be  overlooked.     So  many  nice  stores  now  cafry^hrTl      *cj 
lines     of     grips,     suit     cases,   bags,   trunks   and  vali, 
therefore   their  proper   showing   must   be    included    in 
Easter  display. 


*,r 


Display  No.  3— Millinery  Window,  dressed  by  H.  H.  Garon,  for  Z.  Paquet,  Quebec. 


not  too  charitably  disposed  could,  and  do,  offend  by  look 
or  glance,  to  put  it  mildly. 

A  Suggestion. 

We  would  suggest  building  an  imitation  old-fashioned 
wall  with  cotton,  painted  to  resemble  stone  or  bricks. 
We  mean  an  old  garden  wall  with  vines  trailing  over  the 
top,  especially  that  side  of  it  next  the  store  proper,  the 
wall  to  be  pierced  at  the  millinery  room  entrance  by  a 
gate,  say  four  feet  wide,  with  capped  pillars  at  each  side, 
upon  which  are  placed  jardinieres  containing  palms  or 
flowers.  Imitation  pillars  can  be  arranged  throughout 
the  room  or  parlor,  made  of  birch  bark  rolled  around 
uprights  from  floor  to  ceiling,  and  branches  of  the  same 
can  be  nailed  on  and  adorned  with  artificial  leaves.  The 
effect   is   beautiful   in    the    extreme,    the    idea   uncommon, 


You  say  they  can't  be  made  attractive,  or  at  any 
rate  you  don't  know  how  to  do  it.  Let  us  stand  at 
your  elbow.  Suppose  you  arrange  the  backs  of  your 
window  to  represent  the  side  of  a  baggage  car,  and  raise 
the  floor  of  the  window  to  do  duty  as  a  station  plat- 
form. In  the  opening  at  rear  of  window  stand  the 
baggageman  in  uniform,  with  his  assistant  (also  in  uni- 
te inn)  lifting  a  trunk  into  the  opening  or  baggage  car 
door.  Label  the  care  "Baggage  Car  No.  1442,"  and  try 
and  make  every  detail  as  natural  as  possible.  Arrange 
a  baggage  truck,  hand  bags,  trunks,  grips,  etc.,  on  the 
platform  about  as  you  would  see  them  at  any  station  at 
train  time,  not  forgetting  an  umbrella  and  rug.  We 
fancy  you  will  be  thoroughly  pleased  with  the  result  and 
find  that  the  show  not  only  caused  remark  but  sold 
goods.  W.  R.   McCOLL. 
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-A  Friendly  CKat 
about  Furs 


NOW  you  don't  need  to  be  told  that  the  prices  of  Coon  and 
Astrachan  Furs  have  been  considerably  advanced.  You 
are  a  reader  of  the  market  reports,  and  if  you  have  studied  Furs 
you  already  know  this.  What  you  may  not  know,  however,  and 
what  I  am  going  to  tell  you,  is  that  I  am  selling  these  Furs  at  the 
same  identical  prices  as  last  year.  I'm  not  losing  money  by  it, 
either.  I  was  fortunate  enough  to  get  in  before  the  rise  and  pur- 
chase my  Furs  for  the  1906  trade.  If  you  haven't  seen  my  line 
drop  me  a  card,  and  if  you're  not  already  on  my  visiting  list 
you'll  be  on  immediately. 

Travellers  are  now  on  the  road   with  a    full    line.      Wait   for 
them  ! 

J.  ARTHUR  PAQUET 

QUEBEC 

BRANCHES  AT 
WINNIPEG,  TORONTO,  OTTAWA,  MONTREAL  .nd  ST.  JOHN,  N.  B. 


HIGH-CLASS 

Ladies'  Furs 


i     9®&smsm®msm®9®(sm®9®9®9®msm®9®m®msm 


Above  Trade  Mark  is  a  guarantee  to  the  pur- 
chaser for  Quality,  Style  and  Workmanship. 

Our  line  of  specialties  consists  of  the  latest 
creations  in  Persians,  Near  Seal  and  Muskrat 
Jackets,  Mink  and  Alaska  Sable  Ties,  scarfs. 
Stoles  and  Muffs.  Our  goods  are  equal  to  the 
best  and  surpassed  by  none. 

Our  Travellers  are  now  on  the  road  ;  wait  to 
see  their  samples  before  placing  your  order. 

W.  Kahnert 

No.  I  Mincing  St.,    -    TORONTO 


Our  Persian  Lamb  Jacket 

and 

Raccoon  Coat  Samples 

have  already  secured  a  large  advance 
order  business.  We  are  helping  many 
merchants  to  do  the  business  of  their 
town  in  these  lines. 

WE  CAN   HELP  YOU. 

Give   us   the    opportunity. 
THE    SPECIALTY    FUR    HOUSE 


o~»-».  .•■•••■•••• 


................. 


'•••••••••••■••••••••••••••••••••••••••••'! 


I  McCOMBER  &  CUMMINGS  f 

516  St.  Paul  St.,  MONTREAL  g 

®  ® 
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THE     CANADIAN     FUR     TRADE 

Business  Has   Opened    Slowly — Unfavorable  Weather  a  Handicap — Prices    Maintained  at  London  Sales 

Gossip  of  the  Trade. 


FUK  manufacturers  and  jobbers  report,  with  rare 
exceptions,  that  advance  order  business  booked 
dining  March  was  considerably  less  than  a  year 
ago,  but  fully  up  to  expectations.  Many 
houses,  on  account  of  the  cold  spell  during  the 
month,  which  acted  as  a  drawback  to  brisk  buying,  did  not 
rush  to  get  out  their  travelers,  and  as  a  consequence,  active 
purchasing  will  not  begin!  until  this  month.  As  stated  last 
month,  a  decided  advance  has  been  made  in  the  detail  of 
fur  manufacture,  and  most  lines  are  interesting  in  this 
lespect.  Styles  also  are  much  improved  and  the  numerous 
small  furs  have  had  marked  attention.  Caperines  have 
opened  up  in  a  satisfactory  manner,  and  as  the  season 
progresses  they  will  improve  for  country  trade.  Fur-lined 
jackets  and  coats  are  rewarding  the  efforts  of  their  spon- 
sors and  show  every  likelihood  of  an  expanding  sale.  Per- 
sian lambs,  notwithstanding  an  increase  in  price,  are  as 
good  as  ever,  and  marten  has  taken  a  new  lease  of  life, 
Mink  imitations  are  also  well  spoken  of,  and  grey  squir- 
rel bids  fair  to  verify  predictions  last  month. 

A  spirit  of  cheerfulness  and  optimism  still  prevails 
among  the  Montreal  and  Toronto  fur  houses,  and  they  are 
by  no  means  discouraged  over  present  conditions  In  the 
far  west,  especially,  trade  is  fully  up  to  thi  mar's,  but 
other  sections  carried  over  too  much  stock  to  induce  brisk 
purchasing.  Judged  from  present  conditions  of  the  raw 
fur  market,  it  is  extremely  hazardous  to  pradiafc  love? 
prices  on  manufactured  goods  and  as  a  cold  Winter  is 
everywheie  spoken  of,  reasonable  advance  orders,  to  in- 
sure delivery  when  the  goods  are  wanted,  should  be  given. 

March  London  Fur  Sales. 

At  the  important  sales  of  raw  furs  in  London,  Eng., 
during  March,  prices  were  fully  maintained  with  ad- 
vances in  many  skins  used  here,  as  well  as  marked  de- 
clines in  a  few  instances,  notwithstanding  the  feeling  in 
some  quarters  that  European  buying  would  be  light,  and 
prices,  as  a  consequence,  would  go  lower.  Th,e  March 
sales  are  of  vast  importance  to  the  European  markets,  and 
the  fact  that  prices  were  strong  is  sufficient  evidence  of 
good  demand,  considering  that  the  amount  on  sale  exceed- 
ed, in  a  large  measure,  previous  seasons.  The  mild  weath- 
er fostered  a  very  large  catch  and  supplies  were  plentiful. 
Prices  were  practically  anticipated  by  Canadian  dealers, 
who  argued  conectly  that  these  sales  but  confirm  the  gen- 
eral tone  of  the  raw  fur  market. 

Hudson's  Bay  Sales. 
Four  days  was  needed  to  market  the  large  quantity  of 
furs  at  these  salesj  and  prices,  compared  with  one  year 
ago,  went  as  follows:  Mink,  10  per  cent,  higher  marten, 
35  per  cent,  higher;  red  fox,  10  per  cent,  higher;  white 
fox,  70  per  cent,  higher;  lynx  and  badger,  the  same;  wolf, 
7  1-2  per  cent,  lower;  otter,  12  1-2  per  cent,  lower;  fisher, 
5  per  cent,  lower,  and  bear,  10  per  cent,  lower;  ermine  1~ 
1-2  per  cent,  lower;  muskrats  and  grey  lambs  showed  an 
average  advance  of  10  per  cent,   at  these  sales  also. 

The  Lampson  Sales. 

At  C.  M.  Lampson  &  Co's  sales,  which  lasted  12  days 
and  are  regarded  in  the  fur  trade  as  the  best  criterion  of 


prices,  demand  was  active  and  the  enormous  quantities 
were  well  taken.  Prices  issued  are  compared  with  lasi 
March,  and  in  oider  to  give  a  correct  impression  of  the 
general  tendency,  they  are  here  compared  with  the  Jan- 
uary sales  of  this  year : 

135,000  raccoon,  20  per  cent,  higher  than  last  March, 
an  advance  of  10  per  cent,  over  the  January  sale 

220,000  American  opossum,  15  per  cent,  lower  than 
March,  the  same  as  last  January. 

.800,000  Australian  opossum,  7  1-2  per  cent,  higher 
than  last  March,  while  in  January  they  were  5  per  cent, 
lower  than  October. 

120,000  mink,  10  per  cent,  higher  than  last  MJareh 
really  10  per  cent,  lower  than  in  January. 

20,000  rnaiten,  35  per  cent,  higher  than  last  March,  an 
advance  of  20.  per  cent,  over  the  January  .sales. 

60,000  ermine,  27  1-2  per  cent,  lower  than  March,  while 
in  January  they  were  the  same  as  last  March. 

Bear,  10  per  cent,  lower  than  last  March,  same  as 
January. 

75,000  lynx,  same   as   last   March.     An   advance   of  15 
per  cent,  over  January  sales. 

5,000  white  fox,  70  per  cent,  higher  than  March,  an 
advance  of  30  per  cent,  over  the  January  sales. 

25,000  red  fox,  7  1-2  per  cent,  higher  than  March,  an 
advance  of  7  1-2  per  cent,  over  the  January  sales. 

2,500  otter,  12  1-2  per  cent,  lower  than  March,  2  1-2 
per  cent,  lower  than  January. 

2,400  fisher,  5  per  cent,  lower  than  March. 

11,000  wallaby,  5  per  cent,  higher  than  January,  while 
on  January  this  fur  was  25  per  cent,  lower  than  October. 

40,000  wombat,  15  per  cent,  higher  than  January,  while 
in  January  this  fur  was  20  per  cent,  lower  than  October. 

Necessity  for  Early  Orders. 

Except  in  the  far  west,  advance  order  business  in  the 
fur  trade  has  not  rendered  wholesalers  enthusiastic.  Many- 
parts  of  Ontario  and  Quebec  exhibit  extreme  caution  in 
giving  anything  like  fair-sized  orders  and  reports  from 
the  Maritime  Provinces  are  discouraging.  It  is  not  every 
house  that  talks  in  this  manner,  but  broadly  speaking,  busi- 
ness thus  far  is  not  up  to  a  year  ago,  although  wholesalers 
ar,e  by  no  means  cast  down.  Excuses  are  readily  found  on 
account  of  the  heavy  stocks  undoubtedly  carried  over  in 
many  sections  of  Canada,  as  a  result  of  unseasonable  Win- 
ter weather.  Furthermore,  the  cold  spell  during  March 
gave  a  decided  setback  to  trade,  as  merchants  dislike  as- 
suming responsibility  for  the  future  when  the  present  is 
so  poor.  It  is  expected  that  when  seasonable  Spring 
weather  comes  around  a  better  tone  will  be  apparent. 

Viewing  the  situation  from  every  standpoint,  retailers 
should  not  pui  chase  niggardly  for  the  ensuing  Fall  and 
Winter  season.  The  March  fur  sales,  as  shown  elsewhere, 
fully  maintain  prices  with  an  upward  tendency  in  many 
popular  furs.  Manufacturers,  who,  in  many  instances,  cai- 
ried  over  a  fair  amount  of  stock,  bought  carefully  and  con- 
tinue doing  so  on  account  of  the  size  of  adv-anae  o^der 
business.  Tt  is  apparent  they  will  not  buy  furs  that  they 
see  no  prespect  of  selling  and  as  a  consequence,  when  the 
i-eason   is  on,  a  scarcity  is  looked   for  in   many  quarters. 
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IF  YOU  WANT  YOUR   MONEY'S  WORTH 

IN  FURS 

SHIPPER  or  BUYER 

YOU  CAN  GET  IT  IN 

ST.  LOUIS 

U.  S.  A. 


More  Raw  Furs  from  all  parts  of  the 
United  States,  Canada  and  Alaska  are 
centered  in  St.  Louis,  U.S.A.,  direct 
from  trapping  sections,  than  any 
market   in   the  world. 


VWVW-tA^VWWVW 


Vast  quantities  handled  on  very  small 
margin  of  profit  is  the  secret  of  suc- 
cess of  the  ST.   LOUIS  fur    market. 
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From  the  present  outlook,  popular  furs  will  be  in  short 
supply  next  Fall  and  deliveries  will  be  out  of  the  ques- 
tion, while  prices  will  naturally  be  much  higher.  The 
safest  policy  to  pursue  on  the  part  of  retailers  is*  of 
course,  to  buy  cautiously,  but  by  no  means  to  trust  to  the 
Fall  for  completing  stocks.  It  is  said  that  wholesale  deal- 
ers in  skins  are  holding  off  supplies  as  long  as  possible,  in 
view  of  the  present  conditions,  expecting  to  secure  large 
advances  when  the  season  is  on,  and  manufacturers  must 
have  the  goods.  This  speculation  can  be  avoided  if  re- 
tailers puisne  a  sane  policy. 

A  Propitious  Outlook. 

It  is  the  opinion  of  Mr.  D.  J.  Nicklin.  who  has  seen 
the  Canadian  fur  trade  assume  its  present  important  posi- 
tion during  some  fifteen  years'  experience,  that  the  en- 
suing season  bids  fair  not  only  to  be  of  just  proportions 
as  regards  trade,  but  if  weather  is  at  all  suitable,  to  even 
break  previous  good  records.  Mr.  Nicklin  is  naturally  an 
optimist,  and  cheerfulness,  as  his  many  friends  in  Ontario 
will  vouch,  is  one  of  his  assets,  but  he  gives  many  good 
reasons  for  the  above  statement.  While  he  was  in  Mont- 
real last  month  at  the  headquarters  of  his  firm,  the  Leak 
Fur  Manufacturing  Co.,  of  Canada,  Limited,  a  Review 
man  heard  his  logical  remarks. 

"As  we  all  know,"  said  he,  "unfavorable  weather  )e- 
stricted  buying  somewhat  during  the  past  season  and  that 
means  if  we  have  a  good  Winter  a  record  trade  will  fol- 
low during  1906-07.  It  is  not  to  be  supposed  that  two 
warm  Winters  will  come  together,  and  thus  retailers  are 
reasonably  sure  of  anticipating  a  good  season.  Prices 
are  hardly  any  higher  than  a  year  ago  and  popular  furs 
■die  within  reach.     The  present  scale  of  prices    compared 


with  early  days  seems  almost  ridiculous,  but  I  find  people 
buy  more  readily  to-day  than  ever,  which  is  a  good  criter- 
ion of  the  marvelous  prosperity  of  the  country  at  large. 
The  wealth  of  small  furs  has  given  an  impetus  to  the  fur 
tiade  and  the  staple  fur  coats  seem  as  popular  as  ever." 

Asked  about  popular  furs  for  the  ensuing  season,  Mr. 
Nicklin  laid  stress  upon  a  decided  vogue  of  useful,  good 
wearing,  dark  furs,  which  have  at  all  times  proved  their 
superiority.  Broadly  speaking,  furs  coming  under  this 
heading  are  both  serviceable  and  sightly. 

Coon  Coats  Will  be  Scarce. 
Early  orders  secured  by  fur  travelers  clearly  show  that 
the  advances  in  men 's  coon  coats  have  not  restricted  trade 
and  fur  houses  are  already  beginning  to  predict  a  decided 
soai  city,  as  it  is  evident  there  will  not  be  enough  to  go 
around.  With  the  advent  of  the  fur-lined  coaf  it  has  been 
felt,  in  fur  circles,  that  the  old  standby,  the  coon  coat, 
would  be  a  thing  of  the  past,  but  it  is  quite  evident  that 
country  trade  is  buying  just  as  briskly  as  ever.  For  coun- 
try wear  and  driving  purposes,  the  raccoon  coat  cannot 
be  equalled.  They  are  sometimes  clumsy  looking;  but  the 
American  raccoon  is  light  in  weight  and  still  very  warm. 
For  city  trade  these  coats  have  fallen  off  considerably  in 
trade,  but  the  general  prospeiity  of  the  country  has  more 
than  equalized  matters,  as  farmers  are  prosperous  and 
can  afford  to  buy  them. 

Higher  Prices. 

The  January  London  sales  showed  an  advance  in  all 
classes  of  raccoons,  of  about  12  1-2  per  cent.,  and  this  has 
been  fully  maintained  in  the  March  sales,  thus  placing 
raccoons  on   a  high  basis  for  the  entire  year.     Furriers 


w 
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A  LONG  LINE  OF  GOOD  THINGS 

Awaits  those  who  do  business  with  me  this  year. 


I    am    preparing    for    a    season    of  unexcelled 
quantity  and  quality.      REMEMBER,  I  have 

EVERYTHING 
IN  FURS 

All    the   kinds    that  others  have,   and  a  few  good 
Novelties,  which  no  one  else  has,  or  can  have. 


FURS  as  a  whole  are  my  Specialty. 

FUR-LINED  COATS 

both  for  Ladies  and  Gentlemen,  my  Hobby. 

I  can  give  you  better  value  than  any  house  in 
Canada.  If  one  ot  my  travelers  does  not  see  you 
soon  for  Fall,  write  me,  and  I  will  arrange  it  for 
you.      Don't  forget  my  guarantee  on  each  garment. 


A.  J.  ALEXANDOR 

504-506  St.  Paul  Street  MONTREAL,  QUE. 
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LXAIT  BRAND 


furs 

BEARING 
THIS  LABEL 
ARE    RIGHT 


TRAVELLER    IS    OUT  YOUR    WAY.       CAN'T    HE    CALL? 

LEAK  FUR  MANUFACTURING  CO. 

OF  CANADA,  LIMITED 

5  and  7  Recollet  St.  MONTREAL  P.O.  Box  633 


complain  of  difficulty  in  securing  an  adequate  supply  of 
skins  and  the  color  and  fullness  of  the  fur  is  not  always 
up  to  the  mark,  making  it  difficult  to  secure  well  matched 
skins.  Good  silver  greys  are  hard  to  get  hold  of  and  the 
supply  of  Canadian  coons  is  also   extremely  limited. 

The  Fur  Cap  Question. 

High  collars  on  fur  coats  and  the  large  sale  of  fur 
lined1  garments,  as  well  as  the  special  fur  collar, 
while  they  have  lessened  the  sales  of  fur 
caps,  have  by  no  means  confined  the  line  to  oblivion. 
Staple  fur  caps  for  country  trade,  while  not  selling  in  as 
large  quantities  as  of  old,  are  shown  in  as  large  a  range 
as  ever  before  and  initial  orders  are  larger  than  one  year 
ago. 

A  decided  feling  in  city  trade  has  set  in  for  the 
Persian  lamb  wedge,  in  a  smart,  snappy  military  style,  es- 
pecially of  small  proportions.  This  fur  cap  is  designed 
especially  for  young  men,  and  closed  last  season  in  good 
request.  It  is  dressy,  fits  close  to  the  heal  and  can  bSi 
worn  on  occasions  wlien  the  stiff  hat  would  be  easily 
knocked  off.  ;On  windy  days  and  for  all  Winter  games. 
from  the  spectator's  viewpoint,  tins  fur  cap  is  in  request. 

A  Buyer's  View. 

Mr.  Daniel  Johnson,  who  has  lately  returned  to  Mont- 
real from  an  extensive  Canadian  and  American  fur-buy- 
ing trip,  speaks  authoritatively  concerning'  the  Spring 
catch  and  present  prices.  Spring  mink  skins,  bought 
principally  by  the  color,  are  not  so  rich  as  the  Fall  ciatcb 
and  prices  are  decidedly  lower  in  tone.  Coon  and  skunk 
remain   practically   around   old    fig-uies,   with   a    tendency 


to  advance,  as  the  catch  has  not  been  large.  Fisher,  bear' 
and  wolf  did  not  bring  recent  rates  on  account  of  the  pour 
Russian  market,  which  is  a  large  user  of  these  skins.  The 
supply  of  marten  is  also  shoit  and  prices  naturally  show  a 
tendency  to  advance.  Otter,  which  is  supplied  principally 
from  Quebec,  is  also  lower,  in  sympathy  with  thereeen: 
London  sales. 

Mr.  Johnson  does  not  look  for  a  higher  level  in  furs  and 
considers  that  since  Russia  and  Austria,  both  large  users 
of  skins,  aiet  buying  lightly,  supply  will  be  more  than  equal 
to  the  demand  and  a  lower  level  is  not  out  of  the  question. 
The  large  stocks  on  hand  also  confirm  this  tendency. 

ABOUT  THE  FUR  TRADE. 

McComber  &  Cummings  is  the  new  style  of  the  special- 
ty fur  house  formerly  known  as  J.  E.  McComber,  5161  St. 
Paul  street,  Montreal.  As  noted  last  month,  Mr.  E.  E. 
Cummings,  Jr.,  has  been  taken  into  partnership  and  the 
pi  esent  style  of  the  firm  has  been  decided  upon. 

John  Edgar  &  Co.  is  the  style  of  a  new  fur  and  hat 
firm  with  present  quarters  in  St.  Paul  street,  Montreal. 
Mr.  John  Edgar,  the  head  of  the  new  firm,  was  formerly 
with  Edgar,  Coiistine  &  Co.,  Montreal. 

Mr.  Geo.  H.  Buckham  is  representing  McComber  & 
Cummings  throughout  Western  Ontario  and  Manitoba. 

■  Mr.  H.  Sydney  Stern,  of  the  Leak  Fur  Mfg.  Co.,  Limit- 
ed, of  Canada,  Montreal,  left  the  middle  of  last  month  for  a 
business  trip  in  the  Maritime  Piovinc.es. 

Mr.  Hiram  Johnson,  the  Montreal  raw  fur  buyer,  at- 
tended a  recent  March  London  fur  sale,  and  will  visit 
France,  Belgium  and  Germany  before  his  return. 
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LACE. 

CARCITY  is  beginning-  to  make  itself  felt  in  the 
popular  lines,  particularly  so  in  the  case  of 
Calais  Valenciennes.  These  laces  are  widely 
popular,  and  the  demand  bids  fair  to  out-run 
the  supply.  Valenciennes  is  always  the  Sum- 
mer lace,  even  when  laces  have  an  off  season.  Now  that 
laces  are  high  style,  and  materials  are  such  as  demand 
a  trimming  of  this  lace,  manufacturers  are  not  able  to 
take  care   of  all   their  orders.     It  must  be  remembered, 


. 


Nos.  1  and  2. 

too,  that  the  fashion  is  widespread,  and  that  these  or- 
ders are  pouring  in  not  only  from  America,  but  from 
Europe  as  well. 

Baby  Irish  is  every  bit  as  popular  as  ever.  Cheaper 
grades  are  beginning  to  make  their  appearance  on  the 
market,  and  this  in  spite  of  the  recent  advances  on 
Plauen  laces.  Complaints  of  the  way  deliveries  are  be- 
ing made  in  some  lines  of  Plauens  are  also  heard.  Some 
Nottingham  immitations  of  heavy  Plauen  laces,  baby 
Irish,  cluny  and  guipure,  etc.,  at  popular  prices,  par- 
ticularly in  allovers,  are  being  put  on  the  market  with 
good  success.     They  are  not,  however,  of  such  a  charac- 


No.  3. 

ter  as  to    injure    the  sale  of  the  laces  imitated.     There 
is  a  big  demand  for  all  kinds  of  allovers. 

Semi-made  robes  in  net  laces  are  a  feature  that  much 
is  heard  of.     Some  very  handsome  ones  of  princesse  lace 


on  Brussels  net_  are  shown  for  the  mid  season's  trade. 
Boleros  are  also  strongly  pushed  in  both  cheap  Irish  and 
in  high  priced  lines.  The  better  goods  are  generally  in 
combination — baby  Irish   and  batiste,   or  baby  Irish   and 


guipure  are  those  most  frequently  shown.  While  many 
of  these  boleros  are  very  handsome  it  must  be  confessed 
that  some  of  the  cheaper  lines  decidedly  lack  smartness. 
There  is  a  later  novelty  along  this  line  that  is  put 
out  under  the  name  of  boleroette.  This  is  as  its  name 
indicates,  a  later  modification  of  the  bolero.  At  the 
back  it  has  the  appearance  of  a  deep  cape,  while  the 
fronts  are  those  of  a  bolero.  It  has  no  sleeves.  The  ap- 
pearance is  decidedly  smart  and  natty,  and  as  the  price 
is  below  that  of  the  bolero,  and  as  it  fits  the  figure  bet- 
ter, it  looks  as  though  it  ought  to  win  a  good  measure 
of  success.  Though  a  good  deal  of  butter  and  ecru  lace 
is  seen,  decidedly  the  white  laces  are  leaders. 

BELTS. 

TINSEL  belts  are  still  good  sellers,  though  for  the 
Summer  months  silver  is  more  likely  to  be  favor- 
ed than  gold.  White,  however,  is  going  to  lead  in 
Summer  belts,  and  the  advance  sale  of  wash  lines  is  a 
heavy  one.  Though  embroidered  goods  take  first  place, 
there  are  also  many  other  good  lines.  There  will  be  the 
usual  number  of  fancy  belts,  but  these  do  not  come  under 
the  heading  of  popular-priced  lines. 


PARIS  NOVELTIES  IN  BELTS. 

Specinl  from  Paris  for  Dry  Goods  Review. 

No.  1.  Of  fancy  silk  braid,  looked  at  the  back  to 
represent  a  buckle,  and  with  long  pendants  formed  of  tne 
braid,  and  silk  olives  in  front. 

Na.  2.  In  white  silk  elastic,  stretched  to  imitate  the 
natural  creases  of  a  ribbon  that  has  been  drawn  tightly 
round  the  waist.     Oxydized  buckle. 

No.  3.  Black  velvet  elastic  with  cut  steel  points 
and  a  steel  ornament  in  front. 

No.  4.  Grey  pearl  silk  elastic  made  in  bands  with 
cut  steel  points  and  ornaments.  The  bands  are  held  in 
place  by  means  of  kid  tabs  to  match.     Cut  steel  buckle. 

A.  E.  D. 


IRISH  CROCHET  LACE. 

THOUGH  there  is  no  question  about  the  vogue  of 
Irish  crochet  lace — the  real  article — and  though  a 
quantity  of  lace  is  produced  in  Ireland, the  distribut- 
ing end  is  as  yet  unorganized.  It  is  in  the  hands  of  a  few 
collectors,  and  none  of  the  recognized  lace  houses  as  yet 
carry  any  stock  of  it.  The  conditions  under  which  it  is 
marketed  are  peculiar,  and  there  are  no  headquarters  to 
which  a     retail    merchant     can  go.     I  am  informed  that 
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many  Canadian  merchants  have  made  unsuccessful  at- 
tempts to  obtain  Irish  crochet  lace,  particularly  in 
neckwear   and   sets. 

Another  point  is  the  erroneous  impression  abroad  as 
to     the   extreme   prices   asked  for   this  lace.      The  hand- 


Late  Easter  Model— Shown  by  Rhys   D.  Falrbairn  &  Co. 

some  collar  and  cuff  set  shown  can  be  laid  down  in  Can- 
ada for  $1.80,  nor  is  this  the  cheapest  in  the  line.  A 
collar  and  cuff  set  the  same  shape,  but  coarser  in  pat- 
tern, can  be  laid  down  here  as  low  as  $1.25  the  set,  and 
other  lines  in   proportion.     If   merchants   who   are   inter- 


ested and  who  wish  '  to  obtain  some  of  this  lace  will 
write  to  Dry  Goods  Review  they  can  obtain  information 
as  to  the  source  of  supply. 

LADIES'  NECKWEAR. 

TROUBLE  with  operators  seems  to  have  interfered 
with  the  business  to  some  extent  for  some  of  the 
manufacturers  this  month,  but  those  who  have 
escaped  are  rushed  with  orders,  not  only  for  Easter  but 
for  advance  lines  of   Summer  g-oods. 

Ruchings  are  a  big-ger  line  than  ever,  and  no  neck- 
dressing  now  seems  complete  without  a  ruche  around  the 
collar. 

The  neckband,  too,  in  continuous  lengths,  is  becom- 
ing very  popular,  and  the  neckband  and  the  ruche  are 
going  to  be  leading  features  in  the  Summer  trade., 

The  usual  Summer  tendency  to  plainer  styles  is  also 
noted,  and  plain  tailored  effects  are  to  the  fore.  Rands 
with  the  long  narrow  tab,  in  lace  and  lawn,  are  big 
sellers  just  now,  and  chances  are  that  they  will  hold 
their  favor  all  Summer.  Sets  are  a  big  feature,  and  the 
scarcity  of  long  gloves  will  cause  a  big  demand  for 
sleevelets.  Windsor  ties  are  another  factor,  and  loni; 
chiffon  scarves  are  bv  no  means  a  dead  issue. 


The  popularity  of  lace  neckwear  continues  unabated, 
and  latter  additions  show  many  beautiful  and  novel 
effects. 

FRENCH  NECKWEAR  STYLES. 

Special  from  Paris  for  Dry  Goods  Review. 

IT  is  perhaps  because  the  French  woman  has  never 
taken    kindly    to    the    stiff,    starched    collar    that     one 

sees  a  greater  variety  of  lingerie  collars  and  cuffs, 
rabats  and  lace  bows  of  all  descriptions  in  Paris  than 
anywhere  else.  Just  now  the  new  Spring  and  Summer 
models  are  particularly  dainty,  being  made  of  broderie 
anglaise,  guipure,  fine  lace  and  linen,  "linon  plisse," 
soutaches  and  narrow  bands  of  linen,  joined  by  open 
thread  work. 

To  be  worn  with  heavier  corsages,  there  are  more 
serious  models  in  Irish  or  Cluny  lace,  and  instead  of 
linen  a  ^coarse  "toile.''  Many  long  ties  are  showing 
made  of  the  finest  linen  or  tulle,  with  a  narrow  edg-ing 
and  pleated  ends,  to  be  tied  in  a  sailor  or  other  knot. 
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The 


The  Hairlight  Pompadour 


is  a  light  flexible  woven  wire  roll,   mounted  on  a 
comb,  so  it  will  stay  in  place  in  the  hair. 

LIGHT  AS  AIR 

You  cannot  feel  it  in  the  hair. 

CONFORMING 

So  flexible  that  it  will  shape  to  the  head. 
Can  be  made  high  or  low. 

HYGIENIC 

By  allowing  a  free  circulation  of  air  through  it, 
the  hair  keeps  fresh  and  dry,  the  head  cool. 


HAIRLIGHT 


POMPADOUR  COMB 


\aa 


Hairlight  Parted  Puffs 

Retails  for  35c. 
Price,     -     -     -     $2.88  per  doz 


Put  up  in 

attractive  counter 

display  boxes. 


Hairlight  Pompadour 

Retails  for  25c 
Price,      -    -    -     $2.l0perSkr£* 


ar     ^ 


<^t^t^~ 


<2~~1* 


^SSS 


*lJ\|Jc 


Hairlight  Adjustable 

justed  to  suit  any  style  of  p 
Retails  for  35c.         Price,  $2.75  per  do/. 


Can_be  adjusted  to  suit  any  style  of  pompadour 
"  75  per  doz 


Can  be  had  of  all  Leading  Wholesale  Houses,  or 


GEO.    H.    EVANS,  232  mcqhi  street,    MONTREAL 


ELASTICS 


■'  9    ]906       Elastic  Braids  or  Sandalings 


SKIRT 

BELTINGS 
PRUSSIAN 

BINDINGS 
INDIA 

TAPES 


Black  and  White  Cotton  and  Silk. 
From  6-cord  upwards. 


Round  Elastic  Cords 

All  qualities  and  sizes. 


Garter  Elastics 


ANGOLA 

MENDINGS 
SHOE 

LACINGS 
CORK 

INSOLES 


Our  range  includes  a  choice  assortment  of  plain  and  fancy  goods.       Any  color  or  design  to  order. 


Suspender  Webs,  Loom  Webs  and  Umbrella  Webs 

FAIRE  BRO?  &  C°.  u»ned,  Leicester,  eng. 

Manufactories:  St.  George's  Mills,  Leicester,  and  Washington  Mills.  Rorrowasb,  Derbyshire. 
Warehouses:  Southampton  St.,  Leicester,  and  130  London  Wall,  London,  Eng. 

REPRESENTED  IN  CANADA  BY  S.  CALDECOTT,  70  BAY  ST.,  TORONTO 


<y 
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Embroidery  Hoops 

Made  from  selected  light-colored  hardwood, 
finished  perfectly  smooth  and  true  in  shape. 

Sold  in  over  18,000  stores  throughout  the  United 
States  and  Canada. 


Princess 
Hoops 

Made  in  sizes  4,  5.  6, 

7,  8,  10  and  12  inch 

diameter. 


The  '*  Princess"  requires  no  winding  to  make  the  hoops  fit 
tightly,  as  the  nickel-plated  toow-spr/'ng  adjusts  itself  to  a 
thick  or  thin  fahric,  holding  the  material  firmly  and  without  injury. 


Duchess 
Hoops 

Sizes  4,  5,  6,  7, 

8,  10  and  12 
inch  diameter. 

It's  the  felt  cushion  around  inner  hoop  of  the  "Duchess' 
which  holds  light  or  heavy  fabric  tightly  stretched.  The  most 
popular  Hoops  on  the  market. 


Royal-Oval  Hoops 


Made  in  two  sizes. 


6  by  12  inches  for  drawn-work  and  large  embroidering, 
having  every  advantage  of  a  large  12-inch  round  hoop,  with  the 
convenience  in  handling  of  a  small  size. 

3  by  6  inches  for  small  embroidering,  especially  desirable 
for  working  designs  on  stockings. 


Special-Select 
Hoops 


Sizes  4,  5,  6,  7,  8, 
10  and  12  inch. 


OW  priced  plain   wooden    Hoop, 
athe-turned,    very    smooth    and 
carefully  fitted. 


The  different  style  Hoops  are 

put   up     separately,    %- 

dozen  solid  pairs  of  a 

size     in     a    covered 


package. 


Order  from  your 

Wholesaler. 


The  Gibbs  Mfg.  Co., 


CANTON. 

OHIO, 

U.  S.  A. 


Sketch  No.  1  represents  such  a  scarf  made  in  Val- 
enciennes with  narrow  border  and  frill  of  tine  linen. 
Small  bows  of  all  sorts,  quite  miniscule  in  size,  are 
made  to  wear  with  the  stiff  collar. 

Nos.   2    and  3     are     two   typical  models,   2  being  of 


Nos.  2,  3  and  4. 

linen  with  lace  border,  and  3  simply  trimmed  with  a 
hemstitched   edging   en   bias. 

No.  4  is  entirely  of  valenciennes  lace,  with  two  em- 
broidered motifs   in  front. 

No.  5,  in  white  satin,  ornamented  with  trellis  work 
of  small   pearls   and   larger  corals. 


No.  5  and  fi. 

No.  6,  also  in  white  satin,  is  made  of  small  jet 
beads   with  cross,  rows  of*  cut  steel. 

No.  T  is  a  collar  and  scarf  in  coarse  toile  made  to 
eross  at  the  back  with  an  art  nouveau  design  in 
broderie  anglaise, 

Nos.  4,  2  and  3  are  models  of  Henry  a'  la  Pensee. 


No.  7. 


EMBROIDERIES. 

EMBROIDERIES  are  almost  as  popular  as  laces,  and 
where   price     permits    of   hand    work   on   a   garment 
one  or  more  kinds  of  lace  are  used  with  embroidery. 
The  counter  demand  for  embroideries  promises  to  be 
a  big  one,     and  here  again,   as  in  all   popular  lines  this 
season,   deliveries   are   not  satisfactory,      .lust   at  present 
the   call   is   for   corset-cover  embroideries,   and  the   strap 
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The  Brownies  Hook  and  Eye  are 
made  in  sizes   as  below : 


Francis  Hook  &  Eye  &  Fastener  Co. 


Have  the  best  equipped  manufactory,  and  make  the 
finest  Hooks  and  Eyes  and  Fasteners. 

All  Guaranteed  Rust  Proof. 


The    BROWNIES    Hooks    and   Eyes  and  Cling 

Socket  Fasteners    are    in  a  select 

class  by  themselves. 

Our  CORONA    Invisible    may    be    had    with    or 
without  Hooks. 


We  also  make . . . 
GLOVE  FASTENERS 


For  Sale  by  Leading  Wholesalers. 

Do  not  Accept 
Trashy  Substitution. 


CORONA 


THE'CLING  SOCKET 

AVOID  CHEAP  IMITATIONS 


Address    all   correspondence    for    us   to        NIAGARA     FALLS,     N.Y. 


Nothing  to  be  Sewn  on  "THE        BEST" 

Slcirt   Supporter   and    Shirt    Waist    Holder 

WHAT'S  IN    A    NAME? 

Everyone  wants  the  best  in  eveiyihing,  arc!  we  stand  behind  '    The 
B&st  "  for  all  the  name  implies. 
3    9        Proved  by  thousands  to  be  the  best. 
y/7      •   Sold  tu  ing  he  last  three  yea's  to  the  best  trade  in  Canada. 

Sales  increasing  every  year.     Guaranteed  to  give  satisfaction. 
No  hooks  to  tear  hands  fr  blous^ ,/</  %™^  cheerfully  sent  your  saleslady  to  t,y. 

N0'ubbertogobad/^  The  F.  G.  Hay  ward  Co.,     -     Toronto 


RHYS  D.  FAIRBAIRN, 


(Limited) 


MANUFACTURERS 


Frillings  <•"<*  Ruchings 


A  New  Range. 


Prompt  Delivery. 


Prices  Guaranteed. 


8-10  Wellington  St.  East, 


TORONTO 


embroideries  for  over  the  shoulders.  These  are  asked  for 
in  wider  widths,  and  of  course  mean  wider  ribbons  as 
well. 

Allovers,  flouncings,  deep  flouncings,  insertions,  bands 
and  edgings,  are  in  big  demand.  Batistes  are  the  big 
thing  in  higher  priced  goods,  and  are  also  talked  of  for 
the  Fall  season. 


Mr.   W.   T.   Benson,   of  Montreal,   was  in   the   west  the 
latter  part  of  March. 


RIBBONS. 

PROSPECTS   for   a  good  ribbon     season     this   Spring 
and   Summer   are   the   very  brightest.      Ribbons    of 
every  description  are  to  be  used  for  every  purpose, 
and  this  being  the/  case     it     is  up  to  the  retailer  to  see 
that  he  gets  the  business. 

Wide  Dresden  ribbons  in  floral  effects  are  very  pretty 
for  sashes  and  will  certainly  be  sellers.  The  Dresdon 
ribbon  will  be  used  also  for  hair  bows.  Narrow  lines 
will     be  used   for     trimming  underwear,    and    ribbons     to 
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cut  for  applique  effects  upon  the  bodice  of  a  dress  will  be 
in  demand. 

Persian  designs  are  sure  to  be  very  popular  and  will 
be  used  largely  for  the  ornamentation  of  costumes  made 
of  silk  voiles.  Black  velvet  ribbons  will  be  in  demand 
in  connection  with  white  sheer  lingerie  effects.  Colored 
velvets  will  also  be  used  to  a  certain  extent. 

Warp  prints  in  black  and  white  effects,  especially  in 
dots  and  stripes,  of  a  certain  width,  are  likely  to  meet 
with  public  favor.  Plaids,  when  they  are  pretty,  will 
bring  in  some  business.  Taffeta  ribbons  and  satin  broche 
effects  are  going  to  sell  well. 

The  range  of  colors  is  unlimited,  but  the  most  popu- 
lar will  probably  be  white,  black,  white  and  black,  old 
rose,  grays,  blues,  greens  and  violets. 

The  wide-awake  merchant  will  be  able  to  do  a  good 
business  in  ribbons  around  Easter  this  year.  Dress  up 
a  pretty  ribbon  window  and  advertise  your  stock,  and 
you  will  surely  get  results. 

The  time  when  ribbon  monopolized  the  neckwear 
business  is  well  remembered  in  ribbon  departments,  and 
though  there  is  no  promise  of  a  return  to  such  an  uni- 
versal vogue,  there  is  quite  a  nice  sized  business  doing 
in  the  city  stores  in  ribbons  for  neckwear.  The  ribbons 
asked  for  are  about  2  inches  wide,  and  it  takes  from  one 
yard  to  two  to  make  a  neckpiece.  Some  are  knotted, 
but  the  majority  have  a  neckband  with  ribbon  tabs.  The 
neck  being  finished  by  a  piece  of  ruching,  sometimes  plain 
taffeta  ribbon  is  used,  but  generally  it  is  a  fancy  ribbon, 
sometimes  a  combination  of  both.  The  salesgirls  behind 
the  counter  fill  in  their  time  making  these  neckpieces,  and 
you  can  either  buy  neckpieces  or  ribbon,  a  small  advance 
being  charged  for  the  made-up  article. 


GLOVES. 

THE  glove  department  of  the  dry  goods,  store  is  re- 
ceiving much  attention  these  days.  Not  for  a  long 
time  has  business  been  so  good  in  this  section  of 
the  store.  Practically  all  the  sales  in  the  city  trade  are 
in  long  gloves.  The  demand  is  for  elbow-length  gloves 
of  all  kinds,  especially  for  the  glace.  These  seem  to  be 
particularly  favored  by  ladies,  and,  unfortunately  for  the 
merchant,  he  finds  it  exceedingly  difficult  to  obtain  any 
stock  of  this  line/  Other  lines,  in  long  gloves  are  scarce 
in  proportion.  The  suede  and  silk  are  very  hard  to  ob- 
tain, and  to  meet  the  demand  for  them. the  retailer  has 
much  trouble. 

There  will  be  no  cessation  of  the  demand,  either,  as 
the  season  advances.  Fashion  favors  short-sleeved 
waists,  and  as  the  ladies  find  it  absolutely  necessary  to 
wear  some  protection  for  their  arms,  the  consequence  is 
the  extra  demand  for  elbow  gloves.  Extensions  have  in 
many  casts  helped  out,  but  they  do  not  meet  with  favor. 
It  is  the  long  glove  which  is  wanted,  and  despite  the 
advanced  prices  women  will  buy  them. 

Some  representatives  of  large  American  houses  have 
gone  so  far  as  to  make  a  trip  abroad  in  the  hopes  of  ob- 
taining a  supply  of  these  gloves,  but  in  most  cases  their 
trip  has  been  in  vain.  Fabric  gloves  will  command  a 
large  portion  of  the  trade  owing  to  the  scarcity  in  glace 
and  other  lines,  and  merchants  should  have  a  good  stock 
of  these. 

Those  retailers  who  delayed  until  styles  were  settled 
before  placing  orders  are  sure  to  go  short.  According  to 
a  cable  received  the  other  day  from  the  foreign  buyer  for 
one  of  the  large  Toronto  houses,  it  is  utterly  impossible 
to  buy  long  silk  gloves  in  any  of  the  London  houses;  there 
are  none  on  the  market.  Chemnitz  is  doing  its  best,  but 
there  are  not  operatives  enough  to  produce  long  silk 
gloves  in  sufficient  quantity  to  answer  the  demand 


The  range  being  shown  by  manufacturers  for  Fall  is 
large  and  varied,  and  as  to  colors,  almost  every  shade  is 
represented.  The  long  glove  will  again  be  in  evidence 
for  Fall  trade.  There  is  a  scarcity  now,  as  has  been 
remarked,  but  what  will  be  the  state  of  the  market 
then  ?  At  any  rate  these  gloves  are  being  shown,  and 
orders  are  taken.  Delivery  will  be  late  ;  of  this  there 
is  no  question. 

Glace,  suede  and  silk  gloves  in  the  elbow  lengths  are 
all  represented  in  Fall  showings.  The  offerings  include  a 
greater  number  of  tints  this  year  than  they  have  form- 
erly. The  tendency  seems  to  be,  to  a  certain  extent,  to 
match  costumes.  Greys  occupy  first  place  on  the  list, 
then  blues,  old  rose,  purples,  greens  and  many  light 
shades,  such  as  sky  pink,  light  blues  and  helios.  The 
white  glove,  too,  will  hold  a  place,  but  from  present 
indications  sales  of  colored  goods  will  exceed  those  of 
the   plain   whites. 

There  is  no  decline  in  prices  in  sight.  As  a  matter 
of  fact,  probabilities  point  to  another  advance.  Many 
merchants  are  willing  to  pay  whatever  price  is  asked  for 


The  vogue  of  the  short  sleeve,  which 
is  pretty  well  assured  now,  meansi  that 
gloves  reaching  to  the  elbow  will  have 
to  be  stocked  for  coming  Spring.  It  is 
perfectly  certain  that  this  fashion  will 
be  in  a  very  strong  position  when  the 
Spring  season  opens  up.  It  has  develop- 
ed with  great  rapidity  during  the  latter 
part  of  the  Summer  in  both  Europe  and 
the  United  States.  In  Paris  it  has  been 
the  exception  to  see  longer  than  elbow 
sleeves,  for  elbow  sleeves  and  shorter 
lengths  have  been  universally  worn.  All 
but  1he  plainer  gowns  and  waists  seen  in 
New  York  City  follow  the  same  fashion, 
and  for  dressy  and  indoor  wear  this 
style  will  lead  all  through  the  Winter, 
so  that  it  is  one  that  is  sure  to  have 
come  down  to  the  popular  trade  by  the 
time  Spring  arrives  ;  so  that  a  certain 
percentage  of  the  Spring  stock  of  silk 
gloves  will  have  to  be  in  the  long 
lengths.  —  Dry  Grods  Review,  October, 
1905. 


long  glace  gloves.  One  manufacturer  showed  a  repre- 
sentative of  The  Review  a  telegram  he  had  just  received 
from  a  western  merchant,  who  asked  for  all  the  glace 
long  gloves  obtainable,  saying  that  he  was  willing  to  pay 
six  dollars  higher  than  the  usual  price. 

The  Chemnitz  market  is  very  busy,  and  manufac- 
turers, while  accepting  all  orders,  will  not  make  any 
promise  as  to  when  they  will  be  delivered. 

Black  glace  gloves  in  the  short  lengths  are  meeting 
with  ready  sale,  and  the  demand  is  likely  to  continue 
throughout  the  Summer.  Other  colors  are  selling  fairly 
well.  People  are  asking  for  greys  every  day,  also  for 
whites,  although  the  demand  for  the  latter  has  fallen  off 
a  little  recently.  A  few  large  stores  have  imported  some 
noveltfes  in  gloves  for  Easter  trade.  These  are  selling 
very  well,  but,  of  course,  they  occupy  a  very  small  por- 
tion of  the  glove  counter.  The  average  merchant  does 
not  take  the  trouble  to  order  any  special  lines  for 
Easter.  It  is  a  good  idea,  however,  and  it  might  be 
worth  while  to  have  a  few  pairs  of  fancy  gloves,  which 
ought  to  be  easy  to  dispose  of  during  the  Easter  season. 
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"WHEN  IN  NEED  OF  UNDERWEAR" 

Remember 

Hygeian 

U  ^^^         (Trade  Mark) 

HELPS 
HEALTH 

The  Wholesale  Trade  Only  Supplied 

400  Salesmen  now  showing  samples  for  pa|| 

1906,  and  wiU  be  pleased  to  look  after  your 
immediate  wants  for  Spring  Goods  aIso 

ASK  TO  SEE  SAMPLES  THE  NEXT  TIME 
A  TRAVELLER  CALLS  ON  YOU 

EAGLE  KNITTING  CO.,  Limited 

Hamilton,  Canada 
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Men's 
Wear 

HOSIERY 

Tans,  Whites  and  Greys  will  be  in  Good  Demand — Lace 

Goods  in  Short  Supply — Good  Prospects  for 

Fall  Trade. 

RETAILERS  should  see  their  stocks  in  all  lines  are 
as  complete  as  it  is  possible  to  make  them.  The 
three  months — April,  May  and  June — are  the  best 
months  of  the  year  for  the  hosiery  trade,  and  the  mer- 
chant who  is  prepared  to  meet  all  demands  now  will  be 
the  one  who  will  reap  all  the  benefit  of  the  sale  which  is 
sure  to  be  very  great  for  all  lines.  Some  lines  of  hosi- 
ery it  is  next  to  impossible  to  obtain,  but  in  others 
there  is  no  excuse  why  any  merchant  should  not  have  his 
full  share  of  the  trade  about  to  begin. 

Spring  deliveries  in  ladies'  hosiery  have  not  been 
satisfactory.  Many  jobbers  who  had  early  in  the  season 
placed  repeats  cancelled  them  because  they  were  inform- 
ed that  the  delivery  would  be  very  late.  They  are  sorry 
for  the  haste  they  displayed  now,  and  would,  if  they  had 
the  opportunity,  be  only  too  glad  to  place  such  orders 
now,  late  delivery  and  all.  The  Chemnitz  was  not 
then  in  a  position  to  fill  their  orders  early,  and  con- 
sequently these  jobbers  are  short. 

For  Summer  wear  tans  and  whites  will  be  the  most 
popular  sellers.  Tans  had  a  good  run  last  year,  and 
this  season  they  promise  to  have  an  even  better  sale. 
For  the  better  class  of  trade  hose  to  match  the  costume 
will  be  required,  in  which  case  greys  are  likely  to  be 
very  much  in  demand.  It  is  only  the  very  high-class 
trade,  however,  which  will  demand  hose  to  match  the 
costume,  and  trade  in  these  will  be  more  confined  to 
large  departmental  stores  than  to  the  ordinary  dry- 
goods  store.  The  demand  for  lace  ankle  goods  for  Sum- 
mer wear  is  greater  than  the  supply,  and  from  present 
indications  it  is  not  probable  that  the  situation  will  be 
relieved. 

Owing  to  the  shortage  of  German  lace  hose  there  is 
likely  to  be  a  high  market  for  these,  all  the  more  so 
since  German  manufacturers  will  not  accept  repeats  on 
lace  ankles  or  allover  laces.  There  is  a  good  demand  for 
embroidered  cotton  and  lisle  hose  in  blacks,  tans,  cham- 
pagnes, navys  and  browns.  White  lisle  hose,  both  in 
plain  and  lace  ankles,  and  lace  allovers,  are  being  shown 
by  the  leading  houses,  and  prospects  are  that  they  will 
be  short  when  the  season  comes  in  about   June. 

For  Spring  and  Summer  wear  men's  half-hose  in  lace 
open  work,  and  embroidered,  will  be  strong.  Black  will 
be  the  prevailing  color,  as  it  generally  is,  but  tans  will 
have  a  place  in  the  trade  to  a  certain  extent. 

Late  Fall  Deliveries. 

From  present  indications  the  Fall  deliveries  will  be 
late  this  year.  Yarns  are  very  hard  to  obtain  and 
prices  are  high   and  advancing. 

There  is  no  prospect  of  any  reduction  occurring  in 
the  price  of  ladies'  cashmere  hose.  The  Chemnitz  market 
is  filled  up — cannot  take  any  more  orders.  The  popular 
lines  are  from  $2.25  to  $6.25.  In  wool  hose  large  orders 
are  already  being  booked.  Embroidered  cashmere  hose 
will  be  sold  to  a  greater  extent  than  ever. 

In   men's   half-hose  Fall   business   in    embroidered    and 


cashmeres  will  be  good.  Heavy  rib  worsteds,  heather 
mixtures  and  black  worsteds,  all  will  command  a  cer- 
tain amount  of  trade. 


UNDERWEAR 

Fall  Orders  Well  Placed  in  Fair   Volume— Fleeced-Lined  Gar- 
ments Slow— Combination  Suits  Becoming 
Popular. 

SPRING  orders  in  underwear  have  all  been  delivered, 
and  Summer  deliveries  to  the  retail  trade  have 
been  made,  in  most  cases,  in  quite  a  satisfactory 
manner.  As  already  stated  in  these  columns,  the  Cana- 
dian mills  have  been  very  prompt,  and  dealers  have  had 
no  reason  to  complain.  With  American  mills  it  was  a 
different  story,  and  deliveries  in  many  lines  were  very 
unsatisfactory. 

Jobbing  houses  are  not  very  busy  in  underwear  lines 
at  present.  They  have  been  able  to  deliver  their  Sum- 
mer orders  in  good  time,  and  already  are  looking  for- 
ward" to  a  considerable  number  of  repeats.  To  fill  these 
and  ship  them  promptly,  they  say,  will  be  no  trouble, .as 
stocks  in  all  Summer  lines  are  quite  adequate. 

There  has  been  a  great  deal  said  regarding  the  large 
stocks  all  retailers  are  obliged  to  carry  aver  this  year 
on  account  of  the  mild  Winter.  There  is  a  great  deal  in 
this  talk,  as  every  one  will  admit,  but  there  is  no  need 
to  take  such  a  pessimistic  view  of  the  situation  as  some 
persist  in  doing.  Despite  the  very  mild  weather  consid- 
erable sales  were  made  at  different  times.  Many  mer- 
chants there  are,  no  doubt,  who  have  dozens  and  dozens 
of  unbroken  packages  on  their  shelves.  This  stock  will, 
of  course,  have  to  be  carried  over.  It  will  mean  so 
much  money  tied  up  for  a  year,  but  conditions  might  be 
worse.  Underwear  is  always  safe  stock,  and  is  not  in- 
fluenced in  any  way  by  fashion.  Everything  considered, 
the  retailer  will  not  suffer  greatly.  It  is  the  jobber  and 
the  manufacturer  who  will  have  to  bear  the  brunt  of  the 
trouble. 

Fall  Orders  Well  Placed. 

Already  the  mills  are  busy  manufacturing  goods  to 
fill  Fall  orders  received  from  the  jobbers.  The  amount 
of  business  received  is  much  larger  than  was  expected. 
The  orders  are  not  so  large  as  they  were  last  year,  but 
it  is  encouraging  to  see  them  such  as  they  are.  Since 
merchants  have  been  obliged  to  carry  over  stocks  job- 
bers are  not  anticipating  such  good  business  from  them, 
and  consequently  they  are  not  buying  heavily.  The  high 
prices  of  wool  and  cotton  have  had  an  effect  on  the  size 
of  orders  placed  also.  From  present  indications  there  is 
little  chance  of  a  decline  in  either  market,  and  any  re- 
peats will  probably  have  to  be  placed  around  present 
figures. 

Conditions  considered,  orders  for  Fall  delivery  to  the 
retail  trade  are  coming  in  satisfactorily.  The  large 
houses  have  all  their  travelers  out,  and  they  report  a 
better  situation  of  affairs  than  it  was  generally  thought 
existed,  and  from  what  they  say  the  prospects  for  Fall 
business  are  very  good. 
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Better  Buy  the  Best. 


One  of  our  cutomers  once  told 
us  that 


it 


>» 


CEETEE 

UNDERWEAR 


was  so  good  it  couldn't  be  better.  That  was  just 
a  dealer's  artful  way  of  saying  that  Ceetee  Under- 
wear was  the  best.  He  had  sold  it  and  reaped 
profits.  He  had  asked  many  of  his  patrons  for 
opinions  on  "Ceetee, "and  they  were  praiseworthy. 
He  had  waited  for  complaints,  but  "no  charges 
were  read." 

Ceetee  Underwear  was  made  for  your  patrons 
just  as  well  as  that  dealer's  patrons. 

THEN,   SELL  IT. 


C.  Turnbull  Co. 

of  Gait,  Limited 

GAIT     -     CANADA 


GET  CHUMMY  WITH 

The  WEAR.WELL 
HOSIE  R.  Y 


For  These  Reasons: 

Our  plant  is  the  newest  and  most  modern 
in  Canada. 

We  manufacture  a  complete  line  of  Hosiery 
— Ribbed  Worsted  Hosiery,  Ribbed  Cotton 
Hosiery,  Plain  Cotton  and  Cashmere,  Ladies' 
Lace  Lisle  Hose,  Misses'  and  Children's  Rib 
Lace  Hose,  everything  in  Seamless  Hosiery  line. 
In  Half  Hose  we  will  have  Rib  and  Plain, 
Woollen,   Worsted  and  Cashmere. 

WRITE  FOR  SAMPLES  AND  PRICES 

The  Clinton  Knitting  Co.,  united 

The  RICHARD    L.   BAUER  CO. 


Selling  Agents  &  &  TORONTO 


JAEGER  PURE  WOOL 


FSETUR  MEDad 


MARK 


AEGER  UNDERWEAR 


There  is  a  heap  of  satisfaction  in  knowing  that 
what   you    offer   is,    like   Caesar's   wife — 

"Above  Suspicion" 

You  have  confidence  in  offering  it,  and  you  possess 
the  knowledge  that,  whoever  buys  it,  under  any 
condition    of  wear   in    any   climate, 


JAEGER  GOODS  ARE  GOOD  GOODS 


LIBERAL  TERMS  TO  THE  TRADE 


DR.  JAEGER'S 


SANITARY 
WOOLLEN 


SYSTEM 


COMPANY 
LIMITED 


Wholesale  Warehouse:    301   ST.  JAMES  ST.,  MONTREAL 
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'Tis  Passing  Strange 

how  some  dealers  can  be  led  into  believing  that  latch  needle 
ribbed  underwear  is  just  as  good  as  spring-needle  ribbed 
underwear.  Experts  have  proven  that  latch  needle  ma- 
chinery cannot  produce  the  elasticity  of  the  spring  needle  gar- 
ment— permanent  and  perfect  elasticity.  The  difference  is  that 

ELLIS 

Spring  Needle  Ribbed 

stretches  but  never  stays  stretched,  while  the  latch 
needle  garment  stretches — but  stays  stretched.  Loose- 
ness at  one  point  and  tightness  at  another  is  unknown 
in  this,  the  best  of  all  underwear.  Ellis  Spring 
Needle  Ribbed  Underwear  is  guaranteed  not  to 
shrink  or  lose  its  shape.  If  the  garments  you  order 
have  not  got  the  "Ellis"  label  on,  they  are  not  genu- 
ine Spring  Needle  Ribbed  Garments. 

ORDER    FROM   Ol'R    REPRESENTATIVE 

Ellis  Manufacturing  Co.,  Limited 

HAMILTON,     ONT, 

selling  agents  : 

Monypenny    Bros.  &   Co.,  Toronto    and  Montreal 


yVatson  s 


Underwea 


r 


THE  HIGHEST  GRADE  OF  UNDERWEAR  FOR  LADIES', 
MEN  AND  CHILDREN,  IN  EVERY  KIND  AND  STYLE, 
IS  NOW  BEING  SHOWN  TO  THE  RETAIL  TRADE  FOR 
NEXT     FALL    SEASON. 


'■      V 


"\ 


Made   by 


The  IVatson  Manufacturing  Co. 

Paris,   Ont. 


LIMITED 
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Joseph  Simpson  Sons 


MANUFACTURERS       OF 

UNDERWEAR 

AND  

SWEATERS 


WE  ARE  STILL  GROWING— bigger  and  better— enlarging  our 
capacity — improving  our  plant     installing  new  features. 

You  will  be  pleased  to  know  that  in  addition  to  our  former  large 
premises  we  are  now  occupying  our  latest  modern  factory — just 
cempleted-  and  that  we  have  installed  in  it  the  most  modern  cotton 
yarn  spinning  plant  money  could  buy. 

This  feature  is  new  in  the  knitting  business  in  Canada. 

Fine  yarns  for  knit  goods  must  be  made  with  great  accuracy  to 
run  on  knitting  machinery— otherwise  there  will  be  a  variation  in 
weight  and  quality.  We  are  now  making  these  fine  yarns  for 
ourselves,  so  that  the  evenness  in  weight  and  quality  can  be  and  is 
maintained  with  mathematical  accuracy. 

Our  experience  taught  us  just  what  was  needed.  We  felt  that 
we  could  make  these  yarns  for  ourselves  better  than  anyone  could 
make  them  for  us,  and  for  this  purpose  we  have  installed  the  newest 
and  best  machinery. 

All  the  yarn  manufactured  will  be  absorbed  in  our  own  products. 

All  this  for  what  ?  To  keep  up  with  the  ever  increasing  demand 
for  our  Underwear  and  Sweaters. 

The  reason  for  this  ever  increasing  demand  ?  Every  garment  that 
leaves  our  premises  is  as  good  as  it  can  be  made  for  the  price. 


Corner  Berkeley 
and  Esplanade 


TORONTO 
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What  is  Offering  for  Fall. 

In  ladies'  Fall  underwear  there  is  offered  this  year  a 
larger  and  better  range  than  ever  before.  Most  lines 
have  been  much  improved  since  last  year.  The  trade  is 
asking  for  finer  ribbed  goods  than  formerly.  In  fact  the 
tendency  in  all  lines  of  ladies'  underwear  has  been  to- 
wards flat  goods,  the   wider  ribs  falling  off  in  sale. 

Such  orders  as  have  already  come  in  for  Fall  have 
been  at  prices  ranging  from  $1.50  to  $9.  Lines  at  old 
staple  prices  have  been  the  sellers. 

The  goods  are  being  turned  out  in  a  better  grey  this 
season  in  ladies'  underwear,  and  more  lines  of  whites 
are  shown  than  on  former  occasions.  In  unshrinkable 
lines  a  good  range  of  prices  is  shown.  These  goods  are 
rapidly  meeting  with  the  success  they  deserve,  as  the 
public  see  their  good  qualities. 

The  popularity  of  the  fleece-lined  garment  is  on  the 
wane,  as  many  substitutes  are  shown.  Although  com- 
fortable in  many  ways  it  has  disadvantages  which  the 
wool  goods  do  not  possess,  and  for  this  reason  sales  are 
dropping  off. 

Combinations  Become  Popular. 

The  open-front  suits  with  long  sleeves  are  going1  to 
be  in  good  demand  for  ladies  this  Fall,  while  for  Sum- 
mer business,  lighter  apparel  being  required,  the  closed 
fronts  will  be  considered  good  stock.  In  fact  all  ladies' 
combinations  are  becoming  staples. 

Indications  point  to  increased  sales  in  men's  combi- 
nations this  year,  but  nevertheless  it  will  be  some  time 
before  they  secure  such  a  place  in  the  men's  trade  as 
they  already  have  in  the  ladies.  Men,  as  a  rule,  are 
more  conservative  than  ladies.  Once  they  obtain  a  good 
article  which  wears  well  and  is  comfortable,  such  as  the 
present  two-piece  suit  to  which  they  are  accustomed, 
they  are  unwilling  to  drop  it  for  the  sake  of  something 
new  with  which  they  are  unfamiliar.  The  combination 
suit  is,  however,  rapidly  gaining  in  favor,  and  is  much 
worn  now.  Most  men  when  once  they  are  prevailed  upon 
to  wear  this  suit  continue  doing  so,  so  comfortable  do 
they  find  it.  That  is,  when  the  suit  is  of  good  quality 
and  well  made. 

Give  the  combination  suit  a  good  chance  this  season 
— the  lighter  goods  for  Summer  wear  and  the  heavier  for 
Winter.  Do  not  be  afraid  to  push  it.  Most  men  do  not 
appreciate  the  good  points  of  the  suit,  nor  see  where  it 
is  superior  to  the  common  two-piece  suit. 

Manufacturers  do  not  report  any  new  lines,  either 
manufactured  or  contemplated,  except  such  as  were 
manufactured  to  take  the  place  of  lines  dropped  on  ac- 
count of  advanced  prices.  It  is  seldom,  as  every  mer- 
chant is  aware,  that  anything  new  is  offered  in  under- 
wear. Staple  as  it  is,  and  being  governed  by  health,  not 
fashion,  the  old  sellers  always  find  ready  sale. 

Nor  is  there  anything  new  in  colors  among  the  Fall 
offerings.  A  better  shade  of  grey  is  offered  in  ladies' 
lines,  as  already  stated,  and  there  is  a  wider  range  of 
whites  than  formerly,  but  for  men  the.  old  natural  color 
always  demanded  will  remain  the  standby.  A  few  tans 
will  be  offered,  and  still  fewer  blues,  but  as  to  new  col- 
ors there  are  none  to  mention. 


__  Mr.  F.  P.  Evans,  Toronto,  goes  to  Europe  the  first 
week  in  April  on  a  buying  trip.  He  expects  to  be  back 
early  in  June. 

Mr.  I.  T.  Haley,  representative  of  the  well  known 
Lawrus  Fabrics,  of  Bradford,  England,  is  on  his  annual 
trip  to  Canada.  He  will  be  found  during  the  next  coup'e 
of  months  at  the  Windsor  Hotel,  Montreal. 


WOLSEY 


Every 

Garment 

Guaranteed 


UNDERWEAR 

IS  THE  IDEAL  ALL-WOOL  UNDERCLOTHING 
for  our  cold  winters.  Produced  without  flaw  or 
fault,  a  soft,  supple,  elastic,  non-irritating,  pure- 
wool  garment. 

Remember,  any  garment  shrunk  in  washing  will 
be  replaced. 

Every  garment  bears  the  WOLSEY  trade   mark. 
To  be  had  in  all  sizes  for 

Men,   Women  and  Children 


"That 

Reminds 
Me" 

Of  course  you  know  that 
Stanfield's  Underwear 

—  is  all  pure  wool 

—  is  absolutely  unshrinkable 

is  made  in  sizes  to  fit  every  figure 

—  is  guaranteed  by  us  to  you 

and  sells  right  along,  season  after 

season,  building  up  the  Underwear 
Department  and  making  money  for 
you. 

This  is  just  to  remind  you  that  we  are 
ready  to  take  your  orders  for  Fall  and 
Winter   delivery  for 

Stanfie/d's 
Unshrinkable 
Underwear 

TRURO  KNITTING  MILLS  CO.,  Limited,  TRURO,  N.S. 
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WOOLNAP 

MEN'S 
UNDERWEAR 

Give  your  customers  a  treat  by  placing  Woolnap  Under- 
wear before  them. 

It  is  RENOWNED  for  its  reliable  qualities. 


GUARANTEED  not  to  shrink,  made  of 

Pure  Wool 

Perfectly  SKaped 

Superior  FinisH 


ALL   WHOLESALE    HOUSES    HANDLE 
WOOLNAP    UNDERWEAR 
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GOLFERS  AND  SWEATERS 

The  Outlook  for  Fall  Trade — Clouds  are  in   Demand — A 
new  Stole. 

THE  range  of  golf  jerseys  shown  for  Fall  this  year  is 
as  large  and  varied  as  ever,  and  includes  lines 
from  $9  up.  There  is  a  larger  range  of  children's 
goods  this  year  than  there  has  been  formerly,  princi- 
pally in  Norfolk  coats.  Norfolk  coats  in  ladies'  sizes 
will  be  more  in  demand  this  season,  as  prices  are  more 
popular.  The  colors  for  Fall  will  be  plain  whites, 
navys,  blacks,  light  grounds  with  dark  stripes,  and  dark 
grounds  with  light  stripes.  Canadian  goods  will  be 
more  in  demand  this  year  than  last  season.  The  prices 
at  which  the  Canadian  dealers  can  put  goods  on  the 
market  is  conducive   to   active  trade 

There  are  rumors  among  the  jobbers  which  say  that 
ladies'  golf  jackets  are  going  out,  as  they  are  becoming 
too  common.  Once  they  are  put  in  the  reach  of  the 
masses  Dame  Fashion  decrees  that  they  shall  no  longer 
occupy  the  same  place,  and,  consequently,  looking  at  it 
in  this  light,  they  will  not  increase  in  favor.  But  the 
garment  is  so  popular  with  ladies  that  it  will  doubtless 
be  two  or  three  seasons  before  it  decidedly  falls  off  in 
sales. 

Sweaters  will  have  a  good  season  this  year,  and 
should  sell  well  if  merchants  push  them.  There  is  de- 
mand nowadays  for  a  better  quality  of  goods  than 
heretofore  ;  this  speaks  well  for  the  outlook  this  season. 
One  manufacturer  stated  that  there  was  a  greater  de- 
mand for  goods  from  $9  up  than  for  cheaper  lines. 

Clouds. 
Knitted  woolen  clouds  are  becoming  very  popular 
again,  and  prospects  are  that  they  will  be  more  sold  the 
coming  Fall  than  ever.  White,  black,  cardinal,  navy  and 
sky  and  pinks  will  be  the  predominating  colors.  The 
whites  will,  of  course,  sell  better  than  ever.  These  lines 
will  be  shown  in  a  great  range  of  sizes,  and  prices  will 
be  from  $1.50  to  $12.  A  new  stole  manufactured  from 
ice  yarn  will  be  put  on  the  market  next  Fall. 
#. 

A  GOOD  ARGUMENT. 

MANY  travelers,  with  their  usual  optimism  and 
cheerfulness,  are  enthusiastic  concerning  prospects 
for  the  ensuing  season  in  heavy  Winter  underwear 
and  hosiery,  notwithstanding  the  decided  set-back  at  re- 
tail last  season.  Advance  orders,  if  the  truth  must  be 
told,  have  not  been  as  heavy  as  many  knights  of  the  grip 
might  desire,  but  this  does  not  discourage  them  and 
they  look  for  healthy  re-orders  when  the  actual  cold  sea- 
son is  on.  An  ingenious,  but  nevertheless  true,  argu- 
ment has  been  adopted  by  many  in  the  trade.  It  runs 
about  as  follows  :  If  a  retailer  is  in  the  habit  of  pur- 
chasing say  about  $800  worth  of  Winter  underwear, 
which  he  did  last  season,  and  finds  he  has  carried  over 
$300  worth,  his  natural- bill  would  be  $500  this  year. 
However,  many  of  his  customers  did  not  purchase  at  all, 
and  he  has  every  reason  to  believe,  if  weather  is  at  all 
favorable,  that  his  trade  will  show  an  expansion  next 
season.  Consequently  travelers  argue  his  initial  bill 
should  be  about  normal,  and  in  many  cases  this  argu- 
ment, twisted  and  turned,  has  induced  merchants  to  an- 
ticipate a  good  volume  of  Winter  trade. 

WHERE  MANY  RETAILERS  ERR. 

SAID    an   old    and   experienced   knitted   goods    traveler 
the  other  day  to  The  Review,   "When  you  are  writ- 
ing about  knitted   goods   you    should  give   a     pretty 
broad   hint    to   the   retail   merchants    not    to   be    so    much 
influenced,   when  buying,  by  the  value  of  the  $2.25  line." 


Crescent 


ipand  \^ 
Hosiery  and  Underwear 

S.  Lennard 

&  Sons 


DUNDAS,  ONT. 


Manufacturers  of  all  kinds  of  Ladies', 
Misses'  and  Children's 

RIBBED  UNDERWEAR 

in  Cotton,  Wool,  Worsted,  Merino, 
and  Silk,  and  "  Bolton's  "  process  for 
Unshrinkable  Underwear. 

GUARANTEED    UNSHRINKABLE    AND 
NON-FELTING. 


SOLE  SELLING.  AO.ENTS 

The  Richard  L.  Baker  Co. 


t  Empire  Bldg.,  Wellington  St.  W. 


TORONTO,  ONT. 
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The  Celebrated  "JAY" 
Unshrinkable  Woollen  Underwear 

Garments  shrunk  in  washing  will  be  replaced 


y 


gS* 


-m 
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THE    HEALTHIEST 
and  MOST  COMFORTABLE 

LADIES'  COMBINATIONS 

are  fitted  with  the  patent 

"S"    WRAP 

This  most  desirable  addition  to  the  combination  will  be  better 
understood  by  a  reference  to  the  design.  It  affords  complete 
protection  where  this  is  most  necessary. 

DOCTORS   AGREE 

that  the  "S"  WRAP  fulfils  its  object  with  greatest  benefit 
to  the  health  of  the  wearer. 

No  button  is  needed  as  the  wrap  automatically  adjusts  itself 
to  the  position  of  the  wearer,  and  the  garment  does  not  drag 
when  the  wearer  is  sitting. 


GENTLEMEN'S 

"Star"  Seated  Pants  and 
Drawers 

THE  IDEAL  WEAR  FOR  HORSEMEN, 
CYCLISTS   AND    ATHLETES 

NO   SEAMS 

at  fork,  up  back  and  down  inside  of  leg  to  give  way  or  chafe. 

EXTRA   SPLICED 

and  greater  freedom  given  by  Star  Shaped  Gusset. 


These   Improvements   can  also  be  obtained  in 
Merino  and  Silk  and  Merino. 


WHOLESALE  ONLY  OF 


Messrs.  I.  &  R.  MORLEY  and  GEORGE  BRETTLE  &  CO. 

WOOD  STREET,  -  LONDON 
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With  many  merchants  this  is  the  line  they  ask  to  see 
first,  and  if  it  is  g-ood  value  they  buy  the  whole  range, 
without  weighing  sufficiently  the  values  offered  in  the 
hig-her-priced  lines,  thus  resting  their  whole  selling  policy 
upon  the  lowest  line. 

Now  the  25c.  garment  has  a  recognized  standing  ;  it 
is  a  necessity  there  is  no  getting  away  from,  but  it  is 
not  such  a  profit  bringer  that  it  should  dominate  the 
situation  in  the  manner  it  does  in  many  stores. 

It  is  to  this  devotion  to  the  25c.  garment  that  many 
merchants  owe  the  fact  that  they  do  not  make  a  better 
showing  in  this  department.  Retailers  positively  push 
this  cheap  stuff  to  the  detriment  of  their  better  grades. 
For  one  thing,  it  is  always  laid  out  and  is  always  be- 
fore the  eye  of  the  customer,  while  too  often  the  better 
goods  are  reposing,  safely  boxed,  upon  the  shelf.  I  often 
wonder  if  retailers  realize  the  force  of  this  fact — if  the 
really  know  how  much  the  showing  of  goods  has  to  do 
with    sales. 

If  customers  come  into  a  department  and  ask  for 
knitted  underwear,  too  often  they  are  only  shown  cheap 
garments,  and  that  in  such  a  manner  as  to  preclude  all 
desire  on  their  part  to  buy  better  garments.  This  kind 
of  retailing  is  decidedly  detrimental  to  the  store,  as  the 
profits  on  these  low  lines  are  often  only  a  few  cents,  and 
it  is  not  too  much  to  say  that  on  many  cheaper  lines 
5c.  is,  at  the  outside,  as  much  as  (merchants  are  getting 
on  each  garment. 

Then,  too,  this  constant  showing  of  cheap  garments 
does  away  with  a  good  deal  of  a  department's  attrac- 
tiveness, for  novelties  seldom  or  never  come  in  cheap 
stuff,  and  even  in  staple  lines  like  knitted  goods  novelty 
is  an  important  factor.  It  is  on  the  new  thing  that  the 
retailer  makes  his  best  profits  here,  and  on  the  better 
grades. 

It  must  be  confessed  that  there  are  plenty  of  retail- 
ers who  never  make  a  cent  on  novelties  for  the  simple 
reason  that  they  are  afraid  to  stock  them.  If,  however, 
they  could  be  persuaded  to  add  a  few  novelties  and  to 
pay  more  attention  to  better  grades  in  underwear,  they 
would  find  results   surprisingly  profitable. 

Some  merchants  do  not  give  the  subject  of  selling 
the  stock  the  attention  it  ought  to  receive  ;  they  go 
upon  the  old  maxim  that  "goods  well  bought  are  half 
sold,"  which  is  very  true  as  far  as  it  goes.  It  is  not 
true,  however,  as  far  as  some  think  in  these  days  of  keen 
competition. 

In  the  first  place,  when  the  selling  end  is  not  sharply 
looked  after  they  keep  too  much  of  their  stock  in  the 
boxes  out  of  sight  and  out  of  touch  of  the  trade.  Under- 
wear needs  display  just  as  much  as  any  other  stock,  and 
where  the  display  is  most  prominently  made,  values  be- 
ing right,  the  most  garments  will  be  sold. 

A  stock  so  displayed  is  more  exposed  to  dust  and 
damage,  but  the  increased  results  will  more  than  com- 
pensate. If  possible  the  cheapest  lines  should  be  placed 
upon  tables  outside  of  the  counter,  but  if  this  cannot  be 
done  these  goods  should  have  their  own  end  of  the  coun- 
ter, not  separating,  but  a  separation,  as  it  were,  is  a 
benefit   to   other  grades. 

If  you  conclude,  Mr.  Merchant,  that  it  will  be  as  well 
to  increase  your  sales  of  higher-priced  underwear,  you 
will  find  that  you  will  have  to  do  a  little  educational 
work  amongst  your  selling  staff.  It  is  a  game  of  follow 
my  leader  in  most  stores,  and  if  you  have  been  pinning 
your  faith  on  the  selling  of  cheap  lines,  so  also  have 
your  salespeople,  and  you  will  have  to  demonstrate  to 
them  your  change  of  heart.  If  you  have  been  impressed 
with  the  fact  that  you  must  sell  cheap  underwear  you 
will  have  communicated  that  belief  to  your  selling  force, 
with     the  result    that   they  will  have  been   pushing    the 


lower  rather  than  the  better  grades,   and  you  will  have 
to  get  them  into  line. 

There  can  be  no  better  time  than  the  present  for 
making  the  change,  indeed  in  many  sections  the  com- 
munity is  ready  for  it.  Never  before  has  the  Canadian 
farmer  been  so  prosperous,  and  his  prosperity  is  reflect- 
ed by  the  inhabitants  of  the  towns  and  cities,  and  one 
and  all  they  can  afford  to  buy  a  good  article.  Under 
present  conditions,  too,  less  service  than  usual  can  rea- 
sonably be  expected  from  a  25c.  garment— very  much  less 
than  it  gave  a  couple  of  seasons  or  so  back.  There  is 
not  much  change  on  the  face  as  far  as  the  average  cus- 
tomer can  detect,  but  merchants  know  that  there  is  a 
lessening  in  quality,  and  why  ?  This  is  only  another  rea- 
son for  insisting  on  your  selling  force  showing  and  urg- 
ing better  goods. 

Clerks  need  a  good  deal  of  education  along  these 
lines,  and  it  is  advisable  that  merchants  take  up  the 
subject  with  them.  It  should  also  be  insisted  upon  that 
they  show  more  goods,  as  too  many  clerks  exhibit  a 
disinclination  to  call  the  attention  of  the  trade  to  the 
stock.  This,  I  believe,  applies  more  to  the  large  city 
stores  than  to  those  in  the  smaller  centres. 


ONTARIO  PROPOSES  TO  TAX  TRAVELERS. 

MR.   T.  HERBERT  LENNOX,  M.P.P.,   North  York, 
has   introduced  in   the   Ontario   Legislature   a  bill 
to  place  a  tax    on     commercial  travelers  entering 
the  province   as   representatives     of     firms   situated   else- 
where. 

When  seen  by  a  representative  of  The  Dry  Goods  Re- 
view, Mr.  Lennox  had  no  hesitation  in  stating  why  he 
had  introduced;  the  bill  and  the  purpose  of  it. 

"I  have  introduced  it,"  he  said,  "at  the  request  of  a 
number  of  the  commercial  travelers.  Now  there  are  two 
objects  in  view.  I  see  no  reason  why  they  should  not  be 
stated.  The  first  is  to  practically  force  the  Dominion 
Government  to  take  action  looking  to  joint  action  and 
a  mutual  understanding  on  the  part  of  the  provinces, 
looking  to  the  abolition  of  such  trade  restrictions. 

"The  second  object  is  to  retaliate  in  kind  upon  Que 
bee  and  so  compel,  if  possible,  the  rescinding  of  the  trav- 
eler-tax law  in  that  province. 

"I  don't  think  there  is  any  doubt  the  bill  will  pass. 
I  have  assurance  of  the  Government's  support." 


HUDSON'S  BAY  RUMOR. 

A  rumor  has  reached  this  side  from  London  which 
says  that  a  company  with  a  capital  of  $50,000,000  is  be- 
ing formed  to  take  over  the  Hudson's  Bay  Company's 
lands  and  other  assets,  and  that  the  old  company  will 
be  wound  up.  Another  report  says  that  the  stock  of  the 
Hudson's  Bay  Company  will  be  split  up  into  £1  shares. 
Nothing  to  confirm  either  of  these  reports  has  been  re- 
ceived, however.  The  enormous  amount  of  money  real- 
ized by  this  company  from  the  London  fur  sales  may  ac- 
count for  the  great  interest  at  present  taken  in  the  do- 
ings of  the  company. 


BRADSTREET'S  IN  CALGARY. 

The  Bradstreet  Company,  who  have  had  a  representa- 
tive stationed  in  Calgary  for  some  time,  have  decided  to 
open  a  fully  equipped  office  in  that  city.  This  move  on 
their  part  is  greatly  appreciated  not  only  by  the  local 
bankers  and  wholesalers,  but  also  by  all  that  trade 
which  is  more  or  less  tributary  to  Calgary. 
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This 
Is 

One 
Of 

Them 


We  have  prepared  a 
series  of  striking  and 
original  cuts  tor  our 
customers  to  use  in 
their  newspaper  and 
circular  advertising. 
These  cuts  arc  free. 
If  you  carry 

HERMSDORF- 
DYED 

the      premier      Black 
I  [osiery,  let  the  people 
know     it,    and     you'll 
Electro  No    8  double    your    hosiery 

sales. 

Book    of  advertising   suggestions   will    be  ready  shortly.       In  the 
meantime  write  for  any  cuts  you  want  to  American  Kuieau  of 


200   Greene  St. 


New  YorK 


*ETURNE£M\ER    F/ty 

APR  19  IP* 


/^^=^m 


PURE    WOOL. 


Cartwrigbt  $  Klaritm 

LIMITED. 

LougHborougH,   England, 

Manufacturers    1 1  f  ^t^ 

NATURAL  WOOL 
UNDERWEAR  *  * 


The  premier  finish  given  to  this  firm's  garments  consists  of  a 
solution  in  which  it  is  dipped  which  destroys  stiffness  and  dis- 
comfort and  renders  the  fabric  soft  and  fleecy  and  absolutely 
unskrinkable. 

R.  FLAWS  &  SON,  Agents,  Manchester  Bldg.,  Toronto. 


BURRITT'S 

Dominion  Brand  Hosiery  «<  Underwear 

Ladies',  Misses'  and  Children's  Underwear 

RIBBED    AM)    PLAIN 

HOSIERY,    SOCKS,    MITTENS,   TOQUES,   GOLFERS, 
SWEATERS,  OVER-HOSE,  Etc. 

Place  your  orders  early,  as  prices  are  going  up  and  we  shall  have  to 
advance  ours  in  a  short  time. 

EVERY    PAIR   OF    HOSE    BEARS   Ot'K    GUARANTEE   TICKET. 

A.   BURRITT   ft    CO., 

DOMINION  HOSE  AND  UNDERWEAR  MILLS  MITCHELL.   ONT. 


FIRE! 


Our     warehouse,    154     West 
Notre  Dame  St..  was  destroy- 
ed by  fire  on  the  23rd  ult. 
We  beg  to  notify  our  customers  and  friends,  how- 
ever, that  we  have  secured  temporary  premises  at 

121  ST.  HENRY  STREET 

where  the  business  will  be  conducted  as  formerly. 

Our  Mr.  Harris  has  just  returned  from  his  annual 
purchasing  trip  in  Europe,  during  which  he  picked  up 
some  special  values  in  Summer  and  Fall  goods. 

These  goods,  fortunately,  were  en  route  at  the  time 
of  the  fire,  and  will  be  in  stock,  so  that  all  orders  can 
be  filled  with  new  goods  on  shortest  notice. 

L.  HIRSHSON  &  CO. 

Buyers  and  Sellers  of  Jobs  MONTREAL 


tt 


Be  sure  you  see  samples  of 

BEAVER  BRAND 


KNITTED   GLOVES,   MITTENS, 

TUQUES,   SASHES    and  JERSEYS 

before  placing  your  order  for 
Fall  delivery. 

NO  BETTER  VALUE  IN  THE  MARKET 

Our  Selling  Agents  are  now  showing  these 
samples  and  will  call  on  you  shortly. 


Our  AGENTS  Are : 

For  Ontario — Messrs.  McClung  &  Burns,  177 
Wellington  St.  W. ,  Toronto. 

For  Quebec— Mr.  A.  L.  Gilpin,  232  McGill  St., 
Montreal,  Que. 

For  Maritime  Provinces  —  Mr.  J.  A.  Murray,  Sus- 
sex, N.B. 

West  of  Port  Arthur — Messrs.  Gerhardt,  Hanley 
&  McKay,  Winnipeg,    Man. 


The  Stratford  Knitting  Co.,  Limited 

STRATFORD,     -     ONTARIO 
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Specials  for  Easter  Visitors 

FOR    WEEKS    WE    HAVE    BEEN   LOOKING  OUT  "SPECIALS" 
FOR    BUYERS    VISITING    US    AT    EASTER. 


Opposite 
Union 

Station 


RETURNED 

APR  -  9  1906 


Special 

Customers* 

Room 


OUR     NEW    MAMMOTH     WAREHOUSE 
Come  here   first  thing  on  getting  off  the  train.     This  Suit  Case  is  one  of  the 

"  Easter  Specials." 


There  are  a  hundred 

Other  items,     on    any 

one    of  which  you    can 

more  than  make  your 

expenses  for  a  special 
visit  to  Toronto  in  the 
saving  in  price. 


A  genuine  grain  leather  suit  case,  inside  straps,  brassed  lock  and  trimmings. 
24  inch.  $3.62  net ;     22  inch,  $3.42. 


Look  for  "Easter  Specials"  Circular 
Come  to  Toronto  See  us  First 

The  Fancy  Goods  Company  of  Canada 


156  Front,  St.  West., 

Opposite     Union     Station 


TORONTO 


LIMITED 
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Large  Easter  Novelty  Trade— Fall  Import  Lines — Notions  Bring  Trade. 


IS  I  NESS  continues  to  thrive  in  the  fancy 
goods  and  notions  sections  in  Montreal  and 
Toronto,  and  hurry  up  orders  for  Easter  sell- 
ing have  been  both  numerous  and  large.  No 
department  in  a  dry  goods  store  presents  such 
a  varied  assortment,  and  demand  has  been  of  a  very  broad 
character.  Merchants  well  realize  that  Easter  is  a  splen- 
did period  for  making  additional  profits  on  suitable  novel- 
ties, well  pushed  through  the  medium  of  advertising  and 
attractive  display.  Fancy  baskets  of  every  nature  are  in 
splendid  request  and  the  range  has  many  additions.  Candy 
and  perfume  baskets  are  well  utilized  and  a  growing  de- 
mand has  set  in  for  handkerchief,  glove  and  sewing  bas- 
kets. A  trip  to  market  is  very  beneficial  in  making  selec- 
tions of  any  of  these  lines. 

The  waste  paper  baskets  of  a  Japanese  character  are 
usually  woven  throughout  and  the  top  and  bottom  frames 
bound,  as  well  as  reinforced.  These  can  be  secured  to  re- 
tail with  good  profits  from  50c.   to  $1. 

For  Gift  Purposes. 

Fancy  goods  of  every  description  should  be  active  for 
gift  purposes  around  the  Easter  period,  and  smajl  leather 
goods  of  every  description  stand  at  the  head  of  the  list. 
Many  odd  lines  of  stationery,  including  papeteries,  etc., 
are  worthy  of  representation.  An  increasing  number  of 
dry  goods  stores  are  sharing  in  the  phenomenal  demand 
for  picture  post  cards  and  there  seems  no  limit  to  the  de- 
mand for  Easter  postals.  Lines  of  a  distinctive  Easter 
character  have  been  brought  out. 

Bead  necklets  are  slated  for  a  good  thing  for  the  Sum- 
mer trade,  and  dealers  are  filling  some  big  orders  for  this 
class  of  goods. 

Pearls  are  in  particular  demand,  either  in  the  single 
row  to  lie  at  the  base  of  the  neck,  or  in  the  many  strand- 
ed dog  collars  that  clasp  the  neck.  Colored  glass  beads  in 
amber,  amethyst,  turquoise,  and  in  Alice  blue  are  the  big 
sellers,  and  many  of  the  necklets  have  a  heart-shaped 
pendant  of  the  same  color.  Spar  beads,  both  white  and 
tinted,  are  another  good  selling  line,  and  coral,  both  real 
and  imitation,  is  very  popular  in  the  States,  but  this 
fashion  has  not   reached  this  side  yet. 

Import  Lines. 

Importing  houses  are  opening  up  almost  daily  new 
samples  for  Fall  and  Christmas  delivery.  Extensive  lines 
of  lacquered  ware  are  some  of  the  new  things  of  a  Japan- 
ese character.  Crumb  trays  complete  are  available  at 
wholesale  at  prices  ranging  from  10c.  to  40c.  These  are 
in  papier  mache  material,  lacquered,  and  are  said  to  be 
superior  to  wood,  as  they  will  not  crack.  The  designs  are 
of  a  distinct  Japanese  character.  Along  the  same  line  is 
the  bewildering  variety  of  card  trays  and  ash  trays,  which 
can  be  had  from  3c.  as  high  as  75c.  Handkerchief,  glove 
and  tie  boxes,  pencil  boxes,  pen  trays,  etc.,  also  come*  in 
this  material,  usually  in  sets  of  three.  Ingenious  com- 
plete smoking  sets  range  in  price  from  $1  to  $1.75.  In 
the  lacquered  wcod  lines,  collar  boxes  are  extremely  ap- 
propriate for  Christmas  lines  and  prices  are  within  the 
reach  of  popular  trade. 


Make  Notions  a  Puller. 
Dry  goods  notion  departments,  if  rightly  conducted, 
bring  more  people  to  the  store  than  any  other  section, 
and  the  influence  for  good  on  the  entire  establishment  can- 
not be  over-estimated.  The  department  is  so  broad  and 
comprehensive  that  it  is  often  difficult  for  small  retailers 
to  secure  a  range  that  will  meet  with  the  wants  of  their 
customers.  In  general  it  is  advisable  to  carry  as  many 
well  advertised  lines  as  possible,  and  to  make  a  specialty 
of  branded  goods,  which  are  in  active  demand.  City  stores 
who  have  made  a  success  of  this  department  are  con- 
stantly on  the  lookout  for  every  new  idea.  Many  of  them 
keep  a  want,  book,  and  in  this  way  customers'  require- 
ments are  all  looked  after.  To  get  the  people  coming  ad- 
vertising space  is  quite  freely  used,  and  special  offerings 
are  made  at   stated  intervals.     The  department  itself  is  a 


True  Form 

big  money  maker  and  the  idea  of  modern  retailing  is 
to  get  the  people  into  the  store  as  they  will  probably  buy 
in  some  other  department. 

A  New  Thimble. 

A  sensible  man  and  a  thinker,  named  Horace  Bourne, 
has  invented  a  new  form  of  thimble,  and  a  careful  study 
of  thimble  lore  reveals  the  fact  that  since  the  days  of 
Ilerculaneum,  no  improvement  has  been  made  in  the  shape 
of  this  important  article.  Even  the  nineteenth  century, 
the  period  when  inventive  effort  was  put  forward  to  the 
improvement  of  the  other  thousand  and  one  things  that 
are  required  in  everyday  life,  overlooked  the  thimble.  Its 
turn  has  come,  and  a  thimble  which  does  away  with  all 
the  bad  qualities  of  the  old-fashioned  article,  offering  in 
their  place  greater  comforts  and  convenience,  is  now 
shown. 

A  glance  at  the  accompanying  illustrations  will  show 
at  once  that  the  new  thimble  is  made  to  fit  the  finger 
without  pinching  up  the  nail  and  pressing  on  the  flesh. 
Very  frequently  the  old  shape  thimbles  have  been  known 
to  cause  whitlows,  cramp  and  chilblains  through  the  re- 
striction of  the  free  circulation  of  the  blood.  The  new 
thimble,  closely  following  the  shape  of  the  finger  tip,  is 
comfortable  and  innocuous  to  wear,  and  is  held  on  by  suc- 
tion instead  of  pressure.  Moreover,  there  is  no  danger  of 
its  slipping  off  or  twisting  round.  Rea'ders  of  The  Review 
who  are  interested  in  the  improved  article  can  have  the 
address  of  the  maker  by  communicating  with  the  editor. 
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TRAVELERS  are  busy  preparing  Tor  sorting  orders, 
and  will  soon  be  on  the  road  now,  carrying  with 
them  extensive  lines  of  new  samples.  There  is  no 
change  in. the  situation  of  the  linen  market,  either  in  the 
matter  of  volume  of  trade  or  values,  except  in  the  direc- 
tion of  improvement.  The  market  is  very  firm,  and  prices 
generally  are  advanced  or  advancing.    This  is  particularly 


Embroiderod  Linen  Doyloy 
Shown  by  VVm.  Liddell  &  Co..  Limited.   Belfast. 

noticeable  in  the  lower  grades,  and  it  is  here  that  the 
chief  advances  have  been  made.  Better  grades,  where 
labor  is  often  a  bigger  factor  than  the  cost  of  raw  mater- 
ial in  determining  the  price,  are  obtainable  at  old  rates 
or  at   only   a  slight  advance. 

The  first  cause  of  these  advances  seems  to  be  the  in- 
sufficient supply  of  raw  flax,  and  the  inability  of  spinners 
to  find  enough  raw  material  to  meet  the  increased  de- 
mand.    Spinners  are  contracted   ahead,   and  are  not  look- 


Embroidered  Linen  Doyley 
Shown  by  Wm.  Liddell  &  Co.,   Limited,  Belfast, 


ing  for  orders,  and  those  conversant  with  the  flax  situa- 
tion maintain  that  it  would  be  impossible  for  them  to 
sell  at  old  prices  without  serious  loss. 

As  a  rule  advancing  prices  mean  a  falling  off  of 
trade,  and  the  pushing  of  some  other  fabric  that  comes  at 
a  lower  rate.  The  trade  is,  however,  now  facing  the  fact 
that  all  fabrics  are  advancing,  and  no  such  substitution  is 
possible,  and  this  being  so  linens  still  maintain  their  high 
place. 


The  China  and  Japan  Silk  Co., 


Limited 


MONTREAL 
290  St.  James  St. 


TORONTO 
60  Yonge  St. 


Now  Showing  New  Samples 

of 

Japanese  Fancy  Goods 

Chinese— Mattings— Japanese 

Fancy  Baskets 

Silk  Kimonas  for  Ladies 

Smoking  Jackets  for  Gentlemen 

Antimony  Ornaments 

and 

Fancy  Lacquered  Boxes 


High-class  Linens 


Gold  Medal  Brand 


MANUFACTURED    BY 


Wm.  Liddell  &  Co.,  Limited 


BELFAST 


How  to  increase  your  linen  sales. 

HAVE  AN  EXHIBIT 
IN  YOUR  TOWN 

Write  for  particulars. 

R.  H.  COSBIE 

Sole  Agent  for  the  Dominion 

30  W.  Wellington  Street  TORONTO 


«»••.  •»•.>••<•■••»•••  ■*.••..«.•*•.••*•..•••••. ••^••••••••••••••••••< 
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HETURNED 

iMUS  BOfc 


No    gold    or    tinsel      ^»|/ 
woi*^-*6~^^Kf~by  $     i 
otifer  hoff^e^^-- — 
Sample-^; 


taining  12  vases  sent 
on  approval.  Prices 
from  5oc.  to  $15.00. 


Oj/ft 


-mmr       ^jUP        '*"*' 
■  ■         PI         H " 


ALL  KINDS 

OF 

JAPANESE 

NOVELTIES 

KEPT 

CONSTANTLY 

IN  STOCK. 


THE     NEWEST    THINGS     ARE: 

Cloisonne  Teapots  and  Ornaments,  Cotton  and  Silk  Kimonas,  from  $1.00  to  $100.00. 

Silk  Fans,  Paper  Fans,  Umbrellas,  Leather  Post  Cards,  Picture  Post  Cards,  Paper  Napkins,  Silk  Flags. 

Hair,  Hat,  Clothes,  Nail  and  Tooth  Brushes.        All  kinds  of  Brass  Ware. 

Baskets  of  all  descriptions,  from  3c.  upwards.     A  stock  of  everything  Japanese. 

We  have  just  received  a  large  quantity  of  small  crockery  from  ic.  per  piece  upwards. 


;™n„™t1.s     SHORT  &  CO.,  219  Board  of  Trade  Building,  Montreal 
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Old  Bleach 


tt 


All  expert  linen  buyers  say 

"Old  Bleach"  Linens 
are  Unrivalled 

Leading  linen  departments  all  carry  them.     Be  sure 
every  article  and  every  yard   is  stamped 

TRADE 

"Old  Bleach" 

MARK 

the  Old  Bleach  linen  co.,  randalstown,  Ireland 

SOLE  AGENT  FOR    THE  DOMINION  : 

R.  H.  COSBIE 

30  W.  Wellington  Street,         .       .        TORONTO 
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LINENS 


Deliveries. 

Owing  to  the  big  run  on  embroidered  goods  in  the 
American  market,  there  has  been  some  complaint  made 
about  delay  in  deliveries,  but  in  other  lines  deliveries  have 
been  fairly'  well  made,  but  in  many  cases  the  complaint 
is  that  shipments  have  tome  to  hand  in  sections,  not  com- 
plete at  one  shipment.  This,  of  course,  adds  considerably 
to  the  cost  of  laying  down  here.  The  goods,  however, 
have  been  on  hand  when  wanted,  and  a  very  heavy  early 
season's  business  has  been  done  at  retail  in  linens. 
Desirable  Novelties. 

Some  very  desirable  novelties  in  table  linens  are 
features  in  the  new  sample  lines.  Prominent  amongst 
these  are  the  many  patterns  in  circular  cloths.  The  ad- 
vantages of  a  circular  table — not  taking  up  so  much  room, 
easier  seating,  etc.— are  making  it  a  great  seller,  and  this 
has  led  to  the  introduction  of  circular  cloths.  These  come 
in   many  handsome  designs  and  in  a  range  of  sizes. 

A  handsome  novelty  in  cloths  has  the  centre  and  bor- 
der separated  by  a  wide  band  of  drawn   work.  'Napkins  to 


fixture  of  cardboard  that  leaves  a  well,  just  the  size  for 
the  reception  of  the  small  mats,  or  a  half  circle  for  the 
larger  sizes,  and  in  this  case  the  article  is  folded  over. 
The  boxing  of  these  goods  is  a  great  aid  to  good  stock- 
keeping,  and  is  also  of  use  in  making  an  attractive  coun- 
ter display.  Goods  so  boxed  are  easily  kept,  fresh  and 
clean  and   free   from   dust. 

Considering  the  prominence  of  the  semi-ready  robe 
and  the  all  prevailing  taste  for  embroidered  Irish  linens, 
the  fact  that  a  pretty  extensive  line  of  these  semi-ready 
robes  will  be  included  in  the  sorting  ranges  causes  no 
surprise.  The  skirts  are  in  the  line  gored  circular  effect, 
and  there  is  an  embroidered  waist  piece  to  match. 

Handkerchiefs 

Sample  lines  of  handkerchiefs  for  the  Fall  and  for  the 
Christmas  trade  are  now  to  hand,  and  from  now  on  re- 
tailers  will  be  placing   orders. 

Slight  advances  over  old  prices  are  the  rule,  though  in 
many  cases  prices  have  been   maintained   at    old   figures  by 


Circular  Table  Cloth 
Shown  by  Wm.  Liddell  &  Co.,   Limited,  Belfast. 


match  in  the  various  sizes  also  come  en  suite.  This  is  a 
novelty  sure  to  please  the  fastidious  mistress  of  the 
house,  as  the  beautiful  hand-work  gives  such  a  finish  of 
elegance  and  refinement,  and  is  very  handsome  in  the 
heavy   linen. 

Embroidered  Goods. 

More  extensive  and  more  beautiful  than  ever  are  the 
embroidered  goods  that  are  now  shown.  The  new  features 
are  the  free  introduction  of  drawn  work  and  the  scalloped 
edges.  The  lines  are  very  extensive  and  run  from  the 
smallest  mats  and  doylies  up  to  large  pieces,  such  as 
bedspreads,  sheets,  etc.  Pillow  covers  and  shams  can  be 
had  all  to  match,  and  the  line  of  bedspreads  is  richer  and 
more  beautiful  than  ever.  Some  beautiful  five  o'clock  tea 
cloths  are  also  shown. 

Quite  a  feature  of  one  extensive  line  is  the  way  the 
smaller    articles    are    boxed.      These    boxes    have    an    inner 


a  slight  reduction  in  quality.  Orders,  particularly  for 
embroidered  handkerchiefs,  should  be  placed  early,  for 
owing  to  the  immense  demand  for  embroidered  goods, 
both  hand  and  machine  worked,  it  is  not  impossible  that 
deliveries  will  be  slow   in  coming   to  hand. 

Hemstitched  borders  are  best  liked,  though  of  course 
there  are  many  attractive  lines  with  scalloped  edges. 
Initials  are  also  in  high  favor,  some  of  the  newer  pat- 
terns showing  dainty  lines  of  liny  eyelet  work.  These 
come  in  both  men's  and  ladies'.  Embroidered  lines  are 
unusually  handsome,  and  the  demand  is  decidedly  for  the 
better  grades.  The  customer  as  a  rule  now  demands  a 
better  quality  for  general  use.  For  gift-giving  last  Christ- 
mas those  who  stocked  moderately  expensive  and  high- 
priced  embroidered  linen  handkerchiefs  did  a  very  big  busi- 
ness. Though  the  narrow  hemstitched  border  leads,  scal- 
lops and  lace  edges  are  strong  factors. 
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OUR 


SHIRTS 


tor  the 

MEN 


SKIRTS 


for  t>he 
LADIES 


ARE  BECOMING  DAILY  MORE   POPULAR. 


Good  Reasons  Why  :— They  are  POPULAR  in  material  ;  POPULAR  in  style 
and  POPULAR  in  price.  LOOK  WELL  ;  FIT  WELL ;  WEAR  WELL,  and  also 
PAY  WELL,  to  the  dealer  handling  them. 

We  also  have  a  neat*  line  of  Ladies'  Costumes 


Latest  Samples  for  Spring  now  in  the  hands  of  our  Travellers. 


Also  New   Lines  for  Fall. 


EMPIRE  MANUFACTURING  COMPANY,  646  Craig  St.,  MONTREAL 


........................... 
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On  an  advancing  market,  buy  early  i 

Woolens,  Knitted  Goods  and  Blankets— Fall,  1906 


FOR 


Men's  Wear— Women's  Wear— Children's  Wear 


AND 


LUMBER/WEN'S  SUPPLIES 


SAMPLES  NOW  IN  TRAVELLERS'  HANDS  AT    ROCK   BOTTOM  PRICES 


Seasonable  Goods  for  immediate  delivery  in  all  Departments. 

DRESS  GOODS— SPHINX  SERGES— LININGS— LINENS 
—HOUSE  FURNISHINGS  —  HOSIERY  —  SMALL  WARES 


P.    GARNEAU,  FILS  &   CIE., 


QUEBEC 


Sole   Agents   for  Canada   for  SPHINX  Serges   and   Vicunas 

SAMPLE  ROOMS— 207  St.  James  St.,  Room  25  Nordheimer  Bldg.,  MONTREAL,  P.Q.        -    -        165  Cordova  St.,  VANCOUVER,  B.C. 
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READY-TO-WEAR 
GARMENTS 
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VEN  those  who  are  accustomed  to  declare  that 
the  trade  at  this  season  can  never  be  any  great 
thing  in  Canada  must  concede  the  growing  im- 
portance of  Spring  as  a  selling  season  in  the 
ready-to-wear  department.  Much  of  this  de- 
velopment is  due  to  the  presenae  and  growing  power  of 
I  he  specialty  stores.  These  stores  carry  garments  alone. 
or  gai  merits  and  kindred  lines.  In  the  larger  cities  they 
are  becoming  a  well  established  factor,  and  notwithstand- 
ing the  competition  of  the  departmental  stores,  they  do  a 
successful  business.  Generally  they  aim  at  doing  a  more 
exclusive  trade  than  the  departmental  store.  Women  are 
beginning  to  find  that  when  they  buy  from  a  specialty 
store  they  are  not  exposed  to  the  extensive  duplication; 
that  they  find  so  annoying  when  they  select  a  garment 
from  the  departmental  store. 

Spring  Coats. 

Though  there  has  been  a  big  call  for  suits,  the  manu- 
facturers, of  sparate  coats  have  no  reason  to  complain. 
They  have  had  a  very  fair  season,  even  if  there  has  been 
no  exclusive  run  on  coverts  as  there  was  last  Spring. 

For  the  popular  trade,  coverts  have,  however,  done  a 
big  business.  The  earlier  trade  was  done  in  short  effects, 
in  the  semi-fitting  and  pony  models.  The  later  develop- 
ment is  the  trade  in  longer  lengths,  chiefly  in  box  style. 

;One  complaint  the  trade  makes. about  coverts  is  the 
tendency  to  run  to  shades-,  and  when  a  givea  ahad©  i« 
fashionable  it  is  well-nigh  impossible  to  sell  any  but  the 
chosen  on'e. 

The  new  Spring  shade  is  known  as  cinnamon.  This  is 
a  soft,  pretty  shade,  that  it  must  be  confessed  does  not  fit 
the  name. 

There  is  a  decided  feeling  for  fancy  mixtures  and 
tweed  effects  in  light  grey.  These  are  made  up  in  long 
loose  mannish  styles,  and  coats  of  this  class  are  finding 
great  favor  with  the  city  trade.  It  is  called  the  top-coat, 
or  the  "four-in-hand." 

This  decided  reversal  in  lengths  may  be  taken  as  an 
indication  of  what  to  expect  for  Fall  styles.  The  type  of 
coat  now  favored  by  fashion  is  the  useful  loose  wrap,  and 
no  matter  what  other  style  is  put  on  the  market,  when,  the 
selling'  season  comes  along,  styles  naturally  gravitate  back 
to  this  model. 

Tweeds,  it  is  whispered,  are  likely  to  have  more  than 
a  took  in  as  the  chosen  cloth  for  the  Fall  and  Winter 
coat.  Some  decided  fancies  are  talked  of  besides  shades 
ofl  grey. 

Suits. 

The  choice  in  style  when  the  retail  season  opened  up, 
lay  between  the  pony  and  the  Eton  suit.  Women,  how- 
ever, have  favored  the  Eton  style,  and  it  is  the  decided 
leader  now. 

The  cold  and  stormy  March  has  not  been  beneficial  to 
the  suit  department,  but  the  few  later  days  that  have  tinn- 
ed out  tine,  have  brought  the  crowd  into  the  city  stores.. 
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There  is  no  shadow  of  a  doubt  of  the  supremacy  id'  grej 
i  ither  in  the  medium  or  the  high-priced  suit.  Plain  tweeds 
and  broken  checks  are  practically  the  whole  thing  in  popu- 
lar lines.  Though  they  are  well  represented  in  the  better 
trade,  Imported  suits  run  more  to  colors,  and  are  of  plain 
cloths— broad-cloth,  voile,  etc.  Some  of  the  colors  shown 
■•lie  high— rose   reds,   forest  greens,   purple  and    mauve,  etc. 


RETURNED 


National  Brand  Raincoat 
Shown  by  the  National  Rubber  Co. 

AJice  blue  and  navy  are  also  popular.  Another  innova- 
tion that  has  attracted  a  good  deal  of  notice,  is  the  fashion 
of  having  coat  and  skirt  of  different  materials.  Thus  a 
plaid  skirt  of  black  and  white  will  have  an  Eton  coat  of 
black  taffeta,  or  a  voile  skirt  of  Alice  blue  with  corslet 
girdle  will  be  completed  by  an  Eton  of  taffeta  of  the 
same  color. 
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IF  YOU  ARE  A  WIDE- 
AWARE   MERCHANT 

you    Have    surely    noticed  tKe    in- 
creased   demand   for    >?    >£    >?    >?    >£ 


RAINPROOF  AND  WATERPROOF  GARMENTS 


Both  for  Ladies  and  Gentlemen 


They  are  popular  because  they  serve  the  double  purpose 
of  a  nobby  light  outer  garment  and  also  a  protection 
against  any  kind  of  weather.  An  article  both  useful  and 
ornamental. 


Elite  Brand  Garments  ( 


CRAVENETTE  \ 
PROOFED     J 


set  the  pace  in  Style,  Fit  and  Material.  They  combine  the 
pick  of  Foreign  and  Domestic  Materials,  with  the  style  and 
finish  which  years  of  experience  alone  can  supply,  and  we 
sell  them  at  a  price  which  only  the  largest  manufacturer 
can  afford  to  produce  them  at. 

Our  Assorting  Samples, 

now  in  the  hands  of  our  travellers,  offer  a  range  never 
before  equalled  in  Canada. 

We  are  able  to  fill  all  immediate  delivery 
orders  promptly  and  satisfactorily. 

Men's    Lines  of    Overcoats  and   Raincoats  now  being 
shown  for  Fall. 


THE  MONTREAL  WATERPROOF  CLOTHING  COMPANY 

MONTREAL 

THE  LARGEST  MANUFACTURERS  OF  WATERPROOF  GARMENTS  IN  CANADA 
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The  five-gored  circular  is  slowly  hut  surely  displacing 
the  pleated  skirt,  though  many  customers  profess  a  pre- 
ference for  the  latter.  They  are  generally  pretty  well 
posted  as  to  the  sagging  properties  of  circular  skirls.         , 

In  separate  skiit  lines  greys  again  lead  the  procession 
and  here  as  well  as  in  suit  skirts  the  five-gored  circulans 
are  coming  to  the  front— at  any  rate  in  the  city  stores.  A 
good  many  broken  cheeks  in  black  and  white  are  selling 
in  separate  skirt  lines,  and  the  staple  navys,  blacks  and 
browns  make  up  the  balance  of  the  line. 

Wrappers  and  Negligee  Gowns. 

Wrappers  and  house  gowns  are  always  an  important, 
feature  of  the  Summer  trade.  Styles  in  these  garments 
do  not  vary  much,  though  there  is  an  occasional'  innovation 
introduced.  In  the  long  run,  however,  it  always  comes 
hack  to  the  regulation  wrapper. 

Wrapper  stocks  were  well  cleaned  up  last  Fall  and 
the  department  is  in  the  position  to  do  a  big  business. 

The  advances  in  cottons  will  have  the  effect  of  doing 
away  with  some  of  the  lowei -priced  lines,  but  this,  I  take 
it,  will  be  more  of  a  benefit  than  a  loss  tjo  fchfe  depart- 
ment—it  will  get  both  the  retailer  and  his  customers  into 
the  way  of  buying  better  goods. 

The  season  in  dressing  sacques  is  opening  up  in  good 
shape,  and  the  demand  is  big  for  popular  priced  lines. 

Washing  Skirts  and  Suits. 

As  soon  as  the  Easter  trade  is  out  of  the  way  Summer 
goods  will  come  to  the  front  in  the  gaiment  department. 
These,  of  course,  will  consist  largely  of  linen  or  so-called 
linen  suits,  both  shirtwaist  and  coat  effects  and  separate 
skirts.  Besides  white,  a  good  many  unbleached  linens  will 
be  seen  and  also  a  few  colored  linens  — blue,  mauve,  green, 
etc. 

The  blouse  waist  suit  in  valenciennes  trimmed  lawn  is 
back  again  into  favor,  an  J  net  gowns  in  both  black  and 
white  with  linings  of  Japanese  silks  at  not  extreme  prices 
will  be  well  stocked.  Dressy  suits  of  Japanese  silk,  both 
embroidered  and  lace  trimmed,  will  be  included  in  the 
larger  departments.  Pretty  suits  of  flowered  muslins  and 
dimities  are  also  to  be  favored. 

Summer  Coats. 
,  For  Summer  selling  there  is  a  feeling  for  silk  coats  of 
various  lengths,  langing  from  the  short  ponys.  to  three 
quarter  wrap  coats.  High-class  trades  are  buying  colors, 
but  black  and  the  linen  shades  are  the  ones  stocked  by  the 
medium  stores.  There  are  also  some  imported  lines  in  the 
rough,  raw  silks,  but  it  is  hardly  likely  that  these  will  be 
seen  except  in  the  border  towns    and  the  larger  cities. 

There  is  much  talk  of  white  serge  coats,  but  this  is  a 
feature  manufacturers  do  not  care  to  encourage.  It  is 
difficult  to  make  them  without  soiling.  Still  it  seems  that 
the  trade  is  likely  to  require  them,  and  white  serge  coats 
are  likely  to  have  something  of  a  run. 

Rain  Coats. 

City  retail  trade  on  Spring. lines  of  rain  coats  is  suffi- 
ciently advanced  to  give  a  fairly  clear  indication  of  the 
popular  effects  in  both  medium  and  high-grade  goods. 
While  large  assortments  in  plain  and  dressy  effects  in  all 
styles  are  shown,  early  sales  indicate  a  strong  demand  for 
the  loose  type  of  coats,  preferably  in  the  7-8  length.  At 
last  the  forecast  of  The  Review  regarding  tJhese  styles  is 
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PERRIN  FRERES  &  CIE. 


GRENOBLE       LONDON 
PARIS  NEW  YORK 

MONTREAL 


IMPORTANT  1SOTICE 


230  McGill  Street, 

Montreal,  March  20th,  1906. 
Dear  Sirs, — 

Owing  to  the  high  price  of  the  Raw  Material 
and  the  prospects  of  still  higher  prices,  we  are 
reluctantly  compelled  to  advance  the  prices  of  all 
our  Kid  Gloves.  In  justice  to  our  customers  and 
to  the  reputation  of  Perrin's  Kid  Gloves,  we  can- 
not possibly  meet  the  advance  by  reducing  the 
standard  of  our  leading  qualities.  Our  range  of 
short  gloves  will,  however,  be  as  large  as  before, 
and  you  will  find  lines  to  meet  all  the  popular 
retail  prices.  Our  special  values  in  $1.00, 
$1.25  and  $1.50  gloves  will  be  the  best  the  market 
can  now  produce,  and  bear  the  usual  guarantee  of 
satisfaction,  fit  and  wear  that  is  inherent  to  all 
Perrin's  Kid  Gloves. 

In  Mousquetaire  Gloves,  so  much  in  favor  this 
season,  we  will  show  you  the  most  complete  selec- 
tion and  varieties  of  style  that  can  be  desired — 
Saxe,  Biarritz,  etc.,  all  lengths  and  all  shades. 
Our  long  gloves  have  been  acknowledged  to  be 
the  best  for  fit  and  style  both  in  Europe  and  the 
United  States. 


* 


t 

* 

* 

4 
4 


+ 


Our  travellers  are  on  their  way  to  show  you 
our  samples.  We  would  advise  you  to  select  and 
buy  early,  as  prices  will  certainly  advance  again 
before  the  Fall  Season. 

A  general  advance  on  our  stock  goods  will  take 
place  on  April  16th.  Prices  for  the  lines  you  carry 
will  be  quoted  on  application. 

4j  Respectfully  yours, 

|  PERRIN  FRERES  &  CIE. 
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being  accurately  proved  and  manufacturers,  besieged  with 
re-orders  from  every  section  of  the  country,  state  the  de- 
mand is  almost  universal  for  these  ready  sellers.  The 
plain  goods  are  doing  a  larger  share  of  business,  but  greys 
in  invisible  checks  and  stripes,  and  almost  indeterminate 
mixtures,  are  meeting  with  favor.  Fawn  shades  rank 
second  in  order  of  popularity  and  suiting  effects  in  mix- 
tures and  checks,  designated  as  fane}7,  are  doing  well  in 
the  far  Northwest  and  in  the  Province  of  Nova  Scotia.' 
,  The  48-inch  length  is  classed  as  the  real  good  thing  of  the 
season.  Semi-fitting  coats  are  in  fair  i  equest,  while  the 
tight -fitting  models  are  slow,  even  in  the  Province  of  Que- 
bec. The  new  silk  coats  in  silver-grey,  black,  blue  and 
green,  have  been  welcomed  by  Ontario  merchants  in  large 


ETURNED 

„PR  1  9  1908 


The  Winnie.     Ladies'  Tailor-Made  Raincoat 
Shown  bv  the  W.  K.  Brock  Co.,  Toronto. 


centres,  while  others  bank  upon  the  alpaca  proofed  goods. 
Velvet  trimmings  are  beginning  to  appear,  but  broadly' 
speaking,  ornateness  is  avoided.  The  pleated  coat  is  the 
keynote  of  the  new  style  ideas.  A  decided  feeling  for 
higher  grades  is  apparent  and  manufacturers  working  on 
this  order  are  meeting  with  success. 

'  When  rain  is  indicated  on  the  weather  forecast  it  i)$» 
almost  needless  to  say  that  it  is  the  proper  moment  to 
display  and  advertise  raincoats  and  kindred  accessories. 
Although  a  fashionable  garment  for  every-day  wear,  it  is 
the  rainy  day  that  induces  purchasing.  Right  now  is  the 
proper  time  to  use  the  best  energies  of  mind  and  money 


lo   push   the  saies  of  these  goods.     Window  display  and 
advertising  are  the  old  standbys. 

Whitewear. 

In  no  section  of  the  tiade  is  more  annoyance  experi- 
enced than  in  the  whitewear  end,  over  the  manner  in 
which  goods  are  coming  to  hand  this  season.  The  white- 
wear  manufacturers  are  paitieular  sufferers,  for  not  only 
are  deliveries  of  cottons,  lawns,  etc.,  slow,  but  trimmings, 
laces  aaicl  Swiss  embroideries  are  not  coming  to  hand  in  a 
satisfactory  manner. 

Goods  order-ed  last  October  for  January  and  February 
delivery  are  either  .not  heard  of  or  are  only  now  coming  to 
hand.  To  add  to  other  troubles,  operators  are  decidedly 
scarce.  Under  such  conditions  manufacturers  are  doing 
their  best,  but  it  is  safe  to  say  that  few  orders  will  bei 
filled  in  their  entirety.  Retailers  will  have  to  take  them 
in  sections.  This  is  uot  exactly  satisfactory,  but  it  is, 
the  best  that  can  be  done.  One  comfort  is,  though,  that' 
there  will  be  no  over  stocks  left  at  the  end  of  the  season, 
and  that  the  price-cutter  will  hardly  be  able  to  get  in  his 
fine  woik. 

The  all-white  season  is  all  in  favor  of  the  whitewear 
department,  and  whitewear,  particularly  white  skirts,  is 
in  big  demand.  One  hears  a  good  heal  about  cut,  in  these 
days  of  slim  figures  and  princesse  gowns,  and  a  goodi 
deal  of  talk  goes  on  about  the  elimination  of  gathers. 

About  the  best  thing  in  this  direction  that  The  Re-^ 
\  iew  has  seen  for  some  time  is  a  new  circular  pattern  in 
ladies'  drawers.  There  is  absolutely  no  fulness  from 
waist,  to  hip;  all  sets  snug  and  smooth,  while  there  is  ample 
fulness  umbrella  fashion  lower  down.  The  band,  too,  is 
dropped  lower  than  the  waist  line.  Not  only  are  these  a 
desirable  pattern  for  stout  figures,  hut  they  should  be  a 
cool  garment  for  any  figure  for  hot  weather  wear.  The 
I  in  Hern  of  these  drawers  is  patented  both  in  Canada  and 
the  United  States.  They  are  called  the  "Isabelle"  patent 
drawers.  The  Review  is  given  to  understand  that  a  big 
knitting  company  has  bought  the  right  to  manufacture 
tins  shape  in  knitted  goods. 

WAISTS 

Manufacturers   Behind   with   Orders  —Active   Retail    Demand 

for  Elaborate   Lingerie  Styles— Tailor  Mades 

for  Everyday    Wear. 

IN  the  waist  section  of  the  ready-to-wear  department 
the  Spring '  openings  were  most  successful,  and  a  big 
volume  of  early  trade  was  done.  Notwithstanding  the 
cold  snap  the  early  part  of  the  month,  the- most  elaborate 
sheer  creations  in  waists  were  active  sellers,  and  large 
city  stores  had  difficulty  in  supplying  the  wants  of  their 
customers.  Manufacturers  are  besieged  with  orders  from 
every  section  of  the  country  and.  immediate  delivery  is  the 
cry  of  all.  Every  exclusive  waist  house  is  working  over- 
time to  complete  advance  orders,  and  jobbers  are  secur- 
ing repeats  already.  It  is  evident  that  the  separate  waist 
was  never  more  popular,  as  evinced  by  the  actual  test,  the 

retail  demand. 

Lingerie  the  Leader. 

Even  in  small  centres  some  form  of  elaborate  lingerie 
waist  is  the  high-class  leader,  and  the  amount  of  business 
transacted  is  encouraging.  Manufacturers  bank  upon  ex- 
clusive fabrics  in  the  lingerie  and  one  of  the  latest  of 
these  secured  from  New  York  is  a  good  imitation  of  silk 
mull.    The  fabric  has  all  the  appearance  of  silk,  is  wash- 
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WE  STAND 
BY  IT 


"  The  Best  in  the  Land  "  fancy  dresses  and  shirt 
waist  suits  to  retail  from  $10  to  $50.  Fancy  dress 
waists  and  shirt  waists  to  retail  from  $3  to  $2'5. 

SEE  our  Lingerie  and  Jap  Silk  Waists — the  hit 
of  the  season. 

LOOK  FOR  OUR  CUTS  NEXT  MONTH 

The  style,  material,  cut  and  finish  all  speak  for 
the  quality  that  has  made  "THE  AMERICAN 
BRAND  "  known  to  all  fashionable  ladies. 

Some  specials  this  month  in  Sicilian  and  Mohair 
fancy  suits. 

THE  AMERICAN  SILK  WAIST  CO. 

MONTREAL,  CANADA 
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9061  f 


ETWRNED 


A  STRONG  SELLING  LINE 
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l,f    Rain  Coats 

FOR    SPRING    TRADE 


f   A&  Our  new  numbers  post  the  trade  on  winners. 
^STYLES    RIGHT   and   MATERIALS,    FIT   and 
WORKMANSHIP    in   keeping. 

JUST   ASK  FOR  OUR  NEW   CATALOGUE. 

National  Rubber  Go.  of  Canada 

MONTREAL 


LINGERIE 
WAISTS 


We  have  the  newest  and  best 
material  in  this  line  ;  looks  like  silk, 
wears  and  washes  like  a  linen. 

You  can  retail  them  at  various 
prices  with  good  profit.  Large  range 
of  up-to-date  styles. 

You  know  what  our  Japs  are  ;  these 
are  just  as  good.  Don't  fail  to  see 
them.  They  are  interesting  to  your 
waist  department. 


I.  MISHKIN  &  CO. 

423  St.  James  Street    -     MONTREAL,  P.Q. 

Mail  orders  promptly  attended  to. 


THEY 

WIN 

TRADE 


P.  C.  Corsets 

have  unequalled  style  and  grace.  They  mean 
satisfied  customers.  Get  in  line  for  Easter 
Trade.     Just  ask  for  particulars. 


THE  PARISIAN  CORSET  MANUFACTURING  CO.,   Limited 

QUEBEC,    QUE. 

Ontario  Branch,  Brampton,  Ont.     F.  W.  CILLIES,  Manager 
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able  and  designed  to  retail  at  popular  prices.  Batiste, 
lawn  and  linen  are  doing  a  large  share  of  the  business. 
The  short  sleeve  has  been  taken  up  in  many  small  towns, 
much  to  the  surprise  of  manufacturers,  and  the  new  Dutch 
neck  is  quite  a  feature  of  present  business.  This  model 
is,  of  course,  collarless,  and  shows  moderately  low  square 
cut  neck.  The  majority  of  the  models  shown  have  besides 
(he  elbow  length  sleeve,  the  closing  at  the  back  and  col- 
lar attached.     The   amount   of  embroideries   and   lace  em- 


Exclusive  high-class   models   in   taffetas,    louisines   and 
messalines,   as   well  as  lace  waists,   are  being  turned  out 


.exclusive  Imported  Model— Cluny  and  baby  Irish. 

ployed  on  these  mcdels  is  truly  bewildering  and  the  in- 
genuity of  the  designer  is  taxed  to  the  utmost.  Fine 
lucks  and  shirrings  are  much  employed  and  novel  patterns 
in  embroideries  rival  the  lengths  sold  over  the  retail 
counter  for  waist  purposes.  China  silk  is  still  the  big 
popular   seller   and    retailers   clamor    for    deliveries 

In  the  popular  Japan  washing  silks,  the  lingerie  lines 
are  not  confined  exclusively  to  white  and  ivory,  but  pastel 
shades  in  blue  and  pink  are  made  up  in  the  same  class  of 
styles  and  with  the  same  trimmings  as  the  white.  Some 
attractive  models  are  embroidered,  the  work  invariably 
being  done  in  while.  Buyers  think  extremely  well  of 
these  models,  as  they  come  as  a  welcome  relief  to  the  all- 


Japan  Silk  Waist. 
Shown  by  the  American  Silk  Waist  Co. 

prevailing  white,  and  when  the  silk  is  of  the  proper  qual- 
ity It  washes  just  as  well  as  the  white. 


Chiffon  Taffeta  Waist. 
Shown  by  the  American  Silk  Waist  Co. 

almost  daily,  designed  principally  to  secure  business  from 
high-class  retailers.  Keen  competition  prevails  and  de- 
signers are  paid  fancy  prices  for  their  work.  It  is  doubt- 
ful if  any  more  original  and  beautiful  models  are  turned 
out  in  America,  than  in  Montreal.  The  ingenuity  display- 
ed in  new  ideas  in  sleeves  is  truly  marvelous. 

The  tailor-made  waist  is  by  no  means  neglected  and 
this  model  is  a  much  better  seller  than  the  new  mannish 
effects.  For  everyday  wear,  plain  and  fancy  lustres  are 
proving    leaders    in    materials    and    the    accordion    pleated 


Exclusive  Imported  Model— Embroidered  batiste  and  baby  Irish. 

model,  running  round  the  entire  waist,  is  one  of  the  ac- 
cepted good  styles. 

Popular  lines  of 'waists  for  Fall  are  now  being  shown 
the  jobbing  trade,  but  as  yet  nothing  essentially  new  has 
appeared. 

Black  is  expected  to  increase  in  favor  for  the  Fall 
trade,  and  red  in  new  shades  is  much  talked  about.  In 
silk  waists,  the  chiffon  finish  in  taffetas  and  louisines  will 
continue  in  favor. 
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REORGANIZATION 


OF  THE 


E.T. 


CORSET 
CO. 


Reorganized  upon  a  new  basis  as  a  limited  company,  the  E.  T. 
Corset  Company  has  changed  its  firm  name. 

Formerly  the  name  was  misleading,  as  it  would  be  supposed  we 
only  manufactured  Corsets  and  not  any  other  line.  In  changing  the 
name  we  avoid  confusion  on  this  point. 

All  our  efforts  will  be  to  better  constantly  our  lines  of 

CORSETS  and  SHIRTS 

in  a  manner  to  justify  even  more  our  aim,  which  is  to  give 


Satisfaction  to  the  Merchant 
and  His  Customer 


We  are  certain  to  attain  this  end,   for  we  will  deliver  only 
perfect    goods   under  the   triple    guarantee  of 

DURABILITY,  STYLE  and  COMFORT. 

The  E.  T.  Manufacturing  Co. 

ST.  HYACINTHg,   P.Q.  LlMITED 

Head  Office  :     337  St.  Paul  Street,         -        -        MONTREAL 
Toronto  Warehouse  :    10  Melinda  St.,  B.  Hallett,  Mgr, 
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Newest  New  York  Models— High  Bust  a  Feature  and 

Necessity  of  Good  Corsets — Educate  Your 

Customers. 

THIS  month  The  Review  is  illustrating  two  of  the 
latest  models  introduced  by  an  exclusive  corset  firm 
in  New  York.  These  models  embrace  all  the  ad- 
vanced tendencies  of  the  present  style,  viz.,  the  very 
high  bust  and  the  deep  skirt.  Note  the  extremely  high 
bust  that  one  figure  shows;  it  completely  encases  it, 
making  the  contour  of  the  bust  as  firmly  molded  as  even 
the  waist.  Note  also  that  the  skirt  is  just  as  exagger- 
atedly long  as  the  bust  is  high,  and  that  it  is  cut  so  as 
to  make  the  size  of  the  hips  as  little  apparent  as  pos- 
sible. The  only  element  of  comfort,  as  far  as  appear- 
ances go,  lies  in  the  deep  front  breast  gore  that  comes 
down  into  the  waist  line,  and  which  is  a  feature  that 
our  own  manufacturers  have  made  good  use  of  in  the 
designing  of  the  models  for  the  present  season.  A  sur- 
prising feature  of  these  long  models  is  their  lightness. 
There  is  nothing  of  the  case  armor  about  them;  they 
combine  lightness  with  strength  in  a  remarkable  degree, 
which  is  a  coveted  object  with  the  manufacturer  at  the 
present  day. 

These  corsets  are  for  wear  with  the  new  Princesse 
and  Empire  gowns,  that  fit  or  define  every  curve  of  the 
figure,  and  which  are  merely  caricatures  if  the  corseting 
is  not  of  the  best.  The  Princesse  is  an  assured  fashion, 
but  as  yet  all  but  the  most  daring  of  fashion  leaders  on 
this  side  of  the  ocean  are  a  little  shy  of  the  Empii/e 
gown,  though  there  is  a  lingerie  model  that  is  a  com- 
promise of  both  Princesse  and  Empire  that  has  sold  well 
to  women  who  have  gone  south  for  the  Spring.  It  is 
fitting  at  the  back,  but  only  defines  the  waist  at  the 
sides  and  front.  If  only  the  corset  is  up-to-date  there  is 
no  trouble  in  fitting  this  model,  and  it  is  shown  in  many 
of  the  New  York  specialty  stores. 


Another  Extreme  .Model   Showing  the  Latest  Form 
of  High  Bust  and  Long  Skirt. 


Essential  Points  of  New  Models. 

There  seems  to  be  an  impression  abroad  that  'the 
Empire  will  be  an  almost  corsetless  style,  one  of  loose 
dressing-gown  comfortableness,  but  this  is  not  the  truth. 
It  will   mean  a  corset  on  the  order  of  the  one  with  the 


very  high  bust  line  for  most  figures.  It  will  have  to 
have  a  deep  skirt,  too,  for  hips  will  have  to  be  kept  as 
far  as  possible  in  the  background;  only  it  will  not  be  the 
small  waist,  and  it  will  not  have  to  be  laced  in. 

For  the  popular  trade  the  models  selling  are  much 
on  the  same  order  as  those  shown  in  Canada.  The  hiph 
bust  models  are  growing  in  favor,  but  are  taken  by  no 
means  to  the  exclusion  of  the  more  moderate  styles,  but 


it  is  very  evident  that  new  waists,  etc.,  are  all  built  Eor 
wearing  with  high  bust  models. 

The  fact  that  nowadays  it  is  the  corset  that  makes 
the  figure,  and  that  a  woman  must  depend  on  the  corsets 
she  wears  to  allow  her  to  conform  to  the  mode  of  the 
moment,  should  never  be  lost  sight  of,  and  should  be  im- 
pressed upom  your  customers.  She  should  be  made  to 
recognize  clearly  what  is  an  undoubted  fact,  for  in  her 
so  doing  lies  much  of  the  growth  and  profit  of  your  de- 
partment. 

Need  to  he  Educated. 

Canadian  women,  even  in  the  large  towns,  do  net 
spend  a  proportionate  amount  on  their  corsets.  They 
are  apt  to  give  a  good  round  sum  for  hat  or  gown,  and 
to  be  content  with  a  low-priced  corset.  "I  never  give 
more  than  a  dollar  for  my  corsets  !"  says  many  a 
richly-dressed  woman,  and  in  many  cases  you  are 
tempted  to  retort  that  she  looks  it.  In  fact  there  is 
room  for  a  good  deal  of  educationsl  work  amongst  the 
customers  of  most  corset  departments. 

There  are  a  great  many  merchants  who,  when  they 
open  up  novelties  in  dress  goods,  laces,  trimmings,  etc., 
will  take  a  dressmaker  when  she  comes  in  and  will  show 
them  to  her,  explaining  their  merits,  etc.,  but  it  is  safe 
to  say  that  there  are  few,  if  there  are  any,  who  will 
ever  think  of  drawing  her  attention  to  his  new  corset 
styles,  forgetting  that  the  corset  is  the  foundation  on 
which  each  style  is  built,  and  that  it  is  absolutely  indis- 
pensible.  When  you  have  anything  new  in  corsets  show 
the  dressmaker,  have  your  buyer  fit  a  pair  on  before  her, 
and  explain  the  changes,  and  you  will  find  her  one  of  the 
best  advertising  mediums  you  have  ever  used,  for  it  is  to 
her  own  interest  to  be  so. 
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READY-TO-WEAR     GARMENTS 


OLD  FIRM  CHANGES  NAME. 
The  E.  T.   Manufacturing  Co.,  Limited. 

ET.  CORSET  CO.,  St.  Hyacinthe,  Que.,  have  been 
#  reorganized  as  a  limited  company,  and  will  hence- 
forth be  known  as  the  E.  T.  Manufacturing  Co., 
Limited.  The  manufacturing  headquarters  of  the  firm  re- 
main in  St.  Hyacinthe,  with  selling  headquarters  in  Montr 
real,  and,  as  before,  a  specialty  will  be  made  of  corsets 
and  a  complete  line  of  men's  shirts.  The  incorporators 
of  the  new  firm  are  as  follows  :  Mr.  J.  N.  Dubrule,  man- 
ufacturer, St.  Hyacinthe,  Que.  ;  J.  O.  Gareau,  formerly 
a  well  known  Montreal  dry  goods  merchant  ;  J.  B.  Le- 
tendre,  of  the  large  St.  Catherine  street  retail  firm  of 
Letendre  &i  Fils  ;  O.  Lemire,  proprietor  of  the  "Crown 
Store,"  St.  James  street,  and  president  of  the  Retail 
Dry  Goods  Association  of  Quebec  ;  A.  0.  Morin,  whole- 
sale dry  goods  merchant  ;  L.  A.  Dubrule,  proprietor  of 
the  Royal  haberdashery  stores  ;  J.  A.  Normandin,  of  J. 
&  A.  Normandin,  Notre  Dame  street,  all  of  the  city  of 
Alontreal. 

Mr.  J.  N.  Dubrule  will,  as  formerly,  be  general  man- 
ager of  the  manufacturing  plant  at  St.  Hyacinthe,  while 
Mr.  J.  0.  Gareau  will  have  active  charge  of  the  selling 
and  financial  departments  of  the  company,  with  headquar- 
ters at  337   St.  Paul  street,  Montreal.     The  personnel  of 


E.  T.  Corsrt'Co.VFactory  at  St.  Hyacinthe. 

the  directors  of  the  reorganized  firm  is  sufficient  evidence 
of  stability  and  increased  energy.  Preparations  have  been 
made  to  adequately  handle  a  larger  patronage,  and  every 
effort  will  be  made  to  thoroughly  look  after  the  entire 
Canadian  trade.  Mr.  J.  0.  Gareau,  the  new  sales  man- 
ager, was  formerly  an  influential  dry  goods  merchant  in 
Montreal  and  played  a  conspicuous  part  in  the  Retail  Dry 
Goods  Association  and  was  instrumental  in  the  suppres- 
sion of  trading  stamps. 

The  capital  authorized  is  $125,000,  $80,000  of  which 
has  already  been  subscribed,  and  $50,000  paid  up.  The  E. 
T.  Corset  Co.  were  established  in  1880  and  continued  to 
expand  as  years  went  by  until  the  present  reorganization 
was  felt  to  be  a  necessity  to  adequately  handle  an  in- 
creased trade.  The  directors  are  enthusiastic  concerning 
the  prospects  of  the  company. 


AN  ENTERPRISING  FIRM. 

MR.  J.  H.  Young,  representing-  Abel  Morrall,  Lim- 
ited, of  Redditch,  England,  manufacturers  of  sew- 
ing needles  and  general  smallwares,  called  at  the 
Toronto  office  of  The  Review  during  the  past  month.  He 
is  visiting  Toronto,  Montreal  and  Winnipeg, i  and  hopes 
to  get  some  pointers  to  carry  home  which  will  help  to 
develop  their  Canadian  business. 


Mr.  Young-  is  opposed  to  the  preferential  tariff,  lie 
also  says  that  Abel  Morrall  are  expanding  so  rapidly 
that  the  builders  are  never  off  their  premises.  They 
have  just  completed  a  new  two-storey  factory. 


HI  TURNED 

6"° 


tm& 


J.  N.  Dubrule 
Factory  Manager,  E.  T.  Corset  Co. 

TRADE  INQUIRIES. 

SINCE  the  publication  of  the  last  report  there  have 
been  received  the  following  inquiries  relating  to  the 
Canadian  dry  goods  trade.  The  names  of  the  firms 
making  .these  inquiries,  with  their  addresses,  can. be  ob- 
tained upon  application  to  "Superintendent  of  Commer- 
cial Agencies,  the  Department  of  Trade  and  Commerce, 
Ottawa."  Please  quote  the  reference  number  when  re- 
questing  addresses  : 

308.  A  Bradford  wholesale  merchant  desires  to  get 
in  direct  communication  with  buyers  in  Canada  of  wool 
tops,  noils  and  woolen  waste. 

316.  A  Bradford  firm  of  woolen  merchants  desire  to 
export  to  Canada  English,  Scotch;  and  Irish  fleece  wool.-,, 
also  wool  tops,  and  should  be  pleased  to  hear  from  those 
interested. 


RETURNED 

AY  16  feoe 


J.  O.  Gareau 
Salts  Manager,  E.  T.  Corset  C 

323.  An  important  firm  of  hosierj  manufacturers  in 
Scotland  requires  a  Canadian  agent  calling  upon  the  best 
retail  houses. 
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Wholesale  Millinery 


WE  RECEIVE  DAILY 

the  latest  productions  of 
tKe  European  and  American 
MarKets. 

Our  representatives  carry  full   assortment.      Wait  for  them. 


RETURNED 

in**  ^06 


RETURNED 
APR  -9  )90f 


MODERN  IDEAS  PREVAIL  HERE 

for  the  prompt  and  careful  filling  of 
all  orders. 


The  House  Famed  for  Millinery 


The  D.  McCALL  CO.,  Limited 

TORONTO 


WINNIPEG 


OTTAWA 
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EASTER  FASHIONS. 

ILLINERY  fashions  are  developing  along  the 
lines  laid  down  at  the  March  openings.  The 
new  pressed  shapes  are  shown  in  Tagal  or 
Yedda,  Milan,  chip,  Leghorn,  and  crin, 
or  Neapolitan,  etc.  Paris  milliners  are 
making  a  determined  effort  to  revive  the  fashions  of  the 
second  Empire  and  many  of  the  hats  shown  are  decidedly 
reminiscent  of  that  time.  Particularly  so  are  some  of  the 
feather-laden  or  flower-trimmed  toques. 

Crowns  are  a  study  in  themselves.  Some  are  of  ex- 
treme size,  that  dwarf  by  contrast  the  width  of  the  brims. 
Others  are  melon  shape,  or  if  capelines  or  hoods  are  used 
they  are  fluted  and  depressed  in  many  fashions.  Even  the 
high  crown  is  occasionally  seen.  Long  oval  crowns  in 
narrow  boat  brims  are  shown  in  high-class  models.  The 
tendency,  however,  is  away  from  the  eccentric  brims,  and 
regularity  of  outline  rules  save  on  the  left  side,  where  a 
dent  or  so  is  still  permissible.  Sailor  shapes  are  number- 
less and  range  from  the  dignified  to  the  saucy  ;  one  of  the 
latter  type  is  the  new  "Johnny  Jones."  Sailors  are  sim- 
ply loaded  with  trimming  and  yet  in  such  a  manner  that 
a  simple  effect  is  gained.  It  is  generally  massed  at  the 
back  and  it  is  only  when  seen  from  the  back  that  it  is 
realized  how  much  trimmed  the  hat  is. 

Crins  and  pyroxaline  are  certainly  gaining  in  favor. 
The  tendency  in  all  lines  is  to  the  sheer  and  light,  and 
millinery  has  to  keep  in  line.  Hoods  and  plateaux  of  crin 
are  used  for  the  very  smartest  models  and  charmingly 
light  and  airy  are  the  hats  made  from  this  braid,  not 
only  in  appearance  but  in  the  wear  as  well.  Pyroxaline 
braids  are  very  extensively  used,  and  some  beautiful  hats 
are  the  result, '  as  both  weave  and  colorings  in  this  braid 
are  exceedingly  beautiful. 

The  greater  portion  of  the  trimming  is  placed  under 
the  brim  of  the  hat  upon  the  very  high  bandeaux  that  are 
now  the  vogue.  Though  bandeaux  are  very  high  at  the 
back  and  the  left  side,  there  is  not  that  exaggerated  ten- 
dency to  tip  the  brim  so  far  over  the  face  as  last  year. 
The  bandeau  goes  all  the  way  round  and  lifts  the  hat 
well  off  the  forehead.  This  is  one  reason  that  the  shapes 
are  so  unusually  becoming.  Hats  generally  this  Spring  do 
not  look  so  well  in  the  hand.  It  is  not  until  they  are 
placed  upon  the  head  that  the  full  effect  is  seen. 

Exquisite  colorings  characterize  the  present  models, 
and  there  is  a  blending  rather  than  a  contrasting  of 
colors.  Colors  are  such  this  season  that  they  seem  natur- 
ally to  combine.  The  feature  of  the  month  has  been  the 
noticeable  gain  in  popularity  of  the  old  pink  shades.  Wine 
shades,  plums,  mauves,  ciel,  forest  and  moss  greens,  light 
and  dark  brown,  and  some  curious  reds,  as  well  as  biscuit 


and    natural    or   linen    shades,    are 
seen. 

Ribbons,    maline,    and     flowers 
mings,    though  .handsome   feathers 
much  used  for   trimming  handsome 
an   addition   usually   to    the   above 
The   rose   is   queen   of   flowers   this 
mixed    with    other    blooms.     Whole 


those   most    frequently 

are  the  leading  trim- 
and   bush   ospreys   are 

millinery,   but   this  is 

mentioned    trimmings. 

season,   and   is  often 

crowns    of   roses     are 


One  Type  of  Sailor,  Trimmed  Straw  Ruche  and  Flower  Aigrette. 


frequently  seen,  mixed  blossoms  such  as  roses,  forget-me- 
nots  and  pansies  are  massed  around  crowns,  or  banked 
upon  under-brims.  Roses  come  in  all  colors  and  all  sizes- 
there  are  small  June  roses,  cup  roses,  beauty  roses  with 
long  stems,  moss  roses,  closed  and  opened  rose-buds.  Then 
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DEBENHAMS  (CANADA)  LIMITED 

MILLINERY 

"  Where  Fashion  Reigns  " 

Our  Summer  Opening  will  be  held  the  Weeh  After  Easter,  when  we 

will  exhibit  a  splendid  assortment  of 

LATEST  HATS  and  NOVELTIES 

In  Special  Models  and  Materials  for  Summer  Wear. 

For    Sorting,    we    have   what   you   want,    when    you    want   it, 

SUCH  AS 

CRINOLINE  BRAIDS  TULLES  FEATHERS 

CHIFFONS  FLOWERS  RIBBONS 

In  all  shades,  including  the  new  shade,  Hydrangea 

Inspection   Invited.  Filling   Letter  Orders  a  Specialty. 

THE  House  for  STANDARD    MAKES   of   Ribbons   and   SilKs 


DEBENHAMS     (CANADA)     LIMITED 


QUEBEC 
43M!  St.  Joseph  St. 


HALIFAX 
70  Granville  St. 


18    ST.    HELEN    ST. 


OTTAWA 
111  Sparks  St. 

MONTREAL 


WITHOUT  EXAGGERATION ! 

IT   HAS    BEEN    AIM    ACKNOWLEDGED   FACT   FOR    120  YEARS 

that  BEEHIVE  KNITTING  WOOLS 


CANNOT  BE  SURPASSED 


FOR 


WARMTH,  COMFORT  and  DURABILITY 


COMBINED 


LATEST    SPECIALTIES: 


RpphiVP-    IWkllhlf    K  nlllilKT    Wnnl       A  grand  yarn  for  warm  Sarments-  such  as  Socks,  Stockings,  Golf 

DCCll I V C    lIUUUlO    l\ III UIHg     "  UUI.     Hose,  Gloves,  Comforters  and  Combinations.     It  is  the  same  length 

and  thickness  as  the  best  3-ply  Wheeling  yarn,  but  is  much  stronger  and  more  durable  in  wear. 

RanliiVo    Urnr    Wnnl  A  novelty  for    making    Rugs  and    Mats  at  home.      Cable  twisted,  lustrous  finish. 

OCClllVC    Mlg     TTUU1.       Supplied  in  3-dozen  art  shades. 

RpptlivP    PirtW    Wnnl         A  real'y  ch°ice  article  for  making  dainty  shawls  and  wraps.      It  washes  beauti- 
DOClll  *  C    ClUei      TT  UU1.       fully  and  is  particularly  suitable  for  Undervests. 

Raaliiim    VaniUar    Wnnl  A  novel  looped  thread  for   Knitting  or  Crochet.      Reproduces  the  wavy  appear- 

DCClllVe    I  CtUIICI      TTUUI.       anceofanOstrichFeatherorofAstrachan. 

Whifp    HpJlfllPl*       "Baldwin's  2nd  Quality,"  supplied  in  Scotch  Fingering,  2,  3,  4  and  5-ply;  3-ply 
WllllC    llCdUICl.        Vest  Wool  ;    and  Petticoat   Fingering,  4-ply.       Good,    reliable,    high-class    V 
popular  level  of  price. 

J.  &  J.  BALDWIN  &  PARTNERS,  L™- 


Wheeling; 
Wools    at    a 


HALIFAX,  ENGLAND 


Established  1785 


WHOLESALE    ONLY 


AGENT: 

DUNCAN    BELL 

MONTREAL  &   TORONTO 
Please  Send  for  Samples. 
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come  many  varieties  of  small  natural  blossoms,  and 
maiden  hair,  feathery  mosses  and  other  ferns.  Sprays  of 
flowers  mounted  as  aigrettes  have  also  a  certain  follow- 
ing. 

Ribbons  are  very  much  in  evidence,  and  some  of  the 
newest  are  in  stripes  of  black  and  white.  Chene,  pompa- 
dour, brocaded  and  fancy  tinsel  ribbons,  and  plain  soft 
failles,  failletines,  taffetas  and  other  plain  bright  finished 
makes  are  freely  used. 

THE  MILLINERY  TRADE  AND  PRICE-CUTTING. 

HOW  can  I  best  meet  the  price-cutting  that  begins 
now  right  at  what  ought  to  be  its  most  profitable 
period  ?  This  is  a  question  that  many  a  milliner 
is  asking  herself  at  the  present  time.  This  price-cutting 
is  invariably  set  in  force  by  the  cheap  trimmed  hat— 
ready-to-wears  they  have  always  been  called,  though  I 
hear  they  are  refusing  to  answer  to  that  name   now. 

One  way  is  not  to  carry  a  heavy  stock  of  millinery 
goods  at  any  period  or  season.  Millinery  is  decidedly  a 
novelty  stock,  and  should  present  a  constant  succession  of 
novelties  in  the  department.  The  only  way  to  do  this  is 
by  buying  in  small  quantities  and  buying  often.  Price- 
cutting,  you  must  remember,  does  not  as  a  rule  touch 
novelties,  and  if  you  should  make  a  mistake,  as  all  buy- 
ers, even  the  best  of  them,  do,  if  the  amount  is  small  it 
does  not  matter  so  greatly.  No  doubt  goods  bought  in 
this  manner  will  cost  you  more,  but  a  quick  turn-over  will 
offset  this,  and  in  the  long  run  it  will  pay  better  than 
buying  in  quantities  in  order  to  get  prices,  and  having  to 
make  cut  rates  in  order  to  get  rid  of  your  stock.  Remem- 
ber it  is  what  you  have  left  over  that  steals  away  your 
profits.  You  may  have  had  a  big  season  and  have  had 
many  sales,  but  the  success  or  non-success  of  your  season 
lies  in  the  size  of  your  left-over  stock. 

The  woman  who  is  on  the  lookout  for  a  cheap  hat  is 
always  with  us,  though  it  does  not  follow  that  she  is 
always  poor.  Instead  of  putting  in  a  stock  of  cheap  fac- 
tory-made hats  for  her  benefit,  why  not  make  her  help 
you  to  get  through  your  own  stock  ?  You  can  do  this  in 
two  ways  now  that  pressed  hats  are  again  the  fashion. 
You  can  select  slow  lines,  both  of  hats  and  trimmings, 
and  make  them  up  into  hats  that  you  can  sell  at  a  price 
that  makes  only  a  small  margin  of  profit.  As  it  is  price 
solely  that  tempts,  these  hats  need  not  be  elaborate, 
and  your  trimmers  ought  to  be  able  to  do  them  better 
than  they  are  turned  out  in  a  factory.  They  may  cost  a 
little  more,  but  they  will  be  individual,  and  will  keep 
your  stock  clean. 

Keep  also  a  good  assortment  of  untrimmed  shapes, 
and  push  this  department  for  all  it  is  worth.  The  woman 
who  trims  her  own  hat  is  not  looked  upon  with  much 
favor  in  most  departments,  and  yet  her  custom  is  worth 
having.  She  buys  trimmings  of  you,  as  well  as  the  hat, 
and  it  is  only  the  work-room  that  suffers  by  her.  In- 
struct your  selling  staff  to  give  her  consideration  and 
advice.  If  she  buys  ribbon,  offer  to  have  it  bowed  for  her, 
or  better  still,  have  your  sales-girls  make  up  a  collection 
of  bows  for  hat  trimmings.  The  woman  who  buys  hat 
and  materials  in  your  department  is  a  'more  profitable 
customer  than  the  one  who  buys  factory  trimmed  hats. 

I  hear  that  travelers  are  out  with  Fall  lines  of  these 
factory  hats.  In  view  of  their  present  position,  it  would 
seem  to  The  Review  that  the  wiser  policy  would  be  to 
defer  buying  of  these  hats  to  a  later  date,  when  the  ques- 
tion of  their  future  would  be  more  clearly  defined. 


v  .«.-«-«. .«..*.  . 
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C.  H.   Westwood  &  Company   are  moving  to  84  Bay 
street,  Toronto. 


Picture  Post  Cards 


A  PROFITABLE 
SIDELINE... 


NEW  ARRIVALS  DAILY 

Our  business  is  POST  CARDS  only,  and  we 
carry  the  largest  assortment,  latest  novelties  and 
best  values  in  Canada. 

A  FEW  OF  OUR  LINES  : 

Views    of     Most    Important    Points    from 
Atlantic  to  Pacific. 

An  endless  variety    in    Celebrities,   Act- 
resses, Notable  Royalties  and  Studies. 

FLOWERS  that  only  lack   the  smell. 
Scenes  that  make  you    joyful. 
Many  other  lines  in  Collatype  Newcrome, 
hand-colored  and  hand-painted. 

WE  CAN  REPRODUCE  ANY  PHOTO., 

Card    or    Print  of    your  own   locality, 
making    a     specialty     of      this      work. 

Racks  and  Albums.   Write  for  sample  album  at  $5.00 


Sole  Agents  for  Rapid  Photo.  Printing  Co.,  London,  Eng., 
and  Kunzli  Freres,  Paris,  France. 


ILLUSTRATED  POST  CARD  CO. 

185  St.  James  St.  MONTREAL 


DISPLA  Y  FIXTURES 


A  Post  Card  Will 
Bring  You 

Our 

Catalogue  of 
Display 
Fixtures 

You  risk  nothing  under 
our  broad  guarantee  of 
perfect  satisfaction  in 
detail  of  material, finish, 
workmanship,  price 
and  utility  of  any  fix- 
ture we  recommend,  as 
any  fixture,  form  or 
wax  figure  not  satis- 
factory may  be  re- 
turned to  us  at  our 
expense. 


DELFOSSI 

MANUFACTURERS  STORE  FIXTURES 


&  go. 


5  Hermine  St.,  MONTREAL 
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THE  EASTER  OUTLOOK. 

EVERY  retailer  realizes  the  importance  of  his  millin- 
ery department  at  this  period  of  the  year,  although 
it  is  regrettable  that  often  a  proper  setting  and  the 
requisite  energy  are  not  given  to  millinery.  It  seems 
almost  unnecessary  to  insist  on  pushing  the  high-class 
hats  and  trimmings,  but  the  bargain  slogan  has  already 
appeared,  and  it  is  thus  high  time  to  sound  a  warning. 
Above  all,  avoid  the  mere  cry  of  price  and  display,  and 
advertise  the  newest  and  best.  There  is  wealth  of  ma- 
terial in  the  new  shapes,  the  new  colors  and  trimmings. 
It  is  not  too  late  to  re-arrange  the  department  and 
freshen  up  things  generally.  The  elaborate  decorations 
of  city  departments  cannot  be  rivalled,  and,  in  fact,  the 
modern  tendency  is  for  severe  and  plain  fixtures,  in 
order  not  to  detract  from  the  hats  themselves.  In  Mont- 
real and  Toronto  retail  openings  last  month  this  feature 
was  called  attention  to  by  several  of  the  popular  stores, 
who  wished  to  decry  the  methods  of  high-class  depart- 
ment stores.  In  general,  style  was  talked  and  price  was 
let  alone. 

DEATH  OF  WILLIAM  KISSOCK. 

AN  honest,  energetic  and  popular  business  man  and  a 
true  friend,  the  late  William  Kissock  (a  member  of 
the  millinery  firm  of  Caverhill  &  Kissock,  Mont- 
real), who  died  on  Thursday,  March  15,  will  be 
sadly  missed  in  Montreal  business  and  social  circles.  The 
circumstances  of  his  death  were  particularly  sad.  Mr. 
Kissock  was  on  his  way  to  Europe  on  his  annual  trip  for 
the  firm.  He  left  New  York  in  the  very  best  of  health 
on  the  American  Line  steamship  St.  Louis.  On  March 
15,  just  before  arriving  at  Southampton,  England,  he 
died.  The  exact  cause  of  his  death  is  as  yet  unknown,  but 
it  is  thought  to  have  been  heart  failure.  The  news  of  his 
death  reached  Montreal  on  Saturday  morning,   March  17. 


ship  with  Mr.  Patterson  under  the  firm  name  of  Patter- 
son &  Kissock.  Eight  years  later,  in  1888,  he  and  Mr. 
John  B.  Caverhill  went  into  partnership  as  Caverhill  & 
Kissock.  The  standing  in  Canada  of  this  firm  is  well 
known  to  everyone  in  the  trade  interested  in  millinery. 
The  business  has  been  ever  on  the  increase  since  its 
formation,   and  Mr.    Kissock  had  no  little   share  in   this 


After  a  long  season  of  semi-obscurity 
in  which  it  was  only  considered  as  a 
useful  hat,  pressed  or  body  shapes  seem 
slated  for  a  decided  revival.  They  have 
been  so  long  in  the  background  that  this 
fashion  comes  to  the  trade  with  the 
full  force  of  a  novelty.  Of  course  in  the 
past  two  seasons  the  use  made  of 
plaques,  etc.,  has  pointed  the  way,  but 
now  an  extended  revival  that  seems 
destined  to  lift  the  body  hat  to  the 
first  position  in  the  trade  seems  to  be 
at  hand,  and  certainly  will  have  a 
noticeable  effect  on  the  coming  season. 
Italian  straws,  Tuscans,  Leghorns  and 
Milans  will  be  very  much  in  evidence, 
and  the  fact  that  prices  are  tending  up- 
wards is  a  sure  indication  in  their  fav- 
or.— 'Dry  Goods  Review,  December,  1905. 


The  Late  William  Kissock. 


and  in  making  the  house  so  well  known  as  it  is  to-day. 
In  many  ways  he  was  the  dean  of  the  millinery  trade  in 
Montreal. 

He  made  an  excellent  buyer  for  the  firm,  and  was  in 
the  habit  of  jjoing  to  Europe  annually.  This  was  his 
hundredth  trip  across  the  pond.  Mr.  Kissock  is  survived 
by  his  widow  and  one  daughter,  and  three  sons,  two  of 
whom,  W.  Wilmot  and  J.  Russell,  are  in  the  business,  and 
Norman  C.   in  the  Royal  Bank. 

RETAIL  MILLINERY  OPENINGS  IN  MONTREAL. 

MONTREAL  millinerymen  passed  a  busy  month  in 
March,  especially  towards  the  middle,  when  most 
stores  held  their  millinery  openings.  The  whole- 
sale houses  held  their  openings  earlier  in  the  month. 
They  were  quickly  followed  by  the  retailers,  however. 
Murphy's,  Morgan's,  Scroggie's,  Hamilton's,  Carsley's 
and  Ogilvy's  all  had  beautiful  displays,  and  their  patrons 
were  shown  hats  in  every  shape  and  form. 

The  millinery  department  of  these  different  stores 
presented  a  very  pretty  appearance  during  the  day  of  the 
opening.  Great  taste  was  displayed  in  every  case  in  the 
arrangements.  The  backgrounds  in  which  the  hats  were 
set  added  materially  to  the  usual  beauty  of  the  scene  of 
the  millinery  floor.  Ladies'  and  children's  hats,  of  every 
description  were  displayed.  Suit  hats,  walking  hats, 
bonnets,  picture  hats,  in  almost  every  conceivable  shape 
and  form,   were  shown. 

All  the  stores  were  liberally  patronized,  and  their 
efforts  were  certainly  rewarded. 


Born  in  Toronto  fifty-three  years  ago,  Mr.  Kissock 
came  to  Montreal  at  a  very  early  age.  He  first  entered 
business  as  an  employe  of  the  old  firm  of  Dufresne  &  Gray 
who  had  a  store  on  Notre  Dame  street,  Montreal.  From 
them  he  went  to  A.  R.  MacMaster  &  Bros.,  and  thence  to 
Plimsoll,  Warnock  &  Company.  After  working  for  Pat- 
terson  Bros,   for   a   time  he,    in   1880,    went  into   partner- 


Mr.  J.  H.  Palmer,  foreign  buyer  for  Debenhams 
(Canada)  Limited,  Montreal,  is  now  in  Europe  making  a 
tour  of  the  various  fashion  centres.  He  has  picked  up 
many  novelties  for  Summer  opening  time.  Mr.  Palmer 
sailed  on  the  St.  Louis,  with  the  late  Mr.  Kissock,  and 
first  cabled  the  sad  news  of  Mr.  Kissock' s  death  to 
Montreal. 


80 


DRY    GOODS     REVIEW 


STAGE   COSTUMES    FORESHADOW   THE   COMING    FASHIONS 

Unique    Novelties   Worn    by    Miss    Elsie   Janis  in    "  The    Vanderbilt   Cup  " 
at    Broadway  Theatre,    New  York. 


IT'S   an   old   story    that   stage   gowns   and   costumes   are 
as  a  rule  months  ahead  of  the  fashions,   and  in  some 
cases  at  least  creators  of  fashions,  hut  this  is  not  so 
extraordinary  when  it  is  considered  that  these  gowns  are 
the  product  of  the  largest  establishments  which  have  had 
representatives  abroad  during  an  entire  Summer,   for  the 


Automobile  costume  worn  by  Elsie  Janis  in  "  The  Vanderbilt  Cup." 

express  purpose  of  picking  up  the  very  latest  fads  in   the 
line  of  dress. 

In  a  new  play  that  may  deal  with  some  special  sub- 
ject, all  the  ingenuity  of  the  costumer  and  the  actress  is 
required,  however,  for  when  all  is  said  and  done,  there 
are  certain  laws  of  the  stage  that  make  changes  in  pre- 
vailing ideas  necessary.  In  "The  Vanderbilt  Cup,"  for 
instance,  the  plav  that  is  now  setting  New  York  agog, 
Miss  Elsie  Janis,  the  youthful  star,  had  some  extremely 
difficult  problems  to  deal  with.  Automobiling  garments, 
for  instance,  furnished  a  stumbling  block  for  many  days. 
It  would  have  been  simple  to  wear  the  regulation  cos- 
tume, but  that  would  not  have  suited  the  stage  require- 
ments, as  there  is  a  decided  lack  of  color  and  daintiness 


about  these.  Therefore  something  new  had  to  be  evolved 
that  would  follow  the  regular  motoring  modes,  and  yet 
combine  the  light  and  color  necessary  to  give  a  good 
stage  picture.  The  result  has  been  most  happy  and  Miss 
Janis'  automobile  costume  consists  of  a  blue  chiffon  dress 
made  with  a  Princess  effect,  trimmed  with  white  Valen- 
ciennes lace  and  blue  satin  ribbons  with  a  blue  shower 
bow.  The  automobile  coat  worn  over  this  is  of  white 
glace  kid  and  lined  with  blue  taffeta.  The  coat  is  trimmed 
with  six  blue  leather  graduating  straps  on  the  sleeves 
and  there  are  also  pipings  of  blue  leather  all  over  the 
coat.  The  belt  is  of  blue  leather  and  lined  with  blue 
taffeta.  The  rest  of  the  costume  consists  of  a  white 
leather  colonial  style  hat  with  white  leather  buckles,  and 
a  blue  silk  veil,  five  yards  long,  white  leather  boots  with 
blue  buttons  and  white  silk  stockings  complete  the  outfit. 


Dress  of  net  and  Irish    lace   worn  by  Elsie  Janis  in    "  The  Vanderbilt  Cup." 


For  the  first  act  Miss  Janis  wears  a  white  lace  net 
over  a  white  taffeta  silk  drop  skirt  with  white  chiffon 
ruffles.  The  dress  is  trimmed  with  pink  chiffon  rosebuds 
and  green  chiffon  leaves.     In  addition   there  are  one   hun- 
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dred  and  fifty  yards  of  white  satin  shirred  ribbon  made 
into  bow-knots  and  placed  over  the  entire  dress,  and  the 
belt  consists  of  pink  shower  ribbon  bows. 

For  the  third  act  Miss  Janis  wears  a  white  dotted 
Swiss  dress  with  three  flounces, 'each  flounce  being  trim- 
med around  the  .bottom  with  rich  baby  Irish  lace,  about 
five  yards  of  lace  on  each  flounce.  The  lace  is  designed  in 
the  shape  of  a  fan  with  a  spray  of  leaves  and  a  small  re- 
naissance spider  wheel.  A  full  chiffon  drop  skirt  with 
accordeon-pleated  ruffle.  Waist  is  very  full,  low  cut  neck 
in  the  shape  of  a  "V,"  the  "V"  being  all  of  this  baby 
Irish  lace.  A  bodice  made  of  baby  Irish  lace  coming  to  a 
point  at  the  front,  back,  and  each  hip.  A  short  puff  sleeve 
with  white  chiffon  beneath.  The  sleeve  is  also  trimmed 
at  the  edge  with  baby  Irish  lace  of  the  fan  design.  Long 
white  kid  musketeer  gloves. 


MARITIME   GOSSIP. 

(From   our   own    correspondent. ) 


St.    John,   March  23. 

IN  many,  and,  indeed,  the  majority,  of  cases,  the  Win- 
ter dry  goods  business  here,  which  may  properly  be 
regarded  as  practically  over  for  the  season,  has  been 
satisfactory  to  the  merchants.  In  one  respect,  perhaps, 
the  business  has  been  below  that  of  the  average  Winter 
season  ;  the  sale  of  heavy  goods  was  a  bit  below  that 
expected.  This  was,  of  course,  due  to  the  comparative 
mildness  of  the  weather.  The  result  of  this  mildness 
has,  as  stated,  been  to  cause  some  slackness  in  the  de- 
mand for  the  heavier  goods,  and  consequently  some  of 
the  dealers  are  compelled  to  carry  over  part  of  their 
stock.  Save  in  this  regard  the  season  has  not  left  a 
great  deal  to  be  desired.  The  sales  have  been  good  and 
there  has  not  been  a  great  deal  of  difficulty  in  collecting 
accounts.  The  outlook  for  the  Spring  trade  is  also 
satisfactory,  though  there  may  be  some  uncertainty  as 
yet. 

Cotton  prices  have  not  only  continued  firm,  but  they 
have  shown  some  advances  as  well.  The  opinion  is,  too, 
that  the  highest  figures  have  yet  to  be  reached.  The  de- 
mand for  these  goods  has  been  remarkably  strong,  and 
this,  with  the  high  figures  at  which  the  raw  materials 
are  quoted,  has  had  the  inevitable  effect.  But  cottons 
must  be  had,  whatever  the  prices  asked.  Flannels,  of 
course,  have  been  in  strong  demand.  Prices  have  been 
advancing  a  bit,   too. 

*  *  * 

The  millinery  openings  have  been  the  feature  of  the 
past  few  days  among  the  larger  local  stores.  As  noted 
last  year  in  The  Review,  the  number  of  milliners  from 
Maritime  Province  points  who  come  to  St.  John  to  at- 
tend these  openings  is  increasing  yearly.  This  year  the 
number  is  far  in  excess  of  other  seasons.  The  openings 
were  markedly  successful.  Some  especially  attractive 
specimens  of  the  milliner's  art  were  shown.  Small  and 
medium-sized  models  are  evidently  to  be  the  order,  with 
much  trimming.  The  French  sailors  are  to  be  in  favor, 
and  leghorns  will  by  no  means  be  despised.  Flowers  and 
ribbons  will  clearly  be  close  rivals  for  the  position  of 
leaders  for  trimming  purposes.  Soft  or  subdued  colors 
promise  to  be  the  first  in  choice. 

*  *  * 

Ribbons  for  millinery  and  other  purposes  will  be, 
and  already  are,  strong  sellers.  There  are  ribbons  of 
many  kinds,  and  it  is  perhaps  noteworthy  that  fancy 
ribbons  seem  to  be  more  in  demand  than  usual  of  late 
seasons.  The  ribbon  maker  has  excelled  himself  this 
year,  however,  in  turning  out  truly  beautiful  wares. 


Mr.  Robert  I.  Cunningham,  who  for  several  years 
has  been  engaged  in  business  in  the  North  End,  has 
been  compelled  to  assign.  Insufficient  capital  was  one 
of  his  drawbacks. 

Mr.  J.  Allan  Belyea,  formerly  of  Belyea  Bros.,  is 
going  out  of  business.  He  has  been  carrying  on  the 
business  of  the  old  firm  for  about  a  year. 

Mr.  James  Anderson,  an  established  hatter  and 
furrier  here,  has  retired  from  business.  Messrs.  D.  Ma- 
gee's  Sons  have  taken  over  the  business  formerly  con- 
ducted by  Mr.   Anderson. 


PERSONAL  MENTION. 

Miss  Grey,  of  Toronto,  will  be  the  head  milliner  for 
Miss  Courtney,  of  Kemptville,  this  season. 

Miss  Johnston  has  opened  up  a  millinery  department 
in  Swain  &  Clark's  new  store,  Grandview. 

Mr.  A.  W.  Cochrane,  of  the  sales  department  of  the 
Montreal  Cotton  Company,  spent  a  few  days  in  Winnipeg 
last  month. 

Mr.  Gagnier,  manager  of  the  carpet  department  of 
Henry  Morgan  &'  Co.,  Montreal,  is  at  present  in  Europe 
on  a  buying  trip. 

G.  Goulding  &  Co.  have  closed  up  their  branch  for 
manufacturing  ladies'  ready-to-wear  hats.  The  plant 
was  only  put  in  last  Fail. 

Mr.  Coupe,  of  the  Coupe  Mfg.  Company,  Dunnville, 
is  at  present  in  the  northwest,  calling  upon  the  jobbing 
trade  in  the  interest  of  his  firm. 

Geo.  Schnarr,  manager  Merchants'  Button  Company, 
Waterloo,  is  leaving  this  week  on  a  trip  through  the 
northwest  in  the  interest  of  his  firm. 

Mr.  A.  T.  Reid,  of  the  Featherbone  Novelty  Co.,  To- 
ronto, has  left  for  Europe  on  a  combined  business  and 
pleasure  trip.     Mrs.    Reid  accompanies  him. 

Fire  damaged  the  store  and  stock  of  the  Ottawa 
Cord  &  Tassel  Company,  Ottawa,  Ont.,  to  the  extent  of 
$4,000.     The  silk  and  cotton  stocks  were  the  chief  losers. 

Mr.  R.  L.  Roome,  buyer  of  ribbons,  smallwares,  etc., 
for  Henry  Morgan  &  Co.,  Montreal,  has  returned  from 
New  York,  where  he  was  engaged  in  the  interests  of  his 
firm. 

Mr.  John  White,  of  John  White  &  Co.,  dry  goods 
merchants,  Woodstock,  Ont.,  was  in  Toronto  for  several 
days  during  the  week  ending  March  24,  attending  a  meet- 
ing of  the  board  of  directors  of  the  Crown  Bank.  Mr. 
White  has  a  genial  personality  and  has  many  friends  in 
Toronto. 

To  the  readers  of  The  Dry  Goods  Review  Mr.  Geo.  H. 
llees  is  well  known  in  his  capacity  as  the  head  of  a  large 
and  successful  business.  Like  many  other  of  our  success- 
ful business  men,  he  is  many-sided,  and  has  other  interests 
besides  the  one  in  connection  with  which  he  is  best 
known.  A  proof  of  this  is  the  extremely  interesting  series 
of  letters  from  his  pen  now  appearing;  in  the  Toronto 
Mail  and  Empire  describing  life  in  the  East.  Undet  the 
heading  "Tales  of  Travel  in  the  Orient,"  these  letters 
are  published  each  Saturday,  and  they  describe  minutely 
and  graphically  the  scenes  Mr.  Hees  passed  through  when 
traveling  there  a  year  ago.  He  gives  some  decidedly  in- 
teresting "peeps"  at  the  way  they  do  things  there.  For 
instance,  he  tells  that  "on  the  way  to  Jerusalem,  when 
the  hill  country  is  reached  the  pace  is  so  slow  that  pas- 
sengers jump  off  the  train  to  pick  flowers,  and  then  hop 
on  again."  Then  the  idea  that  furs  and  overcoats  are  ever 
a  necessity  in  Jerusalem  will  be  new  to  many  readers. 
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These  lines  of  Printed  Goods  are  now  being  shown, 
by  all  the  Wholesale  Dry  Goods  Houses  in  Canada 


&<xtin&  £?Icul$$ 


RNEU 


+4/  • 


ETWRNED 


•  *;l) 


it     , ,  * 


Superfine  Flan ne& 


14  1906 


HUNDREDS  OF  PATTERNS  to  choosHrai^s»\V  ^-, 

Many  of  the  designs  in  the  above  lines  are  confined  to  us  and  -■— 

made  specially  for  us   by   designers   in   Paris   and    New   York  ^C/*s   * 

We   are   in  close  touch  with  both  these  markets  and  spare  no 
expense  to  secure  the  latest  novelties    or  each  range  we  bring  out 


R  1  4  1906 


m 
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FEATURES    IN  STAPLES 


>* 


Strong  Tone  in  all   Raw   Materials  Makes  Staples  Firm— A  Summary  of  Conditions 


PRESENT  conditions  in  all  textile  fabrics  are  unpre- 
cedented. Desirable  fabrics  where  cotton,  wool  or 
linen  plays  a  considerable  part  are,  broadly  speak- 
ing, in  short  supply  with  a  consequent  stability  of  prices  ; 
and  the  remarkably  strong  tone  shows  no  evidence  of 
weakening.  Raw  silk  is  almost  as  strong  as  cotton  and 
wool,  but  there  has  been  an  over-production  in  the  manu- 
factured article,  and  while  conditions  in  Canadian  mar- 
kets still  remain  firm  weak  spots  exist  across  the  line. 
The  fact  that  spot  raw  cotton  remains  considerably  over 
lie,  notwithstanding  considerable  pressure,  is  a  strong 
sentimental  factor  for  the  maintaining  of  present  cotton 
rates.  Coupled  with  this,  deliveries  in  many  cotton  lines 
are  very  slow  and  the  new  Fall  prices  are  remarkably 
strong.  The  London  wool  sales  during  March  showed  a 
considerable  advance  in  both  cross-breds  and  merinos,  and 
no  relief  isi  in  sight  as  a  consequence,  in  all  lines  of  men's 
wear  and  dress  materials. 

Linens,  broadly  speaking,  are  low  in  supply  and  an 
active  demand  exists.  It  is  a  safe  policy  to  operate  on 
any  weak  spots,  in  view  of  present  raw  material  condi- 
tions. Well  informed  operators  consider  it  would  be  tak- 
ing considerable  chances  to  predict  lower  prices  for  any 
lines  of  cotton  and  woolen  goods  for  the  ensuing  season. 
Shortage  of  Desirable  Cottons. 

Prints  continue  a  vexed  question  for  all  in  the  trade 
and  smaller  firms  are  finding  deliveries  very  poor.  There 
is  a  big  shortage  of  desirable  lines  and  repeats  are  out  of 
the  question.  The  new  scale  of  Canadian  prices  naturally 
gave  a  decided  set-back  to  active  trading,  as  retailers 
would  not  pay  9c,  for  instance,  for  the  H.P.  line,  which 
their  competitors  had  probably  bought  at  8c.  and  were 
selling  at  10c.  On  the  other  hand,  the  28-inch  print  at 
8c.  would  not  compete  with  the  H.P.  line.  Assorting  has 
only  been  made  when  absolutely  necessary,  as  retailers 
would  not  buy  until  driven  to  it.  The  open  season  in 
these  lines  begins  the  first  of  May  and  it  is  more  than 
likely  that  many  jobbers  will  then  make  prices  favorable 
to  active  trading  when  they  are  not  bound  by  any  price 
restrictions. 

English  prints  show  no  change  and  repeats  are  simply- 
impossible.  The  English  market  is  far  too  busy  to  attend 
to  Canadian  business,  and  Canadian  mills  have  had  it 
their  own  way  this  season.  Ginghams  are  coming  for- 
ward slowly  and  merchants  are  clamoring  for  goods.  Con- 
ditions have  not  been  as  bad  in  years.  All  lines  of  white 
goods,  such  as  lawns,  India  linens,  grenadines,  organdies, 
etc.,  are  practically  in  the  same  position  and  as  the  sea- 
son advances  the  shortage  has  become  more  apparent. 
China  and  Japan  have  been  taking  such  a  large  supply  of 
cottons  that  present  conditions  are  unavoidable.  Cana- 
dian mills  are  making  strenuous  efforts,  and  in  some  cases 
successfully,  to  rush  forward  scarce  lines.  Forecasters  see 
no  immediate  prospect  of  relief,  but  argue  that  as  soon 
as  the  English  and  American  markets  are  enabled  to 
catch  up  with  the  demand,  and  in  time  over-produce, 
prices   will  be  more   favorable 

Jobbers   are  worried   over   grey  cotton   deliveries   and 
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the  firm  and  independent  tone  mills  assume.  Many  strong 
sellers  are  away  behind  in  the  matter  of  delivery  and  some 
houses  have  suffered  considerably.  White  values  are  con- 
sidered good  and  deliveries  are  classed  as  fair.  Sheet- 
ings, cottonades,  tickings,  denims,  etc.,  are  about  the 
same  as  last  month,  although  some  lines  are  now  well  de- 
livered. During  the  latter  part  of  the  month  many  of 
these  lines  were  forwarded  promptly. 

Canadian  mills  are  now  showing  to  the  jobbers  all 
lines  of  staple  cottons  for  the  ensuing  season,  and  prices, 
as  anticipated,  are  considerably  higher.  This  does  not 
mean  that  they  have  advanced  materially  over  the  list 
sent  out  last  Winter,  but  simply  that  retailers  would  be 
forced  to  pay  the  new  level,  as  jobbers'  stocks  are  well 
depleted.  Jobbers  are  operating  in  a  fairly  confident  man- 
ner, as  they  consider  a  lower  level  is  impossible.  It 
would  seem  a  safe  policy  to  buy  staple  cottons  at  present 
figures,  when  they  can  be  secured.  To  starve  stock  would 
be  suicidal. 

Flannelette  Prices. 

The  Fall  prices  of  the  Textile  people  are  favorably  re- 
garded in  the  trade  and  the  big  flannelette  sellers,  velours 
fancy  and  royal  waist  flannelettes,  are  pronounced  good 
value.  It  is  the  same  old  price  as  one  year  ago,  but  a 
narrower  width,  and  as  the  28-inch  cuts  about  as  well,  no 
serious  fault  is  found.  The  superfine  flannel,  and  the  Em- 
pire twill  flannelette  are  also  thought  well  off.  Other 
lines  of  Canadian  flannelettes  not  sold  under  listed  prices 
are  opening  up  favorably,  although  the  well  known  full 
yard  width,  plain  grey  line  will  be  jobbed  around  ll^c. 
as  opposed  to  10c.  a  year  ago.  Many  new  designs  are 
offered  and  the  colorings  are  superior  to  any  previous 
season.     Woven  goods  prices  are  favorably  received. 

The  Textile  people  report  exceptionally  large  Fall  or- 
ders and  preparations  have  been  made  to  give  satisfac- 
tory deliveries.  In  the  better  lines  the  swansdown  and 
kimona  cloth  have  done  better  than  in  previous  seasons 
and  the  new  Kornura  cloth  at  10c.  is  a  strong  seller.  One 
of  their  new  cloths,  Satine  Rayee,  by  virtue  of  its  sightly 
quality,  has  met  with  the  approval  of  the  trade.  Striped 
designs  in  flannelettes  have  been  largely  booked,  and  some 
new  ideas  in  small  checks  with  neat  figures  are  also  in 
request,    The  stereotyped  figured  designs  are  losing  caste. 

WOOL  PRICES  SHOW  AN  ADVANCE. 

THE    London    wool     sales    which   began   on    March    13 
ended  on  the  24th  of  the  same  month.    At  the  time 
of   writing   the   latest   and   complete   reports   of   the 
sales   have  not    come     to   hand,    but   the   following   table, 
taken   from  a  London  report  which  reached   this  side  the 
last  week  in  March,  gives  some  idea  of  the  sales  : 

t<    a.    i  i  -t>  3. 1 CS. 

total   new   arrivals   306  286 

forwarded  178;o00 

01«  ^ck   ^500 

Total    available   for  sale   131  ygg 
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Prices  show  a  very  considerable  advance  over  the 
•January,  1906,  sales.  Even  at  the  advanced  prices,  how- 
ever, the  demand  was  exceptionally  strong.  Indeed,  the 
high  prices  which  were  maintained  caused  much  surprise 
among  those  interested,  especially  in  low  cross-breds. 

The  market  on  this  side  is  firmer  in  tone  on  account 
of  the  high  prices  demanded  in  London.  The  stocks  held 
in  Canada  are  not  large  and  prices  are  high.  The  domes- 
tic, or  Canadian  pulled,  wool  is  selling  from  3Uc.  to  31c, 
and  Canadian  fleece  wool  is  offered  at  prices  from  2>7c  up- 
wards. The  average  price  seems  to  be  between  27c.  and 
28c,  although  many  are  asking  much  higher  figures.  From 
present  indications  there  will  not  be  any  decline  in  the 
near  future,  partly  because,  as  already  mentioned,  Cana- 
dian stocks  are  small. 

The  advances  in  wool  will  have  their  effect  on  the 
prices  of  men's  worsteds,  etc.,  as  well  as  on  certain  lines 
of  women's  dress  goods.  However,  worsteds  are  so  much 
in  demand,  and  mills  find  it  so  difficult  to  meet  these  or- 
ders, that  the  matter  of  advanced  prices  will  not  cause 
much  discussion.  The  question  is  to  get  the  goods  at 
whatever  price  they  may  be  obtained,  and  under  these 
circumstances  it  is  improbable  that  there  will  be  much 
haggling  over  cost. 

LINENS  IN  SPLENDID  REQUEST. 

FROM  present  indications  the  coming  season  will  be  a 
record  one  in  linens.  Everything  points  to  a  steady 
demand  for  all  things  in  this  line.  Wholesale  houses 
say  that  the  prospects  were  never  so  bright  for  a  linen 
season.  Yet,  at  the  same  time,  prices  are  advancing.  The 
recent  advances  made  on  the  other  side  are  just  beginning 
to  be  felt  by  jobbing  houses  here.  These  advances  were 
from  ten  to  fifteen  per  cent,  and  affected  a'l  lines. 

Buying  on  the  part  of  retailers  is  very  heavy  just 
now,  partly  on  this  account,  no  doubt,  as  they  have  been 
warned  by  wholesalers  that  there  would  be  an  advance  in 
the  near  future.  Jobbers  are  placing  repeats,  but  these 
are  all  at  the  advanced  prices  asked  by  ine  manufac- 
turers. 

Dress  linens  are  in  very  strong  demand,  and  their  sale 
is  ever  on  the  increase.  Plain  white  dress  linens  will  play 
an  important  part  in  the  linen  trade  this  season.  Every- 
body is  buying.  Houses  manufacturing  shirtwaist  suits 
and  shirtwaists  have  purchased  extensively,  so  that  every- 
thing considered  the  demand  has  been  very  much  stronger 
than  in  former  seasons.  Many  jobbers  have  been  sold  out 
completely  and  one  house  reported  having  cabled  the  other 
side  for  supplies  three  times  in  succession. 

All  kinds  of  embroidered  linens  for  household  uses  are 
selling  very  freely.  Damasks  are  meeting  with  very  fair 
sale,  and  in  some  instances  advanced  prices  have  been  ob- 
tained. Towelings  of  different  descriptions  are  in  good  de- 
mand and  prices  are  either  already  advanced  or  about  to 
be  raised. 

For  buyers  of  linens  there  is  no  likelihood  of  easier 
conditions  than  now  exist.  Flax  has  become  a  scarce 
article  and  broadly  speaking  an  active  demand  exists  with 
a   low  supply. 

Business  is  fairly  active,  tone  cheerful.  Feature  of 
the  week,  (March  19),  an  advance  of  I  to  lc.  per  yard 
for  prints,  while  staple  lines,  generally,  are  unchanged. 
Retailers  exercising  more  caution  in  placing  orders, 
which  are  usually  for  smaller  lots  than  a  year  ago. 
Fewer  buyers  in  city.  Store  trade  less  active.  Business 
throughout  the  country  in  a  healthy  condition  ;  pros- 
pects satisfactory.  Linen  market  continues  firm  ;  re- 
ported advances  of  from  10  to  15  per  cent,  in  price  for 
Scotch   and  Irish  fabrics. 


BIG  SALE  IN  MONTREAL. 

THE  S.  CARSLEY  CO.,  LIMITED,  the  big  down- 
town Montreal  department  store,  have  purchased 
the  site  and  property  at  St.  Catherine,  University 
and  Victoria  streets,  at  present  occupied  by  the  W.  11. 
Scroggie  Co.,  Limited.  The  Scroggie  firm  have  a  lease 
until  May  1,  1910,  so  the  invasion  of  the  Carsley  firm 
up-town  will  hardly  occur  until  that  date. 

The  property  bought  by  the  Carsley  Co.  from  the 
estate  of  John  Ogilvie,  measures  220  feet  by  120  feet, 
and  the  price  paid  was  $665,000.  Three  houses  on  Uni- 
versity street,  in  the  rear  of  the  store,  have  been  pur- 
chased also,  to  allow  for  expansion  of  business.  Exclu- 
sive of  the  cost  of  the  magnificent  new  store  occupied  by 
Scroggie,  the  price  paid  for  the  land  is  calculated  at 
about  $20  per  foot,  a  splendid  example  of  the  value 
placed  upon  St.   Catherine  street  real  estate. 

This  move  on  the  parts  of  Carsleys  illustrates  the 
trend  of  retail  trade  up-town,  although  that  firm  will, 
of  course,  maintain  their  present  premises,  which  natur- 
ally are  convenient  for  a  large  patronage  such  as  Point 
St.  Charles  residents. 


QUEBEC  RETAIL  DRY  GOODS  ASSOCIATION. 

The  meeting  of  the  Retail  Dry  Goods  Merchants'  As- 
sociation of  the  Province  of  Quebec  took  place  on  March 
9,  in  the  association's  hall,  88  St.  Denis  street,  Mont- 
real. There  was  a  good  attendance,  and,  after  the  read- 
ing of  the  minutes,  Mr.  J.  O.  Gareau  read  his  report 
of  the  interview  with  the  archbishop  of  Montreal,  in 
reference  to  the  trade  of  certain  religious  communities 
of  the  city.  His  grace  promised  to  do  what  was  pos- 
sible to  suit  the  ends  of  the  association.  The  treas- 
urer's report  showed  a  very  good  financial  year.  The 
subject  of  holding  a  picnic  this  Summer  was  then  dis- 
cussed, and  it  was  decided  to  hold  an  excursion  by  river 
steamer  in  the  course  of  the  Summer.  The  elections 
then  took  place  and  resulted  as  follows  :  President,  O. 
Lemire  ;  1st  vice-president,  W.  U.  Boivin  ;  2nd  vice- 
president,  Z.  Arcand;  treasurer,  A.  Lecompte,  and  sec- 
retary A.   Rouleau. 


MONTREAL  DRY  GOODS  FIRE. 

L.  Hirshson  &  Co.,  dry  goods  importers;  E.  Jobin  & 
Co..  wholesale  millinery,  and  N.  Prevost,  silk  waist 
manufacturer,  suffered  considerable  loss  in  the  $25,000 
fire  which  occurred  on  Friday  evening,  March  23,  in  the 
old  historic  building  at  the  corner  of  Notre  Dame  and 
St.  Peter  streets,  Montreal.  L.  Hirshson  &  Co.  occu- 
pied the  ground  floor,  and  their  stock  was  considerably 
damaged.  With  commendable  enterprise  they  at  once 
opened  temporary  offices  in  the  centre  of  the  wholesale 
district  at  121  St.  Henry  street,  and  will  retain  these 
until  the  first  of  May.  Fortunately  an  entire  new  stock 
had  just  arrived  in  bond,  and  there  will  be  no  serious 
interference  in  their  business.  E.  Jobin  &  Co.,  with  a 
stock  of  about  $5,200,  suffered  to  the  extent  of  $3,000  ; 
fully  covered  by  insurance.  N.  Prevost,  in  the  upper 
fiat,  was  a  large  loser,  but  at  once  opened  up  offices  at 
232  McGill  street,  and  will  occupy  the  old  building  when 
it  is  repaired. 


There  is  under  way  a  new  project  to  establish  a 
clothing  factory  in  Hull.  T.  B.  Caldwell,  M.P.  for 
North  Lanark,  is  behind  the  project.  Machinery  is  being 
installed  and  it  is  expected  that  before  long  200  hands 
will  be  employed.  The  firm  is  asking  no  consideration, 
not  even  exemption  from  taxes  from  the  city. 
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THE  MEN'S  FURNISHER  DEPARTMENT. 

IT  is  almost  axiomatic  that  the  men's  furnishing  de- 
partment is  a  poor  paying  investment  in  the  ordinary 
dry  goods  store  and  many  and  various  are  the  reasons 
assigned.  Broadly  speaking,  the  root  of  the  trouble  lies 
in  the  fact  that  most  stores  aim  solely  to  sell  to  women 
and  the  policy  of  the  department  is  directed  with  this  in 
view.  In  this  way,  the  lucrative  and  easy  men's  trade  is 
never  obtained  as  dry  goods  stores  situated  in  towns 
where  a  good  specialty  store  exists  consider  it  an  im- 
possibility to  secure  a  share  of  the  men's  trade. 

However,  there  are  numerous  examples  throughout 
Canada  where  just  such  situations  have  been  overcome. 
To  mention  only  one  example,  Ogilvy's  exclusive  dry 
goods  store  in  Montreal  does  a  profitable  men's  furnish- 
ing trade.  The  department  is  ideally  situated  near  the 
entrance,  has  bright  and  attractive  men  clerks,  displays 
are  well  looked  after,  and  advertising  space  is  generously 
given.  The  ordinary  country  store  is  usually  strong  on 
certain  departments  and  other  lines  might  well  be  classed 
as  merely  side  lines  ;  very  often  the  gents'  furnishing  de- 


partment comes  under  the  broader  heading.  The  mer- 
chant in  his  endeavor  to  do  every  tiling  must  fall  down 
somewhere  and  usually  this  department  does  not  get  the 
requisite  attention.  First  of  all,  location  in  a  prominent 
part  of  the  store  near  the  front  is  almost  essential  ; 
then  secure  a  bright  young  man  and  make  him  feel  in  a 
sense  responsible  for  the  department  ;  have  him  look  at 
all  lines  offered,  although  the  actual  buying  should  be 
supervised  by  the  proprietor.  If  the  right  sort  of  am- 
bitious young  chap  is  behind  the  counter  he  will  soon 
realize  that  goods  out  of  sight  are  out  of  mind,  and  in- 
terior displays  will  soon  pick  up.  Further,  he  will  insist 
on  adequate  window  displays,  and  encourage  him  to  pre- 
pare matter  for  newspaper  advertising.  These  are  mere 
generalities  which  can  be  expanded   at  will. 

In  this  connection  do  not  neglect  having  him  read  care- 
fully the  men's  furnishing  section  of  The  Review  which 
from  month  to  month  contains  many  valuable  suggestions. 
In  this  issue  special  attention  is  paid  to  this  department. 


TIME  FOR  A  CHANGE. 

DURING  the  past  year,  especially,  The  Review  has 
had  so  much  to  say  about  the  tendency  of  modern 
dry  goods  retailing  that  one  might  well  nigh  believe  we 
had  exhausted  both  the  subject  and  the  patience  of  our 
readers.  However,  the  opening  of  the  present  Spring 
season  at  retail  decidedly  calls  for  another  note  of  warn- 
ing. The  increasing  number  of  special  and  bargain  sales 
by  nearly  all  classes  of  stores  upon  the  threshold  of  a 
new  season  is  of  the  gravest  import.  In  this  commer- 
cial age,  which  one  magazine  writer  has  described  as  the 
age  of  commercial  machiavellianism,  the  dry  goods  busi- 
ness has  been  lowered  to  a  mere  standard  of  price  as  a 
result  of  the  insistent  keen  competition  and  cut-throat 
methods  existing  in  many  quarters.  It  has  been  pointed 
out  on  several  occasions  that  such  a  policy  is  ultimately 
suicidal.  Further,  it  is  many  times  essentially  dishonest 
and  is  more  in  the  nature  of  a, fake  than  anything  else. 
It  is  purely  a  joke  to  imagine  that  bargain  sales  can  be 
kept  up  all  year,  no  matter  how  glibly  one  might  argue 
of  special  purchases  of  sample  lots  and  overplus  of  manu- 
facturers' goods,  etc.  Unless  all  signs  fail,  viewed  from 
an  entirely  disinterested  standpoint,  the  crisis  in  bar- 
gain-giving has  arrived.  Already  the  maxim  that 
"things  will  take  a  turn"  is  being  proved  in  many  im- 
portant centres.  Merchants  with  the  requisite  courage 
are  cutting  loose  and  undertaking  a  new  policy  entirely. 
Assuredly  the  time  is  ripe  to  cut  out  .many  evils  that 
have  crept  into  modern  methods  of  retailing,  and  the 
present  Spring  season  affords  an  opportunity  to  com- 
mence the  good  work.  Instead  of  talking  "bargains," 
"bargains,"  in  the  advertising  and  the  interior  display 
of  the  store,  give  style,  quality,  beauty  and  newness  an 
opening.  Put  the  best  foot  forward  in  displaying  the 
most  exclusive,  newest  and  fashionable  merchandise  in 
all  lines.  Goods  of  this  nature  are  prime  educators  and 
attract  every  class  of  customers.  They  not  only  add  to 
the  appearance  of  the  store,  but  give  it  a  decided  pres- 
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tige.     In  order  to  get  out  of  the  common  bargain  rut  a 
policy  of  this  nature  is  essential. 

When  business  is  slow  the  easiest  and  laziest  method 
consequently,  to  boom  trade,  is  the  special  sale.  Ulti- 
mately it  works  harm  in  many  conceivable  ways.  It  is 
far  better  to  see  that  assortments  and  prices  are  right, 
especially  during  the  active  season.  It  is  plenty  time 
enough  for  bargain  giving  at  the  end  of  the  season,  and 
then  a  sale  can  be  put  on  that  is  genuine  and  will  bring 
increased  trade.  When  the  thing  is  not  overdone  the 
special  sale  can  be  made  of  the  utmost  importance. 


EASTER  PREPARATIONS. 

EASTER  is  one  of  the  big  events  of  the  dry  goods 
year.  It  ranks  only  next  to  Christmas  in  import- 
ance, though  unfortunately  the  weather  can  do  much 
more  to  make  or  mar  the  success  of  the  Easter  season. 
That  is  why,  no  doubt,  the  trade  instinctively  does  so 
much  elaborate  decorating  for  Easter,  for  should  the 
weather  be  all  that  can  be  desired  decorations  add  im- 
mensely to  the  eclat,  and  should  it  be  otherwise  decora- 
tions help  to  hold  and  keep  the  interest  of  the  buying 
public.  All  the  world  over,  Easter  Day  is  regarded  as 
the  big  dress  parade  of  the  year.  Nor  is  the  custom  of 
wearing  new  clothes  at  Easter  by  any  means  a  modern 
one,  for  there  is  a  very  widespread  notion  that  it  is  de- 
cidedly unlucky  to  have  nothing  new  to  wear  on  that 
day. 

Canada  has  fairly  entered  upon  such  a  cycle  of  pros- 
perity that  there  is  little  fear  of  the  people  of  the  Do- 
minion courting  bad  luck  by  any  extensive  wearing  of 
old  clothes  when  the  Spring  festival  comes  around,  and 
this  widespread  prosperity  is  giving  added  importance 
to  the  Easter  of  1906. 

For  the  twelve  days  or  so  that  intervene  between 
now  and  Easter,  interest  will  be  centered  mainly  in  the 
millinery,  the  garment,  and  those  departments  devoted 
to  the  many  modern  accessories  in  dress,  shoes,  etc. 

Easter  and  the  Easter  hat  are  almost  synonymous 
terms.  Indeed  millinery  is  more  intimately  associated 
with  Easter  than  any  other  article  of  apparel.  Mer- 
chants, generally,  are  well  prepared  to  take  all  the  ad- 
vantage possible  of  this  general  interest,  and  at  no  other 
season  is  the  display  of  hats,  and  the  decorations  that 
are  used  to  set  them  off,  either  so  brilliant  or  so  strik- 
ing. 

Even  though  big  things  were  done  for  the  Spring 
opening,  the  department  should  be  trimmed  afresh  for 
Easter  trade.  The  stock  should  be  fresh  for  the  occa- 
sion, and  the  fact  that  there  are  decided  changes  in 
millinery  fashions,  that  the  shapes  are  different,  that 
colors  show  a  decided  change,  that  trimmings  and  the 
way  they  are  used  are  decidedly  novel,  and  that  even  the 
"tilt"  at  which  the  Easter  hat  is  worn  is  a  new  one, 
should  be  emphasized.  The  bargain  idea,  for  this  period 
at  any  rate,  should  be  dropped  into  the  background,  and 
style  and  newness  should  be  the  watchwords.  Not  that 
there   should   be   any     lack   of  cheap   hats,    for   those     will 


always  be  a  necessity,  but  a  cheap  hat  is  not  necessarily 
a  mark  down,  and  at  this  season  all  hats  sold  should 
bring  their  fair  proportion  of  profit. 

The  new  style  gowns,  the  Princesse  or  corslet,  the 
influence  of  the  Empire  styles,  and  the  coming  vogue  of 
the  lingerie  idea,  make  accessories  to  match  a  necessity 
for  the  well-dressed  woman.  The  advent  of  the  short 
sleeve  means  a  big  demand  for  long  gloves,  and  where 
these  cannot  be  obtained  there  will  be  a  call  for  sleeve- 
lets and  deep  cuffs.  Lace  and  fancy  neckwear  will  be  im- 
portant adjuncts  to  Easter  gowns,  and  in  chemisettes, 
etc.,  lace  sets,  chiffon  and  crepe  scarves,  and  in  tinted 
veils  and  complexions,  the  Easter  trade  ought  to  be  big. 

Ready-to-wear  garments  ought  to  reap  a  rich  harvest 
in  the  next  ten  days.  The  woman  who  has  got  her  light 
Easter  gown  will  need  a  separate  coat  or  wrap,  and  the 
one  that  the  dressmaker  has  disappointed  can  be  easily 
tempted  with  a  suit  or  separate  skirt,  while  both  will 
buy  a  dainty,  lingerie  waist. 

Easter  is  not  only  a  fashion  event,  but  its  vogue  as 
a  gift-giving  season  is  increasing,  and  a  showing  of  suit- 
able goods  for  this  purpose  is  indispensable  now,  even  in 
a  small-sized  store.  Then  there  is  an  immense  sale  for 
Easter  cards,  and  the  newer  Easter  post  cards. 

Remember,  Mr.  Merchant,  that  flowers  and  music 
both  belong  to  Easter,  and  you  will  intensify  the  attrac- 
tion and  enhance  the  beauty  of  your  fresh  new  goods  by 
having  them.  Now  is  the  time  to  get  busy  and  see  that 
there  is  no  slipped  link  in  your  Easter  chain  of  prepara- 
tions. If  there  is,  you  may  be  still  able  to  make  it 
good,  even  though  the  time  is  so  short.  Upon  the  at- 
tractiveness of  your  display  depends  much  of  your  Easter 
success,  and  a  big  Easter,  you  know,  forms  a  splendid 
introduction  to  the  Summer  trade,  and  you  one  and  all 
have  The  Review's  best  wishes  for  a  most  successful 
Easter  season. 


AGENTS  OF  BRITISH  FIRMS  IN  CANADA. 

BRITISH  firms  who  do  business  with  Canada  sometimes 
find  results  not  satisfactory.  If  they  were  to  look 
into  the  matter  sufficiently  they  would  no  doubt 
frequently  find  the  cause,  and  with  this  the  remedy  if  they 
choose  to  apply  it. 

Here  is  a  case  in  point.  For  some  years  the  business 
of  a  British  manufacturer  of  a  certain  staple  line  of  goods 
has  been  looked  after  by  an  agent  who  had  been  indiffer- 
ent in  regard  to  his  duties,  with  the  result  that  it  was 
finally  found  necessary  to  make  a  change. 

The  firm  that  took  the  agency  immediately  applied  for 
a  list  of  the  firm's  customers  on  this  side  of  the  Atlantic 
On  examining  the  list  it  was  found  that  some  of  the  al- 
leged customers  had  not  bought  a  dollar's  worth  of  goods 
for  some  time;  two  years  was  quite  common,  and  in  one 
or  two  instances  it  was  eight  years  since  any  goods,  had 
been  bought,  while,  several  of  the  names  on  the  list  had 
been  out  of  business  for  some  years. 

Nothing  daunted  the  new  agents  immediately  inaugur- 
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ated  an  active  campaign  with  the  result  that  a  large  busi- 
ness has  already  been  secured  for  their  clients,  although 
it  is  only  a  few  months  since  they  took  over  the  agency. 
The  moi  al  is  obvious.  British  firms,  should  look  after 
their  agents,  and  if  they  are  not  producing  good  results 
they  should  ascertain  the  reason  why.  If  the  fault  lies 
with  the  agent  he  should  be  supplanted;  if  with  the  prin- 
cipals in  Cheat  Britain,  they  should  mend  their  ways. 


THE  HORSE  SHOW'S  INFLENCE. 

IT  is  hard  to  state  just  where  the  connection  comes  in 
between  horses  and  fashion,  but  it  is  notable  all  the 
world  over  that  the  very  best  places  to  study  advance 
styles  are  at  races  and  horse  shows.  The  big  race  meet- 
ings in  France,  held  both  Spring  and  Autumn,  are  al- 
ways attended  by  a  big  number  of  fashion  artists,  de- 
signers and  foreign  buyers,  for  both  retail  and  wholesale 
houses,  and  many  others  who  have  to  make  a  study  of 
advance  styles. 

The  New  York  Horse  Show  on  this  side  is  another 
great  fashion  event,  and  one  that  exercises  a  very 
marked  influence  upon  the  course  of  succeeding  fashions. 
Tn  Canada  events  of  this  class,  notably  the  horse  shows 
held  in  Toronto  and  Montreal  each  Spring,  are  beginning 
to  exercise  a  marked  influence  in  the  same  manner,  and 
some  of  the  popular  styles  of  the  past  few  seasons  have 
been  launched  at  one  or  other  of  these  shows. 

This  year  these  shows  promise  to  be  exceptionally 
brilliant  as  fashion  events  because  of  the  presence  of 
Prince  Arthur  of  Connaught.  Seeing  that  a  fore  knowl- 
edge of  fashions  is  of  such  importance  to  the  members  of 
the  trade,  for  it  is  to  style  value  that  a  drygoods- 
man  has  to  look  for  the  big  end  of  his  profit,  The  Re- 
view intends  to  make  the  May  issue  a  Horse  Show 
Number. 


CARRIED-OVER  STOCKS. 

A  GOOD  deal  of  talk  is  heard  in  the  trade  about  the 
very  heavy  Winter  stocks  still  in  the  hands  of  the 
retail  dry  goods  merchant — a  legacy  of  the  mild  days  and 
bright  sunshine  of  the  Winter  of  1905-'0fi.  Tn  some  lines, 
mainly  staple,  there  can  be  no  doubt  that  carried-over 
stocks  are  unusually  large.  The  question  is,  however, 
are  they  really  so  large  as  they  are  popularly  said  to 
be  ?  February  and  March  have  added  a  good  deal  of 
weather  favorable  to  clearing  operations,  particularly  at 
reduced  prices,  and  there  is  no  doubt  that  a  considerable 
thinning  of  stocks  has  taken  place  in  these  months. 

Another  feature  that  has  not  had  due  consideration 
given  to  it  is  that  many  of  these  carried-over  lines  con- 
sist of  goods  the  price  of  which  is  advancing.  Indeed 
their  value  now  is  from  10  to  15  per  cent,  higher  than 
when  they  were  originally  bought.  Nor  is  there  any  rea- 
son to  suppose  that  any  drop  in  the  market  will  come 
along  that  will  affect  their  value  in  the  interval  of  time 
between  now  and  the  period  when  these  goods  will  again 
be  available  for  sale. 


The  view  put  forward  by  the  pessimist  is  that, 
having  so  much  of  his  working  capital  tied  up  in  idle 
stock,  the  retail  merchant  will  find  his  buying  powers 
impaired  in  the  near  future,  and  that  the  goods  them- 
selves will  lessen  the  output  for  the  Fall  trade. 

This  last  portion  of  the  prediction  may  be  safely  left 
to  the  future,  but  the  first  does  not  seem  to  be  working 
out  as  predicted.  Merchants  certainly  are  not  short  of 
capital.  The  very  satisfactory  way  in  which  March 
paper  was  met,  and  settlements  made,  goes  to  show  that 
carried-over  stocks  are  not  seriously  affecting  the  posi- 
tion of  the  retail  trade.  No  doubt  merchants  do  grum 
ble  about  their  size,  but  at  the  same  time  they  are  per- 
fectly well  able  to  assume  the  burden  without  any  un- 
due strain. 

And  as  to  the  future,  it  must  be  remembered  that 
the  buying  public,  not  having  stocked  up  on  heavy  goods 
this  Winter,  will  be  forced  to  do  so  early  next  Fall. 
Also,  there  will  be  the  heavy  influx  of  new  settlers,  who 
will  all  have  to  be  provided  with  suitable  clothing. 


THE  MARKET  SITUATION. 

THE  decidedly  upward  trend  of  the  market  and  the 
keen  competition  of  buyers  for  all  grades  of  wool, 
both  merino  and  cross-bred,  at  the  March  series  of  the 
London  wool  sales,  must  put  an  end  to  any  lingering 
hope  for  lower  prices  for  woolen  fabrics  in  the  near  future. 

This  hardening  of  prices  for  the  raw  materials  should 
give  buyers  confidence  in  placing  orders,  for  it  strongly 
indicates  the  improbability  of  lower  figures  for  desirable 
goods  for  some  time  to  come.  Though,  for  the  present 
at  least,  lines  of  dress  materials  are  protected  against 
the  full  effect  of  these  advances,  at  a  later  season  they, 
most  assuredly  will  have  to  be  reckoned  with. 

Nor  with  woolen  fabrics  at  high  figures  can  the 
trade,  as  is  usually  done,  turn  to  cotton  goods  for  re- 
lief. This  season  it  is  impossible  to  do  so.  So  great  is 
the  demand  for  cotton  goods  that  the  question  before 
distributors  is  how  to  obtain  them  at  all,  rather  than 
how  to  get  favorable  rates. 

Linens  \are  prominent  now  as  a  dress  fabric,  but  not 
even  in  this  fabric  can  the  trade  find  a  solution  of  the 
problem  of  merchandise  at  a  satisfactory  price.  Flax  is 
becoming  a  scarce  article,  and  again  the  trade  is  con- 
fronted by  an  active  demand  and  a  limited  supply. 

Silk  is  the  only  textile  where  buyers  are  at  present 
able  to  secure  materials  at  what  they  consider  advan- 
tageous figures,  and  even  here  the  market  for  raw  silk  is 
on  the  up  grade.  Silk,  it  should  also  be  considered,  is 
used  in  no  small  quantities  for  mixing  with  wool  or  cot- 
ton in  the  production  of  many  fabrics,  and  silk  is  much 
used  in  many  minor  manufactures. 

Taking  the  situation  all  round,  it  would  seem  that 
high  prices  rule,  and  are  likely  to  rule,  for  practically 
all  fabrics.  Nor  from  the  exceptional  position  of  the 
raw  materials  is  there  likely  to  be  any  change  for  some 
time  to  come. 
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HousefurnisKin^s 

and 

Decorations 


Why  not  sell  Carpets? 

Without  extra  selling  space,  with  no  stock  to  carry,  and  with  the  slightest  amount  of 
investment,  you   can    make    a   profitable   addition   to   your    business. 

We  will  supply  you  with  samples  (IV2  yards  long)  of  new  season's  Floor  Coverings,  by 
which  means  you  will  have  on  hand  patterns  of  Brussels,  Velvet,  Tapestry,  Wool  and  Union 
Carpets,  Rugs,  Linoleums,  etc.,  to  show.  We  carry  the  stock;  you  will  never  be  loaded  with 
out-of-date,  unsalable  goods.     We  cut  and  make  up  any  quantity,  any  size.      Prompt  service. 

Write    us  for   Terms   and    Exclusive   Territory    at   once. 


Address  "Cut  Order"  Carpet  Dept. 


The  Adams  Furniture  Co.,  Limited,     Toronto,  Ont. 
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■  ■■» 

Ot     -V  I (     \  -s    I    I     III 

IULML 


*m 


JUN   14    .     t 


J 


Quilts,  Cushions 


RETURNED 

Pillows. 


mzm 


Our  1906  price  list  of  Comforters,  Quilts,  Cushions  and  Pillows  was  mailed  to 
the  trade  last  week.  If  you  did  not  receive  a  copy  write  for  one.  You  will  receive 
it  by  return  mail. 

Whenever  you  are  prepared  to  examine  Comforter  Samples,  if  you  will  send  us 
a  card  we  will  arrange  to  have  our  representative  call  or  send  samples.  Our  range 
comprises  some  of  the  most  artistic  effects  we  have  ever  shown.  Prices  and  Quality 
are   EIGHT. 

OUR  GOODS  ARE  GUARANTEED 

TO  SATISFY.  -    ^g^ 

IDEAL    BEDDING    Cgaf* 'V^^' 


LIMITED 
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HOUSEFURNISHINGS     AND     DECORATION  Dry  Goods  Review 


BARGAIN 


IN- 


CURTAIN  POLES 


FINISHED     IN 


WALNUT,  MAHOGANY  and  PRINTED  OAK 

iy2    inches    by   4    Feet 

TRIMMINGS  TO  MATCH 

2  Turned  Ends,  2  Brackets,  10  Rings 


They  are  our  regular  goods   No.  25. 
Price  in  lots  of  100,  one  color  or  assorted,  $15. OO  per  hundred. 


We  are    shortly    moving  to    our  new    premises,    52   Bay    Street,    and  are  now 
also  offering  Bargains  in  our  immense  stock  of 

UPHOLSTERY    GOODS 


Call  and  inspect,  or  write  for  prices    to 

G.  H.  HEES,  SON  &  CO.,  Limited 

71  Bay  Street,  TORONTO 
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CARPETS 


THE  brisk  Spring  selling  that  always  results  from 
the  opening  up  of  the  housecleaning  season  is  pro- 
lific in  the  making  of  carpet  remnants.  In  these 
days  of  strong  competition  and  small  margins  of  profit 
in  the  retail  carpet  trade,  dealers  find  it  desirable  to 
calculate  closely  and  study  economy  in  every  detail  of 
the  business. 

Remnants  and  other  odds  and  ends  of  carpeting  re- 
quire special  attention,  because,  if  they  are  not  sold  at  a 
fair  price  or  utilized  in  some  manner,  the  loss  may  reach 
a  considerable  amount  in  the  course  of  a  season's  busi- 
ness. 

Many  dealers  sell  a  large  proportion  of  these  rem- 
nants to  the  hassock  makers,  but  a  much  better  plan  is 
to  use  them,  so  far  as  possible,  in  the  making  of  rugs. 

Nevertheless,  the  results  of  this  method  are  often 
unsatisfactory.  Sometimes  the  rugs  are  so  ugly  as  to 
be  unsalable,  and  more  often  still  the  dealer  finds  that, 
after  all  the  odds  and  ends  of  body  carpet  have  been 
utilized  for  the  rugs,  there  is  left  over  a  lot  of  borders 
that  are  apparently  useless. 

If  the  work  had  been  done  differently  much  of  this 
waste  might  have  been  avoided.  Better  judgment  on  the 
dealer's  part  would  have  enabled  him  not  only  to  clear 
out  all  the  remnants  of  the  body  or  border  and  samples, 
etc.,  as  completely  as  possible,  but  also  to  see  that  if 
anything  were  left  it  should  be  body  carpet  only. 

The  dealer  should  first  get  together  among  his  odds 
and  ends  all  there  is  of  body  and  border  in  any  particu- 
lar pattern,  and  when  body  and  border  cannot  be 
matched  his  next  step  must  be  to  find  colors  that  har- 
monize. When  there  still  remains  a  quantity  of  surplus 
borders  the  dealer  can,  as  a  last  resort,  make  two  rugs 
together,  reversing  the  border  in  one  of  them,  but  in 
such  cases  the  rug  in  which  the  reversed  border  is  used 
must  be  sold  much  cheaper  than  the  other,  as  it  is  only 
suitable  for  a  dark  room  or  in  some  other  inconspicuous 
position. 

Mitres  can  be  used  for  small  rugs,  and  from  17  feet 
10  inches  of  border  a  rug  5  feet  2  inches  by  3  feet  9 
inches  can  be  made. 

When  some  body  carpet  is  available  for  the  centre, 
but  there  is  still  an  excess  of  border,  the  best  plan  is  to 
use  two  strips  of  £  width,  or  one  of  f  and  another  of  9 
inehes,  always  placing  the  wider  border  on  the  outside. 

One  breadth  of  body,  with  a  £  border,  will  make  a 
rug  6  feet  in  width.  Three  breadths,  with  f  border,  will 
be  sufficient  for  a  rug  10  feet  6  inches  wide  ;  from  four 
breadths,  with  a  f  border,  a  rug  12  feet  9  inches  wide 
can  be  made. 

Certain  widths  in  rugs  are  more  marketable  than 
others,  especially  desirable  ones  being  8  feet  3  inches,  10 
feet  6  inches,  12  feet  9  inches,  15  feet  and  17  feet  3 
inches.  These  can  .  all  be  made  of  f  border  and  full 
widths  of  body  carpet.  Other  fairly  salable  sizes  may 
be  made  by  using  f  border  instead  of  the  f  width. 

Another  fact  of  importance  to  be  remembered  in 
working  up  remnants  is  that  the  bodv  and  border  may 
differ  in  weave  as  well  as  in  pattern  if  the  colors  in  the 
rug  are  harmonious.  For  instance,  a  sable  rug  can  be 
made  by  using  tapestry  for  the  centre  and  Brussels  for 
the  border.  Of  course,  when  a  regular  dealer  offers  such 
goods  for  sale  no  deception  is  attempted,  the  rug  being 
sold  simply  for  what  it  is,  but  among  the  class  of 
auctioneers  who  devote  themselves  especially  to  the  sale 
of  carpets  and    furniture  are  many  who   sell   these  rugs 
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under  false  pretenses,  the  intention  being  to  lead  the 
buyer  to  believe  that  the  rug  is  made  throughout  of  the 
material  seen  in  the  border  only.  These  fake  goods  are 
made  to  the  auctioneer's  order  in  some  carpet  work- 
room, the  cheapest  grade  of  tapestry  being  used  for  the 
centres  and  body  Brussels  for  the  borders  only.  *  The 
swindle  is  facilitated  by  displaying  the  rugs  in  the  auc- 
tion room  in  a  manner  which  makes  it  impossible  for 
the  bargain  hunters  at  such  sales  to  see  clearly  what 
they  are  buying.  The  usual  trick  is  to  hang  the  rug  so 
high  that  only  the  borders  can  be  reached  and  felt  by 
anyone's  hands. 

If  the  buyer,  after  paying-  for  the  rugs,  complains  of 
fraud,  the  auctioneer's  reply  is  generally  that  the  rugs 
were  sold  as  Brussels,  of  course— Tapestry  Brussels. 

Then  a  wiser  and  sadder  woman  resolves  that  in  the 
future  she  will  buy  all  the  floor  coverings  she  requires 
from  some  responsible,  respectable  retailer,  and  waste 
no  more  time  in  haunting  auction  rooms  after  the  Mrs. 
Toodles  manner.— The  Carpet   Review. 

NEW  FACTORY  AT  PETERBORO. 

The  purchase  made  by  Senator  Cox  of  thirty-three 
acres  of  land  means  that  Brinton's,  Limited,  will  build 
their  new  carpet  mill  at  Peterboro.  Before  the  sale  was 
effected  an  agreement  had  been  entered  into  between  this 
firm  and  the  senator,  that  in  the  event  of  his  securing- 
the  property  he  would  sell  eight  acres  to  the  firm,  in- 
cluding, besides  the  land,  the  foundations  of  a  sugar 
factory,  which  was  never  completed. 

It  is  said  that  a  plant  of  26  looms  has  already  been 
bought  in  England,  and  will  be  shipped  to  Canada  as 
soon  as  the  building  is  ready  to  receive  them. 


INCIDENTALS. 

DESPITE  the  onward  march  of  business  methods  there 
are  dealers  in  carpets  and  upholstery  goods  who 
overlook  many  of  the  allied  articles  which  can  be 
handled  with  profit  in  connection  with  the  regular  stock. 
Happily  this  state  of  affairs  is  becoming  less  and  less 
prevalent,  and  in  nearly  every  progressive  store  it  is  pos- 
sible to  find  a  varied  array  of  articles,  all  of  which  are 
essentially  connected  with   interior  decorations. 

Carpet-sweepers  are  a  staple  stock  in  nearly  every 
store  and  department  in  the  country,  as  they  should  be, 
but  there  are  many  odds  and  ends,  each  important  in  its 
place,  each  a  necessity,  and  which  the  customer  wants 
quickly  if  he  wants  at  all.  Without  going  deeply  into  this 
matter  we  might  mention  carpet  and  oilcloth  bindings, 
curtain  cords,  and  such  things  as  tassels  and  the  like. 
Hassocks  can  be  sold  at  a  profit,  especially  around  the 
holiday  season,  and  in  the  large  department  this  is  an 
excellent  way  of  disposing  of  carpet  remnants.  There  is 
also  a  frequent  call  for  floor  finish. 

The  cocoa  mat  is  so  important  an  item  that  one  would 
scarcely  think  that  it  could  be  overlooked  in  any  well  con- 
ducted carpet  department,  yet  the  writer,  not  long  since, 
asked  to  be  shown  some  cocoa  mats  in  a  fairly  large  car- 
pet department  and  was  told  that  they  were  not  kept  in 
stock.  This,  of  course,  is  an  isolated  case,  and  yet  it 
shows  the  disposition,  on  the  part  of  some  few  merchants, 
to  overlook   the  small  things. 

In  many  carpet  and  upholstery  stores  and  departments 
where  no  other  furniture  is  handled,  metal  beds  and 
couches  are  carried   in  stock  and   have  been  made  to  in- 
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crease  the  amount  on  the  right  side  of  the  ledger  to  a 
considerable  extent. 

Hammocks  are  also  becoming  more  and  more  im- 
portant as  a  feature  in  the  housefurnishing  line.  These 
comfortable  and  romantic  articles  of  Summer  comfort  are 
being  made  now-a-days  in  much  more  handsome  styles 
than  the  old  Mexican  fish-net  weave.  They  make  a  very 
attractive  display  on  a  small  investment  and  meet  with 
a  ready  sale  when  "the  robins  come  around." 

Porch  screens  and  curtains  are  another  important  fea- 
ture  in   most   of   the  thoroughly  modern  stores. 

THE  USE  OF  LINOLEUM. 

An  English  dealer  in  carpets  and  linoleums,  who  re- 
cently paid  a  visit  to  this  country  had1!  the  following1  to 
say  : 

"In  this  country  everybody  knows  linoleum  to  be  a 
very  valuable  material  for  such  rooms  or  spaces  as  are 
used  extensively,  like  corridors,  kitchens,  bathrooms, 
etc.  In  our  country  we  are  of  the  opinion  that  linoleum 
has  many  other  advantages  besides  its  durability,  and 
which  are  not  found  in  any  other  floor  covering'. 

"A  good  linoleum  is  smooth  in  finish  and  is  easily 
cleaned  and  kept  free  from  dust,  and  with  a  little  care 
will  retain  its  proper  appearance.  It  excludes  cold  and 
dampness  and  is  thoroughly  hygienic,  while  in  the  best 
qualities  linoleum  is  always  elastic  and  noiseless.  These 
different  advantages  should  convince  the  trade  and  pub- 
lic that  it  is  the  most  useful,  serviceable  and  economical 
material  for  covering  the  floors  of  interiors,  while  it  is 
also  an  ornamental  carpet.  Its  merit  has  been  univers- 
ally recognized  by  its  introduction  into  every  civilized 
country,  and  its  consumption  is  rapidly  increasing  all 
over  the   world. 

"In  the  largest  cities  of  the  European  continent 
linoleum  is  used  in  every  store,  office,  restaurant  and  in 
the  interior  of  private  houses.  Recently  every  public 
building  is  being  supplied  with  it,  such  as  schools,  hos- 
pitals, post  offices,  court  houses,  etc.,  and  it  is  used  in 
every  part  of  the  buildings,  including  the  stairs,  and 
gives  the  very   best  satisfaction. 

"The  tendency  lately  is  to  depart  from  the  old  idea 
of  imitating  tiles,  carpets  and  other  materials,  and  to 
produce  absolutely  new  styles  which  are  more  adapted 
to  the  linoleum  fabric,  and  in  which  the  designs  and 
colorings   harmonize   with   artistic  interiors." 


EFFECT  OF  STRIKE  IN  DUNDEE. 

The  Review  has  referred  before  to  big  advances  in 
the  cost  of  the  burlap  foundations  used  in  the  manufac- 
ture of  linoleum  and  floor  oilcloth.  The  market  situa- 
tion has  not  changed  materially  since  then,  and  is  now 
likely  to  become  still  more  unfavorable  to  burlap  buyers 
on  account  of  the  recent  strike  of  the  workers  in  the 
jute  mills  of  Dundee,  Scotland,  20,000  operatives  being- 
no  w   idle. 


The  three  big  shoe  firms  of  James  McCready  &  Co  , 
Arthur  Congdon  Co.,  and  the  Canadian  Rubber  Co 
have  combined.  The  merger  has  been  under  consideration 
for  some  time,  and  by  the  agreement  the  McCready  Co. 
and  Congdon  Co.  are  to  amalgamate  and  are  to  agree  on- 
ly to  handle  goods  made  by  the  Canadian  Rubber  Co.,  of 
Montreal,  in  Manitoba  and  the  Northwest,  as  well  as  in 
Eastern  Canada.  The  company  will  erect  branch  houses 
in  Winnipeg,  Calgary,  Edmonton,  Vancouver  and  other 
towns. 


WALL      PAPER 

SUCH  is  the  excellence  of  the  new  lines  of  Spring  wall 
papers    of   domestic    manufacture    that    many     mer 
chants  are  drawing  attention  to  the  fact  by  ticket 
ing    their      window      displays    with      the    familiar    motto, 
"Made     in     Canada."      Indeed,    the   T.    Eaton   Company 
went  one  better  in  their  Toronto  windows  last  week  and 
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New  Design  Shown  by  Stauntona  Limited. 

boldly  challenged  comparison  by  showing  Canadian-made 
and  imported  goods  side  by  side,  each  ticketed  as  such. 
You  often  hear  the  remark,  "There  is  no  sentiment, 
in  business,"  and  when  choice  lies  between  a  superior 
and  inferior  article  sentiment  will  not  go  for  much. 
When  values  are  equal  I  believe  that  the  average  cus- 
tomer will  only  be  too  glad  to  give  preference  to  Can- 
adian-made goods. 
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Office  of  Dry  Goods  Review, 

Room  511  Union  Bank  Building, 

"Winnipeg,  March  28,  1906. 

SPRING  trade  is  reported  by  the  local  wholesale 
houses  to  be  larger  than  ever  before,  and  confi- 
dence is  expressed  by  all  in  the  immediate  future 
of  the  western  dry  goods  trade.  Money  is  moving  much 
more  freely  than  at  this  time  last  year,  and  although 
there  are  complaints,  as  always,  of  the  slowness  of  col- 
lections, still  all  business  men  are  free  to  admit  that  con- 
ditions in  this  respect  show  a  marked  improvement. 
There  is  still  a  large  proportion  of  the  1905  wheat  crop 
in  the  country,  and  it  will  commence  to  move  with  the 
opening  of  navigation.  This  may  be  expected  very  soon, 
following  an  exceptionally  mild  Winter,  and  hence  a 
large  amount  of  money  will  very  shortly  be  set  in  circu- 
lation. Western  Canada  was  never  more  prosperous — 
and  her  prosperity  never  rested  on  a  sounder  basis — 
than  at  the  present  time,  and  hence  it  is  not  surprising 
to  find  the  dry  goods  trade  of  the  west  buying  freely  for 
Spring  and   Summer  requirements. 

•  •  • 

This  they  have  been  doing  in  spite  of  the  fact  that 
the  Winter  trade  has  been  far  from  satisfactory  in  some 
lines.  Heavy  clothing  and  furs,  with  which  many  coun- 
try stores  had  stocked  pretty  liberally,  moved  very 
slowly  because  of  the  exceptionally  mild  weather.  No 
doubt  the  same  story  is  true  of  the  dry  goods  trade  in 
all  parts  of  Canada,  and  western  merchants  have  no 
more  reason  to  complain  than  have  those  in  the  east. 
Many  stores  throughout  the  west  have  wisely  made  a 
special  effort  to  dispose  of  these  stocks  at  cost  rather 
than  carry  them  over  for  another  year,  and  hence  a 
casual  examination  of  a  number  of  the  country  news- 
papers shows  many  special  sales.  The  Winter  business 
has  not  been  overly  profitable. 

•  *  • 

In  Winnipeg  the  retail  trade  has  been  to  some  extent 
demoralized  by  a  number  of  slaughter  sales,  and,  as  one 
merchant  expressed  it  in  conversation  with  The  Dry 
Goods  Review,  "The  women  of  Winnipeg  are  sale  crazy 
now.  They  are  so  badly  spoiled  with  sales  and  bargains 
that  it's  almost  impossible  to  do  business  here  at  the 
moment  on  ordinary  legitimate  lines." 

Perhaps  this  statement  of  the  case  is  somewhat  ex- 
aggerated, but  there  can  be  no  doubt  that  conditions 
have  been  badly  disturbed.  The  Imperial  dry  goods 
stock  was  advertised  at  slaughter  prices  in  order  to 
clear  it  out  quickly,  and  record-breaking  crowds  of  bar- 
gain hunters  thronged  the  corridors  and  blocked  the 
entrance.  On  the  opening  day  so  great  was  the  crowd 
that  the  doors  were  closed  at  noon  and  notices  were 
posted  saying  that  they  would  not  be  open  until  2.30 
p.m.  It  was  one  of  the  few  cold  days  of  the  Winter,  and 
with  the  mercury  down  to  25  degrees  below  zero  hun- 
dreds of  women  blocked  the  sidewalk  for  more  than  two 
hours  waiting  for  the  doors  to  open. 

The  Nash,  Carson,  Naylor  Company  stock  was 
bought  by  Hamelin  Bros.  &  Company,  and  a  good  pro- 
portion of  it  was  sold  in  Winnipeg  at  bargain  prices. 
This  sale  did  not  create  the  same  excitement  as  the  Im- 
perial, but  the  two^  combined  rather  demoralized  the 
regular  trade. 

The  Imperial  dry  goods  stock  has  been  bought  by  J. 
Robinson   &   Co.,   and   a  second  sale  is  now  in   progress. 


Several  large  purchases  could  not  be  cancelled,  and  hence 
some  big  bills  of  new  dry  goods  are  being  sold  at 
ridiculously  low  prices.  So  far  as  can  be  learned  at  the 
present  time,  the  Imperial  dry  goods  business  will  not 
be  continued  under  new  management,  as  was  thought 
probable  a  few  weeks  ago. 

The  Nash,  Carson,  Naylor  Company  sale  was  brought 
to  a  close  on  February  24,  and  the  balance  of  the  stock 
has  been  shipped  to  the  various  Hamelin  stores  in  the 
country.  The  store  premises  are  now  occupied  by  the 
Rideout-Gilbert  Company,  who  were  burned  out  last 
Fall. 

In  connection  with  the  closing  of  the  Imperial  dry 
goods  business  a  pleasing  event  occurred  on  the  night  of 
the  12th  inst.,  when  the  employes  of  the  store  honored 
their  chief,  A.  E.  Ham.  On  that  evening  he  was  sur- 
prised at  his  home  and  presented  with  a  gold  locket  and 
an  address.     The  address  was  read  by  B.  C.  Fairey. 

•  *  * 

Bonspiel  weeks  in  February  brought  the  usual  large 
influx  of  visitors  to  the  city,  and  the  city  stores  profited 
accordingly.  Appropriate  window  displays  were  made 
by  a  number  of  the  city  stores.  As  usual,  Archibald 
Wright  &  Co.  were  to  the  fore  with  a  display  of  plaids 
and  tartans  and  goods  designed  to  catch  the  eye  of 
Highland  devotees  of  the  "roarin'  game."  Eaton's  had 
a  big  window  showing  a  curling  game  in  progress.  The 
"Blue   Store"   had  something  of   the   same  nature  on     a 

smaller   scale. 

•  ,  * 

The  bonspiel  was  also  the  occasion  of  the  convention 
of  the  Retail  Merchants'  Association  of  Western  Canada. 
This  convention,  held  in  Manitoba  Hall,  Winnipeg,  on 
February  13,  14  and  15,  was  a  big  success.  It  was  de- 
cided to  affiliate  with  the  Western  Retail  Hardware  and 
Stove  Dealers'  Association,  and  accordingly,  as  the 
hardwaremen  were  in  session  at  the  same  time,  the  two 
bodies  united  to  elect  a  common  executive,  although 
each  will  retain  its  own  executive  and  its  own  secre- 
tary. This  "Western  Board,"  as  it  is  to  be  called, 
elected  by  the  two  associations,  is  in  turn  affiliated  with 
the  Dominion  Retail  Merchants'  Association,  whose 
headquarters  are  in  Toronto.  This  last  step  was  the 
result  of  representations  made  by  E.  M.  Trowern,  secre- 
tary of  the  Dominion  association,  who  came  to  Winni- 
peg from  Toronto  to  attend  the  meetings  and  effect  this 
affiliation. 

The  officers  of  the  Western  Board,  elected  by  the  two 
associations,  are  as  follows  : 

President— W.  G.  McLaren,   Souris,  Man. 

First  vice-president — G.  K.  Smith,  Moose  Jaw,  Sask. 

Second  vice-president  —  H.  C.  Hamelin,  Winnipeg, 
Manitoba. 

Secretary— W.  A.   Coulson,  Winnipeg,  Man. 

Treasurer — .7.   E.   McRobie,   Winnipeg,   Man. 

Auditor — J.  A.  Lindsay,  Winnipeg,  Man. 

This  Western  Board  is  to  have  charge  of  all  matters 
affecting  retailers  as  a  body,  and  its  main  duty  will  be 
to  watch  legislation  that  affects  the  interests  of  retailers. 

The  officers  of  the  Retail  Merchants'  Association  of 
Western  Canada  are  now  as  follows  :  President — J.  F. 
Hunter,  Boissevain,  Man.;  first  vice-president,  R.  Bogue, 
Moose  Jaw,  Sask.;  second  vice-president,  J.  A.  Mc- 
Dougall,  Edmonton,  Alta.;  secretary,  W.  A.  Coulson, 
Winnipeg  ;  treasurer,  J.  D.  Baine,  Boissevain,  Man.; 
auditor,   F.  Wilkie,  Margaret,  Man. 

•  *  • 

Offices  have  been  opened  by  the  association  in  Suite 
53,  Scott  Building,  on  Main  street,  Winnipeg,  and  the 
secretary  extends  a  cordial  welcome  to  merchants  visit- 
ing Winnipeg  to  call  at  the  association  offices. 
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Window  Shades  and  Shade  Cloth 


Curtail 
Poles  and 
Trimmings 


OUR  NEW  FACTORY  AT  LACHINE,  QUE. 


Prompt  shipments  made  of  Shades  of  Special  Sizes. 

DALY  &t  MORIN 


Laces 


Fringes 


Ontario  Agent— F.   C.  SOPER, 

29  Melincfa  Street,  Toronto. 


32   ST.  SULPICE  ST.,  MONTREAL 


Wall  = 

PaDer      Special  Designs  and  Colorings 

for  Churches  and  Lodge  Rooms 

For  Churches. 

An  effective  and  suitable  Wall  Paper,    especially    designed    in    a   decorative   fleur- 
de-lis  pattern  in  rich,  chaste  colorings.     Prepaid  samples  on  application. 


For 

Masons. 


For 
Knights  of  Pythias. 


For 
Odd  Fellows. 


Special  and  separate  designs  for  lodge  rooms  introducing  the  mystic  symbols 
of  each  of  the  three  fraternities  mentioned  above.  In  four  rich  shades — blue, 
green,   red  and   brown.      Samples  prepaid   if  you   write  for   them. 

JRjiTURNEa 
Trade  J^-/-  <^T^g~~X/   Of 

only  fi^fi  J /y//yf/77yfef  ^xwri^to, 

Supplied.        ^} J M^Wi't'UfZg  ^^    lir^ 
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Rudolph.  DeutscK 


{To  the  Wholesale  Trade) 


IMPORTED    SPECIALTIES    IN    RUGS 

MORAVIAN  REVERSIBLE  RUGS,  (imported) 

Reversible  and  hand   made.      Perfect   reproductions  of  Oriental  Patterns.      The  best 
value  for  the   money  in  the  market.       Sizes  from   16x32   inches  to  13*4  x  16^4  feet. 

KABUL  AXMINSTER  RUGS,  (imported) 

A  big  seller,  giving  unsurpassed  style  and   durability  for  a  very  low  price.    The  only 
fabric  of  the  kind  in  the  market.    Sizes  from  16x32  inches  to  9x12  feet. 

FRENCH  WILTON   RUGS,  (imported) 
FRENCH  BODY  BRUSSELS  RUGS,  (imported, 

These  rugs   are   made  in  one  piece,  in  sizes  from   18x36  inches  to   8.2x11.6  feet 

Large  stock  carried  in  Montreal  for  immediate  delivery.  Samples  and  prices  sent  on  request. 

E.  DUVERGER.  ®>  CO. 


SOLE  CANADIAN  AGENTS 

Salesrooms:  403-404  Coristine  Bldg. 


MONTREAL 


SPRING  CARPET  NEWS! 

The  Imperial  Carpet  Co.    are   now   settled   in  their  new  premises, 

60  Front  Street    West,   and   are    exhibiting  a  large  variety  of  new 

Floor  Coverings  (for  immediate  delivery). 

Specials  in  Tapestry,  Velvet,  Axminster  Squares.     Tapestry  Ingrain,  Brussels  and  Wilton  Carpets. 
Linoleum  and  Oilcloth.    Japan  and  Chinese  Mattings.     Smyrna,  Axminster  and  Velvet  Rugs. 

Special  attention  is  paid  to  Mail  Orders.  Write  for  particulars  of  our  Cut  Order  Department. 

The  Imperial  Carpet  Co.,    -    60  Front  St.  W.,  Toronto 


DOWN     COMFORTERS 
COTTON    COMFORTERS 
BED    PILLOWS 

WHITE    CUSHIONS 

COSIES,  MUFF  BEDS, etc. 


PRICE  LIST  ON   APPLICATION 


FEATHERS    BOUGHT 


The  Toronto  Feather  &  Down  Company,  Limited 

74  King  Street   West,  -  TORONTO 
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THE  MAYOR  OF  QUEBEC. 

IN  the  recent  civic  elections  throughout  the  Province  of 
(Quebec  many  men  prominent  in   the   dry   goods  world 
were  called   to  office,  but  standing  at  the  head  of  the 
entire  list,  judged  from  the  importance  of  the  office,  is  the 
new  mayor  of  Quebec  City,  Mr.  J.  Geo.  Garneau,  a  part- 
ner in  the  well  known  wholesale  firm  of  P.   Garneau,  Fils 


J.  George  Garneau. 

&  Cie.  According  to  the  Quebec  daily  press,  a  complete 
turn  over  occurred  in  the  elections  in  that  city  and  the 
credit  for  the  downfall  of  the  clique  is  given  to  Mr.  Gar- 
neau, who  with  undoubted  courage  and  public  spirit  man- 
fully came  forward.  His  wonderful  majority  is  the  best 
criterion  of  the  confidence  and  respect  he  is  held  in. 

Mr.  J.  G.  Garneau  is  the  younger  son  of  the  late  Hon. 
Pierre  Garneau  and  was  born  in  1864,  graduating  in  1884 
as  a  civil  engineer,  and  seeing  service  on  the  Quebec  and 
Lake  St.  John  Railway  construction.  In  1885  he  entered 
the  firm  of  P.  Garneau,  Fils  &  Cie.,  of  which  he  has  been 
a  partner  since  1888.  He  has  been  for  several  years  a 
member  of  the  council  of  the  Quebec  Board  of  Trade. 


THE  MAYOR  OF  CHARLOTTETOWN. 

JAMES  PATON,  the  new  mayor  of  Charlottetown,  head 
of  one  of  the  largest  retail  establishments  in  Prince 
Edward  Island,  James  Paton  &  Co.,  is  eminently 
fitted  for  that  honorable  and  responsible  position.  He 
not  only  possesses  the  requisite  sterling  qualities  of  char- 
acter and  sound  business  ability,  but  brings  to  his  new 
office  a  ripe  and  practical  experience  in  municipal  affairs. 
For  four  years  he  has  served  with  distinction  in  the  city 
council,  and  as  chairman  of  the  streets  committee  in- 
augurated the  present  up-to-date  system.  Always  con- 
spicuous in  the  affairs  of  his  city  he  has  been  identified 
with  many  progressive  movements  for  its  moral  and  com- 
mercial advancement. 

Born  in  Paisley,  Scotland,  in  1853,  after  a  dry  goods 
experience  with  Robertson  &  McGibbon,  Mr.  Paton  came 
to  Charlottetown  at  18  years  of  age,  entering  the  dry 
goods  firm  of  Robert  Young.     After  a  useful   apprentice- 


ship of  ten  months  he  sought  a  wider  field  with  Weeks  & 
Finley,  a  wholesale  dry  goods  firm.  His  advancement  was 
rapid  here,  and  on  the  retirement  of  Mr.  Finley  in  1875, 
he  became  a  partner.  In  1884  he  started  business  on  his 
own  account  in  the  firm's  present  quarters,  although 
numerous  additions   have  been  necessary   since. 

The  extent  of  his  present  business  proves  him  an  alert 
and  capable  business  man.  Success  has  been  attained 
through  the  good  old-fashioned  methods  of  downright  hon- 
esty, coupled  with  singleness  of  purpose  and  the  requisite 
perseverance,  energy  and  ability.  Employes  are  imbued 
with  enthusiasm  by  means  of  the  liberal  policy  of  the 
firm,  which  finds  one  expression  in  the  annual  outing  at 
the  firm's  expense.  The  buying  facilities  of  this  house 
are  shown  by  the  unusual  record  of  Mr.  Paton's  89  trips 
across  the  Atlantic.  Travelers  down  that  ,way  can  vouch 
For  his  many  interesting  and  instructive  descriptions  of 
European  countries.  His  patriotism  is  exhibited  by  the 
fact  that  he  is  for  the  second  time  president  of  the  Cale- 
donian  Society  of  the  island. 

The  store's  floor  space  is  larger  than  that  of  any  dry 
goods  and  furniture  store  in  the  province.  The  new  three- 
storey  building,  47x30,  was  added  when  the  furniture  line 
was  opened.  The  main  store  is  l(J0x3(i  ;  the  dressmaking 
and  millinery  department,  60x00  ;  the  carpet  room,  30x06, 
and  the  mantle  room  30x68.  The  men's  clothing  depart- 
ment occupies  a  space  30x61. 


Although  the  firm  of  L.  A.  Brais  &  Company,  Mont- 
real, died  in  name  with  the  death  of  the  late  Mr.  Brais, 
the  business  of  the  firm  will  not  by  any  means  cease  to 
exist.  Mr.  E.  Duverger,  who  is  well  and  favorably 
known  to  the  trade,  will  continue  the  business  under  the 


James  Paton. 

firm  name  of  E.  Duverger  &  Company.  Their  offices  will 
be  in  the  Coristine  building,  Montreal.  Under  the  man- 
agement of  Mr.  Duverger  the  customers  will  be  certain 
of  prompt  attention  to  their  needs,  especially  so  as  the 
present  stock  is  being  largely  increased. 
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DOMINION  OIL  CLOTH  CO.,  Limited 

MONTREAL 

v  ^MANUFACTURERS  OF 

*^:    LINOLEUM 

FLOOR   and 

TABLE  OIL  CLOTHS 

HANDLED    BY    THE    WHOLESALE 
DRY  GOODS  TRADE. 


KING'S 


Established  177S 


FAMOUS 


Sold  by  leading  jobbers. 


SCOTCH 


Every  piece  perfect. 


HOLLANDS 


Scotch  Hollands,  for  nearly  a 
century  and  a  quarter,  have 
been  recognised  by  the  Trade 
of  the  world  as  the  most  reli- 
able and  salable  shading  made. 

for  its  non-shrinking  qualities, 
durability,  coloring,  and  stead- 
fast dyes.  King's  name  on 
every  piece. 

Hollands,  of  John  King  &  Son, 
are  handled  by  all  the  leading 
houses.  Made  in  all  colorings 
and  widths. 


They  are  popular  because  they 
are  the  most  effective  shading 
for  the  money  in  the  matket, 
and  dealers  can  turn  them  over 
more  quickly  than  any  other. 


JOHN    KING   &  SON, 

GLASGOW,    SCOTLAND. 

Sole  Selling  Agent : 

SYDNEY    MOSS, 

Nordheitner  Bldgs.,  8   Colborne  St., 
TORONTO 


A  Prize  for  Your  Ad. 


//  you  write  ads.  for  the 
store,  here's  a  chance  to 
win  a  prize  : 

To  the  clerk  sending  us  the 
best  retail  advertisement, 
written  by  himself  and  ap- 
pearing in  a  local  paper, 
we  will  give  a  Fountain 
Pen. 

Forward  paper  with  your 
ad.  in  to 

"Ad.  Competition," 

DRY  GOODS  REVIEW, 

10  Front  Street  East, 
TORONTO 

Not  Later  than  May  ist,  next. 
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GO  TO  BROCK'S  FOR  YOUR 

EASTER    NOVELTIES 

Neckwear,   Dress  Goods, 
Gloves,  Whitewear,  etc. 


^ 


k 


^-f^j 


HOW  ABOUT  YOUR  EASTER  GOODS? 


Don't  lose  sight  of  the  fact  that  we  have  some  interesting  lines. 

There's  our  "Hilda"  Kid  Glove  to  retail  at  $1.25,  and  "Olive" 

at  Si. 00.      They're  both  pretty  hard  to  beat. 

Then  there's  our  range  of  Fancy  Collars.      They're  up  to  the 
mark.      Here  are  a  few  of  them  : 

HE260  and  HE259  Fancy  Chiffon  Stock,  to  retail  at  25c. 
E263  Fancy  Dresden  Silk  Stock,  to  retail  at  -  -  -  50c. 
E267         "         Taffeta      "  "         """---       50c. 


We  have  a  nice  range  of  new  designs  in  DreSS  Goods. 

Don't    forget    that    we     have    an    up-to-date    Letter     Order 
Department.      If  you  can't  visit  the  warehouse,  send  your  list  in. 


DO     IT     NOW 


THE  W.  R.  BROCK  COMPANY,  B 


MONTREAL,  QUE. 
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GLOVES 

Fall   Prospects — An   Authoritative    View. 

IN    men's   gloves    the   situation   which   prevails    is    some- 
what   the    same   as    exists    in    ladies'    lines  —  a    great 
scarcity  of  all   skins   and   every   probability   of  an   ad- 
vance in  prices  for  Fall. 

Mr.  J.  J.  Hannan,  the  Montreal  haberdasher,  who  has 
returned  from  Europe,  where  he  was  engaged  in  making 
purchases    for    his   store,    speaking    to   The    Review    repre- 


advance  in  these  lines  also.  For  that  matter  no  dis- 
crimination need  be  made,  for  the  probabilities  point  to  a 
considerable  advance  in  all  men's  gloves.  The  line  which 
now  sells  at  one  dollar,  and  which  is  so  popular,  will  be 
very  hard  to  obtain  this  Fall. 

"It  takes  a  great  deal  of  diplomacy  to  secure  sufficient 
skins  to  fill  an  order.  Buyers  from  all  large  American 
centres  were  in  the  European  markets,  and  everybody  was 
clamoring  for  the  skins.  For  delivery  at  a  reasonably 
early  date  it  was  necessary  to  place  orders  from   twelve 


RETURNED 

APR  17  1906 


tftf*^ 


Robert  C.  Wilkins'  New  Rooster  Brand  Factory, 
Dowd  Street,  near  corner  Bleury.  Montreal.    A  modern  four-storey  structure  of  white  brick, 

inside  and  oul. 


sentative,  gave  some  very  good  news  on  the  state  of  the 
markets  in  Europe. 

"It  is  very  hard  to  get  anything  in  the  line  of  gloves 
in  Europe,"  said  Mr.  Hannan,  "owing  to  the  great 
scarcity  of  skins.  The  prices  of  the  latter  have  advanced 
very  considerably.  In  France,  for  instance,  prices  have 
been  advanced  25  per  cent.  The  great  demand  in  Canada 
this  Fall  will  be  for  glace  gloves,  and  for  these  I  was  al- 
ways on  the  lookout.  It  was  very  hard  to  get  any,  how- 
ever, so  great  was  the  demand  for  them.  Mocha  and 
lambskins  were  hard   to  obtain,  and  the  trade  will  see  an 


to  fifteen  months  ahead.  This,"  said  Mr.  Hannan,  con- 
cluding, "will  give  some  idea  of  the  scarcity  which  pre- 
vails." 

Colors. 

The  range  of  colors  being  shown  is  not  a  very  large 
one.  It  never  is,  of  course,  and  this  season  is  no  excep- 
tion. Tans  in  different  shades  are  about  all  offered  as 
being  popular.  Orange  and  lemon  shades  of  tan  are  being 
counted  upon  by  some  merchants,  and  the  new  Albert  tan, 
which  is  a  very  light  buff,  is  also  considered  the  right 
thing  for  Fall. 
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WREYF0RD&C0.™o 

WHOLESALE  MEN'S   FURNISHERS 

UNDERWEAR  SPECIALISTS 

Ranges  for  Fall  are  now  being  shown  by  our  travellers. 
We  are  Sole  Agents  for  following  English  Manufacturers  : — 

YOUNG  &  ROCHESTER'S 

Knitted  and  Tattersal  Vests 

DRESSING   GOWNS   AND    SMOKING  JACKETS 
Good  ranges  of  Fine  English  Flannel  and  Oxford  Shirts,  New  Collars. 


Cellular  Aertex  Underwear 

HEAVY  WEIGHTS  FOR  WINTER 

The  only  Hygienic  Mesh  Underwear  that  will  wear  well  and  is  moderate 
in  price.     Good  returns  for  both  retailer  and  wearer. 


Tress  &  Co.,  London,  Eng. 

Manufacturers  ot  select  shapes  in 

HATS  and  CAPS  (Silk  and  Felt) 

Latest  West-End  and  City  shapes.  Specialties  in  CAPS. 


Cooper,  Corah  &  Sons 

St.  Margaret's  Works,  LEICESTER 

Cashmere  and  Worsted  Hosiery. 

Sweaters,   Athletic  Shirts,  etc. 

Ladies'  Blouses  and  Norfolk  Jackets. 


H*F~Any  specialty  of  Men's  Attire  for  sporting  or  general  wear  that  is 
good  in  quality,  and  likely  to  meet  requirements  of  particular  customers,  we 
have  it. 


0 


XTORD  fggjEDS 

WINNERS  OP  GOLD  /IBDALS  EVERYWHERE 


(Registered  Trade  Mark.) 
WE  GUARANTEE  OUR  GOODS  TO  BE 

Strictly  Bigh=class  Pure  Wool  Fabrics 

Supplied  by  all  Leading  Wholesale  Jobbers  and  Clothing  Houses. 


SELLING   AGENT: 

rRANn    W.    NELLES 
301  St.  James  St.,  Montreal. 

OXFORD  MANUFACTURING   CO. 

OXFORD,  NOVA  SCOTIA  limited 

Mills  Established  1867. 
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Was  not  designed  to  be  run  for  a  season  or  two  as  "something 
special."  It  is  the  direct  result  of  trade  demands,  caused  by  the 
evolution  in  the  style  and  manufacture  of  Working  Shirts  in  the 
Dominion.  These  demands  are  such  that  the  fit  and  comfort  of 
every  garment  must  be  as  strongly  emphasized  as  the  stability  of 
its  materials,  or  the  thoroughness  of  its  manufacture.  The 
strongest  evidence  that  COLOSSUS  Shirts  are  correct  Shirts 
is  the  sales — always  growing. 


■I 
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SHIRTS    AND    COLLARS 


MANUFACTURERS  looked  upon  the  cold  spell  in 
March  as  a  particular  blessing.  The  recent  de- 
mands received  from  country  points  for  immediate 
delivery  of  Spring  orders  have  fallen  off  considerably,  as 
merchants  are  inclined  to  believe  that  perhaps  after  all 
Spring  has  not  arrived.  The  past  Winter  has  been  an  ex- 
ceedingly busy  one  for  shirt  and  collar  manufacturers. 
One  man  remarked  that  their  factory  had  worked  three 
nights  a  week  all  Winter  in  order  to  fill  Spring  orders 
and  get  them  out  at  a  reasonably  early  date.  The  effect 
which  the  demand  for  immediate  delivery  had  upon  the 
manufacturers  may  easily  be  imagined.  Some  of  them 
worked  night  and  day  for  weeks  and  still  they  were  unable 
to  get  out  orders  so  much  earlier  than  usual.  Therefore 
the  sudden  cessation  of  demand  for  shipment  to  be  made 
at  once  has  caused  them  to  be  thankful  and  eventually 
they  were  able  to  ship  the  greater  part  of  their  Spring 
orders.  Some  houses  have  not  yet  cleared  their  books 
entirely  of  these  deliveries,  but  it  will  not  be  long  before 
everything  is  delivered. 

*  *  * 

Merchants  are  looking  forward  to  Summer  business  in 
shirts  and  collars  just  now.  They  expect  to  do  much  this 
year  in  this  ever-increasing  business.  Flannel  goods  are 
being  stocked  in  quantities  by  most  merchants,  particu- 
larly those  doing  business  in  cities.  In  New  York  there 
is  at  present  a  great  demand  for  flannel  shirts,  for  both 
Summer  and  Fall.  The  range  shown  is  large  and  varied 
and  many  pretty  colors  and  patterns  are  to  be  seen. 
Pleated  front  shirts  are  being  stocked  as  much  as  usual 
for  Summer,  and  for  Fall  a  French  pleated  shirt  at  pre- 
sent demanded  in  Paris  and  New  York  is  being  shown. 


Regarding  the  colors  for  Summer  and  Fall  a  great 
deal  might  be  said.  Light  colors  seem  to  be  in  great 
demand,  but  nevertheless  dark  patterns  are  not  by  any 
means  neglected.  A  somewhat  awkward  situation  exists 
in  these.  The  demand  for  dark  goods  cannot  be  supplied 
because  manufacturers  are  unable  to  obtain  the  dark 
cloths  from  which  they  make  up  these  shirts.  These  cloths 
are  supplied  by  Canadian  mills  to  the  manufacturers,  who 
every  year  buy  certain  quantities.  This  year  the  latter 
evidently  did  not  figure  correctly  upon  the  demand  there 
would  be  for  colored  goods  and  consequently  they  have 
run  out  of  this  cloth  and  have  only  a  very  small  quantity 
of  these  materials  in  stock— not  nearly  enough  to  fill  the 
demand.  More  cloth  might  be  obtained,  but  not  in  time 
for  manufacturers  to  fill  either  Summer  or  Fall  orders. 


Plain  white  Madras  shirts  will  probably  sell  as  well 
as  any  for  Summer  wear.  Light  grounds,  too,  with  dark 
stripes  of  black,  blue,  brown,  helio  and  pink  will  be 
asked  for  both  during  Summer  and  Fall  months.  Dark 
Moral  and  scroll  effects  on  white  ground  will  also  meet 
the  popular  fancy  for  these  seasons.  Plaids  when  not  too 
loud   will  hold  a   share  of  business. 

Plain    whites     in     brocade   cord,     Bradford     cord    and 


matalasse  are  among  the  offerings  for  Summer  and  Fall. 
These  are  made  up  in  negligee  form  to  wear  with  a  white 
collar. 

»  *  * 

Business  in  colored  shirts  is  going  to  be  very  large. 
Shirts  with  cuffs  attached  are  gaining  in  favor  for  coun- 
try trade,  although  detached  cuffs  are  still  in  the  majority 
for  that  trade.  One  fault  men  find  against  the  American 
made  detached  cuff  is  the  fact  that  the  stub  for  the  cuff 
button  is  placed  at  the  end  of  the  cuff,  unlike  the  Cana- 
dian method  of  having  the  stub  in  the  middle  of  the  cuff. 
The  fault  lies  in  the  fact  that  while  with  the  Canadian 
cuff  a  man  may  have  a  clean  pair  of  cuffs  all  week  by  re- 
versing them  when  one  end  becomes  soiled,  with  the 
American  cuff  this  is  impossible.  Another  fault  some  find 
with  American  shirts  is  that  the  cuffs  are  not  long 
enough.    This  latter  point  is,  however,  purely  a  matter  of 

taste. 

*  *  * 

The  merchant  notes  with  ever  broadening  smile  the 
increasing  demand  on  the  part  of  the  public  for  better 
quality  shirts.  They  want  better  material  used  in  the 
making  of  them  and  are  willing  to  pay  the  difference  in 
price.  A  few  years  ago  it  was  almost  impossible  to  sell 
a  really  first-class  shirt  at  a  price  which  would  permit 
of  a  fair  profit.  Nowadays  the  demand  is  for  better  qual- 
ity at  a  higher  price.  In  this  respect  some  credit  is  due 
to  merchants  for  what  they  have  done  in  educating  their 
customers  to  buy  better  goods.  Manufacturers  report 
that  they  do  very  little  business  in  cheap  shirts  now  un- 
less in  job  lots.  Merchants,  however,  still  have  large 
quantities  of  cheap  shirts,  but  these  are  being  disposed  of 
gradually.  The  prices  at  which  these  are  being  offered 
are  ridiculously  low,  being  all  the  way  from  35c.  to  60c. 
In  these  goods  there  cannot  possibly  be  much  profit  for 
anybody   concerned   and   the   sooner   they   are   cleared   out 

the  better. 

*  *  * 

Dress  shirts  are  looked  upon  as  particularly  good 
stock  for  Fall  trade  this  year  and  the  popular  coat  shirt 
is  sure  to  be  in  demand,  especially  if  it  is  pushed.  Men 
are  naturally  slow  to  see  the  particular  merits  of  some- 
thing new  in  this  line  and  as  a  rule  will  not  buy  of  their 
own  inclination.  They  will  stick  to  the  old-fashioned 
"over-the-head"  shirts.  Display  the  coat  shirt  ;  give  it 
plenty  of  window  room  ;  advertise  it,  and  every  oppor- 
tunity bring  it  before  the  public  eye. 

Prices  will  be  higher  than  usual  for  all  shirts  for  Fall 
delivery.  Manufacturers  have  waited  as  long  as  possible, 
and  delayed  their  buying  considerably,  in  the  hopes  that 
there  would  be  a  decline  in  the  cotton  market,  but  they 
waited  in  vain  and  eventually  were  compelled  to  buy  at 
the  advanced  prices.    Consequently  prices  will  be  firm. 

*  *  * 

Nothing  of  importance  has  occurred  in  collars  recent- 
ly. Double  fold  collar  sales  this  year  have  been  larger 
than  they  were  for  the  same  period  last  year.  A  few 
new  designs  have  been  introduced  for  Summer  and  Fall, 
but  they  do  not  greatly  differ  from  last  year's  favorites. 
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VALUE  IN  STYLE 
VALUE  IN  FIT 
VALUE  IN  FINISH 
VALUE  IN  WEAR 


In  short,  "The  best  value  in  Men's  Collars  on  the 
market." 

In  those  few  words  you  have  the  standard 
which  was    used  as  a  basis  for  the  creation  of 

Success  Collars  and  Cuffs. 

Undoubtedly  you  are  willing  to  admit  that  the 
standard  is  high  enough,  and  are  interested  in 
knowing  whether  SUCCESS  can  make  good  or 
not.  That's  all  we  ask.  On  a  word  from  you, 
your  wholesaler  will  be  glad  to  give  you  particulars 
of  SUCCESS,  and  you  can  judge  for  yourself. 
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ALL  ORDERS 


FOR 


POOLEY    SHIRTS 


Night  Shirts  and  Pyjamas 


must  be   sent  to 


The  Pooley  Patent  Shirt  Co. 

Sole    Manufacturers   and   Owners 
of  Canadian  Letters  Patent  granted  to  George 

Frederick    Pooley. 


Any    infringement    will  be  prosecuted    to    the 
fullest  extent  of  the  law. 


The  Pooley  Patent  Shirt  Co., 

SOREL,    P.Q. 

Montreal     Office,  Geo.   F.   Pooley,   President. 

J.  L.  B.  Leclaire,  Vice-President. 
Albion    Motel.  j   A    Therien,  Sec. -Treasurer. 
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£/    Trade  A(ar/( 

Pen- Angle  TalKs  to  Retailers 

Most  Manufacturers  feel  satisfied  when  they  have  sold  the 
goods  to  the  retailer. 

We  think  it  rather  important  to  sell  the  goods  for  him  as 
well   as    to   him. 

That  we  do  with  lavish  advertising. 

Nothing  specially  generous  about  it,  either — for  the  better 
we  advertise  and  the  more  we  advertise  the  quicker  the  dealer 
sells  the  goods. 

And  the  quicker  he  buys  more. 

But  no  amount  of  advertising  will  sell  the  goods  unless  we 
put  quality  into 

PEN-ANGLE 

UNSHRINKABLE 

UNDERWEAR 

We  make  it  just  as  well  as  we  know  how — and  we  know  how. 

We  make  it  a  little  better  than  seems  really  necessary. 

Then  we  back  it  with  a  guarantee  that  protects  the  wearer 
and  protects  you. 

Taking  it  all  around,  doesn't  it  strike  you  as  worth  your 
while  to  tie  up  with  a  line  of  which  all  this  can  be  said  and 
said  truly  ? 

Any  first-class  wholesaler  carries  the  Pen-Angle  lines  in 
stock  all  the  time.  Suppose  you  ask  the  next  traveller  who 
comes  along  to  show  you  the  Pen-Angle  samples. 

Always  look  for  the  brand. 


THE  PENMAN   MANUFACTURING   CO. 

of  PARIS,   CANADA 


LIMITED 
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UNDERWEAR     PHILOSOPHY 

Maintain  Quality  and  Reap  Success. 

THE  continued  strength  in  the  cotton  and  wool  mar- 
kets has  made  it  necessary  for  manufacturers  to 
raise  their  prices  on  many  lines  of  Winter  under- 
wear. Consequently,  if  he  wishes  to  carry -these  lines 
in  stock,  the  retailer  must  be  prepared  to  pay  a  higher 
price  for  the  goods  this  year  than  he  did  last.  Some 
merchants  accept  the  rise  philosophically,  others  will  at 
once  advise  the  jobbing  house  that  they  do  not  wish  to 
receive  any  supplies  at  the  advanced  price.  And  it  must 
be  said  that  the  latter  far  outnumber  the  former.  The 
jobber,  however,  cannot  afford  to  lose  so  many  orders, 
and  consequently  the  manufacturers  are  compelled  to 
make  such  good?  as  will  meet  with  the  approval  of  the 
merchants  in  the  latter  class.  In  other  words,  they 
must  sacrifice  quality  to  price,  to  a  certain  extent,  that 
the  bulk  of  the  trade  may  be  provided  for.  These  mer- 
chants want  underwear  at  the  same  price  as  they  paid 
last  year.  They  are  willing  to  close  their  eyes  while  the 
goods  are  being  manufactured,  because  they  are  quite 
well  aware  that  it  is  impossible  to  obtain  the  same 
quality  goods  For  the  same  price,  considering  the  ad- 
vanced market.  They  get  the  underwear  at  the  same 
price  ;  inferior  material  is  largely  used  in  the  making  up 
of  their  order  :  what  they  offer  their  customers  is  a  suit 
of  underwear  inferior  in  quality  to  what  they  have  been 
accustomed  to  getting  for  the  same  price.  Who  suffers  f 
Why,  the  customer,  of  course,  says  the  average  mer- 
chant. It  is  not  so.  The  merchant  himself  suffers  in  the 
long  run.  Supposing  he  has  a  customer  who  is  in  the 
habit  of  buying  all  his  underwear  from  him.  There  is  an 
advance  in  the  markets,  manufacturers  are  compelled  to 
raise  the  price,  the  retailer  will  not  buy  at  the  advance, 
but  orders  inferior  quality  goods.  He  is  able  to  sell  the 
underwear  to  his  customers  at  the  old  price.  What  hap- 
pens ?  The  customer  finds  that  the  suit  he  has  pur- 
chased does  not  wear  so  well  as  those  he  has.  previously 
bought.  He  comes  to  the  conclusion  that  the  merchant 
no  longer  carries  the  quality  of  goods  he  has  been  ac- 
customed to  buying  from  him,  and  thereafter  buys  his 
underwear  elsewhere.  He  does  not  d'seuss  the  matter 
with  the  merchant,  who  might  then  possibly  make  a 
satisfactory  explanation  :  he  does  not  mention  the  mat- 
ter at  all,  but  he  does  not  purchase  another  suit  of 
underwear  at  that  merchant's  store.  Why  shoidd  this  cus- 
tomer be  lost  ?  Would  it  not  have  been  ten  times  bet- 
ter for  the  merchant  to  have  purchased  the  first-class 
underwear  at  the  advanced  prices  and  then  explained  the 
matter  to  his  customer.  If  the  latter  is  at  all  reason- 
able, as  most  men  are.  he  will  at  once  see  the  justice  of 
the  retailer's  act  in  also  advancing  his  selling  price. 
Then  he  would  still  be  a  customer  ;  he  would  under- 
stand the  advance  and  would  pay  it  willingly,  knowing 
that  he  was  getting  full  value  for  his  money.  The  mer- 
chant will  bring  forth  the  staple  price  argument.  Staple 
prices  must  be  maintained  at  all  costs,  he  will  say.  That 
is  a  matter  for  each  merchant  to  decide  to  his  own  sat- 
isfaction. If  it  pays  him  to  lose  customer  after  cus- 
tomer, as  he  surely  will,  eventually,  for  the  sake  of 
maintaining  prices — why,  that  is  his  own  lookout. 
But  try  the  other  plan  and  see  how  it  works. 


MEN'S  LINES  FOR  FALL. 

EXCEPT    staple  goods,    manufacturers   are    making     no 
effort    at    this    date     to     show     advance    samples    in 
ladies'    lines,     and   are  concentrating   attention   upon 
men's  goods  for  the  Fall  season.    Unanimity  of  opinion  is 
expressed   regarding   the  Newmarket  coats,   in  both  single 


and  double-breasted  styles.  They  will  unquestionably  be 
the  novelty  of  the  season,  although  it  is  candidly  admit- 
ted few  people  can  wear  them  to  advantage.  When  this 
style  was  in  a  few  years  ago  great  difficulty  was  ex- 
perienced in  giving  the  proper  cut  and  hang  to  the  gar- 
ment. Experienced  cutters  on  this  lino  demand  very  high 
wages  and  retailers  should  insist  on  accurate  workman- 
ship and  cut.  A  diversity  of  style  in  this  line  is  afforded 
by  the  individuality  of  each  designer.  Greys,  olives, 
browns  and  tweed  mixtures  are  the  favorite  colorings  for 
the  ensuing  season. 

Immediate  business  in  men's  lines  has  developed 
strongly  upon  the  short  33-inch  rainproof  coat  in  many  in- 
visible designs  and  over-checks  and  grey  tweed  mixtures. 


gETURNEI 

1  9  1906 


The  Nutogo 
Shown  by  the  W.  R.  Brock  Co.,  Toronto. 

Quality   is   the    continued    cry   of   raincoat   manufacturers 
:ind   retailers  willingly  pay  higher  prices  to  secure  coats 

of  undoubted   reliability. 

The  sudden  death  of  George  Clements,  merchant 
tailor,  Winnipeg,  who  succumbed  to  a  stroke  of  par- 
alysis on  Saturday,  March  3,  came  as  a  great  shock  to 
his  many  friends  and  acquaintances.  Mr.  Clements,  who 
was  born  in  Reading,  England,  came  to  Winnipeg  in 
1874,  and  started  business  soon  after  as  a  merchant 
tailor.  Besides  being  one  of  the  city's  pioneer  mer- 
chants, he  was  prominent  in  Oddfellow  circles,  a  mem- 
ber of  Winnipeg's  first  board  of  trade,  and  widely  known 
for  his  many  private  charities.  One  of  his  sons,  George 
Clements,  Jr.,  was  associated  with  him  in  business,  and 
another,  William  Arthur,  is  traveler  for  Stobart  Sons. 
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MR.  MERCHANT:— 

As  you  know,  eggs  are  in  great  demand  for  Easter,  so  are  Cravats,  and  Cravats  like  eggs 
must  be  fresh  and  new  and  of  proper  color  or  no  one  wants  them. 

Now,  the  proper  Colors  for  Easter  and  early  Spring  are  to  be  found  in  the  half  tones  seen  in 
our  lines  of  Austrolines  (both  plain  and  Jacquarded)  Creped  Poplins  and  Crinkly  Crepes. 

These  shades  are  arrived  at  by  a  combination  of  old  rose  and  nile  green,  old  rose  and  brown, 
reseda  and  brown,  reseda  and  wine,  and  are  new,  rich  and  subdued  and  make  up  beautifully  in 
2-in.,  2i-in.,  2^-in.  x  47-in.  reversible  and  French  seam  Four-in-Hands. 

My  firm  (The  Niagara  Neckwear  Co.,  Ltd.)  have  all  these  good  exclusive  things  and 
many  more.     Would  you  like  to  peep  at  them  on  my  next  visit  ?  Yours  for  trade,     705. 
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IN     CR  A  VATD  O  M 

Color  Season  Makes  Record  Trade — Narrower  Four-in- 

Hands   Introduced — Foulards  and  Wash  Neckwear 

Favored  for  Summer. 

EVERY  class  of  store  made  elaborate  initial  Spring  dis- 
plays of  neckwear  last  month,  and  above  all  the  riot 
of  color  was  most  noticeable.  Even  the  men's  fur- 
uishings  departments  in  city  dry  goods  stores  dropped  into 
line  and  made  tasteful,  dainty  window  displays  and  in- 
terior decorations.  The  present  season  is  decidedly  a  novel 
one  in  neckwear  circles  and  calls  for  extieme  caution  mi 
the  part  of  the  small  dealer  in  selecting  from  the  varied 
range  of  colors  shown.  While  manufacturers  have  as 
usual,  specialized,  everyone  has  increased  the  range  of 
'colois  and  shades,  and  the  small  man  finds  it  difficult  to 
buy  a  representative  range.  It  is  by  all  means  advisable 
to  show  a  few  of  the  many  new  things,  as  the  introduc- 
tion of  novelty  is  one  of  the  surest  means  of  attracting 
and  holding  trade.  However,  in  most  cases  the  wisest  plan 
is  to  stick  to  the  old  standby  colors  for  the  big  end  of  the 
order  and  buy  in  small  lots  the  new  ideas  in  grey,  helio- 
trope, purple,  etc.  Exclusive  city  stores  are  extremely 
reckless  in  buying  the  new  colors,  and  almost  daily  odd 
and  rare  combinations  are  displayed.  The  prices  asked 
seem  hard  to  obtain,  and  $6.00  goods  retailing  at  $1.00  are 
not  plentiful  sellers  even  in  the  Metropolis  of  'Canada. 
Many  of  these  stores  buy  in  very  small  quantities,  to  the 
disgust  of  the  manufacturers,  endeavoring  always  to  show 
something  new.  The  present  month  should  see  an  active 
trade  at  retail  and  stocks  should  be  kept  well  assorted 
and  complete. 

Narrow  Widths  Asked  For. 

Four-in-hands  still  continue  leaders  by  a  wide  margin 
and  the  most  noted  tendency,  as  the  season  progresses,  is 
the  steady  demand  for  widths  around  two  inches.  The 
fold  collar,  no  matter  what  may  be  said  against  it,  is  the 
ever  popular  type,  and  the  extremely  wide  tie  has  been 
found  clumsy  to  wear  effectively  with  this  style.  Collar 
shapes  with  wide  fronts  have  been  brought  out,  to  allow 
for  the  wide  tie,  but  this  does  not  get  at  the  root  of  t-;e 
trouble.  It  needs  a  great  deal  of  tugging  to  bring  the  tie 
into  shape  and  oftentimes  the  silk  tears  stvl  the  lining  is 
generally  destroyed.  Manufacturers  have  soug!  r,  to  avoid 
this  by  sewing  the  lining  right  into  the  silk.  The  wide 
tie,  which  has  just  been  nicely  introduced  into  the  smaller 
towns  of  Canada,  is  the  just  accompaniment  of  wine:  col- 
lars and  low  vests,  and  with  the  coming  of  Summer  tbe 
narrower  tie  is  logical. 

For  Easter  trade,  Ascots  in  stereotyped  white,  cream 
and  grey  shades  are  shown  by  city  stores,  while  puffs  seem 
out  of  the  running  entirely.  In  common  with  the  general 
line  of  neckwear,  plain  goods  are  most  favored,  and  de- 
signs are  midway  between  the  late  neat  effects  and  the 
old-fashioned,  bold,  large  figures.  Barathea,  as  a  weave, 
still  stands  well  at  the  bead  of  the  list. 

New  Ideas  in  Summer  Neckwear. 

As  predicted  in  our  Spring  number,  wash  neckwear  has 
been  taken  up  largely  by  Canadian  manufacturers,  and 
after  the  Easter  rush  extensive  lines  will  he  placed  in  the 
hands  of  their  travelers.  City  stores  eagerly  welcome 
these  goods,  and  initial  orders  have  been  very  satisfactory 
Plain  and  solid  colors  are  usually  shown  and  each  manu- 
facturer has  an  exclusive  fabric  as  a  strong  talking  point. 


All  these  goods  are  washable  and  retailers  are  asking  for 
the  two-inch  width  in  four-in-hands.  Some  figured  de- 
signs have  been  brought  out,  but  these  have  not  done  a 
large  business.  Foulards  are  destined  to  regain  their  old 
time  popularity,  and  additional  lines  are  offered.  The  blue 
giound  is  generally  shown,  but  green  and  other  odd 
shades  may  be  had.  Dot  designs,  of  the  small  variety, 
broadly  speaking,  have  been  most  favored  and  some  neat 
scroll  effects  are  in  good  request.  This  class  of  neckweaj^ 
has  sold  throughout  all  Canada,  in  both  small  and  large 
.  entres. 

Popular  lines  in  neckwear,  designed  to  retail  at  25c. 
and  35o.,  are  decidedly  on  the  increase  and  the  class  of 
goods  obtainable  is  a  decided  improvement  over  pa^t 
seasons. 


ORIGIN  OF  THE  UMBRELLA. 

PEOPLE  who  to-day  guard  themselves  from  rain  and 
snow  with  all  kinds  of  dainty  and  convenient  um- 
brellas cast  little  thought  back  to  the  days  when  no 
such  protection  existed  against  the  elements.  Yet  it  is 
but  a  hundred  and  fifty  years  since  Jonas  Hanway,  of 
London,  England,  became  so  disgusted  with  the  prevailing 
sleet  that  he  set  about  making  a  rain  stick.  This  stick, 
when  completed,  weighed  a  good  twelve  pounds,  and  on 
its  first  appearance  over  the  head  of  the  redoubtable  Han- 
way caused  a  commotion  among  beholders.  Over  Han- 
way's  head  his  tent-like  arrangement,  the  cloth  of  heavy 
cotton,  extended  like  a  great  roof,  sufficiently  spacious  to 
shelter  seven  people.  Its  ribs  were  of  heavy  whalebone 
half  an  inch  thick  and  braced  with  bars  of  wood.  It  re- 
quired a  man  of  muscle  to  accomplish  a  five  mile  stroll 
with  that  first  umbrella.  Within  a  month  several  others 
braved  the  elements  with  the  rain  sticks,  but  the  first  um- 
brella or  rain  stick  which  reached  New  York  came  over 
in  1793,  while  the  first  umbrella  made  in  America  was 
manufactured  in  Philadelphia  in  the  later  months  of  the 
same  year.  The  recognition  of  the  umbrella  as  a  neces- 
sity, however,  dates  from  the  introduction  of  the  steel 
rib  in  1810,  and  since  that  date  the  improvement  in  styles 
has  been  steadv. 


THE  POOLEY  PATENT  SHIRT  COMPANY. 

Henceforth  the  widely  known  Pooley  Patent  Shirt 
will  be  manufactured  solely  by  the  Pooley  Patent  Shirt 
Co.,  Sorel,  P.Q.,, which  was  organized  last  month,  and 
is  already  in  a  position  to  seek  business.  Mr.  Ceo.  F. 
Pooley,  formerly  with  the  Montreal  Umbrella  &  Suspen- 
der Co.,  who  has  had  a  practical  experience  in  the  shirt 
field  across  the  line  of  nearly  a  quarter  of  a  century,  is 
the  president  of  the  new  concern.  Mr.  J.  L.  P>.  Leclaire, 
a  conspicuous  figure  in  the  mercantile  life  of  Sorel,  is 
vice-president,.,  and  Mr.  J.  A.  Therien,  manager  of  the 
Hochelaga  Bank,  Sorel,  is  secretary-treasurer.  The  firm 
will  confine  its  efforts  to  making  Pooley  high-grade 
shirts,  as  well  as  patented  nightshirts  and  pyjamas.  Ex- 
tensive premises  have  been  secured  at  Sorel.  and  plans 
are  already  under  way  for  important  additions.  The 
selling  headquarters  of  the  firm  are  in  Montreal,  under 
the  personal  supervision   of  Mr.   Pooley. 


Fire  broke  out  in  the  establishment  of  the  Beaver 
Suspender  Company,  372  St.  Lawrence  street,  Montreal, 
the  first  week  in  March.  The  company,  of  which  Henry 
Bloomfield  is  proprietor,  occupies  the  second  and  third 
floors  of  the  building.  The  fire  was  confined  to  the 
second  floor,  which  is  used  as  a  stock  room. 


Ill 
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Woollens  and 
Tailors'  Trimmings 

FASHIONABLE 
ABRICS 
OR  SPRING 


Some  specials  in  Spring 
and  Summer  Suitings, 
Fancy  Worsteds.  A  large 
variety  Serges,  also  a  great 
assortment  of  Satin  Lin- 
ings, Italian  Cloth,  etc. 

All  these  goods  will  be  found 
strictly  first-class  and  at  prices 
which  defy  competition. 

Our  14  Travellers  are  now  on 
the  road  for  fall. 


A.  McDOUGALL  &  CO 


196  McGill  St, 
MONTREAL 


Branches : 
McKinnon    Building.  TORONTO 
Jarvis    Building,    -    -    ST.  JOHN 
37  Queen  Street,   -    -    -    TRURO 
Bridge  Street,     -    -    -    QUEBEC 


"The  Glovers  of  Canada" 

Make   no  mistake  about  it!      We   have  earned   the 
right  to  the  title. 

1868— that's  right!  We  started  business  38 
years  ago,  and  all  the  time  we  have  been  putting 
our  best  ability,  our  best  energy,  into   turning  out 

STOREY'S  GLOVES 


If  anything  happens  in  Glovedom  we  hear  about  it. 
If  a  new  idea  comes  out  we  see  about  it.  In  fact, 
our  whole  thought  is  Cloves. 

Other  makes  are  compared  with  Storey's.  Manu- 
facturers do  not  compare  their  gloves  with  poorer 
ones,  do   they  ? 

We  compare  our  gloves  with  none,  because  there 
are  none  better,  none  as  good — as  Storey's. 

Look  into  our  1906  Display  and  let  us  know  your 
needs  in  Mittens,  Mocassins,  etc.,  as  well  as  Cloves. 


W.  H.  STOREY  &  SON,  Limited 

ACTON,  ONT. 


THE   MERCHANT   TAYLOR 

Splendid  Spring  Trade. 

NOTWITHSTANDING  the  cold  spell  during  March 
jobbers  report  brisk  business  in  late  Spring  fabrics. 
After  an  exceptionally  poor  Winter  business,  retail- 
ers are  making-  elaborate  preparations  to  do  a  record 
Spring  trade.  For  the  better  class  of  trade,  worsteds  have 
the  call  in  every  respect,  and  every  wholesale  firm  unani- 
mously reports  the  biggest  season  on  record  in  these  fab- 
rics. Shades  and  mixtures  of  grey  are  much  talked  about 
by  high-class  tailors  for  suitings  and  overcoats,  and  their 
vogue  across  the  line  bids  fair  to  be  outdone  here.  Jobbers 
find  it  difficult  to  supply  the  new  diagonal  stripes  or  wales 
in  grey  worsteds  for  suitings  and  coatings.  Theyi  are 
shown  in  graduated  sizes  and  have  been  ordered  by  the 
better  trade  in  every  part  of  Canada. 

Outside  of  worsteds,  homespuns  will  do  a  good  share  of 
business.  Canadian  mills  working  on  these  fabrics  are 
rushed  to  the  limit.  They  are  taken  up  by  every  class  of 
tailors  and  are  bought  with  confidence  at  wholesale  from 
50c.  to  9fM  The  large  overcheck  ideas,  on  grey  grounds 
are  very  prominent.  The  expected  revival  of  flannels  is 
materializing  and  good  ta'ilors  show  no  hesitancy  in  stock- 
ing them.  Soft  finished  woolens  in  plaids,  checks  and 
mixtures  are,  as  usual,  represented. 

Tweeds  vs.  Worsteds. 

The  cutting  up  trade  is  the  largest  consumer  this  sea- 
son of  tweeds,  although  for  medium  class  trade,  tailors  are 
showing  a  representative  range.  Jobbers  find  it  difficult 
to  make  the  requisite  profit  from  worsteds  and  these  fab- 
rics are  out  of  the  reach  of  the  ordinary  consumer.  Raw 
material  conditions  offer  no  relief  from  present  high  rates 
and  the  independent  attitude  of  worsted  spinners  makes 
further  advances  probable.  Looked  at  from  a  broad  point 
of  view  the  exclusion  of  the  woolen  fabric  is  highly  im- 
probable. Canadian  mills  making  pure  woolen  goods  have 
been  obliged  to  work  overtime  to  meet  Spring  require- 
ments. Cheap  Canadian  tweeds  are  as  staple  as  blue 
serges  and  dealers  should  act  accordingly. 

Good  Fall  Prospects. 

Initial  Fall  showings  while  not  securing  the  large  ad- 
vance orders  of  years  ago,  have  met  with  the  approval  of 
the  trade  and  tendencies  may  be  gauged.  For  overcoatings 
a  plain  season  is  predicted  in  all  quarters  and  fancy 
weaves,  which  have  been  in  request  for  the  past  few  years. 
are  considered  down  and  out.  Plain  blacks  in  meltons 
and  beavers  will  be  as  staple  as  years  ago.  Orders  of  gen- 
erous proportion  have  been  placed  for  fabrics  of  this  or- 
der. Many  firms  are  talking  mixtures  in  grey  suitings  for 
early  Fall  trade,  although  the  bulk  of  the  business  will  be 
done  on  dark  effects.  Some  exclusive  ideas  in  green  de 
signs  aie  being  pushed.  Tweeds  have  opened  slowly,  but; 
are  expected  to  improve  as  the  season  progresses.  Heather 
mixtures,  with  a.nd  without  overchecks,  are  favored  de- 
signs. Prices  still  show  a  firm  front  and  no  .easing  of 
values  is  expected  in  any  quarter.  Stripes  and  spangle 
designs  for  suitings  are  prominent  in  foreign  collections. 
Roughly  speaking,  designs  are  between  extreme  fancy  and 
dead  plain  goods.  A  plain  season  is  predicted  in  many 
quarters.  (Elaborate  preparations  are  made  for  a  good 
fancy  vesting  trade,  but  pessimists  argue  this  branch  of 
the  business  has  been  largely  overdone. 

Canadian  mills  are  showing  jobber's  lines  of  homespuns 
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MEN'S  FURNISHINGS 


Our  travellers  are  now  on  the  road  with  a  complete 
range  of  goods  for  Fall  1906,  including  all  the  best  lines 
shown  by  Canadian  and  Foreign  Manufacturers. 

WE  LEAD  THE  MARKET 


FOR 


UNDERWEAR 

SHIRTS 

SUSPENDERS 

SWEATERS 

COLLARS 

MUFFLERS 

HALF-HOSE 

TIES 

UMBRELLAS 

GLOVES 

HANDKERCHIEFS 

RAIN  COATS 

BUY  THESE  GOODS  FROM  US 

We  are  the  largest  distributors,  and  control  many 
lines  for  the  Canadian  Trade.  We  guarantee  absolute 
satisfaction  in  styles,  qualities,  prices. 


GREENSHIELDS  LIMITED 


GREENSHIELDS  WESTERN  LIMITED 
WINNIPEG 


MONTREAL 


GREENSHIELDS  &  CO.  LIMITED 
VANCOUVER 
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ARLINGTON 

COLLARS,  CUFFS,  Etc. 


WATERPROOF 


We  take   this   opportunity   to   inform   the   trade    we   are    now 
located    in    our    new    factory,     58-64    FRASER    AVENUE. 


Superior  to  Linen. 


THEY  ARE  THE  VERY   BEST   MADE. 
DO  YOU  CARRY  THEM  ?     IF  NOT,  WHY  NOT  ? 


Eastern  Agent :  DUNCAN  BELL,  Montreal,  Western  Agent :  JOHN  A,  CHANTLER,  Toronto,  Ont. 

No.  7  , 


BUYERS  OF 


RAINPROOFS 


Should  get  those 
proofed    by    the 


Co.,  Ltd. 


and  stamped 


f^EG?  TRADEMARK! 


,  ^PROOFED  BY 


The  »« Cravenette  "  Co.,  Limited,  affix  their 
stamp  only  to  such  goods  as  are  suitable  in 
quality  for  Rainproof  purposes. 

Therefore,  this  stamp  is  a  guarantee  not 
only  of  Rainproof  properties,  but  also  of  the 
quality  of  the  material. 


DU 


AS  WELL  AS 


IN 


The  "Cravenette"  Co.,  Ltd.,  Bradford,  Proofers  to  the  Trade. 


— 


I    AM    OFF 

on  my  annual  trip  to  the  Great  Northwest, 
bringing  with  me  latest  samples  of  the 
following  well-known   lines  : 

J.  COHEN  &  CO.,  Montreal, 

Ready  -  to  -  Wear  Men's,    Boys'    and 
Children's  Clothing. 

LIVINGSTONE  MNFG.  CO.,  Montreal, 

Manufacturers  of  Sheepskin  -  Lined 

Clothing,  Farmers'  and  Bushmen's   Supplies,   Mackinaws, 

Blankets,  Underwear  and  Lumbermen's  Sox. 

BE  SURE  AND  KEEP  AN  ORDER  FOR  ME. 

T.  H.   LIVINGS  i  ONE 

l*A  Craig  St.  West.  MONTREAL 


— 


2  6J906 


;  fi  1906 

w^JfcaL  You  Want  to  Buy 

>-*<:w£$7      A  BOILER,  ENGINE 
r-t^y^Jt^  OR     MACHINERY? 

$z*?^yr  If  you  are  a  subscriber  of   Dry  Goods 
Review,  you  can   insert  a  notice  free  in 

CANADIAN  MACHINERY 

MONTREAL  TORONTO 
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and  flannels  for  the  Spring  and  Summer  season  of  1907. 
Every  confidence  is  shown  in  these  fabrics  and  it  is  felt 
an  increased  business  will  be  done  next  vear. 


SPRING  STYLES  IN  MEN'S  SUITS. 

NOT  many  changes  will  be  noticed  in  the  Spring  and 
Summer  styles,  in  men's  clothes  this  year.  It  will 
without  doubt  be  a  woi  sted  season.  It  is  hard  to  under- 
stand why  this  should  be  since  these  goods  are  higher  nu\s 
than  they  have  been  for  many  a  long  day.  In  sack  suits 
the  coat  style  will  show  some  change.  Both  single  ami 
double  breasted  will'  be  worn  although  the  latter  is  dy- 
ing out,  and  is  not  likely  to  have  the  sale  this  season)  as 
the  former.  In  passing  it  is  interesting  to  notice  that 
many  of  the  peculiarities  of  the  double-breasted  coat  arc 
being  adopted  for  the  single-breasted.  For  instance,  tailors 
are  cutting  the  latter  almost  straight  down  the  front,  giv- 
ing it  but  a  slight  curve  at  the  bottom  which  is.  hiardly 
noticeable  at  a  little  distance.  The  long  pointed  lapel  and 
closely  fitting  collar,  peculiar  to  the  double-breasted  coat, 
will  also  be  introduced  on  the  single-breasted.  The  coat  will 
be  about  the  same  in  length  as  that  worn  last  year,  although 
perhaps  a  trifle  shorter,  and  the  buttons  will  be  three  in 
number.  A  medium  centie  vent  a  little  shorter  than  usual 
is  promised  and  doubtless  a  few  side  vents  will  be  offered, 
but  the  former  are  preferable.  There  is  some  talk  of 
ventless  coats,  owing  to  the  vent  becoming  so  comtaon,,, 
but  the  sales  of  vent  coats  this  year  will  not  be  materially 
affected. 

The  single  breasted  waistcoat  will  show  few  changes. 
The  colors  are  not  so  many  and  varied  as  they  were  in  the 
Fall  of  1905.  There  is  a  tendency  to  quieter  colors.  Waist- 
coats trimmed  in  braid  matching  the  material  of  which  the 
former  is  made  will  be  popular.  White  flannel  waistcoats 
trimmed  with  white  silk  braid  of  the  same  color  are  very 
dressy  and  neat  in  appearance,  and  will  be  good  sellers. 

Tiousers  show  little  change.  They  will  not  be  as  loose 
at  the  hips  as  they  usually  are,  and  the  ankles  will  fit 
more  closely,  but  otherwise  they  will  remain  unchanged. 


NOTES  OF  THE  FURNISHERS. 

J.  F.  Weir  has  opened  a  men's  furnishing  establish 
ment  in  Strathcona,   Alta. 

D.  McDonald  and  Maxim  Bourgeois  have  opened  a 
new  merchant  tailoring  establishment  in  Moncton,  N.B. 

.].  Y.  Wood,  of  the  Grafton  Clothing  Co.,  Brantford, 
is  opening  up  a  merchant  tailoring  business  in  Winnipeg. 

A  fire  in  the  clothing  store  of  J.  H.  Saxe,  1806  St. 
Catherine  street,  Montreal,  on  March  29,  did  damage  to 
stock  and  fixtures  to  the  extent  of  $1,000. 

F.  J.  Mclnerney  &  Co.,  merchant  tailors,  23  Mill 
street,  St.  Johns,  have  dissolved  partnership.  Mr.  Mc- 
lnerney will  carry  on  the*  business  under  the  old  name. 

W.  J.  Inglis,  226  St.  James  street,  Montreal,  is  the 
style  of  a  new  high-class  tailoring  establishment.  Mr. 
Inglis  is  a  graduate  of  the  well-known  St.  Catherine 
street  firm  of  R.  J.  Inglis  &  Co. 

John  W.  Evans,  clothier,  at  present  occupying  prem- 
ises at  284  Notre  Dame  street  west,  Montreal,  will  re- 
move on  May  1  to  the  store  situated  at  the  corner  of 
Notre  Dame  street  and  Dupre  lane. 

Kelly  &  Moore  have  opened  a  new  men's  furnishings 
store  on  Jasper  avenue,  Edmonton.  They  will  carry 
such  standard  lines  as  Slater  shoes,  semi-ready  clothing, 
and  well-known  lines  of  English  and  American  hats. 


OUR  SUSPENDERS 

Are  Stamped 
and  Labelled 


Trade 


Mark 


Which  is  a  guarantee 
of  BEST  value. 

If  our   representatives    do    not    call    write 
us  for  sample  lots.    Satisfaction  guaranteed. 
Our  Button  Stock   is  complete  in  all   lines. 

The  Berlin  Suspender  &  Burton  Co. 

Berlin,  Ontario 


CL0BE 


Suspenders 


will  help  you  corner  the  suspender  trade  in  your  town. 
We  can  satisfactorily  look  after  your 

SUSPENDER   WANTS 

Give  us  an  opportunity. 

Be  sure  and  add  some  of  the  Celebrated  BONIFACE 
RUBBER    COLLARS. 

A  LETTER  WILL  BRING  TRAVELLER  OR  SAMPLES 


THE  GLOBE  SUSPENDER  CO., 

ROCK  ISLAND,  P.Q. 


MENTION 

T 

HE 

D 

RY 

Goods 

Review 

IN 

WRITING 

TO    ADVERTISERS 
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SCOTT'S  N.E.a„cC.  MUFFLER 


MADE   IN   CANADA 


Simple 
Complete 
and 

ILasy  to 
Adjust 


All  in  One 
Piece 

PRICES: 

$4^°  to  $10^ 


Can.  Patents: 

Sept.  8.  1903 
Nov.  15,  1904 
Mar.  13,  1906 


MAKES  ZERO 
WEATHER  PLEASANT 


U.S.  Patents: 
June  16,  1903 
Nov.  8,  1904 
Jan.  30,  1906 


Ask  your  Jobber  for  them ,    if  he  cannot  supply  you,  WRITE  US. 

THE  SCOTT  MUFFLER  COMPANY 

NIAGARA  FALLS,  CANADA 
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BUSINESS    MANAGEMENT 


By     HOWARD     R.     WELLINGTON 


AFTER   making-   the  opening  journal   entries   showing 
the  net   investment     in   the  business   and   of  what 
such   investment  consists,   it  is   necessary   to   open 
ledger  accounts  for  the    various  titles    represented  in  the 
opening  entry. 

Below  will  be  found  the  accounts  necessary  in  the 
business  of  Mr.  J.  M.  Russell,  and  simple  rules  for  the 
guidance  of  the  merchant  in  debiting  or  crediting  these 
accounts,  as  transactions  arise  in  the  ordinary  course  of 
business  : 

This  set  of  accounts  will  be  used  later  on  in  the 
series  showing  transactions  for  a  period  posted  up  and 
the  books  closed,  showing  trading  account,  profit  and 
loss  account,  and  balance  sheet. 

The  following  rules  may  be  used  as  a  guide  in  charg- 
ing or  crediting  the  various  accounts,  numbered  1,  2,  3, 
etc.: 

Account  No.  1. — It  is  not  necessary  to  make  any  fur- 
ther entries  in  this  account  until  the  close  of  the  year, 
when  the  net  profit  is  transferred  from  profit  and  loss 
account. 

The  balance  in  the  account  at  present  shows  the 
present  worth  of  Mr.   J.  M.   Russell. 

Account  No.  2. — The  cash  account  is  usually  carried 
in  a  separate  book,  although  the  principles  involved  are 
exactly  the  same.  Debit  cash  for  all  cash  on  hand  or  in 
bank  at  commencement.  Debit  cash  for  all  currency, 
money  orders,  cheques,  drafts  received.  Credit  cash  for 
all  cash  paid  out  or  cheques  issued.  (Specimen  cash 
books  will  be  taken  up  later). 

Account  No.  3. — Debit  merchandise  account  at  com- 
mencement of  business  for  amount  of  merchandise  on 
hand,  as  shown  on  stock  sheets. 

Debit  this  account  for  all  merchandise  purchased  and 
also  for  goods  returned  by  our  customers. 

Credit   this   account  for  all  goods  sold  and  also     for. 
all  goods  returned  to  other  parties  on  account  oi.  defect 
or  damage. 

(The  best  methods  of  recording  sales  will  tre  de'fceribed" 
later). 

Account  No.  4. — Debit  equipment  account  at  com- 
mencement for  value  of  rigs,  horses,  harness,  office  and 
store  fittings. 

Charge  this  account  from  time  to  time  as  additions 
are  made  which  increase  the  value  of  the  equipment. 

Account  No.  5. — (Same  as  No.  4). 

Account  No.  6.— Charge  this  account  with  such  items 
as  salaries,  light,  taxes,  rent,  insurance,  postage,  sta- 
tionery and  sundry  current  expenses. 

Account  No.  7.— Debit  at  commencement  for  all  notes 
and  acceptances  on  hand. 

Charge  this  account  as  drafts  are  made  or  notes  re- 
ceived, crediting  the  customer.  When  the  notes  are  paid, 
credit  "bills  receivable"  account  in  the  cash  book. 

This  account  may  be  kept  in  the  general  ledger  or  in 
a  separate  book,  as  desired.  (A  design  for  each  will  be 
given  later) . 

Accounts  Nos.  8,  9,  10,  11— These  are  ordinary  ac- 
counts with  customers,  showing  balances  owing,  to  which 
is  added  purchases  from  time  to  time. 

Account  No.  12.— The  "bank,"  or  "bank  discount" 
account  is  credited  with  the  amount  borrowed,  showing 
as  a  liability  to  the  business. 

Account  No.  13.— Credit  bills  payable  account  with 
acceptances  of  drafts  or  notes  issued  by  us,  charging  the 
party  to  whom  note  is  given. 


When  note  becomes  due  and  is  paid,  bills  payable  ac- 
count is  debited  and  cash  is  credited. 

Accounts  Nos.  14,  15,  16. — These  are  ordinary  credi- 
tor's accounts  showing  balances  due  to  others,  to  which 
is  added  amount  of  subsequent  purchases. 
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OUR    LONDON 
LETTER 

From  Our  Resident  Correspondent. 

Spring  showings  in  London  shops- 
Mail-order  advertising  popular— Eng- 
lish factory  centres  satisfied. 

1 

o 


London,  England,  March  20,  1906. 
NCE  more,  with  the  advent  of  longer  days  and 
more  cheerful  weather,  London  streets  are  be- 
ginning to  be  thronged  by  the  host  of  busy 
shoppers.  The  Winter  sales  have  come  and 
gone,  and  shop  windows,  gay  with  Spring 
showings,  have  diverted  the  attention  of  erstwhile  bargain 
hunters  to  millinery  and  dress  goods  for  the  season  now 
opening.  Every  day  throngs  of  ladies  are  passing  in  re- 
view the  newest  creations  and  latest  fashions  that  the 
aristocratic  shops  of  Bond  street,  Regent  street  and  Ox- 
ford street  offer  for  inspection.  Of  course,  suburbia  fol- 
lows suit. 

*  •  * 

Very  attractively,  too,  are  some  of  these  exhibitions 
gotten  up,  revealing  the  fact  that  the  Old  Country  retail 
stores  are  following  close  upon  the  example  of  their 
American  cousins  in  the  matter  of  window  dressing.  It 
is  no  exaggeration  to  say  that  thousands  of  English  ladies 
go  out  each  day  to  "look  at  the  shops,"  and  it  is  no 
wonder  that  these  new  season's  goods,  artfully  set  to 
catch  their  eye  and  win  their  admiration,  should  prove 
too  much  for  them  to  resist.  But  the  English  store- 
keeper has  still  something  to  learn  in  the  art  of  decoying 
custom.  Canadian  visitors ;  when  "doing"  the  London 
shops  find  that  to  all  save  intending  purchasers  the  doors 
are  closed.  Very  few  indeed  are  the  London  shops  that 
invite  the  public  to  promenade  and  look  around  inside. 

Fine  displays  of  men's  wear  are  to  be  found,  and  are 
meeting  with  their  deserts  in  the  matter  of  sales. 

*  *  • 

Whilst  on  the  subject  of  custom  catching,  another 
form  of  advertising  which  has  come  to  England  from 
across  the  Atlantic  occurs  to  mind.  Advertising  in  the 
dailies  for  mail  order  business  is  remarkably  popular  just 
now.  A  casual  glance  through  one's  morning  news  sheet 
discloses  quite  a  number  of  these  announcements,  ranging 
from  an  inch  to  a  $500  page  and  dealing  with  an  aston- 
ishingly diversified  range  of  articles.  Dress  goods  are  hav- 
ing their  share  of  publicity.  It  is  scarcely  wise  to  pass 
comment  upon  the  quality  of  the  articles  advertised  in 
this  way,  but  certainly  the  prices  quoted  are,  in  some 
cases,  calculated  to  set  a  man  thinking.  A  member  of  the 
staff  of  the  Drapers'  Record  has  apparently  been  rash 
enough  to  analyze  some  of  these  bargains.  This  is  what 
he  reports  :  "During  this  week  I  had  the  opportunity  of 
studying  one  of  the  bargains  offered  and  of  putting  it  be- 
fore a  maker  of  similar  goods  ;  he  quoted  me  a  price  for 
it  that  would  show  the  philanthropic  advertiser  a  consid- 
erable margin  over  100  per  cent.  Now,  the  combined  ef- 
forts of  the  warehouseman  and  the  retail  draper  never 
succeeded  in  enhancing  the  value  of  a  staple  article  to 
such  an  extent,  so  that  it  is  self-evident  that  the  public, 
w'ho  order  these  goods,  pay  a  great  deal  more  for  them 
than  they  would  if  they  purchased  them  in  the  ordinary 
way  from  their  nearest  draper." 


Recent  reports  from  the  chief  English  manufacturing 
centres  are,  taken  altogether,  of  a  very  propitious  nature, 
and  augur  well  for  the  next  few  months.  In  Manchester 
almost  everyone  is  comparing  the  beginning  of  this  year 
favorably  with  1905.  Manufacturers  of  Manchester  goods 
state  that  they  have  their  hands  full,  and  that  the  skirt 
and  shirt  trades  are  progressing  well  is  very  evident. 

A  noticeable  feature  about  the  trade  around  Bradford 
is  the  increasing  demand  from  Canada  and  the  States  for 
mohair  goods.  In  the  production  of  this  class  of  goods 
no  place  can  be  found  to  compete  with  Bradford.  Reports 
from  Glasgow  are  not  particularly  bright,  but  the  cause, 
if  credit  may  be  attached  to  what  is  said,  should  be  in- 
teresting to  Canadians.  Glasgow  outfitters  are  lament- 
ing the  fact  that  emigration  to  the  Dominion  is  robbing 
them  of  quite  a  number  of  their  customers.  Well,  Canada 
is  certainly  going  to  gain,  but  the  Land  o'  the  Cakes  will 
not  have  all  the  loss.  No  doubt  the  new  immigrants 
will  continue  to  purchase  the  manufactures  of  their  old 
land,  and  Glasgow  outfitters  will  have  the  pleasure  of 
supplying  their  departing  friends  with  an  emigration  out- 
fit. Belfast  manufacturers  are  rubbing  their  hands  over 
increased  business  with  the  Dominion,  particularly  in 
handkerchiefs  and  unions.  The  demand  for  cloths  for  dye- 
ing and  hollands,  and  for  damasks  is  also  good.  In  con- 
nection with  this  Irish  industry,  it  is  sad  to  have  to 
state  that  Ireland  has  now  only  some  43,000  acres  of  flax 
under  cultivation,  whereas  the  time  was  when  she  could 
boast  200,000  acres.  The  present  supply  lasts  spinners 
about  three  weeks  ;  for  the  other  49  weeks  they  have  to 
purchase  from  Russia. 

•  *  • 

Discussing  the  winding  up  of  the  retail  department  of 
R.  J.  Whitla,  of  Winnipeg,  who,  by  the  way,  was  a  north 
of  Ireland  merchant,  a  London  journal  takes  occasion  to 
pass  favorable  comment  upon  the  increased  development 
of  the  Canadian  Northwest.  It  concludes,  however,  by 
pointing  out  that  Canada  purchases  from  this  country 
only  a  little  over  one-fourth  of  the  volume  of  cotton 
Koods  taken  by  the  Antipodes,  although  in  the  case  of 
prints  the  proportion  is  considerably  larger.  Probably  if 
one  went  deeper  into  the  matter,  one  would  find  that 
climatic  conditions  have  something  to  do  with  this. 


There  has  been  quite  a  deal  of  talk  amongst  those  in- 
terested as  to  the  effect  of  the  amended  terms  of  the  Que- 
bec commercial  travelers'  tax,  or  "the  fine  for  the  offence 
of  trading  with  Quebec,"  as  it  has  been  bitterly  called. 
It  is  felt  that  some  improvement  has  been  made,  although 
when  some  of  the  daily  papers,  evidently  confusing  Cana- 
dian dollars  with  English  pounds,  gave  the  startling  quo- 
tations of  £100,  £200  and  £400  respectively  for  trading 
with  wholesale,  wholesale  and  retail,  and  public  buyers  in 
the  Province  of  Quebec,  there  were  probably  some  who 
were  thrown  into  a  state  of  temporary  consternation. 


Since  trade  in  the  retail  branch  of  the  dry  goods  in- 
dustry is  proceeding  along  satisfactory  lines,  it  is  quite 
in  order  that  its  favorable  influence  must  be  felt  by  whole- 
salers and  manufacturers  in  corresponding  measure. 


It  would  not  be  out  of  place  to  state,  in  conclusion, 
that  the  annual  reports  from  the  leading  dry  goods 
houses,  of  which  reports  there  have  been  quite  a  crop 
lately,   almost  all   furnish   satisfactory   statements  of   the 
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past  year's  business,  and  expressions  of  confidence  in  the 
future.  English  textile  combinations  have  not  in  the  past 
turned  out  altogether  happily,  but  the  report  for  1905  of 
Ihe  Bradford  Dyers'  Association  shows  a  profit  of  £342,- 
279,  with  a  dividend  of  7  per  cent,  and  £51,541  carried 
forward,  against  profits  £332,908,  dividend  7  per  cent, 
and  carried  forward  £37,478  for  1904.  Rylands  &  Sons, 
Limited,  report  for  the  half  year  ending  December  31  last 
shows  a  surplus  of  £113,952,  to  which  is  added  £31,527 
brought  forward.  The  directors  recommend  a  dividend  of 
\%\  per  cent,  per  annum,  placing  £20,000  to  the  reserve 
fund  and  carrying  forward  £31,729.  England's  greatest 
department  store,  Harrod's,  has  achieved  a  record.  Its 
total  reserve  is  £621,600,  which  is  within  £20,000  of  the 
entire  paid  up  share  capital.  The  peculiarity  of  this  con- 
cern is  that  it  despatches  goods  to  its  customers  abso- 
lutely anywhere  free  of  charge. 


CANADIAN  BUYERS  IN  ENGLAND. 

AMONG  the  Canadian  buyers  at  present  on  this  side 
we  notice  Edgar  Burton  and  David  H.  Gibson,  of 
Burton,  Spence  k.  Co.,  Limited,  Toronto  ;  G.  D. 
Kent  and  W.  B.  Mathews,  of  Greenshields,  Montreal  ; 
William  Agnew,  Montreal  ;  W.  G.  Smith,  of  Manchester, 
Robertson,  Allison,  Limited,  St.  John,  N.B.  ;  F.  Trebil- 
eock.  of  Gordon,  Mackay  cv.  Co.,  Limited,  Toronto  ;  J. 
Milne  and  R.  L.  Davidson,  of  John  Macdonald  &  Co., 
Toronto  ;  W.  H.  Rennie,  of  Cummings  &  Rennie,  Truro, 
N.S.  ;  G.  A.  Smith,  of  G.  M.  Smith  &  Co.,  Limited, 
Halifax,  N.S.  ;  F.  A.  Rodden,  of  Brophy,  Cains  &  Co., 
Montreal  ;  D.  L.  Chabot,  of  Hodgson,  Sumner  &  Co., 
Montreal  ;  J.  McBoyle,  of  Finley,  Smith  &  Co.,  Montreal; 
I).  McCrimmon,  of  Brickenden,  McCrimmon  &'  Nelson, 
liOndon,  Ont.  ;  H.  L.  Gaetz,  of  Smith  Bros.,  Halifax, 
N.S.  ;  Jos.  E.  Beaudry,  of  Gauvreau,  Beaudry  &  Co., 
Quebec  ;  A.  J.  Painchaud,  of  P.  Garneau,  Fils  &•  Cie., 
Quebec  ;  J.  C.  McCurdy,  of  McCurdy  &  Co.,  Sydney, 
C.B.  ;  A.  D.  Chisholm,  of  Chisholm,  Sweet  &  Co.,  An- 
tigonish,  N.S.  ;  J.  A.  Clarke,  of  Brock  So  Patterson,  St. 
John,  N.B.  ;  T.  Glover,  of  Thos.  Glover,  Pictou,  N.S.  ; 
J.   Cook,  of  Wood  Bros.,   Halifax,  N.S. 


ABOUT  THE  TRADE. 


The  Misses  Rowland,  of  Medicine  Hat,  have  sold 
their  millinery  business  to  Miss  M.  M.   Oliver. 

Miss  Campbell  has  sold  her  millinery  parlors  on  Park 
street,  Port  Arthur,  to<Miss  Caisse,  of  Toronto. 

William  Cross,  salesman  for  the  E.  T.  Corset  Co., 
died  on  Sunday,  the  18th  ult.,  at  his  home  in  Lucan, 
after  a  very  brief  illness. 

The  Brandon  Woolen  Mills  have  been  sold  to  Robert 
Kerr  and  R.  Sword,  of  Brandon.  The  price  named  is 
$13,000. 

The  Cranston  Novelty  Co.,  importers  and  dealers  in 
store  and  office  specialties,  Toronto,  have  moved  into 
larger  and  more  convenient  offices.  Their  new  address  is 
123  Bay  street. 

Mrs.  Baker's  millinery  store,  corner  of  King  and 
Stone  street,  Gananoque,  was  badly  damaged  by  fire  on 
March  12.  The  stock  and  household  goods  are  valued  at 
$8,000  ;    insurance  $3,000. 

Miss  Bristol,  of  Toronto,  will  have  charge  of  the 
millinery  parlors  of  Miss  Mundle,  of  Kemptville,  this 
season.  She  will  have  as  assistants  the  Misses  Gertie 
Willis,  Nora  Reid,  and  Stella  Johnstone. 

Mr.  B.  F.  Highman,  who  has  been  for  some  time  city 
traveler      for      the      S.    F.     Mckinnon    millinery    branch, 


Montreal,  has  joined  the  staff  of  Messrs.  Moulton  &  Co., 
and  will  be  engaged  in  a  similar  capacity. 

Madill  Bros.,  ofNapanee,  have  decided  to  open  up  a 
millinery  department  in  connection  with  their  store.  The 
store  occupied  by  Fred.  Currey  is  being  remodeled  and  a 
new  front  put  in,  and  the  selling  parlors  will  be  on  tin 
ground  floor,  with  workrooms  above. 

Taylor  Bros,  have  opened  up  a  general  store  in  Burl- 
ington, Ont.,  and  are  making  a  specialty  of  clothing, 
gents'  furnishings  and  line  dry  goods.  They  have  a  new 
brick  store  and  a  handsome  plate  glass  front.  The 
senior  member  was  .formerly  a  clerk  with  Kearns  &  Co. 

T.  and  H.  Cotton  &  Company,  Limited,  manufac- 
turers of  woolens,  etc.,  Longwood,  Huddersfield,  Eng- 
land, whose  mills  were  recently  damaged  by  fire,  have 
completed  repairs  and  are  again  shipping  goods  as  usual. 
They  are  represented  in  Canada  by  Messrs.  Chorlton  & 
Bro.,  Montreal. 

Paquet  &  Co.,  retail  dry  goods  merchants,  Mont- 
real, suffered  considerable  loss  through  burglary  on 
March  6.  Their  store,  which  is  situated  at  706  St. 
Denis  street,  was  entered  through  a  lane  entrance  in  the 
rear,  the  burglars  breaking  two  doors  to  enter.  They 
got  away  with  ladies'  blouses,  skirts,  etc.,  to  the  am- 
ount of  about  $1,200. 

The  Hamilton  Co.,  St.  Catherine  and  Pearl  streets, 
Montreal,  are  holding  a  large,  well-advertised  removal 
sale,  preparatory  to  occupying  the  premises  further  west 
on  St.  Catherine  street,  at  the  first  of  May.  These 
premises  are  at  present  occupied  by  Haycock  &  Dudgeon, 
who  will  retire  from  business.  The  stock  in  their  store 
has  been  practically  cleared  out  for  the  benefit  of 
creditors. 

Miss  Lowers  has  opened  handsome  millinery  parlors 
at  86  King  street,  Berlin.  The  interior  fittings,  which 
are  according  to  Miss  Lowers'  own  ideas,  are. finished  in 
forest  green,  tables,  seats,  etc.,  being  in  mission  style. 
At  the  rear  of  the  store  is  a  private  department  for 
ladies,  who  can  try  on  the  different  hats  without  the 
criticism  of  the  general  public.  The  store  is  carpeted 
with  green  Brussels,  and  makes  a  very  beautiful  effect, 
is  bound  to  bear  fruit  towards  that  end. 

Creditors  of  Mr.  David  Meyer,  until  lately  a  whole- 
sale clothing  merchant  at  217  St.  Lawrence  street, 
Montreal,  are  somewhat  disturbed  over  reports  that  both 
Meyer  and  his  stock  have  disappeared.  Acting  on  infor- 
mation to  this  effect  Mr.  Arthur  E.  Smith  secured  a 
judicial  order  of  assignment  against  Meyer  on  March  21. 
His  liabilities  are  estimated  at  about  $5,000,  the  princi- 
pal creditors  being  the  Montreal  Jobbing  Company,  H. 
H.  Wolff  &  Co.,  H.  Levy  and  Suckling  &  Company,  of 
Toronto. 


NEW  BAG  COMPANY. 

THE  amalgamation  of  the  Canada  Jute  Company, 
Limited,  and  the  Dominion  Bag  Company,  Limit- 
ed, under  the  title  of  the  Canadian  Bag  Company, 
Limited,  has  now  become  a  fact. 

The  new  corporation,  whose  place  of  business  is  in 
Montreal,  has  a  total  capital  stock  of  one  million  doll- 
ars, divided  into  ten  thousand  shares  of  one  hundred 
dollars  each. 

Both  the  Canada  Jute  Company  and  the  Dominion 
Bag  Company  are  taken  over  by  the  new  corporation  as 
going   concerns. 

The  incorporators  of  the  new  company  are  :  Messrs. 
Huntley  Drumjmond,  H.  L.  Rutherford,  Edgar  McDougall, 
A.  W.  P.  Buchanan,  George  L.  Cains,  and  John  S.  Rob- 
ertson, all  of  Montreal. 
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KLEINERT 


KLEINERT'S 

NAME  <md  TRADE  MARK 
AcKnowledg'ed   to    be    the    best   by   every    test    for  all 


KLEINERT 

/mark\ 


Dress 
Shields 


and 


Hose 
Supporters 


Exclusive   manufacturers    in    Canada    of  tbe 

Foster  Front  Pad  Belt  Hose  Supporter 

.All  leading    jobbers    carry  tbese    lines 

LIB.  Kleinert  Rubber  Company,  -  Toronto 


gSHS  star--' 


Textile  Building,  Mincing  Street 


THE    HAT    TRADE 

Flat  Brim  Stiff  Hat  a  Leader  —  Light  Colors    in    Soft     Hats 

Strong— Split   Sailor  the  Summer   Favorite — Caps 

in  Good   Request  for  Fall. 

SPRING  hat  displays  emphasize  the  predictions  made 
long  ago  that  the  present  season  would  be  essential- 
ly another  stiff  hat  one,  with  the  black  Derbys  far 
and  away  in  the  lead.  During-  the  early  part  of  March 
retail  sales  were  exceptionally  large,  and  before  St.  Pat- 
rick's Day  jobbers  were  besieged  with  many  hurry-up  or- 
ders. City  trade  shows  a  decided  preference  to  the  flat-brim 
Derby,  and  the  younger  element  have  at  last  taken  these 
hats  up  with  enthusiasm.  It  is  the  young  men  who  keep 
up  the  bigger  share  of  the  trade  and  they  have  evidently 
decided  that  the  curled  brims  have  had  their  day.  This 
tendency  is  worthy  the  closest  attention  by  smaller  retail- 
ers, as  the  demand  will  assuredly  set  in  in  small  towns. 
Conservative  shapes  are  still  asked  for  by  business  men. 
Everything  posible  should  be  done  to  stimulate  trade  dur- 
ing this  month  in  preparation  for  the  annual  Easter  dress 

parade. 

Light  Colors  in  Soft  Hats. 

Light  colors  in  soft  hats  are  being  shown  and  jobbers 
have  every  confidence  in  their  sale.  Evidently  the  brown 
Derby,  which  did  well  for  a  short  period,  is  down  and 
out.  ^City  stores  again  show  them,  but  jobbers  have  lost 
heart  in  pushing  these  goods,  although  they  carry  stocks 
of  good  size.  The  tourist  and  fedora  shape  in  soft  hats 
are  sure  to  do  the  larger  share  of  the  business,  although 
the  college  shapes  for  young  men  have  been  ordered  out 
well.     Every   house   is   uniting   in    talking  strongly  pearl 


soft  hats  for  late  Spring  trade,  and  preparations  have 
been  made  accordingly.  Keen  competition  prevails  in  city 
retail  circles  and  good  stores  are  making  a  leader  of  $2.00 
stiff  and  soft  hats.  This  policy  is  condemned  by  the  whole- 
sale trade  from  every  point  of  view  and  reacts  upon  the 
standing  of  the  retail  store.  Consumers,  are  apt  to  think 
badly  of  a  store  which  endeavors  to  sell  every  oustomer 
a  $2.00  hat.  The  better  policy  is  to  show  good  hats  first 
of  all. 

Styles  in  Straw  Hats. 

Advance  orders  for  straw  hats  exceed  previous  seasons, 
as  retailers  realize  the  virtue  of  prompt  and  early  deliver- 
ies resulting.  Thus  far  sailors  of  the  split  variety  have 
done  the  bigger  share  of  business.  The  high  crown  with 
a  moderate  brim  is  favored.  Colored  hat  bands  are  well 
spoken  of  and  will  be  seen  in  this  market  in  profusion. 
Some  of  the  jobbing  houses  are  going  into  Panamas  quite 
extensively.  Some  new  ideas  in  French  straw  hats  have 
been  introduced. 

A  Growing  Cap  Trade. 

Spring  cap  trade  is  all  that  can  be  desired  and  the 
golf  shapes  in  tweed  and  serge  are,  as  usual,  prevailing 
styles.  The  wholesale  trade  is  now  looking  towards  Fall 
in  hat  lines,  although  many  firms  do  not  show  stiff  hats 
until  much  later  in  the  season.  However,  all  cap  lines 
are  now  out  and  judging  from  the  size  and  variety  of  the 
lines  a  greater  sale  than  ever  before  will  take  place.  The 
Iweed  hats,  which  had  to  be  sacrificed  last  season,  are 
again  shown,  but  without  much  enthusiasm.  They  are 
expected  to  do  a  fair  amount  of  business  only. 
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Corduroy  Caps  Again. 

The  good  old  standbys,  corduroy  caps,  which  some  few 
years  ago  sold  in  enormous  quantities,  are  revived  with 
a  great  deal  of  enthusiasm,  and  initial  orders  assure  this 
line  success.  The  golf  shape,  with  tie  tops,  is  one  of  the 
prevailing  styles,  designed  to  retail  as  a  leader  at  50.c. 
This  cap  has  a  fur  band  at  the  back  and  comes  in  an  im- 
mense variety.  For  country  trade  these,  along  with  the 
plain  beavers  and  frieze  varieties,  will  do  a  large  amount 
of  business.  The  lines  run  all  the  way  from  $4.50  to  $18. 
The  fur  band,  for  use  in  very  cold  weather,  is  the  accom- 
paniment of  neaily  every  style.  The  large  motors  and 
yachts  are  favorite  shapes.  The  old  high-crowned  Rich- 
mond shape  is  as  good  as  ever.  Coney  and  muskrat  are 
favorite  furs  for  the  bands.  Some  good  lines  of  fancy 
iw.ecds,  both  in  square  and  round  crown  shapjs,  wit\ 
piped  seams  and  button  trimmings  are  well  spoken  of. 

The  feeling  that  the  cap  trade  is  spoiling  the  sale  of 
stiff  hats,  is  not  credited  by  all  jobbing  houses.  For  dress 
wear  in  cities,  the  cap  is  seldom  seen,  but  is  used  essen- 
tially for  a  knock-about  hat  around  the  house,  or  in  the 
garden,  as  well  as  for  outings.  On  the  other  hand,  the 
heavy  Winter  cap  is  a  necessity  for  country  trade,  and 
does  not  interfere  with  the  sale  of  stiff  hats.  Granting 
these  arguments,  it  needs  all  the  ingenuity  of  retailers  to 
keep  the  sale  of  stiff  hats  normal. 


-$*- 


BOYS*     CLOTHING 

A  Profitable  Department — New  Spring  Styles — Stock- 
Keeping  Ideas. 

DRY  goods  stores  seeking  an  expanding  trade  are  find- 
ing the  boys'  clothing  department  entirely  satis- 
factory for  the  obvious  reason  that  it  is  the  women 
who  do  the  buying.  Space,  location,  and  the  manifold 
troubles  of  proper  buying,  display  and  advertising  have 
been  properly  dealt  with  when  the  right  amount  of  en- 
thusiasm has  been  present.  Manufacturers  who  are  work- 
ing on  an  educational  campaign  in  boys'  clothing  state 
trade  has  increased  enormously  in  the  past  few  years. 
Many  of  their  good  accounts  are  dry  goods  stores  and 
these  are  particularly  strong  in  co-operating  in  intro- 
ducing high  class  and  well  made  garments.  On  the  other 
hand  old-fashioned  methods  are  forcing  some  firms  to 
retire. 

Buster  Brown  Styles. 

For  children  from  three  to  seven  years  of  age  the  pre- 
vailing style  note  is  in  the  Buster  Brown  styles,  prefer- 
ably with  Eton  collar  and  bloomer  pants,  in  neat  tweed 
and  homespun  fabrics.  The  bloomer  style  of  knickerbock- 
ers is  naturally  expensive  to  make,  on  account  of  the  ex- 
tra material,  and  it  can  be  safely  laid  down  that  the 
fuller  the  bloomer,  the  better  the  style.  A  strong  seller 
for  Summer  trade,  which  is  featured  already  in  city  win- 
dow displays,  is  the  Buster  Brown  style  in  khaki,  with  a 
sailor  collar  and  a  red  tie.  A  new  stylt  this  Spring  is 
classed  as  the  Buster  Brown  sailor,  designed  for  children 
too  old  for  the  Buster  Brown  style,  and  too  young  for  the 
Norfolk.  It  is  a  typical  sailor  style,  with  the  Eton  collar 
and  bloomer  pants.  In  separate  coats  the  covert  coat, 
with  workmanship  and  finish  as  good  as  men's  clothing, 
is  featured.  The  short  length  in  greys,  olives  and  mix- 
tures,  with  a  real  concave  shoulder,  is  a  good  seller. 

Single-Breasted  Norfolks. 
Undoubtedly     for     Spring    and     Summer    the     double- 
breasted    suits   are     losing     caste    for   children.      Double- 


breasted  Norfolks  are  of  course  shown,  but  authorities 
claim  the  single-breasted  style  will  sell  far  more  readily. 
With  this  in  view  it  is  not  advisable  to  plunge  on  double- 
breasted  styles.  The  Norfolk  shows  nothing  new  in  the 
cut,  but  there  is  a  decided  improvement  in  the  finish  and 
workmanship  of  most  lines. 

Wash  suits  in  white  and  colored  effects,  in  madras, 
pique  and  linen,  are  well  thought  of.  Sailor  suits  are 
re-introduced  and  the  imported  regulation  sailor,  with 
detachable  collars  and  cuffs,  is  one  of  the  novelties.  Boys' 
waists  in  English  cambric  and  American  percales  are  con- 
sidered good  property  to  retail  around  75c.  The  new  elas- 
tic band  is  worthy  of  note. 

A  round  of  good  retail  establishments  reveals  a  wide 
diversity  of  opinion  regarding  stock-keeping  methods. 
Tables  and  shelving  are  variously  employed  and  the  most 
successful  department  visited  keeps  all  styles  entirely  sep- 
arate, with  the  piles  graduated  according  to  sizes,  the 
smaller  on  top.  The  entire  suit  is  kept  together.  This 
method  reveals  at  once  the  size  and  extent  of  the  stock 
and  avoids  confusion  in  showing  goods. 


WINDOW    DISPLAY  COMPETITION. 

The  importance  of  good  window  dis- 
plays is  never  called  into  question  now- 
a-days,  and  window  trimmers  are  fully 
alive  to  the  fact  that  their  mission  in 
life  is  to  lure  the  buying  public  into 
spending  its  good  money  by  means  of 
attractively  planned  displays.  Now, 
fashion  spells  change  in  the  manner  of 
dressing  windows  as  well  as  in  all  other 
matters  that  she  meddles  in,  and  a 
window  display  to  exercise  to  the  full 
its  intended  influence  must  be  up-to- 
date. 

No  trimmer  can  keep  up  with  the  pro- 
cession if  he  cannot  in  some  way  meas- 
ure his  work  by  what  others  in  his  par- 
ticular line  are  doing.  With  the  view 
of  helping  this  interchange  of  ideas  The 
Review  is  offering  $5  for  the  best  photo 
and  description  of  an  Easter  window, 
and  $3  for  the  second  best. 


HANDSOME  BOOKLET. 

THE  handsomest  booklet  that  has  been  sent  to  the 
retail  trade  for  some  time  is  one  put  out  for  the 
present  season  by  the  Canada  Cloak  Co.  It  is 
most  appropriately  dedicated  "For  My  Lady,"  and  I 
presume  that  it  is  her  picture  that  adorns  the  front 
page.  This  picture,  by  the  way,  is  so  pretty  that  many 
buyers  will,   I  am  sure,  preserve  it. 

The  booklet  contains  "just  a  few  exclusive  styles." 
A  new  and  attractive  background  for  the  illustrations  is 
gained  by  clouding  the  white  paper  with  pale  mauve  for 
f  of  the  page.  The  cuts  are  literal  copies  of  garments 
contained  in  this  firm's  Spring  line,  and  are  just  the 
thing  for  the  Easter  trade.  The  firm's  brand  is  placed 
in  the  lower  corner  of  the  page,  and  a  description  of  the 
garment  in  the  upper  one. 

Wisely,  the  cuts  are  allowed  to  speak  for  themselves, 
and  the  only  advertising  matter  is  confined  to  a  few 
pertinent  remarks  upon  the  value  of  reputation  on  the 
last  page. 
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HINTS   TO   BUYERS 

From  information  supplied  by  Sellers,  but  for  which  the  Editors  of 
The  Review  do  not  necessarily  hold  themselves  responsible. 


The  W.  R.  Brock  Co.,  Limited, 
Toronto. 

At  I lus  season  of  the  year,  rain- 
piooi's  and  umbrellas  are  particular- 
ly in  demand  on  account  of  the 
changeable  weal  her.  The  \Y.  H. 
BrockCo.,  Limited,  Toronto,  are  show- 
ing- a  very  extensive  range  of  all  the 
most  stylish  and  up-to-date  goods. 
The  following  will  give  you  some  idea 
of    what    is    being   sold   and    worn. 

Ladies'  raincoats  "Lillian, "g  rev; 
"Reita,"  lawn;  ladies'  full-length, 
semi-fitting,  box  pleat  down  back,  belt 
all  round,  stole  collar,  to  retail  at  $5. 
"Geisha,"  fawn,  myrtle,  olive 
and  murch  grey ;  3-4  length  cov- 
ert, belt  all  round  and  braided  collar, 
to  retail  at  $8.00.  "Rosaline,"  fawn; 
"Clara,"  olive;  "Winnie."  grey;  7-8 
length,  (48-inch),  tailor-made,  to  re- 
tail at  $12.00.  "Rena,"  fawn; 
"Florence,"  olive;  with  small  over- 
check,  full  length,  semi-fitting,  pleat- 
ed back  and  front,  stole  collar,  vel- 
vet  trimmed,   to   retail    at    +12.00. 

Men's  grey  waterproof,  worsted 
(doth,  sewn,  cemented  and  strapped 
seams,  regular  cost  $6.00,  can  be  re- 
tailed at  $6.00.  "Torpedo,"  men's 
grey  cravenette    vaineoat,  to  retail  at 


$7.50- 


an      eye-opener. 


1  Presi- 


dent, "  grey  and  black  stripe;  "Mik- 
ado," fawn,  with  over-cheek,  well- 
lined  and  finished  through,  making  a 
very  dressy  garment  to  retail  at  $12. 
The  demand  for  umbrellas  this  sea- 
son is  very  strong,  and  they  show 
some  splendid  lines  including  the  fol- 
lowing: Ladies'  23-inch  all-paragon 
frame,  bulb  runner,  R.G.  fine  mer- 
cerized cloth,  fancy  bone  handle,  to 
retail  at  $1.00;  73,  taffeta  cloth,  fancy 
carved  horn  h.'  dns,  to  retail  at 
$1.75:  S23,  Gloria  cloth,  gun-metal 
handle,  silk  case,  to  retail  at  $2.25: 
Men's  25-inch  all-paragon  frames  and 
bulb  runners;  S25.  fine  twill  merceriz- 
ed, fancy  dogs'  head  horn  handles, 
to  retail'  at  $1.00;  "Shoo-fly."  self- 
opener,  to  retail  at  $1.00:  S35,  taf- 
feta cloth,  natural  wood  handles,  to 
retail  at  $1.25;  185.  Gloria  cloth, 
sterling  mounted  partridge  wood 
handles,  silk  case,  to  retail  at  $2.75. 
Both  in  raincoats  and  umbrellas  the 
above  will  be  found  to  be  the  most 
up-to-date  goods  in  the  market,  and 
the  prices  cannot  but  help  to  make 
them  trade  producers. 

The  W.  R.  Riock  Co.  report  a  phen- 
omenal season  so  far  in  their  dress 
department,  and  so  far  there  is  every 
prospect  of  its  continuance.  The  main 
feature  is  the  great   run   on   grey    in 


all  materials.  Advanced  shipments 
\\eie  all  cleared  out  in  a  few  weeks, 
and  buyers  have  been  cabled  for  a 
new  supply.  Buyers  in  Europe  have 
succeeded  in  sending  out  a  number  of 
fines  for  immediate  delivery  and  sam- 
ples will  be  in  travelers'  hands  in  10 
days'  time.  During  the  past  month 
eolionnes  have  been  extra  strong  sel- 
lers, and  theie  has  also  been  a  big 
demand  for  erepe  de  chine.  This  firm 
are  showing  a  number  of  shades  in 
plain  gxey  mohairs  and  Sicilians,  to 
retail  from  35c.  to  $1.00.  Fine  cash- 
meres are  also  in  strong  demand.  The 
call  for  cream  goods  is  one  of  the 
strong  features  of  the  season,  and 
this  firm  has  extra  values  in  cheviots 
and  serges,  three  lines  of  which  they 
managed  to  secure  at  old  prices,  to 
retail  at  50c,  75c.  and  $1.00.  They 
have  a  limited  quantity  still  of  all- 
wool  serge,  to  retail  at  25c. 

Orders  for  Block's  special  Rekartab 
ami  for  Hucar  cord-de-soie,  show  a 
decided  increase. 

The  W.  K.  Brock  Go's  print  depart- 
ment has  just  opened  up  a  big  ship- 
ment of  floral  organdies  and  muslins, 
comprising  a  large  assortment  of 
small,  medium,  large  and  extra  large 
rose  bud,  sweet  pea,  carnation  and 
lilac  patterns.  These  dainty  fabrics 
are  in  great  demand,  being  fashion's 
latest  craze.  They  can  be  retailed  at 
10c,  12  l-2c.  20c.  and  25c  The  colors 
are  yellow,  sky,  helio.  green,  and 
pink.  These  goods  are  having  a  tre- 
mendous run  in  the   States. 

Nos.  10  and  28  in  plain  poplinette 
is  a  fairly  heavy,  bright,  plain  suit- 
ing. This  is  an  all-cotton  fabric,  re- 
tailing at  12  l-2c,  which  has  all  the 
appearance  and  the  beautiful  sheen 
of  a  linen  cloth  at  35c.  Even  when 
cotton  sold  at  5  l-2c.  a  pound  Brocks 
have  never  handled  a  better  fabric 
The  colors  are  sky,  navy,  grey,  green 
and  ox-blood.  The  staple  department 
reports  that  they  are  now  in  good 
condition  to  fill  orders.  Mention 
should  be  made  of  special  lines  in 
galatea  stripe  and  Oxford  shirting. 
These  goods  have  just  at  rived,  though 
they  should  have  come  to  hand  last 
November,  and  are  extra  good  value. 
Also  a  special  line  of  grey  sheeting, 
8-4  unbleached,  to  retail  at  25c 

W.  R.  Brock  Co's  gents'  furnish- 
ing' department  is  showing  a  very 
complete  and  up-to-date  range  of 
men's  neckwear  for  the  Easter  trade 
in  which  all  the  novelties  in  weave 
and  color  are  represented.  They  are 
also  showing  a  very  extensive  range 
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of  men's  wash  vests  in  new  patterns 
and  colors,  to  retail  at  popular  prices. 
Their  lange  of  Grizzly  brand  negligee 
and  regatta  shirts  is  a  very  large  one, 
and  values  are  unexcelled.  In  the 
pant  and  overall  department  they 
have  two  lines  of  black  overalls  with 
smocks  to  match  that  are  extra  value 
and  worthy  of  attention.  See  their 
"Rock  East"  men's  work  shirt,  ex- 
tra large  cut,  to  retail  at  75c  In 
men's  cotton  half  ho«e,  they  are 
showing  a  complete  range  in  blacks 
and  tans  in  both  plains  and  fancies. 
Some  very  attractive  designs  are  be- 
ing shown  in  fancy  stripes,  lace  ef- 
fects and  embroidered  in  both  30tton 
and  cashmere.  "Success"  collars, 
in  all  the  styles  and  sizes  are  now  in 
stock.  This  is  the  best  line  in  the 
market,  to  retail  at  two  for  25c. 

Merchants  calling  on  the  W.  R. 
Brock  Co.,  Toronto,  should  make  a 
point  of  stopping  for  a  moment  in 
"Her  Ladyship"  ready-to-wear  de- 
partment and  looking  at  the  specials 
they  aie  offering  in  these  lines  of 
goods.  In  lawn  waisls,  two  lines 
worthy  of  uotice  are:  2016,  $9.00 
goods  for  $6.75;  2026,  special  value 
at  $9.00.  These  are  new  goods  made 
full  and  generous,  and  splendid 
washing  lines.  Write  for  sample  1-2 
dozen.  Wrappers  will  this  Summer 
be  scarce  goods,  owing  to  the  ad- 
vances in  prints:  245,  $10.50  goods  for 
$9.00,  and  186.  $12.00  goods  for 
$10.50,  are  both  job  lines  (all  sizes), 
and  will  be  placed  on  sale  this  month. 
"Her  Ladyship"  range  of  flannelette 
underwear  is  now  in  the  hands  of 
their  twenty  travelers.  Although 
these  goods  have  only  been  on  the 
road  a  week,  orders  are  beginning  to 
pour  in. 

In  past  seasons  merchants  know- 
how  difficult  it  has  been  to  buy  flan- 
nelette gowns,  which  were  made  first 
and  foremost  for  their  wearing  quali- 
ties. In  "Her  Ladyship"  range  Nos. 
G117  and  G118  are  made  from  the 
cloth  used  in  an  $18.00  gown,  made 
extra  full,  and  sell  at  $9.00  and 
$12.00.  These  are  made  from  a  job 
cloth  and  in  a  regular  way  would 
sell  for  $12.00  and  $15.00. 

American  Silk  Waist  Co. 
During  the  Toronto  millinery  open- 
ings the  American  Silk  Waist  Go. 
brought  down  a  special  line  of  sam- 
p'es,  which  were  on  view  at  the  Kinu' 
Edward,  with  Mr.  D.  H.  Weiman  in 
charge.  The  special  feature  of  their 
line  was  an  extensive  selection  of  lin- 
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gerie  blouses  of  the  dressy  type- 
sheer  filmy  affairs  of  lace,  batiste, 
etc.,  and  embioidery  of  elegance  and 
that  deceptive  simplicity  that  comes 
at  a  high  figure.  Lingerie  blouses  of 
Japanese  silk  and  valenciennes  had  a 
considerable  representation.  Other 
special  lines  were  of  ci-epe  de  chine, 
chiffon  taffeta,  peau,  etc.,  in  white, 
black  amd  pastel  shades,  blue,  mauve, 
etc. 

In  costumes,  special  mention  musi 
be  made  of  those  of  Japanese  silk,  of 
esprit  net  in  black  and  white,  both 
lines  being  wonderful  value  when 
style  and  material  is  considered.  Some 
handsome  models  of  black  chiffon  taf- 
feta trimmed  narrow  lace  were  on 
show  though  Mr.  Weiman  does  not 
specially  favor  this  style;  still  it 
makes  an  effective  type  of  display  at 
the  openings. 


Eagle  Knitting  Co.,  Limited. 

Among  the  knitting  mills  none 
have  equipped  themselves  to  take 
care  of  the  immediate  wants  of  the 
trade  more  thoroughly  than  the  Eagle 
Knitting  Co.,  Limited.  Hamilton, 
manufacturers  of  the  well-known 
brand  of  underwear,  Hygeian. 

Anticipating  heavy  1  equirements  on 
Spring  lines  they  announce  that  they 
are  in  the  majority  of  cases  in  a  posi- 
tion to  fill  orders  the  same  day  as  re- 
ceived. They  report  ladies'  vests, 
both  open  and  closed  fronts,  in  long 
sleeves,  corset  covers,  umbrella  draw- 
ers and  children's  Summer  drawers 
as  being  verv  much   in    demand. 


Largest  in  the  World. 

The  values  offered  in  underwear 
this  Fall  are  exceptionally  good,  and 
it  is  a  credit  to  Canadian  manufac- 
turers that  they  have  not  been  left 
behind  by  the  imported  goods,  but 
have  easily  maintained  their  position 
in  the  front  rank. 

One  Canadian  firm  that  shows  a 
very  fine  assortment  is  the  Penman 
Mfg.  Co.,  of  Paris.  Ont.  This  com- 
pany are  the  producers  of  the  Pen- 
Angle  brands  of  natural  wool,  ribbed, 
plain  and  fleece  lined  underwear,  and 
have  forced  themselves  to  the  fore 
by  persevering  effort  and  strict  ad- 
herence to  the  motto  "Quality 
First."  It  speaks  volumes  for  the 
business  integrity  of  the  gentle- 
men al  the  head  of  this  large  con- 
cern that  (hey  have  been  able  to  gain 
and  continue  to  advance  in  public 
favor  with  such  rapid  strides,  until 
they  can  now  proudly  acclaim  that 
they  are  the  largest  knit  goods  manu- 
facturers in  the  world.  This  honor 
lias  not  been  gained  by  monopoly. 
but  in  an  open  field  and  against  keen 
competition.        Their    trade    mark    is 


known  to  merchant  and  consumer 
alike  as  a  guarantee  of  satisfaction 
in  every  way,  and  that  it  is  appre 
dated  by  the  general  public  is  shown 
by  the  enormous  growth  of  their 
business. 

You  will  do  well  to  examine  their 
many  lines  of  Pen-Angle  goods  which 
representatives  of  all  jobbing  houses 
are  now  showing. 

Greenshields  Limited. 

A  record  business  is  being  trans- 
acted in  the  dress  goods  department 
and  already  lepeats  of  a  broad  char- 
acter have  come  forward.  Home- 
spuns and  tweed  effects  in  popular 
designs  are  cleared  out  as  fast  as  they 
arrive,  and  many  weaves  in  grey  tones 
are  just  as  active.  Plain  lustres  are 
fulfilling  early  piedictions  and  popu- 
lar-priced goods  are  extremely  active 
while  more  high-class  materials  of 
this  order  have  been  sold  than  the 
exceptional  season  of  a  year  ago. 
Panamas  are  favorites  of  the  moment 
and  the  demand  is  almost  universal. 
Anything  of  the  batiste,  taffeta  or 
poplin  older,  is  sure  of  a  good  recep- 
tion. In  view  of  the  scarcity  of  de- 
sirable dress  materials,  their  open 
stock  is  well  assorted,  and  it  is  sel- 
dom that  requirements  cannot  be  met. 
A  strong  demand  has  lately  set  in 
for  cream  serges,  worsteds,  panamas 
and  homespuns,  and  their  foresight 
in  this  direction  renders  them  able  to 
adequately  look  after  all  wants.  Paris 
and  New  York,  as  well  as  English 
markets  strongly  favor  these  goods 
and  a  record  white  season  is  expected. 
Their  stock  includes  many  qualities 
in  serges,  homespuns  and  panamas, 
as  well  as  movairs.  cashmeres,  uun's- 
veiling,  voiles,  taffetas  and  batistes. 
Some  unobtrusive  fancy  effects  in 
cream  are  also  slated  for  a  wide  popu- 
larity. Inquiries  for  cream  dress 
materials  will  be  promptly  attended 
to. 

Mr.  Oeo.  P.  Kent,  foreign  dress 
goods  buyer,  returned  the  latter  part 
of  March  from  his  Fall  buying  trip, 
and  is  enthusiastic  over  the  Priestley 
lines  and  general  selections.  Prices 
are  firm  on  every  line  of  woolen  and 
worsted  dress  goods,  but  some  advan- 
tageous contracts  were  placed.  A 
plain  season  is  again  slated,  with 
bioadeloths  and  Venetians  as  leaders. 
along  with  batiste.  India  twills,  pop- 
lins and  fabrics  of  that  order.  Pana- 
ma, weaves  will  be  good  property. 
They  consider  shades  of  blue,  green 
and    red.  leaders   in  the  color  field. 

Mr.  Shaw,  of  the  silk  department. 
reports  splendid  immediate  conditions 
with  demand  stiomr  for  lustrous  high 
finish  taffetas  and  Jap  silks.  In- 
duiry  is  made  for  corduroy  velveteens 
and  they  are  doing  real   well   on  ad- 
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vance  order  business*,  Tussore  silks 
are  also  in  request  and  the  over  eheck 
fancy  ideas  have  met  with  approval. 
In  colors,  black,  white  and  cream  are 
doing  better  than  ever,  and  greys  and 
Alice    blue    are   favored. 

Staple  cottons  are  being  delivered 
in  a  sal  isfactory  manner  and  they  ad- 
vise purchasing  in  the  present  market 
as  Fall  lines  have  all  opened  up  high- 
er. This  applies  to  whites  and  greys, 
cottonades,  tickings,  denims,  etc. 
Their  supply  of  white  and  wash  goods 
is  satisfactory,  considering  the  con- 
ditions prevailing,  and  print  and  ging- 
ham deliveries  are  being  rapidly 
made.  Enormous  preparations  have 
been  made  for  a  record  Fall  trade  in 
all  lines  of  flannelettes,  etc. 

Greenshields  have  just  received  a 
large  shipment  of  laces  in  vals,  orien- 
tals, baby  Irish,  and  plauens.  JM 
these  there  is  a  large  range  of  all- 
overs.  These  goods  are  very  short  in 
the  market  at  present,  and  doubtless 
they  will  be  quickly  snapped  up,  so 
that  merchants  should  place  their  or- 
ders early  to  ensure  prompt  delivery. 
A  good  supply  of  the  new  eyelet, 
beading,  and  all-over  embroideries  has 
also  been  secured  by  this  firm  and 
customers'  wants  will  be  met  in  any 
of  these  lines.  The  assortment  of 
ladies'  hose  is  large  and  varied.  The 
different  lines  are  selling  well,  too,  in 
tans,  whites,  blacks  and   fancies. 

Now  that  housewives  are  beginning 
lo  renew  carpets,  curtains,  etc.— 
Spring  housecleaning  being  in  pro- 
gress—merchants should  see  that 
their  stock  in  house  furnishings  is 
complete.  Theie  will  be  great  de- 
mand this  year  for  all  sorts  of  floor 
coverings.  The  house  furnishings  de- 
partment  of  Oreenshieds  Limited  has 
a  stock  large  enough  to  fill  all  orders 
they  may  receive.  Rugs  are  destined 
fo  have  an  excellent  season  this  year, 
as  are  also  all  carpet  squares.  These 
are  good  stock,  and  orders  for  them 
can  be  promptly  filled  as  the  designs 
in  stock  are  the  latest  and  most 
popular  and  the  range  complete. 
Axminsters.  Wiltons,  Brussels,  tapes- 
tries, and  other  carpets,  of  course, 
are  in  good  supply.  China  mattings 
ought  to  lie  in  the  stock  of  every  pro- 
gressive merchant.  Lace  curtains  of 
every  description  have  been  stock- 
ed in  large  quantities  and  shipments 
are  still  arriving.  Other  lines  in 
house  furnishings  are  no  less  complete 
than  these,  so  that  this  department  is 
capable  of  handling  orders  for  any- 
thing in  house  furnishings. 

Superintendent  of  Designing. 

Miiss  Jessie  M.  Jones,  graduate  of 
the  Academic  de  Coupe  de  Paris,  and 
who  also  had  considerable  experience 
in   the    practical      workshop     of    thai 
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celebrated  institution  of  fashion,  dur- 
ing which  time  she  became  an  au- 
thority as  correspondent  for  a  num- 
ber of  American  publications,  has 
taken  charge  of  designing  in  the  de- 
partment of  negligees  in  lawn,  eider- 
down, and  silks,  for  the  Leicester  & 
Continental  Mills  Co.  Miss  Jones 
will  devote  her  entire  energies  in  the 
future  in  this  direction  at  the  mills 
in  Germantown,  Pa.  The  Leicester  & 
Continental  Mills  Co.,  manufacturers 
of  eiderdown  and  knitted  goods,  ath- 
letic goods,  sweaters,  bath  robes, 
bathing  suits,  ladies'  wrappers,  and 
sacks,  shawls,  golf  vests,  etc.,  have 
added  an  extensive  new  show  room  at 
their  factory  in  Germantown,  Pa., 
for  the  accommodation  of  the  visiting- 
out-of-town  trade. 

I.  Mishkin  &  Co. 
A  salient  example  of  the  progres- 
siveness  of  this  firm  is  shown  in  their 
new  line  of  lingerie  models  for)  Spring 
and  Summer  trade.  Mr.  Mishkin 
made  a  special  trip  to  New  York  to 
secure  a  new  and  exclusive  material, 
possessing  the  sheen  of  silk,  the  wash- 
able qualities  of  linen  and  the  re- 
quisite wearing  ability  of  cotton.  Al- 
ready elaborate  lingerie  designs  are 
shown  at  prices  ranging  from  $2.50  to 
$]0.  Merchants  desiious  of  keeping 
in  touch  with  the  latest  waist  fash- 
ions would  do  well  to  communicate 
with  this  firm. 

Success  Collars. 

Good  retailers  appreciate  the  gift 
of  the  trade  mark  as  an  absolute 
guarantee  against  poor  materials  and 
workmanship.  In  collardom  the  ar- 
rival of  the  "Success  Brand"  of  col- 
lars is  police  protection  to  retailers 
and  the  public,  of  correct  style  and 
standard  qualities.  The  manufactur- 
er, One  of  the  largest  in  Canada, 
stakes  his  reputation  on  the  line  and 
the  growing  sales  are  its  best  criter- 
ion. 

Already  26  up-to-date  styles  are 
shown  through  the  jobbing,  trade,  and 
new  ones  will  be  added  as  occasion 
demands.  The  boxing  is  particularly 
neat  and  altogether  the  line  will  give 
new  life  to  collar  business.  Jobbers 
can  show  you  the  goods  if  you  in- 
sist.    They   retail   at  popular  prices. 

Colossus  Shirts. 

Fall  samples  of  this  popular  brand 
of  working  shirts  are  now  in  the 
hands  of  the  wholesale  trade,  in  a 
larger  and  more  varied  assortment 
than  it  has  ever  been  shown  in  be- 
fore. 

It  is  needless  to  say  that  none  of 
the  features  which  have  been  char- 
acteristic of  this  shirt,  and   made  it 


a  favorite  amongst  the  trade,  have 
been  overlooked.  They  are  all  there, 
and  the  outlook  at  pi  esent  is  that  the 
volume  of  its  sales  for  the  coming 
season  will  show7  an  increase  of  fully 
100  per  cent,  over  any  previous  sea- 
son. 

The  size  of  a  Colossus  shirt  is  the 
main  point,  which  has  gained  for  it 
so  many  warm  supporters,  especially 
in  the  west,  as  the  trade  seems  to  be 
convinced  that  a  large,  easy-fitting 
working  shirt  possesses  a  talking  point 
which  appeals  in  almost   every   case. 

John  Macdonald  &  Co.,  Limited. 

John  Macdonald  &  Co.,  Limited, 
direct  special  attention  to  their 
haberdashery  department.  In  it  can 
be  found  agate  butons,  pearl  buttons, 
linen  buttons,  dress  buttons,  braids, 
bindings,  tapes,  dress  steels,  needles, 
safety  pins,  hair  pins,  hat  pins,  toilet 
pins,  combs,  belts,  linen  threads, 
marking  cottons,  coiset  clasps,  cro- 
chet hooks,  silk  lacing  cords,  pom- 
pons, embroidery  silks,  beads,  silk 
threads,  and  blouse  sets,  Send  for 
our  catalogue  and  you  can  do  busi- 
ness in  this  department  by  letter 
equally  as  well  as  if  you  were  plac- 
ing your  orders1  personally. 

John  Macdonald  &  Co.,  Limited, 
are  showing  in  their  men's  furnish- 
nishing  department  specialties  in 
men's  black  cashmere  half  hose  to 
retail  at  25c.  per  pair.  Men's  over- 
alls at  old  prices,  notwithstanding 
the  big  advance  in  these  goods.  Men 's 
umbrellas,  with  horn  handles,  to  re- 
tail at  $1.00. 

In  the  carpet  and  linoleum  depart- 
ment of  John  Macdonald  &  Co., 
Limited,  the  sorting  tracie  is  opening. 
Men  are  out  on  their  sorting  trips  and 
orders  are  coming  in  from  all  direc- 
tions. Their  stock  is  larger  than  ever 
and  better  assorted. 

They  can  show  you  clearing  lines 
in  Axminster  rugs,  lace  curtains,  lino- 
leums in  both  8-4  and  16-4,  carpets 
by  the  piece,  carpets  squared  in  tap- 
estry, union,  and  wool. 

Write  them  for  samples  of  a  large 
clearing  line  of  16-4  linoleums  to  cost 
47  l-2c.  per  square  yard.  Very  heaw 
ooods  worth  60c.  per  square  yard.  Al- 
so for  sample  packages  of  lace  cur- 
tains at  67  l-2c,  75c.  and  $1.00  per 
pair.     Special  values. 

John  Macdonald  &  Co..  Limited, 
are  showing  new  shipments  in  Valen- 
ciennes laces,  all  widths  with  inser- 
tions to  match.  All  over  laces  in  the 
Plauen  and  Nottingham  2'oods  in  laree 
varietv  and  prices  from  15c.  up.  Two 
specials  in  white  cambric  embroiderv. 
put  up  in  cartoons  of  25  pieces:  price 
per  ymrd.  4c.  and51-4c.  These  are 
verv  attractive  at  the  prliee. 

Their  range  of  ladie<=,'  misses'  and 
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LEQAL  CARDS 


ATWATER,  DXJCLOS  &  CHAUVIN 
Advocates,  Montreal 
Albert  W.  Atwater,  K.C. ,  Consulting  Counsel 
for  City  of  Montreal.     Chas.  A.  Duclos.    Henry 
N.  Chauvin. 


WM.-A.  McLEAN. 

Barrister,  Solicitor,  Etc. 

Head  Office  Guelph,  McLean's  Block. 

Branch  Office,  Acton,  Town  Hall. 

Corporation,  Solicitor,  Etc. 


ROBINSON  &  GREEN 

Barristers,  Solicitors,   Etc. 

John  A.  Robinson,  John  R.  Green,  Solicitors  for 

the    Imperial   Bank  of    Canada,   the  Southern 

Loan  &  Savings  Co.,  St.  Thomas,  Ont. 


LOUGHEED  &   BENNETT 

Barristers  Solicitors  Advocates,  etc.,  Calgary, 
Can.  Cables:  Lougheed,  Calgary,  Solicitors  for : 
Bank  of  Mont  real,  Canadian  Hank  of  Commerce, 
Bank  of  Nova  Scotia,  Merchants  Bank  of   Can. 


MISCELLANEOUS 


EXPERIENCED 
ADVERTISEMENT    WRITERS 

who  are  open  for  a  situation  are  requested  to 
register  their  names  with  The  MacLean 
Publishing  Co.  atanv  of  their  offices.  Inquiries 
are  occasionally  made  by  manufacturers  and 
wholesale  houses  who  contemplate  establishing 
their  own  advertising  department. 


WANTED 

A  strong,  steady,  preferably  experienced,  adver- 
tising writer  to  look  after  the  publicity  end  of  a 
wholesale  and  retail  concern  for  the  Province  of 
Quebec.  Good  salary.  Apply  by  letter  only. 
Advertiser,  care  of  Manager  MacLean  Publish- 
ing Co.,  Toronto. 


WHOLESALE   HOUSES 


ATERSON 


LIMITED. 

The  Wholesale  Millinery  and  Fancy  Dry  Goods 
House  of  the  Maritime  Provinces. 

Mail  Orders  Our 
Especial  Hobby. 


ST.  JOHN,  N.B. 


CANADA  HAIR  CLOTH  CO. 

Manufacturers  of  Hair  Cloths. 

St.  Catharines,  Ont. 


Condensed  Want  Advertisements. 

AGENTS  WANTED. 

A  BRADFORD  dress  goods  house  is  open  to 
appoint  an  agent  for  their  goods  in  Canada; 
applicant  must  have  good  connection  and  first- 
class  references.  Apply  Box  D,  Dry  Goods 
Review   Montreal. 

WANTED— Commercial  travelers,  calling 
on  dry  goods  and  gents'  furnishing 
houses,  to  handle  a  good  selling  sid-  line,  25 
ner  cent,  profit.  For  particulars  write  to  G.  E., 
709  Wellington  street,  Montreal. 

SIDE  LINES  WANTED. 


A  FIRM  of  manufacturing  agents  are  open 
to  handle  few  good  lines  direct  to  retail  or 
wholesale  trade  of  the  west.  Apply  Box  115, 
Winnipeg. 


Dry  Goods  Review 


HINTS     TO     BUYERS 


COLLECTIONS,  ETC. 


MANUFACTURERS'  AGENTS 


HOTEL  DIRECTORY 


THE 
MERCHANTS  MERCANTILE  CO. 

260  St.  James  St.,  Montreal 

Mercantile  Reports  and  Collections 

Our  method  of  furnishing  commercial  reports 
to  our  subscribers  gives  prompt  and  reliable  in- 
formation to  date.  Every  modern  facility  for  the 
collection  of  claims.  Tel.   Main  1985. 


ACCOUNTANTS  AND  AUDITORS 


JENKINS  &   HARDY 

Assignees,  Chartered  Accountants,  Estate  and 

Fire  Insurance  Agents,  15J  Toronto  St., Toronto. 

465  Temple  Building,  Montreal. 


PERCY  P.  DAVENPORT, 

Chartered  Accountant  and  Assignee, 

378  Bannatyne  Ave,        -        Winnipeg,  Man. 


children's  cotton  hose  for  the  Spring 
and  Summer  trade  is  fully  assorted 
and  at  the  old  prices. 

The  staple  and  linen  departments 
of  John  Macdonald  &  Co.,  Limit- 
ed, are  showing  some  very  good  lines 
for  the  assorting  season.  A  real  job 
in  black  percaline  Lining,  regul  ir  11 
l-2c.  for  10c.  Only  a  few  hundred 
pieces  to  sell.  Taffetine  lining.  ?o 
muchl  wanted  for  Spring  trade,  is  now 
in  stock  in  all  shades.  It  retails  for 
25c.  Fancy  dress  muslins,  both  print- 
ed and  woven  in  all  the  new  designs 
for  Summer  wear.  White  cottons 
just  in ;  a  few  of  the  real  good  ."um- 
bers, and  all  at  old  prices.  Shirt- 
waist linens  are  in  great  demand  for 
the  Summer  trade;  eleven  numbers  in 
stock  from  21 12  to  52  l-2c.  per  yard. 

J.  R.  Palmenberg's  Sons. 

J.  R.  Palmenberg's  Sons  have  en- 
tirely recovered  from  the  effects  of 
the  fire  which  recently  visited  their 
salesroom.  No.  710  Broadway.  While 
not  materially  interfering  with  their 
waiting  upon  the  trade,  the  flames 
and  smoke  destroyed  or  marred,  more 
or  less,  the  entire  sample  line.  The 
firm's  mirrored  walls  and  the  great 
array  of  slitterinsr  metal  were  badly 
smoked.  The  polished  show  tables 
and  other  furniture  lost  their  pristine 
beauty.  Within  ten  days,  however, 
the  entire  establishment,  and  there 
are  four  immense  floors  to  it.  was 
completely  restored  and  is  now  hand- 
somer than  ever. 

Every  ni°-ht,  Ions:  after  business 
hours,  the  office,  sales  and  factory 
forces,  and  a  full  complement  of 
painters,  polishers,  decorators,  elec- 
tricians, carpenters,  etc.,  together 
with  the  members  of  the  firm,  work- 
ed like  trojans.  It  is  a  question 
whether  any  other  firm  has  ever  got- 
ten over  a  bad  fire,  starting:  in  tbe 
height  of  the  season,  so  quickly.  Tt 
is  worthy  of  note,  too,  that  when  the 
main  salesroom  was  in  semi-darkness. 


R.  FLAWS  &  SON 

Manchester  Bldg.,  Melinda  St.,  Toronto 
Dry  Goods  Commission  Agents. 
Representing —S.  &  L.  Ash  Brothers,  Leeds, 
Cloths,  in  great  variety.  Cartwrig-ht  &  Warners, 
Limited,  Loughhorouefh,  Eng.,  Hosiery  and 
Underwear.  Hentley  &  Tempest,  Leeds,  Eng., 
Casket  Cloth,  Vicunas,  Serges,  Cap  Cloths. 
Hood,  Morton  &  Co.,  Newmilns,  Scotland,  Lace 
Curtains. 


ALFRED  DEFRIEZ 

28  and  30  Wellington  Street  West 
Toronto 

Laces,   Dress  Trimmings,  Buttons 
and   Novelties. 


MOULTON  & 

CO. 

Proprietors  of  the  old  anc 

reliable- 

MONTREAL  FRTNGE  AM)  TASSEL  WORKS 

165  Nazareth  Street, 

Montreal 

Manufacturers    ol 

Braids,  Cords,  Barrel  Buttons, 

Chenille,  Dress 

and  Furriers'  Trimmings,  Girdles 

,  etc. 

Walter  A.  Brown.  James  Ashcroft. 

BROWN   &  ASHCROFT 

Manufacturers  of  the 

"  B.  &  A.  "    BRAND  SHIRTS 

COLLARS  AND  CUFFS 

Try   them 

595  St  Paul  Street,   Montreal. 


J.  SPROUL  SMITH 

Empire  Building         -         -         -  TORONTO 

Representing:  Cornwall  &  York?  Cotton  Mills 
Co.,  Ltd..  Cotton  Goods.  St.  John,  N.B. ;  Paris 
Wincey  Mills  Co.,  flannels,  etc.,  Paris,  Out.;  John 
Bright  &  Bros..  Carp«is.  Rochdale,  Eng.;  Wm. 
Ewart  &  Son,  Lin»n  Goods.  Belfast.  Ireland  ;  H. 
Longbottom  &  Co.,  Cravenettes,  LiniDgs,  etc., 
Bradford,  Eng. 


W.  E.  WALSH 


207  St.  James  Street, 


Montreal 


SPECIAL    LINES    IN 

Fancy    Leather   Goods,    Bags,    Purses,    etc. 

Toilet     Sets,      Fans,      Back     and      Side 

Combs.  Brushes,  Postcard  Albums, 

Papeteries,   etc.,    etc. 


DAVIDSON  &  GATEHOUSE 

Commission  Merchants 

COTTON    PIECE    GOODS 

Dundee  and  Calcutta  JUTES  and    HESSIANS 

HEAVY    DRY   GOODS 

Agents  for  Jas.  Alexander  &  Son  of  Glasgow,  Scot. 
Catch-On-Clasp  Co.,  Baltimore,  Md. 

30  St.  John  Street,        -         Montreal 


RAW    C O  T  T  O  N 

N.  P.  SLOAN  CO. 

(Philadelphia'and  New  Orleans) 

Cotton  Merchants  and  Yarn  Agents 

523  Coristine  Building,   -    Montreal 

Tel.  Main  1525  Represented  by  E.  J.  Taylor 


WINDSOR   HOTEL 

HAMILTON,   BERMUDA 

This  bouse  is  pleasantly  and  conveniently  lo- 
cated on  the  East  side  of  Queen  Street.  The 
rooms  are  bright  and  cheerful  Every  attention 
paid  to  guests.  Billiards  and  Pool.  Hi  and 
cold  water  baths.    A.  McNicol,  Prop. 


TOWER  HOTEL^ormgeetown 

BRITISH  (JUIANA. 

This  first-class  hotel  is  most  conveniently  situ- 
ated in  the  coolest  and  healthiest  part  of  the 
city.  Five  minutes  from  railway  station  and 
steamer  stallings,  and  near  to  all  principal  public 
buildings.  Cool  and  lofty  bedrooms.  .Spacious 
Dining  and  Ladies'  Rooms.  Billiard  Room. 
Electric  light  throughout. 


VICTORIA  LODGE 

HAMILTON,   BERMUDA 
Mrs.  J.  P.  SMITH,  Proprietor 

Opposite  Victoria  Park  and  Cedar  Ave. 
Private  Board  $12  to  $14  per  week. 


BOARD  AND   ROOM 

"THE     ARGYLE" 

Cedar  Ave.,  HAMILTON,  BERMUDA 
Mrs.  FRASER  Also  furnished  cottages. 

Terms  moderate. 


THE  AMERICAN    HOUSE 

HAMILTON,    BERMUDA. 
A.  PASCHAL  (Prop.) 
Centrally  located.  Open  all  the  year  round. 


WOODSIDE   BOARDING 
HOUSE 

Corner  of  Main  and  Lam  ah  a  Streets 
GEORGETOWN,  DEMERARA. 

Cool  and  airy  Bedrooms,  Excellent  Cuisine, 
Attendance  qualified.  Terms  moderate.  Elec- 
tric Car  Loop  at  gate  of  premises.  Patronage 
Solicited.     Manageress,  E.  Cottam. 


WINTER  RESORT 
Queen's  Park  Hotel 

Port  of  Stain,  Trinidad,  B.W.I. 
JOHN  McEWEN,  Manager.        For  Rates,  etc 
apply  Trinidad  Shipping  and  Trading  Co., 
29  Broadway,  New  York. 


THE  GRAND  UNION 

The  most  popular  hotel  in 
OTTAWA.  Ont.      James  K.  Paisley  Prop. 


DOMINION 

HOUSE 

W.   H.  DURHAM. 

Proprietor 

RENFREW, 

ONTARIO 

The    most    popular  Hotel    in 

the  Ottawa  Valley. 
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owing  to  the  damaged  electric  system, 
the  floor  was  from  time  to  time 
crowded  with  uew  buyers  who  placed 
their  orders  in  all  confidence,  though 
they  could  but  imperfectly,  in  the 
lantern  and  candle  light,  see  the  sam- 
ples. Even  the  stiangers  "from  Mis- 
souri" did  not  question  Palmenberg 
representation.  As  all  the  stock  is 
carried  at  the  factory,  there  was  ab- 
solutely   no    delay    in    shipments. 


Skinner's  Guaranteed  Satin. 

The  essential  element  in  a  lining 
fabric  is  wear ;  to  be  sure  of  this,  silks 
must  be  pure  dye.  Silk  fibre  in  its 
natural  state  is  an  extremely  delicate 
hut  very  strong  thread,  which  can  be 
weakened  or  given  more  strength  in 
the  process  of  dyeing.  Skinner's 
satins  and  silks  aie  all  absolutely 
pure  dye. 

The  retailer  wishes  to  sell  his  cus- 
tomer a  cloth  or  fur  garment  which 
he  can  be  sure  will  give  satisfaction, 
and  in  which  the  lining  will  not  be 
in  shreds  after  a  few  months'  wear. 
Such  a  lining  is  Skinner's  satin.  The 
William  Skinner  Manufacturing  Co., 
manufacturers  of  these  satins,  guar- 
antee them  to  give  two  seasons'  wear, 
or  they  will  replace  the  lining. 

Not  only  in  the  manufactured  gar- 
ment does  Skinner's  satin  stand  pre- 
eminent, but  the  silk  department 
stocked  with  the  many  shades  made 
in  Skinner's  satin,  and  sold  by  the 
yard  under  the  same  guarantee,  will 
give  popularity  and  confidence  in  this 
very  important  department  of  every 
store. 

The  Dontear. 

The  new  waist  holder  and  skirt 
supporter  put  on  the  market  by  the 
Fiisman  Novelty  Mfg.  Co,  fills  a  long 
felt  want.  Its  points  of  excellence 
are  so  evident  that  it  only  has  to  be 
shown  to  a  customer  to  ensure  its 
sale.  It  provides  a  perfect  grip,  yet 
cannot  tear  the  goods.  The  cut  shows 
how  simple  is  its  make-up,  and  it  can 
be  sold  at  a  low  figure  with  a  good 
profit.  All  jobbers  are  now  handling- 
it.  Merchants  should  try  a  sample 
order  and  be  convinced  of  the  sal- 
able qualities  of  the  article. 

Cravenette  Co.,  Limited. 

The  Cravenette  Co.,  Limited,  have, 
recently  issued  a  very  tasty  eight- 
page  booklet,  printed  in  two  colors, 
illustrating  the  good  qualities! possess- 
ed by  fabrics  that  have  been  subject- 
ed to  the  "Cravenette"  process.  This 
little  booklet  is  somewhat  different 
in  style  from  anything  hitherto 
b rough!  out,  and  the  tasty  cover  de- 
sign shows  the  "Cravenette"  girl  in- 


dulging in  six  different  kinds  of  open 
air  sports.  The  letter  press  matter 
is  neat;  the  arguments  aie  sensible 
and  pointed,  and  one  cannot  run 
through  this  pamphlet,  even  super- 
ficially, without  being  impressed  by 
the  fail  thai  the  "Cravenette"  fab- 
rics are  eminently  suited  for  all 
weathers.  The  booklet  bears  the  seal 
of  the  Bradford  Dyers'  Association, 
and  retailers  may  secure  supplies  for 
distribution  amongst  their  customers 
upon  application. 


Debenham's  (Canada)  Limited, 

This  ihm  are  showing  t heir  usuai 
big  collection  of  high-class  novelties 
lor  tile  Autumn  traue.  I'lain  cloths 
are  m  ihe  lead  and  the  new  colors  are 
ilie  red  shades,  f raizes,  light  and 
dark  blue,  and  a  new  mud  green. 

The  chess  gooits  trade  gives  much 
better  promise  than  last  year,  al- 
though (tie  market  is  exceedingly  dif- 
ficult. Generally  speaking,  tins  firm, 
for  the  present  at  least,  can  do  plain 
cloths  at  old  prices,  but  as  soon  as 
present  contiacts  run  out  fairly  large, 
advan.es  will  have  to  be  paid.  Tneir 
colored  Inns  include  diap  superb  in 
a  lange  of  "<-  shades,  which  they  man- 
aged to  secure  at  ola  quotations.  This 
cloth  is  London  shrunk,  and  has  a 
mellow  handle,  and  should  do  a  big 
business  in  the  Canadian  market. 
Serges  promise  to  be  a  big  feature 
and)  Debenham's  have  given  them  spe- 
cial attention,  securing  not  only  best 
\  alues,  but  also  best  fast  dye.  Their 
Al  serge  established  a  selling  record 
last  season,  and  at  present  values 
their  2-1  cloth  should  prove  unbeat- 
able. Amazons  will  again  be  big  sel- 
lers for  Fall,  and  this  firm  are  again 
showing  their  regular  numbers  in  a 
big  range  of  colors.  Ladies'  cloth, 
satin  cashmere,  drap  chiffon  and 
French  cashmere,  aie  all  strong  lines 
tor  the  Fall  season.  French  cashmere 
is  colored  up  in  a  large  range  of 
shades,  and  can  be  retailed  at  50c. 
with  good  profit  to  merchants.  This 
cloth  is  put  up  in  ends  of  3,~)  yards. 

Features  in  black  materials  are 
iniiili  the  same  as  last  year.  Ama- 
zons promise  to  be  good  sellers,  bin 
embroidered  goods  are  not  so  much 
in   evidence. 

Tweeds  are  expected  to  do  a  big 
business,  and  London  now  regards 
stripes  with  more  favor  than  checks, 
but  both  are  well  represented  in  Deb- 
(  i. ham's    Fall    lines. 

Tlie  lining  collection  is  very  large. 
In  some  lines  they  have  been  compell- 
ed to  make  slight  advances,  but  not 
marly  to  the  extent  that  piesent 
prices  justify.  Their  contracts  were 
placed  some  time  ago,  and  upon  such 
.■:    routing   as   lo  give   them   a  decided 
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advantage  in  the  market.  The  fash- 
ionable lines  are  taffetas,  regal  taf- 
feta, mouettes,  etc.  This  firm  are 
showing  some  interesting  lines  in  vel- 
\ets,  and  particularly  wish  to  draw 
ycur  attention  to  D55  plain  cloth,  23 
inches  wide,  to  sell  at  a  popular  price. 
I"acks  are  stocked  in  a  big  range  of 
prices,  and  in  chiffon  finishy  Worrall's 
best  dye.  , 

Silks  are  to  be  a  great  feature  next, 
Fall,  both  in  plain  and  fancy  weaves. 
mervs,  soleils,  messalines,  paillettes, 
etc.  They  show  an  extra  value  in 
paillette  de  chine  in  a  large  range  of 
colors,  and  also  their  popular  Ideal 
taffeta  in  a  large  range  of  colors. 
Fancy  silks  shown  are  colored  bro- 
cades,  radium  moires,   louisines,   etc. 
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CLASSIFIED     LIST     OF     ADVERTISEMENTS. 


Accountants,  Auditors. 
Davenport,  P.  P.,  Winnipeg. 
Jenkins  &  Hardy,  Toronto. 
Blankets,  Quilts,  Traveling  Rugs,  etc 
Ideal  Bedding   Co.,  Montreal,  Toronto  and 

Winnipeg. 
Toronto  Feather  &  Down  Co.,  Toronto. 
Boots,  Shoes  and  Laces. 
Corona  Co.,  Montreal. 
Faire  Bros.  &  Co.,  Leicester,  Eng. 
Button  Machines  and  Buttons. 

Defiance  Button  Machine  Co.,  New  York. 
Greenshields  Limited,  Montreal. 
Carpets,  Curtains,  Bugs,  Window  Shades, etc 
Brais,  L.  A.,  &  Co.,  Montreal. 
Brock,  W.   R.  Co.,  Toronto  and  Montreal. 
Garland,  John  M.,Son  &  Co.,  Ottawa. 
Garneau,  P.  Fils  &  Cie,  Quebec. 
Greenshields  Limited,  Montreal. 
Hees,  Geo.  H.,  Son   &  Co.,    Montreal  and 

Toronto. 
Imperial  Carpet  Co.,  Toronto. 
Ishikawa,  K..  &  Co.,  Toronto. 
Knox,  John  &  Co.,  Hamilton. 
Kyle,  Cheesbrough  &  Co.,  Montreal. 
Macdonald,  John,  &  Co.,  Toronto. 
Rylands  &  Sons,  Manchester,  Eng. 
Short  &  Co,.  Montreal. 
Cloaks,  Costumes,  Skirts,  Shirt  Waists,  etc 
American  Silk  Waist  Co.,  Montreal. 
Brock,  W.  R.,  Co.,  Toronto  and    Montreal. 
China  and  Japan  Silk  Co.,  Toronto. 
Empire  Mfg.  Co.,  Montreal. 
Fairbairn,  Rhys.  D.,  Toronto. 
Greenshields  Limited,  Montreal. 
Hart  Mfg.  Co.,  Montreal. 
Hirshson,  L.,  &  Co.,  Montreal. 
Knox,  John,  Co.,  Hamilton,  Ont. 
Kyle,  Cheesbrough  &  Co.,  Montreal. 
Mishkin,  I.,  &  Co.,  Montreal. 
Ripley,  E,,  &  Son,  London,  Eng. 
Rylands  &  Sons,  Manchester,  Eng. 
Short  &  Co.,  Montreal. 
Combs,  Brushes  and  Mirrors. 
Brophy  Cains,  Limited,  Montreal. 
Kyle,  Cheesbrough  &  Co.,  Montreal. 
Short  &  Co,,  Montreal. 
Walsh,  W.  E.,  Montreal. 
Weese,  G.  A.,  &  Son,  Toronto. 
Corsets. 

E.  T.  Mfe.  Co.,  St.  Hyacinthe,  Que. 
Parisian  Corset  Mfg.  Co.,  Quebec. 
Cottons,  Prints,  Shirtings,  etc 

Brock,  W.  R.  Co.,  Montreal  and  Toronto. 
Dominion  Textile  Co.,  Montreal. 
Garland,  John  M.,  Son  &  Co.,  Ottawa. 
Garneau,  P.  Fils  &  Cie,  Quebec,  P.Q. 
Greenshields  Limited,  Montreal. 
Horrockses.Crewdson  &  Co., Manchester  and 

London,  Eng. 
"  Kingcot  "  Cottons. 
Knox,  John,  &  Co.,  Hamilton. 
Rylands  &  Sons,  Manchester,  Eng. 
"Viyella" — Wm.  Hollins&Co.,  London, Eng 
Cotton  Batting. 
Dominion  Wadding  Co.,  Montreal. 

Dress  Goods,  Silks,  etc 
Bradford  Dyers  Association,  Bradford,  Eng. 
British  American  Import  Co.,  Montreal. 
Brock,  W.  R.,  Co.,  Toronto  and    Montreal. 
Brophy-Cains,  Limited,  Montreal. 
China  &  Japan  Silk  Co.,  Toronto. 
Debenhams     (Canada)    Limited,     Montreal 

and  Toronto. 
Garland,  John  M.,  Son  &  Co.,  Ottawa. 
Garneau,  P.,  Fils  &  Cie.,  Quebec. 
Greenshields  Limited,  Montreal. 
Harris  &  Co.,  Rockwood,  Ont. 
Hollins,  Wm.,  &  Co.,  London,  Eng. 
Ishikawa,  K.,  &Co.,  Toronto. 
Knox,  John,  Co.,  Hamilton. 
Kyle,  Cheesbrough  &  Co..  Montreal. 
Law,  Russell  &  Co.,  Bradford  and  London, 

England. 
Leigh  Mills  Co.,  Limited,  Bradford,  Eng. 
Macdonald.  John,  &  Co.,  Toronto. 
Priestleys' — Greenshields  Limited,  Montreal. 
Rylands  &  Sons,  Manchester,  Eng. 

Drets  Shields,  etc 

Kleinert,  I.  B.,  Rubber  Co.,  Toronto. 
Dyers,  Cleaners,  etc. 

Bradford  Dyers  Assn.,  London,  Eng. 

British    American    Dyeing    Co.,     Montreal, 
Toronto,  Ottawa  and  Quebec. 


Hermsdorf,  Louis,  New  York. 
Parker,  R.,  &  Co.,  Toronto. 
Worrall,  J.  &  J.  M.,  Manchester. 
Embroidery  Hoops. 

Gibb  Mfg.  Co.,  Canton,  Ohio. 
Fanoy  Leather  Goods. 

Fancy  Goods  Co.  of  Canada,  Toronto. 
Walsh,  W.  E  ,  Montreal. 
Flannels,  Flannelettes,  etc. 
Brock,  W.  R.,  Co.,  Toronto. 
Debenhams  (Canada)  Limited,    Toronto. 
Greenshields  Limited,  Montreal. 
Horrockses,    Crewdjon  &   Co,,    Manchester 

and  London,  Eng. 
Knox,  John,  &  Co.,  Hamilton. 
Rylands  &  Sons,  Manchester,  Eng. 
Frillings. 

Fairbairn,  Rhys  D.,  Toronto. 
Furs. 

Alexandor,  A.  J.,  Montreal. 
Kahnert,  W.,  Toronto. 
Leak  Fur  Co.,  Montreal. 
Paquet,  J.  Arthur,  Quebec. 
St.  Louis  Furs. 
General  Dry  Goods. 

Brock,  W.  R.,  Co.,  Montreal  and  Toronto. 
Brophy-Cains,  Limited,  Montreal. 
Garland,  John  M.,  Son  &  Co.,  Ottawa. 
Garneau,  P.,  Fils  &  Cie,  Quebec, 
Greenshields  Limited,  Montreal. 
Hirshson,  L.,  &Co.,  Montr.al. 
Knox,  John,  Co.,  Hamilton. 
Kyle,  Cheesbrough  <&  Co.,  Montreal. 
Macdonald,  John,  &  Co.,  Toronto. 
Rylands  &  Sons,  Manchester,  Eng. 
Gloves,  Mittens,  etc 
Brock,  W.  R.,  Co.,  Montreal  and  Toronto. 
Brophy-Cains  Limited,  Montreal. 
Greenshields  Limited,  Montreal. 
Knox,  John,  &  Co.,  Hamilton. 
Paquet,  J.  Arthur,  Quebec. 
Perrin  Frere  &  Cie,  Montreal. 
Pewny's  Kid  Gloves— Greenshields  Limited, 

Montreal. 
Storey,  W.  H.  &  Sons,  Acton. 
Wreyford  &  Co.,  Toronto. 
Hats,  Caps,  Etc  ' 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 
Wreyford  &  Co.,  Toronto. 
Hooks,  Eyes  and  Fasteners. 
Francis  Hook  and  Eye  Fastener  Co.,  Niagara 
Falls,  N.Y. 
Hose  Supporters. 

Kleinert,  I.  B.,  Rubber  Co.,  Toronto. 
Knit  Underwaists. 

Nazareth  Waist  Co.,  New  York. 
Laces  and  Veils. 

Brophy-Cains  Limited,  Montreal. 
Debenhams  (Canada)  Limited,    Toronto. 
Greenshields  Limited,  Montreal. 
Knox,  John,  &  Co.,  Hamilton. 
Kyle,  Cheesbrough  &  Co.,  Montreal. 
Ladies'  Neckwear. 

Fairbairn,  Rhys  D.  Toronto. 
Greenshields  Limited,  Montreal. 
Knox,  John,  &  Co.,  Hamilton,  Ont. 
Kyle,  Cheesbrough  &  Co.,  Montreal. 

Linings  and  Canvas»s. 
Greenshields  Limited,  Montreal. 
McDougall,  A.,  &  Co.,  Montreal. 
Rylands  &  Sons,  Manchester,  Eng. 
Skinner,  Wm.,  Mfg.  Co.,  New  York. 

Mending  Wools. 

Baldwin  &  Partners,  J.&  J.,  Leicester,  Eng. 
Faire  Bros.  &  Co.,  Leicester,  Eng. 

Men's  and  Boys'  Ready  -  Made  Clothing 
(Overalls,  Leather  and  Rain-ooats,  Sweat- 
ers, etc). 

Brock,  W.  R.,  Co.,  Toronto   and    Montreal. 
Garland,  John  M.,  Son,  &  Co.,  Ottawa. 
Garneau,  P.,  Fils  &  Cie,  Quebec. 
Greenshields  Limited,  Montreal. 
Knox,  John,  &Co.,  Hamilton,  Ont. 
Mishkin,  !,,&  Co.,  Montreal. 
Rylands  &  Sons,  Manchester,  Eng. 
Wilkins,  Robert  C,  Montreal. 

Millinery,  Ribbons,  etc. 

Brophy-Cains  Limited,  Montreal. 
Debenhams  (Canada)  Limited,  Montreal. 

and  Toronto. 
Garland,  John  M.,  Son  &  Co.,  Ottawa. 
Greenshields  Limited,  Montreal. 
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Hirshson,  L.,  &  Co.,  Montreal. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

McCall,  D.  Co.,  Toronto. 
Mufflers,  etc. 

Scott  Muffler  Co.,  Niagara  Falls,  Ont. 
Needles  and  Pins. 

Morrall,  Abel,  Redditch,  Eng. 
Novelties  and  Notions. 

Brock,  W.  R.,  &  Co.,  Toronto. 

Brophy,  Cains,  Limited,  Montreal. 

China  and    Japan    Silk    Co.,    Toronto  and 
Montreal. 

Cranston  Novelty  Co.,  Toronto. 

Dieckerhoff,  Rafflloer  &  Co.,  New  York. 

Eisman  Novelty  Mfg.  Co.,  Toronto. 

Evans,  Geo.  H.,  Montreal. 

Faire  Bros.,  &  Co.,  Leicester,  Eng. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Greenshields  Limited,  Montreal. 

Hayward,  F.  G.,  &  Co.,  Toronto. 

Short  &  Co.,  Montreal. 

Weese,  G.  A.,  &  Son,  Montreal. 

Wrinch,  McLaren  &  Co.,  Toronno. 
Oil  Cloths,  Linoleums  and  Mattings. 

China   and  Japan    Silk    Co.,   Toronto   and 
Montreal. 

Dominion  Oilcloth  Co.,  Montreal. 

Imperial  Carpet  Co.,  Montreal. 

Knox,  John,&  Co.,  Hamilton,  Ont. 

Rylands  &  Sons.  Manchester,  Eng. 
Papier  Maohe  Forms,  Wax  Figures,  etc 

Clatworthy,  J.  C.  &  Son,  Toronto. 

Palmenberg's,  J.  R.,  Sons,  New  York. 

Richardson,  A.  S.,  Toronto. 
Picture  Post  Cards  and  Albums. 

Illustrated  Post  Card  Co.,  Montreal 

Walsh,  W.  E.,  Montreal. 
Raw  Cottons. 

Sloan,  N.  P..  &  Co.,  Montreal. 

Davidson  &  Gatehouse,  Montreal. 

Rubber  Collars. 
Arlington  Co.  of  Canada,  Toronto. 

Shirts,  Collars,  Ties,  etc 
Brock,  W.  R.,  Toronto. 
Brown  &  Aschroft,  Montreal. 
Cellular  Clothing  Co.,  London,  Eng. 
Empire  Mfg.  Co.,  Montreal. 
E.  T.  Mfg.  Co..  St.  Hyacinthe,  Que. 
Garland,  John  M.,  Son  &  Co.,  Ottawa. 
Ishikawa,  K.,  &  Co.,  Toronto. 
Knox,  John  &  Co.,  Hamilton. 
Pooley  Patent  Shirt  Co,,  Sorel,  Que. 
Success  Brand  Shirts  and  Collars. 
Wreyford  &  Co.,  Toronto. 

Skirt  Bindings. 

Faire  Bros.  &  Co. ,  Leicester,  Eng. 
Kyle,  Cheesbrough  &  Co.,  Montreal. 
Short  &  Co.,  Montreal. 
Weese,  G.  A.  &  Son,  Toronto. 

Smallwares. 

Brock,  W.  R.,  Co.,  Montreal. 
Faire  Bros.  &  Co.,  Leicester,  Eng. 
Garland,  John  M.,  Son  &  Co.,  Ottawa. 
Knox,  John  &  Co.,  Hamilton,  Ont. 
Morrall,  Abel,  Redditch,  Eng. 
Wrinch,  McLaren  &  Co.,  Toronto. 

Staples  and  Linens. 

Brock,  W.  R.\  Co.,    Toronto  and    Montreal. 
Garland,  John)  M.,  Son  &  Co.,  Ottawa. 
Garneau,  P.,  Fils  &  Cie,  Quebec. 
Greenshields,  Limited,  Montreal. 
Liddell,  Wm.,  &  Co.,  Belfast,  Ireland. 
Old  Bleach  Linen  Co.,  Randalstown,  Ireland. 
Rylands  &  Sons,  Manchester,  Eng, 

Store  Fixtures  and  Show  Cards. 

Clatworthy  &  Son.,  Montreal. 
Delfosse  &  Co.,  Montreal 
Martel-Stewart  Co.,  Montreal. 
Toronto  Brass  Mfg.  Co.,  Toronto. 

Store  Lighting. 
Auer  Light  Co.,  Montreal. 
Continental  Heat  <fe  Light  Co.,  Montreal. 
Lamson    Consolidated    Store    Service    Co., 

Toronto. 
Luxfer  Prism  Co.,  Montreal  and  Toronto. 

Suspenders. 

Berlin  Suspender  and  Button  Co.,  Berlin, 
Dominion  Suspender  Co.,  Niagara  Falls. 
Globe  Suspender  Co.,  Rock  Island,  Que. 
Tapes. 
Faire  Bros.  &  Co.,  Leicester,  Eng. 


DRY     GOODS     REVIEW 


Dry  Goods  Review 


Towellings,  eto. 

Cosbie,  R.  H.,  Toronto. 

Garland,  J.  M.,  Son  <fc  Co.,  Ottawa. 

Brock,  W.  R.  Co.    Toronto. 

Greenshields  Limited,  Montreal. 

Mishkin,  I.,  &  Co.,   Montreal. 
Umbrellas,  Parasols,  eto. 

Greenshields  Limited,  Montreal. 

Irving  Umbrella  Co.,  Toronto. 
Underwear,  Hosiery  and  Knitted  Goods. 

Burritt,  A.,  &  Co.    Mitchell,  Ont. 

Cartwright  &  Warners,  Loughborough,  Eng. 

"  Ceetee  "  brand — Turnbull,  C,  Co.,  Gait. 

Chipman-Holton  Knitting  Co.,  Hamilton. 

Clinton  Knitting  Co.,  Clinton,  Ont. 

"Crescent"    brand — Lennard,   S.,  &   Sons, 
Dundas. 

Eagle  Knitting  Co.,  Hamilton. 

Ellis  Mfg.  Co.,  Hamilton. 

Garland,  John  M.,  Son,  &  Co.,  Ottawa. 

Greenshields  Limited,  Montreal. 

Hirshson,  L.,  &  Co.,  Montreal. 

Jaeger,  Dr.,  Co.,  Montreal. 

"Jay"   Finish  Underwear,  London,  Eng. 


Knox,  John  &  Co.,  Hamilton,  Ont. 
Kyle,  Cheesbrough  &  Co.,  Montreal. 
Lennard,  S.,  &  Sons,  Dundas,  Ont. 
Macdonald,  John,  &  Co.,  Toronto. 
Mishkin,  I.,  &  Co.,  Montreal. 
Penman  Co.,  Paris,  Ont. 
Schofield  Woolen  Co.,  Oshawa. 
Simpson,  J.,  Sons,  Toronto. 
Stratford  Knitting  Co.,  Stratford. 
Truro  Knitting  Mills  Co.,  Truro,  N.S. 
"Viyella"  —  Wm.  Hollins  &  Co.  .London, Eng 
Watson,  Mfg.,  Co.,  Paris. 
' '  Wolsey  ' '  Underwear. 
Wreyford  &  Co.,  Toronto. 

Velvets,  Velveteens  and  Cords. 
Brock,  W.  R.  Co.    Montreal. 
Debenhams  (Canada)  Limited,  Toronto. 
Greenshields  Limited,  Montreal. 
Kyle,  Cheesbrough,  &  Co.,  Montreal. 
Worrall,  J.  &  J.  M.,  Manchester,  Eng. 

Wall  Paper. 

Menzie  Wall  Paper  Co.,  Toronto. 
Stauntons  Limited,  Toronto. 


Wardrobes 
Weir  Wardrobe  Co.,  Winnipeg,  Man. 

Waterproof  and  Rubber  Goods. 
Brock,  W.  R.  Co.,  Montreal. 
Cravenette  Co.,  Bradford,  Eng. 
Knox,  John  &  Co.,  Hamilton. 
Law,  Russell  &  Co.,  Bradford  and    London. 
Montreal  Waterproof  Clothing  Co., Montreal 
National  Rubber  Co.,  Montreal. 

Window  Shades,   Curtain  Poles,  eto. 
Daly  &  Morin,  Montreal 
Hees,  Geo.  H.,  Son   &   Co.,   Montreal   and 
Toronto. 

Woolens  and  Tailors'  Trimmings. 

Brock,  W.  R.,  Co.,  Toronto   and  Montreal. 
Fisher,  John,  &  Sons,  Montreal  and  Toronto. 
Garland,  John  M.,  &  S^n  Co.,  Ottawa. 
Garneau,  P.  Fils  &  Cie,  Quebec. 
Greenshields  Limited,  Montreal. 
Harris  &  Co.,  Rockwood,  Ont. 
Hewson  Woolen  Mills,  Amherst,  N.S. 
McDougall,  A.,&  Co.,  Montreal. 
Robinson  &  Mackay,  Leeds,  Eng. 
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DRY    GOODS     REVIEW 


FOR  EASTER  TRADE 


You  are  interested  in  securing  some  of  our  immediate 
delivery  specials  in 

STYLISH  SILK  COATS 

JAUNTY  COVERT  COATS 

SPECIAL  SELLERS  IN  SKIRTS 

A  FEW  NUMBERS  OF  SURE  SELLING 
ETON  and  PONY  STYLES  in  SUITS 
AS  WELL  AS  SOME  NOBBY  DESIGNS 
IN  RAIN  COATS 

All   your   needs   will    have    prompt    and    accurate    attention. 

We  feel  sure  "Mlladi'  Brand  garments  will  give  your  trade 
perfect  satisfaction.  Cloak  troubles  are  reduced  to  a  minimum 
if  you  stock  "Miladi"  Brand. 

Our  line  will  do  for  you  what  it  has  done  for  others. 

GIVE   US   AN    OPPORTUNITY  TO 
DEMONSTRATE  WHAT  WE  CLAIM 

HART  MANUFACTURING  CO. 

13  EAST  NOTRE  DAME  ST.,  MONTREAL 


N.B. — We  are  showing   advance  Fall   Samples  in  the  Northwest. 

Be  sure  you   see  the  line. 

FUR-LINED  AND  FUR-TRIMMED  COATS 
FROM  $16.00  TO  $125.00 


DRY    GOODS    RE  VI  EW 


To  the  Trade  April  1906 

PREPARED  TO  MEET 
THE  DEMAND 


The    amount   of  business    we    have  already  transacted  in 

Tapestry,  Brussels,  Velvet,  Wilton,  Axminster, 

Wool,  Union  and  Hemp  Carpets  for  this  season's 
trade,  assures  us  of  the  fact  that  the  textures,  styles  and 
value  of  our  goods  are  right. 

Our  stock  is  now  fully  assorted  for  the  sorting  season. 
The  following  will  give  you  some  idea  of  its  extent  and 
assortment : 

42  Distinct  qualities  in  Carpets,  including  hundreds 
of  patterns. 

18  Distinct  qualities  in  8/4  and  16/4  Linoleums,  and 
8/4  and  16/4  Floor  Oil  Cloths,  and  in  great  variety  of 
patterns. 

9  Distinct  qualities,  and  8  leading  sizes  in  Carpet 
Squares.  We  can  forward  samples  of  any  of  the  above 
upon  application. 

Thousands  of  Rugs,  Mats  and  Lace  Curtains  to 
select  from. 

We  give  you  a  cordial  invitation  to  visit  our  ware- 
houses. 

FILLING  LETTER  ORDERS  A  SPECIALTY 


John  Macdonald  &  Co.,  Limited 

Wellington  and  Front  Sts.  East,  Toronto 


THE 


L 


MAY 


Mens  Furnisher 


j 


lHE0ACyEANPUBLISHINGlC|O. 


LIMITED 


Montreal.    Toronto,    Winnipeg. 


DRY    GOODS     REVIEW 


The  Art  of  Re=dyeing  and  Finishing: 
Unsalable  Goods. 

It  is  an  art.  It  calls  for  skill.  Experience  is  a  necessity.  The  work  must  be  well  done 
or  the  trade  will  not  accept  it. 

The  needed  conditions  are  all  met  in  these  works. 

Off-color  dress  goods,  flannels  and  other  fabrics  that  you  cannot  sell  at  any  price  because 
the  color  will  suit  no  one  are  redyed  by  us  to  a  good  staple  or  fashionable  shade  and  become 
valuable  as  new  goods  fresh  from  the  manufacturer. 

We  show  real  art  in  re-dyeing  and 
re-curling  fine  Plumes  and  Feathers. 

Leading  merchants  in  all  parts  of  Canada  have  for  thirty  years  been  our  customers. 


R.  PARKER  &  CO. 


DYRRS  and 
FINISHERS 


787-791   Yonge  St., 


TORONTO,  CAN. 


The 


living  Umbrella  Company 


Limited 


79-83  Wellington  St.  W.,  Toronto 

Manufacturers 
of 

SUNSHADES, 
PARASOLS, 


"ROOSTER  BRAND 
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The  Old  Trade  Mark 


The  New/  Factory 
Travellers  Now  Out  With  Fall  Samples 

ROBERT  C.  WILKINS,  «S  MONTREAL 


UMBRELLASi0vera,,sv 


Pants,  Shirts, 

White  Coats,  Etc.,  Etc. 


DRY    GOODS     REVIEW 


Stock  Taking 


As  we    take  stock  on 

MAY  31 


we    have    many    lines    to    clear    out    before    that 
date,    to    make    room   for 

NEW   FALL  GOODS 

arriving  in  June.  We  can  offer  you  special 
values  in  all  our  Departments,  which  you  cannot 
afford  to  miss.  We  invite  you  to  personally  see 
our  stock,  or  see  our  travellers'  samples.  We 
can  make  it  worth  your  while  to  make  a  visit  to 
our  warehouse. 

GREENSHIELDS  LIMITED 

MONTREAL 

Greenshields  Western  Limited,  Winnipeg,  Man. 
Greenshields  &  Co.,  Limited,  Vancouver,  B.C. 


DRY    GOODS    REVIEW 
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"Priestley" 

West  of  England 

Unspottable  Chiffon 
Broadcloths 


Lightest  Weight  Worsted  Warp 
Best  Australian   Wool    Weft 


These  are  the  Lightest  Weight  Broadcloths  in  the  World 

Strong  in  Texture 
Soft  in  Handle  jZ? 
Permanent  Lustre 

Complete  Line  of  Blacks  and  Colors 

We  are  now  taking  orders  for  Fall  delivery. 


PERMANENT  UNSPOTTABLE  FINISH 


Greenshields  Limited,1*?  Montreal 

Greenshields  Western  Limited,  Winnipeg,  Man. 
Greenshields  &  Co.,    Limited,    Vancouver,    B.C. 


DRY    GOODS    REVIEW 


£l906 

A 

L 


: 


''"sSsSSSK^JSiVK 


1906  F 
A 
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John  M.  Garland,  Son  &  Co/s 


Showing  for  the  Fall  of  1906 
in  Dress  Goods  Specials 


iisr. 


will  comprise  a  full  range  of  the  newest  weaves  and  colorings  in  Homespuns, 
Fancy  Tweed  Effects  and  Plain  Cloths  in  Sedans,  Box,  Venetians  and  Chiffon 
Finish  Broads.  A  special  Clan  Tartan  Cloth  in  all-wool  for  Skirtings  and  Shirt 
Waist  Costumes. 


By  special  arrangements  with  the  makers  of  the  new  Homespuns,  an  excep- 
tionally early  delivery  of  scarce  lines,  all  orders  placed  for  these  goods  will 
receive  prompt  attention. 

TOURIST  COATINGS 

Mantle  Cloths  and  Tourist  Coatings  in  the  above  lines.  You  will  find  as  smart 
a  lot  of  Coatings  in  the  latest  colorings  as  the  season  will  offer.  "We  direct 
your  attention  to  the  three  numbers  :  L2271,  to  retail  at  $1.00  ;  L908,  to  retail 
at  $1.25;  and  L904,  to  retail  at  $1.50.     All  54  inch. 


Note  That  Clippings 

of  these  lines  may  be  had  for  the  asking. 
Comparisons  solicited. 


F 
A 

LI906 


Our  Travellers  will  see  you  at  an  early  date 
with  a  complete  range  of  Fall  lines,  many  of 
them  worth  waiting  for. 


F 
A 

1906  l 


Needles  and  Needle  Cases 
Steel  Duplex  Safety  Pins 


With  Needle  Points. 


TRADEMARK 


Steel  Nickel-Plated  Hat 

Pins 

The  best  Hat  Pin  at  present  on  the  market. 

Glass-Headed  Toilet  Pins 
Toilet  Pin  Cubes  and  Balls 

Furnished  with  best  Steel  Pins. 
Made  by  our  Patent  Machinery. 

Fancy  Hat  Pins 

With  Nickel-Plated  Steel  Shanks. 

Steel  Crochet  Hooks  and 
Steel  Knitting  Pins 


CLIVE  WORKS.  REDDITCH. 

LONDON  WAREHOUSE:  20. CRESHAM  STREET, 
MANCHESTER  WAREHOUSE-17,  PICCADILLY, 
GLASGOW  WAREHOUSE:   49,  OUEEN  STREET. 


TRADE  MARK 


ram 


DRY    GOODS    REVIEW 
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"RADIUM" 

is  new  in  Dry  Goods,  but  we  mean  to  radiate  through  Canada 
our  RADIUM  LLAMA  SPOTLESS  AND  UNSHRINKABLE  COSTUME 
CLOTH   which    can    be   retailed   at   50   cts.    per  yard. 

This  Goods  is  48  inches  wide  and  is  controlled  by  us  for  Canada. 

It  is  shown  in  16  different  shades  and  colors.  Done  up  24 
to  25  yds.  to  a  piece.  Delivery  July,  August  or  September  on 
usual    Autumn    Terms. 

No  such  value  can  be  seen  in  Canada  in  Costume  Cloths. 
Write    us  for  a  sample  and    color    list   and  judge   for   yourself. 


|  Kyle,  Cheesbrough  ®>  Co.  j 

I  MONTREAL  I 

•  ■  1 

•  • 


BATTING 


Guaranteed  free  from  threads  and  other 
weak  and  lifeless  stock. 


NORTH  STAR, 
CRESCENT  and 
PEARL 

COTTON  BATTING 

Quality  for  this  season  still  better  than 
ever.  The  best  at  the  price.  Made 
of  good  pure  cotton — not  shoddy. 

Ask;   for 

North  Star,  Crescent 
and  Pearl  Batting. 


PEWNY'S 

Kid  Gloves 

For   your  Fall  Trade  put 

in  an  assortment  of 

these  gloves. 


EVERY  PAIR  IS  GUARANTEED. 

Pewny's  Gloves  are 

GOOD  GLOVES. 


GREENSHIELDS  LIMITED 


MONTREAL 

ACENTS   FOR  CANADA 


DRY  GOODS  REVIEW 


THE  LATEST  « a  BELT  HOSE  SUPPORTER 

RETURNED      (Tp 
MAY  5-  '905      ifies 

BELT  HOSE  SUPPORTER 


The  Original,  as  shown  in  the 
cut,  is  made  entirely  of  web- 
bing connected  together  by 
links.  This  does  away  with 
sewing  the  elastics  to  the  belt 
and  the  usual  heavy  front  pad. 


The  belt  and  front  piece  of  the 
Original  being  made  in  one 
piece,  equally  distributes  the 
strain  round  the  waist,  en- 
suring the  straight  front  effect 
without  pressing  the  abdomen 
as  all  other  supporters  do. 


Patents  applied  for 

LIGHTEST  IN  WEIGHT.       COOLEST  IN  SUMMER.      STRONGEST  IN  WEAR.      COMFORT  IN  ITSELF. 


-EASIEST    TO    SELL- 


DTtie 
onfear 

With  Rubber  Grasp 
And  Dainty  Clasp. 


DThe 
onfcar 

With  Rubber  Grasp 
And  Dainty  Clasp. 


Registered. 


Waist  Holder  and  Skirt  Supporter 

The   Original    Hose    Supporter  and    the    Dontear    Waist     Holder    and     Skirt 

Supporter  are    unexcelled. 

TO  BE  OBTAINED  FROM  ALL  JOBBERS 

EISMAN  NOVELTY  MFG.  CO. 

Patentees  and  Sole  Manufacturers 

76  BAY  STREET,  TORONTO 


DRY     GOODS     REVILW 


WITHOUT  EXAGGERATION  ! 

IT   HAS    BEEN    AN    ACKNOWLEDGED    FACT   FOR    120   YEARS 

th.t  BEEHIVE  KNITTING  WOOLS 

CANNOT  BE  SURPASSED 

for  WARMTH,  COMFROT  and  DURABILITY  combined 

LATEST    SPECIALTIES: 

Rpphive    Hnilhlp    Knirtinff    Wnftl       A  gra,ld  yarn  for  warm  &arments.  such  as  Socks,  Stockings,  Golf 

Decline    UUUUie    IVIlllUllg     TTUUI.     Hose,  Gloves,  Comforters  and  Combinations.     It  is  the  same  length 

and  thickness  as  the  best  3-ply  Wheeling  yarn,  but  is  much  stronger  and  more  durable  in  wear. 

Raahii  a    Dnir    IVnnl  A  novelty  for    making    Rugs  and    Mats  at  home.      Cable  twisted,  lustrous  finish. 

DCClllVC    HU£     TTUUI.        Supplied  in  3-dozen  art  shades. 

Roohiva    PlHar    Wnnl         A  reallv  choice  article  for  making  dainty  shawls  and  wraps.      It  washes  beauti- 
LlCeiinC    MUCl     TTUUI.       fu|ly  ancl  is  particularly  suitable  for  Undervests. 

Raahiva    Fait har    Wnnl  A  novel  looped  thread  for   Knitting  or  Crochet.      Reproduces  the  wavy  appear- 

DCeill  VC    I  CaillCl     TT  UU1.       ance  of  an  Ostrich  Feather  or  of  Astrachan. 

WhJfp    HpflttlPr       "Baldwin's  2nd  Quality,"  supplied  in  Scotch  Fingering,  2,  3,  4  and  5-ply;  3-ply  Wheeling; 
TTIIUC    UeaiUCl.       VestWool;    and  Petticoat  Fingering,  4-ply.       Good,    reliable,    high-class    Wools    at    a 
popular  level  of  price. 

J.  &  J.  BALDWIN  &  PARTNERS,  L™ 

HALIFAX,  ENGLAND 


AGENT : 

DUNCAN   BELL 

MONTREAL  &  TORONTO 


Established  1785  WHOLESALE   ONLY  Please  Send  for   Samples. 


^     VELVETEENS      \ 

Do  not  place  your  contracts  for  Velveteens  until  you  see  what 
we  are  showing.  One  of  our  leaders  is  a  283 -inch  cloth 
guaranteed  best  dye  and  finish,  shown  in  a  large  range  of  color- 
ings, to  retail  at  50c. 

DRESS    GOODS 

Some  of  our  leading  weaves  are 

BROAD  CLOTHS  VENETIANS  AMAZONS 

PANAMAS  HENRIETTAS  SERGES,  ETC. 

Our  selection  of  Evening  Wear  materials  is  very  complete. 

DEBENHAMS  (CANADA)  LIMITED 

Successors  to  DEBENHAM,  CALDECOTT  &  CO. 

T  O  R  O  IM  T  O 


DRY    GOODS    REV  IEW 


ESTABLISHED  1791. 

Horrockses' 

Longcloths,   Nainsooks, 

Cambrics, 

India  Longcloths, 

Sheetings, 

Ready-made  Sheets, 


(plain  and  hemstitched). 
HORROCKSES'  name  on  each  sheet. 


Flannelettes 


highest  quality. 


N.B.-SEE    "HORROCKSES"    ON    SELVEDGE. 


Horrockses,  Crewdson  &  Co.,  Limited 

Cotton  Spinners  and  Manufacturers. 

PRESTON,         MANCHESTER,         LONDON,  ENGLAND. 
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BRADFORD  DYE  AND  FINISH 
HAVE  MADE  MOHAIRS  FASHION 


Mohairs  have  received  the 
stamp  of  Paquin's  approval. 

His  latest  model  is  a  smart 
pony  coat  worn  with  a  grace- 
ful full  skirt. 

This  he  has  developed 
in  a  blue  and  white  stripe 
Sicillienne. 

Black  and  white  check  and 
stripe  Mohairs  are  among  the 
smartest  fabrics  of  the   season. 


BRADFORD  DYE  AND,  FINISH 
HAVE  MADE  MOHAIRS  FASHION 


BRADFORD 

DYERS' 

ASSOCIATION, 

of  BRADFORD, 

ENG. 
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ss"  Money  "«a 

CAN  BE   SAVED   BY  MEANS 
OF  AN  ENDOWMENT  POLICY. 

YOU  CAN  ONLY  SECURE 
SUCH  A  POLICY  WHILE  YOU 
ARE   IN   GOOD    HEALTH. 


Pamphlets  and  Full  Particulars  regarding;  the 

New  Accumulation  Endowment  Policy 

sent  on  application'. 


Confederation  Life 


ASSOCIATION 


W.  H.  BEATTY,  President. 


W.  C.   MACDONALD, 

ACTUARY. 

HEAD    OFFICE, 


J.   K.   MACDONALD, 

MANAGING    DIRECTOR. 

TORONTO,  CANADA. 


Australian  Trade 

is  worth  looking  after.  The  following  figures  are 
extracted  from  the  official  statistics  of  imports  into 
Australia  : 


1903 

1904 

Socks  and  Stockings 

£1, 162,149 

£1.236,743 

Towels  and  Handkerchiets 

281,194 

390,821 

Cosies,  Cushions,  etc, 

117,125 

159,856 

Curtains 

74,050 

92,446 

Frillings 

13,019 

18,836 

Piece  Goods  (various) 

4,826,523 

6,134,389 

Sewing  Silks,  Twists, 

Threads  and  Cottons 

261,160 

275,085 

Umbrellas,  etc 

42,842 

54,536 

Boots  and  Shoes,  etc' 

702,543 

767,581 

Carpets  and  Rugs 

329,610 

489,454 

Hats  and  Caps 

372,133 

427,876 

Yarns 

74,442 

106,585 

Feathers 

21,546 

34,825 

Trimmings 

215,984 

247,279 

The  Draper  of  Australasia  is  the  organ  of  the 
drapery  and  kindred  trades  of  the  Antipodes,  and 
is  subscribed  for  by  all  the  leading  firms  in  Aus- 
tralia and  New   Zealand. 

You  may  obtain  advertising  rates  and  secure 
space  by  communicating  with  the  American  repre- 
sentative, J.  C.  Halsby,  No.  1,  Broadway,  New  York 
City,  who  will  also  supply  specimen  copies  on 
application. 

Publishing  Offices 

Melbourne,  Fink's  Buildings 

Sydney,  Post  Office  Chambers 

London,  112  Wood  St. 

New  York,  1  Broadway 


What  Do  You  Read? 

Reading  matter  is  a  great  gift  to  mankind.  It  is 
the  choice  inheritance  of  the  age.  Observation,  read- 
ing, thinking;  these  three  should  go  hand  in  hand, 
and  when  they  do,  then  the  man  who  reads  widely  has 
a  weapon  placed  within  his  hands  before  which  the  man 
who  does  not  read  may  well  tremble. 

THE  BUSY  MAN'S  MAGAZINE  contains  the  cream  of  the  world's 
current  literature  condensed  for  busy  people,  besides 
giving  its  readers  clever  character  sketches  of  the  men 
who  are  developing  the  resources  of  the  Dominion. 

The  Busy  Man's  Magazine 

is  A  SUCCESS 

Unsolicited  comment  from  one  reader — we  have 
many  similar  letters.     They  arrive  daily. 

E.  LEES,  Grocer,  Hamilton 

December  28,  1905. 
Having  received  The  Busy  Man's  Magazine  and  having 
read  same,  I  cannot  help  writing  you  to  say  of  all  papers, 
periodicals,  etc.,  I  have  subscribed  to,  none  have  pleased  me 
more  than  The  Busy  Man's  Magazine.  In  fact,  it  is  what 
every  business  man  wants,  something  logical,  helpful  and 
pleasant  to  read.  E.   LEES. 

Send  for  Sample  Copies 


The   Mac  Lean    Publishing    Co.,   Limited 

MONTREAL  TORONTO  WINNIPEG 


THE  TELEPHONE 


Is  a  companion,  friend  andservant  combined. 
Invaluable   for  convenience  in  the  household. 

LONG   DISTANCE    TELEPHONE    SERVICE 

Has  no  equal  for  the  facility  it  affords  in  business  life. 
Full  particulars  as  to  rates  and  service  at  the  near- 
est office  of 

THE  BELL  TELEPHONE  COMPANY  OF  CANADA 


The  Belleville  Business  College,  Limited 

Business  firms  get  the  best  results  by  applying  to  us  10  days  before  vacancies 
occur  in  their  employ. 


See  Catalogue  pages  21,  27,  33,  41. 


J.  A.  Tousaw 

Secretary. 


} 


BELLEVILLE 
ONTARIO 


'   { 


J.  Frith  Jeffers,  M.A. 

President. 


Successful  Advertisinor-How  to  Accomplish  it 

By  J.  Angus  MacDonald 

A  volume  of  400    pages    packed    full  of    good    stuff  for 
advertisers.        Price  $2.00. 

Sent  post  paid  upon  receipt  of  price. 

tiohnioal  book  dipartmknt 

Maclean  publishing  oo.  limited,  Toronto. 
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THE  METROPOLITAN  BANK 


Capital  Paid  Up, 
Reserve  Fund, 
Undivided  Profits, 


$1,000,000 
$1,000,000 
$      133,133 


We 

Solicit 
Your 
Account 


GENERAL  BANKING  BUSINESS 

Drafts  bought  and  sold. 
Letters  of  credit  issued* 
Collections  promptly  attended  to. 

SAYINGS  DEPARTMENT 

open  at  all  branches. 

Interest  allowed  on  all  deposits 

of  one  dollar  and  upwards. 


ti  f) 


W 


ESTERN 


Incomorated 
1851 


ASSURANCE 
•  •  •  COMPANY. 


FIRE 
AND 


MARINE 


Hcaa  otticc        Capital  $1,500,000.00 

Toronto,      Assets,  over     -  3.460,00000 

Otlt,  Income  for  1905,  over      3,680,000.00 

HON.  GEO.  A.  COX.  President. 

J.  J.  KENNY,  Vice-President  and  Plan.  Director. 

C.  C.  FOSTER,  Secretary. 


BRITISH   AMERICA 
ASSURANCE  COMP'Y 

FIRE    AND    MARINE. 

Incorporated  1833 

CASH    CAPITAL,       8850,000.00. 
TOTAL  ASSETS,      $2,119,347.89. 
LOSSES  PAID  SINCE  ORGANIZATION,  $27,383,068.64. 
HEAD  OFPICE,        -        BRITISH  AMERICA  BUILDING, 
Cor.  Front  and  Scott  Sts.,  Toronto. 

HON.  GEO.  A.  COX,  President.         J.  J    KENNY,  Vice-President 
P.  H.  SIMS,  Secretary.  and  Managing  Director 


This  design  a  guar- 
antee of  quality. 


SAMPLES    AND 
PRICES   WITH 
PLEASURE. 


WATERPROOF  WRAPPING  PAPER 

For  Express  and  Long:  Distance 
Packages.  Put  up  in  rolls,  36  in. 
wide,  250  and  300  yards  in  a  roll. 
Clean  paper  on  both  sides— water- 
proof substance  in  the  centre— there- 
fore it  will  not  soil  or  stain  delicate 
goods,  as  ordinary  waterproof  paper 
will.  Practically  ordorless  May  be 
used  either  for  case  lining  or  wrap- 
ping packages. 


Canada  Paper  Co. 


TORONTO 


MONTREAL 


Mate  Your  Own  Buttons 


WITH  THE 


A  CHILD  CAN  OPERATE  IT" 


NEW  DEFIANCE 
BUTTON     MACHINE. 

Makes  all  kinds  of  covered  buttons, 
rim,  half-ball  or  flat,  complete  to 
make  three  sizes  of  button 

$7.50 

Call  or  send  for  samples  of  our  work. 

Defiance  Button  Machine  Co., 

266  Greene  St.,  Cor.  8th  St., 
NEW  YORK,  U.S.A. 
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WE  SELL  EVERYTHING  IN  THE  LINE  OF 

i  SMALLWARES  AND  NOTIONS 


BEAUTY  PINS  AND  COLLAR  PINS 

Are  Seasonable  Goods 


1  Wrinch,  McLaren  &  Co. 


86  Wellington  St.  West,  TORONTO 

WE  CUARANTEE  PROMPT  EXECUTION  OF  ORDERS 


L 


For  WOOLLENS  and  WORSTEDS 
all   Qualities. 


PERMANENT  FINISH 

WILL  NOT   COCKLE 
SHRINK  OR  SPOT         Mv 

Robinson  &  Wackay     lii 
Dyers  &  Finishers 
— LEEDS— 

ENGLAND 

By  this  Process,   Pieces  Retain   their   Condition 
and  Improve  in  Stock. 
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RYLANDS&SONS 


LIMITED 


MANCH 


N 


Cotton 


Spinners 


♦     ♦     ♦     ♦ 


Merchants 


♦     ♦     ♦     ♦ 


Manufacturers 


Bleachers 


■MANUFACTURED  k 

f  and  BLEACHED1' 


Dyers 


♦     ♦     ♦ 


Finishers 


Makers  of  the  Celebrated  Dacca  Calicoes  and  Sheetings 


** 


WORKS: 


Heapey, 

Longford 

Works, 

Gorton. 


►j»  *|>« 


wtt 


WORKS: 

Swinton, 
Wigan, 
Chorley. 


Capital,  $14,500,000 ;  Employees,  12,000 
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For  58    Years   the    Leading   Silk    Manufacturing    Company 


Have   this  Label 


The  Satin  Lining 

in  this  garment  is 

GUARANTEED  TO  WEAR  TWO 
SEASONS 

MANUFACTURED  BY 

William  Skinner  Mfg.  Go. 


in  your  garments 


The  best  lining-  for    coats  and  furs   is 


SKINNER'S  SATIN 

Guaranteed   for  two  seasons'  wear,     "i  Made  in   black,  white  and  all  shades 
in  '27  and  156-inch  widths  for  your  silk  department. 


MANUFACTURED     BY 


WILLIAM    SKINNER    MFG.   CO 

107-109   Bleecker  Street  ^»^t  NEW   YORK,   N.Y. 


44 


Old  Bleach 


ff 


All  expert  linen  buyers  say 

"Old  Bleach"  Cinens 
are  Unrivalled 

Leading  linen  departments  all  carry  them.     Be  sure 
every  article  and  every  yard   is  stamped 

TRADE 

"Old  Bleach" 

MARK 

the  Old  Bleach  linen  co.,  randalstown,  Ireland 

SOLE  AGENT  FOR    THE  DOMINION : 

R.  H.  COSBIE 


30  W.  Wellington  Street, 


TORONTO 
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Notio 


ion  Departments  are   not   complete   if   they  do  not   carry   this   line   of 

KLEINERT'S  DRESS  SHIELDS 


Featherweight 
Double  Gem 
Olympia 

Onandoff 
Juno 


Crescent 


Seamless  Stockinet 
Invincible 

Silk  Featherweight 
Black  Panne 
Eton 

E-Ze-On 


Out  of   150  styles  of  Dress  Shields  that  we  make,    the  above   are  the   big 
sellers.      To  omit  one  style  means  a  loss  of  business. 


I.  B.  liLEINERT  RUBBER  CO 


Mincing  St.,  TORONTO 


Sole  Manufacturers  of  FOSTER  BELTS  in  the   Dominion  of  Canada. 


Waterproof  Silks 

Write  for  sample  of  Black  Invincible 

WATERPROOF  SILKS 


27  in.  and  36  in. 


All  qualities 


n.  ISHIKAWA  ca  CO. 


TORONTO 


This  is  an  illustration  of  another 

ENGLISH  ^— a^   SAFETY 
MADE     ^JONI5)      PIN 


fP~~~ 


Size  i 
NICKELED  STEEL  "SKELETON  "  IN  4  SIZES. 

Carded  or  Boxed  in  Dozens. 

J.  NIC  KLIN  &  CO.,        -       Birmingham,  Eng. 


Do  You  Want  to  Buy 

A  BOILER,  ENGINE 
OR    MACHINERY? 


If  you  are  a  subscriber  of   Dry  Goods 
Review,  you  can  insert  a  notice  free  in 

CANADIAN  MACHINERY 

MONTREAL  TORONTO 
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Have      I  ou   o^en 


th< 


New  Hair  Net? 


WITH  1  IDY-WEAR 


It's  going  like  wildfire  in  England  and  Europe. 
Nothing  like  it  ever  before  shown  here.  It's 
called  the 

COIFFURA 
"TIDY-WEAR" 

Made  of  human  hair  in  all  shades.    Invisible 

when  worn. 

Keeps  the  coiffure  in  place  without  giving  that 

hard,  set   appearance. 

Cannot  fall  down  on  forehead  like  old-style  nets. 

Write  quick  for  particulars  and  prices. 


WITHOUT  TIDY-WEAR 


Selling  Agents  for  Canada  and  U.S. 

DIECRFRHOFF, 
RAFFLOFR&CO. 

Toronto  :       70  Bay    St. 
Montreal  :  301  St.  James  St. 

364   Broadway      ::       ::      New   York 
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TORONTO 

SPECIALS  IN  COTTON  HOSE 

INVADER 

Plain  Black,  Seamless,  extra  heavy, 

!  Stocking,  ")  as 
Price,        >  last 
Weight     )  year 

put  up  in  10  doz.  boxes,  assorted,  2-82,  4-9,  4-92  to  retail  at  10c,  also  4  to  8^-in.  misses'   put 

up  in  1  dozens. 

SILKO 

Plain  Black  Egyptian  Silky  Cotton,  82  to  10,    regular  35c,  can  be  retailed  at  25c 

BUSTER  BROWN 

Boys'  2/1  rib,  heavy  cotton,  sizes  6-10,  to  retail  at  25c 

TELECTRA  AND  TANKO 

Plain  [\xns  Egyptian  Silky  Cotton,  correct  shades,  sizes  4-10-in.,  retail  up  to  25c 

PIAZZA  AND  JAMAICA  1 

White  Embroidered  Lace  Ankle,  82,  9-92  to  retail  at  75c 
ALL  OF   ABOVE   ARE   TRADE  STIMULATORS. 

SEND  IN  YOUR  ORDERS    NONA/ 
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MAINLY    ABOUT    OURSELVES 

Editorial    Confidences    of    Interest    to    Subscribers    and    Advertisers. 


PARTICULARLY  last  month  we  received   Ivoia  many 
of  our  subscribers  numerous  complaints  of  the  Late 

date  in  the  month  at  which  this  paper  arrived  (al- 
most a  week  overdue).  We  clearly  recognize  the  necessity 
for  promptness  and  regularity  and  in  tendering  an  apol- 
ogy, couple  with  it  a  promise  that,  conditions  will  he  im- 
proved. There  has  been  a  remarkable  development  in 
t lie  entire  trade  newspaper  business  of  this  company  and 
the  business  of  the  subscription  depaitments  of  all  its 
papers  has  increased  immensely.  All  this  has  not  only 
placed  a  meat  strain  upon  the  mailing-  department,  but 
despite  continual  night  work  the  mechanical  departmenl 
was  unable  to  cope  with  the  increased  editorial  and  adver- 
tising copy.  Additions  have  lately  been  made  which  we 
fully  believe  will  minimize  the  difficulty  in  this  direction. 

Last  month,  however,  the  chief  trouble  of  late  mailing 
arose  from  a  technical  advertisement  arriving  late  in  the 
month.  The  beautiful  embossed  work  of  the  Dominion 
Textile  Co.  copy,  as  a  result  of  the  necessity  for  an  en- 
tire new  series  of  cuts,  kept  the  paper  late.  In  this  con- 
nection we  beg  to  advise  our  advertisers  that  advertising 
forms  will  close  in  time  to  permit  of  mailing  The  Review 
on  the  first  Wednesday  of  each  month.  Cards  are  mailed 
advertisers  regarding  the  date  of  the  closing  of  the  form 
in  which  the  advertisement  appears  and  change  of  copy 
must  be  sent  by  that  date. 

The  June  issue  lof  The  Review;  will  be  mailed  on  May 
30  in  order  to  give  the  editorial  and  advertising  staff  an 
extra  week  on  the  Special  Fall  July  number.  Prepara- 
tions are  already  well  under  way  to  make  this  issue  au- 
thoritative as  legards  style  features  in  cut  and  fabric  for 
the  ensuing  season.  The  regular  foreign  fashion  letters 
from  Paris  and  London  will  be  augmented  by  special  arti- 
cles embracing  the  entirte  gamut  lof  feminine  fashions. 
Special  stress  will  be  laid  upon  practical  helpful  articles 
and  the  latest  plans  for  store  equipment  and  arrange- 
ment will  be  given.  The  salient  feature  of  these  depart- 
ments will  be  complete  views  and  description  of  all  de- 
partments in  a  model  store  for  a  fair-sized  town.  A  sym- 
posium of  opinion  will  be  given  by  trade  leaders  regarding 
the  volume  of  Fall  trade  and  geneial  conditions  through- 
out every  section  of  Canada.  Further  editorial  confi- 
dences regarding  the  Special  Number  will  be  given  next 
month.  W<  aim  to  produce  an  issue  of  which  we  shall 
he  proud. 

*  .  * 

TRAVELING  salesmen  are  usually  strong  believers  in 
trade  advertising,  but  it  is  not  often  we  find  them 
giving  credit  to  The  Review  for  practically  mak- 
ing sales  possible.  Two  salient  incidents  have  lately 
come  to  our  notice.  "In  Sheibrooke  last  Fall,"  stated  a 
dress  goods  traveler  to  a  representative  of  The  Review, 
"I  fount  it  simply  impossible  to  open  a  desirable  account 
with  a  leading  merchant.  He  was  convinced  his  present 
source  of  supply  was  entirely  satisfactory,  and  although 
1  urged  hard,  even  bringing  some  stuff  under  my  arm,  it 
seemed  of  no  avail.  He  walked  into  his  office  as  if  to 
end  the  matter  and  picked  up  a  copy  of  The  Review,  turn- 
ing to  the  Spring  .dress  goods  forecast,  predicting  the 
vogue  of  grey  tweeds  and  plain  grey  mohairs,  and  aftei- 
wards  turning  to  the  hints  in  the  back  of  the  book,  sup- 
plied by  my  firm.  It  all  coincided  with  my  talk  and  to 
make  a  long  story  short,  he  looked  over  my  line  and  the 
opening  bill  was  first-class  and  repeats  this  Spring  have 
been   all    right.     You   will   be   interested    in  knowing  that 


he  confessed  the  firm's  advertising  in  The  Review  had  set 

him  to  thinking  (he  huuse  was  about   righl   in  dress  g Is, 

and  what  you  call  cumulative  results  materialized." 

A  traveler  for  a  manufacturer  advertising  in  The  Re- 
view, tiist  made  Ottawa  last  month,  and  speaking  to  The 
Review  of  his  experience,  while  not  belittling  his  own 
abilities,  drew  attention  to  the  inestimable  value  of  the 
introduction  afforded  by  the  advertising.  It  effectually 
avoided  the  usual  preliminary  quest  ions  and  hearing  such 
remarks  as  "I  never  heard  of  your  house,"  "How  long 
have  you  been  in  business?"  "I  don't  think  I  want  to 
look  at  a  firm's  samples  whose  responsibilities  1  do  not 
know  of."  This  point  of  view  is  fairly  common  among 
merchants,  ami  judicious  advei  rising- offsets  it  and  stamps 
a  firm  as  both  progressive  and  reliable. 

*  *  * 

W.  R.  Brock  &  Co.  congratulate  us  upon  getting  them 
orders  in  reply  to  their  advertisement  as  far  away  as 
Cape  Town,  South  Africa.  A  small  advertisement  for  a 
cloth  measuring  chart  appeared  for  three  months  recently 
and  in  addition  to  local  inquiries  one  order  came  in  from 
J.  W.  Jagger,  Cape  Town.  South  Africa,  with  the  ad- 
vertisement clipped  from  The  Review  attached  to  the 
letter. 

*  *  * 

SINCE  our  last  issue  we  have  received  two  very  compli- 
mentary  testimonials  to   the  value   of   The   Review 
which  we  take  pride  in  reproducing. 
From  the  West  Indies:      Montreal,  April  4,  1906. 
MaeLean  Publishing  Co. 

When  we  gave  you  our  half-page  advertisement  for. 
lamb's  wool  soles,  we  had  no  idea  of  receiving  requests 
for  same  from,  such  places  as  the  West  Indies,  but  we  have 
just  received  an  order  from  there,  showing-  that  your  paper 
not  only  covers  the  Dominion,  but  is  read  by  up-to-date 
merchants  in  the  West  Indies  as  well. 

We  have  considerable  trouble  at  the  present  time  to 
get  high-class  wool  skins  for  our  Gem  soles,  in  which  only 
the  best  skins  are  used,  otherwise,  we  should  be  pleas,'d 
to  continue  advertising  in  your  valued  journal,  which 
we  would  recommend  to  all  parties,  who  are  wishing  to 
place  their  goods  before  the  dry  goods  trade  of  Canada, 
and  the  West  Indies. 

L.  II.  PACKARD  &  CO.,  LIMITED. 

James  Wm.  Strike,  Adv.  Mgr. 

*  ,  * 

Toronto,  April  23,  1906. 
The  MaeLean  Publishing  Co. 

We  have  much  pleasure  in  forwarding  you  an  unsolicit- 
ed testimonial  in  acknowledgement  of  the  good  results  we 
have  had  from  our  advertisement  in  your  journal  during 
the  past  year.  Scarcely  a  day  has  passed  in  which  we 
have  not  had  inquiries  from  readers  of  The  Dry  Goods 
Review,  the  fact  of  having  seen  our  advertisement  in 
your  paper  being  mentioned  by  our  correspondents. 

Results  have  been  goad,  and  we  are  quite  willing  that 
you  should  receive  your  share  of  the  credit. 

We  purpose  increasing-  our  space  in  the  near  future. 
as  the  lines  of  goods  we  are  manufacturing-  require  more 
explicit  demonstration  for  outside  merchants,  and  we 
know  of  no  better  means  of  reaching-  the  up-to-date  mer- 
chant. 

THE  WEIR  WARDROBE  CO.,  LTD., 

Rod  Weir,  Mng.   Dir. 
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PARIS   FASHIONS 

By  A.    E..   DACAM,   for  "Dry  Goods   Review." 


Small  hats  triumph  over  large 
Hats  —  Vogu»  of  pompadour  rib- 
bon —  Thinner  cotton  materials— 
Styles  for  w^lKing  wear. 


Paris,  April  23,  1906. 

IT  has  been  most  interesting  to  watch  the  struggle 
for  popular  favor  between  the  large  and  small 
hats,  ending  in  a  victory  for  the  latter.  A  few 
important  modiste  establishments,  which  began 
the  season  by  showing  nothing  but  Directoire  and 
large  picture  hats,  have  gradually  introduced  the  smaller 
shapes      As  is  always  the  case  in  Paris,  exaggerations  of 


back  is  continued 
crown. 


over     the  top  of  the  hat     on    to  the 


Sketch  No.  1 

White  Cloth  Sai-  Jacket'  trimmed  with  black 
pale  blue  silver. 


elvet,  waistcoat   embroidered 


a  fashion  are  seen,  such  as,  for  instance,  a  small  boat- 
shaped  piece  of  crin,  not  more  than  6  inches  in  length, 
with  four  or  five  long  feather  tips  dangling  from  it,  or  a 
straw  rosette  with  a  small  bunch  of  pompon  roses  and 
half  a  dozen  different  lengthed  peacock  feathers  standing 
out  at  the  back.  But  apart  from  these  many  of  the 
styles  are  very  curious,  some  taking  the  form  of  small 
turbans,  others  being  quite  round  with  narrow  brim,  or, 
as  is  sometimes  the  case,  a  wide  brim  at  the  back,  dying 
away  to  a  mere  nothing  in  front.  Perhaps  the  smartest 
shape  of  all  is  the  small  boat  with  indented  crown  placed 
jauntily  on  one  side  with  an  enormous  cache-peign  of 
ribbon  to  match  on  the  other.  It  seems  the  reign  of 
feathers  and  aigrettes.  The  newest  arrangements  of  the 
ostrich  feathers  are  to  use  them  uncurled.  Sometimes  a 
bird's  eye  design  is  painted  on  the  tip  or  a  design  to 
imitate  peacocks'  feathers,  or,  again,  they  are  often  or- 
namented with  colored  fluff  of  other  feathers. 


Pompadour  ribbon,  too,  is  a  distinct  feature  of  the 
season,  and  is  employed  in  many  curious  ways,  a^  well 
as  being  bunched  or  quilted  into  cache-peigns.  Quite 
new  is  a  small  sailor  shaped  Panama  with  the  brim 
slightly  bell  shaped,  that  is,  curling  down  over  the  face. 
Round  the  crown  is  a  sash  of  soft  green  satin,  and  the 
brim  is  almost  covered  with  a  sligrhtly  gathered  pompa- 
dour.     A    large    cache-peign    of    roses    and    leaves    at    the 


Net,  also,  is  another  material  very  much  used  by  the 
modiste  just  now.  The  hat  sketched  in  No.  1  is  a  model 
showing  how  this  is  manipulated.  It  is  of  coarse  brown 
straw  with  high  crown  and  rolled  back  brim  ;  the  tulle 
is  twisted  round  the  lower  part  of  the  crown  and  forms 
an  enormous  "pouff"  at  the  back,  at  the  base  of  which 
are  large  pink  roses  and  their  leaves. 


No.  2  is  a  rather  large  boat-shape  hat,  "paille"  col- 
or, trimmed  with  a  bunch  of  uncurled  ostrich  feathers 
with  the  tips  painted  to  imitate  peacock  plumes.  This 
also  is  trimmed  with  a  drapery  of  pompadour  ribbon  and 
huge  pink  roses. 

•  *  * 

No.  3,  in  black  crin,  has  sky  blue  satin  with  small 
printed  pattern  twisted  round  the  small  crown,  and  & 
large  bunch  of  small  roses  and  moss  as  cache-peign. 


Sketch  No.  2. 

Paille  .Straw  Hat  trimmed  with  pompadour  ribbon,  large  pink  roses  and 

peacock  feather. 

The  cotton  materials  for  Summer  wear  are  thinner 
than  ever,  in  fact  they  may  be  easily  mistaken  for  mus- 
lins or  gauzes.  Many  of  them  have  the  appearance  of 
silk.      Light    colors   are    chiefly    favored,    the    shade    being- 
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FALL  DRESS  GOODS 


AT  THE  OLD   PRICE-LEVEL! 


Practically  so.  Not  above  two  or  three  lines  in  our 
entire  stock  advanced  in  price  !  Our  unique  buying 
arrangements  make  this  possible.  We  want  every 
retail  dry  goods  merchant  in  the  country  to  realize 
the  fact,  and  to  share  the  benefit. 


NOTE  FURTHER 


Anticipating  the  mid- 
___^_^_  _____^      summer     white     goods 

season  that  will  shortly 
develop,  we  contracted  a  year  ago  for  a  large  quantity 
of  the  following  lines  at  about  20  per  cent,  less  than 
to-day's  prices,  viz. :  Victoria  Lawns,  Persian 
Lawns,  India  Linens,  French  Organdies,  Swiss 
Dress  Muslins,  Mulls,  Nainsooks,  Chiffon  Mulls. 
Hand  Woven  Batistes,  White  Linen  Suitings, 
Plain  and  Embroidered. 

TAKE  ADVANTACE  OF  THEM 
Travellers  now  on  their  respective  routes  with  full  range  of  samples 


LAGES,  TRIMMINGS  ■  FANCY  GOODS 

Full  range  of  White  Embroidered  Muslin  Collars, 
Collar  Sets,  Belts,  etc. 

Newest  things  in  Laces,  Vals,  Torchons,  Baby 
Irish,  etc. 

Novelty  Trimmings  for  Fall,  New  Braid  and  Per- 
sian Effects. 

Silk  Embroidered  Puritan  Collars,  Laces,  Chem- 
isettes, Scarves,  etc. 

Excelda  Handkerchiefs.  Novelty  Ribbons. 

Our  Travellers  will  soon  be  on  the  road  with  Novelty 
Goods  for  Xmas  Trade,  also  Import  Line  of  Laces  and 
Embroideries  for  Spring,  1907. 


BROPHY  CAINS,  uiuted 


IVIOIvn-FcEAL. 


Wholesale  Dry  Goods 


QUICK  SHIPPERS 
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darkened  by  black  and  grey  stripes  or  checks.  There  are 
many  new  foulards  with  Louis  XVI  strips  and  small 
printed  floral  design,  while  the  vague,  indistinct  bunches 
of  delicatejtoned  flowers,  both  printed  and  painted  on 
the  mousselines-de-soie,  are  simply  beautiful.  Some  of 
the  taffetas  recall  the  Louis  XV  period  with  the  quaint 


Sketch  No.  3. 
Hlack  Crin  Hat  trimmed  with  sky  blue  satin  ribbon,  roses  and  moss. 

medallions  and  soft  colorings.  There  are  several  makes 
of  toile  which  are  selling  freely,  more  especially  the 
coarser  grain,  both  dull  and  brilliant  faced.  These  are 
often  machine-embroidered  or  ornamented  with  upon 
thread  work  incrustations  or  of  filet  lace,  the  same  tint 
as  the  material. 

*  *  • 

For  evening  wear,  a  very  soft  pink  satin  or  flowered 
mousseline,  trimmed  with  pink  and  pale  blue  satin,  seems 
very  much  in  evidence,  while  a  good  model  is  made  up  in 
white  pompadour  silk  with  large  pink  roses  round  the 
border  and  on  the  corsage,  over  which  is  a  fine  white 
Malines  lace  toning  down  the  color  of  the  flowers. 

*  *  * 

As  regards  skirts,  a  few  tunics  are  showing,  and  in 
light  goods  the  roles  of  the  materials  seem  to  be  chang- 
ed. Instead  of  the  lace  or  guipure  being  used  for  the 
tunic,  this  now  forms  the  foundation  or,  at  least,  a 
large  flounce  of  it  is  taken  round  the  bottom,  while  the 
tunic  is  made  of  soft  taffetas. 


The  jupe  corselet  is  one  of  the  novelties  of  the  season. 
Sketch  4  is  a  good  tailor-made  model  with  apron  front, 
but  in  many  cases  the  skirt  and  corselet  are  cut  in  one, 
having  no  dividing  seam,  the  gores  being  continued  quite 
through  and  boned  at  the  waist.  A  costume  made  with 
this  skirt  and  a  Princesse  gown  resemble  each  other  to 
such  an  extent  that  it  requires  more  than  a  hasty  glance 
to  distinguish  one  from  the  other.  For  dress  wear  they 
are  still  made  very  long,  lying  well  on  the  ground  all 
round.  Here  is  a  model  in  pink  satin  which  is  gathered 
fully  into  the  waist  belt  with  a  wide  flounce  of  pink  tulle 
starting  just  below  the  hips.  This  flounce  is  trimmed 
at  equal  distances  with  three  close  ruchings  of  tulle,  and 


beneath  each  niching  hangs  a  small  white  bugle  fringe. 
The  flounce  is  finished  at  the  bottom  with  a  wider  inch- 
ing than  those  above  the  fringe. 

*  *  * 

For  walking  and  day  wear  the  jacket  most  to  the 
fore  is  the  short  sacque,  reaching  just  to  the  hips  and 
being  slightly  centre  at  the  back,  outlining  the  figure  to 
a  slight  degree.  These  are  made  in  black  taffetas, 
trimmed  velvet,  or  in  white  and  light  shades  of  cloth, 
generally  trimmed  with  black  and  some  other  color.  The 
lines  of  the  classic  jacket  are  rarely  adhered  to,  many  of 
the  models  being  extremely  "bizarre"  in  appearance.  The 
first  sketch  is  in  white  cloth,  the  bottom  of  the  jacket 
and  sleeves  being  "a  trots  etages."  Black  velvet  is 
used  down  the  front  and  for  the  pockets,  while  the  waist- 
coat is  of  white  cloth  embroidered  in  pale  blue  silk  and 
silver  galon.  The  roll  collar  and  sleeve  bands  are  or- 
namented to  match. 

*  *  » 

With  the  Princesse  gowns  very  short  boleros  are  be- 
ing worn,  cut  quite  straight  and  standing  well  away 
from  the  figure  and  made  to  harmonize  with  the  gown. 
For  instance,  a  black  and  white  plaid  gown  is  worn  with 
a  deep  grey  bolero,  or,  as  in  the  case  of  a  dark  blue,  the 
bolero  is  of  the  same  material  and  color,  but  almost 
covered  with  an  embroidery  of  black  mohair  braid. 

*"*  * 

More  coloring  seems  to  have  been  introduced  into  the 
muslin  and  silk  collars  and  "rabats."  This  is  generally 
little  more  than  a  suggestion,  but  yet  very  effective.  A 
lace  rabat  will  be  ornamented  with  round  medallions  in 
thread  work  or  some  other  lace,  and  these  medallions 
or  incrustations  will  be  lined  with  a  piece  of  printed 
moussejine-de-soie,   generally   pink,   pale   blue   and  mauve 


Sketch  No.  4. 
New  tailor-made  Corselet  Skirt. 

blending  into  each  other.  Another  interesting  feature 
in  the  lingerie  department  are  the  belts  made  in  the 
same  material  as  the  chemisette,  and  embroidered  to 
match.  These  are  generally  formed  of  two  or  three  box 
pleats,  with  narrower  bands  in  front  to  fasten  in  a  small 
gold  or  fancy  buckle. 
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Business  Management 

By   HOWARD   R.    WELLINGTON. 


Th«  THird  of  a  Series  of  Ar- 
ticles on  u  Subject  of  Interest 
to   Every  Retailer. 


A  RETAIL  MERCHANT'S  ACCOUNTS 
AND  RECORDS 

IT  might  be  well  to  introduce  here  the  different  books 
to   be  used  in  recording'   the  transactions  of  a    com- 
paratively  small   business — the     journal,     cash  book, 
ledger   (as  shown  in  last  issue),   and,  if  found  necessary, 
the  bill  book.      The   various   methods  of   recording   sales 
will  be  taken  up  in  a  later  issue. 

The  Ledger. 

The    ledger    is    used  for  the  final  summing-  up  of  all 
business   transactions,    where   all   information   as   to    bal- 


scription  of  the  goods  in  the  ledger,  in  order  that  these 
particulars  may  be  readily  obtained  for  customers  when 
rendering  statements.  As  this  method  necessitates  writ- 
ing the  various  lines  sold  three  times— first  when  the 
salesman  takes  the  order*,  secondly  when  the  lines  arc 
posted  in  the  ledger,  and  thirdly  when  the  monthly  state- 
ment is  sent  out — systems  have  been  devised  whereby  one 
additional  writing  only  will  be  necessary  by  using  a 
loose-leaf  leadger  with  a  monthly  invoice  or  statement 
form  in  duplicate  Inserted  opposite  each  ledger  account. 
The  lines  sold  are  entered  from  the  original  sales  slip 
to  this  invoice  form,  and  the  total  of  each  sale  posted  to 


ances  at   the  debit  or  credit  of   accounts  may  be   ascer- 
tained. 

Debit. 

When  there  is  a  balance  at  the  debit  of  an  account 
it  must  be  one  of  two  things — an  asset  to  the  business  or 
a  loss.  Anything  of  value  to  the  business,  such  as  real 
estate,   cash     on     hand,   merchandise   on  hand,    accounts 


the  ledger  opposite.  The  original  is  sent  to  the  cus- 
tomer as  a  statement  and  invoice  combined,  and  the 
duplicate  remains  for  reference  in  the  ledger.  (Illustra- 
tions will  appear  in  a  subsequent  issue). 

The  Journal. 

This  book,    sometimes     termed     "the   day   book,"    is 
abandoned  by  the  majority  now-a-days  so  far  as  record- 


\J<Jo-o-J& 


owing  to  the  dealer,  is  an  asset.     Any  other  balance  at 
the  debit  of  an  account  must  be  in  the  nature  of  an  ex- 
pense, and  is  therefore  a  loss.     Debit  what  is  received. 
Credit. 

When  there  is  a  balance  at  the  credit  of  an  account 
it  must  be  either  a  liability  or  a  gain.  If  the  balance 
represents  a  personal  account  owed  by  the  dealer,  or  an 
acceptance  made  by  him,  it  is  a  liability  ;  if  other  than 
an  amount  owed  it  must  be  a  gain.  Credit  what  is 
given. 

In  a  retail  business  it  is  very  desirable  to  have,  in 
addition  to  the  date  of  sale  and  the.  amount,  a  full    de- 


ing  daily  transactions  of  cash  or  sales,  etc.,  is  concerned, 
the  cash  book  and  sales  records  being  used  for  posting 
direct  to  the  ledger.  However,  when  opening  a  set  of 
books  the  journal  is  used,  or  in  making  entries  which,  by 
their  nature  could  not  properly  be  made  through  the 
other  mediums,  the  journal  is  a  necessity.  Entries  ad 
justing  differences  in  accounts,  writing  off  bad  debts, 
closing  entries,  etc.,  should  all  be  made  through  the  me- 
dium of  the  journal. 

The  Bill  Book. 

In  a  business     where     accounts     are    settled  by  note 
mostly,  it  would  be  advisable  to  have  a  bills  receivable 
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and  bills  payable  account  in  a  separate  book  ruled 
specially  for  that  purpose,  the  bills  receivable  in  one  end 
of  the  book  and  the  bills  payable  in  the  other. 

At  the  end  of  a  period  the  total  of  bills  payable  book 
may  be  posted  to  the  credit  of  a  bills  payable  account 
in  ledger,  and  the  total  of  bills  receivable  posted  to  the 
debit  of  a  bills  receivable  account  in  the  ledger,  if  de- 
sired, or  the  amounts  taken  from  the  bill  book  itself  for 
the  trial  balance. 

This  form  combines  the  cash  and  bank  accounts. 
When  cash  is  received  from  a  customer,  he  is  credited 
with  the  amount  received,  the  cash  being  entered  in 
"cash  receipts"  column,  and  cash  discount  (if  any)  is 
entered  in  column  headed   "cash  discount."     When  a  de- 


posit is  made  in  the  bank  the  amount  is  entered  in  the 
"bank  deposit"  column  on  the  debit  side,  and  in  the 
"cash  paid"  column  on  the  credit  side.  When  cash  is 
paid  out  the  creditor  or  expense  account  is  charged  the 
amount  being  entered  in  the  "cash  paid"  column  or  "ex- 
pense" column,  as  the  case  may  be,  the  total  of  the  lat- 
ter column  being  posted  to  the  ledger  at  the  end  of 
each  month  instead  of  posting  each  entry  separately. 
When  a  cheque  is  made  on  the  bank,  or  a  bill  accepted 
payable  at  the  bank,  the  amount  is  entered  in  the  "bank 
cheques"  column.  At  the  end  of  the  month  the  amount 
on  hand  and  in  the  bank  may  be  readily  ascertained  by 
adding  the  cash  and  bank  columns  on  the  receipt  side  and 
deducting  the  total  of  the  cash  and  bank  columns  on  the 
payment   side. 


PROGRESSIVE     RETAILING 

By   COUNTERMAN. 

Summer  in  the  Store— Make  Stock  Conform  to   the  Season— Value  of  Quick  Turnovers- 
Useful  Hints  and  Suggestions. 


IT  is  Summer  time,  and  your  business  should  meet  the 
weather   conditions     to   a   nicety.      The   inside   of    the 

store — of  every  store— should  reflect  the  out-of-door 
conditions  at  this  moment.  You  have,  got  four  months  of 
Summer  selling  before  you  and  six  months  of  Sumtmer 
wear,  for  it  will  be  the  first  of  October  before  even  the 
idea  of  a  Fall  garment  can  be  entertained  by  the  average 
woman,   or,  for  that  matter,   man  or  boy. 

Are  you  ready  for  six  months'  campaign  in  Sumimer 
goods  ?  Have  you  got  rid  of  everything  that  looks  like 
Winter  and  early  Spring  in  your  stock  ?  Have  you  trans- 
formed your  business  into  a  Summer  business  ?  For  you 
know  that  from  this  moment,  the  first  days  of  May,  there 
should  not  remain  more  than  a  vestige  of  heavy-weight 
appearance  in  your  stocks. 

Everything   Summer. 

Everything  should  be  conducted  strictly  on  Summer 
principles.  Of  course  you  should  have  anticipated  this  a 
month  ago,  and  most,  likely  did,  if  you  are  at  all  awake 
to  conditions.  But  did  you  enter  thoroughly  into  the 
spirit  of  the  condition  ?  Did  you  thoroughly  appreciate 
the  fact  that  the  heavy  goods  would  not  sell  for  another 
six  months,  and  that  heavy  coats,  underwear,  furs,  hos- 
iery, and  other  things  which  are  "just  as  good"  as.  money 
—as  you  like  to  say  when  you  make  a  mistake — are  still 
in  stock  ? 

Now,  if  you  did  make  this  mistake  and  did  not  clear 
these  goods,  or  if  conditions  did  not  permit  you  to  clear 
the  lines— for  we  cannot  always  do  exactly  as  we  would 
like  to  do— are  you  then  doing  the  next  best  thing  ?  Are 
you  carefully  dusting,  folding  and  packing  away  out  of 
sight  these  Winter  goods,  instead  of  carrying  them  openly 
in  stock  ? 

Tuck    'Em  Away. 

You  may  be  surprised  at  this  suggestion,  but  let  us 
investigate.  Every  dollar's  worth  of  goods  you  have  on 
the  counters  that  does  not  move  is  not  only  in  the  way, 
not  only  an  incumbrance,  not  only  exposed  to  bad  condi- 
tions, but  requires  a  due  quota  of  care,  dusting,  and 
stock  work  on  the  part  of  employes.  You  may,  of  course, 
say  to  yourself,  "Well,  we  sometimes  sell  these  goods, 
and  it  is  well  to  have  them  in  stock  where  we  can  get 
at  them,"  but  we  maintain  it  is  infinitely  better  to  have 


all  except  the  absolute  necessities  taken  out  and  put  away 
and  turn  the  store  into  a  store  of  the  moment— a  Sum- 
mer store.  To  do  a  live  business  you  need  every  bit  of 
room  and  attention  that  can  be  given  to  what  is  selling 
at  this  moment.  If  you  have  other  things  hidden  away 
weighing  on  vour  mind,  filling  the  shelves,  obstructing  the 
work  of  the  help  and  creating  a  false  opinion  of  your 
present  stock  in  your  mind,  it  would  be  well  to  under- 
stand just  how  much  of  that  weight  is  dead  weight  and 
how  little  of  it  is  active  stock. 

Learn  by  Mistakes. 

A  most  excellent  lesson  to  your  help  and  to  yourself 
would  be  to  take  this  dead  stock  out,  pack  it  carefully, 
invoicing  it  first,  noting  its  condition  and  then  look  at 
the  figures  and  see  what  they  would  buy  for  you,  if  in 
ready  cash,  in  first-class,  live  bargains — fine  merchandise 
that  your  customers  want  and  are  looking  for  at  the 
moment.  We  are  certain  that  if  this  course  is  followed 
there  will  be  a  visible  percentage  of  decrease  in  next 
year's  packing.  Too  much  of  this,  too  much  of  that, 
bought  too  willingly  and  held  too  long,  stands  in  the 
way  of  stock  work,  of  new  purchases  and  of  your  Summer 
store  business. 

Now  to  Business. 

Now  to  work.  The  mistakes  that  are  in  the  shelves 
are  not  to  be  thought  of  at  this  moment  in  the  work  of 
to-day.  They're  packed  away.  The  thing  is  to  forget 
them,  and  to  make  vour  customers  forget  them  as  far  as 
possible. 

Run  the  rest  of  this  season  Summer  stuff  on  the  quick 
turn-over  principle. 

Remember  that  there  are  always  more  goods  than  you 
can  buy  or  pay  for.  It  is  not,  however,  a  question  of 
"pay  for,"  but  it  is  a  question  of  becoming  loaded  up 
with  things  you  don't  want  at  the  wrong  prices,  when 
the  things  you  do  want  at  the  right  prices,  that  would 
sell  quickly  and  would  build  up  the  rest  of  the  trade  of 
the  house,  are  not  to  be  bought  because  of  the  already 
too  heavy  load  which  you  carry  in  certain  lines. 

Better  far  buy  a  month's  supply  and  sell  it  in  three 
days  than  to  buy  what  you  think  will  last  you  two 
months  and   then  not  to  move  it  at  all.     You  can  find  out 
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INTERESTED  IN 

SEASONABLE  SPECIALS  ? 

Get  Next  to  These 

Men's  Bal.  S.  &  D. 

422    -    $3.75 
430    -    $4.50 

36-in.  "Special"  Grey  Cotton,  10c.  for  8c. 
A  few  bales  left. 

Ladies'  and  Children's  Cotton  Hose  \    Full  stock 
Ladies'  and  Children's  Cotton  Vests  I   in  all  lines. 

Victoria  Lawns  j  Some  very  SPECIAL 
Persian  Lawns/  values. 

SILKS    A  few  special  lines.    Ask  for  samples. 
Japanese  Taffeta,  37  2c,  50c.    All  colors. 
Broche  and  Spot,  57  2c.    All  colors. 
Printed  Pongee,  25c.    All  colors. 
Peau  de  Soie,  37  2c,  55c,  75c,  85c,  $1.10.    Black. 
Satin,  25c,  372c.    White  and  cream. 

||  Cream  Lustre,  222c,  30c,  372c. 


Letter  Orders  Given  Special  Attention. 

JOHN  KNOX  COMPANY,  LIMITED 

Wholesale  Dry  Goods  and  Smallwares 

HAMILTON,  ONTARIO 
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your  mistakes  and  keep  up  with  the  change  of  styles  and 
demand  when  you  are  not  loaded  up. 

Perhaps  the  most  difficult  problem  we  have  to-day  is 
to  discount  the  change  of  styles.  The  thousands  of  shapes 
and  colorings  in  belts  and  neckwear  alone  makes  it  most 
difficult  to  steer  clear  of  poor  sellers  even  though  the 
quantities  bought  of  each  may  be  quite  limited,  therefore 
one  wants  all  their  wits  and  few  distractions  to  cope 
with  the  buying  in  all  its  branches. 

Try  it  Now. 

See  if  you  cannot  get  some  relationship  between  your 
weekly  purchases  and  your  weekly  outgo  in  sales.  Estab- 
lish a  nearer  condition  between  selling  and  purchase.  You 
can  speculate  more  on  styles  when  you  feel  that  certain 
pressure  of  demand  for  the  thing  which  you  bought  a  few 
days  before.  The  main  point  here  is  to  advertise  what 
you  have  bought,  and  after  selling,  buy  again. 

It  is  necessary  the  moment  that  any  special  line 
or  lot  enters  a  house,  or,  in  fact,  before  it  arrives,  to 
prepare  for  the  date  of  entry  upon  your  market  in  an  em- 
phatic way.  The  idea  is  to  calculate  not  upon  selling 
some,  but  the  whole,  or  nearly  all,  of  the  purchase  imme- 
diately upon  its  arrival.  This  naturally  means  that  you 
must  seek  advantage  in  buying,  that  you  study  carefully 
just  what  is  wanted  in  the  particular  line  in  which  the 
purchases  are  made  ;  that  you  consult  thoroughly  with 
your  assistants,  and  that  when  you  make  your  purchase 
you  are  already  prepared  for  its  sale  and  have,  to  a 
great  extent,  determined  exactly  what  you  are  going  to 
do  with  the  goods  when  they  arrive. 
An  Example. 

Shirtwaists  are  the  liveliest  merchandise  of  the  mo- 
ment, let  us  assume.  You  are  going  to  wake  the  echoes 
in  your  vicinity  with  your  shirtwaist  sale.  You  started 
early  in   the  season,   bought  percales,   ginghams,   muslins, 


linens,  nainsooks  plain  and  embroidered,  and  some  fancy 
high-priced  styles.  Possibly  you  bought  your  lines  com- 
plete, ranging  in  price  from  the  lowest,  which  you  deter- 
mined would  be  a  50c.  article,  and  for  which  you  paid  say 
$4.50  per  dozen.  Everybody  else  did  the  same  thing,  and 
so  you  find  yourself  with  a  good  round  stock  of  shirt- 
waists and  maybe  feel  discouraged. 

You  begin  to  feel  that  shirtwaists  are  not  moving 
quite  so  rapidly  as  they  might,  that  the  stocks  will  last 
for  a  month  or  two  longer  at  the  present  rate  of  demand, 
and  you  look  around  your  coat  and  suit  department  and 
find  that  shirtwaists  have  but  a  small  space  given  them. 
You  have  shirtwaists  in  the  window,  marked  with  price- 
so  has  everybody  else  ;  you  advertise  shirtwaists  regu- 
larly— so  does  everybody  else. 

Do  it  Another  Way. 

Now,  the  point  is  to  do  the  same  thing  and  do  it  dif- 
ferently. Have  you  got  nerve  enough  to  take  those  heavy 
suits  and  relegate  them  to  the  back  of  the  department, 
or  better  still,  to  move  the  majority  of  the  stock  which 
your  mind,  and  your  salespeople's  minds,  have  determined 
upon  as  necessary  in  the  department  ? 

Whole  racks  of  skirts  and  dresses  that  in  the  hot 
weather  sell  sometimes  one  a  week  or  at  most  one  a  day, 
stand  most  prominently  in  the  department.  Shirtwaists 
that  sell  ten  an  hour  are  relegated  to  a  shelf,  are  piled 
up  on  a  counter,  or  are  stacked  in  boxes  on  the  floor  and 
have  to  be  fought  for  by  customers  and  help  alike.  There 
is  no  order,  no  system  about  shirtwaists.  Many  desirable 
styles  are  hidden  away  ;  they  are  inaccessible  and  gener- 
ally relegated  to  a  corner.  The  manager  of  the  depart- 
ment puts  his  foot  down  in  the  vain  hope  that  it  will 
help  his  case.  He  has  not  nerve  enough  to  acknowledge 
his  weak  spot  and  redeem  himself  by  going  at  the  shirt- 
waist department  in  the  right  way. 


WHOLESALE     TERMS      OF      CREDIT 

Proposal   for  Uniform  Canadian  Spring  and  Fall   Dating,  Lower  Discounts  and   Interest    Prepayments. 


DISCOUNTS,  interest  and  general  terms  of  credit 
were  discussed  last  month  and  general  recom- 
mendations made  by  the  Montreal  and  Toronto 
wholesale  dry  goods  associations,  which  will,  if  'ratified 
by  the  entire  Canadian  dry  goods  and  woolen  trade, 
establish  uniformity  of  credit  terms  throughout  the  Do- 
minion. At  the  present  time  the  first  of  April  and  the 
first  of  May,  the  first  of  October  and  the  first  of  Novem- 
ber, are  used  for  Spring  and  Fall  dating  terms.  The 
early  months  generally  throughout  Ontario  and  the  west, 
and  the  later  periods  in  the  Province  of  Quebec  and  the 
Maritime  Provinces.  It  is  proposed  to  make  the  mat- 
ter uniform  by  dating  all  Spring  bills  first  of  April  on 
shipments  from  the  25th  of  November  to  the  25th  of 
March  inclusive,  and  the  first  of  the  following  month, 
from  the  26th  of  March  until  the  25th  of  May.  Fall 
dating  will  be  from  the  first  of  October  on  shipments 
from  the  25th  of  May  until  the  25th  of  September,  then 
the  first  of  the  following  month  up  till  the  25th  of  No- 
vember. General  terms  of  discounts  are  now  6  per  cent, 
ten  days  and  4  per  cent,  thirty  days,  or  four  months' 
Fall  dating,  and  it  is  proposed  to  make  these  5  per  cent, 
ten  days,  and  5  per  cent,  thirty  days,  from  Spring  and 
credit,  as  heretofore,  with,  of  course,  the  privilege  of  re- 
newal. At  the  present  time  7  per  cent,  interest  is  al- 
lowed for  pre-payment,  and  the  new  terms  will  give  but 
6  per  cent.  These  are  the  main  changes  desired,  and 
general   accommodations    to   merchants   will   remain     the 


same.  It  is  desired  to  place  all  wholesale  firms  on  the 
same  footing,  and  to  give  the  honest  merchant  every 
conceivable  benefit  resulting  from  the  savings  effected. 

A  Toronto  firm  of  chartered  accountants  are  looking 
after  the  matter,  but  as  yet  decided  terms  have  not  been 
agreed  upon  by  any  of  the  associations,  and  until  a  gen- 
eral meeting  of  the  entire  Canadian  dry  goods  trade, 
which  will  be  held  in  Montreal  this  month,  the  matter 
will  remain  in  an  unsettled  state.  The  Lower  Province 
houses,  it  is  understood,  have  signified  their  willingness, 
and  they  are  chiefly  affected,  as  terms  of  credit  there  are 
longer.  Winnipeg  and  Vancouver  have  not  yet  discussed 
the  general  terms,  and  their  approval  must  be  had. 

The  changes  given  above  have  been  generally  ap- 
proved, but  various  details  have  met  with  decided  opp<> 
sition.  Among  these  is  the  punishment  for  violation  and 
the  form  of  investigation.  It  is  not  likely  that  any  fine 
will  be  imposed,  but  the  offender  will  be  made  known  to 
the  entire  wholesale  trade  and  suffer  accordingly.  It  is 
proposed  that  the  investigation  be  made  by  a  firm  of 
chartered  accountants,  and  that  the  expense  be  borne 
by  the  firm  alleged  to  have  exceeded  the  terms  of  credit, 
if  such  is  proven,  and  if  not,  by  the  firm  bringing-  the 
charge. 

The  movement  has  the  support  of  influential,  strong 
firms,  and  during  the  present  month  developments  of  a 
fixed  nature  are  likely  to  occur. 
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GOOD    ADVERTISING 

The  Editor  of  tHis   Department   -will  Answer  Questions    on    Advertising    and    will 
Oriticize  Advertisements  which  may-  be  Submitted  to  Him. 


WHAT   TO  ADVERTISE. 

MILLINERY  and  ready-made  garments  are  the  two 
lines  to  centre  your  newspaper  advertising  on  for 
the  present.  Some  attractive  ads  can  be  prepared 
if  a  little  time  is  given  to  the  work.  The  millinery 
theme,  of  course,  should  be  strictly  feminine  in  tone  — 
i.e.,  addressed  to  the  women  and  in  diction  that  appeals 
to  them.  The  strong  talking  points  are  source  of  fashions 
anil  reasonableness  of  prices.  Photographs  of  hats  are  of 
little  value  unless  they  are  printed  on  good  paper— better 
than  the  dailies  use. 

In  ready-made  garment  advertising  you  must  necessar- 
ily clash  a  bit  with  made-to-order  garments.  Compari- 
sons of  prices  can  be  invited,  but  there  is  nothing  to  be 
gained  by  introducing  the  "fit"  question. 

Garment  advertising  needs  lots  of  life.  A  series  of 
ads  well  written  and  well  set  should  appeal  and  will  ap- 
peal if  you  put  yourself  into  them.  Never  mind  consum- 
ing space  with  needless  details,  as  is  so  often  done.  Know 
your  goods  and  your  prices  and  your  readers.  Talk  direct 
and  show  lots  of  confidence  in  your  own  store  and  your 
ability  to  maintain  a  high  reputation.  Never  use  illus- 
trations representing  garments  other  than  those  adver- 
tised. 


THE  WHITE  WAY. 

'''Beautiful  Lace  Curtains"  is  a  portion  of  a  news- 
paper ad  sent  in  by  the  John  White  Co.,  Limited,  Wood- 
stock, Ont.  The  ad  as  a  whole  is  timely  and  the  first 
few  paragraphs  are  especially  good  in  the  matter  of  argu- 
ment. Descriptions  of  goods  are  given  without  stint,  and 
while  the  lay-out  of  the  ad  falls  a  prey  to  top-heaviness, 
this  is  not  a  serious  drawback. 


"LET  THERE  BE  LIGHT." 

A  twenty-four  page  booklet  on  "Electric  Lighting  in 
I  he  Department  Store,"  prepared  by  the  Westinghouse 
Company's  Publishing  Department;  Pittsburg,  comes  for 
criticism.  Typographically  the  booklet  is  very  attractive, 
an  embossed  "wax"  effect  being  produced  on  the  cover 
and  first-class  illustrations,  with  a  clean-running  brown 
ink,  setting  off  the  letterpress. 

The  subject  is  "Light,"  and  the  object,  dissemination 
of  the  Nernst  lamp's  virtues.  Under  headings  of  "Qual- 
ity," "Quantity,"  "Arrangement,"  and  "Window  Light- 
ing," a  lot  of  information  interesting  to  the  drygoodsman 
is  to  be  found.  Letters  from  "satisfied  users"  are  inter- 
spersed between  the  general  pages. 

In  Lacombe,  Alta.,  there  is  a  Bee  Hive  Store  run  by 
Home  &  Spice.  Mr.  Spice  forwards  a  full-page  ad  evi- 
dently his  own  work,  as  it  is  written  with  vim.  Here's  a 
quotation  from  a  prominent  portion  of  the  ad.  It  is  under 
the  caption  of  "The  Bee  Hive  Way"  : 

'"The  essence  of  the  Bee  Hive  way  is  to  serve  our  cus- 
tomers as  we  would  be  served  ourselves.  To  show  that 
no  one  need  haggle  or  shop.  That  the  price  we  quote  to 
one  customer  is  the  only  price  we  have— the  same  to  all. 
To  keep  our  prices  at  the  lowest  point  consistent  with  a 


fair  return  to  ourselves.  In  a  nutshell,  so  to  serve  our 
customers  that  in  all  ways  the  Bee  Hive  wav  shall  be  to 
them  a  synonym  for  the  square  deal." 

One  would  think  that  the  writer  of  those  lines  had 
been  reading  Ruskin's  "Principles,"  or  Robert  Louis 
Stevenson's  "Prayer." 

For  a  solid  page  ad  Home  A;  Spice's  announcement  is 
very  attractive.  The  main  cause  of  this  is  a  minimum 
number  of  divisions.  A  great  many  "large"  advertisers 
make  the  mistake  of  "cutting  up"   their  items  too  much. 


Suits    <£ 

OUR  Spring  dis- 
play of  boys' 
suits  is  the 
largest  we  have 
ever  shown.  We 
don't  know  another 
place  where  you 
can  find  a  prettier 
or  more  attractive 
showing  of  little 
fellows'    garments. 

$3.00  to  $7.50 


MANY  years   of 
experience    in 
the      clothing 
trade  has  taught  us 
a  few  things  about 
boys'  clothes. 

We  endeavor  to 
sell  the  very  best 
suits  we  can  get  at 
the  most  reasonable 
prices. 

$1.90  to  $5.00 


CnwelhJ&imikd 


The  distribution  of  illustrations  is  balanced  and  tins 
enhances  the  general   effect   immensely. 

An  impressive  point  about  the  whole  ad  is  the  contin- 
uous "buzzing"— "Bee  Hive"  precedes  nearly  every  price. 
It  appears  two  or  three  times  in  nearly  every  paragraph. 
This  is  ideal  retail  advertising— hammering  away  at  your- 
self as  well  as  the  goods  you  sell. 

Another  commendable  feature  is  the  system  of  mail 
order  house  comparison.  Home  &  Spice  say  :  "We  guar- 
antee this  fiOc.  corset  equal  to  any  mail  order  corset  at 
75c."    "Why  send  away  for  waists  ?    Bee   Hive   price 
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is  the  same  as  mail  order  houses."  The  retailer  should 
never  show  the  white  feater,  and  it  looks  as  if  Home  & 
Spice  go  even  further— take  a  delight  in  knocking  the  chip 
oft  the  mail  order  man's  shoulder. 

Any  suggestions  for  the  improvement  of  this  ad  would 
be  :  1.  A  more. careful  reading  of  prcofs  (in  one  or  two 
instances  items  being  mixed  up).  2.  Centre  the  advertis- 
ing on  fewer  lines  at  one  time  or  divide  the  matter  over 
different  parts  of  the  paper,  thus  giving  it  the  flavor  of 
'"specialties."  3.  Always  run  a  special  sale  announcement 
by  itself. 

A  BEAUTIFUL  BOOKLET. 

The  booklets  of  C.  F.  Rumpp  &  Sons,  Philadelphia, 
are  always  high-class.  The  last  one  to  hand  contains 
eight  pages  of  "Fine  Leather  Goods."  Page  3  will  be  the 
most  interesting  to  the  trade,  as  it  represents  a  collec- 
tion of  fancy  leather  articles  especially  suited  for  gents' 
furnishers,  etc.  In  addition  to  the  goods  they  manufac- 
ture,  C.   F.   Rump])  &   Sons  show  some  imported  special- 


BEAUTIFUL   LACE 
CURTAINS 

It  won.t  be  long  till  you'll  be- 
gin taking  down  the  Lace  Cur- 
tains. Some  of  them  will  be  too 
badly  soiled  to  put  back  again,  for 
above  all  things  you  want  ycur 
curtains  to  be  dainty  and  pretty. 
Besides,  buying  ne.v  ones 
need  not  mean  a  large  expendi- 
ture. We're  showing  some  won- 
derfully tasty  ideas  at  very  mod- 
erate prices. 
Nottingham    Lace     Curtains, 

25c  to  7.75. 
Bobbinette  Curtains,  1.25  to 

3.50. 
Swiss  and  Brussels  Curtains, 

3.50  to  18.00. 
Real  Guipure   Curtains,   3.75 

to  10.00. 
Arabian  Linen  Curtains,  5.75 

to  8.75. 


ties  including  celebrated  English  makes  of  kit  bags,  shawl 
straps,  carry-alls,  etc  Every  drygoodsman,  gents'  fur- 
nisher and  milliner  should  write  for  a  copy  of  this  book- 
let. 

"ART  IS  LONG.'' 

So  much  has  been  written  on  this  subject  by  the 
recognized  advertising  authorities  that  it  may  seem  a 
little  peculiar  that  any  one  should  take  up  the  cudgel 
against  their  views.  The  great  majority  of  advertising 
experts  laugh 'at  the  idea  of  art  in  advertising  ;  and  yet 
Webster  says  of  art  :  "Skill  in  joining,  in  fitting,  to 
arrange,  prepare."  "The  application  of  knowledge  or 
power  to  practical  purpose."  Xow  there  you  have  art  in 
arranging,  in  writing-  and  in  carrying  out  an  advertise- 
ment. Then  you  are  referred  to  science,  which  says  in 
part  :  "Science  is  knowledge  ;  penetrating  and  compre- 
hensive information;  skill  and  expertness."  "Art  is  that 
which  depends  on  skill  and  practice."  "Science  is 
knowledge,  but  more  usually  denotes  a  systematic  and 
orderly     arrangement    of     knowledge."      The    advertiser's 


aim  and  idea  should  be  earnest  and  plain  in   writing  an 
advertisement. 

Just  about  one  half  the  ad  men  have  not  yet  learned 
to  do  both  of  these  things  at  the  same  time. 

Take  an  advertisement,  tear  it  to  pieces  and  re- 
write it  to  be  stronger  and  look  better  than  in  its  or- 
iginal state.  In  this  way  you'll  acquire  art,  science, 
judgment  and  knowledge. 

An  advertisement  can  easily  be  made  or  marred  in 
arrangement.  If  well  arranged,  a  poor  ad  will  attract 
attention;  and  if  badly  set  up,  a  good  ad  will  lose  its 
strength,  and  often  its  entire  sense  and  meaning.  To 
those  whose  writings  are  for  the  small  cities  and  coun- 
try towns,  let  me  urge  you  to  write  and  arrange  for  ads 
with  few  display  lines  and  a  simple  layout. 

Printers  on  weekly  papers  have  no  idea  of  the  artis- 
tic, and  usually  care  little  whether  the  ad  suits  you  or 
not 

In  nearly  every  shop  they  want  to  set  your  ads  their 
way,  and  their  way  usually  is  not  a  very  good  one. 

An  advertising  man,  in  writing  for  the  merchants  in 
towns  of  three  to  ten  thousand  population,  must  write 
a  good  ad,  and  also  arrange  a  simple  and  tasty  diagram, 
if  he  would  have  a  good  advertisement. 

Now,  in  this  layout  or  diagram  is  an  art  that  de- 
mands much  care  and  that  is  hard  to  acquire.  Th* 
printers  on  small  dailies  and  weeklies  have  not  the  type 
or  surroundings  enjoyed  by  the  printer  on  the  high  class 
daily  or  monthly. 

The  country  printer  is  in  a  measure  excusable  for  his 
bad  ad  setting.  This  lack  of  new  and  suitable  material 
only  makes  the  situation  harder  for  the  advertising  man. 

To  overcome  these  things,  as  I  said  before,  you  must 
have  a  strong,  clever  ad  and  an  artistic  layout. 

You'll  have  to  acquire  the    art     of     writing  and  ar 
ranging  the  proper  kind  of  an  advertisement — the  artistic 
arl.     Then   if  printers     will     follow    instructions  pxactly, 
the  ad  will    be  a  pleasing  one;   and  it  will   do  credit  to 
the  advertiser,  printer  and  ad  man. 

In  advertising  there  is  art. — 'F.   L.  B.   in  Brains. 


EASTER  ADS. 

Crowell's,  Limited,  Sydney,  C.B.,  send  in  a  batch  of 
newspaper  advertisements  and  a  couple  of  booklets,  the 
work  of  T.  E.  Weaver.  The  newspaper  ads  were  used  to 
"boom  the  Easter  trade,"  and  vary  from  a  page  to  a 
couple  of  columns.  The  ad  headed  "Come  to  this  magnifi- 
cent showing  of  Easter  fashions"  is  the  most  impressive, 
because  the  arrangement  is  made  with  an  eye  to  balance. 
This  "open"  effect  is  something  much  needed  in  dry  goods 
advertising,  especially  where  there  is  much  to  advertise. 
An  "open"  ad  is  easy  to  read  and  easy  to  sub-divide — 
i.e.,  one  can  find  what  one  wants  quickly.  The  weakness 
of  Crowell's  ad  is  that  the  opportunity  to  utilize  subor- 
dinate headings  was  lost.  "American  Persian  Organdie," 
"Henrietta  Cloths,"  etc.,  should  have  been  set  in  at  least 
the  caps  of  their  font. 

In  all  the  ads  description  is  ample  and  prices  well 
displayed,  but  as  long  as  a  writer  has  to  hold  himself 
down  to  mere  detail  it  is  difficult  to  obtain  that  quality 
which  the  retailer  needs  most  of  all  for  his  store— indi- 
viduality. 

Some  very  good  etchings  are  used  in  one  or  two  of 
Crowell's  ads,  but  stock  cuts,  as  a  rule,  do  not  "earn 
their  money." 

One  of  the  pages  from  the  "Fashionable  Wearing  Ap- 
parel" is  reproduced  herewith.  It  is  representative  of 
this  booklet,  and,  in  style  and  composition,  of  tlie  booklet 
on   "Stylish  Footwear."     Both  booklets  are  well  printed. 
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THE    LITTLE     GIANT 


A  Good  Name  well  Backed,  the  Secret  of  this  Store's 
Success. 

GALT  people  remember  when  the  "I  jit  tie  Giant"  was 
little  indeed,   but   that   was   ten  years  or   so    ago, 
when   R.    A.    Briscoe   first   started   up   in   business. 
Thanks,   however,    to     the   progressive  methods   used     in 
conducting     the     business      it     has   never   been    seriously 
checked  in  its  steady  growth. 

When,  from  a  comparatively  small  beginning,  a  man 
builds  up  a  successful  and  growing  business,  there  is 
generally  a  decided  leaven  of  originality  and  individuality 
in  his  methods  ;  he  does  things  in  his  own  way,  he  gets 
out  of  the  general  trading  rut  as  it  were.  By  so  do- 
ing he  impresses  the  buying  public,  and  keeps  his  busi- 
ness always  before  the  eyes  of  the  community  he  draws 
his  trade  from. 

In  these  modern  days,  when  women  are  so  much  in 
evidence  in  all  trades  and  professions,  the  very  fact  that 
a  store  employs  a  preponderance  of  men  clerks  stamps 
it,  as  out  of  the  ordinary.  This  has  from  the  start  been 
a  settled  policy  with  Mr.   Briscoe,   and  after  a  thorough 


The  first  floor  is  given  over  to  general  dry  goods, 
with  men's  furnishings  and  ladies'  wear  in  an  annex.  The 
second  contains  the  carpet  and  curtain  section,  and  the 
clothing  department,  while  the  surplus  stock  is  carried 
in  the  basement.  Altogether  a  stock  of  over  $35,000  is 
carried. 

A  very  important  department  is  that  of  boots  and 
shoes,  situated  in  the  rear  of  the  main  floor,  and  here  a 
big  stock  is  carried  and  a  large  trade  done.  In  fact 
Mr.  Briscoe  regards  this  as  one  of  the  most  important 
departments  in  the  house 


u. 


Part  of  the  first  floor  interior,  "The  Little  Giant. 


R.  A.  Briscoe's  store.  Gait. 


testing  of  many  years  he  sees  no  reasons  in  favor  of  any 
change.  Experienced  men,  he  considers,  are  much  more 
satisfactory  in  a  store,  and  of  the  nine  employes  of  the 
Little  Giant  only  one  is  a  woman. 

The  selling  end  is,  however,  strongly  supplemented  by 
a  staff  of  silent  salesmen,  and  the  number  of  these,  and 
the  free  use  made  of  them,  is  another  feature  where  this 
store  is  different  from  the  general  run.  Goods  well 
shown  are  half  sold,  should  stand  by  that  other  proverb 
so  familiarly  quoted  about  good  buying.  This  Mr.  Bris- 
coe evidently  understands,  hence  the  free  use  of  silent 
salesmen. 

The  publicity  campaign  also  receives  careful  atten- 
tion, and  the  forceful  way  in  which  it  is  done  is  decid- 
edly one  of  the  chief  reasons  of  the  store's  successful 
growth.  Mr.  Briscoe  has  always  pursued  a  liberal  ad- 
vertising policy,  and  is  a  firm  'believer  in  the  wisdom  of 
freely  advertising.  He  makes  use  of  every  medium  at 
his  command.  He  advertises  in  the  daily  press,  he  uses 
sign-boards  throughout  the  country,  and  also  does  ex- 
tensive street  car  advertising. 

The   store   dimensions   are   100   x   60   feet,    and    ample 
provision  is  made  for  lighting— arc,   natural  gas  and  in- 
candescent light  being  all  installed.     A  cash  carrier  sys 
tern  is  also  in  use. 


TEXTILE  CRITICISMS. 

S.   CONSUL  W.  HAMM,  of  Hull,  sends  a  summary 
of  a  lecture  delivered  before  the  Bradford  Techni- 
cal School  by  Professor  Armitage,  of  the  Hudders- 
field  Technical  School,  who  has  recently  been  in  the  Unit- 
ed States.     The. following  are  a  few  points  from   his  re- 
marks : 

He  spoke  of  the  .finding  at  one  of  the  textile  colleges 
in  the  United  States  of  America  a  plant  which  was  work- 
ing under  ordinary  mill   conditions  making  yarns  for  the 
trade,   but   it  was  open   for  the  student  to  stop   the  ma- 
chine  at   any    time   to   make   experiments,    as   the  college 
contract    to   deliver   in     a   specified   time, 
question  of  a  textile  university,    the  pro- 
^ss*r.|aid.Lf_would  be  a  great  waste  if  a  number  of  large 
•  evstabUjrt?<Lof  th^Sam"e  pattern,  each 
&\\fltl&P@&X-4*ft'  each  claiming  to 
ng  witff  conditions  in  the  wool  and 
tiiie^ho-ssapd    that   a   loom   in     the 
•imd/comd   earn   from    $15   to   $25 
9  a^cTthe   wages   of   the     weavers 
hough   there     were     some  who 
a  week. 
'aflvsPen  he  did  not  think  that   makers 
the  States  could   rival  similar  pro- 
and   would   not  be  able   to   compete 
with  the  English  in  a  neutral  market.    They  were  lacking 
in    style   and    finish  ;     climatic    conditions    seemed    to     be 
against  excellence  of  finish,  whilst  production  appeared  to 
be   the   great    aim    of    those    engaged    in   the    trade.      The 
professor  also  saw  some  Canadian  mills,  of  which  he  said 
he  did  not  think  they  would  ever  be  able  to  compete  with 
England    on    their    present     lines.       In    his    opinion    there 
would  always  be  a  market  in  the  United  States  for  spe- 
cialties in  men's  wear,  but  they  must  be  reallv  choice  in 
color,   design,   and  handle.     It  was  therefore  necessary  to 
educate  our  young  men  to  the  highest  pitch  of  excellence. 
The  Americans  were   making  great   progress   in   all   direc- 
tions, and  we  could  teach  them  nothing  in  forecasting  de- 
signs   and    colors.     The   professor   also    said   he   was     im- 
pressed   by     the    great     purchasing   power   of   the   United 
States   and   the   evidences     of    present   prosperity.     These 
conclusions   of  a   trained   observer   will    interest   American 
woolen    manufacturers   whether   they   agree   with    them   or 
not. 


RIBBON  MANUFACTURE  IN  JAPAN 

The  Japanese  are  entering  the  field  as  ribbon  manu- 
facturers, and  according  to  reports  are  making  rapid 
progress.  The  production  of  the  Nishijin  Weaving:  Fac- 
tory, which  in  1904  amounted  to  $111,500,  rose  last  year 
to  $400,000.  Tn  view  of  this  manufacture  being  especi- 
ally suited  to  the  dexterous  handiwork  of  the  Nishijin 
factory  operatives,  and  that  it  can  be  placed  on  the  mar- 
ket at  a  comparatively  low  price,  this  branch  of  the 
weaving  industry  has  a  bright  future,  although  the  de- 
mand at  present  is  limited  to  home  consumption. 
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THE    FALL    FORECAST 


Plain  Cloths   Lead— Mixtures  and   Modest    Fancies   a  Close 
Second;  with  Grey  again  Strongly  in  Evidence- 
Rich  Colors   in   Blue,  Red   and    Green 
Favored — The  Coming  Vogue 
of  Black  Predicted. 

PROSPECTS    for    the   Fall     season     are   uncommonly 
good,    and   travelers   are   starting   out   with   sample 
lines  at  an  auspicious  time,   right   after  an  Easter 
trade   of   exceptional  briskness. 

Stocks  in  the  hands  of  the  retailers  are  in  a  very 
fair  condition,  particularly  in  the  larger  centres,  though 
in  some  localities  there  may  be  a  little  holding  over, 
owing  to  the  very  bad  condition  of  the  country  roads. 
Taking  the  trade  all  through,  however,  stocks  are  said 
to  be  very  clear.  There  is  no  doubt  that  the  difficulty 
experienced  in  getting  desirable  lines  in  the  face  of  an 
advancing  market,  and  also  that  job  lines  are  practi- 
cally unobtainable,  all  tends  to  a  healthy  condition  of 
trade  for  the  Fall. 

Lightweights  Still  Lead. 

The  fashionable  tendency  is  for  light  weight  fabrics, 
and  all  materials  shown  for  Fall  come  under  this  cate- 
gory. It  is  color  this  season,  not  weight,  that  deter- 
mines whether  a  fabric  is  intended  for  Fall  or  Spring 
wear. 

The  style  idea,  as  it  emanates  from  Paris,  is  all  in 
favor  of  very  light  weight  cloths,  and  the  fabrics  used 
by  the  leading  dressmakers  there  are  of  such  a  texture 
as  to  make  a  slip  of  silk  under  the  majority; of  them  a 
necessity.  The  descriptive  adjective,  "chiffon,"  used  be- 
fore most  of  the  fabrics  of  which  Paris  gowns  are  made, 
sufficiently  indicates  their  character. 

This,  of  course,  is  the  extreme  idea  which  will,  for 
the  general  trade,  be  modified  into  a  demand  for  me- 
dium and  light  weight  fabrics— fabrics  of  such  a  weight  as 
have  hitherto  been  regarded  as  a  Spring  rather  than 
Winter  weight. 

There  is  also  another  excellent  reason  for  favoring 
light  weights,  for  in  the  present  state  of  the  wool  mar- 
ket a  better  value  can  be  obtained  for  a  given  price  in  a 
light  weight  cloth,  and  for  this  reason  all  persons  in  the 
dress  trade  are  pushing  light  weight  materials. 

Grey  Again  for  Fall. 

The  fact  that  grey  has  been  short  in  supply,  and  that 
at  the  present  time  the  trade  is  unable  to  obtain  suffi- 
cient desirable  grey  materials  to  fill  its  wants,  is  lend- 
ing added  strength  to  this  color  for  Fall. 

The  craze  for  grey  is  so  widespread,  and  women  have 
bought  it   so  universally,   that   its  present  popularity   is 


bound  to  have  some  influence  upon  Fall  buying.  It  is 
hardly  likely  that  it  can  hold  its  present  predominant 
position  in  the  Fall,  but  it  is  certain  that  this  color  will 
be  very  prominent. 

In  plain  materials  the  gun-metal  shades  are  talked  of, 
but  generally  in  tweeds,  homespuns,  worsteds,  etc.,  grey 
shades  averaging  a  little  darker  than  those  in  vogue 
now  will  be  taken. 

Plain   Fabrics    Leading. 

It  is  generally  predicted,  however,  that  while  fancies 
will  sell  well,  plain  materials  will  take  the  actual 
fashion  lead.  This  applies  more  generally  to  the  city 
trade,  where  naturally  a  larger  yardage  of  the  higher 
priced  cloths  are  sold. 

From  the  fact  that  a  cloth  can  be  produced  that  is 
much  superior  both  in  weave  and  appearance  to  a  plain 
fabric  at  a  like  price,  fancies  will  hold  the  trade  that  de- 
mands popular  priced  lines.  That-  is,  lines  that  retail 
from  35c.  to  the  dollar  mark. 

Light  weight  broadcloths  of  the  chiffon  weight  are 
sure  to  be  the  style  leaders,  notwithstanding  the  high 
price.  The  soft,  rich  colors  favored  for  Fall  are  seen  to 
the  very  best  advantage  in  this  cloth,  and  as  the  com- 
ing season  promises  to  be  a  big  color  season  broadcloths 
will  certainly  lead  from  a  fashion  point  of  view.  The 
featuring  of  broadcloths  naturally  brings  into  promin- 
ence such  materials  as  ama/ons,  Venetians,  boxcloths, 
meltons,  etc.,  and  fabrics  of  this  class  with  a  smooth, 
bright  finish  and  in  the  popular  weight  will  enjoy  a  big 
run. 

Serges  promise  to  be  another  popular  feature.  In 
cream,  serges  are  one  of  the  best  selling  fabrics  in  the 
dress  department  at  the  present  time,  and  in  the  popular 
weights  and  shades  will  be  of  added  importance  in  the 
coming  Fall.  Besides  the  rougher  makes  the  fine  French 
serges  are  ordered  out,  and  as  these  have  the  requisite 
bright,  smooth  surface,  they  should  be  in  good  request. 

When  serges  ace  popular  there  is  always  something 
doing  in  henriettas  and  cashmeres.  These  goods  are  in 
fair  demand  now,  and  will  keep  their  position  for  Fall, 
as  they  will  be  useful  to  give  the  needed  variety  to  the 
dress  goods  line.  There  is  always  a  staple  demand  for 
certain  colors  in  cashmere,  and  while  this  will  be  fully 
maintained  a  few  novelty  colors  will  also  be  in  request. 

The  plain  flat  weaves,  such  as  wool  taffeta,  batiste, 
chiffon,  Panama,  etc.,  will  again  be  in  evidence,  and 
poplins  and  other  self  cords  will  not  be  ignored. 

Plain    Fancies. 

This  is  the  name  that  has  been  given  to  a  line  of 
fabrics   that,   while   they  are  piece  dyed,   yet   show   from 
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Established  1832.  Cable  Address  : 


"LAW,"  Bradford 


(Registered) 


These  goods  are  rolled  on  special  boards  and  stamped 

"Lawrus"  every  five  yards. 

t  FALL  SEASON    1906  t 

3        CHEVIOTS  J 

|       in  all  the  latest  weaves,  including  our  West  of  England  j_H 

i— h  Cheviots  ■— h 

^      THE  ROYAL  SQUADRON  SERGE  ^ 

JS  THE  DREADNOUGHT  SERGE  £ 

Unspottable  Finish 


jUoanad n Jkow&ifltowhii* 


in  plain  Coverts  and  new  styles 


Our  Mr.  Haley  will  be  at  the  Windsor  Hotel,  Montreal, 

April  and  May 


Law,  Russell  &  Co., 

Converters  of  British  Goods  lihited 

BRADFORD  and  LONDON. 
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We  Draw  the  Staple  Trade  with  prices  that  are  right. 
That's  where  we  have  the  mi11 ' 


Here  are  a  few  of  the  lines  that  help  us  "do  the  trick:" 

"Beaver"  Damask  Table  Linen  and  Napkins 

"B4"  Grey  Cottons 

"XYZ"  Sheeting 

"No.  1"  Towels 

"M28"  Black  Percaline 

"F120"  27-in.  Striped  Flannelette 

"F1004"  28-in.  Dark 

"F888"  36-in.  Striped 


a 


a 


Send  for  cuttings,  or  better  still,  send  your  order.        Our   Letter 
Order  Department  will  fill  it  PROMPTLY  and   CORRECTLY. 

The  W.  R.  Brock  Company 


MONTREAL 


(Limited) 
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the  nature  of  the  weave  employed  a  plaid,  check  or 
stripe  pattern. 

Some  of  these  are  plaided  or  checked  by  means  of  a 
small  raised  cord,  while  the  pattern  in  others  is  formed 
by  different  twists  in  the  yarn. 

In  this  class  must  be  put  those  cloths  that  show  a 
chevron  or  a  herringbone  pattern.  Some  of  these  latter 
fabrics,  when  looked  into,  display  a  slightly  mixed  effect, 
which  is  doubtless  a  forerunner  of  the  shot  fabrics  that 
are  talked  of  for  the  Spring  of  1907. 

Plaid  Patterns  Again  Strong. 

The  strong  hold  that  plaided  patterns  have  on  fash- 
ionable favor  is  amply  demonstrated  by  an  examination 
of  the  new  sample  lines.  These  plaids  are  not  of  the 
rampart  kind,  but  are  for  the  most  part  subdued  and 
quiet  in  appearance.  In  the  worsted  suitings  which  are 
gaining  in  strength  every  day,  and  also  in  tweeds  and 
tweed  effect,  these  plaids  are  of  the  broken,  indistinct, 
mannish  type  so  much  admired  this  Spring,  though,  of 
course,  in  darker  shades.  Grey  does  not  alone  fill  the 
bill,  but  the  game  feather  and  duck  wing  colorings  are 
also  shown.  A  much  freer  use  of  colored  over-plaids,  and 
a  considerable  flecking  of  color  or  colors  in  the  pattern, 
is  also  a  prominent  feature  in  the  new  cloths. 

Nor  are  these  indefinite  plaid  effects  by  any  means 
confined  to  popular  priced  lines.  They  are  brought  out 
in  expensive  worsted  weaves,  and  in  high-class  imported 
silk  and  wool  voiles,  etc. 

A  Revival  of  Voiles. 

Colored  voiles  have  been  all  but  a  dead  letter  for 
some  time  now  in  all  the  smaller  centres,  though  in  the 
chiffon  weight  they  have  been  much  in  evidence  in  the 
city  trade. 

For  the  present  Spring  both  black  and  cream  voiles 
have  done  fairly  well,  but  colors  have  not  been  much 
talked   of. 

Since  the  selling  season  opened  up  a  good  deal  more 
has  been  heard  about  voiles,  and  the  better  class  of  trade 
is  turning  strongly  in  their  favor.  One  cause  of  the  re- 
vival is  the  many  high-class  imported  costumes  that 
have  been  shown  made  from  this  material,  and  the  fact 
that  Paris  dressmakers  are  favoring  fabrics  that  need 
mounting  over  silk  is  another  point  in  their  favor.  I  do 
not  say  that  voiles  are  going  to  be  big  sellers  for  the 
Fall  season,  but  it  is  certain  that  they  will  enjoy  a 
measure  of  popularity  with  the  better  trade,  not  only  in 
the  fine  wool,  and  silk  and  wool  weaves,  but  in  the  or- 
dinary weave.  Indoor  shades  in  voiles  will  certainly  be 
stocked,  and  also  a  few  of  the  darker  shades.  Black 
and  cream  also,  it  goes  without  saying,  will  be  good 
sellers.  Light  weight  eoliennts  will  be  classed  as  even- 
ing materials,  and  will  be  shown  in  all  the  evening 
shades. 

Mohairs. 

Mohairs  and  lustre  fabrics,  though  not  exactly  suited 
to  the  Canadian  climate  as  a  whole  costume  for  Fall  and 
Winter  wear,  fill  so  many  useful  wants  that  in  staple  col- 
orings they  have  to  be  stocked,  and  Fall  samples  now 
on  the  road  contain  a  list  of  creams,  blues,  blacks  and 
greys,  as  well  as  a  small  selection  of  fancies. 

The  Color  Problem. 

The  selecting  of  just  the  right  colors  in  advance  of 
the  selling  season  is  becoming  more  and  more  of  a 
problem,  and  authorities  differ  considerably  as  to  just 
what  will  be  the  order  of  colors  taken  up  for  the  Fall 
and  Winter  of  1906-7. 

In  picking   the  color  winners     in    advance,   what  the 


THE 


'PIRLE'  Finish 

Indispensable  for  the  Open-Air  Girl. 

"LADY'S  REALM"  says  : 

"The  out-door  girl  who  loves  to  cycle,  walk  and  drive  will  never  wear 
anything  but  a  'Pirle'  costume  when  she  has  once  donned  one.  It  may  be 
the  shower  of  May  or  the  storm  of  November,  her  neat  cloth  dress  will 
remain  unspotted  and  unshrunk,  and,  when  dry,  will  be  as  fresh  as  when 
it  came  from  the  tailor's  hands." 


Registered  Trade  Mark. 


"Madge"  in  "Truth"  says: 

"Every  dressmaker  ought  to  leave  out  a  bit  of  selvedge  somewhere  with 
the'PiRLE'  stampon  it.as  this  affords  an  absolute  guarantee  for  the  wearer. 

"The  proprietors  undertake  to  make  good  any  material  bo  stamped  that 
hag  been  actually  damaged  by  rain." 


TO  BE  OBTAINED  FROM  THE  LEADING  IMPORTERS 

or  full  particulars  from 

E.  RIPLEY  £»  SON,  Limited, 

100c.,   Queen  Victoria   Street,  LONDON,  E.C.,   ENGLAND. 
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buyer  dreads  i.s  the  late  development  of  one  particular 
shade  when  the  selling  season  commences,  as  was  illus- 
trated by  the  well  remembered  cry  for  brown  a  few  sea- 
sons ago,  and  by  the  more  recent  but  less  widespread 
craze  for  plum  and  purple  at  the  beginning  of  the  Fall 
of  1905 

It  seems  certain  that  a  rich  dark  list  of  colors  will 
be  in  evidence,  and  before  making  up  a  color  list  the 
retailer  should  make  a  careful  study  of  style  tendencies. 

Greys  certainly  are  booked  for  the  early  trade,  and 
also  for  the  useful  worsted  suitings  and  tweeds  for  the 
popular  trade. 

Blue,  however,  they  all  select,  and  certainly  every- 
thing seems  to  point  to  great  favor  for  rich,  dark  blues 
for  the  coming  season.  This  color  has  finished  the  Win- 
ter in  high  favor  with  fashion  leaders,  and  is  gaining 
strength  at  retail  even  now.  Certainly  it  is  a  safer 
choice  than  some  of  the  colors  put  forth  for  popular 
favor.  The  rich  navies  down  to  a  blue  that  is  almost 
black,  are  indicated  for  street  wear,  and  the  whole 
gamut  of  lighter  blues,  including  pastel  shades,  will 
come  in  for  indoor,  reception  and  evening  wear. 

Pinks,  particularly  on  the  rose  order,  are  coming 
more  and  more  strongly  to  the  front,  and  while  rose 
shades  are  not  suitable  to  the  general  requirements  of 
the  trade,  the  rich  w"ines  and  garnets  that  they  lead  up 
to  are  likely  to  be  very  prominent  in  the  coming  Fall. 

These  rich  deep  reds  look  uncommonly  well  in  broad- 
cloths, Venetians,  and  similar  cloths.  They  are  suited  to 
the  season,  and  are  very  becoming  to  the  majority  of 
women.  They  also  serve  as  a  good  background  to  show 
up  the  beauty  of  furs,  whether  black,  grey  or  brown. 

Green  is  favored?  by  many  authorities,  and  the  latest- 
color  shown  is  a  kind  of  bright  olive  that  is  very  attrac- 
tive. Reseda  is  again  put  forth,  and  there  are  some 
shades  that  deepen  into  bronze  that  promise  well. 
Myrtle  has  held  a  fair  position  for  some  time,  and  in 
spite  of  its  absence  of  novelty  should  prove  a  good  color 
for  the  Fall  of  1906. 

After  the  way  in  which  brown  swept  all  before  it 
so  short  a  time  since,  it  seems  a  little  premature  to  ex- 
pect it  to  make  much  gain  in  popular  favor.  Both 
Paris  and  New  York  are  now  taking  considerable  inter- 
est in  brown,  and  this  color  is  likely  to  do  better  in 
American  centres  next  Fall. 

The  vogue  of  plum  and  purple  did  not  strike  Canada 
with  the  force  that  it  did  the  States,  and  it  is  not  im- 
possible that  we  shall  see  some  further  development  in 
the  coming  Fall.  At  any  rate  some  of  the  importing 
houses  are  preparing  for  such  a  contingency,  and  purple 
shades  are  shown  in  all  their  color  ranges. 

It  is  to  be  hoped,  however,  that  a  more  catholic 
choice  will  prevail,  and  that  popular  favor  will  divide 
between  several  colors  and  not  concentrate  upon  one. 
The  season  will  be  difficult  enough  for  the  manufacturers 
and  importers  without  any  such  addition  to  the  troubles 
of  the  situation. 

Creams  and  white  will  not  lose  their  hold  on  popular 
favor,  and  will  have  to  be  extensively  stocked  for  the 
Fall.  The  vogue  of  white  and  light  shades  for  special 
wear  is  by  no  means  over,  and  creams,  whites  and 
pastel  shades  will  be  extensively  used  for  indoor,  recep- 
tion and  evening  wear. 

The  Position  of  Black. 

For  some  time  now  black  materials  have  suffered  a 
decided  eclipse,  and  black  dress  goods  have  only  been  of 
minor  importance.  The  swing  of  the  fashion  pendulum 
in  the  other  direction  is  now  beginning,  and  black  fabrics 
are  coming  into  decided  favor.  Now  it  is  black  com- 
bined   with    white,    or   thin    fabrics    made   up   over    white, 


and  another  proof  of  the  way  things  are  going  is  the 
revival  of  the  black  touch  in  trimming  schemes  and 
millinery.  By  the  time  the  selling  season  is  reached  next 
Fall,  this  tendency  should  have  developed  into  a  very 
substantial  demand  for  plain  black  fabrics.  The  vogue 
of  black  is  always  a  pleasing  one  to  the  retail  merchant, 
as  from  the  usefulness  of  black  and  its  suitability  to  so 
many  occasions  it  is  always  easy  to  sell  a  high-class  and 
consequently  a  better  priced  material. 


REPRESENTATIVE  OF  "ADMIRALTY"  BRAND  IN 
CANADA. 

Mr.  George  Williamson,  of  the  Leigh  Mills  Co.,  Limit- 
ed, Bradford,  England,  is  on  a  business  trip  through  Can- 
ada. His  firm  spin  and  manufacture  the  "Admiralty" 
brand  of  serges,  also  medium  and  high-class  ranges  of 
dress  goods  and  men's  suitings.  These  together  with  his 
hustling  ways  and  genial  personality  should  result  in  a 
prosperous  Canadian  business  for  his  firm. 


CURRENT    DEMAND    AT   RETAIL. 

PRACTICALLY  everything  in  grey  tweeds  still  con- 
tinue favorites  at  retail,  with  pronounced  favor 
shown  for  over-check  ideas,  although  the  plain  grey 
homespuns  are  very  popular.  Reseda  green  and  old  rose 
shades  are  at  last  finding  favor,  showing  how  quickly  the 
Canadian  market  responds  to  New  York  fashions.  All 
lines  of  cream  serges  and  homespuns  are  in  good  request, 
and  city  retail  trade  features  them  largely  in  dress  goods 
advertisements.  Black  goods  were  never  so  popular,  ac- 
cording to  many  stores,  a  point  which  is  worthy  of  note 
in  selecting  Fall  lines.  While  checks  at  present  are  fav- 
orites, stripes  are  beginning  to  arouse  interest,  and 
goods  of  this  order  are  being  taken  by  the  city  trade. 

With  regard  to  materials,  a  surprising  interest  has 
been  felt  in  voiles,  and  these  are  hard  to  secure.  Wool 
crepe  de  chenes  are  also  favored,  and  dressmakers  lend 
their  aid.  Fabrics  of  the  batiste  and  taffeta  order,  both 
in  plain  goods  and  pin  checks,  are  doing  real  well.  Pop- 
lins, another  material  which  wholesalers  are  short  of,  is 
a  good  selling  line.  Lustres  and  mohairs  are  not  as  good 
as  a  year  ago,  but  plain  greys  and  creams  are  well  clear- 
ed and  repeats  are  placed  readily.  Plain  cashmeres  are 
doing  well,  especially  in  cream,  and  everything  in 
worsteds  has  the  call.  Increased  interest  is  felt  for 
light,  soft  green  shades.  Everything  possible  is  being 
done  to  get  the  most  out  of  the  dress  goods  trade  be- 
fore demand  centres  upon  white  and  wash  goods. 

In  the  wholesale  trade  difficulties  accumulate  to  de- 
liver desirable  lines  promptly,  and  advanced  prices  are 
readily  paid  to  secure  popular  lines.  Lightweight  Vene- 
tians have  temporarily  dropped  off,  although  they  will  be 
leaders  for  the  Fall  season,  much  to  the  relief  of  job- 
bers, who  had  not  a  large  supply.  Plain  lustres  are  do- 
ing real  well,  and  everything  in  the  homespun  and  worst- 
ed fancy  order  is  in  request.  Tweeds  never  had  a  better 
season,  and  cream  goods  bid  fair  to  do  as  well  this 
month. 


A  clean  desk  to-night  makes  a  good  beginning  to- 
morrow. 

Promises  not  only  come  home  to  roost  ;  they  also  lay 
for  you. 

The  old  man  makes  the  money,  the  money  makes  the 
son,   and  the  son  makes  the  mischief. 

An  advertisement  is  like  a  woman  ;  it  may  be  pretty 
or  plain,  but  it  isn't  a  success  unless  it  attracts. 
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A  MONEY-MAKING  SCHEME. 

TO  make  money  as  fast  and  easily  as  possible  is  the 
aim  of  business  men  to-day.  Many  men  spend 
years  of  their  life  and  a  large  amount  of  capital  in 
striving  to  get  out  new  inventions  in  order  to  reach  their 
goal  in  the  long  run.  Needless  to  say  they  do  not  all 
accomplish  their  aim,  yet  some  are  successful,  and  no 
doubt  the  most  successful  are  those  who  have  the  least 
labor.  Five  or  six  years  ago  two  men  started  business 
in  Chicago  with  no  capital,  yet  they  had  to  have  some 
to  be  successful.  They  used  the  following  scheme  to  ac- 
complish their  ends.  Firstly  they  advertised  a  line  of 
shoes  for  98c.  a  pair.  Of  course  such  a  low  figure  as  this 
elicited  replies  from  all  over  the  United  States.  How- 
ever before  the  purchasers  got  their  shoes  a  letter  was 
sent  them  saying  they  must  send  $2.50  in  order  to  secure 
a  certificate  which  would  give  them  the  privilege  of  buy- 
ing goods  from  the  firm  for  the  next  five  years.  Every- 
body thought  of  the  money  they  would  save  and  jumped 
at  the  bait.  But  they  did  not  consider  the  other  side  of 
the  question.  By  taking  out  the  certificate  they  were 
putting  capital  into  the  business,  so  that  the  men  who 
started  out  with  no  capital  within  a  very  short  time  had 
not  only  a  mailing  list  of  100,000  names,  which  would  be 
a  valuable  asset  in  itself,  but  also  a  capital  of  $250,000. 
These  men  thus  got  their  capital  given  them  and  to-day 
turn  over  $30,000,000  a  year.  This  may  appeal  to  some 
men  who  do  not  believe  in  advertising,  yet  where  would 
the  success  of  this  business  have  been  had  it  not  been  for 
advertising  ? 


TRADE  INQUIRIES. 

SINCE  the  publication  of  the  last  report  there  have 
been  received  the  following  inquiries  relating  to  the 
Canadian  dry  goods  trade.  The  names  of  the  firms 
making  these  inquiries,  with  their  addresses,  can  be  ob- 
tained upon  application  to  "Superintendent  of  Commer- 
cial Agencies,  the  Department  of  Trade  and  Commerce, 
Ottawa."  Please  quote  the  reference  number  when  re- 
questing addresses  : 

362.  A  London  firm  is  asking  to  be  furnished  with 
the  name  of  a  Canadian  house  requiring  agencies  for  dry 
goods. 

422.  An  important  firm  in  Paris  desire  a  reliable 
agent  to  sell  in  Canada  silk,  ribbons,  velvet  and  laces. 

493.  A  large  Bradford  firm  dealing  in  men's  woolens 
and  worsteds  and  ladies'  dress  goods  of  every  descrip- 
tion, desire  communication  with  buyers  in  Canada,  and 
would  appoint  a  special  agent  as  their  representative  to 
visit  the  chief  towns  in  Canada.  Agents  must  give 
references. 

511.  A  Belgian  exporter  of  all  kinds  of  goods,  in- 
cluding cotton  and  woolen  bed  covers,  towels,  and  all 
other  cotton,  desires  to  enter  into  correspondence  with 
Canadian  importers  for  the  sale  of  these  articles. 


UNITED  COLLAR  CO. 

A  charter  of  incorporation  has  been  granted  to 
Charles  B.  Kelly,  Alexander  M.  Bisky,  Alexander  M. 
Reaper,  Isadore  Friedman,  and  Leon  Garneau,  to  manu- 
facture collars,  shirts,  gents'  furnishings,  boots  and 
shoes.  The  company  to  be  known  as  the  United  Collar 
Co.,  Limited.  Capital  stock  to  be  $150,000,  and  busi- 
ness to  be  located  in  Montreal. 


Mr.  W.  J.  Daly,  of  Daly  &  Morin,  Montreal,  has  re- 
turned from  a  successful  short  business  tour  of  the  princi- 
pal centres  in  the  Maritime  Provinces. 


The  High   Class  Washing  Material 


Viyella' 


(Regd.) 


DOES 

NOT 

SHRINK. 


There',  were  three  tiny  Tots  in 

WIVELL»— 
They  were  Eleanor,  Elsie,  and 
Ella. 

"So  am  I,  too,"    "Oh,     Mummy,"     they     said,     as     they 
said  Mummy  snuggled  in  bed, 

'We're  so  comfy  and  warm  in  VIVELLA." 


Rtgd.  Trade  Mark. 

For   Nightdresses,  Dressing=gowns,  Knickerbockers, 

Shirts,  Blouses,  Children's  Frocks,  &c.      See  the 

Label  on  the  Selvedge. 

The  Greatest  Textile 
Success  of  the  Age. 


Limited 

Spinners  and  Manufacturers 

(Sol*  Proprietors) 

Friday  Street,  London,  Eng. 
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SMALLWARES. 


^*  5^*  6^*  t£f*  W*  4^* 


Tapes 


5^*  t&*  t^1  w^  tfi^  e^* 


BEST  QUALITY  PATENT  NON-TWIST  INDIA    TAPES,    ALL    WIDTHS, 
00  TO   10,   AVERAGED  LENGTHS. 

Put  up  in  Fancy  Colored   Wrappers,   each  containing  2   dozen 
knots,   all  the  same  width. 

^    t.  .J4.       HETUr 

Or  banded,  in  one  dozens,  assorted  widths.     •.._ 

Or  on  wood  blocks,  neatly  banded  and  boxed™^ »    o      1906 


SKIRT  WEBS 
PRUSSIANS 
SHOE  LACES 
MENDINGS 


WHOLESALE   HOUSES   CAN   HAVE  THEIR   OWN  OR  CUSTOMER'S 
NAME  OR   MARK   PRINTED   ON  BANDS. 


STATIONERS'  TAPES,   FRAME   TAPES,   FILLETTING   TAPES,    Etc. 


Faire  BrOs  &.  C°  Limited,  Leicester,  Eng. 

Canadian  Representative  :—Stapleton   Caldecott,    Bay    St.,    Toronto 


CANADIAN  GOODS 
CANADIAN  PEOPLE 


HARRIS  <&  COMPANY,  Limited 

ROCKWOOD,   ONT. 

FALL    SUITINGS 

NEW   SHADES 
NEW  DESIGNS 

OLD  QUALITY 


-SELLING   AGBNTS- 


MONYPENNY  BROS.   &  CO. 

TORONTO  MONTREAL 


m  HAIRLIGHT 

POMPADOUR     COMB 


Hairlight  Pompadour 

Retails  for  25c.     Price,  N2.10  per  doz. 


Put  up  in 

attractive  counter 

display  boxes. 


Hairlight 
Adjustable 


Can  be  adjusted  to  suit  any  style 
of  pompadour. 

Retails  for  35c.     Price.  $2.75  per  doz. 


Hairlight  Parted  Puffs 

Rel  ails  for  35c.    Price,  $2.88  per  doz. 

THE  HAIRLIGHT  POMPADOUR  ta ftlight ■flexi^ w°re1  wire  ro"-moun^ 

on  a  comb,  so  it  will  stay   in  place  in   the 
hair.     LIGHT  AS  AIR— you  cannot  feel  it  in   the  hair.      CONFORMING 
So  flexible  that  it  will  shape   to  the   head.      Can   lie   made   high   or  low. 
HYGIENIC— By  allowing  a  free  circulation  of  air  through  it,  the  hair  keept 
fresh  and  dry,  the  head  cool. 

PATENTED  IN  THE  IT.  S.  AND  CANADA. 

CAN    BE    HAD    OF    ALL 
LEADING    WHOLESALE    HOUSES 

Or  CEO.  H.  EVANS,  232  McCill  St.,  MONTREAL 
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Braids  and  Gimps  Growing  in   Favor — Increased  sales  a 
Feature  of  the  Early  Trade — Predictions  Favor- 
able to  Trimmings  Made  for  Fall. 

TJIE  big  vogue  of  laces  and  embroideries,  and  the 
way  gowns  have  been  made  lor  the  past  few  sea- 
sons or  so,  have  cut  into  the  sales  in  the  trimming 
department.  Promise  is  made  of  something  like  a  re- 
vival for  the  Fall,  and  should  present  anticipations  ma- 
terialize there  is  something  in   the   nature  .of  a  revival. 

There  seems  to  have  been  a  sudden  and  decided 
change  in  fashion's  intentions,  for  the  plain  simple 
skirts,  a  feature  of  the  latter  part  of  the  Winter,  have 
been  retired  in  favor  of  the  trimmed  circular  or  flounced 
skirt,  and  in  many  cases  the  combination  of  trimming 
ideas  on  the  bodice  includes  such  a  variety  as  would  be 
fantastic  if  it  were  not  so  artistically  and  harmoniously- 
disposed. 

Contrary  to  predictions,  tinsel  and  tinsel  effects  are 
just  as  much  the  fashion  now  as  at  the  beginning  of  the 
season,  and  just  the  touch  of  gold  or  silver  is  likely  to 
be  as  strong  or  stronger  than  ever  in  the  Fall  season. 

RIBBONS 


A  Record  Season  so  Far— Dresdens  and  Chiffon  Taffetas 
in   big  Demand. 

RET  ATT  ribbon  counters  were  thronged  last  month 
and  demand  ran  strongly  upon  high-class  novelties 
in  Dresden  effects,  and  all  widths  in  chiffon  taffe- 
tas. Where  proper  displays  were  made  sales  were  enor- 
mous. Dresden  effects  are  exceptionally  fashionable  in 
New  York,  and  have  caught  on  in  the  Canadian  market 
in  remarkably  short  time,  as  was  forecasted  by  The  Re- 
view. The  wide  widths  in  striped  effects  of  every  con- 
ceivable nature,  as  well  as  the  white  and  black  polka 
dots,  are  doing  the  business,  (iood  retail  stores  are 
making  special  displays  from  19c.  up  to  65c,  and  even 
$1.25.  It  is  evident  many  merchants  have  been  caught 
short  and  have  not  availed  themselves  of  the  possibili- 
ties of  trade  in  this  direction.  Jobbers  and  import  ins- 
houses  are  in  the  same  position,  and  excepting  the  nar- 
row Dresden  effects  the  market,  both  in  Montreal  and 
Toronto,  is  practically  bare.  City  retail  buyers  quickly 
snap  up   any   available   lines. 

Counter  exhibits,  over-head  trims  and  showcase  dis- 
plays are  pushed  to  a  high  degree,  and  the  Scroggie 
store,  Montreal,  is  a  good  example  in  this  respect.  This 
stole  makes  a  specialty  of  showing  ribbons  made  up  for 
their  various  uses,  such  as  sashes,  g-irdles,  neckpieces, 
blouses,  kimonas,  etc.  Special  tables  are  provided  for 
the  various  priced  lines  of  taffetas  and  warp  prints.  At, 
retail  extensive  preparations  are  being  made  to  push 
ribbons  in  every  conceivable  manner  during-  the  present 
month,  up  till  Victoria  Day.  It  is  plainly  e\  ident  this  is 
a  ribbon  year. 

Good  Shades  in  Short  Supply. 

In  wholesale  quarters  the  past  month  has  been  very 
active,  and  houses  with  the  goods  have  done  a  phenom- 
enal trade.     Taffetas  in  forty  and  sixty  widths  have  been 


most  in  request,  and  even  wider  widths  have  sold  for 
millinery  purposes.  High-class  millinery  trade  use  these 
extensively.  Almost  everything  in  fancies  is  selling,  and 
houses  that  anticipated  the  demand  ciear  out  lines  as 
rapidly  as  they  rise.  Duchesse  ribbons  are  still  proving 
slow,  althoug-h  many  firms  express  faith  in  their  ultimate 
popularity.  Outside  <>i  the  staph-  whites,  creams  and 
blacks,    which   are   very   active,   greys,    preferably    the   sil 


Gown  Worn  by  Elsie  Janis 


One  hundred  and  fifty  yards  of  shirred  satin  ribbon  is  used  in  the  trimmings 
of  this  ;own, 


ver  shade,  are  heading  the  list,  followed  closely  by  vari- 
ous shades  in  raspberry  and  old  rose.  Alice  blue  and 
helio  shades  and  pinks  are  coming  strongly.  Navy  blue 
and  electric  shades  are  also  in  request.  Black  velvet 
ribbons  are  much  used  in  the  millinery  trade,  especially 
in  one  to  two  inch  widths,  while  in  the  colors  one  and  a 
half  inch  widths  are  best.  Prices  remain  very  firm  and 
advances  are  asked  on  many  popular  grades. 
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Mw**M**+*WM'iW*^*'te*********     LACES    AND    EMBROIDERIES 


+ 

f 

* 


Ribbons 

Fashion  Favors  Ribbons. 
All  Canada,  like  all  Paris, 
will  be  ribboned  this  Spring 
and  Summer,  literally  tied 
round  with  ribbon. 

The  flurry  of  ribbons  has 
already  begun  and  will  last 
through  the  Summer. 

Millinery,  Silk  Gowns  and 
Muslin  Gowns  are  to  rely 
upon  ribbons  for  much  of 
their  best  effect. 

Merchants  who  have  not 
prepared  for  an  unusual  de- 
mand will  do  well  to  do  so 
before  it  is  too  late.  We 
bought  heavily  and  our  sales 
shew  the  wisdom  of  this 
action. 

We  have  everything  in 
Ribbons,  all  the  staple  kinds, 
as  well  as  the  rarer  shades — 
shades  and  values  you  can- 
not get  anywhere  else. 

If  our  traveller  does  not 
see  you,  drop  us  a  post  card 
for  samples  of  anything  you 
want. 

W.  H.  BARRY  &  CO. 

234  McGill  St.,     -     MONTREAL 
THE  RIBBON   HOUSE  OF  CANADA 


Spring  Sales  up  to  Anticipation— A  Record  Breaking  Season 

—All  Kinds  of  Valenciennes  Laces  Selling— Latest 

Novelty  Valenciennes  Allover   with 

Motifs  of  Baby    Irish. 

A  FEATURE  of  the  season  has  been  the  big  demand 
at  retail  for  allovers.  Nor  has  this  demand  been 
confined  to  any  one  lace.  Baby  Irish  and  guipure 
lead,  but  Valenciennes  and  orientals  have  also  had  a 
great  sale. 

There  is  no  evidence  of  any' decline  in  the  favor  with 
which  fashion  is  regarding  crochet  laces.  The  real  is 
selling,  particularly  in  sets  and  chemisettes.  There  is  a 
big  showing  of  boleros,  both  in  all  lace  and  in  lace  and 
embroidered  linen,  and  the  vague  of  wearing  a  coat  and 
skirt  of  different  materials,  which  is  now  gaining 
ground,  should  help  the  sale  of  these  dainty  little  gar- 
ments. 

Made  boleros  of  lace  and  net  are  also  shown,  and  are 
both  pretty  and  pleasing.  They  also  come  at  a  cheaper 
rate  than  the  all  lace  coat.  Pony  coats  and  long  coats 
made   of  allover  lace  have  been  shown   this  last  month, 


Nottingham  Allover. 
A  style  that  is  a  popular  seller  at  the  present  time. 

and  it  would  seem  that  for  dress  functions  the  lace  coat 
will  be  pretty  much  in  evidence. 

The  call  for  plain  nets  is  increasing,  and  cream, 
white  and  old  lace  shades  are  very  much  in  request.  The 
net  dress  is  a  coming  development  that  we  are  likely  to 
hear  more  of  in  the  Fall.  Semi-ready  robes  were  never 
so  popular  and  particularly  with  the  high-class  trade 
the  sale  is  great.  Black  net  and  lace  and  sequin  robes 
are  expected  to  be  strong  in  the  coming  Fall. 

Lace  manufacturers  are  sending  out  numberless  nov- 
elties in  the  way  of  chemisettes,  yokes,  etc.,  for  Fall. 
The  trade,  however,  is  hesitating  for  the  moment  about 
placing  orders  until  a  little  more  definite  idea  as  to 
what  are  the  developing  tendencies.  But  as  fashion  so 
strongly  favors  a  V  or  yoke  of  lace,  and  also  as  that 
style  is  one  of  the  most  becoming  ever  started  both  to 
young  and  old,  it  is  hardly  likely  to  be  one  to  drop  out 
of  sight,  and  there  seems  little  doubt  that  these  goods 
will  have  another  big  run  next  Fall.  Velvets  and  broad- 
cloths will  certainly  be  very  much  worn  and  these  sets  of 
crochet  lace,  whether  real  or  imitation,  are  the  best  pos- 
sible combination  with  gowns  of  these  materials.  No 
matter  what  other  lace  is  chosen,  valeneiennes  still  keeps 
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The  Brownies  Hook  and  Eye  are 
made  in   sizes   as   below :     • 


Francis  Hook  &  Eye  &  Fastener  Co. 


Have  the  best  equipped  manufactory,  and  make  the 
finest  Hooks  and  Eyes  and  Fasteners. 

All  Guaranteed  Rust  Proof. 

The    BROWNIES    Hooks    and   Eyes  and  Cling 

Socket  Fasteners    are    in  a  select 

class  by  themselves. 

Our  CORONA    Invisible    may    be    had    with    or 
without  Hooks. 


We  also  make . . . 
GLOVE  FASTENERS 


For  Sale  by  Leading  Wholesalers. 

Do  not  Accept 
Trashy  Substitution. 


CORONA 


THECLING  SOCKET* 

AVOID  CHEAP  IMITATIONS 


Address    all    correspondence    for    us   to        NIAGARA     FALLS,     N.Y. 


RHYS  D.  FAIRBAIRN,  <u_« 
Neck  Frillings  are  Good 


We  manufacture  in  Canada  a  complete  range 

CORRECT  IDEAS 
CORRECT  PRICES 


8-10  Wellington  St.   East, 


TORONTO 


its  lead,  aud  this  lace  will  certainly  be  heavily  stocked 
again  for  the  Fall  trade.  There  is  always  a  big  demand 
for  black  lace  in  the  Fall,  and  for  the  coming  season  a 
good  deal  of  black  Chantilly  is  shown.  Sample  lines  are 
very  attractive,  and  the  range  of  patterns  is  a  big  one. 
Cluny  is  to  be  the  lace  novelty. 

Embroideries. 

For  all  but  the  useful  demand  for  trimming  children's 
and  utility  garments,  the  counter  demand  now  is  all  for 
sheer  goods.  The  softest  of  batiste  and  the  finest  of 
lawns  are  the  kinds  sought  after.  These  are  used  for 
lingerie  waists,  combined  with  valenciennes  and  other 
laces.  Heavy  blind  work  is  certainly  first  favorite,  but 
good  patterns  in  eyelet  work  sell  well.  Here,  too,  a 
big  portion  of  the  call  is  for  allovers — little  coats,  sack 
coats,  separate  waists  and,  last  but  not  least,  many 
hats  are  of  allover  embroidery. 

VEILS. 

THE  big  demand  at    the     present     time  is  for  com- 
plexion veilings,  chiefly  in  fine  meshes  with  moder- 
ate  sized  chenille  dots   scattered   over   the  ground. 
It  is  expected  that  later  colored  veilings  will  lead,     and 
the  range  of  colors  shown     is    very     large.     Lace  veils, 
chiefly  in  white,  are  again  put  out  for  the  better  trade. 


Auto  veils  are  now  a  staple  article,  and  besides  the 
regulation  chiffon  veil  several  new  materials  are  on  the 
market  for  this  purpose. 

There  is  a  rumer  that  sailors,  draped  with  a  long 
scarf  or  veil,  will  be  seen  later,  and  should  this  fashion 
take  hold  it  will  mean  big  sales  in  the  veiling  depart- 
ment. 

One  fancy  dry  goods  house  is  putting  up  veilings  in 
short  lengths,  which  is  a  move  that  will  be  much  ap- 
preciated by  the  retail  trade. 


FOREIGN  MARKETS    FIRM. 

MR.  G.  A.  HARRIS,  buyer  of  numerous  lines  of  dress 
accessories  for  Brophy,  Cains,  Limited,  Montreal, 
returned  during  April  from  a  two  months  round 
of  foreign  markets,  including  the  principal  English,  Ger- 
man and  French  centres.  The  continued  upward  tendency 
of  prices  and  the  scarcity  of  desirable  lines  impressed  Mr. 
Harris  strongly.  Nottingham,  Calais,  Plauen  and  St. 
Gall  markets  all  exhibited  the  same  tendency  and  necessi- 
tate jobbers  making  a  new  scale  of  prices  for  the  coming 
import  trade  in  laces  and  embroideries.  The  same  holds 
good  regarding  handkerchiefs  and  desirable  Dresden  effects 
in  ribbons.  Berlin,  said  Mr.  Harris,  is  talking  Persian 
trimmings  and  sequin  is  again  revived  in  that  centre. 
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THE   STANDARD    BRANDS   OF 


LINEN  THREADS 


BARBOUR'S 


FINLAYSON'S 


KNOX'S 


Always  reliable — You  might  as  well  have  the 

FRANK  &  BRVCC,  Limited 


Toronto 


MONTREAL 


Quebec 


•  •••••••••••'•••••••••• 


High-class  Linens 

Gold  Medal  Brand 

MANUFACTURED   BY 

Win.  Liddell  &  Co.,  Limited 

BELFAST 

How  to  increase  your  linen  sales. 

HAVE  AN  EXHIBIT 
IN  YODR  TOWN 

Write  for  particulars. 

R.  H.  COSBIE 

Sole  Agent  for  the  Dominion 

30  W.  Wellington  Street  TORONTO 


t 


.........»..»..,..«..»..».- 


This    is 


VSHARPSK 

^ ^5 ^B i 


Win.  Bartleet  &  Sons' 

celebrated 

"Archer  Brand" 

Sewing  Needles 


REGISTERED 


and  is  a  fac-simile  of  the  en- 
velope they  are  done  up  in. 

The  Best  Needles  for  Ladies 
to  Sew  With 


Sold  at 
5c.  paper. 


Price  to  Dealers, 
$1.20  per  M. 


5  per  cent. 
30  days. 


Sixes  kept  in   stock  : 

Nos.  3/7,  4/S.  5/9,  5/10,  H  10,  1/6,  1,  2,  3,  i,  5,  6,  7,  8,  9,  10. 


Wm.  Croft  &  Sons 

Established  1855 
Sole   Distributors   for  Canada 

126,128,  130,  132  EAST  QUEEN  ST.,  TORONTO 
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• 

For  Ladies'  Underwear                                  For  Children's  Hoods,  Robes, 

of  all  kinds,  Pillow  Slips                                Full  Dress  and 

and  all  Bed  Appointments.                            Bassinette  Trimmings. 

SEE  OUR  LATEST  PRODUCTION,  "JAP    SILK   PLANTAGENET." 
THE  SPECIAL  PRODUCTION   OF  THE   LARGEST  FRILLING   HOUSE   IN  THE  WORLD. 

THE  ABOVE  PATTERNS,  AND  MANY  OTHERS,  ARE  MADE  INA  VARIETY  OF  WIDTH  8 


EXPERT  judged  agree   that    "Plantagenet"  Frillings  exceed  all  other  makes  (for  the  above    purposes)  in 
beauty  of  design,  quality  of  material,  finish  and  cheapness.      Drapers  in  England— almost  to  a  man- 
stock  "Plantagenet,"  and  also  some  of  the  largest  Canadian  firms. 


39 


DRESS  GOODS 


FANCY    GOODS 
AND    NOTIONS 


FANCY    COMBS 


Mounted  Goods  Still  Favorites— A  Paying  Department- 
Excellent  Comb  Trade. 
AFTER  Easter  trade  at  retail  in  the  fancy  goods  de- 
partments was  truly  phenomenal  and  city  stores 
have  transacted  an  immense  amount  of  business  on 
staple  and  fancy  combs.  City  stores  interviewed  state 
the  business  has  developed  to  a  remarkable  degree  and  in 
some  cases  the  line  has  been  given  the  dignity  of  a  sep- 
arate department.  It  is  only  in  this  way  that  sales  of 
the  better  goods  have  been  made  possible,  as  well  as  get- 
ting away  from  the  ordinary  15c.  and  25c.  goods.  A  good 
many  stores  display  the  good's  in  the  ordinary  silent 
salesmen,  while  others  have  ingenious  counter  boards 
holding  an  even  dozen  of  the  fancy  variety.  These  are 
obtainable  from  their  wholesalers.  They  avoid  any  con- 
fusion and  show  the  entire  line  to  advantage,  often  effect- 
ing a  sale.  Merchants  who  have  fought  shy  of  the  fancy 
mounted  goods  can  secure  a  share  of  the  trade  by  imitat- 
ing city  dry  goods  methods. 

The  surprising  feature  of  current  demand  is  the  steady 
inquiry  for  fancy  mounted  goods,  which  were  formerly 
thought  to  belong  only  to  the  Fall  and  Winter  seasons. 
At  retail  expensive  stone  set  goods,  oriental  effects  and 
colored  trimmed  lines  are  proving  strong.  Another  ten- 
dency is  the  favor  shown  amber  goods,  as  women  are  fol- 
lowing the  American  fashion  of  contrast,  that  is,  ■>  dark- 
haired  woman  wearing  a  light  amber  back  comb.  Formerly 
the  shell  goods  sold  in  a  proportion  of  about  12  to  1,  but 
at  present  sales  are  about  equal.  Pearl  goods  are  stocked 
by  high-class  department  stores,  but  broadly  speaking  this 
trade  is  left  to  jewellers  and  hair-dressers.  The  low- 
priced  goods  in  amber  and  shell  are  all  highly  finished  and 
well  trimmed  and  many  attractive  lines  are  "made  in 
Canada."  A  new  deep  comb  lately  marketed  is  called  the 
Empire  shape,  which  fits  very  closely  to  the  head.  An- 
other new  idea  in  the  mounting  is  green-finished  goods. 

Fall  lines  are  now  being  shown  the  jobbing  trade  and 
outside  of  the  staple  plain  back  and  side  combs  many 
fancy  mounted  shapes  are  being  stocked.  Stone-set  goods 
are  liked  particularly  well  and  can  be  jobbed  to  retail 
with  generous  profits  at  25c.  for  the  back  comb  and  the 
set  about  40c.  Colored  trimmed  goods,  usually  of  the 
gold  tinsel  order,  and  sometimes  stone-set  with  sapphires, 
rubies,  turquoises,  etc.,  are  classed  as  good.  The  medium 
height  of  4  or  4J  inch  width  is  the  staple  line,  with 
various  shapes  in  blocks  of  which  the  present1  leader  is  the 
dip  variety,  permitting  the  comb  to  set  closely  and  firmly 
to  the  head.  Dry  goods  stores  who  have  \he  requisite 
courage  can  secure  a  good  share  of  this  lucrative  trade, 
where  profits  are  of  the  hundred  per  cent,  variety. 

FANCY  BEAD  NECKLACES. 

ANOTHER  strong  feature  is  the  way  fancy  necklaces 
are   selling.      These    come  in     both   low-priced   and 
medium-priced    goods.     Cut    glass   bead    necklets    in 
amethyst   and  amber   are  well   taken,   but   it   is  pearls   in 
both   single   string   and     in   dog   collar    fashion  —  that   is, 
three,   four  or  more  strands  connected   at  intervals   with 


a  rhinestone-set  bar— that  come  first  in  popular  favor.  It 
is  surprising  how  good  an  imitation  of  the  real  article  can 
be  given  for  so  little  money.  The  fashion  for  the  square 
Dutch  neck  will  help  the  sale  of  these  goods,  and  also  they 
are  useful  as  a  support  to  the  soft  collars  that  are  the 
finish  of  the  majority  of  the  lingerie  blouses. 

Beads  of  all  kinds  are  much  in  demand,  for  they  are 
much  used  on  all  kinds  of  fancy  work  at  the  present  time. 

I  wonder,  Mr.  Merchant,  if  you  realize  how  well  it 
pays  to  stock  a  good  brand  of  sewing  needles,  or  how 
often  women  complain  about  the  difficulty  of  obtaining  a 
really   good  needle. 

In  connection  with  this  subject  you  should  see  to  it 
that  your  help  do  not  substitute.  Perhaps  you  would  be 
surprised  if  you  knew  how  often  this  was  done.  There  are 
certain  standard  makes  that  women  know,  and  many  will 
knowingly  take  no  other.  You  go  to  the  salesgirl  and 
ask  for  a  particular  make,  and  in  too  many  cases  you  are 
told  it  is  stocked.  The  bill  is  made  and  the  needles  are 
wrapped,  and  it  is  only  when  you  get  them  home  that  you 
find  that  you  have  been  tricked.  I  do  not  think  the  man- 
agement is  directly  responsible— it  is  the  help  behind  the 
counter,  but  they  should  receive  instructions  on  the  sub- 
ject and  when  a  complaint  is  made  it  should  be  severely 
dealt  with. 


FANCY    BELT    BUCKLES. 

There  is  a  renewed  interest  in  fancy  belt  buckles. 
Those  for  wear  with  the  lingerie  belts  are  mostly  of  pearl 
but  they  also  come  in  fancy  metal  effects  and  the  latest 
are  jewel  studded.  These  are  so  arranged  that  they  can 
be  easily  detached  and  worn  with  any  belt.  Sets  which 
combine  buckles  and  back  piece  and  in  some  few  instances 
side  pieces  as  well  are  also  shown,  but  they  come  at  a 
figure  that  lifts  them  out  of  the  popular  trade. 

At  this  season  of  the  year  when  other  departments 
are  so  busy  there  is  a  tendency  with  many  firms  to 
neglect  the  notion  department,  and  to  let  stocks  run  low. 
Notions  are  small  things  and  this  department  is  rarely 
appreciated  at  its  full  worth.  Easter  was  a  busy  season 
and  the  rush  at  the  notion  counter  was  a  big  on*,. 

One  of  our  exchanges  makes  rather  a  valuable  sugges- 
tion, particularly  where  distances  from  market  are  so 
great  as  in  Canada.  This  is  that  a  merchant  should  place 
an  open  order  with  the  wholesale  house  he  deals  with. 
That  is  for  novelties.  "  Novelties  and  new  ideas  are  al- 
ways cropping  up  in  notions,  and  to  keep  the  department 
up-to-date  they  must  be  stocked.  The  traveler  cannot 
always  be  on  the  spot  and  therefore  the  wholesale  house 
should  be  empowered  to  send  the  merchant  a  limited 
quantity  of  any  novelty  that  promises  well. 

The  growth  of  a  department  springs  from  the  novel- 
ties shown  and  this  is  a  very  good  way  of  keeping  in 
touch.  On  the  other  hand,  the  filling  of  these  orders  on 
the  part  of  the  wholesale  house  would  have  to  be  in  the 
hands  of  a  competent  clerk  so  that  due  discretion  would 
be  exercised  or  there  would  soon  be  a  good  deal  of  fric- 
tion develop,  as  novelties  that  would  be  saleable  in  one 
part  of  the  country  would  be  of  little  use  in  other  sec- 
tions. 
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DRESS     GOODS 


Canada  Leather  Goods  Co. 


Manufacturers 


Ladies'  Bags,  Belts,  Purses,  Razor  Strops 
and  all  sorts  of  Fine    Leather   Novelties 


Latest   Styles. 


Superior    Workmanship. 


Right   Prices. 


We   are   specially   well   equipped   to   promptly    fill 
all   orders    for    the   Wholesale   Dry    Goods   trade. 

GIVE  US   A   TRIAL. 


411-415  St.  James  St. 


MONTREAL 


♦♦♦+♦♦»♦+♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 

JAPANESE  LINES    : 

That   Sell 

ORDER  EARLY 

New  Samples  of  Japanese  Mattings 
in  exclusive  designs 

FOR  IMMEDIATE  DELIVERY 

Everything    in  Silk   Handkerchiefs. 
Japanese  Money  Bags 

from  10  cts.  ea.  up  to  $4.00 

Japanese  Tortoise  Shell  Hair 
Combs  and  Hair  Pins. 

Japanese  Porcelain,  such  as: 

Cups,    Cups   and   Saucers,    Plates,  Tea  Sets,  Hair 
Receivers,  Pepper  and  Salt  Cellars,  etc.,  etc. 


M(^r>r^Ar^^VA^A^A^»^^WWWW> 


X 


♦ 
+ 

X 

f 

I 

+ 

X 


FOR  EVERYTHING  JAPANESE  WRITE  US 

Short  &  Co. 

Board  of  Trade  Building  Montreal 


THE  CHINA  AND  JAPAN 

SILK    CO.,   Limited 


MONTREAL 
290  St.  James  St. 


TORONTO 
60  Yonge  St. 


Now  Showing  New   Samples 


of 


Japanese  Fancy  Goods 

Chinese  Mattings 

Fancy  Baskets 

Silk  Kimonas  for  Ladies 

Smoking  Jackets  for  Gentlemen 

Antimony  Ornaments 

and 

Fancy  Lacquered  Boxes 
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pewnp's  Tkid  (Bloves 


SPECIAL  NOTICE 

Notwithstanding  the  heavy  advances  which  have  taken 
place  in  the  price  of  Kid  Gloves  for  Fall,  we  have  made 
arrangements  with  our  manufacturers  to  get  the  very  best 
qualities  possible  for  the  Canadian  trade.   We  will  have  for 
next  Fall's  season  special  lines  at  $9.00,  $10.50  and  $12.50 
per  dozen  in  all  shades  and  sizes.   As  we  are  in  such  close 
touch  with  the  new  shades  of  dress  goods  and  suitings  for 
next  season  we  are  in  a  position  to  secure  the  very  best  and 
latest  shades  in  Kid  Gloves. 

Our  travellers  are  now  showing  samples  for  Fall.  We 
would  strongly  advise  our  customers  to  place  their  orders 
early  as  there  is  every  likelihood  of  there  being  another 
advance  in  prices. 

GREENSHIELDS  LIMITED 
Montreal 


GREENSHIELDS  WESTERN  LIMITED 
Winnipeg,  Man. 


GREENSHIELDS  &  CO . ,  LIMITED 
Vancouver,  B.C. 
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THE   MONTH    IN   THE  RETAIL 
STORES 

Splendid    Easter  Trade    in    Ready-to-Wear   Section— Big 

Demand  for  Suits  ;  Grey  the  Leading  Color — 

Some  Price  Cutting  now  to  make 

way  for  Summer  Lines. 

THE  few  sunny  days  before  Easter  week  started  the 
trade  in  the  garment  section,  and  though,  of 
course,  Eastertide  was  the  culmination  of  the  sea- 
son, a  pretty  brisk  business  has  developed  since.  Lines 
have  been  well  broken  into,  and  with  the  advent  of  May 
some  little  forcing  will  be  resorted  to  to  get  things  in 
shape  for  the  beginning  of  Summer  trade 

Suits  have  been  the  popular  sellers,   and  the  propor- 
tion has  been  about  10  greys  to  one  of  any  other  color. 


ing  next  in  favor.  In  linen  lines  pony  and  box  coats  are 
much  in  evidence,  and  long,  separate  coats  of  the  topper 
build  arc  also  shown.  The  newest  thing  in  linen  Etons 
is  cut  with  the  short    "kimona"   sleeve. 

White  lustres  and  serges  are  highly  favored  both  for 
suits  and  for  separate  skirts.  Here  the  black  touch  is 
creeping  in  and  lustre  skirts  are  trimmed  with  rows  of 
black  ribbon  velvet. 

Lingerie  effects  are  highly  favored  in  both  high 
priced  and  in  medium  lines.  They  come  in  sheer  ma- 
terials in  linens,  mulls,  lawns,  batistes,  etc.,  and  are 
much   trimmed   with   lace. 

Pretty  printed  muslins  are  made  up  in  this  fashion. 
Japanese  silks  in  cream  and  white  find  a  ready  sale, 
made  in  lingerie  lines.  Net  gowns  are  shown  both  in 
black  and  in  white. 


Heavy  Tweed  Suitings  for  the  Fall  and  Winter  of  1906-1907. 


For  the  popular  trade  green  may  be  classed  as  next  in 
favor,  though  the  latter  part  of  the  month  has  seen 
a  considerable  strengthening  in  the  vogue  of  navy.  In 
this  color   serge-    and   mohairs   are   favored. 

Grey  homespuns  and  tweeds  in  fancy  plaids  and 
checks  have  formed  the  greater  part  of  the  suit  output 
made  by  the  Canadian  manufacturers.  Imported  suits, 
on  the  other  hand,  have  run  more  to  plain  cloths,  such 
as  light  weight  box  cloths,  chiffon  Panamas  and,  last 
but  not  least,  voiles. 

Suit  styles  were  fully  outlined  last  month,  and  little 
can  be  added  now  save  that  the  Eton  coat  has  been  the 
popular  seller.  In  fact  nothing  else  has  sold  in  the  lower 
and  medium  trade.  In  expensive  suits,  and  in  houses 
where  proper  provision  is  made  for  making  alterations, 
the  Princesse  or  corselet  skirt  suit  has  been  strongly 
favored.  Pony  suits  have  sold  well  to  the  younger  sec- 
tion. 

Linens  the  Leaders  for  the  Summer    Trade. 

Summer  lines  are  beginning  to  make  their  appear- 
ance now  in  the  garment  department,  and  the  supremacy 
of  linen,  and  Lnen  finished  suitings,  cannot  be  questioned. 
White   predominates,   but  colors  are  also   seen,   blue   com 


FANCY  TWEED    CLOAIUNGS 
FOR    FALL 

Fancy  Tweed  Cloakings  are  being    Brought    out   for 

Fall — Chevron  and   Diagonal  Weaves   and 

Checks  and    Plaids  are  Shown — 

Speculation  about  Coverts. 

COVERT  cloths  have  enjoyed  a  very  extended  run- 
too  extended  to  suit  those  manufacturers  that  are 
not  interested  in  their  production— but  if  pre- 
formed expectations  are  right  they  will  not  bo  so  uni- 
versally in  evidence  in  the  coming  Fall. 

They  have  found  a  rival  this  Spring  in  light  fancy 
tweeds,  in  checks,  etc.,  here,  and  in  the  New  York  mar- 
ket in  diagonal  and  chevron  weaves  also.  A  further  de- 
velopment is  looked  for  along  these  lines  for  the  Fall 
season,  as  this  class  of  cloth  only  in  Winter  weights  is 
being  strongly  featured  for  the  Fall  season. 

The  all  pervading  check,  in  broken  and  in  plaid 
effects  comes  out  strongly,  while  chevron  and  diagonal 
weaves  are  well  shown. 

Grey  is  much  in  evidence  both  in  very  light  and  in 
more  medium  shades,   variety  being  given  by  over  plaids 
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of  color  or  fleckings  of  the  same.  Besides  grey,  mode 
and  game-feather  or  sporting  colors  are  also  favored. 
Some  of  these  verge  closely  upon  brown  or  bronze  in  the 
deeper  shades. 

The  cuts  given  are  reproduced  from  a  line  that  has 
sold  well  to  the  trade  for  the  coming  Fall. 

Some  development  is  also  looked  for  in  the  way  of 
colored  cloths. 


WAISTS 


Heavy  Re-orders— Cotton  Waists  for  Popular  Trade. 

DURING  April  the  business  at  retail  on  waists  con- 
tinued to  increase  as  a  result  of  favorable  weather, 
and  manufacturers  had  heavier  re-orders  than  they 
could  cope  with.  Variety  has  been  the  key-note  of  the 
Spring  season  and  manufacturers  have  made  constant 
efforts  to  provide  something  new.  Assorting  trips  are 
made  regularly  to  large  centres  and  buyers  always  de- 
mand new  styles.  Price  has  been  a  small  consideration 
and  good  towns  and  cities  have  sold  goods  at  abnormal 
figures.  High-class  stores  show  an  overwhelming  prepon- 
derance of  fancy  shirtwaists,  but  this  does  not  mean  that 
the  sensible  tailor-made  models  are  not  in  request. 

Sensible  tailor-made  models  have  been  added  to  during 
the  month,  as  it  is  clearly  recognized  all  women  are  not 
of  leisure  or  of  society.  Lawn  and  percale  models  of  ab- 
solute simplicity  are  beginning  to  sell  actively,  and  some- 
what displace  the  lustre  styles,  early  requested.  From 
now  on  popular  waists  will  be  the  biggest  sellers  and 
orders  should  be  placed  with  that  in  view.  China  silks, 
washable  and  serviceable  for  Summer  outing  wear,  are 
still  re-ordered  and  a  decided  tendency  is  for  high-class 
lines. 

The  lingerie  style  in  various  exclusive  cotton  fabrics 
still  remains  at  the  head  of  the  list  and  is  always  dis- 
tinguished by  short  sleeves  and  back  fastening.  The  prices 
obtained  are  remarkable  and  at  retail  $10  is  the  popular 
price  in  city  stores.  The  thin,  soft,  decorated  waist  has 
come  to  stay  and  is  a  feature  all  the  year  round.  The 
lace  net  waist  is  still  well  spoken  of  and  many  stores 
have  held  special  sales  of  them.  Various  shades  of  grey 
are  now  asked  for,  but  white  is  far  and  away  the  leader. 
New  trimmings  are  constantly  brougnt  out  and  new  styles 
in  Irish  lace,  French  val  and  edging  are  noted.  On  all 
lines  deliveries  are  hard  to  obtain  and  preparations 
should  be  made  early  for  an  active  Summer  trade.  It  is 
altogether  unlikely  that  jobs  will  be  available  at  the 
height  of  the  Summer  season. 


orders.  In  fact,  suits  seem  to  have  been  the  big  success 
of  the  season.  Speaking  of  separate  wraps,  most  firms 
thought  well  of  black  silk  Eton  coats,  which  are  proving 
very  active  at  present.  These  dainty  and  jaunty  Eton 
coats  show  the  short  sleeve,  lace  trimmed,  and  are  white 
silk  lined.  An  addition  to  the  range  of  separate  wraps  is 
in  the  form  of  semi-Empire  long  silk  coats. 


Dainty  Lingerie  Model. 
Shown  by  the  American  Silk  Waist  Co. 


ADVICE  FROM  BtJYERS. 

THE  last  annual  dinner  of  the  Cloak  Buyers'  Asso- 
ciation of  the  United  States  is  an  old,  old  story 
now,  but  some  of  the  ideas  and  experiences  that 
cropped  up  in  the  heart  to  heart  talks  that  were  given 
after  the  dinner  are  so  valuable  to  the  trade, 
being  the  ideas  of  practical  men  on  many  of  the  problems 
of  buying  and  retailing,  that  no  further  reason  need  be 
given  for  the  extended  extract  from  the  proceedings  given 
below.  R.  A.  Mills,  of  St.  Louis,  the  president  of  the 
association,  said,  amongst  other  things,  that  the  day  of 
the  "Cheap  John"  was  passing.  Ladies  know  good 
work  and  that  they  cannot  have  it  without  paying    for 


Heavy  Tweed  Cloakings  for  the  Fall  and  Winter  of  1906-1907. 


Silk  Eton  Suits. 
Waist  manufacturers  have  in  many  cases  added  to 
their  lines  silk  Eton  suits,  and  the  move  has  been  attend- 
ed with  decided  success.  In  suits  the  silk  Eton  has  in  the 
exclusive  trade  over-shadowed  everything  else  and  the 
largest     stores     in    the   country    had    placed     phenomenal 


it,  and  if  we  can  only  get     the  proper    price    for  altera- 
tions the  problem  of  cloak  retailing  is  solved. 

I  have  often  heard  buyers  say  that  their  trade  was 
cheap,  and  that  their  customers  would  not  pay  for  alter- 
ations. I  claim  that  they  are  cheap,  for  they  do  charge, 
but  are  afraid  to  let  their  customers  know  it.     The  buyer 
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On  an  advancing  market,  buy  early ! 

Woolens,  Knitted  Goods  and  Blankets— Fall,  1906 


FOR 


Men's  Wear— Women's  Wear— Children's  Wear 


AND 


LUMBER/WENS  SUPPLIES 


SAMPLES  NOW  IN  TRAVELLERS'  HANDS  AT  ROCK  BOTTOM  PRICES 


Seasonable  Goods  for  immediate  delivery  in  all  Departments. 

DRESS  GOODS— SPHINX  SERGES— LININGS— LINENS 
—HOUSE  FURNISHINGS  —  HOSIERY  —  SMALLWARES 


P.    GARNEAU,  FILS  &   CIE.,       -       QUEBEC 

i  Sole  Agents  for  Canada   for  SPHINX  Serges  and   Vicunas 

!         SAMPLE  ROOMS — 207  Si.  James  St.,  Room  25  Nordheimer  Bldg.,  MONTREAL,  P.Q.  165  Cordova  St.,  VANCOUVER,  B.C. 
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ACTIVE  SELLERS 


Rain  Coats 


are  the  Standard  of  Excellence 

Re-order  before 
the    Demand  is  Pressing. 

New  Illustrated  Catalog  upon  Application. 

National  Rubber  Go.  of  Canada 

MONTREAL 


WE   LEAD 


A    NEW   AND    EXCLUSIVE    LINE    OF 


Silk 

Eton  and 
£  Empress 
1  Coats 


THE 

VERY 

LATEST 

New    Models    in    "Walking'     and 
Dress  Suits  in  all   makes 
of   Silk  Fabrics. 

WAIST  NOVELTIES  IN  SILK  WITH 
LINGERIE  EFFECTS  NOW  BEING 
SHOWN  BY  OUR  REPRESENTATIVES 


THE  AMERICAN  SILK  WAIST  CO. 

MONTREAL,  CANADA 
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To  Our  Friends 


We  did  not  anticipate,  when  starting 
in  this  Spring  Season,  that  we  would 
receive  the  amount  of  orders  to  hand. 
Owing  to  the   growing    demand    for 


in  Jap,  Silk  and  Lingerie,  we  were 
over-taxed  but  did  our  best  to  give 
everybody  a  portion  of  their  order. 
We  have  made  an  extension  to  our 
factory,  and  all  future  favors  will  be 
executed  promptly.  Our  travellers 
are  now  out  for  sorting,  also  showing 
a  number  of  new  designs,  which  are 
proving  excellent  sellers. 


I.  MISHKIN  &  CO. 

423  St.  James  Street    -     MONTREAL,  P.Q. 

Mail  orders  promptly  attended  to. 


CORSET 
TALKS 


This  is  of  Special 
Importance  to  You 


The  corset  is  the 
foundation  of  any  style 
and  our  models  are  kept 
constantly  correct. 

The  brand    pre-emi- 
nent in  corset  merchan- 
dising is   "  E.   T. ,"  by  right  of  Quality,   Value    and 
Style. 

Profit  by  the  E.  T.  way  of  co-operative  selling. 

May  we  talk  it  over? 

The   E.  T.  Mnfg.  Co.,  Ltd. 

ST.  HYACINTHE,  P.Q. 


Head  Office, 

337  St.  Paul  St., 
Montreal 


Toronto  Warehouse, 

lO  Melinda  St., 

Toronto 


Wishing 
for  Business 

will  do  you  no  good  unless  you 
adopt  proper  methods  of  getting  it. 

FIRST  and  FOREMOST,  you 
must  have  the  right  goods  at  the 
right  prices.  This  is  where  we  can 
help  you. 

Our  new  lines  for  Fall  in 

# 

Ladies'  Coats 
Costumes 

Separate  Skirts  and 
Men's  Colored  Shirts 

will  be  found  all  that  can  be  desired 
in  style,  fit  and  material,  whilst  our 
prices  permit  of  a  liberal  profit. 

Altogether  we  can  help  you  to 
get  more  business. 

See  our  Samples,  now  in  the 
hands  of  our  travellers,  and  be  con- 
vinced. 

SPRING  and  SUMMER 

orders  for  immediate  shipment  will 
receive  prompt  attention. 

The  EMPIRE  MNFG.  CO. 

646  Craig  Street      **      MONTREAL 
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lacks  nerve.  They  are  afraid  to  stand  for  a  principle. 
I  say  charge  a  proper  price  for  a  garment  and  charge  a 
proper  price  for  your  extra  work  in  alterations.  Let 
your  customers  pay  only  for  what  they  get,  and  give 
them  all  they  pay  for  "without  any  humbug.  Discounts 
was  another  thing  Mr.  Mills  discoursed  on.  "I  know," 
he  said,  "as  a  rule  we  all  like  big  discounts,  especially 
if  we  think  we  are  getting  a  little  more  than  the  regular 
terms.  But,  for  my  part,  I  would  like  to  see  manufac- 
turers in  all  lines  adopt  the  system  of  uniform  discounts, 
say  two  per  cent,  off,  which  is  practically  net.  1  think 
that  this  would  be  easier  both  for  seller  and  buyer,  for 
after  all  it  is  not  the  discounts  but  what  we  get  for  our 
money    that   counts. 

"No  cloak  buyer  can  afford  to  lay  much  stress  on 
discounts;  it  is  too  risky.  If  garments  were  all  made  up 
in  stock,  or  came  under  well  known  brands,  like  toilet 
articles,  muslin  and  staple  goods,  1  would  say  get  all 
you  can,  but  we  all  know  how  easy  it  is  to  take  5  or  10 
per  cent,  out  of  a  garment  and  then  give  what  appears 
to  be  the  article  you  bought. 

"Somehow,  1  never  had  any  success  with  a  line  of 
goods  where  I  was  given  to  understand  that  1  got  any- 
better  than  their  regular  terms.  The  whole  thing  is  a 
humbug,  in  my  opinion,  and  ought  to  be  done  away  with. 
Give  us  goods,  not  discounts.  What  is  taken  off  is  an 
unknown  quantity.  It  is  what  we  get  for  our  money 
alone  that  interests  us." 

Handling  better  goods  was  what  the  next  speaker 
took  as  his  theme  :  "Buying  better  goods  has  got  to  be 
a  necessity  in  the  cloak  business.  JSio  man  can  do  busi- 
ness now  without  fine  goods,  and  the  better  the  goods 
the  more  profit  for  the  house.  You  may  say,  T  can  only 
sell  cheap  goods.'  Gentlemen,  to  sell  cheap  goods  you 
must  have  good  goods  to  illustrate. 

"I  find  that  in  good  goods,  handled  with  good  judg- 
ment, you  can  get  more  profit,  and  it  takes  less  labor 
to  sell  good  goods  than  to  sell  cheap  ones.  Another 
thing,  a  man  buying  good  goods  and  patronizing  the 
best  makers  can  get  ideas  that  will  be  of  great  benefit,  to 
him  when  he  comes  to  buy  the  cheaper  garments,  while 
the  man  who  says  he  cannot  sell  good  goods  will  never 
know  what  a  fine  article  is.  The  man  who  patronizes 
the  finest  makers  will  find  that  buying  good  goods,  buy- 
ing artistic  goods,  is  just  as  necessary  in  a  store  as  the 
first  stone  in  the  foundation,  and  if  the  first  foundation 
stone  is  not  well  laid  down  your  building  will  fall. 

"Always  bear  in  mind  when  you  are  doing  business 
that  you  must  not  deceive  the  people.  Don't  conceal 
anything  because  your  customers  are  women.  Show  your 
goods  in  a  good  light,  and  if  they  are  nice  and  of  a  good 
quality  you  will  uplift  your  business." 

The  contribution  from  Detroit  was  on  the  value  of  a 
good  reputation  and  good  help.  A  buyer's  best  reputa- 
tion is  honesty  was  the  ground  this  gentleman  took  not 
only  with  himself,  but  with  his  concern,  and  then,  last 
of  all,  with  his  customers.  "If  a  customer  comes  in 
and  says  to  you,  'Mr.  So-and-So,  I  have  been  wronged  by 
this  or  that  article,'  by  all  means  give  her  the  benefit  of 
the  doubt.  This  is  one  of  the  best  efforts  you  can  put 
forth. 

"Buy  the  merchandise  which  is  suitable  for  your  peo- 
ple, regardless  of  what  the  other  fellow  thinks,  because 
you  have  your  house  to  buy  and  select  for.  Another 
thing  is  to  be  careful  in  the  selection  of  the  help  in  your 
department.  To  get  your  people  with  you  and  working 
with  you  is  one  of  the  strongest  and  best  pieces  of  mer- 
chandise you  can  have  at  any  time. 


"And,  further,  when  you  meet  the  people— both  those 
of  whom  you  buy  merchandise  and  those  to  whom  you 
sell— give  them  a  fair  and  square  deal.  Give  them  what 
they  pay  for,  and  hold  them  to  the  strictest  kind  of  ac 
count,   the  same  as  you  want  to  be  held. 

"I  don't  believe  it  is  good  policy  every  time  some  one 
comes  in  and  makes  a  complaint,  to  give  them  the  bene- 
fit of  the  doubt  in  every  way,  shape  and  manner,  but 
show  them,  and  try  to  explain  to  them  why  you  have 
done  so-and-so  ;  then  they  will  always  hold  to  you. 

"We  have  got  to  have  competent  help,  no  matter  how 
competent  we  are  as  buyers.  I  believe  in  competent 
help2  and  nothing  but  competent  help;  they  are  cheaper 
in  the  long  run. 

"If  you  want  to  keep  your  people  with  you  the  only 
way  to  do  it  is  to  make  it  an  individual,  personal  mat- 
ter. 1  make  it  my  business  every  week  of  my  life.  I 
have  my  assistants  in  each  department  in  my  office  each 
week,  and  I  make  them  get  heart  to  heart  with  the  peo- 
ple under  them.  Make  your  help  satisfied  and  they  will 
never  leave  you  ;  and  they  will  sell  the  merchandise. 
Don't  make  money  out  of  blood,  make  it  out  of  mer- 
chandise." 

Here  is  a  little  bit  that,  coming  from  a  buyer's  lips, 
the   manufacturers    will    relish  : 

Plain  Talk  for  Buyers. 

"Demand  from  the  manufacturers  higher  class  mer- 
chandise. You  know-  a  great  many  buyers  think  the 
manufacturer  has  a  cinch,  that  he  is  simply  'doing'  every 
one  of  us;  but  we  are  all  trying  to  'do'  him.  Now,  I 
am  not  personal  at  all;  I  probably  am  just  as  bad  as 
any  one  else,  but  I  am  trying  to  get  to  be  a  little  bet- 
ter. We  all  seem  to  think  that  the  manufacturers  are 
kikes.'  But  1  want  to  tell  you  that  it  is  the  buyers, 
and  not  the  manufacturers,  who   are   the   'kikes.'  " 

But  what  was  said  on  the  question  of  alterations  will 
be  of  most  interest  here.  Alterations  are  a  vexed  ques- 
tion, and  particularly  valuable  to  the  Canadian  trade 
will  be  the  way  one  firm  made  the  change  from  not 
charging  to  charging,  in  spite  of  the  fact  that  other 
firms  in  the  same  city  still  adhered   to  the  old  way. 

The  important  question  of  "Alterations"  was  en- 
trusted to  Charles  A.  Cook,  of  the  B.  Nugent  &  Bro. 
Dry  Goods  Company,  St.  Louis.  Mr.  Cook  gave  some 
unusually  interesting  facts  based  upon  his  own  experi- 
ence in  Pittsburg.      Said  he  : 

"When  McCreery  &  Company  opened  up  in  Pittsburg 
about  two  years  ago,  the  management  decided  to  charge 
for  alterations.  1  myself  was  somewhat  skeptical  about 
the  matter,  inasmuch  as  we  would  stand  alone  in  that 
particular  instance,  since  every  other  house  in  that  city 
was  making  alterations  without  charging  for  them.  But 
the  management  decided  to  make  the  charge  and  their 
decision   stood. 

"To  begin  with,  we  really  had  more  trouble  with  our 
salesforce  than  we  did  with  our  customers,  and  it  was 
not  until  we  had  discharged  a  number  of  the  'knockers' 
and  the  people  that  were  antagonistic  to  our  policy  that 
the  salesforce  in  general  got  in  line.  However,  I  am 
pleased  to  say  that  at  the  end  of  first  year  the  sales  of 
the  cloak  department  amounted  to  nearly  double  what 
the  management  had  anticipated,  notwithstanding  that 
we  were  the  only  people  in  Pittsburg  who  were  making 
a  charge  for  alterations,  and  also  notwithstanding  that 
one  of  two  houses  had  seen  fit  to  use  our  policy  of  charg- 
ing for  alterations  as  an  argument  against  us,  calling  the 
attention  of  the   trade   in   the  most   conspicuous  manner 
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possible  to  the  fact  that  they  did  not  charge  for  altera- 
tions. However,  the  business  of  McCreery  &  Co.  last 
Fall,  ■  notwithstanding  that  we  raised  our  schedule  of 
prices  for  alterations  in  the  cloak  and  suit  department, 
practically  doubled  itself." 


RAINCOATS 


Gray   and    Fawn    Shades  in    Loose    Coats. 

A  strong  feature  at  retail  is  raincoats,  designed  for 
various  outdoor  uses  and  indispensable  for  traveling,  auto- 
mobiling  and  gjeneral  utility  wear.  Manufacturers  have 
more  business  than  they  can  conveniently  take  care  of  and 
many  complaints  are  heard,  notwithstanding  the  fact  that 
many  cloak  manufacturers  have  added  them  to  their  range 
and  thus  increased  the  available  supply. 

Practically  everything  is  shown  at  retail  ;  the  strong- 
est demand  is  on  loose  coats  in  various  plain  shades  of 
greyj.  ranging  from  almost  white  to  gun  metal.  Light 
fawn  shades  are  also  in  request  and  invisible  checks  and 
plaids  are  well  spoken  of.  The  high-class  silk  and  satin 
coats  are  doing  well  with  the  big  city  stores,  who  are 
also  booming  the  better  class  of  waterproof  garments. 


Mr.  E.  E.  Preston,  representing  Rhys  D.  Fairbairn, 
Limited,  of  Toronto,  passed  through  Montreal  in  April, 
returning  from  a  three  months'  successful  tour  of  the 
Maritime  Provinces. 

Messrs.  Thomas  Bilsbury  and  W.  E.  Williams  are  in 
Canada  in  the  interests  of  Rylands  &  Sons,  Limited,  Man- 
chester, England.  They  arrived  last  month  by  S.S.  Bal- 
tic. Mr.  W.  H.  Tetlow,  also  representing  the  same  firm, 
came  over  in  the  S.S.  Tunisian. 


It  will 
Pay  You 
to  Push 


P.  C.  Corsets 

BECAUSE  THE  PEOPLE 

WHO  BUY  THEM   ONCE  WILL 

BUY  THEM  AGAIN. 

PROVE     ALL    WE     CLAIM 


THE  PARISIAN  CORSET  MANUFACTURING  CO.,   Limited 

QUEBEC,   QUE. 

Ontario  Branch,  Brampton,  Ont.— F.  w    (SILLIES,  Manager 


1 


Canada's  Corset  Centre 

We  carry  the  largest  stock  of  Corsets  in  Canada.     Three 
important  considerations  to  the  retailer  handling  corsets 

are 


P.D. 


BEST  FRENCH  CORSET 


Appearance 

Comfort 

Price 


WB. 


AMERICA'S  LEADING  CORSET 


All  these  are  embodied  in  OUR  LINES. 

Newest  Styles  for  Spring,  1 906 

now  in  the  hands  of  our  travellers. 


KONIG  &  STUFFflANN 

Victoria  Square    -    MONTREAL 
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Ladies' 
Wear 

KNITTED    GOODS 

Men's 
W^ear 

• 

KNITTED  UNDERWAR. 


Spring  Deliveries  Slow,  and  Higher  Prices  Are  Predicted — 
Fall  Buying  Brisk. 
PRING  deliveries  of  underwear  during  April  con- 
tinued slow  and  the  unfavorable  weather  was  a 
boon  to  many  jobbers  and  manufacturers  who 
were  unable  to  complete  orders.  Conditions  im- 
proved during  the  month  and  at  present  writ- 
ing, orders  are  well  filled.  Retail  trade  opened  slowly,  but 
the  balmy  weather  about  the  middle  of  April  boomed 
trade  considerably.  City  stores,  in  some  instances,  fea- 
tured underwear  at  the  Easter  period  and  sales  were  sat- 
isfactory. It  is  regrettable  that,  broadly  speaking,  both 
men  and  women  at  the  Easter  period  spend  a  great  deal 
of  money  for  outside  show,  while  underwear  is  somewhat 
neglected.  It  is  only  the  better  trade  that  can  profitably 
feature  this  department  on  such  occasions. 

Contrary  to  famine  predictions,  stocks  are  fairly 
heavy  in  jobbers'  hands  and  outside  of  the  popular  goods 
there  will  be  little  difficulty  in  filling  repeats.  All  dupli- 
cates, however,  will  demand  higher  figures  outside  of 
regular  staple  lines. 

Active  Fall  Buying. 
Good  Fall  orders  have  been  placed  for  men's  and 
boys'  medium  and  heavy  weight  underwear  for  early  Fall 
delivery,  and  women's  lines  are  no  less  active,  according 
to  late  reports  from  salesmen.  This  somewhat  allays  the 
fears  early  expressed  by  jobbers  as  to  a  possible  decrease 


RETURN E 

MAY  1 1 1906 


New  Golfer  Style.  Knitted  Coat. 

Shown  by  Dr.  Jaeger's  Sanitary  Woolen  System  Co. 

in  sales  owing  to  the  mild  Winter.  Many  Canadian  mills 
are  practically  sold  up  and  jobbers  will  be  unable  to  se- 
cure repeats.  Ribbed  goods  have  been  particularly  active 
and   the   Canadian  elastic  ribbed  line   has  secured   a     firm 


hold,  effectually  shutting  out  American  goods.  Deliveries 
of  Canadian  goods  are  usually  much  better  and  lines  open 
well  up  to  sample.  Quality  is  playing  an  important  part 
in  all  orders  and  better  grades  are  bought  readily.  The 
popular   lines  of  fleeced   goods,    however,    are  still    selling 


An  effective  small  Easter  display  of  ladies'  waist*,  with  ap- 
propriate Horal  accessories.  Made  by  the  retail  depart- 
ment of  Dr.  Jaeger's  Sanitary  Woolen  System  Co., 
Montreal. 


and  there  is  the  usual  sharp  competition  on  the  staple 
line,  which  usually  brings  about  $4.7,5.  Jobbers  anticipate 
a  new  and  higher  list  on  Fall  goods  next  month  and  or- 
ders should  not  be  delayed.  Better  trimmings  are  noted 
on  many  -popular  lines  around  $6.  In  most  sections  of  the 
country  there  is  a  fair  quantity  of  heavy  weight  under- 
wear carried  over  to  begin  next  year's  trading,  but  this 
has  not  affected  orders  seriously.  Manufacturers  selling 
the  trade  direct  report  light  weights  in  splendid  request 
for  Fall  trading  and  everv  jobber  is  selling  the  better 
class  of  goods. 

No  Misrepresentation. 
The  present  underwear  season  witnesses  the  usual 
extravagant  statements  by  some  stores  regarding  the 
values  offered  in  Spring  underwear,  in  spite  of  the  higher 
prices  they  have  been  forced  to  pay.  Some  stores  make 
statements  which  resemble  the  advance  sheets  of  the 
traveling  circus  and  are  positively  an  insult  to  the  intelli- 
gence of  the  public.  By  all  means,  judicious  advertising 
and  co-operation  with  the  manufacturer  is  advocated,  but 
it  must  be  remembered  that  unless  the  advertising  estab- 
lishment is  really  in  a  position  to  justify  most  of  its 
claims  trade  will  assuredly  be  lost.  Business  built  on  this 
basis  is  on  a  very  insecure  foundation.  People  lured  to 
purchase  by  untruthful  values  are  quick  to  avoid  the  store. 
And  once  bitten   is   twice  shy. 


49 


KNITTED     GOODS 


Dry  Goods  Review 


It   Sell* 

It  Satisfies. 


u 


ff 


CCETEE 

UNDERWEAR 

is  guaranteed,  which  means  that  it  is  good,  which 
signifies  that  it  sells  and  gives  satisfaction. 

Ceetee  Underwear  never  shrinks.  It  is  pure 
wool.  It  is  full-fashioned,  perfect  fitting.  It  is  as 
soft  as  velvet  and  lovely,  pliable  and  warm. 

Perfect-Fitting,  Elastic-Ribbed  Underwear 
for  ladies,  children  and  infants  are  ready-selling 
garments. 

Give  these  Two  Leaders 
permanent  places  in  your 
store. 

C.  Turobull  Co. 

of  Gait,  Limited 

041 T    -    CANADA 


GET  CHUMMY  WITH 

The  WEAR.WELL 
HOSIERY 


For  These  Reasons: 

Our  plant  is  the  newest  and  most  modern 
in  Canada. 

We  manufacture  a  complete  line  of  Hosiery 
— Ribbed  Worsted  Hosiery,  Ribbed  Cotton 
Hosiery,  Plain  Cotton  and  Cashmere,  Ladies' 
Lace  Lisle  Hose,  Misses'  and  Children's  Rib 
Lace  Hose,  everything  in  Seamless  Hosiery  line. 
In  Half  Hose  we  will  have  Rib  and  Plain, 
Woollen,   Worsted   and   Cashmere. 

WRITE  FOR  SAMPLES  AND  PRICES 

The  Clinton  Knitting  Co.,  united 

The  RICHARD   L.  BAKER  CO. 


Selling  Agents  &  &  TORONTO 


JAEQER  PURE  WOOL 

SWEATERS  .»- 

LADIES'  GOLFERS 

The  Holiday  Season  means  big  business  in  these  lines.     We  carry  a 
full  line  in 

Sweaters  from  $1.50  to  $8.75  each. 
Ladies'  Knitted  Golfers  and  Golf  Coats  from  $3.75  to  $10.00  each. 
Unique  Styles  and  Qualities. 

The  above  are  retail  selling  prices,  off"  which  we  allow  liberal  discount 

to  the  trade. 


"  Good  Goods  mean  Satisfied  Customers.' 


DR.  JAEGER'S 


SANITARY 
WOOLLEN 


SYSTEM 


COMPANY 
LIMITED 


Wholesale  Warehouse:    301  ST.  JAMES  ST.,  MONTREAL 
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Ellis  Quality  is  a  Sure  Thing 


Dealers    who  handle 


Ellis  Spring  Needle 
Ribbed  Underwear 


know  they  have  the  goods  that  will  sell. 
Ellis  Spring  Needle  Ribbed  is  the  only  spring 
needle  ribbed  underwear  made  in  Canada. 

Ellis  Spring  Needle  Ribbed  has  ma'ny  im- 
itators. If  you  want  to  sell  the  real 
article,  you  must  look  for  the  "Ellis" 
label.  It  is  on  all  ladies'  and  gentlemen's 
combination  and  two-piece  suits. 


WAIT  FOR  OL'R  representative 


Ellis  Manufacturing  Co.,  Limited 

HAMILTON,     ONT. 

selling  agents  : 

Monypenny    Bros.  &  Co.,  Toronto   and  Montreal 


IVatson  s 


Underwea 


r 


THE  HIGHEST  GRADE  OF  UNDERWEAR  FOR  LADIES', 
MEN  AND  CHILDREN,  IN  EVERY  KIND  gND  STYLE, 
IS  NOW  BEING  SHOWN  TO  THE  RETAIL  TRBDE  FOR 
NEXT     FALL    SEASON. 


Made   by 


The  IVatson  Manufacturing  Co. 


LIMITED 


Paris,   Ont. 
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is  a  no  more 
certain  winner 
in  a  card  game 
than  the  name 
of  Louis  Herms- 
dorf  in  selling 
hosiery.  It's  the 
name  that  guar- 
antees the  only 
pure,  fast  and 
fadeless  black— 
"  the  name  that 
sells  the  stock- 
— — — — ^—^—   mgs. 

When   you    buy   black     hosiery,     look    for   the   dyer's 
signature  on  the  toe  of  each  stocking. 

Cut  like  the  above  will  be  sent  free  if  you  write 


AMERICAN  BUREAU 
200  Greene  Street 

NEW  YORK 


Electro  No.  12 


*> 


$$£*    r> 


PURE    WOOL. 

Cartwrigbt  $  Warners 

LIMITED. 

LougHborougH,  England, 

Manufacturers  of ^>^>A. 

NATURAL  WOOL 
UNDERWEAR  *  * 

The  premier  finish  given  to  this  firm's  garments  consists  of  a 
solution  in  which  it  is  dipped  which  destroys  stiffness  and  dis- 
comfort and  renders  the  fabric  soft  and  fleecy  and  absolutely 
unskrinkable. 

R.  FLAWS  &  SON,  Agents,  Manchester  BIdg.,  Toronto. 


GOLFERS  AND   SWEATERS. 

APPROACHING  outdoor  life  necessitates  many  styles 
of  knitted  goods  for  innumerable  athletic  sports  for 
both  men  and  women.  Whether  on  land  or  water, 
a  sweater  is  the  first  requisite,  and  preparations  should 
be  made  at  once  to  secure  a  fair  share  of  this  trade. 
Boating,  tennis,  golfing,  etc.,  all  require  some  outer  gar- 
ment for  ladies  and  the  sweater,  as  ever,  remains  at  the 
head  of  the  list.  The  golfer  is  worth  representation  in 
the  old  favorite  styles  and  many  new  ones.  The  Norfolk 
jacket  is  again  revived,  white,  grey  and  cardinal  remain- 
ing the  favorite  colors. 

For  securing  a  fair  share  of  the  men's  trade,  special 
letters  might  be  sent  to  the  athletic  organizations  in  the 
town  and  timely  displays  are  worth  close  attention.  The 
low  cut  men's  sweater  is  in  high  favor  and  should  be 
stocked.    Prices  on  all  these  lines  are  very  firm. 


THE  TRADE  IN  NOTTINGHAM. 

CONSUL  MAHL1N,  writing  from  Nottingham,  says  : 
"Preceding  six  months  ago,  the  reports  from  this 
consulate  touching  the  hosiery  trade  were  for  years 
uniformly  doleful,  reflecting  the  information  gathered  from 
manufacturers  and  dealers.  For  several  months  past,  and 
especially  since  the  advent  of  this  year,  conditions  have 
been  radically  different.  Only  cheerful  and  hopeful  re- 
ports come  from  practically  every  branch  of  the  hosiery 
trade.  There  is  a  specially  large  demand  for  mixed  wool 
and  cotton  underwear  and  a  very  satisfactory  call  for 
black  cashmere  hose  and  half  hose.  The  only  complaint 
heard  from  manufacturers  is  in  respect  to  profits.  It  is 
hoped  that  easier  prices  in  wool  will,  before  long,  remove 
this  cause  of  complaint.  Trade  with  the  United  States 
is  fairly  good,  but  shows  no  marked  increase  over  recent 
preceding  years.  This  trade  has  been  relatively  small  for 
the  past  fifteen  years,  and  there  is  no  reason  to  expect 
any  material  increase  in  the  future." 


HOSIERY. 


Fine   Advance   Displays  of  Spring   and   Summer    Hosiery — 
Get  Stocks  in  Shape  for  June  Business. 

ADVANCE  displays  of  Spring  and  Summer  hosiery  at 
the  Easter  period  serve  to  give  an  inkling  of  the 
demand,  and  preparation  should  be  made  without 
delay  to  have  stocks  complete  during  the  present  month 
and  June,  the  biggest  hosiery  selling  period  of  the  year. 
As  the  season  progresses  it  becomes  more  apparent  that 
desirable  goods  will  be  in  short  supply,  andj  as  jobbers 
now  have  fair  stocks,  assorting  should  be  anticipated 
when  possible.  For  the  present  season  the  cry  is  going  to 
be  "Have  you  got  the  goods  ?"  The  everlasting  special 
sale  business  will  hardly  hold  good  this  year.  In  this  con- 
nection the  opening  hosiery  announcements  of  stores  like 
Murray  in  Toronto  and  Murphy  in  Montreal  are  good 
examples.  In  every  case  the  lines  were  adequately  de- 
scribed and  simply  the  price  stated,  not  as  a  reduction 
from  a  higher  figure.  These  stores  establish  an  enviable 
reputation  by  such  methods  and  attract  many  customers 
to  see  the  new  styles  in  hosiery.  It  is  true  that  upon  the 
character  of  the  retailer  and  his  announcements  depends 
the  class  of  business  done. 

Whites  the  Rage,  Greys  in  Demand. 

As    anticipated    in    these    columns    many    months    ago, 
white    hosierv     for     women    and     children     has    assuredly 
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RETURNED 


Your  steady  sales  are  made  by  selling  quantities 
of  popular  priced  goods.  You  have  sold  many 
of  our  lines — for  years  perhaps — without  knowing 
them  as  ours.  By  maintaining  the  honest  value 
of  popular  priced  Underwear  for  the  million 
this  factory  has  achieved  success  and  by  following 
the  same  policy  hopes  to  increase  the  same. 


JOSEPH  SIMPSON  SONS 

Corner  Berkeley  and  Esplanade 

TORONTO 
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THE  •  LAST  °  CALL 


1906 


^a^ 


1906 


fruiifiay         flrmdag         'Jurefcay     Bftm/eiiay  ilhurailay  Jniay  featuring 
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19  10  11  12 

16  17  18  19 

23  24  25  26 

30  31 


W"  23" 

LASTQ  NEW  M. 


TH      MONTH 


For  H  YGEI  AN  (s"ring  unes> 


BRAND 


UNDERWEAR 


Only  30  days  before  you  will  experience  an  active  demand  for 

The  best  selling  lines  on  the  market. 

Ask   your  wholesaler  or  his   representative  to  show  you  the 
Hygeian  range.      :      :      :      :      Prompt  deliveries  guaranteed. 


MANUFACTURED    BY 


Eagle  Knitting  Co.,  Limited 


HAMILTON 


CANADA 
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caught  on  and  already  repeats  are  coming  to  hand.  Thus 
far  the  supply  in  jobbers'  hands  is  about  equal  to  demand, 
but  as  their  own  repeats  were  not  accepted  a  shortage  is 
certain  to  occur.  These  goods  are  difficult  to  manufac- 
ture and  mills  in  Chemnitz  organized  to  bring  them  out 
are  not  plentiful.  It  is  to  be  another  record  season  and 
hosiery  will  share  in  the  demand.  The  high-class  stores 
are  boxing  the  belter  lines  in  while  hosier?  attractively 
and  initial  displays  introduce  many  new  counter  fixtures. 
The  plain  white  goods  in  cottons,  lisles  and  silks  are  ac- 
tive, but  the  strongest  demand  will  soon  set  in  for  the 
lace  ankle  stuff,  which  is  extremely  scarce. 

Various  shades  of  grey  are  doing  well  with  the  better 
class  of  stores  and  jobbers  who  anticipated  this  demand 
are  finding  trade  active.  The  embroidered  lines,  so  hard 
to  procure,  are  well  liked.  In  all  these  lines  for  ladies 
the  $4.50  goods  are  much  asked  for  and  the  turn-over  will 
be  consequently  greater.  Enormous  preparations  have 
been  made  for  another  record  tan  hosiery  season.  City 
stores,  particularly  in  Ontario,  are  fighting  shy  of  the 
line,  except  in  neat  embroidered  and  lace  ankle  goods. 
However,  country  trade  is  nibbling  well  and  assorting 
orders  are  of  fair  volume,  for  the  plain  cotton  lines.  Some 
extra  good  values  are  to  be  had  and  judging  from  the 
large  stocks  carried  some  good  jobs  should  be  available 
towards  the  end  of  the  present  month.  Champagne  in  em- 
broidered effects  is  picking  up  again  and  navy  blue  with 
white  polka  dots  is  again  to  the  fore  in  staple  stuffs. 
Silk  stockings  are  doing  better  with  the  jobbing  trade 
and  good  retailers  do  not  hesitate  to  show  lines  ranging 
from  $1.25  up  as  high  as  $3,  sticking  closely  in  colors  to 
white,  tan  and  black.  The  city  stores  include  shades  of 
pale  pink  and  sky.  Early  demand  at  retail  during  April 
centred  upon  light  weight  cashmeres  and  wool  and  bal- 
briggan  foot  hosiery,  cotton  hosiery,  featured  at  three 
pairs  for  $1.  The  enormous  advance  in  English  cashmere 
goods,  amounting  to  about  15c  a  dozen  on  the  $2.25  stuff, 
makes  it  extremely  hard  to  show  good  values. 

The  tendency  this  season  is  to  match  the  hosiery  with 
the  costume,  in  as  far  as  possibly,  and  with  this  in  view 
displays  of  hosiery,  with  backgrounds  of  dress  fabrics, 
will  afford  a  good  indication  to  the  public  what  to  buy. 
The  black  goods,  of  course,  should  be  included,  as  black 
lace  ankle  hosiery  will  be  prohably  the  strongest  seller 
this  season. 

A  Story  of  Demand. 

Jobbers  are  often  fooled  by  retailers  clamoring  for 
certain  lines,  as  it  is  a  known  fact  that  when  a  retailer 
feels  a  certain  line  is  hard  to  secure,  he  writes  several 
houses,  and  this  creates  a  fictitious  demand  for  a  certain 
color  or  style.  The  retailer,  in  turn,  may  have  made  the 
inquiry  that  the  jobber  afterwards  makes,  from  just  such 
a  source  of  demand.  An  incident  is  told  in  wholesale  cir- 
cles,  well  illustrating  this  fact. 

In  Montreal  a  lady  customer  started  last  February  at 
the  east  end  department  stores,  Dupuis  Freres  and  Le- 
tendre  &  Fils,  inquiring  for  a  black  cotton  stocking  with 
a  natural  sole.  Unsuccessful,  she  came  on  up-town,  going 
into  Morgan's,  Scroggie's,  Murphy's  and  Hamilton's,  none 
of  whom  could  supply  her,  as  the  season  for  these  goods 
was,  naturally,  not  on.  As  an  illustration  of  the  system 
in  these  stores  one  wholesale  house  reports  that  the  buy- 
ers from  every  one  of  them  came  down  next  day  looking 
for  this  class  of  goods.  This  caused  the  jobber  to  feel 
that  these  lines  were  in  demand  and  he  ordered  a  good 
sizea  quantity,  all  resulting,  as  it  afterwards  transpired, 
from   the  inquiry   of  but  one  woman. 


WOLSEY 


Guaranteed 


MNSHjyNK^Itt 


UNDERWEAR 

IS  THE  IDEAL  ALL-WOOL  UNDERCLOTHING 
for  our  cold  winters.  Produced  without  flaw  or 
fault,  a  soft,  supple,  elastic,  non-irritating,  pure- 
wool  garment. 

Remember,  any  garment  shrunk  in  washing  will 
be  replaced. 

Every  garment  bears  the  WOLSEY  trade  mark. 

7b  be  had  in  all  sizes  for 

Men,   Women  and  Children 


THE  STEADY  PROFIT-MAKERS 


Stanfield's  Underwear  keeps  right 
on  building  up  the  Underwear 
Department — and  piling  up  the  pro- 
fits— of  every  dealer  who  sells  it. 


"Stanfield's" 

and 


"Truro  Knit 


»» 


are  the  standby  in  stores  that  think 
as  much  of  future  business  as  pre- 
sent sales. 

Stanfield's  is  unshrinkable.  We 
guarantee    it — and    so    may    you. 


TRURO  KNITTING  MILLS  CO.,  Limited,  TRURO,  N.S. 
I 
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is  good  merchandise  to  have  in  a  store. 

It's  easy  to  buy,  easy  to  sell  and  brings  the  seller  a  satisfying 
profit. 

If  a  Nazareth  Waist  goes  wrong  in  the  slightest  particular  we 
authorize  the  retailer  to  give  another  in  its  place — yes — give  two  if 
he  likes  and  do  it  cheerfully. 

We'll  back  him   up. 

We  couldn't  do  that  sort  of  thing  if  we  were  not  dealing  in  the 
safest  sort  of  goods. 


THESE 

CANADIAN  JOBBERS  and  IMPORTERS 


Carry  complete  lines  of  the 


JGwafe^ 


ST.   JOHN.   N  B. 

The  Vassie  Co.,  Ltd. 

The  London  House  Wholesale 

Manchester,  Robertson  &  Allison 

■WINNIPEG.   MAN. 
R.  J.  Whitla&Co. 
Greenshields  Western,  Ltd. 

HALIFAX.   N.S. 
W.  &C.  Silver 
Smith  Brothers 


TORONTO 

John  Macdonald  &  Co. 
Beatty.  Kerr  &  Verner 
Burton,  Spence  &  Co.,   Limited 
W.  R    Brock  Co   (Ltd.) 
Gordon,  M;  r.kay  &  Co. 

HAMILTON.   ONT. 

John  Knox  &  Co. 

VANCOUVER.    B.C. 

The  Gault  Bros.  Co. 


KINGSTON,   ONT. 

Macnee  &  Minnes 

LONDON.  ONT. 

R.  C.  Struthers  &  Co. 
Robinson,  Little  &  Co. 

MONTREAL 
W.  R.  Brock  Co.  (Ltd 
Greenshields  Limited 
Hodgson,  Sumner  &  Co. 
A.  Racine  &  Co. 


When  you  get  THE    NAZARETH    WAIST    on      \ trade 

'  "  \  MARK  1 

your  shelves  don't  slop  there. 

LET  YOUR    CUSTOMERS    KNOW    that    you 
have    Ihem    and    just  how  good  they  are. 


This  mark  woven  in  Red  is  on 
every  genuine  Nazareth  Waist 


ELECTROTYPES    AND    READY-TO-PRINT   ADVERTISEMENTS  FREE. 


Address,    ADVERTISING    DEPARTMENT 


Or  E.   H.  WALSH  &  CO. 
Toronto 
Canadian    Representatives. 


350  BROADWAY 

NEW  YORK 
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Crescent   /J 
Brand  V^ 

Hosiery  and  Underwear 

So Lennard 

£»  Sons 


DUNDAS,  ONT. 


Manufacturers  of  all  kinds  of  Ladies', 
Misses'  and  Children's 

RIBBED  UNDERWEAR 

in  Cotton,  Wool,  Worsted,  Merino, 
and  Silk,  and  "  Bolton's  "  process  for 
Unshrinkable  Underwear. 

GUARANTEED    UNSHRINKABLE    AND 
NON-FELTINQ. 


SOLE  SELLING  AG.ENTS 

The  Richard  L.  Baker  Co. 

Empire  Bldg.,  Wellington  St.  W.  TORONTO,  ONT. 


GOOD 
UNDERWEAR 

is  essential  for  your  comfort. 
Suppose  you  try 

TIGER  BRAND 


TIGER   BRAND 

ALL  SIZES.  ALL  QUALITIES. 

STOCKS   ALWAYS  ASSORTED. 


THE  GALT  KNITTING  CO.,  Limited 


GALT,  ONT. 


BURRITT'S 

Dominion  Brand  Hosiery  ^  Underwear 

Ladies',  Misses'  and  Children's  Underwear 

RIBBED   and   PLAIN 

HOSIERY,   SOCKS,    MITTENS,  TOQUES,   GOLFERS, 
SWEATERS,  OVER-HOSE,  Etc. 

Place  your  orders  early,  as  prices  are  going  up  and  we  shall  have  to 
advance  ours  in  a  short  time. 

EVERY    PAIR   OF    HOSE    BEARS   OUR   GUARANTEE    TICKET. 

A.  BURRITT  &   CO., 

DOMINION  HOSE  AND  UNDERWEAR  MILLS  MITCHELL,   ONT. 


CUT  OUT  THIS  COUPON  ALL  AROUND  HERE 


^ 


ADVERTISING 

DEPARTMENT 

wi 

Please    send     me 

€&( 

ifififfyol 

circular 

th 

measurement 

XL 

S° 

blank 

a  r 

d 

also  all  inside  info 

rmation 

concerning  thi> 

shoe  for 

men 

exclusively. 

M 

THE  CORONA  CO.     -     MONTREAL 

Factory:    25  to  31  Bleury  St. 
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The  Celebrated  "JAY" 
Unshrinkable  Woollen  Underwear 

Garments  shrunk  in  washing  will  be  replaced 


THE    HEALTHIEST 
and  MOST  COMFORTABLE 

LADIES'  COMBINATIONS 

are  fitted  with  the  patent 

"S"    WRAP 

This  most  desirable  addition  to  the  combination  will  be  better 
understood  by  a  reference  to  the  design.  It  affords  complete 
protection  where  this  is  most  necessary. 

DOCTORS   AGREE 

that  the  "S"  WRAP  fulfils  its  object  with  greatest  benefit 
to  the  health  of  the  wearer. 

No  button  is  needed  as  the  wrap  automatically  adjusts  itself 
to  the  position  of  the  wearer,  and  the  garment  does  not  drag 
when  the  wearer  is  sitting. 


GENTLEMEN'S 

Star"  Seated  Pants  and 
Drawers 

THE  IDEAL  WEAR  FOR  HORSEMEN, 
CYCLISTS  AND    ATHLETES 

NO   SEAMS 

at  fork,  up  back  and  down  inside  of  leg  to  give  way  or  chafe. 

EXTRA   SPLICED 

and  greater  freedom  given  by  Star  Shaped  Gusset. 


These  Improvements  can  also  be  obtained  in 
Merino  and  Silk  and  Merino. 


\ 


^AY^ 


TRADE 


.O, 


^RINKA^ 


WHOLESALE  ONLY  OF 


Messrs.  I.  &  R.  MORLEY  and  GEORGE  BRETTLE  &  CO. 

WOOD  STREET,  -  LONDON 


58 


DRY    GOODS    REVI  EW 


THE    CANADIAN    FUR    TRADE 

Fair   Volume  of  Orders   Booked — Prices   Fixed — Ladies'   Small    Furs   and   Jackets 
in   Splendid    Request— Fur-Lined    Coat    a     Leader — Advantages   of    Early   Orders. 


CONDITIONS  improved  materially  in  the  fur 
trade  during  April,  and  manufacturers  and 
jobbers  are  practically  assured  of  large 
enough  advance  orders  to  keep  factories  fairly 
busy  during  the  Summer  months.  Vastly  dif- 
ferent reports  are  heard  concerning  the  volume  of  orders, 
but  summing  up  conditions  as  a  whole  it  is  plainly  evi- 
dent retailers  have  not  purchased  niggardly.  The  North- 
west has  been  particularly  good  for  most  firms,  and 
heavy  goods,  especially,  have  been  ordered  out  exten- 
sively for  that  section.  Ontario  is  debatable,  some  sec- 
tions near  Toronto  and  Montreal  withholding  orders  not 
so  much  on  account  of  large  stocks  as  with  the  hope  of 
securing  goods  when  the  season  is  on,  and  thus  running 
no  risks.  Quebec  is  in  much  the  same  position,  although 
large  orders  have  been  placed  by  many  merchants.  Dis- 
couraging reports  are  heard  concerning  the  Maritime 
Provinces,  but  firms  with  old  connections  have  secured 
the  usual  amount  of  business.  Specialty  firms,  which  are 
steadily  increasing,  have  nothing  to  complain  of,  but 
small  general  houses  are  finding  orders  hard  to  secure. 
Broadly  speaking,  skins  are  at  such  a  high  figure  that 
lower  prices  on  the  part  of  houses  extremely  anxious  for 
business  would  be  suicidal,  and  concessions  have  yet  to 
be  heard  of. 

Early  Buying  Urged. 

It  is  almost  axiomatic  in  the  fur  trade  that  those 
who  hold  off  ordering  early  will  find  it  difficult  to  secure 
desirable  goods  when  the  season  is  on.  Merchants  who 
calmly  tell  travelers  "I  will  see  you  in  Montreal,  To- 
ronto or  Winnipeg,"  as  the  case  may  be,  "in  August  or 
September,"  will  find  the  present  season  no  exception  to 
the  rule,  and  possibly  worse.  Veterans  in  the  trade  state 
their  factories  in  both  good  and  bad  seasons  have  been 
rushed  to  the  limit  from  early  Fall  until  December.  It 
is  simply  impossible  to  adequately  fill  orders  when  given 
so  late.  To  secure  proper  grading  and  quality,  advance 
orders  are  a  necessity.  There  is  always  a  material  sav- 
ing in  price  as  well,  and  shipments  can  be  made  when 
required. 

All  Small  Pieces  Favored. 

Judging  from  the  large  volume  of  orders  on  small 
furs,  the  mild  Winter  did  not  affect  this  branch  of  the 
trade.  These  goods  are  worn  extensively  in  the  Spring 
and  Fall,  and  style  as  much  as  utility  regulates  their 
sale.  Every  house  has  secured  heavy  orders  for  ladies' 
goods,  especially  in  the  small  neck  pieces  and  muffs. 
ThrowoVers  in  fancy  styles  and  various  sizes,  particu- 
larly the  medium,  have  done  remarkably  well  in  the 
cities  and  large  towns.  Even  the  very  cheap  goods  are 
active,  and  almost  every  variety  of  short-haired  furs 
has  been  ordered  out.  Fancy  furs,  such  as  Isabella,  fox 
and  grey  squirrel,  the  wearing  qualities  of  which  are 
doubtful,  have  met  with  approval.  German  otter  and 
the  flat,  broad  tail  effect  in  Persian  lamb,  also  make  up 
effectively  in  this  style.  As  predicted,  caperines  are 
gradually  but  surely  coming  into  favor  again,  and  the 
extensive  lines  shown  by  manufacturers  have  aroused  in- 
creased interest.  They  are  directly  opposed  to  the 
throw-over  idea,  and  sell  upon  their  merit  as  a  decided 
protection  rather  than  an  ornament.  Country  orders 
always  include  a  line  of  these  goods.      Stole  effects,   ac- 


cording to  many  houses,  are  slowly  easing  off  in  favor, 
and  novelties  have  to  be  added  to  sustain  interest  in  the 
line.  Ruffs  are  decidedly  quiet,  and  manufacturers  are 
not  pushing  the  line  to  any  extent.  Muffs,  even  the 
cheap  grades,  run  largely  on  the  big  flat  order,  and  the 
fancy  string  varieties  are  much  inquired  for. 

Good  Jacket  Trade. 

A  surprising  amount  of  business  has  been  booked  in 
staple  lines  of  ladies'  jackets.  Astrachan,  electric  seal, 
Russian  and  Persian  lamb,  are  all  inquired  for.  The  24- 
inch  mink  trimmed  Persian  lamb  jacket  is  again  the 
leader,  and  trimming  on  the  cuff  is  usually  asked  for. 
Prices  average  from  $5  to  $8  higher  than  a  year  ago. 
Persian  lamb  coats  are  not  stocked  largely,  except  by 
large  firms,  as  they  run  into  too  much  money,  and  this 
has  developed  a  branch  of  the  fur  trade  known  as  buying 
on  approbation. 

This  trade  has  developed  to  such  an  extent  that 
abuses  of  a  severe  nature  have  naturally  crept  in,  and 
many  houses  are  striving  to  break  away.  At  the  outset 
it  is  contended  that  a  merchant  cannot  possibly  buy 
right  on  such  terms.  Further,  when  he  realizes  that  all 
unsold  goods  at  the  end  of  the  season  are  returnable,  he 
is  not  so  likely  to  push  sales.  Usually  the  stock  sent 
him  is  not  of  the  best,  prices  are  high  and  satisfaction 
cannot  be  given  to  the  consumer  who  pays  cash.  Mer- 
chants eventually  pay  dearly  for  such  accommodation. 

Ladies'  fur-lined  jackets  are  sure  of  another  record 
season,  and  many  merchants  who  formerly  fought  shy  of 
the  line  are  stocking  them.  Styles  show  no  material 
change  from  a  year  ago,  but  the  black  shell  muskrat 
line  is  everywhere  doing  the  business.  Green  and  brown 
are  not  thought  well  of  in  small  towns.  Prices  on  these 
goods  are  higher  than  a  year  ago,  on  account  of  the 
marked  advances  in  all  classes  of  linings.  No  hesitation 
has  been  shown  in  ordering  goods  from  $40  to  $76.  Some 
lines  brought  out  around  $30  have  done  exceptionally 
well.  Men's  fur-lined  coats  are  also  active,  and  houses 
specializing  this  line  state  trade  is  ahead  of  a  year  ago. 

In  men's  fur-lined  coats,  western  trade  is  phenom- 
enal, and  many  houses  are  already  sold  up  on  some 
lines.  Coon  coats  are  doing  better  than  ever  before,  and 
it  is  evident  that  farmers  have  the  money  to  spend  on 
better  goods. 

Popular  Furs. 

Mink,  notwithstanding  early  predictions  of  lessened 
favor,  is  selling  freely  at  the  high  prices  asked,  and  its 
imitations  are  stronger  even  than  a  year  ago.  Some 
skins  are  manipulated  so  perfectly  that  only  an  expert 
can  detect  the  difference  from  real  dark  mink.  Alaska 
sable,  an  old  time  favorite,  is  better  than  ever  before. 
Its  serviceable  qualities  recommend  it  to  purchasers. 
German  otter,  marmot,  Isabella,  dyed  coon  and  opposum, 
are  all  well  spoken  of.  Otter  and  stone  marten  are  also 
.  largely  stocked. 

Supplies  of  skins  in  the  Canadian  market  are  not 
over  heavy,  and  prices  to  jobbers  are  very  firm.  Many 
jobbers  wTho  have  not  a  large  amount  of  advance  orders 
show  no  tendency  to  speculate,  and  if  favorable  weather 
ensues  a  marked  scarcity  will  be  apparent  in  the  early 
Fall. 
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The 

Manufacture  of  Satisfaction 


SATISFACTION  is  the  secret  of  successful  business.       It  doesn't  matter  how 
large  or  how  small  your  business  may  be,  it  takes  satisfaction  to  run  it — 
genuine  satisfaction — your  customers'  satisfaction. 
Thus  every  progressive  retailer  is  in  one  sense  a  manufacturer.      He  is  con- 
tinually manufacturing  satisfaction  with  which  to  carry  on  his  business.       Some 
retailers,  like  the  drones  in  the  hive,  let  the  other  fellows  do  the  hustling.    These 
soon  lose  what  honey  they  might  have  had. 

Now,  in  order  to  manufacture  anything  substantial  (and  satisfaction  cer- 
tainly is  substantial),  it  is  necessary  to  know  where  to  get  the  material  at  the 
closest  price  for  a  reliable  article.  Thai's  where  I  come  in.  I  supply  you  with 
the  best  that's  made 

IN  FURS  AND  FUR  GARMENTS. 

PAQUET  Furs  are  manufactured    from    the  best  selected  raw  skins,   right 

in  my  own  factory,  which  is  the  largest  in  Canada  and  one  of  the  largest  in  the 

world.      I  have  always  on  hand  a  stock  of  raw  skins,  ready  to  cut  at  a  moment  s 

notice.      1  can  make  up  special  orders  to  please  your  customers'  individual  tastes.      Could  anything  be 

more  suitable  for  the  production  of  good  solid  satisfaction?     Paquet    styles  are  "up   to  the   minute." 


TRAVELLERS  ARE  NOW  ON  THE  ROAD.     WAIT  FOR   THEM. 

J.  ARTHUR   PAQUET,   Quebec 

BRANCHES  AT    WINNIPEG.    TORONTO.    OTTAWA,    MONTREAL  .nd  ST.   JOHN.  N.B. 


THE    WORLD    IS   MINE 

when  it  comes  to  buying  my  Furs.  1  search  the  markets  in  every  part  of  the  globe  for  the  richest,  rarest 
and  best.  I  have  Lambs  from  Persia,  Minks  from  Labrador,  Otter  from  Russia,  Ermine  and  Seal  from 
Alaska,  etc.  I  am  preparing  for  the  biggest  season  in  my  history.  If  my  goods  and  prices  were  not 
right  it  would  be  foolish  to  do  it.  Everything  in  Furs.  Fur-Lined  Coats  for  Ladies  and  Gentlemen  a 
specialty. 

504-506  St.  Paul  Street 

MONTREAL,  QUE. 


4.  J.  ALEXANDOR, 
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FURS 


GROWTH  OF  THE  CANADIAN 
FUR   TRADE. 


Early    History    Full    of  Struggles — Modern   Expansion    and 
Improvements — Some  Useful   Hints. 

CANADA  has  always  been  famous  for  its  fur-bearing 
animals.  Away  back  in  the  time  of  the  North 
American  Indian— even  further  back  than  that,  too— 
history  shows  that  fur  was  made  use  of  by  the  Indians 
in  various  ways.  It  is  a  natural  deduction  that  without 
fur-bearing  animals,  peoples  such  as  the  Esquimaux, 
living  near  the  North  Pole,  would  have  found  it  difficult 
to  exist. 

It  is  certain  that  furs  were  used  for  domestic  pur- 
poses long  before  they  assumed  a  place  in  the  commercial 
world.  The  Indians  made  use  of  every  description  of  fur 
obtainable,  for  tents,  clothing,  bedding  and  other  pur- 
poses. Very  little  was  there  in  those  days  of  the  fur- 
bearing  animal   that  was   wasted. 

As  time  wore  on,  furs  gradually  entered  the  realm  of 
commerce.  At  first  the  Indians  exchanged  them  among 
themselves  for  quantities  of  fish  or  bear  meat,  or  perhaps 
a  sled.  As  they  assumed  greater  value  exchanges  were 
made  with  Indians  living  further  south,  until  at  last  furs 
were  recognized  as  a  staple  article  of  commerce  from  the 
French  settlements  on  the  St.  Lawrence  to  the  Esqui- 
maux of  the  Arctic  regions. 

As  furs  grew  in  value,  and  became  an  article  of  com- 
merce, the  people  further  south,  to  whom  furs  were  not  so 
absolutely  necessary  for  clothing  and  other  uses,  began  to 
wear  them  to  show  their  wealth  and  position,  and  this  is 
where  Dame  Fashion  made  her  first  appearance  in  furs. 

European  Trade. 

Up  to  this  time  no  attempts  are  recorded  as  having 
been  made  to  trade  with  Europe,  although  France  was 
well  aware  of  the  fact  that  the  furs  of  Canada  were  of 
great  value,  and  prized  the  country  on  that  account  very 
highly.  Local  trade  was  building  up,  however,  and  in 
1627  a  Frenchman,  Sieur  du  Pont,  established  a  fur 
trading  post  at  the  junction  of  the  St.  Lawrence  and  the 
Saguenay,  and  to  this  may  be  traced  the  origin  of  that 
greatest  of  all  great  fur  companies,  the  Hudson's  Bay 
Company. 

Two  Frenchmen,  Radisson  and  Groseilliers,  employes 
of  Du  Pont,  in  1661  made  a  trip  of  exploration  through 
Lake  Superior,  Lake  Winnipeg  and  other  places  in  that 
region,  thence  to  Hudson  and  James  Bays.  They  found 
that  immense  fortunes  were  to  be  made  in  the  fur  indus- 
try, and  when  they  returned  from  their  trip,  they  re- 
ported to  their  employer  to  this  effect.  He,  however, 
took  no  interest  in  what  they  said,  or  at 'any  rate  did 
not  care  to  investigate  the  matter  and  see  for  himself  the 
truth  of  their  statements.  Not  being  discouraged,  how- 
ever, the  two  Frenchmen  made  a  journey  to  Boston, 
where  there  was  an  English  settlement.  Here  they  were 
able  to  interest  the  people  in  their  project,  but  funds  were 
not  forthcoming  to  equip  an  expedition,  or  to  organize  a 
company,  so  the  Frenchmen  set  sail  for  England.  No  suc- 
cess awaited  them  there,  but  still  persevering  they  cross- 
ed to  France  and  went  to  Paris.  Nobody  in  that  gay 
city  would  be  interested  in  the  furs  of  Canada  sufficiently 
to  equip  an  expedition,  however,  and  the  two  fur  traders 
were  at  a  loss  what  to  do,  when  finally  they  were  intro- 
duced to  the  English  ambassador  to  France.  He  advised 
them  to  go  to  Prince  Rupert,  cousin  of  Charles  II.  of 
England,  whom  the  ambassador  thought  might  be  pre- 
vailed upon  to  back  them  in  their  scheme.  Groseilliers 
returned  to  England  in  1667,  leaving  Radisson  in  France. 
He  saw  Prince  Rupert,   who  was  at  once  impressed  with 


the  idea,  and  in  16R8  Groseilliers  sailed  for  Canada  at  the 
head  of  a  party  organized  and  backed  by  Prince  Rupert. 
Passing  through  Hudson  Straits  they  landed  at  the  head 
of  what  was  then  known  as  Rupert's  River.  All  that 
Winter  was  spent  in  collecting  furs  and  in  1669  they  sailed 
for  England  with  a  splendid  cargo. 

The  Hudson's  Bay  Charter. 

Prince  Rupert  was  evidently  quite  satisfied  with  the 
result  of  the  expedition,  for  in  1670  he  obtained  a  charter 
from  King  Charles  II.  giving  himself  and  some  seventeen 
others  the  sole  right  to  trado  in  furs,  minerals,  timber,  in 
fact  in  every  article  imaginable,  in  the  territory  around 
Hudson  Bay — such  a  charter  as  one  of  the  great  trusts  of 
to-day  would  envy,  and  that  is  saying  a  great  deal.  This 
was  the  origin  of   the  Hudson's  Bay   Company. 

For  some  thirteen  or  fourteen  years  the  company  had 
everything  its  own  way,  and  it  is  said  that  stockholders 
about  that  time  received  some  50  per  cent,  on  their  in- 
vestment. 

Then  trouble  began.  In  17  83  the  Northwest  Fur  Com- 
pany was  organized.  They  claimed  that  the  charter 
granted  by  King  Charles  was  illegal  and  invalid  since  it 
had  not  been  confirmed  by   Parliament. 

For  a  period  of  thirty-eight  years  these  two  com- 
panies fought  each  other  tooth  and  nail.  Many  were  the 
lives  lost  in  those  days  of  strife.  Hudson  Bay  Indians 
met  and  fought  Indians  employed  by  the  Northwest  Fur 
Company,  and  vice  versa.  Each  company  did  its  utmost 
to  annihilate  the  other.  Battle  after  battle  was  fought, 
one  company  winning  at  one  time  and  losing  the  next. 
One  of  the  fiercest  struggles  between  the  rival  companies 
took  place  on  the  present  site  of  Winnipeg.  Those  were 
the  days  when  the  fur  trader  found  it  absolutely  necessary 
to  be  prepared  at  all  times  to  defend  an  attack  upon  his 
person  or  his  property,  although  attacks  upon  the  latter 
were  few  for  the  reason  that  most  of  the  men  lived  -on 
property  of  the  company  which  was  well  guarded  at  all 
times. 

Amalgamation  of  Two  Companies. 

These  struggles  continued  until  1821,  when  the  two 
companies  saw  the  utter  futility  of  continuing  business  in 
opposition  to  one  another  and  united  under  the  firm  name 
of  the  older  company. 

There  was  no  other  large  company  in  existence  now, 
but  the  field  was  not  free  from  competitors.  Hundreds  of 
small  independent  fur  traders  were  bitterly  opposing  the 
company,  but  nevertheless  the  Hudson's  Bay  Company 
was  the  only  real  fur  house  which  carried  on  business  on 
an   extensive  scale. 

In  time  other  large  companies  were  formed  who  did 
business  on  a  more  or  less  large  scale,  but  from  the  day 
on  which  the  Hudson's  Bay  Company  "swallowed"  the 
Northwest  Fur  Company  to  this,  there  has  never  been  a 
larger  or  better  company,  and  to-day  it  holds  position  as 
the  greatest  and  most  successful  fur  company  in  the 
world.  Its  branches  extend  throughout  the  length  and 
breadth  of  Canada.  The  head  office  is  in  London,  Eng- 
land, to  which  place  large  shipments  are  made  every  year. 

London,  being  the  metropolis  of  the  world,  is  the 
largest  fur  market.  Furs  are  sent  there  from  Russia, 
China,  Tartary,  India,  North  and  South  America,  and 
other  countries,  for  furs  are  obtainable  in  every  country. 
India  contributes  its  share  of  lion,  tiger,  and  other  such 
animals,  Northern  Russia  is  responsible  for  animals  pe- 
culiar to  that  part  of  the  world,  and  so  could  nation  after 
nation  be  named  which  supplies  the  world's  markets  with 
certain  kinds  of  furs. 

Fur  markets  not  generally  known  are  to  be  found  in 
small   towns  in   Northern   Russia,   certain   parts   of   China 
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and  in  the  Ural  Mountains,  where  every  year  a  fair  is 
held  to  which  come  people  from  far  and  near  bringing 
with  them  the  results  of  the  year's  labor,  whether  it  bft 
furs  from  animals  trapped  or  sQmething  else. 

Fur  as  a  Mark  of  Wealth  and  Position. 

Furs  have  always  been,  to  a  certain  extent,  a  mark  of 
wealth  and  position.  As  mentioned  already,  when  the  fur 
trade  first  extended  to  southern  districts,  the  furs  were 
used  very  much  as  a  mark  showing  that  the  wearer  was 
well  off  and  held  high  position.  In  the  time  of  Edward 
III.  ermine  was  worn  only  by  the  royal  family,  by  royal 
command.  This  is  how  ermine  became  known  as  the  royal 
fur.  It  is,  however,  one  of  the  most  expensive  furs.  It  is 
obtained  principally  from  Sweden  and  Russia.  To  the 
present  day,  in  the  courts  of  Europe,  ermine  is  used  to 
signify  wealth  and  social  position.  In  many  cases  the 
amount  of  ermine  worn  shows  how  high  is  the  position 
which  the  wearer  holds. 

Gradually  furs  have  come  within  the  reach  of  the  or- 
dinary person  of  moderate  means.  Imitations  have  been 
made  which  defy  the  man  on  the  street  to  distinguish 
from  the  genuine  article,  besides  which,  from  the  abun- 
dance of  certain  kinds,   furs  are  not  too  expensive. 

Fashion  Helps  the  Fur  Trade. 
Something  which  perhaps  never  occurs  to  the  average 
man  is  the  fact  that  the  whims  of  fashion  keep  certain 
fur-bearing  animals  from  becoming  extinct.  If  there  is  a 
continual  run  on  mink,  for  instance,  that  fur  is  sure  to 
become  scarce  and  finally  die  out  altogether  in  time.  But 
as  it  is,  one  fur  which  may  be  very  popular  for  two  or 
three  years  may  not  be  fashionable  again  for  four  or  five 
years  and  this  saves  the  situation.  Even  as  it  is,  many 
furs  have  become  extinct.  The  wolf  is  bound  to  die  out  in 
time  as  there  is  a  bounty  on  his  head.  Small  furs  will 
probably  never  become  extinct,  nor  will  the  fur-bearing 
animals  in  the  region  of  the  Arctic. 

Preparing  Furs  for  Market. 

The  preparation  of  furs  for  the  market  helps  a  great 
deal  to  make  them  expensive.  After  being  cut  from  the 
skin  the  fur  is  cleaned  of  all  flesh  and  fat  and  then  hung 
up  to  dry  and  get  hard.  Then  they  are  packed  in  such  a 
way  as  to  prevent  them  becoming  heated.  Occasionally 
they  are  beaten  to  keep  them  from  getting  worm  eaten. 
It  is  a  peculiar  fact  that  seal  fur  is  best  preserved  in 
shipping  by  being  packed  into  a  box  and  salted. 

The  preparation  of  raw  furs  is  very  expensive.  Pure 
butter  or  olive  oil  is  used  to  soften  them.  Then  they  are 
trampled  in  hardwood  sawdust  in  a  tub.  After  being 
scraped  with  a  knife  they  are  handed  over  to  the  furrier, 
who  fashions  them  to  his  taste  and  to  the  decrees  of 
fashion. 

Dyeing  Furs. 

The  dyeing  of  fur  is  an  art.  Seal  fur  is  particularly 
hard  to  dye  without  injuring  it.  As  time  goes  on,  how- 
ever, new  and  better  methods  are  established  in  this  as 
in  everything  else.  Each  particular  fur  is  dyed  in  a  man- 
ner most  suitable  and  safe  for  that  fur. 

Changes  in  Fashion. 

Many  a  dealer  is  caught  every  season  who  has  stocked 
up  with  a  certain  kind  of  fur  and  who  finds  that  Dame 
Fashion  has  turned  again.  After  one  or  two  happenings 
of  this  sort,  however,  he  obtains  wisdom  and  is  able  to 
judge  better  what  will  likely  be  the  ruling  fur  the  coming 
season  so  that  he  will  be  safe  in  his  selection  next  time. 
As  time  goes  on,  too,  the  dealer  has  a  little  more  chance 
as  fashion  does  not  change  so  rapidly  and  generally  gives 
warning  through  changing  slowly. 


NEW    BRUNSWICK 
LETTER 


St.  John,  N.B.,  April  23. 

WITH  a  good  Winter's  trade  to  look  back  upon  ; 
with  the  knowledge  that  the  Spring  trade  is 
proving  satisfactory,  and  with  the  outlook 
bright  for  future  trade,  the  drygoodsmen  can  be  excused 
if  they  are  found  with  complacent  expressions  upon  their 
faces.  Rather  depressing  weather  near  Eastertide  prob- 
ably affected  business  to  some  extent,  but  many  pur- 
chases were  made  before  the  unpleasant  weather  set  in, 
consequently  the  effect  was  not  especially  marked.  Save 
for  this  one  thing,  however,  the  Spring  business  is  prov- 
ing very  satisfactory.  The  prospects  for  brisk  Summer 
and  Fall  trade  seem  good,  as  stated.  In  Fall  dress 
goods,  here,  as  elsewhere,  loom^made  patterns  will  prob- 
ably be  strong  favorites.  Sheer  goods  of  finer  con- 
struction bid  fair  also  to  be  received  in  better  fashion 
than  the  rougher  finished  fabrics,  which  are  pausing  tem- 
porarily, at  least,  in  their  vogue. 


The  upward  tendency  prominent  in  some  other 
classes  of  goods  is  making  itself  felt  here  in  dry  goods 
lines.  Woolens  have  been  advancing  in  price.  Tailor's 
canvas,  linings,  etc.,  have  been  doing  likewise.  Further 
advances  are  not  unexpected,  especially  in  the  case  of 
the  linings  and  the  canvas.  The  demand  for  linings  has 
been  strong,  and  is  continuing  so. 


Some  reference  was  made  above  to  dress  goods  that 
Fall  demand  will  call  for.  Further,  it  may  be  said  that 
grey  promises  to  be  a  leader  among  the  colors.  Plain 
goods  will  probably  be  called  for,  judging  from  the 
present  outlook,  to  a  large  extent.  Subdued  colorings 
will  be  more  in  prominence  than  those  more  pronounced. 
Checks  and  some  varieties  of  plaids  will  not  be  without 
their  devotees. 


The  Misses  Maher,  who  for  some  years  have  been  the 
proprietors  of  a  millinery  and  ladies'  furnishings  store 
on  Main  street,  are  about  to  retire  from  business.  They 
are  now  advertising  the  store  and  stock  for  sale.  One 
reason  for  the  retirement  is  to  be  found  in  the  removal 
of  one  of  the  firm  members  to  a  provincial  town  not 
long  ago. 

*  *  * 

Manchester,  Robertson,  Allison,  Limited,  have  made 
another  enlargement  of  their  already  large  establish- 
ment. They  have  acquired  possession  of  a  building  ad- 
joining their  furniture  department,  and  have  enlarged 
that  department  considerably. 


The  Hewson  Woolen  Mills,  in  Amherst,  are  apparent- 
ly prospering  in  a  marked  degree.  Large  additions  to 
the  mill's  equipment  have  recently  been  made. 


Repairs  to  Messrs.  Brock  &  Paterson's  King  street 
building,  damaged  by  fire  recently,  are  being  rapidly 
made. 
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OUR    LONDON 
LETTER 

From  Our  Resident  Correspondent. 

Spring  showings  in  London   shops- 
Mail-order  advertising  popular— Eng- 
lish factory  centres  satisfied. 

London,   England,   April  20,   1906. 

THE  Easter  vacations  have  passed  away,  and  the 
trade  is  once  more  getting  down  to  serious 
business.  The  outlook  is  bright  ;  nor  is  the 
retrospect  unsatisfactory.  The  March  weather 
was  not  at  all  what  one  might  have  desired. 
The  throng  of  busy  shoppers,  who  early  in  the  month 
took  advantage  of  two  or  three  days  of  delightful  Spring 
weather,  were  soon  driven  back  to  their  homes  by  cold 
winds  and  dull  skies,  and  business  assumed  somewhat 
quieter  proportions.  None  the  less,  its  expansion  contin- 
ued in  a  satisfactory  manner.  Export  trade,  too,  in  tex- 
tiles was  eminently  satisfactory. 


But  with  the  departure  of  March  there  came  sunny 
days  once  more,  and  wholesalers  and  retailers  reaped  con- 
sequent benefits.  And  retailers  are  not  waiting  for  the 
business  to  come  to  them.  Printers'  ink  and  window  dis- 
plays are  being  employed  more  extensively  this  year  than 
ever  before  to  attract  buyers,  and  it  is  abundantly  evident 
that  the  trade  has  awakened  very  generally  to  the  true 
value  of  publicity.  The  English  trader  always  does  his 
work  thoroughly,  and  it  is  most  noticeable  that  having 
made  up  their  minds  to  advertise,  the  dry  goods  houses 
are  showing  some  really  attractive  window  displays  and 
making  use  of  columns  of  space  in  the  daily  papers  where 
previously  they  were  content  with  inches.  One  big  house 
in  Oxford  street,  the  most  fashionable  shopping  quarter 
for  millinery  and  costumes,  hit  upon  an  original  and  really 
bright  scheme  for  advertising  their  Spring  fashions  in 
dresses.  This  exhibition  of  enterprise  took  the  form  of  a 
"costume  parade,"  which  was  held  in  a  large  apartment 
which  was  intended,  and  actually  did  very  effectively 
resemble  the  lawn  at  Ascot  race  course.  On  the  soft 
green  carpet  some  thirty-five  shop  girls,  noticeable  for 
their  graceful  figures,  displayed  the  firm's  latest  creations 
in  costumes.  Of  course  possible  buyers  were  encouraged 
to  view  the  parade,  and  everything  possible  was  done  to 
induce  ladies  to  ask  the  price  of  such  costumes  as  took 
their  fancy.  The  success  of  the  idea,  it  is  said,  was  highly 
satisfactory. 

•  *  * 

Another  large  retail  house  had  a  "pyjama  show," 
which,  in  point  of  magnitude,  is  believed  to  be  a  record 
over  here.  The  whole  of  a  magnificent  frontage  of  twenty 
enormous  windows  was  entirely  devoted  to  sleeping  suits. 
The  exhibition  extended  over  250  feet  of  frontage,  and 
12,000  suits  were  employed,  besides  much  piece  material. 
The  material  was  all  acquired  by  the  firm  in  question 
some  months  ago,  before  the  price  of  raw  wool  reached 
its  present  high  proportion,  and  prices  quoted  were  some- 
thing like  20  per  cent,  under  the  ruling  retail  value.  The 
"pyjama  show"  created  quite  a  run  on  this  particular  de- 
partment. 

*  *  * 

Advertising  for  mail  order  business,  too,  an  idea 
which  has  been  taken  from  across  the  Atlantic,  has  as- 
sumed very  large  proportions  of  late.     Indeed,   it  is  but 


quite  recently  that  the  mail  order  business  has  been 
adopted  at  all,  and  its  progress  has  been  exceedingly 
rapid.  A  wail  of  despair  comes  up  from  the  country  and 
local  storekeeper  because  large  town  houses  are  pulling 
business  away  from  them  by  advertising  for  mail  order- 
business,  and  in  more  than  one  trade  publication  have 
articles  appeared  dealing  with  the  question,  "Is  the  small 
trader  disappearing  ?"  Most  of  the  large  London  retail 
concerns  and  warehousemen  cater  for  country  business, 
offering  to  despatch  all  goods  carriage  free,  and  even 
manufacturers  themselves  are  advertising  to  consumers. 
"How  to  Fight  the  Mail  Order  Houses"  is  the  title  of 
an  article  in  a  contemporary  which  will  without  doubt  be 
read  with  keen  interest  by  thousands  of  local  shop- 
keepers. 

*  »  * 

Inquiries  amongst  the  various  manufacturing  centres 
show  that  export  trade  is,  almost  generally,  in  a  very 
flourishing  condition.  The  demand  for  Belfast  linens  has 
been  on  the  upward  tendency  for  some  while  back,  in- 
quiries from  Canada  forming  a  noticeable  feature.  Spin- 
ners and  manufacturers  are  practically  full  up  with  or- 
ders until  the  end  of  the  year.  Unfortunately,  there  is 
more  than  a  chance  that  spinners  will  be  unable  to  supply 
yarns  in  sufficient  quantities  to  satisfy  manufacturers. 
The  demand  for  dress  goods  is  also  good. 

*  *  • 

In  Glasgow  the  great  trouble  of  the  manufacturing 
trade  is  that  female  labor  to  work  the  looms  is  not  forth- 
coming in  sufficient  quantities.  Woolen  manufacturers, 
although  they  have  an  abundance  of  orders  on  hand,  are 
making  little  money,  owing  to  the  high  price  of  wool.  The 
retail  men  are  doing  a  brisk  business,  and  are  confident 
that  the  good  times  will  continue  rieht  up  to  June. 

*  *  • 

Lancashire  cotton  mills  are  merrily  humming,  and 
manufacturers  declare  with  glee  that  they  are  sold  ahead 
for  half  a  year  to  come.  Cotton  is  slightly  cheaper,  and 
some  fifty  new  mills  were  erected  last  year  in  the  County 
Palatine,  or  are  being  built.  These  new  mills  are  being 
erected  in  competition  with  the  mills  on  the  European 
continent,  where  some  twenty-seven  new  factories  are 
being  erected.  From  Canada,  too,  makers  of  textile  ma- 
chinery are  receiving  some  good  orders.  As  far  as  the 
Lancashire  cotton  spinners  are  concerned,  the  question 
which  causes  most  anxiety  touches  the  future  supply  of 
cotton.  It  is  admitted  that  the  world's  supply  is  annual- 
ly proving  less  capable  of  meeting  the  demand,  and  in 
addition  to  this,  it  must  be  borne  in  mind  that  the 
American  consumption  is  itself  increasing  very  rapidly. 
In  view  of  this  fact,  the  work  of  the  British  Cotton- 
Growing  Association,  whose  object  it  is-  to  encourage  the 
growth  of  cotton  at  home,  will  be  watched  with  interest. 
Time  after  time  have  the  Lancashire  mills  had  to  close 
down  owing  to  lack  of  cotton,  and  when  it  is  mentioned 
that  some  10,000,000  people  of  this  country  are  directly 
or  indirectly  interested  in  this  industry  the  misery  which 
attends  the  closing  down  of  the  mills  can  easily  be 
imagined. 
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Nottingham  is  shipping  large  orders  to  Canada,  and 
business  is  generally  flourishing.  From  Birmingham  comes 
a  report  that  the  pearl  button  trade,  which  has  .been  ex- 
periencing dull  times  for  some  while  back,  is  experiencing 
a  revival,  due  to  the  fact  that  pearl  buttons  are  to  be 
greatly  in  vogue  during  the  coming  season.  Large  pearl 
buttons  for  mantles  are  particularly  sought  after. 

•  •  • 

The  Manchester  correspondent  of  a  contemporary,  in 
talking  of  the  Dominion,  discourses  thus  :  "Evidence  to 
hand  of  late  shows  that  the  Canadian  Manufacturers'  As- 
sociation is  determined  to  press  forward  on  every  avail- 
able opportunity  the  equalizing  of  tariff  arrangements, 
whereby  its  members  may  be  assured  of  immunity  from 
British  competition  as  far  as  the  custom  house  can  ar- 
range such  matters.  Mr.  Ballantyne  is  working  hard  to 
carry  out  the  idea  of  making  in  Canada  everything  that 
can  reasonably  be  manufactured  there." 

•  *  • 

There  has  been  some  more  talk  about  Ramie.  Have 
you  ever  heard  of  Ramie  ?  It  is  a  fibrous  substance, 
which  for  many  years  now  has  suffered  an  almost  un- 
limited amount  of  experimenting.  According  to  the  state- 
ments of  Mrs.  Ernest  Hart,  something  has  at  length  been 
accomplished  in  the  direction  of  utilizing  the  properties 
of  this  wonderful  new  fibre.  This  lady  turns  out  from 
her  mills  at  Bunbeg,  in  Yorkshire,  fabrics  which  are  said 
to  be  second  to  none  in  beauty  of  design  and  coloring. 
"There  is  scarcely  anything  that  we  cannot  weave  in 
pure  Ramie,"  Mrs.  Hart  has  declared,  "from  the  lightest 
gossamer  to  cloth  that  has  a  breaking  point  of  nearly  500 
lbs.  to  the  inch,  from  heavy  tapestries  to  light  dress- 
goods,  from  fancy  upholsterv  repps  to  muslins."  A  limit- 
ed company,  with  British  and  American  capital  involved, 
is  pushing  the  industry  ahead. 

•  •  * 

The  woolen  trades  in  the  west  riding  are  exceedingly 
busy,  and  an  air  of  activity  pervades  everything.  In  places, 
like  Baley,  Dewsbury,  Huddersfield  and  up.  the  Colne  Val- 
ley, mills  are  running  day  and  night.  In  cotton  goods 
Bradford  finishers  are  months  behind  their  deliveries,  and 
dyers  have  more  work  on  hand  than  can  be  managed. 


TRADE  CONDITIONS  IN  NOTTINGHAM  AND 
PLAUEN. 

CONSUL  MAHIN,  writing  from  Nottingham,  says 
that  the  reports  from  the  local  lace  trade  there 
have  so  far  this  year  been  unvaryingly  cheerful. 
One  explanation  is  that  orders  are  now  more  evenly  dis- 
tributed between  the  city  and  the  outlying  districts,  due 
to  the  settlement  of  the  long  standing  dispute  between 
manufacturers  and  employes,  which  operated  distinctly 
against  the  city  ;  but  the  more  inclusive  explanation  is 
that  the  lace  trade  in  all  directions,  both  domestic  and 
foreign,  is  enjoying  a  great  revival.  A  few  months  ago 
unemployed  lace  workers  could  be  counted  by  hundreds. 
Now  there  is  employment  for  every  workman  who  is 
worth  employing. 

In  some  branches  of  the  trade  the  available  ma- 
chinery can  not  supply  the  demand.  Prices  are  firm,  and 
generally  show  an  upward  tendency.  Many  new  designs 
have  been  introduced  this  year,  and  manufacturers  find 
them  so  profitable  that  they  refuse  to  supply  old  de- 
signs at  the  prevailing  unattractive  prices.  The  decree 
of  fashion  has  something  to  do  with  the  present  ac- 
tivity, requiring,  for  instance,  enormous  quantities  of 
narrow  edgings  and  insertions.  There  is  also  a  press- 
ing    demand     for     round-hole   Valenciennes,    with   which 


manufacturers  are  unable  to  keep  pace.  Nets  of  all 
kinds  are  in  such  demand  as  to  keep  the  machines  fully 
employed.  Curtains  are  in  average  demand.  Indeed,  the 
present  situation  is  remarkable  in  the  absence  of  any 
audible  complaint  of  depression  in  any  branch  of  the 
trade.  Business  with  the  United  States  for  the  first 
two  months  of  this  year  is  considerably  in  excess  of  that 
for  the  like  period  of  1905.  The  number  of  invoices  is 
about  the  same,  but  the  average  value  is  greater  this 
year. 

Plauen. 

Consul  Hurst  writes  from  Plauen  that  a  measure  of 
great  importance  for  the  machine-made  lace  industry  of 
that  German  district  has  just  been  effected  in  the  or- 
ganization of  a  company  of  Plauen  capitalists  for  the 
erection  of  a  factory  for  the  manufacture  of  nets,  chiefly 
such  as  are  employed  in  making  laces. 

For  the  output  of  Plauen  laces,  which  annually  reach 
a  value  of  many  millions  of  dollars,  this  new  venture 
bids  fair  to  render  the  cost  of  production  more  within 
the  control  of  the  local  manufacturers,  because  hitherto 
all  nets  used  on  the  domestic  looms  have  been  supplied 
either  from  four  firms  in  Germany,  furnishing  about  one- 
third  of  the  supply,  and  the  rest  from  Nottingham, 
which  sends  the  remainder.  The  new  source  will  place 
Plauen  manufacturers  in  a  more  independent  position, 
and  can  not  but  have  the  tendency  to  regulate  the  prices 
of  lace,  in  which  the  cost  of  an  important  material  with- 
in practically  few  hands  enters  so  largely.  With  what 
earnestness  the  work  is  being  carried  forward  may  be 
judged  from  the  fact  that  a  large  number  of  net  looms 
has  already  been  ordered.  It  is  not  expected  at  the  out- 
set to  weave  the  first  qualities,  but  to  begin  with  me- 
dium grades  and  let  the  future  determine  what  varia- 
tions shall  be  made.  The  enterprise  will  have  a  telling 
effect  on  the  great  lace  industry  of  Plauen,  in  which 
America  is  particularly  interested,  on  account  of  the 
vast  amount  of  machine-made  laces  that  is  purchased 
here  for  the  home  market. 


THE  INIQUITY  OF  THE  BANKS. 

Editor  Dry  Goods  Review  :  I  beg  leave  to  ask  your 
kind  permission  to  allow  me  space  for  a  few  remarks  re 
your  editorial  reference  to  our  present  banking  methods. 
The  very  same  grievances  exist  here  of  which  you  com- 
plain, and  in  a  greater  or  less  degree,  I  believe  the  same 
may  be  found  all  over  the  Dominion.  As  the  Dominion 
Government,  irrespective  of  parties,  is  at  all  times  the 
friend  of  the  bankers,  they  should  as  well  be  the  friends 
of  the  people  whose  servants  they  are.  As  it  now  looks 
the  banks  will  soon  be  classed  with  the  insurance  com- 
panies, Standard  Oil,  etc.,  inasmuch  as  they  concentrate 
their  money  in  financing  some  concern  which,  while  under 
another  name,  is  really  the  head  office  of  the  bank,  and 
from  funds  collected  from  rural  districts. 

An  instance  of  more  than  usual  interest  happened  not 
a  hundred  miles  from  here.  A  branch  was  started  for  the 
avowed  purpose  of  getting  deposits  only,  or  practically 
so,  and  the  only  good  thing  known  of  it  was  its  death. 

Why  should  a  bank  be  protected  to  the  limit,  and  then 
be  allowed  to  prey  upon  the  country  and  townspeople,  and 
again,  why  should  they  be  allowed  to  take  two,  three, 
five  cents  out  of  their  customer  simply  because  that  day 
he  may  not  wish  to  sell  his  fat  cattle  and  would  in  con- 
sequence have  to  renew  a  note  ?  Not  long  since  a  bank 
refused  to  allow  its  manager  to  make  known  to  the  public 
its  actual  earnings,  which  goes  to  prove  that  their  inter- 
est and  exchange  is  very  much  higher  than  it  should  be. 

A  SYDNEY  MERCHANT. 

Sydney,  C.B.,  March  30,  1906. 
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THE  EASTER  PARADE  AT  ATLANTIC  CITY 


ALONG  the  board  walk  at  Atlantic  City  a  parade 
that  was  larger,  and  possibly  more  interesting-, 
than  that  at  New  York,  took  place,  also  in  the 
afternoon,  although  the  sun  came  out  in  time  to  give  the 
fashionables  a  short  promenade  before  luncheon.  The 
fashion  parade  at  Atlantic  City  is  not  a  local  affair,  for 
along  the  walk  one  sees  the  smartest  dressed  men  and 
women  from  Philadelphia,  Baltimore,  Washington,  New 
York,  Pittsburg,  and  the  residents  of  the  famous  sea- 
side resort  itself.  For  this  reason  it  is  more  interesting, 
and  the  styles  worn  of  probably  greater  weight,  since 
they  symbolize  so  many  cities. 

In  spite  of  all  this,  there  was  the  same  tendency  to- 
ward two  or  three  esteemed  styles,  rather  than  a  preva- 
lence of  the  many.  Here  one  noted  that  the  fashionable 
costumes  were  made  of  other  materials  besides  silk,  a 
fact  also  conspicuous  in  the  New  York  displays.  Chiffon, 
Panamas,  eoliennes,  voiles,  fancy  worsted  and  wool 
effects,  and  every  dress  goods  novelty  one  could  imagine, 
was  chosen  in  preference  to  silk.  Check,  plaid,  and 
striped  effects  were  worn  almost  to  the  exclusion  of 
plain  materials.  Grey,  black  and  white,  rose,  green  and 
blue,  flashed  by  and  made  the  scene  a  moving  panorama 
of  gay  colors  that,  with  all  their  brightness,  were  not 
offending  to  one's  sense  of  harmony. 

Here,  too,  the  Princess  reigned,  and  from  under  it 
one  caught  glimpses  of  dull  kid  or  patent  leather  pumps 
and  just  the  suggestion  of  daintily  embroidered  hosiery, 
which  is  so  much  more  fashionable  this  season  than 
openwork.  The  pumps  have  flat  ribbon  bows  and  Cuban 
heels,  and  are  sometimes  worn  with  overgaitors  or 
spats,  which  should  match  the  gown. 

Long  gloves  are  a  necessary  accompaniment  to  elbow 


sleeves,  and  everything  had  elbow  sleeves  at  Atlantic 
City.  The  glace  kid  are  most  fashionable,  and  black, 
considered  the  smartest  gloves  to  match  the  gown,  were 
affected  by  some.  I  noticed  a  number  of  armlets,  which 
are  an  economy  in  gloves.  These,  as  their  name  implies, 
are  the  arm  part  of  the  long  gloves,  which  some  enter- 
prising manufacturers  have  made  possible  to  buy  separ- 
ately. These  may  be  worn  over  a  short  glove  of  the 
same  kid,  and  the  effect  is  in  no  way  different  from  the 
elbow  length  gloves,  which  are  not  only  costly  but  fre- 
quently inconvenient.  With  the  armlet,  it  is  possible  to 
remove  the  glove  from  the  hand  without  baring  the  arm. 
The  hats,  seen  along  the  walk  were  mostly  sailors. 
Leghorn's,  Panamas,  Javas  and  Milans  were  the  straws 
most  in  evidence.  Pressed  hats  were  in  the  majority, 
although  not  a  few  fine  hand-made  braid  hats  were  worn. 
Leghorns  did  not  occupy  the  position  one  would  expect, 
but  there  is  every  reason  to  suppose  the  demand  will  in- 
crease with  the  warmer  weather.  Hats  were  small  and 
medium,  rather  than  large,  and  were  simpler  in  outline 
than  last  season.  Crowns  were  prominent  without  being 
high,  and  trimmings  were  arranged  at  back,  front  or 
side,  but  in  such  a  manner  that  they  sprang  away  from 
the  shape.  Quantities  of  materials  were  used  even  on 
the  smallest  shapes.  After  all  there  are  not  many  sur- 
prises in  fashion,  but  there  is  variety  enough  to  satisfy 
everybody.,  and  color  enough  to  result  in  reinstatement 
of  black  into  favor,  which  condition  is  predicted. 


Mr.  Chas.  Des  jar  dins,  of  the  large  Montreal  retail  fur 
house,  Chas.  Desjardins  &  Cie.,  has  left  for  Europe.  It 
is  his  intention  to  visit  the  principal  fur  markets  of  the 
world  in  the  interests  of  his  house. 
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I1IOM  CLASS 

Ladies'  Furs 


Above  Trade  Mark  is  a  guarantee  to  the  pur- 
chaser for  Quality.  Style  and  Workmanship. 

Our  line  of  specialties  consists  of  the  lattst 
creations  in  Persians,  Near  Seal  and  Muskrat 
Jackets,  Mink  and  Alaska  Sable  Ties,  Scarfs, 
Stoles  and  Muffs.  Our  goods  are  equal  to  the 
best  and  surpassed  by  none. 

Our  Travellers  are  now  on  the  road  ;  wait  to 
see  their  samples  before  placing  your  order. 

W.  Kahnert 

No.  I  Mincing  St.,    -    TORONTO 
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DO   YOU 
ILLUSTRATE 
YOUR   ADS.  ? 

A  bright  design  often  goes 
a  long  way  to  increase  the 
effectiveness  of  a  good  adver- 
tisement. 

Our  Pictorial  Ad.  Depart- 
ment is  designed  to  assist  our 
patrons  to  improve  the  quality 
of  their  advertising  at  the 
lowest  possible  cost. 

Our  artist  will  submit 
sketches  to  suit  any  trade  and 
finishsketches  when  approved. 

Just  the  actual  work  of 
artist  and  cost  of  plate  will  be 
charged  for. 

Your  advertisement  \  il  1 
standout  distinctively.  It  will 
be  exclusive.     It  will  pay. 

Don't  hesitate    to  ask  for 
what    you   want.      We  Vill 
see  that  you  get  it  promptly. 
Pictorial  Advt.  Dept. 

The MacLEAN  PUBLISHING  CO.,  Limited 
Montreal,  Toronto,  Winnipeg: 
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U/ie  Canadian 
Millinery  Review 


CHILDREN'S  MILLINERY. 

THE   higher     standard     of     dressing    is   affecting     even 
children's   headgear,    and   money    is    freely   put   into 
exquisitely     fine     materials     and   dainty   hand-work. 
Delicate  hand  embroidery  ornaments,   many  lingerie  hats, 
and  insets  of  lace  are  often  seen  in  combination.     Crowns 
are  covered  with  fine  tucks,  and  the  full  brims  are  masses 


Dutch  Bonnet,  with  flaring  ears  of 
ribbon,  lace  and  mull. 


Dainty  Bonnet    ot    lace 
and  mull  with  ribbon 
choux  and  ties. 


of   tucks   and  lace,     while     whole  hats   are  of  embroidery 
medallions  edged  with   lace   ruffles. 

The  arrangement  of  ribbons  upon  both  hats  and  bon- 
nets has  much  to  do  with  their  success,  and  the  makers 
are  becoming  adepts  in  tying  little  babyish  looking  knots 
and  bows  for  their  adornment.  Plain  soft  satin  taffeta  or 
messaline  ribbon  is  the  usual  choice.  Flowered  ribbons 
have  been  tried,  but  they  do  not  give  as  childish  an  effect 
as  the  plain  ribbon,  neither  are  combinations  of  colors, 
however  soft  the  shades,  for  the  same  reason  anything  of 
a  success. 

Flowers  are  more  extensively  used  than  ever  before, 
the  choice  being  restricted  to  those  associated  with  youth 
and  innocence,  as  tiny  rose  buds,  fairy  roses  in  little 
trails  and  clusters,  English  daisies  both  bud  and  blossom, 
forget-me-nots,  etc.  These  are  deftly  tucked,  both  singly 
and  in  clusters,  among  the  laces  and  ruches  that  surround 
the  fresh  little  face. 

One  sees  the  most  delectable  of  Normandy  bonnets, 
fashioned  from  fine  Swiss  or  lawn,  the  close-fitting  part 
of  the  cap  tucked  or  embroidered,  and  a  soft  ruche  of 
Valenciennes  framing  the  face.  The  full  high  crown  is  cut 
up  at  the  back,  in  true  Normandy  fashion,  and  the  point 
is  bordered  by  folded  ribbon  which,  at  the  two  points 
beneath  the  ears,  merges  into  choux  and  streamers. 

Other  caps  are  of  capuchin  suggestion,  and  have 
sharply  pointed  crowns,  but  fit  closely  around  the  face, 
with  the  outline  softened  by  a  little  ruche  of  lace.  Here 
again  the  folded  soft  satin  ribbon  and  the  choux  under  the 
ears  are  used.  Close-fitting  caps  have  wing  points  stand- 
ing out  from   the  head   slightly,    made  of  lingerie   mater- 


ials, shillings  of  lace,  etc.  A  knot  or  bow  of  ribbon  is 
set  right  in  the  front  of  this  style  of  bonnet,  just  where 
the  wings  begin   to  turn. 

A  new  feature  this  season  is  the  use  of  straws  for 
either  crowns  or  flaring  brims  or  both.  The  braids  chosen 
are  supple,  lacy  and  delicate,  and  besides  clear  white  and 
cream  are  to  be  had  in  soft  pinks  or  pink  and  white  mix- 
tures. 

A  lovely  little  bonnet  of  this  class  was  of  a  lace 
braid  in  faint  pink  and  white.  Tiny  clusters  of  pink  shad- 
ing to  faintest  green  hydrangeas  were  used.  The  trim- 
mings were  small  bows  of  white  liberty  ribbon  and  nar- 
row frills  of  Valenciennes  as  an.underbrim  facing. 

TRADE  IN   MONTREAL. 

MONTREAL  millinery  houses  report  an  excellent  sea- 
son and  night  work  is  the  rule  with  a  good  many 
firms.  During  the  month  small  rush  orders  came 
to  hand  for  practically  everything  in  millinerv  lines.  The 
Sumlmer  openings  held  on  Monday,  April  23,  and  following 
days,  were  a  decided  success,  notwithstanding  a  cold  open- 
ing day.  As  opposed  to  the  initial  openings  for  the  sea- 
son, the  crowds  were  not  so  large  as  to  render  active  buy- 
ing impossible  and  trade  was  of  an  encouraging  nature. 
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Child's  Hat  of  soft,  bright  straw,  trimmed  soft 
pink  ribbon  and  roses. 

Sailor  effects  reign  supreme  and  the  usual  scarcity  of 
popular  lines  has  been  apparent  during  the  month.  The 
vogue  of  these  goods  has  cut  seriously  into  the  sales  of 
ready-to- wears.     Sailors  require  but  very  little  trimming 
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WHOLESALE  HILL1NERY 

BIG  BUSINESS 

IN  RIBBONS 

has  been  done  so  far  this  Season  and  indications  point  to  a 
continued  demand  for  these  goods. 

To  do  the  business  you   must  have  the  lines  and 
colors  that  are  in  popular  favor,  as — 

Taffetas 

Duchess  Satins 

Colored  Velvet  and  Satin 

Black  Velvet  and  Satin 

Dresdens 


ALL  WIDTHS. 


We  carry  the  Largest  Stock    of   Ribbons  in 

Canada  and  are  able  to  fill  all  orders  without  any  delay. 
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and  women  prefer  lo  do  this  themselves  to  buying  a 
ready-to-wear  hat.  Small  city  stores  are  not  sorry  to 
see  the  ready-to-wears  lose  caste,  as  the  large  departs 
ment  firms  made  a  killing  on  these  goods  and  profits  were 
out  of  the  question.  For  country  trade  where  the  sailor 
fad  has  not  yet  penetrated,  ready-to-wears  are  still  in 
request,  although  their  doom  seems  sealed.  Medium  shapes 
in  pressed  braid  have  the  call  and  large  hats  are  decidedly 
slow.  One  house  reports  interest  in  mushroom  effects, 
which  are  at  present  the  go  in  Paris,  where  the  sailor  is 
easing  off. 

The  vogue  of  the  sailor  has  called  for  a  phenomenal 
sale  of  flowers  and  ribbons  as  a  trimming  to  hide  the 
band  at  the  back.  This  makes  retail  trade  extremely 
active  in  all  lines  of  trimmings.  Roses  stand  at  the  head 
of  the  list  and  the  large  American  Beauty  is  the  leader, 
followed  closely  by  June  roses.  Pink,  white,  and  Ameri- 
can Beauty  shades  are  the  leading  colors.  Small  flowers, 
of  the  lilac,  hyacinth  and  heliotrope  order,  are  pro- 
nounced fair.  Soft  makes  of  ribbons  are  favorites  and 
fancy  ribbons  and  stripe  effects  stand  at  the  head  of  the 
list.  Of  late  increased  interest  has  been  shown  in  chiffon 
hats   and   crinoline   braids    are     as     popular   as   predicted. 


\ 


A^Smart  Leghorn. 

Light  shade  quills  and  wings  have  been  a  big  success.  In 
colors  pearl  #rey  is  strong,  followed  closely  by  champagne 
and  old  rose.  Demand  is  now  centreing  upon  black  and 
white  effects,   with  black  strongly  in  request. 

THE  RUSH  IN  MILLINERY  DEPARTMENTS. 

THE  weather  was  against  millinery  in  the  early  days 
of  the  month,  but  any  slackness  then  was  amply 
made  up.  for  by  the  tremendous  Easter  rush,  and 
by  the  steady  trade  that  has  been  maintained  since. 
This  after-Easter  trade,  combined  with  the  brisk  selling 
at  that  season,  has  put  merchants  in  a  splendid  position 
for  the  Summer  trade,  which  will  soon  be  due  now. 


In  Toronto,  preparations  for  the  Horse  Show  kept 
the  leading  milliners  busy,  and  many  of  the  retail  and 
some  of  the  wholesale  houses  made  special  showings  of 
high-class  millinery  for  that  event. 

The  importing  houses  had,  also,  in .  Easter  week  a 
special  Summer  opening,  which  was  well  attended  and 
was  most  successful,  both  from  a  financial  and  a  fashion 
point  of  view. 

The  features  this  opening  developed  were  the  re- 
introduction  of  the  black  touch,  the  popularity  of  black 
and  white,  and  the  strong  position  of  rose  shades.  In- 
deed, rose  pink  and  pale  blue  may  be  said  to  have 
divided  the  coIot  leadership  of  the  season  between  them. 

Sailor  Shapes. 

There  is  a  tremendous  run  on  sailor  shapes,  and  al 
though  the  models  now  displayed  are  all  more  or  less 
elaborately  trimmed,  the  plain  sailor  with  very  little 
trimming  is  said  to  be  a  coming  style.  The  sailor 
shapes  now  exhibited  have  low,  round  crowns,  and  rather 
narrow  brims,  and  are  trimmed  with  pleatings  of  tulle 
or  wreaths  of  flowers,  or  with  bands  of  ribbon  around 
the  crown,   and  bows  and  quills,  or  with  stiff  wings. 

Apart  from  the  sailors,  the  new  shapes  are  fairly  be- 
wildering in  their  irregularity,  for  the  straws  are  so 
flexible  that  the  bending  of  the  brim  in  any  direction  is 
an  easy  task.  Broad  and  narrow  brims  alike  are  bent 
in  irregular  effects,  and  the  indentations  are  banked  in 
with  rosettes,  bows  and  flowers  and  maline. 

Fashionable  Straws. 
All  fine  straws  are  fashionable.  Milans,  Leghorns, 
Neopolitan,  Tagal,  Panama,  chip  and  Tuscan,  etc.,  are 
in  high  favor,  and  with  the  increased  vogue  the  price 
also  has  gone  up,  and  is  now  very  high.  These  are  all 
in  soft  finish,  so  that  they  can  be  bent  or  twisted  at 
the  pleasure  of  the  milliner.  Some  stiff  finished  models 
are  seen,  hut  are  in  simple  styled  and  simply  trimmed  to 
wear  with  tailored  gowns. 

Black  and  White  Effects. 

Though  the  colors  chosen  for  the  Spring  millinery  are 
exquisite,  a  big  craze  is  developing  for  black  and  white, 
and  within  the  last  few  weeks  black  and  white  has  come 
into  big  favor,  though  there  is  often  added  a  touch  of 
some  other  color.  American  beauty  roses  are  often 
combined  with  black  and  white,  and  black,  white  and 
pale  blue  is  another  popular  combination.  As  the  season 
progresses  the  all  white  and  all  black,  or  black  and  a 
touch  of  color,  or  the  white  with  the  same,  will  be  the 
fashionable  hat.  This  is  a  development  that  has  been 
predicted  from  the  first,  and  each  day  now  marks  a  step 
in  its  fulfillment. 

For  Summer  hats,  the  lace  and  lingerie  will  unques- 
tionably be  the  smartest.  These,  however,  will  not  be 
all  of  lade,  etc.,  but  tulle,  crin  and  flowers  will  be 
mingled  with  the  lace  or  embroidery. 

Flowers  and  Feathers. 

Quantities  of  flowers  are  used  upon  fashionable  hats, 
and  certainly  this  season  the  rose  is  queen,  not  only  in 
natural  shades  but  in  all  colors.  American  beauty  roses, 
with  the  long  stems  and  foliage  that  look  as  though  they 
had  been  just  plucked,  are  extensively  used,  and  under- 
trims  are  banked  high  with  the  smaller  blooms.  Quanti- 
ties of  other  flowers  are  used,  but  none  of  them  are 
'  quite  so  much  in  evidence  as  the  rose.  Flowers  and 
feathers  are  used  on  the  one  hat.  It  may  be  flowers  and 
quills,  or  flowers  and  wings,  or  flowers  and  ostrich,  that 
are  so  used.  There  is  a* growing  demand  for  ostrich  and 
osprey,    and  it  looks   as  though  the  season  would  be     a 
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better  one  for  all  kinds  of  feathers  than  was  at  first  ex- 
pected. Peacock  feathers  are  the  latest  novelty,  and 
dyed  different  colors  at  that.  This  is  a  fad  that  origin- 
ated in  Paris,  and  has  been  taken  up  in  New  York,  but 


it  is  a  moot  point  as  to  whether  it  will  develop  here. 
Ribbons  and  maline  are  just  as  much  used  as  ever.  Plain 
ribbons  lead,  but  there  has  been  a  very  big  sale  of  Dres- 
dens  and  other  fancies. 


EASTER     FASHION    DISPLAYS    OF     NOTE 

New   York  and    Atlantic   City. 


THE  Easter  parade  is  the  criterion  of  fashion. 
For  months  previous  to  Easter,  m  lliners  and 
dressmakers  are  preparing  their  choicest  ma- 
terials and  finest  ideas  for  their  patrons  to 
array  themselves  in.  Consequently,  what  one 
sees  on  that  day  can  be  taken  as  authority  for  the  pre- 
vailing modes.  Easter  Sunday  in  New  York  brought 
with  the  dawn  torrents  of  rain,  which  continued  well  on 
toward  noon,  so  that  the  Easter  parade,  which  has  be- 
come a  famous  tradition,  was  postponed  until  the  after- 
noon, when  the  sun  shone  forth  in  splendor  and  made  the 
picture  the  more  brilliant  for  the  eclipse  it  had  momen- 
tarily suffered. 

Fifth  avenue  was  a  riot  of  color  as  the  ,day  pro- 
gressed and  the  throngs  passed  up  and  down  its  walks. 
A  gayer  picture  it  would  be  difficult  to  imagine.  Touches 
of  black,  especially  in  magpie  or  black  and  white  combi- 
nation, seemed  to  add  to,  instead  of  detract  from,  the 
brilliancy  of  the  scene.  Flashes  of  rose  color  met  the  eye 
on  all  sides,  greys  in  the  gorge  de  pigeon  shades,  greens, 


time.  This  was  especially  noticeable  in  the  gowns, 
which  were  nearly  all  of  the  Princess  and  semi-Princess 
variety.     Differing  as  they  did  in  a  hundred  and  one  wavs, 


A  Lovely  Black  Hat. 

Alice   blues,    and   still   more   rose — these    were    the   colors 
which  were  conspicuous. 

There  was  probably  a  greater  sameness  in  the  styles, 
irrespective     of    color,   than  has  been  the  case  for  some 


<\ 


Hat  of  modore  horsehair,  trimmed  ostrich  and  Aigrettes,  wit 
Roses  in  Natural  Shades. 


each  gown  had  the  same  salient  points,  the  round  skirt, 
walking  length,  tight  over  the  hips,  and  flaring  at  the 
feet  ;  the  short  jacket,  with  the  elbow  sleeves  and  col- 
larless  neck,  and  its  decided  tendency  toward  the  long 
lines  peculiar  to  the  Princess. 

There  was  another  variety  of  suit  worn,  and  this  the 
pony  jacket,  which  is  a  semi-fitted  coat  reaching  just  to 
the  hip.  Pony  coats  usually  have  long  coat  sleeves,  and 
are  used  rather  more  for  runabout  suits  than  for  dress 
occasions.  Consequently,  while  the  pony  coat  is  a 
strong  feature  of  the  season's  styles,  it  was  not  so  much 
in  evidence  at  the  various  Easter  parades.  I  say  vari- 
ous, because  the  Fifth  avenue  parade  is  by  no  means  the 
only  one  which  New  York  can  boast  of.  The  throngs 
along  Riverside  Drive,  from  Grant's  Tomb  to  the  end  of 
the  Drive  at  72nd  street,  were  practically  a  repetition 
of  those  who  promenaded  the  avenue.  Indeed,  I  saw- 
handsomer  costumes  and  lovelier  hats  here  than  at  any 
other  point.  The  driveway  was  a  continuous  stream  of 
carriages  and  automobiles,  in  which  flashes  of  color  and 
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DEBENHAMS  (CANADA)  LIMITED 

MILLINERY 

We  are  showing  a  large  assortment  of  the 

POPULAR  SAILOR 

IN    ALL   STRAWS 

Particularly  in  the  fine  Milan  and  CHip  as  well  as  "WKite  DucK 
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MONTREAL 


waving  plumes  and  flowers  were  conspicuous.  It  hardly 
seems  appropriate  to  speak  of  waving  flowers,  but  that 
is  what  best  describes  the  floral  decorations  this  season. 
They  are  so  mounted  as  to  stimulate  their  natural 
state,  aud  the  most  artistic  hats  are  those  on  which  the 
flowers  appear  to  be  growing,  their  heads  nodding  on 
long  stems.  Roses  were  by  far  in  the  majority,  lilacs 
and  moss  effects  coming  next. 

The  most  noticeable  trimming,  because  of  its  great 
majority  and  novelty,  was  undoubtedly  peacock  feathers. 
These,  in  white,  black,  natural  colorings,  and  all  manner 
of  odd  shades,  were  used  in  endless  profusion  on  hats  of 
every  variety,  but  more  especially  the  sailor. 

It  must  be  recorded  that  the  sailor  was  the  shape  of 
the  day.  It  hardly  seems  exaggeration  to  say  that  every 
other  woman  had  some  variety  of  a  sailor.  There  are 
enough  different  varieties  to  keep  the  style  from  being 
overdone,  but  it  did  seem  that  all  women,  with  one  ac- 
cord, had  selected  the  same  variety,  this  the  narrow, 
straight  brim  sailor,  with  a  high,  large  crown,  which 
was  invariably  trimmed  with  ribbon,  peacock,  roses  or 
quills,  the  trimming  shooting  outward  or  upward 
from  the  hat  at  the  side,  well  toward  the  front.  Of 
course,  this  hat  demands  a  bandeau,  and  this  bandeau 
was  invariably  hidden  by  ribbon  loops.  Even  in  their 
selection  of  ribbon  the  women  played  follow  the  leader 
until  they  had  almost  the  appearance  of  being  in  uni- 
form. The  ribbon  singled  out  for  such  favor  was  the 
black  and  white  striped  variety,  the  widths  of  the 
stripes  differing  slightly,  but  the  majority  being  over  a 
half  inch  in  width,  the  ribbon  itself  being  fully  4  or  5 
inches  wide.  Such  a  conspicuous  fashion  would  attract 
attention  in  small  quantities,  so  that  the  effect  may  be 
imagined  when  so  much  was  worn. 

It  was  characteristic  of  the  hats  that  the  trimming 


under  no  circumstances  lay  flat,  or  even  close  to  the 
hats.  Everything  was  arranged,  high  and  at  exaggerated 
angles.  Feathers  were  much  worn,  but  were  usually 
combined  with  roses  or  aigrettes,   and  sometimes  both. 


ALTERATIONS   COMPLETED. 

G.  E.  Eraser  &  Sons,  of  Picton,  have  at  last  com- 
pleted the  alterations  begun  about  three  years  ago.  The 
last  to  be  done  was  the  putting  in  of  a  modern  plate 
glass  front  and  removing  the  centre  partitions  that 
divided  the  main  floor  of  the  building.  The  new  win- 
dows are  five  feet  deep,  and  are  backed  and  roofed  with 
natural  polished  wood.  They  are  lighted  by  electricity, 
and  above  the  windows  are  140  square  feet  of  prism 
glass  running  across  the  entire  front.  The  entrances  are 
wide  and  the  doors  swing  upon  ball-bearing  hinges.  The 
interior  has  also  been  completely  modernized,  plenty  of 
floor  space  and  abundance  of  light  being  the  first  con- 
sideration. The  entire  building  is  heated  by  steam  and 
lighted  by  electricity.  The  store  is  equipped  with  the 
cash  carrier  system.  In  short,  the  establishment  is 
complete  in  every  respect  and  metropolitan  in  character 
and  equipment. 


Mr.  J.  D.  Ivev  has  gone  over  to  Europe  on  a  purchas- 
ing trip  for  the  Fall. 

The  marriage  took  place  in  Toronto  on  April  25  of 
Mr.  Sol.  Vineberg,  of  the  Scottish  Rubber  Co.,  Montreal, 
to  Miss  Helen  Singer,  daughter  of  Mr.  J.  Singer,  Toron- 
to. Mr.  and  Mrs.  Vineberg  have  left  for  Atlantic  City 
and  New  York,  and  will  sail  on  May  4  for  a  month's  so- 
journ in  Europe. 
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MANCHESTER  COTTON  MILLS  ACTIVE. 

US.  CONSUL-GENERAL  BRADLEY  furnishes  an 
,  interesting  and  comprehensive  report  on  the 
foreign  commerce  of  Manchester  for  the  year 
1905,  from  which  the  annexed  paragraphs  are  taken. 
Manchester  is  the  principal  centre  in  Great  Britain  tor 
manufacture  of  cotton  fabrics,  which  arc  exported  to 
every  country  consuming  such  goods.  The  extent  of 
last  year's  operations  in  this  industry  is  shown  by  the 
largely  increased  consumption  of  cotton,  which  reached 
59,194  tons,  against  29,298  in  1904. 

Manchester  is  the  home,  of  the  cotton  manufactures 
and  kindred  industries  of  Great  Britain.  After  the  lapse 
of  two  or  three  dreary  years  in  business  an  improvement 
set  in  with  1905.  Mills  which  were  running  but  forty 
hours  a  week  in  August,  1904,  were  in  full  activity  by 
the  first  of  the  year  1905,  at  which  time  there  were  14,- 
913,085  spindles  in  operation  and  205,901  looms  weaving 
cloth  and  other  cotton  fabrics.  The  demand  for  raw  ma- 
terial increased,  but  the  prices  fluctuated  considerably. 

The  general  opinion  is  that' the  fluctuations  are  due 
to  speculation  in  futures,  which  causes  spinners  to  hold 
off  from  buying.  Thus  an  injury  is  done  to  both  grower 
and  consumer  which  has  stimulated  the  English  spinners 
to  take  steps  to  insure  regularity  of  supply.  The  latest 
outcome  of  the  movement  was  an  exhibition  of  British- 
grown  cotton  in  Manchester  in  October  by  the  British 
Cotton  Growing  Association.  In- a  recent  manifesto  the 
association  claims  to  have  proved  that  cotton  of  every 
variety  can  be  grown  under  the  British  flag.  It  is  an- 
ticipated that  the  production  of  cotton  in  1906,  grown 
under  the  auspices  of  the  association,  will  amount  to 
23,000  bales,  valued  at  $1,313,955. 

Manchester  vs.  Liverpool. 

The  average  saving  in  cost  of  shipment  of  goods  from 
New  York  to  Manchester  and  distribution  is  5.1  cents 
per  100  pounds,  as  compared  with  the  cost  of  shipment 
and  distribution  from  Liverpool.  During  the  1904-5  sea- 
son there  were  551,897  bales  of  American  cotton  landed 
at  Manchester,  representing  an  average  saving  of  at 
least  $1  per  ton  in  the  cost  of  transit  to  the  consumer 
compared  with  the  cost  incurred  prior  to  the  opening  of 
the  ship  canal. 

Lessened  Demand  for  Raw  Cotton. 

The  semi-annual  statement  of  the  manager  of  the 
ship  canal  just  issued  gives  the  decrease  of  receipts  in  the 
United  Kingdom  as  562,000  bales,  as  compared  with  last 
year.  With  the  decreased  supply  there  has  been  increas- 
ed production  of  manufactured  cotton  in  yarn  and  piece 
goods,  as  well  as  large  orders  for  future  delivery.  The 
questions  debated  here  are  :  How  large  is  the  American 
cotton  crop?  Is  the  usual  70  to  80  per  cent,  in  sight, 
as  has  been  the  case  for  some  years  past,  by  the  end  of 
February  %  In  other  words,  between  now  and  the  end 
of  August  can  the  manufacturers  depend  on  a  10,000,000- 
bale  crop,  of  which  1,400,000  should  yet  come  to  the 
United  Kingdom,  or  a  ll,000,000Jbale  crop,  which  would 
give  a  correspondingly  greater  supply  and  cheaper  price  % 
Are  the  United  States,  Japan,  Germany  and  China  tak- 
ing so  much  more  cotton  that  the  price  can  be  held  up 
and  the  supply  be  deficient  ? 

Erection  of  New  Mills. 

Another  perplexity  facing  the  spinners  here  is  the 
increasing  scarcity  of  operatives,  and  notwithstanding 
this  the  building  of  new  mills  goes  on  ;  14  new  mills 
with  1,220,356  spindles  already  in  operation  during  the 
past  eight  months,  and  18  mills  with  1,745,000  spindles 
being  built,  all  for  Egyptian  cotton.  Three  mills  with 
240,000  spindles  completed  and  34  mills  with  2,818,000 
spindles   being   erected   for   American   cotton,    making     a 


total  of  69  new  mills,  some  of  them  incorporated  or 
planned  since  the  beginning  of  the  year,  with  6,023,356 
spindles. 

It  will  be  noted  that  the  January  rate  of  sales  was 
not  quite  maintained  for  February  ;  China,  Kurachi,  In- 
dia, and  some  South  American  markets  showing  signs  of 
repletion.  In  addition  to  supplying  the  new  home  mills 
with  machinery  either  for  cash  or  stock  in  the  mills  in 
process  of  construction,  the  textile  machinery  makers 
have  shipped  during  the  month  of  January  $2,591,864 
worth  to  other  countries,  as  compared  with  $1,703,275 
in  1904  and  $1,77.1,106  worth  in  1905. 

The  United  States  did  not  assist  in  this  great  in- 
crease, having  taken  less  this  January  than  for  the  same 
month  last  year. 

The  Manchester  Guardian  says  there  is  a  great  scar- 
city of  operatives,  and  that  there  are  reports  of  spindles 
stopped  for  want  of  workers.  An  arrangement  has  been 
made  to  the  effect  "that  the  weavers,  winders  and  beam- 
ers  shall  receive  a  further  advance  in  wages  of  2^  per 
cent.  A  commission  of  cotton  spinners  will  sail  for  the 
United  States  about  March  20,  for  a  general  investiga- 
tion into  cotton  conditions  in  the  Southern  States.  The 
members  of  the  commission  are  to  attend  the  Washing- 
ton conference  on  May  1.  *  *  *  Exports  to  China  have 
been  overdone,  but  China  has  shown  signs  of  life  during 
February. 

British  Trade  Activity. 

Consul-General  Bradley,  of  Manchester,  exhibits  the 
gain  of  cotton  growing  in  British  colonies.  He  states 
that  the  imports  into  Great  Britain  of  raw  cotton,  which 
were  38,453  hundredweight  in  January,  1904,  amounted 
in  January  of  this  year  to  67,019  hundredweight.  The 
report  continues  : 

The  efforts  of  the  cotton-growing  association  are  pro- 
ducing results,  for  outside  of  India  the  British  colonies 
increased  their  shipments  of  raw  cotton  from  669  hun- 
dredweight in  January,  1904,  to  6,704  hundredweight  in 
January,  1906. 

The  January,  1906,  gain  in  British  exports  of  $34,- 
634,890  over  January  of  last  year  was  mostly  in  manu- 
factured goods.  The  largest  single  item  was  cotton  yarn 
and  cloth. 


NEW  YORK  SKIRT  FAILURE. 

ON  the  demand  of  S.  Greenford,  broker,  City  Hall 
avenue,  Montreal,  Louis  Berger,  doing  business 
under  the  firm  name  of  the  New  York  Skirt  Mfg. 
Co.,  and  also  as  the  New  York  Skirt  &  Cloak  Mfg.  Co., 
has  gone  into  liquidation,  with  total  liabilities  to  the 
amount  of  about  $115,000.  The  Bank  of  Ottawa  is  the 
chief  creditor,  their  claim  amounting  to  $30,000.  In  all 
there  are  129  creditors  scattered  throughout  Canada, 
United  States.  Germany  and  England.  The  visible 
assets,  which  amount  to  about  $29,500,  include  stock, 
machinery,  plant  and  fixtures  at  No.  8  '  Lemoine  street, 
Montreal,  and  unexpired  insurance  premiums,  and  also 
the  right  of  lease.  Some  of  the  creditors  are  :  Bank  of 
Ottawa,  $30,000;  G.  Orban,  Montreal,  $3,000;  E.  Doc- 
tor, New  York,  $11,893;  Stewart  &  McDonald,  Glas- 
gow, $2,462;  Paul  Schmidt  &  Co.,  $1,485;  Merchants 
Dyeing  Co.,  $2,353;  Dingman  &  Co.,  Toronto,  $1,667;  H. 
J.  Dingman,  $2,852;  Gusta  Stern  (Mrs.  Berger),  $87'4; 
Sandreuter  &  Waters,  Montreal,  $2,077;  Rougier  Freres, 
Montreal,  $1,525;  Montreal  Jobbing  Co.,  $1,355;  Mont- 
real Woolen  Mills,  $726;  Mandelburg  &  Co.,  Montreal, 
$988;  Greef,  Bredt  &  Co.,  Montreal,  $1,281;  Gault  Bros. 
&  Co.,  Montreal,  $2,178;  and  Fred.  A.  Clarry,  Lindsay, 
Ont.,  $1,177. 
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Sleeves     Embroi- 
dered Muslin  and 
Irish  Point. 


tf  U  K  % 


KIURNH 

Wf  16  i^o 


;' 


Collar  and  CufFs— Tucked  Muslin  and  Baby  Irish 

PARIS        LONDON        NEW  YORK        LEIPZIG  SHANGHAI 

MOSCOW    NIJNY  NICOLAEIV         RHABAROSK     BOKHARA 


Collar  and  Cuffs— Linon  and  Irish  Motifs  and  Val.  Edging 
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DRY    GOODS    REVIEW 


Department  Now  Ready 

Confirming  our  announcement  in  the  January  number  of 
The  Dry  Goods  Review,  we  beg  to  inform  the  trade  that  we 
have  now  opened  for  business  with  a  most  attractive  collection  of 

Fancy  Dry  Goods,  Laces, 
Embroideries,  Dress  Trimmings, 
Buttons,  Lace  Blouses,  Robes, 
Fur  Trimmings,  Etc.,  Etc. 

These  goods  have  been  collected  by  buyers  on  the  staffs  of 
our  various  European  Houses,  who  are  in  close  touch  with 
the  choicest  markets  of  the  world.  They  include  the  rarest  and 
most  beautiful   novelties,  as  well  as  many  cheaper  lines. 

The  goods  are  many  of  them  specially  adapted  to  the 
requirements  of  Dressmakers  and  Ladies'  Tailors,  and  manu- 
facturers of  this  class. 

Merchants,  by  purchasing  from  us,  can  now  choose  from 
the  products  of  the  best  foreign  manufacturers  at  prices  which 
will  make  it  decidedly  to  their  advantage  to  purchase  at  home. 

Importers  should  see  our  samples  before  placing  orders. 
Our  travellers  will  wait  on  you  during  this  month. 

We  illustrate  herewith  a  few  novelties  for   Summer  wear. 

THERS,  Limited       134-136  McGUi  St.,  Montreal 
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Dry  Goods  Review 


DRY    GOODS    REVIEW 

AND    MEN'S    FURNISHER 


SUBSCRIPTION  PRICE  : 

Canada.  Great  Britain,   United  States,  Australia, 

ciouth  Africa  and  the  West  Indies        -       -       $2  a  year. 

Other  Countries, -    $3  a  year. 

Single  Copies, 20  cents. 

Invariably  In  advance. 

DIRECTORS : 

J.  B.  MACLEAN,  Montreal, President 

W.  L.  EDMONDS,  Toronto, Vice-President 

A.   B.  CASWELL,  Montreal,       ...       Managing  Director 

CHIEF  OFFICES  : 
CANADA- 
MONTREAL,  TORONTO, 

232  McGill  Street.  10  Front  Street  East. 

Tel.  Main  1255.  Tel.  Main  2701. 

WINNIPEG,   F.  R.  Munro         -  -         511  Union  Bank  Building 

Telephone  3726. 

Vancouver, Geo.  S.  B.  Perry 

ST.  John,  N.B.,    J.  Hunter  White  -  No.  3  Market  Whar 

OREAT  BRITAIN- 
LONDON,  ENG.,  J.  M.  McKim, European  Manager,  88  Fleet  St., E.C. 

Telephone,  Central  12960. 
Manchester,  H.  S.  Ashburner,     -        -        -        92  Market  Street 

ERANCE— 

Paris  -----        Agence  Havas,  8  Place  de  la  Bourse 

SWITZERLAND- 
ZURICH  -  Lomis  Wolf,  Orell  Fussli  &  Co. 

EUROPEAN  STAFF  CORRESPONDENT : 

Mr.  A.  E.  Dacam,   Paris. 

ADVERTISING  RATES 

Are  baaed  on  $35  a  page  and  will  be  furnished  on  application  to  Mr.  A.  B.  Caswell 
or  to  the  manager  of  the  nearest  office.  The  value  of  The  Dry  Goods  Review  as 
an  advertising  medium  is  unquestioned.  The  character  of  the  advertisements  now  in 
its  columns,  and  the  number  of  them,  tell  the  whole  story.  Circulation  considered,  it 
is  the  cheapest  trade  newspaper  to  advertise  in.  Advertisements,  to  insure  insertion  in 
the  issue  of  any  month,  should  reach  this  office  not  later  than  the  eighteenth  of  the 
month   preceding. 

MONTREAL  AND  TORONTO,  MAY,   1906. 


UNIFORM    CREDIT    TERMS. 

IN  our  news  columns  appear  the  tentative  proposals  of 
the  Montreal  and  Toronto  wholesale  dry  goods  as- 
sociations regarding  uniform  terms  of  credit  throughout 
Canada.  The  movement  has  been  brought  about  chiefly 
by  the  longer  dating  given  in  the  Province  of  Quebec  and 
the  Lower  Provinces,  and  the  concessions  granted  in  the 
west  as  a  result  of  keen  competition.  In  the  east  in  the 
early  days  longer  terms  were  given  on  account  of  the 
backwardness  of  the  seasons  in  these  sections,  but  it  is 
felt  to-day  the  wealth  of  that  section  of  Canada  renders 
discrimination  favoritism.  If  uniform  dating  and  dis- 
counts can  be  assured  for  western  trade,  distrust  and 
ruinous  concessions  will  be  avoided.  The  general  terms 
approved  only  by  Montreal  and  Toronto  as  yet,  subse- 
quent to  a  meeting  of  the  entire  Canadian  dry  goods 
trade,  make  uniform  Spring  and  Fall  dating  throughout 
the  Dominion,  and  reduce  the  discount  and  interest  for 
prepayment. 

In  Canada  to-day  associations,  as  a  result  of  flam- 
boyant methods  of  investigation  both  here  and  across  the 
line,  are  not  regarded  in  any  too  favorable  a  light,  al- 
though the  tendency  for  amalgamation  and  gentlemen's 
agreements  goes  on  apace.  If  monopoly  or  restraint  of 
trade  were  hinted  at  the  proposals  made  in  this  connec- 
tion would  be  ominous.  It  is  obvious  that  enormous 
savings   will  be  effected     by   the     wholesale   trade,     who 


argue  with  reason  that  their  own  terms  of  credit  from 
manufacturers  demand  the  change.  The  straightforward 
merchant  will  unquestionably  benefit  if  the  present  pro- 
posals are  agreed  upon,  as  it  will  tend  to  materially 
lessen  the  amount  of  credit  extended  to  unworthy  mer- 
chants, whose  failures  must  be  paid  in  the  long  run  by 
the  honest  dealer. 

In  the  event  of  the  adoption  and  observance  of  the 
terms  the  entire  wholesale  trade  will  be  put  upon  a 
firmer  footing,  and  impositions  on  the  part  of  retailers 
will  be  impossible.  In  these  days  many  agreements  of 
this  nature,  as  has  been  shown  lately,  fall  through,  ex- 
cept where  self-interest  is  the  first  consideration,  as  in 
the  case  of  labor  unions.  There  must  first  of  all  be  some 
just  cause,  such  as  severe  suffering.  Judged  from  this 
standpoint,  the  present  movement  bears  the  marks  of 
success,  as  wholesalers  have  had  many  just  complaints 
arising  from  merchants  who  have  held  a  club  over  their 
heads. 


BANKS  AND  BUSINESS  VENTURES. 

BANKING  methods,  like  everything  else  in  this  pro- 
gressive age,  are  undergoing  a  process  of  evolution. 
It  is  not  so  very  long  ago  that  bankers  felt  it  infra  dig 
to  depart  from  certain  clearly  defined  customs.  Like  the 
doctors,  they  must  not  advertise  for  business,  while  to 
canvas  for  customers  was  almost  a  sin.  These  days  are 
departing.  In  the  United  States  many  of  the  banks  are 
adopting  aggressive  and  progressive  methods  of  advertis- 
ing and  some  of  the  best  advertising  that  is  being  done 
is  by  the  banks. 

In  Canada  the  spirit  of  evolution  is  also  abroad.  Some 
of  the  banks  are  advertising,  and  advertising  in  a  way 
that  shocks  the  decorum  of  the  old-timers.  Not  only  are 
they  advertising,  but  many  of  them  have  inaugurated 
systematic  methods  of  door-to-door  canvas  in  residential 
parts  of  cities  for  depositors. 

It  is  possibly  almost  unnecessary  to  say  that  this 
progressive  spirit  is  born  of  competition.  New  banks  are 
coming  into  existence  almost  every  month  and  in  order 
to  get  business  these  are  naturally  driven  to  employ  more 
progressive  methods  than  their  older  confreres. 

The  business  men  of  the  country  naturally  gain  by 
this  more  modern  condition  of  affairs.  It  will  not  be  so 
difficult  for  them  to  get  accommodation  and  they  will  not 
have  to  pay  as  high  a  price  for  that  accommodation  as  is 
now  too  frequently  the  case.  The  banks  get  their  money 
from  depositors  at  less  than  half  what  they,  in  many  in- 
stances,  charge  their  customers  for  accommodation. 

Just  as  agriculture  is  the  backbone  of  industrial  life 
in  Canada,  so  the  banks  are  the  backbone  of  trade  and 
commerce.  There  is  in  our  mind  at  the  moment  a  certain 
small  town  in  Canada  whose  manufacturing  industries  are 
the  envy  of  many  larger  towns.  This  enviable  position  is 
directly  traceable  to  the  encouragement  which  manufac- 
turers who  located  in  that  town  received  from  a  particu- 
lar bank  whose  headquarters  were  stationed  there.  There 
is  in  fact  scarcely  an  industry  there  which  does  not  owe 
its  success   to   the  assistance  it  received   from   that  par- 
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ticular  bank.  The  bank  was  not  careless.  It  thoroughly 
investigated  the  affairs  of  every  client  and  if  his  business 
promised  well  and  the  management  was  honest,  enterpris- 
ing and  competent,   they  lent   liberal  assistance. 

With  the  development  of  the  modern  tendency  now  in 
evidence  on  the  part  of  the  banks  of  this  country  the  ex- 
perience of  this  particular  town  will  become  more  gen- 
eral. There  is  every  reason  why  this  should  be  so,  for 
like  a  business  man  with  good  prospects,  the  outlook  for 
the  industrial  development  of  this  country  is  most  aus- 
picious. 


"SWELLED  HEADS"  AND  SUCCESS 

IT  is  not  a  bad  thing  to  have  a  good  conceit  of  one's 
self,  but  it  is  a  very  bad  thing  to  be  over-burdened 
with  a  sense  of  one's  importance.  It  militates  against 
success. 

When  the  Prince  of  Wales,  now  King  of  Great  Britain, 
was-  in  Canada  in  I860  a  couple  of  young  ladies  in  a  West- 
ern Ontario  town  had  the  privilege  of  both  dining  and 
dancing  with  him.  This  gave  them  such  an  inflated  idea 
of  their  importance  that  both  decided  that  no  man  in 
Canada  was  good  enough  for  them  to  marry.  They  waited 
long  for  the  desideratum  to  appear  and  they  are  waiting 
still.  Both  are  alive,  but  of  course  both  are  past  the 
marriageable  age. 

This  only  illustrates  what  we  said  above  to  the  effect 
that  to  be  over-burdened  with  the  sense  of  one's  impor- 
tance is  a  bad  thing.  It  is  a  bad  thing  for  clerks  and  it 
is  a  bad  thing  for  business  men. 

Those  who  are  doing  their  duty  either  to  themselves 
or  their  employers,  which  means  that  they  are  putting 
forth  their  very  best  effort,  have  no  time  to  think  about 
their  own  importance  in  this  day  and  generation,  when 
the  strenuous  life  is  so  necessary.  It  is  the  men  of  this 
type  who  succeed  and  not  those  who  have  what  in  com' 
mon  parlance  is  called  a  "swelled  head." 


THE  USE  OF  FASHION  TALK  IN  ADVERTISING. 

GOOD  retail  stores  are  gradually  falling  into  line  re- 
garding the  excessive  bargain  cry  and  a  glance  at 
metropolitan  retail  advertising  shows  in  some  instances  a 
decided  cutting  away  from  the  usual  "worth  so  much,  to- 
day such  a  price."  In  their  efforts  to  induce  the  public 
to  buy  they  have  recognized  that  the  influence  of  style 
tendencies  on  values  is  a  certainty. 

While  small  stores  cannot  afford  to  use  advertising 
space  frequently  in  this  way,  it  is  by  all  means  desirable 
to  talk  up  the  desirability  of  new  styles  and  fashions. 

For  the  present  season  the  new  colors  in  dress  goods 
which  hold  good  throughout  the  dry  goods  range,  afford 
a  good  opportunity  to  cut  away  from  old  standards.  Good 
fashion  cuts  can  be  employed  with  considerable  effect  in 
such  newspaper  work.  Fine,  close  half  tones  are,  of 
course,  unsuitable  for  newspaper  work,  but  if  good  paper 
is  used  can  be  employed  for  circulars.  Women  welcome 
readable  ads  of  this  nature  if  they  are  made  bright  and 
attractive,    with   useful   information. 


HIGH  PRICES  FOR  WOOLEN  GOODS. 

THE  active  selling  campaign  to  the  retail  trade  in 
the  interests  of  the  dress  goods  department  is 
now  beginning,  and  prospects  are  all  in  favor  of  an  ex- 
cellent season.  General  and  widespread  prosperity  pre- 
vails in  Canada,  the  people  of  every  section  have  money, 
and  it  is  most  fortunate  for  the  retail  trade  that  it  is 
so,  because  it  is  going  to  take  more  money  this  Fall  to 
buy  a  gown,  and  these  higher  prices  might  otherwise 
have  been  the  cause  of  a  lessening  in  the  volume  of 
trade. 

A  great  many  merchants  invariably  treat  trade  paper 
talk  of  advancing  prices  at  the  beginning  of  a  season  as 
only  an  effort  on  the  part  of  the  manufacturer  and  job- 
ber to  force  the  trade  somewhat,  and  as  an  attempt  to 
get  him  to  place,  his  orders  at  an  early  date.  Many, 
too,  are  encouraged  in  this  belief  by  the  fact  that  the 
jobber  always  stands,  in  ordinary  seasons,  between  them 
and  an  advancing  market,  and  that  because  of  this  ad- 
vances have  to  be  long  continued  and  well  maintained 
before  the  retail  trade  feels  them  fully. 

Even  this  class  of  merchant  must  be  aware  that 
there  is  something  unusual  in  the  situation  now.  If  he 
does  not,keep  in  touch  with  the  market's  situation,  the 
difficulty  experienced  in  the  getting  of  desirable  goods, 
the  absence  of  jobs,  and  the  poor  deliveries,  must  have 
warned  him. 

These  difficulties  are  more  likely  to  augment  than  de- 
crease in  the  coming  season,  and  prices,  too,  will  go 
higher.  It  is  possible  even  that  they  will  be  much 
higher,  for  manufacturers  have  all  along  been  claiming 
that  they  were  not  getting  full  prices  for  the  finished 
goods  ;  that  prices  did  not  represent  the  full  value  of 
the  raw  material,  and  that  buyers  were  not  paying  full 
market  value. 

In  many  cases,  too,  the  jobbing  houses  had  long 
standing  contracts,  entered  into  when  wool  was  down, 
that  could  not  be  broken,  and  we  venture  to  say  that  it 
is  because  of  these  contracts  that  the  retail  trade  has 
bought  its  goods  as  cheaply  as  it  has  done  so  far. 

The  last  series  of  London  wool  sales  has  steadied 
the  market  in  this  respect,  that  it  has  convinced  both 
buyer  and  seller  that  until  another  crop  is  due  there  can 
be  no  break  in  present  values.  The  immediate  result  has 
been  an  advance  of  from  5  to  10"  per  cent,  on  the  part  of 
the  English  woolen  mills. 

That  deliveries  will  be  bad  is  a  foregone  conclusion, 
and  they  will  be  irregular  also.  Goods  will  come  to 
hand  in  sections,  and  dribble  in  in  a  most  aggravating 
way.  When  a  merchant  finds  that  deliveries  are  not 
given  as  ordered,  the  general  impulse  under  these  circum- 
stances is,  in  ordinary  seasons,  to  cancel  the  order. 
This,  however,  is  not  an  ordinary  season,  and  the  mer- 
chant that  cancels  will  most  probably  have  cause  to  re- 
gret his  action.  It  will  mean  that  he  will  be  out  of 
stock  for  those  goods  for  the  whole  season,  not  part  of 
it,  for  he  cannot  look  to  another  house  for  relief,  as 
they  all  are  precisely  in  the  same  position. 

75 


THE     ART     OF    DISPLAY 


Dry  Goods  Review 


YOUR  WINDOW 

is  your 

BEST    ADVERTISEMENT 


If    you  have  one    of 


Wax 
Figures 


I  to    show  your  goods 
on. 

Our  customers  are 
still  keeping  us  hustl- 
ing filling  orders.  If 
you  have  not  got 
our  catalogue  send 
for  one.  It  is  post 
free. 

A.  S.  RICHARDSON 


62  Hayter  St., 

TORONTO. 


40  Victoria  Square 

MONTREAL. 


Phone  M  3687 


Phone  M  4334 


PAUENBERG  PERFECTION 


Patented 

For  Manufacturers  and  Retailers 

NEW 
MODELS 


1906 


Write  for  Folder  giving  com- 
plete details  with  handsome 
illustrations  of  our  new  form 
models  as  confirmed  at  the 
leading  fashion  centers  here 
and   abroad. 


Suit  Form  No.  bo  R. 


J.  R.  PALMENBERG'S  SONS 

factory  710  BROADWAY,  NEW  YORK,  U.S.A. 

89  and  91  W.  Third  St.  (established  over  50  years). 

Manufacturers  of  Papier  Mache  Forms,  Wax  Figures, Finest  Metal  Display  Fixturse.etc 


SEEING  IS  BELIEVING.    If  you  will  see  our  office 
you  will  believe  the  value  in 

LUXEER  PRISMS 

If  you  will  invest  in  our  products  for  improving  the  light 
in    your    showrooms,   YOUR    customer*   will   SEE 
YOUR  goods  and  BELIEVE  in  their  value. 

NEW  IDEAS  FOR 
STORE  FRONTS 

WRITE   US 

Our  Patent  Clamp  for 
Plate-Glass  Corners 

No  obstruction  to  vision.      No  breakage. 

Luxfcr  I 

IOO  KING  ST.  WEST 

Pr 

LIMITED 

bm  Co. 

TORONTO 
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INTEKJOft 
DECORATION 


By    COUNTERMAN. 


MAINTAIN   YOUR    STANDARD. 


THE    average   merchant   spares   no   pains    in   procuring 
the  most  attractive  and  saleable  assortments.     Ac- 
cording  to    the  best   of   his   knowledge   and   ability, 
after   he   has   obtained   such  assortments   he   prices     them 
fairly,  holds  a  sort  of  mutual  satisfaction  conference  over 
them  with  his  assistants,  and  then — what  ? 

Right  here  is  where  he  trips  up.  In  a  word,  the  mer- 
chant is  not  a  "seller."  By  that  is  meant  he  has  no 
vivid  and  real  conception  of  the  most  important  end  of 
all  retailing  enterprises — the  selling  end.  "Selling  end" 
is  a  very  comprehensive  term.  It  includes  competent 
salesmanship  as  the  word  is  generally  understood  —  the 


ror  and  reflects  much.  It  reflects  your  business  manage- 
ment. It  reflects  the  condition  and  class  of  merchandise 
dealt  in.  It  reflects  the  aggressiveness  or  backwardness 
of  the  buyers  inside  the  store.  It  reflects  shiningly  just 
whether  the  store,  is  conducted  upon  progressive  lines  or 
whether  it  is  one  of  the  dreamy,  stand-still  class  which 
still  exist  in  almost  every  town  in  spite  of  themselves 
and  their  unprogressive  management. 

As  the  window  is,  so  is  the  store.  That's  the  con- 
clusion— the  logical  conclusion — at  which  the  public  ar- 
rives, and  the  public  make  few  mistakes.  Public  opinion 
upon  your  windows,  as  upon  everything  else  that  interests 
it,   is   a  court  of  appeal   before  whose  decision    we  must 


RETURNE 
S£P  1  9  190 


SPRING  OPENING  WINDOW. 
Dressed  by  C.  H.  Smith  for  John  E.  Boles,  Ingersoll.     The  color  scheme  is  violet  and  green,  relieved  by  white. 


salesmanship  which  comes  directly  in  contact  with  the 
customer  ;  it  includes  liberality  in  dealing  with  custom- 
ers ;  it  includes  advertising  in  its  various  phases,  and  last 
but  perhaps  most  important  of  all,  it  includes  store  at- 
tractions and  department  decoration. 

Many  men  give  almost  the  proper  attention  to  every 
feature  but  the  last  mentioned,  and  seeing  the  admitted 
importance  of  decoration,  it  is  marvellous  that  the  decor- 
ative branch  is  so  often  neglected  or  given  a  secondary 
position  to  things  of  less  vital  importance. 

A  Business  Reflector. 

The  show  window  is  the  mirror  that  opens  to  public 
view  the  entire  store  and  its  concerns.    It  is  a  real  mir- 


bend.  Besides  careful  window  work,  a  clean  sidewalk 
speaks  volumes  for  the  store  that  fronts  upon  it.  It's  an 
ad  that  every  passerby  can  understand  and  appreciate.  If 
your  front  dressing  is  dropping  into  a  rut,  the  casual  ob- 
server is  apt  to  infer  that  the  store  is  also  dropping  into 
a  rut.  And  is  there  anything  more  deplorable  in  connec- 
tion with  merchandizing  than  this  same  rut  evil  ?  No 
store  can  ever  hope  to  hold  the  place  and  reputation  of  a 
leader  unless  its  windows  bespeak  for  it  the  people's  con- 
fidence. 

Passersby  gain  an  impression  of  an  establishment  from 
its  exterior  \  and  if  that  impression  is  a  poor  one,  they 
are  not  apt  to  become  anything  nearer  to  you  than  a 
passerby,  but  will  still  pass  by  to  a  store  of  more  pro- 
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gressive  and  clean-cut  appearance,  or  wait  until  oppor- 
tunity offers  to  visit  some  larger  centre  to  fill  their  needs. 

The  day  is  coming  soon  when  some  one  or  two  enter- 
prising young  fellows  will  acquire  sufficient  capital  to 
start  with  half  the  stock  carried  by  many  now  in  trade, 
and  sleeping  the  sleep  of  the  slothful,  but  who  will  have 
a  rude  awakening  when  these  younger  men  commence  in 
close  proximity  and  with  latter-day  ideas  of  storekeeping 
and  decoration. 

The  wonder  of  it  is  that  men  will  wait  until  spurred 
on  by  competition  before  reconstructing  the  outside  of 
their  establishments. 

After  Easter— What? 
When  the  season  opened  and  you  got  the  new  wares 
they  immediately  inspired  you  to  brilliant  effort.  You 
constructed  striking  backgrounds,  startling  color  combina- 
tions and  a  few  new  wrinkles  in  drapes.  As  the  season 
advances  you  relax  your  efforts  and  use  the  same  back- 


not  very  well  have  allowed  the  opportunity  to  slide  which 
that  department  affords  you  for  the  showing  of  your  de- 
corative ability.  Don't  allow  it  to  appear  any  less 
gorgeous  now  ;  don't  allow  its  appearance  to  become 
stale.  People  get  tired  looking  at  the  same  old  decora- 
tive scheme  all  the  time,  no  matter  how  nice  it  was;-;  it 
is  now  a  "has  been." 

Perhaps  a  rearrangement  of  the  decorations  already 
there  can  be  made  that  will  impart  an  air  of  novelty  to 
the  whole  millinery  section.  Artificial  roses,  violets  and 
all  the  other  ingenious  imitations  of  nature  that  are 
usually  to  be  found  within  the  confines  of  the  millinery 
department,  if  artistically  displayed  create  a  most  favor- 
able impression  upon  the  minds  of  observing  shoppers,  and 
there  are  a  thousand  and  one  schemes  which  may  be  em- 
ployed in  the  arrangement  of  these  floral  exhibits.  The 
lattice-work  effect  intertwined  with  flowers  never  fails  to 
enhance  the  beauty  of  the  section  in  which  it  is  shown. 


TURNED 
!  f  9  long 


SECTION  OF  LINEN  DEPARTMENT- VV.    H.   Scroggie  Co.,    Limited,    Montreal. 


grounds  over  and  over  again,  while  the  drapery  preserves 
so  much  the  air  of  sameness  that  the  goods  almost  fall 
into  the  same  old  drapes  of  their  own  volition. 

With  Easter  the  decorator's  duty  does  not  end  by  any 
means.  His  respite  after  the  more  or  less  arduous  work 
demanded  by  the  Easter  exhibits  is  necessarily  brief.  No 
sooner  has  he  recovered  that  he  must  set  to  work  prepar- 
ing ways  and  means  by  which  to  attract  not  only  the 
Spring  trade  but  the  Summer  purchasers  also.  Creative 
power  ingeniously  displayed  in  window  work  creates  trade 
and  the  decorator  who  keeps  unfalteringly  at  it  even  in 
the  midsummer  dullness  will  find  that  the  results  amply 
repay  him  for  his  trouble. 

The   Millinery  Department. 

Perhaps  that  millinery  department  has  presented  an 
elaborate  and  gorgeous  apnearance  up  to  now.     You  could 


The  hoop  or  wreath  scheme,  while  not  strikingly  novel,  is 
effective  and  comparatively  inexpensive.  Thus  even  the 
trimmer  who  is  continually  confronted  by  the  perplexing 
problem  of  cost  can  work  out  these  simple  trims. 

If  you  keep  in  touch  with  the  mercantile  merchandise 
movements  of  the  store  and  see  to  it  that  your  windows 
reflect  the  store  conditions,  you  will  be  not  only  a  more 
valuable  man  to  your  employer,  but  you  will  add  to  the 
responsibility  of  your  own  position,  because  when  the 
firm  sees  that  you  are  wide  awake  and  ever  watchful  of 
the  store's  interests,  it  will  clothe  you  with  the  entire 
decorating  authority,  and  such  a  thing  as  an  "assignment 
book,"  with  which  the  decorators  of  some  of  the  very 
largest  stores  are  obnoxiously  handicapped,  will  be  un- 
known in  your  establishment.  This  "assignment  book" 
was  invented  because  the  firms  who  use  it  saw  a  neces- 
sity for  it.    What  constituted  the  necessity  ?    The  decora- 
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Lamson  Rapid  Spring 
Cash  Carrier^^ 

The  Modern  Labor  and  Money  Saver. 


Write  for  particulars 


LAMSON  CONSOLIDATED 
STORE  SERVICE  CO. 

126  Wellington  Street  West,  TORONTO. 


The  Weir  Wardrobe  System 


(PATENTED) 


ENDORSED  BY  THE  LEADING  MERCHANTS 
IN    CANADA. 


Each    Wardrobe  complete  in  itself,  fitting   together  in  sectional   form,  so   that  any 
number  may  be  placed  together  to  make  an  outfit. 

Carrying  capacity  of  each  Slide  25  suits, 
overcoats,  costumes  or  mantles.  All  wardrobes 
having  two  slides  complete  with  hangers. 

SIZE  :— Width,  28^  inches  ;  depth,  48 
inches  ;  height,  6  feet,  6  inches. 


We  Have  the  Only  Trouser  Slide 
in  Existence 


CATALOGUES,   TESTIMONIALS    and    PRICE   LISTS 
FORWARDED  ON  APPLICATION  TO 


THE     HEAD  OFFICE 


THE  WEIR  WARDROBE  COMPANY 

Lombard  Street,    WINNIPEG.  CANADA.  Limited         !\;| 

or    to      42  Adelaide  Street,  West.  TORONTO.    ONTARIO 


1 


BRITISH    AMERICAN    DYEING    CO. 


The  Largest  and    Best 

Equipped 

DYE  WORKS 

In  the  Dominion 

SEND    FOR    PRICE    LIST 

GOLD   MEDALLIST   DYERS 


JOSEPH   ALLEN,  Manager 


Dress  Goods,  Cloths,  Tweeds,  Drills,  Ducks,  Cottons  and  Velveteens,  Hosiery 
Yarns,  Gloves,   Braids,  Etc. 

DYED,    FINISHED  AND   PUT   UP 

ALSO 

Feathers,    Silks,    Velvets,    Ribbons,    Lace,    Etc. 

AWu0n.kq&t9ed     MONTREAL,   TORONTO,  OTTAWA,  QUEBEC 
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Make  Your  Window  Snappy  by  Using 
Best  Fixtures 

Gloves,  Ties,  Collars,  CutTs,  Shirts  and 
Suspenders  can  be  elegantly  displayed 
by  using  either  of  these  stands. 

jbJIA  RETURNED 

to^lSU-tr^-^ 

Cut  Beok  No......k.l.m.. 

ftlge  No rLL 


No.  168.  6  in.  base,  2J  ft.  high,  4 
t  in.  x  4  ft.  rods  set  in  sliding 
collars.    Nickel  plated. 


No.  260.  Made  7,  10,  13,  16,  19  in. 
high  and  with  4  x  6  or  4  x  8  metaj 
tops  and  plain  bases  Nickel  plated 


Prices  and  Catalogue  furnished 
on  application 

Toronto  Brass  Mfg.  Co. 

17-21  Temperance  St.,  Toronto 


MR.  BUSINESS  MAN 

You  would  not  like  if  any  of  your  clerks  arrived  at 
your  office  in  old  and  shabby  clothes.  You  want  them 
to  appear  neat,  do  you  not  ? 

Are  you  sure  your  store  does  not  appear  shabby? 
It  is  your  store  front  that  advertises  you  to  your  cus- 
tomer.    It  should  always  be  bright  and  attractive. 

We  would  like  to  show  you  what  we  can  do  in  the 
way  of  signs 

Write  us  and  we  will  send  you  suggestions 

THE  MARTEL   STEWART  CO.,  LTD. 
MONTREAL,  CANADA. 


TURNING  NIGHT  INTO  DAY 

is  not  fiction  but  a  practical  reality. 

ACETYLENE  DOES  IT 

The  most  diffusive,  whitest,  cheapest  and  safest 
lighting  for  Stores,  Factories  and  Workshops. 


Detailed  information  sent  on  request  by 

THE  CONTINENTAL  HEAT  AND  LIGHT  CO. 

MONTREAL,    P.Q. 


Just  What  You  Need ! 


IMPROVED  IDEAL  FITTING  STAND 

(PATENTED) 

An  absolute  necessity  for  Drygoodsmen,  Milliners, 
Dressmakers,  etc.  Has  all  the  latest  improve- 
ments and  is  the  only  stand  on  the  market  for 
this  purpose. 

We  are  specialists  in  making 

Wax  Figures,  Clothing  Forms,  Mirrors,  Cabinets,  Silent 
Salesmen,  Show  Cases,  Nickel  Plated  Stands,  etc. 

When  in  the  city  call  and  see  our  display. 
Write  for  128  page  Catalogue 

Clatworthy  ®>  Son 

38-40  ADELAIDE  ST.   WEST,   TORONTO 


DISPLAY  FIXTURES 


A  Post  Card  Will 
Bring  You 

Our 

Catalogue  of 
Display 
Fixtures 

You  risk  nothing  under 
our  broad  guarantee  of 
perfect  satisfaction  in 
detail  of  material,  finish, 
workmanship,  price 
and  utility  of  any  fix- 
ture we  recommend,  as 
any  fixture,  form  or 
wax  figure  not  satis- 
factory may  be  re- 
turned to  us  at  our 
expense. 

DEZL.F-OSSEI    St    GO. 

MANUFACTURERS  STORE  FIXTURES  5  Hernins  St.,  MONTREAL 
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tor's  actions,  in  most  instances.  He,  at  some  time  or 
another,  had  failed  to  grasp  the  opportunity  presented  for 
making  an  appropriate  display.  Had  he  watched  matters 
closely,  as  it  behooved  him,  the  assignment  question 
would  have  remained  with  the  man  to  whom  it  properly 
belongs— the  decorator. 

If  you,  Mr.  Reader,  exert  the  watchfulness  of  which 
we  speak,  this  matter  of  assigning  certain  goods  to  cer- 
tain windows  at  certain  times  out  of  your  hands  will 
never  come  to  pass.  The  opportunities  before  mentioned 
refer  more  particularly  to  neglect  on  the  decorator's  part 
to  make  the  most  of  special  holiday  displays,  such  as 
Easter,  Dominion  Day,  society  events,  grand  lodge  meet- 
ings, excursions,  Christmas  and  New  Year  displays,  and 
occasions  when  extra  care  and  attention  to  the  "front" 
is  sure  to  catch  stray  dollars  and  bring  the  house  into 
greater  prominence. 

Some  Give  Us  Points. 

Our  American  cousins  watch  special  holidays  and  any 
event  that  brings  to  town  an  unusual  gathering  much 
more  keenly  than  we  in  Canada.  Nothing^  is  left  undone 
in  window  work  and  street  display  to  emphasize  the 
beauty,  bulk  and  variety  of  stocks  carried  by  the  house. 
This  feature  is  even  carried  to  extremes  as  viewed  bv 
Canadian  standards.  We  more  particularly  refer  to  the 
habit  of  so  many  American  city  houses  of  raising  their 
blinds  on  Sunday^  upon  special  trims  intended  for  Monday 
selling.  In  every  instance  which  has  come  under  the 
writer's  notice  the  goods  are  ticketed  in  clear  figures, 
mostly  black  upon  white  cards  and  principally  hand-made 
work.  They  do  not  appear  to  think  that  everybody  buys 
cheap  stuff,  either,  for  it  is  a  common  thing  to  see  suits 
ticketed  up  to  $75,  showing  plainly  that  business  results 
from  it  or  it  would  be  discontinued. 

This  plan  does  work  well  in  the  United  States,  but 
we  would  not  for  a  moment  suggest  that  our  Canadian 
merchants  emulate  their  example.  We  are  taught  in  this 
Canada  of  ours  that  six  days  per  week  are  sufficient  for 
business  and  business  getting,  without  using  our  windows 
all  day  Sunday  to  gather  in  an  audience  for  Monday's 
selling.  While  more  money  can  be  made,  or  got,  by  these 
methods,  we  believe  that  it  is  sometimes  obtained  at  the 
expense  of  all  that  makes  life  worth  living. 

Dull  Days. 

There  may  be  a  good  side  to  a  dull  day.  But  a  dull 
day  is  a  lost  day  if  it  produces  nothing  better  than  a 
store  full  of  dull,  lifeless  clerks.  It  is  a  profitable  day  if 
it  wakes  everybody — clerks  and  merchant,  also  the  window 
trimmer — up  to  the  necessity  of  more  active  efforts.  In 
such  a  case  the  loss  of  one  day  will  very  quickly  be  made 
up. 

'Necessity's  sharp  pinch  may  not  be  pleasant,  but  it  is 
often  profitable  to  a  man.  If  you  can  improve  your  dis- 
plays you  will  increase  your  trade,  for  a  pretty  display 
is  usually  a  good  salesman.  An  improvement  can  often  be 
made  by  a  simple  readjustment  of  the  display  fixtures. 
How  very  tame  and  ordinary  most  smallwares — hosiery, 
for  instance — look  as  they  hang  on  their  lines.  Never 
make  many  sales  in  that  way.  Stretch  another  rod,  or 
two  of  them,  parallel  with  the  first,  and  note  how  much 
your  chance  for  effective  trimming  is  increased.  When 
you  have  exhausted  your  efforts  on  each  foundation  in 
every  sort  of  trim,  figure  on  a  change  of  base  and  see 
what  further  improvement  you  can  make  by  a  little  con- 
juring. 

Neither  Extreire    is    Gocd. 

Volumes  have  been  written  against  the  lower  depths 
of  low-priced  selling,  but  the  other  extreme  is  almost  as 
bad  in  its  way  as  regards  business  building. 


There  are  decorators  and  salesmen,  too,  who  appear 
absolutely  afraid  to  show  goods  that  are  not  priced  at 
the  smallest  figures  numerals  are  capable  of  showing. 

There  are  others  who  seem  to  think  it  beneath  their 
dignity  to  wait  upon  a  customer  whose  movements  do  not 
cause  the  rustle  of  silks  to  be  heard.  There  are  merchants 
and  buyers  so  heartily  in  love  with  the  fine  end  of  the 
business  that  they  seem  to  forget,  there  is  anything  else 
to  it.  Fine  goods  appeal  to  their  perfect  taste  and  love 
of  the  beautiful  to  the  exclusion  of  everything  else.  Of 
course  they  do  a  high-class  business.  They  cater  to  it 
and  know  how   to  win   it. 

Don't  run  your  business  all  along  one  line.  There  may 
be  a  sudden  interruption  to  it.  Don't  put  all  your  eggs 
in  one  basket,  no  matter  how  strong  the  basket  may  be  ; 
some  baskets,  get  dented— others  tip  over. 

High-class  retailing  is  done  early  in  the  season.  Cus- 
tomers who  use  fine  goods  buy  early  ;  they  anticipate 
their  needs.  Then  when  the  big  selling  of  the  season 
comes  these  retailers  are  almost  through.  For  a  store 
doing  a  general  business  this  is  a  mistake.  Where  one  cus- 
tomer is  ahle  to  anticipate,  one  hundred  wait^many  from 
necessity— until  forced  to  buy.  Where  one  woman  will  pay 
$25  for  a  dress  pattern  twenty-five  will  not  pay  more 
than   $10. 

AN  EASTER  WINDOW. 

JR.  PALJVIENBERG'S  SONS'  Easter  window  in 
.  New  York  attracted  much  attention  It  was  an 
innovation  in  the  district  and  showed  still  more 
clearly  the  tendency  among  wholesalers  and  manufac- 
turers having  salesrooms  on  the  ground  floor,  to  avail 
themselves  of  their  opportunities  for  drawing  displays. 
The  Palmenberg  window  was  a  most  beautiful  combina- 
tion, harmoniously  presented,  of  flowers  and  drapery,  and 
employing  Wistaria  and  Easter  lilies  ;  hangings  of  old  rose 
silk,  fringed  with  gold  ;  long,  full,  gracefully  pleated  cur- 
tains, of  helio  satin.  The  parquette  floor  of  the  window 
was  covered  with  green  velvet  and  white  and  rose  silk, 
exquisitely  puffed.  The  immense  mirror  on  the  north  side 
of  the  window  greatly  enhanced  the  effect  by  the  deepA 
clear  reflection  it  afforded.  At  night  the  display  was  bril- 
liantly illuminated.  Figures  and  wax  heads  adorned  the 
vine-clad  brackets,  while  about  the  base  of  the  window 
was  a  profusion  of  the  firm's  novelties  in  display  stands 
and  fixtures;  done  in  the  various  new  styles  of  finish.  TOfys* 
work  was  planned  and  executed  by  the  firm's  city  sales-  ^^  »| 
man,   Mr.   D.   R.   Mowerson.  <r*  VI  ~A-   ~ 
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DEATH  OF  A  PROMINENT  MONTREA 

The  retail  dry  goods  merchants  of  Montreal  los;t^bne\ 
of   their     oldest     co-workers     on   April   19,    throiJgtt   the,  ">\\  ..' 
death  of  Mr.  N.  E.  Hamilton,  of  the  Montreal  retail  dry      * » 
goods  house,   the  Hamilton  Company,   Limited. 

Mr.  Hamilton  entered  into  business  in  Montreal  in 
1876,  and  in  1891  he  joined  his  brother,  Mr.  Henry 
Hamilton,  and  the  two  entered  into  partnership  under 
the  firm  name  of  Henry  &  N.  E.  Hamilton.  Since  that 
time  the  firm  has  been  merged  into  the  Hamilton  Com- 
pany, Limited. 

The  late  Mr.  Hamilton,  who  was  fifty-eight  years  of 
age,  had  been  ailing  some  time,  and  his  death  was  not 
entirely  unexpected,  but  he  will  be  missed  in  business 
circles  nevertheless,  as  his  was  a  long  and  honorable 
record.     His  widow  survives  him. 


Mr.  Gagnon,  of  Revillon  Freres,  Montreal,  has  return- 
ed from  Paris. 
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Tailored  Styles    in    High    Favor,  as    also   are  Lace  and  Lin- 
gerie Lines — Neck  Bandings   Good   Sellers — No 
Falling  off  in  the  demand  for  Ruchings. 

THERE  has  been  a  heavy  retail   demand  for  ladies' 
neckwear    ever    since    the  Spring    season    opened, 
which   culminated   in   a    very   large    trade   for     the 
Easter  season,  but  a  lull  may  be  expected  for  a  week  or 
so  now,   until  the  advent  of  warmer  weather  starts  the 
buying  of  wash  lines. 

Designers  who  have  been  down  to  New  York  for  the 
Easter  parade,  report  a  decided  preference  for  the  tail- 
ored stvles  in   neckwear.      The  women   there  are  favoring 


Novel  style  in  a  Lingerie  Collar,  shown  by  Rhys  D.  Fairbairn  &  Co. 

the  plain  linen  shirtwaists,  and  many  .of  them  are  wear- 
ing with  them  the  stiff  starched  linen  collar.  Though 
possibly  this  style  of  neck  dressing  will  be  more  seen 
this  Summer  than  in  the  past  few  seasons,  the  more 
comfortable  and  more  smartly  tailored  stocks  and  four- 
in-hands  will  certainly  lead,  particularly  when  the  wea- 
ther gets  warmer  and  comfort  and  coolness  becomes  a 
consideration.  There  is,  too,  a  smartness  and  a  flavor 
of  mannishness-  about  the  new  tailored  stocks  that  is 
sure  to  appeal  to  a  very  large  class  of  wearers. 


All  white  in  linen  and  mercerized  fabrics  are  most 
shown,  with  touches  of  heavy  embroidery  in  white 
chiefly,  though  many  smart  models  are  seen  where  the 
embroidery  is  done  in  colors.  The  majority  of  these 
models  in  four-in-hand  styles  have  a  soft  stock,  and  open 
at  the  back,  thus  obviating  the  tying  of  the  ends  every 
time  they  are  worn,  though  they  will  untie  to  launder. 
Generally  they  have  a  pearl  headed  pin  stuck  through 
the  folds. 

Very  neat  stocks  with  short  tabs  and  a  finish  of 
narrow  stitched  folds  and  the  smallest  of  pearl  buttons, 
are  favored,  as  also  are  a  tailored  stock  with  narrow 
crossed  tabs  in  front  that  button  to  the  collar,  and 
through  which  loops  of  ribbon  are  drawn  to  form  a  bow. 

The  lawn  and  lace  collar  with  an  elongated  tab 
comes  in  many  variations,  and  is  very  popular,  as  it 
gives  a  dressy  character  to  a  simple  waist. 

The  collar  we  illustrate  is  a  novelty  that  should 
take,  from  the  fact  that  the  lines  are  new  and  that  the 
whole  get  up  is  both  attractive  and  becoming.  It  is 
ideal  for  a  Summer  stock,  as  it  is  unlined.  The  pointed 
cut  under  the  ears  is  a  style  that  is  much  favored  in 
Paris  now. 

Windsor  ties  in  mull  and  in  silk,  as  well  as  lace,  are 
selling  freely.  They  are  much  decorated  with  lace  and 
embroidery,  the  medallions  of  embroidery  being  sur- 
rounded by  ruffles  of  narrow  Valenciennes  lace. 

Chemisettes  in  lace  and  in  lace  and  lawn  are  still  in 
the  running,  and  the  sleevelets  that  usually  accompany 
them  are  now  made  much  longer.  These  sets,  and  also 
the  sleevelets  alone,  are  expected  to  do  well,  as  they  will 
help  to  tide  over  the  shortage  in  long  silk  gloves. 

There  is  a  growing  sale  for  neck-bandings  of  either 
lace  or  embroidery,  edged  with  lace.  These  come  by  the 
yard,  and  are  generally  carried  at  the  ruching  counter. 
Ruchings  are  still  great  sellers,  and  manufacturers  have 
great  difficulty  in  keeping  up  with  the  demand. 


EXTENDING. 

Rhys  D.  Fairbairn  &  Co.  are  endeavoring  to  make 
arrangements  whereby  they  will  obtain  tne  whole  of  an- 
other flat  in  the  building  where  they  are  now  located. 
This  extra  space  is  made  a  necessity  by  the  rapid  growth 
of  their  business,  and  if  they  do  not  succeed  in  getting 
the  space  they  require  will  have  to  obtain  it  elsewhere. 

Miss  A.  M.  Hall,  designer  for  Rhys  D.  Fairbairn, 
went  down  to  New  York  for  the  Easter  parade.  The 
dainty  collar  we  illustrate  was  one  of  the  many  new 
ideas  she  picked  up  while  in  that  city. 
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has  enquiries  from  time  to  time  from  manufacturers  and  others 
wanting  repre  entatives  in  the  leading  business  centres  here 
and  abroad. 

Firms  or  individuals  open  for  agencies  in  Canada  or 
abroad  may  have  their  names  and  addresses  placed  on  a 
special  list  kept  for  the  information  of  enquirers  in  our  various 
offices  throughout  Canada  and  in  Great  Britain  without 
charge. 
Address  :   Business  Manager. 

Dry  Goods  Review, 

Montreal  and  Toronto. 
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FEATURES     IN     STAPLES 


Small  Open  Cotton    Stocks— Active  Fall    Trading— Firm 
Wool  and    Linen   Markets. 

OPEN  stocks  in  all  lines  of  cotton  goods,  including 
the  listed  prints  and  ginghams,  which  may  now  be 
sold  at  the  jobber's  discretion,  are  small  on  popu- 
lar fabrics,  although  supplies,  broadly  speaking,  are  quite 
large.  Spring  cotton  goods  of  every  description  have  met 
with  an  enormous  demand,  so  great,  in  fact,  that  in  many 
instances  a  marked  shortage  has  been  felt  in  certain  popu- 
lar sorts.  Prints  and  ginghams  are  not  available  in  large 
lots  and  prices  are  well  maintained.  Sheetings  continue 
poor  in  delivery,  as  well  as  many  other  staple  cottons. 

A  satisfactory  amount  of  business  is  reported  on 
wrapperette  lines  for  the  Fall  season.  The  colorings  are 
remarkably  clear  on  these  goods  and  jobbers  are  booking 
a  record  business. 

Good  words  are  heard  this  Spring  concerning  the  fast 
dyes  of  Canadian  prints.  For  western  trade,  as  is  well 
known,  on  account  of  the  water,  indigo  blue  is  practically 
the  only  fast  dye.  If  given  proper  treatment  Canadian 
manufacturers  state  their  prints  equal  in  dye  the  foreign 
goods.  Strong  sunlight  is  usually  the  chief  reason  for 
fading  after  washing. 

Record  White  and  Grey  Prices. 

In  the  jobbing  trade  the  prices  of  white  and  grey  cot- 
tons cause  no  end  of  comment  and  undoubtedly  they  prefer 
to  sell  these  goods  to  the  trade  at  the  end  of  a  bill 
rather  than  as  a  start  off.  Top  notch  prices  prevail  and 
trade  is  somewhat  restricted  as  a  result.  However,  while 
prices  are  admitted  to  be  as  high  as  the  law  will  allow, 
it  is  contended  that  a  comparison  of  English  and  Ameri- 
can values  would  permit  of  even  slightly  higher  rates.  In 
these  lines  the  price  of  raw  cotton  plays  a  considerable 
part  and  advances  are  first  felt  here.  Demand  also  regu- 
lates these  rates  and  the  fact  that  the  market  has  been 
sold  up  right  along  tends  to  keep  prices  at  a  high  level. 
The  greys  are  more  noticeably  high  than  whites,  probably 
because  in  the  white  cottons  values  can  more  easily  be 
disguised.  There  are  none  so  sanguine  as  to  rashly  pre- 
dict lower  rates  and  imports  for  these  goods  are  consid- 
ered out  of  the  question.  Stocks  should  not  be  neglected, 
but  it  is  by  no  means  urged  that  large  future  wants  be 
anticipated.  A  great  deal  of  trade  is  lost  when  a  range 
is  not  kept  up  to  the  mark.  The  high  rates  on  these 
goods  have  enabled  many  retailers  to  sell  better  cottons 
and   make  a  fair   margin. 

The  new  crop  of  cotton  cannot  affect  present  Fall 
business  and  procrastination  will  only  result  in  bad  de- 
liveries. 

Woven  Goods  Active. 

A  mild  Winter  led  many  jobbers  to  believe  that  ad- 
vance order  business  in  flannelettes  would  be  less  than  a 
year  ago,  but  thus  far  the  favorable  rates  have  promoted 
an  active  interest  and  sales  are  about  equal  to  last  year. 
The  new  patterns  are  particularly  effective  in  Canadian 
goods  and  a  sprinkling  of  high-class  English  stuff  is 
usuallv  stocked  to  give  variety  to  the  line.  These  goods 
by  no  means  show  the  advances  for  Fall,  as  are  noticeable 
in  white  and  grey  cotton.  It  must  be  remembered  that 
Canadian  mills  do  not  make  for  stock,  but  to  order,  and 
to  insure  deliveries  usual  requirements  should  be  bought. 
The  36-inch  striped  flannelette  is  again  down  to  7c.  Many 
jobbers  contend  all  these  lines  are  unprofitable  and  would 
prefer  listed  prices  with  a  stated  discount.  The  low  lines 
are  altogether  unprofitable  and  many  try  to  avoid  selling 
them. 

Plain  Saxony   is  at   favorable  prices  and  white,   grey, 

83 


cream  and  colored  domets  average  slightly  higher.  Sam- 
ples are  late  from  the  mills  in  these  goods  and  orders 
should  be  placed  early.  The  usual  talk  is  heard  concern- 
ing the  small  profits  in  handling  flannelette  blankets, 
although  the  three  mills  engaged  in  their  manufacture 
have  turned  out  larger  lines  than  ever  before.  Prices  on 
all  sizes,  10-4,  11-4  and  12-4,  are  higher.  Manipulation 
can  easily  be  made  in  these  goods  and  a  10-4  regular 
blanket  can  he  stretched  into  an  11-4. 

The  strong  demand  for  made-up  goods  has  resulted  in 
an  extensive  range  of  pillow  cases  and  sheets  and  these 
are  being  pushed  by   the  Textile  Company. 

An  exceptional  demand  has  set  in  for  heavy  grey  blan- 
kets, which  were  formerly  a  drug  on  the  market.  The 
large  amount  of  railroad  construction  work,  particularly 
in  the  west,  calls  for  enormous  quantities,  and  blanket 
and  flannel  sales  show  a  corresponding  increase. 
Firm  Wool  Market. 
There  is  very  little  going  on  in  the  wool  market  just 
at  present,  owing  to  this  period  being  just  between  clips. 
The  Canadian  market  is  reported  as  being  very  firm  and 
prospects  are  that  it  will  continue  so.  From  37c.  to  30c. 
is  at  present  asked,  and  from  indications  now  apparent 
there  will  he  no  relief  in  these  prices  until  September, 
and  it  is  very  doubtful  if  there  will  be  then,  since  the 
demand  is  so  much' larger  than  the  supply. 

Foreign  wools  continue  very  scarce  and  no  less  dear. 
Wool  dealers  find  the  greatest  trouble  in  obtaining  sup- 
plies. Holders  are  not  inclined  to  sell  at  the  prices  rul- 
ing. Cape  wool  brings  about  22c.  and  Australian  pulled, 
cross-bred,  from  32c.  to  40c,  while  from  35c.  to  47c.  and 
48c.  is  obtainable  for  merinos,  according  to  the  grade. 

The  finer  grades  Gf  wool  are  still  very  scarce  in  the 
American  markets,  and  prices  are  firm  and  indicate  up- 
ward tendencies.  Some  buyers  are  said  to  have  stated 
tneir  intention  of  not  buying  at  all  at  the  prices  de- 
manded. Stocks  are  very  low,  according  to  latest  re- 
ports, and  while  arrivals  of  foreign  wools  are  falling  off, 
domestic  wools  are  beginning  to  come  forward.  Manu- 
facturers are  better  supplied,  it  is  said,  this  year  than 
they  were  last,  which  is  perhaps  fortunate  considering 
existing  conditions.  The  feature  of  the  market  still  re- 
mains in  the  movement  of  foreign  cross-breds,  which  are 
being  taken  in  by  many  manufacturers  in  various  sized 
lots.  Carpet  wools  are  on  the  quiet  side.  Scoured  wools 
are  doing  very  well  on  account  of  the  better  demand  on 
the  part  of  the  woolen  mills.  Australian  merinos  are  not 
moving  very  freely. 

The  recent  advances  in  wool  have  been  felt  consider- 
ably by  English  clothing  manufacturers,  particularly  those 
who  have  found  it  necessary  to  replenish  their  stocks  on 
account  of  light  buying  when  they  bought  their  supplies. 
This  has  necessitated  a  revisal  of  their  price  lists. 
Linens  Still  Higher. 
The  state  of  the  linen  market  at  present  is  quite  sat- 
isfactory to  the  trade  generally.  Prices  are  advanced  con- 
siderably, but  many  sales  are  reported  by  wholesale 
houses,  nevertheless,  since  retailers  must  supply  the 
wants  of  their  customers.  Merchants  do  not  hesitate  to 
place  their  orders  even  at  the  high  figures  now  necessary, 
and  this  certainly  speaks  well  for  the  condition  of  the 
linen  trade  throughout  the  country.  According  to  jobbing 
houses  sales  are  not  confined  principally  to  any  particular 
line  but  are  made  in  every  department  of  the  linen  trade. 
If  there  is  anything,  however,  on  which  there  is  a  "run," 
it  is  white  dress  linens,  especially  in  the  very  sheer 
effects.  These  are  in  great  request  all  over  the  country, 
and  evidently  the  white  linen  dresses  will  play  an  im- 
portant part  in  the  Summer  girl's  wardrobe  this  season.- 
What  is  known  as  the  handkerchief  linen   is   the   line    re- 
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Quick  Selling  and  Safe  Selling 


Kingcot 


If  Cut  the  price  low  enough  and  any  store  can  sell  any 
line    of  cottons    quickly.     If  Push    the    right    line  — 
push  Kingcot-  and  without  any   price-cutting  the 
selling  is   not    only  quick,   but  safe.      If  Safe    be- 
cause the  Kingcot  line  is  right  in  weave,   right 
in  patterns,  and  right  in   dye.      If  Safe  selling 
counts  for  more  in  cottons  than  in  any  line 
you  handle. 


. 


Kingcot 


— simply   means  better 
cottons — what  more  need 
it  mean  to  profit  you  ? 

These  are  the  Kingcot  lines  : 


Ginghams 

Saxonys 

Flannelettes 

Shirtings 

Galateas 

Tickings 


Dress  Goods 

Apron  Ginghams 

Domets 

Oxfords 

Denims 

Cottonades 


Awnings 


If  Any  traveller  for  a  first-class   wholesaler  can    show  you 
Kingcot   cottons- -the    Fall   samples   are  particularly  catchy. 
1  Suppose  you  study  out  for  yourself  why  Kingcot  cottons  can 
do  much  to  make  a  store's  reputation. 


Kingcot 


King  of 
Cottons 
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quired  by  the  greater  number  of  merchants.  This  line 
sells  all  the  way  (wholesale)  from  37^c.  to  65e.  Towel- 
lings, table  linens  and  other  lines  of  this  nature  are  sell- 
ing very  well  as  usual. 

Jobbing  houses  find  some  trouble  at  present  in  obtain- 
ing reasonable  delivery  of  repeat  orders  they  have  placed 
recently.  The  manufacturers  on  the  other  side  have  suf- 
ficient work  to  keep  them  going  for  six  months  at  least, 
and  are  in  a  position  to  dictate,  rather  than  to  be  dic- 
tated to.  However,  the  trouble  is  not  serious,  and  sup- 
plies on  hand,  although  not  as  large  as  they  might  be, 
are  such  as  to  enable  manufacturers  to  fill  their  cus- 
tomers' orders. 

Outlook  for  Fall. 

The  outlook  for  linens  this  Fall  is  a  very  bright  one, 
and  if  something  unexpected  does  not  turn  up,  excellent 
business  will  be  transacted  in  all  lines.  It  is  not  thought 
that  there  will  be  any  trouble  in  obtaining  deliveries  on 
time.  Jobbing  houses  have  already  placed  their  orders 
with  manufacturers,  and  therefore  there  is  no  reason  for 
lateness  in  arrival  of  Fall  shipments. 

Western  Prospects. 

If  is  encouraging  to  note  the  gradual  development  of 
textile  manufacturing  in  the  western  part  of  Canada.  As 
the  resoirces  of  this  great  region  are  discovered  business 
increases  in  every  line.  The  fact  that  the  west  will  be 
connected  with  eastern  commercial  centres  shortly 
through  the  medium  of  the  Grand  Trunk  Pacific  is  guar- 
antee in  itself  that  business  will  show  great  development. 
Edmonton  is  at  present  looked  upon  as  a  coming  wool 
manufacturing  centre.  It  is  situated  in  a  district  where 
wool  is  easily  obtainable,  and  through  the  Canadian 
Northern  Railway  there  is  connection  with  coal  mines 
from  which  the  necessary  fuel  for  running  large  mills 
might  be  obtained.  Other  centres  in  the  great  west  are 
certain  to  develop  as  time  goes  on,  but  Edmonton  is  al- 
ready assured  of  a  future  as  a  manufacturing  centre,  part- 
ly on  account  of  the  fact  that  so  many  projected  railways 
are  to  have  their  terminus  at  that  point.  And  with  the 
growth  of  the  city  there  is  sure  to  come  the  advancement 
of  the  wool  manufacturing  industry. 

Cotton  Maintains  High  Level. 

Raw  cotton  markets  in  Liverpool  and  New  York,  de- 
spite marked  bearish  interests,  on  both  spot  cotton  and 
May  futures,  continue  firm  and  prices  are  maintained  at 
well  over  lie.  for  spot  cotton.  Manufacturers  state  that 
it  is  impossible  to  get  cotton  in  the  south  on  anything 
like  prices  quoted  in  New  York.  Price,  the  great  cotton 
bull,  is  still  aggressive  and  in  spite  of  favorable  future 
crop  reports  and  increased  acreage,  the  level  is  well  main- 
tained. The  large  demand  all  over  the  world  for  cotton 
goods  acts  as  a  stimulus  to  firm  prices. 

Cotton  yarn  markets  still  show  an  upward  tendency 
and  advances  are  named,  especially  on  fine  counts.  In 
view  of  the  heavy  demand  for  hosiery,  hosiery  yarns, 
though  quiet,  remain  firm.  Woolen  worsted  yarns,  mer- 
cerized yarns,  linen  and  jute  yarns,  are  all  strong  mar- 
kets. Manufacturers  are  taking  what  yarns  they  can  get 
at  present  prices. 

Raw  Silk. 

European  consumption  of  raw  silk  continues  large,  and 
this  offsets  the  quietness  in  the  American  market,  where 
orders  are  small  and  stocks  of  raw  silk  very  light.  The 
Japanese  market  has  very  little  available  material  for 
export  and  weak  spots  are  few.  In  Milan,  the  high  prices 
of  cocoons  cause  reelers  to  maintain  their  spirit  of  inde- 
pendence. 


A  Woolen  Deputation. 

Mr.  John  Dick,  of  the  woolen  section  of  the  Canadian 
Manufacturers'  Association,  and  Mr.  Stroud,  a  woolen 
manufacturer,  of  Paris,  Ont.,  on  April  24  waited  upon  the 
Minister  of  Finance  at  Ottawa  on  behalf  of  the  manufac- 
turers of  woolen  flannels  and  blankets  in  Canada.  They 
wish  to  obtain  a  minimum  tarifi  rate  such  as  now  applies 
to  other  woolens  imported  from  England,  3fl  per  cent. 
They  say  that  if  this  protection  is  not  given  them  the 
mills  will  have  to  close  down. 


WEJR  WARDROBE  CO.,  LIMITED,    EXPAND. 

THE  WEIR  WAROROBE  CO.,  LIMITED,  have  made 
a  number  of  changes  recently  in  order  to  be  bet- 
ter  able   to  handle     their     increasing  trade.     Mr. 
Weir,    the   managing   director,    has   been   in    Winnipeg  for 
the   past   two   months   arranging   for   the   purchase   of     a 
new  factory  and  increasing  their  capital  to  $100,000. 
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The  Zoellner  Factory, 
Mount  Forest,  new  headquarters  for  the  Weir  Wardrobe  Co. 

They  have  purchased  the  Zoellner  factory,  at  Mount 
Forest,  which  is  now  being  overhauled  and  re-equipped. 
Mount  Forest  will  in  future  become  the  headquarters  of 
this  company,  who  are  now  applying  for  an  Ontario 
charter  to  enable  them  to  operate  throughout  Canada  as 
an  exclusive  economic  store  fitting  company. 


VISITORS    IN   LONDON. 

AMONG  the  recent  Canadian  visitors  to  the  London 
office  of  The  Review  was  Mr.  J.  P.  Watson,  of  E. 
&  S.  Currie,  Limited,  of  Toronto.  Mr.  Watson  is 
spending  less  time  on  business  and  more  on  pleasure  than 
during  former  visits,  and  he  is  accompanied  on  this  occa- 
sion by  Mrs.  Watson  and  Miss  Currie.  The  return  passage 
has  been  booked  by  the  Celtic,  May  18. 

We  were  glad  to  have  a  call  from  Mr.  F.  P.  Evans, 
of  Ladies'  Wear,  Limited,  Toronto.  Mr.  Evans  is  making 
his  usual  tour  of  the  manufacturing  centres  looking  for 
novelties,  and  as  he  has  bought  more  heavily  this  year 
than  before,  no  doubt  some  very  attractive  lines  have 
been  secured.  After  visiting  the  Swiss  markets  Mr.  Evans 
will  return   to  Canada  about  the  middle  of  May. 


The  Standard  Credit  Co.  has  opened  a  specialty  store 
at  58  Colborne  street,  Halifax.  The  lines  carried  are 
housefurnishings  and  ladies'  and  men's  ready-made  and  to 
order  clothing. 
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UNDERWEAR 


has  been  put  on  the  market  after  years  of  study  in  order 
to  obtain  a  perfect  garment. 

IT  IS  DESIGNED  to  give  warmth  and  comfort. 


Guaranteed  not  to  shrink,  made  of 

Pure  Wool 

Perfectly  SKaped 

Superior  FinisH 


ALL  WHOLESALE  HOUSES  HANDLE 
WOOLNAP  UNDERWEAR. 
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HATS      AND      CAPS 


Hat  Trade  Good— Advances  in  all   Hat  Materials— Straw 
Hat   Gossip — The  Question  of  Import  Buying. 

SPRING  hat  trade  has  not  been  phenomenal,  but  fav- 
orable weather  during  April  enabled  retailers  to 
dispose  of  a  fair  amount  of  goods,  and  as  a  conse- 
quence jobbers  state  that  sorting  orders  are  ,  fully  up  to 
one  year  ago.  Black  stiff  hats  have  proved  leaders,  and 
the  flat,  set  shapes  have  sold  largely.  Light  shades  in 
brown  have  been  pushed  by  high-class  stores,  but  general 
trade  has  practically  neglected  them.  Pearl  stiffs  are 
shown  in  anticipation  that  men  will  wish  to  match  the 
popular  grey  worsted  and  homespun  suits,  but  little  in- 
terest has  been  aroused,  except  in  exclusive  stores.  The 
regular  staple,  pearl  grey  cloth  hats  are  beginning  to 
move,  but  a  record  business  is  not  anticipated.  Fancy 
shapes  for  young  men  are  favorably  regarded. 

Montreal  and  Toronto  stores,  particularly  the  de- 
partment ones,  and  some  haberdashers,  opened  the 
Spring  season  with  the  usual  price  cutting,  which  is 
detrimental  to  the  best  interests  of  the  trade  at  large. 
For  small  stores  this  policy  is  suicidal,  and  it  is  folly 
to  imagine  that  as  good  value  can  be  given  for  $2  as 
for  $3.  An  educational  quality  campaign  proves  more 
lucrative  in  the  long  run.  Better  wear,  style  and  value 
appeal  to  the  hat  buying  public.  The  largest  trade  is 
among  young  men,  and  they  will  readily  pay  good  prices 
when  convinced  of  quality.  » 

Revision  of  Prices  Necessary. 

Shellac,  largely  employed  by  hat  manufacturers,  has 
reached  the  highest  price  in  years,  and  in  the  low  quali- 
ties of  hats  values  equal  to  a  year  ago  are  impossible. 
All  kinds  of  halters'  furs  are  also  up  in  price,  and  lea- 
ther bands  show  the  same  tendency.  It  is  apparent  that 
a  revision  of  prices  is  a  necessity. 

As  the  straw  hat  season  approaches,  early  displays 
should  be  made,  as  they  create  a  favorable  impression. 

Styles  show  no  change  from  those  outlined  last 
month,  and  the  split  sailor  with  a  fairly  high  crown 
will  be  the  reigning  favorite.  This  branch  of  the  trade 
has  been  a  losing  venture  for  many  merchants  on  ac- 
count of  ruinous  price-cutting  at  the  height  of  the  sea- 
soa.  A  note  of  warning  is  sounded  at  this  early  date, 
with  a  hope  that  merchants  get '  together  and  agree  to 
postpone  reductions  until  at  least  the  middle  of  July. 
Commonly,  men  start  off  the  new  straw  hat  season  with 
last  year's  stand-by  and  wait  until  the  inevitable  reduc- 
tions are  made  before  purchasing  a  new  hat.  This  is  a 
growing  tendency  which  can  be  avoided  by  taking  strenu- 
ous stepb. 


Record  Cap  Trade. 

Jobbers  unanimously  report  a  record  cap  trade  in 
staple  shapes  of  the  golf  nature,  with  tweeds  in  dark 
shades  as  leaders.  Much  has  been  written,  especially  in 
the  English  trade  journal  press,  concerning  the  inroads 
of  this  trade  upon  the  'hat  trade,  but  in  Canada,  outside 
of  the  new  arrivals  from  England,  caps  occupy  a  posi- 
tion peculiarly  their  own.  They  are  used  for  various 
sports  and'  country  wear,  but  not  to  the  exclusion  of  the 
hat  or  fedora.  Stores  who  make  a  specialty  of  up-to- 
date  styles,  smart  appearance,  attractive  materials  and 
perfect  fit,  are  doing  a  profitable  business.  High-priced 
goods  at  50c.  and  75c,  as  well  as  $1,  are  easily  market- 
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Effective  Easter  Window. 

Shown  by  the  Retail  Department,  Dr.  Jaeger's  Sanitary  and  Woolen 

System  Co.,  Montreal. 

ed     by     city  department  stores.     City   stores  also   push 
the  children's  headwear  in  the  regular  hat  department. 

Sterling  vs.  Currency. 

For  years  import  or  sterling  buying  has  appealed 
to  merchants  of  large  calibre,  because  of  alleged  inside 
prices,  brands,  and  the  general  prestige  arising  Erom 
such  buying.  Among  the  traveling  fraternity,  Lucid 
arguments  are  available  to  support  this  principle,  but  a 
growing  number  contend  that  our  own  currency  is  not 
only  the  simpler  form  to  buy  in,  but  also  price  is  as 
good  and  service  superior. 

When  goods  are  bought     on    the     sterling,   although 
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Pen- Angle  TalKs  to  Retailers. 


^j     Trade  fi(art( 


You,  as  a  retailer  desirous  of  staying  in  trade  and  growing,  can't  honestly 
afford  to  sell  a  line  you  don't  know  all  about. 

If  you  don't  know  why  one  line  of  underwear  really  is  better  than  another 
line,  you  are  selling  on  a  price  basis. 

That  doesn't  pay,  first,  last  or  between  times. 

What  does  pay,  from  first  to  last,  is  the  selling  that's  done  on  a  quality 
basis. 

Comes  hard  at  first,  maybe — if  you've  gone  far  on  the  wrong  track  ;  but  it 
comes  easier  and  easier  as  you  get  going  right. 

Finally  you  get  to  the  point  where  people  say  :    Well,  what  you  buy  at 
Blank's  you  can  rely  on." 

That's  where  you  get  to,  and  where  you  stay,  when  you  sell 

PEN-ANGLE 

UNSHRINKABLE 

UNDERWEAR 

You  get  to  the  quality  basis  quicker  with   that  line   not  only  because  we 
advertise  it  so  widely  for  your  benefit — 

But  because  we've  got  the  quality  in  every  thread  of  every  garment  that 
bears  that  brand. 

You  can  put  your  business  reputation  back  of  that  brand — ours  is  back  of  it 
and  of  you,  too. 

What  more  can  you  want  ? 

What  less  can  you  afford  to  take  ? 

Every  Dry  Goods  traveller  who  calls  on  you  from  a  first-rate  house  shows 
the  Pen-Angle  lines.      Suppose  you  look  them  over  next  chance  you  get  ? 

The   Penman   Manufacturing   Co.,  Limited 

of    PARIS,    CANADA. 


Dry  Goods  Review 


MEN'S      FURNISHER 


other  arrangements  may  be  made,  the  duty  and  freight 
is  payable  spot  cash,  and  repeats  on  popular  lines  are 
usually  impossible.  It  is  urged  by  many  who  like  to 
sell  on  the  currency  basis  that  when  the  prices  are 
simmered  down  to  spot  cash,  there  is  no  price  saving  by 
buying  import.  If  orders  are  large  enough,  special 
brands  will  be  given  by  buying  on  the  currency  basis, 
and  repeats  may  be  made  with  reasonable  certainty. 

It  is  obvious  that  every  jobber  has  a  stated  fixed 
expense  to  make,  and  no  matter  which  way  they  choose 
to  sell  goods  profits  must  be  about  equal.  The  juggling 
in  sterling  money,  and  the  fact  that  all  expenses  are  not 
considered  by  the  average  merchant,  has  led  sometimes 
to  fictitious  advantages  on  the  part  of  the  sterling  sys- 
tem. When  ordinary  trade  discounts  are  considered  Can- 
adian currency  buying  is  equal. 


FANCY     WAISTCOATS 


CLOTHING 


The  Outlook  Excellent— Some  Fashionable  Styles— Hints 
as  to  Displays. 

IT   has   been   a   long   time   indeed   since   the   outlook     for 
fancy    waistcoats  has   been   so   good   as   it   is   for   this 

season.  Practically  everything  in  fancv  lines  is  being 
shown  and  merchants  expect  a  record  season.  Several  new 
ideas  are  to  be  seen  in  this  season's  offerings.  The  most 
noticeable,  probably,  is  the  waistcoat  trimmed  with  cord 
of  a  different  color  to  the  garment  itself.  These  are  offer- 
ed in  a  variety  of  different  colors  and  are  "taking  on" 
very  well. 

Silk  and  linen  vests,  with  or  without  lapels,  accord- 
ing to  the  taste  of  the  purchaser,  are  shown  in  many  very 
pretty  patterns  in  tan,  silver  grey,  moss  grey,  brown  and 
other  colors.  Other  lines  shown  include  silk  and  linen 
effects  and  the  old-time  linen  crash.  The  latter  in  very 
light  weight  are  obtainable  in  tans,  greys  and  with  check 
and  stripes  in  fancy  patterns.  White  pique  vests  in  white 
and  black  and  white  and  blue  effects  are  among  the  offer- 
ings also. 

Grey  is  the  color  which  predominates  this  season. 
Every  conceivable  shade  in  this  color  is  shown.  Grey 
grounds  with  white  dots  of  various  sizes  and  grey  ground 
with  other  colored  stripes  are  also  shown,  as  well  as  the 
plain  greys.  White  vests,  usually  with  a  black  stripe,  are 
shown,  although  not  so  much  as  in  former  seasons.  Tans 
are  already  enjoying  quite  a  sale. 

Flannel  vests  at  present  occupy  the  attention  of  the 
public  more  than  other  lines,  but  as  the  season  advances 
the  wash  materials  will  gain  in  popularity. 

Waistcoat  Display. 

As  in  anv  other  line,  display  greatly  augments  the 
sale  of  waistcoats.  And  with  fancv  waistcoats  it  is  pos- 
sible to  make  very  pretty  displays.  Window  space  may 
be  profitably  used  at  the  present  time  to  place  your  lines 
before  the  public.  A  window  dressed  with  such  men's 
furnishings  as  shirts,  collars  and  ties  is  the  best  in  which 
to  display  your  vests.  In  this  way  they  are  brought 
prominently  before  the  notice  of  possible  purchasers.  If 
a  man  observes  a  nice  waistcoat  at  the  time  he  is  buying 
a  shirt  the  chances  are  ten  to  one  that  he  will  take  a 
second  look  at  it,  while  if  he  notices  a  waistcoat  in  the 
window  among  a  lot  of  other  goods  which  have  no  con- 
nection, as  it  were,  at  all  with  the  vests,  he  is  likely  to 
forget  about  it  the  next  moment.  Showcases  are  also 
good  means  of  displaying  your  fancy  waistcoats.  Another 
good  idea  is  to  place  a  long  table  in  the  centre  of  the 
store  and  place  thereon  your  waistcoats.  They  cannot 
escape  the  notice  of  everyone  who  enters  the  store. 


Active  Clothing  Trade— Excellent  Sales    in   Boys'  Clothing- 
Fair  Amount  of  Fall  Business. 

SPRING  clothing  trade  at  retail  is  pronounced  satis- 
factory in  every  section.  Men's  styles  of  suits 
strongly  favor  the  single-breasted  variety,  with 
popular  grey  mixtures  and  blues  as  leaders.  Active 
preparations  are  being  made  to  push  Summer  goods  of 
the  two-piece  variety,  although  broadly  speaking,  only 
two  weights  are  much  in  demand,  Spring  and  Fall.  Top 
coats  have  had  an  excellent  season,  although  the  long 
raincoats  have  done  the  larger  business.  In  boys' 
clothing  the  Russian  style,  finished  with  a  belt  and  cut 
long,  has  outsold,  according  to  many  authorities,  the 
popular  Buster  Brown  suit.  A  new  idea  in  these  styles 
of  suits,  usually  finished  with  sailor  collars,  is  to  have 
a  regular  cloth  collar  beneath,  thus  rendering  the  suit 
serviceable  when  the  sailor  collar  has  been  soiled.  For 
older  boys  the  single-breasted  Norfolk  is  the  reigning 
favorite,  and  bloomer  pants  accompany  this  suit.  In 
sizes  from  28  to  31  this  suit  is  particularly  good.  Some 
new  designs  in  homespuns  are  much  admired.  Retailers 
are  agreed  that  decided  improvements  had  been  made  in 
the  finish  and  cut  of  all  lines  of  boys'  clothing.  City  de- 
partment stores  make  a  specialty  of  pushing  separate 
knickers,  in  some  cases  as  low  -s  25e.  Separate  top 
coats  for  boys,  in  olive,   tan  and  fawn  are  good  sellers. 

Conservative  Buying. 

Conservative  buying  has  been  the  rule  for  Fall,  as 
stocks  in  most  sections  of  the  country,  on  account  of  the 
mild  Winter,  were  by  no  means  cleared.  Many  mer- 
chants unqualifiedly  state  they  are  not  open  for  a  dol- 
lars' worth  of  Fall  suits.  This  is  exceptional,  but  most 
stores  have  a  fair  assortment  of  suits  carried  over.  In 
overcoats  it  is  a  different  story,  and  advance  orders  thus 
far  are  fully  equal  to  a  year  ago.  The  very  long  loose 
styles  have  the  call,  while  some  of  the  very  high-class 
houses  state  a  fair  amount  of  business  is  being  done  on 
the  popular  close-fitting  style,  in  vogue  across  the  line. 
This  style  fits  close  to  the  hips  with  a  wide  flare  below, 
and  the  back  is  finished  with  a  20-inch  vent.  The  pad- 
dock coat,  which  is  waning  in  favor  across  the  line,  is 
well  liked  for  the  ensuing  season,  and  houses  making  a 
specialty  of  this  coat  report  excellent  business.  It  is  a 
difficult  coat  to  make  correctly,  and  although  stylish  is 
by  no  means  warm,  and  outside  of  the  cities  and  large 
towns  it  is  not  expected  to  have  a  large  run. 

In  fabrics,  fancy  tweeds  for  young  men  are  still 
shown,  but  plain  cloths  are  again  slated  for  popularity. 
Black,  the  old-time  favorite,  will  again  lead,  and  blue 
will  be  a  close  second.  The  new  lines  of  suits  show  a 
large  quantity  of  dark  grey  mixtures,  and  a  longer  coat 
is  slated  for  popularity.  High-class  clothes  show  the 
vent  in  the  back,  with  side  pressed  seams  that  flare  over 
the  hip.  Canadian  manufacturers  are  steadily  increasing 
their  trade,  as  a  result  of  good  clothes.  Many  houses 
have  fallen  into  line  with  the  new  way  of  showing  sam- 
ples by  swatches  to  illustrate  the  fabrics  and  one  suit 
for  a  line.  This  is  generally  followed  across  the  line, 
and  saves  considerable  traveling  expenses. 

In  boys'  clothes  for  Fall,  the  single-breasted  Norfolk 
is  a  big  favorite. 


Moses  Fischer  has  sold  his  tailoring  business  in 
Lakefield  to  Charles  Thomson.  Mr.  Fischer  is  removing 
to  Campbellford,  having  bought  out  Mr.  Huff  of  the 
latter  place. 
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MR.  MERCHANT  :— 

This  is  tub  time  with  me,  and  aline  of  recent  novelties  in  bountiful  supply,  indeed  all  our  own. 
You  will  hardly  see  these  Cloths  in  Shirts,  Blouses,  or  Dry  Goods'  Stores.  Woven  in  Austria 
to  designs  and  patterns  from  THE  NIAGARA  NECKWEAR  CO.  designer's  ideas,  but  they  are 
worth  a  few  cents  more  than  the  ordinary  stuff.  Not  a  flaw  in  a  thousand  yards,  and 
beautifully  woven.  Truly  a  unique  collection  of  weaves  and  designs  in  bars,  figures  and  plain  Cloths, 
with   many  combinations    of  fast   colors. 

The  "  BURLO "  Cloth  with  border,  a  novelty  in  12  designs,  by  far  the  finest  thing  ever 
shown  in  linens.' 

We  can  make  up  any  style  of  Cravat  in  our  usual  excellent  manner.    Yours  for  Trade,      705 
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A  Record  Month— Push  Summer  Neckwear— Many  Novelties 
— Favor  of  Bow  Ties. 

EASTER  trade  in  the  better  class  of  stores  was  active 
and  manufacturers  are  receiving  many  repeats  and 
open  orders  as  a  result  of  broken  stocks.  Four-in- 
hands  and  Ascots,  in  light  shades  of  silks,  with  beautiful 
self  patterns  and  new  diagonal  and  figured  effects,  did  the 
larger  share  of  business.  Displays  in  Montreal  and  To- 
ronto were  particularly  effective  and  indicated,  a  decided 
progress  in  both  window  and  interior  decoratiofis.  Many 
stores  that  cannot  afford  a  newspaper  form  of  drawing  a 
crowd  are  realizing  that  the  window  is  the  best  and 
cheapest  mode  of  publicity.  Interior  display  is  on  the  in- 
crease and  it  is  everywhere  recognized  that  goods  must 
be  seen  to  be  sold.  City  stores  carry  this  to  a  marvelous 
extent,  using  counter  space  to  a  high  degree  by  opening 
the  boxes  thereon.  Numerous  display  fixtures  have  been 
found  worthy  of  representation. 

Nowadays  regular  $2.25  and  $4.50  lines,  if  they  are 
sold  at  this  price,  contain  many  good  silks  and  other 
materials,  which  if  made  up  in  proper  shape  should  bring 
more  than  the  stereotyped  25c.  and  50c.  Some  stores 
make  a  regular  practice  of  picking  out  the  most  saleable 
patterns  and  marking  them  at  35c.  and  75c.  respectively. 
In  this  way  the  neckwear  business,  which  has  not  been 
found  profitable  always,  is  made  a  paying  investment. 

A  Popular  Price. 

City  stores  are  striving  hard  to  make  75c.  a  some- 
what popular  price  for  neckwear  and  some  exclusive  fur- 
nishers do  a  splendid  business  at  this  figure.  The  depart- 
ment stores  are  also  beginning  to  feature  50c.  goods,  and 
successfully,  too.  Of  course  jobs  are  secured  and  mar- 
keted at  15c.  or  two  for  25c.  at  stated  intervals.  Broadly 
speaking,  the  general  tone  of  the  trade  is  ascending,  al- 
though Canada  is  far  from  the  period  when  $1  and  $1.50 
is  an  ordinary  price,  for  even  stylish  neckwear. 

As  has  been  pointed  out  during  the  last  few  months 
a  record-breaking  season  is  practically  assured  in  wash 
neckwear.  In  past  seasons  only  tentative  attempts  were 
made  by  Canadian  manufacturers  to  push  this  branch  of 
the  trade,  but  this  year  extensive  lines  have  been  shown 
in  many  grades  of  mercerized  cotton  fabrics  and  initial 
orders  assure  a  healthy  trade.  Many  novelties  are  being 
shown  in  wash  goods  and  small  merchants  are  eager  pur- 
chasers, as  thev  clearly  realize  late  buying  will  make  de- 
liveries out  of  the  question.  The  four-in-hand  of  generous 
size  is  the  favorite  cravat  and  widths  show  no  tendency 
to  narrow  in  these  lines.  Fullness  and  stability  is  given 
these  ties  by  the  large  amount  of  material  used.  These 
goods  are  all  made  up  unlined.  Some  of  the  mercerized 
fabrics  closely  resemble  silk  and  the  self  patterns  in  these 
are  active  sellers.  The  plain  white  wash  tie  is  a  decided 
favorite,  followed  closely  by  all  light  colors,  such  as  pink, 
reseda  and  heliotrope. 

Foulards. 

Foulards  are  shown  at  retail  in  reversible  narrow  ties 
and  $2.25  four-in-hands.  Exclusive  trade  is  finding  a  ready 
sale  for  white  grounds  with  black  and  navy  figures.  Prac- 
tically everything  in  this  material  will  do  a  large  busi- 
ness, as  the  weave  is  soft,  silky  and  pliable  and  wears 
better  than  cotton  or  linen.  It  always  ties  up  stylishly 
and  makes  a  graceful  Summer  knot. 

Wide  bow  ties  are  again  coming  into  favor  and  are 
shown  in  all  the  shades  and  materials  liked  in  four-in- 
hands.  It  is  essentially  a  Summer  tie  and  as  such  is 
worthy  of  representation.    Many  city  stores  are  display- 


ing these  on  negligee  shirts  and  others  show  them  with 
the  popular  flannel  shirts.  A  novel  tie,  shown  by  Gibb  & 
Co.,  an  exclusive  furnisher,  Montreal,  is  knitted,  corning 
in  all  colors  and  in  the  2'-inch  four-in-hand.  It  is  a  high- 
class  English  importation. 


The  majority  of  the  retailers  for  the  present  month 
think  that  the  greater  bulk  of  their  trade  will  be  con 
fined  to  silk  four-in-hands.  Plain  colors  are  the  prin- 
cipal sellers,  and  are  shown  almost  exclusively  by  a 
large  number  of  retailers.  Greys  are  perhaps  the  most 
sold  of  them. 

For  the  late  Spring  and  Summer  wear  there  is  no 
doubt  that  bows  and  wash  neckwear  will  predominate. 
The  preliminary  showings  of  bows  in  the  better  class  of 
stores  have  been  very  attractive  indeed  ;  i  the  most  popu- 
lar width  runs  about  two  inches,  though  some  are  much 
narrower.  The  ends  are  finished  square.  A  line  has  been 
shown  with  the  .end  seam  drop-stitched.  This  makes  a 
pleasing  variation  to  the  plain  end.  Another  furnisher 
is  showing  a  line  with  fringed  ends.  While  plain  colors 
will  predominate  in  bows,  as  in  four-in-hands,  among  the 
other  silks  and  styles  shown  bows  made  from  foulards, 
in  colors  such  as  red  and  blue  or  green,  and  occasionally 
with  a  touch  of  yellow,  will  be  often  seen. 


THE  GLOVE  TRADE 


Large   Staple  Orders— Fur-Lined   Gloves  Slow. 

FALL  purchases  of  gloves  have  been  pretty  well  all 
made  by  retailers,  at  least  large  retailers,  located 
in  cities  or  central  points.  Many  of  the  country 
merchants  have  yet  to  make  their  purchases.  It  is  hard- 
ly necessary  to  say  anything  further  about  Fall  gloves 
than  we  have  already  stated  in  these  columns.  As  an- 
nounced, red  and  light  tans  in  the  heavy  seam  gloves 
will  prove  the  gloves  most  in  demand  for  Fall  wear. 
Silk-lined  gloves  are  also  sure  of  good  sale,  that  is  dur- 
ing the  early  Fall.  These  are  being  offered  in  greys, 
tans  and  browns,  all 'of  which  colors  will  be  popular. 

Orders  in  fur-lined  gloves  this  year  have  been  very 
small.  Most  merchants  have  carried  over  nearly  half  of 
their  stock  of  these,  on  account  of  the  very  mild  wea- 
ther of  last  Winter.  Orders,  in  consequence,  have  cur- 
tailed very  considerably.  The  advance  in  the  price  of 
furs  also  tended  to  make  the  orders  smaller  than  usual. 
Some  of  the  more  expensive  lines  of  fur-lined  gloves  have 
been  dropped  altogether  on  account  of  the  big  prices  de- 
manded for  the  fur. 

Workingmen '  s  Gloves. 

The  range  of  workingmen's  gloves  being  shown  for 
Fall  is  as  large  as  ever.  Gloves  are  obtainable  in  al- 
most every  skin.  Some  of  the  larger  men's  furnishing 
houses,  having  already  bought  their  Fall  supplies,  are 
making  a  display  of  these  gloves.  One  large  Montreal 
house  has  devoted  almost  an  entire  showcase  to  the 
gloves,  as  they  believe  in  keeping  them  before  the  public 
all  the  time.  They  say,  too,  that  many  sales  are  the 
result   even   during  the  Summer  ,  months. 

Muleskin,  sheepskin,  pigskin  and  horseskin  gloves 
are  included  in  the  Fall  offerings.  The  muleskins  pre- 
dominate. These  lines  are  made:  to  retail  from  75c.  to 
$1.25  a  pair,  according  to  quality.  The  make  of  the 
gloves  is  improving  every  year.  This  season  a  good 
muleskin  glove  is  shown,  one  which  retails  at  seventy- 
five  cents.  The  palm  is  of  well  treated  muleskin,  while 
the   back  is   sheepskin.     This     makes     a     good   wearing 
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Made  to  fit  every  Man. 

Scientifically  construct- 
ed with  an  elastic  inser- 
tion that  moves  with  the 
wearer. 

Made  in  knee  and  full 
lengths  in  a  varietv  of 
popular  fabrics. 

You  cannot  lose  a  sale 
for  lack  of  the  right  size 
if  you  carry  these  draw- 
ers in  stock. 

Interesting  illustrated 
booklet  containing  Phy- 
sical Culture  Exercises 
for  Busy  Business  Men, 
free  on  request. 


J.   A.   SCRIVEN  COMPANY 

Sole  Manufacturers      j&    16-18  East  15th  St.,  NEW  YORK  CITY 
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glove  for  the  average  workman,  and  the  price  is  a  very 
reasonable  one,  so  that  this  glove  ought  to  command  a 
very  good  sale  if  properly  handled.  Other  ideas,  old  an<l 
new,  are  to  be  seen  in  the  Fall  gloves.  A  good  wearing 
glove  being  shown  is  one  made  of  horseskin  up  to  with- 
in an  inch  or  an  inch  and  a  half  of  the  wrist,  the  bal- 
ance being  sheepskin.  This  sells  for  $1.25.  Gauntlets  in 
muleskin,  with  cowhide  tops,  to  retail  at  seventy-five 
cents,  are  also  possibilities.  The  one-finger  muleskin 
gloves  are  shown  again  this  year  at  fifty  cents.  These 
gloves  are  preferred  by  many  workmen  to  the  fingered 
glove,  and  it  is  well  to  have  a  stock  of  these. 

A  line  of  gloves  being  sold  at  present  is  the  ordinary 
cotton  glove,  which  is  used  by  many  men  while  doing 
little  odd  jobs  about  the  house.  They  are  also  sold 
more  or  less  to  bricklayers  and  others  engaged  in  similar 
trades. 

The  Automobile  Glove. 

Something  new  in  the  glove  line  which  was  intro- 
duced to  the  trade  recently  is  the  automobile  glove.  As 
the  name  implies,  this  is  for  the  use  of  chauffeurs.  The 
glove  is  well  made  and  the  novelty  about  it  is  the  mailed 
palm,  the  idea  being  to  prevent  the  wearing  away  of  the 
glove  through  contact  with  the  steering  wheel,  brakes, 
etc.,  of  the  automobile.  These  are  sold  for  $4  when  in 
gauntlet  form,  and  for  $3  when  without  gauntlets. 
These,  of  course,  are  gloves  which  the  average  merchant 
does  not  need  to  stock  in  anything  like  quantities.  Half 
a  dozen  or  a  dozen  pairs  will  carry  a  dealer  through  the 
season,  according  to  the  size  of  the  place  in  which  his 
store  is  situated  and  the  number  of  automobiles  of 
which  his  town  may  boast.  The  gloves  are  not  likely  to 
become  very  popular  in  any  case,  as  they  are  expensive, 
and  because  most  men  prefer  to  run  their  autos  without 
wearing  gloves. 

Selling  Workingmen's  Gloves. 

As  every  merchant  is  aware,  it  is  hard  to  sell  a  man 
something  which  differs  more  or  less  from  the  line  which 
he  has  been  in  the  habit  of  buying.  This  may  be  ap- 
plied to  workingmen's  gloves.  Nowadays  improvements 
are  the  order  of  the  day,  and  each  season  brings  with  it 
something  new  in  gloves.  Glove  manufacturers  are  al- 
ready, in  a  small  way,  beginning  to  specialize  in  their 
gloves.  They  make  a  glove  adapted  to  certain  trades 
which  is  preferable  to  the  glove  made  for  certain  other 
trades.  And  this  is  where  the  salesman's  ability  comes 
to  the  fore.  It  rests  with  him  whether  he  can  or  can- 
not sell  the  glove  adapted  to  the  trade  plied  by  the 
prospective  purchaser.  The  clerk  should  find  out  in 
what  trade  the  man  is  engaged,  and  then  he  will  know 
just  what  glove  to  show  him.  A  glove  to  be  worn  while 
driving  will  not  be  comfortable,  nor  will  it  wear  well  on 
a  man  engaged  in  handling  heavy  metals.  This  is  an 
example,  and  the  clerk  can  better  satisfy  his  customer  if 
he  finds  out  in  just  what  way  he  wishes  to  use  the 
glove.  The  glove  may  cost  a  little  more,  but  when  he 
is  convinced  that  it  is  the  one  specially  adapted  to  his 
trade  the  man  as  a  rule  will  take  it. 

NOTES  OF    THE   FURNISHERS. 

R.  Mackay  Smith,  of  Mackay  Smith,  Blair  & 
Co.,  wholesale  clothiers  and  gents'  furnishers,  Vancouver, 
has  left  for  the  east  on  a  purchasing  tour. 

Mr.  Garden,  late  of  Benning  &  Garden,  is  opening  a 
men's  furnishing  store  in  Calgary.  The  new  firm  will  do 
business  under  the  style  of  Garden  &  Co. 

Emerson  Wood,  representing  Christie  &  Co.,  hat 
manufacturers,  of  London,  Eng.,  has  returned  to  Canada. 

Alf.  Burchell  has  opened  up  an  up-to-date  men's 
furnishing-  store  in  the  Petrie  Block,  Commercial  street, 
Sydney,  C.B. 


FOR  A  SMART  SPRING 
SUIT  USE  OXFORD  CLOTH 

MEN,  WOMEN,  CHILDREN 

New  Shadow  Checks,  Stripes,  Flecks,   etc. 
In  New  Greys,  Greens,  Browns,  Reds,  etc. 

They  make  up  smartly  and  keep  their  shape. 
Are' cloths  of  character  and  wearability. 
Can    be    had    in   all    Spring   weights. 

AT  ALL  600P  DEALERS' 

SKtLiNG  Agent  :     Frank  W.  Nelles, 
:'A)l  St.  James  St.,  Montreal. 

OXFORD  MANUFACTURING  CO. 


OXFORD,  NOVA  SCOTIA 


Limited 


Mills  Established  1S67. 


Why  Good  Gloves 
Come  From  Storey's 

Down  here  at  Acton  we  have  a  big  glove  factory 
employing  a  great  number  of  men.  We  buy  raw 
material  direct,  selecting  only  perfect  skins — person- 
ally, not  by  proxy. 

Expert  glove-makers,  trained  in  the  Storey  way, 
following  Storey  methods,  produce 

STOREY'S  GLOVES 


These  gloves  go  to  dealers  and  that  is  the  last  we  see 
of  them.  When  the  Storey  glove  is  finished,  it  is 
finished.  No  coming  back  with  rips  and  tears  and 
broken  eyelets.  No  letters  from  dealers  saying  this 
and  that  were  not  as  good  as  formerly. 

Would  you  like  to  become  a  Storey  convert- 
sell  Storey's  Cloves,  Mittens,  Moccasins,  Novelties, 
etc.? 


W.  H.  STOREY  &  SON,  Limited 

ACTON,  ONT. 


Established  1868 


'The  Glovers  of  Canada' 
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THE 
2-BULB    "KUP"    RUNNER 


ALL  WHOLESALE  HOUSES 
HAVE  IT 
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Have  you  the 
"Gordon" 
Suspender 

in  stocK  yet  ? 
If  not, 


fin?  • «  •••" 


All  Up-to-date 
WKolesale 

Houses 
throughout 
Canada  carry 
The  "Gordon" 
in  stocK — 
asK  for  it- 
order  it ! 


The  makers' of  fntf^T^'dori*  Suspender  have  not  forgotten  the 
fact  that  most  men  object  to  having  a  buckle  way  up  on  their 
shoulders,  being  unable  to  procure  suspe7tders  a  proper  length. 

The  "Gordon"  Suspenders  are  packed  in  assorted  sizes : 
j 2  inches  for  small  sized  men, 

33  inches  for  medium  sized  men, 

j  J  inches  for  moderately  large  men, 

40   inches  for  extra  large  men. 

The  Gordon  Suspender  people  are  spending  a  heap  of  money  in 
advertising  the  merits  of  The  "Gordon'  aitd  are  developing 
the  market  for  you. 

Order  now— The  Best,  The  "Gordon" 
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SCOTT'S  N.E.andC.  MUFFLER 


MADE   IN   CANADA 


All  in  One 
Piece 


Simple 
Complete 
and 

Easy  to 
Adjust 


MAKES  ZERO 
WEATHER  PLEASANT 


U.S.  Patents: 

June  16,  1903 
Nov.  8,  1904 
Jan.  30,  1906 


Ask  your  Jobber  for  them.    If  he  cannot  supply  you,  WRITE  US. 

THE  SCOTT  MUFFLER  COMPANY 

NIAGARA    FALLS,    CANADA 
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Berlin,   Ont. 
Manufacturers  of  Exclusive  Designs 

IN 

Pants,  Knickers  and  Overalls 


Sole  Proprietors  of 


The  Improved  Brotherhoods 
for  Railroad  Men 


THIS    LABEL   IS   ATTACHED   TO   GAR-       TnDnuTn    nccinc  . 
MENTS  MADE  IN  A    CLEAN,  SANITARY        '  VHUn  •  u    UrMUE  . 

shop  by  skilled  union  workmen.  Room  15  Manchester  Bldg. 
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JOHN    CHANDLER, 

Agent. 
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COLOSSUS 

The  biggest  Shirt  Made 

HAS  A  SALE  RECORD  ENTIRELY  SATISFACTORY. 

If  you  will  compare  the  best  Shirt  you  can  get  on 
this  market  with  a  colossus  of  equal  price,  you 
will  see  the  reason  of  colussus'  success.  Make 
your  comparison  a  close  one,  and  note  the  size  and 
finish  of  each. 

All  wholesalers  carry  Colossus. 
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SHIRTS   AND    COLLARS. 


Summer  Trade  Begins — A    Negligee  Season — Flannel  Shirts 
in    Request. 

NOW  is  the  time  to  push  your  Summer  shirts.  Dur- 
ing- this  month  and  June  you  should  do  a  big-  busi- 
ness in  all  Summer  lines  of  shirts.  It  is  up  to  you 
to  do  a  large  (business  in  this  line  this  season.  If  you  go 
about  it  in  the  right  way  you  are  sure  of  good  money  as 
a  reward  for  your  labor.  Good  window  displays  are  in 
order  now.  Well-dressed  windows  display  your  shirts  in 
a  way  that  bong's  them  prominently  before  the  eye  of 
the  public.  It  requires  some  skill  to  make  a  pretty 
shirt  window — one  that  will  attract  the  attention  of 
passers  by.  But  if  care  is  taken  to  make  it  pleasing-  in 
effect,  and  to  make  it  as  catchy  as  possible,  g-ood  re- 
sults oug-ht  to  be  certain.  A,  great  deal  rests  in  the 
background   chosen. 

A  pretty  window  was  noticed  in  Montreal  the  other 
day.  The  background  was  of  purple,  and  different  col- 
ored shirts,  all  mounted  on  steel  fixtures.  The  prices 
were  marked  on  them  on  small  cards,  and  the  result  was 
that  any  man  who  noticed  the  window  saw  the  shirt  dis- 
played, noticed  the  price,  and  all  he  had  to  do  if  he  re- 
quired the  shirt  was  to  ask  for  it.  There  is  a  great  deal 
in  the  marking  of  the  price  on  your  shirts.  Many  times 
when  a  man  might  buy  a  shirt  if  he  knew  the  price, 
when  he  would  have  to  go  into  the  store  to  inquire  he 
will  pass  on  without  making  a  purchase. 

A  Negligee  Season. 

There  can  be  but  little  doubt  that  this  will  be  a 
negligee  season.  From  sales  already  made  it  is  to  be 
seen  that  the  negligee  shirts  of  every  pattern  occupy  the 
foremost  place.  These  shirts  have  gained  steadily  in 
popularity  for  the  past  three  or  four  years,  but  they 
have  never  sold  in  such  large  numbers  as  they  will  this 
Summer.  They  have  been  worn  by  many  men  through 
the  past  Winter,  and  seem  to  have  been  in  good  favor 
right   along. 

Plaited  bosoms,  as  the  season  advances,  are  becom- 
ing exceedingly  popular.  They  are  shown  in  almost 
every  color,  so  that  the  taste  of  the  extremists,  as  well 
as  that  of  the  more  conservative,  may  be  met  with  equal 
facility. 

Flannel  Shirts  in  Request. 

The  season  for  the  selling  of  flannel  shirts  is  just 
about  at  hand,  and  any  business  to  be  transacted  in 
them  should  at  once  be  looked  after.  From  present  indi- 
cations the  flannel  shirt  business  will  be  better  than  ever 
this  Summer.  As  ithe  public  becomes  educated  to  wear- 
ing the  particular  shirts  during  their  season  the  sales  of 
flannel  shirts  increase.  The  wearing  of  flannels  while  at 
the  sea-shore,  or,  in  fact,  anywhere  during  vacation,  is 
becoming  more  general  each  season.  They  are  being 
worn  more  than  ever,  too,  by  men  who  play  tennis,  golf, 
etc. 

There  are  practically  no  changes  to  note  in  this 
year's  flannel  shirts.  Manufacturers  are  putting  out  shirts 
with  detached  flannel  collars  in  different  colors,  and  this 
will  doubtless  find  favor  with  those  desirous  of  some- 
thing new.  The  shirts  are  of  lighter  material,  too,  in 
conformity  with  the  general  demand  for  lighter  weight 
clothing  of  all  kinds  for  wear  during  the  hot  Summer 
months. 

The  Coat  Shirt. 

The  coat  shirt  is  gaining  in  popularity  every  day- 
Manufacturers  report  great  business.  Already  many  re- 
peat orders  have  been  placed  by  retail   merchants,     and 


this  certainly  speaks  well  for  the  Summer  business.  Al- 
ready The  Review  has  given  an  outline  of  the  colof 
effects  which  are  likely  to  meet  the  public  demand  dur- 
ing the  Spring  and  Summer  season,  and  it  is  not  neces- 
sary to  say  more  in  this  connection.  We  have  spoken, 
also,  of  the  need  of  displaying  and  pushing  the  coat 
shirt  on  all  occasions,  as  only  in  this  way  will  the  mer- 
chant get  the  business  there  is  awaiting  for  the  wide- 
awake merchant.  The  sales  of  coat  shirts  have  been 
much  larger  than  was  at  first  anticipated,  and  there  is 
no  reason  why  these  should  not  continue  throughout  the 
Summer  season. 

Advances  in  Working  Shirts. 

Higher  prices  for  Fall  are  noticeable  in  the  extensive 
lines  of  Canadian  working  shirts,  although  jobbers  state 
their  staple  prices  have  not  been  interfered  with.  Manu- 
facturers interviewed  on  the  question  admit  that  the 
prices  of  drills,  sateens  and  flannelettes  necessitate  a  re- 
vised and  higher  price  list  for  the  Fall  season.  How- 
ever, this  has  usually  been  met  by  sacrificing  material, 
that,  is,  cutting  the  shirt  on  a  smaller  size.  In  branded 
goods  this  procedure  has  not  been  attempted,  as  a  mat- 
ter of  course,  and  jobbers  report  increased  interest  in 
known  lines.  A  decided  tendency  is  shown  by  retailers 
to  buy  the  better  grades,  which  will  allow  a  living  pro- 
fit. In  this  way  manufacturer,  jobber  and  retailer  will 
alike  benefit.  More  shirts  are  retailed  at  75c.  and  $1 
than  ever  before. 

In  collars  there  is  little  or  nothing  that  is  new.  The 
collars  to  be  sold  this  Summer  embrace  many  styles,  and 
as  every  person  does  not  rigidly  follow  the  fashion,  the 
merchant  has  to  carry  nearly  every  line  going  to  satis- 
factorily cater  to  all  tastes.  The  double  collar,  which 
has  been  so  popular  the  past  couple  of  years,  is  still 
favored  by  many  men.  The  wing  point  collar,  however, 
is  worn  by  those  who  are  particular  and  who  desire  to 
get  the  latest  in  everything  they  wear.  The  most  popu- 
lar is  the  long,  narrow  wing  points.  Other  wing  points 
enjoy  more  or  less  good  sale.  The  well  known  "stand 
up"  collar  worn  so  extensively  a  few  years  ago  is  being 
resurrected  by  many. 

The  rule  for  the  season  is  Jow  collars.  This  is  par- 
ticularly noticeable,  too,  in  the  doubles.  The  high  col- 
lars affected  last  year  are  entirely  a  thing  of  the  past 
this    Summer. 

A  collar  very  strongly  counted  upon  by  some  mer- 
chants this  Summer  is  the  turnover.  New  designs  in 
these  have  made  their  appearance,  and  so  far  seem  to 
have  sold  very  well.  They  are  of  various  heights,  the 
mediums  being  probably  the  safest  for  the  merchant  to 
buy.  It  comes  together  at  the  top,  but  the  space  be- 
tween the  two  points  at  the  bottom  is  quite  wide,  and 
the  effect  is  something  in  the  shape  of  a  reversed  V.  It 
remains  to  be  seen  how  popular  this  collar  will  be  dur- 
ing the  season. 

SHIRT    MERGER    PROPOSED. 

DURING  the  past  few  months  shirt,  collar  and  blouse 
manufacturers  in  the  main  centres  of  Canada, 
have  had  under  discussion  tentative  proposals  for 
an  amalgamation.  Two  large  Montreal  firms  have  been 
instrumental  in  bringing  the  matter  to  a  head,  although 
as  yet  a  definite  understanding  has  not  been  arrived  at. 
Manufacturers  said  to  be  interested  in  the  merger, 
interviewed  by  The  Review,  admitted  that  attempts  were 
being  made  to  weld  more  closely  the  various  shirt,  collar 
and  whitewear  industries.  Details  regarding  capitaliza- 
tion, terms  of  purchase  of  the  various  plants,  have  not 
as  yet  been  arranged. 

It  is  not  urged  that  disastrous  price-cutting  and  too 
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EXCELDA 
Handkerchiefs 


Samples  of  new  and  up-to-date  styles  are  now 
being  shown  by  the  leading  wholesale  houses. 
Samples  are  also  in  the  hands  of  their  travellers, 
please  ask  to  see  them. 

Excelda  Handkerchiefs  are  made  from  a  new 
fabric,  once  used  always  used,  much  cheaper 
than  Silk  or  Linen,  better  than  either,  produced 
to  sell  at  popular  prices. 

Increase  your   trade   by  selling  a  good  article. 

A  small  ticket  stamped  "  Excelda  "  attached  to 
each  Handkerchief. 

Excelda  Handkerchiefs  are  made  in  a  great 
variety  of  Styles,  Plain  White,  Printed,  etc., 
and  in  Sizes  for  Ladies  or  Gentlemen. 

Gold  Medal  awarded  for  "  Excelda  Hand- 
kerchiefs/' London  Exhibition,  1 902. 
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keen  competition  have  forced  the  present  steps,  but 
economies  in  production  resulting  from  specialization 
and  reduced  selling  expenses,  are  the  benefits  pointed 
out.  If  the  merger  becomes  a  fact,  small  plants  will  be 
closed  and  the  larger  ones  will  all  make  special  lines, 
such  as  working  shirts,  negligees  of  certain  kinds,  white 
shirts,  collars,  blouses,  etc.  Selling  expenses  would  be 
materially  lessened  by  reducing  to  a  large  extent  thf> 
number  of  travelers  calling  upon  the  wholesale  and  re 
tail  trade.  In  a  country  like  Canada,  of  magnificent 
distances,  traveling  expenses  form  one  of  the  biggest  ex- 
penditures for  marketing  goods.  Office  expenses  would 
naturally  be  also  considerably  lessened,  and  all  other 
benefits   arising:  from    centralization   would    follow. 

By  keeping  prices  at  the  minimum,  foreign  competi- 
tion would  be  effectually  cut  off.  In  view  of  the  recent 
recommendations  of  these  industries  to  the  Tariff  Com- 
mission, the  proposed  merger  is  a  very  close  corpora 
tion,  and  particulars  are  impossible  to  obtain.  About 
the  trade  various  rumors  exist  regarding  the  certainty 
or  uncertainty  of  such  a  combination.  It  is  believed  in 
authoritative  circles  that  the  Montreal  men  engineering- 
the  deal  are  strong  enough  to  put  the  matter  through. 


THE    MERCHANT    TAILOR. 


Styles  in   Summer  Suits — Norfolk   Jacket  Popular — The  Cut 
of  Trousers. 

MANY  novelties  are  being:  talked  for  men's  Summer 
suits.  The  long  roll  effect  is  shown  by  many  of 
the  most  particular  tailors  in  both  single  and 
double-breasted  styles.  Very  often  in  the  latter  the 
coat  is  fastened  by  but  one  button.  In  these  styles  the 
lapel  is  rather  wide,  as  it  was  a  few  years  ago.  The 
fancy  vest  is  much  in  evidence  with  these  on  account  of 
the  pleasing  effect  given  by  the  low  cut  of  the  coat  al- 
lowing the  vest  to  be  seen.  The  cut-away  coat  for  walk- 
ing wear  is  very  popular.  It  is  cut  to  fit  the  form,  al 
though  not  too  tightly,  and  with  rather  a  long  roll. 
Occasionally  the  pockets  are  trimmed  with  buttons. 

The   Norfolk  jacket     has  gained   very   much   in  popu- 
larity    for     outing  wear.      The  coat   is   about   the   same 
length  as  the  ordinary  sack  coat,   and   most  of  them   are 
made  without  any  yoke.     The  most  fashionable  are  belt 
ed  at  the  waist. 

Fancy  waistcoat  patterns,  as  everyone  knows,  will 
he  in  great  vogue  till  late  Summer.  They  are  shown  in 
great  variety,  and  many  beautiful  patterns  are  notice- 
able. Further  mention  has  been  made  of  them  elsewhere 
in  this  number. 

As  usual,  the  trousers  made  for  Summer  wear  this 
year  are  cut  in  at  the  top,  and  they  may  be  worn  with- 
out suspenders,  if  necessary.  Many  are  made  with  belt 
straps  and  turned  up  at  bottom.  Other  fashionable  pat- 
terns are  slightly  pegged  at  the  top,  and  are  inclined 
towards  fullness  at  the  seat. 


FANCY  BORDER  HANDKERCHIEFS 

HANDKERCHIEFS    are   beginning   to    sell    very   well. 
Up   to   the    present     they  have  been   rather  back- 
ward, but  now  that  Winter  coats  are  cast  off  they 
are  picking  up  considerably. 

The  range  now  being  sold  is  indeed  a  large  one,  de- 
spite the  fact  that  men  are  not  inclined  to  pay  as  much 
attention  to  pattern,  etc.,  in  purchasing  their  handker- 
chiefs as  are  ladies.  It  is  difficult  to  name  any  particu 
lar  line  as  "best  seller."  Silks  with  fancy  borders  are 
verv  much     in      demand.      The   imitation    mercerized    silk 


Woollens  and 
Tailors'  Trimmings 

FASHIONABLE 
ABRICS 
OR  SPRING 


Some  specials  in  Spring 
and  Summer  Suitings, 
Fancy  Worsteds.  A  large 
variety  Serges,  also  a  great 
assortment  of  Satin  Lin- 
ings, Italian  Cloth,  etc. 

All  these  goods  will  be  found 
strictly  first-class  and  at  prices 
which  defy  competition. 

Our  14  Travellers  are  now  on 
the  road  for  fall 


A.  McDOUGALL  &  CO. 


196  McGill  St, 
MONTREAL 


Branches : 
McKinnon    Building,  TORONTO 
[arvis    Building,    -    -    ST.  JOHN 
37  Queen  Street.   -    -    -    TRURO 
Bridge  Street.      -    -    -    QUEBEC 


WREYFORD&CO/™ 

WHOLESALE  MEN'S   FURNISHERS 

UNDERWEAR  SPECIALISTS 

Ranges  for  Fall  are  now  being  shown  by  our  travellers. 
We  are  Sole  Agents  for  following  English  Manufacturers  : — 

YOUNG  &  ROCHESTER'S 

Knitted  and  Tattersal  Vests 

DRESSING   GOWNS    AND    SMOKING  JACKETS 
Good  ranges  of  Fine  English  Flannel  and  Oxford  Shirts,  New  Collars. 


Cellular  Aertex  Underwear 

HEAVY  WEIGHTS  FOR  WINTER 

The  only  Hygienic  Mesh  Underwear  that  will  wear  well  and  is  moderate 
in  price.     Good  returns  for  both  retailer  and  wearer. 


Tress  &  Co.,  London,  Eng. 

Manufacturers  ot  select  shapes  in 

HATS  and  CAPS  (Silk  and  Felt) 

Latest  West-End  and  City  shapes.  Specialties  in  CAPS. 


Cooper,  Corah  &  Sons 

St.  Margaret's  Works,  LEICESTER 

Cashmere  and  Worsted  Hosiery. 

Sweaters,   Athletic  Shirts,  etc. 

Ladies'  Blouses  and  Norfolk  Jackets. 


(■f^Aiiy  specialty  of  Men's  Attire  for  sporting  or  general  n  ear  that  is 
good  in  quality,  and  likely  to  meet  requirements  of  particular  customers,  we 
have  it. 
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OUR  SUSPENDERS 


Are  Stamped 
and  Labelled 


Trade 


Mark 


Which  is  a  guarantee 
of  BEST  value. 

If  our   representatives    do   not    call   write 
us  for  sample  lots.    Satisfaction  guaranteed. 
Our  Button  Stock   is  complete  in  all   lines. 

The  Berlin  Suspender  &  Button  Go. 

Berlin,  Ontario 


Your  Paper 

Is  sent  regularly  to  our  Bureau  ? 
If  it  is  not  do  you  not  think  it 
should  be  ?  From  the  papers  we 
receive 


Clippings 


are  sent  to  all  parts  of  Canada 
and  to  many  parts  of  the  United 
States  and  Europe.  To  every  clip- 
ping- is  attached  a  label  on  which 
the  name  of  the  paper  is  printed 
from  which  the  clipping  is  taken. 
Every  clipping  therefore  carries 
with  it  an  advertisement  for 
the  paper  from  which  it  is  clipped. 

Canadian  Press  Clipping  Bureau 

10  Front  St.  East,  TORONTO 


which  has  been  on  the  market  some  time  now,  is  enjoy- 
ing wonderfully  good  sales.  This  is  a  cheap  line  which 
retails  at  ten  cents  and  upwards.  The  handkerchief,  as 
a  rule,  gives  satisfaction  to  the  purchaser.  Another  line 
in  which  many  merchants  are  doing  excellent  business  is 
a  handkerchief  of  French  manufacture.  These  handker- 
chiefs are  what  might  be  termed  linen-silk,  containing 
both  of  these  in  their  make  up.  As  a  general  rule  they 
are  sold  in  plain  effects,  with  dashes  of^color,  such  as 
dots,  etc.  Plain  grounds,  with  dashes  of  silver  and 
blue,  are  very  popular. 

The  old  reliable  line,  linens,  are,  of  course,  having 
their  usual  sale.  TJnlaundered,  hemstitched  goods  are 
•gaining  more  and  more  every  day  in  the  favor  of  the 
public.  The  half-inch  hemstitched  handkerchief  seems  to 
be  in  greater  demand  than  either  the  quarter  or  the 
three-quarter  inch.  Many  haberdashers  report  that  the 
most  popular  lines  are  from  half  an  inch  to  an  inch, 
while  others  favor  the  quarter  inch  to  all  others.  The 
general  tendency,  however,  seems  to  be  towards  the  nar- 
row hemstitched  goods. 


* 

A   CRYING   ADVERTISEMENT. 

A  GOOD  story  came  to  the  ears  of  The  Review  the 
other  day.  Where  it  came  from  originally  we 
cannot  state,  but  it  is  worth  repetition,  old  as  it 
is.  A  clothing  merchant  in  one  of  the  large  American 
cities,  a  son  of  Abraham,  decided  to  do  some  advertis- 
ing. The  cost  of  newspaper  publicity  gave  him  the  cold 
shivers.  Poster  advertising  acted  likewise.  He  was 
about  to  give  it  up  when  a  bright  thought  struck  him. 
Calling  his  young  six-yearjold  son  he  said  : 

"Ikey,  put  on  your  cap." 

Dcey  obeyed,  and  after  some  further  instructions  left 
the  shop. 

Half  an  hour  afterwards  ^the  people  on  one  of  the 
main  streets  of  the  city  beheld  the  sight  of  a  six-year- 
old  boy  walking  down  the  street  crying  for  all  he  was 
worth.  Somebody  more  kindly  of  heart  than  the  rest 
stopped  him  and  asked  what  was  the  matter  with  him. 
Ikey  made  no  answer  but  continued  to  cry.  A  sympa- 
thetic crowd  gathered  around  him,  and  Ikey,  still  bawl- 
ing at  the  top  of  his  lungs,  looked  up  to  see  its  size. 
Then  he  stopped  crying  and  spake  thus  : 

"My  name  is  Ikey  Solonsky,  and  I'm  lost.  I  want 
somebody  to    take  me     to  my  father.     His  store  is    at 

Mulberry   Street,    and  he  has  just   received   a  large 

stock  of  gentlemen's  suits,  of  the  latest  models,  and  he 
is  selling  these  very  cheap.     Come  one,  come  all." 

$ 


NOTES. 

Praser  Bros,    have  opened 

store   in   Stellarton. 


a     new    men's   furnishing 


W.  A.  Taylor  is  opening  a  tailoring  establishment  on 
Main  street,  North  Bay. 

Greenburg  &  Smith  are  opening  out  a  tailoring  and 
men's  furnishing  store  at  North  Bay. 

R.  A.  Smith,  of  Wingham,  is  opening  a  ready-made 
clothing  and  men's  furnishing  business  at  Clinton. 

Stanley  White  &  Co.,  Vancouver,  have  sold  their 
men's  furnishing  business  to  J.  H.  Richardson  and  J.  A. 
Chambers. 

Wm.  Millar  has  purchased  the  tailoring  business  of 
S.  M.  Thompson,  of  St.  Catharines.  After  the  store  is 
renovated  and  refitted  he  will  open  up  with  an  entirely 
new  stock. 
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the  trade  mark  of  Quality 


Just  as  the  sun  stands  for  daylight,  and  the  best  sort 
of  daylight,  so  the  Hewson  Trade  Mark  stands  for  the 
best  sort  of  Tweeds.  It  will  pay  any  dealer  to  write 
for   samples  to 

HEWSON  WOOLLEN  MILLS,  LIMITED 

The  Big  New  Mill 
AMHERST,     -       NOVA  SCOTIA 


BUYERS  OF 


RAINPROOFS 


Should  get  those 
proofed    by    the 


Co.,  Ltd. 


/flEG?TRAOEMAR^ 


and  stamped 


PROOFED  BY 


The  »« Cravenette  "  Co.,  Limited,  affix  their 
stamp  only  to  such  goods  as  are  suitable  in 
quality  for  Rainproof  purposes. 

Therefore,  this  stamp  is  a  guarantee  not 
only  of  Rainproof  properties,  but  also  of  the 
quality  of  the  material. 


DU 


AS  WELL  AS 


IN 


The  "Cravenette"  Co.,  Ltd.,  Bradford,  Proofers  to  the  Trade. 


ARLINGTON 

»"""""   COLLARS,  CUFFS,  Etc. 


We  take  this   opportunity  to   inform   the   trade    we   are    now 
located    in    our    new    factory,     58-64    FRASER    AVENUE. 


THEY  ARE  THE  VERV  BEST  MADE. 
DO  YOU  CARRY  THEM?     IF  NOT,  WHY  NOT  ? 


Superior  to  Linen. 

Eastern  Agent :  DUNCAN  BELL,  Montreal.  Western  Agent :  JOHN  A.  CHANTLER,  Toronto,  Ont. 


No.  7 
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FASHIONS    AT    THE 
HORSE     SHOW 

^ 

EVENTS  of  this  kind  always  call  out  a  large  throng 
of  fashionably  dressed  women,  belonging  to  the 
class  that  has  both  the  time  and  the  means  to  de- 
vote a  good  deal  of  attention  to  dress.  These  are  the 
people  who  follow  closely  fashion's  latest  changes,  and 
who,  by  wearing  and  introducing  them,  give  a  cachet  to 
the  new  styles.  They  are  also  a  lap  or  so  ahead  in  the 
game,  and  for  this  reason  a  knowledge  of  what  they  are 
wearing  is  of  special  importance  to  buyers,  manufactur- 
ers and  the  general  trade. 

Tn  the  past  the  Canadian  trade  has  looked  exclusive- 
ly to  Europe  and  New  York  for  hints  of  this  kind.  Buy- 
ers, designers,  dressmakers  and  milliners  go  down  there 
by  the  score  to  see  what  is  worn  at  the  November 
Horse  Show,  and  at  the  Easter  fashion  parade.  Now, 
however,   Canada,   thanks  to   the  big  development   of  the 


When  tailor-mades  were  the  order,  grey  held  premier 
position,  rivaled  only  by  cream,  cream  serges  being  the 
choice  made  by  many  of  the  younger  women.  The  very 
large  number  of  women  who  chose  gowns  of  a  deep  shade 
of  blue  should  be  noted,  and  it  was  not  the  Alice  shade 
that  was  most  to  the  front,  it  was  the  deeper  blues,  of 
which  a  remarkable  number  were  of  a  dark  shade  of 
navy.  Materials  that  are  not  grey,  but  white  and  black, 
with  a  touch  of  green  in  the  trimming,  strike  a  new 
note,  and  some  very  smart  gowns  were  of  this  descrip 
tion.  Black  relieved  with  white  was  very  much  worn. 
Thus,  with  a  black  gown  at  one  of  the  morning  ses 
sions,  a  noted  horse  woman  wore  a  large  white  ruffle  and 
white  hat  with  a  black  paradise  plume.  Indeed,  I  am 
under  the  impression  that  this  lady  wore  either  all 
white,   or   black  and   white,   at  each  performance  she  at- 


HORSE  SHOW  WINDOW     SHOWN  BY   ROBERT  SIMPSON^CO. 
Dressed  by    Ha   V.    Hollingsworth. 


past  decade,  has  a  leisure  class  large  enough  and  rich 
enough  to  make  what  they  wear  authoritative.  The 
women  of  our  big  cities,  particularly  Toronto  and  Mont 
real,  already  enjoy  an  enviable  reputation  for  being  well 
and  tastefully  dressed.  Even  in  New  York,  where  a  close 
study  is  made  of  matters  sartorial,  they  will  tell  you 
that  the  Toronto  and  Montreal  women  are  very  well 
dressed. 

Many  very  striking  costumes  were  worn  at  the  Horsi' 
Show,  particularly  at  the  evening  performances.  The 
fact  was  brought  out  that  diaphanous  materials  will  be 
the  reigning  fashion  in  all  costumes,  formal  or  informal, 
where  they  can  possibly  be  used.  Even  the  tailor-mades 
that  were  so  much  in  evidence  at  the  morning  perform- 
ances were  built  of  light  weight  fabrics,  many  of  the 
checked  and  plaid  gowns  being  of  light  weight  voiles,  in- 
stead of,  as  heretofore,  mannish  cloths. 


tended.  Brown  and  green,  and  purple  gowns,  also,  were 
seen  both   in  broadcloth   and   in  velvet. 

The  wraps  worn  in  the  afternoons  were  of  the  topper 
variety,  many  in  pronounced  checks,  and  all  in  some 
shade  of  light  grey,  almost  white  or  cream  being  most 
in  favor.  Some  handsome  silk  coats  in  colors,  as  well 
as  black,  were  worn,  one  elderly  lady  being  much  admir- 
ed in  a  handsome  grey  silk  coat  worn  over  a  myrtle 
green  gown.  She  wore  also  a  grey  ostrich  stole  and 
grey  hat. 

The  popularity  of  the  sailor  was  shown  by  the  many 
in  evidence,  and  the  number  of  different  shapes  that 
claim  to  be  sailors  is  something  to  marvel  at.  The 
most  popular  type,  however,  seems  to  be  that  with  a  big 
round  crown  and  a  narrow  brim.  This  was  trimmed  in 
many  ways,  but  the  most  effective  was  either  the  full 
niche  of  tulle   or  a   wreath   of  small   roses.     An   upstand 


104 


DRY    GOODS    REVIEW 


. 


FASHIONS  AT  THE   HORSE  SHOW 


105 


SY    GOODS    Fttv" 


W 


ing  pleating  of  velvet  ribbon  was  another  effective  mode 
of  trimming  these  sailor  hats. 

Many  smartly  gowned  women  ware  black  hats  with 
grey  or  white  suits.  Hats  of  rose  and  strawberry 
shades,  and  hats  of  pale  blue,  often  accompanied  a  suit 
of  grey  or  white,  while  several  women  wore  a  grey  hat 
with  a  grey  suit.  This,  however,  is  more  than  the  ma- 
jority of  women  can  successfully  carry  off. 

A  noticeable  fact  relating  to  millinery  was  that 
though  Leghorn,  Tuscan,  Milan  and  chip  were  very  much 
worn,  very  few  crin  hats  were  seen.  This  is  all  the  more 
remarkable  as  crin  is  now  so  much  in  evidence  in  the 
stores.  Another  feature  worth  noting  is  the  almost 
total  eclipse  of  the  braid  hat  made  over  a  wire  shape. 
While  I  do  not  say  that  none  were  worn,  they  were  not 
noticeable,  as  they  were  totally  ignored  by  the  more 
smartly  dressed  of  the  crowd.  There  were  many  smart 
tailored  hats  worn,  chiefly  in  Milan  and  chip.  These 
were  pressed  shapes,  smartly  trimmed  with  a  twist  of 
velvet  and  quills  or  wings. 

Both  in  the  afternoon  and  in  the  evening  ostrich 
was  much  seen  ;  not  just  one  plume  on  a  hat,  but  in 
clumps  of  three     or     more.     Paradise  plumes  were   well 


decidedly  Empire  in  type.  It  was  worn  by  a  slender 
brunette,  and  the  hat  was  as  remarkable  as  the  gown.  It 
was  a  large  round  flat-crowned  affair,  with  narrow  brim 
in  Empire  style.  The  crown  was  encircled  by  a  wreath 
of  pink  rose  buds,  bedded  in  moss,  while  over  both  crown 
and  brim,  straight  across,  was  a  broad  band  of  bright 
blue  satin  ribbon,  the  mauve,  pink,  blue  and  green  being 
harmonized  by  the  soft  yellowish  lace  that  trimmed  the 
gown. 

Quite  a  few  dark  gowns  were  worn,  one  in  deep 
pansy  purple,  with  glittering  paillettes,  and  wide  hat  to 
match,  being  specially  noticeable.  A  noticeable  hat  was 
of  olive  green,  with  osprey  of  the  same  shade,  and  pink 
and  blue  flowers.  Many  tulle  hats  were  worn,  and  much 
tulle  was  used  in  the  trimmings.  A  new  note  was 
struck  by  the  long,  narrow  shapes  with  high  rolling  side 
brims,  and  by  the  many  hats  that  were  raised  high  at 
the  left  side  instead  of  the  back,  and  filled  in  with 
feathers,  ribbons  and  flowers. 

Very  many  of  the  white,  blue  and  pink  hats  carried 
a  bow  of  black  ribbon  velvet,  and  many  black  hats  were 
worn  with  white  or  pale-tinted  gowns.  Leghorn  hats 
were  much  in  evidence,  and  there  were  many  chips  worn. 


HORSE  SHOW  WINDOW    SHOWN   BY  THE  W.  A.   MURRAY  CO. 
Dressed  by  E,  S.   Jeffery. 


worn,  but  not  so  much  osprey  as  I  expected  to  see. 
Some  there  were,  also,  who  sported  the  new  fad  for 
dyed  peacock  feathers.  In  the  eyes  of  their  more  super- 
stitious sisters  they  are>  very  brave,  but  I  do  not  think 
this  fad  will  go  far,  as  it  has  not  much  beauty  to 
recommend  it. 

In  the  evening,  under  the  bright  light,  the  boxes  look- 
ed like  a  rich  hued  bouquet  of  bright  flowers.  And  like 
flowers,  also,  is  the  way  in  which  the  colors  now  worn 
blend  together.  Masses  of  delicate  pink  and  pale  blue, 
relieved  against  white,  was  the  first  impression  made, 
though  other  and  deeper  hues  were  observed  as  you 
looked  closer. 

The  millinery  display  in  the  evening  was  the  real 
feature.  Gowns  were  only  a  background,  though  a  most 
attractive  one.  White  lingerie  gowns  in  chiffon  and  mull, 
elaborately  trimmed  with  lace,  were  very  much  worn. 
Net  and  lace  gowns  worn  over  a  silk  slip  were  promin- 
ent. Many  gowns  were  observed  of  pale  blue  and  pink. 
Indeed,  the  quantity  of  pink  worn  was  a  matter  of  com- 
ment, showing  that  this  color,  after  a  long  rest,  is  com- 
ing back  into  favor.  Orchid  or  pinkish  mauve  was 
cliu^cn  for  some  of  the  smartest  gowns,  one  of  which  was 


The  handsome  evening  wraps  were  chiefly  in  the  high- 
waisted  Empire  fashion,  and  of  putty  colored  broad- 
cloth, though  a  few  were  of  pastel  shades  in  the  same 
cloth.  Lace  and  handsome  trimmings  of  silk  braid  and 
passementerie  were  lavished  on  them.  The  Empire  style 
is  still  the  vogue  for  all  garments  of  the  wrap  order. 
Practically  every  gown  was  lace  trimmed,  preference  be- 
ing given  to  Irish  crochet  and  the  heavy  laces,  though 
lighter  makes  were  not  barred  out. 

Though  not  only  the  big  dry  goods  stores,  but  also 
the  many  millinery  and  specialty  stores,  took  advantage 
of  the  occasion  to  make  elaborate  displays  of  their  hand- 
somest, goods,  nothing  in  the  way  of  a  spectacular  win- 
dow was  attempted.  Of  the  two  windows  we  show,  the 
only  indication  of  the  Horse  Show  in  one  of  them,  the 
Simpson  window,  was  a  medallion  of  a  horse's  head  in 
the  centre  of  the  background  drapery,  encircled  by 
orange  and  blue  ribbon  tied  in  a  huge  bow,  and  the  long 
ends  mingling  with  the  goods  in  the  window.  In  the 
W.  A.  Murray  window  huge  rosettes  of  the  two  colors 
formed  part  of  the  background,  and  this  was  the  general 
scheme  followed  by  other  merchants. 


106 


DRY    GOODS     REVIEW 


HoxisefurnisKin^s 

and 

Decorations 


CURTAINS   AND  SHADES 


May  the  Best  Curtain  Month  of  the  Year — Now  the  Time 
to  Make  Display. 

CURTAIN  displays  recently  have  occupied  goodly  win- 
dow space  in  the  stores  of  Montreal  and  Toronto 
merchants.  The  month  of  May,  which  is  recognized 
as  the  best  curtain  month  of  the  year,  always  brings 
with  it  the  "curtain  publicity"  necessary  to  sell  this 
article,  which  plays  such  an  essential  part  in  the  house- 
furnishings  department  of  every  dry  goods  store. 

Attractive  windows  are  seen  in  many  stores.  Many 
new  designs  are  noticeable  among  the  displays,  but  on  the 
whole  there  is  very  little  change  of  note  to  be  seen  in 
the  curtains  of  this  year  when  compared  with  last  year's 
offerings.  What  new  designs  there  are  offered  are  certainly 
very  pretty,  and  are  such  as  ought  to  please  most  cus- 
tomers. 

Swiss  Curtains. 

Every  description  of  Swiss  curtains  is  selling  well  at 
present.  Indeed,  Swiss  goods  may  truthfully  be  said  to 
take  the  lead  in  curtain  sales.  The  designs  are  of  wide 
range.  Nottinghams,  needless  to  say,  are  meeting  with 
the  ready  sale  they  always  enjoy  in  the  house-cleaning 
season.  A  splendid  business  is  expected  to  be  done  this 
year  in  colored  Madras  muslin  curtains.  It  would  be  well 
to  see  that  stocks  include  these  in  quantities  sufficient  to 
meet  the  demand  there  is  sure  to  be.  These  are  selling 
principally  in  Marie  Antoinette  and  Louis  XV  designs, 
although  Viennese  and  Grecian  patterns  are  well  thought 
of  by  the  average  housekeeper.  Cream  seems  to  be  the 
most  favored  color   for   these  curtains. 

Novelty  Shown. 

A  Montreal  store  is  showing  something  new  in  the 
curtain  line.  The  novelty,  as  it  may  justly  be  called  for 
the  present,  is  named  the  Brisbis  curtain.  It  is  all  the 
rage  in  Paris  just  now,  it  is  said.  The  curtain  is  in  three 
pieces  ;  one  piece  is  about  two  and  three-quarter  yards 
long,  and  hangs  on  the  window  like  an  ordinary  blind. 
There  are  two  small  pieces  which  are  about  twenty 
inches  long.  These  are  fitted  up  with  the  ordinary  small 
curtain  rings  and  are  attached  to  a  small  brass  rod  so 
that  they  may  be  opened  or  closed  at  will.  The  curtain 
is  adapted  to  the  long,  narrow  French  windows,  so  that 
it  is  never  likely  to  become  very  popular  here  in  Canada 
unless  our  houses  are  "French  windowed."  The  curtains 
are  made  in  very  pretty  patterns,  mulle  and  antique  lace 
being  the  most  popular.    They  retail  at  $7.65. 

Business  in  draperies  of  all  kinds  is  reported  very 
good.  Indeed,  everything  required  after  house-cleaning  is 
having  splendid  sale  at  present.  Silk  draperies  are  very 
much  in  demand.    All  patterns  are  asked  for  by  the  pub- 


lic. Draperies  in  Japanese  designs  are  extremely  popular 
and  a  good  season  is  predicted  for  them.  Draperies  of 
every  description  are  having  good  sale,  and  all  colors  are 
required. 


WALL    PAPER. 


Wall    Paper  Situation    Very   Encouraging— Sales    First-Class 
arid   Better   Goods    in    Demand. 

THE  wall  paper  situation  is  very  encouraging  to 
merchants  at  present.  So  far  the  sales  have  been 
first-class,  and  there  is  every  prospect  of  continu- 
ed movement  in  the  trade.  A  point  which  is  to  be  ap- 
preciated is  the  high  tone  of  the  wall  paper  demand 
This  cannot  but  cause  the  wall  paper  dealer  much  satis- 
faction. The  reign  of  cheap  goods  is  always  found  any- 
thing but  a  profitable  proposition.  The  merchant  is  not 
satisfied  with  the  profits  he  reaps  ;  the  customer  cannot 
be  pleased  with  the  inartistic  designs  necessitated  by  a 
low-selling  price.  For  these  reasons  the  increasing  de- 
mand on  the  part  of  the  public  for  high-class  wall  papers 
may  be  considered  a  good  omen  for  trade.  Of  course  the 
cheap  goods  will  never  be  completely  cleared  off  the  mar- 
ket, since  there  are  always  some  who  will  not  pay  a 
higher  price  than  they  have  been  accustomed  to  give, 
but   they  can  be  provided  for   easily. 

Study  Harmony. 

The  designs  in  wall  paper  for  Spring  are  many  and 
beautiful.  The  wealth  of  color  which  g-reets  one  upon 
entering  the  wall  paper  department  is  bewildering.  There 
has  been  a  very  good  demand  this  Spring  for  foreign 
goods,  but  Canadian  wall  paper  still  holds  first  place. 
Germany  supplies  foreign  manufactured  goods  largely. 
England,  too,  is  offering  many  designs  that  are  meeting 
with  the  approval  of  the  Canadian  public.  Progress  is 
being  made  by  Japanese  goods  on  the  Canadian  market, 
and  the  high-class  tone'  of  the  offerings  from  this  little 
island  is  rapidly  being  recognized.  It  is  becoming  now 
not  only  the  duty  of  the  dealer  to  handle  the  goods,  but 
also  to  direct  the  purchasing  party,  so  as  to- ensure 
that  party's  wall  paper  harmonizing  with  the  house 
furnishings.  This  has  become  almost  an  absolute  neces- 
sity nowadays,  since  it  has  become  so  difficult  for  the 
housekeeper  to  select  a  suitable  pattern  from  the  multi- 
tude of  designs  placed  on  the  market  by  manufacturers. 

Art  tapestries  are  still  very  much  in  demand  for  use 
on  walls.  More  and  more  attention  is  being  paid  to  the 
ceilings,  and  manufacturers  are  encouraging  the  increas- 
ing trade  in  this  direction  by  putting  on  the  market 
many  new  and  beautiful  effects.  Eight  effects  on  ceilings 
are  becoming  very  popular  among  the  high-class  trade, 
following  the  example  set  by  the  English   trade.   Leather 
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ANNOUNCEMENT 

Tl^E  have  just  launched  a  vigorous   Adver- 
tising Campaign  in  the  leading  dailies 
throughout  Canada  which  will  make 


"The  Menzie  Line 


** 


a  household  phrase. 

The  advantages  of  this  enormous  ex- 
penditure will  come  your  way — if  you  can 
"deliver  the  goods." 

Get  in  line — don't  lose  trade.  Write 
us  to-day  about  it — will  express  samples 
immediately,  charges  prepaid. 

THE  ONLY  MILL  OUTSIDE  THE  COMBINE. 


THE  MENZIE  WALL  PAPER  CO.,  lmm 

TORONTO,   CANADA 
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BARGAIN 


IN- 


CURTAIN  POLES 


FINISHED     IN 


WALNUT,  MAHOGANY  and  PRINTED  OAK 

iy2    inches    by   4   Feet 

TRIMMINGS  TO  MATCH 

2  Turned  Ends,  2  Brackets,  10  Rings 


They  are  our  regular  goods   No.  25. 
Price  in  lots  of  100,  one  color  or  assorted,  $15. OO  per  hundred. 


We  are    shortly    moving  to    our  new    premises,    52    Bay    Street,    and  are   now 
also  offering  Bargains  in  our  immense  stock  of 

UPHOLSTERY    GOODS 


Call  and  inspect,  or  write  for  prices    to 

G.  H.  HEES,  SON  &  CO.,  Limited 

7I  Bay  Street,  TORONTO 
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effects  in  the  finer  class  goods  are  very  much  in  use,  and 
silks  for  pallors  are  demanded  by  the  exclusive  trade  in 
ever  increasing  quantity.  Floral  effects  for  bedrooms 
are   in  general   use,    although   in    modified  form 

Canadian  Goods. 
It   is  pleasing  to  note  the  marked  progress  made  by 
Canadian  manufactured  goods.     The  industry,  which  only 
a  few  years  ago  was  but  a  small  affair,  has  now  become 


CARPETS 


RETURN  ED 


No.  1589,  made  by  Staunton's  Limited,  a  handsome  parlor  panel  decoration 
that  is  very  simple  in  application.  Some  chaste,  yet  elegant,  colors  are 
shown  in  two-tone  velours,  flats  and  silks. 


one  of  the  greatest  manufacturing  enterprises  of  the  Do- 
minion, and  the  fact  that  Canadian-made  goods  have 
gained  such  a  place  in  the  trade  as  they  now  hold  should 
cause  Canadians  to  feel  proud  of  the  firms  which  have 
built  up  this  trade.  Only  a  few  years  ago  all  our  wall 
paper  was  imported — now  the  Canadian  manufacturers  are 
able  to  supply  goods  which  very  often  far  out-distance 
imported  lines  at  the  same  price. 


Splendid  Sales  for  April — May  Sales  Expected  to  Run 
into  Record   Figures. 

BUSINESS  in  carpets  is  now  at  its  height.  Dealers 
everywhere  report  excellent  business  in  almost  all 
lines.  The  sales  for  April  were  splendid,  and  those 
for  May  will  of  course  be  certain  to  run  into  higher  figures 
than  did  those  of  April,  since  May  is  essentially  the  car- 
pet month.  In  fact,  so  far  this  year  merchants  have  had 
nothing  to  complain  of  in  the  carpet  trade.  Sales  in  Jan- 
uary and  February,  and  also  March,  were  very  good,  and 
in  some  cases  are  reported  as  having  been  much  better 
than  in  the  same  months  last  year.  This  is  encouraging, 
considering  the  fact  that  these  months  are  usually  so  dull 
in  the  housefurnishings  department,  that  is  during  Jan- 
uary and  February,  since  the  Spring  sales  commence  often 
the  beginning  of  March.  However,  after  all,  it  is  only 
natural  that  each  succeeding  year  should  bring  with  it  a 
larger  volume  of  business  than  its  predecessor  in  a  coun- 
try   like   Canada. 

Axminsters,  Brussels  and  Wiltons  continue  in  good  de- 
mand. The  three-quarter  business  has  been  quite  satis- 
factory, notwithstanding  the  increased  sales  of  rugs  and 
carpet    squares. 

The  colors  selling  both  in  rugs  and  carpets  cannot  be 
said  to  show  anything  particularly  striking  or  very  much 
different  from  what  was  expected.  Sales  of  cut-order 
goods  have  been  splendid  and  very  encouraging  to  the 
merchant. 

Advanced  Prices  Expected. 

Owing  to  the  upward  tendency  of  prices  in  the  cotton 
and  wool  markets,  advanced  prices  may  be  expected  in 
carpets.  Many  lines  have  already  shown  an  increase  in 
price  and  other  lines  are  sure  tov  follow.  In  hemp  car- 
pets, for  instance,  the  figure  asked  at  present  is  35  per 
cent,  in  advance  of  the  price  twelve  months  ago.  In 
tapestry  carpets  advances  are  anticipated  any  day. 

Rugs   Active. 

The  sale  of  rugs  and  carpet  squares  continues  excel- 
lent. People  seem  to  have  gone  "rug  crazy."  Rugs  of 
every  description  are  selling,  from  the  cheapest  to  the 
most  expensive.  Manufacturers  are  still  very  busy  with 
orders  on  file,  and  find  it  very  difficult  to  give  their  cus- 
tomers any  kind  of  reallv  satisfactory  delivery.  The  car- 
pet mills,  too,  are  busy,  although  they  are  not  rushed  as 
are  the  rug  manufacturers.  Still  they  have  orders  which 
will  keep  them  going  for  some  time  to  come.  Deliveries 
all  round,  however,  have  been  very  good  as  a  rule,  and 
few  complaints  are  heard  among  the  jobbers. 

Higher  Fall  Prices. 

The  season  for  Fall  buying  is  drawing  near,  and  the 
question  of  what  to  buy  and  what  price  to  pay  for  what 
is  to  be  bought  is  occupying  the  attention  of  the  retailer. 

The  Fall  carpet  question  is,  however,  occupying  the 
mind  of  more  than  the  retail  merchants.  With  the  manu- 
facturers this  is  a  very  serious  question  at  present,  not 
only  regarding  carpets,  but  for  all  kinds  of  floor  cover- 
ings. The  high  prices  prevailing  in  the  raw  material  mar- 
kets are  such  as  to  cause  the  manufacturer  to  pause  and 
figure  out  where  his  profit  is  going  to  come  from.  Almost 
without  exception  raw  materials  have  advanced  very  con- 
siderably. Raw  cotton  and  raw  wool,  as  well  as  worsted 
yarns,  are  all  selling  at  advanced  prices.  The  only  way 
the  manufacturer  will  be  able  to  offer  his  goods  at  the 
old  figure  will  be  by  buying  his  raw  material  at  the  prices 
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GOOD    ASSORTMENT 

WALL  PAPERS 

FOR     SPECIAL     ORDERS 


BURLAPS 


For  emergency  orders  send  for  samples  from  STAUNTON'S. 

Quick   service— no   delay.  ^:^S^j^^' 

S  ANITAS  LEATHEROLE 


Dyed- 
Oil  Coated— 
Double  Sized. 


Sanitary,  waterproof  wall 

covering,  for  bathrooms, 

kitchens,  etc. 


Permanent,  high  relief, 

leather     effects,    very    richly 

decorated    in    oil  colors. 


Staunton's  papers  afford  big  profits  to  the  dealer 
who  handles  them.      They  are  easy  sellers. 


STAUNTONS 


LIM  ITED 


wmmmMmmmm 


Rudolph  Deutsch 


(To  the  Wholesale  Trade) 


IMPORTED    SPECIALTIES    IN    RUGS 

MORAVIAN  REVERSIBLE  RUGS,  (imported) 

Reversible  and  hand   made.      Perfect   reproductions  of  Oriental  Patterns.      The  best 
value  for  the   money  in  the  market.       Sizes  from   16  x  32   inches  to  13Ya  x  16V&  feet. 

KABUL  AXMINSTER  RUGS,  (imported) 

A  big  seller,  giving  unsurpassed  style  and  durability  for  a  very  low  price.    The  only 
fabric  of  the  kind  in  the  market.    Sizes  from  16x32  inches  to  9x12  feet. 

FRENCH  WILTON  RUGS,  (imported) 
FRENCH  BODY  BRUSSELS  RUGS,  (imported) 

These  rugs   are   made  in  one  piece,  in  sizes  from   18x36  inches  to   8.2x11.6  feet 

Large  stock  carried  in  Montreal  for  immediate  delivery.  Samples  and  prices  sent  on  request. 

E.  DUVER.GER  ®>  CO. 

SOLE  CANADIAN  AGENTS 

Salesrooms:  403-404  Coristine  Bldg.  MONTREAL 
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he  formerly  paid,  and  considering  the  state  of  these  mar- 
kets, it  is  highly  improbable  that  he  will  be  able  to  do 
this.  Therefore  the  retailer  is  aSected  in  more  ways  than 
one.  If  the  manufacturer  is  compelled  to  advance  his  sell- 
ing price,  why,  the  retail  merchant  must  do  likewise,  and 
this  is  something  that  does  not  bring  in  trade  very 
quickly.  Customers  will  pay  so  much  for  carpets  and 
other  floor  coverings,  but  will  not  go  any  higher. 

There  is  a  tendency  towards  lighter  colored  carpets 
for  Fall  trade,  and  also  for  the  Spring  trade  of  1907.  Such 
colors  as  drabs,  fawns,  etc.,  are  very  much  in  request. 
In  this  respect  we  are  to  a  certain  extent  following  the 
American  market.  To  summarize,  it  might  be  said  that 
the  Fall  sales  will  be  of  carpets  such  as  were  used  so 
extensively  ten  years  ago  or  so.  This  is  of  course  re- 
garding colors.  The  patterns  will  naturally  be  modern. 
The  Fall  samples  do  not  show  many  new  designs,  al- 
though what  there  are  of  them  are  very  pretty.  Floral 
and  Indian  patterns  are  shown  extensively,  and  may  be 
said  to  predominate.  Scrolls  in  new  figures  are  among 
the  samples  also. 

Oilcloths  and  Linoleums. 

The  Spring  deliveries  in  ail  lmes  of  oilcloths  and  lino- 
leums have  been  very  poor.  Manufacturers  have  been  un- 
able to  cope  with  the  orders  received  by  them.  As  one 
man  remarked,  "they  cannot  do  anything  towards  better 
deliveries,  because  they  are  simply  overwhelmed  with 
orders."  This  speaks  for  itself,  showing  the  enormously 
increased  demand  for  everything  in  the  line  of  floor  oil- 
cloths and  linoleums. 

Prices  of  raw  materials  used  in  the  manufacture  of 
floor  oilcloth  and  limoleum  have  certainly  gone  up.  The 
price  demanded  for  16-4  burlap  foundation  for  linoleums 
and  oilcloths  is  4  cents  a  square  yard  in  advance  of  what 
it  was  seven  months  ago,  and  the  8-4  burlap  commands 
'6i  cents  more  now  than  it  did  eight  months  since. 

Thus  Fall  prices  cannot  help  but  show  considerable 
advances  over  last  year's  quotations,  because  at  present 
the  foundation,  burlap,  is  anywhere  from  fifteen  to  twenty 
per  cent,  higher  than  it  was  four  months  ago,  while  jute, 
too,  is  scarce  and  consequently  hard  to  obtain  at  other 
than  advanced  figures. 

Mattings. 

Japanese  mattings  are  still  very  scarce  and  very  much 
in  demand.  There  does  not  seem  to  be  any  relief  in  sight. 
China  mattings,  however,  are  easily  obtainable  and  a  very 
good  business  is  being  done. 


STRIKE    SETTLED.     « 

The  strike  in  the  jute  factories  of  Dundee  has  beeu 
satisfactorily  settled,  and  manufacturers  are  now  going 
on  with  their  orders  as  if  nothing  had  happened.  The 
retailers  need  have  no  fears  as  to  the  delivery  of  their 
orders,  as  the  mills  are  able  to  turn  out  the  goods  the 
same  as  usual. 


MEN  AND  EVENTS. 


Miss  A.  Hackett  has  opened  up  a  millinery  estab- 
lishment at  113  Dundas  street,  Toronto  Junction. 

The  British-American  Bargain  Store,  in  Central 
Block,  Sydney,  will  be  opened  up  by  Mr.  A.  Auzanman. 

Achille  Boucher,  boot  and  shoe  manufacturer,  has 
assigned.  The  liabilities  are  $41,841,  and  assets  arc 
$28,459. 

G.  J.  St.  Leger,  the  Toronto  shoe  man,  has 
opened  a  handsome  new  store  at  232  Yonge  street,  oppo- 
site  Shuter. 


Another  new  shoe  store  has  opened  out  in  Parry 
Sound.  This  is  the  H.  D.  Wing  Co.  Mr.  Harvey  Wing 
is  the  manager. 

Mark  Fisher  &  Company,  of  Huddersfield,  England, 
are  about  to  open  another  Canadian  branch.  This 
branch  house  will  be  located  on  Cordova  street,  Van- 
couver. 

The  National  Fur  Mfg.  Co.,  704  St.  Lawrence  street, 
Montreal,  have  gone  into  liquidation,  with  liabilities  to 
the  amount  of  $6,751.65,  and  assets  amounting  to 
$1,126.45. 

Mr.  H.  Plumsteel,  of  Clinton,  Ont.,  has  leased  store 
premises  in  the  Grayson  Block,  High  street,  Moose  Jaw, 
and  will  open  up  a  dry  goods  and  gents'  furnishing  busi- 
ness  there. 

The  business  formerly  conducted  in  St.  John  under 
the  name  of  James  Anderson,  is  now  carried  on  under 
the  caption  of  James  Anderson  &  Co.  The  firm  deals 
in  hats,  caps  and  furs. 

Mr.  H.  Laurencelle,  formerly  manager  of  Perrin 
Freres  &  Co.,  Montreal,  has  returned  from  France, 
where  he  secured  the  agency  for -Canada  of  the  Vallier 
gloves,   Grenoble,   France. 

Guest      &      Cox,        boot      and      shoe      dealers,  of 

Main  street,     Winnipeg,  have  purchased  the  business  of 

James   Willoughby.     The     business  will  be  continued  as 
the  Willoughby  shoe  store. 

Couch,  Johnston  &  Cryderman,  of  Bowmanville,  have 
dissolved  partnership.  Mr.  Johnston  is  dropping  out, 
and  Messrs.  Couch  and  Cryderman  will  continue  the 
business,  but  the  old  name  will  be  retained. 

Mr.  A.  H.  Patterson,  Canadian  manager  of  the  Dr. 
Jaeger  Sanitary  Woolen  System  Company,  Limited,  sails 
on  the  10th  inst.,  on  the  steamer  Virginian,  on  a  busi- 
ness trip  to  the  head  office  of  his  company,  in  London. 

Mr.  James  Kyle,  of  Kyle,  Cheesbrough  &  Co.,  Mont- 
real, is  in  Europe  making  Fall  purchases.  Mr.  A.  Kyle, 
of  the  same  firm,  has  just  returned  from  New  York  on 
one  of  his  periodical  flying  visits  in  search  of  novelties. 

A  local  company  has  just  been  organized  to  go  into 
the  manufacture  of  whitewear  and  overalls.  Factory 
premises  are  being  fitted  up  in  Hawthorne  street,  Gait, 
and  in  a  few  weeks  the  business  will  be  going  full  blast. 

Alfred  Weyerstsall,  manufacturers'  agent,  has  re- 
moved to  room  60-77  York  street,  Toronto.  Mr. 
Weyerstsall  will  have  increased  facilities  in  his  new  quar- 
ters, and  will  therefore  be  able  to  carry  a  larger  and 
more  complete  stock. 

Mr.  John  F.  Grey,  who  resigned  his  position  as 
cashier  lor  the  firm  of  John  Macdonald  &  Co.,  some 
months  ago,  was  presented  with  a  beautiful  gold  watch 
by  his  fellow  employes.  Mr.  Grey  is  now  office  manager 
of  the  firm  of  Denton,  Mitchell  &  Duncan. 

F.  B.  Edgecombe  &  Co.,  of  Fredericton,  are  making 
extensive  alterations  to  their  store,  which  now  extends 
away  back  to  King  street.  It  is  contemplated  to  extend 
away  out  to  York  street,  and  when  this  is  done  Edge- 
combes'  will  be  the  second  largest  dry  goods  store  east 
of  Montreal. 

A  large  dry  goods  firm  have  lately  inaugurated  a  new- 
idea  in  window  cards.  Instead  of  using  the  card  to  de- 
scribe the  particular  display  in  that  window,  a  special  in 
some  department  is  called  attention  to.  When  it  is  con- 
sidered that  they  have  a  great  many  windows,  the  effec- 
tiveness in  direct  returns  can  be  appreciated.  It  is  an 
idea  worth  imitation  in  smaller  stores. 
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ANNUAL  DANCE  AND  ENTERTAINMENT  GIVEN 
BY  R.  McKAY  &  CO. 

ON  Monday,  May  23,  R.  McKay  &  Co.,  of  ,Hamilton, 
gave  their  annual  dance  and  frolic  to  their  200  01 
so  employes,  and  to  many  of  the  commercial  men, 
wholesalers  and  manufacturers,  with  whom  the  firm  does 
business. 

The  entire  second  floor  was  given  over  to  the  enter- 
tainment of  the  guests,  and  was  artistically  decorated 
for  the  occasion.  Anderson's  orchestra  furnished  a 
splendid  programme  of  dance  music,  and  the  floor  of  the 
carpet  room  was  in  first-class  condition  for  dancing. 
Caterer  Knapman  served  a  dainty  supper,  and  before  the 
guests  had  time  to  leave  the  tables  the  curtain  was 
raised  upon  an  improvised  stage  and  vaudeville  show- 
commenced.  Jhe  first  act  presented  was  "  O'Burns' 
Irish  Guard  Band,  which  was  given  in  fine  style.  A  boy 
soprano,  some  well  executed  Highland  dancing,  a  ven- 
triloquist act,  and  a  xylophone  entertainment  were 
all  enjoyed.  Afterwards  dancing  was  resumed,  and  as 
the  clocks  were  striking  three  "Home  Sweet  Home" 
floated  on  the  air,  and  all  voted  that  this  year's  was 
the  best  merry-making  that  the  firm  had  yet  given. 


WANT  MORE  PROTECTION. 

A  deputation  of  woolen  men,  headed  by  John  Dick, 
chairman  of  the  woolen  section  of  the  manufacturers'  as- 
sociation, waited  upon  Mr.  .Fielding  last  week,  and  asked 
that  the  duty  on  blankets  and  flannels  be  made  30  per 
cent.  C.  C.  Ballantyne,  president  of  the  manufacturers' 
association,  and  Mr.  Maiiow,  the  tariff  expert,  along 
with  Mr.  Stewart,  waited  on  Mr.  Emmerson  and  asked 
that  the  Railway  Act  be  amended,  so  as  to  be  able  to 
enforce  switching  arrangements  between  all  railways, 
where     it     would     be   in   the   public  interest 


KING'S 


Established   1776 


FAMOUS 


Sold  by  leading  jobbers. 


SCOTCH 


Every  piece  perfect. 


HOLLANDS 


Scotch  Hollands,  for  nearly  a 
century  and  a  quarter,  have 
been  recognised  by  the  Trade 
of  the  world  as  the  most  reli- 
able and  salable  shading  made. 

for  its  non-shrinking  qualities, 
durability,  coloring,  and  stead- 
fast dyes.  King's  name  on 
every  piece. 

Hollands,  of  John  King  &  Son, 
are  handled  by  all  the  leading 
houses.  Made  in  all  colorings 
and  widths. 


They  are  popular  because  they 
are  the  most  effective  shading 
for  the  money  in  the  market, 
and  dealers  can  turn  them  over 
more  quickly  than  any  other. 


JOHN    KING   &  SON, 

GLASGOW,    SCOTLAND. 

Sole  Selling  Agent : 

SYDNEY   MOSS, 

Norclheimer  Bldgs.,   8   Co  I  borne  St., 
TORONTO 


Tilt  IMPERIAL  CARPET  COMPANY 

60  Front  Street  West,  TORONTO 

We  have  an  exceptionally  large,  well  assorted  range  of  all  kinds  of  Carpets,  Squares,  Linoleum, 
Oilcloth,  Mattings,  Rugs,  etc.,  ready  for  the  Spring  Sorting  Trade.  Merchanls  who  wish  for 
immediate  attention  and  prompt  despatch  will  not  regret  acquainting  us  with  their  wants. 

HAIL  ORDERS  A  SPECIALTY 


We   cut    the    piece,   and    if   required,    match    and    sew   carpets, 
particulars  of  our  Cut  Order  Department. 


Samples    supplied.      Write    for 


New  Address 


60  Front  St.  West,  Toronto 


DOWN     COMFORTERS 
COTTON    COMFORTERS 
BED    PILLOWS 

WHITE    CUSHIONS 

COSIES,  MUFF  BEDS, etc. 


PRICE  LIST  ON   APPLICATION 


FEATHERS    BOUGHT 


The  Toronto  Feather  &  Down  Company,  Limited 


74  King  Street   West, 


TORONTO 


US 


HOUSEFURNiSHINGS     AND      DECORATION  Dry  Gocdr,  Review 


THE  DOMINION  OIL  CLOTH  CO'Y,  Limited 


MANUFACTURERS    OF- 


LINOLEUM 

Made  in  5  Grades — A,  B,  C,  D  and  E.    Printed  and  Plain. 

Floor   Oil   Cloth     Table  Oil  Cloth 

In  widths  of  1,  IX.  l>z.  2  and  2%  yds.  In  widths  of  \%  and  1  Vz  yds. 

Enamelled  Stair,  Cotton  and   DxacK  BacK  Stair  Oil  Cloths. 
Mats    or    Rugs,    Enamelled    and    Carriage    Oil    Cloths. 

Handled  by  all  the  Wholesale  Dry  Goods  Trade  in  Canada. 


We  also 
Manufacture 


Decorative  Burlaps 

Oil  Coated,  Double  Sized,  used  extensively  in  Dwelling  Houses,    Hotels,    Public  Buildings  and  Churches. 
A  pretty  and  economical  wall  covering  ;  once  on  practically  requires  no  replacing. 

Office   and   Works:     MONTREAL 


"ALASKA  "  ^^^KUS^^^mSmS^     BRAND 

RETURN  Elf 

JUN  14  1906 

1^2*  COMFORTERS 

rf/Qir  Prices  per  dozen,  from  $7.20  to  $94.00 

Our  No.  760  Cotton  Comforter,  Sateen  covered  both  sides, 

listed  in  size  60  x  72,  at  $18.50  per  dozen 
is  one  of^the  many  eye-openers  comprised  in  our   line. 

*   IDEAL   BEDDING   CS;TEO 

MONTREAL  TORONTO  WINNIPEG 

If  you  haven't  our  Price  List  a  postcard  will  bring  you  a  copy  by  return  mail. 


lULMb 
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H O U SEF U R N  I  SH I NGS     AND      DECORATION 


DALY  ®>  MORIN 


A^ent     for     Ontario  t 

F.   G.  SOPER, 

29  Melinda  St.,  Toronto 


MONTREAL 


Poles  &  Trimmings 


Laces  &  Fringes 


*£ 


*£&* 


Ov.r    N»w     Factory    at    Lachine. 


GET   OUR  PRICES   ON 


Window  Shades 

Shade  Cloth 

Poles  and  Trimmings 

and  see  if  you  are  buying  right. 

Send    us  your    specials,    they    will    receive    prompt    attention. 

OUR      NEW     CATALOGUE 
MAILED   ON   APPLICATION 
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STORE     CARD    WRITING 


BY     CRAFTSMAN. 


M 


ANY  persons  with  a  desire  to  learn  the  art 
of  lettering  never  make  the  attempt  be- 
cause they  are  deficient  in  penmanship,  and 
think  it  useless  to  try.  Most  card  writers 
who  with  a  brush  create  ideal  script  let- 
ters, write  so  imperfectly  with  an  ordinary  pen  that  few 
can  with  ease  decipher  it. 

"Practice  makes  perfect."  A  careful  perusal  of  this 
department,  and  frequent  trials  of  the  suggestions  which 
will  be  given,  will  soon  bring  results  that  should  prove 
encouraging  to  the  most  untalented. 

Utensils. 

The  best  artisans  use  the  fewest  tools.  We  advise 
the  beginner  to  buy  only  what  is  absolutely  essential, 
and  advocate  the  purchase  of  the  best  tools.  Pointed 
sable  lettering  brushes  are  the  kind  to  buy.  With  pro- 
per care  they  outlast  any  three  of  the  cheap  kinds,  and 
the  work  you  can  do  with  them  will  be  perfect  and 
clean  edged.  Buy  one  each  of  No.  5,  No.  7  and  No.  11. 
Although  they  are  all  pointed,  they  can  be  manipulated 
to  do  all  kinds  of  flat  lettering.  The  handle  should  not 
be  longer  than  six  inches.  Cut  off  the  surplus  length, 
using  a  pen  knife.  This  set  of  brushes,  once  used  for 
water  colors,  should  never  be  used  for  oil  colors.  A 
palette  knife  is  the  only  tool  needed  for  mixing  colors, 
and  lettering  brushes  should  never  be  used  for  mixing. 
Some  brushes  with  proper  care  will  last  two  years,  so  it 
is  worth  while  getting  the  best  grades. 

Brushes  should  always  be  washed  out  thoroughly  in 
water  after  using.  All  surplus  moisture  should  then  be 
squeezed  from  the  brush  by  gentle  pressure,  sliding  the 
thumb  and  forefinger  towards  the  brush  point.  This 
will  make  your  brush  outlast  any  three  of  those  care- 
lessly handled.  Never  allow  color  to  dry  on  the  brush, 
always  wash  it  out  in  water.  Do  this  each  time  you  are 
disturbed,  and  never  allow  the  brush  to  stand  upright 
leaning  against  the  hairs,  but  be  sure  to  rinse  it  and 
lay  flat  on  your  table. 

When  using  colors  that  require  mixing,  the  palette 
knife,  which  is  made  of  very  elastic  steel,  should  be 
moved  quickly  from  side  to  side,  alternating  at  times  by 
giving  it  a  rotating  motion,  all  the  while  giving  it  a 
fairly  gentle  pressure  against  the  flat  glass,  marble  slab, 
or  plate  on  which  the  color  is  being  mixed,  and  occasion- 
ally using  the  edges  of  the  knife  for  scraping  and  gath- 
ering the  paint,  until  it  is  thoroughly  ground  and  mixed. 
A  palette  knife  should  be  about  the  size  of  an  ordinary 
table  knife,  though  smaller  ones  can  be  used.  The 
trowel-shaped  kind  is  thought  to  be  preferable.  A  flat 
cork  is  sometimes  used  for  this  purpose. 

Two  glasses  or  cups  of  water  should  be  provided,  one 
for  washing  out  the  color  as  much  as  possible,  and  the 
other  for  giving  the  brush  its  second  clean  wash. 

Now  we  want  at  least  two  each  of  the  flat  Nos.  1, 
2,  3  and  4  stub  pens.  The  life  of  a  pen  when  in  con- 
stant use  is  one  or  two  days,  although  two  or  three  are 
sometimes  necessary  for  one  day's  work.  Two  music 
pens  should  also  be  provided.  Music  pens  have  three 
points,  but  look  exactly  like  any  other  pen  until  one 
presses  down  the  point,  which  has  two  slits  instead  of 
one.  These  pens  are  used  for  small  script  letters, 
especially  when  white  paint  is  used,  and  for  "truing"  or 
finishing  off  various  kinds  of  irregularities  or  incom- 
pleted angles  on  letters  that  are  written  partly  with  the 
flat  pens  or  brush.  A  soft  pencil,  two  ordinary  pen- 
holders, a  few  pieces  of  white  chalk,   a  long  ruler,  a  piece 


of  very  soft  rubber,  called  sponge  rubber,  four  thumb 
tacks,  or  Moore's  push  pins,  some  mucilage,  besides  any 
kind  of  color  that  may  be  desired  by  the  learner,  and  a 
rag  for  wiping  the  palette  knife  and  pens,  and  another 
for  wiping  cards  and  to  use  for  pasting,  as  we  shall  ex- 
plain later,  will  complete  your  outfit. 

Show    Card    Paints — Dry    Paint. 

Dry  paints  that  are  mixed  with  water  and  mucilage 
are  used  for  show  cards.  There  are  many  kinds,  but  the 
learner  should  at  first  use  only  black,  though  any  color 
may  be  used.  Dry  paint  can  be  bought  in  any  paint 
supply  store  in  small  quantities.  To  prepare  it  for  let- 
tering take  a  quantity  and  soak  it  with  alcohol.  This 
"cuts"  the  paint  (loosens  it).  Now  take  enough  muci- 
lage to  thoroughly  mix  it,  by  using  a  palette  knife  or 
cork,  into  a  thick  mass,  gradually  adding  more  muci- 
lage until  the  paint  is  as  thick  as  heavy  syrup.  Then 
from  a  water  bottle  having  a  cork  with  a  quill  through 
it,  or  the  kind  used  as  a  catsup  bottle,  add  a  little  water 
at  a  time,  so  that  the  paint  does  not  become  too  thin. 
For  pen  work  the  ink  must  be  only  one-third  as  thick 
as  for  brush  work.  An  ordinary  ball  of  wash  bluing, 
carefully  mixed  and  thinned  as  described,  will  answer  the 
purpose  for  practice,  but  will  not  satisfy  you  as  you 
gain   proficiency. 

Distemper  Colors. 

Another  paint  that  is  all  prepared,  excepting  that  it 
has  no  "sizing,"  i.e.,  mucilage  or  glue,  and  which  is  also 
used  by  fresco  painters,  is  called  "distemper."  It  is 
sold  in  glass  jars,  with  tin  covers,  and  is  already  mixed 
with  water,  so  about  one-quarter  inch  of  water  should 
always  cover  the  upper  surface,  to  keep  it  from  becoming 
hard  and  lumpy.  Fresco  painters  add  dissolved  glue  (for 
sizing)  to  these  distemper  colors  to  keep  them  from 
rubbing  off.  You  can  take  some  paint  from  the  jar  and 
add  only  mucilage,  mixing  it  thoroughly,  and  use  it  on 
show  cards. 

Letterine. 

The  third  and  positively  best  show  card  paint  for 
learners,  as  well  as  professionals,  is  letterine.  It  is  al- 
ways ready  for  use,  needs  only  a  little  water  added  when 
too  thick,  and  dries  rapidly  with  a  gloss.  Professional 
show-card  painters  and  lettering  colleges  use  black  let- 
terine, and  while  we  frankly  admit  that  hundreds  of 
other  mixtures  may  be  used,  nothing  can  equal  it  for 
convenience  or  effectiveness.  Letterine  can  be  had  in 
white  and  all  colors,  and  can  readily  be  mixed  to  form 
any  shade  or  tint.  White  letterine  for  grey  or  black 
cards  "covers"  better  than  any  other  paint,  being  solid 
and  opaque.  For  outlining  and  for  pen  work  use  two 
parts  of  letterine  mixed  with  one  part  of  water.  After 
the  outline  is  dry  fill  in  with  pure  letterine.  Two  ordin- 
ary glass  inkstands,  with  covers,  will  answer  best  for 
this  purpose.  In  green,  red,  blue  and  purple,  letterine 
is  of  unusual  brilliancy,  affording  an  opportunity  for 
color  display  not  readily  obtained  by  the  use  of  ordin- 
ary pigments,  besides  drying  more  rapidly. 

To  Fill  the  Brush. 

Students  should  remember  that  merely  to  dip  a  brush 
into  color  is  not  all  that  is  required  before  using  it  for 
lettering.  It  is  necessary  that  the  color  should  be  pro- 
perly distributed,  and  that  the  centre  hairs  shall  be 
charged  with  as  much  color  as  the  outside.  After  you 
dip  your  brush  into   the  liquid,    take   a   piece  of  smooth 
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paper  or  cardboard,  then  wriggle  the  brush  sidewise, 
gently  drawing-  it  toward  you,  on  one  side  ;  do  the  same 
on  the  other  side.  Now  relieve  the  brush  of  any  surplus 
color  (according-  to  the  work  you  have  to  do)  by  one  or 
two  gliding  rotating-  strokes  against  the  paper,  and  you 
are  ready  to  write  your  line  any  thickness  you  please. 
There  are  no  soiled  dishes  to  wash  when  your  work  is 
finished,  and  if  you  are  using  letterine  you  will  save 
much  waste  by  observing  this  rule. 

All  rules  are  violated,  but  the  writer  can  vouch  for 
the  desirability  of  following-  this  method,  as  it  not  only 
g-ives  the  best  results  for  controlling  the  shaping-  of  the 
brush,  but  prolongs  its  durability  The  brush  should  be 
charg-ed  with  color  frequently  in  the  manner  described. 
Do  not  wait  until  all  the  color  is  freed  from  the  brush. 
In  this  way  your  edge  lines  will  always  be  even,  clean 
cut,  and  your  brush  strokes  continuous,  making  your 
letters   appear  more   symmetrical   and   artistic. 

Brush  Strokes. 

Always  make  your  brush  strokes  continuous.  Never 
make  short,  choppy  strokes.  Gliding  the  brush  on  its 
point,  with  a  uniform  gentle  pressure  in  one  stroke 
downward,  crosswise,  slanting  either  from  right  to  left, 
or  left  to  right,  is  the  proper  movement  for  outline  or 
script  work.  Expert  writers  of  script,  or  complex  scroll 
work,  make  most  letters  not  disjointed  in  their  compo- 
sition in  continuous  strokes. 

The  most  difficult  branches  of  card  writing  are 
script  letters  and  scrolls.  These  should  never  be  used 
until  the  rudiments  of  lettering  are  thoroughly  mastered. 
An  expert  scroll  writer  does  his  work  so  rapidly  that  it 
is  barely  possible  to  realize  that  he  is  performing  the 
delicate  and  intricate  task  of  designing  beautiful  curves. 

For  rapid,  one-stroke  letters  the  brush  is  well  filled 
with  color,  which  should  flow  freely  from  its  extreme 
point.  For  flat  brush  work  the  strokes  are  more  varied, 
first  using  the  extreme  flat  edge  of  the  brush  in  an  al- 
most upright  position,  and  then  from  one-quarter  to 
one-half  of  its  length.  No  matter  how  thin  the  stroke 
may  be,  the  entire  flat  width  of  the  brash  must  always 
touch  the  card. 

Rapidity. 

In  order  that  you  acquire  confidence  in  yourself,  and 
to  aid  your  future  efforts,  it  is  advisable  to  execute  work 
rapidly.  Do  not  be  over  careful.  Start  in  boldly.  It 
will  be  somewhat  discouraging  for  you  in  the  beginning 
to  see  that  your  lines  are  crooked,  of  varied  thickness, 
and  seem  almost  impossible  for  you  to  control  the  brush. 
Try  often,  follow  the  instructions  carefully,  watch  the 
original  copy  and  guide  lines  each  time  you  make  an  at- 
tempt to  copy  a  letter,  and  you  will  soon  be  rewarded 
for  your  diligence.     Practice  makes  perfect 

Remarks. — This  is  the  first  of  a  series  of  articles. 
The  writer  is  an  expert  in  card  writing,  and  each  article 
will  be  illustrated.— Editor  D.   G.  R. 


THE  WASHINGTON  COTTON  CROP  REPORTS. 

The  decision  of  the  weather  bureau  at  Washington 
to  abandon  its  weekly  report  in  the  matter  of  cotton 
crop  conditions,  and  to  confine  its  information  to  wea- 
ther aspects  during  the  growing  season,  is  not  meeting 
with  universal  endorsement.  The  conclusion  of  one  of 
the  strongest  opponents  of  the  new  policy  is  that  the 
Government's  weekly  report  on  crop  conditions,  even  if 
it  is  a  guess,  is  based  on  carefully  compiled  information. 
Without  such  a  check  individual  operators  would  have 
free  rein  to  spread  any  and  all  sorts  of  rumors  subject 
to    no   check   whatsoever. — Drv    Goods   Guide. 


PERFECT  tit  in  dresses,  waists  and  co.-tumes  is  what  is  mort 
looked  fur  and  aimed  at  by  the  leading  tailors  »ni  i'ws- 
makers  in  fashionable  circles— a  d  it  -s  i  ext 'o  impossib.e  to 
attain  this  degree  of  pcfe  tion  un'ess  obstacles  b re  removed 

at  the  very  source. 

Ordina-y  corsets    are    generally   resporsible   for   many   misfits 

owing  to  the  he^vy  steels  and  unnatural  cut  which  gives  to  the 

wearer  an   aprearance    of   rigidity,    besides    causing    garments  to 

crease  or  look  clumsy  aid  cheap  in  workmanship.     Most  lailors  a-  d 

dressmakers    do  good    work.    I  ut 

are  handicapped  by  these  corsetf 

to  guarantee  a  perfect  lit,  espec- 
ially in  the  back  where  the  heavy 

steels  have  a  tendency  to  proje  t 

and  often   wear  right  through  the 

dress  material. 

The    SAHUN     perfect    form 

and  corset  combin-d  (patented  in 

a  1  countries)   is  the    creation  of 

expert  design^s  at  the  instig^ti  n 

of   fashionable   tailors   and  dress- 

makers,  and   can   fully  guarantee 

perfect  tit  without,  a  s-acr.tice   to 

style  in  t  he  least- 
Sold  in  ev  ry  city  and  town  in 

Amer  ca  and  Eur  pe      Prices,  or- 
dinary.    I  'iscnunt  to  the  trade. 
Send  for  descriptive  cir  ulars. 


LOUIS  J.  B.  SENEZ 

Sales  Manager  and  Distributor 
for  the  British  Empire. 

31 1-2  Bleury  St.,  MONTREAL 

P.O.   Box  2398. 


^ 


REMOVAL  NOTICE 

We    beg  to  advise  our  numerous  customers    and 
friends  that  we  have  removed  to 

82  YOUVILLE  SQUARE 

where  we  will  have  additional  floor  space   and    lighting 
for  carrying  on  our  business. 

STANDARD  UMBRELLAS 

still  lead  the  trade  in  Style  and  Quality. 

Be  sure  you  have  them  in  stock. 

Correspondence    Solicited. 

The  Standard  Umbrella  Mfg.  Co 

82  Youville  Square,    MONTREAL 


FIRE! 


Our     warehouse,    154    West 
Notre  Dame  St.,  was  destroy- 
ed by  fire  on  the  23rd  March. 
We  beg  to  notify  our  customers  and  friends,  how- 
ever, that  we  have  secured  temporary  premises  at 

121  ST.  HENRY  STREET 

where  the  business  will  be  conducted  as  formerly. 

Our  Mr.  Harris  has  just  returned  from  his  annual 
purchasing  trip  in  Europe,  during  which  he  picked  up 
some  special  values  in  Summer  and  Fall  goods. 

These  goods,  fortunately,  were  en  route  at  the  time 
of  the  fire,  and  will  be  in  stock,  so  that  all  orders  can 
be  filled  with  new  goods  on  shortest  notice. 

L.  HIRSHSON  &  CO. 

Buyers  and  Sellers  of  Jobs  MONTREAL 
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Little  Sermons  on  Advertising 


Delivered   by  John  C.  Kirkwood. 


Ihe   Handicap  of  Being   Unknown. 


I  REMEMBER  that  when  I  was  a  retailer,  a  traveler 
.  called  on  me  to  sell  a  line  of  laundry  soap.  He  said 
he  had  sampled  the  town ;  that  there  would  be  a  big  de- 
mand in  consequence  ;  and  he  wanted  me  to  order  five 
cases.  Prior  to  his  coming  I  had  never  heard  of  his  firm 
or  his  soap,  and  I  was  not  ready  to  take  up  his  soap  on 
short  notice.  Moreover,  I  had  had  experience  in  just 
such  cases  as  the  one  in  question — sometimes  costly  ex- 
perience— and  I  was  deaf  to  all  arguments.  The  soap 
salesman  became  aDgry.  He  said  that  he  had  sampled 
the  town  ;  that  he  was  not  leaving  all  the  work  of  introduc- 
tion to  the  grocery  trade.  He  said  that  his  house  was  co- 
operating with  the  trade  in  the  most  practical  manner.  I 
didn't  buy. 

I  do  not  say  that  the  firms  one  never  heard  of  are  on 
that  account  unreliable,  unworthy  of  confidence.  But  I 
do  say  that  the  firm  that  solicits  the  retailer's  favor  and 
co-operation,  owes  it  to  the  retailer  to  establish  and  main- 
tain an  acquaintance.  And  I  say  furthermore,  that  this 
acquaintance  is  best  developed  through  the  medium  of  the 
retailer,  trade  newspapers;  granted,  of  course,  that  this 
newspaper  is  reputable,  widely  circulated  and  a  recognized 
authority  in  the  trade  or  interests  it  claims  to  serve.  A 
trade  newspaper  of  this  description  comes  to  be  looked 
upon  by  the  retailer  as  his  work  of  reference.  What  he 
fails  to  find  there  is  lacking  in  importance,  and  so  is  un- 
worthy of  his  serious  attention.  This  applies  not  only  to 
editorial  departments  and  kindred  matter,  but  also  to  the 
advertising  section.  A  retailer  is  warranted  in  looking  for 
the  advertisements  of  the  firms  he  deals  with,  in  the  adver- 
tising section  of  his  trusted  trade  newspaper.  A  right 
appreciation  of  this  point  would  lead  some  non-advertisers 
to  become  advertisers  with  resulting  gain. 

A  wholesale  or  manufacturing  firm  may  be  100  years 
old,  and  yet  be  unknown  to  the  trad,e  that  distributes  its 
goods.     I  have  in  mind  a  firm  of  clothing    makers,    an    old 


and  honorable  firm,  having  a  very  large  factory,  and  known 
to  the  jobbing  trade  as  providing  certain  grades  of  goods 
unexcelled  anywhere  for  quality  and  value.  This  firm  has 
been  forced  through  competition  to  brand  its  product  and 
to  go  direct  to  the  retail  trade.  It  recognizes  the  handicap 
it  is  under  in  being  practically  unknown  to  the  retail  trade. 

Even  though  it  can  say  to  the  retailer,  "you  have 
handled  thousands  of  dollars  worth  of  our  goods  without 
knowing  it,"  this  firm  is  facing  the  problems  of  the  future 
with  no  confidence,  no  reliance  in  its  long  years  of  success- 
ful manufacturing.  It  has  to  begin  afresh  as  it  were,  and 
one  of  the  first  things  it  is  doing,  is  to  begin  advertising  in 
the  trade  newspapers  circulating  a'mong  the  retailers  selling 
its  class  of  goods. 

It  takes  a  situation  of  this  sort  to  bring  home  neglected 
or  forgotten  truth.  This  firm  of  clothing  makers  is  vainly 
wishing  now  that  it  had  begun  years  ago  to  establish  an 
acquaintance  with  the  final  distributor  of  its  merchandise. 
It  was  urged  to  advertise  time  and  again,  but  its  steadfast 
reply  was,  "No.  We  sell  only  to  the  jobbing  trade.  We 
know  all  the  firms  we  care  to  see  to.  What's  the  use  of 
our  advertising  ?" 

This  situation  orings  into  clear  relief  the  fact  that  to 
be  known  and  favorably  known  is  a  business  asset  of  untold 
value.  The  cost  of  getting  and  keeping  known,  is  in  realty 
a  very  small  annual  charge,  too  small  to  be  seriously  con- 
sidered by  any  firm  with  a  heart  bigger  than. a  mouse. 

These  sermons  are  supposed  to  be  short,  and  so  it  is 
necessary  now  to  close. 

The  application  is  :  Non-advertisers  will  find  it  pru- 
dent and  profitable  to  develop  an  acquaintance  with  the 
trade  through  advertisements  in  the  right  trade  newspaper  ; 
and  advertisers  should  maintain  their  advertising  without 
a  laose. 
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TO  MEET  AT   EDMONTON. 

THE  affiliated  boards  of  trade  of  the  Northwest  Terri- 
tories, under  the  title  of  "the  Associated  Boards  of 
Trade  of  Western  Canada,"  will  meet  at  Edmonton. 
Wednesday  and  Thursday,  the  13th  and  14th  of  June  next,' 
have  been  fixed  as  the  dates  upon  which  the  convention 
will  be  held  and  boards  interested  are  invited  to  send  the 
full  number  of  delegates.  It  is  particularly  requested  that 
copies  of  resolutions  proposed  for  discussion  may  be 
placed  in  the  hands  of  the  secretary  at  least  twenty  days 
prior  to  the  meeting. 

The  Review  has  been  requested  to  insert  this  notice 
as  the  development  is  very  rapid  in  the  west  at  present, 
and  as  it  is  hard  to  get  informed  of  all  that  goes  on,  and 
some  recently  formed  boards  of  trade  may  have  been  over- 
looked. If  there  are  any  such  it  would  be  taken  as  a 
favor  if  they  would  advise  the  secretary  of  the  Edmonton 
Board  of  Trade,  and  the  notice  referred  to  will  be  sent  to 
them. 

Special  arrangements  have  been  made  with  the  Cana- 
dian Northern  and  Canadian  Pacific  Railways  for  trans- 
portation of  delegates  at  greatlv  reduced  rates. 


ADMIRES  MARSHALL  FIELD  &  COS   STORE. 

A  CORRESPONDENT  of  the  Draper's  Record  of  Lon- 
don who  has  been  traveling  in  the  United  States 
is  enthusiastic  in  his  praises  of  Marshall  Field  & 
Co.'s  store.  He  remarks  that  he  is  convinced  "that 
while  a  visit  to  America  would  amply  repay  any  retail- 
er, whether  he  be  proprietor  or  assistant,  by  the. knowl- 
edge gained  of  improved  methods  and  systems,  it  must 
always  be  borne  in  mind  that  America  is  a  country  of 
vast  distances  and  comparatively  few  towns— a  town  like 


Chicago  is  a  gateway  of  the  west  and  draws  its  custom 
from  a  district  of  probably  1,000  miles  distance.  In  the 
confined  space  of  the  British  Isles  with  large  towns 
everywhere  a  £10,000,000  sterling  store  could  never  be 
realized.''  He  notices  with  evident  surprise  that  in  the 
lace  curtain  department  the  buyer  informed  him  that 
over  3/000  different  designs  were  in  stock  at  the  mo- 
ment.— Exchange. 


THE    PATTERN    PIRATE. 

The  pattern  pirate  and  his  pestiferous  ways  have 
been  the  subjects  of  animadversion  in  the  columns  of  the 
Guide  from  time  to  time.  Like  the  pickpocket,  how- 
ever, he  seems  to  flourish  and  multiply  in  numbers  not- 
withstanding all  the  signs  and  warnings  which  may  be 
posted  against  him.  Since  this  species  of  dishonesty 
cannot  as  it  seems  be  met  with  proper  punishment  it 
will  probably  continue.  A  particularly  flagrant  and 
aggravating  instance  of  the  kind  recently  came  to  light. 
Some  11'  years  ago  a  well-known  dress  goods  agent  of 
this  city  originated  a  pattern  which  met  with  popular 
approval  for  a  considerable  period.  In  getting  up  his 
line  for  the  Spring  season  this  particular  pattern  was 
revived  as  being  in  the  agent's  judgment  just  the  thing 
to  meet  present  requirements.  This  was  in  October- 
last.  Since  then  there  have  been  no  less  than  three 
spurious  imitations  of  this  pattern  and  fabric  put  on  the 
market.  The  original  is  an  all  wool  suiting  at  $1.17 
per  yard.  One  of  the  imitations  is  quoted  at  97-]>c.  a 
yard  and  is  75  per  cent,  cotton  ;  another  is  priced  at 
92|c.  and  is  nearly  all  cotton,  and  the  third  at  75c.  is 
composed  of  nothing  but  cotton  and  shoddy.  Each  one 
of  these  imitations  is  put  out  by  a  different  manufac- 
turer and  each  is  claimed   to  be   "just  as  good"  as  the 


Every  Business 


a  Good  Business 


Every  business  is  a  good  business — how  good,  depends  upon  how 
ingeniously  effective  and  economic  are  the  general  business  and  office 
methods  employed.  "Office  methods"  is  a  broad  term  which  includes 
accounting  in  a  retail  store. 

It  all  means  that  you  must  not  blame  your  business  for  your 
troubles,  if  you  refuse  to  adopt  modern  methods — if  you  refuse  to 
instal  the  Copeland-Chatterson  Systems  for  Business. 

The  Copeland-Chatterson  System  of  accounting  in  a  retail  store 
consists  of  one  active  book,  which  does  the  work  of  a  number  of  books 
intelligently,  and  without  any  undue  effort  on  the  part  of  the  accountant. 

This    book    is    labelled  "  Monthly   Accourjt  System,"  and  stands 

in  practice  for  just  exactly  what  the  label  says.       It  is  the  only  active 

book  the  merchant  requires.      He  knows  through  it,  at  the  first  of  each 

month,  just  where  he  stands,  and  his  customers  know  just  what  they 

owe  him. 

One  writing  charges  the  goods  and  makes  out  the  invoice.     On  any  day  selected,  therefore,  the  statements 

can  be  promptly  sent  out  to  customers.       Then  you  have  Recapitulation  Sheets,  Ledger  Sheets  and  Purchase 

Sheets  all  indexed. 

The  Copeland-Chatterson  Co.,  Limited 

Montreal!    Liverpool,   London    &    Globe    Building  /""^—.-.....l     /^i".C-        1*  —  .        _4._ 

Winnipeg  -  -  Ml  BannMyn.  Street  E.st  General     OftlCCS,     TOrOIltO 

London.   England."  -      43  CnnTsirel't,   E.C  WOflCS,     BfamptOn,     Ottt. 


Use  this  corner  stone  when  huilding  up  your 
business. 
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original  from  which  it  was  stolen.  And  each  of  these 
three  manufacturers,  no  doubt,  would  indignantly  resent 
any  imputation  against  his  personal  honesty. — Dry  Goods 
Guide. 


GLOVES 


THE  MANUFACTURER  THE  SLAVE    OF  FASHION. 

AS  an  evidence  of  the  variability  of  fashion  and  how 
it  governs  and  controls  manufacturers  in  France, 
it  is  stated  on  reliable  authority  that  about  the 
first  of  March  the  greatest  creator  of  novelties  in  dress 
silks  aud  velvets  at  Lyons  sent  a  partly  prepared  line  of 
samples  to  the  most  noted  modistes  in  Paris.  About 
two  weeks  later  it  was  found  necessary  to  again  get  in 
touch  with  these  arbiters  of  the  new  creations  intended 
for  the  coming  Fall  and  Winter  season.  He  then  learned 
that  his  collection  in  the  way  of  sketches,  patterns  and 
designs  had  been  rejected  as  unsuitable  for  the  coming 
modes.  The  result  was  that  he  was  obliged  to  make  an 
extirely  new  set  of  samples.  Meanwhile  buyers  have 
been  waiting  for  their  samples  and  are  over  a  month 
late  in  submitting  them  to  the  trade. 


BIG  PRICES  FOR  PRESENT  DELIVERY. 

For  anything  that  can  be  delivered  immediately  in 
the  United  States  market  for  mid-summer  sales  of  white 
dress  goods  or  white  goods  for  the  house,  exceptionally 
high  prices  are  being  paid;  in  fact  sellers  declare  that 
the  prices  they  get  represent  practically  a  premium  on 
delivery.  An  analysis  of  the  business  being  booked  on 
white  goods  shows  that  a  growing  demand  is  in  evidence 
for  sheer  fabrics  in  both  plain  and  fancy  patterns.  The 
sold-up  condition  of  all  classes  of  white  goods  for  the 
present  season  has  made  it  possible  for  several  kinds  of 
goods  available  for  spot  delivery  to  be  disposed  of  at 
top  prices.  It  has  also  helped  to  make  the  Fall  lines 
move  at  the  opening  valuations  which  in  many  cases 
have  shown  considerable  advance.  Cutters-up  are  taking 
heavier  goods  for  their  shirtwaists  and  find  it  expedient 
to  place  orders  for  fancy  and  imported  goods  for  both 
domestic  and  imnorted  cloths  well  in  advance,  so  as  to 
secure  deliveries  in  time  for  making  up  goods  now  on 
order. 


LABOR  CRISIS  IN   THE  DOMINION  MILLS. 

A  strike  is  threatened  at  the  Hochelagarmill  of  the 
Dominion  Textile  Co.  For  some  time  past  there  has 
been  a  movement  of  a  more  or  less  active  kind  in  the 
direction  of  obtaining:  higher  wages  and  shorter  hours.  A 
union  has  been  established  and  an  affiliation  effected 
with  the  International  Textile  Union.; 

The  purpose  of  those  engaged  in  the  agitation  ap- 
pears to  be  to  carry  the  disaffection  into  the  com- 
pany's other  mills,  and  already  there  are  rumors  of 
strikes  in  the  St.  Henri,  Montmorency  and  other  mills 
under  the  control  of  the  merger.  There  are  hopes,  how- 
ever, that  a  satisfactory  settlement  will  be  arrived  at. 


WHAT  PARIS  IS  SHOWING  NOW. 
The  Paris  correspondent  of  the  London  Draper  finds 
that  the  new  fabrics  in  dress  goods  comprehend  a  large 
percentage  of  thin,  closelv  woven  woolen  and  fancy 
goods,  many  exhibiting  checks  of  some  sort  but  often  so 
lightly  handled  as  to  be  almost  imperceptible  a  yard  or 
so  off.  The  changes  are  rung-  in  endless  variation  on 
neutral  themes,  low  toned  light  browns,  greys,  black  and 
whites  now  and  again  relieved  by  threads  of  color.  In 
all  the  neutral  tone  is- preserved,  pure  greys,  pearl  greys, 
greys  tinted  with  green,  bluish  greys,  lilacs,  etc..  with  a 
tendency  toward  line  checkings. 


Glove    Houses   Cannot  Supply  Customers — Long   Glace  and 
Suede  Gloves  Out  of  the  Market  Last  Month. 

THE  situation  which  prevails  at  present  in  gloves  is 
not  a  pleasant  one.  Glove,  houses  are  at  their 
wits  end  to  supply  customers  with  the  long  gloves 
which  are  so  much  in  demand  on  all  sides.  Country 
merchants  are  beginning  to  have  inquiries,  and  are  com- 
pelled to  order  the  long  gloves  from  the  city  wholesale 
house  with  which  they  deal.  City  merchants  know  how 
futile  it  is  to  expect  to  have  an  order  for  long  gloves 
placed  with  a  wholesale  house  filled,  it  is  almost  an 
impossibility.  Failing  to  get  the  gloves  from  his  job- 
bing house,  the  country  merchant  goes  direct  to  the 
glove  manufacturer.  Here  the  same  state  of  affairs  ex- 
ists. The  glove  house  is  in  but  little,  if  any,  better 
position  than  the  jobbing  house.  For  the  past  month  or 
so  large  glove  houses  and  jobbing  establishments  in  cen- 
tres like  Montreal  and  Toronto,  have  been  receiving  or- 
ders from  country  points  which  they  have  been  unable 
to  fill.  They  have  been  writing  to  their  customers  to 
this  effect,  and  have  been  receiving  replies  to  their  let- 
ters in  which  the  merchants  ask  why  it  is  that  the  long 
gloves  cannot  be  obtained  elsewhere  in  the  city  if  that 
particular  house  does  not  happen  to  have  any  in  stock. 
Country  merchants  must  realize  that  it  is  next  to  im- 
possible to  obtain  the  elbow  length  gloves,  as  there  has 
been  a  tremendous  run  on  them  for  the  past  four  or  five 
months,  and  houses  are  all  cleared  out.  It  is  all  they 
have  been  able  to  do  to  fill  orders  that  have  been  on 
file  for  the  past  six  months  and  more,  let  alone  orders 
that  are  coming  in  at  present.  This  is  caused,  as  has 
been  stated  in  The  Review  heretofore,  by  the  scarcity  of 
skins  at  the  primary  markets.  Therefore  do  not  be 
greatly  disappointed  when  you  find  you  cannot  have  an 
order  for  long  gloves  filled  at  once  when  you  ask  for  it. 
All  this  is  meant  to  apply,  of  course,  to  the  long  gloves 
in  glace  and  suedes. 

Silk  gloves  in  the  elbow  lengths  are  still  obtainable, 
but  are  rapidly  approaching  the  same  condition  as  now 
exists  in  glace  and  suede  gloves.  To  show  the  scarcity 
of  silk  gloves  on  the  markets  of  this  continent  it  might 
be  stated  that  a  buyer  from  one  of  the  large  American 
houses  was  in  Montreal  the  middle  of  April  endeavoring 
to  obtain  these.  He  was  willing  to  pay  one  dollar  above 
the  price  asked  in  Canada.  Besides  this  advance  he 
would  have  to  pay  a  very  heavy  duty  in  order  to  get  the 
goods  into   the   States. 

It  may  safely  be  said  that  the  greater  part  of  Fall 
business  will  be  in  lambskin  gloves.  Kid  is  obtainable 
in  certain  quantities,  but  is  too  expensive  for  the  aver- 
age dealer,  and  lambskins  are  considered  the  best  sub- 
stitute. These  are  obtained  chiefly  from  Italy  and  Aus- 
tria. Many  New  York  houses  have  stopped  booking  or- 
ders for  Fall  gloves  in  kid,  and  are  taking  only  such 
orders  as  call  for  lambskins. 

It  is  high  time  for  merchants  to  place  their  Fall  or 
ders.  If  they  are  not  placed  now  the  chances  are  that 
the  best  part  of  the  Fall  trade  will  be  missed.  De- 
liveries are  sure  to  be  late,  and  the  sooner  orders  are 
placed  the  better.  Discretion  should  be  exercised  in  the 
placing  of  orders  for  the  long  length  gloves.  It  must  be 
remembered  that,  although  these  may  be  in  great  de- 
mand at  present,  when  the  weather  becomes  colder  the 
ladies  will  find  it  necessary  to  resume  blouses  and  waists 
with  long  sleeves,  and  then  short  gloves  will  be  called 
for. 

Still  it  would  be  poor  policy  to  omit  ordering  some 
long  gloves  for  Fall  trade,  as  these  will  be  asked  for 
principally  for  evening  wear 


120 


DRY    GOODS    REVIEW 


I 


Galvanized  Steel  Front. 


Merchants 

of 
Canada! 


This  Concerns  You ! 


In  many  cases  you  are  trans- 
acting business  in  premises 
whose  interiors  prejudice  cer- 
tain people  against  you. 

You  look  at  your  ceiling 
and  exclaim:  "It's  getting 
pretty  black;  I  guess  I'll  give 
it  another  coat  of  whitewash!" 
The  whitewash  is  applied  and 
in  a  year's  time  there  is  the 
same  "looking  up,"  the  same 

exclamation  and — some  more  whitewashing. 

When  twelve  more  months  have  elapsed  you  decide  to  paper  the  ceiling.     In  seven 

or  eight  months  you  notice  the  paper  is  beginning  to  discolor,  particularly  in  those 

parts  directly  over  the  lighting  apparatus.     The  old  question  again  crops  up,  but  in  a 

new  form—"  What  shall  I  try  1" 

Now,  it  is  because  you  have  never  come  our  way  for  relief  that  we  come  your  way 

with  the  relief.    At  half  the  expense  it  cost  to  originally  put  the  plaster  ceiling 

up,  repair  it,  whitewash  it,  paper  it,  we  will  supply  you  with 

CLASSICAL  METAL  CEILING 

used  and  endorsed  by  merchants  in  all  parts  of  the  country.  This  ceiling  goes  in  sec- 
tions and  can  be  nailed  to  stripping  placed  over  the  plaster,  or,  if  the  building  is  in 
course  of  erection,  can  be  nailed  to  stripping  over  the  joists.  By  giving  it  a  coat  of 
paint  when  erected  it  will  simply  look  "  rich"  and  attract  customers  to  your  store. 

When  Classical  Metal  Ceiling  is  up  it  never  comes  dow,n — till  the  building  comes 
down.  It  needs  no  repairing  and  in  the  event  of  fire  will  prevent  its  spreading;  the 
ceiling  will  not  be  ruined,  neither  will  the  water  come  through  and  destroy  your  goods 
— many  a  fine  stock  has  been  saved  from  fire  and  water  by  our  ceilings. 

Should  you  also  put  in  Metal  Walls  and  Galvanized  Steel  Fronts  your  insurance 
will  shrink  about  one-third. 

If  you  would  like  to  say  farewell  to  the  whitewash  bills,  the  black  ceiling  scenery, 
the  rainy  day  wet  spots  and  have  something  in  their  place  that  will,  for  all  time,  settle 
the  ceiling  question  we  can  make  you  a  proposition  that  will  appeal  with  particular  force. 

Send  us  your  name  and  address,  the  size  of  your  store,  what  you  are  prepared  to  spend,  and 
we  shall  send  you  designs  of  Ceiling  suitable  for  your  special  case  with  prices  and  full  particulars. 

Don't  Delay.     Write  To-day. 

Metal  Shingle  and  Siding  Co.,  Limited,  Preston,  Ont. 
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HINTS   TO   BUYERS 

From  information  supplied  by  Sellers,  but  for  which  the  Editors  of 
The  Review  do  not  necessarily  hold  themselves  responsible. 


Business  Co-Operation. 

In  these  days  of  colossal  enter- 
prises it  has  become  a  recognized 
principle  among  the  most  aggressive 
industrial  institutions  on  the  contin- 
ent— that  the  manufacturer  who  co- 
operates with  the  retailer  in  the  mar- 
keting of  his  product  insures  for  him- 
self success  in  a  venture  which  might 
under  other  conditions  prove  doubtful 
• — and  we  believe  by  such  judicious  co- 
operation he  can  reasonably  expect 
to  find  himself  eventually  at  the  head 
of  a  concern  whose  rapid  growth 
will  be  frequently  spoken  of  as 
"phenomenal." 

When  we  become  acquainted  with 
the  causes  to  which  such  great  busi- 
ness expansion  may  be  attributed, 
and  study  the  plan  so  carefully  exe- 
cuted to  produce  these  results,  we 
are  led  to  ask  "Can  such  growth  be 
termed  phenomenal?"  Is  it  not  the 
result  which  must  naturally  follow- 
as  an  equitable  return  for  energy 
exerted  with  this  very  object  in 
view  1 

We  are  well  aware  that  (he  first 
question  which  arises  when  con- 
templating a  new  industry  is,  what 
demand  has  the  article  in  this  mar- 
ket? and  if  the  demand  warrants  it — 
the  returns  for  capital  invested  arc 
reasonably  certain.  But  where,  for 
competitive  reasons  or  otherwise,  a 
doubtful  market  exists,  artificial 
means  to  create  a  market  must  be 
resorted  to  until  such  times  as  the 
consumer  is  acquainted  with  the  pro- 
duct—which if  it  be  of  merit,  will 
ultimately  maintain  for  itself  the 
position  thus  attained. 

The  latter  condition  was  found  to 
exist  when  the  Menzie  Wall  Paper 
Co.  entered  the  field  two  years  ago, 
but  from  the  outset,  by  producing  an 
article  of  unquestionable  merit  and 
undisputed  value,  they  have  in  this 
short  period  built  for  themselves  an 
enviable  position  in  the  wall  paper 
market  of  Canada. 

Not  content,  however,  with  the 
great  year  just  completed,  they  are 
launching  a  vigorous  advertising  cam- 
paign in  the  leading  dailies  through- 
out Canada.  While  the  primary  ob- 
ject of  this  widespread  advertising 
must  necessarily  be  to  increase  the 
demand  for  their  product,  the  im- 
mense value  to  the  trade  of  this  pub- 
licity will  be   at  once   apparent,  and 


the  dealer  who  fails  to  avail  himself 
of  the  company's  expenditure  as  an 
opportunity  to  draw  trade  his  way. 
will  be  slow  indeed,  and  those  who 
handle  "The  Menzie  Line"  wall 
papers  will  do  well  to  acquaint  the 
consumer  with  the  fact. 

The  Menzie  people  are  in  a  new 
field,  but  appear  to  be  up-to-date  and 
aggressive  in  their  methods,  and 
when  a  few  years  hence  we  hear  re- 
ferences to  "the  phenomenal 
growth"  of  this  enterprise,  those  who 
know  will  recall  the  time  when  the 
management  was  shrewd  enough  to 
recognize  the  advantage  of  creating 
a  demand  for  their  products  by  co- 
operation with  the  trade,  through 
whom  they  must  necessarily  market 
their  goods. 

Debenham's  (Canada)  Limited, 
Toronto. 

Encouraged  by  the  very  decided 
success  they  have  had  hitherto  with 
the  lines  of  silk  slips,  blouses,  and 
silk  and  moirette  underskirts,  thai 
they  have  placed  on  the  Canadian 
market,  this  firm  have  made  much 
more  extensive  preparations  in  the 
same  lines  for  the  coming  Fall.  The 
samples  shown  were  designed  special- 
ly for  the  Canadian  trade,  and  the 
gaiments  made  up  in  their  Lond|04ni 
West  End  establishment,  under  the 
personal  superintendence  of  Mr. 
Blair,  their  Northwest  representa- 
tive. 

The  skirt  line  is  very  extensive,  em- 
bracing as  it  does  an  extended  list 
of  qualities,  prices,  and  colors. 

A  well-cut  skirt,  with  the  popular 
built  up  circular  flounces,  in  cotton 
moirette,  can  be  had  in  thirtv  differ- 
ent shades  laid  down  in  Canada  as 
low  as  91c. 

Better  qualities  and  wider  width 
skirts  come  at  $1.21.  $1.52  and  $1:85. 

Checks  are  the  latest  in  skirts,  and 
shepherd's  plaid  is  a  leader  here.  A 
very  handsome  skirt  of  check  silk 
moirette  with  colored  satin  over 
stripe  can  be  had  to  retail  at  $3.95 
or  $4.00.  which  is,  as  the  trade  knows. 
a  popular  skirt  price.  This  is  a 
perfectly  cut  skirt,  and  is  full  width 
and  handsomely  trimmed,  and  alto- 
gether it  is  a  garment  that  is  ex^ir  a 
good  value  for  the  money. 

The  taffeta  line  is  large  and  the 
range  of  colors  is  extensive.     A  glove 
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finished  taffeta  to  retail  at  the  popu- 
lar price  of  $5.00  is  trimmed  tucks, 
shirrings,  and  ruche. 

Special  mention  must  be  made  of 
the  better  lines  in  hand  woven  taffeta, 
as  there  is  no  better  silk  on  the  mar- 
ket than  the  silk  that  goes  into  these 
skirts.  The  blouse  lines  have  been 
very  carefully  cut  and  sized,  and 
every  effort  has  been  made  to  suit  the 
requirements  of  the  Canadian  trade. 
The  styles  are  attractive  and  the 
values,  particularly  in  Japanese  silks, 
are  such  as  to  challenge  comparison. 

Greenshields    Limited. 

Inventory  time  with  this  firm  calls 
for  marked  reductions  in  stocks,  and 
in  face  of  strong  markets  in  all  dry 
goods  lines,  they  are  able  to  offer 
many  desirable  lines  at  attractive 
prices.  Many  merchants  argue  that 
all  things  come  to  him  who  waits,  but 
it  is  the  man  who  goes  to  market  in 
due  season  that  usually  gets  ahead 
of  the  other  fellow.  House  trade  has 
been  extremely  active  and  they  are 
well  able  to  look  after  all  wants  of 
their  customers  this  month. 

Dress  goods,  silks,  and  wash  goods, 
still  offer  remarkably  good  selections 
and  assorting  orders  can  receive  pro- 
per attention.  All  lines  of  cream 
fabrics  are  doing  real  well  and  they 
have  every  popular  weave,  such  as 
homespuns,  serges,  worsted  goods, 
taffetas.  Silk  trade  is  keeping  up  to 
the  mark  and  advance  orders  for 
Fall  are  coming  along. 

Fall  dress  goods  lines  are  now  on 
the  road  and  Priestleys'  goods  show 
up  better  than  ever  before.  A  plain 
season  in  wool  dress  goods  is  again 
predicted  and  their  range  reflects  this 
tendency.  Venetians  and  broadcloths 
are  available  at  all  popular  prices 
and  values  are  remarkably  good. 
French  serges  are  largely  represented 
and  the  staples  are  all  included. 
Every  preparation  has  been  made  to 
do  a  larger  business  than  even  a  year 
ago. 

Department  E  has  been  slightly 
handicapped  on  account  of  putting  in 
new  floors,  but  stocks  are  now  well 
arranged  and  open  orders  receive 
prompt  treatment.  Popular  Spring- 
hosiery,  including  the  lace  ankle 
goods,  is  in  big  supply  and  their 
range  of  tans  is  very  complete.  The 
$4.50  lace  ankles  is  a  popular  price 
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and  plain  whites  in  cotton,  lisle  and 
silk  are  all  doing  well.  Fancy  tan 
goods  are  good  property.  Children '3 
stocks  are-  complete.  Fall  values  in 
worsteds  are  equal  to  a  year  ago  and 
English  cashmere  lines  are  at  old 
prices. 

Glove  stocks  in  lisles,  suede  lisles 
and  silks  are  now  complete  both  in 
short  and  elbow  length.  Popular 
colors  are  black,  white,  cream,  slates 
and  navy.  Fall  lines  of  ringwoods 
are  proving  active.  Pewny's  kid 
gloves  in  glace  and  suede  are  well  as- 
sorted. Spring  underwear  deliveries 
are  picking  up  anu  duplicate  orders 
can  be  attended  to.  Vals  continue 
leaders  in  laces  and  net  laces  are  in- 
quired for.  All  styles  of  embroideries 
and  waist  patterns  are  active.  Their 
buyer  has  lately  returned  from  for- 
eign markets  and  placed  many  ad- 
vantageous contracts. 

The  top  floor  of  this  house,  showing 
all  lines  of  ready-to-wear  goods,  is 
extremely  busy.  They  are  having  a 
phenomenal  run  on  all  lines  of  lawn 
waists  and  ship  them  out  as  rapidly 
as  received.  Two  special  travelers 
are  now  showing  their  Fall  lines  of 
coats,  skirts,  blouses,  wrappers,  etc. 
A  record  business  is  being  done  in 
the  house  furnishing  department, 
which  is  able  to  supply  everything  in 
the  line.  This  is  one  of  their  busiest 
months  in  the  year  and  stocks  are 
fully  assorted.  Carpet  sales  in  3-4 
widths  are  on  the  increase  and  they 
supply  everything  in  the  range. 
Squares  and  rugs  are  doing  better 
than  ever  and  their  foresight  in  this 
direction  has  been  repaid.  Wood 
effects  in  oilcloths  are  good  property 
and  favorable  rates  have  made  ac- 
tive selling.  They  offer  Japanese 
mattings  at  old  prices  and  patterns 
are  in  a  large  range.  Chinese  matt- 
ings are  also  stocked.  Mats,  pillows 
and  cushions  can  be  had  in  all  styles. 
Art  muslins  and  cretonnes  are  fully 
represented. 

Good  business  is  being  done  in  the 
linen  department.  Although  supplies 
of  different  lines  held  by  some  houses 
are  short,  Greenshields  are  able  to  fill 
all  orders  received.  White  dress 
linens  in  the  very  sheer  effects  are 
meeting  with  very  great  sale,  and  it 
is  wise  policy  on  the  part  of  the  mer- 
chant to  place  his  orders  before  it  is 
too  late.  Towellings,  table  linens, 
etc.,  are  doing  well  and  stocks  are 
sufficient  to  meet  all  demands. 

Frank  &  Gutman. 
This   firm   has   just   gotten   out      a 
new  garter     and     drawer     supporter 
which    has  been    styled    the    "Sun." 


HINTS     TO     BUYERS 
WHOLESALE  HOUSES 


SON 


LIMITED. 

The  Wholesale' Millinery  and  Fancy  Dry  Goods 
House  of  the  Maritime  Provinces.|fjj| 

MAIL  ORDERS  OUR   ESPECIAL  HOBBY. 


GILMOUR,  NEPHEW  &  CO. 

Wholesale  Dry  Goods  and 
Smallwares. 

Our  warehouse  has  been   entirely  renovated  and  is 
open  for  business  at  the  old  stand. 

366  St.  Paul  Street        -         MONTREAL 

AN   ENTIRE   NEW  .STOCK. 


CANADA  HAIR  CLOTH  CO. 

Manufacturers  of  Hair  Cloths. 

St.  Catharines,  Ont. 


LEGAL  CARDS 


ATWATER.  DUCLOS  &  CHAUVIN 

Advocates.  Montreal 
Albert  W.  Atwater,  K.C.,  Consulting  Counsel 
for  City  of  Montreal.     Chas.  A.  Duclos.    Henry 
N.  Chauvin. 


WM   A.  McLEAN. 

Barrister,  Solicitor.  Etc. 
Head  Office  Guelph.  McLean's  Block. 
Branch  Office,  Acton.  Town  Hall. 
Corporation,  Solicitor,  Etc. 


ROBINSON  &  GREEN 

Barristers.  Solicitors.   Etc. 
John  A.  Robinson,  John  R.  Green,  Solicitors  for 
the    Imperial  Bank  of    Canada,  the  Southern 
Loan  &  Savings  Co.,  St.  Thomas,  Ont. 


LOUGHEED  ft  BENNETT 

Barristers  Solicitors  Advocates,  etc.,  Calgary. 
Can.  Cables:  Lougheed,  Calgary,  Solicitors  for: 
Bank  of  Montreal,  Canadian  Bank  of  Commerce, 
Bank  of  Nova  Scotia,  Merchants  Bank  of   Can. 


MISCELLANEOUS 


WANTED 

A  strong,  steady,  preferably  experienced,  adver- 
tising writer  to  look  after  the  publicity  end  of  a 
wholesale  and  retail  concern  for  the  Province  of 
Quebec.  Good  salary.  Apply  by  letter  only. 
Advertiser,  care  of  Manager  MacLean  Publish- 
ing Co.,  Toronto. 


COLLECTIONS,  ETC. 


THE 
MERCHANTS  MERCANTILE    CO. 

260  St.  James  St.,  Montreal 

Mercantile  Reports  and  Collections 

Our  method  of  furnishing  commercial  reports 
to  our  subscribers  gives  prompt  and  reliable  in- 
formation to  date.  Every  modern  facility  for  the 
collection  of  claims.  Tel.   Main  1985. 


ACCOUNTANTS  AND  AUDITORS 


JENKINS   ft   HARDY 

Assignees,  Chartered  Accountants,  Estate  and 

Fire  Insurance  Agents,  15i  Toronto  St. , Toronto. 

465  Temple  Building,  Montreal. 


PERCY  P.  DAVENPORT, 

Chartered  Accountant  and  Assignee, 

378  Bannatyne  Ave,       -        Winnipeg.  Man. 
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MANUFACTURERS'  AGENTS 


R.  FLAWS  &  SON 

Manchester  Bide.;  Melinda  St.,  Toronto 
Dry  Goods  Commission  Agents. 
Representing  -S.  &  L.  Ash  Brothers,  Leeds, 
C  lot  lis,  in  great  variety.  Cartwright  &  Warners, 
Limited,  Loughborough,  Eng.,  Hosiery  and 
Underwear.  Bentley  &  Tempest,  Leeds,  Eng., 
Casket  Cloth,  Vicunas,  Serges,  Cap  Cloths. 
Hood,  Morton  &  Co.,  Newmilns,  Scotland,  Lace 
Curtains. 


ALFRED  DEFRIEZ 

28  and  30  Wellington  Street  West 

Toronto 

Laces,   Dress  Trimmings,  Buttons 
and  Novelties. 


MOULTON  &  CO. 

Proprietors  of  the  old  and  reliable 

MONTREAL  FRINGE  AKD  TASSEL  WORKS 

165  Nazareth  Street,         -         Montreal 

Manufacturers   of 

Braids,  Cords,  Barrel  Buttons,  Chenille,  Dress 

and  Furriers'  Trimmings,  Girdles,  etc. 


Walter  A.  Brown.  JAMes  Ashcroft. 

BROWN  &  ASHCROFT 

Manufacturers  of  the 

"B.  &  A.  "    BRAND  SHIRTS 

COLLARS  AND  CUFFS 

Try   them 

595  St  Paul  Street,  Montreal. 


J.  SPROUL  SMITH 

Empire  Building  -  .  .  TORONTO 
Representing:  Cornwall  &  York  Cotton  Mills 
Co.,  Ltd..  Cotton  Goods,  St.  John,  N.B.;  Paris 
Wincey  Mills  Co.,  Flannels,  etc.,  Paris,  Ont  ;  John 
Bright  ft  Bros..  Carp«ts,  Rochdale,  Eng  ;  Wm 
Ewart  ft  Son,  Linen  Goods,  BelfaBt,  Ireland  ■  H 
Longbottom  &  Co.,  Cravenettes,  Linings,  etc  ' 
Bradford,  Eng. 


W.  E.  WALSH 


207  St.  James  Street, 


Montreal 


SPECIAL  lines  in 

Fancy    Leather   Goods,    Bags,    Purses    etc. 

Toilet     Sets,      Fans,      Back     and  de 

Combs.  Brushes,  Postcard  Albums, 

Papeteries,   etc.,    etc. 


DAVIDSON  &  GATEHOUSE 

Commission  Merchants 

COTTON    PIECE    GOODS 

Dundee  and  Calcutta  JUTES  and    HESSIANS 

HEAVY    DRY   GOODS 

Agents  for  Jas.  Alexander  &  Son  of  Glasgow,  Scot. 
Catch-On-Clasp  Co.,  Baltimore,  Md. 

30  St.  John  Street,        -         Montreal 


RAW    COTTON 

N.  P.  SLOAN  CO. 

(Philadelphia  and  New  Orleans) 
Cotton  Merchants  and  Yarn  Agents 

523  Coristine  Building,   -    Montreal 

Tel.  Main  1525  Represented  by  E.  J.  Taylor 


HINTS     TO     BUYERS 
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The  "Sun"  drawer  supporter  is  the 
only  one  of  its  kind  made  with  a  rub- 
ber socket.  The  "Wizard"  tie  hold- 
er is  another  of  their  improved  pat- 
ents. It  is  ornamented  with  assort- 
ed jewels  and  has  rubber  cushion 
clasp  which  protects  the  finest  fab- 
rics. Samples  of  these  goods  have 
been  received,  and  they  commend 
themselves  for  their  simple  construc- 
tion—not having  any  teeth  to  tear 
the  material  that  they  clasp. 

Revillon  Brothers,  Limited. 

This  firm,  with  Canadian  head- 
quarters in  McGill  street,  Montreal, 
have  added  an  extensive  fancy  dry 
Sfoods  department  to  their  widely 
and  favorably  known  lines  of  furs. 

The  department  will  be  conducted 
with  the  usual  aggressiveness  of  the 
house,  and  their  remarkable  buyinu 
facilities  guarantee  extensive  assort- 
ments and  right  values.  Stocks  are 
now  complete  for  the  ensuing  season, 
and  import  orders  on  certain  lines  of 
laces,  embroideries,  etc,  may  be 
booked. 

Their  announcement  to  the  trade 
appears  elsewhere   in   this   issue. 

The  W.  R.  Brock  Co.,  Limited, 
Montreal. 

There  is  more  profit  to  be  made  on 
smallwares  than  anything  else  in  the 
dry  goods  line  and  the  demand  is  al- 
ways good.  Brock's  are  showing  a 
line  of  combs — fine,  dressing,  bar- 
ber's and  pocket— that's  away  and 
above  anything  they  have  shown  for 
a  few  years.  If  you  are  open  for 
a  line  of  these  goods  they  can 
fill  your  order.  Prices  are  right.  In 
brushes — hair,  clothes,  tooth,  etc.— 
you  can  get  quite  a  number  of  bar- 
gains. For  instance,  the  clothes 
brush  to  retail  for  a  quarter  is  some- 
thing that  is  pretty  hard  to  beat  at 
the  price.  The  hair  brushes,  silver 
mounted,  aie  astonishingly  cheap 
and  have  to  be  seen  to  be  appreciated. 
This  firm  is  also  showing-  a  lead 
pencil  cabinet;  just  the  thing  for 
general  stores.  There  are  soft  pen- 
cils, hard  pencils,  blue  and  red  pen- 
cils and  a  few  other  grades  in  it,  and 
you  can  get  just  about  twice  the  price 
you  pay  for  it. 

Shoe  men  report  big  sales  of  tan 
shoes  and  this  means  "get  in  your 
stock  of  tan  hose."  You  can  get  all 
qualities  at  the.  Brock  warehouse  at 
prices  to  suit  your  trade. 

The  ready-to-wear  depaitment  re- 
ports elbow  sleeves  are  "the  thing" 
for  this  Summer;  indeed,  in  New  York 


and  other  fashion  centres  it  is  al- 
most impossible  to  get  long-sleeve 
Summer  goods.  The  "Invader" 
brand  of  ladies'  ready-to-wear 
blouses,  etc.,  are  up-to-date  in  every 
particular  and  are  seen  on  well-dresN- 
ed  women  everywhere  in  Canada.  Just 
give  this  department  a  look  through 
the  next  time  you  are  in  Monti  eal. 
You're  sure  to  find  something  your 
customers   are  asking   for  in  it. 

The  dress  goods  department  has 
just  issued  a  circular  to  the  travelers 
offering  some  special  jobs  in  dres> 
goods.  The  values  offered  are  sur- 
prising, and  if  you  are  open  for  a 
little  clearing-  lot,  write  in  for  sam- 
ples, giving  the  price  you  wish  to  pay 
for  lines. 

The  line  of  fancy  muslins  shown  by 
the  firm  is  now  complete  and  the  pat 
terns  shown  are  very  pretty,  and  the 
prices  are  right.  The  chances  are 
that  many  of  the  lines  will  sell  out 
rapidly,  as  the  goods  promise  to  be 
very  popular  this  season,  and  they 
are  very  hard  to  repeat. 

Excelda  Handkerchiefs. 

White,  printed  and  colored  Ex- 
celda handkerchiefs  for  ladies  ami 
gentlemen  are  adding  materially  to 
handkerchief  sales  in  the  Canadian 
market  and  are  making  almost  as 
drastic  a  revolution  in  the  trade  as 
they  made  in  the  English  market. 

Excelda.  as  the  trade  is  well  aware. 
is  a  fabric  especially  adapted  for 
handkerchief  purposes,  closelv  resem- 
bling silk,  serviceable,  retaining  its 
lustre  after  washing  and  retailing 
with  generous  profit  at  prices  much 
less  than  linen   or  silk. 

Extensive  lines  are  shown  by  the 
entire  Canadian  johbim;  trade  and 
many  new  designs  have  lately  been 
added.  Ladies'  lines  stronelv  fpver 
the  plain  white  narrow  hemstitched 
goods,  as  well  as  white  grounds  with 


HOTEL     DIRECTORY 


EXPERIENCED 
ADVERTISEMENT    WRITERS 

who  are  own  for  a  situation  are  reouested  to 
register  their  names  with  The  MacLean 
Publishing  Co.  atanv  of  their  offices.  Inquiries 
are  occasionally  made  bv  manufacturers  and 
wholesa'e  houses  who  contemplate  establishing- 
their  own  advertising  department. 


AGENTS  WANTED. 


A  BRADFORD  dress  goods  house  is  open  to 
appoint  an  agent  for  their  goods  in  Canada; 
applicant  must  have  good  connection  and  first- 
class  references.  Apply  Box  D,  Dry  Goods 
Review   Montreal. 

VX/A^TED  — Commercial  travelers,  calling 
*'  on  dry  goods  and  gents'  furnishing 
houses,  to  handle  a  good  selling  sid^  line,  25 
ner  cut.  profit.  For  particulars  write  to  G.  E., 
709  Wellington  street,  Montreal. 
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WINDSOR   HOTEL 

HAMILTON,   BERMUDA 

This  house  is  pleasantly  and  conveniently  lo- 
cated on  the  East  side  of  <^ueen  Street.  The 
mollis  are  bright  and  cheerful.  Every  attention 
paid  to  guests.  Billiards  and  Pool.  Hot  and 
cold  water  baths.     A.  McNicol,  Prop. 


TOWER  HOTELGEORGETOWN 

iwm-iiiiWiLL     DEMERARA 
BRITISH  GUIANA. 

This  rirst-class  hotel  is  most  conveniently  situ- 
ated in  the  coolest  and  healthiest  part  of  the 
city.  Five  minutes  from  railway  station  and 
steamer  stallings.  and  near  to  all  principal  public 
buildings.  Cool  and  lofty  bedrooms.  Spacious 
Dining  and  Ladies'  Rooms.  Billiard  Room. 
Electric  light  throughout. 


WOODSIDE   BOARDING 
HOUSE 

Corner  of  Main  and  Lamaha  .Streets 
GEORGETOWN,  DEMERARA. 

Cool  ami  airy  Bedrooms,  Excellent  Cuisine. 
Attendance  qualified.  Terms  moderate.  Elec- 
tric Car  Loop  at  pate  of  premises.  Patronage 
Solicited.    Manageress,  E.  Cottam. 


WINTER   RESORT 
Queen's  Park  Hotel 

Port  ok  Spain.  Trinidad.  B.W.I. 
JOHN  McEWEN,  Manager.        For  Rates,  etc 
apply  Trinidad  Shipping  and  Trading  Co.. 
29  Broadway.  New  York. 


THE  GRAND  UNION 

The  most  popular  hotel  in 
OTTAWA,  Ont.      James  K.  Paisley.  Prop 


DOMINION 

HOUSE 

W.  H.  DURHAM. 

Proprietor 

RENFREW, 

ONTARIO 

The   most    popular  Hotel   in 

the  Ottawa  Valley. 

Condensed  Want  Advertisements. 


FOR   SALE 


MALTESE  LACE  COMPANY,  lace  mak- 
ers, Norwood,  London,  England  ;  Malt- 
ese and  Brus  els  laces  in  d'oylevs,  handker- 
chiefs, scarfs,  collaret'es,  fichus  laces, 
insertions,  boleros,  robes.  Sample  parcel 
$10.00,  carriage  paid.  Illustrated  catalogues 
gratis. 

A6ENCY    WANTED 

RELIABLE  Manufacturers'  Agent  is  open 
to  represent  manufacturer  of  fancv  tweeds, 
worsteds,  etc.,  for  suitings  ;  established  con- 
nections with  the  wholesale  and  manufacturing 
trade  of  Canada;  highest  references.  Apply 
Box  C,  Dry  Goods  Review,  Montreal. 

SIDE  LINES  WANTED 

AFI  RM  of  manufacturing  agents  are  open  to 
handle  tew  good  lines  direct  to  retail  or 
wholesale  trade  of  the  west.  Apply  Box  115, 
Winnipeg. 
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neat  and  appropriate  colored  borders 
of  the  dot,  scroll  or  Moral  ordei*.  The 
range  of  patterns  is  paetieally  end- 
less and  colors  may  be  had  to  suit 
every  taste.  Men's  lines  run  very 
largely  on  the  fancy  borders,  espec- 
ially of  medium  width. 

Retailers  who  have  not  realized 
the  profit  possibilities,  especially  in 
the  colored  border  goods,  should  imi- 
tate many  city  stores'  methods  and 
make  adequate  interior  and  window 
displays.  The  line  practically  sells 
on  sight  and  is  well  known  to  the 
general  public. 

I.  Mishkin  &  Co. 

A  phenomenal  Spring  and  Easter 
tiade  has  overtaxed  the  capacity  of 
this  waist  house  and  they  have  lately 
increased  their  facilities  to  cope  with 
demand.  They  regret  their  inability 
to  ship  as  promptly  as  desired  in 
some  instances  and  state  that  all  or- 
ders entrusted  to  them  now  will  re- 
ceive accurate  treatment  and  prompt 
shipment.  The  extensive  line  of  Re- 
liable waists  is  shown  in  all  silk  and 
popular  cotton  fabrics. 

Gilmour,  Nephew  &  Co. 

This  firm  is  now  under  the  new 
and  energetic  management  of  Mr.  G. 
T.  Armand,  and  their  old  headquar- 
ters at  366  St.  Paul  street,  Montreal, 
have  been  fitted  up  with  every  mod- 
ern convenience  jlnd  an  entirely  new 
stock  of  general  dry  goods  and  small- 
wares  has  been  put  in.  They  take 
advantage  of  every  market  turn  and 
are  always  ready  with  desirable  jobs. 
Their  travelers  are  now  out  in  the 
provinces  of  Ontario  and  Quebec. 
Their  aim  is  to  have  the  right  goods 
when  wanted  at  right  prices.  Situat- 
ed in  the  centre  of  the  wholesale  dis- 
trict, they  offer  every  convenience  to 
merchants  visiting  Montreal. 

W.  R.  Brock  Co.,  Toronto. 

New  shipments  of  nice  grey  tweeds 
are  coming  daily  to  hand  in  the  dress 
department.  These  goods  are  54  in. 
wide,  and  can  be  retailed  at  75c.  and 
$1,  and  include  all  the  latest  designs 
in  grey.  They  have  also  received  ,i 
shipment  of  colored  cashmeres  to  re- 
tail at  50e.  in  pearl  grey,  alice  blue, 
mauve,  old  rose,  olive  green,  and  all 
staple  shades.  They  have  now  in 
stock  a  line  of  lightweight  chiffon 
broadcloths,  in  cream,  alice  blue, 
pearl,  light  tans,  olives,  reseda  and 
raspberry  shades. 

In  "Her  Ladyship  ready-to-wear" 
department     they    have     just    passed 


into  stock  200  doz.  job  wrappers. 
These  come  in  navy,  -card,  and  fancies, 
sizes  34  x  40,  regular  $12  goods  for 
$9,  trimmed  with  braid,  making  very- 
sightly  garments.  These  goods  arc 
going  to  be  scarce.  Merchants  should 
stock  upon  them  now.  They  have 
also  passed  into  stock  new  lines  of 
white  waists  at  $9,  $12  and  $15,  and 
have  a  full  stock  of  white  goods  in 
the  better  ranges,  $21,  $27,  $30  and 
$33.  Their  lines  of  whitewear  are 
complete,  nearly  all  prices  in  all  lines 
being  in  stock,  all  bought  below  mar- 
ket prices. 

Their  stock  of  hosiery,  gloves  and 
underwear  is  very  complete,  and  all 
orders  are  being  filled  at  old  prices, 
but  as  stock  is  sold  up,  they  have 
to  pay  more  money  for  repeats.  They 
advise  all  retailers  to  buy  what  is 
wanted  for  the  late  Summer  trade  in 
order  to  avoid  paying  advance  prices 
later  on.  They  have  anticipated  the 
demand  for  long  silk  gloves  and  are 
in  a  position  to  look  after  customers' 
requirements  in  these  goods. 

They  are  displaying  a  very  choice 
selection  of  ladies'  lace  embroidered 
and  fancy  wash  collars,  plain  black 
and  embroidered  silk  belts,  trimmed 
and  plain  shell  side  and  back  combs. 
For  something  really  new  and  very 
smart  retailers  should  see  their 
assortment. 

They  have  just  passed  into  stock 
some  new  ranges  of  corset  cover  em- 
broideries and  all-over  embioideries; 
these  are  very  much  in  demand  and 
very  scarce  at  present. 

Their  stock  is  well  assorted  in 
white  stripe  and  fancy  muslins,  Vic- 
toria lawns,  organdies,  apron  lawns, 
etc.,  etc.  On  account  of  white  goods 
being  in  such  great  demand,  these 
are  being  picked  up  very  quickly, 
and  retailers  putting  off  buying  until 
the  Avarm  weather  comes,  will  find  it 
difficult  to  get  them  later  on.  Buy- 
ers will  find  their  smallware  and  no- 
tion section  always  well  assoited. 

The  gents'  furnishing  department 
are  showing  three  clearing  lines  in 
men's  negligee  shirts  to  retail  at  40c, 
50c.  and  75c,  worth  50c,  75c.  and 
$1.  Also  a  full  range  of  "Grizzly" 
brand  negligee  and  regatta  shirts  in 
new  patterns  for  the   sorting  season. 

A  specially  large  working  shirt. 
made  from  rock-fast  drill,  guaranteed 
to  wash  and  wear,  all  sizes,  14  to  17, 
to  retail   at   75c. 

Real  French  balbriggan  shirts  and 
drawers,  in  all  sizes,  to  retail  at  50c, 
are  now  in  stock.  Two  lines  of  men's 
Summer  weight  natural  wool  shirts 
and  drawers.  M  138,  to  retail  at  75c. 
and  M  139,  to  retail  at  $1,  are  par- 
ticularly good  value.    A  special  clear- 


ing line  of  men's  drill  overalls  to  re 
taii  at  50c,  regular  value  75o.  A 
line  of  boys'  tweed  knickers  to  re- 
tail at  50c,  worth  65c.  Men's  white 
and  fancy  wash  vests  in  new  patterns 
to  retail  at  popular  prices.  Men's 
and  boys'  leather  belts  to  retail  from 
15c  to  75c,  in  all  shades  and  correct 
styles. 

Owing  to  the  advent  of  fine  warm 
weather,  and  the  better  state  of  the 
country  roads,  trade  has  picked  up 
wonderfully  in  the  staple  department. 
They  have  lately  received  into  stock 
a  choice  line  in  oxfords  and  galatea 
stripes,  and  also  a  full  range  of 
patterns  in  their  celebrated  rock- 
fasts.  Also  three  lines  of  blue  de- 
nims at  special  prices.  The  staple 
department  is  well  assorted  for  the 
present  season,  and  any  letter  asking 
for  samples  or  quotations  will  re- 
ceive special  attention. 


John  Macdonald  &  Co. 
John  Macdonald  &  Co.,  Limited, 
state  the  month  of  May  is  the  month 
they  prepare  for  their  semi-annual 
stocktaking,  June  1st,  by  clearing  out 
all  odds  and  ends  in  every  depart- 
men.  ' '  To  give  a  detailed  list  of  these 
clearing  lines  would  occupy  too  much 
space,  and  by  the  time  the  list  would 
reach  our  customers  and  friends  some 
of  the  lines  would  very  likely  be  sold 
out.  What  we  would  suggest  is  that 
buyers  visit  our  warehouses  and  see 
our  clearing  lines.  We  do  not  ex- 
pect to  sell  all  our  clearing  lots  in  a 
day  or  a  week;  that,  of  course,  would 
be  impossible,  because  at  the  end  of 
every  season  travelers'  orders  reduce 
many  lines  to  odds  and  ends  every 
week.  These  odds  and  ends  are  can- 
celled to  our  travelers,  so  that  this 
week  we  cannot  positively  say  what 
clearing  lines  we  will  have  next  week. 
What  we  can  say,  without  any  doubt, 
is  that  we  will  have  clearing  lines  in 
our  warehouses  until  the  end  of  May, 
and  we  feel  satisfied  that  it  would 
pay  buyers  to  give  us  a  call.  Our 
stock  is  also  well  assorted  with  goods 
for  the  midsummer  trade,  so  that 
buyers  can  both  assort  their  stocks 
and  secure  some  of  these  clearing 
lines  at  the  same  time." 


Kyle,  Cheesbrough  &  Co. 

This  firm  is  showing  the  largest 
range  of  dress  goods  samples  in  their 
history  and  they  are  proud  of  some 
exceptional  values  for  the  Fall  sea- 
son. Mr.  Kyle,  sen.,  was  successful 
in  making  some  advantageous  con- 
tracts while  abroad  and  the  result  's 
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readily  discernible.  Their  range  of 
popular  tweeds,  including  a  large 
selection  of  grey,  is  meeting  with 
favor.  French  cashmeres  and  Vene- 
tians are  shown  in  wide  variety  at 
interesting  prices.  This  firm  expect 
another  large  plain  season  and  pre- 
parations have  been  made  according- 
ingly.  Some  rich  French  dress,  goods 
are  numbered  561  to  565  inclusive, 
and  should  be  seen.  Special  stress  is 
laid  upon  their  ladies'  radium  brand 
llama  costume  cloth,  48  inches  wide 
and  designed  to  retail  with  a  good 
profit  at  50e.  This  popular  material 
is  shown  in  all  the  leading  shades, 
sixteen  in  number,  and  they  antici- 
pate a  large  trade.  Sample  swatches 
have  been  prepared,  with  the  brand 
stamped  in  gold  thereon  and  if  one 
has  not  been  received  it  will  be  sent 
upon  request. 

In  view  of  the  upward  tendency  of 
all  dress  goods  markets,  Mr.  Kyle 
made  contracts  for  staple  Spring- 
dress  goods. 


Debenham's    (Canada)    Limited, 
Montreal. 

Their  large  open  stocks  in  ribbons 
of  every  description  are  being  tak- 
en advantage  of  by  the  trade  through- 
out the  country.  They  have  some 
special  values  and  desirable  weaves, 
which  will  be  sent  upon  application. 
Their  D.C.  11  width  40,  and  their 
D.C.  Ill  width  60,  special  values  in 
colored  taffeta  are  to  be  had  in 
every  desirable  shade.  Their  D.C. 
VII  width  60,  a  mousseline  weave, 
comes  in  all  shades.  In  colors  they 
state  various  shades  of  raspberry 
and  pinks  are  leaders,  followed  close- 
ly by  reds,  navy  blue  and  helio. 
Greys,  especially  the  silver  tones,  are 
perhaps  the  strongest  in  the  list,  and 
electric  shades  and  hydrangea  are 
comers.  Black  velvet  ribbons,  as  well 
as  colored  ones,  are  strong  for  mil- 
linery purposes.  The  Dresden  ef- 
fects, so  scarce  in  the  market,  may 
be  had. 


Gordon  Suspenders. 

An  active  advertising  campaign  has 
been  instituted  by  the  manufacturers 
of  the  Gordon  suspenders,  designed 
to  acquaint  the  public  and  retailers 
alike  with  their  merits.  This  line  is 
said  to  be  an  improvement  upon  all 
well  and  favorably  known  suspenders 
and  has,  as  the  secret  of  its  success, 
a  sliding  back  which  lays  flat,  both  on 
and  off.  Another  strong  feature  is 
the  neat  buckle  and  two  cast-offs 
which  is  simple  in  operation  and  ef- 


fectually avoids  any  breaking  of  the 
nails.  The  construction  and  wearing 
qualities  are  of  the  first  rank.  Ex- 
planatory literature  will  be  sent  to 
retailers  mentioning  The  Review.  The 
sole  manufacturers  for  Canada  are 
the  Montreal  Suspender  &  Umbrella 
Manufacturing  Co.,  10  St.  Peter 
street,  Montreal. 

Lace  Markets  Busy. 

"Laces  are  fashion's  favorites,  as 
the  Plauen  and  Nottingham  markets 
assuredly  show,"  said  Mr.  W.  B. 
Mathews,  buyer  for  department  E, 
Greenshields  Ltd.,  Montreal,  who  has 
lately  returned  from  an  extensive 
buying  tour  of  foreign  ceiities.  "The 
English  lace  centre  has  had  the  busi- 
est season  in  years,  and  fancy  Nor- 
mandy and  round  mesh  vals  are  very 
hard  to  secure  at  old  prices,  while  in 
the  Plauen  market,  baby  Irish  and 
net  tops  are  as  strong  as  ever  before. 
England  still  continues  to  supply 
Germany  with  yarns  and  even  un- 
finished fabrics,  as  it  seems  a  neces- 
sity to  have  a  damp  climate  for  this 
class  of  goods. ' '  Mr.  Mathews  had 
a  very  pleasant  trip  and  was  feeling 
jubilant,  over  some  good  contracts 
placed  for  gloves,  hosiery,  ribbons, 
etc. 

Canada  Leather  Goods  Co. 

The  Canada  Leather  Goods  Co.,  411 
St.  James  street.  Montreal,  is  the 
style  of  a  manufacturing  leather 
goods  firm,  who  make  a  specialty  of 
all  fancy  lines,  such  as  purses,  chate- 
laines, shopping  bags,  belts,  etc.  This 
firm,  as  a  result  of  trustworthy!  goods, 
bright  styles  and  progressive  methods, 
is  making  rapid  progress.  Mr.  B. 
Lewis,  head  of  the  manufacturing  de- 
partment, is  an  expert  in  the  line  and 
has  a  lifetime  experience.  Their  new 
samples  for  Fall,  now  ready,  include 
all  the  new  ideas. 

National  X-Ray  Reflector  Co. 
The  National  X-Ray  Reflector  Com- 
pany have  just  gotten  out  a  new  light 
reflector  which  they  call  the  Poke 
Bonnet.  This  is  a  sectional  reflector 
14  inches  long  and  made  of  one  piece 
of  finest  grade  crystal  glass,  blown, 
not  pressed.  The  spiral  corrugations 
are  scientifically  designed  to  break  up 
and  diffuse  the  rays,  which  insures 
there  being  no  shadows.  The  plating 
is  protected  with  "X-Ray"  green 
elastic  enamel  which  contracts  and 
expands  with  the  glass,  therefore  can- 
not crack  nor  craze,  thereby  protects 
the  reflecting  surface  and  retains  the 
full  brilliancy  of  its  reflective  power. 
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This  has  many  advantages,  such  as 
decreasing  your  light  bill,  and  giving 
better  lighted  windows.  It  can  be 
readily  adjusted  to  any  required  angle 
and  is  easy  to  instal.  When  the  shape 
of  the  window  will  not  allow  the  ad- 
justable stem  to  be  fixed  on  the  wall 
a  special  one  is  made  for  high  ceil- 
ings. These  also  can  be  adjusted  to 
any  angle  desired. 
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CLASSIFIED     LIST     OF     ADVERTISEMENTS. 


Accountants,  Auditors. 

Davenport,  P.  P.,  Winnipeg. 

Jenkins  <fc  Hardy,  Toronto. 
Blankets,  Quilts,  Traveling  Bugs,  etc 

Ideal  Bedding   Co.,  Montreal,   Toronto  and 
Winnipeg. 

Toronto  Feather  &  Down  Co.,  Toronto. 

Boots,  Shoes  and  Laoes. 

Corona  Co.,  Montreal. 

Faire  Bros.  &  Co.,  Leicester,  Eng. 
Button  Machines  and  Buttoni. 

Defiance  Button  Machine  Co.,  New  York. 

Greenshields  Limited,  Montreal. 
Carpets,  Curtains,  Bugs,  Window  Shades, etc. 

Brais,  L.  A.,  &  Co.,  Montreal. 

Brock,  W.   R.  Co.,  Toronto  and  Montreal. 

Garland,  John  M.,Son    :  Co.,  Ottawa. 

Garneau,  P.  Fils  <fc  Cie,  Quebec. 

Greenshields  Limited,  Montreal. 

Hees,  Geo.  H.,  Son   &  Co.,    Montreal  and 
Toronto. 

Imperial  Carpet  Co.,  Toronto. 

Ishikawa,  K.,  &  Co.,  Toronto. 

Knox,  John  &  Co.,  Hamilton. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Macdonald,  John,  &  Co.,  Toronto. 

Rylands  &  Sons,  Manchester,  Eng. 

Short  &  Co.,  Montreal. 
Cloaks,  Costumes,  Skirts,  Shirt  Waists,  eto 

American  Silk  Waist  Co.,  Montreal. 

Brock,  W.  R.,  Co.,  Toronto  and   Montreal. 

China  and  Japan  Silk  Co.,  Toronto. 

Empire  Mfg.  Co.,  Montreal. 

Fairbairn,  Rhys.  D.,  Toronto. 

Greenshields  Limited,  Montreal. 

Hart  Mfg.  Co.,  Montreal. 

Hirshson,  L.,  &  Co.,  Montreal. 

Knox,  John,  Co.,  Hamilton,  Ont. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Mishkin,  I.,  &  Co.,  Montreal. 

Revillon  Bros.,  Limited.  Montreal. 

Ripley,  E,,  &  Son,  London,  Eng. 

Rylands  &  Sons,  Manchester,  Eng. 

Short  &  Co.,  Montreal. 
Combs,  Brushes  and  Mirrors. 

Brophy  Cains,  Limited,  Montreal. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Short  &  Co,,  Montreal. 

Walsh,  W.  E..  Montreal. 
Corsets. 

E.  T.  Mfg.  Co.,  St.  Hyacinthe,  Que. 

Konig  &  Stuffman,  Montreal. 

Parisian  Corset  Mfg.  Co.,  Quebec. 

Senez,  Louis  J.  B  ,  Montreal. 
Cottons,  Prints,  Shirtings,  eto. 

Brock,  W.  R.  Co.,  Montreal  and  Toronto. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Garneau,  P.  Fils  &  Cie,  Quebec,  P.Q. 

Greenshields  Limited,  Montreal. 

Horrockses.Crewdson  &  Co. .Manchester  and 
London,  Eng. 

"  Kingcot  "  Cottons. 

Knox,  John,  &  Co.,  Hamilton. 

Rylands  &  Sons,  Manchester,  Eng. 

"Viyella" — Wm.  Hollinsfe  Co.,  London, Eng 
Cotton  Batting. 

Dominion  Wadding  Co.,  Montreal. 

Dress  Goods,  Silks,  eto. 
Bradford  Dyers  Association,  Bradford,  Eng. 
Brock,  W.  R.,  Co.,  Toronto  and    Montreal. 
Brophy-Cains,  Limited,  Montreal. 
China  &  Japan  Silk  Co.,  Toronto. 
Debenhams     (Canada)    Limited,     Montreal 

and  Toronto. 
Garland,  John  M.,  Son  &  Co.,  Ottawa. 
Garneau,  P.,  Fils  &  Cie.,  Quebec. 
Gilmour,  Nephew  <fc  Co.,  Montreal. 
Greenshields  Limited,  Montreal. 
Harris  &  Co.,  Rockwood,  Ont. 
Hollins,  Wm.,  &  Co.,  London,  Eng. 
Ishikawa,  K.,  &Co.,  Toronto. 
Knox,  John,  Co.,  Hamilton. 
Kyle,  Cheesbrough  &  Co.,  Montreal. 
Law,  Russell  &  Co,,  Bradford  and   London, 

England. 
Macdonald.  John,  &  Co.,  Toronto. 
Priestleys' — Greenshields  Limited,  Montreal. 
Rylands  &  Sons.  Manchester,  Eng. 

Dress  Shields,  eto. 

Kleinert,  I.  B.,  Rubber  Co.,  Toronto. 
Dyers,  Cleaners,  etc. 

Bradford  Dyers  Assn.,  London,  Eng. 

British    American    Dyeing    Co.,     Montreal, 
Toronto,  Ottawa  and  Quebec. 


Hermsdorf,  Louis,  New  York. 

Parker,  R.,  &  Co.,  Toronto. 
Fanoy  Leather  Goods. 

Canada  Leather  Goods,  Montreal. 

Walsh,  W.  E  ,  Montreal. 
Flannels,  Flannelettes,  etc. 

Brock,  W.  R.,  Co.,  Toronto. 

Debenhams  (Canada)  Limited,   Toronto. 

Greenshields  Limited,  Montreal. 

Horrockses,    Crewdson  &   Co,,   Manchester 
and  London,  Eng. 

Knox,  John,  &  Co.,  Hamilton. 

Rylands  <fe  Sons,  Manchester,  Eng. 

Frillings. 

Fairbairn,  Rhys  D.,  Toronto. 

Furs. 

Alexandor,  A.  J.,  Montreal. 
Kahnert,  W.,  Toronto. 
Paquet,  J.  Arthur,  Quebec. 

General  Dry  Goods. 

Brock,  W.  R.,  Co.,  Montreal  and  Toronto. 
Brophy-Cains,  Limited,  Montreal. 
Garland,  John  M.,  Son  &  Co.,  Ottawa. 
Garneau,  P.,  Fils  &  Cie,  Quebec. 
Gilmour,  Nephew  &  Co.,  Montreal. 
Greenshields  Limited,  Montreal. 
Hirshson,  L.,  &Co.,  Montr.-al. 
Knox,  John,  Co.,  Hamilton. 
Kyle,  Cheesbrough  &  Co.,  Montreal. 
Macdonald,  John,  &  Co.,  Toronto. 
Rylands  &  Sons,  Manchester,  Eng. 

Gloves,  Mittens,  etc. 

Brock,  W.  R.,  Co.,  Montreal  and  Toronto. 

Brophy-Cains  Limited,  Montreal 

Greenshields  Limited,  Montreal. 

Knox,  John,  &  Co.,  Hamilton, 

Paquet,  J.  Arthur,  Quebec. 

Pewny's  Kid  Gloves — Greenshields  Limited, 

Montreal. 
Storey,  W.  H.  &  Sons,  Acton. 
Wreyford  &  Co.,  Toronto. 

Hats,  Caps,  Etc. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 
Wreyford  &  Co.,  Toronto. 
Hooks,  Eyes  and  Fasteners. 

Francis  Hook  and  Eye  Fastener  Co.,  Niagara 
Falls,  N.Y. 

Hose  Supporters. 

Kleinert,  I.  B.,  Rubber  Co.,  Toronto. 

Knit  Uuderwaists. 

Nazareth  Waist  Co.,  New  York. 

Laces  and  Veils. 

Brophy-Cains  Limited,  Montreal. 

Debenhams  (Canada)  Limited,   Toronto. 

Greenshields  Limited,  Montreal. 

Knox,  John,  &  Co.,  Hamilton. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 
Ladies'  Neckwear. 

Fairbairn,  Rhys  D.  Toronto. 

Greenshields  Limited,   Montreal. 

Knox,  John,  &  Co.,  Hamilton,  Ont. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Revillon  Bros.  &Co.,  Montreal. 

Linings  and  Canvases. 

Greenshields  Limited,  Montreal. 
McDougall,  A.,  &  Co.,  Montreal. 
Rylands  &  Sons,  Manchester,  Eng. 
Skinner,  Wm.,  Mfg.  Co.,  New  York. 

Mending  Wools. 

Baldwin  &  Partners,  J.&  J.,  Leicester,  Eng. 
Faire  Bros.  &  Co.,  Leicester,  Eng. 

Men's  and  Boys'  Beady  -  Made  Clothing 
(Overalls,  Leather  and  Bain-ooats,  Sweat- 
ers, etc). 

Brock,  W.  R.,  Co.,  Toronto   and    Montreal. 
Garland,  John  M.,  Son,  &  Co.,  Ottawa. 
Garneau,  P.,  Fils  &  Cie,  Quebec. 
Greenshields  Limited,  Montreal. 
Knox,  John,  &Co.,  Hamilton,  Ont. 
Mishkin,  I.,  &  Co.,  Montreal. 
Rylands  &  Sons,  Manchester,  Eng. 
Southgate,  W.  E.,  &  Co.,  Berlin,  Ont. 
Wilkins,  Robert  C,  Montreal. 

Millinery,  Bibbons,  etc. 

Barry,  W.  H.,  &  Co.    Montreal. 
Brophy-Cains  Limited.  Montreal. 
Debenhams  (Canada)  Limited,  Montreal. 

and  Toronto. 
Garland,  John  M.,  Son  &  Co.,  Ottawa. 
Greenshields  Limited,  Montreal. 
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Hirshson,  L.,  &  Co.,  Montreal. 

Kyle.  Cheesbrough  &  Co.,  Montreal. 

McCall,  D.  Co.,  Toronto. 
Mufflers,  Handkerchiefs,  etc. 

Excelda  Handkerchief  Co.,  Montreal. 

Scott  Muifler  Co.,  Niagara  Falls,  Ont. 
Needles  and  Ping. 

Croft,  Wm.,  &  Sons,  Toronto. 

Morrall,  Abel,  Redditch,  Eng. 

Nicklin,  J.,  &Co.,  Birmingham,  Eng. 
Novelties  and  Notions. 

Brock,  W.  R.,  &  Co.,  Toronto. 

Brophy,  Cains,  Limited,  Montreal. 

China  and    Japan    Silk    Co.,   Toronto  ana 
Montreal. 

Dieckerhoff,  Rafflloer  &  Co.,  New  York. 

Eisman  Novelty  Mfg.  Co.,  Toronto. 

Evans,  Geo.  H.,  Montreal. 

Faire  Bros.,  &  Co.,  Leicester,  Eng. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Gilmour,  Nephew  &  Co.,  Montreal. 

Greenshields  Limited,  Montreal. 

Nicklin,  J.,  &  Co.,  Birmingham,  Erg. 

Short  &  Co.,  Montreal. 

Wrinch,  McLaren  &  Co.,  Toronno. 

Office  Supplies. 
Copeland,  Chatterson  Co.,  Toronto. 

Oil  Cloths,  Linoleums  and  Mattings. 

China   and  Japan    Silk    Co.,   Toronto   and 

Montreal. 
Dominion  Oilcloth  Co.,  Montreal. 
Imperial  Carpet  Co.,  Montreal. 
Knox,  Iohn,&  Co.,  Hamilton,  Ont. 
Rylands  &  Sons,  Manchester,  Eng. 

Papier  Maohe  Forms,  Wax  Figures,  eto. 
Clatworthy,  J.  C,  &  Son,  Toronto. 
Palmenberg's,  J.  R.,  Sons,  New  York. 
Richardson,  A.  S.,  Toronto. 

Pioture  Post  Cards  and  Albums, 

Walsh,  W.  E.,  Montreal. 
Baw  Cottons. 

Sloan,  N.  P..  &  Co.,  Montreal. 

Davidson  &  Gatehouse.  Montreal. 

Bubber  Collars. 

Arlington  Co.  of  Canada,  Toronto. 

Shirts,  Collars,  Ties,  etc 
Brock,  W.  R.,  Toronto. 
Brown  &  Aschroft,  Montreal. 
Cellular  Clothing  Co.,  London,  Eng. 
Empire  Mfg.  Co.,  Montreal. 
E.  T.  Mfg.  Co.,  St.  Hyacinthe,  Que. 
Garland,  John  M.,  Son  &  Co.,  Ottawa. 
Ishikawa,  K.,  &  Co.,  Toronto. 
Knox,  fohn  &  Co.,  Hamilton. 
Success  Brand  Shirts  and  Collars. 
Wreyford  &  Co.,  Toronto. 

Skirt  Bindings. 

Faire  Bros.  &  Co.,  Leicester,  Eng. 

Kvle,  Cheesbrough  &  Co.,  Montreal. 

Short  &  Co.,  Montreal. 
Smallwares. 

Brock,  W.  R.,  Co.,  Montreal. 

Croft,  Wm.,  &  Sons,  Toronto. 

Faire  Bros.  &  Co.,  Leicester,  Eng. 

Frank  &  Bryce,  Montreal. 

Garland,  John  M.,  Son&  Co.,  Ottawa. 

Gilmour,  Nephew  &  Co,,  Montreal. 

Knox,  John  &  Co.,  Hamilton,  Ont. 

Morrall,  Abel,  Redditch,  Eng. 

Nicklin,  J.,  &  Co.,  Birmingham,  Eng. 

Wrinch,  McLaren  &  Co.,  Toronto. 
Staples  and  Linens. 

Brock,  W.  R.,  Co.,   Toronto  and   Montreal. 

Garland,  John  M.,  Son  <fe  Co.,  Ottawa. 

Garneau,  P.,  Fils  &  Cie,  Quebec. 

Greenshields,  Limited,  Montreal. 

Liddell,  Wm.,  &  Co.,  Belfast,  Ireland. 

Old  Bleach  Linen  Co.,  Randalstown,  Ireland. 

Rylands  &  Sons,  Manchester,  Eng, 

Store  Fixtures  and  Show  Cards. 
Clatworthy  &  Son.,  Montreal. 
Delfosse  &  Co.,  Montreal 
Martel-Stewart  Co.,  Montreal. 
Richardson,  A.  S.,  &  Co.,  Toronto. 
Toronto  Brass  Mfg.  Co.,  Toronto. 

Store  Lighting. 

Auer  Light  Co.,  Montreal. 

Continental  Heat  &  Light  Co.,  Montreal. 

Lamson    Consolidated    Store    Service    Co., 

Toronto. 
Luxfer  Prism  Co.,  Montreal  and  Toronto. 
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Suspenders. 

Berlin  Suspender  and  Button  Co.,  Berlin, 
'  Dominion  Suspender  Co.,  Niagara  Falls. 
Montreal  Suspenber  &  Umbrella  Mfg.,  Co., 
Montreal. 
Tapes. 

Faire  Bros.  &  Co.,  Leicester,  Eng. 

Towellings,  etc 

Cosbie,  K.  H.,  Toronto. 

Garland,  J.  M.,  Son  &  Co.,  Ottawa. 

Brock,  W  R.  Co.    Toronto. 

Greenshields  Limited,  Montreal. 

Mishkin,  I.,  &  Co.,  Montreal. 
Umbrellas,  Parasols,  etc 

Greenshields  Limited,  Montreal. 

Irving  Umbrella  Co.,  Toronto. 

Montreal  Suspender  &  Umbrella  Mfg.   Co., 
Montreal. 

Standard  Umbrella  Mfg.  Co.    Montreal. 
Underwear,  Hosiery  and  Knitted  Goods. 

Burritt,  A.,  &  Co..  Mitchell,  Ont. 

Cartwright  &  Warners,  Loughborough,  Eng. 

"  Ceetee  "  brand— lurnbull,  C,  Co.,  Gait. 

Chipman-Holton  Knitting  Co.,  Hamilton. 

Clinton  Knitting  Co.,  Clinton.  Ont. 

"Crescent"    brand — Lennard,   S.,  &   Sons, 
Dundas. 


Eagle  Knitting  Co.,  Hamilton. 

Ellis  Mfg.  Co.,  Hamilton. 

Gait  Knitting  Co.,  Gait',  Ont. 

Garland,  John  M.,  Son,  &  Co.,  Ottawa. 

Greenshields  Limited,  Montreal. 

Hirshson,  L.,  &  Co.,  Montreal. 

Jaeger,  Dr.,  Co.,  Montreal. 

"Jay"   Finish  Underwear,  London,  Eng. 

Knox,  John  &  Co.,  Hamilton,  Ont. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Lennard,  S  ,  &  Sons,  Dundas,  Ont. 

Macdonald,  John,  &  Co.,  Toronto. 

Mishkin,  I.,  &  Co.,  Montreal. 

Penman  Co.,  Paris,  Ont. 

Schofield  Woolen  Co.,  Oshawa. 

Scriven,  J.  A.,  Co.,  New  York. 

Simpson,  J.,  Sons,  Toronto. 

Truro  Knitting  Mills  Co.,  Truro,  N.S. 

"Viye  la" — Wm.  Hollins& Co., London, Eng 

Watson,  Mfg.,  Co.,  Paris. 

"Wolsey"  Underwear. 

Wreyford  &  Co.,  Toronto. 

Velvets,  Velveteens  and  Cords. 
Brock,  W.  R.  Co.    Montreal. 
Debenhams  (Canada)  Limited,  Toronto. 
Greenshields  Limited,  Mont'eal. 
Kyle,  Cheesbrough  &  Co.,  Montreal. 


Wall  Paper. 

Menzie  Wall  Paper  Co.,  Toronto. 
Stauntons  Limited,  Toronto. 

Wardrobes 
Weir  Wardrobe  Co.,  Winnipeg,  Man. 

Waterproof  and  Rubber  Goods. 
Brock,  W.  R.  Co.,  Montreal. 
Cravenette  Co.,  Bradford,  Eng. 
Knox,  John  &  Co.,  Hamilton. 
Law,  Russell  &  Co.,  Bradford  and    London. 
National  Rubber  Co.,  Montreal. 

Window  Shades,   Curtain  Poles,  etc 
Daly  &  Morin,  Montreal. 
Hees,  Geo.  H.,  Son   &   Co.,  Montreal   and 
Toronto. 

Woolens  and  Tailors'  Trimmings. 

Brock,  W.  R.,  Co.,  Toronto   and  Montreal. 
Fisher,  John,  &  Sons,  Montreal  and  Toronto. 
Garland,  John  M.,  &  Son  Co.,  Ottawa. 
Gaineau,  P.  Fils  &  Cie,  Quebec. 
Greenshields  Limited,  Montreal. 
Harris  &  Co.,  Rockwood,  Ont. 
Hewson  Woolen  Mills,  Amherst,  N.S. 
McDougall,  A.,&  Co.,  Montreal. 
Robinson  &  Mackay,  Leeds,  Eng. 
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Summer  Outing  Costumes 

With  Easter  over,  Spring  business  will  be  pretty  well  cleaned 
up   and    you    must   soon   talk   SUMMER   GOODS. 

You    will    find    our 

Lustre  and  Sicilian  Suits  and  Skirts 
Yachting  and  Tennis  Costumes  ^  n* 

one  of  the   best  talking,  best  selling,  and  best  paying  lines  you  can 
offer  your  customers. 

Do  not  lose  sight  of  the  fact  that  our  "MILADI"  Brand 
makes  us  responsible  for  every  garment.  We  will  satisfy  or  we 
want   these   goods   back. 

See   our  travellers,   or  write   us  for  samples  and    prices. 

THE  HART  MANUFACTURING  CO. 

13  Notre  Dame  St.  East,  MONTREAL 

Advertising  Cuts  Supplied  Free 


N.B.—  We   are   showing    advance    Fall   Samples    in   the   Northwest. 

Be  sure  vol  see   the  line. 

FUR-LINED  AND  FUR-TRIMMED   COATS 
FROM  $16.00  TO  $125.00 


DRY    GOOOS    R  E  V  I  EW 


MAY,   1906. 
TO  THE  TRADE— 

In  Every  Department 

Our  semi-annual  Stocktaking  Sale  will  commence  Wednesday, 
May  2nd,  and  continue  until  the  end  of  the  month.  This  is  a 
semi-annual  event  of  great  importance  both  to  us  and  our 
customers. 

CLEARING  LINES 

IN 

1 -yard- wide  Wool  Carpets, at  old  prices. 

British  Axminster  Rugs,  20%  below  present  value,  new  goods. 

TapesLry  Carpeks,  new  goods  at  less  than  old  prices. 

8/4  and  16/4  Linoleums,  new  goods,  at  less  than  to-day's  market  prices. 

54-inch  Mohair  Melange  Dress  Goods,  in  greens,  browns  and  blues.  t 

38-inch  Striped  Mohair  Dress  Goods,  cream,  green  and  black. 

38-inch  Shot  Mohair  Dress  Goods. 

Ladies'  Black   Cashmere  Hose,  assorted   ribbs  in  each  dozen,  put  up  in  one  dozen 

packages. 
Whit»e   Wear    Goods  in   Corset  Covers,   Drawers,    Night  Gowns,    Under    Skirts, 

Women's  Aprons. 
Flannelettes,  Wrapperettes,  Saxonys,  Grey  Cottons,  Fancy  Suitings,  Prints,  Cretonnes, 

Art  Muslins,  Tablings,  Towellings. 
Men's  Overalls,  Men's  Underwear,  Men's  Half-Hose,  3-4  Tweeds,  6-4  Tweeds,  56-inch 

Black  and  Blue  Serges. 

FOR  THE  MID-SUMMER  SEASON 

We  are  showing  Novelties  in  every  department — Val  Laces  and  Insertions. 
Ladies',  Misses'  and  Children's  Black  and  Tan  Cotton  and  Lisle  Hosiery.  Fancy 
Silks  for  Blouses  and  Shirt  Waist  Suits.  Our  stock  of  Belwarp  Serges,  Worsteds 
and  Coatings  is  complete. 

Filling  Letter  Orders  a  Specialty. 

JOHN  MAODONALD  &  CO.,  limited 

WELLINGTON  AND  PRONT  STREETS  E. 

TORONTO 


I 


iJUNE 


» 


»  17TH   YEAR 


MenS  Furnisher 


I90C 


NUMBER 


IT  HEfflAC  [L  EAN  [p  UBLISHING  (£  0. 


LIMITED 


V 


Montreal.     Toronto,    Winnipeg. 
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THE   FIRM  OF 


R.  PARKER  &  CO. 


DYERS  and 
FINISHERS 


TORONTO,  CAN. 


is  known  to  the  best  men  in  the  Dry  Goods  and  Millinery  trades 
from  the  Atlantic  to  the  Pacific  It  has  come  to  them  to  know 
by  actual  experience  that  we  can  take  dress  goods  and  other 
fabrics  that  have  become  soiltd  or  are  off  color,  and  re-dye  and 
finish  them  with  a  degree  of  skill  that  makes  them  as  new  goods 
again. 

There's   really  no   need    to    sacrifice   a   yard  of  goods  if  you  will 
but   avail   yourself  of  the   splendid   equipment   of  this   factory. 

— We  have  come  close  to  perfection  in 
our  ability  to  re-dye  and  re-curl  the 
most    costly   plumes    and    feathers. 

Head  Office  and  Works,  787-791  Yonge  St.,  Toronto 


The 


living  Umbrella  Company 


Limited 


79-83  Wellington  St.  W„  Toronto 

Manufacturers 
of 

SUNSHADES, 
PARASOLS, 
UMBRELLAS 


tt 


ROOSTER  BRAND 


99 


UNION 


MADE 


/  CROW  OVERALL 


OVERALL 


is  the  best 


OVERALL 

OVER  ALL  CANADA 
ROBERT  C.  WILKINS,  MONTREAL 

OVERALLS,  PANTS,  WHITE  COATS,   VESTS, 

JACKETS,         SHIRTS,         OUTING  TROUSERS. 


DRY    GOOOS    REVIEW 


GREENSHIELDS  LIMITED 

MONTREAL 

Greenshields  Western  Limited.  Winnipeg,  Man. 
Greenshields  &  Co.,  Limited,  Vancouver,  B.C. 


Our  travellers  have  now  with 
them  samples  for  Fall  trade,  with 
leaders  in  the  following  depart- 
ments : 

Cottons,  Flannelettes, 
Linings,  Dress  Goods, 
Carpets, 
Smallwares, 
Men's  Furnishings, 
Woollens, 

Ready-to-wear  Goods, 
Notions. 

New  Summer  goods  are  now 
arriving  and  we  can  fill  all  orders 
promptly. 


DRY    GOODS    REVIEW 


•  ■••■# 


"Priestley' 

West  of  England 

Unspottable  Chiffon 
Broadcloths 


Lightest  Weight  Worsted  Warp 
Best  Australian  Wool  Weft 


These  are  the  Lightest  Weight  Broadcloths  in  the  World 

Strong  in  Texture 
Soft  to  Handled 
Permanent  Lustre 

Complete  Line  of  Blacks  and  Colors 

We  are   now  taking  orders  for  Fall  delivery. 


•     i 


PERMANENT  UNSPOTTABLE  FINISH 


Greenshields  Limited,  "E?  Montreal 

Greenshields  Western  Limited,  Winnipeg,  Man. 
Greenshields  &  Co.,  Limited,    Vancouver,    B.C. 
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ARE  YOU 


AWARE  THAT 


dam 


DRESS 
GOODS 

AND 

SILKS 


WE 


CARRY  THE 


BEST-ASSORTED 
STOCK  OF 


eturneQ 

1      1906  >7 

GENERAL  DRY  GOODS  ~^a^/' 

CANADA?  \\    ^^ 

Give  our  travellers  a  look  through. 
The  Fall  Lines  are  right  up  to  the  mark 

PRICES  RIGHT 

JM  6  Son&Co  I  /' J  M  G  Son  4  Co  7  J  M  6  Son  &  Co    V  J  M  G  Son  &  Co  /"  J  M  6  Son  ft  Co  /  J 1 G  Son  &  Hoy  JMGSonft 


WOOLLENS 

AND 

TAILORS' 
TRIMMINGS 


Smallwares 

Laces 

and 

Embroideries 


CARPETS 
CURTAINS 
OIL  CLOTHS 

AND 

LINOLEUMS 


Men's  Women's 

Furnishings  Wear 

and         |  Hosiery 
Lumbermen's  I    and  Gloves 
Supplies         Linens 


TICKS 
SHIRTINGS 

AND 

GINGHAMS 


imiimmH/^imiiummmmwmmmuiumiUHimmumumUinHUUin'TrmiUlYmTrnTm^ 


ADDRESS   YOUR    MAIL   ORDERS   THUS: 

JOHN  M.  GARLAND,  SON  &  CO 


WHOLESALE  DRY  GOODS 
AND  WOOLLENS 


Ottawa,  Can. 


DRY    GOODS    REVIEW 


DRY     GOODS     REVIEW 


Like  the  Sun's  Rays 

Our  new  RADIUM  LLAMA  SPOTLESS  and  UNSHRfNKABLE  COSTUME  CLOTH  will  brighten 
up  your  dress  goods  business,  if  you  include  it  in  your  Stock  this  Fall. 

Remarkable  value — 48  inches  width — 16  beautiful  shades  and  colors — done  up  24  to  25  yds.  to 
the  piece.     Can  be  retailed  with  liberal  profit  at  50c  a  yard. 

Samples  and  color  list  on  request.    Delivery  July,  August  or  September  on  usual  Autumn  terms. 

Controlled  solely  for  Canada  by 

KYLE,  CHEESBROUGH  &  CO.,  Montreal 


BATTING 


Guaranteed  free  from  threads  and  other 
weak  and  lifeless  stock. 


NORTH  STAR, 
CRESCENT  and 
PEARL 

COTTON  BATTING 

Quality  for  this  season  still  better  than 
ever.  The  best  at  the  price.  Made 
of  good  pure  cotton — not  shoddy. 

Astc  -for 

North  Star,  Crescent 
and  Pearl  Batting. 


PEWNY'S 

Kid  Gloves 

For   your  Fall  Trade  put 

in  an  assortment  of 

these  gloves* 


EVERY  PAIR  IS  GUARANTEED. 

Pewny's  Gloves  are 

GOOD  GLOVES. 


GREENSHIELDS  LIMITED 


MONTREAL 

ACENTS   FOR  CANADA 


DRY    GOODS     REV  IEW 
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THE   ONLY   COMPLETE 


Waist  Holder 


and 


Skirt  Supporter 

DTtie 
onfear 


With  Rubber  Grasp 
And  Dainty  Clasp. 


Once  a  lady  wears  the  DONTEAR  Waist  Holder  and 

Skirt  Supporter  SHE  looks  no  further SHE  has 

found  satisfaction.    Won't  YOU  try  to  satisfy  your 
lady  customers  ? 


BELT 
HOSE 

SUPPORTER 


The  belt  and  front  piece  of  the 
Original  being  made  in  one 
piece,  equally  distributes  the 
strain  round  the  waist,  ensur- 
ing the  straight  front  effect 
Comfort,  in  iLself  without  pressing  the  abdo- 
men as  all  other  supporters  do. 


Lightest*  in  Weight, 
Coolest*  in  Summer 
Strongest*  in  Wear 


All  leading  jobbers  stock  the  Dontear  and  the  Original. 


Samples  on  request 


EISMAN  NOVELTY  MFG.  CO. 

Patentees  and  Sole  Manufacturers 

76  BAY  STREET  TORONTO 


Patents  Applied  for 


^^<M"M~M^$"M~^4-^M~$~^*M~M~$*4~^ 
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ESTABLISHED  1791. 


Horrockses' 

Longcloths,   Nainsooks, 

Cambrics, 

India  Longcloths, 

Sheetings, 

Ready »made  Sheets, 

(plain  and  hemstitched). 
HORROCKSES'  name  on  each  sheet. 

r lannelettes  highest quaiuy. 


N.B.-SEE    "HORROCKSES"    ON    SELVEDGE. 


Horrockses,  Crewdson  &  Co.,  Limited 

Cotton  Spinners  and  Manufacturers. 

PRKSTON,         MANCHESTER,         LONDON,  ENGLAND. 
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WITHOUT  EXAGGERATION ! 

IT   HAS    BEEN  AN    ACKNOWLEDGED  FACT  FOR    120  YEARS 

th.t  BEEHIVE  KNITTING  WOOLS 


CANNOT  BE  SURPASSED 


FOR 


WARMTH,  COMFORT  and  DURABILITY 


COMBINED 


Golf 
gth 


LATEST    SPECIALTIES: 

Raohlvo    h/UlMp    KnittirKr    Wnnl       A  grand  yarn  for  Warm  Sarrnents-  such  as  Socks,  Stockings,  ( 
OeeniVe    UOUUie    MllUlIlg     YTUU1.     Hose,  Gloves,  Comforters  and  Combinations.     It  is  the  same  lenu 
and  thickness  as  the  best  3-ply  Wheeling  yarn,  but  is  much  stronger  and  more  durable  in  wear 

D^li<\m    D««-    VVaaI         a  novelty  for    making    Rugs  and    Mats  at  home.     Cable  twisted,  lustrous  finish. 
OCCttlVC    IlUg     TfUUl.       Supplied  in  3-dozen  art  shades. 

ftoatiiva    El/lot*    Wrtfkl         A  real,y  choice  article  for  making  dainty  shawls  and  wraps.      It  washes  beauti- 
DCOIIIVO    CIllCl     TTUUl.       fully  and  ;s  particularly  suitable  for  Undervests. 

R.iahli/a    VzaiUor    YVaaI         A  novel  looped  thread  for   Knitting  or  Crochet.      Reproduces  the  wavy  appear- 
DccniVC    TcdlQCl     TTUOl.       anceof  an  Ostrich  Feather  or  of  Astrachan. 

Whiff}    Hdafhfir       "Baldwin's  2nd  Quality,"  supplied  in  Scotch  Fingering,  2,  3,  4  and  5-ply;  3-ply  Wheeling; 
TTllllC    liCalllCl.       Vest  Wool  ;    and  Petticoat   Fingering,  4-ply.       Good,    reliable,    high-class   Wools    at    a 
popular  level  of  price. 

J.  &  J.  BALDWIN  &  PARTNERS,  LTU- 


HALIFAX,  ENGLAND 


AGENT: 


Established  1785 


WHOLESALE   ONLY 


DUNCAN   BELL 

MONTREAL  &  TORONTO 
Please  Send  for  Samples. 


BLACK  SILKS 


A    SPECIAL     NUMBER 

TAFFETA  SUPREME 

A  bright  Black  Silk  Taffeta,  at  a  popular  price,  which  possesses  that  peculiarly  mellow 
touch  usually  associated  with  the  richer  qualities  of  Dress  Taffetas. 

Its  rich  appearance  renders  it   suitable  for  Costumes,  Skirts,  Blouses,   as  well   as    for 
foundations.     Whatever  be  the  use  to  which  it  is  put, 

IT    IS    GUARANTEED 

to  give  satisfactory  wear.  GUARANTEE  WOVEN  ON  EVERY  YARD. 


THE  GUARANTEE.  We  Guarantee  Taffeta  Supreme  not  to  sptit  or  wear 
greasy  if  subjected  to  fair  wear,  and  we  undertake  to  replace  any  length 
which  does  not  fulfill  the  conditions. 


DEBENHAMS  (CANADA)  LIMITED 

SUCCESSORS  TO  DEBENHAM,  CALDECOTT  &  CO. 

TORONTO 
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«^  Money  "«a 

CAN  BE   SAVED   BY  MEANS 
OF  AN  ENDOWMENT  POLICY. 

YOU  CAN  ONLY  SECURE 
SUCH  A  POLICY  WHILE  YOU 
ARE   IN   GOOD    HEALTH. 


Pamphlets  and  Full  Particulars  regarding  the 

New  Accumulation  Endowment  Policy 

sent  on  application. 


Confederation  Life 


ASSOCIATION 


W.  H.  BEATTY.  President. 


W     C.  MACDONALD, 

ACTUARY. 

HEAD    OFFICE, 


J.  K.   MACDONALD, 

MANAGING    DIRECTOR. 

TORONTO,  CANADA. 


Australian  Trade 


is  worth  looking  after.      The  following 

figures 

are 

extracted  from  the  official 

statistics  of 

imports 

nto 

Australia  : 

1903 

1904 

Socks  and  Stockings 

£1,162.449 

£1,236,743 

Towels  and  Handkerchiefs 

281,194 

390,821 

Cosies.  Cushions,  etc, 

117,125 

1.59,856 

Curtains 

74,050 

92,446 

Frillinps 

13,019 

18,836 

Piece  Goods  (various) 

4,826,523 

6,134,389 

Sewing  Silks,  Twists, 

Threads  and  Cottons 

261,160 

275,085 

Umbrellas,  etc 

42,842 

54,536 

Boots  and  Shoes,  etc' 

702,543 

767,581 

Carpets  and  Rugs 

329,610 

489,454 

Hats  and  Caps 

372,133 

127,876 

Yarns 

74,442 

106,585 

Feathers 

21,546 

34,825 

Trimmings 

215.984 

247,279 

The  Draper  of  Australasia  is  the  organ  of  the 
drapery  and  kindred  trades  of  the  Antipodes,  and 
is  subscribed  for  by  all  the  leading  firms  in  Aus- 
tralia and  New   Zealand. 

You  may  obtain  advertising  rates  and  secure 
space  by  communicating  with  the  American  repre- 
sentative, J.  C.  Halsby,  No.  1,  Broadway,  New  York 
City,  who  will  also  supply  specimen  copies  on 
application. 

Publishing:  Offices 

Melbourne,  Fink's  Buildings 

Sydney,  Post  Office  Chambers 

London,  112  Wood  St. 

New  York,  1  Broadway 


What  Do  You  Read? 

Reading  matter  is  a  great  gift  to  mankind.  It  is 
the  choice  inheritance  of  the  age.  Observation,  read- 
ing, thinking;  these  three  should  go  hand  in  hand, 
and  when  they  do,  then  the  man  who  reads  widely  has 
a  weapon  placed  within  his  hands  before  which  the  man 
who  does  not  read  may  well  tremble. 

THE  BUSY  MAN'S  MAGAZINE  contains  the  cream  of  the  world's 
current  literature  condensed  for  busy  people,  besides 
giving  its  readers  clever  character  sketches  of  the  men 
who  are  developing  the  resources  of  the  Dominion. 

The  Busy  Man's  Magazine 

IS   A   SUCCESS 

Unsolicited  comment  from  one  reader — we  have 
many  similar  letters.      They  arrive  daily. 


E.  LEES,  Crocer,  Hamilton 

December  28.  1905. 
Having  received  The  Busy  Man's  Magazine  and  having 
read  same,  I  cannot  help  writing  you  to  say  of  all  papers, 
periodicals,  etc.,  I  have  subscribed  to,  none  have  pleased  me 
more  than  The  Busy  Man's  Magazine.  In  fact,  it  is  what 
every  business  man  wants,  something  logical,  helpful  and 
pleasant  to  read.  E.  LEES. 

Send  for  Sample  Copies 


The   MacLean    Publishing    Co.,   Limited 

MONTREAL  TORONTO  WINNIPEG 


THE  TELEPHONE 


Is  a  companion,  friend  and  servant  combined. 
Invaluable  for  convenience  in  the  household. 

LONG    DISTANCE    TELEPHONE    SERVICE 

Has  no  equal  for  the  facility  it  affords  in  business  life. 
Full  particulars  as  to  rates  and  service  at  the  near- 
est office  of 

THE  BELL  TELEPHONE  COMPANY  OF  CANADA 


The  Belleville  Business  College,  Limited 

Business  firms  get  the  best  results  by  applying  to  us  10  days  before  vacancies 
occur  in  their  employ. 


See  Catalogue  pages  21,  27,  33,  41. 


J.  A.  Tousaw 

Secreta 


saw    \ 

ry.         / 


BELLEVILLE 
ONTARIO 


'   { 


J.  Frith  Jeffers,  M.A. 

President. 


Successful  Advertising-How  to  Accomplish  it 

By  J.  Angus  MacDonald 

A   volume  of  400    pages    packed    full   of   good    stuff  for 
advertisers.        Price  $2.00. 

Sent  post  paid  upon  receipt  of  price. 

TECHNICAL    BOOK    DEPARTMENT 

Maclean  publishing  oo.  limited,  Toronto. 
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THE  METROPOLITAN  BANK 


Capital  Paid  Up, 
Reserve  Fund, 
Undivided  Profits, 


$1,000,000 
$1,000,000 
$      133,133 


We 

Solicit 
Your 
Account 


GENERAL  BANKING  BUSINESS 

Drafts  bought  and  sold. 
Letters  of  credit  issued. 
Collections  promptly  attended  to. 

SAVINGS  DEPARTMENT 

open  at  all  branches. 

Interest  allowed  on  all  deposit 

of  one  dollar  and  upwards. 


W 


ESTERN 


Incomorated 
1851 


ASSURANCE 
•  COMPANY. 


FIRE 
AND 


MARINE 


Head  ottice        Capital  -  $1,500,000.00 

Toronto,  Assets,  over  -  -  3.460,00000 
Otlt.  Income  for  1905,  over      3.680.000.00 

HON.  GEO.  A.  COX,  President. 

J.  J.  KENNY,  Vice-President  and  Wan.  Director. 

C.  C.  FOSTER,  Secretary. 


BRITISH  AMERICA 
ASSURANCE  COMP'Y 

FIRE    AND    MARINE. 

Incorporated  1833 

CASH    CAPITAL,       $850,000.00. 
TOTAL  ASSETS,      $2,119,347.89. 
LOSSES  PAID  SINCE  ORGANIZATION,  $27,383,068.64. 
HEAD  OFFICE,        -        BRITISH  AMERICA  BUILDING, 
Cor.  Front  and  Scott  Sts.,  Toronto. 

HON.  GEO.  A.  COX,  President.         J.  J    KENNY,  Vice-President 
P.  H.  SIMS,  Secretary.  and  Managing  Director 


For  WOOLLENS  and  WORSTEDS 
all    Qualities. 


tfrftOOKSBA/C" 

PERMANENT  FINISH 
WILL  NOT  COCKLE 
SHRINK  OR  SPOT         »L) 

Robinson  &  Mackay      li& 
Dyers  &  Finishers 

LEEDS- 

By  this  Process,  Pieces  Retain    their    Condition 
and  Improve  in  Stock. 


Mate  Your  Own  Buttons 


WITH  THE 


A  CHILD  CAN  OPERATE  IT 


NEW  DEFIANCE 
BUTTON     MACHINE. 

Makes  all  kinds  of  covered  buttons, 
rim,  half-ball  or  flat,  complete  to 
make  three  sizes  of  button 

$7.50 

Call  or  send  for  samples  of  our  work. 

Defiance  Button  Machine  Co., 

266  Greene  St.,  Cor.  8th  St., 
NEW  YORK,  U.S.A. 


T 


{  Wrinch,  McLaren  &  Co. 

86  Wellington  St.  West,  TORONTO 


We  make  a  specialty  of  selling 

I  SMALLWARES  AND  NOTIONS 


That's  Why  We're  Busy 


••..••.•.•»-•.-•.■•--•..•..•.-•--•..•-■•■.•..•..•..•..•..•..  •..*.. »..».. «..*.. ...«..« 


■ 
? 

i 


This  design  a  guar- 
antee of  quality. 


SAMPLES    AND 
PRICES   WITH 
PLEASURE. 


RED-BROWN 
WRAPPING 

FOR  FURNITURE  PACKING 

All  Weights,    All  Sizes. 
Strong,  Tough  and  Stiff. 
A  Sure  Protection  to  Destination. 


Canada  Paper  Co. 


TORONTO 


MONTREAL 


♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 
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has  enquiries  from  time  to  time  from  manufacturers  and  others 
wanting  repre  entstives  in  the  leading  business  centres  here 
and  abroad. 

"Firms  or  individuals  open  for  agencies  in  Canada  or 
abroad  may  have  their  names  and  addresses  placed  on  a 
special  list  kept  for  the  information  of  enquirers  in  our  various 
offices  throughout  Canada  and  in  Great  Britain  without 
charge. 
Address:    Business  Manager. 

Dry  Goods  Review, 

Montreal  and  Toronto. 


♦ 

♦ 

♦ 
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For  58    Years   the    Leading   Silk    Manufacturing    Company 


Have   this  Label 


The  Satin  Lining 

♦'^\J£   * 

in  this  garment  is 

i  %jt$S     \ 

GUARANTEED  TO  WEAR  TWO 

i  ^Jf'*!     i? 

SEASONS 

^w-J^jP 

MANUFACTURED  BY 

William  Skinner  Mfg.  Go. 

in  your  garments 


The  best  lining  for    coats  and  furs  is 

SKINNER'S  SATIN 

Guaranteed   for  two  seasons'   wear.      If  Made  in   black,  white  and  all  shades 
in  27  and  36-inch  widths  for  your  silk  department. 


MANUFACTURED     BY 


WILLIAM    SKINNER    MFG.   CO 


107-109    Bleccker  Sireet 


## 


NEW   YORK,   N.Y. 


44 


Old  Bleach 


If 


All  expert  linen   buyers  say 


a 


Old  Bleach"  Linens 
are  Unrivalled 

Leading  linen  departments  all  carry  them.     Be  sure 
every  article  and  every  yard   is  stamped 


TRADE 


U 


Old  Bleach 


» 


MARK 


the  Old  Bleach  linen  co.,  randalstown,  Ireland 

SOLE  AGENT  FOR   THE  DOMINION: 

R.  H.  COSBIE 

30  W.  Wellington  Street,         -       -        TORONTO 

12 
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RYLAND5&S0NS 


LIMITED 


MANCH 


N 


Cotton 


Spinners 


♦     ♦     ♦     ♦ 


Merchants 


♦     ♦     ♦     ♦ 


Manufacturers 


Bleachers 


Dyers 


Ca>>£  TOWN. I 


♦  ♦  ♦ 


Finishers 


Makers  of  the  Celebrated  Dacca  Calicoes  and  Sheetings 


** 


WORKS: 

Heapey, 

Longford 

Works, 

Qorton. 


*f-*4* 


tlftf? 


WORKS: 

Swinton, 
Wigan, 
ChorJey. 

4*4* 


Capital,  $14,500,000 ;  Employees,  12,000 
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Vr  ASaRRAMED/  ^V 


Pf 


IKLEINERT 

/\bao£\\ 


KLEINERT'S 

NAME  and  TRADE  MARK 


KLEINERT 

^/^A0^\ 

/mark'v 


AcKnowledged  to  be  tKe  best   by  every  test   for  all 

Dress  ,    Hose 


SKields 


am 


Supporters 


Exclusive  manufacturers    in   Canada  of  tKe 

Foster  Front  Pad  Belt  Hose  Supporter. 

ALL  LEADING  JOBBERS  CARRY  THESE  LINES 

I.  B.  RLEINERT  RUBBER  CO. 

Mincing'  St.,  TORONTO 


Waterproof  Silks 

Write  for  sample  of  Black  Invincible 

WATERPROOF  SILKS 


27  in.  and  36  in. 


All  qualities 


n.  ismftAWA  ca  CO. 


TORONTO 


This  is  an  illustration  of  another 

ENGLISH  s^-^^s    SAFETY 
MADE    (sajonic)      p|N 

rtMDE     MA"* 


Size  4 
NICKELED  STEEL  "SKELETON"  IN  4  SIZES. 

Carded  or  Boxed  in  Dozens. 

J.  NIC  KLIN  &  CO.,       -       Birmingham,  Eng. 


Do  You  Want  to  Buy 

A  BOILER,  ENGINE 
OR    MACHINERY? 


If  you  are  a  subscriber  of   Dry  Goods 
Review,  you  can  insert  a  notice  free  in 

CANADIAN  MACHINERY 

MONTREAL  TORONTO 
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With 
'•Titly-Wear." 


There's  Money  in  Hair  Nets 

Sales  are  quick  and  generous.  Every  sale  means  more  profit 
on  the  re-orders  that  must  follow.  They  sell  at  once — no 
trouble  to  show.  Women  MUST  have  them.  Why  not 
supply  YOUR  town  yourself  ?  We  are  having  a  big  run 
on  the  newest  hair  net  out.     It's  called 

COIFFURA    "TIDY-WEAR" 

ade  of  real  hair,  all  shades.     Packed  in  $20.00  assort- 
ment for  you  to  try  out. 
Order  at  once — trust  the  rest  to  the  women. 

SELLING  AGENTS  FOR  CANADA  AND  UNITED  STATES: 


DIECKERHOFF 


MANUFACTURED  BY 

ROSENWALD  BROS., 

PARIS      LONDON       VIENNA 


RAFFLOERsCO. 


TORONTO 

70  Bay  St. 
MONTREAL 
301  St.  James  St. 
NEW   YORK 
364  Broadway 


Without 
"Tidy- Wear. 
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{/united) 


TORONTO 


6000   DOZEN 

Linen  Huck  Towels 


A  special  clearing  Mill  Lot  secured  some  time  ago 
at  very  advantageous  prices — the  best  value  we  have 
ever    shown    in    the    face    of    an     advancing  market. 


No.  21 

600  doz 

15x32, 

Frin 

ged 

- 

can 

be  retailed  at  12§c. 

per  pair, 

worth  15c 

31 

235 

(< 

16x32 

hi 

- 

it 
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15 

(< 

a 

17\ 

41 

252 
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17x35 
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260 

(K 

18x36 
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Damask  Border 
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C( 

Extra  heavy 

a 

a 
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SEND     FOR     SAMPLE     DOZENS 
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MAINLY    ABOUT    OURSELVES 

Editorial  Confidences  of  Interest  to  Subscribers  and  Advertisers. 


JULY  brings  us  around  again  to  our  annual  special  Fall 
number.     Our  advertisers  and  readers  hardly  need  to 
be  introduced  to  this  number  as  they  are  well  aware 
of  its  quantity  and  quality. 

We  are  making  preparations  for  a  specially  beautiful 
and  interesting  issue  this  year.  The  cover  will  be  a  hand- 
some design  of  four-color  printing.  The  quality  of  the 
paper  will  be  improved,  giving  that  desired  finish  so 
necessary  to  good  printing.  Our  editors  are  busy  prepar- 
ing specially  interesting  and  instructive  articles,  some  of 
the  features  being  as  follows  :  Interviews  with  prominent 
manufacturers  and  jobbers  throughout  the  country  with 
reference  to  Fall  trade  conditions  ;  special  article  on 
store  arrangement,  giving  some  practical  illustrations  of 
well  laid  out  stores  in  different  parts  of  Canada  ;  "The 
Art  of  Linen  Making,"  told  in  an  interesting  way  by  one 
of  our  special  writers  ;  the  latest  doings  in  "Fall  Fads 
and  Fashions"  ;  article  on  the  growth  of  the  ready-to- 
wear  garment  trade  in  Canada,  dealing  with  its  remark- 
able progress  during  the  past  few  years.  These  and  other 
special  articles,  to  say  nothing  of  the  latest  and  bright- 
est news  of  the  various  departments  of  the  paper,  will  go 
to  make  up  a  volume  which  will,  we  feel  sure,  be  found 
both  interesting  and  valuable  to  every  drygoodsman. 

Every  retail  dry  goods  merchant  in  Canada  is  entitled 
to  a  copy  of  this  issue  free  of  charge  and  any  merchant 
not  receiving  one  after  July  1  may  have  a  copy  upon 
application. 

Already  many  advertisers  have  secured  space  and  all 
who  intend  to  use  this  valuable  number  for  an  announce- 
ment to  the  trade  will  do  well  to  remember  that  early 
copy  must  naturally  always  receive  the  best  attention. 


Has  it  ever  occurred  to  you  that  the  condensed  adver- 
tising columns  of  a  good  trade  newspaper  are  further 
reaching  than  any  general  newspaper  can  hope  to  be  ? 
That  is,  of  course,  in  its  own  particular  field.  Though 
the  daily  paper  may  get  quicker  returns  because  of  its 
coming  out  oftener,  yet  to  the  advertiser  who  can  afford 
to  wait  to  obtain  the  best,  the  best  is  certainly  more 
likely   to  be   secured   through  class   publication. 

If  you  want  a  new  clerk,  or  warehouseman,  or  if  you 
want  to  better  your  position,  or  to  get  in  touch  with 
some  English  or  foreign  manufacturer  looking  for  connec- 
tions in  this  growing  country,  a  paper  like  The  Dry 
Goods  Review  gets  right  at  the  root  of  the  whole  mat- 
ter. The  explanation  is  not  far  to  seek.  Its  circulation 
is  concentrated  right  on  the  class  of  material  wanted. 
We  will  wager  that  many  merchants'  clerks  in  the  smaller 
towns,  young  men  of  some  experience,  who  would  make 
the  most  successful  employes  the  big,  hustling  city  whole- 
sale house  could  obtain,  will  see  an  ad  quicker  in  their 
own  trade  paper  than  in  any  other  medium,  and  we  would 
also  like  to  wager  that  the  merchant's  clerk,  or  other- 
employe  anxious  to  better  his  position,  can  reach  the  eye 
of  the  busy  proprietor  or  manager  of  the  city  manufac- 
turing or  wholesale  house  sooner  with  a  want  ad  in  The 
Review  than  by  any  other  like  method.  Why  ?  Because 
the  trade  paper  is  read — its  reading  and  advertising  pages 
alike— not    merelv    scanned    over    for    news    of    the    latest 


from  Vesuvius  or  San  Francisco  and  then  thrown  aside. 
It  is  of  vital  interest  and  affords  valuable  information  to 
its  readers,  and  not  one  column  escapes  the  up-to-date 
tradesman.  An  advertisement  in  The  Dry  Goods  Review 
of  an  English  manufacturer  for  a  representative  in  the 
colonies  recently  brought  an  inquiry  from  Georgetown, 
Demerara,  which  we  hope  may  result  in  good  business 
connections. 

Whilst  these  facts  are  recorded  more  with  reference  to 
condensed  advertising,  they  afford  food  for  thought  to  the 
larger  advertiser-  also. 

The  above  is  not  written  with  the  intention  of  in- 
ducing the  clerk  in  the  country  store  to  leave  his  em- 
ployer, for  the  plums  in  the  city  are,  after  all,  few  and 
far  between,  and  the  young  merchant's  clerk,  or  better 
still,  a  partnership  with  his  employer  at  home,  will,  ten 
to  one,  be  happier  and  perhaps  just  as  well  off  in  the  end. 
There  are,  however,  hundreds  of  young  men  whose  ambi- 
tions are  greater  than  the  home  town  can  supply,  men 
who  have  reached  the  point  where  they  are  worth  more 
money  than  their  present  employer  can  pay  and  who, 
with  the  full  approval  and  assistance  of  such  an  employer, 
are  seeking  to  better  themselves  in  the  larger  field  which 
undoubtedly  offers  in  the  metropolis. 


Direct  returns  from  advertising  are  very  seldom  look- 
ed for  by  firms  patronizing  trade  newspapers,  on  account 
of  the  multiplicity  of  traveling  representatives  calling 
upon  the  trade.  However,  timelv  advertisements  quite 
often  secure  direct  orders.  The  National  Rubber  Co.  of 
Canada  recently  handed  us  a  letter  from  C.  B.  Hume  & 
Co.,  Limited,  Revelstoke,  B.C.,  which  contained  a  clip- 
ping of  one  of  their  cuts  shown  in  The  Review  and  asking 
for  garments  in  the  best  selling  shades  in  a  style  similar 
to  the  cut. 


An  interesting  and  popular  feature  in  one  of  Toronto's 
evening  dailies  is  a  correspondence  column  for  the  answer- 
ing of  all  manner  of  queries  on  every  conceivable  subject, 
as  well  as  for  the  expression  of  opinions  on  the  questions 
of  the  day.  This  column  is  extremely  well  patronized, 
and  even  to  the  general  reader,  not  directly  interested  in 
the  various  matters  discussed,  it  affords  a  few  minutes 
of  entertainment  and  instruction. 

We  would  like  our  readers  to  consider  us  in  the  light 
of  an  encyclopedia  of  information  on  all  matters  pertain- 
ing to  the  trade.  Whenever  a  problem  arises,  no  matter- 
how  insignificant  it  may  seem  and  unworthy  of  a  discus- 
sion in  print,  allow  us  to  take  it  up  in  this  paper.  It 
may  lead  to  results  which  you  do  not  dream  of  at  the 
moment.  It  will  not  only  interest  you  and  be  of  value  to 
your  business,  but  it  will  also  arouse  the  interest  of 
others. 

We  have  facilities  at  all  our  offices  for  the  elucidation 
of  the  problems  confronting  the  trade.  We  have  access  to 
a  great  many  sources  of  information  which  are  closed  to 
the  average  merchant.  Our  services  are  at  your  disposal. 
Learn  to  regard  this  as  one  of  your  privileges  when  you 
pay  your  subscription  to  this  paper. 


17 


DRY     GOO  DS     R  EVIEW 


PARIS   FASHIONS 

By  A.   E..   DACAM,  for  "Dry  Goods   Review." 


Fashions  as  Developed  at  the  Last  Race 
Meetings— Success  of  the  Corselet  Skirt- 
Small  Shoulder  Capes  the  Latest  in  Bolero 
— Cape  and  Stole  Effects  —  Long  Lace  or 
Mousseline  Scarfs  Universally  Worn—  New 
Parasols   and    Mid-season   Millinery. 


FROM  fashion's  point  of  view   the  last  race  meetings 
have  been   a   distinct  success.      Particularly  worthy 
of  note     were     the  jupe-corselet     skirts    and  small 
shoulder  capes.     These  latter  will  certainly  be  one  of  the 
successes  of  the  season.     They  are  made  in  almost  every 
imaginable   form,   according     to     the     wearer's  or  dress- 


FIG.  I. — Corselet   Skirt    and    Cape,    Over    Lace  Corsage. 

maker's  fancy,  and  vary  in  size  from  a  collar  and  stoie 
effect  to  a  petit  mantelet.  For  the  heavy  models  a  mix- 
ture of  cloth  and  taffetas  is  employed  which  can  be 
brightened  by  means  of  guipure  or  mousseline  de  soie, 
while  for  the  rest  the  choice  of  material  is  unlimited, 
ranging  from  the  most  vaporous-like  mousselines  and 
laces  to  heavy  toiles.  Occasionally  one  is  left  in  doubt 
as  to  whether  the  garment  worn  over  a  blouse  is  to  be 
called  a  cape  or  loose  bolero  with  short  or  practically 
no  sleeves.  This  will  emphasize  the  fact  that  individual 
taste  in  cut  and  shape  are  unrestricted. 

*  *  * 
A  pretty  model  in  cigar-colored  cashmere  has  the 
skirt  fully  gathered  into  the  waist  belt;  from  below  the 
knees  the  skirt  is  divided  into  eight  parts,  every  alter- 
nate one-eighth  being  ornamented  with  three  scolloped- 
edged  frills,  and  the  rest  having  only  one  frill  with  an 
edging  to  match  arranged  in  the  form  of  an  inverted  V. 


The  bolero  cape  is  pointed  at  front  and  back,  at  which 
two  points  it  reaches  almost  to  the  waist,  and  from 
where  it  is  cut  in  large  scollops  to  the  top  of  the  arm, 
almost  to  the  shoulder.  It  is  cut  in  folds  heavy  enough 
to  fall  under  the  arm,  giving  the  effect  of  a  short  bell- 
shaped  sleeve.  The  top  is  simply  rolled  back  to  form  a 
collar,  showing  the  satin  lining  and  a  narrow  lace  edge. 
This  garment  is  worn  open  in  the  front  over  a  loose 
blouse  of  lace,  the  sleeves  of  which  are  gathered  into  a 
puff  at  the  elbow,  from  where  a  narrow  frill  falls.  The 
high  corselet  belt  is  of  velvet  in  a  darker  shade  than  the 
gown,  while  bows  of  the  same  finish  the  sleeves  and  neck. 


Another  style  of  cape  in  soft  pink  cloth  forms  a  sort 
of  stole,  longer  in  the  front,  and  is  almost  covered  with 
guipure  motifs.  This  is  bordered  with  a  narrow  niching 
of  taffeta.  The  short  bell-shaped  sleeves  are  formed  of 
three  rounded  frills  of  the  cloth  edged  with  the  same 
niching. 

*  *  * 

The  first  sketch  represents  a  walking  costume,  rase 
terre  length,  in  a  light  cloth  fantaisie,  being  a  miniscule 
light  brown  and  cream  check.  The  corselet  skirt  has  a- 
narrow  tablier  in  front  and  a  box  pleat  behind.  The 
bolero  pelerine,  falling  away  from  the  figure,  has  a  galon 
of  embroidered  toile  taken   quite  round  it,   beyond  which 


FIG.    II.  -Italian   Straw    Hat,    Covered    with  a    Bunch    of    Curled     Vulture 
Feathers,    Black   Velvet    Band    and    Large    Alphonso    XIII    Rose. 

is  a  narrow  frill  of  Valenciennes  lace.  The  revers  are  of 
the  same  embroidery  ornamented  with  large  passemen- 
terie buttons.  The  corsage  worn  with  this  is  of  fine 
toile  with  the  same  errrbroidery  repeated  on  the  front  and 
the  top  part  of  the  sleeves,  which  are  finished  with  a 
frill  of  lace.     The  hat  with  low  crown   ami   brim   curved 
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JUDGE  FOR  YOURSELVES 

To  have  the  right  goods- — right  in  kind,  right  in  quality, 
right  in  price — is  to  possess  the  first  and  most  vital  element 
necessary  to  success  in  business.  Assured  Tightness  of  this 
type  is  a  characteristic  of  our  stock  which  we  beg  most  con- 
fidently to  emphasize  to  our  customers. 

Judge  for  Yourselves  :  Our  representatives  are  all  now 
on  their  respective  routes  with  complete  ranges  for  Fall,  also 
full  assortments  of  samples  for  present  wants — seasonable 
and  scarce  goods. 

Special  Drives  in  Household  Linens, 

Towels,  Towellings,  Napkins,  Damasks,  Silks,  Light  Weight 
and  Sheer  Dress  Materials,  White  Washable  Fabrics,  White 
Linen  Suitings,  Novelties  in  new  Laces,  Baby  Irish  Allovers 
and  Edgings  to  match,  new  Embroideries,  Lace  Curtains, 
large  variety  of  Ladies'  Fancy  Collars,  Fancy  Frillings,  Fancy 
Belts,  Combs,  Hair  Ornaments,  Handkerchiefs,  Blouses, 
Ribbons,  etc. 


Summer  Gloves 

Lisle,  Taffeta,  Silk  Net  and 
Lace  Effects.  Child's  and 
Ladies'.  Colors  —  Greys, 
Navys,  Tan,  White  and 
Black  at  all  prices. 

Vests 

A  complete  range  of  Child's 
and  Ladies'  Vests  -  all  the 
leading  Canadian  and  Am- 
erican lines.  Plain  Cotton 
— no  sleeves  or  half-sleeves. 
Fancy  Cotton  Lace  Goods, 
Mercerized,  Swiss  Ribs  and 
and  Silks. 


Summer  Hosiery 

Plain  Cotton,  Black  and 
Tan,  Embroidered  Black 
Cotton,  Embroidered  Tan, 
Lisle  Open-work  in  Black 
and  Tan.  Fancy  Greys, 
Navys,  and  Tans,  assorted, 
in  Stripes  and  Open-work. 
Also  a  full  line  of  rib  goods. 

Half  Hose 

Plain  Black  Cotton  Socks, 
Black  Embroidery,  Black 
Open  -  work  Embroidery, 
Plain  Tan,  Plain  Ribs  and 
Tan  Open-work. 


Balbriggan,  S.  &  P. 

A  full  assortment  of  plain  and  fancy  Balbriggan  to  retail 
from  25c.  to  75c. 


Write  for  Samples. 


Letter  orders  receive  special  and   prompt  attention. 


BROPHY-CAINS,    Limited 


WHOLESALE   DRY   GOODS 

QUICK    SHIPPERS. 


MONTREAL 


iy 


PARIS      LETTER 


Dry  Goods  Review 


up  .in  front     is     trimmed  with  bunches  of  pink  roses 
different  tones  and  soft  brown  satin  chiffon  ribbon. 


dressy  sunshades  are  of  lace  lined  with  taffetas,  the  lace 
falling  over  the  edge  to  form  a  natural  border. 


In    the   lighter   neckwear   quite   a   number   of   pierrots 
are  being  worn,   made  in   tulle,   white   with   a  border    of 


FIG.   III.— Reddish  Brown    Stra-v    Hat,     Pelican     Ornament,     Cache  -  pe  gn 
in    Glace  Ribbon,    in  Same  Shade   as   Straw. 

black  spots  and  black  velvet  strings,  or  in  any  number 
of  light  shades  to  harmonize  with  the  costume.  Another 
style  still  much  in  vogue  are  the  flat  stoles  made  of  lace 
or  any  soft  material,  and  elaborately  trimmed  with 
volants,  entre-deux  and  incrustations.  Here  is  a  model 
with  ground  work  of  venise  forming  the  centre  of  the 
stole,  which  is  adorned  with  small  empire  wreaths  of 
pompon  roses.  The  border  is  formed  of  several  narrow 
ruchings  of  cream  mousseline  with  bows  of  liberty  satin 
ribbon  introduced.  The  long  lace  and  mousseline  scarfs 
are  particularly  becoming  to  the  Parisiennes,  who  under- 
stand just  how  they  are  to  be  draped  over  the  shoulders 
and  arms  so  as  to  give  the  required  graceful  yet 
negligee  effect,  an  art  which  few  other  women  seem  to 
possess. 

*  *  * 

In  speaking  of  toilet  accessories  one  must  not  forget 
the  sunshades,  which  have  become  veritable  works  of  art, 
to  say  nothing  of  price.  Many  have  jewelled  handles, 
others  are  of  ivory  and  enamel,  while  the  crista!  de  roche 
has  many  admirers.  Colored  stones,  real  or  imitation, 
are  inlaid  in  it,  and  the  effect  is  remarkably  good.  The 
sunshades  themselves  are  of  silk  or  lace,  and  the  latest 
novelty  is  a  lace  fringe  round  the  edge.  A  model  in 
white  taffetas  has  an  ivory  handle.  The  centre  of  each 
division  has  a  large  round  medallion,  embroidered  all 
round  with  an  empire  wreath  of  small  roses  in  pink, 
blue  and  mauve.  The  centre  of  the  medallion  has  a 
large  embroidered  pink  rose  and  its  leaves.  This  empire 
wreath  is  repeated  in  a  waving  band  round  the  centre, 
and  in  V  shapes  round  the  edge.  This  is  finished  with  a 
deep  fringe  of  pink,  blue  and  mauve  silk.     Many  of  the 


During  the  last  few  weeks  a  number  of  black  hats,  in 
straw,  crin  and  lace,  have  made  their  appearance, 
trimmed  sometimes  with  white  feathers  or  colored  flow- 
ers, but  more  often  with  black  net  and  feathers.  Another 
hat  just  come  on  the  scenes,  and  one  which  is  most  try- 
ing to  wear,  is  a  wide-'brim  shape  with  quite  flat  trim- 
ming, the  brim  taking  uneven  curves  and  bends.  The 
general  effect  is  of  a  cheap  imitation  crin  after  a  very 
heavy  shower  of  rain  has  been  on  it. 
*  *  *  * 

Sketch  No.  2  is  a  flat  shape  in  Italian  straw,  with 
cache-peign  of  black  net.  The  black  velvet  bow  on  the 
crown  is  taken  over  the  brim  to  meet  it.  Five  long 
vulture  feathers  lay  almost  flat  on  the  hat,  while  an 
enormous  rose  trims  the  front. 


No.   3     is  a    sailor     shape    in     rough  reddish  brown 
straw.     A  pelican  ornament   "bien   travaille"   both  with 


^S. 


Fig.  1V. 

the  paint  box  in  shades  of  this  color,  and  helped  with  a 

few  additional  plumes,  is  fastened  on  the  side,  while  the 

heavy  cache-peign  is  of  glace  ribbon  the   same  shade  as 

the  straw. 

*  *  * 

No.  4  is,  perhaps,  the  most  popular  shape  of  the  sea- 
son, worn  much  tilted  on  the  face  and  having  an  enorm- 
ous cache-peign  at  the  back. 
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For  country  and  Summer  wear  there  are  many  varia- 
tions of  the  Charlotte  in  lace  and  broderie  anglaisc, 
trimmed  with  colored  ribbons  and  wreaths  of  flowers. 
We  still  have  the  narrow  trimmed  English  sailor  hat 
with  us,  with  the  simple  band  for  trimming,  but  now  it 
is  more  generally  being  trimmed  with  a  large  bunch  of 
ribbon,  which  may  be  placed  either  at  the  side  or  back, 
and  the  same  ribbon  or  net  is  repeated  as  a  cache-peign, 
raising  the  hat  quite  three  inches  above  the  head  at  the 
back.  Even  the  Panama  is  mounted  on  a  cache-peign  to 
match  the  scarf  and  bow  with  which  it  is  trimmed. 


Having  regard  to  the  short  sleeves,  of  course  long 
gloves  are  still  being  worn,  but  the  Summer  makes  are 
likely  to  find  a  rival  in  lace  and  silk  mittens.  They 
have  already  become  very  popular  for  house  wear,  anil 
the  only  thing  that  will  prevent  them  from  being  more 
generally  used  is  the  fear  of  the  hands  and  arms  becom- 
ing tanned  by  the  sun.  However,  the  lace  houses  here 
are  showing  some  wonderful  models  for  bridge  and  din- 
ner wear.  The  lace  used  is  very  fine,  but  in  the  case 
where  a  lace  blouse  is  worn,  or  lace  trims  the  sleeve, 
the  mitten  has  the  pattern  so  arranged,  till  it  gradually 
approaches  the  texture  of  the  lace  used  and  merges  into 
the  sleeve  as  if  it  were  one  piece.  The  cheaper  mittens 
sold  in  the  maisons  de  nouveaute  are  not  likely  to  have 
so  much  success.  The  colored  glove  most  in  vogue  seems 
to  be  a  light  beige,  almost  a  natural  color.  I  have  even 
seen  this  shade  worn  with  a  white  costume,  but  the 
effect  was  not  happy.  However,  in  both  suede  and  kid 
it,  for  the  moment,  is  quite  as  much  worn  as  white.  A 
pale  dove  grey  is  also  selling  very  freely.  The  short  sac 
jacket  mentioned  in  last  month's  letter  is  quite  as  popu- 
lar as  ever  for  morning  wear.  Many  of  them  are  to  be 
seen  in  the  Bois  de  Boulogue,  made  with  neat  pleats  and 
trimmed  with  heavy  galloons  and  braid,  while  a  general 
note  of  neatness  pervades  the  trimming  of  all  jackets 
and  boleros. 


THE  COURSE  OF  WOOL  PRICES. 

IF  we  could  revert  at  the  present  juncture  to  certain 
of  the  methods  of  our  ancestors,   a  large  number    of 

wool  users  would  be  glad.  Wool  is  palpably  more 
abundant  than  it  was,  and  the  present  stocks  in  London 
and  in  Yorkshire  would  probably  suffice  for  all  internal 
requirements  for  some  time  to  come.  Withal  wool  is  re- 
markably firm,  and  so  dear  that  but  few  manufacturers 
are  earning  the  normal  and  necessary  rate  of  profit.  A 
climacteric  is  at  hand,  and  it  should  be  seen  before 
long  whether  demand  is  equal  to  the  strain  of  maintain- 
ing the  prices  of  the  larger  available  supply.  Of  course 
we  shall  leave  the  situation  to  adjust  itself,  and  leave 
those  to  save  themselves  who  can.  Our  Tudor  forbears 
in  this  emergency  would  act  more  masterfully.  Doing 
as  they  had  done  in  similar  circumstances  before,  they 
would  have  an  embargo  laid  on  the  export  of  raw  wool. 
Being  unable  to  control  prices  themselves,  they  would 
constrain  Parlament  to  fix  the  price  of  wool.  To  do  as 
our  ancestors  would  have  done  is  not  to  be  advised, 
without  reserve,  but  there  is  no  doubting  that  even  so 
arbitrary  a  solution  would  be  hailed  in  many  quarters  as 
a  relief.  Those  whose  memories  extend  to  the  time  when 
wool  prices  were  unalterably  fixed  by  trade  custom  for 
the  whole  season,  never  cease  to  regret  the  passing  of 
those  days.  Had  they  the  mediaeval  history  of  the  trade 
better  in  mind,  the  abolition  of  the  fine  old  Tudor  cus- 
toms would  tincture  their  reflections  on  our  degeneracy 
with  deeper  regrets. 

Customers  may  not  all  appreciate  that  necessity,  but 
it  is  imperatively   necessary  for   those   who   are   showing 


patterns  now  to  obtain  advances  on  the  rates  for  last 
year.  The  process  of  averaging  the  values  either  of  raw 
materials  or  of  goods  has  expended  its  strength,  and  a 
slight  easing  of  wool  prices — if  it  should  come  later — i« 
not  so  assured  an  event  that  it  can  be  counted  upon  in 
advance.  If  home  demand  evinces  signs  of  flagging,  who' 
can  say  that  the  opposite  condition  will  not  be  found 
abroad  ?  We  are  neither  our  own  nor  the  world's  mas- 
ters any  longer  in  matters  of  wool,  and  it  would  be  im- 
prudent to  suppose  that  existing  prices  will  not  be  con- 
tinued for  months.  It  is  always  hard  to  allocate  the 
due  share  of  the  several  causes  answerable  for  a  complex 
result,  and  perhaps  nothing  more  than  fear  of  the  im- 
mediate future  is  the  reason  for  the  perceptible  quicken- 
ing in  business  in  goods  latterly.  Thereafter,  the  trend 
of  prices  for  wools  must  be  looked  forward  to  as  specula- 
tive in  a  greater  measure  than  prices  are  now,  and,  such 
being  the  case,  manufacturers  must  put  themselves  in  po- 
sition to  meet  the  market  in  material  as  it  is  found  to- 
day.— The  Textile  Mercury. 


BIG  HEARTS  IN  THE  DRY  GOODS  BUSINESS. 

BECAUSE  a  man  is  a  keen  and  successful  business  man 
it  does  not  follow  that  his  heart  is  closed  to  all 
forms  of  suffering.  Indeed,  the  best  type  of  a  mod- 
ern merchant  is  generally  the  most  generous  in  his  treat- 
ment of  the  unfortunate  when  he  is  sure  that  he  is  not 
being  imposed  upon.  Many  instances  of  generosity  on  the 
part  of  individual  merchants  are  on  record,  and  here  are 
two  instances  of  the  bigheartedness  of  a  New  York  mer- 
chant anent  the  San  Francisco  catastrophe,  which  came 
under  the  observation  of  an  exchange  of  The  Review 
lately. 

A  few  days  after  the  earthquake  a  well  known  mer- 
chant on  Broadway  received  a  telegram  informing  him 
that  his  branch  office  with  complete  stock  of  goods  was 
lost,  but  that  all  employes  were  saved.  The  answer  at 
once  was  forwarded  : 

"Glorious  news  that  all  of  you  are  safe.  Loss  im- 
material in  view  of  calamity.  Inform  our  friends  that 
their  accounts  with  us  are  hereby  cancelled." 

Another  incident  was  heard  of  at  another  Broadway 
establishment.  Upon  receipt  of  a  message  from  a  business 
friend,  notifying  him  that  he  had  lost  everything  in  the 
fire,  the  head  of  the  house  at  once  telegraphed  : 

"Draw  up  to  $25,000  on  us  and  good  luck  to  you." 

The  New  York  merchant  may  be  slow  and  conserva- 
tive, reckoned  by  some  standards,  but  he  is  not  small  ; 
the  collections  started  by  different  trade  organizations 
show  that.  We  know  of  instances  where  merchants  con- 
tributed to  more  than  a  dozen  distinct  and  separate 
funds,  always  generously,  for  the  succor  of  the  sufferers 
by  the  San  Francisco  cataclysm. 


A  LINEN  AGENCY. 


Mr.  Walter  Williams,  of  Walter  Williams  So  Co.,  Mont- 
real, returned  recently  from  a  business  trip  to  the  Old 
Country.  While  away  Mr.  Williams  was  very  fortunate 
in  securing  the  agency  for  Canada  of  John  Gunning  & 
Son,  Limited,  Belfast,  Ireland,  manufacturers  of  linen 
goods.  The  Gunning  Company  are  already  known  in  Can- 
ada, having  done  business  here  for  some  time  past  and 
under  Mr.  Williams'  management  will  doubtless  do  an 
even  larger  trade.  Their  line  includes  table  cloths,  nap- 
kins, as  well  as  piece  goods,  all  manufactured  in  that 
high-class  quality  to  which  Belfast  owes  its  linen  reputa- 
tion. 
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BY  CRAFTSMAN.       (Continued  from  May  No.) 


Preparing  for  Practice. 

THE  first  plate  of  engravings  illustrates  the  fun- 
damental principles  of  lettering.  Whoever  mas- 
ters these  brush  strokes,  executing  them  quickly 
and  in  ;)  manner  approaching  the  precision  here 
indicated,  will  be  able  within  a  few  weeks  to 
write  show  cards  of  more  than  commonplace  merit. 

The  learner  should  provide  one  sheet  of  ten-ply  card- 
board, size  22x28  inches,  and  ten  sheets  of  any  kind  of 
paper  ;  ordinary  manilla  wrapping  paper  of  any  thickness 
will  do.  The  card  should  be  fastened  to  a  board  or  to  a 
table  at  each  corner  by  using  four  ordinary  carpet  tacks, 
or  what  is  still  better,  architects'  thumb  tacks  or  Moore's 
push  pins.  One  sheet  of  your  paper  should  then  be  fasten- 
ed in  the  same  manner  on  the  card  with  thumb  tacks,  and 
ruled  into  squares  of  l-\  inches.  The  original  designs  from 
which  these  engravings  are  made  ai'e  drawn  in  this  size, 
which  is  desirable  for  practice.  It  will  be  readily  noticed 
that  not  one  of  the  designs  is  perfect,  either  in  the 
spacing  or  in  the  thickness  of  the  lines.  All  of  the  charac- 
ters on  the  first  plate  were  made  within  ten  minutes  as  a 


hand  being  moved  by  movement  of  the  forearm,  gliding  it 
gently  on  the  paper  from  left  to  right  for  each  line.  Make 
lines  1-7-4,  2  and  3,  5  and  6.  Figures  (A)  and  (B)  should 
now  be  tried  by  making  the  lines  in  rotation.  Then  make 
figures  (.C)  and  (D),  lines  in  rotation. 

In  figure  (E)  the  lines  are  made  from  right  to  left, 
downward,  keeping  the  hand  in  the  same  fixed  position  on 
the  table.  In  figure  (F)  the  lines  are  made  from  left  to 
right  downward.  After  you  have  made  these  lines  as 
numbered,  make  them  all  by  beginning  at  No.  4,  and  in 
figure  (G)  make  the  lines  in  the  order  indicated  and  in 
the  directions  noted  by  the  arrows,  but  do  not  move  the 
forearm,  making  only  finger  and  wrist  movements.  Figures 
(H),  (I),   (J),   (K)  and  (L)  are   to  be  made  likewise. 

The  Second  Less'on. 

Eleven  letters  in  the  alphabet  have  curved  lines— B,  C, 
D,  G,  O,  P,  Q,  R,  S,  U,  &.  To  write  these  letters  pro- 
perly one  must  be  able  to  make  a  fairly  good  circle  free- 
hand. To  lessen  the  difficulties  of  acquiring  this  knack, 
first   take   a   lead   pencil,    with   a   long,    sharp    point,    and 


Fig.  i. 


Fig.   2. 


Fig.   3. 


test  for  rapidity.  Show  card  work  is  not  usually  executed 
with  the  same  exactness  as  lettering  on  sign  work,  which 
is  intended  to  he  permanent,  requiring  greater  care  and 
comparatively   much  more  time  for  completion. 

The  First  Lesson. 

Holding  your  No.  5  brush  in  the  position  indicated  in 
the  first  engraving,  allow  its  point  to  touch  the  paper  as 
lightly  as  you  can,  beginning  at  the  top  line  of  figure  (A), 
No.  1.  Allow  your  two  lower  fingers  and  the  lower  side 
of  your  hand  to  rest  on  the  table,  first  placing  a  piece  of 
loose  paper  under  your  hand  to  keep  the  sheet  clean  and 
free  from  perspiration.  Keep  them  in  that  position  with- 
out changing  until  figure  (A)  is  completed. 

Now  extend  your  thumb  and  other  two  fingers  (the 
second  engraving  shows  the  appearance  of  the  other  side 
of  the  hand)  and  make  the  downward  stroke,  so  that  by 
the  time  you  reach  the  bottom  of  the  square  your  brush 
will  be  almost  perpendicular.  Then  make  stroke  No.  5, 
then  No.  3  (.to  get  to  the  centre  of  the  square),  and  then 
strokes  Nos.  2  and  4.  Do  not  mark  anything  with  pencil. 
We  intend  to  train  our  eyes  to  measure  space.  For  figure 
(B)  the  brush  is  held  in  the  same  manner,  almost  perpen- 
dicular all  the  time.     None  of  the  fingers  are  moved,   the 


hold  it  exactly  as  you  would  a  brush  in  figure  3,  allowing 
the  point  to  rest  very  lightly  on  your  card.  Now,  with  a 
gentle  pressure  on  the  outside  first  joint  of  your  little 
finger,  rotate  your  arm  at  the  elbow  from  right  to  left, 
going  over  the  same  lines  constantly,  forming  a  circle 
about  1J  inches  in  diameter.  Repeat  this  movement  ten 
times  without  stopping,  trying  to  keep  your  circles  within 
a  quarter-inch  width. 

Then  begin  another  circle,  trying  as  nearly  as  possible 
to  keep  your  lines  closely  together.  Now  repeat  the  same 
motion,  from  lelt  to  right.  After  vou  have  made  ten  each 
of  such  circles  to  the  right  and  left,  take  your  brush  and 
make  the  first  curved  line  from  right  to  left,  then  from 
left  to  right.  Now  make  the  circle  on  the  chart,  stroke  1, 
(A)  to  (B),  but  you  should  allow  vour  brush  to  glide 
past  (B)  upward,  gradually  away  from  the  card  when 
you  reach  the  poinf  (B),  and  should  continue  the  circular 
motion  witli  the  uplifted  brush  as  though  you  were  form- 
ing the  complete  circle  without  lifting  it.  The  quicker 
you  perform  this  motion  the  more  perfect  will  be  your 
circle  or  semi-circle.  The  same  semi-circle  and  continuous 
motions  must  then  be  made  from  left  to  right,  stroke  2, 
(A)  to  (B),  then  raising  the  brush  and  completing  the 
circle  in  the  air  to  (A). 
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We  are  in  the  front  rank  with  our  values  in  this  depart- 
ment. Notwithstanding  recent  advances  we  are  still 
quoting  original  prices.  Large  range  of  new  and  stylish 
goods  in  all  the  fashionable  shadings.  Cuttings  and  prices 
sent   on   application. 


"  Venetian  " 

37  in.  M5,  42  in.  MIO,  47  in.  M15 

52  in.  C. 

37  yzc.  per  yard  up  to  $1.25 

"  Amazon  " 

42  in.  S20,   48  in   S25 

"Lustre" 

43  in.  W505,  50  in.  W5IO 

"  Tweed  " 

40  in   W535,  40  in.  W540,   42  in. 
S10,  40  in.  S15,  45  in.  P55  to  P70 

20c.  per  yard  up  to  75c. 

"Tartans" 

36  in.,  38  in.,  39  in. 
19^c.  per  yard  up  to  75c. 

"Serge" 

36  in.,  37  in.,  40  in.,  42  in. 
20c.  per  yard  up. 

"Armure" 

38  in.  M55,  41  in.  P200,  43  in.  P220 
55c.  to  75c. 

"  French  Flannel " 

27  in. 
29c.  up. 


Also  large  selections  in  the  following 
lines  :— 

"Chiffon  Box  Cloths" 

"Chiffon  Ottoman" 

"Melrose" 

"Vigoreaux" 

"  Shepherd  Check  " 

"Satine  Check" 

"Basket" 

"Corkscrew" 

"  Bedford  Cord  " 

"Cashmere" 

"Fancy  Costume" 

"Silk   Embroidery 

Waistings" 

"Blousings" 
"Velvets" 
"  Velveteens" 


JOHN  KNOX  COMPANY,  LIMITED 

Wholesale  Dry  Goods,  Smallwares,  Gents'  Furnishings 

HAHILTON,  ONT. 
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You  will  now  be  fully  prepared  to  make  a  fairly  pro- 
portioned circle  in  two  strokes,  varying  the  practice  by 
alternating  the  strokes.  Each  time  _you  make  a  new 
circle,  remember  that  the  more  perpendicular  you  hold 
your  brush  the  more  readily  and  perfect  you  can  make  the 
circle. 

The  next  figure  of  interlocked  circles  is  to  occupy  one 
and  a  half  of  two  squares  on  your  paper.  Make  the 
strokes  as  indicated  by  the  directions  of  the  arr6ws  and 
numbers,  then  reverse  the  movement  as  before.  The  figure 
adjoining  represents  two  horizontal  ellipses,  the  move- 
ments of  the  brush  being  the  same  as  for  circles. 

The  next  strokes  are  readily  made,  and  when  joined, 
make  the  letter  "S."  After  practicing  several  times, 
make  the  letter  in  one  continuous  stroke.  The  next  figure 
represents  the  top  of  the  number  "2,"  or  of  an  interroga- 
tion mark.  Beginning  at  the  inner  left  loop,  swing  your 
brush  around  toward  the  right,  making  one  continuous 
stroke.  By  repeating  this  stroke  and  adding  the  lower 
stroke  to  the  right  we  have  the  figure  "2." 

The  ellipses  should  now  be  practiced,   making  strokes 


issue)  with  perfect  ease,  except  the  script  capitals,  which 
require  much  practice. 

Make  your  strokes  according  to  the  directions  of  the 
arrows,  and  when  you  have  become  thoroughly  acquainted 
with  the  shapes  of  the  letters  you  may  change  the  order 
of  strokes  to  suit  your  special  talent,  even  though  these 
directing  arrows  indicate  the  method  of  the  acknowledged 
cleverest  card  writers.  There  is  no  positive  rule  for  let- 
tering. After  the  various'  alphabets  that  are  to  follow  in 
this  series  of  articles  have  been  mastered  the  operator 
can  then  show  his  individuality  by  striking  out  in  his 
own  way  and  creating  new  styles,  strokes  and  curves  that 
appeal  to  his  sense  of  fitness.  No  two  people  write  exact- 
ly alike  and  no  two  card  writers  after  thev  have  mastered 
the  routine  of  their  work  will  do  exactly  the  same  style 
of  lettering.  It  is  well  that  this  is,  so  as  it  avoids  same- 
ness and  lends  attractiveness  that  would  otherwise  be 
lacking. 

The  possibilities  of  brush  work  are  practically  endless 
and  the  varieties  of  alphabets,  scrolls  and  curves  limited 
only  by  the  abilities  of  the  worker. 
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from  (A)  to  the  left  to  (B),  and  from  (A)  to  the  right 
to  (B)  ;  then  reversing  the  strokes.  The  two  lines  should 
always  interlock  by  continuing  the  strokes  after  passing 
the  intersections  at  (A)  and  (B)  and  gradually  raising 
the  brush  from  the  paper.  Now  practice  the  figure  "6," 
beginning  at  the  top,  and  make  one  continuous  stroke  to 
the  left  and  finish  it. 

In  the  figure  "9"  the  stroke  is  reversed  ;  beginning  at 
the  lower  inner  side  of  the  loop,  swing  the  brush  down  to 
the  left,  then  around  upward  and  down  to  the  right. 
Practice  these  two  figures  several  times  and  then  try  the 
last  two  spirals  in  continuous  strokes,  the  first  one  to 
the  left,  the  last  one  to  the  right. 

After  you  have  practiced  all  of  the  movements  on  the 
first  chart  at  least  ten  times  each  with  a  No.  5  brush, 
try  them  al'  with  a  No.  7  brush,  but  rule  your  paper  into 
two-inch  squares.  You  will  now  probably  be  able  to  make 
any  letter  in  the  following  brush  stroke  alphabets  (in  next 


LARGE  REAL  ESTATE  DEAL. 

J.  H.  Blumenthal  &  Sons,  retail  clothiers,  Montreal, 
have  purchased  a  large  block  of  property  on  the  north- 
east corner  of  St.  Catherine  and  Bleury  streets,  at  a  cost 
of  one  hundred  thousand  dollars.  The  lot  purchased  is  an 
ideal  location  for  a  clothing  store  and  after  a  suitable 
building  is  erected  and  business  gets  under  way  the  firm 
will  soon  be  repaid  for  their  outlay. 

SMALL  FIRE  IN  MONTREAL. 
A  small  fire  occurred  in  the  large  dry  goods  house  of 
Dupuis  Freres,  Montreal,  on  Friday  night,  May  4. 
Through  an  automatic  alarm  being  sounded,  the  fire 
brigade  was  able  to  put  out  the  blaze  before  any  serious 
damage  was  done. 

The  fire  is  thought  to  have  been  caused  through  some 
defect  in  the  electric  wires. 
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BY  COUNTERMAN 

How  the  Department  Stores  Manage  Bargain  Sales — Carefulness  in  Buying  Recommended- 

Other  Useful  Pointers. 


IT  is  a  puzzling'  and  perplexing  problem  that  faces  the 
wideawake   retailer  of   to-day    to   know   best   how    to 

meet  the  cut  prices  and  bargain  day  inducements  of 
the  city  departmental  houses,  and  we  have  often  been 
asked  to  explain  their  methods.  The  most  common 
method  resorted  to  by  the  great  city  retailers  is  to 
make  each  department  stand  its  proportion  of  the  losses 
made  by  price  cutting  and  the  cost  of  publicity  in  adver- 
tising the  goods. 

For  instance,  they  advertise  in  the  staple  depart- 
ment 20c.  grey  flannel,  25  inches  wide,  Friday,  13c,  and 
perhaps  they  have  50  pieces  in  stock.  Only  five  webs  of 
this  lot  are  laid  out  for  Friday  selling,  and  when  these 
are  sold  they  have  no  more  at  the  price,  although  45 
more  webs  are  actually  in  stock.  The  loss  made  on  the 
five  webs  is  charged  to  the  department  as  advertising, 
and  the  same  holds  good  in  every  department  in  the 
house.  Perhaps  on  a  special  selling  day  as  many  as 
fifty  bargains  may  be  advertised  in  one  daily  newspaper, 
representing  maybe  one  from  each  department  of  the 
house.  Each  manager  of  a  department  will  scarcely  feel 
the  loss  entailed,  yet  there  are  sufficient  all  over  the 
store  to  keep  the  crowd  coming  and  give  a  reputation 
for  underselling  that  puzzles  so  many.  The  secret  of 
this  price  cutting  is  to  give  the  store  prestige  and 
reputation  with  the  public,  for  who  does  not  like  a  bar- 
gain ? 

Very  few  people  are  good  judges  of  goods  as  a  whole, 
yet  on  some  things  they  cannot  be  bamboozled.  If  the 
article  they  are  judges  of  is  sold  cheaply  they  at  once 
jump  to  the  conclusion  that  other  articles  are  similarly 
cheap,  and  their  trade  gradually  gets  tied  to  the  store 
that  gives  the  weekly  bargains.  That,  then,  is  when  the 
wily  merchant  wins.  He  sells  you  one  or  two  things  at 
a  real  bargain,  and  you  gradually  get  confidence  in  that 
particular  store  and  pay  him  his  regular  profit  on  the 
rest  of  your  needs.  It  requires  courage  to  inaugurate 
this  selling  plan  on  the  part  of  any  merchant,  but  the 
results  guarantee  the  expenditure,  and  under  careful 
manipulation  and  living  up  to  every  detail  of  the  adver- 
tising, being  very  careful  not  to  exaggerate  in  the  store 
news,  a  large  and  profitable  clientele  will  always  be  a 
natural  result. 

We  (met  a  traveler  recently  who  sold  to  a  large  de- 
partmental house  100  ends  of  12-inch  embroidery  at. 
17^c,  (a  special  price),  and  should  have  been  splendid 
value  to  retail  at  30c.  Imagine  his  surprise  when  he 
saw  his  own  goods  ticketed  a  few  days  later  at  15c. 
Knowing  the  department  manager  well  enough  to  inter- 
rogate him,  he  asked  why  and  how  it  was  done.  The 
manager  explained  that  after  the  firm  deducted  the  cash 
discount  the  actual  loss  was  very  small,  and  the  quan- 
tity reduced  for  that  day's  selling  was  but  five  webs, 
the  value  was  so  pronounced  that  it  was  a  ten  strike  in 
advertisirig  the  department. 

After  your  business  acquires  large  proportions,  and 
you  have  an  outlet  for  quantities,  the  goods  will  seek 
you,  instead  of  you  seeking  the  goods. 

There  is  in  every  distributing  centre  a  vast  amount 


of  merchandise  that  fails  to  move  as  quickly  as  its  own- 
ers thought  probable.  Buyers  visiting  wholesale  houses 
every  few  days  quickly  detect  these  slow-moving  lots, 
and  keep  their  own  counsel.  Before  long  they  are  offered 
a  cut  in  price,  a  week  later  a  larger  price  chunk  is 
chopped  off,  but  the  wily  retailer  is  in  no  hurry,  for  he 
knows  that  very  shortly  he  will  get  the  lot  at  his  own 
price.  When  he  thinks  the  time  opportune  he  makes  an 
offer  for  the  whole  table,  and  usually  gets  it  at  his 
price,  because  the  wholesaler  knows  that  the  season  is 
advanced  and  he  can  turn  the  lot  into  money  at  once. 
In  this  way  a  large  retailer  can  sell  these  lots  at  what 
the  small  retailer  paid  for  them,  and  still  have  a  splen 
did  profit. 

If  one  is  to  take  advantage  of  these  price  savings 
and  trade  bringers  he  must  be  a  careful  man,  and  the 
small  merchant  with  the  big  ideas  is  the  safe  man  and 
the  strong  man  of  to-day.  He  is  none  the  less  the  care- 
ful man.  For  a  man,  unless  he  is  careful,  can  never  be 
ready. 

It  is  the  careless  man  who  is  awakened  some  morn- 
ing by  his  opportunity,  only  to  find  himself  powerless 
and  'unable  to  respond  to  the  call  of  times  and  condi- 
tions. 

Usually  the  man  who  is  never  prepared  is  the  too 
hopeful  man.  He  is  always  believing  that  things  are  go- 
ing to  be  good.  Now,  mind  you,  he  is  not  trying  to 
make  them  good,  because,  believing  that  they  are  going 
to  be  good,  he  never  worries,  but  allows  things  to  go 
along  in  the  same  easy  going  channel  year  in  and  year 
out.  He  only  wakes  up  from  his  dream  at  stock-taking, 
when  he  is  suddenly  confronted  by  a  bad-looking  balance 
sheet.  This,  however,  after  three  or  four  days,  he  for- 
gets, and  relapses  into  his  comfortable  slumber,  looking 
toward  crop  reports,  conditions  of  labor  and  other  gen- 
erally comfortable  statistics  to  put  him  into  a  peaceful 
frame  of  mind,   hopeful  again  as  to   his  future. 

Better  for  a  man  to  be  afraid  than  to  be  too  com- 
fortable in  mind.  To  be  satisfied  is  to  go  backward.  It 
is  a  great  danger  point  in  all  business  conditions.  The 
comfortable-looking  individual  who  lets  his  business  slide 
on  without  keenly  watching  every  point  is  in  dire  danger. 
It  would  be  much  better  for  a  man  to  be  really  pessi- 
mistic, as  far  as  his  own  conditions  are  concerned,  to 
guard  every  item  of  expense  as  if  it  would  cost  him  a 
fortune.  Better  let  him  stand  over  the  work  of  every 
employe  and  the  making  of  every  sale  as  if  the  life  of  the 
business  depended  upon  it,  than  to  relapse  into  that 
comfortable  state  of  imbecility  which  belongs  to  the  man 
who  is  never  ready. 

Be  afraid  that  you  will  miss  something.  Be  afraid 
that  you  won't  get  the  bargains  that  are  coming,  and 
that  when  they  do  come  you  won't  be  able  to  take  ad- 
vantage of  them.  Be  afraid  that  you  are  not  treating 
some  of  your  people  quite  right,  and  that  it  would  be 
better  to  conciliate  them  a  little.  Be  afraid  that  your 
customers  do  not  think  quite  as  well  of  your  store  ap- 
pointments as  they  might. 
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GOOD    ADVERTISING 

The  Editor  of  tKis   Department    will  Answer  Questions    on    Advertising    and    will 
Criticize  Advertisements  wHicH  may  be  Submitted  to  Him. 


* 
* 


WHAT   TO    ADVERTISE. 

SUMMER   millinery   and  wash  goods  now   call   for   the 
hulk  of  attention  and  the  enterprising  merchant  will 
direct  his  advertising  accordingly.     In  this  class  of 
publicity    timeliness    is    particularly    important.     It     will 
never    do    for    you    to   commence    your    advertising     after 
the  other   merchants   in  your   town  have  created  a   stir. 


****** 


R.  C.  BURNS 


197-199  Colborne  Street  f 
Near  the  Y.  M.  C.  A.  * 
Right  Opp.  the  Market    f 


STYLISH  MILLINERY 


We  can  show  you  many  novelties  thfs  week  in 

Ladies'  and  Misses1  Trimmed  Hats 

LINEN  AND  DUCK-SAlLORS 


I 


|>  THE  HORSE  SHOW  AND  THE  HOLIDAY  ARE  NEAR  >r»     | 

. — , _ — _ * 

♦ 
Call  and  see  the  finest  showing  of  Millinery  here,      J 

and  we'll  please  you  with  our  reasonable  prices. 


R.  C.  BURNS 


►♦«♦♦♦«♦♦♦♦♦♦♦...♦♦♦♦♦♦♦♦.*.»♦♦♦ ♦..♦♦♦♦♦♦♦♦♦♦♦«*«♦ _  _ 

A    Timely  Ad. 

People  are  attracted  quickly  and  forget  just  as  quickly. 
So  first  attention  is   usually   best   attention. 

Etchings  are  about  the  only  class  of  illustrations  that 
can  be  successfully  run  in  newspapers. 

It  does  not  require  a  great  deal  of  space  to  advertise 
Summer  millinery  and  wash  goods.  You  should  simply 
use  sufficient  space.  That  "sufficient"  must  be  gauged  by 
what  you  think  is  necessary,  in  the  word  line,  to  con- 
vince the  people. 

WANAMAKER'S  AD  MAN  ON    "STORE 
PUBLICITY." 

Merchandise  is  its  own  best   advertisement. 

The  purpose  of  store  advertising  is  not  merely  to  sell 
goods,  but.  to  sell  more  goods—  to  make  friends,  build  up 
a   patronage  that    will   not   onlv  slick   but    grow. 

Attraction  is  the  basis  of  all  advertising— the  store 
is  the  sun,  the  customers  the  planets  that  revolve  around 
it. 

The  stages  of  attraction  in  advertising  are:  1.  To 
•  ltd  act  attention.  2.  To  attract  interest— interest  enough 
to  command  a  reading.  3.  To  attract  confidence,  belief 
and  respect.     4.   To  attract  buyers  and   to  hold   them. 

Advertising  is  the  voice  of  the  store.  Speak  out  with 
confidence,   but  speak  like  a  gentleman. 


A  store,  after  all,  becomes  known  for  what  it  says, 
backed  up  by  what  it  does,  not  for  the  way  it  says  it  or 
the  way  it  does  it. 

Goods   must   have  personality  in   order   to  sell. 

Advertising  must  have  personality  in  order  to  sell 
them. 

Advertising  is  more  a  matter  of  the  heart  than  of  the 
head — and  red  blood  flows  from  the  heart. 

The  advertiser  must  stand  on  the  outside  of  the  coun- 
ter. He  must  put  on  the  customer's  spectacles,  for  the 
time  being. 

An  advertiser  must  become  at  times  a  millionaire,  a 
struggling  laborer,  a  man  of  affairs,  a  clerk,  a  mother,  a 
father,  a  bachelor,  an  art  lover,  a  miser — as  the  case  may 
be  ;  running  the  gamut  of  life  in  all  its  stages  ;  appeal- 
ing to  each  reader  if  possible  ;  if  not,  then  appealing  to 
some  trait  common  to  them  all. 

Originality  is  the  spice  of  advertising. 

We  can't  hide  our  faults  and  advertise  our  virtues. 
Advertising  throws  a  searchlight  on  our  whole  business. 

That  which  is  not  said  in  advertising  is  often  more 
remembered  than  that  which  is  said — when  people  come 
and  see  the  goods. 

The  appeal  to  tell  the  truth  in  advertising  is  based 
not  on  moral  grounds  (for  this  is  conceded),  but  on  the 
ground  of  conserving  energy  and  preventing  waste. 

Lying  consists  in  telling  a  half  truth  as  well  as  in 
telling  a  flat  untruth. 

The  problem  of  advertising  is  to  reach  the  responsive 
cell  in  the  reader's  brain.  If  the  direct  mental  wires  are 
closed   to   that   responsive  cell,    try   the  indirect. 

The  road  to  indirect  advertising  lies  via  suggestion. 

The  "big  stick"  rightly  understood  is  a  good  thing  in 
advertising.  It  stands  for  strenuousness,  vigor,  virility, 
energy,    pluck. 

Advertising  is  the  better  for  not  being  sugar-coated. 
It    is   the  better  for  not  being  greased. 

"Slicked  up"  advertising,  like  the  slick  talker,  makes 
little  impression.  It  slips  into  the  ear  easily  —  and  as 
easilv  slips  out  again. 

Mandacious  advertising  is  had.  When  political  bosses 
reach  the  point  where  they  say  to  the  people  "You  will," 
the  people  reply  "We  won't  !" 

Persistence  is   the  very   life  of  advertising. 

Past  performances  in  advertising  are  good  only  as  ex- 
perience. The  shot  that  brings  down  a  bird  cannot  well 
be  used  again.  Get  new  shot  into  your  advertising  each 
day,  and  keep  on  shooting.  Rut  don't  use  too  much  bird 
shot  ;   use  more  bullets. 

Persistent  advertising  is  cumulative,  and  cumulative 
advertising  is  like  compound  interest.  You  build  every 
day  on  top  of  the  results  of  the  day  before.  But  there 
dare  be  no  gap  of  any  consequence  between  the  series  of 
advertisements,  or  there  will  be  no  accumulation  of  inter- 
est in  the  article  or  store. 

The  clock  says  when  it  ticks,  "I  make  every  second 
count."  But  every  second  would  not  count  if  the  clock 
were  to  stop  for  a  minute.  .lust  sixty  seconds  would  fail 
to  count. 

So  it  is  with  advertising.  The  way  to  make  every 
advertisement  count  is  to  keep  on  advertising.     Keep  at 
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it  in  season  and  out,  rain  or  shine,  dull  or  busy  days.  It 
is  not  necessary  to  use  the  same  space  every  day,  but  it 
is  necessary  to  keep  before  the  public — to  keep  your  wares 
before   the  public. 

Freak  advertising  of  any  kind  is  bad  enough,  but  dull 
advertising  is  worse. 

An  advertiser  must  have  the  instinct  to  "play  up" 
(he  sale-ient  points  of  the  article.  And  I  spell  this  word 
s-a-1-e-i-e-n-t . 

To  write  advertising  that  sells  and  resells  goods  one 
must  have  a  contagious  confidence  in  the  goods  them- 
selves. The  writer's  confidence  must  bristle  out  in  all 
his  advertisements — it  must  be  "catching."  He  must 
know  the  goods  are  what  he  says  thev  are.  lie  must  be- 
lieve in  them — believe  in  them  strenuously. 

THE  SCHOOL  SCHEME. 

A  somewhat  novel  experiment  in  the  advertising  line 
was  recently  tried  by  J.  B.  Horrell  &  Son,  Midland,  Ont. 
The  scheme,  in  brief,  was  to  give  each  pupil  of  the  Mid- 
land public  school  a  sheet  of  paper  with  blank  space  kept 
for  his  name,  age  and  favorite  teacher.  Two  jingles  also 
had  to  be  copied  out  and  when  this  was  done  each  pupil 
forwarded  his  sheet  to  Horrell's  store. 

Money  prizes  were  given  for  the  best  answers  to  the 
questions  and  to  the  three  teachers  receiving  the  largest 
number  of  votes  a  pair  of  shoes  valued  respectively  at  $4, 
$3  and  $2  was  presented. 

Mr.  Fred  W.  Horn,  who  planned  the  scheme,  said  it 
proved  quite  a  success.  The  prizes  being  exhibited  in  the 
window  for  five  days,  and  considerable  items  appearing  in 
the  paper  about  the  scheme,  J.  B.  Horrell  &  Son  natur- 
ally received  valuable  store  notoriety. 


HOLLINRAKE'S   ANNOUNCEMENT. 

Hollinrake  &  Co.,  Ingersoll,  Out.,  issued  a  flyleaf  to 
announce  their  millinery  opening.  The  potency  of  the 
Toronto  Horse  Show  as  a  fashion  dictator  is  emphasized 
by  Hollinrake  &  Co.  in  a  paragraph  calling  to  mind  the 
fact  that  their  head  trimmer  had  come  down  to  Toronto 
expressly  for  the  purpose  of  seeing  the  display. 

Under  the  heading  "Our  Carpet  Department,"  the 
following  appears  :  "We  cut,  make  and  lav;  carpets  free." 
This  company  evidently  believes  the  consumer  should  re- 
ceive inducements  to  buy. 

The  back  page  is  allotted  to  "New  York  Novelties," 
and  some  interesting  items  are  to  be  found.  The  announce- 
ment, as  a   whole,   is  attractive. 


CONTINUOUS  ADVERTISING. 

There  are  several  different  reasons  why  the  advertiser 
should  keep  his  advertising  continuous.  In  the  first  place, 
it  is  necessary  to  keep  the  name  continually  before  the 
prospective  customers  and  this  should  be  done  in  a  way 
that  is  interesting  and  original  to  each  particular  adver- 
tiser in  order  to  establish  the  individuality  of  the  person 
or  firm  who  is  catering  for  business  through  the  medium 
of  general  publicity.  Different  people  have  different  ways 
of  looking  at  the  same  proposition  and  the  shrewd  adver- 
tiser will  endeavor  to  arrange  his  advertising  so  that  it 
will  appeal  to  the  different  classes  of  people  that  may  be 
in  need  of  his  particular  line  of  goods.  An  argument  that 
would  appeal  to  the  man  who  works  at  the  anvil  or  in 
the  foundry  or  at  any  kind  of  labor  where  there  is  con- 
tinuous noise  and  confusion,  would  not  appeal  to  the  man 
or  woman  of  refinement  who  is  engaged  in  the  pursuit  of 
some  of  the  higher  professions.  With  the  former  the 
principal  argument  should  deal  with  the  vuiee  and  lasting 


qualities  of  the  goods  offered,  and  should  he  told  in  a  way 
that  would  be  styled  sensational  if  used  when  catering  to 
the  refined  classes.  And,  in  order  to  attract  attention, 
the  headline  in  particular  should  be  of  the  style  used  in 
the  sensational  newspapers  of  the  day.  The  mere  com- 
monplace, matter-of-fact  headlines  will  fail  to  reach  the 
class  of  people  who  live  in  an  atmosphere  of  noise,  con- 
fusion and  sensation.  With  people  of  refined  tastes,  such 
methods  are  an  insult  to  their  modesty  and  intelligence, 
and  if  you  would  reach  them  you  must  address  them  in  a 
manner  similar  to  what  the  polite  clerk  would  use  when 
endeavoring  to  make  a  sale  personally  to  a  lady  of  wealth 
and  refinement.  Perhaps  the  most  important  considera- 
tion with  people  of  this  class  is  "style,"  then  quality. 
These  two  points  are  the  ones  the  advertiser  must  harp 
on  continually,  for  the  question  of  price  is  the  last  con- 
sideration in  the  transaction.  When  catering  to  the  for- 
mer class,  make  your  prices  very  conspicuous  in  your 
advertising  ;  when  appealing  to  the  latter,  the  price 
should  be  set'  in  smaller  and  light   face  type. 

But  one  thing  is  absolutely  necessary  when  advertis- 
ing to  reach  either  class,  and  that  is — keep  at  it.  You 
must  remember  that  people  are  quick  to  forget  and  if 
you  would  have  them  remember  you,  you  must  keep  your 
name  and  business  continually  before  them  and  present 
your  proposition  in  different  ways.     Your  advertisements 
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SOTCLIFFE'S  CLEAN  SWEEP 


days 


Many   Grand    Opportunities   on   these 
matchless  value  giving. 

Special  Attention  to  'Phone  and  Mail  Orders 


?) 


No.  1. 

Drees  Coods  Spec'l 

22.~>yds,  fineSer^e 
and  PanamaCloths, 
44  to  50  in.  wide, 
navy  and  M'ck  C/l 
worth  60c  for  •  JU 


No.  2. 

Dress  Coods  Ipec'l 

140  yds..  fine  Grey 
Tweed  Effects,  41 
inches  wide,  £C 
retr.  K5c   for.     •".' 


No.  3. 

Silk  Special 
500  tils.  Ucauuful 
Dies-  tjilks  in  all. 
very  newest  shades 
and  yuavsm-  C/l 
teed   to   wear  •  W 


Remnants  Silks  and  Dress  Coods,  greatly  reduced 


No.   4.   Special 

2.~>0  yds.,  Mercer- 
ised Vestings  i% 
Navy,  Green,  Cham 


p  a  g  u  e    and 
Wnite,    for 


75 


No.     5    Spools  I 

00  pairs,  All  Lin- 
en Henistitc  h  ed 
Towele.  2t  by  ^Q 
So  In.,    pair. .  •  &*? 


No    6. 

Special 

300  yds 

,  Ai 

t  ne 

n'ra,    'M 

in. 

wide. 

Oriental 

des 

gns. 

just  the 

thing    for 

Lounge 
erings. 

Cov 

.20 

Remnants  of   Muslins,   Cottons   and    Towellings, 
greatly  reduced. 


No.   7.    Special 


500  yds.,  Beaut- 
iful Art  Silbiline. 
'.Hi  in.  wide,  10  pat^ 
tcnisto  choose 
from. . 


M5 


No.    8.   Special 

24  All  Pure  Linen 
Table  Cloths,  size 
2  by  8  yds,  beautiful 
designs,  border  all 
around.reRtfO  Cf) 
?3.50  for     ft'JU 


No.   9,   8pecial 

300  yds..  Bleach- 
ed Table  Linen,  62 
inches  w-ide,  pretty 
patterns. w-o'th  7C 
45c  f  or . .   .        •  J  J 


White  Lawn  Blouses,  the  very  prettiest  in  the  city, 
50c  to  $4.00. 


li 


.  SUTCLIFFE  A  SONS 


LINDSAY 


PETERBOROUGH 


OSHAWA 


J 


A   Well-arranged   Ad. 

must  be  changed  frequently  if  you  expect  people  to  read 
them.  You  must  say  something  that  will  be  of  interest 
lo  them  and  you  must  say  it  in  an  interesting  and  con- 
vincing manner.  Don't  imagine  because  you  know  all 
about  your  goods  that  everyone  else  does.  If  they  did 
there  would  be  no  use  of  advertising  at  all.  When  writing 
advertising  matter  endeavor  to  see  your  goods  from  the 
standpoint  of  the  customer,  then  tell  your  story  in  a  way 
that  would  appeal  to  you  if  you  were  the  buyer  instead 
of  the  seller.  Tell  what  you  think  the  buyer  would  like 
to  know  about  the  goods,    tell   it   in  your   own   way   and 
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the  chances  are  that  you  will  have  a  good  advertisement. 
In  addition  to  the  newspaper  advertising  you  should  have 
a  good  mailing  list  and  send  out  letters,  circulars,  fold- 
ers, mailing  cards,  etc.,  at  regular  intervals  and  whenever 
you  have  any  special  offers  of  any  kind.  Your  customers 
will  appreciate  the  kindness  and  consider  it  a  sort  of 
special  invitation  and  it  will  be  the  means  of  adding  quite 
an  amount  to  your  annual  sales.— Advertising  World. 


SMITH'S    STYLE. 

T.  II.  Smith,  New  Westminster,  B.C.,  believes  in  al- 
lowing the  headings  of  his  advertisements  to  tell  the 
story,  and  this  is  a  first-class  belief  in  retail  advertising. 
Mr.  Smith  also  makes  a  specialty  of  running  what  might 
be  called  "item  memos."  At  the  top  of  his  ads  appears 
"The  Cash  Store,"  at  the  bottom  "T.  H.  Smith."  To 
the  right  and  left  of  each  of  these  inscriptions  is  to  be 
found  such  items  as  "Embroidery  sale  still  on,  5c.  and 
10c.  yard,"  "New  flowered  Jap  silks,  cream  and  white, 
50  cents." 

Smith's  advertising  might  be  a  little  more  direct  in 
tone,  or,  in  other  words,  there  might  be  more  "Smith" 
about  it.  The  personal  element  is  a  powerful  factor  in 
creating  confidence.  It  is  advisable  also  to  put  in  the 
address  regularly— particularly  for  out-of-town  trade. 


OF  INTEREST  TO  CHILDREN. 

Friday  advertising  of  the  John  Murphy  Co.,  Limited, 
of  Montreal,  is  partly  devoted  to  young  people  through 
special  Buster  Brown  drawings  by  Mr.  Outcault.  The 
space  is  eagerly  watched  by  grown  people  as  well  as 
children  each  week. 


Show  Cards 


Have  you  ever  realized  the  valuable  advertising  space  you 
have  in  your  show  window — that  you  can  talk  to  thousands  of 
passsers-by  by  attractive  show  cards  and  price  tickets? 

We  invite  your  inspection  of  the  finest  line  ever  made  inCanada* 
Suitable  for  any  business. 

Our  72-page  Catalogue,  giving  illustrations,  is  free  to  al| 
interested. 

The  Martel-Stewart  Co.,  Limited 

Montreal,  Canada. 


SHOE  INDUSTRY  REQUIRES  PARTNER 

If  you  are  a  salesman,  a  clerk,  a  small  capitalist  or  a  professional  man 
seeking  for  a  paying  investment  worth  at  least  10  per  cent.,  besidei  a  sub- 
stantial profit  equal  to  a  total  of  about  25  p«r  cent,  on  the  capital,  you  will 
do  well  to  look  into  our  proposition  and  weigh  well  the  details  before  turn- 
ing your  attention  elsewhere.  Here  is  an  opportunity  to  develop  your  latent 
powers,  if  you  desire  to  become  a  successful  manufacturer,  because  we  can 
utilize  the  services  of  a  live  man,  experienced  or  not,  in  this  line  of  business. 
This  concern  has  an  established  business  of  ten  years'  standing,  enjoys  an 
excellent  connection  and  reputation  throughout  Oanada, 

HAS  A  CA8H  SURPLUS  OF  $18,000  00 

does  a  business  of  near  $100,000.00  per  year,  and  10  far  has  been  compelled  to 
turn  down  about  25  per  cent,  of  the  total  orders  booked  by  th.  travellers  and 
otherwise.  With  about  $5,000.00  to  *10,000.00  more  cash  capital,  it  is  possible 
to  manufacture  about  $150,000.00  worth  of  shoes  the  very  first  year,  and  more- 
over, operate  a  tannery  sufficient  to  save  about  5percent.  in  the  raw  material, 
make  all  the  wooden  cases  used,  al  »•  cartoons,  etc. 

Applications  from  interested  partiei  will  be  treated  itrictly  confidential 
and  all  negotiations  carried  on  the  level 


"\ 


V. 


Address :  "  SHOE  MANUFACTURE,"  P.O.  Box  2308,  MONTREAL,  QUE. 


SEEING  IS  BELIEVING.    If  you  will  see  our  office 

you  will  believe  the  value  in 

LtXEER  PRISMS 

If  you  will  invest  in  our  products  for  improving  the  light 
in    your    showrooms,    YOUR    customer*   will    SEE 
YOUR  goods  and  BELIEVE  in  their  value. 

NEW  IDEAS  FOR 
STORE  FRONTS 

WRITE  US 

Our  Patent  Clamp  for 
Plate-Glass  Corners 

No  obstruction  to  vision.     No  breakage. 

Luxf  cr  1 

100  KING  ST.  WEST 

Pr 

LIMITED 

ism  Co. 

TORONTO 

28 


DRY    GOODS    RE  VI  EW 


INTEKIOft 
DECORATIO 


PATRIOTIC   TRIMS. 

By  W.  R.  McColl. 

THE  close  proximity  of  Dominion  Day  is  a  reminder 
that  the  preparations  for  contemplated  patriotic- 
window  displays  should  be  matured  very  shortly. 
There  may  be  two  opinions  as  to  whether  these  displays 
are  profitable  or  not.  That  they  are  considered  advisable 
is  manifested  in  a  great  number  of  exhibits  that  are  pre- 
sented from  time  to  time. 

The   Public   Like   Them. 
Patriotic  trims  may  include  little  or  no  merchandise, 
or  they  may  be  made  exclusively  of  such  items  as  ribbons, 
handkerchiefs,  hosiery,  etc.    Thus  constructed,  they  always 
should  be  turned  to  good  profit. 


time  would  be  highly   appropriate,   and  should,   we  think, 
prove  profitable. 

Posing  Wax  Figures. 

We  nave  noticed  what  a  small  percentage  of  the  wax 
forms  draped  for  display  are  posed  in  postures  that  any 
way  approach  realism.  This  subject  is  an  important  one, 
and  if  we  take  occasion  to  point  out  some  of  the  defects 
commonly  met  with  it  must  be  understood  that  it  is  not 
in  a  spirit  of  carping  criticism,  but  with  a  sincere  desire 
to  rectify  a  glaring  fault. 

When  there  are  several  figures  in  a  window  one  should 
always  avoid  a  sameness  in  position.  This  fault  will  a'- 
ways  make  the  exhibit  less  interesting  than  it  would 
otherwise   have    been.     A    common    fault   is    to    have     the 


SPRING    COSTUME    WINDOW. —By  H.  A.   Hollingsworth  for  R.  Simpson  Co.       This  window 
contains  many  good  hints  for  a  summer  display. 


As  we  have  indicated,  these  window  displays  need  not 
always  be  characterized  or  inspired  by  mere  sentiment. 
Indeed,  the  occasion  may  be  turned  to  good  account  by 
holding  a  general  sale  that  will  honor  and  emphasize  the 
spirit  of  the  day  or  season,  and  that  in  turn  will  receive 
an  impetus  by  reason  of  the  timeliness  and  aptness  of  the 
sale  which  is  thus  featured.  It  is  becoming  customary  to 
hold  special  sales  of  merchandise  in  which  particular  em- 
phasis is  given  to  the  manufactures  of  certain  countries, 
hence  there  are  Canadian  sale  days,  American  days,  Eng- 
lish days,  Japanese  days,  etc.  The  selection  of  the  Cana- 
dian sale  days  can  be  chosen  appropriately  for  the  week 
prior  to  Dominion  Day,  followed  by  a  patriotic  display 
for   the  holiday.     Displays  of   this   sort   made  at    such  a 


elbows  extending  straight  out  at  either  side  nearly  as  far 
as  they  can  be  made  to  reach,  while  others  have  the 
elbow  crooked  in  the  "come-walk-with-me"  style  or 
slightly  but  unnaturally  curved. 

These  faults  make  the  figures  look  stiff  and  unnatural 
like  great  dolls  with  jointed  arms  which  had  been  posed 
to  please  the  freaky  notions  of  a  child  instead  of  the  dis- 
criminating judgment  of  a  grown-up.  The  position  that 
approaches  realism  can  be  attained  by  placing  appropriate 
articles  in  the  hands  or  over  the  arms  of  the  figures. 
Sometimes  the  same  effect  is  gained  by  having  the  figure 
putting  on  its  own  gloves  or  plucking  a  flower,  placing  an 
article  on  a  pedestal  or  any  one  of  a  thousand  things  that 
more  nearly  approach  realism. 
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Dry  Goods  Review 


Modern  Methods. 

Many  merchants  and  their  window  trimmers  could  im- 
prove the  appearance  of  their  window  displays  and  the 
drawing  power  thereof  if  they  would  but  take  their  cue 
from  the  modern  methods  of  advertising.  The  old  style 
advertising  consisted  mainly  in  contracting  for  a  certain 
amount  of  newspaper  space  and  then  filling  it  with  type 
which  spelled  out  an  announcement,  or  more  often  was 
just  a  business  card  or  perhaps  a  little  more— "just  to 
keep  our  name  before  the  public,  you  know." 

Little   More   Than   Business  Cards. 

Many  window  displays  amount  to  little  more  than 
business  cards.  With  the  sign  over  the  door  they  an- 
nounce the  firm's  name  and  the  nature  of  the  goods  they 
sell,  and  that  is  about  all.  Such  windows  do  not  appeal 
to  the  imagination  and  offer  no  inducement  to  buy.  They 
simply  operate  to  keep  the  firm's  name  before  the  public. 

There  came  the  time  when  the  merchant  advertiser 
discovered  that  he  could  increase  his  sales  by  appealing 
to  the  imagination  and  to  the  buying  instincts  of  the 
public.  Hence  his  advertisements  began  to  take  definite 
shape  ;     form    came    out   of   chaos,     separate   lines     were 


mere  merchandise  showing,  this  latter  point  correspond- 
ing to  the  conversational  style  of  talk  employed  in  the 
introductories  above  referred  to  and  which  so  often 
abound  in  buying-  suggestions. 

Plenty  of  open  space— or  mat,  if  you  please— is  given 
these  modern  style  displays,  and  the  goods  are  not 
crowded.  Moreover,  it  is  noticeable  that  the  low  trim 
method  of  display  is  coming  more  and  more  into  use. 

Wax  Figures  and  Draped  Forms. 

The  analogy  which  is  observed  between  the  underlying 
principles  of  successful  advertising  and  window  trimming 
might  be  followed  still  further.  We  might  refer  to  the 
use  of  artistic  cuts  in  the  one,  which  correspond  to  the 
high-class  wax  figures  and  draped  forms  employed  in  the 
other  ;  also  to  the  use  of  fancy  borders  and  other  em- 
bellishments on  the  printed  page,  which  have  their  coun- 
terpart in  the  decorative  accessories  of  the  show  window. 
But  enough  has  been  said  to  indicate  that  by  studying  the 
latest  and  best  advertising  methods,  some  merchants  can 
increase  the  efficiency  of  their  window  displays.  If  we 
have  been  able  to  show  this  in  a  clear  manner,  we  have 
said  all  that  is  necessary. 


CARPET     DISPLAY.      By  A.   A.   Garon  for  Z.    Paquet,   Qu2bec.        Interest  given   by  lady   buying 
and   salesman   measuring  carpet. 


featured,  and  individual  items,  even,  were  given  promi- 
nence—often sole  representation.  Then  the  merchant  no 
longer  confined  the  setting  of  his  copy  to  the  conventional 
single-column  width,  hut  the  make-up  often  included  two, 
three,  and  four  columns  wide,  introduction  as  well  as 
boxes  and  panels  of  various  sizes.  Within  these  latter 
special  offerings  had  conspicuous  and  forceful  representa- 
tion. Plenty  of  mat  or  border  space  was  also  given  as 
occasion   required. 

Single   Line   One-Item   Display. 

The  same  general  underlying  principles  as  observed  in 
the  improved  methods  of  advertising  are  now  followed  in 
the  more  successful  forms  of  window  display.  Instead  of 
the  crowded,  indiscriminate,  stocky,  everything  represent- 
ed window  of  former  years,  there  are  more  single  line  and 
one  item  displays,  or  the  showing  is  classified  and  group- 
ed, boxed,  as  it  were,  so  as  to  give  conspicuous  repre- 
sentation to  a  color,  pattern  or  style.  Or,  again,  if  the 
assembled  merchandise  be  to  a  certain  extent  diversified, 
all  the  goods  are  of  the  character  termed  "related," 
thereby    combining    the    principle   of   suggestion    with     the 


Ribbon  Displays. 

June  is  naturally  the  best  month  in  which  to  push 
ribbons.  Summer  outfits  and  the  June  bride  lead  the  de- 
mand right  up  to  the  ribbon  counter.  The  new  millinery, 
the  lingerie  waists,  the  trimming  of  gowns  and  neckwear 
lequirements  are  factors  which  unite  in  emphasizing  the 
importance  of  exploiting  ribbons.  Now,  when  the  demand 
can  best  be  stimulated  and  with  an  enlarged  business  re- 
sulting, nothing  will  increase  the  ribbon  sales  more  effec- 
tually than  an  elaborate  display  of  this  merchandise. 

Increasing  Interest  in  Displays. 

We  have  noted  of  late,  and  with  pleasure,  an  increas- 
ing interest  in  ribbon  displays.  The  present  season  has 
witnessed  some  Oaradian  exhibits  of  unusual  merit.  We 
have  also  noticed  among  the  trade  magazines  devoted  to 
window  work  a  goodly  proportion  containing  a  repre- 
sentation of  ribbon  trims.  We  can  imagine  someone  say- 
ing that  these  ribbons  were  simply  introduced  for  pur- 
poses of  embellishment.  True,  but  the  same  good  taste 
which  prompted   the  use  of  the  ribbons  for  decorative  pur- 
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Lamson  Perfection  Cable  Cash  Carrier 

Serves  any  number 
of  floors  from  one 
cash  desk. 

Hundreds  of  users 
testify  to  its  excel- 
lence. 

Write  for  particulars  .  .  . 

Lam  son  Consolidated  Store  Service  Co.,   ise  Wellington  street  west,  Toronto,  Ont. 


The  Weir  Wardrobe  System 


(PATENTED) 


ENDORSED  BY  THE  LEADING  MERCHANTS 
IN    CANADA. 


Each    Wardrobe  complete  in  itself,  fitting   together  in  sectional    form,  so   that  any 
number  may  be  placed  together  to  make  an  outfit. 

Carrying  capacity  of  each  Slide  25  suits, 
overcoats,  costumes  or  mantles.  All  wardrobes 
having  two  slides  complete  with  hangers. 

SIZE  :— Width,  28^  inches  ;  depth,  48 
inches  ;  height,  6  feet,  6  inches. 


We  Have  the  Only  Trouser  Slide 
in  Existence. 


CATALOGUES,   TESTIMONIALS    and    PRICE   LISTS 
FORWARDED  ON  APPLICATION  TO 


THE     HEAD  OFFICE 


THE  WEIR  WARDROBE  COMPANY 

Lombard  Street,    WINNIPEG,  CANADA.  Limited 

or    to     42  Adelaide  Street,  W»«t.  -  TORONTO.    ONTARIO 


BRITISH    AMERICAN    DYEING    CO. 


The   Largest   and    Best 
Equipped 

DYE  WORKS 

In  the.  Dominion 
SEND    FOR    PRICE    LIST 


GOLD   MEDALLIST   DYERS 


JOSEPH   ALLEN,  Manager 


Dress  Goods,  Cloths,  Tweeds,  Drills,  Ducks,  Cottons  and  Velveteens,  Hosiery- 
Yarns,  Gloves,   Braids,  Etc. 

DYED,    FINISHED  AND   PUT   UP 

ALBO 

Feathers,    Silks,    Velvets,    Ribbons,    Lace,    Etc. 


"'ESSST1*     MONTREAL,  TORONTO,  OTTAWA,  QUEBEC 
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Never  Needs  Repairs. 

When  our 

Classical  Metal  Ceiling 

has  been  put  up  the  job  is  through.  It 
doesn't  matter  how  long  the  building 
lasts  the  metal  ceiling  stays  right  with 
it.  It  is  about  10  times  as  easy  to  in- 
stal  as  plaster.  There  is  no  waiting  for 
mortar  to  dry,  no  cracking  nor  discolor- 
ing, no  stopping  on  account  of  "strikes" 
— nothing  but  ceiling  and  satisfaction. 
As  a  business  man,  doesn't  our  argu- 
ment strike  you  as  being  genuine  ?  Now, 
all  that's  left  to  settle  is  the  price.  You 
will  be  amazed  when  you  get  our  figures 
—at  their  lowness. 


Classical  Metal  Ceiling 


Forward  a  Post  Card  at  Once. 


Metal  Shingle  &  Siding  Co.,  Limited,  Preston,  Ont. 


WE  ORIGINATE, 

manufacture  and  promptly 
supply  everything  we  ad- 
vertise. 

As  the  oldest,  largest  and 

only  complete  house  in  the 

display   form    and  fixture 

line,  we  are  in  a   position 

to  do  this.     Our  Cuts 

are    made    from    Our 

Goods.  Originality  is  a 

rare     quality    and   in 

this    respect    we    are 

unique. 

Write  for  particulars  of  our  new 
form  models  for  1906 

Catalogue  Mailed  upon  Application. 

J.R.  Palmenberg's 


Sons 


Suit  Form  No.  bo  R. 
Factory       710  BROADWAY,  NEW  YORK,  U.S.A. 

89-97  W.  Third  St.  (established  over  so  years'. 


The  Danger  from  Oil  or  Gas 

is'eliminated  by 

ACETYLENE 

The  only  absolutely  safe  lighting  for  stores, 
workshops  and  factories.      Rivals  the  sun  in 
brilliancy,  whiteness  and  steadiness.      Quite 
inexpensive  too. 
Let  us  send  you  interesting  facts  and  figures. 

THE  CONTINENTAL  HEAT  &  LIGHT  CO. 

17-19  BUSBY  LANE,  MONTREAL,  P.Q. 


EEUBNEtt 
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poses  was  also  evidenced  in  selecting  an  accessory  that 
was  in  harmony  or  keeping  with   the  vogue.    The  Review 

commends  the  use  of  ribbons  in  connection  with  the  dis- 
play of  dress  goods  and  wash  fabrics,  as  il  does  the  in- 
troduction of  laces,  trimmings,  buttons,  etc.,  into  the 
window   exhibits   of   such    merchandise. 

Furthermore,  we  believe  it  would  contribute  to  a  bet- 
ter ribbon  business  if  a  larger  number  of  such  displays 
were  presented  to  the  public  gaze.  But  what  we  have 
more  particularly  in  mind  just  now  is  the  presentation  of 
exclusive  exhibits  of  ribbons.  The  demand  for  the  popular 
grades  of  ribbons  will  undoubtedly  increase  from  now  on, 
and  no  opportunity  should  be  lost  for  making  the  business 
as  large  as  may  be  possible. 

We  would  not  confine  the  showings  entirely  to  the 
windows.  Some  effective  interior  trims  should  be  planned 
and  carried  out.  There  are  two  reasons  why  such  a  dis- 
play should  be  made  at  once.  First,  because  of, the  time- 
liness of  the  exhibit,  and  second,  because  the  fly  season 
will  soon  be  along. 

Duration  of  Displays. 

"'How  often  ought  we  to  change  our  window  dis- 
plays ?"  is  a  question  that  is  often  asked.  The  answer, 
like  that  to  many  another  query,  depends  very  much  upon 
local  conditions.  The  rule  in  the  great  majority  of  the 
city  and  the  larger  town  stores  is  to  make  an  entire 
change  at  least  once  a  week.  While  most  of  the  stores 
will  adhere  strictly  to  this  rule,  it  will  often  be  suspended 
for  the  benefit  of  the  department  making  the  display,  or 
in  the  interests  of  the  general  business. 

Exception  to  the  Rule. 

Should  the  display  prove  unusually  profitable  and  re- 
sult in  a  great  run  on  the  merchandise  exhibited,  then, 
with  good  reason,  the  order  will  be  given  to  continue  the 
display  for  another  week,  and  sometimes  even  for  two 
weeks  longer.  On  the  other  hand,  the  management  in  the 
well-regulated  store  will  watch  the  result  of  every  win- 
dow display  that  was  put  in  with  the  direct  object  of 
increasing  sales,  and  if  the  desired  end  is  not  promptly 
obtained  the  goods  will  be  quickly  ordered  out. 

Sometimes  it  will  happen  that  there  is  a  line  of  goods 
which  does  not  sell  ;  it  is  dead  stock.  In  order  to  move 
the  line  recourse  ;  but  even  now  it  does  not  sell.  Then— 
and  herein  is  where  the  mistake  is  made — instead  of  re- 
moving the  goods  at  once  and  marking  them  down  in 
order  to  quickly  dispose  of  the  lot  they  will  be  held  in 
the  window  Indefinitely,  trusting  to  the  hope  that  a  few 
pieces  will  be  sold  now  and  then. 

Shows  a  Weak  Spot. 

The  evil  in  this  case  is  observed  in  that  the  continuous 
display  of  a  lot  of  slow-selling  merchandise  is  a  plain  ad- 
vertisement of  the  concern's  unprogressiveness  and  of  the 
fact  that  undesirable  goods  are  not  only  given  a  promi- 
nent place  in  the  firm's  affairs  but  are  carried  at  high 
prices. 

Unprogressive. 

Nor  is  this  all.  The  window  which  meantime  could 
have  been  made  to  earn  a  profit  and  give  an  impetus  to 
the  business  of  two  or  more  departments,  was  consigned 
to  storage  purposes.  There  can  be  no  question  that  the 
practice  of  long  continued  displays  marks  a  concern  as 
unprogressive,  while  frequent  changes  give  the  impression 
that  the  store  is  wide  awake  and  that  there  is  something 
doing.  Grasping  the  importance  of  this  idea  there  are 
ambitious  concerns  which  insist  that  all  the  windows 
shall  be  changed  as  often  as  twice  a  week.  As  one  mer- 
chant expresses  it  :  "We  purpose  that  our  windows  shall 
produce  the  effect  of  a  cinematograph.    We  believe  in  fre- 
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quent,  quickly  executed  and  even  startling  changes  ,  and 
no  display  is  allowed  to  remain  in  our  window  longer 
than  three  days."  This,  of  course,  is  an  exceptional  case, 
but  it  illustrates  the  policy  of  an  exceptionally  successful 
concern  and  offers  a  point  worthy  the  consideration  of 
other  merchants. 


AN   INVALUABLE   BOOK. 

WHO  is  there  who  has  not  at  some  time  or  other  felt 
the   lack    of   ideas  ?      The   old    methods    of   selling 
goods   seem    to   have  got   worn   out   and    the   mer- 
chant longs  for  some  new  schemes.     He  exerts  his   think- 
ing  faculties   to   no  avail.     His   brain   is   unable   to   evolve 
anything  fresh. 

To  a  merchant  in  this  unhappy  state,  there  is  a  new 
book  which  should  appeal  strongly.  It  is  called  "Sales 
Plans"  and  contains  a  collection  of  333  successful  ways 
of  getting  business,  including  a  great  variety  of  practical 
plans  that  have  been  used  by  retail  merchants  to  adver- 
tise and  sell  goods.  The  book  contains  nearly  300  pages 
and  is  brimful   of  helpful   suggestions. 

Chapters  are  devoted  to  Special  Sales,  Selling  by 
Mail,  Expositions,  (letting  Holiday  Rusiness,  Christmas 
Schemes,  Co-operative  Advertising,  Store  Papers,  Sou- 
venirs and  Premiums,  Getting  Trade  Through  Children, 
Money-Making  Ideas,  Contests,  Needlework  Contests,  Vot 
ing  Contests,  Guessing  Contests,  Package  Sales  and  Sen- 
sational  Advertising. 

It  is  unnecessary  to  enlarge  on  the  various  contents  of 
the  book.  Suffice  it  to  say  that  all  the  schemes  are  thor- 
oughly explained  and  easilv  understood.  The  book  is  for 
sale  by  The  MacLean  Publishing  Co.,  HI  Front  street 
east,  Toronto. 
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From  Our  Resident  Correspondent. 

A  Talk  About  the    Cotton  Trade- 
Meeting  o;  Chambers  of   Commerce- 
Dress  Parades. 

London,  May  19,  1906. 

TAKEN  altogether,  British  trade,  both  as  regards 
imports  and  exports,  continues  to  expand  in  a 
satisfactory  manner.  Board  of  trade  statistics 
show  that,  during  April,  imports  were  valued  at  £3,- 
771,000  more  than  during  the  same  month  of  last  year, 
and  exports  £3,922,000  more.  It  is  a  significant  fact 
that  on  the  import  side,  of  a  total  increase  in  raw  ma- 
terials of  £2,277,000,  wool  alone  was  responsible  for 
£1,195,000.  Imports  of  manufactured  leather,  including 
boots,  increased  by  $259,000  during  April,  whilst  ex- 
ports of  the  same  class  of  articles  increased  by  only 
£45,000.  Both  wool  and  raw  leather  are  exceedingly 
dear  at  the  moment,  a  fact  which  must  be  taken  into 
account  when  noting  these  figures. 

With  a  system  of  commercial  agents,  however,  these 
export  figures  could  be  materially  improved.  In  textiles, 
particularly,  many  foreign  markets  could  be  better  ex- 
ploited. For  instance,  in  Japan,  American  competition 
is  being  acutely  felt  by  British  houses,  whilst  out  of  a 
total  of  £10,197,000  of  cotton  piece  goods  sent  to  China 
not  less  than  £6,703,000  came  from  the  States.  It  will 
readily  be  seen  that  this  state  of  affairs  must  sooner  or 
later  adversely  affect  the  cotton  manufacturing  centres 
of  this  country.  For  two  reasons  :  In  the  first  place, 
to  meet  the  demands  of  the  new  markets  cotton  manu- 
facturers in  the  States  will  have  to  draw,  in  ever  in- 
creasing quantities,  upon  their  own  supplies  of  raw  cot- 
ton, thus  diminishing  the  amount  available  for  export  to 
Britain,  and  in  the  second  place  British  manufacturers 
and  workers  will  feel  the  effects  of  growing  competition. 

There  has  been  a  falling  off  in  the  volume  of  trade  in 
woolen  and  worsted  piece  goods,  although  woolen  goods 
for  April  show  an  increase  of  £134,000.  Manufactures 
of  silk  have  slightly  decreased,  but  linen  yarns  and 
manufactures  have  found  an  active  market,  whilst  haber- 
dashery has  increased  from  £79,510  in  April,  1905,  to 
£95,117  in  the  same  month  of  the  current  year. 

Manufacturers  are  anxious  in  no  small  degree  about 
the  available  supply  of  wool,  and  every  movement  of  the 
market  is  watched  with  keenest  anxiety.  The  dearth  of 
wool  supplies  is  by  no  means  confined  to  Australia 
alone.  It  is  true  that  within  the  past  ten  years  flocks 
in  that  continent  have  diminished,  mainly  through 
drought,  by  some  45  million  sheep,  but,  unfortunately, 
the  trouble  does  not  end  there.  In  every  quarter  of  the 
globe  there  has  been  a  similar,  if  smaller,  decrease  in 
flocks.  In  North  America  experts  declare  the  decrease 
has  been  something  like  5,000,000  sheep;  in  South  Am- 
erica, 3,000,000;  in  Europe,  over  12,000,000;  in  Asia,  ap- 
proximately 3,000,000  sheep;  and  in  Africa,  4,000,000. 
In  the  meantime  the  consumption  of  wool  by  manufac- 
turers grows  ever  greater,  and  new  mills  are  being 
erected  all  over  the  globe.  It  hardly  need  be  added  that 
under  these  circumstances  no  immediate  reduction  in  the 
high  price  of  wool  may  be  expected. 

This  limited  supply  of  wool,  and  the  inflated  price 
thereof,  are  seriously  interfering  with  Bradford  manufac- 
turers. In  fact  a  contemporary,  in  discussing  the  state 
of  trade  around  this  business  centre,  deprecates  the 
suggestion  that  business  is  anything  like  booming.      "It 


is  true  that  stocks  of  finished  material  in  the  country 
are  at  a  low  point,  but  who  is  going  to  buy  largely, 
even  of  bread  and  butter  articles,  with  prices  where  they 
are  to-day  1"  In  many  cases  cotton  is  being  substitut- 
ed for  wool.  The  Bradford  mohair  trade,  also,  although 
it  was  hoped  that  it  would  expand,  has  proved  some- 
what disappointing.  The  demand  from  America  has 
notably  fallen  off. 

Glasgow  warehousemen  are  hoping  for  a  busy  Sum- 
mer season,  and  are  preparing  themselves  accordingly. 
The  colonies  have  lately  been  very  free  buyers  of  linen 
manufactures  of  finer  quality,  and  general  prospects  for 
makers  are  good,  although  here  again  the  high  price 
asked  for  wool,  as  well  as  for  jute,  is  discouraging.  It 
is  reported  that  Scotch  twine  manufacturers  are  getting 
the  upper  hand  of  their  United  States  opponents  in  the 
Canadian  market. 

Commercial  circles  in  the  north  have  been  thrown 
into  a  state  of  excitement  by  the  news  that  J.  &  F. 
Coats,  Limited,  (who,  by  the  way,  have  mills  in  Can- 
ada), have  decided  to  desist  from  erecting  their  new 
mill  at  Ferguslie,  near  Paisley.  It  would  appear  that 
the  labor  party  have  been  endeavoring  to  make  mischief 
between  the  female  workers  and  their  employers,  and  to 
form  a  trade  union  contrary  to  the  desire  of  Messrs. 
Coats,  so  that  the  directors  have  come  to  the  conclu- 
sion that  the  mill  cannot  be  worked.  These  works  would 
have  given  employment  to  1,200  additional  hands,  and 
it  is  a  regrettable  fact  that  in  all  probability  the  new 
mill  will  be  built  abroad.  There  is  the  merest  possi- 
bility that  the  provost  and  magistrates  of  Paisley  may 
be  able  to  induce  Messrs.  Coats  to  continue  their  pro- 
ject. 

In  Manchester  there  is  a  good  demand  for  home 
trade,  and  export  business  is  on  a  sound  basis.  In 
cloth  for  export  there  has  not  been  so  strong  a  call  as 
there  was  from  the  beginning  of  the  year  until  a  week  or 
so  ago,  but  a  brisk  trade  is  passing  in  shirtings.  Lanca- 
shire cotton  spinners  have  learned  with  interest  that 
about  45  new  mills  will  shortly  be  working  in  India.  No 
doubt  it  is  facts  of  this  kind  which  have  helped  the 
council  of  the  British  Cotton  Growing  Association  to 
finally  adopt  the  resolution  to  endeavor  to  secure  the 
total  capital  of  £500,000  required  for  the  work  of  the 
association.  In  discussing  the  condition  of  the  British 
cotton  manufacturing  industry,  a  contemporary  remarks 
that  "The  best  cotton  weaves  sent  from  Manchester  are 
often  imitated  by  American  manufacturers,  and  such 
events  as  last  week's  sale  by  the  H.  B.  Claflin  Company 
are  brought  about  by  the  over-production  of  American 
cotton  goods,  caused  by  the  feverish  haste  with  which 
mills  have  been  erected  in  north  and  south,  under  a  sys- 
tem of  protection  which,  with  a  wealthy  home  market 
to  depend  upon,  places  the  United  States  second  in  the 
ranks  of  cotton  manufacturing  nations,  with  nearly  half 
a  million  looms  at  work,  and  as  many  spindles  approxi- 
mately as  Germany,  France  and  Russia  combined." 

Dundee  shippers  of  damasks  and  paddings  are  reap- 
ing good  orders  from  Canada,  and  Nottingham  lace 
houses  are  also  pulling  in  some  good  orders. 

Those  members  of  the   Canadian  Manufacturers'   As- 
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sociatiun  who  were  over  here  last  year,  and  Canadians 
generally,  will  be  pleased  to  learn  that  at  a  recent  din 
ner  of  the  London  Chamber  of  Commerce  a  speaker  laid 
emphasis  on  the  pleasure  which  it  gave  the  chamber  to 
greet  the  members  of  the  association.  The  visitors,  it 
was  said,  returned  to  their  homes  with,  if  possible,  an 
increased  affection , for  the  Old  Country,  and  with  a  bet- 
ter knowledge  of  its  immense  commerce  and  industries, 
and  of  its  power  in  the  Empire. 

The  sixth  Congress  of  Chambers  of  Commerce  of  the 
Empire  will  be  held  here  in  London,  on  July  10th,  to 
13th.  Lord  Elgin,  Secretary  of  State  for  the  Colonies, 
will  be  honorary  president,  and  something  like  200  cham- 
bers of  commerce  from  various  parts  of  the  Empire  will 
be  present.  Many  topics  of  imperial  importance  will  be 
discussed.  Seven  chambers  of  commerce  have  notified 
their  intention  of  putting  forward, resolutions  in  favor  of 
mutual  preferential  trade  relations  between  the  different 
component  parts  of  the  Empire.  Other  subjects  to  be 
debated  will  deal  with  the  need  of  cheaper  postage  on 
British  newspapers,  and  uniform  parcels-post  charges  for 
all  parts  of  the  Empire;  improvement  in  the  consular 
service;  the  appointment  of  a  Minister  of  Commerce;  the 
diversion  of  emigration  to  the  colonies,  and  the  unifica- 
tion of  the  bankruptcy  laws  of  Canada.  There  will  be 
an  extensive  round  of  festivities  to  help  on  business.  The 
outlook  for  the  appointment  of  a  Minister  of  Commerce 
is  bright,  owing  in  no  small  degree  to  constant  agita- 
tion by  the  commercial  press. 

In  the  last  London  letter  some  reference  was  made 
to  a  dress  parade.  That  this  style  of  advertisement  is 
likely  to  be  popular  is  evidenced  by  the  fact  that  yet 
another  was  recently  held  by  a  well-known  costume 
artiste  over  here.  It  has  been  called  a  parade  of  "emo- 
tional" gowns,  the  inference  being  that  the  costumes 
were  suggestive  of  the  temperament  of  the  wearer.  On 
a  canopied  dais,  and  to  the  sound  of  gentle  music,  ladies 
moved  to  and  fro  in  pairs,  whilst  possible  purchasers 
stood  around  in  admiration.  Whether  the  onlookers 
could  guess  that  the  lady  in  a  grey  robe  and  black  hat 
represented  "Sweet  Discretion,"  or  that  her  companion 
in  a  charming  gown  of  pale  blue  net  was  the  personifi- 
cation of  "Pure  Affection,"  has  not  transpired.  Cer- 
tainly the  wearer  of  a  costume  of  complete  black  ran 
the  risk  of  conjuring  up  worse  thoughts  than  "Chagrin 
d'Amour."  However,  the  dresses  were  magnificent,  and 
the  idea  good  on  account  of  its  novelty. 

This  reference  to  ladies'  fashions  recalls  to  mind  the 
fact  that  some  severe  criticism  on  ladies'  tastes  for 
headgear  was  passed  at  a  recent  meeting  of  the  Halifax 
Arts  &  Crafts  Society.  In  endorsement  of  what  was 
then  said,  an  authority  has  declared  that  "We  do  not 
remember  a  season  in  which  there  was  a  greater  variety 
in  ladies'  hats,  not  only  in  shapes  but  also  in  color  and 
material,  and,  to  be  frank,  we  are  compelled  to  say 
that,  as  far  as  our  observation  goes,  women  have  an  un- 
fortunate knack  of  selecting  those  least  suitable  for 
them.  The  trained  eye  and  cultivated  taste  of  an  as- 
sistant would  never  allow  her  to  recommend  some  of  the 
mismatched  articles  which  may  be  seen  any  day  any- 
where." Just  so.  If  a  woman  wants  to  be  in  the 
fashion,  she'll  be  in  the  fashion,  regardless  of  trouble  or 
expense  or  congruity.  It  is  the  same  all  the  world  over. 
Quite  recently  a  case  in  point  occurred  in  Germany.  A 
certain  local  council,  having  become  convinced  that  the 
wearing  of  long  trains  was  conducive  to  the  spread  of 
disease,  ruled  that  no  woman  within  the  jurisdiction  of 
that  council  should  henceforth  don  long  trains.  Result, 
a  deputation  of  ladies,  who  waited  upon  the  councillors 
and     petitioned     a  repeal    of  the  obnoxious  decree.     To 


them  it  was  a  greater  evil  to  be  out  of  fashion  than  to 
spread  disease. 

It  is  not  a  very  far  cry  from  the  scene  of  the  dress 
parade  referred  to  above  to  a  parade  of  a  totally  differ- 
ent character.  It  is  called  "The  Sweated  Industries 
Exhibition,"  and  is  held  at  the  Queen's  Hall  here  in 
London.  The  intention  of  the  promoters  is  to  reveal  the 
ghastly  evils  of  "sweating,"  so  common  in  the  poorest 
districts  of  the  metropolis.  To  Canadians,  whose  very 
environments  prevent  them  feeling  the  pinch  of  poverty 
as  it  can  be  felt  here,  the  word  "sweating"  can  convey 
but  little  of  its  true  bitterness.  A  more  wretched  array 
of  witnesses  to  man's  cruelty  to  man  could  scarcely  be 
discovered  than  that  shown  at  the  Queen's  Hall.  Women 
are  shown  working  at  sack  repairing  for  the  munificent 
sum  of  three  cents  a  dozen,  or  finishing  off  children's 
dresses  at  eight  cents  a  dozen.  The  rents  of  their 
homes,  too,  are  cruelly  high  in  proportion  to  the  money 
they  earn.  It  is  good  to  see  that  something  is  being 
done  to  help  these  hapless  beings. 


EDWARD    H.    NORRIS. 

THIS  year  marks  the  thirtieth  anniversary  of  the  con- 
nection  of   Mr.    Edward   H.    Norris,    of   Manchester, 
England,   with  the  firm  of  John  Macdonald  &'  Co., 
Toronto.      Born   of     English   parents    in   Manchester,    Mr. 
Norris   entered   the  service   of   the  company   as   a   boy  in 


EDWARD    H.    NORRIS 
Representing  John  Macdonald  &  Co.   in   Manchester,  Eng. 

1876,  and  by  close  attention  to  his  various  duties  worked 
his  way  up  step  by  step,  until  finally  he  was  .made  man- 
ager of  the  Manchester  branch,  which  position  he  has 
filled   for   the  past  seventeen  years. 

Mr.  Norris  is  also  an  all-round  sportsman,  having  been 
one  of  the  chief  entertainers  of  the  Toronto  lacrosse  team 
on  its  recent  visit  to  that  city. 


DEATH    OF    J.    H.    GOULD. 

After  a  lingering  illness,  through  which  he  pluckily 
stayed  at  his  desk,  J.  H.  Gould,  head  bookkeeper  for  Dr. 
Jaeger's  Sanitary  Woolen  System  Co.,  Montreal,  died 
after  an  attack  of  severe  coughing  on  Thursday,  May  17. 
Mr.  Gould  had  been  in  the  employ  of  the  firm  about  a 
year,  and  was  39  years  of  age. 
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Fall   and    Winter    Fabrics — Plain    Wool    Goods    Lead — Prices 

Firm  and  Deliveries  will  be  Slow — Colors  Strongly 

Favor  Blue,  Red  and  Green  Series. 

COLLECTIONS  of  Fall  and  Winter  dress  goods 
fabrics  are  now  being  shown  the  entire  Canadian 
trade,  and  early  forecasts  made  in  these  columns 
concerning  the  lines  are  practically  substantiated.  The 
key-note  of  the  fabrics  to  be  popular  for  Fall  and  Winter 
is  a  lively,  smart,  almost  chiffon  finish  in  the  reigning 
plain  fabrics,  with  a  tendency  towards  lighter  weights, 
but  by  no  means  extreme  Spring  weights,  as  Canada  in 
most  sections  is  not  all  a  steam  or  furnace-heated  coun- 
try. All  'buyers  state  that  the  unprecedented  demand  for 
dress  goods  has  resulted  in  both  French  and  English 
markets  being  well  sold  ahead,  and  it  is  their  opinion 
that  top  prices  have  not  yet  been  reached.  This  is 
clearly  shown  by  many  buyers  placing  staple  Spring  or- 
ders on  their  last  trips  abroad.  Where  large  contracts 
have  not  been  given  and  the  goods  are  not  in  the  grey, 
initial  deliveries  expected  in  June  will  be  late,  and  re- 
peats will  in  many  cases  not  be  obtainable.  This  applies 
particularly  to  fine  wool  dress  fabrics,  which  hold  the 
vantage  ground  and  are  strengthening  their  position. 
Fine  wools  for  broadcloths  and  Venetians,  compared  with 
prices  one  year  ago,  are  considerably  higher.  The  full 
force  of  these  advances  is  not  apparent  in  some  lines, 
but,   broadly   speaking,    retailers  must  pay   higher   prices. 

Venetians  and  Broadcloths. 

Venetians  and  broadcloths  are  in  a  larger  range  than 
ever  before,  and  there  is  no  .buyer  so  rash  as  to  predict, 
any  falling  off  in  their  favor,  notwithstanding  the  record 
season  of  one  year  ago.  The  color  range  has  been  added 
to,  and  from  ST, \c.  up  to  $2  there  are  few  breaks  in 
most  good  lines.  A  plain  season  naturally  brings  these 
fabrics  into  prominence,  and  every  weight  is  represented. 
The  chiffon  finish  is  preferred  and  lighter  weights  in  gen- 
eral rule  than  even  a  year  ago.  These  goods  will  un- 
doubtedly hold  first  place.  An  increased  range  of  serges 
is  shown,  and  every  confidence  is  expressed  in  their 
vogue.  The  staple  West  of  England  serges,  well  shrunk 
and  with  a  finish  as  fine  as  a  broadcloth,  will  do  a  large 
trade,  while  both  light  and  heavyweight  French  serges 
will  be  in  request.  For  popular  country  trade  low  price 
vicuna  serge,  cheviot  serge  in  unobtrusive  fancy  weaves, 
and  henrietta  serges,  will  do  large  share  of  the  business. 
Poplins,  batiste,  prunellas,  so-called  India  twills,  are 
largely  represented,  but  it  is  not  expected  that  the 
lightweights  in  these  goods  will  do  an  all-Canadian 
trade.  For  cities  and  large  towns  they  will  be  largely 
represented,  especially  in  heavier  weights  than  prevail 
for  the  Spring  season. 


Many  Novelties  Obtainable. 

Even  when  a  plain  season  prevails,  as  was  shown  a 
year  ago,  fancies  are  by  no  means  neglected,  and  while 
the  range  has  been  cut  down  many  novelties  are  to  be 
had.  Suitings,  which  we  place  under  this  head,  are  rep- 
resented strongly  in  greys  and  rich  Autumn  colors. 
Modest  effects  in  unobtrusive  overchecks  are  considered 
good  property.  Grey  is  expected  to  do  well  in  this  mar- 
ket for  early  Fall,  and  initial  orders  sustain  this  impres- 
sion. Some  daring  stripe  effects  for  tailor-made  suits 
are  again  introduced.  The  herring-bone  styles  should  not 
be  neglected,  and  high-class  ottoman  and  broadcloth 
suitings  are  worthy  of  representation.  The  range  of  low- 
priced  tweeds  is  complete.  Modest  plaids  are  stated  to 
be  in  a  first-class  position,  and  as  they  are  closing  the 
present  season  strong,  shoidd  do  even  better  than  a  year 
ago.  The  dark  effects  are  preferred.  Full  price  ranges 
are  shown.  Plain  and  printed,  meltons  are,  as  usual, 
slated  for  country  trade,  especially  in  the  Province  of 
Quebec.  Worsted  suitings,  which  are  very  firm  in  price, 
and  are  closing  the  present  season  at  the  head  of  the 
list,  are  favored  by  many  firms,  but  they  will  by  no 
means  outsell  wool  dress  goods. 

Evening  Fabrics. 

In  evening  fabrics  silk  voiles,  at  present  the  rage  in 
New  York  and  Paris,  will  be  first-class  property,  and 
silk  batistes  and  henriettas  are  also  taken  up  by  city 
stores.  Fancy  nets  and  gauze  fabrics  are  also  well  liked 
by  exclusive  trade. 

Color  is  unquestionably  the  novelty  for  the  ensuing 
season,  and  large  houses  show  as  many  as  36  shades  in 
the  range  of  plain  fabrics.  Various  opinions  prevail  re- 
garding the  popularity  of  certain  series,  but,  broadly 
speaking,  blue  shades  are  expected  to  hold  first  place. 
Navys  will  be  more  staple  than  ever,  and  the  novelties 
run  upon  the  cadet,  Alice  blue  and  gendarmes  shades. 
Red,  which  was  pushed  so  strenuously  last  year,  is  again 
favored  by  most  houses,  especially  in  Burgundy  shades. 
Greens  will  be  heavy  sellers,  with  myrtle  and  hunter's 
green  as  the  staples,  and  olives,  bronze,  serpent  and  re- 
seda shades  as  high-class  novelties,  for  leaders  of  fashion. 
Plum  and  mulberry  shades  will  be  popular  in  the  Cana- 
dian market,  although  they  have  been  overdone  across 
the  line.  These  shades  are  included  in  almost  every 
fabric  which  will  take  the  dye  properly.  Browns,  of  the 
yellow  tinge,  are  again  revived,  but  city  stores  do  not. 
favor  them.  The  vogue  of  black  and  white  is  stronger 
than  a  year  ago,  and  buying  should  be  done  with  this  in 
view. 
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(Registered) 

These  goods  are  rolled  on  special  boards  and  stamped 

"Lawrus"  every  five  yards. 

t  FALL  SEASON   1906  u 

3        CHEVIOTS        j 

t       in  all  the  latest  weaves,  including  our  West  of  England      fmmt 
f— i  Cheviots  i— < 

^     THE  ROYAL  SQUADRON  SERGE      ^ 
JE  TI1E  DREADNALGIIT  SERGE        £ 

Unspottable  Finish 
in  plain  Coverts  and  new  styles 


Our  Mr.  Haley  will  be  at  the  Windsor  Hotel,  Montreal, 

April  and  May 


Law,  Russell  &  Co., 

Converters  of  British  Goods  united 

BRADFORD  and  LONDON. 
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HORSE  SHOW  POINTERS 


The  Growing   Favor  of    Black  and   Black-and-White    Clearly 

Shown— White  Certainly  Most  Worn,  but  a  Decided 

Tendency  Manifested  Towards  Dark  Shades 

When  Any  Other  Color  is  Chosen — 

Navy  and  Brown  Much 

in    Evidence. 

DRESSGOODSMEN  who  followed  the  forecast  given 
in  The  Review  last  month  will  doubtless  recall  the 
fact  that  broadcloths  were  held  as  the  style  lead- 
ers in  the  coming  season.  That  broadcloths  are  in  high 
favor  with  women  who  can  afford  to  follow  closely  each 
and  every  turn  of  fashion  was  one  of  the  things  brought 
out  plainly  both  at  Montreal  and  Toronto. 

Dark  shades  of  color  and  black  were  much  worn  in 
the  day  time,  while  soft  silver  and  dove  greys,  and  pastel 
shades,  ciel,  rose,  helio,  pale  tans  and  colors  verging 
upon  yellow,  were  well  worn  at  night. 

All  materials  were  very  light  in  weight,  chiffons, 
muslins,  nets,  chiffon  voiles  and  chiffon  broadcloths,  itc, 
being  those  most  worn.  Even  the  suitings  worn  ia  the 
day  time  were  of  this  class,  and  fine-faced  worsted 
goods  were  certainly  more  in  evidence  than  the  tweeds. 
The  suitings  and  tweeds  were  the  only  materials  sen 
that  could  be  termed  fancies.  White  serge  was,  perhaps, 
the  most  seen  of  any  material,  and  was  almost  uni- 
versally worn  by  the  younger  women  and  children.  Quite 
a  number  of  white  linen  gowns  were  seen,  and  quite  a 
number  of  printed  organdie  and  muslin  and  net. 

Possibly  more  of  these  might  have  been  seen  if  the 
weather  had  only  been  more  favorable.  Silks  were  fairly 
worn,  more  so  in  the  evening  than  in  the  day  time.  The 
little  coat  suit  was  the  invariable  choice  for  day  time 
wear.  Black  taffeta  certainly  was  most  seen,  followed 
closely  by  black  and  white  check.  The  new  note  in 
making  up  these  suits  is  the  introduction  of  touches  of 
color,  particularly  blue  and  green,  into  the  trimming 
scheme. 

Some  lovely  gowns  of  rich,  lustrous  silks  in  white, 
dove  grey  and  pale  rose,  ceil,  helio,  maize,  etc.,  were  cer- 
tainly a  feature  of  the  dress  parade  in  the  evening. 
Some  pretty  warp  prints  were  seen,  but  plain  silks  were 
most  worn.  The  majority  of  the  gowns  were  of  soft 
sheer  fabrics — chiffon,  crepe  de  chene,  silk  voiles,  etc. 


SILRS 


Small  Repeat  Orders— Jap  Silks    and  Black  Taffetas  Lead  at 
Retail— A  Better  Outlook  for  Fall. 

AFTER  the  record  trade  of  one  year  ago  the  present 
silk  season  in  retail  and  wholesale  circles  is  de- 
cidedly quiet,  judged  from  a  broad  standpoint. 
Many  lines  of  dress  goods  have  cut  into  their  sale  and 
the  wash  goods  vogue  is  greater  than  ever.  Throughout 
last  month  johbers  found  trade  slow,  and  retailers  were 
disappointed  owing  to  the  lack  of  favorable  weather. 
City  stores  consider  the  silk  season  is  by  no  means  over, 
and  look  for  an  improvement  this  month.  Chiffon 
taffetas  still  continue  at  the  head  of  the  list  and  demand 
is  stated  to  be  good.  The  big  seller  is  now  Japanese 
silks,  and  these  will  grow  stronger  as  the  season  pro- 
gresses. They  are  extensively  used  for  foundations  in 
lingerie  costumes,  as  well  as  for  t  general  wear.  For 
shirtwaist  suits  the  new  black  and  white  checks  and 
polka  dots  and  taffetas  and  louisines  are  much  favored. 
In  fancies  demand  is  only  fair,  and  large  city  stores  find 
hold  designs  very  slow.     Greys  and  Alice  blues  are  good 


colors,  while  old  rose  has  not  as  yet  caught  on  in  this 
market. 

The  Price   Situation. 

Across  the  line  conditions  in  the  silk  market  are 
slowly  but  surely  improving,  and  the  expected  glut  in 
the  market  has  yet  to  materialize.  Waist  and  suit 
manufacturers  have  done  imuch  to  relieve  the  tension.  In 
Europe  the  silk  situation  is  even  better  than  a  year  ago, 
and  as  a  consequence  prices  remain  very  firm  in  line  with 
the  advance  in  raw  silk.  Japanese  silks  are  still  worry- 
ing the  importers  as  prices  continue  on  the  upward 
grade,  although  a  lower  level  is  predicted.  These  condi- 
tions have  had  the  effect  of  keeping  prices  firm  in  the 
Canadian  market,  and  jobbers  cannot  accept  orders  lower 
than  present  rates. 

Confidence  is  expressed  by  most  houses  in  the  Fall 
situation,  and  initial  orders  verify  their  predictions. 
Garment  manufacturers  are  ordering  out  extensively,  and 
the  vogue  of  the  silk  waist  will  consume  a  heavy  yard- 
age. Retailers  who  have  good  stocks  on  hand  need  do 
no  price  cutting,  as  it  would  cost  more  to  replace  the 
goods,  and  their  sale  is  practically  assured. 

Velvets  and  Velveteens. 

Both  silk  velvets  for  the  millinery  trade  and  ordinary 
dress  velvets  are  doing  well  for  Fall  trade  in  staple  plain 
shades,  such  as  black,  dark  blue,  green  and  red.  High- 
class  velveteens  in  corded  effects  are  also  well  spoken  of. 


WASH    GOODS 


Enormous  Demand  for  White  Goods — Fair-Sized   Open 

Stocks  With   Many  New  Novelties— Voiles 

Again   Pushed. 

IN  spite  of  continued  cold  weather  the  wash  goods  season 
has  opened  with  a  rush  and  city  stores  are  thronged 

at  these  counters.  Demand  is  of  a  very  broad  charac- 
ter and  repeats  coming  forward  to  jobbers  reflect  this 
situation.  Deliveries  have  now  all  been  made  and  open 
stocks  are  a  fair  size  although  many  desirable  lines  are  in 
short  supply.  The  English  market  has  been  particularly 
slow  in  deliveries  and  repeats  in  English  prints  are  im- 
possible even  at  higher  prices.  Staple  ginghams  have  also 
come  forward  slowly  and  desirable  patterns  will  be  out 
of  the  market  when  the  season  is  on. 

The  unfavorable  weather  has  helped  Canadian  manu- 
facturers materially  in  catching  up  with  their  deliveries. 
American  novelties  are  being  stocked  extensively  by  the 
jobbing  trade  and  new  arrivals  are  coming  to  hand  almost 
daily. 

As  expected,  early  demand  has  been  strong  for  such 
staples  as  India  linens  in  many  qualities  and  Victoria 
lawns  for  the  better  class  of  trade.  Supplies  are  fully 
equal  to  the  demand  and  prices  remain  firm.  Novel  de- 
signs in  wash  goods  are  now  doing  the  business  and 
among  the  new  effects  are  the  black  and  white  rope  checks 
from  one-eighth  to.  one-half  inch  in  width,  jobbing  around 
10  cents.  Another  strong  seller  of  the  moment  is  colored 
grounds  with  spot  effects  in  all  good  selling  shades.  Grey 
effects  and  Alice  blue  are  liked  in  this  particular.  Some 
new  ideas  in  figured  lawns  have  lately  been  opened  up  and 
the  woven  spot  idea  is  a  good  example. 
Muslins. 

The  range  of  muslins  is  much  larger  than  a  year  ago 
and  many  large  retailers  are  devoting  entire  window  dis- 
plays to  exploit  them.  Small  and  medium  floral  effects 
in  light  shades  are  broadly  speaking  the  favored  patterns. 
This  style  of  material  is  available  for  all  kinds  of  dresses 
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CANADIAN  GOODS 

FOR 

CANADIAN  PEOPLE 


HARRIS  ®>  COMPANY,  Limited 

ROCKWOOD,  ONT. 

FALL    SUITINGS 

NEW   SHADES 
NEW  DESIGNS 

OLD  QUALITY 


-SELLING    AGENTS- 


MONYPENNY  BROS.   &  CO. 

TORONTO  MONTREAL 


»-.......«..*-.»..•..»..«.... .»..•..•. .»•.«..»..«■.«• 


High-class  Linens 


Gold  Medal  Brand 


MANUFACTURED    BY 


Wm.  Liddell  &  Go.,  Limited 


BELFAST 


1      How  to  increase  your  linen  sales. 


HAVE  AN  EXHIBIT 
IN  YOUR  TOWN 


Write  for  particulars. 


j    R.  H.  COSBIE 

i 

L 


Sole  Agent  for  the  Dominion 


30  W.  Wellington  Street 


TORONTO 


THE 


PIRLF  Finish 

Indispensable  for  the  Open-Air  Girl. 

"LADY'S  REALM"  says : 

"The  out-door  girl  who  loves  to  cycle,  walk  and  drive  will  never  wear 
anything  but  a  'Pikxe'  costume  when  she  has  once  donned  one.  It  may  be 
the  shower  of  May  or  the  storm  of  November,  her  neat  cloth  dress  will 
remain  unspotted  and  unshrunk,  and,  when  dry,  will  be  as  fresh  as  when 
it  came  from  the  tailor's  hands." 


Registered  Trade  Mark. 


' ' Madge  "in"  Truth ' '  says  : 

"Every  dressmaker  ought  to  leave  out  a  bit  of  selvedge  somewhere  with 
the'PiRLE'  stamp  on  It, as  this  affords  an  absolute  guarantee  for  the  wearer. 

"The  proprietors  undertake  to  make  good  any  material  so  stamped  that 
has  been  actually  damaged  by  rain." 


TO  BE  OBTAINED  FROM  THE  LEADING  IMPORTERS 
or  full  particulars  from 

E.  RIPLEY  e*  SON,  Limited, 

100c.,   Queen  Victoria  Street,  LONDON,  E.C.,   ENGLAND. 
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FASHIONABLE  DRESS  GOODS 

FOR  FALL,  1906 


Some  Special  lines  selling  for  Fall  at  prices  which 
do    not    indicate    the    heavy    advance    in    Wool. 


R.    348    to    R.    356— "AMASONETTE  "    CLOTH.      The   most   remarkable  costume    cloth    for   the 

Fall    season,    48  in.,    warranted    unshrinkable   and    spotless.      Proved   by  com- 
parison to  be  best  value  in  market. 

R.    338    to    R.    340— COSTUME     TWEED     IN     GREYS.       Showing     double     twist     over-check. 

Width,  42  in.,  retails  with  big  profit  at  50c. 

R.    266    to    R.    268— PLAIN   GREY  COSTUME   TWEED.      54-in.    wide,    to   retail  at  50c,    most 

remarkable  value  for  a  low-priced  wide  line. 

R.    248    to    R.    251— COLORED   OVER-CHECK  ON   GREY  GROUND.      Most   effective    in    ap- 
pearance.     One    of   the  big    sellers. 

R.    211    to    R.    2 16 -COVERT  CLOTH    FOR  COSTUMES— 40-in.    wide,    low    priced.      A    unique 

cloth    for   tailor-mades. 

R.    215   to    R.    216 -GREY  PHANTOM  CHECK  TWEED.      Soft    finished,    42-in.    wide,    stylish, 

to    retail    at    75c. 

R.    217    to    R.    218— GREY    BROKEN    CHECK  WOOLLEN    CLOTH.      54-in.     wide,     superior 

quality,    retails   at    .$1.00. 

R.   594    to    R.    508     BEAVERETTE    COSTUME    CLOTH.     For     full     costumes,     54-in.      wide, 
and    can    retaill    at    75c. 

R.    233   to    R.    236     SILKINE   POPLIN,  IN   BLACK  and  WHITE.     The  big  sellers  of  the  season 

— having  all  the  appearance  of  pure  silk. 

R.    401    to    R.    403— BLACK  and    WHITE   SOLID  CHECKS.      To  retail   at   50c. 

R.    252   to    R.    255  -BLACK  CRISPINE   CLOTH.     At    prices    to    meet    all    requirements.     Staple 

lines    which    are    always    popular. 

R.    200  to    R.    210-  LOW    PRICED    COSTUME    TWEED.      One     of    the     best     lines     in     the 

market    for   advertising    purposes. 

R.    367   to    R.    368— TARTAN    BLOUSINGS.      Very  stylish— Mercerized  finish.     Popular  prices. 
R.    369   to    R.   372 -BLACK  and   WHITE   BLOUSING.      With  silk  over  checks— a  swell  line. 


COMPLETE  ASSORTMENT  IN   ALL  STAPLE  GOODS. 
ALL      NUMBERS     "SPHINX"     SERGES     IN     STOCK. 

P.  GARNEAU,  FILS  &  CIE,  QUEBEC 

(SOLE  AGENTS  FOR  "  SPHINX  "  SERGES  FOR  ALL  CANADA.) 
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and  with  the  staple  lawns  competes  for  the  largest  yard- 
age sale.  Lawns  are  much  used  for  separate  waists  and 
conform  with  the  demand  for  fine  sheer  materials. 

Among  the  late  arrivals  in  muslins  the  hair  line  and 
rope  check  with  floral  effects  is  being  taken  up  by  city 
trade.  Swiss  spot  muslins  are  more  than  holding  their 
own  and  repeat  orders  always  include  them.  Mercerized 
vestings,  piques,  cheviots  are  doing  a  staple  amount  of 
business.    " 


SATURDAY    SHOPPING    DAY. 

SATURDAY  seems  to  be  the  customary  shopping  day 
in  most  places.  For  no  other  reason  than  force  of 
habit  shoppers  seem  to  fix  on  Saturday  as  the  most 
likely  time  for  making  their  purchases.  That  results 
oftentimes  in  a  jam,  people  are  waited  on  hurriedly,  and 
some  step  away  unserved.  Instead  of  striving  to  divert 
some  of  this  Saturday  rush  to  other  days,  many  stores 
encourage  it  by  concentrating  their  advertising  to  bear  on 
Saturday   trade. 

Friday  bargain  sales  are  exploited  for  the  express  pur- 
pose of  splitting  up  this  Saturday  business.  They  have 
worked  so  well  in  many  cases  that  Thursday  has  also 
been  called  on  to  relieve  the  Friday  rush,  Saturday,  in 
the  meantime,  continuing  to  be  a  relatively  busy  day,  but 
not  awkwardly  so. 

It  has  been  fairly  demonstrated  that  the  last  three 
days  of  the  week  may  be  so  linked  together  and  the  trade 
so  distributed  that  much  more  may  be  accomplished  than 
if  the  business  were  permitted  to  drift  in  the  Saturday 
rut  that  custom  long  ago  established.  There  is  nothing 
to  be  lost  and  much  to  be  gained  by  encouraging  those 
who  can  trade  on  some  other  day  and  leaving  Saturdays 
to  those  who  needs  must  shop  then. 

"I  don't  suppose  I  ought  to  kick,"  said  the  head  of  a 
big  western  dry  goods  store  on  a  recent  wet  Saturday, 
contemplating  at  one  and  the  same  time  the  yawning 
aisles  in  his  establishment  and  the  hurrying  people  with- 
out, "but  I  do,  all  the  same.  A  rainy  Saturday  means  a 
great  deal  to  the  dry  goods  trade.  A  rainy  Friday,  now, 
1  wouldn't  care  about  ;  but  a  great  many  stores  look 
upon  the  Saturday  as  one-half  the  week's  business,  and 
while  naturally  one  or  two  other  lines  are  benefited  by 
rain,  they  would  be  just  as  much  gainers  if  it  rained  on 
any  other  day.  I  have  no  doubt  that  the  rain  is  a  good 
thing,  but  it's  the  Saturday  rain  that  keeps  me  from  en- 
joying my  Sunday." 

A  rainy  Monday  is  the  particular  misfortune  of  the 
stores  in  New  York,  Sunday  being  the  great  day  on 
which  the  New  York  stores  boom  their  advertising.  A 
busy  Monday  is  the  natural  result  of  the  custom  followed 
by  all  the  big  stores.  If  the  weather  goes  against  them 
the  stores  see  the  looked-for  results,  as  well  as  the  cost 
of  their  advertising,  dissipated  by  the  storm. 


GARMENT  WORKERS  TO  MEET   IN  TORONTO. 

A  CONVENTION  of  the  United  Garment    Workers    of 
America    will    be    held    in    Toronto    about    the   first 
week   in    September,     and  between    two    and    three 
hundred  delegates  from  all  parts  of  the  continent  will  be 
present. 

Although    this     is     the   fourteenth    convention    of     the 
union,  it  is  the  first  to  be  held  in  Canada. 

The  chief  question  to  he  discussed  by  the  convention 
will  be  the  furtherance  of  the  union  label,  but  many 
other  topics  of  general  interest  will  also  come  under  dis- 
cussion. 


The  High   Class  Washing  Material 


'Viyella' 


(Regd.) 


DOES 

NOT 

SHRINK. 


There;  were  three  tiny  Tots  in 

VIVELL»— 
They  were  Eleanor,  EUie,   and 
Ella, 

"So  am  I,  too,"    "Oh,     Mummy,"     they     said,     as     they 
said  Mummy  snuggled  in  bed, 

'We're  so  comfy  and  warm  in  VI  YELL*. 


Regd.  Trade  Mark. 


For   Night-dresses,  Dressing=gowns,  Knickerbockers, 

Shirts,  Blouses,  Children's  Frocks,  &c.      See  the 

Label  on  the  Selvedge. 

The  Greatest  Textile 
Success  of  the  Age. 

.  Hollins  &  Co, 

Limited 

Spinners  and  Manufacturers 

(Sol*  Proprietors) 

Friday  Street,  London,  Eng. 
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RIBBONS 


Continued     Popularity    of    Dresden     Effects    and    Taffeta — 
Favorable  Fall  Outlook. 

CITY  stores  still  continue  to  do  a  record  business  in 
taffetas  and  many  new  effects  in  fancy  ribbons. 
Through  the  courtesy  of  the  John  Murphy  Co., 
Limited.  Montreal,  an  illustration  of  their  ribbon  depart- 
ment, on  th,e  main  floor  near  the  entrance,  is  given,  and 
this  affords  an  inkling  of  the  display  methods  usually 
employed  in  metropolitan  stores.  Every  store  aimsi  to 
display*  as  many  lines  as  possible, ^^Lthis  is  followed 
out  by   showing  many  made-up  articles   such   as  sashes, 


40  to  60,  have  been,  particularly  active  and  a  feeling  has 
set  in  for  Duchess  satin  ribbons  among  high-class  stores. 

Prices  have  been  surprisingly  well  maintained,  al- 
though st  ocks  in  some  respects  are  heavy,  and,  as  ribbons 
are  perishable,  'they  J^et  be  disposed  of  quickly.  Many 
lines  of  ikney  ribbo^^Bbwing,  many  floral  combinations. 
aie  bringing  very. higrT prices  as  they  are  practically  out 
of  the  market.  The  newest  and  most  popular  fancy  lines, 
black  and  white  stripes  with  some  plaid  and  over-checked 
ideas  in  the  same  col  ors,  are  impossible  to  obtain.  City 
stores  that  have  conducted  special  Friday  bargain  sales/  on 
these  goods  find  duplicating  impossible.  jfr 

Fall  collections  are  rapidly  assuming  a  definite  sl^ipe 
and  some  of  the  new  fancy  weaves  are  jealously  guarded. 


A  SECTION  OF  THE  RIBBON  DEPARTMENT 
John   Murphy  Co.,   Limited,  Montreal. 


girdled,  bows,  fancy  neckwear,  kimonas,  etc.  Unques- 
tionably, the  ribbon  department,  when  properly  managed, 
is  as  profitable  as  any  in  a  dry  goods  store  and  the  pres- 
ent season  has  aided  materially  in  making  large  profits. 
Fiortunately  the  ribbon  vogue  has  not  been  carried  to 
excess,  although  itj  may  be  truly  said  that  ribbons  are,  used 
from  head  to  foot.  It  rests  with  a  merchant  jusit  how 
much  of  this  trade  he  secures. 

In  wholesale  circles  there  is  no  decided  scarcity  of 
medium  weight  taffetas  except  in  odd  shades,  such  as  the 
popular  silver  greys,  reseda  green,  and  old  rose.  Large 
city  stores,  wb  o  usually  buy  on  the  import  basis;.,  have 
besieged  the  jobbing  trade  for  desirable  lines,  but  in 
many  cases  they  have  been  disappointed  as  jobbers  prefer 
to  protect  their  own  customers.       The  wide  widths),  fiom 


Failletines  are  strongly  talked  in  the  millinery  trade,  and 
the  fact  that  ribbons  will  again  be  extensively  used 
far  millinery  purposes,  permits  of  a  favorable  Fall  out- 
.look.  Black  and  white  effects  will  be  seen  extensively 
and  early  orders  on  these  lines  have  been  placed  with  con- 
fidence. Concerning  the  volume  of  Fall  orders,  many 
jobbers  urge  customers  do  not  give  then*  a  fair  chance,  as 
their  orders  placed  are  for  very  small  quantities.  Prices' 
have  advanced  on  an  average  of  about  5  per  cent,  in 
taffetas. 

REAL  MALTESE  LACES. 

A  small   but  interesting  and  comprehensive  booklet  has 
been  received  from  the  Maltese  Lace  Mfg.  Co.,  30  Jasper 
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What  about  CMC  Hie  Supporters? 

Do  you  stock  these  goods?    Are 
your  customers  asking  for  them? 


CMC 


Hose  Supporters 

have  had  such  an  enormous  sale  and  great 
success  for  the  following  reasons  : 

They  fasten  without  safety  pins  or  buttons, 
and  hold  firmly  without  injury  to  the  corset. 

Will  not  tear  the  child's  waist. 

The  only  fastner  that  absolutely  will  not 
tear  the  finest  silk  or  lisle  stocking. 

Especially  adapted  to  the  straight  front 
corset. 

Does  away  with  all  sewing,  pads,  and  other 
bungling  devices.  When  on,  they  stay.  Can 
be  adjusted  to  any  portion  of  the  corset  to 
get  any  desired  effect. 


nruRNEj 

-8  190 


CMC  Hose  Supporters 
for  Men 


|F  you  are  a  customer  you  know  all  about 
*  CMC  Hose  Supporters ;  if  you  are  not, 
we  want  you  to  be.  You  will  then  have 
hose  supporters  that  will  be  appreciated  by 
your  customers,  and  something  that  has 
quality  that  you  can  recommend  and  guar- 
antee— we  stand  behind  you  in  this.  We 
make  fifty  numbers  in  all.  The  accompany- 
ing cut  shows  a  few  of  the  plain  staple 
numbers. 


A  Gun  Metal  Display  Stand  sup- 
plied free  to  all  CMC  customers. 
Write  for  sample  order  and  stand 
to-day. 


ClWestwood&Co. 


MANUFACTURERS 

84  Bay  St.        TORONTO 


Limited 


No.  22  No.  20         No.  18  No.  16         No.  15 

SUPER  LISLE  WES,  PLAIN 

Made  in  Black,  White  and  Tan 

STYLE  NO.  PER  DOZ. 

15  Infants'  Lisle $1.75 

16  Child's  Lisle  2.00 

18    Misses'  Lisle 2.15 

20     Ladies' Lisle  2.25 

BEST  SILK  WEB,  PLAIN 

Black,  White,  Pink  and  Blue 

158     Infants' Silk 3,00 

16S     Child  s  Silk 3.25 

18S    Misses' Silk   3.50 

20S    Ladies' Siik 3.75 

SUPER  LISLE-EXTRA  STR0NC 

7-8  In.  Elastic.    Non-Elastic  Top 
Black,  White,  Pink  and  Blue 

21     Child's  Lisle  $3.00 

22    Ladies' Lisle 3.60 
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Wm.  Bartleet  &  Sons 


Established  1750 


ABBEY  MILLS, 


REDDITCH 


Manufacturers  of  the 

CELEBRATED 

"Archer  Brand" 

Sewing  Needles 

This  is  a  facsimile  of  the  paper 

ALL   SIZES   KEPT  IN  STOCK 


8old  at 
5c.  per  paper. 


Price  to  Dealers, 
$1.20  per  M. 


5  per  cent. 
30  days. 


Wm.  Croft  &  Sons 

Established  1855 
Sole  Distributors   for  Canada 

TORONTO— 126,  128,  130,  132  EAST  QUEEN  ST., 

Well  Assorted  Stock  in 

Dry  Coods  Sundries,  Tobacconists'  Sundries, 

Fancy  Coods,  Notions  Druggists'  Sundries 

and  Smallwares.  and  Fishing  Tackle. 


Are  You  Buying  Gloves  with 
Experience  Back  of  Them? 

We  don't  make  gloves  Solely  on  what  we  know 
to-day,  though  quite  a  bit  could  be  said  about  "what 
we  know  to-day."  You  see.  we  have  the  additional 
knowledge  of  yesterday  to  work  on — a  pretty  sub- 
stantial insight  into  things  leather,  seeing  it  reaches 
back  close  onto  40  years. 

STOREY'S  GLOVES 


have  a  selling  advantage  over  all  other  gloves.  The 
name  "Storey"  has  been  seen  and  talked  about 
millions  of  times  by  millions  of  people.  When  gloves 
are  mentioned  every  person  thinks  of  "Storey,"  and 
this  thinking  makes  the  continuous  trade. 

Has  our  representative  called  on  you  with  190G 
display?   If  not,  write  us. 


W.  H.  STOREY  &  SON,  Limited 

ACTON,  0NT. 

Established  1868  "The  Glovers  of  Canada" 


Road,  Crystal  Palace,  London,  England,  illustrating  ami 
describing  many  of  their  real  Maltese  lace  specialties. 
JSiome  twelve  good  half-tones  exploit  the  newest  ideas 
in  lace  collarettes,  scarfs  and  berthas.  While  the  list  ia 
abridged,  it  gives  an  inkling  of  their  line  of  beautiful 
laces,  which  they  design  and  make.  Doubtless  readers  of 
The  Review  will  be  forwarded  one  of  the  booklets  on  ap- 
plication. 


GLOVES 


Marked  Scarcity  in  all  Lines— Heavy  Advances  in  Fall  Goods 

DESIRABLE  merchandise  in  all  classes  of  gloves  con- 
tinued scarce  during-  May  and  small  shipments 
were  quickly  strapped  up  by  city  and  country  trade. 
Jobbers  and  glove  firms  protect  their  old  customers  where- 
ever  possible,  but  the  market  situation  is  unparalleled, 
according  to  many  old  authorities  in  the  trade,  as  manu- 
facturers find  it  simply  impossible  to  turn  out  the  gloves 
that  have  been  sold,  and  as  a  consequence  assume  a  very 
independent  attitude.  Both  domestic  and  foreign  produc- 
tion is  practically  sold  up  for  the  present  year  and  city 
buyers  on  the  spot  are  unable  to  purchase  any  long  gloves 
in  black  suede  or  glace.  Prices  have  gone  up,  in  some 
instances,  as  high  as  40  per  cent,  and  many  interesting 
tales  could  be  told  of  the  methods  pursued  in  fulling-  or- 
ders. The  demand  for  short  kid  gloves,  on  account  of  the 
popularity  of  grey  tweeds  in  dress  goods,  has  centred  upon 
various  shades  of  grey,  and  these  are  practically  out  of 
the  market. 

To  make  the  glove  situation,  concerning  prices,  even 
more  acute,  late  shipments  from  foreign  glove  centres 
have  had  to  pay  duty  on  present  value,  even  though  they 
were  bought  long  before  the  late  increase  in  prices.  Many 
firms  have  objected  strenuously  to  paying-  duty  on  a  high- 
er price  and  representation  has  been  made  at  Ottawa. 

Fabric  Gloves  Scarce. 

Present  demand  is  now  centring  upon  various  lines  of 
fabric  gloves  in  the  long  lengths,  ranging  from  18,  20 
and  24  as  the  most  popular,  to  a  few  27  and  30  lengths. 
Black  silk  gloves,  the  leader  in  these  lines,  are  extremely 
scarce  and  greys  in  the  same  position.  White  and  mode 
are  other  good  shades,  and  at  present  are  out  of  the  mar- 
ket. Deliveries  to  jobbers  in  department  stores,  ordered 
as  early  as  last  October,  are  just  beginning-  to  arrive  and 
in  some  instances  fair  supplies  are  available  for  the  pres- 
ent month.  Many  houses  have  frantically  cabled  to  Eng- 
lish jobbers  and  secured  the  goods,  but  at  a  considerable 
advance  in  price.  Owing  to  the  scarcity  of  l.ong-  gloves, 
a.  laige  trade  is  being  done  in  the  new  short  mercerized 
lisle  fabric,  which  are  available  in  all  popular  shades). 

For  the  Fall  trade  in  fabric  lines,  ringwoods  are  do- 
ing- better  tliaii  ever  before  and  to  a  certain  extent  are 
cutting  into  the  sale  of  cashmere  gloves.  Fancy  ring- 
woods  in  neat,  patterns,  aiiound  $2.25.  are  extremely  popu- 
lar. 

r  e  orders  have  been  placed  for  long  kid  and  suede 
gloves  for  the  Fall  season,  but  no  one  is  rash  enough  to 
predict  a  record  trade,  except  for  evening  wear,  as  Fall 
garment  styles*  and  waists  will  run  on  the  .'1-4  sleeve  and 
the  long  cuff.  Prices  demanded  will  also  restrict  trade. 
The  general  line  of  kid  glove  values  for  Fall  is  decidedly 
high  and  aggregate  an  advance  of  nearly  25  per  cent. 
The  same  staple  prices,  such  as  $9.00,  $10.50  and  $12.00. 
are  maintained,  but  a  $10.50  line  this  season  hardly  com- 
pares favorably  with  $0.00  a  year  ago.  Kid  glove  styles 
favor  the  ordinary  overstitch  idea,  and  colors,  for  match- 
ing the  costume,  will  prove  the  decided  novelty.  Black 
will  be  better  than  ever  and  along-  with  whites  and  tans, 
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Reversible  Insoles 

Grey,  White  and  Colored  Material 
With  Cork  or  Card  Centre 

Fine  Felt  and  Fleecy 
Insoles 

Plain  or  Fancy  Stitched,  every  variety,  Bound 
Edge,  Leather  Back,  etc.,  etc. 

Real  Lambskin  Insoles 

Finest  Long  Wool,  for  Insoles  or  Slipper  Soles. 
A  variety  of  qualities 


All  best  goods  attractively  banded  and  boxed 
for  retailing. 

}£g~  Having  large  stocks 


SKIRT  WEBS 

PRUSSIANS 

TAPES 


prepared  in  advance,  we 
are  able  to  extcute  cli- 
ents' orders  without 
delay. 


BOOT  LACES 
MENDINGS 
ELASTICS 


FAIRE  BR0S  &  CO.,  limited 

LEICESTER,  ENGLAND 

Canadian  Representative— 

S.  CALDECOTT,  BAY  STREET,  TORONTO 


RHYS  D.  FAIRBAIRN, 

Wash  Collars      Wash  Belts 
Wash  Plastroon 


(Limited) 


A  complete  range  at  popular  prices. 

8-10  Wellington  St.  East, 


Letter  orders  receive  prompt  attention 


TORONTO 


BURRITT'S 

Dominion  Brand  Hosiery  «■*  Underwear 

Ladies',  Misses'  and  Children's  Underwear 

RIBBED   and    PLAIN 

HOSIERY,    SOCKS,    MITTENS,   TOQUES,   GOLFERS, 
SWEATERS,  OVER-HOSE,  Etc. 

Place  your  orders  early,  as  prices  are  going  up  and  we  shall  have  to 
advance  ours  in  a  short  time. 

RVERY    PAIR  OF   HOSE    BEARS   OUR   GUARANTEE   TICKET. 

A.  BURRITT  &   CO., 

DOMINION  HOSE  AND  UNDERWEAR  MILLS  MITCHELL.   ONT. 


FIRE! 


Our     warehouse,    154    West 
Notre  Dame  St.,  was  destroy- 
ed by  fire  on  the  23rd  March. 
We  beg  to  notify  our  customers  and  friends,  how- 
ever, that  we  have  secured  temporary  premises  at 

121  ST.  HENRY  STREET 

where  the  business  will  be  conducted  as  formerly. 

Our  Mr.  Harris  has  just  returned  from  his  annual 
purchasing  trip  in  Europe,  during  which  he  picked  up 
some  special  values  in  Summer  and  Fall  goods. 

These  goods,  fortunately,  were  en  route  at  the  time 
of  the  fire,  and  will  be  in  stock,  so  that  all  orders  can 
be  filled  with  new  goods  on  shortest  notice. 

L.  HIRSHSON  &  CO. 

Buyers  and  Sellers  of  Jobs  MONTREAL 

Bell  Telephone  —  Main  544"). 
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Th  season  is  a  difficult  one,  both  for  jobbers  and  retail- 
ers, as  assortments  must  be  exceptionally  large.  Owing  to 
the  scarcity  of  kid  gloves  and  the  consequent  high  prices, 
in  the  lower  lines  lamb  skins,  also  in  short  supply,  are 
much  favored.  Another  line  which  is  doing  better  on  ac- 
count of  the  shortage  in  the  usual  materials,  ia  ladies' 
iie.n  y  dog  skir,  gloves  in  heavy  prick  seams.  This  glove  is 
very  serviceable  and,  outside  of  its  tendency  to  peel,  is 
considered  ideal  in  every  respect.  There  is  no  relief  in 
sight  for  the  Fall  season,  and  early  orders  will  receive 
best  attention. 


LADIES'    NECftWEAR 


Very   Good     Business    Done    in    Frillings  —  Net    and    Wash 

Frilling  the  Novelty  —  Lingerie  Styles  the 

Chief  Sellers — Fancy  Scarfs  and 

Ruches  for    Fall. 

THE  vogue  of  the  lingerie  blouse  with  collar  attached 
has  had  a  quieting  effect  on  the  neckwear  busi- 
ness, and  the  only  style  that  much  is  doing  on  at 
the  present  time  is  the  lingerie  effects  like  the  one  illus- 
trated. The  straight  band  with  the  long  tab  is  another 
type  of  lingerie  that  is  also  selling.  This  class  of  neck- 
wear  comes   in   when   the   blouse   collar   gets   mussy   and 


Lingerie  Stock  for  Wear  with  the  Lingerie  Blouse  Shown  by  Rhys  D. 
Fairbairn. 


soiled.  These  lingerie  collars  are,  like  the  blouses,  made 
of  lace,  lawn  and  embroidery. 

It  is  the  frilling  business  that  is  saving  the  day  in 
most  neckwear  houses,  as  the  big  demand  still  keeps  up. 
Black  and  white  combinations  are  the  latest  in  lisse  and 
chiffon  effects  and  ,  are  delightfully  smart  and  pretty.  The 
net  and  the  wash  ruchings  made  of  narrow  Valenciennes 
lace  are  the  fad  of  the  moment.  These  are  so  mounted 
that  the  edge  of  the  one  lace  slightly  overlaps  the  other 
and  they  can  be  laid  out  flat  to  wash. 

Nearly  all  of  the  smart  little  Eton  coats  so  much 
worn  have  this  lace  or  net  ruching  either  round  the  vests 
and  sleeves  or  edging  the  entire  coat.  Bandings  for  mak- 
ing the  long  tab  collars  are  also  going  well  by  the  yard. 

In  the  States  string  and  four-in-hand  ties  have  sold 
well  as  they  are  wearing  plain  tailored  blouses  to  a 
great  extent  there,  but  in  Canada  there  has  been  no  de- 
mand. Manufacturers  have  shown  samples  but  there  has 
been  nothing  doing. 

Already  there  are  whispers  of  Fall  styles.  Collar  and 
cufi^sets   are  being  asked  for.     These  are   for   wear   with 


the   tailored   styles    in   silk   and   mohair   waists   that     are 
being  featured  for  the  Fall  trade. 

Long  scarfs,  boas  and  ruffs  promise  well  for  the  early 
Fall.  The  lines  shown  as  yet  are  highly  attractive,  and 
the  colorings  soft  and  pretty.  Novelties  are  shown  in  the 
pretty  crepe  and  chiffon  scarfs  that  caught  on  last  Fall 
for  evening  and  theatre  wear  as  well  as  for  the  street, 
and  another  good '  season  is  expected  on  this  class  of 
goods. 


BELTS 


Little    Doing    in  Belts   at    Present  — Only  Wash  and   Leather 

Belts  Selling— Tinsel  Belts  Again  for  Fall — 

Wide  Elastics  also  Shown. 

IT  must  be  confessed  that  for  the  present  at  least  style 
tendencies  are  not  in  favor  of  the  belt  manufacturers. 

The  vogue  of  the  corselet  skirt  does  away  with  the 
wearing  of  a  belt,  and  even  where  the  belt  is  worn  it 
simulates  the  corselet  and  is  of  the  same  cloth  as  the 
skirt,  and  so  long  as  the  corselet  remains  in  favor  little 
interest  will  be  taken  in  fancy  belts. 

Practically  the  only  belts  that  are  selling  are  the 
wash  belts  and  crush  belts  of  kid.  Wide  elastic  beltings 
in  all  colors  are  brought  forward  as  the  novelty  belt  for 
the  Fall.  These  elastics  come  in  a  wide  range  of  colors 
as  well  as  tinsel.  Tinsel  is  as  yet  in  high  favor  with  the 
fashion  leaders,  and  gilt  and  silver  are  expected  to  sell 
well  in  beltings,  etc.  The  American  buyers  who  are 
now  flocking  to  the  French  capital  are  reported  to  be 
buying  all  the  tinsel  beltings  they  can  lay  hands  upon. 
If  tinsel  beltings  are  good  in  New  York  it  is  pretty  safe 
to  predict  that  they  will  also  take  a  high  position  in 
Canada. 

What  will  happen  to  silk  belts  is  a  problem,  but 
combinations  of  silk  and  elastic  arev  talked  of.  The  only 
certain  feature  is  that  the  new  belts  must  fit  snugly  and 
closely  as  fashion  calls  for  a  small,  neat  and  trim  waist. 


LACE 


Decided  Scarcity  of  Valenciennes  Laces— Calais  and  Notting. 
ham  Away  Behind  in  Filling  Orders. 

THE  way  lace  is  selling  is  shown  by  the  big  crowd 
around  the  lace  counters  all  day  long,  and  any 
woman  who  wants  lace  must  be  prepared  to  wait, 
for  customers  are  standing  round  three  and  four  deep. 
The  universal  satisfaction  in  the  big  demand  is  tempered 
to  most  buyers  by  the  fact  that  it  centres  so  largely  in 
just  the  one  lace,  and  that  the  one  that  is  in  the  least 
supply.  Practically  the  only  lace  that  is  selling  freely  is 
Valenciennes,  and  in  spite  of  the  large  size  of  the  early 
orders  a  decided  shortage  now  exists. 

Fashion  has  been  very  constant  to  Valenciennes  for  a 
long  period,  nor  does  there  seem  to  be  any  change  com- 
ing that  will  bring  it  into  disfavor.  The  fact  that  it  is 
so  scarce  only  serves  to  boom  it  in  the  trade,  and  it  is 
the  only  lace  as  yet  that  buyers  seem  to  place  any  con- 
fidence in  for  Fall. 

In  Calais,  according  to  the  report  of  a  buyer  who 
is  just  back  from  Europe,  not  only  are  manufacturers  so 
busy  that  they  are  not  looking  for  orders,  but  owing  to 
the  immense  amount  of  work  on  hand  the  operatives  are 
most  independent,  so  much  so  that  they  are  choosing  out 
the  best  paying  patterns  and  throwing  the  others  aside. 

Nottingham  also  is  very  flourishing  and  those  manu- 
facturers   who   are   making    what    the   trade    requires    are 


46 


Dry  Goods  Review 


DRESS     ACCESSORIES 


RIBBONS     RIBBONS 

MAttE  A  NOTE  OF  THIS 
Our  Values  in  Ribbons  satisfy  the 

keenest  buyer*  in  Canada.  They 
know  where  to  get  the  goods  ricjht, 
and  where  they  can  depend  upon 
having  their  requirements  attended  to 

throughout  the  season. 

Tbe  D.  McCALL  CO.,  Limited 


The  Charm  of  the  Imported  Corset 


We  are  specialists  in  COESETS,  representing  the 
leading  makers,  both  French  and  American. 

You  know  there  is  that  special  charm  in  an  imported 
Corset  which  the  best  dressed  ladies  must  have. 

All  the  newest  styles  in  the  celebrated 


P.D.andW.B. 

CORSETS 


always  in  stock.     Samples  now  in  the  hands  of 
our  travellers. 


KONIG  &  STUFFMANN 

MONTREAL 


W 
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Prepare 
for  Summer 


Stock  our  Special 
Models. 


Nonpareil,  High  Bust 
Imperial,  Men.  waist 

Parisian,  with  Supporters 


There   is   profit   and    satisfaction    in 
handling  our  line. 

Then    you    get    the    benefit    of   our 
newspaper  advertising. 

Let  us  show  you — say  the  word. 


THE  PARISIAN  CORSET  MANUFACTURING  CO.,   Limited 

QUEBEC,   QUE. 

Ontario  Branch,  Brampton,  Ont.     F.  W.  CILLIES,  Manager 


quite  unable  to  keep  up  with  their  orders  and  are  away 
behind  in  their  deliveries. 

There  is  a  fair  sale  for  baby  Irish  ;  indeed,  the  Sum- 
mer selling  seems  to  have  narrowed  down  to  these  two 
lines,  with  Valenciennes  as  a  Summer  lace  decidedly  in  the 
strongest  position.  Signs  are  not  wanting  that  the 
waist  manufacturers  are  preparing  to  take  up  baby  Irish 
as  a  lingerie  waist  trimming.  As  yet  combination  trim- 
mings of  baby  Irish  and  Valenciennes  have  not  been  ex- 
tensively used  on  this  market,  and  as  it  is  a  decidedly 
attractive  one,  and  both  laces  have  the  merit  of  washing- 
well,  it  should  meet  with  a  decided  success. 

Black  laces,  it  is  felt,  will  come  strongly  to  the  front 
in  the  Fall,  as  black  and  black  and  white  are  coming  so 
strongly  into  vogue.  Transparent  black  fabrics  over 
white  are  to  be  much  in  evidence,  and  this  will  mean 
black  lace  as  a  trimming.  Light  net  laces  with  heavy 
patterns  are  talked  of,   but  there  is  no  certainty. 

Importers  are  naturally  not  inclined  to  talk  freelv  at, 
this  season,  and  any  novelty  they  have  thev  are  jealously 
guarding.  Indeed,  just  to  what  the  trade  will  turn  or 
what  the  novelties  will  be  is  largely  a  matter  of  specula- 
tion as  yet. 


TRIMMINGS 


Braids    Finished  'the    Spring  Season    in    High    Favor  —  The 

Demand  for  Cream  and  Light  Shades  is  not  yet 

Over— Pull  Braids  as  yet  the  Only  Fall 

Trimming  Talked   of. 

THE  big  demand  for  braids  this  Spring  caught  the 
trade  by  surprise  and  it  was  with  some  little  diffi- 
culty that  it  was  met.  Buyers  in  most  cases 
thought  that  they  had  anticipated  liberally,  indeed  many 
of  them  thought  they  had  over-bought,  and  when  the 
brisk  buying  commenced  at  the  end  of  March  there  was  a 
scramble  for  fresh  supplies.  The  season  is  pretty  well 
over  now,  but  the  heavy  sale  of  braids  has  given  a  de- 
cided impetus  to  Fall  buying  and  buyers  are  confident 
about  the  future  of  pull  braids. 

The  revival  in  braids  is  taken  as  an  indication  that 
in  ess  trimmings,  which  have  for  a  season  or  two  been 
almost  out  of  it,  will  again  have  more  than  a  look  in. 
Manufacturers  are  showing  some  lovelv  lines  that  are 
rich  in  novelty.  The  pull  braid  idea  dominates,  but  it 
is  so  worked  up  with  laces,  ribbons,  beads,  tinsel,  etc., 
that  it  takes  on  more  elaboration  than  would  at  first 
seem  possible.  The  fact  that  plain  cloths  are  so  much 
favored  for  Fall  indicates  a  return  to  more  elaborate 
trimmings. 


GREENSHIELDS  OPENING  A  SAMPLE  ROOM  IN 
TORONT©. 

(ireenshields  &  Co.,  Montreal,  who  have  hitherto  had 
only  an  office  in  Toronto,  have  opened  up  a  sample  room 
in  the  Carlaw  building',  Wellington  W.,  where  in  future  a 
full  range  of  all  the  firm's  sample  lines  will  be  carried. 

Special  mention  may  be  made  among  other  lines  for 
the  sorting  season,  of  a  range  of  Summer  muslins,  in  the 
much  Sought-after,  small,  neat  patterns,  also  an  extensive 
line  of  laces  including  a  big  range  of  widths  and  patterns, 
in  the  scarce  and  popular  Valenciennes. 

The  Fall  line  of  dress  materials  is  now  complete,  in- 
cluding the  entire  range  of  Priestleys'   fabrics. 

E.  J.  Powell  is  in  charge,  and  merchants,  when  in  To- 
ronto, are  sure  of  a  cordial  reception  and  every  attention 
at  his  hands. 
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STYLES    IN   SILft  GARMENTS 


Eton    Coat    Suits    in    Plain    Silks  —  Checked,     Sun-Pleated 

Skirts,  Taffeta  Etons  and  Long  Coats  of  Tussore 

and  Pongee  the  Leading  Silk  Styles. 

SMART  little  Eton  or  the  shorter  bolero  coats  in  black 
taffeta  are  showing   for   the  Summer   trade.      These 
are  to  be  worn  with  the  Summer  gown  of  white  or 
grey  and  carry  out  the  black  and  white  idea  that  is  be- 
coming so  popular  now.    They  round  off  a  stylish  costume 
when  worn  with  the  sun-ray  pleated  skirts  of  black  and 


NEW  BLACK  TAFFETA    ETON. 
Shown  by  the  American  Silk  Waist  Co. 

white  silks  that  are  the  latest  fashion  note  of  the  season. 
These  skirts  have  either  one  row  or  two  in  black  velvet 
above  the  deep  hem  as  a  trimming,  or  three  rows  of  nar- 
rower velvet.  They  come  in  light  weight  Summer  silks 
in  shepherd's  or  fancy  black  and  white  checks,  and  make 
a  highly  attractive  addition  to  the  separate  skirt  lines. 
Smart  little  Eton  coat  suits  in  black,  navy  and  myrtle 
and  grey  are  appearing,  though  of  course  there  is  nothing 


like  the'  furore  for  the  silk  suit  that  marked  last  season. 
Shirtwaist  suits  of  silk  are  selling,  too,  to  some  extent, 
but  the  coat  suit  is  the  most  popular. 

Tussore  silks  in  elaborate  waist  suits  as  well  as  coat 
and  skirt  suits  are  proving  decidedly  popular,  and  pony 
coats,  long  Empire  and  box  coats  are  very  much  worn. 


SLEEVES   FOR  FALL. 

IS   the  elbow   and   three-quarter   sleeve  going   to  be   the 
leading  sleeve  for   Fall  ?   is   a  question   that  is   freely 
asked.    Decidedly  this  sleeve  will  be  much  in  evidence, 
but  will  it  go  as  a  suit  sleeve  for  the  popular  trade  ?  and 
if  this  is  not  the  sleeve,  what  will  it  be  ? 

Many  of  the  later  Paris  and  Vienna  models  show  a 
moderate-sized  leg-o'-mutton  sleeve  fitting  the  lower  arm 
easily,  and  with  a  simple  cuff  finish. 


J^i^^N  D     FURS 


Bear  Skins  Staple  for  Children's  Wear,  also   in   High    Favor 

for  Evening  Wraps— Silk  Sealette  a  Leader  in 

Imitation  Furs  for  the  Coming  Fall. 

BEAR  skins  have  become  staple  for  children's  wear, 
and  last  Winter  saw  them  successfully  introduced  as 
a  fitting  material  for  evening  wraps  and  opera 
cloaks.  Imitation  furs  and  pressed  plushes  in  mole, 
broad-tail,  Persian  lamb,  etc.,  met  with  a  fair  measure  of 
success  last  year.  This  year  the  vogue  is  pushed  further, 
and  silk  sealettes  are  making  a  successful  bid  for  favor. 

Hitherto  when  sealettes  have  gained  a  hold  on  the 
trade  it  has  been  strong  and  lasting,  and  the  vogue  has 
always  been  a  profitable  one  for  both  manufacturer  and 
retailer. 

The  sealettes  now  offering  come  with  many  improve- 
ments. They  have  the  feel  of  fur,  and  the  imitation  is 
made  all  the  closer  by  the  way  in  which  the  cloth  is 
dyed.  Anyone  who  has  examined  a  piece  of  seal  knows 
that  the  tint  is  considerably  lighter  at  the  roots,  shading 
out  into  the  rich  deep  brown  of  the  surface.  This  shading 
is  faithfully  reproduced  in  the  sealette  now  on  the  mar- 
ket. A  coat  that  is  really  more  desirable  and  better  in 
every  way  than  the  many  cheap  skin  imitations  of  seal 
can  be  made  from  a  good  quality  sealette. 


The  French  Art  Embroidery  Manufacturing  Co.,  Mc- 
Gill  street,  Montreal,  have  made  an  assignment.  Wilks 
&  Michaud  are  the  curators  and  liabilities  are  as  yet  un- 
known but  will  be  heavy.  The  firm  manufactured  cloaks, 
suits,  etc.,  for  the  wholesale  trade. 
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WAISTS 


Early   Fall    Indications    Favor    Plain   Tailored   Styles  —    Plain 

Taffeta,  Peau  and  Crepe,  with  %  or  Full  ^Length 

Sleeve,  the  Leader, in   Better   Lines — The 

Sheer  Black  Waist  Favored  as  a 

Style    Leader. 

LATE  Spring  productions  of  both  popular  and  high- 
class  waist  manufacturers  incline  towards  a  few 
tailor-made  models  in  washable  waists  and  as  the 
tailor-made  suit  is  slated  for  Fall  popularity,  early  Fall 
waist  models  are  of  the  tailored  shirtwaist  variety.  This 
change  of  style  is  the  logical  revival  of  a  model  which 
has  always  sold,  but  was  eclipsed  with  the  victorious  in- 
vasion of  lingerie  blouses  in  various  materials.  Except  in 
the  very  high-class  lines,  this  means  the  abandonment  of 
short  sleeves  and  the  accompanying  button  back  fasten- 
ings. The  open  front  is  far  more  convenient  and  per- 
mits of  better  fitting  and  will  be  seen  on  all  tailor-made 
styles. 

The  jobbing  trade  has  already  booked  a  large  number 
of  advance  Fall  orders  in  plain  tailor-made  styles.  Light 
weight  flannels,  both  Saxony  and  French,   in  plain  goods, 


A    LINGERIE    WAIST  (FOR    THE    EARLY    FALL 


Note  the  Yoke   Effect  and  the    Tiny   Ruffles    of  Valenciennes, 
the  American  Silk  Waist  Co. 


Shown    by 


stripes  and  over-check  are  again  slated  for  popularity  and 
initial  orders  are  satisfactory.  Lustres,  cashmeres  and 
delaines  are  the  other  popular  materials  marketed  by  the 
jobbing  trade  in  tailored  styles.  Printed  velours  are 
considered  popular  in  very  low  lines.  Both  plain  and  cord 
velvets  are  again  inquired  for.  In  colors,  greens,  navys 
and  cardinals  are  the  leading  shades. 

The  silk  waist  is  again  at  the  head  of  the  list  for 
early  Fall  trade  and  taffetas,  peau  de  soies  and  crepe  de 
chenes  are  leading  lines.  Styles  are  of  a  plain  nature 
with  very  little  ornamentation,  and  that  of  the  hand- 
worked variety.  The  sleeve  is  decidedly  longer,  either  of 
the  three-quarter  or  full  length  high  cuS  variety.  Very 
sheer  black  waists  are  highly  spoken  of  and  black  is  indi- 
cated as  the  high  style  leader.  Colors  are  expected  in 
high  style  lines  to  run  on  rich  autumn  shades.  The  all- 
over  lace  waist  is  now  considered  staple  enough  to  be 
sure  of  a  fair  inquiry. 

Many  firms  have  done  quite  a  nice  business  in  mohair 
waists  chiefly  in  black  and  navy  and  cream,  though  other 
colors  are  bought  to  make  variety.    These  mohair  waists 


promise  to  be  the  staple  waists  for  the  coming  Fall,  tak- 
ing the  place  hitherto  occupied  by  waists  of  wrapperette 
or  sateen.  A  few  wrapperette  waists  have  sold,  but  for 
Canada  the  sateen  waist  is  practically  dead.  Tailored 
styles  and  the  long  cuff  sleeve  are  the  styles  chosen  in 
these  useful  waists. 

The  decidedly  cold  weather  experienced  in  the  early 
part  of  the  month  administered  a  little  scare  to  some 
buyers  as  to  the  fate  of  their  elbow  and  three-quarter 
sleeve  models.  By  this  time,  however,  fhey  should  have 
gained  the  necessary  confidence,  for  these  models  are  now 
moving  freely.  It  is  the  exception,  and  a  limited  excep- 
tion at  that,  when  a  suit  is  seen  that  has  long  sleeves, 
and  of  course  the  waist  has  to  follow.  Even  coats,  not 
only  the  short  pony  models  but  the  long  wrap  coats  so 
much  worn,   are  now  made  with  short  sleeves. 

Speculation  as  to  1907  Styles. 

The  waist  season  has  been  a  huge  success,  and  now 
speculation  is  rife  among  manufacturers  as  to  styles  for 
the  Spring  of  1907.  It  is  quite  likely  that  some  sample 
lines  will  be  shown  early  in  anticipation  of  Winter  trade 
in  lingerie  waists.  Last  Winter  in  the  States  white 
lingerie  models  were  the  universal  wear,  and  though 
nothing  like  this  vogue  is  expected  there  is  no  doubt  that 
waists  of  this  type  will  be  well  worn,  particularly  for 
dressy  wear.  Short  and  three-quarter  sleeves  are  again 
the  feature  of  the  new  models,  and  but  few  models,  and 
those  only  in  the  lower  lines,  open  up  the  front. 

Tailored  models  in  fairlv  heavy  linen  will  constitute 
the  novelty  in  washing  waists. 

ANOTHER  BAD   FAILURE 


Parisian  Waist  and  Skirt  Manufacturing  Company   Insolvent. 

SAMUEL  A.  ADLEK,  doing  business  alone  under  the 
name  and  style  of  the  Parisian  Waist  &  Skirt  Manu- 
facturing Co.,  16  Lemoine  street,  Montreal,  made  a 
judicial  abandonment  of  his  estate  for  the  benefit  of  his 
creditors  early  last  month.  Wilks  &  Michaud  are  in 
charge  of  the  estate  on  behalf  of  the  creditors.  The 
liabilities  amount  to  about  $  (J  8 , 0  0  0  and  the  total  assets 
are  small.  The  firm  did  business  with  the  jobbing  trade 
and  large  retailers  and  were  considered  prosperous.  A 
settlement  has  not  as  yet  been  arrived  at,  but  the  credi- 
tors will  receive  very  little.  The  creditors  include  im- 
portant English  and  Canadian  houses.  Some  of  the  large 
ones  are  :  J.  N.  Fraid,  $3,800  ;  China  &•  Japan  Silk  Co., 
$2,700  ;  Konig  &  Stuftmann,  $784  ;  Rougier  Freres, 
$3,000  ;  Boyd  &  Co.,  secured,  $6,000  ;  Canadian  Under- 
wear Co.,  $5,000  ;  Montreal  Woolen  Mills,  $1,800;  Bagley 
&'  Wright,  $1,312.45  ;  Corticelli  Silk  Co.,  $1,230,  all  of 
Montreal.  Nisbet  &  Auld,  $3,000  ;  H.  J.  Dingman, 
$2,179  ;  Geo.  R.  Gregg  &  Co.,  $929.25  ;  Ishikawa  &1  Co., 
$893,  all  of  Toronto.  The  large  English  creditors  include: 
Ehrenbach,  Brum  &  Co.,  $1,700  ;  Walker,  Barr  &  Co., 
$1,050  ;  Ed.  Smith  &  Co.,  $1,225  ;  Kramerish  Wertheimer 
Co.,  $1,925  ;  Harry  Field,  $1,315,  all  of  Bradforh. 
Brangevuin,   Clarke  &  Co.,  $1,395,  of  London. 

THE  DEAN   OF  THE   CLOAft 
INDUSTRY 


A  Chat  With  J.   H.  Waldman. 
"IT  is  not   the  calling  that  elevates  the  man    but  the 
man    that    elevates    the    calling,"    has    no    truer   ex- 
ponent  than   J.    H.    Waldman,   head   of   J.   H.    Wald- 
man  &'  Co.,    511-513-515   St.    Paul   street,    Montreal,     un- 
questionably  the  dean  of  the  Canadian  cloak   trade.'   His 
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J.    H.     WALDMAN  and  CO. 

511,  513,  515  St.  Paul  St.,  Montreal,  Canada 


FALL    LINE  OF   COATS   FOR 
NINETEEN  HUNDRED  AND  SIX 

There  is  an  indescribable   something  about  the 


Renown  Brand 


that  gives  them   selling  qualities 
throughout    the  season. 
It  will  be  an  education  for  any  buyer  to 
inspect  the   line. 

We  are  entitled  to  the  claims  that  we  are  always  first  in 
bringing  out  new  ideas, 

Is  the  talk  of  the  trade   in 

point  of  style  and  variety  of  materials. 

Our  designers  are  hard  at  work  now  and  we 
hope  to  be  on  the  road  not  later  than  the  20th 
JUNE.  We  would  ask  the  kind  indulgence 
of  our  customers  and  we  guarantee  to  show 
them  an   excellent   display  of  new  designs. 

SEPARATE    SKIRTS,    RAINCOATS 
and   FUR   LINED   COATS 
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photograph  (the  first  he  has  ever  sat  for)  is  reproduced. 
Chatting  with  him  recently  The  Review  learned  a  great 
deal  concerning  the  industry  with  which  he  is  so  closely 
and  prominently  identified  as  one  of  its  cleverest  and 
most  efficient  manufacturers. 

The  force  and  development  of  a  country's  manufactur- 
ing industries  depends  mainlv  upon  the  ability  and  energy 
of  its  individual  men.  Eighteen  years  ago  when  Mr. 
Waldman  made  Canada  his  home,  after  a  ripe  New  York 
experience  in  the  cloak  trade,  the  ready-made  garment 
industry  could  scarcely  be  said  to  exist  in  Canada.  The 
infinitesimal  production  was  totallv  unsuited  to  the  sup- 
ply of  domestic  wants  and  large  quantities  of  goods  were 
imported,  chiefly  from  Germany.  The  Industry  which  he 
found  in  the  very  lowest  condition  is  now  one  of  the 
greatest  manufacturing  ones  in  Canada,  in  a  measure  as 
a  result  of  his  pioneer  efforts. 

His  first  Canadian  experience  was  with  John  Ryan  & 
Co.,  Limited  (now  extinct),  where  with  resolute  deter- 
mination and  set  purpose  he  set  to  work  to  build  up  a 
ready-to-wear  trade,  never  losing  sight  of  his  aim  of 
making  a  Canadian  cloak  industry.     Entering  wider  fields 


J.  H.   WALDMAN, 
The  Dean  of  the  Cloak  Trade. 

in  Toronto  under  the  style  of  the  Toronto  Cloak  Co.,  he 
struggled  for  twelve  years,  encompassed  bv  manifold  diffi- 
culties, to  excel.  These  early  difficulties  served  as  a  sure 
foundation  of  success  as  it  does  not  seem  good  for  human 
nature  to  have  the  road  of  life  too  easy.  Returning  to 
Montreal  in  1902  he  followed  his  chosen  field,  starting 
again  in  a  comparatively  small  way  with  two  flats  at 
513  St.  Paul  street.  The  business  has  grown  to  such 
large  proportions  as  to  require  six  times  the  space  of 
four  years  ago. 

He  attributes  much  of  his  success  to  his  schooling  in 
every  branch  of  the  cloak  and  suit  trade,  and  is  to-day, 
although  not  a  "do  it  all"  man,  his  own  head  designer 
and  superviser  of  buying  and  selling  departments.  His 
aim  is  a  resolute  educational  campaign  to  elevate  the 
Canadian  ready-to-wear  trades  to  buy  better  and  more 
high-class,  superior  merchandise.  His  success  in  expand- 
ing the  sales  of  many  of  the  best  accounts  in  Canada  is 
too  well  known  to  need  rehearsal.  Garments  turned  out 
by  the  firm  are  equal  to  any  first-class  house  in  New 
York  city  where  the  industry  is  the  greatest  in  the 
world.  — 


As  a  man  he  is  not  "puffed  up"  by  his  success  in  the 
trade  which  has  been  materially  benefitted  by  his  having 
been  connected  with  it,  but  has  formed  many  warm 
friendships  among  his  clientele.  He  is  active  in  his  busi- 
ness but  never  driven  by  it. 

Speaking  of  the  approaching  Fall  season  Mr.  Waldman 
stated  with  becoming,  modesty  their  Fall  line,  ready  this 
month,  would  be  a  decided  credit  to  their  perfect  manu- 
facturing facilities  as  well  as  giving  an  inkling  of  trade 
winners  in  high-class  and  popular-priced  garments,  the 
demand  for  which  is  growing  each  season.  "The  line  is 
so  broad  and  comprehensive,"  said  he,  "that  garments  of 
a  peculiar  style  distinction  are  available  at  prices  suited 
to  every  class  of  trade.  They  add  tone  and  form  the 
chief  avenue  of  profit  for  cloak  departments  and  are  well 
worthy  of  an  honored  position.  Concentration  of  supreme 
style  and  true  wearing  worth  is  our  aim,  and  to  secure 
this  style,  workmanship,  fit  and  finish  must  be  of  a  high 
order." 

PETTI COAT  S 


Exceptionally  Good  Season — Lingerie  Petticoats  for  Present 

Wear — Taffeta,  Silk  Moires  and   Moirettes 

for    Fall. 

BECAUSE  of  the  universal  wearing  of  white  and  pale 
grey,  lingerie  petticoats  are  the  big  sellers  now. 
The  demand  is  for  a  petticoat  that  is  full  around 
the  feet,  and  embroideries  are  strong  rivals  to  lace  in  the 
skirts  bought  for  the  June  sales.  Where  lace  is  used, 
though,  Valenciennes  is  certainly  first  in  favor,  and  tor- 
chon lace  is  much  used. 

The  fashionable  dress  skirt  except  for  very  dressy 
wear  is  decidedly  short  now,  leaving  the  best  part  of  the 
shoe  in  view.  This  tendency  will  influence  petticoat  styles 
and  shorter  lengths  in  petticoats  will  be  asked  for  in  the 
Fall.  Not  that  this  will  make  any  difference  to  the  cut, 
but  more  of  the  shorter  lengths  will  be  contained  in  the 
order. 

Moirette  again  leads  as  the  favored  material  in  popu- 
lar-priced lines,  and  silk  moires  and  taffeta,  with  taffeta 
in  the  lead,  in  the  higher-priced  skirts. 

Accordeon  pleating  still  trims  the  cheaper  skirt,  but 
the  built-up  flounce  with  shirring  and  ruche  trimming  is 
most  favored.  Each  season  sees  an  extension  in  the 
color  range.  Black  is  of  course  staple,  and  blue  is  nearly 
so.  Green,  brown  and  grey  are  sure  colors  for  Fall.  In 
buying  his  skirts  the  merchant  should  take  into  consider- 
ation the  colors  he  is  buying  in  dress  fabrics  and  stock 
skirt  lines  accordingly. 

RAINCOATS 


Manufacturers  Well  Satisfied  With  the  Way  Assorting  Orders 
Are  Coming  In— The  Fall  Outlook. 

MANUFACTURERS  unanimously  state  that  the  pre- 
sent season  has  been  a  good  one,  particularly  in 
those  parts  of  the  country  where  the  weather  has. 
done  all  possible  to  stimulate  trade  in  this  line  of  ready- 
to-wear  garments.  Sorting  orders  have  been  coming  by 
every  mail  and  factories  are  very  busy  just  now.  Styles 
show  a  continued  tendency  to  favor  the  loose  type  of  gar- 
ments in  plain  cloths  with  fawn  a  leading  shade.  Oyster 
grey,  very  hard  to  procure,  is  the  newest  favorite  and 
city  stores  state  the  demand  is  pressing  for  this  shade. 

New  styles  for  Fall  are  beginning  to  make  their 
appearance  and  closely  follow  late  Spring  models.  Loose 
coats  are  advocated  by  every  manufacturer,  preferably  in 
the   seven-eighths     length.      Plain    cloths   are   leaders    in 
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OUR  MIDSUMMER 


WAISTS 


ARE    GETTING 
A  CLOSE  CALL 


"None  Better  Made 

in  the  Market*' 

is  the  verdict  on  our  Lingerie  and 
Jap.  Waists.  Our  samples  for  Fall 
are  now  in  work,  and  we  promise 
just  as  good  a  line  as  our  Spring  line. 
We  give  special  attention  to  mail 
orders. 


I.  MISHKIN  &  CO. 

423  St.  James  Street,  MONTREAL,  P.Q. 
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Mr.  Merchant : 

Don't  carry  shelf-worn  corsets. 
Oust   them   at  any   price. 

A  bright  clean  stock  will  double 
your  sales.  Get  the  corset  trade 
of  your  town  by  stocking  up-to- 
date  brands. 

E.  T.  CORSETS 

will   do   the   trick. 

Watch  for  our  drummers,  or 
write  for   a   catalogue. 

We  will  send  you  new  labels  for 
old  boxes.     Ask  for  them. 

Eastern  Townships  Manufacturing  Co. 

ST.  HYACINTHE,  P.Q. 


Head  Office, 

337  St.  Paul  St  , 
Montreal 


Toronto  Warehouse 

10  Mellnda  St., 

Toronto 


o 
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The  Height  of 
Fashion 

is  to  be  found  in  our  range  of  goods 
for  Fall,  in 

LADIES'  COATS 
COSTUMES  and 
SEPARATE  SKIRTS 

and 

MEN'S  COLORED 
SHIRTS 

Combined  with  stylish  make  you 
will  also  find  fashionable  material 
and  high-class  workmanship. 

Remember  these  are 

Popular  Priced  Goods, 

— there  may  be  some  fancier,  but 
there  are  none  offering  more  all- 
round  satisfaction,  at  as  reasonable 
a  price. 

SPRING  and  SUMMER 

orders  promptly  filled. 

The  EMPIRE  MNFG.  CO. 

646  Craig  Street      *j*      MONTREAL 
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materials,  with  a  good  sprinkling  of  fancy  tweed  effects. 
Plainness  is  aimed  at  in  all  garments  and  tailor-made 
effects  are  the  acme  of  style.  Trimmings  are  confined  to 
narrow   braids   and   self-buttons. 

As  styles  are  practically  assured,  manufacturers  urge 
the  necessity  for  early  orders  in  order  to  insure  prompt 
shipment.  Quality  is  talked  by  nearly  every  house  and 
accurate  fit  and  good  workmanship  go  hand  in  hand  with 
the  better  class  of  materials.  Ontario  and  the  west  ab- 
sorb the  better  class  of  garments,  but  the  smaller  centres 
in  the  east  still  demand  cheap  goods. 

Some  retailers   are  beginning   to   fear   that   the   popu- 


CORSETS 


RETURNED 

JUN  5-  1906 


A    STRONG    RAINCOAT    SELLER. 
Shown  by  National   Rubber  Co.,  of   Canada. 

larity  of  the  raincoat  has  reached  its  zenith  and  a  re- 
action is  due.  This  is  caused  by  the  fact  that  so-called 
raincoats  are  by  no  means  waterproof,  and  when  the 
public  becomes  fully  aware  of  this  thev  will  avoid  them. 
For  the  time  being,  raincoats  are  watertight,  but  after  a 
little  wear  the  mesh  becomes  open.  Anyone  conversant 
with  the  trade  clearly  realizes  that  raincoats  have  not 
sold  on  their  merits  as  a  waterproof  garment,  but  rather 
as  a  useful  and  comfortable  outer  wrap  for  all  occasions. 
For  this  reason  they  will  remain  a  permanent  feature  of 
ladies'  apparel. 


A    Little    Talk    from    the    Customer's    Point    of    View  —  The 

Importance  of  Diplomatic  Handling  of  Customers— 

The  Policy  of  Fitting  Cheaper  Models. 

IN  no   department  is    the    diplomatic  handling  of    cus- 
tomers so    essential,     nor    is  there  any  other   where 

tact  is  so  necessary.  The  higher  busted  models, 
though  hardly  those  that  are  so  extreme,  are  slowly  but 
surely  making  their  way.  Nor  is  this  to  be  wondered 
at,  as  all  dress  styles  now  developing  call  for  the  wear- 
ing of  a  high  bust  model.  These  are  the  Princesse  and 
corselet  models,  and  even  the  blouse,  which  has  always 
been  associated  with  loose  and  easy  styles,  is  made  now 
to  wear  over  a  high  bust  corset. 

Of  course  many  of  the  more  moderate  models  are 
still  good  sellers,  and  in  this  respect  are  likely  to  make 
a  gain  when  Summer  weather  comes  along  and  there  is 
a  consequent  desire  for  coolness  and  comfort. 

The  tendency  is  all  for  light-weight  corsets,  and 
manufacturers  are  following  this  tendency  as  closely  as 
they  possibly  can  without  unduly  sacrificing  the  neces- 
sary strength.  Batiste  has  almost  totally  supplanted 
net  for  the  Summer  corsets.  Indeed  manufacturers  do 
not  make  net  corsets  now  unless  specially  ordered. 

In  no  department  is  the  diplomatic  handling  of  cus- 
tomers so  essential,  nor  is  there  any  other  where  tact  is 
so  necessary.  However  beneficial  advertising  to  the  con- 
sumer may  be  generally  to  the  department,  incidentally 
it  often  makes  trouble  for  the  salespeople. 

A  woman  who  has  been  impressed  by  an  advertise- 
ment will  come  into  a  department  with  a  pre-conceived 
and  settled  idea  that  she  must  have  a  certain  corset  and 
a  certain  model.  In  some  cases  the  only  course  left  for 
the  saleswoman  is  to  let  her  have  her  way,  although  she 
may  know  that  the  result  will  not  be  satisfactory.  If 
the  saleswoman  knows  her  business,  and  is  conscien- 
tiously trying  to  do  the  best  for  the  department,  she 
will  tactfully  suggest  the  kind  and  number  best  suited  to 
the  figure  of  her  customer.  Most  women  will  certainly 
listen,  and  probably  take  the  advice  tendered,  but  will 
depart  with  a  lurking  conviction  that  after  all  the  model 
she   wanted   would  have   suited  her   best. 

It  is  in  such  a  case  as  this  where  fitting  comes  in 
most  aptly,  for  then  the  wisdom  of  the  recommendation 
made  can  be  demonstrated  beyond  doubt.  It  is  only  by 
giving  this  practical  demonstration  that  the  untrained 
eye  of  the  customer  can  be  made  to  detect  the  differences 
in  models  that  are  so  patent  to  those  behind  the  counter. 

When  spread  out  before  a  customer  it  is  daintiness 
of  finish  and  material  and  pretty  trimming  that  at- 
tracts. The  correctness  of  line  that  counts  for  so  much 
when  on  the  figure  is  totally  lost  sight  of. 

The  free  use  of  the  fitting  room  can  be  made  a  potent 
means  of  selling  the  better  grade  goods,  for  when  a 
woman  is  once  interested  and  shown  the  improvement  a 
better  corset  makes  in  her  figure  it  is  easy  to  persuade 
her  to  pay  the  price,  and  it  is  to  just  this  feature  of 
fitting  corsets  that  you  must  look,  Mr.  Merchant,  for  an 
increase  in  the  sale  of  better  goods.  How  then  are  you 
going  to  get  this  work  in  if  you  do  not  fit  cheap  lines. 
Even  the  sale  of  cheap  corsets  can  be  made  more  satis- 
factory and  their  volume  increased  by  fitting. 

There  are  many  advantages  resulting  from  push  inu- 
tile better  priced  corsets,  not  the  least  of  which  is  the 
better  satisfaction  given  the  customer.  Then  merchant 
and  manufacturer  both  profit  by  the  result.  There  is 
more  profit  made  for  each  on  them,  and  other  depart- 
ments reap  a  benefit  in  easier  sales,  for  a  well-corseted 
woman  is  a  much  easier  proposition  to  fit  in  your 
rcady-tojwear  department. 
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Distinctive  Unities 


IN 


Fancy   Dry    Goods,   Laces, 

Embroideries,    Trimmings, 

Ladies'   Belts,  Bags,  etc.  jZ? 

A  Word  About  Our 
Buying  Facilities 

In  buying  goods  from  us  you  are  absolutely  assured  of  the  latest  specialties 
and  highest  quality.     We  are  not  working  for  any  manufacturer. 

The  buyers  of  our  various  houses  in  the  principal  cities  of  Europe 
scour  the  markets  for  the  latest  novelties  and  highest  qualities.  There  are  distinctive 
novelties  to  be  found  in  Paris  that  are  not  in  Vienna,  and  vice  versa.  Each  centre 
has  its  own  special  taste.  Assured  of  these,  we  purchase  samples,  then  ask  for 
tenders  from  several  different  manufacturers,  thus  securing  the  very  best  at  the 
lowest  possible  price.  We  pay  spot  cash.  If  we  can  save  one-quarter  of  one 
per  cent  in  this  way,  we  do  it. 

We  put  our  own  stamp  on  everything  and  our  reputation  is 
behind  it. 

Is  it  not  evident,  therefore,  that  we  have  the  best  possible  facilities  for  buying  ? 
And,  granting  this,  does  it  not  follow  that  we  are  in  a  position  to  sell  better — that 
we  can  offer  you  the  best  the  Foreign  market  affords  right  here  at  home,  at  prices 
which  at  least  will  bear  investigating  ? 

We  have  eight  travellers  now  on 

the  road  with  a  magnificent  range  of  samples. 

We  bespeak  an  inspection. 

REVILLON  BROTHERS 

134-136  McGill  Street,   MONTREAL 


LIMITED 


PARIS 
MOSCOW 


LONDON     NEW  YORK     LEIPSIC  SHANGHAI     EDMONTON 

NIJNY  NICOLAEIV      RHABAROSK    BOKHARA      PRINCE  ALBERT 
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WE   LEAD 

A    NEW   AND    EXCLUSIVE    LINE    OF 

Silk 
Eton  and 


mute  jTess 

boats 


THE 

VERY 

LATEST 

NEW  MODELS  IN  WALKING  AND  DRESS 
SUITS  IN  ALL  MAKES  OF  SILK  FABRICS 

Getting  Ready  for  Fall  with 
the  best  ever  shown. 


THE  AMERICAN  SILK  WAIST  CO. 

MONTREAL,   CANADA 


NEW  STYLES  FOR  FALL 


Rain  Coats 


Our  new  Fall  range  is  so  extensive  that  every  class 
of  trade  can  be  catered  to. 

EVERY  GARMENT  IS  FULLY  UP  TO  OUR  HIGH  STANDARD 

For  a  Record   Season 
Let  us  help  you. 

National  Rubber  Go.  of  Canada 

MONTREAL 

Sorting  orders  filled  promptly. 


A  CHAT  ABOUT  STYLES. 

MR.  J.  0.  GAREAU,  salesmanager  of  the  E.  T. 
Mfg.  Company,  Limited,  spent  a  few  days  in  New 
York  City  and  neighboring  points  last  month,  in 
search  of  new  ideas  in  the  corset  field,  not,  only  as  re- 
gards economical  manufacture,  but  styles  foreshadowed. 
Speaking  to  The  Review  regarding  the  much-talked- 
about  high-bust  styles,  he  considered  the  real  high  bust 
only  in  an  embryonic  state,  although  the  Princess  style 
of  dress  is  slowly  bringing  it  to  the  front.  "Even  in 
New  York,"  continued  he,  "except  in  the  high-class 
specialty  stores,  the  medium  sized  bust  is  preferred  on 
account  of  its  comfort,  while  the  low  bust  is  still  a 
seller."  Mr.  Gareau  is  naturally  a  strong  believer  in 
"Made  in  Canada"  goods,  and  considers  Canadian  corset 
manufacturers  deserve  the  active  co-operation  of  the  re- 
tail trade,  as  values  are  remarkably  good  and  style  and 
fit  are  kept  up  to  the  latest  ideas. 


WHITEWEAR 


Higher   Prices  on   Repeats  and  on  Spring  1907  Lines— Wise 
Policy  to   Place   Good   Orders,   as  Cottons,  Em- 
broideries, Laces,  Etc.,  are  on 
the  Advance. 

WHITEWEAR  is  selling  freely  now  that  there  is  a 
spell  of  warm  weather.  Many  customers  did  not 
buy  at  the  January  sales  as  values  did  not  com- 
pare favorably  with  those  of  the  year  before  and  have  to 
replenish  wardrobes  for  Summer  wear,  particularly  as 
white  is  so  much  worn  now.  This  means  a  steady  trade 
at  remunerative  prices,  and  little  or  no  heavy  price-cut- 
ting. Those  merchants  who  have  been  in  quest  of  job 
lines  have  been  for  the  most  part  disappointed,  as  deliv- 
eries are  too  poor  and  advances  in  prices  of  materials  too 
certain  for  manufacturers  to  make  clearing  prices  for  any 
lines.  Not  only  have  advances  in  cotton  to  be  faced,  but 
all  trimmings  are  away  up,  and  even  when  the  advances 
are  paid  deliveries  are  most  uncertain.  Embroideries 
alone  are  25  per  cent,  higher  this  January  than  they  were 
in  January,  1905,  while  laces  are  advancing  also. 

This  being  the  case,  the  retailer  must  be  prepared  to 
pay  more  on  his  repeats,  not  only  for  cotton  garments 
but  also  for  flannelettes.  Flannelettes,  though  losing 
ground  with  the  city  trade,  are  still  a  big  factor  in  the 
Fall  line  of  the  country  trade.  Where  the  houses  are 
steam  heated  there  is  no  very  extensive  call  for  flannel- 
ette garments. 

The  manufacturers  are  now  busy  figuring  upon  the 
whitewear  lines  for  Spring,  1907,  and  here  it  is  safe  to 
say  the  advance  will  be  very  perceptible.  Merchants  are 
also  advised  to  anticipate  liberally  as  there  is  every  evi- 
dence that  when  the  manufacturers'  present  stocks  are 
exhausted  even  a  higher  figure  will  be  touched.  Manu- 
facturers find  it  impossible  to  get  repeats  of  cotton 
fabrics  at  old  figures,  and  even  where  orders  are  accepted 
at  an  advance,  the  acceptance  is  accompanied  by  a  notice 
that  repeats  cannot  be  had  at  that  figure.  Nor  is  the 
situation  more  encouraging  when  trimmings  are  reached, 
for  in  St.  Gall,  Calais  and  Nottingham  also  manufac- 
turers are  booked  so  far  ahead  that  deliveries  cannot  be 
promised. 

There  are  various  ways  known  to  the  trade  of  disguis- 
ing these  advances,  but  this  year  the  manufacturers  are 
making  little  or  no  use  of  them,  recognizing  clearly  that 
for  a  desirable  garment,  properly  made  and  trimmed  and 
full  width  and  length,  it  will  be  an  easy  matter  for  the 
retail  trade  to  get  the  necessary  price 
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UNDERWEAR 


Brisk   Assorting  Depletes  Stocks  in  the    Jobbing  Houses — 
Fall  Orders  of  Good   Volume. 

IN  retail  realms  last  month,  owing  to  cool  weather  in 
all  parts  of  Canada,  initial  underwear  displays,  ex- 
cept in  medium  weights,  did  not  bring  the  full  am- 
ount of  business  expected,  and  assorting  orders  during 
the  early  part  of  the  month  hardly  kept  jobbers  busy. 
The  advances  predicted  in  these  columns  some  months 
ago  have  materialized,  and  retailers  have  anticipated 
their  Summer  wants  in  many  instances.  Staple  lines  of 
ladies'  vests  retailing  from  10c.  to  25c.  have  been  ad- 
vanced from  15c.  to  25c.  a  dozen  on  repeats.  Many  job- 
bers have  practically  gone  out  of  the  market  on  these 
lines,  and  the  usual  scarcity  will  ensue  as  the  season 
progresses. 

The  cool  weather  has  had  the  effect  of  stimulating 
the  sales  of  wool  stuff  in  every  class  of  underwear,  and 
many  jobbers  are  already  sold  out.  Natural  wool  has 
been  a  favorite  in  ladies'  lines,  as  well  as  men's  goods, 
and  prices  have  ranged  from  $1.50  to  $2.50  for  suits  and 
combinations.  Some  specials  have  been  pushed  at  re- 
tail at  80c.  a  piece. 

Jobbers'  stocks  at  present  are  fairly  complete  on 
lines  of  men's  and  women's  underwear,  but  a  good  deal 
of  talk  is  heard  concerning  the  scarcity  in  good  bal- 
briggans  for  both  men  and  women.  More  than  one 
house  is  securing  as  many  lines  as  possible  in  both 
cellular  and  balbriggan  goods.  A  marked  tendency  for 
the  present  season  in  ladies'  lines  is  the  favor  shown  half 
sleeves.  These  have  never  been  as  good  as  the  present 
season,  and  pure  white  has  never  been  such  a  strong 
color.  Both  popular  and  high-class  stores  are  falling 
into  line  with  regard  to  underwear  displays.  It  is  re- 
garded as  true  that  underwear,  like  everything  else  in 
dry  goods  lines,  sells  better  when  properly  displayed. 
Men's  counters  strongly  favor  overhead  displays,  and 
ladies'  goods  are  generally  shown  in  racks  arranged 
along  the  counter.  Prices  are  always  plainly  marked, 
and  neat  diamond  cards  are  the  rule. 

Fall  Orders. 

Fall  orders,  except  in  widely  scattered  districts,  are 
all  in,  and  the  volume  is  by  no  means  discouraging.  Job- 
bers, whose  practice  it  is  to  take  stock  at  the  end  of 
May,  did  everything  possible  to  reduce  stock  in  order  to 
give  room  to  initial  Fall  deliveries  from  the  mills.  The 
large  volume  of  Fall  orders  is  well  substantiated  by  the 
fact  that  two  mills  selling  the  retail  trade  direct  have 
written  their  agents  that  they  do  not  care  for  any  more 
Fall  orders  from  new  accounts  unless  they  are  exception- 
ally good.  Further,  instructions  are  given  to  secure  as 
late    delivery    as   possible.      A   prominent   line   of   men's 


underwear  sold  through  the  jobbing  trade  is  sold  up  and 
jobbers  have  been  notified  that  repeats  cannot  be  ac- 
cepted. All  mills  maintain  their  prices  and  no  conces- 
sions are  made  to  get  business.  Retailers  who  have  not 
placed  their  legitimate  requirements  for  Fall  should  get 
into  the  market  at  once,  as  already  advances  have  been 
made  by  prominent  mills  and  next  month  more  are  ex- 
pected. A  record  season  is  confidently  expected  by  the 
jobbers,  who  argue  correctly  that  the  mild  Winter  will 
only  make  larger  sales  this  coming  Fall  and  Winter. 
Many  firms  have  bought  largely  with  this  in  view. 

Spring  Lines  for  Next  Year. 

Spring  lines  for  1907  are  just  beginning  to  make 
their  appearance,  and  jobbers  do  not  show  any  over 
anxiety  to  purchase.  As  far  as  can  be  learned  values 
and  prices  are  about  on  a  par  with  the  present  season, 
and  mills,  on  account  of  present  conditions  in  both  the 
cotton  and  wool  markets,  will  quote  no  lower  rates. 
Retailers  have  not  paid  full  advances  in  any  lines  of 
cotton  or  wool  underwear,  and  many  Canadian  mills 
have  been  run  on  a  small  margin.  The  marketing  of  the 
next  cotton  crop  is  problematical  on  account  of  the  re- 
cent convention  of  manufacturers,  spinners  and  growers. 
The  Southerners  wish  to  eliminate  gambling  in  cotton 
futures,  and  to  put  the  middleman  out  of  business  by 
selling  their  raw  cotton  direct  to  spinners  and  manufac- 
turers. Growers  contend  they  hold  the  key  to  the  situa- 
tion, and  they  must  receive  a  fair  price  for  their  raw 
cotton.  Canadian  manufacturers  consider  that  the  plan- 
ters will  limit  production  and  prices  will  be  maintained. 
High-Class  Goods. 

A  feature  of  present  conditions  and  future  prospects 
in  the  trade  is  the  steady  call  for  high-class  manufac- 
tured goods,  and  better  trimmings  are  in  request.  The 
elastic  ribbed  goods,  especially  for  men,  is  a  salient  ex- 
ample of  a  growing  quality  trade.  The  demand  for  pink, 
blue,  tan  and  various  hues  of  underwear  cannot  be  said 
to  be  on  the  increase. 

HOSIERY  ADVERTISING. 

IN  line  with  the  modern  advertising  for  knitted  goods 
advocated  in  these     columns     many   times,    a   recent 

Ogilvy  (Montreal)  ad  is  a  salient  example.  Bargains 
are  not  offered  at  the  opening  of  the  season,  but  plain 
facts  are  stated  and  customers  learn  to  value  their 
truth. 

Here  is  the  introduction  to  one  of  their  recent  adver- 
tisements :  "Summer  hosiery  touches  the  thoughts  of 
most  women  now,  and  we  have  a  splendid  selection 
here.  Our  stock  has  almost  reached  perfection,  and  we 
know  what  to  buy  and  what  to  leave  alone." 

Then  follows  a  list  of  goods  with  price  and  descrip- 
tion, etc. 
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GOLFERS    AND   SWEATERS 


Jobbers  Optimistic    Concerning    Outlook— Norfolk  Style    a 
Leader — Values  not  up  to  Last  Year. 

NOTWITHSTANDING  the  mild  Winter,  which  has  left 
stocks  in  miany  sections  of  the  country  quite  heavy, 
jobbers  regard  the  outlook  for  golfers,  and  par- 
ticularly for  sweaters,  as  extremely  favorable.  As 
usual,  the  advance  order  business,  especially  in  golfers, 
has  not  been  large,  and  this  season  retailers'  orders 
have  been  particularly  light.  Jobbers  have  shown  their 
true  position  by  placing  large  orders  with  the  mills  with 
the  expectation  that  a  rush  for  these  garments  will  en- 
sue when  the  season  is  on.  Many  new  Canadian  mills 
have  made  a  bid  for  the  trade  this  season,  and  keen  com- 
petition has  aroused  increased  interest  in  the  line.  Ger- 
man manufacturers  have  also  shown  attractive  values  in 
many  low  lines  and  high-class  novelties,  and  a  larger 
range  is  available  this  season. 


&&lfft 


A  Leading  Norfolk  Style. 

Shown  by  Dr.  Jaeger's  Sanitary  Woollen 

System  Co.,  Limited. 


Values  are  not  up  to  a  year  ago,  but  the  difference 
is  hard  to  detect,  as  the  weights  are  kept  up  by  using 
plenty  of  cotton.  As  dsual,  the  collarless  model  is  fea- 
tured for  early  Fall  in  Canadian,  English  and  German 
lines,  and  fairly  good  values  are  obtainable  as  low  as 
$7.50,  and  $9  for  popular  lines.  Jobbers  are  featuring 
good  numbers  up  as  high  as  $30  and  over,  and  at  all 
intervening  prices.  Both  the  single-breasted  and  double- 
breasted  are  employed  in  the  rever  models,  with  the 
former  favored.  Some  high-class  lines  are  cut  on  the 
box  style,  double-breasted  with  two  rows  of  buttons. 
For  Winter  trade  selections  include  the  high  collar  styles 
in  numerous  varieties.  In  colors  the  one  tone  idea  is  a 
decided  favorite,  with  preference  everywhere  shown  for 
white,  followed  closely  by  grey  and  dark  red  shades. 
Garments  for  misses  and  infants  are  very  similar  to 
adult  lines.  Fancy  knit  weaves  are  much  liked  and  the 
sleeve  shows  very  little  change  from  a  year  ago.  Revers 
and  cuffs  quite  often  show  contrasting  colors,  such  as 
white  with   blue  or  red,   red   with   white   and  blue    with 


white.     Other  plain  colors  featured  are  black,   navy  and 

myrtle.  ;    |jjgjj 

Norfolk  Styles  Lower. 

Last  season  the  high  price  of  Norfolk  styles  restrict- 
ed their  sale  for  popular  trade,  but  this  year  they  have 
been  brought  out  so  as  to  retail  at  popular  prices  from 
$2.25  upwards.  Their  vogue  is  a  logical  outcome  of 
their  favor  in  high-class  lines  last  season.  A  decided 
improvement  is  noted  in  their  manufacture,  and  many  of 
the  obvious  disadvantages  of  this  style  are  avoided. 
They  are  also  much  better  sized,  and  are  considered  good 
property  by  every  jobbing  house.  Fancy  stripes  have 
given  way  to  plain  grounds  in  black,  white,  red  and 
navy.  This  garment  has  always  been  in  good  request  for 
country  wear,  and  the  coming  season  will  be  better  than 
ever. 

Men's  sweaters  are  being  ordered  out  extensively 
with  the  bulk  of  orders  on  old  favorite  styles.  Among 
the  new  things  the  low  style  collar  is  a  leader,  and  the 
coat  sweater  fancy  stitched,  singlejbreasted,  with  two 
pockets  in  front,  is  doing  a  good  share  of  high-class 
trade.  Plain  goods,  as  usual,  have  the  call,  with  some 
little  interest  in  fancies.  Canadian  manufacturers  havu 
made  a  strong  showing  of  high-class  lines  with  decided 
success.  Prices  on  both  domestic  and  foreign  goods  are 
very  firm.  For  immediate  delivery  a  good  deal  of  inter- 
est is  taken  in  full-fashioned  jerseys. 


FASHIONS    IN   FOOTWEAR. 


Shoes  and  Hose  to  Match  the  Gown  Are  Extensively  Worn — 

Shoes  of  Striped  Canvas  the  Latest  Fad,  with  Hose 

and  Shoe-strings    Matching   the   Stripe  — 

Tans  Good  for  the  Country  Trade, 

but   White   and  Cotors  for 

City  Wear. 

SHOES  and  hosiery  are  sure  to  receive  extra  atten- 
tion this  Summer,  for  it  is  the  instep-length  skirt 
that  is  worn  on  the  street  and  for  walking  by  the 
best  dressed  women  on  this  continent.  At.  Sherry's,  the 
St.  Regis,  the  Waldorf-Astoria,  and  at  other  places 
where  fashionably  dressed  women  congregate,  at  the  tea 
hour  many  of  them  are  wearing  skirts  which  show  the 
entire  shoe.  This  is  a  tendency  that  should  make  both 
the  hosiery  and  the  shoe  buyer  feel  good,  for  it  means  a 
big  demand  for  footwear  in  both  departments.  The  city 
retailers  are  beginning  to  fear  that  they  have  rather 
overestimated  the  vogue  of  tans,  as  the  Summer  demand 
shows  every  sign  of  turning  strongly  in  favor  of  colored 
hose.  The  way  brown  as  a  color  is  coming  to  the  front 
will  certainly  help  the  sale  of  tans,  but  it  is  hosiery  to 
match  the  gown  that  forms  the  chief  part  of  the  counter 
demand  at  present.  The  leading  colors  for  the  (moment 
are  greys  and  the  deeper  shades  of  blue,  but  when  Sum- 
mer buying  commences  more  fancy  colors  are  sure  to  be 
asked   for. 

The  White  Style  Idea. 

The  fact  that  Summer  is  to  be  a  great  white  season 
is  fixed,  but  the  costume  will  not  be  exclusively  white — 
touches  of  color  will  be  introduced  in  the  accessories — 
the  style  idea  will  be  white  touched  with  color  or  black. 
There  will  be  colored  ribbons,  flowers,  feathers,  etc.,  on 
the  white  hat,  colored  bows  of  ribbon  or  trimmings  on 
the  gown,  and  hose  and  shoes,  either  one  or  both,  will 
match  the  accessories. 

The  extreme  style  will  certainly  be  oxford  ties  or 
pumps  of  relieving  color  and  hose  to  match,  but  as. this 
fashion  will  necessitate  many  changes,  and  will  come  ex- 
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SOMETHING     DIFFERENT 
FROM  THE  COMMON  RUN 

THE  WORLD  APPLAUDS  ORIGINALITY 
AND  SPURNS  IMITATIONS. 

Your  customers  have,  of  late,  been  reading  in  the    newspapers    about  the 
distinctive  qualities  of 

ELLIS  SPRING  NEEDLE 
RIBBED    UNDERWEAR 

how  it  is  made  from  the  most  select  yarns  by   the    only    spring    needle  ribbed 
machines  in  the  Dominion  ;  how   the  garments  are    stronger,    smoother,  finer 

fitting   and    more    elastic    than    any    other    underwear 

made  or  sold  in  Canada. 


,5rr  UNSHRINKABLE 


Test  the  garments  in  your  own  store  for  your  own 
satisfaction. 

SHOULD  OUR  TRAVELLER  NOT 
SEE  YOIAa^VRITE  DIRECT. 


Ellis  Manufacturing  Co.,  Limited 


HAMILTON,     ONT. 

SELLING    AGENTS : 


Monypenny   BKcm./  &   Co.,  Toronto    and  Montreal 


Jaeger  Pure  Wool 

Travelling  Rugs 

We  carry  a  very  large  range  of  choice  designs  and  colorings, 
including  our  specialties  in  Camel-hair  Rugs.  The  de- 
mand for  these  goods  during  the  Tourist  Season  is  always 
considerable.  We  can  supply  you  with  all  qualities  from 
$3.75  to  $20.00,  retail  selling  prices. 

LIBERAL    DISCOUNTS    TO    THE    TRADE 


DR.  JAEGER'S 


SANITARY 
WOOLLEN 


SYSTEM 


COMPANY 
LIMITED 


Wholesale  Warehouse:    301  ST.  JAMES  ST.,  MONTREAL 
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To    Prove    THat     FasHion    and 
Comfort  Can  be  Combined 


WE    MANUFACTURE 

Perfect -Fitting 
Elastic  Ribbed  Underwear 


The  Ladies  know  what  comfort  they  derive 
from  this  underwear.  That  is  why  they  buy  it  for 
themselves  and  their  children. 

The  satisfaction  of  selling  the  best  garments 
is  just  as  good  as  that  of  wearing  the  best  garments. 

You  will  enjoy  that  satisfaction  when  you  sell 
Perfect  -  Fitting  Elastic  Ribbed  Underwear. 


C*  Turnbull  Co. 

of  (Sail ,  Limited 

GALT    -    CANADA 


^\ER  F/Af, 


PURE    WOOL. 


Cartwrigbt  $  Warners 


LIMITED. 


LougHborougH,  England, 


Manufacturers  of. 


NATURAL  WOOL 
UNDERWEAR  #  + 


The  premier  finishJ^iven  to  this  firm's  garments  consists  of  a 
solution  in  which  it  "dipped  which  destroys  stiffness  and  dis- 
comfort and  renders  the  fabric  soft  and  fleecy  and  absolutely 
unskrinkable. 

R.  FLAWS  &  SON,  Agents,  Manchester  Bldg.,  Toronto. 


LOOKS  WELL 

WEARS  WELL 

NEVER  SHRINKS 


AND 


SELLS  WELL 


T10ER   BRAND 

"TIGER"  BRAND  UNDERWEAR 


THE  GALT  KNITTING  CO.,  Limited 


GALT,  ONT. 


GET  CHUMMY  WITH 

The    WEARWELL 
HOSIERY 


.    For  These  Reasons: 

Our  plant  is  the  newest  and  most  modern 
in  Canada. 

We  manufacture  a  complete  line  of  Hosiery 
— Ribbed  Worsted  Hosiery,  Ribbed  Cotton 
Hosiery,  Plain  Cotton  and  Cashmere,  Ladies' 
Lace  Lisle  Hose,  Misses'  and  Children's  Rib 
Lace  Hose,  everything  in  Seamless  Hosiery  line. 
In  Half  Hose  we  will  have  Rib  and  Plain, 
Woollen,  Worsted  and  Cashmere. 

WRITE  FOR  SAMPLES  AND  PRICES 

The  Clinton  Knitting  Co.,  Limited 

The  RICHARD   L.  BAKER  CO. 


Selling  Agents  <&  &  TORONTO 


60 


Dry  Goods  Review  KNITTED    GOODS 


Mr.  Retailer: 

You  can 
increase  your  sales  for 
JUNE  by  showing 


Registered 


UNDERWEAR 


for  PARTICULAR  PEOPLE 

MADE  in  all  STYLES,  SIZES  and  WEIGHTS. 
There  is  not  a  wholesale  house  in  business 
without  the  "HYGEIAN"  range. 

MFG'D    BY     


Eagle  Knitting  Co.,  Ltd. 

HAMILTON,  CANADA 
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WOLSEY 


Guaranteed 


UNSHWl^VfeLt 


UNDERWEAR 

IS  THE  IDEAL  ALL-WOOL  UNDERCLOTHING 
for  our  cold  winters.  Produced  without  flaw  or 
fault,  a  soft,  supple,  elastic,  non-irritating,  pure- 
wool  garment. 

Remember,  any  garment  shrunk  in  washing  will 
be  replaced. 

Every  garment  bears  the  WOLSEY  trade  mark. 

7b  be  had  in  all  sizes  for 

Men,   Women  and  Children 


Run  a 

"Hermsdorf 

Week- 


GOOd  Merchandise 

is  the  prime  essential  to  any  store's  success. 

Does  your  black  hosiery  come  under  this 

heading  ?       The    dye    is    what    decides 

whether  a  black  stocking  is  good  or  bad. 

Make  sure  of  the  dye  by  carrying  only 

"Hermsdorf- dyed"  goods — guaranteed 

by  this  signature  : 


AMERICAN  BUREAU 

200  Greene  St.  NEW  YORK 


pensive,  most  probably  the  majority  of  women  will  com- 
promise, and  white  shoes  will  be  pretty  extensively  worn 
with  colored  hose,  and  also  to  a  less  extent  black  shoes 
and  the  hose  matching  either  gown  or  accessories  will  be 
worn. 

This  was  a  fashion  that  many  smart  women  adopted 
late  last  Summer,  and  is  one  that  is  economical  in  more 
ways  than  one,  as  it  will  also  lessen  the  size  of  the 
laundry  bill. 

The  way  black  and  brown  are  coming  to  the  front  as 
fashionable  colors  will  also  have  a  decided  effect  on  the 
hosiery  trade  this  Summer.  There  is  no  doubt  that 
white  hosiery  will  sell  extensively,  as  the  all-white  cos- 
tume will  be  greatly  favored. 

Striped  canvas  shoes  with  shoestring*  and  hose  to 
match  the  stripe  are  also  talked  of.  Possibly  this  idea 
will  meet  with  little  favor  on  this  market,  as  it  is 
rather  too  bizzare  for  the  taste  of  the  average  Canadian 
woman,  but  that  such  a  fashion  is  mooted  shows  the 
way  the  wind  is  blowing  in  footwear  fashions. 

It  is  plain  that  colored  hosiery  will  sell  extensively 
in  the  coming  Summer,  as  white,  with  some  note  of  re- 
lieving color,  is  the  style  idea. 

KNITTED  NOVELTIES. 

MANY  retailers  are  paying  more  attention  to  the  ex- 
tensive range  of  knitted  novelties,  and  c dough 
space  has  been  given  these  lines  to  raise  them  to 
the  dignity  of  a  separate  department.  Advance  order 
business  is  pronounced  better  than  a  year  ago  in  most 
quarters.  Square  knitted  wool  shawls  are  doing  better 
than  formerly,  and  outside  of  white  and  black  some  in- 
terest is  expressed  in  cardinal,  grey,  sky  and  pink 
shades,  particularly  in  lines  from  $4.50  to  $12.  A  <l> - 
cided  innovation  this  season  is  a  shawl  with  sleeves  de- 
signed for  old  ladies.  Clouds  are  in  splendid  request,  as 
many  people  who  cannot  afford  good  furs  wear  them  in- 
stead. They  are  used  similar  to  throwovers  or  ties,  and 
sell  well  in  black,  cardinal,  grey,  sky  and  pink.  Ice  wool 
fascinators  are  as  good  as  ever,  but  ice  wool  scarves  are 
cutting  into  their  favor,  as  they  can  be  used  either  as 
a  shoulder  wrap  or  as  a  fascinator.  Whites  and  creams 
are  the  favorite  colors  with  a  slight  inquiry  for  black. 
Wool  boas  are  gradually  finding  favor  and  should  have 
representation. 

In  the  range  of  children's  knitted  specialties  many 
new  ideas  arc  available  in  infantees  and  bootees  in 
white  and  fancy  colors.  Children's  knitted  overalls  arc 
also  in  request  for  outdoor  wear. 

NAZARETH  WAIST  COMPANY. 

During  the  past  month  Mr.  Schneebeli,  president  of 
the  Nazareth  Waist  Company,  of  Nazareth,  Pa.,  together 
with  their  Canadian  agent,  Mr.  E.  II.  Walsh,  visited  the 
Toronto  offices  of  The  Review.  The  sales  of  the  Nazareth 
waist  during  the  past  year  showed  an  increase  of  30  per 
cent.,  and  present  indications  are  for  another  large  in- 
crease this  year.  Mr.  Schneebeli  writes  his  own  adver- 
tising copy,  which  is  always  interesting  and  attractive. 

KNITTED  GOODS  DIRECTORY. 

"The  American  Directory  of  the  Knitting  Trade  in 
the  United  States  and  Canada,"  compiled  by  the  Textile 
World-Record,  of  Boston  and  Philadelphia,  is  out  for 
1906,  this  being  the  twenty-fourth  year  of  publication. 
The  work  includes  complete  lists,  not  only  of  knit  goods 
and  hosiery  mills  throughout  United  States  and  Canada, 
but  of  manufacturers,  selling  agents  and  commission 
merchants  who  handle  knit  goods,  tog-ether  with  the 
names  of  jobbers  of  similar  lines  in  various  centres. 
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Joseph  Simpson  Sons 


MANUFACTURERS         OF 

UNDERWEAR 


AND 


SWEATERS 


WE  ARE  STILL  GROWING— bigger  and  better- enlarging  our 
capacity — improving  our  plant — installing  new  features. 

You  will  be  pleased  to  know  that  in  addition  to  our  former  large 
premises  we  are  now  occupying  our  latest  modern  factory — just 
completed — and  that  we  have  installed  in  it  the  most  modern  cotton 
yarn  spinning  plant  money  could  buy. 

This  feature  is  new  in  the  knitting  business  in  Canada. 

Fine  yarns  for  knit  goods  must  be  made  with  great  accuracy  to 
run  on  knitting  machinery — otherwise  there  will  be  a  variation  in 
weight  and  quality.  We  are  now  making  these  fine  yarns  for 
ourselves,  so  that  the  evenness  in  weight  and  quality  can  be  and  is 
maintained  with  mathematical  accuracy. 

Our  experience  taught  us  just  what  was  needed.  We  felt  that 
we  could  make  these  yarns  for  ourselves  better  than  anyone  could 
make  them  for  us,  and  for  this  purpose  we  have  installed  the  newest 
and  best  machinery. 

All  the  yarn  manufactured  will  be  absorbed  in  our  own  products. 

All  this  for  what  ?  To  keep  up  with  the  ever  increasing  demand 
for  our  Underwear  and  Sweaters. 

The  reason  for  this  ever  increasing  demand  ?  Every  garment  that 
leaves  our  premises  is  as  good  as  it  can  be  made  for  the  price. 


Corner  Berkeley 
and  Esplanade 
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LEO  PAGE 

Of  OJIBWA,  ONTARIO, 

makes  the 

Best  Hand-made  Wool  Mitt 


in  Canada. 

He  calls  them  the  "P.  &  D."  and  he 
sells  them  to  practically  every  good  whole- 
sale house  in  the  country. 

They  are  advertised  and  known  from 
Halifax  to  Vancouver. 

They  are  all  wool,  strictly  hand-made, 
have  no  sewn  seams,  are  good  wearers,  and 
good  lookers. 

They  sell  well  and  pay  you  a  good 
profit. 

Ask  your  wholesale  man  to  see  samples 
next  time  he  comes  around.  Won't  you, 
please  ? 


H  OSIERY 


Wholesale  Trade  supplied  by 

GEORGE:    D.     ROSS    CD.    CO. 

MONTREAL  and  TORONTO 


Build  up 
YOUR  business 

Pleasing  people  is  one  of  the  founda- 
tion stones  of  a  profitable  business. 

Every  pleased  customer  is  like  putting 
money  in  bank. 

The  way  to  keep  old  customers — and 
win  new  ones — is  to  be  sure  that  they 
are  never  disappointed  with  the  QUALITY 
of  anything  you  sell. 

And  that's  the  main  reason  why  you 
should  handle 

STANFIELD'S 

"Unshrinkable"  and  "Truro  Knit" 

Underwear 


Sales    Booming    at    Retail— Attracting    Children's   Trade- 
Whites,  Greys,  Tans,   Blues  are   the   Leaders. 

AN  important  problem  in  jobbing  circles  last  month 
was  the  probable  position  of  plain  and  fancy  tan 
hosiery  during  the  Summer  months.  Nearly  every 
house  is  well  stocked  with  these  goods,  and  some  fear  is 
expressed  concerning  their  sale.  Inquiry  at  retail  dis- 
closed an  astonishing  demand,  which  is  substantiated  by 
the  large  stocks  of  tan  shoes  displayed  and  worn.  The 
darker  shades  of  tan  are  proving  best  in  ladies'  lines,  and 
the  embroidered  goods  are  more  active  than  plain  lines. 
Very  cheap  goods  are  pushed  in  plain  tan  hosiery  for 
both  ladies  and  children.  Prices  are  surprisingly  well 
maintained,  and  desirable'  fancy  embroidered  lines  are 
scarce.  During  this  month  the  full  force  of  the  demand 
will  be  apparent. 

In  high-class  retail  stores  early  trade  has  called 
strongly  for  greys  in  various  shades,  and  blues,  with 
embroidered  goods  favorites.  The  initial  demand  for 
whites  has  been  strong,  and  the  Montreal  and  Toronto 
Horse  Shows  aroused  interest  in  these  goods.  As  the 
hosiery  season  advances  they  will  gradually  become  lead- 
ers. Lace  ankle  goods  are  doing  well  already  at  retail, 
and  all  city  window  displays  contain  a  large  quantity  of 
them.  They  are  featured  from  19c.  up  to  50c,  with  the 
wide  range  of  intervening  prices.  In  the  better  class 
goods  fancy  embroidered  lace  ankle  goods  are  well  liked 
along  with  high-class  plain  embroidered  lines.  Cashmeres 
continue  brisk  sellers,  and  every  store  endeavors  to 
secure  a  leader  in  this  line.  Silk  embroidery  is  much 
employed  on  these  goods.  Lisle  goods,  deliveries  of 
which  are  now  fairly  well  made,  are  coming  into  their 
own.  Excellent  counter  and  window  displays  of  hosiery 
are  made  by  city  stores,  and  an  v  endless  variety  of  fix- 
tures is  employed.  For  window  displays  the  upright 
metal  fixture  with  arms  is  a  favorite,  and  is  much  used 
in  smaller  sizes  on  counters.  Low  window  displays  are 
made  by  grouping  innumerable  pairs  of  hose  on  small 
boxes  placed  throughout  the  window. 

In  men's  lines  the  usual  variety  of  fancy  goods  has 
made  its  appearance  at  retail  and  new  shades  are 
stocked.  Some  of  the  effects  are  anything  but  pleasing. 
Blacks,   tans  and  greys  are  the  favorite  solid  colors. 

For  the  Children. 

Mr.  P.  B.  Lyon,  hosiery  buyer  for  the  John  Murphy 
Co.,  Limited,  Montreal,  originated  last  month  a  baby 
clothes  show  which  has  caused  a  good  deal  of  talk  in 
jobbing  circles.  Babies'  socks  played  an  important  part 
in  the  display,  which  occupied  a  good  share  of  the  space 
in  front  of  the  hosiery  and  underwear  departments. 
Tables  appropriately  decorated  with  yards  upon  yards 
of  blue  ribbon  and  flowers  did  not  detract  from  the 
goods  themselves.  Mr.  Lyon,  speaking  to  The  Review 
about  the  display,  emphasized  the  point  that  if  mothers 
found  satisfactory  socks  for  their  children  they  would  be 
more  than  likely  to  buy  for  themselves  as  well.  The 
range  of  babies'  socks  was  enormous,  and  some  attrac- 
tive values  were  offered  in  half,  three-quarter  and  full 
length  for  boys  and  girls.  Of  course  baby  blue,  pink 
and  white  were  the  main  colors  featured.  The  circular 
announcing  the  display  read  as  follows  :  'There  is 
nothing  too  good  for  the  baby.'  Little  girls  and  their 
baby  friends  are  invited  to  some  with  their  mothers  to 
see  the  baby  clothes  show  that  we're  going  to  hold  in 
the  annex  of  this  store  on  Saturday,  May  5th.  We've 
dressed  up  a  lot  of  dolls  for  the  occasion." 
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WATSON'S     UNDERWEAR 


The  "Acme  "of  Comfort 


FULL-FASHIONED,  PERFECT-FITTING, 

UNSHRINKABLE 


The  IVatson  Manufacturing  Co. 


Paris,  Out. 


LIMITED 


S»  Leonard 

&  Sons 


DUNDAS,  ONT. 


Manufacturers  of  all  kinds  of  Ladies', 
Misses'  and  Children's 

RIBBED  UNDERWEAR 

in  Cotton,  Wool,  Worsted,  Merino, 
and  Silk,  and  "  Bolton's  "  process  for 
Unshrinkable  Underwear. 

GUARANTEED    UNSHRINKABLE    AND 
NON-FELTING. 


SOLE  SELLING  AQENTS 

The  Richard  L.  Baker  Co. 

Empire  Bldg.,  Wellington  St.  W.  TORONTO,  ONT. 


KNITTED     GOO  DS 


Dry  Goods  Review 


ADAMS  LOCKSTITCH  HOSE 


Wins  Lasting 
Customers 
Wherever  Shown. 

Its  Special  Features: 

10  FOLD  KNEES 
6  FOLD  ANKLES 

give  it  a  wearing  quality 
equalled  by  no  other  hosiery 
on  the  market. 

A.  E.  ADAMS  &  CO. 

LEICESTER,  ENC. 

nanufacturers 


WALTER  WILLIAMS  &  GO. 

301  ST.  JAMES  STREET 

MONTREAL 

33   MELINDA    STREET 

TORONTO 


"WHOLESALE. 
ONLTf 


We  have  been  appointed  sole  agents  for 

&  SON,  Limited,   ■  BELFAST.,  Ire. 
Mnfrs.  of  Linen  Piece  Coods. 


TRADE  MARKS  A  BENEFIT  TO  RE  TAILERS. 

TRADE  marks  on  various  lines  of  knitted  goods  are 
universally  recognized  to  be  of  unquestioned  value 
to  the  manufacturer,  of  use  to  a  jobber,  but 
oftentimes  large  retailers  consider  their  own  store  brands 
preferable.  Recently  a  well  known  Montreal  retail  depart- 
ment s'tore  abandoned  its  own  trade  mark  in  favor  of 
various  manufacturers'  brands.  While  chatting  with  The 
Review  man  some  salient  points  were  made. 

"First  of  all  a  trade  mark  on  underwear,  hosiery  or 
knitted  goods  begets  confidence,  not  only  between  the 
manufacturer,  jobber  and  retailer,  but  also  with  the  con- 
sumer. Manufacturers  can  employ  no  substitutes  and  must 
uphold  the  character  of  their  merchandise  and  endeavor 
to  improve  it.  Furthermore,  we  have  found  the  sizing 
more  accurate  on  such  lines.  In  addition,  some  Canadian 
firms  are  starting  to  co-operate  in  the  sale  of  these  goods, 
and  the  cultivation  of  the  consumer  is  of  direct  benefit. 
As  these  lines  are  stocked  from  season  to  season  there  is 
no  danger  of  accumulating  odds  and  ends. 

"Such  lines  usually  consume  much  less  time  in  selling 
and  permanent  trade  can  be  built.  Formerly,  with  our 
own  brand  on  the  goods,  customers  desiring  to  duplicate 
the  line  practically  found  it  impossible,  as  our  brand  cov- 
ered, of  course,  the  entire  range.  By  carrying  well  known 
brands  there  is  no  confusion." 

Asked  his  opinion  concerning  the  value  to  the  con- 
sumer of  such  lines,  he  replied  :  "My  experience  is  that 
the  branded  article  is  usually  better  value  than  unknown 
goods.  Large  sums  are  invested  in  publicity  of  trade 
mark  lines,  but  the  increased  trade  lessens  the  cost  of 
production  in  innumerable  ways  and  the  expense  is  more 
than  justified.  The  trade  mark  itself  is  alwavs  a  valuable 
asset.  Tn  Canada  the  trade  marks  have  not  been  employ- 
ed for  many  years,  but  undoubtedly  the  plan  will  grow." 


St.    John,    May   23. 

OF  the  dry  goods  as  of  other  lines  of  business  in  the 
Maritime  Provinces  it  may  be  said  that  at  present 
it  is  marked  by  conditions  which  for  the  most  part 
are  satisfactory.     True,   improvement  might  well  come  in 
regard  to  certain  particulars,  but  viewing  the  business  as 
a  whole  there  is  no  reason  for  much  complaint. 

The  advance  orders  for  staples  for  Fall  are  generally 
said  to  be  good.  Some  dealers  go  further  and  say  that 
to  date  these  orders  have  been  exceptionally  good.  An 
active  assorting  trade  in  general  lines  is  also  going  on. 
In  some  quarters  there  is  a  disposition  to  complain  that 
the  cash  payments  are  not  quite  all  that  they  should  be. 
Improvement  in  this  respect  is  deemed  desirable,  but  all 
in  all  present  conditions  in  the  trade  cause  no  anxiety  but 
rather  a  feeling  of  complacency. 

*  #  * 

Dealers  are  not  at  all  pleased,  however,  by  the  state 
of  affairs  in  regard  to  the  delivery  of  cotton  goods.  The 
delivery,  they  say,  has  been  anything  but  good  for  some 
time  and  the  improvement  hoped  for  has  not  yet  become 
evident.  The  cotton  goods  market  here  continues  prac- 
tically unchanged.  Prices  are  firm  and  there  is  no  ap- 
parent prospect  of  a  reduction.  Linen  goods  are  also 
remaining  at  high  figures  but  with  a  strong  demand. 

*  *  * 

It  may  be  noted  that  the  prices  of  underwear  are  this 
year  somewhat  higher  than  those  which  were  prevailing 
a  year  ago.  Nor  was  this  not  to  be  expected.  The  sales 
of  underwear  have  been  good  in  "the  case  of  almost  every 
dealer.  Flannels,  flannelettes,  blouse  goods,  etc.,  are  also 
finding  a  ready  sale  this  year.  In  that,  however,  there  is 
of  course  nothing  at  all  unusual. 

*  *  * 

Yarns  of  nearly  all,  if,  indeed,  not  all,  varieties  are 
now  somewhat  higher  and  the  tendency  to  further  advance 
is  reported  to  be  more  or  less  apparent.  That  yarn  prices 
should  go  upward  cannot  be  set  down  as  surprising  for 
the  profits  accruing  under  scales  of  prices  such  as  have 
been  in  force  at  times  past  have  not  been  of  the  sort  that 
allowed  the  dealer  much  chance.  Reasonable  advances  can 
find  no  real  opposition. 

It  is  felt  also  that  carpets  will  be  selling  at  higher 
figures  in  the  Fall  than  they  are  at  present.  Linoleums 
and  oil  cloths  are  also  higher  now  than  a  few  months  ago. 
But  the  sale  of  floor  coverings  in  St.  John  and  the  pro- 
vince as  a  whole  is  growing  year  by  year. 

*  *  * 

The  Union  Clothing  Company  is  starting  up  in  a  re- 
modelled Charlotte  street  store. 

*  *  * 

The  American  Clothing  House  is  now  established  in 
its   new   quarters   on   Charlotte   street. 

*  *  * 

The  Misses  Maher,  who  advertised  their  millinery  and 
ladies'  wear  business  for  sale  some  time  ago,  have  not,  it 
is  understood,  yet  disposed  of  it. 

*  *  • 

On  the  first  of  June  Messrs.  Dunlap,  Cooke  &J  Com- 
pany will  take  over  the  King  street  premises  here  now 
occupied  by  Mr.   J.   Allan  Belyea. 
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The  Celebrated  "JAY" 
Unshrinkable  Woollen  Underwear 

Garments  shrunk  in  washing  will  be  replaced 


THE    HEALTHIEST 
and  MOST  COMFORTABLE 

LADIES'  COMBINATIONS 

are  fitted  with  the  patent 

"S"    WRAP 

This  most  desirable  addition  to  the  combination  will  be  better 
understood  by  a  reference  to  the  design.  It  affords  complete 
protection  where  this  is  most  necessary. 

DOCTORS   AGREE 

that  the  "S"  WRAP  fulfils  its  object  with  greatest  benefit 
to  the  health  of  the  wearer. 

No  button  is  needed  as  the  wrap  automatically  adjusts  itself 
to  the  position  of  the  wearer,  and  the  garment  does  not  drag 
when  the  wearer  is  sitting. 


GENTLEMEN'S 

"Star"  Seated  Pants  and 
Drawers 

THE  IDEAL  WEAR   FOR   HORSEMEN, 
CYCLISTS   AND    ATHLETES 

NO   SEAMS 

at  fork,  up  back  and  down  inside  of  leg  to  give  way  or  chafe. 

EXTRA    SPLICED 

and  greater  freedom  given  by  Star  Shaped  Gusset. 


These   Improvements   can  also  be  obtained  in 
Merino  and  Silk  and  Merino. 


WHOLESALE  ONLY  OF 


Messrs, 


I.  &  R.  MORLEY  and  GEORGE  BRETTLE  &  CO. 

WOOD  STREET,  -  LONDON 
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The  Nazareth  Waist  is  the  only  kni  waist  that  is  not  made  with  a 
"  self"  front.  It  has  a  strip  of  fine  sateen  or  strong  muslin  about  an 
inch  wide  down  the  front,  inside  and  outside.  Through  this  the 
buttonholes  are  worked.  When  a  Nazareth  Waist  is  buttoned  it  stays 
buttoned.  Actual  wear  has  demonstrated  that  the  buttonholes  worked 
through  this  firm  protecting  strip  of  cloth  last  just  about  five  times  as 
long  as  those  worked  in  a   self  front. 

That's  one  Nazareth  feature  that  the  other  waists  haven't  taken 
up — as  yet. 

It  assuredly  cannot  be  bad  business  for  any  merchant  to  sell  and 
advertise  and  recommend  such  progressive  "always-in-the-lead  " 
merchandise. 


THESE 

CANADIAN  JOBBERS  AND  IMPORTERS 


Carry  complete  lines  of  the 


*Kmj$rKSv^ 


ST.   JOHN.   N  B. 

The  Vassie  Co.,  Ltd 

The  London  House  Wholesale 

Manchester,  Robertson  &  Allison 

"WINNIPEG.   MAN. 
R.J.  Whltla&  Co. 
Greenshields  Western,  Ltd. 


HALIFAX. 

W.  &  C.  Silver 
Smith  Brothers 


N.S. 


TORONTO 

John  Macdonald  &  Co. 
Gordon,  Mackay  &  Co. 
W.  R  Brock  Co  (Ltd.) 
Burton,  Spence  &  Co.,  Limited 
Beatty,  Kerr  &  Verner 
Denton,  Mitchell  &  Duncan. 

HAMILTON.   ONT. 

John  Knox  &  Co. 

VANCOUVER.   B.C. 

The  Cault  Bros.  Co. 


RINGSTON,  ONT. 

Macnee  &  Minnes 

LONDON,  ONT. 

R.  C.  Struthers  &  Co. 
Robinson,  Little  &  Co. 

MONTREAL 

W.  R.  Brock  Co.  (Ltd.) 
Greenshields  Limited 
Hodgson,  Sumner  &  Co. 
A.  Racine  8i  Co. 


SEND  FOR 


"Number  7" 

A   booklet  containing  ready-to-print    ads, 

and  showing  the  electros  which  we 

supply  free  of  charge. 


This   Trade 
Mark 

is   always  on  the  genuine- 

always  woven  in  red — 

always  on  the  back 

centre  tape. 


E.   H.  WALSH  &  CO. 
Toronto 
Canadian   Representatives. 


}\m^f^^ 


350  BROADWAY 

NEW  YORK 
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E  Di  TOR  I  AL 


DRY    GOODS    REVIEW 

AND    MEN'S    FURNISHER 


SUBSCRIPTION  PRICE  : 

Canada.  Great  Britain,   United  States,  Australia, 

eiouth  Africa  and  the  West  Indies        •       -       $2  a  year. 

Other  Countries, $3  a  year. 

Single  Copies, 20  cents. 

Invariably  In  advance. 

DIRECTORS : 

J.  B.  MACLEAN,  Montreal, President 

W.  L.  EDMONDS,  Toronto,  -  -  -  -.  -  Vice-President 
A.  B.  CASWELL,  Montreal,       -        -        -       Managing  Director 

CHIEF  OFFICES  : 
CANADA- 
MONTREAL,  TORONTO, 

332  McGill  Street.  10  Front  Street  East. 

Tel.  Main  1255.  Tel.  Main  2701. 

Winnipeg,  F.  R.  Munro        -         -         511  Union  Bank  Building 

Telephone  3726. 

Vancouver, Geo.  S.  B.  Perry 

ST.  John,  N.B.,    J.  Hunter  White  -  No.  3  Market  Whar 

GREAT  BRITAIN- 
LONDON,  ENG.,  J.  M.  Mc Kim,  European  Manager,  88  Fleet  St.  ,E.C. 

Telephone,  Central  12960. 
Manchester,  H.  S.  Ashburner,  92  Market  Street 

fRANCE— 

Paris  -----        Agence  Havas,  8  Place  de  la  Bourse 

SWITZERLAND- 
ZURICH  -  Lomis  Wolf,  Orell  Fussli  &  Co. 

EUROPEAN  STAFF  CORRESPONDENT : 

MR.  A.  E.  Dacam,  Paris. 

ADVERTISING  RATES 

Are  based  on  $35  a  page  and  will  be  furnished  on  application  to  Mr.  A.  B.  Caswel 
or  to  the  manager  of  the  nearest  office.  The  value  of  The  Dry  Goods  Rev  tew  as 
an  advertising  medium  is  unquestioned.  The  character  of  the  advertisements  now  in 
its  oolumns,  and  the  number  of  them,  tell  the  whole  story.  Circulation  considered,  it 
is  the  cheapest  trade  newspaper  to  advertise  in.  Advertisements,  to  insure  insertion  in 
the  issue  of  any  month,  should  reach  this  office  not  later  than  the  eighteenth  of  the 
month  preceding. 

MONTREAL  AND  TORONTO,  JUNE,  1906. 

NEW  ADVERTISERS. 

Mark  Fisher,  Sons  &  Co.,  Montreal. 
Joshua  F.  Garnett  &  Son,   Bradford,  Eng. 
Geo.  Page,  Ojibwa. 
Walter  Williams  &  Co.,  Montreal. 
Watson-Foster  Co.,  Ltd.,  Montreal. 


FASHION  EVENTS  BENEFIT  TRADE 

THE  REVIEW  gives  extended  space  to  horse  show 
fashions  again  this  month1— this  time  it  is  from  the 
Montreal  show.  There  is  no  reason  to  recapitulate  the 
reasons  why  we  do  so,  as  they  were  amply  explained  in 
the  April  and  May  numbers,  and  are  such  as  are  specially 
understandable  by  our  readers. 

The  dominant  note  of  the  horse  shows  from  a  fashion 
standpoint  was  the  good  taste  displayed.  There  was  a 
noticeable  absence  of  anything  bizzare  or  theatrical  in 
the  dresses  worn,  and  though  in  the  evenings  many  of  the 
women  were  magnificently  gowned,  there  were  few  glar- 
ing cases  of  over-dressing.  Nor  was  it  the  society  dame 
alone  that  was  in  evidence  at  the  Montreal  show  ;  it  was 
apparently  a  popular  event  and  interested  all  classes. 
Incidentally,  too,  it  brought  out  the  fact  that  the  aver- 
age Canadian  woman  deserves  all  the  encomiums  one  hears 
as  to  the  tasteful  way  in  which  she  gowns  herself. 

Not  a  little  of  the  success  of  the  Montreal  show  lies 
in  the  means  the  directors  have  taken  to  make  it  a  popu- 
lar event.  They  clearly  recognize  the  value  of  the  co- 
operation of  the  retail  trade,  and  one  means  they  take  to 


secure  it  is  by  offering  substantial  prizes  for  the  best 
dressed  horse  sbow  windows.  Not  only  for  the  big  stores 
are  these  prizes  offered,  but  there  is  a  class  also  for  the 
smaller  ones.  This  secures  the  interest  of  the  whole  re- 
tail trade,  forms  a  splendid  advertisement  for  the  show, 
and  helps  materially  to  make  it  a  popular  event. 

There  can  be  no  real  doubt  as  to  the  benefit  the  retail 
trade,  both  in  Toronto  and  Montreal,  derive  from  the 
holding  of  these  shows.  Not  only  is  there  extra  buying 
by  residents  who  are  to  attend  the  show,  but  there  is  the 
very  material  trade  from  visitors  who  come  in  for  the 
event.  Not  so  much  is  heard  and  not  so  apparent  is  the 
benefit  derived  by  the  wholesale  and  manufacturing 
houses,  but  it  is  material  and  worth  increased  cultiva- 
tion. Buyers  from  outside  towns  are  always  glad  to  take 
advantage  of  cheap  railway  rates  into  either  centre,  and 
the  horse  shows  in  both  cities  are  held  at  a  time  that  is 
specially  interesting  to  them,  and  at  a  time  when  they 
find  it  specially  profitable  to  visit  the  jobbing  trade.  It 
is  just  about  or  before  stock-taking,  when  there  are 
bargain  and  broken  lines  to  be  cleared,  and  this  feature 
coupled  with'  the  fact  that  the  retail  stores  are  at  their 
best,  showing  exclusive  goods  and  making  extra  attrac- 
tive window  displays  for  the  horse, show,  is,  or  ought  to 
be,   another   inducement. 

Then  the  show  itself  ought  not  to  be  missed  by  the 
up-to-date  buyer,  for  there  he  sees  the  advance  styles 
that  sooner  or  later  he  will  be  asked  for  in  his  own  store. 
The  fact  that  he  has  seen  these  garments  and  colors  in 
wear  by  the  best  dressed  among  Canadian  women,  and 
that  he  knows  they  appeal  to  Canadian  taste,  will  form 
a  sure  guide  for  the  future.  Therefore  these  fashion 
events  deserve  the  fullest  support  from  the  trading  com- 
munity, for  they  bring  increased  trade  into  the  retail 
stores,  and  create  a  direct  call  for  high-class  and  expen- 
sive goods.  They  create  an  occasion  for  special  and 
peculiarly  attractive  advertising,  directed  to  just  that 
class  whose  custom  pays  best.  They  bring  buyers  from 
outside  centres  into  the  jobbing  and  manufacturing 
houses,  and  last  but  not  least,  the  outside  merchant 
benefits  by  getting  into  the  city  at  a  time  that  is  special- 
ly useful  to  him,  and  when  there  he  can  gain  valuable 
pointers  not  only  from  the  retail  stores  but  from  the 
horse  show  itself. 

COURTESY  IN  BUSINESS. 

WE  have  had  so  much  to  say  at  various  times  con- 
cerning courtesy  in  business  with  particular  refer- 
ence to  the  treatment  of  travelers  that  we  may  have  ex- 
hausted the  patience  of  our  readers.  However,  a  flagrant 
instance  of  careless  treatment  of  the  traveling  fraternity 
came  to  the  notice  of  The  Review  lately  and  deserves 
comment. 

An  important  store  in  a  thriving  centre  of  Quebec 
Province  desired  to  buy  direct  a  certain  line  of  silks  and 
communicated  with  the  New  York  source  of  supply.  As 
the  account  was  a  desirable  one,  the  New  York  firm  had 
its  representative  call  while  he  was.  on  his  way  to  Mont- 
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real.  The  merchant,  who  was  seen  in  the  morning,  made 
an  engagement  to  look  at  the  samples  in  the  afternoon 
and  failed  to  show  up  at  the  appointed  time.  The  trav- 
eler, when  he  saw  him,  was  given  another  date  for  the 
evening.  The  merchant  failed  to  give  any  excuse  for  not 
keeping  the  first  appointment,  and  to  make  matters 
worse,  although  the  traveler  waited  until  ten  o'clock,  did 
not  show  up  at  night.  Thereupon  our  traveler  packed  up 
his  samples  and  on  his  way  to  the  train  in  the  morning 
called  upon  the  retailer,  who  said  he  had  forgotten  about 
the  date  and  would  look  at  the  samples  in  the  afternoon. 
Some  of  the  "boys"  who  were  waiting  round  to  show 
their  goods  thoroughly  enjoyed  the  scene  that  followed, 
as  the  silk  representative  plainly  said  his  samples  were  at 
the  station  and  he  was  leaving  town.  The  merchant  be- 
came angry  and  threatened  to  report  the  representative 
to  his  house  when  he  was  informed  that  the  traveler  hap- 
pened to  be  the  vice-president  of  the  concern,  and  his  ac- 
count wasn't  at  all  desirable. 

All  this  serves  to  point  out  the  necessity  for  business 
courtesy. 

A  BUSINESS   MATTER. 

THE  question  of  senate  reform  has  reached  the  senate 
itself.  The  senators  have  themselves  discovered 
that  they  had  not  enough  work  to  do.  They  seem  to  be 
getting-  alarmed  over  the  agitation  for  senate  reform, 
and  are  evidently  trying  to  pave  the  way  for  holding 
their  positions  permanently. 

The  matter  is,  after  all,  a  business  one,  and  should 
be  treated  in  a  businesslike  way.  The  question  is  : '  "Is 
the, senate  a  necessity1?"  at  any -rate  a  necessity  as  it  is 
at  present  constituted.  If  it  is  a  necessity,  then  by  all 
means  make  the  necessary  reforms  and  continue  it.  If  it 
is  not  it  should  be  abolished.  This  is  what  a  business 
man  would  do  with  any  of  his  departments  which  it  had 
been  found  by  experience  had  become  obsolete  and  no 
longer  profitable. 

The  record  of .  the  senate  is  not  one  which  has  given 
the  public  a  great  deal  of  confidence.  It  has  never  been 
an  independent  body.  Even  if  it  possessed  this  qualifica- 
tion, there  would  be  more  reason  for  its  existence  than 
there  is  at  present,  but  it  is  not  an  independent  body. 

In  the  days  of  the  Conservative  regime  it  merely 
obeyed  the  will  of  that  party.  Since  the  advent  of  the 
Liberal  party  to  power  its  political  complexion  has 
changed,  but  it  is  still  as  partisan  as  ever,  only  its 
sympathies  are  in  another  direction  than  that  which  ob- 
tained prior  to  1896. 

MUTUALLY  HELPFUL. 

WE  have  of  late  been  complimented  by  many  readers 
of  The  Review  upon  its  brightness  and  reliable  in- 
formation. It  is  our  earnest  endeavor  to  give  our  readers 
the  very  best  and  latest  ideas  in  all  matters  and  we  hope 
that  they  on  their  part  will  assist  us  by  mentioning  to 
the  advertisers,  when  buying  or  inquiring  about  goods, 
that  they  saw  the  advertisement  in  The  Review. 


IMPORTANCE  OF  LETTER  ORDERS. 

THOUGH  the  retailer  naturally  finds  it  more  satis- 
factory to  do  business  with  the  traveling  repre- 
sentatives of  a  jobbing  or  manufacturing  house, 
"because  of  the  exigencies  of  modern  retailing  he  is  com- 
pelled to  resort  to  frequent  letter  orders.  Besides,  mer- 
chants find  that  the  ability  to  order  goods  by  letter  is 
one  of  their  most  effective  methods  of  keeping  stocks  in 
such  a  shape  as  to  enable  them  to  repel  the  attacks  of 
the  mail  order  houses. 

The  majority  of  merchants  send  in  letter  orders 
reg-ularly,  and  this  method  of  sorting  up  stocks  has  now 
become  a  recognized  and  important  feature  of  modern  re- 
tailing. Considering  the  importance  of  letter  orders,  too 
little  system  is  employed  in  many  cases,  and  the  hap- 
hazard manner  in  which  letter  orders  are  given  is  not 
conducive  to  making  the  system  as  efficient  as  its  im- 
portance warrants.  Indeed,  we  think  that  the  duty  of 
getting  out  letter  orders  should  specially  be  in  the  hands 
of  someone  in  authority  ;  either  an  important  depart- 
ment head  or  the  merchant  himself  should  have  charge 
of  all  letter  orders. 

The  man  who  does  this  work  must  keep  in  close 
touch  with  the  jobbing  houses,  and  must  have  a  fair  idea 
of  what  stocks  they  have  on  hand,  particularly  in  those 
lines  that  are  most  in  demand.  He  must  have  this  in- 
formation if  he  is  to  order  to  advantage.  In  short,  he 
must  know  where  to  go  for  the  goods  when  wanted,  for 
it  is  most  important  that  they  shall  be  to  hand  prompt- 
ly, otherwise  many  sales  will  be  lost,  and  the  store's 
reputation  for  keeping  up  an  assbrtment  will  suffer. 

Though  the  retail  trade  does  not  always  give  the 
jobbers  credit  for  the  splendid  mail  order  systems  they 
have  built  up,  yet  still  there  is  something  to  be  desired 
at  this  end  also. 

Jobbers  are  endeavoring  more  than  ever  to  assist 
merchants  by  giving  better  attention  than  they  previ- 
ously did  to  letter  orders.  The  jobber  who  receives  the 
most  letter  orders  is  the  one  that  insists  that  the  order 
foe  filled  and  the  goods  shipped  the  day  it  is  received, 
and  every  wholesale  house  which  hopes  to  continue  to  do 
man  of  this  kind,  when  ordered  goods  are  not  in  stock, 
a  letter  order  business  must  make  a  feature  of  the 
prompt  shipment  of  goods. 

It  is  very  important,  too,  that  letter  orders  be  filled 
by  some  competent  person;  not  intrusted  to  a  junior 
clerk,  as  is  sometimes  done.  The  employe  of  the  whole- 
sale house  upon  whom  the  duty  of  filling  letter  orders 
falls  should  be  a  man  of  good  judgment,  and  he  should 
also  have  some  knowledge  of  the  retailer's  needs.  A 
man  of  this  kind,  when  the  order  goods  are  not  in  stock, 
can  often  substitute  to  advantage,  though  where  this  is 
done  it  should  be  understood  that  goods  are  returnable 
if  not  approved. 

This  sorting  of  stocks  by  letter  opens  up  such  a  wide 
field  of  usefulness  that  too  close  study  cannot  be  given, 
nor  too  great  an  effort  made  to  increase  its  scope  and 
efficiency,  either  by  the  retail  or  the  wholesale  trade. 
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THE    DUTY    IS    EVADED 

Drygoodsmen  Want    a  Change,   as  they  Claim  that  both   Fraud  and   Undervaluation  Occur  Under 

the    Present   Silk   Tariff. 


W11KN  the  tariff  was  amended  two  years  ago  to  al- 
low the  tie  manufacturers  to  import  silks  at  10 
per  cent.,  the  general  feeling  was  that  a  danger- 
ous loophole  for  fraud  was  left,  as  many  of  the  manufac- 
turers used  the  same  silk  for  making  up  into  other 
articles  of  wearing  apparel,  the  processes  of  manufacture 
being  carried  on  simultaneously  in  the  same  factory,  thus 
necessitating  the  keeping  of  two  stocks  of  silk  identical 
in  every  particular  save  that  they  have  paid  a  different 
rate   of  duty. 

Even  when  a  manufacturer  means  honestly  and  square- 
ly to  abide  by  the  law,  he  is  to  a  certain  extent  at  the 
mercy  of  his  help,  and  there  is  always  danger  of  confusion 
occurring,  and  amended  entries  have  been  of  frequent 
occurrence.  On  the  other  hand  the  conditions  are  ideal 
from  the  point  of  view  of  the  unscrupulous  and  dishonest 
manufacturer,  all  the  more  so  as  it  is  difficult  to  estimate 
the  quantity  of  silk  used  in  a  tie,  thus  making  frauds  ex- 
tremely hard  to  trace  until  the  goods  come  into  competi- 
tion with  those  made  by  other  manufacturers. 

For  some  time  now  the  charge  has  been  made  that 
this  concession  has  been  turned  to  fraudulent  account  ; 
that  silks  brought  in  at  10  per  cent,  were  being  made  up 
into  waists,  skirts,  belts,  etc.,  and  the  blue  book  returns 
will  satisfy  any  drygoodsman  that  this  is  the  case,  as 
the   figures   speak   for   themselves. 

Silk  fabrics  for  all  purposes  entered  at  Canadian  ports 
amounted   to  : 

In    1902    $2,642,626 

In   1903    2,888,752 

In   1904   2,839,012 

In    1905    2,947,142 

In  1905  (at  10  per  cent,  for  ties)    491,244 

For  the  eight  months  available  ending  February  this 
year  the  figures  are  : 

Under   general   tariff   $1,701,434 

Preferential   233,525 

Surtax  43,111 


$1,978,070 
For  neckties  paying  10  per  cent.  : 

Under   general   tariff    :...      $234,297 

Preferential    '. 46,924 

Surtax   77,629 


$358,850 


These  figures  are  all  the  more  astonishing  as  the 
vogue  of  the  all-silk  tie  for  ladies'  wear  has  declined,  and 
none  are  in  demand  or  on  the  market,  a  little  silk  used 
for  trimming  purposes  (and  even  then  only  on  a  small 
proportion  of  the  ties  made)  being  all  that  is  required, 
and  yet  in  the  face  of  this  the  importations  of  silk  ties 
show  a  big  increase  which  can  only  be  accounted  for  by 
the  fact  that  these  10  per  cent,  silks  are  being  diverted 
to  other  purposes. 

Vague  rumors  of  seizures  by  the  customs  officials 
have  reached  the  trade  from  time  to  time,  but  two 
specially  flagrant  cases  are  known  to  have  occurred  late- 
ly, one  in  Montreal  and  one  in  Toronto.  The  Montreal 
case  is  one  of  straight  under-valuation  by  a  Swiss  silk 
house  by  means  of  fraudulent  invoices  sent  to  its  agent 
in  Montreal.  That  in  Toronto  is  where  a  ladies'  neck- 
wear firm  that  also  makes  blouses,  underskirts  and  belts, 
has  been  making  very  heavy  importations  of  silk  under 
the  10  per  cent.   rate. 

Nothing  but  praise  is  given  the  customs  officials,  who 


it  is  felt  have  done  splendid  work  considering  the  special 
difficulties  of  the  case,  but  the  way  the  matter  has  been 
handled  by  the  authorities  at  Ottawa  is  causing  not  only 
much  comment  but  a  great  deal  of  criticism  and  dissatis- 
faction. The  punishment  inflicted  or  to  be  inflicted,  it  is 
contended,  is  totallv  inadequate  to  the  enormity  of  the 
offence,  and  is  held  to  be  merely  nominal  and  not  suf- 
ficiently severe  to  deter  the  unscrupulous  in  the  future. 

To  effect  a  change  in  the  present  unsatisfactory  state 
a  deputation  from  the  wholesale  section  of  the  Toronto 
Board  of  Trade  went  down  to  Ottawa  and  waited  upon 
the  Ministers  of  Finance  and  of  Customs.  The  members 
of  the  deputation  were  R.  W.  Spence,  of  Burton,  Spence 
&  Co.  ;  J.  W.  Woods,  of  Gordon,  MacKay  &  Co.  ;  Staple- 
ton  Caldecott,  of  Debenhams  Limited,  and  Thomas  Blake 
and  Rhys  D.  Fairbairn,  representing  the  tie  manufactur- 
ers. Their  mission  was  to  ask  for  a  more  rigid  enforce- 
ment of  the  law,  and  also  that  such  changes  should  be 
made  in  the  existing  silk  tariff  as  to  make  the  present 
frauds  impossible.  The  deputation  favor  a  flat  rate  of  25 
per  cent,  on  all  silk  fabrics  imported.  The  manufacturers 
ask  that  40  per  cent,  duty  be  placed  on  all  imported  ties. 
This,  however,  is  open  to  the  objection  that  it  would 
raise  the  maximum  rate  to  40  per  cent,   instead  of  35. 

The  Government  proposal  to  grant  a  rebate  on  all 
silks  that  manufacturers  can  show  by  their  books  have 
been  used  in  tie-making  is  not  regarded  with  favor,  as  it 
is  felt  that  it  would  not  entirely  do  away  with  the  use 
of  silks  for  other  purposes,  it  being  extremely  difficult  to 
tell  from  the  made-up  article  just  how  much  silk  has 
gone  into  a  particular  style  of  tie. 

Another  point  made  in  this  connection  by  a  member 
of  the  deputation,  who  by  the  way  is  a  life-long  reformer, 
was  that  the  authorities  were  not  above  suspicion,  and 
the  feeling  is  strong  in  favor  of  specific  rates  and  no  re- 
bates. 

At  a  meeting  of  the  Toronto  Board  of  Trade,  where 
the  matter  was  the  subject  of  discussion,  the  feeling  of 
the  members  was  decidedly  in  favor  of  more  publicity  in 
dealing  with  customs  frauds.  The  methods  now  employed 
are  too  autocratic  and  secret,  and  the  punishment  should 
include  publicity  as  well  as  a  fine.  Fines  should  be  only 
enforced  for  a  first  offence  and  the  second  should  be  a 
penal  matter.  It  was  felt  that  better  methods  of  ap- 
praisement were  wanted,  and  that  some  method  of  appeal 
to  outside  experts  in  case  of  dispute  should  be  arranged. 

The  feeling  of  the  board  was  also  strongly  in  favor 
of  the  resignation  being  instantly  requested  of  any  mem- 
ber found  guilty  of  fraud  under  the  Customs  Act. 


STRIKE  IN  THE  COTTON  MILLS  OVER. 

The  dry  goods  trade  will  be  glad  to  know  that  the 
strike  is  over  in  the  Dominion  Textile  Co.'s  mills  and 
that  the  factories  are  again  in  full  swing.  A  settlement 
was  arrived  at  by  way  of  a  compromise,  the  company 
granting  an  increase  on  some  lines. 


WINNIPEG  BUYER  SAILS  FOR    EUROPE. 

Mr.  W.  R.  Peacock,  dress  goods  and  silk  buyer  for  J. 
Robinson,  Winnipeg,  has  gone  to  Europe  in  the  interests 
of  his  firm.  Mr.  Peacock  sailed  on  the  Lucania  and  will 
be  away  about  two  months. 
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FASHIONS    AT    THE    MONTREAL  SHOW 


THE  Horse  Show  at  Montreal  was  attended  by  a  large 
throng  of  smartly  dressed  people,  and  thoroughly 
represented  what  Canada  can  show  in  the  way  of 
elegant  dressing.  The  most  notable  fact  of  interest  to 
the  trade  was  the  rapid  way  in  which  black  and  black  and 
white  are  growing  in  fashionable  favor.  Though  there 
was  only  a  little  more  than  a  week's  interval  between  the 
two  shows,  yet  the  way  black  is  coming  forward  is  dis- 
tinctly noticeable.  The  touch  of  black  was  a  novelty  at 
the  Toronto  show,  and  all  black  hats  were  rare  and  only 
a  few  all  black  or  black  and  white  toilettes  were  worn. 
At  Montreal  the  all-black  gown  was  worn  by  some  of 
the  most  elegantly  dressed  women  and  the  same  applies 
to  blaok  and  white,  while  black  hats  worn  with  a  white 
or  a  light  colored  gown  were  very  much  in  evidence. 
Thus   a   large   black   picture   hat   with   heavy   long   black 


class  are  well  trimmed  at  the  back,  though,  and  the 
eache-peigne  is  still  the  vogue.  Often  hats  were  raised  at 
the  side  and  the  trimming  massed  under  the  brim.  This 
was  the  way  many  of  the  picture  hats  with  the  long  back 
were  trimmed. 

Many  gay  flower-trimmed  hats  were  seen,  but  the 
growing  vogue  of  wings  and  feathers  was  clearly  brought 
out.  Some  very  handsome  paradise  plumes  were  noted 
and  the  more  peculiar  than  pretty  dyed  and  bleached  pea- 
cock plumes,  "dragge,"  as  the  French  describe  them,  were 
seen  on  a  few  smart  hats. 

The  corselet  skirt  and  the  short  Eton  or  bolero  were 
seen  on  all  sides.  Princesse  gowns  were  also  much  in 
evidence,  and  no  matter  how  sheer  the  material  the 
gown  is  made  from  or  how  much  lace  is  used  as  trim- 
ming, the  fact  that  the  figure  must  be  clearly  defined  if  it 


Some  Handsome   Evening  Coats  worn  at  Montreal  Horse  Show. 

plumes  was  worn  with  a  lovely  gown  of  some  silky 
chiffon-like  material,  while  another  lady  wore  an  all 
black  hat  with  long  plume  in  Paris  fashion  with  a  white 
dress  touched  with  black  velvet.  With  a  pale  ciel  blue 
gown  another  lady  wore  a  large  all-black  hat,  while  sev- 
eral black  gowns  were  seen  worn  with  black  hats  trim- 
med with  white  and  blue,  white  and  green  or  white  and 
pink.  Indeed,  this  combination  of  black,  white  and  a 
color  is  about  the  latest  millinery  novelty  of  the  season. 
Black  hats  were  flower  trimmed,  notably  with  either 
tiny  pink  roses  or  the  big  American  beauties.  Though 
many  high-backed  hats  with  the  tilt  with  which  the 
Spring  fashions  have  made  us  familiar  were  seen,  it  was 
plain  that  this  fashion  is  on  the  wane  and  that  a  much 
more  moderate  angle  is  the  coming  vogue.    Hats  of  this 


Costume  of  Black  Chiffon,  Black 
Picture  Hat  and  White  Vest  and 
Gloves. 


Princesse  Suit  in  White  Broad- 
cloth, Collar  Black  Velvet  and 
Black  and  White  Hat  and  Pink 
Roses. 


is  to  aspire  to  smartness  was  clearly  shown.  Not  only 
were  lace  dresses  well  worn,  but  some  charming  lingerie 
gowns  were  seen.  White  was  much  in  evidence  both  in 
the  afternoon  and  evening,  and  also  grey.  Pink  and  pale 
blue  led  when  colors  were  worn.  Some  notable  mauve 
gowns  were  seen  ;  other  colors  were  represented,  but 
black,  white,  blue  and  pink  were  best  worn.  In  the  after- 
noon many  black  broadcloths  were  worn  as  well  as  navys, 
and.  black  and  white  checks  rivalled  the  popular  grey.  ! 

Evening  and  wrap  coats  were  all  built  upon  loose 
lines,  box  or  topper  when  plain  in  style  and  decidedly 
Empire  when  more  elaborate.  Not  only  the  high  waisted 
Empire  type  but  many  of  the  cloak  or  cape  type  were 
seen.  Light  shades  in  broadcloth — white,  butter,  putty 
cream  and  pastel  shades  in  cloth  were  most  in  evidence. 
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Some   handsome   ones   were   of   bear-skin,    and  one   or    two 
of  flowered   Dresden   silk  were  noted. 

Besides  lace,  pull  braids  were  very  much  used  to  trim. 


CO-OPERATION  WITH  HORSE 
SHOW 


» 


Pink   Chiffon    Voile   Skirt,  Waist  of   Irish  Lace  and  Pink  Cloth, 
Pale  Blue  and  Pink  Hat. 

Light  checked  tweeds  made  into  topper  coats  were  every- 
where in  evidence  in  the  afternoons.  With  the  Eton  suit 
dainty     white     lingerie     blouses     were    invariably    worn. 
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Leading  Montreal  Retailers  Make  Spectacular   Displays  and 
do  Attractive  Advertising. 

A  GREAT  deal  of  the  decided  financial  success  of  the 
Seventh  Annual  Montreal  Horse  Show,  at  the 
Arena,  May  9th-12th,  was  due  to  the  marked  co- 
operation of  leading-  Montreal  retailers  in  their  window 
displays  and  newspaper  advertising  with  the  Arena  man 
agement.  Several  monetary  rewards  were  given  by  the 
management  of  the  Horse  Show  for  the  most  attractive 
window  displays  in  retail  realms,  and  this  gave  a  de- 
cided impetus  to  St.  Catherine  street  retailers.  Fur- 
ther, these  stores  clearly  recognized  that  additional 
business  from  city  customers  was  to  be  gained,  and  that 
many  out-of-town  visitors  would  come  prepared  for 
shopping. 

Prior  to  the  opening  of  the  great  fashion  event  higti- 
class  stores  advised  the  fashion  element  and  general  pub- 


Lace  Princesse  Gown  with  Cape  Bolero 
in  Blue  Silk,  New  Picture  Hat  with  Pea- 
Cock  Plumes. 


A  White  Serge  Pony  Suit. 


Black  and  White  Check  Suit,  Trimmed  Pull  Braid  and  Lingerie 
Frilling.       Hat  of   Milan    Straw,  Trimmed  Black  Velvet. 

Morning,  noon  and  night  long  gloves  were  worn  and  the 
big  majority  even  in  the  daytime  were  white.  White  was 
the  invariable  wear  even  with  black  gowns  in  the  evening. 


lie  of  their  unique  position  for  supplying  all  necessaries. 
Such  timely  advertising  is  worthy  of  attention  by  re 
tailers  who  do  not  follow  the  metropolitan  dailies.  The 
John  Murphy  Company,  Limited,  and  Ogilvy's,  easily 
carried  off  the  palm  for  originality  and  point edness, 
while  the  big  St.  Catherine  street  store,  the  W.  11. 
Seroggie  Company,  Limited,  appealed  to  the  general 
public,  and  the  staid  Colonial  House,  Henry  Morgan  & 
Company,  announced  their  willingness  to  serve  their 
customers'  wants  in  their  usual  dignified  manner.  The 
three  first  stores  were  profuse  in  the  use  of  cuts  sug- 
gestive of  the  show.  Specialty  stores  like  Jess.  Apple- 
gath,  Alex.  Nelson  &  Co.,  hatters;  the  Male  Attire  ('".. 
clothiers,  and  a  large  number  of  haberdashers,  ran  good 
advertising  chats.  Compared  with  the  usual  bargain 
cry,  the  advertising  was  a  good  example  of  modern 
publicity. 

Some  of  the  Ads. 

Perhaps    the   most     convincing     of    the    John     Murphy 
Company,  Limited,  newspaper  ads  read,   beneath  a  large 
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How  Money  is  Made  Out  of  Furs. 


THERE  is  plenty  of  money  to  be 
by  the  retailer  who  sells  furs.  But 
this  is  the  biggest  "but "  any  progres- 
sive retailer  has  to  go  up  against  in  the 
Pur  Business— the  furs  must  be  depend- 
able. One  customer  doesn't  make  a  fur 
business,  it's  true — but  one  dissatisfied 
customer  can  do  a  whole  lot  towards 
ruining  one  that  is  made. 

If  you  sell  a  man  this  year  and  he's 
well  satisfied,  it's  dollars  to  doughnuts 
you'll  sell  him  next  year  if  he  needs  any- 
thing in  the  fur  line.  Not  only  this — he'll 
tell  his  friends  about  you  —  and  that 
means  more  business. 

Now  Paquet  Furs  will  bring  about 
this  desirable  result  in  your  business  if 
you  handle  them.  They  are  made  in  the 
largest  Fur  Factory  in  Canada,  by  ex- 
perts whose  knowledge  and  skill  has 
been  handed  down  from  father  to  son 
for  generations.     Here,  in  the  centre  of 


made  Canada's  Fur   Business,    is   a    factory   which  is 

—and  equipped  for  the  manufacture  of  Raw  Furs  into 

the  very  newest  and  most  desirable 
styles  in  Fur  Jackets,  Scarfs,  Stoles, 
Muffs,  Caps,  Gauntlets  —  in  fact  every- 
thing that  is  made  out  of  fur. 

The  very  latest  and  most  up-to-date 
methods  of  dyeing  and  finishing  are 
employed.  Only  such  skins  as  are  taken 
from  the  animal  at  the  right  time  of 
year,  when  the  fur  is  thickest,  are 
handled.  These  are  made  up  into  gar- 
ments and  furs  which  are  right  in  every 
detail,  such  as  dyeing,  cutting  and  sew- 
ing. The  result  is  as  perfect  as  human 
skill  and  experience  can  make  it. 

Do  you  wish  to  see  our  line  ?  Drop  us 
a   card  and  we  will  put  you  on  our  visit- 

4658  ins,i!' 


J.  ARTHUR   PAQUET,  Quebec 

BRANCHES    AT    WINNIPEG,    TORONTO.    OTTAWA.    MONTREAL  «nd  ST.   JOHN,  N.B. 


cut  of  a  lady  on  horseback  and  two  others  fashionably 
gowned,  as  follows  :  "The  fashion  end  of  the  Horse 
Show.  Fashion  also  marks  her  favorites  at  the  Horse 
Show.  It  is  on  just  such  occasions  that  our  authority 
and  correctness  of  style  is  tested.  We  value  them  ac- 
cordingly. Since  we  took  up  the  question  seriously,  so- 
ciety leaders  admit  that  it  is  no  longer  necessary  to  go 
abroad  to  be  correctly  dressed.  Just  such  style  charac- 
teristics as  shall  be  most  prominent  at  the  Horse  Show, 
will  most  likely  be  the  very  ones  that  we  have  our- 
selves promoted.  In  harmany  with  the  occasion  we 
shall,  during  the  coming  week,  display  still  later  ideas 
in  millinery,  costumes,   and  all  their  accessories." 

The  Ogilvy  publicity  showed  an  attractive  cut  of  'an 
Arena  box,  with  a  tandem  sweeping  by  on  the  tan  bark, 
with  the  following  reading  matter  :  "Ogilvy 's  for  smart 
things  to  wear  at  the  Horse  Show.  The  Horse  Show 
is  also  a  fashion  show;  in  fact  for  many  women  who'll 
go  to  the  Arena  this  week  it  will  be  fashions  first,  with 
the  horses  a  minor  consideration.  We  have  lots  of  new 
things  in  our  store  just  now  that  we  secured  expressly 
with  the  Horse  Show  in  view.  The  Ogilvy  fashion  show 
is  decidedly  worth  your  seeing."  In  spite  of  adverse 
weather  this  publicity  pulled  business. 

Outside  of  the  Horse  Show  color  decorations,  white 
and  purple,  the  special  Horse  Show  windows  entered  for 
the  prize  competition  were  of  a  spectacular  nature,  de- 
signed to  advertise  the  Arena  show  rather  than  pull 
trade  by  displaying  Horse  Show  needs.  The  large  de- 
partmental stores  accomplished  the  latter  object  in  their 
other  window  displays.  In  class  "A"  Henry  Morgan  & 
Company  were  awarded  first  prize  on  a  large,  typical 
Horse  Show  window,  depicting  a  horse  and  carriage 
with  a  lady  driver,  a  little  boy  on  a  pony,  a  man  in  full 
dress  suit,  and  three  fashionably  dressed  ladies,  with  the 


background  and  sides  in  Horse  ..  Show  colors.  Second 
prize  went  to  the  W.  II.  Scroggie  Company,  Limited, 
whose  miniature  stream,  pony  and  dog-cart,  little  boy  in 
kilts  and  lady  in  riding  habit,  aroused  much  enthusiasm. 
Ogilvy's  secured  third  prize  with  another  horsey  window 
of  merit,  showing  horses'  heads  looking  out  of  a  stall  on 
one  side,  a  large  bale  of  hay  to  give  reality,  and  two 
completely  gowned  ladies.  In  class  "B"  competition, 
Alex.  Nelson  &  Co.  secured  first  prize,  Lorge  &  Co., 
second  prize,  and  E.  P.  Charlton  and  R.  G.  Brown 
divided  third  prize,  all  with  typical  Horse  Show  asso- 
ciations. Nearly  every  St.  Catherine  street  store  of  im- 
portance draped  their  windows  during  the  week  with 
Horse  Show  colors,  and  a  large  horseshoe  thrown  in. 
The  John  Murphy  Company,  Limited,  made  special  dis- 
plays daily  of  dress  accessories  and  costumes  along  their 
usual  line  of  very  little  goods  in  a  window  and  color 
schemes  in  all.  All  these  special  windows  had  the  effect 
of  promoting  the  Arena  show  and  inducing  extra  pur- 
chases for  the  occasion. 


Among  the  many  representatives  of  the  cuttingr-up 
trade  who  visited  New  York  before  starting  work  on  their 
sample  line  of  whitewear  and  blouses  for  the  Spring  of 
1907  was  J.  B.  Hutchins  and  two  lady  assistants,  and  also 
J.  B.  McCarter  and  the  blouse  designer  of  the  Eclipse 
Whitewear  Co.  Because  of  the  intimate  connection  that  Mr. 
Hutchins  has  with  some  of  the  large  whitewear  houses  in 
New  York,  these  trips  are  always  specially  fruitful  ones, 
and  the  representatives  of  the  Eclipse  are  able  to  return 
Hvith  advanced  ideas  to  incorporate  in  their  line.  By 
these  means,  and  by  strict  attention  to  cut,  workmanship, 
and  finislh,  this  firm  hast  built  up  an  enviable  reputation  in 
a  comparatively  short  period  of  time. 
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THE    CANADIAN    FUR    TRADE 

Return    Travelers   Look    for   a    Big    Fall    House    Trade— Fair    Demand 
With    Prices    Maintained— Some    Points   About    Chinchilla. 


MUCH  earlier  than  usual  travelers  began  straggling 
back  from  every  section  of  Canada  to  their  head- 
quarters last  month.  Cheerfulness  and  optimism 
are  tangible  assets  of  every  man  on  the  road  and  in  spite 
of  many  discouraging  visits  most  of  the  boys  state  their 
orders  are  fully  up  to  the  mark.  Except  where  old  con- 
nections have  held  for  years,  trade  in  the  Maritime  Pro- 
vinces has  been  particularly  slow  as  every  man  inter- 
viewed said  stocks  in  that  section  of  Canada  were  heavy, 
especially  in  heavy  weight  goods.  Orders  in  some  in- 
stances have  been  lighter  than  good  judgment  would 
direct  and  if  a  good  season  ensues  there  will  be  difficulty 
in  securing  ample  supplies.  Ontario  and  Quebec  have  con- 
tinued disappointing  and  except  in  the  west  the  fur  trade 
has  not  been  booming.  The  continued  prosperity  of  Can- 
ada in  all  lines  and  a  favorable  Fall  outlook  lends 
strength  to  the  belief  that  if  early  cold  weather  sets  in 
another  record  fur  season  will  ensue. 

Many  houses  in  anticipation  of  brisk  demand  in  early 
Fall  are  making  up  a  fair  quantity  of  furs  to  keep  fac- 
tories busy  during  the  Summer  months  and  this  will  aid 
materially  in  keeping  supplies  up  to  demand.  Despite 
keen  competition  to  secure  orders,  prices  have  been  fully 
maintained  as  raw  skins  and  all  popular  furs  remain  high 
in  price  and  large  supplies  are  not  available. 

Demand  has  run  strongly  on  all  staples  and  novelties 
have  not  been  received  with  much  enthusiasm.  Fur-lined 
garments  have  done  better  than  ever  before  and  the  call 
has  been  for  the  staple  black  color  in  a  good  range  of 
prices.  Many  retailers  who  have  never  handled  this  line 
in  previous  seasons  are  making  preparations  to  secure  a 
share  of  the  trade.  The  high  prices  of  all  classes  of 
linings  keep, the  finished  garments  at  a  high  figure.  Per- 
sian lamb  jackets  have  been  ordered  out  by  large  city 
firms,  although  high  prices  have  a  tendencv  to  restrict 
trade.  Astrachan  and  all  jackets  are  doing  as  well  as 
ever.  Mink  is  now  regarded  as  onlv  a  high-class  fur  and 
where  a  specialty  has  not  been  made  trade  has  been  poor. 
Alaska  sable  and  its  imitations  have  sold  extremely  well 
in  all  fur  sets  and  grey  squirrel  has  proved  a  splendid 
novelty  fur.  In  men's  staple  coats,  raccoon  has  been  re- 
ceived with  favor,  as  merchants  realize  the  general  pros- 
perity of  the  country  will  permit  of  farmers  buying  good 
garments.  Wombat  and  wallaby  have  done  well  with  one 
house,  which  is  reported  to  have  cornered  the  recent  Lon- 
don fur  sales  in  these  lines.  Some  houses  prefer  to  sell 
the  cheaper  Bulgarian  lamb  coats,  as  profits  are  as  good 
and  less  care  is  needed  in  their  manufacture. 

Some  jobbers  state  a  satisfactory  business  has  been 
transacted  in  imported  furs.  These  goods  are  of  a  cheap 
class  and  selections  should  be  made  with  care.  Summing 
up  the  general  condition  of  the  market  at  the  present 
writing,  merchants  who  have  not  covered  for  a  normal 
season  will  find  it  suicidal  to  withhold  orders. 

Gossip  of  the   Trade. 

J.  E.  McComber,  of  McComber  &  Cummings,  516  St. 
Paul  street,  Montreal,  left  for  a  two  months  foreign 
buying  trip  on  the  S.S.  Virginian  May  10.  He  will  visit 
London,  Paris,  Leipsic,  Nijni,  and  all  important  fur 
centres. 

A.  J.  Alexandor,  504-506  St.  Paul  street,  Montreal, 
is  already  making  preparations  to  handle  an  increased 
Fall  trade  by  enlarging  his  facilities  in  the  way  of  minor 
alterations  in  the  interior  of  the  building. 
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Where  Chinchilla  is  Obtained. 
The  well  known  chinchilla  fur,  on  which  there  has,  in 
recent  years,  been  such  a  run,  is  not  common.  The  little 
animal,  the  chinchilla,  is  found  in  Bolivia,  Chili,  and  the 
Cordillera  ranges  of  the  Andes.  Owing  to  the  great  de- 
mand for  this  fur,  the  chinchilla  has  been  hunted  all  the 
year  round  and  there  is  some  danger  of  it  becoming  ex- 
tinct. Measures  are  being  taken,  however,  to  protect  the 
industry  by  having  a  close  season  when  it  will  be  illegal 
to  hunt  this  animal.  The  Chilean  Congress  has  already 
passed  a  law  to  this  effect,  but  it  is  very  hard  to  secure 
convictions  owing  to  the  out-of-the-way  places  in  which 
the  law  is  violated,  the  chinchilla  inhabiting  lofty  moun- 
tains and  places  difficult  to  reach  by  all  except  the  sturdy 
mountaineer.  The  animal  is  hunted  in  many  ways,  chiefly 
by  dogs,  the  fox  terrier  being  used  extensively  for  this 
purpose.  January  to  July  is  the  shipping  season,  and  the 
furs  are  shipped  from  Chili  and  Bolivia  during  this 
period,  chiefly  through  the  port  of  Coquimbo,  in  Chili. 
Last  year  no  less  than  144,000  skins  were  shipped  from 
this  port,  the  greater  number  of  them  going  to  the 
United  States.  The  prices  paid  for  these  skins  was  very 
much  larger  than  during  previous  years,  being  nearly 
double  those  paid  for  last  year's  supplies. 


THE  TOURIST   TRADE. 

WITH  the  advent  of  the  American  tourist,  city  fur 
stores  begin  to  make  interesting  window  displays, 
displays  that  are  interesting  not  only  because  of 
their  cleverness,  but  also  because  they  show  advanced 
styles.  Sets  and  neckpieces  form  the  chief  portion  of  the 
display,  though  some  fur-lined  coats  are  included.  The 
latest  novelty  in  this  line  has  the  shell  of  tweed,  and 
some  rather  striking  check  tweeds  are  used.  Tweed  cer- 
tainly is  the  novelty  cloth  for  fur-lined  coats,  but  it  is  a 
moot  point  as  to  whether  the  Canadian  market  will 
take  to  the  extreme  check,  and  those  shown,  it  must  be 
remembered,  are  specially  designed  to  catch  the  American 
trade. 

Sets  of  muff  and  neckpiece  made  of  two  furs  are  an- 
other novelty  noted,  and  strange  to  say  those  in  which  a 
black  and  a  brown  fur  are  combined  are  very  attractive. 
Persian  lamb  and  mink  are  seen  together,  and  form  cer- 
tainly a  new  idea  in  combinations.  Mink  and  ermine  have 
been  extensively  used  in  company,  and  are  again  display- 
ed. Cravat  styles  in  neckpieces  are  well  shown,  and 
should  take  well,  as  the  price  must  be  moderate,  as  the 
quantity  of  fur  used  is  not  great.  Muffs,  on  the  other 
hand,  are  very  large  and  the  flat  styles  so  extremely 
popular  last  year  are  again  in  the  lead.  The  ultra  muff 
this  year  is  the  one  designed  for  wear  with  the  elbow 
sleeve,  and  has  a  wide,  stiff  flounce  at  the  opening  de- 
signed  to  protect  the  arm. 


Mr.  W.  H.  H.  Saunders,  of  Toronto,  has  just  returned 
from  his  Spring  trip  through  the  Northwest  and  British 
Columbia  in  the  interests  of  the  Montreal  Suspender  & 
Umbrella  Co.  and  Montreal  Smallwares  Co.  He  reports 
that  the  trade  aspect  in  British  Columbia  is  very  bright, 
steady  progress  being  very  evident  and  that  his  own  trip 
was  thoroughly  satisfactory. 
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FASHION  ILLUSTRATING. 

TO  show  the  high  quality  of  artistic  excellence  attain- 
ed in  fashion  illustrating  for  advertising  purposes 
the  Toronto  Engraving  Co.  have  issued  a  portfolio 
containing  some  very  fine  proofs  of  their  artists'  skill  in 
this  direction.  The  cover,  printed  in  exquisite  art  tones 
of  brown,  green  and  violet  relieved  with  gold  on  a  rough 
paper  of  soft  tan,  forms  a  fitting  prelude  to  the  highly 
artistic  matter  inside.  Some  pointed  talk  is  given  on  the 
first  page  on  the  potency  of  fashion  illustrating  as  an 
effective  aid  to  advertising,  particularly  when  the  cut  is 
an  artistic  representation  of  the  goods  or  the  garment 
advertised. 

Many  of  the  plates  have  been  actually  used  and  this 
fact  adds  greatly    to  their  value  with  the  trade. 

Paper  and  get-up  are  of  high  quality,  and  every  known 
ait  has  been  used  to  bring  out  the  artistic  as  well  as  the 
practical  value  of  this  form  of  advertising.  The  Toronto 
Engraving  Co.  issue  each  month  a  stock  sheet  of  line  en- 
gravings that   should  be  in  the  hands  of  all  merchants. 


VALUABLE  GUIDE  GOOK. 

WITH  an  enterprise  and  wisdom  that  has  character- 
ized their  every  action,  the  Merchants'  Associa- 
tion of  New  York  have  just  issued  a  most)  useful 
Pocket  Guide  to  the  city,  which  they  sell  at.the  nominal 
price  of  ten  cents.  The  Guide  consists  of  over  200  pages 
of  solid  information,  condensed  into  a  book  that  can 
easily  be  carried  in  the  coat  pocket. 

The  purpose  of  the  book  is  to  serve  the  needs  of  the 
vast  army  of  out-of-town  buyers  who  come  annually  to 
New   York   and   seek   assistance   from    the   associating  as 


well  as  to  aid  the  eleven  hundred  members  of  the  associa- 
tion themselves  in  their  need. 

To  attempt  to  enumerate  all  the  subjects  dealt  with 
would  be  out  of  the  question,  but  it  is  safe  to  say  that 
no  information  about  street  cars,  subway  cars,  elevated 
trains,  ferries,  hotels,  theatres,  public  buildings,  banks, 
libraries,  parks,  colleges,  etc.,  has  been  omitted.  There 
are  also  three  useful  folding  maps. 

The  Merchants'  Association  deserve  the  thanks  of  all 
business  men  in  America  for  this  guide.  Their  example  is 
worthy  of  emulation  in  all  metropolitan  cities. 


TRANSFERRED  TO  TORONTO. 

Mr.  Sydney  B.  Smith,  accountant,  of  Montreal,  is 
taking  up  his  residence  in  Toronto,  having  been  trans- 
ferred to  the  head  office  of  the  Mason  &  Risch  Piano 
Company  in  that  city.  Mr.  Smith,  who  has  been  very 
successful  in  liquidating  many  estates  in  Montreal,  for- 
merly occupied  a  position  as  accountant  with  the  Domin- 
ion Cotton  Company  and  was  also  connected  with  the 
Montmorency  Cotton  Company. 


WILL  TRANSACT  BUSINESS  IN    ENGLAND. 

A  gentleman  in  the  dry  goods  trade  is  shortly  mak- 
ing a  trip  to  Great  Britain  and  is  prepared  to  transact 
while  there  business  for  Canadian  firms  who  may  require 
his  services.  Should  any  of  the  readers  of  The  Dry 
Goods  Review  desire  such  services  we  would  be  glad  to 
place  them  in  communication  wTith  the  gentleman  in 
question.  Kindly  address  communications  to  the  busi- 
ness manager  of  The  Review. 


TOO  LATE  TO 
STOP  IT  NOW 


You  have  heard  the  old  story 
about  locking  the  stable  after  the 
horse  had  escaped;  in  other  words, 
buying  goods  from  unreliable 
dealers,  until  you  had  lost  all  your 
customers  to  your   competitor. 

BE  ADVISED  IN  TIME 

Lock  your  doors  to  unreliable 
dealers  who  offer  you  Furs  at 
alluring  prices,  prices  which  com- 
mon sense  tells  you  cannot  be  right 
in  quality. 

I  have  built  up  a  large  and  in- 
creasing business  on  the  absolute- 
ly indisputable  quality  of  my 
goods,  and  they  are  as  cheap  as 
good  goods  can  be. 

EVERYTHING  IN  FURS 


A.  J.  ALEXANDOR 

504-6  ST.  PAUL  ST.,  MONTREAL 
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Ladies'  Furs 
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f                         Above  Trade  Mark  is  a  guarantee  to  the  pur-  f 

•  chaser  for  Quality.  Style  and  Workmanship.  * 

I                         Our  line  of  specialties  consists  of  the  latest  I 
creations  in  Persians,  Near  Seal  and  Muskrat 
Jackets,  Mink  and  Alaska  Sable  Ties,  Scarfs, 

I                    Stoles  and  Muffs.    Our  goods  are  equal  to  the  f 

best  and  surpassed  by  none.  • 

Our  Travellers  are  now  on  the  road  ;  wait  to  i 

see  their  samples  before  placing  your  order.  I 

i  W.Kahnertl 

•  • 

{    No.  I  Mincing  St.,    -    TORONTO  j 
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Picture  Postal 
Albums 

THE  VERY  THING  FOR  COLLECTORS  OF  PICTURE  POST  CARDS 


Just  ai  rived — A  large  and  choice  collection  of  beau- 
tiful Albums  containing  from  100  to  500  spaces  for 
Picture  Post  Cards. 

PRiCES 

Albums  for  100  cards,  each  12y2c,  15c,  25c,  50c. 

"      "   200    "        "      25c,  50c,  75c,   $1.00 

"      "   300     "       "      35c,  50c,  75c,  $1.00 

"      "   500     "       "     50c,  75c,  $1.00  $2.00 


We  have  everything  in  Picture  Postals  at  rock  bottom 
pric-  s. 

The  Illustrated  Post  Card  Co. 

185  St.  James  Street 
MONTREAL 


In  the  Good 
Old  Summer  Time 

The   popular   demand    is  for 

STRAW  HATS, 

LINEN  HATS, 

OUTING  GAPS, 

CHILDREN'S  DUCK 
TAMS,  &c. 

We  have  a  large  and 
well  selected  stock 
ready  to  fill  your  im- 
mediate orders  o  n 
Shortest  Notice. 

Our  Range  of 

Straws 

never  was  better. 


EVERYTHING  IN 

HATS, 
CAPS, 
AND    FURS. 


SWIFT,  COPLAND  &  CO. 

525  St.  Paul   Street, 

MONTREAL 
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MIDSUMMER  STYLES  IN  WOMEN'S  WEAR 


NEW  YORK  AND  THE  SUMMER   RESORTS. 


p>|i  ^  HE  beginning  of  Summer  finds  the  people  of 
New  York  either  leaving  the  city  or  planning 
far  their  Summer  tours.  The  seaside  resorts, 
especially  those  which  lie  south  of  the  city, 
are  filled  with  smartly  dressed  women  and 
men,  and  the  time  has  come  when  the  fashion  prophets 
know  just  how  near  or  how  far  they  were  in  their  pre- 
dictions. 


A  Summer  Sailor  with  Novel  Arrangement  of  Wings  and  Trimmings. 

One  thing  is  certain,  and  that  is  that  in  spite  of  the 
strong  run  of  high  colors,  white  has  quietly  stepped  into 
the  highest  place.  I  have  already  written  of  the  great 
vogue  for  cotton  fabrics.  Cotton  goods  are  chosen  for 
all  occasions  that  seemed  formerly  to  demand  silk.  The 
silk  suit  and  waist  has  been  for  the  time  relegated  to 
the  background,  which  does  not  mean  at  all  that  silks 
are  not  used.  Many  of  the  handsomest  lingerie  gowns 
are  made  over  silk  slips,  this  being  particularly  true  of 
the  dresses  made  in  Princess,  a  style  which  increases  in 
favor.  Then,  too,  silk  petticoats  are  a  necessary  part 
of  any  woman's  wardrobe.  The  newest  of  these  are 
made  with  wide  corded  flounces,  in  preference  to  the 
accordeon  plaited  flounces. 

The  traveling  suit  of  the  season  is  undoubtedly 
butchers'  linen,  which  is  fashionable  in  white,  linen 
color  and  colors.  Of  the  latter  probably  Alice  blue  is 
most  fashionable,  although  many  choose  a  soft,  dull 
pink,  reseda,  green  or  heliotrope.  Invariably  these  suits 
are  made  with  a  walking  length  skirt,  usually  a  circu- 
lar model,  with  tucks  down  the  front.  The  jackets  are 
in  two  styles,  the  Eton  or  Pony  coat,  which  in  linens 
are  called  sometimes  Pajama  coats.  A  touch  of  color 
may  be  introduced  at  the  neck,  which  is  usually  collar- 
less.  A  very  pretty  addition  to  an  already  generous 
variety  of  shirtwaists  has  appeared  under  the  name  of 
the  Peter  Pan  waist.     It  is  made  quite  plain  and  worn 


in  a  blouse  effect,  its  salient  features  being  a  soft  rolling 
collar  which  leaves  the  throat  free,  and  elbow  sleeves 
with  soft  turned-back  cuffs.  The  collar  and  cuffs,  which 
you  understand  are  without  stiffening,  are  frequently  a 
different  color  than  the  waist.  A  tiny  breast  pocket  is 
another  feature  of  the  delightful  Peter  Pan  waist.  Such 
a  waist  calls  for  a  Windsor, or  a  soft-knotted  tie. 

The  fashion  of  wearing  elbow  sleeves  has  become  al- 
most universal.  The  plain  and  dressy  waist  are  alike  in 
this  respect.  While  this  style  demands  long  gloves  to 
be  really  au  fait,  at  the  out-of-town  resorts  gloves  are 
considered  by  no  means  necessary.  There  is  the  usual 
attempt  on  the  part  of  manufacturers  of  gloves  to  push 
the  silk  mitts.  Whether  the  attempt  will  meet  with  any 
more  substantial  result  than  formerly  it  is  difficult  to 
predict.  All  sorts  of  glove  novelties  are  on  the  market, 
especially  in  silk,  as  silk  gloves  will  undoubtedly  be 
much  worn  during  the  warm  weather.  Quite  the  most 
novel  effect  is  an  elbow  length  glove,  the  hand  of  which 
is  of  plain  silk  and  the  arm  part  of  delicate  lacy  design. 
Then  there  is  the  entire  lace  glove,  the  glove  of  lace  or 
silk  with  a  delicate  tracery  of  embroidery  around  the 
arm,  and  perhaps  most  important  of  all  the  silk  arm- 
lets, which  may  be  worn  with  a  short  glove  of  the  same 
color  and  produce  the  effect  of  a  long  glove.     These  are 


.. 


A  Picture  Hat  of  the  Shepherdess  Type. 

an  economy,   as  one  pair  will  be  found  to  outlast  several 
pairs  of  hand  length. 

Quite  the  most  popular  separate  skirt  is  the  sunburst 
skirt,  which  is  accordeon  plaited  in  such  a  way  as  to  fit 
tight  over  the  hips.  These  skirts  are  very  fashionable  in 
shepherd's  plaid  or  other  black  and  white  miytures.  A 
wide  hem  finished  by  three  or  more  rows  of  velvet  rib- 
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bon  is  an  effective  and  popular  trimming.  The  ribbon 
may  be  of  different  widths,  in  which  event  the  widest  is 
invariably  at  the  bottom.  The  sunburst  skirt  is  very 
pretty  made  of  white  lustre,  to  which  the  black  velvet 
finish  may  be  added. 

One  of  the  fads  of  the  hour  is  the  leather  belt  which 
has  no  buckle,  but  is  fastened  at  the  back  by  brass 
tongues  which  are  run  through  brass  eyeletholes,  usually 
arranged  in  two  rows  of  four  holes  each.  The  centre  of 
the  front  is  held  to  the  desired  width,  usually  four 
inches,  by  a  feather  bone  fastened  to  the  under  side. 
These  belts  are  known  as  the  Fritzi  Scheff  belt,  as  they 
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A  Lingerie  Sailor. 

were  first  introduced  by  this  singer  in  her  charming 
play,  Mile.   Modiste. 

A  similar  belt,  but  one  that  is  a  trifle  wider,  is 
known  as  the  Elsie  Janis  belt,  and  still  another,  on 
much  the  same  order  as  the  Adele  Ritchie  belt.  It 
seems  not  only  fashionable,  but  altogether  necessary,  to 
name  an  article  of  apparel,  and  usually  some  actress' 
name  is  chosen,  as  for  example  the  above,  or  the  innum- 
erable Peter  Pan  articles,  which  run  from  shirtwaists  to 
hats.  While  on  the  subject  of  hats,  let  me  say  that  the 
season's  styles  leave  little  to  be  desired.  As  predicted, 
they  are  much  more  simple  in  outline  and  treatment 
than  the  hats  of  last  season.  Brims  are  straighter  and 
bear  a  closer  relation  to  the  outline  of  the  head,  a  fact 
which  always  assures  becoming  effects. 

Up  to  date  Leghorns  have  been  a  serious  disappoint- 
ment to  the  trade.  They  are,  of  course,  much  worn  by 
many  women,  but  they  have  not  come  up  to  the  expecta- 
tions of  the  importers  who,  however,  say  confidently, 
"Wait  until  next  year." 

Undoubtedly  the  most  popular  straw  is  Milan.  It  is 
used  for  hats  of  every  description,  some  exquisitely  fine 
Milans  being  used  for  trimmed  hats,  as  well  as  for  hats 
of  the  tailored  variety.  The  latter  variety  are  usually 
trimmed  with  wings,  and  this  season  maline  is  being  in- 
troduced on  the  most  severe  shapes. 


A  dressy  little  Milan,  the  brim  bent  in  just  a  sug- 
gestion of  a  tricorne  effect,  was  trimmed  with  twists  of 
pink  maline  and  pink  wings,  the  latter  arranged  high  at 
the  side  of  the  round  crown. 

Another  pretty  shape  is  the  envelope  shape,  which, 
while  not  strictly  new,  is  very  much  worn.  A  white 
Milan  had  a  band  of  black  velvet  around  the  crown,  and 
over  this,  leaving  only  a  margin  of  velvet  at  the  upper- 
edge,  were  folds  of  white  maline.  A  knot  of  velvet  and 
maline  arranged  with  white  wings,  which  rose  at  an 
exaggerated  angle,   completed  a  very  smart  hat. 

Linen  and  embroidery  hats  are  in  brisk  demand,  as 
are  also  sailor  effects  of  bamboo,  willow,  grass,  cloth 
and  Panama.  I  have  chosen  for  illustration  two 
lingerie,  or  embroidery,  hats,  and  (me  lovely  pink  Nea- 
politan made  from  a  capeline  and  bent  into  simple  lines. 
This  hat  is  a  fair  example  of  the  style  in  broad  hats,  a 
style  which  is  always  good  at  this  season.  Notice  the 
bed  of  roses  .and  leaves  which  forms  the  crown.  The 
bandeau  is  swathed  with  pink  maline  and  roses. 

The  sailor  made  of  embroidery  medallions  is  charm- 
ing. It  is  made  on  a  wire  frame  which  is  first  covered 
with  sheer  batiste,  onto  which  the  medallions  are  ap- 
plied. These  are  so  arranged  as  to  permit  of  the  intro- 
duction of  lace  ruffles  if  desired.  The  high  back  bandeau 
has  a  cache-peign  effect  of  messaline  ribbon,  which  is 
arranged  in  crush  bows.  The  style  of  the  other  hat  is  a 
very  popular  one.  Many  prefer  tam-o'-shanter  crowns 
on  hats  of  this  character,  and  in  the  broderie  anglaise 
they  are  particularly  desirable.  Ruffles  of  Valenciennes 
have  a  softening  effect,  and  are  on  this  model  intro- 
duced to  advantage.  Here,  again,  the  trimming  con- 
sists of  ribbon  bows,  a  soft  satin  in  pearly  white  being 
chosen.  The  all-white  lingerie  hat  is  by  far  the  most  in 
demand.  When  color  is  introduced  it  is  always  some 
pale  shade  such  as  pink,  blue  and  lilac,  for  instance. 
The  vogue  of  the  sailor  has  resulted  in  wearing  a  cape- 
line,  wired,  but,  quite  straight  in  the  line  of,  brim.  This 
makes  a  very  large  hat,  not  dissimilar  to  the  sailor,  ex- 
cepting fox  the  crown,  which  is  smaller  and  frequently 
higher  than  the  usual  sailor  crown.  Ribbon  and  peacock 
feathers  are  usually  combined  in  the  trimming  of  these 
hats,  peacock  feathers  being  one  of  the  most  popular 
trimmings  of  the  season.  They  are  not  always  used  in 
their  natural  colorings.  The  natural  feather  is  given  a 
bath  in  peroxide  and  then ,  dyed  to  any  shade  desired.  It 
is  possible  to  get  very  delicate  and  soft  shades  by  this 
process. 

NELLIE  GUNN  McCLELLAND. 


DEATH  OF  ALEXANDER  ALEXANDER. 

ALEXANDER  ALEXANDER,  who  up  to  the  time  of 
his  death  represented  some  of  the  largest  of  the 
Canadian  and  Bradford  woolen  mills,  died  on  the 
26th  of  April  in  Grace  Hospital,  Toronto,  as  the  result 
of  an  operation.  He  was  the  son  of  the  late  C.  J. 
Alexander,  of  Edinburgh,  who  was  at  one  time  president 
of  the  South  of  Scotland  Chamber  of  Commerce.  He  re- 
ceived his  early  education  at  a  public  school  and  later  at 
Craigmount.  Afterwards  he  entered  his  father's  mill 
at  Hawick. 

Coming  to  Canada  twenty-three  years  ago,  he  joined 
the  Paton  Manufacturing  Co.,  of  Sherbrooke,  Que.,  as 
superintendent,  and  later  became  selling  agent  for  the 
firm.  Resigning  he  went  to  Chicago,  anct  later  returning 
to  Canada  he  started  the  business  of  manufacturers' 
agent  and  commission  merchant,  in  which  he  was  engaged 
at  the  time  of  his  death.  The  agency  will  be  carried  on 
by  H.  Wilson,  and  Eben  Alexander,  brother  of  the  de- 
ceased, will  take  charge  of  his  domestic  agencies. 
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EARLY  FALL  INDICATIONS 


Sailor    Shapes    in    Chenille     a     Novelty— Quills     A     Favorite 
Trimming— Brown  Creeping  into  Favor. 

DURING  May  many  of  the  wholesale  buyers  returned 
from  abroad  and  their  initial  purchases  furnish 
some  indication  of  the  trend  of  Fall  trade.  The 
aim  of  every  house  is  to  secure  something  novel  and  old 
favorite  materials  are  stocked  as  sparsely  as  possible. 
Nearly  every  buyer  is  enthusiastic  over  Fall  prospects,  as 
the  ready-to-wear  hat  has  assuredly  run  its  course.  This 
means  the  sale  of  more  shapes  and  trimmings  with  a 
profit  on  each  for  both  wholesale  and  retail. 

Early  Fall  shapes  will  conform  closely  to  late  Spring 
models  and  the  small  and  medium  hats  will  again  be  pop- 
ular for  ordinary  trade,  while  it  is  expected  high-class 
novelties  will  again  be  in  the  large  shapes.  The  sailor  is 
talked  of  in  many  quarters  and  the  straight  rim  effect 
with  either  bell  or  oval  crown  is  one  of  the  decided  favor- 
ites. ''This  shape  is  brought  out  extensively  in  chenille, 
which  did  so  well  a  year  ago  where  houses  had  the  goods. 
The  corded  silk  chenille  presents  many  innovations  this 
season  and  the  favorite  idea  is  to  use  various  sizes  on 
one  shape. 

Another  new  idea  is  the  introduction  of  fur  on  various 
parts  of  the  hat  encircling  the  crown  or  the  brim.  These 
hats  are  talked  of  very  much  in  Paris  and  should  show 
an  expanding  sale  next  season.  Outside  of  the  sailor, 
toque  and  turban  effects  are  favored  shapes. 

One  of  the  difficulties  met  with  in  chenille  hats  last 
season  was  the  impossibility  of  getting  them  to  sit  firmly 
on  the  head  and  one  buyer  has  avoided  this  by  having  a 
strip  of  buckram  inserted  for  the  hatpin  to  catch  on. 

A  dressy,  smart  appearance  is  given  these  hats  by 
the  use  of  quills  as  trimmings,  and  sometimes  fancy  rib- 
bons at  the  back  of  the  hat,  In  colors,  empire  green,  a 
very  light  shade,  and  hunters'  green  are  well  liked.  Wine, 
deep  rose  and  dark  mauve  are  also  represented. 

In  trimmings,  as  might  be  expected  from  the  shapes, 
wings,  long  pointed,  and  mercury  styles  will  be  very 
strong.  Incidentally  these  wings  are  in  very  short  supply 
and  deliveries  will  be  slow,  as  houses  across  the  line  got 
into  the  market  very  early. 

Another  big  ribbon  season  is  expected  on  all  sides, 
and  failletines  are  stocked  with  confidence , as  the  leading 
novelties.  Compared  with  the  raised  cord  idea  of  the 
old  favored  faille,  in  a  hard  finish,  failletines  present  a 
soft  finish  and  are  more  brilliant  and  effective.  In  Paris, 
ribbons  still  occupy  first  place  in  popular  trade,  although 
the  aristocratic  long  plumes  fill  the  wants  of  the  elite, 
and    this   lends   strength   to   an  extended    vogue   of   ribbons 


if  jobbers  do  not  carry  too  heavy  stocks,  obliging  them 
to  slaughter  goods.  It  has  been  proven  time  and  time 
again  that  cutting  prices  is  the  surest  way  to  kill  a 
line,  and  it  is  to  be  hoped  that  the  necessity  for  doing 
so  will  not  arrive.  Dresden  effects  are  again  much  talked 
of  and  the  range  is  very  extensive.  Ribbon  prices  are 
very   firm  and  deliveries  slow. 

The  Review  has  heard  from  several  authentic  sources 
lately  that  many  buyers  who  are  hi  close  touch  with  the 
market,  regard  brown  with  a  very  favorable  eye.  This 
color  they  predict  is  a  coming  one,  and  when  the  selling 
season  opens  they  expect  brown  to  be  much  more 
prominent,  not  only  in  millinery  but  also  in  dress  goods, 
than  the  position  it  now  occupies  at  all  warrants. 

Brown  certainly  has  been  gaining  in  favor  since  the 
middle  of  the  Winter  of  1905-6,  and  even  though  not  a 
Summer  color   has  since  increased  that  lead. 

As  a  late  season  novelty  Paris  is  now  favoring  brown 
in  the  mahogany  shades.  These  shades  fashionably  com- 
bined with  blue  and  rose  pink  are  now  featured  as  a 
leading  novelty,  and  are  meeting  with  decided  success. 
Brown,  some  buyers  do  not  hesitate  to  say,  is  the  coming 
color  and  that  the  beginning  of  the  Fall  season  is  sure 
to  find  it  in  a  high  place  in  ^popular  favor. 

SUMMER   MILLINERY 

Numerous  and  Attractive  Developments  of  the  Lingerie  Idea 

a  Feature — Smart  Walking    Hats  for  Summer  Wear — 

Good  Business  in  Felts  for  the  Late  Summer 

Trade  Predicted. 

SUMMER  styles  show  a  development  of  the  lingerie 
idea  in  many  directions,  the  simplest  of  which  cer- 
tainly is  the  embroidered  linen  hat,  though  this 
style  can  also  take  on  a  good  deal  of  elaboration.  Mid- 
summer will  see  a  revival  of  the  "shepherdess"  shape,  and 
indications  are  that  many  of  the  so-called  lingerie  hats 
will  partake  more  or  less  of  the  picture  type.  The  sheerest 
of  batiste  embroideries,  and  quantities  of  Valenciennes  lace 
are  used  for  lingerie  hats.  Shadow  embroidery  is  the 
latest  idea  in  hand-embroidered  goods.  The  hand-embroid- 
ered lingerie  is  usually  in  two  pieces— a  large  circular, 
from  which  the  centre  is  cut  for  the  brim,  and  a  smaller 
circular  for  the  crown.  Often,  however,  embroidered 
flouncing  of  sheerest  batiste  is  used,  with  the  crown  of 
all-over  to  match.  Ruffles  of  Valenciennes  soften  the  out- 
line of  the  hat  and  there  is  an  under  facing  of  shirred  and 
puffed  chiffon  in  pale  shades. 

Generally,  large  bows  of  ribbon,  often  of  the  flowered 
Dresdens,  are  the  only  trimming,  but  for  dressier  types 
flowers  and  even  plumes  are  used  as   trimming. 
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MILLINERY 


WHOLESALE  MILLINERY 


Duck  Hats 
Milan  Sailors 
Banded  Sailors 


You  must 


HAVE 

THESE  GOODS 


AND  AT  ONCE 

Our  Stock  is  complete.      No  delay  in  filling  orders. 


The  D.  McCALL  CO.,  Limited 


Capelines  and  hoods  of  lace  and  crin  are  another  form 
of  lingerie.  The  hoods  are  often  twisted  up  into  long, 
narrow  shapes  with  under-brims  of  Valenciennes  ruffles 
and  bows  of  ribbon  velvet,   generally   black   or  brown. 

Sailor  shapes  with  crown  of  Valenciennes  ruffles  and 
brim  of  braid  are  also  seen,  either  in  the  large  or  small 
.shapes.  Turbans,  too,  are  made  of  Valenciennes  over  a 
colored   foundation. 

The  lingerie  hat  as  now  seen  is  not  the  childish-look- 
ing bcbe  shape,  but  comes  in  many  smart  shapes.  It  is 
the  materials  that  give  it  its  name  this  Summer,  and  all 
kinds  of  rich  laces  and  embroideries  are  used  on  this  hat  ; 
indeed,  lingerie  has  come  to  indicate  a  hat  chiefly  made 
up  of  lace  or  embroidery,  or  both. 

Summer  Straws. 

Summer  straws  may  be  divided  into  two  classes,  the 
useful  walking  hat  and  the  straw  for  dress  purposes. 

Just  as  the  shirtwaists  are  more  elaborate  than  usual 
this  Summer,  so  are  the  walking  hats  chosen  more  dressy 
in  effect  to  match  them.  Panamas  are  very  popular  for 
this  class  of  hat,  and  are  well  thought  of  bv  the  better 
trade  as  highly  suitable  for  the  purpose. 

Milan  straw  is  also  favored,  but  this  year  the  price 
comes  high,  and  this  feature  alone  will  restrict  Milans  to 
the  better  trade.  The  trimmings  used  are  of  the  simplest 
description,  wings,  quills,  gulls  and  velvet  ribbon  being 
most  seen.  Black  and  white  effects  come  out  strongly  and 
also  black  and  white  with  a  touch  of  green  or  blue.  The 
dyed  peacock  feathers  that  are  the  fad  now  are  used  upon 
these  hats. 

Milan  straws  for  dressier  wear  are  often  trimmed 
with  immense  black  plumes.  Indeed,  wings,  plumes  and 
feathers  are  coming  strongly  into  favor,  a  development 
lliat   promises  to  lead   in   the  coming   Fall   season. 


That  black  is  coming  to  the  fore  with  a  rush  is  ap- 
parent on  all  sides,  and  few  white  or  light  colored  hats 
are  seen  that  do  not  carry  a  touch  or  more  than  a  touch 
of  either  black  or  brown  velvet. 

It  is  predicted  that  light  colored  felt  outing  hats  will 
come  on  the  scene  early,  and  will  be  extremely  popular 
for   late  Summer  or   early    Autumn  wear. 

A  BUYER'S  FORECAST. 

JH.  PALMER,  foreign  buyer  for  Debenham's  (Canada) 
Limited,  Montreal,  who  returned  last  month  from  a 
buying  trip  in  various  English  and  continental 
centres,  while  chatting  over  the  phenomenally  busy  foreign 
markets  spoke  enthusiastically  over  the  prospect  for 
chenille  hats  and  added  that  in  his  opinion  the  strong 
demand  for  small  furs  such  as  stoles,  throw-overs,  muffs 
and  so  forth  would  open  the  wav  for  an  increased  sale  of 
fur  hats.  "Small  turbans,"  said  he,  "will  be  favored 
shapes,  and  various  imitation  furs  will  be  utilized."  Imi- 
tation mink  and  marmot,  sheared  rabbit  and  grebe  as 
well  as  pointed  hare  were  spoken  of  as  favorite  furs,  and 
the  price  range  runs  as  low  as  $2.25  up  to  very  high 
figures.  A  new  idea  in  the  staple  beavers  spoken  of  by 
Mr.  Palmer  was  the  short  napped  beaver  shown  in  all  the 
new  French  novelty  shapes.  This  is  a  welcome  change 
from  the  predominance  of  felt  shapes. 

The  premises  occupied  by  D.  McCall  &  Co.,  wholesale 
milliners,  Wellington  street  east,  Toronto,  were  sold  on 
May  28  to  the  Norwich  Union  Insurance  Co.  The  price 
paid  for  the  building  was  $50,000  cash.  It  is  understood 
that  D.  McCall  &  Co.  will  occupy  the  building  for  an- 
other  fourteen  months,   when  their  lease  expires. 
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KINGCOT 


means 


cottons 


that 

surely 

do 


Ten  people  buy  cottons  ten 
times  to  one  that  buys  silk 
once.  Why  wouldn't  it  pay 
you  to  be  pretty  nearly  sure 
all  those  tens  knew  your  store 
was  THE  store  for  big  cotton 
values  —  for  choicest  pat- 
terns? And  if  KINGCOT 
can't  make  you  that  sure, 
nothing  can.  This  is  the 
KINGCOT       line  :  — 

Ginghams 

Saxonys 

Flannelettes 

Shirtings 

Galateas 

Tickings 

Dress  Goods 

Apron  Materials 

Domets 

Oxfords 

Denims 

Cottonades 

Awnings 

Let  any  traveller  for  any 
good|*Vholesaler  show]  you 
the  KINGCOT  Fall  lines— 
you  can't  guess  how  good 
they  will  look  to  you. 


sell  quickly 
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Present  Demand  Taxes  Cotton  Stocks  in  Spite  of  Cool 

Weather— Satisfactory  Fall  Trade— Still 

Higher  Prices. 

IN  spite  of  cool  weather  May  was  a  very  busy  month  in 
jobbing  circles  on  all  desirable  lines  of  cotton  goods. 

The  backward  season  gave  mills  an  opportunity  to 
make  good  with  Spring  deliveries  and  complaints  on  this 
score  were  very  few.  As  far  as  manufacturers  are  con- 
cerned the  Summer  season  is  at  an  end,  and  the  extreme- 
ly small  amount  of  jobs  available  well  illustrates  the 
present  condition  of  Canadian  cotton  markets.  Jobbers 
in .  search  of  lines  to  sweeten  stocks  last  month  found  re- 
peats simply  impossible  and  jobs  consisted  of  very  small 
lots.  The  open  season  in  prints  which  began  the  first  of 
last  month  saw  a  return  to  prices  approximate  to  those 
issued  at  the  beginning  of  the  season  by  the  Textile  peo- 
ple. House  trade  in  Montreal  and  Toronto  before  stock- 
taking the  end  of  last  month  found  it  difficult  to  secure 
full  assortments  and  it  is  plainly  evident  stocks  will  be 
better  cleared  this  season  than  ever  before. 

English  and  American  markets  practically  reflect  the 
same  conditions  as  in  Canada,  and  Manchester  is  too  busy 
to  pay  attention  to  this  market,  while  Americans  make 
very  few  bids  in  fancy  wash  goods  for   trade  here. 

White  and  grey  cottons  remain  as  firm  as  last  month 
and  supplies  are  none  too  plentiful,  as  every  house  en- 
deavored to  reduce  stock  to  the  lowest  point.  The 
strength  of  the  market  is  maintained  by  the  continued 
upward  tendency  of  the  raw  material,  while  for  spot  de- 
livery the  market  hovers  around  12  cents.  One  wholesale 
house  stated  if  Spring  contracts  were  offered  them  on 
the  present  price  basis  they  would  gladly  close,  as  they 
look  for  a  still  higher  general  level.  Fine  count  greys  as 
well  as  very  low  lines  and  low  white  cottons  are  hard 
to  procure.  The  demand  for  white  cottons  is  growing 
continually  and  their  adaptability  to  sizing  makes  values 
appear  better. 

A  Record  Fall  Season. 

Fall  orders  in  wrapperettes  and  flannelettes  as  well 
as  the  usual  Fall  cotton  lines  have  surpassed  (he  expecta- 
tions of  most  houses  who  feared  the  mild  Winter  had  left 
stocks  in  retail  hands  heavy.  Jobbers'  stocks  were  well 
cleared  except  in  rare  instances  and  initial  deliveries  this 
month  find  plenty  of  space  available.  Standard  wrapper- 
ette  lines  remain  unchanged  in  price,  but  an  advance  is 
more  than  likely  before  Fall  trade  is  on.  A  new  line  has 
been  added  to  the  range  in  new  grey  shades  closelv  imi- 
tating popular  woolen  dress  goods,  and  earlv  orders  are 
satisfactory.  Patterns  and  colors  have  run  strongly  on 
light  effects,  although  dark  tones  as  usual  have  done  a 
larger  share  of  business.  Jap  effects  have  been  very  active 
and  the  general  line  of  patterns  is  so  attractive  that  with 
good  weather  heavy  repeats  are  anticipated.  The  Textile 
people  state  that  no  complaints  will  be  heard  regarding 
deliveries. 

Saxony  flannelettes,  plain  goods,  were  advanced 
throughout  the  range  last  month  an  average  of  5  per 
cent,    and    jobbers   will    manipulate    their    range   to   cover. 


They  claim  the  new  prices  are  not  high  in  proportion  to 
grey  cottons  ;  other  flannelette  lines  remain  at  old  figures 
but  when  active  trade  ensues  an  advance  will  be  made. 

A  growing  interest  in  cotton  blankets  is  reported  by 
many  houses  and  the  market  is  practically  sold  up  at 
this  early  date  and  the  prices  have  been  withdrawn  from 
jobbers  in  some  instances.  They  are  more  extensively 
used  for  sheets  than  ever,  especially  in  the  west,  and  in 
order  to  get  delivery  orders  should  be  placed  at  once. 
Values  are  not  as  good  as  a  year  ago  and  jobbers  still 
complain  of  the' small  margin  on  these  goods. 
Textile  Strike  Settled. 

As  predicted  last  month  in  The  Review  the  strike  of 
1,500  employes  of  the  Dominion  Textile  Co.  in  the  Hoche- 
laga  and  St.  Anne's  mills  was  settled  the  middle  of  last 
month  by  the  Textile  people  compromising  with  the 
original  demand  of  the  strikers  for  a  general  increase  of 
20  per  cent,  by  granting  increases  ranging  from  10  to  18 
per  cent,  on  the  finer  lines.  The  strike  did  not  assume 
serious  proportions  and  good  feeling  was  evidenced  on 
every  hand.  The  increase  in  wages  is  one  of  the  results 
of  the  merger  and  it  was  stated  in  Textile  circles  that 
an  increase  w#ould  have  been  given  during  the  present 
Summer.  Sixty  hours  a  week  is  all  that  is  required  of 
employes  now  and  operators  will  be  paid  when  required 
to  remain  idle  through  a  machinery  break-down.  The 
strike,  which  affected  lines  of  white  and  grey  cottons 
chiefly,  was  too  short-lived  to  interfere  seriously  with 
deliveries  or  prices. 

IMPORTANT  LONDON  WOOL  SALES 

PRICES  were  more  than  maintained  at  the  third  sales 
of  wool  in  London  last  month.  A  large  attendance 
made  prices  firm  and  competition  keen.  The  finer- 
grades  of  wool  showed  a  material  advance,  while  medium 
cross-breds  and  heavy  greasies  were  somewhat  easier. 
Merinos  advanced  five  per  cent,  and  fine  cross-breds  a 
partial  advance  of  five  per  cent.  Coarse  wool  for  English 
trade  was  also  marked  at  five  per  cent,  along  with  fine 
scoured  and  slips. 

During  the  series  91,000  bales  were  taken  by  English 
buyers,  57,000  for  the  continent  and  8,000  by  Americans. 
The  sales  plainly  indicated  no  present  relief  from  high 
woolen  prices  is  to  be  expected. 

A  further  advance  has  been  made  by  the  domestic 
mills  in  many  lines  of  cotton  goods,  which  is  taken  by 
the  jobbing  trade  to  be  a  forerunner  of  a  general  advance 
all  along  the  line.  This  advance  has  been  somewhat  of  a 
surprise  as  it  was  not  expected.  The  lines  now  affected 
are  denims,    tickings,   Saxonys  and   flannelettes. 

There  is  likely  to  be  a  scarcity  in  flannelette  blan- 
kets, and  one  big  mill  has  in  the  past  week  withdrawn 
its  lines  from  the  trade.  Other  mills  can  only  promise 
deliveries  at  a  very  late  date.  The  trade  in  staple  lines 
is  generally  satisfactory  in  spite  of  occasional  dull  spots 
occasioned  by  the  dull  weather.  Retailers  are  advised  to 
keep  their  stocks  well  sorted  up  as  the  present  market 
for  both  wool  and  cotton  goods  is  a  very  difficult  one  for 
the  buyer,'  and  when  present  stocks  in  jobbers'  hands  are 
exhausted  and  he  has  to  go  into  the  market  he  will  have 
to  face  material  advances. 
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Business  Management 

By   HOWARD   R.    WELLINGTON. 


The  Fourth  of  a  Series  of  Ar- 
ticles  on  a  Subject  of  Interest 
to   Every  Retailer. 


A  RETAIL  MERCHANT'S   ACCOUNTS 
AND  RECORDS. 

CUSTOMERS    of   retail    stores   nowadays   usually    re- 
quire  an    itemized    invoice   or   memorandum     of   the 
goods  purchased  in  each  transaction  in  addition  to 
an    itemized     account    monthly,     thus    differing    from    the 
wholesale    and    retail     transactions,    where    an    invoice    is 
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soul  after  the  goods  and  then  a  statement  giving  dates  of 
purchase  and  amounts  only. 

In  order  to  ablige  the  customer  of  the  retail  store  it 
is  advisable  to  post  to  the  ledger  direct  from  the  sales 
ticket  the  items  in  detail,  which,  in  turn,  are  rendered 
monthly  on  statements. 

The   amounts   paid   on   account   and  credit   for   returns 
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left  open  after  each  letter,  the  statements  will  run  alpha- 
betically and  also  according  to  account  folio,  making  re- 
ference and  additional  posting  much  easier.  If  time  per- 
mits, the  balance  on  the  statement  may  be  compared 
with  the  corresponding  balance  in  the  ledger  account,  and 
any  existing  error  detected  at  once. 

There  is  a  tendency  among  retail  merchants  in  their 
desire  to  sell  goods,  to  overlook,  to  some  extent  at  least, 
the  necessity  of  recording  their  daily  transactions  in  such 
a  way  that  their  accounts  may  be  rendered  promptly  and 
collections  helped  thereby.  In  order  to  save  re-writing  the 
full  details  of  each  sale  in  the  ledger  and  posting  again  to 
the  monthly  statement,  the  following  plan  might  work 
out  to  advantage  in  a  small  business,  although  attaching 
the  triplicate  bills  mentioned  might  prove  a  little  cumber- 
some where  a  large  number  of  sales  were  made  to  any  one 
customer. 

The  salesman  taking  the  order  should  use  a  duplicate 
cash,  sale  or  charge  book,  giving  the  customer  the  orig- 
inal copy,  or,  if  the  goods  are  delivered  by  a  driver,  send 
the  original  to  the  customer  with  the  goods.  The  total 
totals  of  the  sale  for  the  day,  week,  or  month  recapitu- 
lated from  the  same  book,  the  grand  total  being  posted 
to  the  credit  of  "Sales"  account  or  "Merchandise"  ac- 
count,  whichever  account  has  been  opened. 

When  rendering  monthly  statements  to  the  customers, 
it  should  only  be  necessary  to  venter  on  statement  the 
date  and  amount  of  purchase,  as  the  customer  has  already 
the  original  bill  of  goods  with  which  to  check  his  state- 
ments. 

The  retail  merchant  does  not  demand  from  his  whole- 
sale house  a  statement  of  the  goods  in  detail  each  month, 
and  if  the  customer  of  the  retail  merchant  preserves  the 
original  bill  sent  with  the  goods,  an  itemized  account 
would  be  unnecessary.  If,  however,  it  was  found  that 
too  many  requests  were  being  made  for  the  complete 
statement  of  goods  purchased  during  the  month,  a  tripli- 
cate bill  could   be  made  by   the  salesman   who  originally 


<L       4* 


/ft, 


£  /</, 


2J -  0^-f^U^^-fi- 


'r*- 


«£U 


(' 


oc 


may  be  posted  in  red  ink  to  guard  against  the  possibility 
of  posting  the  debits  in  the  credit  column  or  the  credits 
in   the  debit  column. 

In  order  that  there  may  be  no  delay  in  sending  out 
the  statements  on  the  first  of  each  month,  the  statements 
may  be  commenced  early  in  the  month  for  the  first  of  the 
next  month  and  entered  >i&  as  soon  as  the  posting  is  done 
to  the  ledger,  the  ledger  folio  being  placed  at  the  top  of 
the  statement.  If  the  ledger  accounts  are  arranged  alpha- 
betically as  much  as  possible,  a  few  extra  leaves  being 
amount  of  the  sale  may  then  be  posted  direct  from  the 
sale  book  to  the  customer's  account  in  the  ledger  and  the 


took  the  order,  and  these  bills  would  be  filed  alphabetical- 
ly in  the  same  order  as  the  monthly  statements  until  re- 
quired at  the  end  of  each  month. 

Another  method  which  was  hinted  at  in  a  previous 
article  is  to  use  the  duplicate  cash  sale  and  charge  books, 
posting  the  charge  sales  direct  to  a  statement-invoice 
form,  whfch  'is  inserted  for  this  purpose  opposite  the 
ledger  sheet  in  a  loose  leaf  binder.  This  form  is  made  in 
duplicate,  the  original  being  sent  to  the  customer  on  the 
first  of  each  month,  the  duplicate  remaining  in  the  ledger 
binder   as   a   complete   detailed   record   of   each   sale. 
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You  want  the  very  latest, 

RETURNED  -i  j.  ^\ 

JULU506       don  t  you  t 

0  9  *One  of  the  very  latest  and  popular  things 
/*(^*tnis  season  is  "Shadow  Voile."     We've  got 

^  At  to  retail  at  $1.50. 

Then    there's    the   "Rekartah"    dress 

material — it's    confined    to    us.       We    have 
different  qualities  from  $1.00  to  $1.60. 

Again  there  are 

Clan  Tartans  at  25c 

Plain  and  Fancy  Eoliennes 

Plain  and  Fancy  Muslins 

all  lines  that  are  being  asked  for  every  day. 
One  of  our  specials  is  a  very  pretty  line  of 

Figured  Tamoline  Silk,  blue  and  grey,  just 

the  thing  for  Summer  costumes.      The  line  can 
be  retailed  for  half  a  dollar. 

If  you  can't  come  in,  send  your  list 
to  our  LETTER  ORDER  DEPART- 
MENT, and  "do  it  now." 


THE  W.  R.  BROCK  COMPANY,  united 


MONTREAL,  QUE. 
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HousefurnisHings 


and 

Decorations 


CARPETS 


Summer  Suggestions — Higher   Fall   Prices. 

ALTHOUGH  it  is  now  a  trifle  late  in  the  season  for 
the  very  best  carpet  business,  many  stores  are  do- 
ing an  excellent  business.  There  is  seemingly  no 
cessation  in  sales,  which  have  been  good.  As  is  usual 
during  the  two  months  just  past,  April  and  May,  which 
is  virtually  the  carpet  buying  season,  business  in  all 
lines  has  been  large.  This  year,  viewing-  the  trade  as  a 
whole,  a  large  increase  in  all  lines  is  noticeable.  People 
have  had  more  money  to  spend  in  renewing  carpets,  rugs 
and  floor  coverings  generally.  Possibly  business  might- 
have  been  still  better,  as  some  merchants  aver  that  they 
have  done  only  the  usual  business  transacted  at  this 
time  of  year. 

Continued  Demand  for  Rugs. 

The  demand  for  rugs  of  all  kinds  still  goes  on. 
Manufacturers  are  very  often  hard  put  to  to  supply  their 
customers  with  these.  The  demand  is  not  confined  to 
any  particular  line,  but  is  general.  Everything  in  the 
shape  of  a  rug  is  required.  It  is  a  long  time  since  there 
has  been  such  a  great  request  for  rugs.  At  the  present 
time  there  is  a  great  deal  of  business  being  done  in  rugs 
suitable  for  the  Summer  season.  ingrain  art  squares 
come  under  this  heading-,  as  do  matting  rugs  and  also 
rag  carpet  rugs.  The  business  in  Summer  rugs  of  this 
description  must  be  worked  up  and  what  trade  there  is 
to  be  in  this  line  must  depend  solely  upon  the  ability  of 
the  merchant.  If  he  is  a  hustler  this  branch  of  the  busi- 
ness may  be  made  a  very  paying  one,  as  orders  are  not 
so  hard  to  secure  for  these  as  for  the  floor  coverings 
used  all  the  year  round,  or  at  least  for  the  best  portion 
of  the  year.  The  Summer  rugs,  too,  are  made  of  lighter 
material  and  are  less  expensive  than  those  required  at 
other  periods  of  the  calendar.  For  cottages  and  Summer 
houses  fancy  rugs  of  such  materials  as  can  be  made  up 
and  sold  inexpensively  ought  to  meet  with  ready  sale. 

Better  Conditions  in  the  East. 
Reports  received  from  the  east  state  that  a  better 
situation  prevails  since  stocks  of  Oriental  rugs  have  been 
unexpectedly  augmented.  As  has  been  stated  in  The  Re- 
view heretofore,  the  supply  of  Orientals  in  the  East  was 
very  limited.  This  market  has  been  relieved  in  conse- 
quence by  the  new  arrivals.  Prices  demanded  for  Ori- 
entals have  become  easier  since  these  new  goods  have 
came  in.  Prices  of  carpets  in  the  East,  Persians  and 
Turkish,   are  still  very  high. 

Three-iQuarter  Goods  Going  Well. 

Tn  spite  of  the  fact  that  rugs  have  been  in  such  de- 
mand, three-quarter  goods  have  been  going  well.  On  the 
part   of   manufacturers,    business   has  been   good,   jobbers 


generally  placing  good  orders  in  all  grades.  The  jobbers 
report  a  good  trade  during-  the  season,  to  them,  just 
ended.  This,  of  course,  illustrates  the  fact  that  retail 
merchants  have  experienced  a  good  season,  and  that 
sales  have   been   such   as  to   be  at  least    satisfactory. 

Cut  Order  Goods  Have  Good  Sale. 

Out  older  goods  have  sold  quite  freely,  and  prospects 
are  that  for  Fall  business  these  will  be  even  more  popu- 
lar than  they  have  been  for  Spring.  As  time  goes  on 
the  cut  order  system  for  selling  carpets  is  meeting  with 
greater  approval.  Merchants  are  beginning  to  recognize 
the  value  of  selling  in  this  way.  With  the  original  set 
of  samples  there  is  not  the  slightest  risk  of  having  in 
stock  a  quantity  of  goods  likely  to  remain  in  the  store 
indefinitely.  With  the  samples  the  merchant  is  safe  and 
is  able  to  order  only  such  goods  as  are  required  for  im- 
mediate use  by  his  customers.  The  advantage  of  this 
system  at  once  becomes  apparent  when  viewed  in  this 
light,  as  the  merchant  has  not  a  large  amount  of  capi- 
tal tied  up  in  stock.  New  samples  are  sent  along  by  the 
jobbers  whenever  they  appear,  so  that  there  is  the  added 
advantage  of  having  the  very  latest  goods  on  hand  all 
the  time.  This  would  be  impossible  with  many  mer- 
chants otherwise,  as  they  find  it  impossible  to  keep 
abreast  of  the  latest  patterns  through  disposal  of  their 
stock  at  a  reasonably  early  time  after  its  arrival.  The 
old  samples  are  very  easy  to  dispose  of,  being  sold  as 
rugs.  Very  seldom  is  there  any  trouble  in  closing  them 
out  in  this  way.  All  that  is  necessary  is  to  let  the  pub- 
lic know  they  are  to  be  obtained.  Another  advantage  of 
the  cut  order  plan  is  that  the  merchant  runs  no  risk 
through  fire  or  similar  causes,  nor  does  he  have  to  pay 
insurance  on  his  stock.  The  latter  item  would  not 
greatly  trouble  the  average  country  merchant  who  does 
not  go  in  very  heavily  for  carpets,  but  in  the  cities  this 
is  a  point  not  to  be  neglected.  The  jobber  takes  all  the 
responsibility  m  these  matters. 

Staple  Lines  in  Good  Demand. 

As  is  usual,  there  is  a  good  request  for  Axminsters, 
Wiltons,  Brussels  and  other  lines,  which  might  be  termed 
staples  in  the  carpet  trade.  The  better  grades  of  Ax- 
minsters and  Wiltons  are  being  sold  more  extensively 
than  formerly,  and  this  is  considered  as  a  good  omen 
that  the  people  are  still  willing  to  buy  good  lines  de- 
spite the  growing  tendency  to  renew  their  floor  coverings 
oftener. 

The  Fall  Trade. 

Canadian  travelers  are  almost  without  exception  all 
out,  as  they  usually  take  to  the  road  before  their  Am- 
erican representatives.  Many  large  Canadian  houses 
have  sent  out  their  men  with  instructions  to  sell  at  the 
old  price  everything  at  present  stocked  in  carpets,  but 
if  business  is  as  good  as   it  is  expected  to  be  this    will 
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Geo.  H.  Hees,  Son  &  Go. 


MANUFACTURERS  OF 

WINDOW  SHADES 

(BOTH  HAND  AND  MACHINE  MADE) 

in  piece   goods,  plain,  dadoed,  fringed, 

laced    and     insertioned,     mounted     on 

Hartshorn    Spring   Rollers. 

Lace  Curtains 

Bobbinet 
Curtains 

Lace 

Door  Panels 

Furniture 
Coverings  in 
various 

N.  B.-We  are 
about  to 
remove  to 
our  New 
Warehouse, 
No.  52 
Bay  Street, 
and  are 
clearing  lines 
at  greatly 

CURTAIN  POLES 

in  wood  or  brass,  with  ends,  rings  and 
brackets. 

materials 

Tapestry  and 
Chenille 
Curtains  and 
Table  Covers 

Portieres  and 
Draperies 

Silks  and 
Burlaps  for 
Wall 
Coverings 

Drapery  Pins,  Shade  Pulls 

Stair  Plates 

Highly  Finished  Martingale  Rings 

etc. 

reduced 
prices. 

• 

WE    SELL  OUR   GOODS  AT  A 
PRICE  THAT  AFFORDS  THE 
RETAILER  LARGE   PROFITS 

Silk  and 
Cotton 

Plushes  and 
a  general 
stock  of 

GE0.H.HEES,S0N&C0. 

LIMITED 

52  BAY  ST.,  TORONTO 

Upholsterers' 
Supplies 

N.B.— Many 

of  the  above 
goods  are 
from  onr  own 

No.  20  St.  Helen  St.,  MONTREAL. 

looms  in 
Valleyheld 
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WATSONPOSTCR 

WALL  PAPERS 


jy 


AT 


PLAT  PRICES 


fOR 


1906  1907 


OUR  NEW  LINE— THE  STRONGEST 
IN  EFFECT  AND  VALUE  YET  OF- 
FERED BY  US  WILL  BE  PRESENTED 
SHORTLY. 

IN  RESPONSE  TO  THE  WISHES  OF 
THE  LARGER  NUMBER  OF  OUR  CUS- 
TOMERS   THE    PRICES    OF    WALL 

BORDER  AND  CEILING  will 

BE  THE  SAME 

the  WATSON  FOSTER  CO.,  ltd. 

MONTREAL 
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jnlblwwu 


DOWN     COMFORTERS 
COTTON    COMFORTERS 
BED    PILLOWS 

WHITE    CUSHIONS 

COSIES,  MUFF  BEDS, etc. 


PRICE   LIST  ON   APPLICATION 


FEATHERS    BOUQHT 


The  Toronto  Feather  &  Down  Company,  Limited 

74  King  Street   West,  - 


TORONTO 


i  rm  •-  m  ■     pi 


ALASKA"    BRAND 


m  ■ 


QUILTS,    CUSHIONS 


Attractive     Designs 

Excellent     Values 

Prompt     Delivery 


iURNEl* 

!  14  1906 

-^^Ate^yi  promise  all  of  these  for  our  1906 
jsju,  season's  line.  June  is  the  month  to  place 
Fall  Comforter  and  Quilt  orders.  Early 
^fV  placing  of  order  insures  your  getting  exact 
colors  and  combinations  desired.  Don't 
delay  until  you  need  Quilts,  but  place  your 
order   now. 


* 


IDEAL   BEDDING   C°, 


LIMITED 


MONTREAL 


TORONTO 


t'isLr%i. 


WINNJfgfe 


IMPERIAL  CARPET 

60  front  Street  West,  TORONTO 

CO. 

testifies  that 
attention    to 

DEPARTMENT. 

Everything  in  Floor  Coverings. 

"IMPERIAL"   Carpets    have    had   a   record   sale   for  the  Spring   trade.     This   in    itself 

our  lines  are  appreciated  by  the  trade. 

For    SPRING    SORTING    we    have    replenished    our    stock    and    can     give     immediate 

MAIL.     ORDERS 

We   cut  Carpet   Lengths   and    supply    patterns.         Write  for  particulars  of  our  CUT  ORDER 
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not  last  very  long,  and  after  that  it  will  be  impossible 
to  get  anything-  at  the  prices  which  have  prevailed, 
since  the  new  goods  cannot  be  bought  by  the  jobbers  and 
sold  at  old  figures  without  incurring  loss.  American 
houses  have  made  a  very  material  advance  in  their  lines 
for  Fall. 

At  a  meeting  of  carpet  men,  held  in  England  the  end 
of  April,  tapestry  carpets  were  advanced  in  price  a  half- 
penny per  yard,  and  it  was  further  decided  to  hold  an- 
other meeting  about  the  beginning  of  June,  when  it  is 
considered  certain  that  Brussels  will  be  put  up  to  a 
higher  figure  than  at  present  rules  in  England. 


OILCLOTHS  AND  LINOLEUMS 


Favorable  Fall  Price  List— Reductions  in  Table  Oilcloths— A 
Manager  Returns  Home. 

FALL  samples  of  Canadian  lines  of  oilcloth  and  lino- 
leums in  the  hands  of  the  wholesale  dry  goods  trade 
show  a  decided  improvement  in  patterns  and  color- 
ings in  both  variety  and  number  of  designs.  A  notice- 
able increase  of  Canadian  linoleum  patterns  is  available 
this  season  and  outside  of  the  staple  effects  many  new 
and  original  clear  bold  designs  in  the  favorite  large  floral 
effects  are  noticed.  Jobbers  are  enthusiastic  over  the 
range  and  as  the  Dominion  Oilcloth  Company  have  in 
the  past  year  enlarged  their  facilities  for  the  output  of 
linoleum,  deliveries  will  be  prompt.  In  color  back- 
grounds red  is  assuming  a  favorite  position  with  a  good 
showing  of  green,  browns  and  greys.  The  range  of  floor 
oilcloths  surpass  any  previous  showing  and  every  pre- 
paration has  been  made  for  a  large  volume  of  trade. 

The  complete  Fall  price  list  of  the  Dominion  Oil- 
cloth Company,  issued  June  1st,  is  given  below,  and  it 
will  be  noted  linoleum  and  oilcloth  figures  remain  un- 
changed with  reductions  in  table  oilcloths.  Conditions 
across  the  line  have  been  discussed  at  various  times  in 
these  columns  and  the  higher  prices  prevailing  there  have 
been  quoted  as  a  guide  to  future  Canadian  rates  on  ac- 
count of  the  increased  cost  of  all  raw  materials  used  in 
the  manufacture  of  these  goods.  English  and  Scotch 
lines  affect  this  market,  and  as  their  rate  war  is  yet  un- 
settled present  low  rates  rule. 

Linoleum. 

8-4  8-4  16-4  16-4 

Widths.                     Plain.         Printed.  Plain.  Trinted. 

A  quality  per  square  yard 58  .60                 .65  .72 

B                                    "         48  .50                 .58  .62 

O                                     "         38  .40                 .46  .48 

D                                                 32  .32                 .40  .40 

E                                 "        25  .25               ...  .33 

Linoleum   Bordered   Passage  Cloth. 

Widths.                   2-4        5-8  3-4  4-4  5-4  6  4 

A  quality  per  lineal  yard 40        .50  .$',  .70  .85  1.00 

B                                          35-41  .45  .60  .75  .90 

O                                          24        .30  .35  .45  .60  .70 

D                               "        20        .25  30  .38  .50  .to 

E                                        17         21  .25  32  .42  .50 

Floor  Oil  Cloth. 

Per  S() .  yd. 

No.   I  quality in  widths  of  4-4.     5-4,     64,     8-4,     11-4         .30 

No.  2       "  "  4-4.     5-4,     6-4,     8-4.     10-4         .23 

No.  3       "  4-4.     5-4,     6-4,     8-4,     10-4         .18 

Mats  or  Rugs — No.  2  quality,  all  sizes.  .28 

Canvas  Stair  Oil   Cloth. 

Widths.    .  2-4  5  8  3-4  4  4 

Canvas  back,  per  lineal  yard 9  .12  .14 

Painted  back,       "  "         11  .14  .17  .20 

Length  of  pieces  30  yards. 

Shelf  Oil  Cloth. 

II  in.  wide. 

Shelf,  per  piece  of  12  yards .55 

24  yards 1. 10 


Table    Oil    Cloth. 

5-4 

Fancy  Mosaics,  per  piece  of  12  yards $1.9^ 

"       Woods.         "  1.90 

White  Marbles,      "  2.10 

"        Muslin,         "  2.10 

"        Muslins,  printed,       "  2.10 

Cotton  Stair   Oil  Cloth. 

15  in. 
Wide. 

Muslin  baclry'50  yard  pieces 06 

Duck  10 

Extended  Tour. 


6-4 

$2.80 
2.80 
3.01 
3.00 
300 


18  in. 

Wide. 
.c8 
.12 


John  Banre, /^nanager  of  the  Dominion  Qilcloth  Com- 
pany, Montreal/'is/  again  at  his  desk  after  an  extended 
European  tour  of  eleven  weeks.  Mr.  Bailie  plainly  shows 
beneficial  evidences  of  his  holiday  and  business  trip  em- 
bracing Italy,  France,  Germany  and  the  United  King- 
dom. Speaking  of  the  beauties  of  Italy  and  France,  he 
considered  Canadian  life  far  superior.  Incidentally, 
these  countries  use  practically  no  linoleum  or  oilcloth, 
relying  on  tiles  and  mosiac  work.  As  a  manufacturing 
centre,  Germany  has  been  making  wonderful  progress 
and  prosperity  was  apparent  on  every  hand.  Every  Eng- 
lish centre  he  visited  showed  remarkable  activity,  and 
the  Old  Country  is  experiencing  wonderful  prosperity. 

While  in  England  and  Scotland  Mr.  Bailie  paid  close 
attention  to  machinery  used  in  the  manufacture  of  lines 
pertaining  to  his  firm,  as  well  as  looking  out  for  new- 
designs,  and  the  results  of  the  trip  will  be  plainly  ap- 
parent in  the  lines  of  the  firm. 


WALL  PAPER 


New  Lines  Show  Attractive   Patterns  and  Light 
Colorings  Favored. 

AT  the  present  time  the  manufacturers  are  very  busy 
with  their  samples  for  the  next  season.  The  sea- 
son, according  to  what  can  be  gleaned  at  this  date, 
will  be  replete  with  novelties  of  every  description.  It  is 
promised  that  the  lines  placed  on  the  market  this  coming 
season  will  be  better  and  of  greater  range  than  any  seen 
heretofore.  It  is  as  yet  a  little  too  early  to  go  into  the 
matter  of  samples  for  the  next  season,  that  is  to  speak 
authoritatively  on  them,  inasmuch  as  the  manufacturers 
themselves  have  not  yet  completed  their  plans  as  to  color- 
ings ;  final  decisions  as  to  patterns  and  other  matters 
still  occupy  the  attention  of  many.  A  record  season  is 
anticipated  on  all  sides,  however,  and  steps  are  hein^ 
'taken  which  will  place  the  trade  in  a  position  to  fill  all 
demands. 

Possibly  the  outstanding  feature  of  the  new  samples 
will  be  the  brighter  colorings.  A  richer  coloring  scheme 
is  demanded  and  the  mills  have  turned  out  already  many 
neat  designs.  One  large  manufacturer  stated  he  was  con- 
vinced that  red  was  a  past  favorite.  Red.  which  has  had 
such  a  run  in  the  past,  apparently  has  given  way  to 
greens,  browns  and  greys,  which  are  expected  to  be  ex- 
cellent sellers.  Greens  and  greys  are  held  to  be  the  favor- 
ed shades  by  a  great  many,  while  others  give  preference 
to  browns  in  place  of  greens. 

Flat  effects  are  prophesied  for  next  season,  manv  being 
of  the  opinion  that  they  will  be  largely  used.  For  the 
high-class  trade  German  characters  in  fine  coloring  effects 
are  being  shown,  among  other  lines. 

The  staple  cheap  lines  do  not  show  any  great  changes 
for  the  coming  season.  There  are  the  usual  number  of 
new  patterns  and  some  good  designs  rather  out  of  the 
usual  will  be  shown. 


90 


Dry  Goods  Review 


HOUSEFURNISHINGS      AND      DECORATION 


RETURNED 


FIGURE  UP  YOUR  SALES  OF 

WALL  PAPER 

You  will  find  that  out  of  last  season's  sales  you 
made  your  biggest  profits  on  the  Staunton  lines. 
Two  ways  to  prove  it — selling  price  over  cost 
price,  and  so  little  Staunton  stock  among  the 
"left-overs."  Another  reason  why  Staunton 
Wall  Paper  is  best  to  carry  is  that  in  originating 
the  season's  patterns  and  colorings  Stauntons 
get  closest  to  what  the  actual  demands  of  the 
market  will  be. 

vStauntons'  Travellers 

will  soon  be  on  the  road  with  samples  for  1907. 
Don't  place  an  order  until  you  see  their  new 
colorings,    new  designs  and  new  prices. 

STAUNTONS 


LIMITED 
Wall  Paper  Manufacturers 


Toronto,  Ont. 
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CURTAINS 

The  Summer  Demand,  Though  the  Season   is  Getting  Over. 

CURTAINS  are  still  selling  in  great  numbers,  al- 
though the  season  for  their  large  sale  has  passed  in 
must  centres.  At  the  present  time  there  is  a  good 
general  demand,  no  particular  line  or  lines  being  favored. 
The  Madras  muslin  curtains  are  still  having  a  very  good 
sale.  Nottinghams  are  of  course  sold  every  day  and  the 
Arabian  lines  are  very  often  asked  for  by  the  better  class 
of  trade.  The  guipure  lace  curtains  are  being  sold  in  good 
numbers  by  some  merchants,  while  others  say  that  their 
sale  is  not  very  large.  The  Summer  trade  is  being  cater- 
ed to  extensively  by  many  progressive  merchants  who  see 
that  good  business  is  awaiting  development  in  this  line. 
There  is  an  increasing  tendency  on  the  part  of  people  to 
use  Summer  curtains,  particularly  noticeable  among  the 
holiday-loving  public  who  go  to  the  seashore  and  other- 
resorts.  Frill  muslin  and  frill  bobinette  curtains  ar6  very 
much  used  for  this  class  of  trade  as  they  are  particularly 
suited  for  use  in  the  Summer.  The  casement  curtain, 
known  as  the  Brisbis  curtain,  which  was  mentioned  in 
last  month's  paper,  is  gaining  steadily  in  sale.  They  are 
obtainable  in  silk,  cotton,  wool  and  in  silk  and  wool. 
These  are  shown  in  a  great  variety  of  patterns,  all  of 
them  very  pretty.  Linen  taffetas  for  bedrooms  particu- 
larly are  prized  as  good  stock  at  present.  White  grounds 
with  flowers  in  many  shades  are  very  popular.  Plain 
taffetas  are  also  shown  by  many  city  stores.  The  beauty 
of  the  taffeta  curtain  lies  in  the  possibility  of  carrying 
out  a  color  scheme  in  the  furnishing  of  a  room,  as  it  is 
possible  to  obtain  bed  coverings,  table  covers  and  other 
effects  of  this  kind  in  the  same  pattern  as  the  curtain. 
When  the  room  is  completely  furnished  the  result  is  very 
pleasing  to  the  eye.  The  light  shades  are  seen  more  fre- 
quently than  the  darker  colored.  Light  blues,  creams, 
and  the  like  are  favored  most,  and  these  colors  are  usual- 
ly worked  out  in  pretty  patterns  on  a  white  background. 

Draperies  Selling  Well. 

All  lines  of  draperies  are  selling  very  well.  It  cannot 
be  said  that  there  is  any  special  demand  for  one  line  more 
than  another  as  business  is  very  good  all  round.  Some 
retailers  report  quite  a  demand  at  present  for  chenille 
table  cloths  with  fringe.  These  are  being  sold  at  varying 
prices.  Art  silks  and  French  denims  are  enjoying  a  good 
sale. 

SOME    THINGS   TO    KNOW 


THE  good  curtain  salesman  has  to  have  a  knowledge 
of  many  things  besides  just  selling  if  he  is  to  be  a 
success.  He  has  to  know  how  to  meet  complaints, 
for  one  thing,  and  he  has  to  give  advice.  A  question  often 
asked  by  customers  when  buying  handsome  lace  curtains  is 
whether  or  not  it  is  advisable  to  send  them  to  the  clean- 
ers or  have  them  laundered.  Now,  in  the  answer  to  this 
question  often  lies  the  answer  to  a  charge  that  retailers 
have  to  contend  with  quite  often,  the  charge  that  cur- 
tains that  have  been  previously  sold  to  a  customer  have 
worn  badly.  In  many  cases  it  is  the  treatment  received 
and  the  way  in  which  they  have  been  washed  that  is  to 
blame. 

The  position  of  the  window  in  the  house  has  much  to 
do  with  the  wearing  of  the  curtains.  Curtains  on  some 
windows  have  to  be  handled  frequently  and  this  means 
wear.  Take  the  case  of  four  pairs  of  curtains  out  of  the 
same  stock,  made  by  the  same  manufacturer,  and  of 
exactly   the  same  quality  ;     two  pairs  went  to  the  front 


of  the  house,  where  there  was  always  bright  sunlight,  and 
two  to  the  back,  where  the  sun  seldom  reached  them.  The 
pair  in  the  front  were,  moreover,  handled  frequently.  In 
three  years  the  front  window  curtains  were  done,  but 
those  at  the  back  windows  gave  splendid  service  and 
lasted  for  many  years. 

Many  curtains  become  tender  by  being  exposed  to 
the  direct  rays  of  the  sun  through  glass.  They  are 
actually  scorched.  For  that  reason  glass  or  sash  curtains 
have  come  into  vogue  to  protect  the 'finer  curtains. 

If  the  curtains  are  of  valuable  lace,  the  best  and  the 
cheapest  way  is  to  send  them  to  the  cleaners,  then  they 
will  be  properly  done  up  and  also  they  will  hang  properly, 
which  they  do  not  always  do  after  the  laundry  has  done 
them  up. 

NEW  WAREHOUSE. 

The  splendid  new  warehouse  of  Geo.  H.  Hees,  Son  & 
Co.,  No.  52  Bay  street,  Toronto,  will  be  occupied  early  in 
June.  They  are  clearing  many  lines  of  goods  at  prices 
that  should  attract  buyers.  They  carry  an  immense 
stock  of  lace  curtains  and  upholstery  goods,  which  are 
included  in  their  reduced  price  list. 

SUMMER      FURNISHINGS 


WHEN  housecleaning  days  are  over  your  customers' 
thoughts  will  turn  to  preparations  for  the  Sum- 
mer outing,  to  cool  mattings,  and  to  hangings 
that  will  not  show  dirt  quickly  but  will  stand  a  good 
deal  of  wear.  Naturally,  too,  as  they  are  only  to  serve 
the  Summer  they  will  not  have  to  be  high-priced.  Now 
is  the  time  to  see  that  your  assortments  are  complete  in 
this  class  of  goods,  and  that  you  are  in  good  shape  for 
this  trade  when  it  sets  in.  It  will  soon  be  time  to  show 
them,  for  it  is  a  good  plan  to  make  an  occasional  win- 
dow display  a  little  ahead  of  the  time  when  the  demand 
begins.  It  lets  people  see  that  you  have  the  goods,  and 
they  know   where   to  come   when   they   want   them. 

Cushions  are  essential  to  Summer  comfort,  on  veran- 
dah or  in  the  living  room.  Many  people  do  not  like  the 
flaring  lithograph  cushions,  and  will  choose  pretty,  ser- 
viceable cretonnes  or  denim.  It  is  a  good  plan  to  have  a 
few  cushions  of  this  class  made  up  and  for  sale.  This  is 
the  day  of  ready-made  goods,  for  the  woman  with  many 
duties  finds  it  cheaper  to  buy  than  to  take  the  time  to 
make. 

For  the  woman  who  makes  her  own  you  must  cater  as 
well,  and  you  should  see  that  the  girdles  you  have  in 
stock  will  match  the  colors  of  your  denims  and  cretonnes. 
This  is  a  point  many  retailers  neglect,  and  one  that  often 
loses  a  sale.  The  stock  of  filled  cushions  ready  for  cover- 
ing should  be  kept  up,  and  all  sizes  should  be  there  when 
asked   for. 

SCREENS  AS  A  SIDE  LINE. 

ALTHOUGH  screens  are  not  handled  by  the  average 
dry  goods  store,  they  should  be  quite  at  home  in 
the  household  department.  They  do  not  take  up 
much  room  and  there  is  money  in  them.  Besides  this 
they  naturally  should  form  a  part  of  the  regular  house- 
furnishings  department.  The  season  when  these  are  very 
much  in  demand  is  almost  at  hand,  and  those  who  have 
not  left  this  line  entirely  to  the  hardware  merchant  will 
find  that  screens  and  screen  doors  are  very  easily  sold 
when  properly  handled. 

More  attention  is  being  given  to  this  department 
every  year  by  those  who  are  in  touch  with  this  line,  and 
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More  Light 

Window 

Shades 


Investigate 
Your 

Window  Shade 
Department 


THIS  IS  AN  IMPORTANT  ANNOUNCEMENT 

Perhaps  you're  not  doing  the  shade  business  you  ought  to. 
Then  investigate  the  merits  of  our  Shades,  made  up  in  a  manner 

to  ensure  satisfaction  to  yourself  and  customer. 
There  are  many  shades  on  the  market  that  don't  give  satisfaction; 

ours  do. 
You  take  no  chances  when  you  sell  our  Shades. 
If  you  want  to  do  the  biggest  shade  business  in  your  town,  drop 

us  a  line  at  once.      We'll  supply  the  goods. 
Orders  for  Special  Size  Shades  receive  prompt  attention. 
Our  new  catalogue  should  be  in  the  hands  of  all  shade-dealers. 
If  you  have  not  had  one,  write  us  at  once. 


DALY  <&  MORIN 


32  ST.    SULPICE  STREET 

A^ent  for  Ontario  t 

F.  G.   SOPER, 

29   Melinda  St.,   Toronto 
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RudolpH  DeutscK 


(To  the  Wholesale  Trade) 


IMPORTED    SPECIALTIES    IN    RUGS 

MORAVIAN  REVERSIBLE  RUGS,  (imported) 

Reversible  and  hand   made.      Perfect   reproductions  of  Oriental  Patterns.      The  best 
value  for  the   money  in  the  market.       Sizes  from   16x32   inches  to  13Vi  x  16Vi  feet. 

KABUL  AXMINSTER  RUGS,  (imported) 

A  big  seller,  giving  unsurpassed  style  and  durability  for  a  very  low  price.    The  only 
fabric  of  the  kind  in  the  market.    Sizes  from  16x32  inches  to  9x12  feet. 

FRENCH  WILTON  RUGS,  (imported) 
FRENCH  BODY  BRUSSELS  RUGS,  (imported) 

These  rugs   are   made  in  one  piece,  in  sizes  from   18x36  inches  to   8.2x11.6  feet 

Large  stock  carried  in  Montreal  for  immediate  delivery.  Samples  and  prices  sent  on  request. 

E.  DUVER.GER  ®>  CO. 


SOLE  CANADIAN  AGENTS 

Salesrooms:  403-404  Coristine  Bldg. 


MONTREAL 


the  results  are  very  satisfactory.  The  extension  screens 
are  more  generally  used  now  than  they  were  a  few  years 
ago.  Screen  doors,  too,  are  gaining  a  place  in  the  trade 
which  will  mean  good  business.  It  is  now  possible  to 
get  the  latter  suitable  for  use  in  front  doors.  It  is  not 
long  since  they  were  used  only  at  the  back  or  side 
entrances  of  the  house. 

This  is  a  department  worth  investigating,  and  any 
merchant  conducting  a  house  furnishings  department  and 
not  handling  screens  would  do  well  to  see  for  himself  by 
actual  experience  what  there  is  in  it. 

A  TORONTO   WINDOW. 

Toronto  is  rapidly  gaining  a  reputation  for  high- 
class  window  dressing,  and  the  housefurnishing  win- 
dows seen  there  this  Anril  will  do  much  to  enhance  this 
reputation.  One  noticeable  window  illustrated  the  use  of 
flowered  cretonne  for  a  bedroo.m.  The  background  was  of 
the  cretonne.  The  brass  bed  was  draped  with  it.  Otto- 
mans, shirtwaist  boxes,  a  bedroom  lounge,  and  other  fur- 
niture was  all  covered  with  the  same.  The  dressing 
table  was,  however,  the  point  of  remark,  for  it  was  cov- 
ered and  draped  with  the  cretonne.  The  top  of  the 
wooden  frame  was  covered  with  it,  and  a  deep  flounce 
hid  the  rest.  A  kind  of  a  coronet  was  formed  of  fluted 
cretonne,  from  which  hung  curtains,  and  the  glass  was  a 
long  oval  one  in  a  gold  frame. 

HOUSEFURNISHING     NOTES. 

The  Menzie  Wall  Paper  Company  are  now  conducting 
a  series  of  daily  paper  advertisements.  This  is  done  in 
order  to  help  their  many  clients  reach  the  consumer  and 
they  announce  that  business  this  year  has  been  larger 
than  ever. 


KING'S 


Established   1775 


FAMOUS 


Sold  by  leading  Jobbers. 


SCOTCH 


Every  pieoe  perfeot. 


HOLLANDS 


Scotch  Hollands,  for  nearly  a 
century  and  a  quarter,  have 
been  recognised  by  the  Trade 
of  the  world  as  the  most  reli- 
able and  salable  shading  made. 


or  its  non-shrinking  qualities, 
durability,  coloring,  and  stead- 
fast dyes.  King's  name  on 
every  piece. 


Hollands,  of  John  King  &  Son, 
are  handled  by  all  the  leading 
houses.  Made  in  all  colorings 
and  widths. 


They  are  popular  because  they 
are  the  most  effective  shading 
for  the  money  in  the  market, 
and  dealers  can  turn  them  over 
more  quickly  than  any  other. 


JOHN    KINC   &  SON, 

GLASGOW,    SCOTLAND. 

Sole  Selling:  Agent : 

SYDNEY    MASS, 

Nordhelmer  Bldgs.,  8  Colborne  St., 

TORONTO 
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Fall  Samples  Now  Ready 

Our  new  range  for   FALL   SEASON  is  now  in  the  hands 
of  the  Wholesale  Dry  Goods  Trade. 

On    the  opposite    page    will    be   seen    a    few    of  the    many 
new  designs  we  are  showing  in 

LINOLEUM 

MADE    IN    FIVE    QUALITIES,  A,   B,  C,  D   AND   E 

IN    BOTH    PRINTED   AND    PLAIN    GOODS 

It  will  be  to  the  advantage  of   every  buyer  to  see  our  range 
before  ordering  elsewhere. 


OUR  COLLECTION  OF 


FLOOR  OIL  CLOTHS 

MADE    IN   THREE   QUALITIES 

is  the  finest  and  most  extensive  we  have  yet  shown.  It  will  be 
found  to  contain  many  new  and  original  designs.  We  claim 
these  goods  to  be  the  best  value  on  the  market  as  regards 

QUALITY,  FINISH   AND   PRICE 

TABLE  OIL  CLOTHS 

This  line  is  the  acknowledged  leading  seller  among  this  class  of 
goods,  and  is  known  from  ocean  to  ocean  for  its  sterling  worth. 

Our  new  Sample  Book  shows  a  greater  variety  of 
new  and   beautiful  patterns  than   ever. 

Buyers  -will  Appreciate  tHe  Advantages   of   Handling  our  Lines 

DELIVERIES:  We  carry  a  large  stock  at  all  times,  and  can 
fill  orders  with  dispatch.  Remember,  it  is  worth  money 
to  have  "Repeat  Orders"  filled   promptly. 

the  DOMINION  OIL  CLOTH  CO. 

LIMITED 

MONTREAL 
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Linoleum 


Fall   Designs 


^ 


1906 


r^-M^\ 


No.  1040— "C"  quality. 
Made  in  2  and  1  yards  wide. 


No.  2046— "D"  quality.        • 
Made  in  2  and  4  sards  wide 


4$A '- 
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No.  2056— "D"  quar 
Made  in  2  and  4  yards^ide 


JRNE  D 


No.  3057— "E"  quality. 
Made  in  2  and  4  yards  wide. 


No.  3069-"E"  quality. 

Made  in  2  and  4  yards  wide. 


No.  3054— "E"  quality. 
Made  in  2  yards  wide  only. 


TKe  Dominion  Oil  ClotK  Co.,  Limited,  Montreal 
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Men's    FurnisH 
?=■  Clothier 


HATS 


SoTt  Hats  in  Request,  and  Straws  Will   Be  in  Short  Supply- 
Staple  Prices  for  Fall,  but  Poorer  Quality. 

AN  increased  interest  in  staple  and  novel  soft  hat 
shapes  was  the  decided  feature  in  retail  and  whole- 
sale hat  circles  last  month,  although  the  larger 
volume  of  business  continued  on  conservative  black  stiff 
hats.  Extensive  inquiry  from  all  parts  of  Canada,  es- 
pecially in  the  larger  centres,  has  developed  for  the  so- 
called  telescope  soft  hat,  designed  especially  for  young 
men.  City  furnishers  transacted  a  large  amount  of  busi- 
ness in  these  shapes  prior  to  the  holiday  with  pearl 
shades  in  splendid  request.  The  newest  color  freak  is 
absinthe  on  the  order  of  a  fawnish  green  and  light  nutria  ,;i 
black  and  brown  have  also  had  some  sale.  In  the  light 
tones  colored  hat  bands  have  been  featured  and  although 
they  have  never  been  a  success  in  Canada  a  good  amount 
of  business  has  already  been  transacted,  according  to  in- 
terested jobbers,  'who  have  been  influenced  by  the  vogue 
across  the  line  and  in  England.  In  the  telescope  shapes 
the  newest  idea  exploited  is  a  double  crown,  and  supplies 
of  these  in  jobbers'  hands  are  now  very  light.  These  hats 
are  not  numerous  enough  to  be  conspicuous  for  every-day 
wear  but  are  much  affected  for  country  and  outing  pur- 
poses. 

Montreal  and  Toronto  stores  evidently  followed  the 
advice  in  these  columns  concerning  the  proper  period  to 
push  soft  hats  instead  of  early  displays  of  straws,  as  last 
month  stores  in  these  cities  had  numerous  window  dis- 
plays of  soft  hats  and  neglected  straws.  On  account  of 
the  unfavorable  weather  until  the  last  of  the  month  -this 
had  the  effect  of  inducing  men  in  many  instances  to  for- 
sake their  Winter  derby  for  soft  hats.  On  the  other  hand 
men  do  not  buy  straws  until  they  are  actually  needed, 
and  early  displays  would  practically  have  been  useless. 
Some  city  stores  have  gotten  rid  of  many  light  shades  in 
soft  hats  by  creasing  them  in  the  new  telescope  shape. 

Straw  hat  time  finds  jobbers'  stocks  light  as  they  are 
loth  to  carry  stock  for  the  benefit  of  retailers  and  a 
small  advance  order  business  means  that  supplies  will  be 
short  during  the  present  month.  Straw  hat  manufacturers 
ask  at  least  six  weeks  delivery  and  this  means  jobbers 
will  not  give  repeats  as  the  goods  would  arrive  too  late. 
The  Panama  hat  trade  in  city  stores  is  opening  up  favor- 
ably and  sales  have  been  good  at  prices  from  $6  to  $20. 
One  city  store  states  a  good  trade  has  been  done  on  these 
hats  to  ladies,  and  the  Montreal  Horse  Show  helped  mat- 
ters considerably.  Jobbers  very  rarely  handle  these  lines 
as  Canadian  trade  is  very  limited.  The  sailor  in  split 
straw  is  again  the  leader  at  retail  and  no  particular  shape 
leads,   although  the  high  crown  is  again   favored. 


In  accord  with  the  higher  prices  put  out  by  American 
manufacturers  for  Fall,  English,  Italian  and  French  mar- 
kets have  all  advanced  and  Canadian  jobbers,  while  main- 
taining standard  prices,  unqualifiedly  state  value  is  not  so 
good  as  a  year  ago.  As  has  been  pointed  out  for  some 
little  time,  shellac  and  all  hat  furs  have  advanced  mater- 
ially, together  with  leather  bands  and  an  increased  labor, 
printing,  machinery  and  shipping  cost.  Retailers  are  slow 
to  believe  in  a  higher  market  and  many  times  scoff  at  re- 
ports emanating  from  interested  parties,  but  it  is  un- 
doubtedly true  the  hat  trade  has  been  operating  on  a  close 
margin,  and  marked  advances  will  be  apparent  for  Fall. 

Regarding  shapes,  the  flat  brim  stiff  hat  will  run  into 
Fall  lines,  although  the  flat-iron  shape  will  not  be  featur- 
ed, as  the  new  flat  effect  is  slightly  curved  to  give  a  wide 
wing  appearance.  Crowns  remain  practically  the  same  as 
during  the  present  season,  and  for  conservative  trade 
medium  rolled  brims  rule.  In  soft  shapes  outside  of  the 
staples  the  telescope  is  expected  to  remain  good. 

^ 


HORSE    SHOW     CLOTHES 


Established   Standards  of  Swallowtails  and   Frock  Coats 
Worn  by  Majority— Other  Styles  Described. 

CHIEF  interest  from  a  fashion  standpoint  at  the 
Montreal  Horse  Show  naturally  centred  in  feminine 
finery,  but  it  is  of  more  or  less  moment  to  haber- 
dashers' interests  to  know  in  what  clothes  the  well 
dressed  men  disported  themselves.  It  must  be  confessed 
that  outside  of  the  occupants  of  boxes  and  reserved  seats, 
even  when  Prince  Arthur  of  Connaught  was  in  attendance, 
strict  attention  to  the  details  of  dress  was  not  given. 
Pardoning  such  discrepancies,  it  was  clearly  evident  that 
men  were  never  better  dressed  than  to-day.  The  dominant 
note  of  men's  dress  was  the  good  taste  displayed  by  even 
those  outside  of   the  four  hundred. 

From  a  correct  fashion  standpoint  innovations  were 
not  made  by  the  gazers-on.  For  morning  wear  Scotch 
tweed  suits,  grey  worsted  suits,  blue  or  black  serge  suits 
were  worn  by  the  majority,  with  innumerable  fancy 
waistcoats  and  gay  and  loud  cravats.  Simplicity  and  uni- 
formity, however,  was  the  rule  of  gentlemen  who  wore 
the  morning  coat.  For  afternoon  wear  the  Prince  Albert 
frock  coat  and  vest  was  the  accepted  standard,  and  the 
full  dress  suit  was  universally  worn  in  the  evening. 

The  morning  coat  of  vicuna  or  worsted  with  broad 
shoulders  and  tapering  to  a  close  fit  at  the  waist '  was 
usually  grey  throughout  the  whole  suit,  and  if  black, 
striped  trousers  were  worn.  Many  winged  collars  were 
noted   and   wide  four-in-hands  usually   accompanied   them. 
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Many  white  shirts  were  used,  hut  plain  colored  ones  were 
iiiucli  in  evidence.  Calfskin  hooTs  rather  than  patent 
leathers  held  sway,   and   gloves   were  uniformly   tan  cape. 

Afternoon  dress  severely  confirmed  established  form. 
Silk  hat,  straight  collar,  the  pearl  Ascot,  a  plain  double- 
hreasled  white  waistcoat,  a  frock  coat,  striped  worsted 
i  rousers,  grey  suede  gloves  formed  the  attire.  Calfskin 
shoes  varnished  to  a  dull  lustre  were  worn  by  best 
dressers. 

Evening  dress  was  simple  and  "uniform,  embracing  the 
swallow-tail  in  the  new  cut,  black  worsted  trousers  and 
the  silk  hat.  The  straight  standing  collar,  plain  white 
shirt  with  two  studs  showing,  and  double-breasted  white 
waistcoal  and  white  glace  gloves,  sometimes  with  black 
ttack  markings,  completed  the  full  dress  outfit.  The  tuxedo 
was  not  worn  even  by  very  young  men.  Owing  to  the 
rainy  weather  throughout  the  days  of  the  show  raincoats 
were  more  in  evidence  than  the  frock  coats.  They  were 
usually  cut  long  and  hung  loose  from  the  shoulders  pre- 
ferably in  dark,  plain  shades. 
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Mark  Fisher,   Sons  &  Co's.  New  Building,  Montreal. 

In  the  accessories  of  dress  of  course  neither  watch 
chains  nor  fobs  were  carried  and  shirt  studs  and  link  but- 
tons were  uniformly  of  pearl.  General  deference  was  paid 
to  the  accepted  rules  of  dress,  although  it  must  be  grant- 
ed that  outside  of  the  occupants  of  the  boxes  a  good  deal 
of  every-day  apparel  was  apparent.  In  evening  ties  it 
was  plainly  evident  that  the  little  lawn  bow  and  white 
stiff  barathea  had  given  way  to   the  new  wide  white   ties. 


NEW   MONTREAL  BUILDING. 

MARK    FISHER,    SONS    &    CO.,    Montreal,    have   al- 
ready    commenced     work     on     their    new    building 
diagonally  opposite  their  present  situation  on  Vic- 
toria Square  and  Craig  street.     The  demolition  of  the  old 
buildings   on    the    site   is    rapidly    going    forward    and    the 
new  structure  is  to  be  completed  by  April  1,   1907. 

Through  the  courtesy  of  Mr.   A.   Piche,  McGill  street, 
Montreal,   the  architect,   the  accompanying  cut  was  made 


from  the  drawings.  Including  the  basement  the  building 
will  be  ten  storeys  high,  the  limit  of  the  Montreal  build- 
ing laws,  and  will  have  a  frontage  of  77  £?et  on  Victoria 
Square  and  Ki  feet  on  Craig  street.  The  walls  facing  the 
si  reel  will  rest  upon  a  granite  base  and  all  above  will  be 
faced  with  Cleveland  stone.  The  interiors  of  the  two  Vic- 
toria Square  entrances  will  be  lined  with  fine  marble  and 
the  floors  will  be  of  marble  mosaic.  The  building  will  be 
provided  with  water  curtains  and  sprinklers  and  will  be 
steam  heated  and  lighted  with  electricity  and  gas.  The 
cost  will  be  in  the  vicinity  of  $150,000.  Mark  Fisher, 
Sons  &  Co.  will  occupy  a  good  share  of  the  building  and 
the  remainder  will  be  let  to  desirable  tenants.  In  the 
centre  of  the  wholesale  district,  the  newr  structure  will  be 
a  decided  ornament. 


SHIRT  AND   WHITEWEAR 
MERGER  ASSURED 


Four  Large    Montreal   Firms  in  the   Deal. 

PROPOSALS  for  a  shirt  and  whitewear  amalgamation 
as  given  in  last  month's  issue  of  The  Review,  have 
icome  to  a  head  and.  while  the  entire  Canadian 
manufacturing  trade  is  by  no  means  included,  four  im- 
portant and  influential  Montreal  firms  have  practically 
arrived  at  an  agreement.  The  Standard  Shirt  Co.,  John 
P.  Black  &  Co.,  G.  H.  Harrower  Co.  and  A.  H.  Sims  Co.. 
Limited,  are  the  four  interested  firms,  and  while  details 
have  not  yet  been  consummated  the  terms  of  amalgamation 
have  been  tacitly  agreed  to.  When  seen  by  The  Review, 
the  firms  in  question  admitted  a  capitalization  of  three 
million  dollars  with,  a  bond  issue  of  half  a  million  cover- 
ing the  value  of  machinery  and  plant  of  the  four  com- 
panies. The  bonds  and  two  million  of  the  three  million 
common  stock  authorized  will  be  issued. 

The  Standard  Shirt  Co.,  of  Delorimier  avenue,  which 
owns  its  own  plant,  will  be  the  tentative  headquarters  of 
the  merger  and  selling  headquarters  will  be  maintained  in 
the  down-town  wholesale  district.  Rumors,  which  cannot 
be  substantiated,  state  they  may  build  fheir  own  cotton 
converting  plan!  and  that  the  style  of  the  merger  will  be 
eithei  the  Canadian  ConveTjable  Co.  or  the  Cotton  Con- 
\  erting  Association. 

These  firms  sold  their  output  through  the  jobbing  trade 
and  large  departmental  stores  and  the  merger  will  oper- 
ate in  the  same  way.  The  four  plants  will  all  continue 
running,  but  efforts  towards  specialization  and  the  avoid- 
ance of  overlapping  will  be  made.  The  merger  also  ex- 
pects to  effect  the  consequent  savings  in  selling  expenses. 
resulting  from  amalgamation. 

The  wholesale  trade  does  not  regard  the  combination 
;is  inimical  and  trusts  to  see  decided  improvements  in 
manufacture  and  delivery.  Representative  opinions  are 
given  : 

R.  A.  Brock,  of  the  W.  R.  Brock  Co.,  Limited,,  Montreal. 

"The  merger  of  the  four  ready-to-wear  garment  manu- 
.1'n, "turers  appears  to  me  to  closely  resemble  the  recent 
amalgamation  of  Canadian  cotton  companies  under  the 
style  of  the  Dominion  Textile  Co.,  and  if  results  are  as 
satisfactory  in  every  way  as  the  treatment  given  us  by 
the  cotton  merger,  I  feel  sure  the  jobbing  trade  will  have 
little  to  complain  of." 

An  Influential  Jobber. 

"The  undoubted  end  of  the  whitewear  merger  is  spe- 
cialization in  order  to  eliminate  disastrous  competition 
and  to  effect  the  consequent  savings  in  manufacturing  and 
selling  expenses.  However,  it  is  folly  to  conceive  of 
their  cornering  the  ready-made  and  shirt  business  of  the 
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Here's   a  Sign  You  Can  Believe   In — 


/jrjg/e 


ATUNSHRINKABLEX 


^/    Trade  A(ar/( 


What  bears  that  trade  mark  sells — that's  the 
great  point  for  the  retailer  to  consider,  of 
course.     And   the  selling  is  easy    selling    with 

PEN-ANGLE 

UNSHRINKABLE 

UNDERWEAR 

The  quality  is  in  Pen-Angle  garments  to  start 
with.  The  selling  aid  the  Pen-Angle  makers 
give  their  trade  keeps  the  stock  moving  and 
moving  quick.  And  the  quality  of  the  Pen- 
Angle  goods  brings  the  buyer  back   next   time. 

There's  why  Pen-Angle  sellers  get  the 
good  trade  get  it  easier,  and  keep  it 
when  they  get  it. 

Why  don't  YOU  put  faith  in  that  sign  of  good 
goods?  Any  traveller  for  any  good  wholesaler 
can  show  you  the  line  — suppose  you  look  it  over? 


THE  PENMAN   MANUFACTURING  CO. 

of    PARIS,  CANADA 


LIMITED 
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OUR  SUSPENDERS 

Are  Stamped 
and  Labelled 


Trade 


Mark 


Which  is  a  guarantee 
of  BEST  value. 

If  our  representatives    do   not    call   write 
us  for  sample  lots.    Satisfaction  guaranteed. 
Our  Button  Stock   is  complete  in  all  lines. 

The  Berlin  Suspender  &  Button  Co. 

Berlin,  Ontario 


Your  Paper 


Is  sent  regularly  to  our  Bureau  ? 
If  it  is  not  do  you  not  think  it 
should  be  ?  From  the  papers  we 
receive 


Clippings 


are  sent  to  all  parts  of  Canada 
and  to  many  parts  of  the  United 
States  and  Europe.  To  every  clip- 
ping is  attached  a  label  on  which 
the  name  of  the  paper  is  printed 
from  which  the  clipping  is  taken. 
Every  clipping  therefore  carries 
with  it  an  advertisement  for 
the  paper  from  which  it  is  clipped. 

Canadian  Press  Clipping  Bureau 

10  Front  St.  East,  TORONTO 
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Made  to  fit  every  Man. 

Scientifically  construct- 
ed with  an  elastic  inser- 
tion that  moves  with  the 


wearer. 


Made  in  knee  and  full 
lengths  in  a  variety  of 
popular  fabrics. 

You  cannot  lose  a  sale 
for  lack  of  the  right  size 
if  you  carry  these  draw- 
ers in  stock. 

Interesting  illustrated 
booklet  containing  Phy- 
sical Culture  Exercises 
for  Busy  Business  Men, 
free  on  request. 


J.   A.  SCRIVEN  COMPANY 

Sole  Manufacturers     -£>    16-18  Hast  15th  St.,  NEW  YORK  CITY 
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jobbing  trade.  ;b  wholesalers  will  only  buy  of  them  pro- 
vided values  are  as  good  or  belter  than  competitors  who 
still  exist.  It  is  a  fetish  which  cannot  be  used  as  a  club, 
and  it  is  doubtful  if  the  new  selling  organization  will  at- 
tempt   to   dictate." 

A  Montreal  Specialty  Wholesale  House. 

"We  do  not  feel  that  the  shirt  and  whitewear  merger 
will  in  any  serious  way  affect  trade  conditions  in  these 
lines.  The  four  large  factories  involved  cannot  ade- 
<p  ately  turn  out  their  orders  to-day,  and  this  condition 
has  steadily  grown  worse  in  the  past  three  years,  and  thus 
it  is  difficult  to  imagine  that  they  hope  to  control  trade  in 
these  lines.  Through  the  Textile  Company  the  new  or- 
ganization may  hope  to  dictate  what  manufacturers  shall 
receive  cotton  supplies,  but  this  could  not  be  carried  to 
any  great  length  as  foreign  goods  are  to-day  brought  in 
for  manufacture  and  will  continue  to  be  imported.  The 
object  of  the  merger  is  naturally  not  philanthropic,  but 
an  increased  profit  must  come  from  savings  in  manufac- 
ture. Hebrew  firms  are  springing  up  in  Montreal  to  a 
marvelous  extent  and  a  steady  increase  will  follow.  These 
firms  make  the  keenest  of  competition  and  the  recent 
failures  plainly  show  they  have  sold  niaiiv  goods  below  the 
cost  of  production.  The  merger  would  like  bo  make  it 
difficult  for  such)  firms  to  do  business,  as  such  competition 
is  sluicidal  to  the  best  interests  of  the  trade.  Further,  the 
i|uestion  of  efficient  help  has  proved  a  serious  matter  in 
Montreal  of  late,  and  concentration  will  tend  to  avoid  this 
scarcity." 

Retailers  may  rest  assured  every  jobbing  house  hand- 
ling these  lines  will  present  as  good  values  as  ever  and  the 
fact  that  many  jobbers;  now  operate  their  own  garment 
factories,  places  them  in  an  independent  position. 


THE    PYJAMA    TRADE. 

RETAINERS  in  smaller  centres  arc  rapidly  falling  in- 
to line  in  stocking  a  good  range  of  pyjamas,  and 
Canadian  manufactures  as  well  as  foreign  lines  are 
meeting  with  a  much  better  reception  than  a  year  ago. 
This  trade  has  been  left  a  good  deal  in  city  store  hands 
and  a  large  mail  order  business  has  been  done  in  these 
goods.  Canadian  lines,  as  well  as  foreign  goods,  are  avail- 
able at  more  popular  prices  this  season  and  sightly  goods 
are  offered  to  retail  from  $1  up  as  high  as  $6. 

For  Fall,  materials  stronglv  favor  flannelettes  in 
bright  designs,  both  in  stripes  and  checks,  while  silk 
stripes,  wool  mixtures  and  tussor  silks  are  shown  in  the 
better  grades.  Spring  trade  has  run  on  the  staple  Ox- 
fords, zephyrs  and  printed  sateens.  Fastenings  are  about 
evenly  divided  with  regard  to  frogs  and  buttons,  with  the 
former  favored  in  the  better  goods.  These  garments  have 
now  an  established  place  in  the  trade  and  are  regarded  as 
indispensable  by  many  men.  For  traveling  their  superior- 
ity is  self-evident,  and  "once  used,  always  used"  is  the 
usual   outcome   of   introducing    them. 


THE  OVERALL  OUTLOOK. 

A  FIRM  cotton  market  with  recent  advances  in  many 
lines  of  denims  has  made  the  situation  in  the  over- 
all market  exceedingly  complex.  Many  firms  are 
not  covered  on  materials  and  deliveries  are  being  made  at 
an  actual  loss.  The  Fall  lines,  for  delivery  next  month, 
are  out  around  old  prices,  but  values  in  many  instances 
are  not  SO  good  as  a  year  ago.  During  the  past  few  sea- 
sons nearly  all  Canadian  firms  have  endeavored  to  break 
away  from  the  unprofitable  low  lines  and  this  has  had  the 
effect  of  enabling  retailers  to  do  a  growing  quality  trade. 
The  50c.  overalls  are  hard  to  get  nowadays  and  the  con- 


sumer has  been  educated  to  demand  better  goods.  'flic 
popular  low  price  line  is  now  75c.  and  sales  are  by  no 
means  phenomenal  even  in  farming  centres.  The  bib  over- 
all is  strongly  favored  and  trade  has  increased  remarkably 
in  this  direction.  The  manufacture  of  all  lines  has  been 
raised  to  a  very  high-class  notch  and  accurate  cut  and  fit 
is   now  well  attended   to. 

The  fact  that  overalls  are  now  made  for  every  con- 
ceivable trade,  with  specialties  for  railroad  men,  various 
classes  of  working  men  and  miners  permits  of  an  increased 
trade  for  merchants  located  in  good  overall  centres.  The 
department  is  in  many  stores  not  given  proper  attention 
and  its  profit  possibilities  neglected.  The  overall  depart- 
ment can  be  made  a  decided  trade  bringer  for  working 
men  if  given  some  space  in  the  advertising  and  an  im- 
portant position  near  the  clothing  department.  The  boys' 
trade,  especially  during  Summer,  is  worthy  of  strict  at- 
tention. Children  use  a  big  quantity  during  the  Summer 
holidays. 


MEN'S     HOSIERY 


Colors   Lead    in    Summer  Lines — Higher-Priced  Goods  in 
Favor. 

SALES  of  men's  hosiery  for  Summer  wear  are  at  their 
height  now  and  splendid  business  is  being  done  in 
almost  e*'ery  locality.  There  is  the  usual  variety  in 
showings,  and  fancy  lines,  as  predicted  in  The  Review 
some  time  ago,  are  holding  a  better  place  in  the  trade 
than  ever  before.  There  is  nothing  particularly  new  being 
displayed,  but  the  patterns  and  designs  are  multitudinous. 
Windows  have  been  utilized  extensively  in  the  cities  since 
the  beginning  of  May  and  several  excellent  displays  were 
noticed  in  leading  haberdashers  in  Montreal  and  Toronto. 

The  season  so  far  has  been  an  excellent  one  and  the 
amount  of  business  transacted  isv  greatly  ahead  of  what 
has  been  done  in  previous  years.  • 

Sheer  lisle  thread  hose  in  all  patterns  are  selling  quite 
freely,  and  for  the  belter  class  of  trade  silk  and  lisle  are 
much  in  demand.  Another  line  enjoying  good  sale  is  the 
lisle  and  cotton,  which  is  very  popular  with  those  who  do 
not  desire  to  go  beyond  a  certain  price. 

The  colors  shown  do  not  differ  a  great  deal  from  those 
of  last  year.  The  leading  color  this  season,  as  last,  is 
bronze,  and  many  very  natty  bronze  effects  are  observa- 
ble. Dark  green  effects  are  sold  quite  frequently  and  have 
seemingly  already  won  a   place  in  the  Summer  trade. 

In  blacks  the  most  popular  lines,  as  far  as  colors  are 
concerned,  are  those  with  small  figures,  sparsely  scat- 
tered. Blue  figures  in  neat  designs  are  favorites  among 
others.  Stripes  are  not  very  often  seen._  although  occa- 
sionally something  in  the  bronze  and  white  stripe  line  is 
displayed. 

It  is  encouraging  to  note  the  trend  of  the  trade  to- 
ward higher  priced  goods.  Merchants  are  gradually  edu- 
cating their  customers  to  pay  a  better  price  for  a  better 
quality  with  most  satisfactory  results  to  both.  A  few 
years  aeo  twenty-five  cents  was  supposed  to  he  thet  limit 
for  the  average  man.  Later  on  thirty-five  cent  lines  Were 
introduced  and  then  fifty  cent  goods  were  sold.  At  the 
present  time  a  splendid  trade  is  done  in  the  latter  priced 
goods. 

F.  Rathbone,  one  of  Toronto's  foremost  gents'  fur- 
nishers, is  now  settled  in  his  new  store  at  92  Yonge 
street.  No  pains  have  been  spared  in  maKng  this  one  of 
the  handsomest  gents'  furnishing  stores  in  the  city,  while 
the  stock  of  shirts,  collars,  ties,  socks,  etc.,  is  very 
noticeable,    both   as    regards   appearance   and   quality. 
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should  be  carried   by  all  retailers  who  wish  to  obtain 
a  name  for  selling  reliable  goods. 

QUALITY  is  our  first  consideration. 


Guaranteed    not   to   shrink,    made    of 

Pure  Wool 

Perfectly  Shaped 

Superior  Finish 


ALL     WHOLESALE     HOUSES     HANDLE 
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Manufacturers  Rushed  with  Orders— For     Many    Styles    in 
Wash  Goods— Fall  Lines  Under  Way. 

rARIOUS  materials  in  wash  goods  are  more  than 
fulfilling  early  expectations  of  extended  popularity. 
In  city  stores  the  season,  despite  unfavorable 
weather,  is  coming  on  with  a  rush  and  window  displays 
are  beginning  to  favor  wash  goods.  The  demand  for  these 
goods  is  seriously  taxing  the  capacity  of  manufacturers 
and  already  many  lines  are  sold  out.  Merchants  early  in 
the  season  showed  a  tendency  to  buy  conservatively,  and 
now  that  the  trend  of  public  taste  has  been  established 
their  orders  are  coming  forward  quickly. 

The  unusual  popularity  of  wash  materials  renders  it 
possible  to  stock  them  with  profit.  City  trade  will  be 
done  principally  on  white  goods  in  the  four-in-hand  French 
seam  shape.  Self  figures  are  much  liked  and  include 
various  small  floral  effects,  dots,  rings,  squares  and  a  few 
stripes.  The  French  seam  is  the  favorite  mode  of  making 
up  the  four-in-hand,  as  a  better  knot  can  be  made.  Stocks 
are  again  slated  for  a  fair  share  of  approval,  usually  in 
the  lighter  cotton  materials  and  in  the  hunting  shape. 
White  is  far  and  away  the  best  color.  It  is  not  expected 
that  they  will  be  again  used  for  business  wear,  but  en- 
tirely for  vacation  and  outing  purposes.  They  have  to 
compete  for  favor  with  a  new  soft  collar  style  with  self- 
colored  tie  attached,  which  has  been  introduced  by  Mont- 
real and  Toronto  specialty  stores.  One  Canadian  firm  re- 
ports a  fair  sale  for  this  new  style,  but  country  trade 
has  not  as  yet  taken  them  up. 

Colored  linen  goods  are  about  as  good  as  any  of  the 
cotton  materials  and  will  do  particularly  well  when 
shown  with  colored  embroidered  figures  in  such  shades  as 
red,  blue,  helio  and  green.  They  are  made  up  in  2  to  %\- 
inch  four-in-hand  and  no  call  has  set  in  among  high-class 
stores  for  the  narrower  goods.  Many  department  stores 
are  again  featuring  the  cheap  string  wash  tie  at  three  for 
25c.  and  upwards.  In  the  cotton  materials  the  mercerized 
and  poplin  finish  are  at  the  head  of  the  list,  All  large 
city  firms  have  placed  heavy  repeats  for  materials  of  this 
order. 

Silks  Not  Neglected. 

While  wash  goods  will  do  a  large  share  of  Summer 
business,  silks  by  no  means  are  out  of  the  running  and 
foulards  and  poplins  will  secure  a  good  share  of  the  trade. 
Small  to  medium  sized  dots  are  considered  the  best  pro- 
perty in  foulards  on  the  staple  blue  grounds,  while  scroll 
and  figured  effects  are  also  shown.  Green  is  another  good 
ground  color.  Reversible  ties  are  well  liked  in  these  lines. 
In  poplins,  plain  effects  are  selling  best  and  decided  bright 
shades  in  green,  blue  and  purple  are  favored.  In  designs, 
the  same  tendency  is  observed  and  decided  patterns  rule. 
Shot  diagonal  stripes  are  among  the  new  designs,  while 
the  latest  New  York  importation  is  small  white  and 
black  shepherd's  checks.  Canadian  manufacturers  are  to 
be  commended  for  their  alertness  in  securing  the  latest 
s    New  York  ideas. 

Shantung  silks  are  hardly  proving  as  strong  as  ex- 
pected and  some  firms  unhesitatingly  state  orders  have 
been  light.  Baratheas  in  plain  colors  and  soft  shades  will 
remain  good  property.  A  favored  weave  at  the  moment  is 
plumatis,  a  silk  on  a  cotton  warp,  showing  neat  patterns 
in  contrasting  shades. 

Wide  Bow  Ties. 

Nothing  is  more  suitable  to  wear  with  negligee  shirts 
than  the  new  wide  bow  ties  in  straight,  graduated  or 
paddle  ends,  tied  loosely  to  give  a  large  effect.  They  will 
be  better  than  ever  this  season  and  come  in  all  popular 


materials  and  shades.  Some  shield  ties  have  been  brought 
out  which  closely  imitate  the  new  ideas  and  will  sell 
among  the  class  who  never  can  learn  to  tie  a  bow  cor- 
rectly. Dry  goods  stores  have  an  opportunity  of  making 
extra  profit  on  the  new  lines  of  Summer  neckwear,  as 
many  patterns  designed  to  retail  at  35c.  will  readily 
bring  40c.  and  40c.   lines  50c. 

Narrow  Ties  for  Fall. 
Manufacturers  are  collecting  their  samples  of  Fall 
silks  and  endeavoring  to  turn  out  Fall  lines.  No  decided 
patterns  or  weaves  in  silks  have  as  yet  been  seen  and  the 
principal  novelty  will  be  in  the  decided  tendency  for  nar- 
rower four-in-hands.  One  and  one-half  to  two  inches  will 
be  shown.  Undoubtedly  the  trade  will  revert  to  these 
standards,  but  it  will  be  a  slow  process  as  the  large 
shapes  have  appealed  to  the  younger  element. 


GETTING    BELT  BUSINESS. 

BELTS  are  now  beginning  to  sell,  and  as  the  weather 
becomes  warmer  better  business  will  be  done.  Some 
dealers  expressed  themselves  as  feeling  certain  that 
business  this  season  would  be  very  small,  since  fancy 
waistcoats  are  to  be  worn  so  extensively.  There  may  be 
something  in  this,  but  nevertheless  there  will  be  a  great 
deal  of  business  done  in  this  line.  When  the  hot  days  of 
July  and  August  come  around  men  will  not  be  very 
anxious  to  wear  any  kind  of  a  vest,  and  then  the  belt  will 
be  very  much  in  demand.  Also  there  is  the  fact  that 
two-piece  outing  suits  are  very  stylish  for  Summer  wear 
and  belts  will  be  a  necessity  to  those  wearing  these  suits. 
Merchants  have  been  rather  late  in  making  their  displays 
this  season,  preferring  in  most  cases  to  give  what  space 
they  had  to  neckwear  instead  of  belts.  The  latter  are 
now  being  shown,   however. 

It  cannot  be  said  that  the  belts  for  the  coming  season 
differ  greatly  from  those  which  were  sold  last  Summer. 
In  fact,  there  is  practically  no  change  in  the  style  of  the 
belt  itself.  The  three-piece  belt  in  different  colors  is  most 
in  demand  this  year.  Tan  in  many  different  shades  is  the 
favored  color.  The  other  colors  which  are  expected  to 
meet  with  popular  fancy  include  blacks,  to  a  limited  ex- 
tent, and  castors.  Narrow  widths  will  prevail — from  an 
inch  to  an  inch  and  a  quarter,  although  occasionally  belts 
an  inch  and  a  half  wide  are  seen.  These  latter,  however, 
are  not  likely  to  meet  with  the  approval  of  the  public. 

Boys'  belts  are  practically  the  same  in  pattern  as 
were  those  of  last  year.  Many  merchants  are  cultivating 
trade  from  boys'  baseba'l  clubs,  etc.,  having  special  belts 
made  for  them.  This  has  been  found  to  be  a  profitable 
branch  of  the  belt  trade. 


SPRING  TRADE  IN  GLOVES. 

WITH  the  advent  of  the  warmer  weather  the  sale  of 
gloves  has  fallen  off  considerably.  The  raw  wea- 
ther which  prevailed  up  to  a  late  period  this  year 
resulted  in  an  increase  in  the  season's  glove  business.  At 
the  present  time,  however,  there  is  very  little  activity  in 
the  glove  department  of  the  stores,  unless  for  what  high 
class  trade  there  is.  Driving  gloves  are  selling  quite 
freely,  but  this  is  practically  the  only  line  worth  men- 
tioning. A  small  amount  of  business  is  still  transacted  in 
walking  gloves  and  such  like,  but  the  days  are  becoming 
too  warm  to  permit  of  any  covering  for  the  hands.  The 
show  cases  and  other  display  mediums  which  were  given 
over  to  gloves  rather  later  than  usual  this  Spring,  have 
been  filled  with  other  goods.  Working  gloves,  of  course, 
are  still  being  shown  and  will  continue  to  hold  their  place 
as  usual  through  the  Summer. 
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I  will  talk 

toyou  on 
an  interesting 

matter 
*"  next  month 


Will  you  allow  us  to  assist  you  in  gathering  all  the  loose  half  dollars  from  the  fast- 
idious men  of  your  town  ?  If  you  have  not  got  this  Trade,  capture  it,  by  handling  well 
advertised,  dependable  Merchandise. 

It's  to  your  advantage  to  handle  well-known,  branded  goods.  Your  clerks  can  effect 
sales  quickly.  No  old  stock  to  clear  out  at  reduced  prices.  Advertising  done  by  the 
manufacturer,  and  goods  guaranteed  to  the  consumer.  Progressive,  successful  merchants 
are  now  developing  their  stocks  along  the  manufacturers'  branded  lines. 


SUSPENDERS 


Trad< 


D  MarK —  Guaranteed.  President  —  Style,  Comfort,  Service 

Butterfly  —  As  easy  as  none.  Cycle  —  Ball  Bearing. 

Bull  Terrier  —  As  tough  as  tKe  Toug'Hest. 


NECKWEAR 


To  make  a  success  of  this  line  you  must  be  wide  awake.  You  can't  follow  in  the 
same  groove  month  after  month.  Are  you  aware  that  more  Ties  are  sold  to  Canadian 
visitors  by  shops  in  the  United  States  than  possibly  any  other  article.  You  can  remedy 
this  if  you  carry  the  correct  stuff,  artistically  displayed.  At  the  present  the  nicest  cloths 
in  sight  are:  — 

Checks  of  different  "weaves.  Jacquard  CrinKley  Crepes. 

Embroidered    Crepes.  Boule  de  Neige  Crepes. 

Hector  Satins.  Jacquard  Poplins.  Flora 

Cut,  made  and  packed  by  experts  into  2,  2£,  2£,  2|,  by  47,  49,  50,  52  inch  Four-in-Hands 
Reversible  or  French,  Pointed  or  Stitched  Ends. 

Dominion    Suspender  Co., 
Niagara    NecKwear    Co.,  Limited 

NIAGARA   FALLS 

Offices:— Montreal,  Toronto,  Winnipeg,  Vancouver. 
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above  all  else  must  stand  out  as  the  essential  feature 

Goods.  The  original  standard  of  Quality,  by  which  a 
has  become  known,  must  be  equalled  at  least,  and  uniformity  shown 
in  all  its  features,  or  the  re-action  against  the  line  will  come  home 
to   the    maker. 

COLOSSUS 


The  Biggest  Shirt   Made 


has  given  these  facts  due  recognition.  Every  garment  is  guaran- 
teed full  size  —  no  cutting  or  trimming  to  fit  a  price  —  double 
stitched  throughout,  and  finished  in  a  way  that  is  both  strong  and 
attractive. 

Any  Wholesaler  can  supply  you. 


Dry  Goods  Review 
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SHIRTS  AND  COLLARS 


Few  Jobs  Available — Neat    Patterns    in    Plain    Soft  Negligees 
Lead— Gossip  of  the  Trade. 

MAY  was  utilized  by  many  shirt  manufacturers  to 
catch  up  with  late  Spring  deliveries  and  the  un- 
settled climatic  conditions  aifled  them  materially. 
Many  firms  took  stock  the  end  of  last  month,  but  the 
usual  amount  of  jobs  was  not  available,  as  stocks  were 
light  and  many  sample  lines  had  been  disposed  of  on  the 
road.  The  difficulty  of  procuring  sufficient  and  efficient 
help,  especially  in  Montreal,  has  had  as  much  to  do  with 
late  deliveries  as  backward  arrivals  of  shirt  materials 
from  the  mills.  The  matter  has  assumed  serious  propor- 
tions for  some  firms  and  may  result  in  their  removal  to 
other  centres.  The  market  has  remained  short  in  raw 
materials  and  as  manufacturers  expect  a  continuance  of 
large  sales  the  question  of  prompt  delivery  still  remains 
unsettled. 

The  Price  Question. 

Last  month  shirt  makers'  materials  were  advanced  \c. 
per  yard  by  the  Dominion  Textile  Co.  and  where  manu- 
facturers are  not  covered  for  Spring  1907  they  will  be 
confronted  with  a  serious  problem,  especially  in  popular 
lines.  It  is  simply  impossible,  in  fact,  suicidal,  to  at- 
tempt to  meet  the  advance  by  reducing  the  size  of  the 
shirt  as  it  would  ruin  any  manufacturer's  trade,  and  the 
problem  will  again  be  solved  by  reducing  the  quality. 
Makers  claim  they  are  selling  all  lines  to-day  on  a  very 
close  margin,  and  as  it  seems  out  of  the  question  to  break 
staple  prices,  quality  will  not  be  so  good  next  season. 

A  growing  tendency,  noted  this  season,  is  for  the 
showing  of  samples  by  cards,  with  one  shirt  illustrating 
an  entire  quality.  The  saving  is  large,  both  in  actual 
time  in  showing  goods,  as  well  as  traveling  expenses, 
while  buyers  usually  do  not  complain  of  the  difficulty  in 
seeing  how  a  shirt  would  make  up  from  the  pattern  sub- 
mitted. The  reputation  of  the  manufacturer  is  at  stake 
in  turning  out  the  right  sort  of  goods,  and  as  long  as 
style  and  quality  is  shown  the  necessity  for  a  full  line  is 
not  apparent.  A  good  many  firms  still  stick  to  the  old 
method,  jobbing  out  the  samples  at  the  end  of  the  season. 

Staple   Colors   and  Patterns. 

Spring  trade  has  shown  a  decided  tendency  even  in 
high-class  stores  to  run  on  staple  patterns  and  shades, 
and  the  outlook  for  Summer  is  in  line  with  these  condi- 
tions. Pinks  and  helios,  which  were  talked  so  much  of  at 
the  opening  of  the  season,  have  not  cut  a  large  figure, 
even  with  the  sporty  element.  Manufacturers  have  sold  a 
fair  quantity  of  both  shades  in  plain  goods,  but  retailers 
state  they  are  decidedly  slow.  Their  washing  qualities 
and  tendency  to  fade,  especially  helio,  act  adversely 
against  a  large  sale.  Shirt  trade  has  been  staple  so  long 
that  a  tendency  for  new  ideas  would  be  welcome,  but  it 
is  not  in  the  line  of  bright  colors.  Perpendicular  stripes 
and  small  and  medium  sized  dots  have  been  better  than 
ever  this  Spring,  with  a  good  showing  of  novelties  in 
various  sized  checks  and  squares  and  a  few  over-check 
ideas.  Soft  fronts  have  more  than  held  their  own,  and 
the  pleated  goods,  except  in  whites,  have  not  done  as  well 
as  expected.  In  colors  black  and  white  and  blue  and 
white  effects  have  been  very  strong,  as  well  as  neat  green 
stripe  ideas,  with  a  growing  favor  for  blues,  slates  and 
some  linen  shades.  Chatting  with  Ft.  .1.  Tooke,  the  well 
known  Montreal  haberdasher,  who  had  recently  been  in 
New  York,  he  stated  that  even  there  loud  and  bold  novel 
effects  were  very  slow,  and  shirt  trade  was  done  on  con- 
servative lines 


Various  opinions  exist  concerning  Lhe  sale  of  the  coat 
shirt,  but  firms  that  have  stocked  thein  largely  find  no 
difficulty  in  establishing  a  regular  trade.  The  feeling  for 
attached  cuffs  is  growing  steadily  even  in  the  smaller 
towns  and  with  the  dress  shirt  they  are  particularly  good. 

Outing  Shirts. 

For  Summer  wear  mohair  shirts  are  being  talked  of 
by  city  stores,  while  initial  displays  strongly  favor  silk 
shirts  used  for  tenuis  purposes.  Flannel  shirts  are  being 
displayed  by  both  medium  and  high-class  city  stores  and 
early  demand  ^ives  promise  of  a  record  season  in  these 
lines.  Smart  styles  are  shown  by  exclusive  specialty 
stores,  but'  it  is  doubtful  if  this  class  of  shirl  catches  on 
for  business  wear.  For  outing  purposes  it  is  both  service- 
able and  comfortable  and  is  sure  of  an  expanding  sale.  All 
kinds  of  colors,  figures  and  designs  are  shown  with  pre- 
ference given   to  cream,  blue  and  pink  grounds 

.Higher  Prices  for  Top  Shirts. 

Sorting  orders  for  all  lines  of  top  shirts  have  taxed 
the  capacity  of  jobbers  and  repeats  in  many  cases  cannot 
be  filled  as  the  factories  are  now  busy  working  on  Fall 
goods.  Late  deliveries  have  bothered  many  firms  for  tin- 
present  season  and  prospects  are  no  better  for  Fall,  as 
already  many  lines  have  been  withdrawn.  The  scrambling 
for  repeats  when  the  new  season  is  on  will  find  many  job- 
bers without  the  goods  as  there  is  a  tendencyr.on  their 
part  to  put  out  feelers.  As  indicated  last  moVith,  higher 
prices  on  nearly  all  lines  have  already  maieriailzed  and 
during  May  the  largest  factory  in  the  triule  sent-Miut  a 
new  price  list  which  made  substantial  advances  on  par- 
ticularly the  high-class  goods,  including  all  fiije's  of  im- 
ported fancy  flannels  and  silk  stripes,  as  well  as  staple 
tweeds,  cheviots  and  drills.  Jobbers  who  had  the  courage 
and  foresight  to  protect  themselves  will  undoubtedly  look 
after  their  customers,  but  many  houses  will  have  to  askJ 
higher  prices. 

Prices  during  the  present  season  have  been  surprisingly 
well  maintained  and  concessions  have  yet  to  be  heard  of. 
This  gives  the  key  to  the  Fall  situation  and  salesmen 
sending  in  good  Fall  orders  are  obliged  to  stick  closely 
to  regular  prices  and  terms.  Most  of  the  Fall  lines  have 
now  been  out  for  some  time  and  little  novelty  is  observed, 
as  patterns  and  materials  are  along  the  old  order.  More 
stiff  bosom  shirts  are  shown  than  a  year  ago,  especially 
in  the  better  lines,  as  conservative  trade  has  always 
stuck  closely  to  these  goods. 

The  Collar  Outlook. 

High  linen  and  cotton  prices  make  collar  profits  ex- 
ceedingly small  and  the  continued  favor  of  the  turn-over 
collar  renders  the  situation  even  more  difficult.  Competi- 
tion was  never  keener  and  the  science  of  collar  making 
never  better.  For  Summer  the  low  fold  collar  will  be  a 
strong  seller  in  the  Canadian  market  and  some  manufac- 
turers have  narrowed  the  bands  to  a  ridiculous  extent  and 
the  points  shape  almost  horizontally.  A  medium  height, 
with  square  moderately  spaced  points,  is  doing  the  larger 
share  of  business.  The  soft  turn-over  collar,  with  tie  at- 
tached, is  having  a  fair  sale  in  city  trade. 

Salem  Co.  May  Move. 

Salem  Co.,  Limited,  St.  James  street,  Montreal,  one 
of  the  important  Montreal  shirt  firms,  have  had  an  at- 
tractive proposal  from  Brockville,  On  I.,  to  locate  in  that 
town.  A  special  committee  of  Brockville  councillors  have 
the  matter  in  hand  and  a  by-law  will  soon  he  shaped  to 
go  before  the  ratepayers.  When  seen  bv  The  Review,  the 
Salem  Co.  stated  the  difficulty  of  securing  help  in  Mont- 
real the  past  season  had  influenced  them  in  deciding  to 
make   a   move. 
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MERCHANT  TAILORS  OUGHT  TO  KNOW 

Hewson  Bannockburns 

The  rich  effects— new  novel  patterns— as  well  as   the   old    "standbys,"  catch  a    man's  fancy. 
The  quality  of  the  cloths — the  PURE  wool — bring  him  back  for  "another 


suit  that  will  wear  like  the  last." 

Made  in   the  big  new  mill  at  Amherst. 


Hewson  Woolen  Mills  Co.,  Limited,  amherst,  n.s. 


BUYERS  OF 


RAINPROOFS 


Should  get  those 
proofed    by    the 


Co.,  Ltd. 


/£eg?TradeMark 


and  stamped 


PROOFED  BY 


The  "Cravenette"Co.,  Limited,  affix  their 
stamp  only  to  such  goods  as  are  suitable  in 
quality  for  Rainproof  purposes. 

Therefore,  this  stamp  is  a  guarantee  not 
only  of  Rainproof  properties,  but  also  of  the 
quality  of  the  material. 


DU 


AS  WELL  AS 


IN 


The  "Cravenette"  Co.,  Ltd.,  Bradford,  Proofers  to  the  Trad< 
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H  ARLINGTON 

.LUj^LjH        waterproof     PflMARQ    nilEEC   I 


COLLARS,  CUFFS,  Etc. 


We  take   this   opportunity  to    inform   the   trade    we   are    now 
located    in    our    new    factory,     58-64    FRASER    AVENUE. 


THEY  ARE  THE  VERY  BEST   MADE. 
DO  YOU  CARRY  THEM  ?     IF  NOT,  WHY  NOT  ? 


Superior  to  Linen. 

Eastern  Agent :  DUNCAN  BELL,  Montreal.   Western  Agent :  JOHN  A.  CHANTLER,  Toronto,  Ont. 

No.  7  ' 
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THE    FALL    OUTLOOK 


Norfolk    Suit    the    Predominating   Style— New  Idea  in    Piece 

Suits. 

A  GOOD     healthy     trade    is     being     done    in    all    light 
weight  boys'  clothing  at  present,  and  the  sales  are 
likely  to  continue  fou  some  time.    Prospects  for  the 
Summer   season   are   as   bright  as   they    ever   are   for   the 
Summer,  but  the  question  before  the  merchant  now  is  the 
Fall  buying  problem. 

Many  of  the  large  city  stores  have  already  bought 
their  Fall  and  Winter  supplies  ;  other  firms  are  still  buy- 
ing. Country  storekeepers,  however,  are,  in  most  cases, 
just  about  to  make  their  purchases.  Clothing  houses  have 
had  their  travelers  on  the  road  for  some  time,  and  they 
expect  to  get  the  country  trade  well  started  any  time 
now.     A  record  Fall  season  is  anticipated  by  many. 

Patterns  being  shown  for  Fall  are  as  many  and  varied 
as  ever,  but  stick  pretty  close  to  staple  lines  when  con- 
sidered on  the  whole.  The  Norfolk  suit  is  the  predominat- 
ing style  and  is  likely  to  command  as  great  a  sale  as  ever 
when  the  season  sets  in.  The  double-breasted  Norfolk  is 
being  counted  upon  very  heavily  by  a  great  many,  al- 
though the  single-breasted  is  also  stocked  in  order  to  meet 
demands.  The  yoke  is  coming  into  favor  again  and  is  seen 
very  often  in  connection  with  the  double-breasted  Norfolks 
being  shown.  These  suits  are  made  up  in  tweeds,  serges 
and  worsteds  mostly,  and  the  colors  are  chiefly  dark 
greys,  a  remnant  of  the  Summer  craze  for  grey,  and  fancy 
mixtures. 

A  new  idea  which  has  been  introduced  for  the  Fall  is 
a  two-piece  suit  with  a  belt.  These  suits  are  made  up 
from  the  same  material  as  other  lines,  and  as  the  pattern 
is  very  neat  this  line  should  take  very  well.  These  suits 
are,  of  course,  meant  for  boys  from  eleven  or  twelve  up. 

Plaited  suits  are  frequently  seen  among  samples  for 
the  coming  season.  The  patterns  differ  but  slightly  from 
those  previously  shown. 

Three-piece  suits  will,  of -course,  occupy  a  place  in  the 
trade,  they  being  used  very  often  in  preference  to  the 
two-piece  for  the  older  boys. 

The  Buster  Brown  suits  are  still  in  great  demand  and 
are  likely  to  be  sold  right  through  the  Summer  and  Fall. 
Russian  suits  are  also  enjoying  splendid  sale.  The  Buster 
Brown  suits  are  being  made  up  in  wash  materials  for 
Summer  wear,  and  so  far  have  taken  very  well,  a  thriv- 
ing business  being  done.  They  are  made  mostly  from  cot- 
ton, and  sell  all  the  way  from  50c.  to  $3  a  suit. 


ABOUT    THE    TRADE. 

S.  Turgeon,  haberdasher,  is  now  located  at  464  St. 
Catherine  street  west,  having  removed  last  month  from 
41  St.  Lawrence  Main  street.  The  new  store  is  a  splendid 
acquisition  to  the  big  Montreal  retail  centre  and  the 
move  well  illustrates  the  tendency  of  retail  trade  to  go 
uptown.  The  store  is  replete  with  every  modern  facility 
for  high-class  retailing. 

Fashion-Craft  is  the  style  of  a  new  high-class  retail 
clothing  firm  opened  last  month  at  470  St.  Catherine 
street  west,  Montreal. 

Donald  Fraser  <£  Co.,  Winnipeg,  wholesale  clothiers, 
have  bought  the  property  at  190  and  192  McGill  street, 
Montreal,  now  occupied  by  P.  D.  Dods  &  Co.,  the  paint 
people,  from  Lawrence  A.  Wilson.  The  property  measures 
3,000  square  feet,  is  an  ideal  situation,  and  the  price  was 
about  $25,000. 


We  are  now  running  a  generous 
advertising  campaign  in  the  Canadian 
press  in  the  interests  of  "  Tevia " 
Tweeds. 

For  the  first  time  in  textile  trade 
history  pure  all-wool  Scotch  tweeds 
are  being  advertised,  not  for  sale  direct 
to  the  consumer  but  for  sale  through 
the  tailor. 

This  advertising  is  strong  and  force- 
ful and  will  create  a  demand  for 
"Tevia." 

Be  ready  to  meet  that  demand. 

You  know  how  good  the  best  Scotch 
tweeds  are.  "  Tevia  "'  Tweeds  are  the 
best  Scotch  tweeds.  There  may  per- 
haps be  others  as  good,  but  "  Tevia  " 
is  the  only  one  which  carries  the  manu- 
facturer's advertised  trade  mark  as 
his  guarantee  of  good  faith  and  all- 
wool  quality. 

Our  advertising  is  teaching  your 
customers  what  this  trade  mark  stands 
for  and  many  of  them  are  certain  to 
want  "  Tevia  "  Tweeds. 

You  will  find  the  remainder,  too, 
will  be  all  the  more  ready  to  place 
their  orders  with  you  when  you  tell 
them  what  the  "Tevia"  trade  mark 
means. 

Patterns  and  copies  of  the  advertise- 
ments on  application  to 

Mark   Fisher   Sons   &    Co. 

Montreal ..Toronto Winnipeg. 
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SCOTT'S  N.E.a„dC.  MUFFLER 


MADE  IN  CANADA 


All  in  One 
Piece 

PRICES : 

Men's  and  Ladies' 
$4.50  to  $9.00  per  doz. 

Boys'  and  Girls' 
$4.25  to  $8.75  per  doz. 

Children's 
$4.00  to  $8.50  per  doz. 


Simple 
Complete 
and 

Easy  to 
Adjust 


Can.  Patents: 

Sept.  8,  1903 
Nov.  15,  1904 
Mar.  13,  1906 


MAKES  ZERO 
WEATHER  PLEASANT 


U.S.  Patents: 

June  16,  1903 
Nov.  8,  1904 
Jan.  30,  1906 


Ask  your  Jobber  for  them.    If  he  cannot  supply  you,  WRITE  US. 

THE  SCOTT  MUFFLER  COMPANY 


NIAGARA    FALLS,    CANADA 
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WREYF0RD&  CO.  Toronto 

WHOLESALE  MEN'S   FURNISHERS 

Seasonable  Lines  in  Stock 

French  Balbriggan  Underwear,  at  $4.50  and  $6.00. 

Lightweight  Stripe  Underwear.  $3.00. 

French  Lisle  Half  Hose.  $3.75,  $4.50  and  $6.50. 

Good  Range  Fancy  Half  Hose,  $2.00. 
Poplin  Bow  Ties,  woven,  %  x  30.  $1.75  doz. 


YOUNG  &  ROCHESTER'S 

Knitted  and  Tattersal  Vests 

DRESSING   GOWNS    AND    SMOKING  JACKETS 
Good  ranges  of  Fine  English  Flannel  and  Oxford  Shirts,  New  Collars. 

Cellular  Aertex  Underwear 

The  only  Hygienic  Mesh  Underwear  that  will  wear  well  and  is  moderate 
in  price.     Good  returns  for  both  retailer  and  wearer. 

Tress  &  Co.,  London,  Eng. 

Manufacturers  ot  select  shapes  in 

HATS  and  CAPS  (Silk  and  Felt) 


Latest  West-End  and  City  shapes. 


Specialties  in  CAPS. 


Cooper,  Corah  &  Sons 

St.  Margaret's  Works,  LEICESTER 

Cashmere  and  Worsted  Hosiery. 

Sweaters,  Athletic  Shirts,  etc. 

Ladies'  Blouses  and  Norfolk  Jackets. 


0*"Any  specialty  of  Men's  Attire  for  sporting  or  general  wear  that  is 
good  in  quality,  and  likely  to  meet  requirements  of  particular  customers,  we 
have  it. 


n  THE  HOUSEHOLD 
CLOTHS  IN  TH0U= 
SANDS  OF  HOMES 


Oxford  Tweeds  mi  Homespuns 

are  worn  by  thrifty  people  because  (hey 
Wear  so  Well  ;  by  stylish  people  because 
they  are  Colored  and  Patterned  so  fash- 
ionably; or,  generally  speaking,  by  all 
sensible  people  because  they  combine 
Pure  Wool  Quality  and  Up-to-dateness. 
For  ladies,  gentlemen  and  children.  All 
weights,  colors,  designs. 

SOLD  BY  ALL  DEALERS 


Selling  Agent  :     Frank  W.  Nf.li.es, 
.'(01  St.  Jamfs  St.,  Montreal. 

OXFORD  MANUFACTURING  GO. 


OXFORD,  NOVA  SOOTIA 


Limited 


Mills  Established  1867. 


Keep  It  in  Mind 

Keep  the  fact  in  mind  that  we    have 
the    most    beautiful  and    tasty    as- 
sortment of  Fall 

Tweeds,  Overcoatings, 
Assorted  Silks,  Serges,  Hair 
Goods,  Sleeve  Linings,  Canvases, 
Holland  Pocketings,  Suit- 
ings, Etc., 

that  it  will  be  your  pleasure  to  see. 

A.  McDougall  (Sb  Co. 

196  McGill  St,  MONTREAL 

Branches : 

McKinnon  Bldg-.,  Toronto                         Jarvis  Bldg\,  St  John 
37  Queen  St.,  Truro                                    Bridge  St.,  Quebec 

GARBIRNETT 


m 
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Motorist  (wet  through)— Just  look  how  my  coat  is  shrinking  I 

2nd  Motorist— My  dear  tellow.  why  don't  you  wear  GARBIRNETT  V 

Specially  constructed  weatherproof  cloth. 

The  very  thing:  for  automobiling,  riding,  driving,  etc. 

All  goods  bear  this  stamp. 

lvG*RBIRIMETr', 

"JENNWEL" 
WATERPROOF 

REGISTERED 

Sole  Makers.  JOSHUA  F.  GARNETT  &  SON,  Castle  Mills,  Idle,  Bradford 
Canadian  Representatives :  GEO.  S.  PLOW  &  CO.,  232  McGill  St.,  Montreal' 
A.  ALEXANDER  &  CO.,  77  York  St.  Toronto. 

Makers   to    the    wholesale   trade   only. 
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Little  Sermons  on  Advertising 


Delivered  by  John  C.  Kirkwood. 


Re-inforcing  the  Commercial  Traveller 


THE  clever  book  agent  is  a  salesman  whose  talents 
should  be  used  in  a  better  cause.  So  says  many  a 
man  who  has  yielded  to  the  eloquence  of  the  book  agents 
and  signed  his  name  to  an  order. 

There  was  a  book  agent  in  the  United  States  engaged 
an  "pushing"  a  semi-fake  publication,  one  that  ostensibly 
had  the  sanction  of  Congress  and  had  been  prepared  at  its 
command.  The  agent  in  question,  Mr.  Smith,  worked  a 
clever  "game  of  bluff"  He  had  his  employers  send  a  wire 
to  a  selected  list  of  men  whom  he  wished  to  "work."  The 
message  read: 

"Mr.  Smith  will  call  Friday,  3  p.m.  Please  make  a 
convenient  to  see  him." 

The  mystery  surrounding  this  message  and  its  urgency 
secured  for  Mr.  Smith  the  audience  he  desired.     He   pres 
ented  his  errand  with  a  directness,  plainess  and  independ- 
ence impressed  the  man  to  whom  he  spoke. 

There  was  no  solicitation.  The  agent  was  conferring 
upon  his  hearer  an  honor  in  presenting  him  with  an  op- 
portunity to  become  possessed  of  the  work  in  question. 
It  was  a  matter  for  immediate  decision.  The  number  of 
of  sets  was  limited,  if  Mr.  Gullible  did  not  accept  the  set 
alloted  by  a  Committee  of  Congress  to  him,  it  was  all  the 
same  to  Mr.  Smith,  there  were  many  applications  for  the 
books  from  others. 

Orders  came  fast,  and  Mr.  Smith  moved  on. 
The  telegram  did  the  trick. 


Prepare  your  customer  for  the  coming  of  your  sales- 
men. 

But  don't  use  the  methods  of  Mr.  Smith — he  never 
could  call  again  and  the  house  he  represented — well,  it 
changed  its  name. 

Send  advisory  post-cards.     They  are  good. 
But  advisory  post-cards  are  not  enough. 

Mr.  Smith  plus  a  postcard  will  secure  better  results 
than  Mr.  Smith  minus  the  post-card. 

A  good  house,  a  good  salesman,  an  advisory  post- 
card and  an  advertisement  in  the  merchants  trade  news- 
paper. 

These  four  items  added  together  make  for  largest 
business. 

The  advertisment  in  the  merchant's  trade  newspaper 
makes  for  favor.  It  familiarizes  the  customer  with  the 
firm  advertising.  It  persuades  him  that  the  advertiser  is 
aggressive  and  that  his  merchandise  is  desirable. 

The  salesman  representing  that  house  shares  in  the 
prestige  of  his  house.  His  weclome  is  better  assured] 
His  mission  is  better  regarded.  He  does  not  have  to 
introduce  his  house  or  his  goods.  The  buyer  knows  about 
both  already. 

The  commercial  traveller  is  re-inforced  by  an  adver- 
tisement in  the  merchant's  trade  newspaper. 


Advertising  DOES  make   a  difference.     It  does  not 

check  sales,  but  promotes  them.     A   good   advertisement 
It  prepared  the  receiver  for  the  coming  of  Mr.  Smith ;      makeg  thg  salesman  better_he  sells  more  goods. 
made  him  attentive  to  his  message  and  then  Mr.  Smith  did 
the  rest.  The  advertisement  pays  for  itselt. 


The  story  has  its  moral 


Now  think  on  these  things. 
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THE  BIG 


WASH  GOODS  DEPARTMENT 


PRINTS 


1,200,000  yards 

(ONE  MILLION  TWO   HUNDRED  THOUSAND) 

WHITE  GOODS  -  MUSLINS 

500,000  yards 


(FIVE   HUNDRED  THOUSAND) 


To  be  offered  at 


10%  to  20% 

lower  than  regular  prices  during  the  month  of  June. 

Note  : — Mail  orders  receive  our  prompt  and  careful  attention, 


GREENSHIELDS  LIMITED 


MONTREAL 


Greenshields  Western  Limited 
Winnipeg,  Man. 


Greenshields  &  Co.,  Limited 
Vancouver,  B.C. 
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PERSONALS. 

Baird  Bros.,  of  Brockrille,  are  opening  out  a  brancii 
store  in  Smith's  Falls. 

T.  Fox  is  opening  up  a  men's  furnishing  store  in 
Mackett's  block,   Petrolea. 

David  Sadler,  of  Chatham,  has  moved  his  dry  goods 
slock  into  the  large  store  in  the  Elkin  block. 

J.  R.  McLaren,  who  retired  from  business  some  years 
ago,  is  again  entering  the  field  as  a  fur  dealer  in  Winni- 
peg. 

At  a  special  meeting  of  the  shareholders  of  the  Dun- 
dalk  Woolen  Mills  it  was  resolved  to  wind  up  the  com- 
pany in  August  next. 

Gustave  Simard  intends  carrying  on  the  firm  of  F. 
Simard  &  Cie.,  dry  goods  merchants,  Quebec.  He  will 
trade  under  the  same  title. 

Notice  is  given  that  after  the  24th  day  of  April  the 
Hastings  Hat  &  Cap  Co.,  of  London,  will  be  known  as 
the  Forsythe,   Morrison  Co. 

Mr.  J.  D.  Kuppenheimer,  of  the  Oriental  Silk  Co., 
Montreal,  has  left  for  an  extended  buying  tour  in  China 
and  Japan  in  the  interests  of  his  firm. 

The  dry  goods  store  of  A.  Ethier  &  Co.,  Montreal, 
was  destroyed  by  fire  on  the  morning  of  May  9.  Damage 
is  estimated  at  $40,000,  with  $25,000  insurance. 

The  strike  among  the  employes  of  the  Bargain  Cloth- 
ing Company,  Montreal,  has  been  settled  and  the  men  and 
women  have  returned  to  work.  Their  demands  were 
granted. 

Every  effort  is  being  made  to  push  forward  the  erec- 
tion of  the  new  carpet  mill  at  Peterborough,  as  Brinton's, 
Limited,  are  anxious  to  have  the  building  finished  this 
Summer. 

Messrs.  E.  A.  Davidson  and  G.  A.  Gatehouse,  of  the 
firm  of  Davidson  &  Gatehouse,  Montreal,  left  recently  on 
a  visit  to  the  English  and  Scottish  markets.  They  will 
be  absent  for  some  weeks. 

A  charter  has  been  granted  to  John  Blue,  Alexander 
Blue  and  others  to  manufacture  clothing.  The  headquar- 
ters of  the  new  firm  will  be  in  Sherbrooke,  the  capital 
stock  $250,000,  and  the  title  of  the  firm  Walter  Blue  & 
Co. 

Mr.  Sol  A.  Jacobs,  formerly  well  known  in  Montreal 
dry  goods  circles  as  the  proprietor  of  the  New  York  Silk 
Waist  Co.,  is  again  in  the  city  much  improved  in  health 
after  his  long  sojourn  in  the  south.  He  intends  prospect- 
ing in  the  James  Bay  district. 

H.  A.  Rose,  of  Welland,  has  sold  his  dry  goods  store 
to  F.  N.  McConnell,  of  Hamilton,  and  Wallace  Panter,  of 
Merritton.  Mr.  McConnell  is  traveling  for  the  John  Knox 
Co.  and  Mr.  Panter  has  been  manager  of  the  Madill  store 
at  Merritton   for   a  number   of  years. 

The  partnership  existing  between  Isidore  J.  Horowitz, 
Morris  Horowitz  and  Nathan  Berger,  trading  as  Horo- 
witz-Berger  Company,  has  been  dissolved.  The  business 
will  be  continued  by  Isidore  J.  Horowitz  and  Morris 
Horowitz  at  106  Canal  street,  New  York. 

Harry  Weeks,  late  of  Weeks  &  Co.,  is  to  enter  the 
firm  of  Prouse  Bros.,  Limited.  W.  B.  Prouse  will  in  the 
future  devote  his  time  to  the  very  extensive  office  detail 
of  the  firm  and  the  departments  that  he  has  heretofore 
supervised  will  now  be  under  the  management  of  Harry 
Weeks. 

Mr.  Alex.  Cook,  late  special  dress  goods  traveler  in 
Western  Ontario  for  Gordon,  McKay  &  Co.,  of  Toronto, 
has  joined  the  staff  of  Greenshields,  of  Montreal,  and  in 
the  future  will  cover  the  same  territory  in  their  interest. 


Mr.    Cook's   genial    manner    is    sure    to    make    many     new 
friends   for   his   firm. 

It  is  rumored  that  St.  Mary's  is  to  have  another  im- 
portant industry.  An  English  manufacturer  of  knitted 
goods,  hosiery  and  woolens,  it  is  said,  is  about  to  start 
a  factory  there.  The  plant  is  to  cost  $50,000  and  though 
he  may  ask  for  exemption  from  taxation  for  a  term  of 
years  he  will  expect  no  bonus. 

Mr.  F.  W.  Gillies,  western  manager  of  the  Parisian 
Corset  Manufacturing  Co.,  Limited,  Quebec,  who  was  for- 
merly with  the  Crompton  Corset  Co.,  although  he  has 
been  handling  the  P.  C.  Corsets  but  a  few  months,  has 
found  it  necessary  to  carry  a  well  assorted  stock  in  his 
headquarters  at  Brampton,  Ont.,  where  the  trade  at  all 
times  can  depend  upon  prompt  delivery. 

Mr.  Peyser  has  lately  taken  up  the  management  of  the 
Toronto  branch  of  the  I.  B.  Kleinert  Rubber  Co.,  of  New 
York,  in  place  of  Mr.  Williamson,  who  retired  owing  to  ill 
health.  Mr.  Peyser  has  been  with  the  firm  for  the  last 
eighteen  years,  and  during  this  time  has  not  only  learnt 
every  branch  of  the  manufacturing  end,  but  has  covered 
the  United  States  in  their  interest.  We  wish  Mr.  Peyser- 
all   success  in  his  new  sphere. 

Mr.  D.  H.  Weiman,  of  the  American  Silk  Waist  Co., 
was  at  the  King  Edward,  Toronto,  on  May  4  and  5  with 
a  line  of  samples  of  mull  and  silk  lingerie  blouses.  He 
was  also  showing  an  extensive  line  of  black  taffeta  Etons 
—the  natty  little  coats  that  are  all  the  rage  now  in  New 
York.  The  Eton  suit  in  chiffon  taffeta  promises  to  be  a 
big  feature  in  the  Summer  trade,  and  Mr.  Weiman  had 
with  him  a  most  attractive  line,  which  besides  the  chiffon 
taffetas  included  a  number  of  tussore  suits,  which  promise 
to  be  extremely  popular  this  season. 


ITEMS  OF  INTEREST. 

Mrs.  F.  Wilscam,  milliner,  of  Montreal,  has  assigned 
to  Kent  &  Turcotte. 

The  assets  of  the  Empire  House  Furnishings  Co., 
Montreal,   have  been  sold. 

T.  Gold  &  Co.,  manufacturing  clothiers,  of  Montreal, 
have  assigned    to  Wilks   &  Michaud. 

The  assets  of  B.  Cohen,  Limited,  waterproof  cloth 
manufacturers,  of  Montreal,   have  been  sold. 

A.  G.  Adams  &}  Co.,  of  Campbelltown,  N.B.,  are 
making  extensive  alterations  and  improvements  to  their 
dry  goods  store. 

The  dry  goods  business  of  F.  R.  Strome,  of  Brandon, 
Man.,  has  been  sold  to  Messrs.  G.  M.  Robertson  and  Geo. 
Doig,  two  eastern  drygoodsmen. 

Mr.  H.  L.  Hewson,  president  of  the  Hewson  Woolen 
Mills,  Amherst,  has  returned  from  a  visit  to  some  of  the 
largest  woolen  plants  in  the  United  States. 

Mr.  Henry  Berry,  of  Melbourne,  Australia,  head  of 
one  of  the  largest  general  stores  in  the  Commonwealth, 
was  in  Toronto  last  month  on  his  way  to  England. 

Mr.  L.  F.  Mulready,  who  has  been  manager  of  the 
firm  of  Marsh  &  Co.,  of  Quebec,  has  resigned  to  take 
charge  of  a  large  shoe  factory  in  Lynchburg,  Va. 

Plumsteed  &  Hill,  Moose  Jaw's  new  dry  goods  firm, 
opened  their  store  on  April  28  with  a  full  stock  of  dry 
goods,  clothing,  gents'  furnishings,  boots  and  shoes,  hats 
and  caps,  and  ladies'  ready-to-wear  garments. 

Thefts  of  fancy  goods  from  the  premises  of  Wm.  Croft 
&■  Sons,  126  Queen  street  east,  Toronto,  haves  been  going 
on  for   some   time,  but  no  action  was  taken   until   Satur- 
day, May  5,   when  two  employes  were  arrested. 
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TRADE  INQUIRIES. 

Since  the  publication  of  the  last  report  there  have  been  received  the  following 
inquiries  relating  to  the  Canadian  dry  goods  trade.  The  names  of  the 
firms  making  these  inquiries,  with  their  addresses,  can  be  obtained  upon 
application  to  "  Superintendent  of  Commerce,  Ottawa."  Please  quote 
the  reference  number  when  requesting  addresses. 

566.  An  important  firm  in  Paris  desire  an  agent  to  sell 
fancy  goods,  embroideries,  silks,  ribbons,  etc. 

567.  A  linen  manufacturer  in  Armentieres  (France), 
asks  for  a  representative  in  Montreal  or  Toronto. 

601.  A  firm  in  the  City  of  Mexico  desire  to  form 
connection  in  Canada  with  first-class  manufacturers  of 
Halifax  tweeds  to  represent  them  in  that  country. 

606.  A  Manchester  firm  are  desirous  of  extending  their 
Canadian  trade  anc^  will  be  glad  to  furnish  prices  of  trans- 
fers to  hosiery  mills  and  woolen  manufacturers. 


CONDITIONS   IN  ALBERTA. 

WH.  BERKINSHAW,  representing  the  W.  R. 
.  Brock  Company  in  Alberta,  with  headquarters 
at  Calgary,  who  is  in  Toronto  on  a  business 
trip,  speaks  in  the  most  sanguine  manner  of  the  new 
province,  and  feels  safe  in  saying  that  Alberta  is  des- 
tined to  be  one  of  the  best  provinces  in  the  Dominion. 
Calgary,  the  principal  city,  whose  population  was  less 
than  10,000  two  years  ago,  has  doubled  it,  last  reports 
showing  20,000.  It  also  boasts  of  the  largest  elevator 
between  Winnipeg  and  the  coast.  A  Normal  School, 
costing  $85,000,  is  in  course  of  erection,  and  a  $50,000 
Public  School  is  already  completed.  In  ,the  last  eighteen 
months  churches  of  different  denominations  to  the  value 
of  $175,000  have  been  erected,  and  a  newspaper,  which 
two  years  ago  was  a  four-page  evening  publication,  has 
now  developed  into  an  eight-page  paper  with  both  morn- 
ing and  evening  editions. 

The  yield  of  grain  for  the  Province  of  Alberta  has 
been  phenomenal— oats  weighing  fifty-four  pounds  to  the 
bushel,  which  is  twenty  pounds  over  the  average,  yield 
in  some  instances  one  hundred  bushels  to  the  acre.  Fall 
wheat  was  tried  for  the  first  time  last  season,  and  was 
a  big  success,  in  many  instances  fifty  bushels  to  the  acre 
being  realized. 

The  C.P.R.  irrigation  scheme,  which  is  nearing  com- 
pletion, is  also  worthy  of  note,  as  it  promises  to  be  one 
of  the  most  successful  irrigation  schemes  on  the  contin- 
ent. The  company  is  placing  lands  on  the  market  at 
exceedingly  low  prices,  which  are  being  rapidly  bought 
up  by  American  land  seekers.  Tn  fact  the  whole  Prov- 
ince of  Alberta  is  filling  up  with  an  excellent  class  of 
agriculturists,  largely  moneyed  people  who  have  been 
successful  in  the  Northern  and  Western  States,  but  re- 
alizing that  land  can  be  purchased  at  a  much  smaller 
figure  than  in  their  own  country,  are  purchasing  very 
liberally  and  farming  very  extensively.     The  climate     is 


JAPANESE  LINES 

THAT  SELL 

We    are    now   booking     orders     for    JAPANESE 
MATTINGS,    and    show  many    exclusive   designs. 

Some  SPECIALS  this  month   include 

FANCY  CUSHION  TOPS 

TABLE  COVERS 

JAPANESE  SUIT  CASES 

CLOTHES  HAMPERS 

JAPANESE 

TORTOISESHELL  HAIRCOMBS 

AND   HAIRPINS 

JAPANESE   PORCELAIN 

A  large  assortment  of  white  and  black  JAPANESE 
SILK  in  widths  of  20,  27  and  36  inches. 


LET  US  HEAR  FROM  YOU. 


SHORT  &  CO., 


Board  of  Trade 
Building 


Montreal 


hard  to  surpass.  In  the  south,  especially,  it  is  such 
that  cattle  graze  throughout  the  entire  year.  Business 
in  all  its  branches  is  very  progressive. 

Mr.  Berkinshaw  looks  splendid,  and  says  he  has  never 
felt  better. 


THE  MINERVA  BUILDING  SOLD. 

The  Minerva  Building,  the  old  McMaster  warehouse, 
where  the  memorable  Toronto  fire  was  stayed,  has  been 
sold  to  an  outside  syndicate.  Alfred  G.  Pearcy,  the  own- 
er, will  not  disclose  price  or  give  names,  but  it  is  thought 
that  the  buyers  are  an  American  firm.  The  Minerva  Mfg. 
jCo.  will  start  work  at  once  on  their  College  street  site. 
The  factory  isl  to  be  five  storeys  high,  and  will  occupy 
the  whole  block  between  Palmerston  avenue  and  Mark- 
ham  street.  They  expect  to  occupy  their  new  premises 
about  January  1,  1907. 
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HINTS   TO   BUYERS 

From  information  supplied  by  Sellers,  but  for  which  the  Editors  of 
The  Review  do  not  necessarily  hold  themselves  responsible. 


John  Macdonald  &  Co.,  Limited. 

John  Macdonald  &  Co.  have  just 
received  in  their  dress  goods  depart- 
ment a  shipment  of  white  mercerised 
ves  tings,  27  inches  wide,  excellent 
patterns,  and  selling  consideiably  be- 
low to-day's  regular  prices;  also 
cream  serge,  48  inches  wide,  at  37 
l-2c.  per  yard. 

In  their  kosieiy  and  glove  depart- 
n  ent  they  are  showing  taffeta  and 
lisle  thread  gloves  in  black,  white  and 
colors.  Ladies'  white  lace  hose  at 
$2.25  per  dozen. 

In  their  silk  and  lace  department 
they  are  showing  two  lines  of  black 
chiffon  taffeta,  one  at  55c.  and  the 
other  75c.  per  yard.  They  have  still 
in  stock  a  good  stock  of  valeneiennes 
laces  and  insertions,  also  torchon 
laces. 

In  their  ready-to-wear  department 
they  are  showing  white  lawn  waists 
(new  styles),  in  all  popular  prices, 
white  cotton  corset  covers,  gown?, 
drawers  and  underskirts;  also  maids' 
aprons,  embroidery  trimmed,  with 
and  without  bibs.  Dr-. 

In    their    staple    department    theyKJETL/RjV P 
are  showing  twelve  numbers  in  white 
shirtwaist    linens,     from    25c.    to    52 J  (J  |\j      19     1Qf\ 
l-2c.     per     yard.     01 10     mercerised 
dress  linens   in   white,  sky,  mid-blue, 
fawn    and   green;   G120     silk      checkt 
zephyrs,  black  and  white,  navy     and 
white,    brown  and  white,     sky      and 
white,  nile  and  white. 

In  men's  furnishings,  their  stock 
of  Summer  underwear,  half  hose, 
shirts,  sweaters,  and  overalls,  is  well 
assorted,  and  their  prices1  are  unsur- 
passed. 

John  Ma.edonald  &  Co.  state  that 
their  new  carpets,  carpet  squares, 
linoleums,  oil  cloths,  table  covers, 
quilts,  etc.,  will  have  arrived  during 
the  first  week  in  June  for  the  Fall 
season's  trade.  This  is  one  of  their 
departments  that  has  grown  very 
rapidly.  What  is  worth  seeing  in 
carpets  and  housefurnishins's  can, 
always  he  seen  at  John  Macdonald  & 
Co 's.' 


also  to  certain  grades.  The  special 
features  of  the  "Dorothy"  brand  of 
whitewear  is  that  no  undue  elabora- 
tion of  trimmings  is  permitted,  but 
materials  are  all  of  the  best.  Nain- 
sook and  good  laces  and  embroider- 
ies are  used  even  for  the  cheaper 
lines.  The  sure  fact  that  they  can 
face  the  wash  and  come  out  of  the 
tub  oi  deal  rather  improved  than 
otherwise  is  the  big  feature  of  this 
brand  of  garments. 


The  Niagara  Neckwear  Co. 

The  Niagara  Neckwear  Co..  manu- 
facturers of  neckwear,  are  turning  out 
a   taaty  line  of  English   soft   collars. 

These  collars  are  made  of  white 
mercerized  Oxfords,  in  sizes  from 
12  1-2  to  16  1-2.     They  are  thorough- 


ft 


The  Niagara  Neckwear  Co. 

ly  shrunk  before  being  made  up  and 
the  stitching  is  reinforced  through- 
out. Ties  are  made  to  correspond 
with  this  collar,  and  English  safety 
pins  of  good  quality  are  also  sup- 
plied. 


A  Maker  of  Special  Lines. 

G.  S.  Heyward,  of  Heyward  &  Co., 
has  his  own  ideas  about  the  manufac- 
turing of  whitewear,  and  ideas,  more- 
over, that  seem  to  coincide  remark- 
ably well  with  those  of  the  buying 
public.  Indeed,  he  may  be  said  to 
be  a  specialist  in  the  whitewear 
buFfness,  for  he  confines  himself 
strictly  not  only  to  certain  lines, but 


The   Standard   Umbrella   Mfg.    Co. 

In  larger  quarters  at  82  Youville 
square,  in  the  centre  of  the  wholesale 
district  opposite  the  G.T.R.  offices, 
the  Standard  Umbiella  Manufactur- 
ing Co.,  M.  Markus,  proprietor,  is 
making  a  still  larger  bid  for  busi- 
ness, and  judging  from  the  complete- 
ness of  immediate  and  Fall  lines, 
they  have  every  reason  to  expect  ad- 
ditional trade. 

Fall  lines  are  now  in  the  hands  of 
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their  travelers  throughout  Canada  and 
embrace  all  the  specialties  and 
novelties  in  the  umbiella  world. 
Ladies'  lines  from  $5  to  $100,  show 
a  wealth  of  new  ideas  in  handles  in 
horn,  silver  trimmed  effects,  carved 
box  wood  and  a  large  range  of  orna- 
mental handles  in  china,  oxidized  and 
gold,  in  straight  and  bemt  effects. 
Materials  include  mercerized  goods, 
gloria,  union  and  pure  silk  taffeta. 
A  specialty  is  their  close  rolling  um- 
brella., rendeied  possible  by  their 
Getlock  frame. 

The  range  of  men's  umbrellas  runs 
from  $4  to  $00.  An  extensive  range 
of  handles1  is  available  in  Congo, 
boxwood,  cherry,  and  the  latest  novel- 
ty, ivorine,  with  brass  mounts  or 
animal  heads.  Tlcir  waterproof  um- 
brella, "Sukraui,"  the  frame  of 
which  can  never  rust,  is  shown  from 
$18  upwards. 

With  orders  r*j  $100  or  upwards  a 
splendid  umbrilia  <?fand  is  loaned  cus- 
tomers. 


Greenshields  Limited. 

May  was  a  very  busy  month  with 
this  firm  and  their  warehouse  was 
crowdecL^vith  customers  taking  ad- 
eof  the  many  special  offerings 
beflore  stQck-taking.  All  depart- 
ments have  now  turned  their  atten- 
tion strongly  towardsi  Fall  trade  and 
advance  orders  are  being  rapidly 
booked. 

Their  ready-to-wear  departments 
have  made  exceptional  preparation 
and  early  orders  have  more  than  veri- 
fied their  selections.  In  waist  lines, 
lustres  and  French  flannel  are  active 
lines  and  their  values  are  worthy  of 
attention.  A  feeling  has  also  de- 
veloped for  plain  and  cord  velvet 
waists.  Smart  tailored  effects  rule  and 
the  long  cuff  sleeve  is  featured.  The 
'pleated  sikirt  is  the  deader  in  all 
skirt  lines  and  some  light  homespuns 
and  over-check  ideas  are  well 
thought  of. 

A  special  range  of  children's  cloth- 
ing has  been  added  to  the  ready-to- 
wear  department,  and  for  Fall  good 
values  are  shown  in  Buster  Brown 
effects  and  Norfolk  styles  in  all 
popular  materials. 

Pewny's  kid  gloves  for  Fall  are 
worthy  of  njote,  as  values,  in  spite 
of  heavy  advances,  are  first-class. 
They  have  made  extra  preparation  to 
secure  all  the  leading  shades  to 
match  the  costumes,  such  as  dark 
green,  grey,  blue,  red  and  purple.  In 


Dry  Goods  Review 

long  kid  gloves  they  are  booking 
good  orders  i'or  12  and  16-button 
lengths. 

In  the  range  <>r'  fancy  knitted 
goody  for  Fall  additional  novelties 
arc  noted  this  season.  In  ladies' 
golfers,  both  revers  front  and  high 
collar  effects  are  shown,  but  the  Nor- 
folk coat  is  the  decided  novelty.  At 
$21.00  they  are  showing-  a  good  range 
in  plain  black,  white,  red  and  navy. 
Golfer  prices  run  from  $9.00  to 
$30.00  per  dozen,  and  plain  colors 
lead,  with  some  demand  for  matched 
effects.  Square  knitted  wool  shawls 
in  all  leading  colors  run  from  $4.50 
to  $18.00.  Infantees  and  booteesi  are 
proving  better  than  a  year  ago,  and 
some  interest  is  felt  in  knitted  over- 
alls for  children.  Clouds  are  stead- 
ily improving  in  demand  for  use  as 
throw-overs,  and  ice  wool  and  silk 
fascinators  are  in  fair  request,  while 
ice  wool  scarfs  are  better  than  ever 
before.  Whites,  creams  and  blacks 
are  the  main  colors. 

Open  stocks  in  their  wash  goods 
department  are  proving  valuable  to 
many  customers  and  fresh  novelties 
are  being  added  almost  daily.  One 
of  the  new  lines  lately  stocked  is  a 
splendid  assortment  of  cotton  voiles, 
in  dark  patterns  to  retail  at  about 
15c.  Navy,  linen,  green  and  brown 
are  the  main  ground  colors,  and  pat- 
terns are  small  and  neat.  Samples 
of  letaska  voile  will  be  sent  upon  ap- 
plication. In  organdie  muslins,  many 
new  designs  have  lately  been  added 
to  the  range  and  neat  floral  effects 
show  a  decided  gain.  Colored 
grounds  with  various  spot  ideas  are 
doing  a  good  trade,  while  floral  ef- 
fects over  small  check  ideas  are  good 
property.  Black  and  white  checks 
from  1-8  to  a  half  inch  in  width, 
have  lately  been  added  to  the  range 
of  wash  goods  and  are  provine  at- 
tractive. All  lines  of  lawns,  India 
linens,  Swiss  spot  muslins  and  or- 
gandie muslins  are  in  good  supply. 
A  large  stock  of  ginghams  is  avail- 
able and  some  new  mercerized  checks 
in  this  department  are  in  good  re- 
quest. 

Their  Fall  range  of  dress  goods  is 
meeting  with  the  approval  of  a  still 
wider  range  of  buyers,  and  chiffon 
broadcloths  and  Venetians  are  favor- 
ed materials.  Tweed  effects  in  var- 
ious grey  ideas  are  strong,  earlv 
favorites,  and  tartan  affects  are  in 
reouest.  Panamas  and  meltons  are 
other  strong  sellers, 
need-  col   orsa     X  tlT  O    .  .VOMnc 

W.  R  Brock  Co.,  Toronto 

Brock's  travelers  are  now  on  the 
road  with  a  full  range  of  Fall  dress 
goods,  including  an  immense  showing 
of  plain  cloths,  box  cloths,  Venetians, 
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WHOLESALE  HOUSES 


>ROCK£RTERsON 

fe:=S=£2flfil!t&-<i*m"       LIMITED. 

The  Wholesale  Millinery  and  Fancy  Dry  Goods 
Mm  Jouse  of  the  Maritime  Provinces. 

[     MAIL  ORDERS  OUR   ESPECIAL  HOBBY. 


GILMOUR,  NEPHEW  &  CO. 

Wholesale  Dry  Goods  and 

Smallwares. 

June  SDecials—  children's  hats 

UUIIC   ^pc^lrtlS  and    BONNETS. 

366  St.  Paul  Street        -         MONTREAL 

AN   ENTIRE    NEW  STOOK. 


CANADA  HAIE  CLOTH  CO. 

Manufacturers  of  Hair  Cloths. 

St.  Catharines,  Ont. 


LEGAL   CARDS 


ATWATER,  DUCLOS  &  CHAUVIN 

Advocates,  Montreal 

Albert  W.  Atwater,  K.C.,  Consulting  Counsel 

for  City  of  Montreal.     Chas.  A.  Duclos.    Henry 

N.  Chauvin. 


WM   A.  M  CLEAN. 

Barrister,  Solicitor,  Etc. 
Head  Office.  Guelph,  McLean's  Block. 
Branch  Office,  Acton  Town  Hall. 
Corporation,  Solicitor,  Etc. 


ROBINSON  &  GREEN 

Barristers,  Solicitors,  Etc. 

John  A.  Robinson,  John  R.  Green,  Solicitors  tor 

the   Imperial  Bank  of    Canada,  the  Southern 

Loan  &  Savings  Co.,  St.  Thomas,  Ont. 


LOUGH EED  &   BENNETT  : 

Barristers  Solicitors  Advocates,  etc.,  Calgary 
Can.  Cables:  Lougheed,  Calgary,  Solicitors  for. 
Bank  of  Montreal,  Canadian  Bank  of  Commerce, 
Bank  of  Nova  Scotia,  Merchants  Bank  of    Can. 


MISCELLANEOUS 


WANTED 

A  strong,  steady,  preferably  experienced,  adver- 
tising writer  to  look  after  the  publicity  end  of  a 
wholesale  and  retail  concern  for  the  Province  of 
Quebec.  Good  salary.  Apply  by  letter  only. 
Advertiser,  care  of  Manager  MacLean  Publish- 
ing Co.,  Toronto. 


COLLECTIONS,  ETC. 


THE 
MERCHANTS  MERCANTILE    CO. 

260  St.  James  St.,  Montreal 

Mercantile  Reports  and  Collections 

Our  method  of  furnishing  commercial  reports 
to  our  subscribers  gives  prompt  and  reliable  in- 
formation to  date.  Every  modern  facility  for  the 
collection  of  claims.  Tel.   Main  19BS. 


ACCOUNTANTS  AND  AUDITORS 


JENKINS  &  HARDY 

Assignees,  Chartered  Accountants,  Estate  and 

Fire  Insurance  Agents,  15$  Toronto  St.  .Toronto. 

465  Temple  Building,  Montreal. 


PERCY  P. 

DAVENIORT, 

Chartered  Accountant  and  Assignee, 

371  Elgin  Ave, 

Winnipeg, 

Man. 

MANUFACTURERS'    AGENTS 


R.  FLAWS  &.  SON 

Manchester  Bide.,  Melinda  St..  Toronto 
Dry  Goods  Commission  Agents. 
Representing —S.  &  L.  Ash  Brothers,  Leeds, 
Cloths,  in  great  variety.  Cartwright  &  Warners, 
Limited, , Loughborough,  Eng.,  Hosiery  and 
Underwear.  Sentley  &  Tempest,  Leeds,  Eng., 
Casket  Cloth,  Vicunas.  Serges,  Cap  Cloths. 
Hood,  Morton  &  Co.,  Newmilns,  Scotland,  Lace 
Curtains. 


ALFRED  DEFRIEZ 

28  and  30  Wellington  Street  West 

Toronto 

Laces,   Dress  Trimmings,  Buttons 
and   Novelties. 


MOULTON  &  CO. 

Proprietors  of  the  old  and  reliable 

MONTREAL  FRINGE  AIsD  TASSEL   WORKS 

165  Nazareth  Street,         -         Montreal 

Manufacturers   of 

Braids,  Cords,  Barrel  Buttons,  Chenille,  Dress 
and  Furriers'  Trimmings,  Girdles,  etc. 


Walter  A.  Brown. 


James  Ashcroft. 


BROWN   &  ASHCROFT 

Manufacturers  of  the 

B.  &  A.  "   BRAND  SHIRTS 

COLLARS  AND  CUFFS 

Try   them 

595  St  Paul  Street,  Montreal. 


J.  SPROUL  SMITH 

Empire  Building  -  -  -  TORONTO 
Representing:  Cornwall  &  York  Cotton  Mills 
Co.,  Ltd..  Cotton  Goods,  St.  John,  N.B. ;  Paris 
Wincey  Mills  Co.,  Flannels,  etc.,  Paris,  Ont  ;  John 
Bright  &  Bros.,  OarpsiB,  Rochdale,  Eng.  ;  Wm 
Ewart  &  Son,  Linen  Goods,  Belfast,  Ireland  ;  H 
Longbot  torn  &  Co.,  Cravenettes,  LiniDgs,  etc 
Bradford,  Eng. 


W.  E.  WALSH 

207  St.  James  Street,      -     Montreal 

SPECIAL    LINES    IN 

Fancy    Leather   Goods,    Bags,    Purses    etc. 

Toilet     Sets,      Fans,      Back     and  de 

Combs.  Brushes,  Postcard  Albums, 

Papeteries,    etc.,    etc. 


DAVIDSON  &  GATEHOUSE 

Commission  Merchants 

COTTON    PIECE   GOODS 

Dundee  and  Calcutta  JUTES  and    HESSIANS 

HEAVY    DRY    GOODS 
Agents  for  Jas.  Aleiander  &  Son  of  Glasgow,  Scot. 
Catch-On-Clasp  Co.,  Baltimore,  Md. 

30  St.  John  Street,        -         Montreal 


RAW    COTTON 

N.  P.  SLOAN  CO. 

(Philadelphia  and  New  Orleans) 
Cotton  Merchants  and  Yarn  Agents 

523  Coristine  Building,  -    Montreal 
Tel.  Main  1525         Represented  by  E.  J.  Taylor 
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chiffon  cloths,  ainazons,  satanas,  etc., 
in  all  fashionable  shades  including 
blue  in  light  and  mid-navy,  myrtle, 
olive  green,  raspberry,  wines,  browns 
and  black.  Also  a  full  range  of 
tweeds  for  the  Fall  which  promise  to 
he  immensely  popular  this  Fall.  All 
these  lines  come  in  extra  nice  makes, 
and  in  good  values  to  retail  from  50c. 
to  $2.00  per  yard.  They  are  also 
showing  a  good  collection  of  colored 
tweeds  to  retail  with  good  profit  at 
30c,  greys  being  still  in  the  lead  in 
these  goods.  Some  atti active  lines 
are  shown  in  grey  homespun  in  brok- 
en checks  with  green,  blue  and  car- 
dinal over-checks. 

Another  line  that  is  meeting  with 
ipecial  success  is  black  and  blue 
coating  serges  for  tailor-made  suits, 
and  this  firm  is  anowing  an  extra 
nice  cloth  to  retail  at  50c.  and  75c. 

Shadow-check  serge  is  a  popular 
novelty  and  comes  in  cardinal,  navy, 
brown  and  green,  to  sell  with  good 
profit  at  50c.  Plain  satin  cloths  are 
another  strong-  line.  Brock's  JA118 
comes  in  a  big  range  of  new  shades 
and  is  a  cloth  that  no  retailer  can 
afford    to    miss. 

Contrary  to  expectations  there  has 
been  a  further  advance  in  cotton 
goods.  The  lines  affected  are  denims, 
tickings,  saxonys  and  flannelettes, 
amounting  to  7  1-2  per  cent.  This 
advance  it  is  considered  is  a  fore- 
runner of  a  further  advance  all  along 
the  line.  Noting  this  advance,  the 
retail  merchant  will  do  himself  no  in- 
justice by  getting  his  orders  for  all 
staple  goods  placed  as  early  as  pos- 
sible. The  present  market  for  both 
cotton  and  wool  is  an  extremely  dif- 
ficult one  for  the  buyer,  and  when 
present  stocks  are  exhausted,  not  only 
will  the  wholesaler  have  to  pay  more 
for  the  goods,  but  many  lines  are  not 
in  the  market  at  all.  One  mill  has 
just  withdrawn  cotton  blankets  from 
the  trade,  and  with  other  mills  or- 
ders can  only  be  executed  at  a  very 
late  date.  These  are  hard  facts  and 
the  retail  trade  must  act  accordingly. 

The  gents'  furnishing  department 
has  on  hand  a  complete  stock  in  all 
lines  and  sizes  of  men's  Summer  un- 
derwear in  balbriggan  and  Summer 
weight  natural  wool.  Two  special 
lines  of  light  natural  wool,  M13S 
and  M139,  to  retail  at  75c.  and  $1.00. 
for  all  sizes,  are  exceptional  value. 
They  have  just  opened  up  several 
new  ranges  of  negligee  shirtsi  for 
Summer  trade,  for  present  delivery. 
Boys'  and  men's  bathing  trunks,  and 
one  or  two-piece  bathing  suits  to!  sell 
at  popular  prices. 

The  W.  R.  Brock  Co.,  Limited,  To- 
ronto, recognize  the  month  of  June 
as  the  assorting  month  and  aim  to 
have  the  stock  in  the  various  depart- 


ments as  complete  asf  possible.  They 
have  in  stock  a  very  large  assort- 
ment of  valeneiennes  laces  and  inser- 
tions in  all  makes,  all-over  laces, 
corset-cover  embroideries,  flouneings 
and  all-overs,  tartan  ribbons  in  widths 
from  5  to  100,  and  expect  within  the 
next  ten  days  to  have  in  stock  long 
gloves  in  black,  white  and  cream  silk, 
also  black  and  white  lace  and  lisle. 
Orders  will  be  filled  in  rotation,  as 
they  are  received.  Their  assortment 
of  ladies'  fancy  embroidered  tab 
and  turnover  collars  is  large  and  very 
attractive.  A  snap  in  handkerchiefs 
to  retail  at  15c.  and  25c. r  is  one  of  the 
latest  arrivals  from  St.  Gall.  Em- 
broidered and  hemstitched  are  among 
the  assortment  and  will  not  last  long. 
In  cashmere  hosiery  their  "Fein" 
and  "Dale."  2-1  rib,  in  black,  to  re- 
tail at  25c.  and  40c,  are  in  stock,  al- 
so 111,  plain  cashmere,  to  retail  at 
25c  These  three  lines  are  worth 
fully  25  per  cent,  more  than  the 
prices  Brock's  are  quoting  them  at  to- 
day. 

In  the  glove  department  their  2- 
dome  taffeta  in  black,  white  and 
colored,  to  retail  at  25c,  35c  and 
50c,  are  marvelous  value  and  should 
be  on  the  counter  of  every  up-to-date 
dry  goods  merchant. 

A  snap  in  embroideries,  carton  lot 
No.  S1552,  containing  100  pieces  as- 
sorted Swiss  and  cambric  edgings, 
insertions,  and  all-oveis,  at  an  all- 
round  price.  These  are  goods  bought 
at  the  old  price,  and  quotation  is  bas- 
ed  accordingly. 

They  are  showing  about  twenty- 
five  ranges  in  black  striped  and  fancy 
muslins  to  retail  from  20c  to  50c 
per  yard,  together  with  some  stripes 
and  fancy  patterns  in  mercerized 
goods,,   and   fancy    white    muslins. 

Buyers  in  want  of  ladies'  collars 
should  see  Brock  &  Go's  latest  selec- 
tions. To  retail  at  10c,  B41  gui- 
pure lace :  ' '  Blanche ' '  white  em- 
broidered tab,  "Katie"  embroidered 
turnover;  to  retail  at  15c,  B50  gui- 
pure  lace  and  "Minnie"  embroidered 
turnover;  to  retail  at  20c,  "Jessie" 
embroidered  collar  and  cuff  sets;  to 
retail  at  25c,  100  and  140,  lace  tab, 
"Amy"  embroidered  tab.  and 
"Rosy"  embroidered  collar  and  cuff 
sets;  to  retail  at  50c,  No.  20,  lace 
chemisette,  and  to  retail  at  75c. 
imitation  Irish  crochet  chemisette 
No.  40. 

REPRESENTATIVE  WANTED 

WE  are  looking  for  a  reliable  and  active 
representative  for  the  sale  of  our  knitting 
machinery  for  hand  and  motor  rower.  These 
machines  are  already  introduced  and  have  the 
most  modern  improvements  and  highest 
accuracy. 

DresdnerStrickmaschinenfabrik  Irmscher&Co. 
31-33  Tharandter  Street, 

Dresden-Lobtau. 
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HOTEL    DIRECTORY 


WINDSOR   HOTEL 

HAMILTON,   BERMUDA 

This  house  is  pleasantly  and  conveniently  lo- 
cated on  the  East  side  of  Queen  Street.  The 
rooDis  are  bright  and  cheerful.  Every  attention 
paid  to  guests.  Billiards  and  Pool.  Hot  and 
cold  water  baths.     A.  McNicol,  Prop. 


TOWER  HOTELGEORGETOWN 

v-" »«-r»  i  iw  i  t_i_     DEMERARA 
BRITISH  GUIANA. 

This  first-class  hotel  is  most  conveniently  situ- 
ated in  the  coolest  and  healthiest  part  of  the 
city.  Five  minutes  from  railway  station  and 
steamer  stallings,  and  near  to  all  principal  public 
buildings.  Cool  and  lofty  bedrooms.  Spacious 
Dining  and  Ladies'  Rooms.  Billiard  Room. 
Electric  light  throughout. 


WOODSIDE   BOARDING 
HOUSE 

Corner  of  Main  and  Lamaha  Streets 
GEORGETOWN,  DEMERARA. 

Cool  and  airy  Bedrooms.  Excellent  Cuisine* 
Attendance  qualified.  Terms  moderate.  Elec' 
trie  Car  Loop  at  gate  of  premises.  Patronage 
Solicited.    Manageress,  E.  Cottam. 


VICTORIA   LODGE 

HAMILTON,    BERMUDA 
Mrs.  J.  F.  SMITH,  Proprietress. 

Opposite  Victoria    Park    and    Cedar   Ave. 
Private  Board  $12  to  $14  per  week. 
Open  Nov.  1  Closes  in  May. 


WINTER  RESORT 
Queen's  Park  Hotel 

Port  of  Spain,  Trinidad,  B.W.I. 
JOHN  McEWEN,  Manager.      For  Rates,  etc. 
apply  Trinidad  Shipping  and  Trading  Co. , 
29  Broadway,  New  York. 


THE  GRAND  UNION 

The  most  popular  hotel  in 
OTTAWA,  Ont.      James  K.  Paisley,  Prop 


DOMINION 

HOUSE 

W.  H.  DURHAM. 

Proprietor 

RENFREW, 

ONTARIO 

The   most   popular  Hotel   in 

the  Ottawa  Valley. 

FOR  SALE 


ONE  of  the  best  paying  Dry  Goods 
businesses  in  New  Ontario,  trade  active, 
stock  small  and  clean,  no  millinery  ;  with 
satisfactory  security  and  25  per  cent,  cash 
any  reasonable  time  at  7  per  cent,  will  be  given 
for  balance.  Apply  to  Box  F.  Dry  Goods 
Review,  Toronto. 


MALTESE  LACE  COMPANY,  lace  mak- 
ers, Norwood,  London,  England  ;  Malt- 
ese and  Brusels  laces  in  d'oyleys,  handker- 
chiefs, scarfs,  collaret'es,  fichus,  laces, 
insertions,  boleros,  robes.  Sample  parcel 
$10.00,  carriage  paid.  Illustrated  catalogues 
gratis. 
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CLASSIFIED     LIST     OF     ADVERTISEMENTS. 


Accountants,  Auditors. 

Davenport,  P.  P.,  Winnipeg. 

Jenkins  &  Hardy,  Toronto. 
Blankets,  Quilts,  Traveling  Bugs,  etc 

Ideal  Bedding   Co.,  Montreal,   Toronto  and 
Winnipeg. 

Toronto  Feather  &  Down  Co.,  Toronto. 

Boots,  Shoes  and  Laces. 

Corona  Co.,  Montreal. 

Faire  Bros.  &  Co.,  Leicester,  Eng. 
Button  Machines  and  Buttons. 

Defiance  Button  Machine  Co.,  New  York. 

Greenshields  Limited,  Montreal. 
Carpets,  Curtains,  Rugs,  Window  Shades, etc. 

Brock,  W.   R.  Co.,  Toronto  and  Montreal. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Garneau,  P.  Fils  &  Cie,  Quebec. 

Greenshields  Limited,  Montreal. 

Hees,  Geo.  H.,  Son   &  Co.,    Montreal  and 
Toronto. 

Imperial  Carpet  Co.,  Toronto. 

Ishikawa,  K...  &  Co.,  Toronto. 

Knox,  John  &  Co..  Hamilton. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Macdonald,  John,  &  Co.,  Toronto. 

Rylands  &  Sons,  Manchester,  Eng. 

Short  &  Co.,  Montreal. 
Cloaks,  Costumes,  Skirts,  Shirt  Waists,  etc. 

American  Silk  Waist  Co.,  Montreal. 

Brock,  W.  R.,  Co.,  Toronto  and    Montreal. 

China  and  Japan  Silk  Co.,  Toronto. 

Empire  Mfg.  Co.,  Montreal 

Fairbairn,  Rhys.  D.,  Toronto. 

Greenshields  Limited,  Montreal. 

Hart  Mfg.  Co.,  Montreal. 

Hirshson,  L.,  &  Co.,  Montreal. 

Knox,  John,  Co.,  Hamilton,  Ont. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Mishkin,  I.,  &  Co.,  Montreal. 

Revillon  Bros.,  Limited.  Montreal. 

Ripley,  E,,  &  Son,  London,  Eng. 

Rylands  &  Sons,  Manchester,  Eng. 

Short  &  Co.,  Montreal. 

Waldman,  J.  H.,  &  Co.,  Montreal. 
Combs,  Brushes  and  Mirrors. 

Brophy  Cains,  Limited,  Montreal. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Short  &  Co,,  Montreal. 

Walsh,  W.  E..  Montreal. 
Corsets. 

E.  T.  Mfg.  Co.,  St.  Hyacinthe,  Que. 

Konig  &  Stuffman,  Montreal. 

Parisian  Corset  Mfg.  Co.,  Quebec. 
Cottons,  Prints,  Shirtings,  eto. 

Brock,  W.  R.  Co.,  Montreal  and  Toronto. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Garneau,  P.  Fils  &  Cie,  Quebec,  P.Q. 

Greenshields  Limited,  Montreal. 

Horrockses.Crewdson  &  Co.,  Manchester  and 
London,  Eng. 

"  Kingcot  "  Cottons. 

Knox,  John,  &  Co.,  Hamilton. 

Rylands  &  Sons,  Manchester,  Eng. 

"Viyella" — Wm.  Hollins&Co.,  London, Eng 
Cotton  Batting. 

Dominion  Wadding  Co.,  Montreal. 
Dress  Goods,  Silks,  eto. 

Bradford  Dyers  Association,  Bradford,  Eng. 

Brock,  W.  R.,  Co.,  Toronto  and    Montreal. 

Brophy-Cains,  Limited,  Montreal. 

China  &  Japan  Silk  Co.,  Toronto. 

Debenhams     (Canada)    Limited,     Montreal 
and  Toronto. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Garneau,  P.,  Fils  &  Cie.,  Quebec. 

Gilmour,  Nephew  &  Co.,  Montreal. 

Greenshields  Limited,  Montreal. 

Harris  &  Co.,  Rockwood,  Ont. 

Hollins,  Wm.,  &  Co.,  London,  Eng. 

Ishikawa,  K.,  &Co.,  Toronto. 

Knox,  John,  Co.,  Hamilton. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Law,  Russell  &  Co,,  Bradford  and   London, 
England. 

Macdonald,  John,  &  Co.,  Toronto. 

Priestleys' — Greenshields  Limited,  Montreal. 

Rylands  &  Sons,  Manchester,  Eng. 
Dress  Shields,  eto. 

Kleinert,  I.  B.,  Rubber  Co.,  Toronto. 
Dyers,  Cleaners,  etc. 

Bradford  Dyers  Assn.,  London,  Eng. 

British    American    Dyeing    Co.,     Montreal, 
Toronto,  Ottawa  and  Quebec. 

Hermsdorf,  Louis,  New  York. 

Parker,  R.,  &  Co.,  Toronto. 


Fanoy  Leather  Goods 

Walsh,  W.  E  ,  Montreal. 
Flannels,  Flannelettes,  eto. 

Brock,  W.  R.,  Co.,  Toronto. 

Debenhams  (Canada)  Limited,    Toronto. 

Greenshields  Limited,  Montreal. 

Horro^kses,   Crewdson  <fe   Co,,    Manchester 
and  London,  Eng. 

Knox,  John,  &  Co.,  Hamilton. 

Rylands  &  Sons,  Manchester,  Eng. 

Frilling*. 

Fairbairn,  Rhys  D.,  Toronto. 

Furs. 

Alexandor,  A.  J.,  Montreal. 
Kahnert,  W.,  Toronto. 
Paquet,  J.  Arthur,  Quebec. 
Swift,  Copland,  &  Co.,  Montreal. 
Waldman,  J.  H.,  &  Co.,  Montreal. 

General  Dry  Goods. 

Brock,  W.  R.,  Co.,  Montreal  and  Toronto. 
Brophy-Cains,  Limited,  Montreal. 
Garland,  John  M.,  Son  &  Co.,  Ottawa. 
Garneau,  P.,  Fils  &  Cie,  Quebec. 
Gilmour,  Nephew  &  Co.,  Montreal. 
Greenshields  Limited,  Montreal. 
Hirshson,  L. ,  &  Co.,  Montr -al. 
Knox,  John,  Co.,  Hamilton. 
Kyle,  Cheesbrough  &  Co.,  Montreal. 
Macdonald,  John,  &  Co.,  Toronto. 
Rylands  &  Sons,  Manchester,  Eng. 

Gloves,  Mittens,  eto. 

Brock,  W.  R.,  Co.,  Montreal  and  Toronto. 

Brophy-Cains  Limited,  Montreal. 

Greenshields  Limited,  Montreal. 

Knox,  John,  &  Co.,  Hamilton. 

Page,  Geo.,Ojibwa,  Ont. 

Paquet,  J.  Arthur,  Quebec. 

Pewny's  Kid  Gloves — Greenshields  Limited, 

Montreal. 
Storey,  W.  H.  &  Sons,  Acton. 
Wreyford  &  Co.,  Toronto. 

Hats,  Caps,  Eto. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 
Swift,  Copland  &  Co.,  Montreal. 
Wreyford  &  Co.,  Toronto. 

Hose  Supporters. 

Kleinert,  I.  B.,  Rubber  Co.,  Toronto. 

Knit  TJnderwaists. 

Nazareth  Waist  Co.,  New  York. 

Laoes  and  Veils. 

Brophy-Cains  Limited,  Montreal. 
Debenhams  (Canada)  Limited,   Toronto. 
Greenshields  Limited,  Montreal. 
Knox,  John,  &  Co.,  Hamilton. 
Kyle,  Cheesbrough  &  Co.,  Montreal. 

Ladies'  Neckwear. 

Fairbairn,  Rhys  D.  Toronto. 
Greenshields  Limited,  Montreal. 
Knox,  John,  &  Co.,  Hamilton,  Ont. 
Kyle,  Cheesbrough  &  Co.,  Montreal. 
Revillon  Bros.  &Co.,  Montreal. 

Linings  and  Canvases. 

Greenshields  Limited,  Montreal. 
McDougall,  A.,  &  Co.,  Montreal. 
Rylands  &  Sons,  Manchester,  Eng. 
Skinner,  Wm.,  Mfg.  Co.,  New  York. 

Mending  Wools. 

Baldwin  &  Partners,  J.&  J.,  Leicester,  Eng. 
Faire  Bros.  &  Co.,  Leicester,  Eng. 

Men's  and  Boys'  Beady  -  Made  Clothing 
(Overalls,  Leather  and  Rain  ooats,  Sweat- 
ers, etc). 

Brock,  W.  R.,  Co.,  Toronto   and    Montreal. 
Garland,  John  M.,  Son,  &  Co.,  Ottawa. 
Garneau,  P.,  Fils  &  Cie,  Quebec. 
Garnett,  J.  F.,  &  Son,  Idle,  Bradford. 
Greenshields  Limited,  Montreal. 
Knox,  John,  &  Co.,  Hamilton,  Ont. 
Mishkin,  I.,&  Co.,  Montreal. 
Rylands  &  Sons,  Manchester,  Eng. 
Wilkins,  Robert  C,  Montreal. 

Millinery,  Bibbons,  etc. 

Brophy-Cains  Limited,  Montreal. 
Debenhams  (Canada)  Limited,  Montreal. 

and  Toronto. 
Garland,  John  M.,  Son  &  Co.,  Ottawa. 
Greenshields  Limited,  Montreal. 
Hirshson,  L.,  &  Co.,  Montreal. 
Kyle,  Cheesbrough  &  Co.,  Montreal. 
McCall,  D.  Co.,  Toronto. 
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Mufflers,  Handkerohiefs,  eto. 
Scott  Muffler  Co.,  Niagara  Falls,  Ont. 

Needles  and  Fins. 

Croft,  Wm.,  &  Sons,  Toronto. 
Morrall,  Abel,  Redditch,  Eng. 
Nicklin,  J.,  &Co.,  Birmingham,  Eng. 

Novelties  and  Notions. 

Brock,  W.  R.,  &  Co.,  Toronto. 

Brophy,  Cains,  Limited,  Montreal. 

China  and    Japan    Silk    Co.,    Toronto  ana 

Montreal. 
Dieckerhoff,  RafHloer  &  Co.,  New  York. 
Eisman  Novelty  Mfg.  Co.,  Toronto. 
Faire  Bros.,  &  Co.,  Leicester,  Eng. 
Garland,  John  M.,  Son  &  Co.,  Ottawa. 
Gilmour,  Nephew  &  Co.,  Montreal. 
Greenshields  Limited,  Montreal. 
Nicklin,  J.,  &  Co.,  Birmingham,  Erg. 
Short  &  Co.,  Montreal. 
Wrinch,  McLaren  &  Co.,  Toronno. 

Oil  Cloths,  Linoleums  and  Mattings. 

China   and  Japan    Silk    Co.,   Toronto   and 

Montreal. 
Dominion  Oilcloth  Co.,  Montreal. 
Imperial  Carpet  Co.,  Montreal. 
Knox,  John,&  Co.,  Hamilton,  Ont. 
Rylands  &  Sons,  Manchester,  Eng. 

Papier  Maohe  Forms,  Wax  Figures,  etc 

Palmenberg's,  J.  R.„  Sons,  New  York. 

Pioture  Post  Cards  and  Albums. 
Walsh,  W.  E.,  Montreal. 

Baw  Cottons. 

Sloan,  N.  P..  &  Co.,  Montreal. 
Davidson  &  Gatehouse,  Montreal. 

Bubber  Collars. 
Arlington  Co.  of  Canada,  Toronto. 

Shirts,  Collars,  Ties,  eto. 
Brock,  W.  R.,  Toronto. 
Brown  &  Aschroft,  Montreal. 
Cellular  Clothing  Co.,  London,  Eng. 
Empire  Mfg.  Co.,  Montreal. 
E.  T.  Mfg.  Co.,  St.  Hyacinthe,  Que. 
Garland,  John  M.,  Son  &  Co.,  Ottawa. 
Ishikawa,  K.,  &  Co.,  Toronto. 
Knox,  John  &  Co.,  Hamilton. 
Success  Brand  Shirts  and  Collars. 
Wreyford  &  Co.,  Toronto. 

Skirt  Bindings. 

Faire  Bros.  &  Co.,  Leicester,  Eng. 
Kyle,  Cheesbrough  &  Co.,  Montreal. 
Short  &  Co.,  Montreal. 

Smallwares. 

Brock,  W.  R.,  Co.,  Montreal. 
Croft,  Wm.,  &  Sons,  Toronto. 
Faire  Bros.  &  Co.,  Leicester,  Eng. 
Garland,  John  M.,  Son  &  Co.,  Ottawa. 
Gilmour,  Nephew  &  Co,,  Montreal. 
Knox,  John  &  Co.,  Hamilton,  Ont. 
Morrall,  Abel,  Redditch,  Eng. 
Nicklin,  J.,  &  Co.,  Birmingham,  Eng. 
Westwood.  C.  H.,  Toronto. 
Wrinch,  McLaren  &  Co.,  Toronto. 

Staples  and  Linens. 

Brock,  W.  R.,  Co.,   Toronto  and   Montreal. 
Garland,  John  M.,  Son  &  Co.,  Ottawa. 
Garneau,  P.,  Fils  &  Cie,  Quebec. 
Greenshields,  Limited,  Montreal. 
Liddell,  Wm.,  &  Co.,  Belfast,  Ireland. 
Old  Bleach  Linen  Co.,  Randalstown,  Ireland. 
Rylands  &  Sons,  Manchester,  Eng, 

Store  Fixtures  and  Show  Cards. 
Martel-Stewart  Co.,  Montreal. 
Toronto  Brass  Mfg.  Co.,  Toronto. 

Store  Lighting. 
Auer  Light  Co.,  Montreal. 
Continental  Heat  &  Light  Co.,  Montreal. 
Lamson    Consolidated    Store    Service    Co., 

Toronto. 
Luxler  Prism  Co.,  Montreal  and  Toronto. 
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Suspenders. 

Berlin  Suspender  and  Button  Co.,  Berlin, 

Dominion  Suspender  Co.,  Niagara  Falls. 

Montreal  Suspenber  &  Umbrella  Mfg.,  Co., 
Montreal. 
Tapes. 

Faire  Bros.  &  Co.,  Leicester,  Eng. 

Towellings,  etc 

Cosbie,  R.  H.,  Toronto. 

Garland,  J.  M.,  Son  &  Co.,  Ottawa. 

Brock,  W.  R.  Co.    Toronto. 

Greenshields  Limited,  Montreal. 

Mishkin,  I.,  &  Co.,  Montreal. 
Umbrellas,  Parasols,  etc 

Greenshields  Limited,  Montreal. 

Irving  Umbrella  Co.,  Toronto. 
Underwear,  Hosiery  and  Knitted  Goods. 

Burritt,  A.,  &  Co.    Mitchell,  Ont. 

Cartwright  &  Warners,  Loughborough,  Eng. 

"  Ceetee  "  brand  •  -Turnbull,  C,  Co.,  Gait. 

Chipman-Holton  Knitting  Co.,  Hamilton. 

Clinton  Knitting  Co.,  Clinton,  Ont. 

"Crescent"    brand — Lennard,   S.,  &   Sons, 
Dundas. 

Eagle  Knitting  Co.,  Hamilton. 

Ellis  Mfg.  Co.,  Hamilton. 

Gait  Knitting  Co.,  Gait,  Ont. 


Garland,  John  M.,  Son,  &  Co.,  Ottawa. 

Greenshields  Limited,  Montreal. 

Hirshson,  L. ,  &  Co.,  Montreal. 

Jaeger,  Dr.,  Co.,  Montreal. 

"Jay"   Finish  Underwear,  London,  Eng. 

Knox,  John  &  Co.,  Hamilton,  Ont. 

Kyle,  Cheesbrough  &Co.,  Montreal. 

Lennard,  S  ,  &  Sons,  Dundas,  Ont. 

Macdonald,  John,  &  Co.,  Toronto. 

Mishkin,  I.,  &  Co.,  Montreal. 

Penman  Co.,  Paris,  Ont. 

Schofield  Woolen  Co.,  Oshawa. 

Scriven,  J.  A.,  Co.,  New  York. 

Simpson,  J.,  Sons,  Toronto. 

Truro  Knitting  Mills  Co.,  Truro,  N.S. 

"Viyella" — Wm.  Hollins  &  Co.  .London, Eng 

Watson,  Mfg.,  Co.,  Paris. 

Williams,  Walter,  &  Co.,  Montreal,  Toronto. 

' '  Wolsey  ' '  Underwear. 

Wreyford  &  Co.,  Toronto. 

Velvets,  Velveteens  and  Cords. 

Brock,  W.  R.  Co.    Montreal. 

Debenhams  (Canada)  Limited,  Toronto. 

Greenshields  Limited,  Montieal. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 
Wall  Paper. 

Menzie  Wall  Paper  Co.,  Toronto. 


Stauntons  Limited,  Toronto. 
Watson- Foster  Co.,  Montreal. 

Wardrobes 
Weir  Wardrobe  Co.,  Winnipeg,  Man. 

Waterproof  and  Rubber  Goods. 
Brock,  W.  R.  Co.,  Montreal. 
Cravenette  Co.,  Bradford,  Eng 
Knox,  John  &  Co.,  Hamilton. 
Law,  Russell  &  Co.,  Bradford  and    London. 
National  Rubber  Co.,  Montreal. 

Window  Shades,   Curtain  Poles,  etc 
Daly  &  Morin,  Montreal 
Hees,  Geo.  H.,  Son   &   Co.,  Montreal   and 
Toronto. 

Woolens  and  Tailors'  Trimmings. 
Brock,  W.  R.,  Co..  Toronto   and  Montreal. 
Fisher,  Mark,  Sons  &  Co.,  Montreal, Toronto, 

Winnipeg. 
Garland,  John  M.,  &  S^n  Co.,  Ottawa. 
Gameau,  P.  Fils  &  Cie,  Quebec. 
Greenshields  Limited,  Montreal. 
Harris  &  Co.,  Rockwood,  Ont. 
Hewson  Woolen  Mills,  Amherst,  N.S. 
McDougall,  A.,&  Co.,  Montreal. 
Robinson  &  Mackay,  Leeds,  Eng. 
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FOR  SEASIDE, 
MOUNTAIN  or  COUNTRY 

We  still  want  to  talk  to  you  about  the  Style  and 
Quality  of  our  SUMMER  GOODS. 

Garments,  dainty,  fashionable  and  most  reasonable  in  price. 

LUSTRE  and  SICILIAN 

Suits  and  Shirts 


Also  a  Neat 
Range  of  .  .  . 


Yachting   and  Tennis 

COSTUMES 


The  Very  Thing 
for  Summer  Wear 


All  bearing  the  "MILADI"  stamp  of  quality  and  ready   for  shipment 
the  shortest  notice. 


on 


WE  ARE  PREPARING  FOR  FALL  a  range  of  Garments  which  for  Origin- 
ality of  Design,  Choice  of  Materials,  and  Quality  of  Workmanship,  were 
never  before  equalled  in  our  history.  Samples  will  shortly  be  ready  for  vour 
inspection. 


The  Hart 
Manufacturing  Go, 

13  Notre  Dame  Street  East, 

MONTREAL 

Advertising       Cuts       Supplied       Free. 
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TO  THE  TRADE  JUNE,  1906 

Time  and  Tide  Wait 


For  No  One 


Here  we  are  face  to  face  with  another    New  Season. 
Our  Fall  Season  Business  commences  June  ist. 

We  thank  our  customers  most  heartily  for  the  increase  in 
our  business  during  the  past  season,  and  assure  them  that 
nothing  will  be  left  undone,  by  us,  to  further  increase  both 
their  and  our  business  during  the  season  upon  which  we  have 
just  entered. 

We  are  constantly  adding  new  names  to  our  list  of  cus- 
tomers, and   in   this   connection   would    say,  if  there  are  any 
General    Dry    Goods,     Men's    Furnishings, 
HaberdasHery,  Carpet  and  House  FurnisH- 
ing's  MercHants  in  Canada  not  doing  business  with 
us,    will    they   kindly    give    us    a    trial    order.       Those    who 
anticipate  commencing  business  will  do  well  to  see   us   before 
placing  their  orders. 

We  make  the  filling  of  Letter  Orders  a  specialty. 
If  there  are  any  goods  you  require  for  the    Mid  Summer 
Trade  send    us     your    orders,    and    they    shall    have    our 
promptest  attention. 


John  Macdonald  &  Co. 


LIMITED 


sSlSgurt"1  Front  Toronto,  Ont. 


\ 


17th  Year 


Special  Fall  Number 


No.   7 
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J.   Y.  SHANTZ 


D.   B.  SHANTZ 


!  the  Jacob  Y.  Shantz  &  Son  G°, 

f  BERLIN,    ONTARIO 


LIMITED 


.1    anil /i-*.->.-._-l&^S?l^  J/Jir 


MANUFACTURERS  OF 

Fine  Lines  of  Buttons 

IVORY,    HORN,    PEARL,   PEARLETTE 

All  leading  Wholesale  Houses  handle  our  goods  in 
Canada,  and  leading  button  houses  in  the  United 
States,  who  recognize  our  goods  as  of  the  best 
manufactured  on  the  continent. 

Factories  :    Berlin,  Ont.;  Buffalo,   N.Y. 
Warehouse  :    Chicago,  III. 


PERSIAN  LAMB 
JACKETS 


RACCOON 
COATS 


A      BUSINESS 
WON'T  GROW 

To  be  a  GREAT  business  unless  it  has  reasons. 

Good  ones   and    lots   of  them. 

We  have  become  HEADQUARTERS  for 

Persian  Lamb  Jackets 

and 

Raccoon  Coats 


because  the  shrewdest  buyers  of  furs  have  proven  to 
their  own  satisfaction  that  our  FURS  and  prices  make 
more   money  for  them. 

"We  stand   ready  to  show  you." 

McComber  (§>>  Cummings 

516  ST.  PALL  STRICT 


MONTREAL 


CALL  WHEN  IN  THE  MARKET 


EACLE 


BRAND 


SHIRTS 

See  our  line  of  fancy  Negligee  Shirts 
before  placing  your  order. 


PATTERNS   ARE 


New,  Neat  and  Nobby 

WORKMANSHIP  IS 

THE  BEST 

Up-to-date  in  every  way  and  prices 
are  right. 

MONARCH  SHIRT  CO. 

ROCK  ISLAND,  P.O. 


it 


ROOSTER  BRAND 
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UNION 


MADE 


OVERALLS, 
JACKETS, 
PANTS,  SHIRTS, 


WHITE 
COATS, 


OUTING 
TROUSERS, 


FANCY 
VESTS. 


ROBERT  C.    WILKINS 

MONTREAL. 
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Announcement 

*  fall  1906  * 


Our  travellers  will  shortly  show  a  large 
range  of  samples  for  Fall.  These 
will  include  the  very  latest  goods  and 
will  represent  a  splendid  assortment. 

We  feel  quite  certain  that  mer- 
chants who  are  looking  for  the  right 
class  of  goods,  at  the  right  prices,  will 
find  among  our  samples  those  lines 
which  help  to  retain  their  trade  and 
increase  it. 

We  solicit  your  kind  consideration 
of  our  great  values. 

6reen$bield$  Limited 

Montreal 

GREENSHIELDS  WESTERN  LIMITED  GREENSHIELDS  &  CO.  LIMITED 

WINNIPEG,  MAN.  VANCOUVER,  B.C. 
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E.  DEPARTMENT 


LADIES'  UNDERWEAR 

White  and  Natural  Wool  Vests  and  Drawers. 
White     and     Natural      Fleeced      lined     Vests    and 
Drawers. 

White  Plaited  Silk  Vests. 
White  Spun  Silk  Vests. 

In  stock,  a  full  assortment  of  Ladies',  Misses'  and 
Children's  Cotton  Lisle  Thread  Vests  for  assorting 
trade. 

LADIES'  SCARFS 

We  have  made  a  selection  of  these  goods  that  will 
not  be  equalled  in  the  trade  at  popular  prices. 

Printed   Mousseline  Scarfs. 
Floral  Chiffon  Scarfs, 
Embroidery  Mousseline  Scarfs. 
China  Silk  Scarfs. 
Voile  Silk  Scarfs. 

KNITTED  600DS 

Large    assortment    for    Fall    trade  of   the    following 
lines  now  in  our  travellers'  hands. 

Norfolk  Jackets,  Yachting  Jackets,  Golfers,  Polkas, 
Bootees,  Infantees,  Gaiters,  Shawls,  Sleeve  Shawls, 
Tuques,  Tarn  o'  Shanters,  Mitts,  Mittens,  Wool  Boas, 
Princess  Ena  Motor  Cap,  the  newest  thing  in  wool  caps. 

HANDKERCHIEFS 

We  have  excelled  ourselves  in  these  goods  this  year. 
The  buyer  has  just  returned  from  the  market,  having 
secured  the  very  latest  designs  of  Fancy  Handkerchiefs 
for  the  Christmas  trade. 


We  can  assure  our  friends  that  in  waiting  for  our 
range  they  will  see  the  latest  styles,  which  is  a  consid- 
erable advantage  over  anyone  who  has  bought  these 
goods  earlier.  We  can  predict  many  surprises  for  our 
friends  in  our  range  of  handkerchiefs. 

Embroidery  Handkerchiefs,  Scalloped  Edges. 

Embroidery  Handkerchiefs,  Hemstitched  Edges. 

Swiss  Embroidery  and  Lace  Handkerchiefs,  Hem- 
stitched Edges. 

Swiss  Embroidery  and  Lace  Handkerchiefs,  Lace 
Trimmed   Edges. 

Swiss  Embroidery  and  Lace  Insertion  Handker- 
chiefs, with  Hemstitched  Edge. 

Swiss  Embroidery  and  Lace  Insertion  Handker- 
chiefs, with  Lace  Edge. 

Swiss  Irish  Fancy  Handkerchiefs  of  all  descrip- 
tions. 

We  have  also  the  greatest  variety  of  Plain  and 
Hemstitched  Linen  and  Lawn  Handkerchiefs  ever  put 
before  our  customers.  In  some  numbers  we  have  lead- 
ing lines  of  which  we  have  bought  large  quantities 
which  could  not  be  replaced  even  now  at  10  to  15  per 
cent  advance  on  what  we  secured  them  at. 

Also  a  full  assortment  of  Men's  and  Children's 
Turkey  Red  and  Indigo  Handkerchiefs. 

SPECIAL  /MENTION 

EXCELDA   HANDKERCHIEFS. 

We  are  showing  a  tremendous  assortment.  We 
have  secured  some  very  desirable  patterns  that  will  not 
be  included  in  any  other  range  offered  at  popular  prices. 
Our  trade  in  these  goods  is  increasing  every  day. 


GREENSHIELDS  LIMITED 

MONTREAL 


Greenshields  Western  Limited,  Winnipeg,  Man. 
Greenshields  &  Co.,  Limited,   Vancouver,  B.C. 
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E.  DEPARTMENT 


GOODS  WANTED  NOW  IN  STOCK 


The  latest  patterns  off  the  Lace  Machines 
of  French,  German  and  English  manu- 
facturers yet  produced. 

French  Valenciennes  in  sets. 

English  Valenciennes  in  sets. 

German  Valenciennes  in  sets,  with  all- 
over,  or  ROUND  MESH  VALS. 
NORMANDY. 

Baby  Irish  Laces  in  insertions  and 
edgings. 

Baby  Irish  Allover  nets. 

Net  Top  Allover  nets. 

Oriental  Allover  nets. 

Fancy  Allover  in  great  variety. 

There  is  a  great  demand  for  Allovers  for 
Waists  and  Dresses,  being  the  daintiest  and 
most  economical  dress  a  lady  can  buy. 

LADIES'  NECKWEAR 

Guipure  Lace  Collars  in  leading  numbers. 

Baby  Irish  Lace  Collars  in  leading  num- 
bers. 

Embroidery  Lace  Collars  in  leading 
numbers. 

Chemisettes  in  Baby  Irish  Lace. 

Chemisettes  in  Guipure  Irish  Lace. 

Chemisettes  in  Oriental  Irish  Lace. 

Chemisettes  in  Valenciennes  Lace. 

Chemisettes  in  Embroidery  Lace. 

Plastrons  and  Jabots  in  great  variety. 


HOSIERY 

We  are  glad  to  be  able  to  announce  to 
our  friends  that  in  the  present  very  high 
market  we  will  still  be  able  to  hold  to  old 
prices  on  most  of  our  numbers  and,  in 
some  cases,  have  improved  them. 

In  CASHMERE  and  WOOL  and  WOR 
STED  HOSE  a  complete  range  is  now  in 
our^travelers'  hands  for  Fall,  and  the  values 
are  better  than  will  be  found  elsewhere. 

We  are  in  a  good  position  to  sort  all  lines 
of  COTTON  HOSE,  having  bought  large 
quantities  with  that  end  in  view.  We  have 
also  a  number  of  job  lines  secured  at  very 
low  prices—a  purchase  of  these  will  bring 
trade  to  your  store. 

GLOVES 

GLOVES  THAT  SELL. 

Ringwood  Gloves,  Elastic  Wrists. 

Ringwood  Gloves,  Dome  Fasteners. 

Ringwood  Gloves,  White  Wolsey. 

Ringwood  Gloves,  White  Viyella. 

The  last  two  lines  are  unshrinkable.  We 
also  are  showing  a  full  line  of  Opera  and 
Motor  Gloves  for  Ladies. 

RIBBONS 


NEW  RIBBONS— 

Fancy  Ecossais. 
Failletine  in  Blacks. 
Washing  Ribbons. 


SEE  THEM. 


GREENSI1IELDS  LIMITED 


MONTREAL 


Grcenshields  Western  Limited 
Winnipeg,  Man. 


Greenshields  &  Co.  Limited 
Vancouver.  B.C. 


m. 
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Glove  Department 


We  are  now  giving  this  department 
special  attention.  We  have  secured  a  better 
assortment  than  ever  in  all  lines  for 

Fall  Season 


i 

X 


PEWNY'S  GLOVES 


There  is  a  touch  of  distinctiveness  about 
this  celebrated  line  of  Glove  which  causes 
it  to  stand  out  from  other  makes.  Each 
season  finds  it  with  increased  popularity. 
The  lines  for  FALL  will  be  found  as  hand- 
some as  ever. 

The  guarantee  with  every  pair  which 
we  give  enables  you  to  give  your  lady  cus- 
tomers a  satisfactory  Glove. 


GREENSNIELDS  LIMITED 

MONTREAL 

Greenshields  Western  Limited,  Winnipeg,  Man. 
Greenshields  &  Co.,   Limited,  Vancouver,  B.C. 
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GREENSHIELDS  LIMITED 


HONTREAL 


Carpet  and  House  Furnishing  Department 


Examine  our  extensive  ranges  of  the  above  lines,  and  compare  our 

prices  before  buying. 


Greenshields  Western  Limited 
Winnipeg   Man. 


Greenshields  &  Co.  Limited 
Vancouver,  B.C. 
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We  anticipate  that  there  will  be  a  large  demand  during  the  Fall 
Season  for  Velvet  Cords  and  Velveteens,  and  have  bought  largely  in 

COLORED  VELVETEENS 
BLACK  VELVETEENS 


(Chiffon  Finish) 


CORDUROY  VELVETEEN 

Colored  and  Black  Silk  Velvets 

Colored  Couche  and  Black 

Black  Mantle  Velvet 


Colored  Silks 


COLORED  TAMALINES,    SATINS,    PAILLETTE,    MESSALINE,  LOUISINE,  CREPE  DE 
CHINE,  TAFFETA,  CHIFFON  TAFFETA,  SHOT  TAFFETA,  JAPANESE  and  TUSSORE. 


Black  Silks 


DUCHESS  SATIN  (Black  and  White),  MERVEILLEUX,  SURAH,  TAFFETA,  CHIFFON 
TAFFETA,  GROS  GRAIN,  PEAU  DE  SOIE,  FAILLE,  ARMURE  MATTE,  PAILLETTE, 
LUMINEUX,   MOIRE   and  ANTIQUE,   BLACK  and  WHITE   BROCHE. 

Fancy  Silks 

A  LARGE   RANGE   IN   ALL  LATEST   SHADES    and    NEWEST  PATTERNS. 

Courtauld  Crepes  Hat  Crepes 

GREENSHIELDS  LIMITED 

MONTREAL 

Greenshields  Western  Limited,    Winnipeg,  Man. 
Greenshields  &  Co.    Limited,    Vancouver,    B.C. 
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LINENS 


We  have  a  full  range  of  the  latest 
designs  in  TABLE  DAMASKS, TABLE 
CLOTHS,  with  NAPKINS  to  match. 

For  Fall,  1906,  we  will  have  a  large 
variety  of  Novelties  such  as  JAPAN- 
ESE goods  and  RENAISSANCE  in 
TRAY  CLOTHS,  BUREAU  COVERS, 
and  SHAMS,  suitable  also  for  Christ= 
mas  Trade. 

TOWELLINGS.  Leading  values  to 
retail  at  10  cents  and  12  1-2  cents. 


WE  ARE  SOLE 
AGENTS  FOR 
CANADA      FOR    I  DUNFERMLINE,  SCOTLAND 


JAS.  &  TWOS.  ALEXANDER,  LTD. 


GREENSHIELDS    LIMITED 


MONTREAL 


GREENSHIELDS  WESTERN   LIMITED  GREENSHIELDS  &  CO.  LIMITED 

WINNIPEC,  MAN.  VANCOUVER,  B.C. 
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DRESS  GOODS 


FALL  1906 


Our  range  for  Fall  Season  will  comprise 
a  larger  and  better  assortment  than  ever.  We 
are  now  showing  samples  of  all  the  latest 
designs  and  effects  including: 

Broadcloths  Venetians 

Chiffon   Finish  Chiffon  Finish 

Panamas        Tweed  Effects 

Chiffon   Finish  In  Plain  and   Fancies 

Meltons  Tartans 

Full  Range  of  CREAMS  in  all  Qualities 

BLACK  and  WHITE  CHECKS 

A/so  OPERA  FLANNELS     Plain  and  Printed 


6REENSHIELDS  LIMITED 

CREENSHIELD8  WESTERN  LIMITED  IUIOIUTRPAI  CREEN8HIEL08  &  CO.  LIMITED 

WINNIPEG,  MAN.  ■VlwHI    I    f\C-#AI—  VANCOUVER,  B.C. 
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Australian  Trade 

is  worth  looking  after.      The  following  figures  are 
extracted  from  the  official  statistics  of  imports  into 

Australia  : 

1903  11104 

Socks  and  Stockings  £1,162,149        £1,236,743 

Towels  and  Handkerchiefs  281,1114  890,82] 

Cosies,  Cushions,  etc,  117,125  loll, 85(5 

Curtains  74.(1511  92,446 

Frillings  13,019  18,836 

Piece  Goods  (various)  4,826,523  6,134,389 
Sewing  Silks,  Twists, 

Threads  and  Cottons  261,100  275,085 

Umbrellas,  etc  12,812  54,536 

Boots  and  Shoes,  etc'  702,543  787,581 

Carpets  and  Rugs  :J2°,(il()  4811,451 

Hats  and  Caps  372,133  427,876 

Yarns  74,442  106,585 

Feathers  21,546  34,825 

Trimmings  215,1)84  247,279 

The  Draper  of  Australasia  is  the  organ  of  the 
drapery  and  kindred  trades  of  the  Antipodes,  and 
is  subscribed  for  by  all  the  leading  firms  in  Aus- 
tralia and  New   Zealand. 

You  may  obtain  advertising  rates  and  secure 
space  by  communicating  with  the  American  repre- 
sentative, J.  C.  Halsby,  No.  1,  Broadway,  New  York 
City,  who  will  also  supply  specimen  copies  on 
application. 

Publishing   Offices 

Melbourne,  Fink's  Buildings 

Sydney,  Post  Office  Chambers 

London,  112  Wood  St. 

New  York,  1  Broadway 
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SPECIAL 

UMBRELLA 

OFFER 

For  those  customers  who  have  not  yet  handled 
our  Umbrellas,  we  will  forward  on  receipt  of  cash 
with  order  or  against  references 

One  Dozen  Umbrellas,  Standard  Make 

.     Assorted  }l  dozen  each 

Self  Openers,  Self  Closers,  Solid  Frames 
Paragon  Frames 

all  with  good  mercerised  covers  and   up-to-date 
assorted  handles. 

Price  only  $7.50  Net 

You  can  retail  these  at  $1.00  to  $1.50  each. 
We  make  this  offer  to  induce  you  to  become  a  per- 
manent customer. 


I 


Standard  Umbrella  Mnfg,  Company 

EXCLUSIVE  UMBRELLA  MANUFACTURERS 
82   V0UVILIE  SQUARE,  MONTREAL. 


m. 


FALL 

1906 


JUL  101906 
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WHITE   SILK   HANDKERCHIEFS 
COLORED    SILK  HANDKERCHIEFS 
JAPANESE    DRAWNVVORK   LINEN 

Latest   Styles  Large   Assortment 

n.  ishihawa  ca  co. 

DIRECT    IMPORTERS 
24  Wellington  St.  West,  TORONTO 
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No  Small- 
ware  Buyer 
should  miss 
seeing  our 
range  < f 
samples. 


Clear  out  your   miscellaneous   stock    and  put  in 
"Morrall's," — bearing  a  Century's  Reputation. 

We  also  Manufacture 

Hat  Pins  on  Rings 
Berry  Pins  in  Japan- 
ese Cases 
Toilet  Pins  on  Sheets 
and  Cubes 
Lace  Pin  Cabinets 
Crochet  Hooks 
Steel  Knitting  Pins 

STOCKED  BY  THE  PRINCIPAL       ' 
WHOLESALE  HOUSES  IN  CANADA. 


CL1VE  WORKS,  REDDITCH. 

LONDON  WAREHOUSE:  20. GRESHAM  STREET, 
MANCHESTER  WAREHOUSE:-17.  PICCADILLY, 
GLASGOW  WAREHOUSE:   49,  QUEEN  STREET. 


We  put  up 
Needle 
Packet  s 
with  Cus- 
tomers'own 
Trade- 
marks, if 
desired. 
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The  Up-to-date 

SHIRTS 


for  the  coming 
season   will    have 
this  label. 


Big 

Best  Lines 

Best  Laundry 

Best  Labour 

Best  Lookers 


FOR  SALE  BY  ALL  WHOLESALE  HOUSES 


u 
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THE  STANDARD  BRANDS 


OF 


LINEN   THREADS 


BARBOUR'S 


FINLAYSON'S 


KNOX'S 


Also   DUNBAR'S  and  STEWART'S 

Always  reliable — You  might  as  well  have  the   BEST 

ALSO 

Boot  and  Shoe  Laces 

BEST  VALUES— ALL  KINDS 
Made  by  North  British  Boot  Lace  Co. 


Rifle, 

Flat, 

Silk, 

Leather, 

Porpoise. 


FRANK  &  BRYCE,  Limited 


Toronto 


MONTREAL 


Quebec 


12 
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RICH   ORIENTALtLACE   ROBES 

Kyle,    Cheesbrough   &    Co.,     Montreal 


DRY    GOODS    REVIEW 


RETURN 
JUL  101$6 

\^^jfag&£$'  import  set  of  Laces  for  Spring  1907  already  fully 
erxd^m^r  fly' the  Canadian  trade  as  the  finest  display  and  best 
value^$je£ed.  This  endorsation  is  in  the  concrete  form  of  large 
orders  already  booked  by  some  of  the  largest  and  most  critical 
buyers  in  this  country.  Almost  everything  in  the  line  of  Laces, 
Insertions  and  Allovers,  etc.,  is  represented  in  our  samples. 

ALLOVERS  IN  ORIENTAL,  GUIPURE,  Bebe  Irish  Lace,  Fancy  Perle  and  Silver 
Silver  and  Black,  and  large  variety  of  combinations.  Oar  Radium  Allover,  No.  G44,  at  50c. 
per  yard  is  remarkable  value.     Write  for  sample. 

LACE  CURTAINS  AND  CURTAIN  NETS  in  large  variety  and  ranging  in  prices  from 
cheapest  grade  to  finest  quality. 

VEILINGS.  CHIFFONS,  NETS,  TULLES  AND  GAUZES  in  all  the  newest  makes 
and  colors.     Ruchings,  Frillings  and  Pleatings  in  Chiffon  and  Gauze,  etc.     Newest  things. 

SILK  MUSLIN  LACES,  Insertions  and  Allovers.  Swiss  and  Cambric  Corset  Cover 
Embroideries  and  Embroidered  Pongenette.      A  dainty  lot. 

SILKS  IN  NEWEST  MAKES  and  shades,  including  Taffettas,  Taffetta  Chiffon  Silk, 
Tamoline,  Peau  de  Soie,  18£  and  20  inch.  Black  Glace,  36  inch.  Our  Tamoline  at  30c.  is 
exceptional  value. 

BLACK  AND  COLORED  VELVETS  and  Velveteens,  Fancy  Velvets  and  Velveteens, 
Costume  Velvets  and  Velveteens,  Corduroy  Velvets  and  Velveteens,  Chiffon  and  Millinery 
Velvets  and  Radium  Velvets.     These  are  the  newest  makes  and  in  all  the  latest  colors. 

RIBBONS— muck  double-faced  Satin,  Millinery  Ribbons,  Taffeta,  Faille,  Glace,  Moire' 
Satin  Liberty,  Fancies,  Colored  Satin  and  Bebe  Trimming  Ribbons.     All  in  the  newest  colors 

TRIMMINGS  in  Tinsel  and  Lace  Mixtures,  Embroidery  and  Guipure  Swiss,  Fancy  Gold 
Edge  Braid,  Russia  Braids  and  an  immense  range  of  all  the  newest  things  in  the  trimming 
line. 


Kyle,  Cheesb 


Montreal  :  93  St.  Peter  St. 


Winnipeg : 
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DRESS  GOODS  comprise  one  of  our  chief  specialties  and  we  show  the  newest  makes  and 
patterns  produced.  In  part — Colored  Figures,  Colored  Cashmeres,  Fancy  Tweeds,  Black 
Crispine,  Fancy  Corduroy,  Colored  Lustres,  Colored  Pebble  Suitings,  Cream  Figures, 
Sicilians,  Satin  Amazons,  Costume  Joue,  Fancy  Storm  Serge,  Sable  Fantome,  Drap  de  Venice, 
Plaid  Suiting,  Fancy  Check  Covert  Coating,  All-wool  Tweeds,  Hair  List  Beavers,  Black 
Roxanas,  Black  Mohair  Roxanas,  Union  Corduroy,  All-wool  Shadow  Venetian,  Fancy 
Cheviot,  All-wool  Matte,  Colored  Armure,  Tartan,  Costume  Tweed,  All-wool  Cord-de  Soie, 
Costume  Cords,  Spot  Crepes,  Phantom  Jacquards,  and  an  endless  number  of  other  makes, 
all  new  up-to-date  goods.  Our  Radium  Llama  Costume  Cloth,  44  inches  wide,  at  37ic.  per 
yard,  shown  in  sixteen  beautiful  shades,  has  no  equal  in  this  market,     Write  us  for  samples. 

CLOAKINGS — Electoral  and  Fortuna,  Beavers  and  Broadcloths  ;  also  imitation  Bearskin 
and  Silk  and  Rainproof  Sealettes. 

CHILDREN'S  AND  MISSES'  COATS,  sizes  32  to  42,  in  Tweeds  and  Fancy  and 
Plain  Cloths  ;  also  Children's  Imitation  Bear  Coats,  sizes  20  to  30  inch. 

GOLFERS  in  solid  colors,  stripes  and  fancies. 

Ladies'  and  Children's  Wool  Underclothing. 

KNITTED  WOOLENS,  comprising  Tam-o'-Shanters,  Wool  Hoods,  Tuques,  Overalls, 
Bootees,  Infantees,  Mitts,  Muffs,  Polkas,  etc.,  etc. 

GLOVES  in  Fleeced  Taffeta,  Cashmere,  Wool,  Cotton  Fleeced,  and  Ringwood. 

LADIES'  TIES  in  Silk,  large  variety  of  styles ;  also  Lace  and  ChifTon  Scarfs,  printed 
Ninon  and  Crepe  Scarfs,  Crepe  de  Chene  and  Ice  Wool  Scarfs. 

COLLARS  in  endless  variety,  including  Puritan,  Swiss  Embroidered,  Embroidered  Cambric 
Hemstitch  on  Swiss,  Stock,  and  Collars  and  Cuffs  to  match. 

BELTS  in  very  large  variety  of  Tinsel,  Leather,  Patent  Cloth  and  the  new  Fritzee  Scheff 
and  Adele  Ritchie. 

HAIR  PINS  AND  COMBS  in  all  the  latest  designs.  Leather  Goods,  Bags,  Purses  and 
a  large  range  of  holiday  Fancy  Goods. 

LADIES*  BLOUSES  in  Silk,  Mattings  and  Stuff  Goods.     Latest  styles. 

FLANNELETTE  UNDERWEAR,  Night  Robes  and  Wrappers. 

CASHMERE  AND  WOOL  HOSE,  all  makes  and  sizes,  including  our  exclusive  brand 
of  QUEEN'S  GATE  Indelible  Black. 


rough  &  Co. 


SYLVESTER  WILSON 
BLOCK 


England  :  35  Milk  St.,  London 
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No.  300  —  Blouse,  short  or 
long  sleeves,  quotations 
furnished  on  application. 
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Kyle,  Cheesbrough 
&  Co.,  Montreal. 
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No.   301— Blouse,  short  or  long  sleeves.     Quotations 
furnished    on    application. 

Kyle,  Cheesbrough  &  Co.,  Montreal 


No.   302— Blouse,  short  or  long  sleeves.     Quotations 
furnished    on    application. 

Kyle,  Cheesbrough  &  Co.,    Montreal 
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SCOTT'S  N.E.a„aC.  MUFFLER 


MADE  IN   CANADA 


All  in  One 
Piece 


PRICES : 

Men's  and  Ladies' 
$4.50  to  $9.00  per  doz. 

Boys'  and  Girls' 
$4.25  to  $8.75  per  doz. 

Children's 
$4.00  to  $8.50  per  doz. 


Simple 
Complete 
and 

Easy  to 
Adjust 


C  ill.  Patents  : 

Sept.  8,  1903 
Nov.  15,  1904 
Mar.  13,  1906 


MAKES  ZERO 
WEATHER  PLEASANT 


U.S.  Patents: 

June  16,  1903 
Nov.  8,  1904, 
Jan.  30,  1906 


Ask  your  Jobber  for  them.    If  he  cannot  supply  you,  WRITE  US. 

THE  SCOTT  MUFFLER  COMPANY 

NIAGARA    FALLS.    CANADA 
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ETURN 
UG  -21< 


YOUR 


TO  US 


WE  PAY 


ALL  EXPRES8 


CHARGES 


Mail  orders  given  immediate  attention 
Goods  sent  on  approval 


FORSYTH 


RETURNED 
Buttons      iljL  1219 
Combi/^-' 


Notions 


N  j^. 


(,?- 


Favorite  Collars  excel 
for  fit,  style  and 
finish. 

Shirts 

Collars  and 
Cuffs 


THE  BUTTON  HOUSE 
OF  CANADA 


/  fJ^tvM* 


JOHN  FORSYTH  &  COMPANY, B 


ERLIN 

CANADA 


Use  the  Dull  Season 
For  a  Careful  Review 
of  Stocks 


It's  worth  your  while  to  keep  close  tab  of  stocks.  They  may  have 
become  shop-worn  and  soiled,  and  you  may  have  made  a  miss  in  your 
choice  of  colors.  But  no  reason  why  you  should  put  them  aside  for 
sacrifice. 

Leading  men  and  women  in  the  Dry  Goods  and  Millinery 
trades  in  all  parts  ot  Canada  pick  up  these  lines  at 
regular  intervals,  and  send  them  here  to  be  re-dyed  and 
finished  in  fashionable  and  staple  colors. 

All  goods  may  be  saleable  goods  when  you  profit  by  our  methods. 


Head  Office 
and  Works: 

787=791  Yonge  Street 


R.  PARKER  &  CO. 


DYERS   and 
FINISHERS 


TORONTO,  CAN. 
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ORE  and  more  appreciation  is 
shown  B.  D.  A.  Mohairs  every 
day. 


The  heavy  Siciliennes  in  light  shades 
are  the  leading  summer  fabrics  for 
travelling  coats  and  outing  suits.  The 
finer  weaves  of  Mohair  are  chosen  for 
dressy   visiting   and    walking    costumes. 


ASK    for    the    B.    D.    A.    Dye 

and  Finish.      It's  the  highest 

quality   mark   on   Mohair  fabrics. 


THE  BRADFORD 
DYERS'  ASSOCIATION 

OF 

BRADFORD,  ENGLAND 


«ffe 
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ESTABLISHED  1791. 


Horrockses' 

Longcloths,   Nainsooks, 

Cambrics, 

India  Longcloths, 

Sheetings, 

Ready  -made  Sheets, 


(plain  and  hemstitched). 
HORROCKSES'  name  on  each  sheet. 


Flannelettes 


highest  quality. 


N.B.-SEE    "HORROCKSES"    ON     SELVEDGE. 


Horrockses,  Crewdson  &  Co.,  Limited 

Cotton  Spinners  and  Manufacturers. 

PRF.STON,  MANCHESTER,  LONDON,    ENGLAND. 
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WITHOUT    TIDY-WEAR 


WITH    TIDY-WEAR 


HAIR   NETS 

Bring'  QuicK  Profit 

They're  in  great  demand  with  all  classes  of  women. 
Nothing    like    them    in   the    notion  field  for  quick, 

profitable  sellers 
There's  no  hair  net  as  good  as  the 

COIFFURA    "TIDY-WEAR" 

Keeps  the  coiffure  in  place  without  giving  that  hard 

set  appearance. 
Can't  fall  down  on  the  forehead. 
Made  of  human  hair — all  shades. 
Order  a  trial  assortment  at  once — place  them  on  the 

counter  and  they'll  sell  as  soon  as  the  women 

see  them. 


Selling  Agents  for  Canada  and   U.S. 


DIECKERHOFF,  RAFFLOER  &  CO 

Toronto:  70  Bay  Street  Montreal:  301  St.  James  Street 

364   Broad-way,    New  YorK 


ROSENWALD  BROS. 


Sole      Mkuufacturers 


LONDON 


PARIS 


VIENNA 
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For  Ladies'  Underwear 
of  all  kinds,  Pillow  Slips 
and  all  Bed  Appointments. 


For  Children's  Hoods,  Robes, 
Full  Dress  and 
Bassinette  Trimmings. 


SEE  OUR  LATEST  PRODUCTION,  "JAP   SILK  PLANTAOENET," 
THE  SPECIAL  PRODUCTION  OF  THE  LARGEST  FRILLINO  HOUSE  IN  THE  WORLD. 


THE  ABOVE  PATTERNS,  AND  MANY  OTHERS,  ARE  MADE  IN  A  VARIETY  OF  WIDTH8 


EXPERT  Judges  agree  that   "Plantagenet"  Frilllngs  exceed  all  other  makes  (for  the  above   purposes)  in 
beauty  of  design,  quality  of  material,  finish  and  cheapness.      Drapers  In  England— almost  to  a  man- 
stock  "Plantagenet,"  and  also  some  of  the  largest  Canadian  firms. 
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Robe  made  of  Imitation  Irish  Crochet  Net  with  floral  design 
encrusted.  The  above  Robe  as  well  as  many  similar  styles 
and   Princess   Lace    Dresses,    are    always    carried    in    stock. 

KONIG  and  STUFFMANN 


Offices  and  Manufactories  :  BRUSSELS, 

PLAUEN, 

PARIS, 

NOTTINGHAM, 

CALAIS, 

ST.  GALL, 

LYONS, 

LONDON 

NEW  YORK. 

MONTREAL 
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HANDKERCHIEFS 


We  have  a  great  variety  of  patterns  in 
stock  and  more  are  coming  in,  from  the 
cheapest  prices  to  the  very  best  Real  Lace 
Handkerchiefs. 

Below  are  some  new  lines  for  the  Fall 
and  Xmas  trade. 


Scroll.   Emb.  Cotton   Handkerchiefs. 


KONIG  AND 


Offices  and  Manufactories 


Laced  All-Linen  Handkerchiefs. 
Real  Maltese  Lace  Handkerchief. 


BRUSSE 

PARIS, 

CALAIS, 

LYONS, 
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Laces,  Trimmings 


and  Embroideries 


Our  stock  in  the  above 
lines  will  be  as  com 
plete  and  well  assorted 
as  ever,  and  shipments 
of  novelties-  from  the 
fashion  centres  are  com- 
ing in  weekly. 

Valenciennes 
Laces 

have  been  the  feature  of 
this  season  and  will  con- 
tinue strong  during  the 
Fall.  Deliveries  from 
the  manufacturers  are 
slow,  but  our  stock  is 
large  and  varied  in  sale- 
able sets,  and  inspection 
of  same  is  solicited. 

Here  are  a  few  of  our 
most  popular  Val.  sets 
and  sure  winners  with 
the  trade. 


STUFFMANN 


F*  L.  A  LJ  E  rsl . 
NOTTINGHAM 
ST.    GAL.L.. 

LONDON, 
NEW    YORK 


MONTREAL 


12  lb06 
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The  Celebrated 


P.D 


CORSETS 


are  the  recognized  standard 
of  all  high-class  corsets. 
They  are  bought  the  world 
over  by  the  women  of  fash- 
ion, and  have  obtained  the 
highest  awards  in  all  leading 
exhibitions.  JUL  1^06 


$** 


ftONIG  and  STUFFMANN 


Offices  and  Manufactories  :    BRUSSELS, 

PARIS, 
CALAIS, 
LYONS, 


PLAUEN, 
NOTTINGHAM, 
ST.  GALL, 
LONDON, 
NEW  YORK, 
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These  magnificent  art  towels  made  from 

Old  Bleacb 
Cittcns 

re  bleached  on  the  grass  by  the  sun  and  will  wear 
lany  times  as  lonjj  as  if  chemically  bleached, 
nd  in  addition  have  a  soft,  lustrous,  silky 
ppearance  which  chemical  bleaching  destroys. 

The  "Old  BlCdCb"  linens  in  their  perfection 
f  excellence  and  whiteness  are  to  be  found  in 
II  first-class  retail  stores.  A  note  or  postal  to 
s  and  we  will  mail  you  an  interesting  treatise 
n  linens  and  how  to  wash  and  preserve  them. 

Trade-Mark    "Old    BICACh"    SL^ML" 

The    name  guarantees   the   quality. 

R.  H.  COSBIE,  30  W.  Wellington  St.,  Toronto 


Irish     Linen     Agency 


,*«r###**#v^*»vv*»#v#**v*^*##***«r«iK'* 


»??#?< 


A   few    examples  of   "Old  BICACl) "    Towels 
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"MEN'S  WEAR,"  London,  July  29th,  1805,  says  : 

"Tailors  and  Outfitters  all  over  the  kingdom    are   greatly  indebted  to  Messrs.  Saml.  Kirk  it  Sons,  Limited, 
for  the  perfection  to  which  they  have  brought  their  permanent  finishes  for  Linings,  (Italians,  Mohairs,  etc.)" 


TKe  BEST  Italians 


s 


AMUEL 


BEAR  THE  STAMP  OF 

KIRK 


®>  SONS 


LIMITED 


There  are  two  finishes  with  this  name  as  a  guarantee 
of  excellence  in   brilliancy,   permanency   and    strength : 

(1) 
The  Original  "Permanent"  Finish 

(2) 
"Velper"  [Reg.) 

The  Velvety  Permanent  finish  for  those  who 
prefer  a  soft  handle. 

Obtainable  from  the  leading  Importers,  or  particulars  from 
THE  BRADFORD  DYERS'  ASSOCIATION,  Limited,  BRADFORD,  ENGLAND. 


- 
« 


Silk  Velvets 


The  ever  increasing  popularity  and  success  whiih 
the  Velvet  Costume  has  met  with  during  the  previous 
Fall  and  Winter  seasons,  is  a  good  indication  that 
they  will  again  be  the  fashion  of  Dress  and  its 
Accessories. 

Our  Premier  and  Century  Qualities  will  be  the 
leading  lines  this  season  in  all  points  of  merit, 
being  rich  in  color  and  shown  in  a  splendid  variety 
of  shades. 

WRITE  FOR  SAMPLES  TO-DAY. 


DEBENHAMS  (CANADA)  LIMITED 

TORONTO 
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(/unlteJ) 

TORONTO 


A  few  lines  from  each  Department 

of   burning    interest   to 

every  progressive   retail    merchant. 


Dept.  A. 


4  qualities  of  Fancy  Flannels  to  retail  at  25,  30,  and  40  cts. 
A  job  in  Cotton  Blankets,  10/4,  11/4,  12/4,  grey  and  white. 
500  Fancy  Lap  Rugs  for  carriages  and  boating,  20%  below  regular  price. 
Heavy  32-in.  Ticking,  plain  and  herring-bone  at  old  prices. 
200  pieces  Blue  Demins,  8-oz.  white  back,  9-oz.  gold  back,  special  value. 
40  bales  36-in.  Bengal  Grey  Cotton,  price  worth  enquiring  about. 
The    original  "  Rockfast  Drills"  (we  don't  keep  the  imitation),  a  full  range   of 
patterns  at  old  prices. 


Dept.  B. 


No.  58— 36-in.  Wrapperettes,  a  large  range  of  patterns,  can  be  retailed  at .     .  .  12£c 

GB1  —32  in  Heavy  English  Flannelettes,  can  be  retailed  at 12ic. 

EE — 32  in.  Heavy  Saxony,  red,  sky,  pink,  navy,  white,  cream,  can  be  retailed 

at 10c. 

FG10 — 18-in.  Red  Border  Kilrush  Crash,  can  be  retailed  at 10c. 

AG3 — 18  in.  Plain  Sutherland  Crash,  can  be  retailed  at     10c. 

SE3— 26-in.  Check  Glass  Toweling,  can  be  retailed  at    10c. 

Canadian  Cream  Damask  Table  Linens,  at  interesting  prices. 
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m  W.  R.  BROCK  CO.  m 


Dept.  C. 


All-wool  Victorian  Venetians,  to  retail  from    50c.  to  $1   25 

All-wool  Victorian  Chiffon  Cloths,  to  retail  from $1  00   "     2  00 

All-wool  Victorian  Sedan  Cloths,     "  "         1  00  "     2  00 

All-wool  Victorian  Box  Cloths,        "  "         1  25  "     2  25 

6/4  Victorian  French  Cheviots,         "  "         75  "     1  50 

6/4  Victorian  Panama  Cheviots,  to  retail  at 1  00 

All-wool  Victorian  Satin  and  Prunella  Cloths,  to  retail  from  ....       50c.  to  1   00 

All-wool  Victorian  Cashmere,  to  retail  at    30,  40,  50,  60  cts- 

"Hucar  "  Black  Cord  de  Soie,  10  ranges,  to  retail  from    75c.  to  3.00 

All-wool  Victorian  Coating  Serges,  to  retail  from   25c.  to  75c. 


Dept.   D. 


200  pieces  §  job  Tweeds,  to  retail  at 37|c. 

200       "       Fancy  Silesia,  regular 15c.  for  13£c. 

50       "  "  "  20c.    "    18£c. 

50       "  "  "         25c.    "   22ic. 

50       "      job  Wool  Italian"         55c.    "   45c. 


Dept.   E,. 


Roseau — White  Quilts  (double  bed  size)  to  retail  at $1  00 

White  Lace  Curtains,  36  x  3  yds.,  to  retail  at 50c. 

"      45  x  3    "         "         "      7  5c. 

"      60x3^  "         "         "     $1  00 

New  stock  of  Linoleums,  8/4,  12/4  and  16/4,  now  on  hand. 
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^  W.  R.  BROCK  CO.  m 


Dept.  F. 


Hustler — 2/1  Ribbed  Black  Worsted  Hose,  to  retail  at 25c. 

Colproof—         "  "  "  "  "       50c. 

Patsy— 4/1         "  "  "  "  "       50c. 

Rusher— 2/1  Ribbed  Black  Wool  Hose,       "  "        25c. 

WJC—  Plain  "  "  "  "        25c. 

Fern— 2/1  Ribbed  Black  Cashmere,  "  "        25c. 

Dale— 2/1        "  "  "  "  "        35c. 

Ill—  Plain  "  "  "  "        25c. 

Llama—        "  "  "  "  "       50c. 

Black  Ringwood    Gloves,  a  lot  of  overmakes  put  up  in  10-doz.  boxes,  assort- 
ed quantities,  to  retail  from 25c  to  50c. 

Lace  Trimmed  Handkerchiefs — Belfast,  Dublin  and  Cork,  to  retail  from  5c.  to  8c. 

Swiss  Embroidered  Handkerchiefs — Bouncer,  Eyeopener  and  Sellquick, 

to  retail  at 15c,  20c  and  25c. 


Dept.  H. 


2055 — Boys'  Tweed  Knickers,  to  retail  at  50c.  regular  75c 

6575— Men's  Fancy  Tweed  Pants,  to  retail  at $1.50         "    $2.00 

8275  -Men's  All-wool  Etoffe  Pants,  to  retail  at  1.50         "      2.00 

CPR.  E3  -Two  specials  in  Men's  Work  Shirts,  to  retail  at 50c. 

Rockfast — A  special  Working  Shirt,  to  retail  at 75c. 

ABF  and  ACN — Black  Ribbed  Worsted  J  Hose,  to  retail  at 25c. 

Brocknit — Black  Cashmere  ^  Hose,  to  retail  at    25c. 

090 — Men's  Cashmere  Shirts  and  Drawers,  to  retail  at    1  00  regular  1.50 

133  —Men's  Elastic  Rib  Shirts  and  Drawers,  to  retail  at 75c. 

H20  —Men's  Pure  Worsted  Sweaters,  navy,  black,  cardinal,  white,  to  retail  at  1.00 
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Her  Ladyship 

Overskirts 
3 


Lady  Jane. 

Cut  from  the   latest  Fall  Tweeds  in    various 
shades  of  grey  etc.,  7-gore  and  very  full  at  hem, 
trimmed  as  cut,  self  tabs  and  self  buttons.  These 
cloths  will  retail  regular  at  $1.25  per    yard. 
To  retail  for $4.00 


of 


Our  Special 
Values 


Lady  Lil. 


Cut  7-gore  from  Light,  Medium  and  Dark 
Grey  Tweed,  each  gore  trimmed  with  self  tabs 
and  buttons,  and  ends  in  a  deep  plait  making  a 
very  full  skirt,  deep  stitched  inverted  plait  back. 
To  retail  for $500 


Her     Ladyship    range 
and  better  than  ever, 
we     show    specials, 
which  set  a  new  basis 
and  should    not  be 
merchant  in  Canada. 


of 


Ready-to-wear    is    larger 
In    each  line   of  goods 
ese     are     numbers 
value  for  the  Trade 
overlooked     by     any 

*J£     %c&     *J£     <J£     <J£     <J£     *Jfi 


Lady  Gert. 

Cut  16-gorelrom  the  latest  Fall  Tweeds,  trim- 
med as  cut,  with  12  deep  inverted  plaits  on  side 
(fores,  making  it  very  full  ;  taped  seams,  hall 
habit  back,  very  stylish.  To  retail  lor $6.00 


Ask    for    particulars    of    our    free    advertising    matter    on    Overskirts. 
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The  Course  Through  Which  a  Sale   Passes  in   a  Large  and  Successful   Dry  Goods  Store— The 

Development  of    Better  Salesmanship. 


A  FEW  years  ago  the  big  retail  stores  were  devoting' 
all  their  efforts  to  expansion.  The  aim  of  extend- 
ing itihel  lines  and  stocks  carried  engrossed  the  atten- 
tion of  the  managers  to  the  exclusion  of  ail  else.  There 
has  ciime  a  change,  brought  about  by  competition,  by  tire 
necessity  of  selling  these  multiplied  lines.  This  develop- 
ment struck  at  the  very  root  of  all  mercantile  success  — 
salesmanship 

The  retail  store  manager  now  realizes  that  on  this  fea- 
ture all  energy  must  he  concentrated.  Study  and  experi- 
ment haid  been  put  into  the  science  .of  mjsukinij  a  ireitjail 
sale.  The  salesman  must  be  the  instrument  of  growth  and 
success;  therefore  he  must  know  how  to  make  sales-  he 
must  be  taught. 

Thie  selling  of  silk  best     idustrates     these     improved 
methods.      Scarcely  a  customer  of  a  store  does  not  at  some 
time  or  another  find  her  way  to  the  silk  department.  And 
the  silk  sale  is  peculiarly  elusive;  it   demands  ail'l  the  fin- 
esse1 amd/abilitv  of  the  salesman. 

i 

The  Beginning  of  the  Sale — When  the  Visitor  Enters. 

The  first  ailm  is  to  give  the  customer  attention  from 
the  very  moment  she  enters  the  store.  From  the  instant 
she  steps  a  foot  into  the  door,  there  is  a  floorwalker  to 
gtreetj  her. 

This  official— "whether  he  happens  to  be  the  owner  or 
partner,  as  in  a  small  store,  or  one  of  the  minor  employes, 
as  in  a  large  establishment — is  the  pivotal  point  about 
which  the  entire  system  of  the  sale  revolves.  He  must 
see  that  the  prospective  buyer  is  properly  ushered  in,  that 
she  sees  what  she  wants,  receives  the  requisite  attention 
while  buying,  and   that  she  is  agreeably  ushered  out. 

"Good  morning,  madam,''  greets  the  floorwalker,  as 
the  customer  steps  into  the  department.  "How  can  I 
serve  you  this  morning?" 

"I  wish  to  look  at  some  silks,"  she  responds. 

"The  aibk  counters  aie  this  way,"  continues  the  floor- 
walker; iaivd  he  ushers  her  to  the  silk  department.    , 

It  is  an  invariable  rule  that  the  floorwalker  does  not 
pick  out  to  wait  on  the  customer  a  salesman  who  is  ac- 
tually not  engaged — or  seemingly  so.  This  is  meant  to  im- 
press the  customer  with  her  individual  importance;  that 
in  asking  for  a  busy  ;Jjalesiman  the  house  is  doing'  her  a 
gieat  favor — yielding  to  her  implied  position. 

"This  salesman  will  wait  on  you.  madam,"  concludes 
the  floorwalker,  and  retires. 

How  the  Salesman  Opens  the  Sales  Campaign. 

The  lady  takes  her  sea/t  at  the  counter  without  a  word 
of  greeting  from  the  salesman.  He  does  not  ask  her  what 
kind  of  silk  stfie  desires.  She  wishes  silk,  that  is  evi- 
dent. It  is  his  duty  to  display  his  goods—  and  to  show 
her  only  certain  stylish  patterns;  here  again  to  sRibtly 
flatter  her  taste  and  importance. 

One  of  the  latest  lines  is  the  Rajah  Pongee  silk. 

"Here  is  one  of  our  very  stylish  and  popular  silks — 
the  Rajah  PJbngee,"  says  the  salesman,  as  he  pulls  a  bolt 
of  silk  from  the  shelves — and  this  bolt  of  silk  used  to  be 
laid,  on  the  counter  in  a  rather  haphazard,  loose  way.  Now 
it  is  fittingly  arranged.  The  silk  is  opened  and  arranged 
in  fluffy  folds,  to  give  it  a  soft,  delicate  effect. 


"The  Rajah  Pongee,  madam,  is  a  decided  novelty. 
These  airei  the  very  latest  stieet  shades.  The  blue  is  par- 
ticularly popular  and  is  being  bought  in  large  quantities," 
explains  the  salesman. 

"Hut  are  you  sure  the  blue  will  be  worn  by  the  better 
class  of  people?"  inquires  the  customer. 

The  salesman  ait  this  point  would  be  rather  inclined 
to  argue  this  fact  with  the  customer.  But  no  argument 
is  tolerated.  At  no  period  of  the  sale  is  the  salesman 
permitted  .to  argue  with  the  customer.  By  argument  is 
not  meant  legitimate  selling  talk— points  on  quality, 
style.,  popularity — but  a  direct  attempt  to  change  a  cus- 
tomer's vievviS^  contradiction,  dispute.  The  new  method 
gives  the  customer  her  way  throughout;  on  every  point 
the  salesman  must  yield. 

So  the  only  reply  he  makes  to  the  customer's  remark 
is:     "It  is  being  bojugiht  by  many  wealthy  people." 

The  One  Constant  Rule— Do  not  Displease. 

He  must  not  appear  to  push  the  sale,  to  be  over- 
anxious: to  sell;  the  customer  knows  best.  Indifference 
—not  in  the  sense  of  offensive  independence— but  in  the 
attitude  of  "we  stand  on  the  merits  of  our  goods"  — is 
constantly  the  salesman's  point  of  vantage.  He  is 
coached  from  the  department  manager  to  the  assistant 
buyer:  "Don't  push  a  sale.  Tell  them  the  value  and 
show  that  you  mean  it  by  the  right  spirit,"  Only  this 
delicate  treatment  will'  hold  a  woman ;  she  must  be  made 
to  feel  that  this  store  is  glad  to  se^rve  her  in  any  way.  that 
it  is  a  pleasant  place  to  come  to  "shop." 

"Yes?"  continues:  the  lady.  "But  I  am  afraid  this 
blue  will  not  stand  hot  weather,  and  you  seem  to  ask  a 
good  deal  for  it," 

"We  have  always  received  that  price  for  this  value, 
and  so  far  we  have  had  no  complaints  as  to  the  wearing 
quality  of  this  blue,"  rejoins  the  salesman.  "Besides, 
these  are  our  own  prints  arid  that  means  if  they  prove  un- 
satisfactory you  can  bring  them  back." 

Nor  does  the  salesman  ever  make  a  direct  reply  to  a 
question  of  the  customer  where  it  concerns  the  goods, 
themselves.  This  policy  was  adopted  in  order  to  avoid 
any  possible  antagonism. 

"Yes,  but  I  don't  like  this  color.     Haven't  you  some- 
think  different?"  she  inquires. 

Instead  of  saying,  "I  haven't  that,"  he  immediately 
proceeds  to  show   other  colors. 

"Now  here  is  a  very  pretty  color — this  grey.  And  it 
will  be  worn  a,  great  deal  because  it  is  light  and  airy. 
This."  showing  another  piece,  "is  a  fashionable  color.  In 
fact,  a  Paris  creation.  We  do  not  show  this  color  because 
of  its  peculiarity;  but  it  is  very  popular.  And  here  is  an- 
other color— Alice  blue — which  will  be  worn  a  great  deal. 
Both  of  these  are  being  ordered  by  the  modistes  in  large 
lots."  replies  the  salesman. 

Statements  like  these  are  meant  to  engage  the  atten- 
tion of  the  customer — not  to  oppose  her  set  notion.  The 
policy  of  showing  other  varieties  seldom  fails  of  attract- 
ing the  customer  to  some  one  kind. 

Possible  Objections  the  Salesman  Has  Learned  to  Meet. 
Here  is   the  point   where   the   customer    ought    to    be- 
come interested,  to   beuin    to   narrow   down  her  choice,  to 
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show  preference  bo  some  one  piece  of  goods.  But  the  .sale 
is  not  so  easily  settled  in  a  dry  goods  store,  and  in  the 
Silk  department.  An  analysis  has  shown  that  three 
things  are  likciiy  to  eross  the  salesman  in  his  efforts  to 
■intake  tho  sale.  These  things  are  in  the  form  of  excuses; 
first,  the  excuse,  "I  only  want  a  sample  for  an  invalid 
friend;"  second^  the  excuse,  "I  am  just  getting  a  sample 
for  my  dressmaker; "  third,  the  excuse,  "You  may  send 
this  out  on  approval." 

Guarded  with  this  knowledge  of  what  may  happen, 
and  what  usually  happens,  the  salesman  prepares  for 
these  possible  excuses  at  this  stage  of  the  sale.  He  may 
use  one  or  more  of  several1  devices  which  have  been  map- 
ped out  for  him,  in  an  attempt  to  sfteer  the  sale  around 
fchesje  three  rocks.  Of  course,  if  a  customer  domes  in  for 
I  he  express  and  stile  purpose  of  getting  a  sample  there  is 
mi  hope  of  making  a  sale.  But  many  ladies  come  into  a 
store  with  the  idea  that  they  must  buy  some  silk  some- 
where at-  some  tjime  in  the  near  future,  with  no  definite 
knowledge  of  where,  or  when  they  want  to  buy.  It  is  the 
salesmian  that  can  make  this  intention  definite  for  his 
store,  his  silk,  and  his  time,  who  makes  the  sale. 

If  the  salesman  thinks  the  customer  is;  working  to- 
wards the  asking  of  a  sample,  he  may  make  some  remark 
like  this:  "These  goods  are  selling  very  fast,  and  judg- 
ing by  the  inquiries  we  have  received,  I  believe  we  will 
he  sold  out  in  a  short  time."  Or  if  the  customer's  prefer- 
ence fur  some  one  piece  of  goods  seems  to  he  quite  definite. 
be/may  make  his  point  a  little  stronger  by  saying:  "Our 
stuck  of  goods  in  each  of  these  lines  includes  only  a  very 
small  quantity.  We  do  this  in  order  to  protect  our  cus- 
tomers, so  that  they  may  secure  exclusive  goods.  Manv 
o|f  these  lines  have  been  sold  bat,  and  one  or  two  sales 
will  exhaust  almost  any  of  our  line." 

Hut  it  may  be  that  the  customer  is  not  very  favorably 
ini|  resfpd  with  the  style  or  popularity  of  the  goods.  The 
salesman  may  give  a  sign  to  another  salesman  who  im- 
mediately goes  out  and  has  one  of  the  saleswomen  in 
another  department  come  over  to  the  counter  and  begin 
lo  inquire  and  take  a  deep  interest  in  the  same  silk.  The 
force  of  this  influence  of  suggestion  is  often  strong. 

The  salesman's  object  must  always  ;be  to  get  the  cus- 
tomer interested  before  any  strong  objections  arise  jn  her 
mind.  The  Rajah  Pongee  silk  may  not  appeal  to  her. 
and  she  says:  "I  prefer  a  taffeta,  I  believe.  Are  they 
Liniim'  to   lie   worn   as  much  this  season  as  formerly?" 

"Taffetas  are  always  staple,"  replies  the  salesman, 
"and  we  have  a  complete  line."  He  immediately  begins 
to  show  them. 

"But  really  this  looks  worn  and  commonplace. 
Haven't  you  something  with  more  life  in  it,  a  bit  gayer?" 
she  persists. 

"These  are  all  staple  and  come  direct  from  New 
York,  madam."  the  salesman  rejoins,  dinging  to  the  one 
well-grounded   rule  — "never   displease." 

Then  comes  the  definite  close  of  the  conversation;. 
"I  only  want  a  samjple  for  an  invalid  friend.  If  you  will 
give  me  a  sample  of  these  goods.  I  will  show  them  to 
her."  Or  some  other  statement  which  calls  for  a  sample, 
and  closes  the  effort  to  make  the  sale.  The  salesman 
says,  "Very  well,"  gets  the  sample  and  hands  it  to  her, 
bint  says  nothing  that  will  antagonize  the  customer. 

When  her  interest  is  genuine  she  usually  confines 
her  request  to  two  shades}.  Then  it  is  a  question  of  her 
choice  of  these. 

"And  do  you  really  think  this  blue  is  becoming?'" 
she  will  ask.  "The  grey  I  am  afraid  of  for  a  shirtwaist 
suit." 

"The    blue    is    always    staple,    madam.     The    grey    is 


more  for  special  occasions.     The  popular  taste  is  toward 
the  blue." 

"How  many  yards  will  it  take?" 

"Thirty-inch  width  cloth  will  require  twelve  yards; 
twenty-eight-inch,  fourteen  yards.  Fourteen  yards  make 
a  fuller  siuit.  Of  this  pattern  I  should  advise  fourteen 
yards,"  replies  the  salPesman. 

Again,  a  hard  and  fast  rule,  the  culmination  of  the 
system,  is  laid  down  to  the  salesman:  "Agree] or  disagree 
with  the  customer's  suggestions  always." 

"But  don't  you  believe,"  pleads  the  customer,  "that 
the  grey  will  suit  me  best?"  , 

"I  really  think  so,"  he  replies. 

"Weill,  you  may  give  me  fourteen  yards  of  the  grey 
pattern,"  she  finally  say>.  i 

The  salesman  takes  his  order  book  from  his  pockel 
and  proceeds  to*  fill  out  the  order. 

"is  this  eash  or  charge,  madam?" 

"Charge,"  she  replies.     "Will  you  deliver  it  to-day?" 

"Yes  madam,"  he  replies. 

With  this  the  lady  steps  away.  The  floorwalker  has 
been  watching.     He  quickly  steps  up. 

"I    hope    you    are   pleased,   madam,"    he   says,   "and 
that  we  may  see  yon  again,"  and  bids  her  good-bye. 
—  Charles  E.  Cake,  in  System. 


COMMISSION  TRAVELERS. 

A  GOOD  man  on  salary,  and  a  poor  man  on  commis- 
sion," is  the  natural  motto  of  every  wholesaler  or 
manufacturer.  However,  it  does  not  follow  that 
because  manufacturers  show  a  tendency  to  have  more 
men  on  commission,  or  commission  and  salary  in  accord- 
ance with  conditions  across  the  lihe,  that  the  general 
average  of  Canadian  travelers  is  going  down.  It  simply 
means  that  the  growth  of  Canadian  manufacturers  de- 
mands increased  representation,  and  as  the  jobber  is 
many  times  passed  over  the  accessories  of  dry  goods  are 
sold  direct  to  the  trade  by  men  handling,  on  commission, 
s-everal  lines.  The  straight  line  jobbers  and  manufac- 
turers stick  pretty  closely  to  a  straight  salary  basis, 
with  a  bonus  as  an  added  incentive,  and  the  assurance 
that  success  will  bring  its  material  reward. 

The  independence  of  the  man  on  commission  appeals 
strongly  to  some  of  the  traveling  fraternity  who,  sure 
of  a  good  connection,  desire  to  spend  more  time  at  home, 
or  the  young  man  is  averse  to  the  strict  rules  of  many 
firms  regarding  their  salaried  travelers.  A  straight 
salary  is  still  preferred  by.  many  of  the  larger  firms,  but 
an  increasing  number  of  small  houses  in  dry  goods  lines 
have  men  out  on  commission.  This  is  often  done  be- 
cause they  could  not  afford  the  expense  of  a  traveler  for 
their  line  alone,  and  the  traveler  secured  sells  several 
lines.  When  figured  up,  in  most  cases  there  is  little  dis- 
crepancy between  the  salary  of  a  man  and  what  he  would 
earn  on  a  fair  commission.  This  matter  is  watched 
closely  by  both  interested  parties. 

It  is  not  the  advantage  of  one  system  over  another 
which  is  discussed  here,  but  rather  that  as  commission 
travelers  are.  largely  on  the  increase  the  relationship  be- 
tween principle  and  traveler  should  be  very  clearly  and 
explicitedly  defined  if  litigation  is  to  be  avoided.  A 
good  deal  of  trouble  is  made  by  not  having  everything 
plainly  understood  at  the  outset — how  much  and  when 
commission  is  to  be  paid,  on  what  orders  accepted,  the 
provision  for  cancellations  and  returns,  and  numerous 
other  points.  The  contract  between  a  commission 
traveler  and  a  firm  should  always  be  carefully  drawn  up 
and  his  duties  and  position  made  clear.  It  is  usually 
better  to  employ  a  solicitor  to  avoid  vague  wording. 
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Its  Importance  in   Economy  and    Efficiency— A    Toronto  Store  in  which  Many  of  the 
Ordinary  Objectionable   Features  are    Obviated. 


STORK  architecture  is  one  of  those  problems  with 
which  the  merchant  is  sooner  or  later  confronted. 
A  store  may  be  stalled  in  a  simple,  unpretentious 
way  without  consideration  to  either  good  looks,  con- 
venience or  economy' — merely  because  the  need  for  a  store 
exists  and  that  need  must  be  met.  As  soon  as,  however, 
trade  begins  lo  multiply,  other  considerations  are  brought 
into  evidence,  storage  for  instance.  Although  goods  may 
speedily  change  hands,  it  soon  becomes  apparent  that  pro- 
vision must  be  made  in  keeping  with  the  particular  re- 
quirement of  each  description  of  goods,  else  serious  un- 
necessary loss  will  accrue.  Then  again,  it  is  soon  evident 
ih.it  places  must  be  allotted  easily-get-at-able,  and  in  ac- 
cordance   with    the   frequency    or   otherwise   of   call    for   sale 


sence  than  its  presence  in  the  general  store.  Light,  how- 
ever, is  one  of  the  most  important  factors  to  the  success- 
ful store.  Customers  should  al  all  times  be  able  easily  to 
see  all  the  contents  of  the  store.  To  accomplish  this  end 
and  yet  not  lose  the  use  of  wall  space,  a  row  of  windows 
have  been  arranged,  in  the  accompanying  plans,  to  give 
light  along  the  top  of  the  outer  side  wall,  leaving  the 
wall  still  available  for  shelving,  etc.,  to  within  about  two 
feet  of  the  ceiling.  This  is  without  doubt  an  excellent  ar- 
rangement,  and  one  well  worth  noting. 

"Air"  an  Aid  to  Health  and  Business. 

Abundance   of  air   is   another   important    feature   in    the 
retail   store.     Who  amongst    us   have   not,   at    some   time  or 
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No.  1.— This  Illustration  Shows  Front  ot  Building-,  with  Private 
Door  Leading  to  First  Floor  Offices. 


No.  2.  -Shows  Side  Elevation,  with  Side  Door  tor  Loading  Delivery  Wagon.     Private  Door  to 
Residence.     Small  Windows  to  Back  of  Store  for  Light  and  Ventilation. 


upon   the  particular  articles,  otherwise  great   unnecessary 
'■ost    is     incurred     in    handling.     These     and     many    other 
reasons   might    be   adduced    in   support    of   the   adopting   of 
good  and  efficient  architectural  store  arrangement. 
Points  in  Good  Store  Architecture. 

There  are  given  in  this  article  illustrations  of  a  stoic 
which  has  recently  been  erected  in  Toronto.  It  is  not  a 
dry  goods  store,  but  it  contains  many  features  of  interest. 
"Natural  Light"  an  Important  Feature. 

Perhaps  first  and  foremost  in  this  regard  is  the  ques- 
tion  of  "light."  Sufficient  natural  light,  properly  sub- 
iluni,    is   one  of   those  features   more  noticeable  by   its  ab- 


other,  been  well-nigh  suffocated  by  the  many  combina- 
tions of  aromas  in  the  old-time  stores  '.'  No  use  the 
salesman  trying  to  push  sales  in  such  a  place  ,  the  cus- 
tomer orders  what  he  wants  and  clears  out.  In  the  store 
under  review,  however,  this  feature  has  been  well  studied. 
With  a  door  at  each  end,  and  one  at  the  side,  a  current 
of  air  can  be  easily  circulated  from  end  to  end,  and  by 
avoiding  the  use  of  the  one  on  the  side  of  the  wind  at  the 
time   with   little   inconvenience. 

Every  store,  even  in  the  depth  of  Winter,  should  be 
well  ventilated  once  or  twice  during  a  day.  In  fact,  in 
Winter  time,  by  allowing  a  current,  of  cold  air  to  pass 
freely    through    the   store   and   drive   out    the    wasted   and 
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vitiated   air,   it   will  be  possible  to  warm  up  to  a  better 
temperature   with   considerably   less    firing. 

"Access"  and  "Egress." 

A  still  further  important  feature  is  that  of  "access" 
and  "egress."  In  the  plans  shown  this  has  been  amply 
provided  for.  An  imposing  front  entrance  for  customers 
only  gives  freedom  from  all  unnecessary  contact  with  the 
passage  of  goods  to  and  fro.  There  is  also  the  side  en- 
trance chiefly  for  the  use  of  loading  up  for  delivery,  and 
then  there  is  at  the  back  a  door  which  can  be  used  for 
taking  in  goods,  beside  which  the  cellar  entrance  can  be 
utilized  for  the  same  purpose,  and  as  the  main  storage  is 
located  in  the  cellar,  it  is  probable  the  cellar  entrance 
will  become  the  chief  goods  entrance. 


A  BUSINESS  MAN  IN  POLITICS. 

The  New  Leader  of  the  Liberal  Party  in  Manitoba. 

IN  the  Manitoba  Legislature  the  farmer  and  the  lawyer 
have  been  the  classes  most  numerously  represented 
and  the  classes  whose  influence  has  been  most  felt. 
Hon.  R.  P.  Roblin,  the  present  Premier,  is  a  farmer;  his 
erstwhile  opponent,  lion.  Thos.  Greenway,  for  many 
years  Premier  of  Manitoba,  is  a  farmer;  Hon.  Hugh 
John  Maedonald,  who  led  the  Conservative  party  from 
the  cold  shades  of  Opposition  to  the  Government 
benches,  defeating  the  Greenway  Government,  is  a  suc- 
cessful lawyer;  and  Hon.  C.  J.  Mickle,  who  has  led  the 
Manitoba  Opposition  during  the  last  two  sessions,  is  a 
member  of  the  legal   profession.      The  business   men   have 


No.  3. — Shows  Cellar  Arrangement,  the  Latter 

Half  for  Storage.     Plenty  or  Light, 

Ventilation  and  Drainage. 
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Ne.  4. — Shows  Main  Store  with  Back  Room  for 
Refrigeration  and  Storage. 


No.  5. — Shows  First  Floor  Arrangement, 
with  Private  Offices,  Separate 
Lavatory,  Stairway,   etc. 


The   Residential   Section. 

The  house  arrangements  can,  of  course,  be  adapted  to 
particular  circumstances  ;  in  the  instance  illustrated,  it 
was  desired  to  fit  up  the  front  part  of  the  first  floor  as  a 
professional  parlor.  A  separate  front  entrance  was  there- 
fore arranged  which  makes  that  part  particularly  private, 
the  entrance  to  the  house  proper  being  provided  at  the 
side  entirely  apart  and  separate  from  the  business  section. 


Mr.  E.  Ernest  Ross,  vice-president  and  manager  of 
the  Parisian  Corset  Company,  Quebec,  was  on  an  ex- 
tended trip  last  month,  and  while  absent  visited  Boston, 
New  York,   and  several  other  American   cities. 


scant  representation  in  the  Legislature.  Hon.  J.  T. 
Gordon  was  minister  without  portfolio  in  the  Roblin 
Government  for  a  short  time,  but  he  resigned  because  of 
the  pressure  of  business.  Hon.  Robert  Rogers  might, 
perhaps,  be  classed  as  a  business  man,  but,  if  so,  he  is 
the  only  man  of  his  class  in  the  present  cabinet. 

Business  men,  merchants,  country  storekeepers  will 
be  interested  in  the  political  career  of  Edward  Brown, 
no  matter  what  may  be  their  own  political  opinion;  and 
in  Edward  Brown  they  have  a  representative  of  their 
class  of  whom  they  have  every  reason  to  be  proud. 

It  may  be  taken  as  axiomatic  in  these  days  when  the 
Canadian  West  is  at  last  coming  into  its  own  in  the 
estimation  of  the  g-eneral  public,  that  the  west  offers  ex- 
ceptional     opportunities      for    advancement,    and    to    the 
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progress  of  the  newer  Canada  Mr.  Brown  may  rightly 
ascribe  a  good  part  of  his  striking  .success  in  business  ; 
'but  it  is  not  every  man  who  succeeds  as  Mr.  Brown  has 
succeeded,  and  there  arc  very  few  men  who  at  41  have 
'become  as  wealthy  as  Air.  Brown  and  have  attained  to 
the  highest  gift  in  the  bestowal  of  their  provincial 
party.  These  results  show  the  character  and  ability  of 
the  man. 

Like  so  many  others  in  Manitoba,  Air.  Brown  was 
born  in  the  County  of  Bruce  in  Ontario.  In  truth,  the 
two  counties  of  Bruce  and  Huron  were  the  first  to  peo- 
ple Manitoba  extensively,  and  each  has  given  the  Mani- 
toba Liberal  party  a  leader.  Hon.  Thos.  (ireenway  be- 
longs to  the  County  of  Huron  and  Edward  Brown  to 
the  County  of  Bruce. 

In  L888  Edward  Brown,  in  partnership  with  his  bro- 
thers, was  managing-  a  general  store  in  Paisley,  Out., 
but,  fortunately  for  them,  the  Brown  brothers  caught 
the  western  fever  and  moved  west,  finally  locating  in 
Portage  la  Prairie,  where  they"bought  the  business  of 
Geo.  Craig  &  Co.,  the  same  firm  who  own  a  dry  goods 
store  in  Winnipeg  at  the  present  time.  The  three  Brown 
brothel's  made  a  strong  business  combination,  and  al- 
though unqualified  .success  did  not  come  to  them  im- 
mediately, they  were  sure  to  win  out   eventually.     As  the 
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years  went  by  each  developed  his  own  particular  talents. 
Edward  Brown  became  the  financial  head  of  the  firm. 
James  Brown  devoted  particular  attention  to  the  man- 
agement of  the  retail  store,  and,  as  the  interests  of  the 
firm  were  varied  and  by  no  means  confined  to  the  retail 
store  business,  Adam  Brown  took  charge  of  the  horse 
and  live  stock  end  of  the  firm's  interests.  But,  while  it 
was   as  the  financier     of     the     firm   that    Edward   Brown 


made  his  mark  and  achieved  his  most  conspicuous  suc- 
cesses, be  nevertheless  kept  in  very  close  touch  with  the 
management  of  the  retail  business,  and  he  recently  as 
sured  the  writer  that  he  had  always  been  a  close  reader 
of  The  Dry   Goods  Review. 

From  the  first  year  of  his  arrival  in  Portage  la 
Prairie,  Edward  Brown  has  been  a  conspicuous  figure  in 
the    municipal    life    of    his    town,    and    his    townsmen     say 


Edward  Brown 
Leader  of  Liberal  Party  in  Manitoba 


that  to  write  the  municipal  history  of  "Portage"  would 
be  to  tell  the  story  of  Edward  Brown's  career  there. 
For  a  number  of  years  he  has  been  mayor  by  acclama- 
tion, and  in  the  municipal  field  he  has  gained  the  politi- 
cal experience  which  should  stand  him  in  good  stead  in 
his  struggles   in   the  wider  provincial   arena. 


CROWN   SPINNING   COMPANY. 

The  Crown  Spinning  Company  have  been  incorporat- 
ed under  Dominion  charter  by  William  Farwell,  banker; 
Lewis  Albeit  Bayley,  merchant  ;  William  Robert  Web- 
ster, manufacturer;  Henry  Albee  Moore,  manufacturer  ; 
William  Morris,  King's  counsel,  all  of  the  City  of  Sher- 
brooke,  Quebec,  and  D.  M.  Steindler,  manufacturer,  New 
York,  to  carry  on  a  general  spinning  business.  The 
capital  stock  is  $100,000,  divided  into  one  thousand 
shares  of  $100  each.  The  head  office  of  the  company  is 
to  be  at  Sherbrooke. 


VISITOR  FROM  THE  WEST  INDIES. 

Air.  R.  S.  Xicols  has  sold  out  his  dry  goods  busi- 
ness, which  he  has  carried  on  for  the  past  IK  years  at 
Barbadoes,  West  Indies.  Mr.  Xicols  has  been  a  sub- 
scriber to  The  Dry  Goods  Review  for  some  time  past, 
and  last  month  called  at  the  Toronto  offices  and  told  us 
that  not  only  had  The  Review  been  a  big  factor  in  in- 
ducing him  to  come  to  Canada  but,  also,  a  great  help  in 
his  buying.  Air.  Xicols  is  confident  of  further  success 
here,  and  is  looking  for  a  favorable  opening  to  get  start- 
ed either  on  his  own  account  or  associated  with  some 
other  firm. 
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The   Editor  of  this   Department    -will   Answer  Questions    on    Advertising    and    -will 
Criticize  Advertisements  which  may  be  Submitted  to  Him. 
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HINTS. 

JULY  is  the  time  for  unloading  all  remaining  stocks  of 
Spring   and    Summer     goods.      The   number   of    styles 
and  the  frequency  of  changes  make  "held-over"  goods 
an  undesirable  asset. 

Clearance  sales  can  now  be  worked  advantageously, 
though  discretion  must  be  used  as  regards  the  number  of 
such  sales.  July  being  practically  the  harvest  month  for 
shoppers,  every  department  of  your  store  should  be  busy. 
Many  people  go  so  far  as  to  buy  for  next  Summer— that 
is,  lines  where  style  does  not  rule. 

Price-cutting  on  sample  lines  is  pretty  much  in  vogue 
in  the  month  of  July.  But  if  your  trade  keeps  up  you 
will  not  need  to  do  much  price-cutting.  If  you  run  clear- 
ance sales  you  may  find  premiums  to  be  trade-getters. 
Last  year  a  clothing  store  out  \ye>t  gave  away  a  watch 
with  every  five  dollar  purchase  irt  their  hoys'  department 
during  the  first  two  weeks  of  July.  A  Boston  concern 
ran  a  thirty  days  sale  and  presented  each  patron  with  a 
sealed  envelope  which  contained  a  souvenir  and  a  greet- 
ing card. 

After  a  good  deal  of  figuring  a  drygoodsman  in  one  of 
the  leading  Canadian  cities  conceived  the  idea  of  purchas- 
ing an  immense  quantity  of  pillow  cover  designs,  stamped 
on  cloth  ready  to  be  worked.  In  each  of  these  he  had 
the  firm's  name  cleverly  incorporated  in  some  inconspicu- 
ous place,  but  where  it  would  be  seen  when  the  pillow 
was   examined. 

A  Kansas  City  firm  used  a  unique  scheme  to  start  a 
July  sale.  They  had  a  bunch  of  keys  made  up,  containing 
one  special  key  with  a  private  mark  on  it  to  insure 
against  fraud.  Then  they  "lost"  the  bunch  "somewhere 
in  the  city"  and  advertised  for  them.  In  about  a  week's 
time  the  firm  ran  a  big  announcement  stating  that  a 
large  reward  would  be  given  as  they  had  discovered  the 
"lost"  key  ring  contained  the  key  to  their  store  door. 
"However,  even  if  the  key  should  not  be  returned,  on 
Monday  next  the  door  of  our  store  will  be  broken  open  so 
that  everybody  may  avail  themselves  of  an  opportunity 
to  buy  goods  of  marvellously  high  value  which  are  going 
to  be  cleared  out  at  marvellously   low  prices." 

FAME  ON  "FAIRNESS." 

THE  clothing  year,  speaking  generally,  with  here  and 
there  a  climatic  or  geographical  exception,  may  be 
said  to  consist  of  two  seasons  of  about  six  months 
each. 

The  thin  clothing  season  covers  the  months  of  March, 
April,  May,  June,  July  and  August. 

The  thick  clothing  season  includes  the  months  of  Sep- 
tember, October,  November,  December,  January  and  Feb- 
ruary. 

The  average  Spring  suit  purchased  the  first  part  of 
March,  or  about  Easter  time,  is  made  to  do  service  by 
the  majority  of  men  the  whole  thin  clothing  season. 

.Just  as  the  average  man  who  gets  into  a  Fall  suit 
about  September  1,  wears  it  right  along  until  the  first 
of  March,  or  about  Easter. 

It  stands  to  reason,  therefore,  that  the  man  who  does 
not  buy  his  new  suit  until  one  month  of  the  season  has 
passed,  has  lost  one-sixth  of  the  wear  of  that  suit. 


If  he  defers  buying  till  two  months  have  elapsed,  he 
loses  two-sixths  of  the  suit's  wearing  value,  and  if  three 
months  should  go  by  before  he  becomes  a  purchase!,  he 
has  lost  three-sixths,  or  one-half  of  the  service  value  of 
the  suit  he  has  bought. 

It  is  therefore  natural  to  conclude  that  the  suit  loses 
some  of  its  value  to  the  dealer  also,  every  month  a  pur- 
chaser fails  to  come  along  and  buv  it,  and  it  would  seem 
that  the  dealer  is  acting  justifiably  and  with  sound  busi- 
ness judgment  when  he  decides  on  a  sliding  scale  of  reduc- 
tion on  the  price  of  this  suit  for  each  month  it  remains 
unsold. 

He  reasons  it    out  like  this  : 

The  style  of  this  suit  is  sure  to  change  before  its 
season  rolls  around  again. 

If  I  "carry  it  over"  1  must  consider  the  cost  of  stor- 
ing it,  and  the  cost  of  insurance  from  loss  by  fire,  water, 
thief,    moth   or   dust. 

My  capital  is  tied  up  in  it  so  long  as  it  remains  in  mv 
possession,  and  I  am  losing  the  interest  on  the  value  il 
represents. 

With  such  common-sense  reasoning  as  this,  any  one 
can  understand  why  "reduction  sales"  in  clothing  are 
sensible  and  perfectly  in  accord  with  conditions,  economic 
and   otherwise. 

Of  course,  a  dealer  can  afford  to  cut  down  a  price 
after  one,  two  and  three  months  of  service  have  become 
denied  to  a  suit,  by  reason  of  its  non-sale,  from  backward 
season  or  for  any  cause  whatsoever. 

If  he  demands  the  full  price  originally  charged  when 
the  clothes  were  first  put  on  sale,  he  is  paid  for  one,  two 
and  three  months  of  service  the  clothes  cannot  supply,  and 
he  is  taking  money  from  his  customer  he  has  little  if  any 
moral  right   to  take. 

The  dealer  who  makes  a  proportionate  reduction  on 
his  clothing  after  a  part  of  the  wearing  season  has  ex- 
pired is  therefore  acting  in  better  faith  with  his  buying 
public  than  the  dealer  who  demands  the  same  price  that 
he  charged  at    the  commencement  of  the  season. 

The  intelligent  buyer  of  clothing  has  become  aware  of 
this  situation,  and  no  dealer  can  successfully  throw  dust 
in  his  eyes  by  a  "holier  than  thou"  policy,  which  ascribes 
to  the  alleged  superiority  of  his  apparel  his  unwillingness 
to  pari  with  it  for  a  price  reduced  in  proportion  to  the 
amount   of  service  it  will  not  be  able  to  render. 

ABOUT  "NAME"  CUTS. 

It  is  the  tendency  among  progressive  retailers  to  dif- 
ferentiate their  advertising  from  that  of  other  concerns 
by  the  use  of  a  name  cut.  In  many  instances  the  cut  is 
spoiled  to  a  greater  or  less  degree,  and  this  by  the  firm, 
rather  than   the  artist. 

Some  concerns  desire  a  heavy  flourish — paraph  is  the 
proper  term)  under  the  name,  and  some  add  the  name  of 
i  heir  city  and  province.  As  a  consequence  the  cut  is 
thrown  out  of  proportion  and  not  only  occupies  an  undue 
amount  of  space,  but  goes  a  long  way  toward  marring 
the  appearance  of   the  ad  in  which  it  is  used. 

As  a  general  rule,  the  name  cut  should  be  in  the  pro- 
portion of  six  inches  long  by  an  inch  and  a  half  to  an 
inch   and   three-quarters    deep.     Names   vary   so   much     in 
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length  that  in  some  cases  it  is  not  an  easy  matter  to 
maintain  this- proportion,  but  by  condensing  or  extending 
the  letter  employed  and  by  skilful  manipulation  of  the 
lower  part,  of  such  letters  as  extend  below  the  line  this 
difficulty  may  be  overcome. 

The  clearer  and  more  legible  the  lettering  the  better, 
especially  when  the  name  of  merchant  or  firm  is  an  un- 
usual one. 

SIXTEEN  NEWSY  PAGES. 

While  the  presswork  is  not  first-class  and  the  pages 
are    a    little     crowded,    Chisholm,    Sweet    &    Co.'s    Spring 


BUSTER  AND  TIGE 

"Husfer  Brown"  has  become  an  advertising  factor  in 
the  United  States. 

The  Brown  Shoe  Co.,  St.  Louis,  U.S.A.,  send  us  a 
booklet  which  recounts  the  experiences  of  a  real  Buster 
Brown  and  Tige  on   recent  sales   trips. 

Major  Kay,  the  forty-three-year-old  midget,  imperson- 
ated Buster,  and  a  trained  dog  appeared  as  "Tige."  The 
two  traveled  through  the  States  in  the  interests  of  the 
Buster  Brown  shoes,  giving  demonstrations  in  front  of 
stores   and  on   the  chief  streets. 


New 

Carpets 


/"\  N 1)  such  things  cost  a  heap  oi 
t^i  money;  too  much  for  you  to 
J  afford  to  buy  an  inferior  t'rade, 
even  at  a  few  cent*  less  in  price. 
Fresh,  new,  reliable  g  -ods,  the  best 
real  values  you  can  get  are  the  kind 
we  offer,  and  if  you  pay  less  than  our 
fair  prices,  there  is  something  wrong 
with  the  goods 

Don't  buy  Carpets,  Curtains  or 
Window  Blinds  without  first  seeing 
the  extensive  and  handsome  range  we 
have  here.  .... 


A  NOVEL  BOOKLET 

Fred   B.    Edgecombe  Co.,   Limited,   Fredericton,   N.B., 

got    out    a    very    novel    16-page   booklet,    the    novelty    con- 


announcement  is  thoroughly  businesslike.  The  illustration 
here  given  shows  the  cover  page.  Page  2  is  mostly  gen- 
eral argument,  3  is  new  dress  goods  and  Summer  wash 
materials,  4  is  neckwear  and  garments,  5  and  (i  are  given 
over  to  shoes,  7  and  8  are  men's  clothing,  9  is  men's  hats 
and  shirts,  111  is  women's  shirtwaists  and  corsets,  11  to 
15  are  carpets,  curtains,  wall  paper,  furniture,  etc.,  and 
the  back  cover  is  "Exclusive  Millinery."  There  is  enough 
matter  in  this  announcement  to  make  another  four  pages. 


CHisholm,  Sweet  &  Co.'s 

STORE  NEWS. 


ANTIGONISH,  MAY,  1906. 

From  the  threshold  of  a  New  Season 
We  extend  to  our  many  Patrons    :     : 

■Til 


And 
a 

renewed 


Welcome  to  our  Store. 

This  isMie  of  "  Store  Ttews  "  marks  the  passing  of  another 
milestone  in  our  business  career.  Let  us  express  our  appre- 
ciation of  your  favors  for  the  Hve  years  just  completed,  as 
well  as  a  hope  that  we  shall  he  found  worthy  of  them  in 
the  future. 

Every  detail  of  our  Spring  Stock  is  now  complete,  and 
all  Departments  are  well  fortified  with  extra  good  values- 
some  are  described  oil  thi' centre  pages  of  this  book -»  many 
others  await  your  approval  throughout  our  entire  establish- 
ment. 

This  is  a  sate  store  to  trade  in  :  your  security  lies  in  our 
guarantee—  your  money  back  if  you  want  it. 

"WEST  END  "WAREHOUSE. 


sisting    in    the    fact    that    the    cover    was    made    from     felt 
carpet    lining. 

The  booklet  is  of  the  modern  columnar  style  and  the 
composition  is  characteristic  of  the  art  in  the  Maritime 
Provinces— heavy  ornamentation. 

The  main  theme  of  the  booklet  is  carpets  and  rugs  and 
these  are  itemized  with  prices.  The  page  shown  herewith 
is   the   only   one  of   the  sixteen   boasting   an   illustration. 

Taken  all  in  all  this  booklet  is  very  attractive.  No 
doubt  Fred  B.  Edgecombe  Co.  would  send  a  copy  to 
any  drygoodsman   writing   them,   enclosing  stamp. 

This  company  also  issued  a  very  attractive  clothing 
circular. 
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FREIGHT 

RATES     ALLEGED 
BE    UNFAIR 

TO 

Toronto    Board    of   Trade    Claims    That    There   is    Discrimination    in    Favor    of  Montreal— Case    Before 

Railway    Commission. 


DOES  a  condition  exist  to  warrant  the  railway  com- 
panies lowering  their  freight  rates  from  Montreal 
to  Toronto  below  what  they  enact  on  shipments 
going  in  the  opposite  direction  ?  Does  the  situation  as 
it  stands  at  present  contain  any  elements  indicative  of 
discrimination  in  favor  of  Montreal  manufacturers  and 
shippers  ? 

The  Board  of  Trade  of  Toronto  appealed  to  the  Do- 
minion Railway  Commission  at  its  meeting  there  during 
the  last  week  in  May,  to  have  the  rates  to  and  from 
Montreal  placed  on  the  same  level,  arguing  that  the  gov- 
erning circumstances  in  each  case  aie  identical,  and  that 
there  is  no  just  foundation  for  the  existing  difference  in 
the  charges. 

The  railway  lawyers  claim  that  any  disturbance  of 
the  rates  at  the  hands  of  the  commission  would  be  at- 
tended with  disastrous  results,  not  alone  to  the  roads 
themselves,  but  to  the  shippers  and  the  general  public. 
It  is  emphatically  denied  that  Toronto  has  been  dis- 
criminated against  in  favor  of  Montreal,  and  the  point 
is  put  forward  that  the  rates  are  simply  the  outgrowth 
of  natural  conditions. 

The  charges  in  general  give  an  advantage  to  the 
.Montreal  manufacturer  and  shipper  doing  business  in  the 
west.  The  main  point  of  defence  on  the  part  of  the  rail- 
ways has  to  do  with  the  preponderance  of  freight  that 
goes  east,  and  the  consequent  necessity  of  sending  back 
large  numbers  of  light  cars.  Both  railways  compete  on 
vigorous  lines  for  west-bound  traffic.  They  are  joined  in 
Summer  by  the  boats,  and  do  not  help  the  situation  as 
a  whole. 


more  points  to  reach  west  of  Toronto,  indicating  a  bet- 
ter market. 

It   was   adduced   through   Mr.    Bulling,    of   the   C.P.R., 

that  the  rates  from  Toronto  and  Montreal  to  points 
west,  like  Port  Arthur  and  Winnipeg,  were  the  same.  It 
was  a  blanket  rate,  he  said.  The  board  of  trade  repre- 
sentatives wanted  this  point  taken  up,  but  the  chair- 
man, Mr.  .Justice  Killam,  said  that  the  complaint  was 
not   in  the  memorial,  and  should  constitute  a  new  case. 


In  summing  up  the  board  of  trade's  side  of  the  argu- 
ment, Mr.  1  lowland  stated  that  the  question  was  ap- 
proached in  no  unfriendly  spirit  to  the  railways.  The 
complaint  had  been  made  in  the  interests  of  the  sur- 
rounding community,  and  any  change  making  rates  more 
favorable  would  be  a  great  benefit.  Mr.  llowland 
argued  that  there  had  been  a  large  increase  in  the  con- 
sumption of  goods  per  capita  in  the  vicinity  of  Toronto. 
He  thought  the  increase  in  population  should  be  recog- 
nized, since  Mr.  Olds,  a  traffic  expert  who  gave  evidence, 
had  stated  that  population  was  practically  the  basis  of 
fair  rates.  In  the  evidence  Mr.  Howland  submitted  that 
the  railways  had  made  no  justification  for  the  rates  that 
existed  There  had  been  evidence  that  rate-making  had 
no  scientific  basis  ;  it  was  just  a  case  of  what  the  rail- 
ways could  get  out  of  it.  He  saw  no  justification  in 
making  cheap  Summer  rates  from  Montreal  to  Toronto 
and  making  no  change  the  other  way,  since  boat  com- 
petition was  about  equal  each  way. 


The  board  of  trade  was  represented  by  Messrs.  Peleg 
Howland,  Hugh  Blain  and  R.  C.  Steele.  They  submitted 
that  there  was  no  factor  applying  to  Montreal  that  did 
not  apply  to  Toronto.  Hon.  A.  G.  Blair  and  F.  C. 
Chrysler,  K.C.,  conducted  the  case  for  the  C.P.R.  and 
G.T.R.,   respectively. 

Hon.  A.  G.  Blair  asked  W.  R.  Maclnnes,  of  the 
C.P.R.,  who  was  called,  how  he  explained  that  on  points 
out  of  Montreal  not  directly  on  the  water  the  rates  were 
the  same  as  if  on  the  water.  Mr.  Maclnnes  stated  that 
there  was  certain .  territory  between  their  line  and  that 
of  the  Grand  Trunk  which  was  competitive  territory. 
Such   points  were   Smith's  Falls,   Tweed,    and   Peterboro. 

*  *  * 

Mr.  Peleg  Howland.  president  of  the  board  of  trade, 
pointed  out  that  the  rates  to  Sherbrooke,  east  of  Mont- 
real, were  the  same  as  from  the  latter  place  to  Iroquois, 
an  equal  distance  west,  thus  disproving  the  theory,  ac- 
cording to  Mr.  Howland,  that  the  numbers  of  empty 
cars  west  had  an  influence  in  making  the  rates  lower. 

Mr.  Hugh  Blain  pressed  Mr.  Maclnnes  for  a  straight 
statement  of  market  conditions. 

"We  find  manufacturers  wish  to  reach  territory  in 
the  Maritime  Provinces  and  east  of  Montreal,"  said  the 
witness.      However,    he    afterwards    supposed    there    were 


Mr.  Steele  dwelt  on  the  fact  that  railway  construc- 
tion had  cheapened  wonderful] \  during  the  past  few- 
years,  pointing  out  that  steel  rails  which  formerly  cost 
$55  a  ton  are  now  obtained  for  $28.  Referring  to  the 
general  aspect  of  the  condition,  he  said  Toronto  labored 
under  a  great  injustice,  and  looked  to  the  commission 
for  the  remedy. 


Hon.  A.  (i.  Blair  stated  that  the  board  of  trade  had 
submitted  no  evidence  and  no  facts  to  controvert  the 
testimony  regarding  water  competition  influencing  rates 
between  Montreal  and  Toronto  or  westbound  traffic.  Mr. 
Loud,  a  man  of  wide  experience,  pointed  out  Mr.  Blair, 
had  said  that  these  westbound  rates  were  as  high  as 
they  could  be  without  a  loss  to  the  company's  business. 
Mr.  Olds,  whom  Mr.  Blair  characterized  as  an  independ- 
ent witness,  had  also  stated  that  for  years  water  com- 
petition had  kept  down  rates  from  Montreal.  Mr.  Blair 
further  put  forward  the  argument  that  the  boats  had 
little  to  carry  west,  thus  making  competition  for  traffic 
much  more  active.  He  could  hardly  conceive  how  any 
doubt  about  the  veracity  of  the  water  competition  influ- 
ence could  remain. 

"If  the  great  body  of  business  men  in  these  two  cities 
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felt  that  they  were  being  unfairly  dealt  with,  how  long 
does  this  board  think  they  would  submit  f"  questioned 
Mr.  Blair.  "Water  competition  has  to  be  taken  as  an 
established  fact.  The  railways  cannot  possibly  have  im- 
puted to  them  any  motive  to  favor  Montreal  at  the  ex- 
pense of  Toronto." 

If  any  change  in  the  rates  in  dispute  were  made,  con- 
tinued Mr.  Blair,  it  would  not  only  menace  the  financial 
condition  of  the  railways,  but  involve  serious  changes  at 
other  points  from  one  end  of  the  country  to  the  other, 
lie  could  not  even  venture  to  tell  to  what  extent.  The 
railways  were  struggling-  against  these  things,  which 
were  the  outcome  of  natural  conditions,  and  the  best  ef- 
forts were  being'  put  forward  to  solve  the  problems. 
Quoting  from  the  findings  of  the  United  States  Supreme 
Oourt,  Mr.  Blair  stated  that  the  welfare  and  advantage 
of  carriers  was  a  most  vital  point  from  a  public  stand- 
point. The  board  of  trade  men  were  standing  on  the 
ground  of  uniformity,  which,  if  carried  into  effect  in  any 
railway  administration  in  the  entire  universe,  wouid 
mean  the  wrecking  of  organization  and  business.  It  was 
not  a  question  of  locality,  nor  a  question  of  one  city 
compared  with  another,  but  the  effects  of  such  a  dis- 
turbance should  be   carefully   looked   into. 

"These  gentlemen  of  the  board  of  trade,"  said  Mr. 
Blair,  "are  without  experience,  and  that  is  no  reproach 
to  them.  In  blissful  ignorance  of  all  the  varied  and  in- 
numerable contingencies  surrounding  the  question,  they 
think  it  a  simple  matter.  1  submit  it  is  not  an  experi- 
ment that  can  be  safely  tried  in  the  interests  of  the  rail- 
ways. It  is  not  an  experiment  that  can  be  safely  tried 
in  the  interests  of  the  public." 

Mr.  F.  H.  Chrysler,  for  the  Grand  Trunk,  in  his  ad- 
dress, again  made  prominent  references  to  the  water 
competition  between  Montreal  and  Toronto.  He  ad- 
mitted that  for  through  rates  in  the  western  part  of  On- 
tario, Montreal  was  better  treated  than  Toronto,  but 
added  that  such  was  not  a  fact  merely,  but  a  condition. 
It  was  not  true  Toronto  had  been  discriminated  against, 
for  Toronto  shippers  were  accorded  exactly  the  opposite 
treatment  in  the  business  zone  east  of  Montreal.  Mr. 
Chrysler  further  argued  that  those  making  the  com- 
plaint wanted  to  get  customers  in  the  east,  but  objected 
to  the  disturbing  of  the  rate  by. which  raw  material  was 
obtained  from  Montreal.  He  asked  if  the  shipper  at  To- 
ronto had  the  sole  interest,  adding  that  the  rate  had  to 
be  proven  unjust  before  the  commission  had  power  to 
remedy  it.  Coming  again  to  boat  competition,  he  stated 
that  the  boat  lines  were  but  agents,  since  they  were  not 
controlled  in  any  way  by  the  commission.  He  further 
quoted  English  authorities  to  show  that  railways  had 
reason  to  help  certain  lines  of  trade  to  meet  others  on 
an  equal  market  by  g'iving  lower  freight  rates.  In  con- 
clusion he  stated  that  if  the  sufferings  were  so  acute  an 
escape  could  be  made  by  using  the  water  competitive 
routes. 

in  reply,  Mr.  Howland  said  he  thought  the  board  of 
trade  delegation  represented  the  entire  board  and  the 
city  and  surrounding  country.  He  refuted  the  water 
competition  argument. 

The  commission  reserved  judgment   in  the  case. 


TO  PAY  A  UNIFORM  DUTY. 

A  ruling  has  been  made  by  the  Department  of  Cus- 
toms that  cream  cotton  fabrics  may  be  classed  under  item 
359  of  the  tariff  as  unbleached  cotton  fabric,  paying  duty 
at  the  rate  of  25  per  cent.  At  some  of  the  principal 
ports  this  class  of  fabric  has  hitherto  paid  35  per  cent., 
being  classed   as   a   dyed  or  colored   fabric. 


MODERN  DEVELOPMENTS  IN    THE  DRY  GOODS 
TRADE. 

AS  a  result  of  Canada's  glowing  time,  merchants  are 
finding  thai  the  businesses  they  have  built  up,  often 
from  very  small  beginnings,  and  run  successfully, 
have  grown  so  big  that  they  can  no  longer  be  run  in  the 
old  way.  The  merchant  who  understands  merchandizing 
finds  that  his  store  is  developing  under  his  hands  into  a 
big  proposition,  and  he  also  finds  that  under  the  changed 
conditions  his  knowledge  of  merchandizing  is  not  enough. 
He  has  got  to  he  an  organizer  as  well,  and  also  to  be 
competent  to  introduce  a  modern  system  of  doing  business 
into  his  store. 

Possibly  he  has  got  an  old-time  store,  with  poor  win- 
dows, crowded  stock,  no  cash  carriers  or  other  helps,  and 
a  staff  of  clerks  that  sell  all  over.  The  stock  carried  is  a 
straight  dry  goods  one,  and  contains  pretty  nearly  every- 
thing that  is  asked  for  in  that  line.  The  stock,  however, 
is  larger  than  it  should  be,  and  as  a  consequence  is  not 
being  turned  as  often  as  it  ought.  It  is  not  e. lining  the 
money  it  should. 

The  merchant  has  always  bought  everything  himself, 
and  is  afraid  to  trust  any  of  this  responsibility  to  others. 
He  does  it  all,  and  is  sure  he  must  continue  to  do  so. 
This  was  all  very  well  when  the  trade  was  smaller,  but 
now  he  is  loaded  down   with  work. 

Nor  is  the  buying  his  only  duty.  No  one  can  adver- 
tise as  well  as  he  can,  so  he  writes  his  ads  as  well  as 
buys,  and  from  sheer  necessity  keeps  the  one  ad  going  as 
long  as  possible.  Ten  to  one  also  he  spends  a  good  deal 
of  time  on  the  books.  Then  he  engages  the  help,  for  he 
thinks  no  one  else  can  do  that.  In  short,  he  tries  to  run 
everything  himself  ;  he  has  always  done  so,  and  in  many 
cases  he  does  not  quite  see  his  way  clearly  to  make  any 
change,  though  he  is  beginning  to  feel  the  necessity  for  so 
doing. 

To  a  merchant  in  this  predicament  The  Review  can 
only  point  out  the  necessity  for  a  change  as  speedily  as 
possible,  and  before  any  strongly  organized  firm,  spying 
his  weakness,  sets  up  in  opposition.  July  and  August 
are  quiet  months  in  the  trade,  and  furnish  a  good  oppor- 
tunity to  get  things  going  without  unduly  interfering  with 
the  conducting  of  business.  Think  out  your  own  particu- 
lar case,  Mr.  Merchant,  and  make  a  first  move  in  the 
direction  of  transforming  your  business  from  an  old  style 
one  to  a  modern,  up-to-date  system — one  that  will  free 
you  from  the  routine  of  slavery  and  drudgery  that  now 
fills  your  days. 

Divide  your  store  into  departments  and  place  a  buyer 
in  charge  of  each  of  them.  Hold  him  or  her  responsible 
for  the  results,  and  if  results  are  not  satisfactory,  get 
someone  that  can  make  them  so. 

Get  someone  to  write  your  advertisements,  and  don't 
run  the  one  so  many  times— you  are  only  wasting  the 
space  you  pay  for  when  you  do  so.  Get  a  bookkeepet 
also,  and  give  him  the  office  work,  leaving  for  yourself 
the  responsible  office  of  general   superintendent. 

When  once  you  get  started  making  changes  you  will 
find  that  one  change  suggests  the  advisabilitv  of  another— 
makes  it  a  necessity,  almost.  The  advantages  gained  are 
that  the  owner  of  a  modern  store  does  a  bigger  business 
and  does  it  easier  and  with  less  worry.  The  public  is 
much  more  quickly  and  better  served.  The  business  is  or- 
ganized upon  a  safer  and  a  sounder  basis,  and  there  is 
less  strain  and  wear  upon  the  man  who  has  by  his  money 
and   brains  developed    the   business. 

According  to  the  old  idea  the  head  of  a  business  is  its 
greatest  slave,  but  in  the  modern  store  responsibility  is 
divided  and  no  longer  rests  upon  the  one  pair  of 
shoulders. 
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JULY  SELLING  SCHEMES. 

JULY  is  a  between-seasons  month  and  tests  the  mettle 
of  every  merchant  anxious  to  tide  over  a  compara- 
tively dull  period.  The  family  purse  has  been  pretty 
well  drained  for  Spring  and  Summer  requisites  and  it  is 
too  early  to  think  of  initial  Fall  displays.  In  many  ways 
business  must  be  forced  and  some  extraordinary  methods 
used  to  get  people  into  the  store.  Then  it  is  up  to  the 
selling  force  to  exchange  goods  for  cash. 

A  backward,  unseasonable  Spring  has  left  many  dry 
goods  stores  with  an  overplus  of  light  weight  fabrics  and 
accessories  and  according  to  the  methods  of  modern  mer- 
chandising these  goods  must  be  disposed  of  before  the 
opening  of  the  Fall  season.  Many  and  various  are  the 
schemes  employed  to  reduce  stocks,  keeping  in  mind  al- 
ways that  if  business  can  be  won  by  legitimate  means  it. 
is  folly  to  resort  to  forcing  methods  except  under  neces- 
sity. It  is  not  at  all  necessary  to  hold  clearance  sales 
merely  because  July  has  arrived.  Every  merchant  should 
consider  carefully  the  size  and  condition  of  his  stock  and 
then  decide  upon  the  value  of  a  clearance  sale  affecting  all 
departments  or   whether  odd   lots  only  need  be  cleared. 

In  dry  goods  lines  Summer  goods  are  making  their 
appearance  and  representation  of  these  aids  materially  in 
tiding  over  dull  seasons.  Ready-to-wear  lines  and  dress 
accessories  are  added  to  constantly  during  the  hot  Sum- 
mer period  and  the  right  display  and  advertising  of  these 
lines  creates  new  business.  Further,  many  stores  have 
solved  the  dull  Summer  period  problem  by  adding  new 
departments  where  feasible,  and  such  lines  as  sporting 
goods  readily  fall  under  this  head. 

In  nearly  every  section  of  Canada,  in  the  smaller 
towns  as  well  as  the  large  centres,  the  Summer  visitors' 
trade  is  a  tangible  asset  and  when  properly  catered  to 
small  souvenirs  are  by  no  means  the  only  purchases  made. 

City  stores  vary  their  policy  according  to  their 
clientele,  hut  some  of  the  methods  followed  by  large  de- 
partment stores  may  be  adopted  by  smaller  stores  to 
some  extent. 

The  Discount  Sale.' 

By  far  the  commonest  method  of  increasing  business 
in  an  otherwise  quiet  month  is  a  discount  sale  affecting 
all  departments.  This  usually  varies  from  10  to  25  per- 
cent, and  in  districts  where  it  has  not  been  overworked 
.fulfills  its  purpose.  Customers,  however,  as  a  rule  like 
net  prices  and  the  discount  sale  is  steadily  being  rele- 
gated to  the  background  as  cumbersome  and  unwieldy. 
Clearance  Sales. 

A  clearance  sale  including  a  motley  array  of  remnants 
and  odds  and  ends  is  in  accord  with  forcible  methods  for 
improving  trade  and  this  sale  varies  according  to  the  size 
and  condition  of  a  store's  stock,  but  is  run  on  the  same 
general  principles.  The  slow-selling  lines  and  odd  lots 
throughout  the  store  are  assembled,  re-arranged  and  re- 
ticketed.  Bargain  tables  always  find  a  place,  and  remnant 
ends  from  dress  goods  and  wasii  goods  lines  at  tempting 
prices  prevent  a  midsummer  sleep.  What  is  known  as  a 
prize  package  sale  is  sometimes  used  to  get  rid  of  par- 
ticularly   slow   selling   remnants.     Packages   at   50c,    75c. 


and  SI  are  usually  employed  and  goods  to  more  than  the 
value  of  the  price  are  enclosed  along  with  a  sticker.  The 
package  is  either  done  up  entirely,  or  better  still,  to 
avoid  bad  feeling  where  a  merchant  is  dealing  with  the 
same  customer  year  in  and  year  out,  the  ends  of  the 
package  are  left  open. 

Clearing  sales  that  clear  require  the  ingenuity  of 
every  merchant,  and  the  co-operation  of  advertising  in  its 
many  phases  and  good  display  work  is  essential.  Above 
all,  the  confidence  of  the  public  must  be  gained  and  the 
general  policy  of  the  store  in  the  past  has  much  to  do 
with  the  success  or  failure  of  any  special  events.  Reduc- 
tions nmsl  be  genuine  and  mark  downs  of  exceptional 
value.  It  is  also  not  wise  when  conducting  a  July  clear- 
ance sale  to  have  the  odd  lots  placed  at  such  points 
where  they  give  the  store  a  junk-like  appearance.  The 
clearing  sale  should  be  designed  to  sell  goods  of  an  un- 
desirable nature,  the  sale  of  which  is  a  good  deal  like 
finding  money.  Profits  should  not  be  sacrificed  on  good 
clean  merchandise. 

Exceptional  Methods. 

Green  or  red  ticket  sales,  while  comparatively  old,  are 

being  taken  up  by  many  Canadian  stores.  In  towns  where 
these  sales  have  not  occurred,  the  alluring  window  dis- 
plays and  the  forcible  advertising  which  can  be  made 
boom  business.  Every  special  throughout  the  store  is 
ticketed  by  a  large  red  or  green  tag,  as  the  case  may  be, 
and  customers  have  no  difficulty  in  picking  out  special 
bargain   features. 

A  nine-day  sale  is  a  favorite  metropolitan  method  of 
increasing  July  business.  The  figure  9  is  pre-eminent  ; 
the  sale  lasts  for  nine  days  and  all  prices  end  in  figure  9. 
This  can  be  worked  up  by  running  some  blind  advertising 
previous  to  the  introduction  of  the  sale.  A  fair-sized 
space  in  local  papers  containing  the  figure  I)  or  a  row  of 
them  with  the  phrase  beneath  such  as  "What  does  it 
mean7"  or  "What's  the  solution?"  excites  public  curios- 
ity and  prepares  the  way  for  the  sale  itself. 

A  sliding  scale  of  prices  has  been  tried  successfully  by 
some  stores.  This  is  a  variation  of  the  hour  bargain  sale 
suitable  only  for  good-sized  stores.  Certain  lines  of  goods 
are  placed  on  sale  at  8  o'clock  say  at  10c,  every  hour 
during  the  day  their  prices  advance  five  cents  until  closing 
time,  a  bell  announcing  the  close  of  an  hour  and  the 
change  in  price.  Other  lines  are  placed  on  sale  at  8  say 
at  50c.  and  their  price  decreases  5c.  every  hour.  By 
proper  newspaper  advertising  record  bargain  crowds  can 
be  gained.  It  is  best  not  to  include  too  many  items  and 
above  all  endeavor  to  sell  other  goods  once  the  customers 
are  in  the  store. 

City  Store  Methods. 

"In  July  by  far  the  larger  part  of  our  customers  are 
holidaying,"  said  Mr.  R.  Reid,  superintendent  Henry 
Morgan  &  Co.,  Montreal,  "and  as  a  consequence  we  make 
no  special  efforts  to  force  business  except  in  the  way  of 
clearing  out  odd  lines  at  marked  reductions.  On  the  other 
hand  we  give  the  benefit  of  a  special  sale  during  June 
and  have  found  this  policy  extremely  satisfactory.  Liberal 
discounts  are  given  throughout  the  store  during  June  and 
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an  extra  10  per  cent,  for  cash.  In  .July  we  begin  to  get 
(lungs  in  shape  for  Kail  and  with  the  first  week  in  August 
advance  Fall  showings  are  made.  July  is  a  natural  be- 
tween-seasons  month  and  wc  take  what  comes  and  lei  it 
go  at    that." 

"Keep  the  people  around  you,"  said  Mr.  James 
Ogilvy,  Jr.,  of  Ogilvy's  dry  goods  store,  Montreal,  "if 
you  desire  to  have  a  good  return  in  sales  during  the 
month  of  July.  In  no  other  way  can  you  do  anything  to 
better  the  conditions  during  this  month.  As  far  as  wc 
are  concerned,  we  never  find  July  a  dull  season.  We  found 
out  years  ago  that  it  was  no  easy  matter  to  tide  over 
the  month  unless  efforts  were  made  to  keep  the  people 
around  us  at  all  times.  Since  then  we  have  always  been 
able  to  maintain  close  relations  between  the  two  —  the 
public  and  ourselves.  You  are  aware,  of  course,  of  the 
fact  that  every  modern  dry  goods  store  never  "carries 
over"  when  it  is  at  all  possible  to  sell  off,  even  though  it 
be  at  a  loss.  July  we  make  the  clearing  month  for  all 
our  Summer  goods.  In  this  way  there  is  always  some- 
thing going  on  which  interests  the  people.  Occasionally 
we  have  sustained  a  loss  in  clearing  out  some  of  our  lines, 
but  on  the  whole  we  have  profited  by  this  plan.  Another 
point  to  observe  is  to  he  sincere  in  your  advertising.  Do 
not  advertise  certain  bargains  and  bring  people  to  your 
store  if  you  cannot  let  them  have  exactly  what  is  adver- 
tised." 

"Novelty  in  ideas.  This  is  the  way  we  have  taken  to 
not  only  tide  over  the  month  of  July,  but  to  make  it  an 
eminently  successful  month."  So  spoke  Mr.  D.  P.  Lyons, 
of  the  Hamilton  Co.,  Montreal.  "If  you  but  succeed  in 
.Housing  the  interest  of  the  people  and  keep  it  up,  which 
it  is  only  possible  to  do  by  energetic  means,  there  is  no 
reason  why  July  should  not  be  an  excellent  month  for 
the  dry  goods  trade,  instead  of  a  quiet  period  as  some 
merchants  now  consider  it.  At  one  time  it  was  an  ac- 
cepted fact  that  July  was  a  dull  season  and  no  effort  was 
made  to  change  the  ordinary  course  of  events.  Nowadays 
it  depends  upon  the  merchant  whether  or  not  he  will 
prosper  in  July.  Many  ways  there  are  to  awaken  the 
public.  Reduction  sales,  a  'No.  9'  sale  such  as  we  have 
held,  a  refund  sale  extending  over  the  entire  month,  or 
an  hour  sale  to  be  held  on  certain  days — these  are  all 
different  means  to  the  same  end.  Suggestions  these 
probably  are,  but  othei  plans  to  suit  conditions  will  oc- 
cur to  the  progressive  business  man,  making  July  if  suc- 
cessfully carried  out,  one  of  the  best  months  of  the  year 
instead   of   one  of   the  dullest." 

Department  Stores. 

Investigation  among  the  department  managers  in  the 
city  department  stores  revealed  the  fact  that  extra  effort 
and  many  shrewd  schemes  were  used  to  attract  trade  in 
the  Summer  months.  In  one  big  store  where  the  amount 
of  reserve  stock  is  held  down  to  the  lowest  possible  limit 
buyers  rely  largely  upon  manufacturers'  jobs,  which  can 
be  sold,  and  sold  at  a  profit,  too,  at  juices  so  far  below 
the  regular  value  that  the  sidewalk  before  the  store  is 
crowded  with  an  eager  throng  of  buyers  long  before  the 
opening  time.  The  ad-smith  has  of  course  co-operated  and 
has  set  forth  the  juicy  nature  of  the  plum  in  glowing 
terms,  attention  having  also  been  drawn  to  the  goods  by 
a  window  display  properly  ticketed. 

So  potent  are  these  special  attractions  that  often  the 
whole  lot  is  cleared  in  a  few  hours,  and  the  rush  of  bar- 
gain hunters  to  the  department  then  is  a  sight  that  is 
not   soon  forgotten. 

When  lines  are  not  of  sufficient  size  to  warrant  special 
advertising  in  the  daily  papers  and  the  attendant  window 
display,  they  are  laid  out  on  the  counter  or  bargain 
table  and   a  large  ticket  placed  over  them.   These  tickets 


are  always  of  the  same  color  and  announce  I  hat  I  he 
goods  are  "specials  not  otherwise;  advertised."  The  buy- 
ing public  soon  gets  wise  to  the  fact  that  something  good 
is  selling  where  they  see  this  colored  ticket,  and  learn 
to  look  out  for  them. 

Bargain  sales  of  smallwares  and  notions  are  always 
trade  pullers,  and  most  stores  work  them  for  all  lhe\  are 
worth  in  the  dull  months.  A  "two  for  five"  or  a  "three 
for  five"  sale  of  notions  is  a  new  idea.  A  special  circle 
was  laid  out  and  all  articles  were  sold  on  a  two-for-live 
or  a  fhree-for-five  basis.  Of  course  the  goods  were  par- 
ticularly Cheap,  some  of  them  away  below  cost,  though 
profit  on  the  others  evened   things  up. 

A  favorite  city  Summer  sale  is  a  strenuous  display  of 
household  linens,  and  elaborate  preparations  are  made  to 
make  this  a  decided  success.  Since  the  majority  of  Sum- 
mer clothes  are  well  supplied,  housefurnishings  of  every 
sort  are  acceptable. 

FORCING  TRADE  IN  JULY. 

DOG  days  axe-dull  days  in  the  dry  goods  store.     The 
pleasuireJoving  Canadian  public  are  too  intent  upon 
making1  the  most  of  our  lovely  Summer  weather  1.) 
have  mure  than  a  perfunctory   interest   in  dry  goods. 

Of  course,  the  lull  in  business  gives  the  retailer  time 
to  perfect  store  plans  and  to  plan  his  Autumn  campaign, 
but  he  cannot  afford  to  just  talke  trade  as  it,  comes,  for 
that  would)  make  too  big  am  inroad  into  his  yearly  average. 

It  takes  some  deep  thinking-  to  conjure  up  trade  com- 
pelling schemes  for  use  in  the  dog'  days,  limit  in  the  first 
place  Mr.  Merchant,  how  many  of  you  ever  give  a,  thought 
to  making'  your  store  look  seasonable?  'You  spend  a  heap 
of  money  every  Winter  to  keep  it  comfortable  and  warm. 
but  how  many  of  you  ever  give  a  thought  to  making  it 
look  cool,  and  feel  cool,  in  the  hot  Summer  days.  Sum- 
mer goodis  go  a  long  way,  and  with  a  little  skilful  helping 
unit  a  good  deal  more  coulld  be  worked  in  this  direction. 
Stores,  generally,  get  little  direct  sunlight  into  their  in- 
terior and  are  therefore  shady  and  inviting'  after  the  glare 
of  the  street,  if  only  they  are  well  ventilated  and  not 
stuffy. 

Foster  this  appearance  as  much  as  you  can  by  doing 
away  with  all  heavy  overhead  trims,  etc.  Leave 
the  bare  white  or  tinted  walls;  as  a.  background  and  in' 
place  of  the  elaborate  trims,  get  something'  green  and 
growing",  palms,  if  you  will,  and  house  ferns,  but  the  or- 
dinary ferns  that  are  brought  to  market  out  of  the  woods 
are  as  good  as  anything.  Green  growing  things  are  always 
cool  'looking',  amid  are  highly  decorative  as  well. 

Many  stores  in  the  States  have  a  fountain  as  a.  centra) 
feature.  This  i^i  a  permanent  fixture  and  not  to  be 
thought  of  save  in  a  very  large  establishment;  but  a  little 
ingenuity  combined  with  a  square  sales-table,  a  length  of 
uiping,  a  jpail,  a  block  or  two  of  ice.  and  a  few  ferns  and 
flowering  plants  could  work  wonders. 

There  is  a  sale  plan  going  the  round -in  the  States  call- 
ed "catcih  the  farmer."  I  don'i  know7  how  it  is  worked, 
but  though  he  is  a  good  catch,  I  suppose  it  would  be  just 
a*  good  a  proposition  to  catch  the  fanners'  wife.  How 
about  an  egg  contest  to  do  this.  Very  many  merchants 
take  produce  either  in  trade  m-  buy  for  cash  of  the  far- 
mers. Now,  as  all  these  merchants  know,  eggs  are  one  of 
the  particular  perquisites  of  the  farmers' wife,  and  the  egg 
money  goes  a  long  way  towards  clothing  the  family.  The 
way  to  hold  am  egg  contest  is  to  give  prizes  for  the  woman 
bringing  in.  the  largest  number  in  a  certain  period  of  time, 
say  the  months  of  July  and  August,  give  coupons  in  ex- 
change; for  eggs,  for  their  face  value  at  market  price,  ex- 
changable  for  merchandise  in  your  store.  The  woman 
bringing'  in  the  largest  number,  of  course,  gaining  the 
prize.     An  occasional  excuse  may  be  gained  to  keep  up  the 
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interest  by  giving  special  bargains;  or  allowing  a  discount 
for  the  day  to  all  fawners'  wives  participating  in  the 
contest. 

Whore  stores  keep  open  in  the  evening,  shoppers  na- 
turally prefer  to  shop  their  and  not  in  the  heat  of,  the  day. 
No  use,  Mr.  Merchant,  trying  to  ehange  this  habit— here  is 
a  plaw«  where  you  have  to  swim  with  the  stream.  Why 
not  arrange  some  special  evening  sales  just  to  helpmatteis 
along?  Announce  that  yon  are  going  to  hold  these  sales 
and  tallk  them  up  generally  in  your  daily  ad.,  but  impart 
particulars  at  the  last  moment  by  dodger.  The  way  one 
man  worked  this  was  by  using  a  mock  telegram  blank,  the 
body  of  the  telegram)  being,  of  course,  devoted  to  adver- 
tising the  sale.  This  mock  telegram  was  sent  out  just  at 
the  supper  hour.  As  holidays  are  on  it  is  easy  to  get  boys 
for  a.  small  consideration  to  deliver  these  bills. 

in  many  cities  now  the  Summer  tourist  helps  to  make 
things  lively.  Tine  furriers  know  the  value  of  that  trade, 
and  get  alfter  it  systematically  and  with  a  will.  They 
make  a  straight  and  level  hid  for  it.  and  you  can  tell  by 
tlhe  appearance  of  their  windows  just  about  when  the  ad- 
vance guard  has  ai  rived. 

The  general  trade  has  as  yet  hardly  risien  to  this  op- 
portunity and  save  in  the  matted  of  picture  post  cards  and 
trifling  souvenirs,  do  little  that  is  special  to  attract  this 
profitable  class  of  trade.  There  are  many  lines  a  dry- 
goods  man  carries  that  might  be  made  very  tempting  I,' 
the  many  Americans  who  now  come  over,  as  they  can  be 
obtained  cheaper  in  Canada  than  at  home.  Take  your 
real  hand-made  laces,  for  instance,  lace  and  hand-embroid- 
ered .handkerchiefs,  lace  neckwear,  berthas,  etc.,  expensive 
silk  and  lisle  hosiery,  table  and  art  linens,  umbrellas  and 
many  other  lines  which  bear  a  high  profit  and  yet  are;  much 
cheaper  to  buy  in  Canada  than  in  the  States. 

The  hotels  which  these  tourists  frequent  should  be 
noted  and  some  special  means1  concocted  of  getting  your 
advertising  matter  into  their  hands  and  a  certain  space 
in  yojUT  daily  advertising  should  be  directed  to  this  class 
of  trade. 

Goods  likely  to  interest  the  tourist  trade  should  be 
kept  well  forward  and  because  of  their  nature  the  use  of 
display  eases  attractively  dressed  is  about  the  best  means 
of  accomplishing  this  end.  Don't  forget  to  put  price 
tinkets  on  these  goods,  fur  remember  it  is  the  fact  that  the 
pi  ice  is  lower  here  than  at  home,  that  forms  the  main 
basis  of  your  inducement.  These  tickets  should  not  be 
too  obtrusive,  amd  should  be  handsome  as  well  as  neat.  An 
occasional  window  display  along  the  same  lines  would  no! 
be  wasted,  and  would  make  a  welcome  and  noticahle 
change  hi  Summer  trims. 

COST     MARKS 


They  Can  Easily  be  Changed  by  Adopting  a  System  of 
Blinds  or  Keys. 

IN  answer  to  an  inquiry,  the  Drygoodsman  states     its 
belief  that  the  most   effective  way   to   change  a   cost 
mark  would  be  to  use  the  same  mark,  but  transpose  it 
in  such  a  way  that  it  would  not  be  recognized  by  those  who 
now  understand  its  working. 

Suppose  that  your  present  mark  is: 
1   2  3  4  5  G  7  S  0  0 
b  1  a  c  k  h  o  r  s  e 
Use  the  same   characters   or  letters   that    are  in    black 
horse,  only  transpose  them  so  that  they  will  occupy  differ- 
ent positions,  like  this : 

12  34567890 

c  k  a  h  o  s  1  b  e  r 

Then  Use  a  Blind. 


In  marking  your  costs  on  your  goods  you  can  use  these 
letters  to  represent  the  figures  you  want,  hut  to  further 
confuse  anyone  who  should  attempt  to  decipher  your  cost 
mark,  use  a  key  or  blind.  That  is,  suppose  an  article  cos-|t 
$1.50.  Ordinarily  we  would  mark  it  COR.  To  be  confus- 
ing, however,  we  will  add  (i  to  the  fiist  figure  and  mark  it 
as  though  it  cost  $7.50,  or  LOR.  If  an  article  cost  $4.7"), 
we  would  not  mark  it  HLO,  which  would  be  the  normal 
way  of  marking  $4.75,  but  we  instead  add  6  to  the  first 
figure,  making  it  $10.75  and  marking  it  CRLO.  In  read- 
ing your  cost  mark  you  would  know  that  (i  had  always 
been  added  to  the  first  figure,  so  that  yon  could  deduct 
this  amount  in  order  to  arrive  at  the  real  cost. 

Can  Multiply  or  Divide. 
There  are  a  number  of  ways  in  which  this  idea  of  add- 
ing a  blind  figure  cam  be  applied  to  the  same  cost  mark. 
You  could  instead  of  marking  the  actual  cost  of  the 
merchandise,  mark  il  as  thoug'h  it  had  cost  twice  the 
amount,  and  by  drawing  two  lines  under  the  cost  mark 
indicate: that  the  amount  shown  in  the  cost  mark  must  be 
divided  by  2  in  order  to  arrive  at  the  actual  cost.  You 
could  mark  it  three  times  the  actual  cost,  draw  three  lines 
,'under  it  and  thus  indicate  that  it  was  to  be  divided'  by 
three  in  order  to  ascertain  the  real  cost. 

System  of  Subtraction. 
You  coiiild  employ  a  double  system;  that  is,  if  an  arti- 
cle cost  $4.50,  you  could  mark  it  like  this  CKLO  am! 
underneath  this,  mark  BKO.  The  first  mark  is  $12.75, 
the  seconcj  mark  iH  $8.25,  which  means  that  $8.25  is  to  be 
subtracted  from  $12.75  in  order  to  ascertain  the  actual 
cost. 

No  Limit  to  Variations. 

You  see  by  this  that  there  is  no  limit  to  the  changes 
Which  can  he  run  in,  and  perhaps  for  your  purpose  the 
best  thing  for  you  to  do  would  he  merely  to  use  the  same 
old  letters  or  characters  that  you  have  been  using,  trans- 
posing them  as  we  suggest  to  form  a  new  cost  mark,  and 
then  use  any  form  of  the  keys  or  blinds  that  we  have  sug- 
gested in  order  to  lead  astray  any  one  who  (thinks  he 
know-s  your  cost  mark,  but  wdio  would  subsequently  hud 
out  that  he  did  not. 


NEW  HELP. 

SOON    now   vacation   time   in    the   schools   will   be  here 
and   applications  from   the  boys  and  girls   who  have 
to  go  to  work  will  begin  to  come   in.    These  will  be 
green  hands  and  it  will  depend  upon  your  store  system  as 
to  how  long  they  will   remain  green. 

What  do  thev  know  about  your  goods,  and  how  to  sell 
them,  and  it  will  only  be  human  nature  if  they  don't 
much  care.  All  they  know  is  that  they  are  hired  at  so 
much  per  week,  given  check  books  and  numbers,  and  turn- 
ed loose  behind  a  counter  and  told  to  sell  goods.  They 
are  placed  with  goods  about  which  they  practically  know 
nothing,  and  in  company  of  clerks  who  have  no  interest 
in  their  advancement— who,  in  fact,  would  rather  keep 
them  back  than  push  them  forward. 

In  many  first-class  stores  now  they  are  taking  meas- 
ures to  train  these  green  hands.  Short  talks  and  lec- 
tures on  the  duties  of  salesmanship  are  given  in  some 
stores.  The  methods  may,  and  do,  vary,  but  the  fact 
remains  that  it  is  becoming  recognized  that,  even  from 
the  merchant's  standpoint,  it  pays  to  give  some,  training 
to  these  green  hands.  It  is  much  easier  to  train  from  the 
first  the  clerks  you  require,  in  your  particular  way  of 
doing  business,  than  to  engage  and  retrain  older  hands 
from  other  stores. 
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MANY     PHASES 


^ 


No   Limit  to  Benefits  Team  Work  Among    Merchants  May   Bring — The   Merchant  and   His 
Sales  Force — Some   Forms  of  Boycotting. 


DISTRIBUTION  of  merchandise  is  made  mainly 
through  retail  stores,  and  thus  a  position  of  de- 
pendence is  made  for  every  retail  merchant  in  the 
community  in  which  he  does  business.  This  naturally 
places  him  under  certain  obligations  to  his  public,  and 
in  these  days,  notwithstanding  the  marked  tendency  for 
exposure  of  all  kinds  of  public  and  private  graft,  the 
merchant  in  many  districts  is  still  held  up  in  innumer- 
able ways.  He  is  regarded  as  the  legitimate  prey  for  all 
kinds  of  charities,  and  is  first  approached  for  contribu- 
tions towards  every  public  or  private  entertainment. 
Continually  kept  in  hot  water  and  subjected  to  growing 
impositions,  his  life  is  not  a  bed  of  roses. 

These  various  forms  of  imposition  are  the  relic  of 
early  merchandising  days  when  business  was  conducted 
on  entirely  different  principles  than  those  which  now 
prevail.  With  large  profits  and  a  limited  amount  of 
competition,  contributions  and  discounts  were  not  such 
a  severe  tax  as  to-day.  All  merchants  would  like  to  do 
away  with  such  troubles,  but  the  terrible  fear  of  the 
competitor  deadens  every  effort.  It  is  recognized  in 
many  communities  that  the  minor  difficulties  will  ulti- 
mately have  to  go,  as  business  continually  assumes  less 
of  the  happy-go-lucky  principle.  Some  of  the  subjects 
most  considered  and  discussed  by  merchants  to-day  are 
taken  up  briefly.  In  all  of  them  co-operation  among 
merchants  is  held  to  be  the  surest  and  quickest  way  of 
eliminating  the  evils.  It  is  not  forgotten  that  united 
action  of  this  character  is  difficult  to  obtain,  especially 
where  the  town  is  not  large  enough  to  boast  of  a  mer- 
chants'  association  or   organization. 

The  Contribution  Nuisance. 

At  this  time  of  the  year  the  merchant  is  forcibly  re- 
minded of  the  multitude  of  Sunday  school  picnics,  and 
no  matter  what  his  creed  he  is  approached  as  the  legiti- 
mate object  for  a  prize  donation  to  one  and  all.  While 
this  sort  of  thing  becomes  monotonous,  good ,  merchants 
do  not  object  to  contributing  to  any  worthy  cause. 
However  innumerable,  town  and  country  concerts  de- 
mand his  mite  in  the  way  of  tickets,  and  no  merchant  is 
diplomat  enough  to  express  a  graceful  refusal  without 
incurring  the  innuendo  that  the  customer's  patronage 
will  go  elsewhere.  Not  to  buy  a  ticket  is  unpardonable, 
and  the  merchant  succumbs  in  an  enthusiastic  manner. 
These  hold-ups  are  not  considered  amiss  even  when  the 
necessity  for  contributing  is  delicately  hinted  at,  but  the 
problem  is  when  to  call  a  halt.  This  .needs  the  full 
force  of  a  strong  character,  and  where  such  merchants 
have  set  their  foot  down  the  loss  has  not  been  appreci- 
able. In  districts  where  the  abuse  has  become  an  evil, 
co-operation   among  merchants   is  essential. 

In  many  towns  a  rampant  outgrowth  of  the  inno- 
cent contribution  idea  is  the  advertising  medium  sub- 
mitted to  merchants.  A  delegation  of  charming  women 
sweep  into  the  store,  a-  merchant  is  presented  with  a 
small  square  space  in  a  programme  and  informed  the 
medium    will    bring   good   results,      and    the    cost   is,    say, 


only  $5.  With  the  knowledge  of  the  patronage  of  these 
church  leaders  fully  before  him,  the  merchant  is  abso- 
lutely afraid  to  refuse.  If  he  does  so  he  runs  the  cer- 
tainty of  offending -not  only  these  customers  but  their 
friends,  and  he  is  in  a  sense  boycotted,  no  matter  how 
smooth  or,  if  on  the  other  tack,  businesslike,  his  objec- 
tions. The  idea  is  also  extended  to  booklets  of  every  de- 
scription. Individually,  most  merchants  recognize  their 
helplessness,  but  if  they  can  get  together  and  agree  not 
to  advertise,  except  in  newspapers  or  other  legitimate 
forms,  the  programme  nuisance  will  soon  die  a  natural 
death.  Incidentally,  the  co-operation  of  the  local  paper 
in  publishing  their  decision  will  bear  weight,  and  if 
necessary  a  card  might  be  hung  up  in  the  business  office 
giving  notice  of  their  intentions,  signed  by  every  mer- 
chant. 

Keeping  Trade  at  Home. 

The  serious  mail  order  problem  has  been  discussed  at 
great  length  many  times  in  these  columns,  and  while  the 
conditions  prevailing  in  local  stores  may  have  much  to 
do  with  the  inroads  of  the  evil,  one  of  the  main  con- 
tributory causes  is  the  lack  of  co-operation  among  the 
retail  stores  in  the  town.  There  is  little  need  to  expand 
upon  results  in  this  direction.  Further,  this  co-opera- 
tion can  be  used  to  exploit  new  fields.  A  salient  ex- 
ample in  this  respect  recently  came  to,  the  notice  of  the 
writer.  A  fairly  prosperous  small  inland  town  was  cut 
off  from  the  trade  oi  a  good  district  by  a  bay  some  six 
miles  wide.  The  merchants  came  together  and  instituted 
a  ferry  service  plus  a  co-operative  advertising  campaign 
and  trade,  which  formerly  went  to  small  villages,  has 
come  their  way. 

The  Credit  Evil  Again. 

One  of  the  greatest  drains  on  retail  profits  is  the 
loss  made  through  bad  debts,  and  notwithstanding  the 
manifold  advantages  of  the  purely  cash  system  the  ne- 
cessity for  credit  of  short  dating  exists,  and  has  to  be 
met  with  in  many  towns.  Every  retailer  can  give  his 
iquota  of  instances  where  a  small  bill  ran  up  into  a  good 
sized  one,  and  then  the  customer,  unable  to  pay,  with- 
drew patronage  and  spent  cash  with  a  competitor.  A 
feeling  of  shame  at  not  meeting  the  bill  pervades  the 
customer  and  the  store  is  not  entered,  while,  as  goods 
are  needed,  they  are/purchased  for  cash  elsewhere.  Then, 
when  ready  cash  gives  out,  the  rival  merchant  falls  an- 
other easy  prey,  as  he  is  smoothly  tickled  by  the  cus- 
tomer's fault-finding  with  the  other  fellow,  which  takes 
the  form  of  a  plausible  story  concerning  his  goods  and 
prices.  The  process  goes  merrily  on,  and  the  individual 
merchant  is  often  not  aware  of  the  discomfiture  of  his 
competitor.  In  many  towns  a  list  of  dead-beats  has 
been  formed  by  the  active  co-operation  of  retailers. 

The  Abuse  of  Discounts. 

Dressmakers,  clergymen,  and  the  theatrical  profes- 
sion in  some  degree,  are  still  favored  in  many  ways  and 
exact    a  discount  of   varying  degree  from   merchants,    who 
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are  all  anxious  to  do  away  with  the  privilege.  It  has 
been  a  bone  of  contention  lor  a  long  period,  and  has  be- 
come worse  as  time  went  on.    One  merchant  might  give 

5  per  cent,   discount,  his  competitor  retaliates  by  giving 

6  per  cent.,  and  it  goes  on  up  to  the  usual  10  per  cent, 
and  even  15  per  cent.  The  decided  loss  of  profits  is 
costly,  and  these  discounts  are,  besides,  a  fruitful  source 
of  annoyance.  Dressmakers,  becoming  bold,  not  only 
demand  the  discount  on  goods  actually  used,  but  on  all 
forms  of  wearing  apparel.  Again,  subterfuge  is  em- 
ployed by  the  dressmaker  making  the  purchases  for  her 
customer  and  pocketing  the  discount.  Otherwise  the 
customer  would  have  paid  full  price  but  for  the  inter- 
position of  the  dressmaker.  The  influence  of  the  dress- 
maker is  often  used  to  actually  countermand  sales  prac- 
tically effected.  Co-operation  will  aid  in  lessening  this 
abuse,  and  if  this  fails  the  establishment  of  a  dress- 
making department  may  be  considered.  This  depart- 
ment is  very  seldom  profitable  in  itself,  but  is  usually  a 
decided  trade  bringer. 

The  case  of  the  clergyman  in  much  more  easily  set- 
tled, and  an  arrangement  to  drop  all  discounts  to  this 
class  is  usually  effective. 

The  Help  Question. 

In  small  towns  the  securing  of  competent  help  is 
practically  impossible.  Many  who  are  employed  are  of 
little  value  and  incompetency  often  leads  to  discharge. 
The  employe  usually  goes  to  a  competitor  offering:  his 
services  at  a  higher  salary.  A  recommendation  should 
be  insisted  upon,  and  the  co-operation  of  merchants  will 
make  it  possible. 

In  the  Store. 

Another  fruitful  field  for  co-operation,  which  is  too 
often  ignored,  is  the  interest  of  the  merchant  in  widen- 
ing- the  knowledge  of  clerks  concerning  the  various  goods. 
A  little  talk  about  the  new  arrivals  will  make  the  clerk 
more  useful  in  effecting  sales.  The  merchant  should  hold 
himself  responsible  for  the  education  of  his  salesfoixsc 
in  the  knowledge  of  dry  goods.  Where  enough  people  are 
engaged  to  render  the  plan  feasible,  at  least  monthly 
meetings  should  be  held  for  the  betterment  of  all  con- 
cerned. When  the  new  Fall  goods  commence  to  arrive 
this  month  is  a  good  time  to  commence  this  important 
commercial   education. 

Often,  through  lack  of  intimate  knowledge  on  the 
part  of  clerks  of  the  lines  advertised,  a  special  sale  of 
merit  falls  flat.  Salesmen  should  be  well  posted  in  ad- 
vance of  all  details  of  such  sales,  and  it  should  he  in- 
sisted that  the  advertising  of  the  firm  be  closely  fol- 
lowed. 


TRADE    IN     THE     ORIENT 


Canadian     Manufacturers    and    Exporters    Wishing    to     Ex- 
tend   in    that    Direction    Must    Study    Closely    the 
Habits    and    Requirements    of  the    People. 

AFTER  a  tour  of  the  Far  East,  Mr.  O.  P.  Austin,  of 
the  United  States  Department  of  Commerce  and 
Labor,  delivered  an  address  before  the  manufac- 
turers' association  of  Brooklyn,  N.Y.,  on  "Neglected 
Opportunities  in  the  Oriental  Market."  This  matter  is 
of  live  importance  to  Canadians,  for  we  are  looking  to 
Asia  as  a  field  for  great  expansion  in  our  own  export 
trade. 

The  imports  of  Oriental  countries  amount    in   value  to 


nearly  $2,000,000,000  annually,  and  these  include  such 
North  American  products  as  cotton  goods,  woolen  goods, 
mineral  oils,  manufactures  of  iron  and  steel,  household 
re-quirements,  facilities  of  transportation,  implements  for 
agriculture,  and  foodstuffs  in  various  forms.  Of  this 
group  of  articles  alone  the  Orientals  every  year  consume 
one  billion  dollars  worth,  and  the  rate  of  consumption 
is  steadily  increasing.  Of'  the  trade  to  Japan,  China  and 
the  Philippines  the  United  States  does  something  like 
twenty  per  cent.,  but  of  the  great  traffic  to  the  tropical 
Orient  only  one  per  cent.  In  that  great  and  populous 
portion  of  the  Far  East  last  referred  to  Europe  pos- 
sesses 66  per  cent,  of  the  trade,  and  she  is  fast  enlarg- 
ing her  commercial  interests  there. 

To  secure  a  foothold  in  these  countries  it  is  neces- 
sary to  study  the  habits  of  their  populations.  As  Mr. 
Austin  says,  the  Oriental  people  form  a  distinct  portion 
of  the  commercial  world,  a  section  in  which  the  com- 
mercial lines  are  as  distinctly  marked  as  those  which 
separate  the  great  geographical  divisions  of  the  world. 
They  number  850  millions,  or  more  than  one-half  the 
world's  total  population,  and  they  occupy  a  section 
stretching  from  Morocco  in  northwestern  Africa  to 
Japan  in  northeastern  Asia. 

Mr.  Austin  continues  :  "The  daily  customs  of  life 
among  the  Orientals  differ  in  such  an  extreme  degree 
from  those  of  the  people  of  the  Occident  that  the  met 
chandise  manufactured  for  use  in  Europe  or  America,  as 
a  rule,  is  not  suited  to  their  habits  of  life.  You  might 
as  well  expect  an  American  or  a  European  to  adopt  Ori- 
ental customs  of  dress,  or  food,  or  household  life,  or 
agriculture,  or  transportation,  as  to  expect  the  Oriental 
to  adopt  the  articles  which  are  manufactured  for  Occi- 
dental dress,  or  food,  or  household  life,  or  agriculture, 
or  transportation.  The  meaning  of  this  is  that  those 
who  successfully  offer  goods  to  the  Oriental  people  ob- 
tain this  success  by  offering  articles  made  in  form  to 
satisfy  the  habits  and,  therefore,  the  requirements  of 
those  people." 

The  Europeans  succeed  in  these  markets  because  they 
set  apart  a  portion  of  their  time  and  their  machinery  to 
satisfy  the  requirements  of  the  Oriental.  They  send 
their  agents  into  these  countries  to  study  the  conditions 
and  fashions  and  demands  of  these  markets.  They  manu- 
facture the  goods  to  satisfy  local  conditions  as  repre- 
sented by  their  agents,  they  establish  banks  and  bank- 
ing facilities  by  which  the  long  terms  of  credit  required 
in  all  tropical  countries  may  be  given,  and  they  estab- 
lish their  lines  of  steamships  by  which  regular  and  re- 
liable transportation  may  be  had  and  goods  delivered 
promptly  at  the  time  agreed  in  the  contract.  In  many 
other  matters,  such  as  the  packing  of  goods,  the  lan- 
guage used  in  circulars  and  the  adherence  to  established 
trade  marks  and  trade  metnods,  the  European  has  learn- 
ed by  long  experience  that  local  conditions  and  customs 
must  be  observed  and  catered  to,  and  by  recognizing  and 
catering  to  them  he  gets  66  per  cent,  of  the  trade,  ft 
is  in  failing  to  meet  these  special  local  requirements  that 
the  American  manufacturer  falls  behind. 

All  this  is  meaty  information  to  the  Canadian  manu- 
facturers and  exporters  who  wish  to  tap  the  Orient  for 
increase  of  trade.  Intelligent  study  of,  and  close  sym- 
pathy with,  the  situation  is  necessary  if  the  competition 
of  Europe  is  to  be  challenged,  and  the  pitfalls  avoided 
into  which  Americans  fell.  Two  new  railways  are  being- 
built  across  Canada,  new  ports  will  be  established  upon 
the  Pacific  Coast,  new  lines  of  steamers  will  ply_  between 
them  and  the  Orient.  Facilities  will  thus  be  provided 
for  greatly  increased  commerce  in  that  direction,  and  it 
is  expected  that   full   advantage  will  be   taken   of  them. 
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THE    PORT    OF 
MONTREAL 


Its  Continual  Growth — Some  of  the   Most  Important    Improvements   Recently  Made   Necessary  by  the 
Ever-Increasing  Trade  of  the  Dominion,  and   Montreal  in  Particular. 


WONDERFUL  indeed  is  the  change  undergone  by  the 
port  of  Montreal  since  that  day  in  1042,  nearly 
three  hundred  years  ago,  when  the  French  ex- 
plorer Maisonneuve,  first  stepped  from  his  boat  onto  the 
forest  island  now  known  as  Montreal.  Little  did  he 
ili  ram  that  at  the  place  where  he  touched  shore  in  his 
small  boat  there  would  one  day  be  anchored  large  ocean 
greyhounds,  vessels  which  yearly  bring  into  the  country 
thousands  of  dollars  worth  of  freight — yes,  millions  of 
dollars  worth— and  sailing  out  of  port  carry  with  them 
to  all  parts  of  the  world  the  products  of  one  of  the  finest 
producing  countries  of  the  world.  But  such  has  come  to 
pass,   and  where   a  few  hundred  vears   ago   Maisonneuve's 


Each  year  the  City  of  Montreal  and  her  trade  are  grow 
ing,  and  with  this  growth  comes  the  demand  for  increas 
ed  wharfage,    so     that  where  a  hundred  years  ago   there 
was  only  a  very   small   waterfront,    there  is  now     in     the 
neighborhood   of    seven    miles   of    wharves    under    the    con 
trol  of  thr  Montreal   Harbor  Commissioners. 

The  Harbor  Commissioners. 

This  body  was  instituted  away  back  in  1830,  to  take 
over  the  general  management  of  the  harbor.  The  num- 
ber of  its  membership  has  been  augmented  from  time  to 
time  as  it  has  been  found  necessary.  Originally  it  con- 
si  sted  of  three  members,  but  this  has  been  gradually  in- 


Portion   Montreal   Harbor,   Showing  Large    New    Elevator. 


boat  was  drawn  up  on  the  shore  of  the  mighty  St.   Law 
rence,  to-day  are  moored  ships  of  monster  size  from   all 
parts  of  the  world. 

Hut  to  come  down  to  a  more  recent  date,  to  speak 
of  a  period  within  the  memory  of  those  still  living,  what 
a  transformation  has  taken  place  !  One  who  had  seen 
the  harbor  in  1850,  revisiting  Montreal's  port  to-day, 
would  not  recognize  it.  But  the  change  has  been  gradu- 
al— the  work  of  time.  Every  year  that  goes  by  leaves 
remembrance  in  the  shape  of  some  new  project  complet- 
ed.    Even  this  year  many  improvements  are  under  way. 

New  piers  are  being  erected,  old  ones  are  being  raised 
to  high  level,  low  level  docks  are  being  repaired,  em- 
bankments, formerly  but  the  rough  shore  of  the  river, 
are  being  transformed  into  suitable  low-level  docks.  And 
these   are   only   a    few   of   the    improvements   being   made. 


creased  until  at  present  the  board  consists  of  eleven 
members,  six  of  whom  are  appointed  by  the  (iovernor- 
in-Council,  and  one  each  elected  by  the  Montreal  Board 
of  Trade,  the  Chambre  de  Commerce  du  District  de 
.Montreal,  the  Montreal  Coin  Exchange  Association  and 
the  Shipping  Interests.  The  mayor  of  Montreal  is  also 
a  member  ex-officio  during  the  tenure  of  his  office. 

The  Government  has  loaned  large  sums  of  money  to 
the  Harbor  Commissioners  for  the  improvement  of  the 
port;  improvements  which  were  rendered  necessary  by  the 
ever   increasing  business  of   Montreal   and    the   Dominion. 

There  is  some  talk  of  changing  the  composition  of 
the  Harbor  Commission,  but  as  yet  nothing  has  been 
done  toward  this  end. 

At  present,  as  has  been  stated,  the  board  has  under 
i t s   control    seven    miles  of   wharves.      These    extend    from 
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Victoria  Bridge  on  the  west  to  Longue  Pointe  Church  on 

the  east.  Those  piers  lying  between  Windmill  Point  and 
Victoria  Tier  (opposite  the  C.P.R.  Viger  Station),  both 
inclusive,  are  high  level,  as  is  also  Tarte  Pier,  opposite 
the  St.  Lawrence  Sugar  Refinery  in  Maisonneuve.  The 
rest  of  the  wharves,  which  include  one  wharf  at  the 
Locomotive  &  Machine  Company's  works,  Longue 
Pointe.  and  one  opposite  the  church,  also  in  Longue 
Pointe,  are  low  level. 

Splendid  Railway   Connection. 

A  very  important  work  which  has  just  been  com- 
pleted is  the  building  of  an  embankment  running  from 
the  end  of  the  wharves  in  Maisonneuve  to  below  the 
I  louse  of  Industry  in  Longue  Pointe,  in  order  that  the 
Great  Northern  Railway  may  have  direct  connection  by 
rail  with  the  harbor.  It  might  here  be  stated  that  the 
wharves  are  well  eiquipped  writh  railroad  tracks  to  facili- 
tate the  handling  of  merchandise.  These  tracks  are  all 
under  the  control  of  the  Harbor  Commissioners,  who  al- 
low running  rights  on  them  to  such  railway  companies 
as  they  see  fit.  Up  to  the  present  time,  the  C.P.R.  and 
G.T.R.  are  the  only  companies  possessing  such  rights, 
but    this   season    and    hereafter   the    G.N.R.    will   also    be 


The   New  G.   T.   Grain   Elevator. 

able  to  run  their  cars  direct  from  their  main  line  to  the 
harbor  by  means  of  rails  laid  along  the  embankment  re- 
cently completed.  It  is  easy  to  see  the  benefit  realized 
by  merchants  in  being  able  to  have  their  merchandise 
loaded  directly  from  the  ship  in  which  it  arrives  in  Can- 
ada to  a  waiting  car  on  the  wharf,  as  in  this  way  the 
goods  are  handled  much  more  expeditiously  than  they 
could  otherwise  be,  besides  which  the  handling  is  thus 
rendered   much    less  expensive. 

Two  Great  Grain  Elevators. 

In  1902,  owing  to  the  necessity  for  some  means  to 
properly  handle  the  grain  trade,  the  commissioners  com- 
menced the  erection  of  a  large  elevator  capable  of  hold- 
ing 1,000,000  bushels  of  grain.  This  was  completed  and 
put  into  operation  in  August,  1904,  since  which  time  it 
has  given  the  greatest  satisfaction.  The  Grand  Trunk 
Railway  recently  built  a  large  grain  elevator.  This 
also  holds  1,000,000  bushels,  and  no  doubt  will  be  found 
of  the  greatest  use  this  and  succeeding  seasons.  The 
first  elevator  mentioned,  which  is  known  as  the  "Harbor 
Commissioners'  No.  1,"  is  situated  at  the  foot  of  St. 
Sulpice    street.      The   G.T.R.   elevator    is    situated    between 


Windmill  Point  and  the  canal  basin.  There  are  also  sev- 
eral coal-handling  plants  by  which  coal  can  be  trans- 
ferred from  vessels  direct  into  cars. 

The  Permanent  Wharf  Sheds. 

The  building  of  permanent  steel  wharf  sheds  is  being 
rapidly  proceeded  with,  and  by  the  end  of  this  season  it 
is  expected  that  seven  two-storey  sheds  will  have  been 
completed.  The  balance,  also  seven  in  number,  will,  it 
is  hoped,  be  finished  next  season's  end.  Long  has  the 
building  of  these  sheds  been  under  contemplation,  but  at 
last  they  are  being  constructed,  much  to  the  satisfaction 
of  every  merchant  who  has  any  interest  in  the  shipping 
trade,  for  the  need  of  proper  sheds  has  been  a  long- 
standing  want. 

The  dredging  of  the  ship  channel  is  going  forward 
apace  and  within  two  years,  it  is  expected,  the  work 
will  be  completed.  When  finished  the  channel  will  have  a 
uniform  depth  of  thirty  feet. 

These  are  a  few  of  the  most  important  improvements 
on  foot  and  which  have  been  made.  Other  and  less  im- 
portant improvements  and  repairs  are  always  under  way. 
For  instance,  at  present  the  wharves  in  the  vicinity  of 
the  busier  high  level  piers  have  been  laid  with  granite 
blocks.  It  is  the  intention  of  the  commissioners  to  lay 
the  whole  of  the  docks  between  McGill  street  and  Vic- 
toria Pier  in  this  manner.  Victoria  Pier,  used  by  the 
R.  &  (J.  Navigation  Company  for  river  boats,  and  the 
Laurier  Pier  in  Maisonneuve,  used  for  the  lumber  trade, 
are  laid  in  scoria  blocks.  It  is  apparent  that  Montreal 
is  destined  to  become  one  of  the  greatest  ports  in  the 
world  in  the  way  of  equipment  for  the  convenience  of  the 
shipping  trade  and  in  means  for  facilitating  the  proper 
handling  of  merchandise. 

"Made  in  Canada"  Abroad. 

Canadians  have  every  reason  to  feel  proud  of  the 
place  their  country  occupies  in  the  commercial  world. 
Her  exports,  taken  generally,  show  tremendous  increases 
every  year,  and  the  same  may  be  said  of  her  imports. 
In  each  particular  line,  with  a  few  exceptions,  the  vol- 
ume of  trade  has  increased  each  year.  The  export  trade 
of  Montreal,  which  at  one  time  was  confined  almost 
solely  to  (ireat  Britain  and  the  United  States,  is 
branching  out  all  over  the  world,  and  as  our  Canadian 
products  are  received  in  foreign  countries  in  ever  increas- 
ing quantities,  it  must  be  conceded  that  there  is  quality 
in  the  goods.  The  words,  "Made  in  Canada,"  are  be- 
ginning to  have  a  meaning  abroad  which  cannot  help  but 
be    most   beneficial   to   Canadian    merchants. 

In  looking  over  the  volume  of  the  export  trade,  it 
will  be  seen  that  the  United  Kingdom  still  imports  from 
Canada  in  greater  quantity  than  any  other  country  in 
the  world.  The  United  States  is  also  a  splendid  cus- 
tomer of  Canada.  Business  is  developing,  however,  with 
South  Africa,  Belgium,  Holland,  Mexico,  and  other 
countries.  It  is  pleasing  to  note  the  efforts  of  the  Gov- 
ernment to  develop  trade  with  Italy.  Newfoundland, 
Australia  and  the  West  Indies  are  also  taking  a  part  of 
Canada's  exports,  and  are  contributing  their  share  of 
our  imports. 

During  the  season  of  190")  no  less  than  833  ocean- 
going vessels  entered  and  cleared  the  port  of  Montreal. 
This  means  thirty-seven  more  vessels  than  entered  port 
in  1904,  while  the  customs  collections  showed  an  increase 
of  $6715,827  over  the  previous  year. 

The  volume  of  trade  transacted  through  the  port  of 
Montreal  in  1905  is  most  encouraging.  It  is  stated  on 
[good  authority  that  one-third  of  the  exports  and  imports 
of   the   Dominion   pass  through   the  port  of  Montreal. 
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By-   HOWARD    K.    "WELLINGTON. 


Th«  KiftH  in  a  Series  of  Ar- 
ticles on  a  Subject  of  Interest 
to   Every  rVetailer. 


PURCHASES  AND  STOCK  RECORDS. 

IN  almost  nine  cases  out  of  ten  the  business  which  does 
not  succeed  may  trace  the     cause     to    the  fact  that 

somewhere  in  the  organization  there  has  been  a  lack 
of  system  in  arriving  at  the  actual  cost  of  expense  of 
doing  business.  For  instance,  a  merchant  may  calculate 
that  his  expense  of  selling  is  10  per  cent.,  advancing  his 
selling  prices  accordingly,  overlooking  that  there  are 
other  expenses  in  connection  with  running  his  business, 
such  as  rent,  insurance,  light,  fuel,  etc.,  which  would 
necessitate  advancing  selling  prices  considerably  in  or- 
der to  assure  a  fair  margin  of  profit. 

As  to  the  correct  percentage  to  add  to  cost  prices  for 
expenses  and  cost  of  selling  before  figuring  selling  prices, 
it  would  depend  entirely  upon  the  nature  of  the  business. 
A  fair  percentage  may  be  obtained  from  the  previous 
year's  statement  and  profit  and  loss  account,  and  unless 
some  unusual  item  of  expense  arises,  the  advance  may 
be  based  upon  the  result  of  past  years. 

Stock  and  Cost  Cards. 
Cards  (A)  alphabetically  arranged,  according  to  the 
various  lines  carried  in  stock,  or  according  to  the  name 
of  the  concern  from  whom  the  goods  were  bought,  may 
be  used  to  advantage  in  giving  full  information  as  to  the 
goods  purchased,  the  cost,  stock  on  hand  at  present,  list 
price,  net  price,  advance  on  cost  for  expenses,  advance  on 
cost  for  profit,  and  selling  price. 


the  concct  selling  prices  based  on  experience  of  past 
years. 

Orders  may  be  placed  to  re-stock  lines  which  have 
run  very  low,  thus  avoiding  the  loss  of  sales  which  so 
frequently  occurs  through  not  having  the  goods  on  hand 
when  required,  and  a  good  assortment  will  constantly 
increase  business. 

Of  course,  if  the  merchant  does  the  selling  himself 
and  is  able  to  watch  the  stock  carefully,  no  record  of 
goods  purchased  and  sold  would  be  necessary,  but  a 
record  of  costs  and  selling  prices  would  be  very  useful 
to  every  merchant. 

In  the  illustration  the  merchant  in  purchasing 
goods  at  $1.60  net  and  advancing  10  per  cent,  for  ex- 
penses and  15  per  cent,  for  profit,  and  selling  at  $2.10, 
would  be  making  a  gross  profit  of  3l£  per  cent. 

Stock. 

Stock  should  be  taken  actually  at  least  once  a  year, 
valued  at  actual  cost  when  goods  were  purchased,  not- 
withstanding that  possible  prices  have  advanced  slightly; 
extended  and  added  for  the  purpose  of  closing  the  books. 

It  is  an  excellent  plan  occasionally  to  look  over  stock 
which  has  been  on  hand  for  some  time,  and  for  which  no 
immediate   sale  is  probable,   and  mark  goods     down     to 


JL4/L, 


***!#■ 


JM 


sgyo-xrdL? 


Cd^A 


<C 


Jo 


Q3trtJ( 


& 


s 


/a 


'oca***. 


J^o 


£<X$~^  fyt$rr. 


gte 


£££- 


o~v 


^L*<^ 


/6c 


// 


JjZ 


IE 

ft 


/0 


It     might     appear   at   first   sight     that   these  records  promote  ready  sale,   as  it   is  not  a  good   policy   to   carry 

would  entail  a     large  amount  of  work,  but  if  the  sales  "dead  stock"  from  year  to  year  at  the  original  cost   of 

records  are  posted  to  the  sales  column  on  the  cards  each  the    goods;   in     fact,    when   a  businers   is   wound  up,   the 

lay,   the     information  which     the  cards  contain   will    be  stock   is  usually  sold  for  about  50  or  60   per  cent,   of  its 

simply   invaluable      in      showing   at   any    time   the   actual  value  on   the  books  of  the  dealer. 

stock  on  hand  without  referring  to  the  shelves;  the  cost  A    method    for    looking    after    purchases    for    different 

of  each  line  purchased  without  referring  to  the  purchase  departments  and  payment  of  accounts,  with  illustration, 

invoice,    which   has   sometimes   been   misplaced,    and   also  will  be  given  later. 
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A    WESTERN 
ONTARIO    STORE 


MAlsT  biy  businesses  are  being  built  up  in  Western 
Ontario,  particularly  in  the  manufacturing  centres. 
Among  busy  cities,  Brantford,  as  becomes  the  birth 
place  of  one  of  the  most  wonderful  and  most  useful  in- 
ventions! of  modern  times,  has  the  reputation  of  being  in 
the  front  rank  as  one  of  the  busiest  and  most  progressive. 
Anions  the  largest  of  the  Telephone  City's  stent's  is  that 
of  E.  B.  Crompton  &  Co.,  dry  goods  merchants.  From  its 
progressive  policy  this  s-|tore  has  won  its  way  steadily,  not 
only  into  a  metropolitan  popularity,  but  it  has  also  .built 
up  a  large  mail  order  and  catalogue  trade  with  the  country 
districts  around  Brantford.  It  is  a  trite  but  true  saying 
that  a  satisfied  customer  is  a  store's  best  asset,  and  this 
firm  has  long  adopted  as  its  trade-building  policy  that  of 


ment,  but  are  regarded  as  such  by  the  ladies  of  Brant- 
ford and  the  country  round.  The  management  spare  no 
1  rouble  in  preparing  for  these  occasions,  and  an  orchestra 
is  always  engaged. 

Though  the  importance  of  the  economy  of  floor  space 
is  realized  most  thoroughly  by  the  management  of  mod- 
ern stores,  it  is  clearly  recognized  that  due  consideration 
for  eustomers'  comfort  is  a  wise  move.  Following  out 
this  policy,  a  comfortable  rest  room,  with  toilet  conven- 
iences, etc.,  the  sanitary  arrangements  of  which  are  of  a 
superior  order,  is  provided  on  the  third  floor.  There  is 
telephone  accommodation  for'  the  benefit  of  customers,  and 
an  office  where  customers'  parcels  and  bundles  may  be 
'checked    free   of   charge,    and    many  other   thoughtful    ar- 


SEP  27  1906 


STAPLE    DEPARTMENT-E.   B.   Crompton   &  Co. 


"money  back    if  the  customer   is   not   satisfied    with    the 
goods. ' ' 

The  department  arrangements  are  thosie  most  conven- 
ient to  the  customer;  on  the  ground  floor,  dress  goods, 
staples,  fancy  dry  goods,  etc.,  are  carried.  The  carpet  de- 
partment is  also  on  this  floor,  in  an  annex  which  has  the 
convenience  of  a  separate  entrance  from  the  street.  This, 
as  the  illustration  s|hows,  is  a  large  and  well  arranged  de- 
partment where  a  very  extensive  stock  is  carried,  and  the 
floor  space,  as  can  be  seen,  is  ample  for  display  purposes. 

The  second  floor  is  devoted  to  the  ready-to-wear  gar- 
ments and  to  the  millinery  department.  This  firm  do 
a  big  millinery  business  and  their  millinery  department  is 
one  of  the  most  attractive  in  the  house.  Spring  and  Fall 
openings  are  always  notable  events, not  only  in  the  depart- 


rangement'3  for  the  comfort  of  customers,  including  an  hy- 
draulic elevator  to  all  floors.  The  Review  gives  several 
views  of  departments,  which  show  that  they  are  models 
of  good  arrangement. 


GAULT  BROS.,  VANCOUVER. 

Gault  Bros,  have  been  incorporated  under  Dominion 
charter  to  carry  on  business  as  merchants,  manufac- 
turers and  dealers  in  all  kinds  of  dry  goods.  The  chief 
place  of  business  of  the  company  is  to  be  at  the  City  of 
Vancouver,  B.C.  The  incorporators  are  Leslie  Hamiltr.i 
(Jault,  merchant;  Robert  Walters  MacDougall,  merchrnt; 
James  Rodger,  merchant  ;  Gordon  Walters  MacDougall, 
advocate,  and  Lawrence  Macfarlane,  advocate,  all  of 
Montreal.  The  capital  stock  of  the  compan-  is  $500,- 
000,  divided  in  five  thousand  shares  of  $100. 
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SPRING   AND   FALL   TRADE 

Business  Conditions  as    Viewed   by  Representative  Men 
in  all   Parts  of  Canada. 

^ 

T  the  close  of  the  active  Spring  and  Summer  retail  trade  and  the  advance  Fall  order 
business  in  general  dry  goods  is  a  good  time  to  propound  to  the  wholesaler  and 
manufacturers  the  questions  of  "How  has  Spring  trade  been  with  you  V  and 
"What  do  you  think  of  the  Fall  outlook?"  Last  month  The  Review  put  these 
queries  to  Montreal,  Toronto  and  Winnipeg  jobbers  and  manufacturers,  and  by 
mail  obtained  the  opinions  of  large  wholesale  concerns  in  representative  cities  of 
Canada.  Their  experience  and  opinion  are  particularly  valuable  ar.tl  of  interest, 
as  these  men  are  authorities  in  their  lines  and  thoroughly  familiar  with  trade  con- 
ditions. 
It  will  be  seen  from  their  opinions  that  outside  of  the  usual  difficulties  and  perplexities  of  the  dry 
goods  business  three  main  points  stand  out  pre  eminently.  Firstly,  trade  has  received  little  assistance 
from  climatic  conditions,  and  an  unfavorable  Winter  and  unseasonable  Spring  weather  have  retarded  the 
general  movements  of  dry  goods.  In  the  second  place,  every  jobber  and  manufacturer  has  been  confronted 
with  constantly  advancing  prices  in  nearly  all  lines,  and  the  usual  perplexities  of  re-arranging  lines  and 
of  getting  prices  commensurate  with  cost  have  resulted.  The  third  prominent  feature  upon  which  stress 
is  laid  is  the  difficulty  of  securing  deliveries  of  good  selling  merchandise,  and  it  is  felt  this  will  increase 
in  acuteness  as  the  Fall  season  advances. 

On  the  other  hand,  the  general  prosperity  throughout  Canada  in  all  lines,  and  the  strong  financial  and 
industrial  position,  has  acted  favorably  on  the  dry  goods  trade,  and  it  is  plainly  evident  people  have  had 
more  money  to  spend  than  in  previous  seasons.  This  prosperity  has  offset  the  disadvantages  outlined, 
and  Spring  sales  and  assorting  orders  have  been  ahead  of  previous  years,  while  the  outlook  for  Fall  mer- 
chandise was  never  wider.  Trade  is  on  such  a  strong  and  substantial  basis  that  outside  of  dire  calami- 
ties, it  bids  fair  to  last  for  years  to  come.  The  dry  goods  trade  shares  in  Canada's  growing  time.  Can- 
ada is  on  a  safe  basis,  and  the  signs  of  prosperity  due    to    natural,    healthy    growth  "  and    expansion  are 


Business   Shows    Large    Increase. 

Geo.  B.  Fraser,  Greenshields  Limited,  Montreal, 
when  questioned  regarding  the  volume  of  Spring  business 
and  advance  Fall  orders,  said  they  had  reached  a  highly 
satisfactory  total,  in  fact  the  best  period  they  had  ever 
had,  both  in  sales  and  general  results,  in  spite  of  some 
adverse  circumstances,  such  as  slow  deliveries  and  unfav- 
orable climatic  conditions.  "Collections, "said  Mr.  Fraser, 
"could  hardly  be  better,  which  shows  that  merchants  are 
not  only  buying  goods  but  have  the  means  to  pay  for 
them.  Spring  trade  has  been  remarkably  good  and  as- 
sorting orders  brisk,  while  advance  order  business  for 
Fall  has  been  conservative  but  at  the  same  time  aggres- 
sive. Merchants  are  pursuing  a  vigorous  policy,  and  the 
decided  tendency  to  take  discounts  augurs  well  for  the 
future.  The  expansion  throughout  Canada  and  the  pre- 
vailing spirit  of  confidence  places  trade  upon  a  sound 
basis.  Fall  prospects  with  us  were  never  brighter,  and 
outside  of  the  vexed  .question  of  continued  slow  deliveries 
in  many  lines  there  is  not  a  shadow  on  the  horizon." 

Well  Pleased  With  Results. 

One  of  those  inclined  to  view  unfavorable  weather 
with  equanimity  is  R.  A.  Brock,  of  the  W.  R.  Brock  Co., 
Limited,  Montreal,  who,  speaking  for  the  Brock  Co., 
stated  Spring  trade  has  shown  a  decided  expansion  in 
the  territory  they  particularly  served.  "While  the 
Maritime  Provinces,"  said  Mr.  Brock,  "are  not  growing 
as  wo  would  like  on  account  of  their  population  finding 
its  way  to  the  New  England  States  and  the  ;  Northwest, 
trade  has  been  ahead  in  that  section,  and  the  Province 
of  Quebec  especially    good.      The     City   of    Montreal     is 


growing  in  a  remarkable  manner,  and  as  comparatively 
a  young  firm  in  the  city  our  trade  is  growing  by  leaps 
and  bounds.  Advance  orders  are  ahead  on  all  but  very 
heavy  goods,  and  as  the  season  progresses  trade  will 
come  up  to  its  true  level.  Farmers  have  plenty  of 
money,  and  the  wet  Spring  season  assures  another 
bountiful  harvest,  while  all  building  trades  are  active 
and  local  industries  in  the  same  condition.  Reports 
from  salesmen  and  our  customers  are  full  of  enthusiasm. 
"Collections,  an  exact  index  of  the  state  of  affairs 
in  the  business  world,  were  never  better,  and  we  have 
not  a  failure  to  record  since  the  beginning  of  1906.  There 
is  every  reason  to  look  for  a  brilliant  business  this 
Fall." 

Difficult  to  Get  Goods. 

"Spring  trade  has  been  good,  advance  order  business 
more  than  fair,  and  I  think  the  majority  of  wholesalers 
can  report  the  same,"  said  Thos.  Brophy,  of  Brophy, 
Cains,  Limited,  Montreal.  "The  country  is  unusually 
prosperous,  and  this  means  active  trading  in  every  field 
of  commerce.  The  weather  has  affected  certain  lines  of 
Spring  and  Fall  merchandise,  but  hardly  to  the  extent  one 
would  naturally  expect.  The  expansion  of  the  country 
offsets  these  disadvantages. 

"One  of  the  most  serious  problems  jobbers  have  had, 
and  still  continue  to  contend  with,  is  the  shortage  of 
desirable  merchandise  in  cottons  and  dress  r/mds,  as 
well  as  many  lines  of  fancy  dry  goods.  Every  house  has 
been  bothered  by  deliveries,  especially  from  foreign  mar- 
kets, and  this  has  meant  a  loss  of  trade  in  some  lines. 

"Merchants  are  meeting  paper  real  well,  and  190H 
bids  fair  to  be  a  record  year  in  dry  goods  lines.*' 
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The  Weather  Problem. 

"Backward,  unseasonable  weather  seems  to  affect 
our  trade  even  more  than  a  failure  of  crops,"  stated  \V. 
A.  Cheesbrough,  of  Kyle,  Cheesbrough  &  Co.,  Montreal, 
"and  unfavorable  Spring  conditions  have  somewhat  re- 
stricted sorting  orders  after  an  exceptionally  large  ad- 
vance order  business  in  our  lines  of  fancy  dry  goods. 
Coupled  with  this  has  been  the  vexed  'question  of  slow 
deliveries  from  European  markets  and  Canadian  white- 
wear  difficulties.  Fall  advance  orders  are  very  satisfac- 
tory, and  given  seasonable  weather  we  look  for  a  record 
sorting-  trade,  as  the  general  prosperity  of  the  country, 
as  evidenced  by  bank,  railway  and  clearing-  'returns,  was 
never  better." 

Replying  to  a  query  regarding-  collections,  Mr. 
Cheesbrough  said  :  "Never  better  except  in  the.  west, 
which  has  been  exceedingly  disappointing/,  owing  to  the 
many  business  changes  there.  Firms  change  hands  very 
rapidly,  and  it  is  not  an  uncommon  thing  for  a  change  of 
business  to  occur  within  the  time  we  are  making  a  ship- 
ment. 

"Laces  and  embroidery  and  fancy  neckwear  have  done 
a  record  business,  as  people  have  money  for  all  luxuries 
and  they  are  the  height  of  fashion.  Many  of  our  previ- 
ous sales  records  have  been  broken  in  these  lines." 

Excellent  Millinery  Trade. 

"Speaking  for  ourselves,"  said  Fred  Caldecott,  of 
Debenham's,  Canada,  Limited,  Montreal,  "millinery  trade 
has  been  excellent  in  the  territory  we  particularly  serve. 
City  trade  has  not  been  as  good  as  the  general  trade 
throughout  Quebec  Province,  but  yet  is  up  to  the  mark. 
Collections  are  all  that  could  be   desired. 

"The  ready-to-wear  hat  trade  has  been  -quiet,  but 
this  is  offset  by  extra  sales  of  shapes  and  trimmings. 
Advance  order  business  is  up  to  the  mark,  but  the  real 
result  of  Fall  millinery  trade  depends  upon  weather  con- 
ditions." 

Splendid  Garment  Trade. 

"A  marked  result  of  Spring  trade  in  garment  lines," 
said  A.  J.  Hart,  the  Hart  Mfg.  Co.,  Montreal,  "is  the 
decided  demand  for  high-class  garments  where  style  and 
fit  are  of  the  highest  importance  and  cpiality  of  materi- 
als and  good  workmanship  are  essential."  Continuing, 
Mr.  Hart  said,  "1  think  nearly  all  garment  manufac- 
turers who  work  on  these  principles  are  thoroughly 
satisfied  with  Spring  business,  and  backward  weather 
has  not  seriously  affected  trade.  Separate  coats  and 
skirts  have  shown  a  larger  expansion  than  the  suit 
trade.  The  Spring  season  has  also  witnessed  the  end  of 
a  few  cheap  houses  in  Montreal,  and  I  feel  the  industry 
is  on  a  better  basis  than  over  before. 

"Advance  lines  for  Fall  have  already  met  with  a 
considerable  amount  of  success,  and  the  cloak  business  in 
Canada  is  broadening-  and  developing  in  a  remarkable 
way.  Retail  stocks  are  niparatively  low,  and  this 
speaks  well  for  the  Future." 

Peculiar    Fur  Conditions. 

"The  past  season  has  been  a  peculiar  one,"  said  H. 
S.  Stern,  of  the  Leak  Fur  Mfg.  Co.  of  Canada,  Limited, 
speaking  for  the  Canadian  fur  trade,  "and  the  warm 
Winter  season  has  meant  trouble  for  the  retailers,  whole- 
salers, and  manufacturers.  The  retail  situation  is  not 
as  serious  as  one  would  at  first  expect,  and  evidently 
the  general  prosperity  of  the  country  is  going  to  pull 
the  trade  through  in  spite  of  unseasonable  weather. 
Merchants,  I  think,  you  will  find  have  bought  conserva- 
tively, but  the  volume  of  orders  all  told  is  not  discour- 
aging. Furs  are  fashionable,  and  this  goes  a  long  way, 
while  the  firm  price  situation  keeps  the  trade  on  a  sound 


1  asis.  If  cold  weather  sets  in' early  every  fur  house 
looks  for  a  record  sorting  trade.  All  staple  furs  have 
done   moderately   well   and   small    pieces   splendidly." 

The  Question  of  Dating. 

E.  13.  Garneau,  of  1'.   Garneau,  Fils  &  Cie.,  Quebec, 

says:  "Although  the  cold  and  disagreeable  weather  ex- 
perienced since  the  month  of  April  has  somewhat  affect, 
ed  the  Spring  business,  still  there  is  no  reason  to  be 
pessimistic.  Altogether  trade  has  been  satisfactory,  and 
with  the  advent  of  warm  weather  a  good  Summer  busi- 
ness may  be  expected. 

"The  country  in  general  is  in  a  sound  condition,  and 
with  an  average  good  crop  we  may  look  forward  to  the. 
Fall  trade  in  full  confidence. 

"So  far  advance  .orders  are  coming  in  freely  and  all 
indications  seem  for  the.  present  to  be  towards  increased 
activity  as  Fall  goods  come  into  the  market. 

"The  only  feature  to  be  regretted  is  the  dating  ahead 
problem.  The  wholesale  merchant  is  under  the  impres- 
sion, evidently,  that  he  can  get  ahead  of  his  neighbor  by 
delivering  goods,  say,  in  April,  and  dating  them  as  No- 
vember, as  this  is  being  done  constantly,  forgetting  for 
the  moment  that  his  competitor  can  do  the  same,  and 
must  do  so  to  protect  himself. 

"The  consequence  is  that  this  cut-throat  game  is 
ruinous. 

"It  seems  to  me,  as  it  must  seem  to  all  your  read- 
ers, that  surely  the  wholesale  dry  goods  firms  of  the 
Dominion  could  do  as  other  branches  of  trade  have  clone, 
viz.,  unite  and  come  to  some  understanding,  if  not  to  do 
away  altogether  with  the  evil,  at  least  to  remedy  it. 

"It  is  true  that  meetings  have  already  been  held  in 
the  past  and  that  the  question  of  dating  has  been  dis- 
cussed, but  unfortunately  no  successful  result  has  ever 
been  reached.  The  matter  was  mooted  once  more  some 
months  ago,  but  again  it  seems  to  have  been  laid  by  as 
in  the  past. 

"I  consider  that  if  shorter  terms  could  be  agreed 
upon  and  carried  out,  not  only  the  wholesaler  would  de- 
rive a  great  benefit  from  such  a  move,  but  the  retail 
merchant  would  also,  as  it  would  render  more  difficult 
the  establishment  of  small  stores  with  hardly  any 
capital." 

Favorable  Conditions  in  Ottawa    District. 

John  M.  Garland,  Son  &  Co.,  Ottawa,  say  :  "We 
have  found  trade  this  Spring  to  be  very  much  better 
than  last  year,  which  we  account  for  largely  by  the 
good  prices  which  produce  is  bringing  in  this  district, 
particularly  cheese,  which  is  a  very  great  factor.  While 
no  doubt  many  retailers  were  disappointed  in  their 
Winter's  business,  owing  to  the  unusually  mild  Winter, 
and 'have  been  slightly  disappointed  in  the  early  Spring- 
business,  owing  to  the  continued  cool  weather,  we  think 
that  business  on  the  whole  in  this  district  has  been  very 
satisfactory,  owing  to  the  general  prosperity  of  the 
country  and  to  the  fact  that  a  great  deal  of  money  is  in 
circulation.  We  think  that  there  is  a  generally  hopeful 
feeling,  and  while  our  sales  last  Autumn  were  very  heavy 
in  comparison  with  the  year  before,  we  hope  to  be  able 
to  at  least  equal  them  for  the  coming  Autumn.  The 
high  price  of  wool  will  be  a  decided  help  to  houses  who, 
like  ourselves,  placed  large  contracts  early  at  favorable 
prices." 

Optimism    in    Maritime    Provinces. 

Smith  Bros.,  Halifax,  N.S.  :  "Though  the  advance 
order  business  for  Spring  opened  rather  quietly,  there 
was  a  marked  improvement  as  the  season  advanced,  and 
the  total  volume  of  sales  has  been  very  satisfactory. 

"A  more  general  inquiry  for  better  -goods  we  take 
to  be  one  of  the  encouraging  features  of  the  trade.   Poor 
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deliveries  by  mills  and  factories  have  certainly  cut  down 
Spring-  business  to  some  extent  and  affected  adversely 
assorting'  trade  business  which,  though  good,  would 
otherwise  have  been  even  better. 

"The  lack  of  snow,  which  has  hampered  the  lumber- 
ing industry,  has  been  largely  offset  by  the  high  price  of 
lumber. 

"Prices  of  fish  have  been  very  good,  which  has  re- 
sulted in  the  usual  amount  of  business  being  had  from 
the  sections  interested  in  this  industry. 

"In  the  mining  districts  there  have  been  no  strikes 
or  troubles  to  affect  business  to  any  extent. 

"Payments  are  better  than  during  the  corresponding 
period  last  year,  and  merchants  generally  are  looking 
after  their  paper  better. 

"Advance  sales  for  Fall  have  been  good,  and  as  the 
conditions  referred  to  are  still  prevailing  we  anticipate 
a  good  Fall  business  throughout  these  Maritime  Prov- 
inces." 

Bright  Prospects  in  St.  John. 

Brock  &  Paterson,  St.  John,  N.B.:  "The  wholesale 
business  in  dry  g-oods  and  millinery  in  the  Maritime 
Provinces  has  been  above  the  average  for  Spring  and, 
considering  the  open  Winter  and  consequent  carrying- 
over  of  heavy  goods,  particularly  encouraging  for  Fall. 

"While  collections  were,  owing  to  poor  retail  busi- 
ness, especially  slow  during  the  Winter,  they  have  im- 
proved so  g-enerally  as  the  season  advanced  that  at  the 
present  time  we  consider  conditions  in  this  respect  to  be 
fully  on  a  par  with  last  year. 

"The  past  season  having  been  particularly  a  good 
lumbering  year,  both  as  to  cut  and  success  in  getting 
logs  out,  in  addition  to  good  prices  at  the  present  time, 
encourages  us  to  look  forward  to  a  better  Fall  business 
than  the  season  apparently  promises  on  account  of  the 
heavy  stock  now  being  carried  by  most  retailers  from 
last  Winter." 

Improvement  in  the  East. 

J.  &  M.  Murphy,  Halifax,  N.S.:  "Owing  to  the  past 
very  mild  Winter  which  was  experienced  in  the  Maritime 
Provinces,  it  was  expected  that  Spring  trade  would  fall 
off  considerably.  In  this  respect  we  have  been  agreeably 
surprised.  After  filling  Spring  orders,  which  we  were 
able  to  do  earlier  this  year  on  account  of  the  open 
Spring,  letter  and  sorting  orders  have  come  in  very 
freely  until  our  sales  to  date  far  exceed  any  previous 
year. 

"Judging  from  the  way  advance  orders  are  coming 
in,  the  prospects  for  a  good  Fall  trade  are  encouraging, 
notwithstanding  the  fact  that  owing  to  the  past  mild 
Winter  some  heavy  stocks  have  been  carried  over. 

"Collections  during  the  Winter  and  Spring  have  not 
been  up  to  the  average." 

The  W.  R.  Brock  Co. 

Mr.  B.  B.  Cronyn,  of  the  W.  R.  Brock  Co.,  Toronto, 
sees  a  fine  outlook  in  all  parts  of  the  country.  The 
house  has  received  indications  of  very  good  business  in- 
deed. First-rate  reports  have  come  from  most  of  the 
west. 

Mr.  Cronyn  has  but  recently  returned  from  a  trip  to 
the  Pacific  Coast.  The  need  of  a  distributing  point  in 
the  west  has  long  been  felt,  and  he  went  to  look  over 
the  ground  and  select  the  most  favorable  centre.  Winni- 
peg has  already  four  houses,  and  it  was  considered  un- 
desirable that  a  fifth  should  enter  the  field  there.  Edmon- 
ton and  Calgary  were  considered,  and  the  choice  fell  on 
the  latter,  for  very  obvious  reasons,  when  facility  for 
distribution  over  the  largest  possible  territory  is  ex- 
amined.    Not  only  can  the  main  line  east  be  served,   as 


well  as  the  Edmonton  branch,  and  C.N.R.  east  of  there, 
but  a  commanding  position  will  be  occupied  in  reference 
to  British  Columbia. 

In  view  of  the  enormous  immigration  to  Saskatche- 
wan and  Alberta,  the  importance  of  British  Columbia 
has  not  been  given  its  full  due  in  the  east.  Mr.  Cronyn 
believes  that  its  fruit,  minerals,  lumber  and  fish  will 
make  it  one  of  the  wealthiest  provinces  in  the  Dominion. 
It  has  progressed  wonderfully,  and  the  advance  is  par- 
ticularly noticeable  in  Vancouver  City,  and  in  the  fine 
district  where  Lord  Aberdeen's  ranch  is  located. 

The  new  warehouse  at  Calgary  will  be  ready  for  the 
Spring  of  1^07.  Work  has  already  been  started  on  the 
foundation. 

The  business  in  Nova  Scotia,  New  Brunswick  and 
Prince  Edward  Island,  is  attended  to  entirely  from  the 
Montreal  house.      The  reports  are   very   satisfactory. 

John  Macdonald  &  Co. 

Mr.  Peace,  of  John  Macdonald  &  Co.,  Toronto,  finds 
the  trade  outlook  very  encouraging.  The  expansion  of 
the  field  in  the  Northwest,  the  big  crop  expected  there, 
and  the  building  of  railways,  all  point  to  prosperous 
times.  "Our  Fall  orders  are  about  finished,"  he  said, 
"and  are  very  satisfactory.  They  will  run  away  above 
those  of  last  year,  which  was  the  biggest  in  the  history 
of  the  company. 

"Prices  are  firm  in  all  textiles.  The  cotton  market 
is  in  the  hands  of  speculators.  The  wool  and  linen  mar- 
kets are  undoubtedly  on  a  very  firm  basis,  and  I  would 
not  be  surprised  to  see  a  still  further  advance  is  prices. 
The  reason  for  this  is  that  there  is  an  actual  shortage. 
With  cotton  it  is  different.  The  crop  is  sufficient  for  the 
world's  needs,  but  the  price  is  subject  to  manipulation. 
Old  Country  manufacturers  in'  the  woolen  and  linen  lines 
are  filled  for  four  or  five  months,  and  are  not  in  a  posi- 
tion  to  take   more  orders." 

Nisbet  &  Auld. 

Mr.  Hayes,  of  Nisbet  &  Auld,  Toronto,  referred  to 
the  prices  of  raw  wool  and  linen.  The  former  is  1100  per 
cent,  and  the  latter  50  per  cent,  higher  than  eighteen 
months  ago.  The  advances  in  the  manufactured  articles 
have  not  been  correspondingly  large.  If  the  demand  re- 
mains the  same  as  for  the  past  few  months  reduction  in 
prices  of  raw  material   are  not  to   be  expected. 

Manufacturers  are  working-  under  heavy  pressure,  and 
are  obliged  to  divide  up  their  product  and  "feed"  it  out 
to  customers  in  an  endeavor  to  keep  all  supplied. 

"Trades  are  good,"  continued  Mr.  Hayes.  "We  never 
have  had  a  finer  lot  of  orders  for  Fall.  The  most  re- 
markable feature  of  the  situation  is  that  people  are  buy- 
ing goods  of  very  much  better  quality  than  before.  Each 
succeeding  season  brings  improvement  in  this  respect. 
Where  it  would  have  been  absurd  for  us  to  show  certain 
qualities  five  years  ago,   they  now  sell  largely." 

Mr.  Hayes  spoke  of  the  influence  which  the  disturb- 
ances in  Russia  have  had  on  the  price  of  linen.  A  great 
deal  of  the  flax  used  in  Ireland  comes  from  there,  but  it 
has  been  impossible  to  move  it  out  under  the  unsettled 
conditions.  It  is  just  the  same  with  hair  used  in  the 
manufacture  of  haircloth,  the  price  of  which  has  ad- 
vanced 25  to  33  1-3  per  cent. 

D.  McCall  &  Co. 

Mr.  Douglas  McCall,  of  D.  McCall  &  Co.,  Toronto, 
finds  the  Fall  outlook  very  bright,  although  deliveries 
are  going  to  be  tight.  Even  up  to  date  the  house  has 
had  to  cancel  orders  for  goods.  Repeat  orders  cabled 
early  in  May  received  the  reply  that  the  earliest  delivery 
that  could  be  promised  would  be  September  1  to  15. 
Travelers    have    only   been    out    a    short    time,    yet     some 
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lines    art'  already   oversold,     Prices  are   advancing    and 
goods  are  received  in  small  shipments. 

Geo.  H.  Hees,  Son  &  Co. 
(!c().  II.  Ilees,  Son  &  Co.,  Toronto,  look  for  an  un- 
usually brisk  Fall  trade,  and  in  their  new  warehouse.  52 
Hay  street,  between  the  W.  R.  Brock  Co.  and  Gordon  & 
Mackay,  they  will  be  prepared  to  meet  it  fully. 
The  lace  curtain  plant  is  being  enlarged,  and  additional 
provision  is  being  made  for  display  in  the  new  premises. 
The  looms  have  been  busy  on  new  effects  in  tapestry 
goods  for  furniture  coverings,  portieres  and  table 
covers. 

Toronto  Feather  &  Down  Co. 

Mi'.  James  Bulk,  of  the  Toronto  Feather  &  Down 
Co.,  says  the  prospects  for  Fall  business  are  very  favor- 
able. The  prices  of  filling  and  cotton  coverings  have 
advanced  slightly,  but  not  sufficient  to  make  any  differ- 
ence in  the  price  of  the  manufactured  articles. 

Stobart,    Sons   &   Co. 

Asked  as  to  the  general  condition  of  the  dry  goods 
trade,  A.  C.  Bulling',  manager  of  Stobart,  Sons  &  Co., 
of  Winnipeg-,  replied  emphatically  that  it  was  very  satis 
factory   indeed. 

"There  has  been  a  very  considerable  increase  in  the 
volume  of  our  Spring  business.  T  don't  care  to  express 
it  in  percentages,  but  it  has  been  very  large  indeed. 

"Our  travelers  report  an  exceptionally  good  outlook 
for  Fall  trade,  and  I  don't  think  they  are  overly  opti- 
mistic, either.  All  indications  point  to  another  big 
crop,  considerably  in  excess  of  last  year's,  and  on  the 
strength  of  that  the  trade  is  likely  to  buy  freely  for 
Fall  and  Winter  requirements.  I  may  say  that  we  feel 
extremely  hopeful." 

"What  about  collections,  Mr.  Bulling?"  asked  The 
Review. 

"There  has  been  no  real  reason  for  complaint,"  was 
the  reply.  "In  fact  I  should  say  that  the  last  year  has 
seen  a  decided  improvement.  It  is  true  that  some  of  us 
were  disappointed  last  November  and  December  at  the 
slowness  of  payments,  but  then  you  know  that  condi- 
tions are  changing  in  the  west  as  the  country  grows 
older.  At  one  time  all  payments  had  to  be  made  in 
November  and  December,  after  the  crop  had  been  har- 
vested, and  between  crops  the  farmer  had  no  money.  As 
the  country  grows  older  the  farmers  have  money  be- 
tween crops  and  payments  are  not  all  made  in  the  Fall. 
Collections  in  January,  February,  March  and  April  of 
this  year  were  unusually  good. 

"You  may  say  that  we  are  well  pleased  with  the 
present  condition  of  trade  and  with  the  outlook  for  Fall 
business." 

Gault's  Limited. 

II.  M.  Belcher,  manager  of  the  Winnipeg  business  of 
Gault's,  Limited,  said  that  there  was  not  much  to  be 
said  in  reply  to  the  question  put  by  The  Review  as  to 
the  condition  of  trade. 

"Sales  have  been  larger  than  at  any  time  in  the 
past,"  he  said,  "and  we  have  every  reason  to  believe 
that  the  outlook  for  Fall  business  is  better  than  ever 
before." 

"What   about   collections,   Mr.    Belcher  ?" 

"On  the  whole  there  has  not  been  much  reason  for 
complaint,"  was  the  reply.  "Of  course  there  are  in- 
stances of  very  slow  payment,  but,  speaking  generally, 
there   has  been   a   marked    improvement   in   this    respect." 

R.  J.  Whitla  &  Co.,  Winnipeg. 
D.    K.    Elliott,    head    of   the    firm    of    R.    J.    Whitla     & 
Co..   was  likewise  disposed   to   be  optimistic      "Sales   are 


Large,"  he  said,  "larger  than  ever  before,  and  it  is 
little  trouble  to  sell  goods.  The  outlook  for  Larger  sales 
of  Fall  goods  is  excellent.  The  only  trouble  is  the 
slowness  of  payments.  November  and  December  pay- 
ments were  far  from  being  satisfactory,  and  the  whole 
sale   trade    were    all   disappointed. 

"There  is,  however,  no  reason  for  alarm.  The  coun- 
try is  prosperous  and  everything  will  be  paid  for  in 
time.  On  the  whole  the  general  situation  is  better  than 
for   some   years." 

John  Knox  Co.,  Hamilton. 

Hamilton  has  doubled  itself  as  a  manufacturing  city 
since  the  advent  of  electric  power  within  the  last  ten 
years,  but  it  has  not  grown  in  the  same  proportion  as 
a  distributing  centre   for   the  retail   trade. 

The  dry  goods  business  of  the  John  Knox  Company 
shows  sales  for  Spring  largely  in  excess  of  last 
year,  with  a  very  much  larger  number-  of  orders  booked 
for  Fall.  The  general  outlook  for  Fall  business  is  satis- 
factory. And  why  should  it  not  be  with  the  steady,  ac- 
tive employment  of  mechanics,  artizans  and  laborers  at 
high  rates  of  wages.  Their  ready  money  is  available  in 
the  larger  centres,  adding  to  the  spending  power'  of  these 
places.  Then  the  material  increase  in  the  wealth  of  the 
farmers  in  Western  and  Northern  Ontario  is  seen  not 
only  in  better  buildings,  but  in  the  larger  amounts  of 
cash  deposited  in  the  ever-increasing  number  of  branch 
banks. 


WOOL  VALUES  EXTREMELY  HIGH. 

WOOL  values,  says  a  Sydney  correspondent,  have 
reached  a  very  high  point  indeed,  and  are  now  so 
sure  that  nervousness  and  timidity  have  quite 
vanished.  The  question  that  at  present  is  chiefly  engaging 
the  attention  of  the  trade  is  how  long  are  they  going  to 
remain  at  the  present  tigure.  In  this  connection  many  and 
various  are  the  opinions  expressed.  Many  think  that  the 
demand  will  force  prices  higher  yet  if  trade  in  Europe 
and  in  North  America  keeps  as  good  as  it  has  been  of 
late,  while  others  hold  that  manufacturers  will  promptly 
turn  to  cotton,  shoddy,  and  other  substitutes,  and  leave 
the  genuine  material  in  the  lurch,  as  they  have  been 
known  to  do  in  previous  periods  of  high  prices  for  wool. 
It  is  questionable,  however,  if  manufacturers  can  at  the 
present  time  get  out  of  their  difficulties  in  any  such  man- 
ner. Cotton  is  up  at  a  very  high  figure  and  so  is  shoddy 
and  the  rags  and  rubbish  from  which  it  is  made. 

What  brought  merino  wools  down  when  they  ruled  so 
high  in  1900  was  the  comparatively  low  prices  then  ob- 
tained for  crossbreds  and  coarse  wools.  Manufacturers 
then  simply  turned  from  the  high-priced  merinos  to  the 
cheap  coarser  wool,  with  the  result  that  merino  values 
ran  down  to  a  very  low  point  indeed,  in  spite  of  good 
trade  and   decreasing  supplies   of  fine  wool. 

They  are  facing  a  totally  different  position  to-day. 
Both  merino  and  crossbred  wool  is  up  In  price,  and  so  are 
all  the  articles  used  in  conjunction  with  these  wools,  and 
in  these  facts  lies  the  best  possible  guarantee  wool  grow- 
ers can  possibly  have  for  a  maintenance  of  the  existing 
level  of  prices  for  wool.  At  all  events  no  easiness  in  the 
wool   market    can   be  looked   for  in   the  near   future. 

In  the  expectation  of  lower  rates  following  upon  in- 
creased production  in  Australia  a  vast  number  of  users 
held  off.  The  French  and  the  Germans  were  allowed  to 
corner  the  market,  and  Yorkshire  and  the  Americans 
looked  in.  Now  these  manufacturers  are  finding  that  they 
have  eithei  to  buy  at  the  figures  aeked  or  to  let  their 
machinery  go  idle.  In  fact,  it  would  be  a  matter  of  no 
surprise  if  wool  goes  higher  still  before  the  market  com- 
mences  to  ease  again. 
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Leads  to  Carelessness  and  Deceit  and   Little  Good. 

IT  takes  a  good  strong  nerve  and  a  mighty  well-bal- 
anced  brain  to  grapple  with  the  complex  and  exact- 
ing problems  of  modern  retailing,  and  one  of  the 
most  perplexing  is  the  treatment  of  clerks.  In  smaller 
dry  goods  stores,  where  clerks  sell  from  every  stock,  a 
pernicious  evil,  and  one  hard  to  cure,  is  the  cultivation 
of  special  customers — a  large  personal  following  who  in- 
sist upon  his  attention.  These  customers  are  compara- 
tively few,  and  at  the  outset  it  must  be  recognized  that 
while  they  may  prefer  to  be  waited  upon  by  old  friends 
or  acquaintances  in  the  store,  they  seldom  nowja-days 
leave  when  not  served  by  their  friends.  The  ideal  clerk 
is  the  one  who  endeavors  to  please  all  customers.  By 
giving  special  attention  to  a  limited  number  his  ser- 
vices deteriorate,  as  his  manner  in  waiting  upon  other 
customers  shows  a  decided  tendency  to  carelessness. 
Further,  to  gain,  and  above  all  to  hold,  his  list  of 
specials,  requires  a  good  deal  of  effort,  and  the  impres- 
sion of  better  values  which  is  created  must  sometimes  be 
lived  up  to.  There  is  also  a  bad  effect  upon  other  clerks 
who  become  jealous  of  the  favorite  one. 

The  results  as  viewed  from  the  effect  of  special  cus- 
tomers upon  the  general  patronage  are  by  no  means  fav- 
orable. The  salesman  who,  by  dint  of  a  good  deal  of 
hard  work  and  many  old  friends,  has  built  up  a  long  list 
of  specials  is  always  on  the  alert  to  receive  them.  As  a 
consequence  when  waiting  upon  an  ordinary  customer  he 
does  not  give  requisite  attention,  and  there  is  no  soul 
in  his  efforts.  When  he  catches  sight  of  one  of  his  pet 
customers  he  at  once  wishes  to  relinquish  the  one  he  is 
serving,  and  if  possible  calls  another  clerk  to  look  after 
the  customer.  In  many  cases  this  is  the  direct  means  of 
losing-  a  sale,  not  through  any  cause  of  the  second  clerk, 
but  from  the  bad  effect  upon  a  sensitive  customer  of  the 
first  clerk  leaving.  From  this  view  point,  while  a  mer- 
chant should  encourage  a  clerk  to  cultivate  the  trade  of 
his  friends,  it  is  by  no  means  advisable  to  urge  him  to 
get  customers  to  insist  upon  having  him  as  a  salesman, 
as  it  detracts  from  his  selling  power.  The  clerk  becomes 
listless  and  careless  with  customers  who  may  have  any 
amount  of  money  to  spend. 

Many  cases  have  been  known  where  a  clerk  desirous 
of  keeping  his  list  of  specials  is  forced  to  give  them  the 
impression  that  he  can  give  them  better  value  than 
other  clerks  in  the  same  store.  With  the  increased 
knowledge  of  all  classes  this  opinion  is  gradually  dying 
away,  but  still  i  exists  in  many  districts.  To  give  realism 
to  the  impression  of  better  values  a  clerk  otherwise 
strong  and  honorable  yields  to  the  temptation  and  cuts 
a  price.  Fortunately  this  is  not  a  common  incident,  but 
enough  cases  have  been  discovered  to  serve  as  a  warn- 
ing to  merchants,  some  of  whose  clerks  have  cultivated 
a  special  list  of  customers.  The  writer  knows  of  one 
case  where  a  clerk  continued  this  shaving  of  prices  for 
many  years  until  .a  return  of  a  pair  of  shoes  advised  of 
the  deceit.  Of  course  there  was  no  wrapping  desk  or 
such  check  in  the  store,  and  the  clerk  had  no  difficulty 
in  cutting  prices.  This  reflected  seriously  upon  the 
management,  but  more  seriously  on  the  practice  of  al- 
lowing a  list  of  special  customers  to   a  clerk. 

Another  point  which  is  too  often  noticeable  in  stores 
where  specials  exist,  is  the  manner  of  other  clerks  when 
not  busy  when  their  fellow  clerk  has  a  special  customer. 
Remarks  are  often  passed  which,  not  intended  for  the 
customer's  ears,  reach  them.  A  sensitive  customer,  even 
when  not   referred   to,     is  nervous  of     the   laughter     and 


smirks  of  other  clerks.  Many  times  titters  and  a  few 
winks  have  been  the  means  of  keeping  the  customer  away 
from  the  store  in  future.  The  effect  of  this  unseemly 
conduct  on  the  part  of  other  clerks  can  hardly  be  over- 
estimated. A  merchant  should  unqualifiedly  signify  his 
disapproval  of  such  happenings,  and  should  enforce  a 
rule  that  clerks  must  be  quiet  when  another  clerk  has  a 
customer  and  they  are  not  busy.  Competition  is  too 
keen  now-a-days  to  risk  losing  customers  in  such  a 
manner. 

Good  clerks, are  of  primary  importance  to  any  store, 
and  if  retained  year  after  year  so  much  the  better.  It 
is  natural  and  proper  that  they  should  cultivate  the 
trade  of  their  personal  friends  and  wait  upon  them  when 
in  the  store.  However,  it  is  not  good  business  either 
for  the  proprietor  or  the  clerk  himself  to1' have  a  long 
list  of  special  customers.  As  business  is  conducted  at 
the  present  time  a  line  must  be  drawn  in  the  cultivation 
of  specials.  A  merchant  will  find  it  aids  materially  in 
maintaining  a  perfect  discipline,  and  that,  too,  ■without 
severity  or  harshness. 


BROCK  &  CO.  EXPANDING. 

WORK  commenced  in  the  early  part  of  June  on  the 
warehouse  of  the  W.  R.  Brock  Co.,  Montreal,  on 
the  northeast  corner  of  Notre  Dame  and  St. 
Helen  street.  Cox  &1  Amos,  architects,  have  been  award- 
ed the  contract  for  adding  an  extra  storey  to  give  five 
flats  and  a  basement,  installing  a  sprinkler  system,  and 
altogether  making  such  decided  changes  that  the  cost 
will  almost  equal  the  erection  of  a  new  building. 

It  will  be  remembered  that  in  1903  (to  be  exact,  on 
May  9)  the  Brock  Co.  purchased  the  property  referred  to 
along  with  the  building'  extending  back  to  Recollet 
street.  The  improvements  now  going  forward  on  the 
historic  spot  where  Lord  Mount  Stephen  once  did  busi- 
ness are  to  be  completed  by  first  of  November,  and  some 
of  the  Brock  departments  will  be  moved  there  from  their 
present  warehouse  on  the  opposite  side  of  St.  Helen 
street.  The  warehouse  adjoining  the  one  where  Brocks 
are  now  making  improvements  will  be  vacated  on  May  1 
next,  and  occupied  by  the  W.  R.  Brock  Co.  An  addi- 
tional storey  will  be  added  to  this  building  to  make  it 
resemble  the  other  part,  and  the  warehouses  will  be  con- 
nected, making  perhaps  the  largest  and  most  modern  dry 
goods  establishment  in  Canada.  These  changes  are  made 
necessary  by  the  constant  expansion  of  trade  with  the 
firm. 

No  expense  will  be  spared  in  renovating  their  large 
warehouse  which  up  to  now  has  been  occupied  by  their 
housefurnishing  department,  some  stockrooms  and  ten- 
ants. While  the  old  building  is  substantial,  steel  pillars 
will  be  installed  throughout  and  the  fittings  will  be  as 
modern  as  can  be  procured.  The  first  floor  will  be  raised 
to  the  level  of  the  adjoining  warehouse  and  an  excellent 
basement  made. 

The  Calgary  Branch. 

Their  greatly  increasing  business  in  the  west  has  led 
the  W.  R.  Brock  Co.  to  purchase  a  site  in  Calgary  and 
commence  the  erection  of  a  warehouse,  which  will  be 
ready  for  the  Spring  of  1907.  The  building  will  be  50  x 
130  feet,  three  storeys  high,  and  built  so  that  two  more 
storeys  may  be  added.  The  material  used  will,  if  pos- 
sible, be  Calgary  stone.  Mr.  W.  H.  Berkinshaw  will  be 
in  charge  of  the  warehouse.  He  has  been  the  firm's  rep- 
resentative in  the  west  for  a  number  of  years,  and  is 
well  and  very  favorably  known. 
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Some  Cheaply  Made  Fixtures, 
specially  draped  and  posed  for  The 
Review.  Advance  hints  as  to 
what  the  chief  American  decora- 
tors are  planning  for  Fall  Openings 


WHILE  it  is  not  yet  midsummer,  nevertheless  the 
following  remarks  on  window  dressing-,  which 
will  'be  confined  more  to  display  for  Fall  than  for 
the  present,  will  not  be  found  too  premature,  as  all 
■window  trimmers  should  have  some  kind  of  an  idea 
planned  weeks  ahead  of  time  for  openings  and  special 
events,  and  especially  at  this  time  of  year,  when  must 
trimmers  have  more  or  less  leisure  time  in  which  to 
construct  facilities  for  their  work. 

The  Review  illustrates  in  these  columns  a  few  good, 
easily-constructed  dress  goods  drapes.  If  the  reader  ex- 
amines the  illustrations  he  will  find  that  the  stands  on 
which  the  goods  are  draped  are  homemade  and  easily 
gotten  up.  The  stand  is  merely  an  upright  scantling 
with  a  half  circular  board  on  top.  This  half  circle  is 
sawn  out  of  a  pine  board  12  inches  wide.  These  stands 
can  be  made  in  two  heights,  say  6  ft.  and  4  ft.  By  nail- 
ing these  at  different  angles  on  the  uprights  a  various 
number  of  designs  in  draping  can  be  arranged. 

In  order  to  drape  them     same     as  in  the  cut  it     is 


also  to  show  the  muslin  off.  With  this  upright  and 
this  top  as  illustrations,  there  is  no  limit  to  the  num- 
ber of  artistic  drapes  that  a  trimmer  can  make  by 
changing  the  top  to  different  positions. 

The  next  two  illustrations  show  the  same  stand 
used  in  two  different  ways,  showing  an  entirely  different 
drape  on  each.  A  good  idea  is  to  take  two  pieces  of 
goods  that  blend  or  harmonize,  and  drape  the  two  colors 
on  one  stand.  Beautiful  effects  can  be  made  by  combin- 
ing the  goods  with  laces,  ribbons  or  trimmings,  on  these 
homemade  fixtures. 

The  tendency  now  with  the  best  class  of  window 
trimming  is  towards  something  different  from  the  usual 
stiff  drape  where  a  lot  of  pinning  is  required  that  in- 
jures the  fabrics,  and  often  renders  them  unfit  for  sale. 
If  you  are  planning  a  display  of  the  new  Fall  dress 
goods  or  silks,  and  have  not  used  this  style  of  draping, 
this  is  a  good  suggestion  that  you  get  to  work  now 
while  you  have  the  time  and  construct  or  have  made  for 
you    (they  cost  a  trifle)    a  few  of  these  stands,  or  some- 
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preferable  that  you  should  have  a  full  bolt  of  goods.  Un- 
roll about  12  yards,  take  the  end  of  goods  and  throw  it 
over  the  stand,  allowing  it  to  drop  to  the  floor  and  hide 
the  stand  from  view,  then  catch  the  goods  (with  the 
thumb  and  forefinger)  by  the  selvage  at  a  distance  of 
about  2  yards  from  the  base  of  the  stand,  and  by  rais- 
ing it  up  to  the  level  of  your  chin  you  will  find  the 
goods  will  drape  into  nice  loose  folds.  All  that  is  re- 
quired then  is  to  pin  the  corner  where  your  thumb  and 
forefinger  is  to  the  corner  of  the  top  of  stand,  and  carry 
the  folds  out,  allowing  them  to  hang  gracefully. 

By  the  use  of  this  stand  only  one  pin  is  required, 
and  this  can  be  put  in  the  selvage  of  goods,  and  by  do- 
ing this  goods  are  not  damaged  by  pinholes.  Muslins 
can  be  draped  the  same  way  over  these  stands,  but  first 
of  all  in  draping  muslins  an  underlining  of  sateen  or 
cambric  should  be   thrown     over   stand   to   hide   it,     and 


thing  along  similar  lines,  and  experiment  on  them  with 
a  piece  of  goods,  using  suitable  trimmings  with  them. 
You  will  find  they  are  remarkably  easy  to  form  an  ar- 
tistic drape  on.  In  a  window  say  12  ft.  long,  three  of  the 
6-feet  stands  could  be  used  at  the  back  and  two  or  three 
in  the  foreground,  (two  preferably  to  that  space),  and 
with  the  addition  of  say  three  pretty  hats  on  stands  in 
the  spaces  you  will  have  a  pretty  artistic  trim  and 
something  out  of  the   ordinary. 

For  a  background  suitable  for  a  Fall  display  with 
this  drape,  we  would  suggest  that  you  have  a  curtain  of 
some  soft  material,  in  a  pretty  shade  of  green,  cream  or 
tan,  the  light  shades  preferred  as  most  of  the  goods  for 
Fall  will  be  dark,  and  these  require  a  strong,  light- 
colored  backing  to  show  the  drapes  up.  This  curtain 
should  be  about  6  feet  high  and  full  length  of  window.  It 
should  be   made   in  one   piece,    with   a  li   inch   heading   at 
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top,  with  an  inch  casing  to  allow  a  draw-string  or  tape 
to  go  through.  If  you  use  sateen  allow  twice  the  length 
of  window  in  the  sateen  for  fullness.  The  draw  string  is 
preferable  to  shirring  the  curtain  on  a  rod,  as  the  cur- 
tain can  be  tacked  along  a  strip  of  wood  on  the  back- 
ground. Fall  leaves  arranged  over  the  tops -of  curtain 
in  clusters  or  on  branches  lend  a  suggestion  of  Fall  to 
the  display. 

The  Review  will  furnish  any  reader  with  the  ad- 
dresses of  firms  making  artificial  foliage.  These  are  not 
expensive  when  it  is  considered  that  they  can  be  used 
from  year  to  year  with  care.     Later,  in  September,  it  is 
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an  easy  matter  to  get  branches  of  beautiful  Autumn 
foliage  in  the  woods,  and  these  lend  themselves  admir- 
ably to  Fall  trims  of  all  kinds. 

The  tendency  this  Fall  with  all  the  large  establish- 
ments in  the  big  cities  will  be  for  masses  of  artificial 
foliage  and  fruits  and  vines.  The  artificial  flower  houses 
have  received  large  orders  from  the  big  American  stores 
for  foliage  for  Fall  opening  displays,  for  both  interior 
and  window  decorations.  The  writer,  on  a  recent  trip 
to  Chicago,  visited  the  artificial  flower  houses  and 
elicited  the  above  information.  They  are  especially 
making  a  lot  of  beautifully  colored  grape  vines  and 
leaves,  with  big  clusters  of  grapes  of  all  species.  These 
are  fairly  expensive  at  first  cost,  but,  as  stated  before, 
they  can  be  used  so  often  and  in  so  many  different  ways 
that  a  firm  always  get  their  money  out  of  them.  One 
of  the  big  Chicago  houses  has  an  order  in  now  for  over 
one  thousand  dollars  worth  of  one  kind  alone.  With 
these  Fall  fruits  and  vines,  foliage,  etc.,  numerous  ideas 
that  attract  attention  and  admiration  from  the  public 
can  be  planned  out  in  the  window  displays. 

There  is  a  good  idea  that  we  wish  to  bring  to  the 
special  attention  of  the  window  trimmers  interested  in 
these  columns,  and  this  is  an  idea  that  has  brought 
great  results.  It  has  only  been  tried  by  one  or  two 
houses  in  Canada  from  what  the  writer  can  learn,  and 
in  these  cases  it  has  proved  itself  good  by  the  excellent 
results  obtained.  I  refer  to  the  one-color  window  dis- 
play ;  that  is,  having  all  the  goods  in  one  display  of  one 
color,  also  the  two-tone  trim  when  goods  are  of  two 
shades  ;   also  the  graduating-  shades  of  one  color  only. 

At   first    thought    the   trimmer   in   a   small   town   or   in 


a  small  concern,  on  seeing  an  article  or  a  window  dis- 
play of  goods  of  one  color,  will  naturally  say  to  him- 
self, Oh,  this  idea  is  all  very  well  for  a  big  house  like 
Morgan's,  Simpson's  or  Eaton's,  where  large  assortments 
are  at  the  disposal  of  the  window  trimmer,  and  where 
their  buyers  have  large  reserve  stocks  of  each  color  in 
almost  every  fabric,  and  where  it  is  an  easy  matter  to 
make  a  whole  display  of  one  line  of  goods  of  one  color- 
only.  But  on  second  thought,  if  this  trimmer  or  buyer 
of  the  smaller  house  would  just  look  through  his  small 
stock,  through  the  different  departments,  in  most  cases 
he  would  find  that  he  could  get  up  a  display  of  this  kind 
that  would  undoubtedly  make  a  stir  in  his  town  and 
cause  talk  and  sales. 

As  an  instance,  this  Spring  the  writer  emphasized 
the  leading  colors  by  one-color  and  two-tone  effects  in  the 
windows,  and  in  every  instance  there  was  a  run  on  the 
color  shown,  such  as  the  old  rose,  the  Alice  blue,  the 
different  greens,  cream,  and  heliotrope  shades.  Of  course, 
as  stated  heretofore,  I  could  get  a  whole  display  of  any 
one  color  in  one  fabric,  also  in  costumes  and  millinery, 
owing  to  having  a  big  stock  to  draw  from,  but  I'll  ven- 
ture to  say  I  can  go  into  any  small  city  or  town,  to  a 
medium-sized  store  where  a  varied  assortment  of  mer- 
chandise is  carried,  and  select  sufficient  material  to 
make  a  creditable  display  on  the  one  color  (that  is  the 
different   shades  of  one   color)    idea. 

As  an  instance,  supposing  this  Fall  you  would  like  to 
get  up  a  display  along  this  line,  say  for  instance  a  dress 
goods  display  in  brown.  Surely  any  kind  of  a  well- 
assorted  dress  goods  stock  could  supply  one  piece  of 
broadcloth,     one  piece   of   serge,   one  of  henrietta,   one  of 
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eolienne,  one  of  crepe  de  chene,  one  of  ettamine,  and  so 
on.  Get  these  ranging  from  a  very  light  brown  to  a 
seal  brown.  One  costume  on  a  figure  as  a  centrepiece  is 
another  suggestion.  Add  a  few  pairs  of  brown  gloves, 
a  few  brown  or  tan  silk  belts,  a  few  brown  trimmings, 
and  a  few  brown  silks  to  work  in  combination  with  the 
dress  fabrics.  Then  add  a  couple  of  brown  hats.  Here 
is  plenty  of  material  to  make  an  excellent  showing  of 
brown,  and  any  small  concern  can  find  suitable  goods  for 
almost   any    color. 

After   the   brown   has   had   a   good    showing    change    it 
to  some  other  leading  color.     If  the  stock  cannot  afford 
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UP-TO-DATE 


STORE  FRONTS 

Luxfer 


Prisms 


FOR 

MORE 

LIGHT 


See  us  for  Ideas. 


LUXFER  PRISM  CO. 


100  King  Street  West, 

TORONTO 


LIMITED 


Rathbone't.    Yon^e    Str»et,    Toronti 


The  Weir  Wardrobe  System 


(PATENTED) 


ENDORSED  BY  THE  LEADING  MERCHANTS 
IN    CANADA 


Each   Wardrobe  complete  in  itself,  fitting  together  in  sectional   form,  so   that  any 
number  may  be  placed  together  to  make  an  outfit. 

Carrying  capacity  of  each  Slide  25  suits, 
overcoats,  costumes  or  mantles.  All  wardrobes 
having  two  slides  complete  with  hangers. 

SIZE  :— Width,  28  ^  inches  ;  depth,  48 
inches  ;  height,  6  feet,  6  inches. 


We  Have  the  Only  Trouser  Slide 
in  Existence 


CATALOGUES,   TESTIMONIALS    and    PRICE  LISTS 
FORWARDED  ON  APPLICATION  TO 


THE     HEAD  OFFICE 


THE  WEIR  WARDROBE  COMPANY 

MOUNT  FOREST,  ONTARIO 


Limited 


or    to     42  Adelaide  Street,  Wett. 


TORONTO,    ONTARIO 
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Lamson  Rapid  Spring 
Cash  Carrier^^ 

The  Modern  Labor  and  Money  Saver. 


Write  for  particulars 


LAMSON  CONSOLIDATED 
STORE  SERVICE  CO. 

126  Wellington  Street  West,  TORONTO. 
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WE  ORIGINATE, 

manufacture  and  promptly 
supply  everything  we  ad- 
vertise. 

As  the  oldest,  largest  and 

only  complete  house  in  the 

display   form    and  fixture 

line,  we  are  in  a    position 

to  do  this.      Our  Cuts 

are    made    from    Our 

Coods.  Originality  is  a 

rare     quality    and   in 

this    respect    we    are 

unique. 

Write  for  particulars  of  our  new 
form  models  for  1906 

Catalogue  Mailed  upon  Application. 

J.  R.  Palmenberg's 


Sons 


Suit  Form  No.  bo  R. 
Factory       710  BROADWAY,  NEW  YORK,  U.S.A. 


89-97  W.  Third  St. 


(ESTABLISHED  OVER  50  YEARS). 
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Classical  Metal  Ceilings 

are  a  necessity  in  every  store.      They  do  not  cost  much 
to  instal.     They  never  cost  anything  to  repair. 

Not  only  are  Metal  Ceilings  fireproof,  but  they  are 
also  Everlasting,  Sanitary  and  Ornamental. 

They  can  be  put  up  at  any  time  of  the  year,  and 
over  plaster  or  wooden  ceiling. 

We  would  like  you  to  get  a  copy  of  our  Beautiful  Catalogue. 


METAL  SHINGLE  &  SIDING  CO.,  Limited 

PRESTON,        -        -        ONTARIO 


BRITISH    AMERICAN    DYEING    CO. 


The  Largest  and    Best 
Equipped 

DYE  WORKS 

In  the  Dominion 

SEND    FOR    PRICE    LIST 


GOLD   MEDALLIST   DYERS 


JOSEPH   ALLEN,  Manager 


Dress  Goods,  Cloths,  Tweeds,  Drills,  Ducks,  Cottons  and  Velveteens    Hosiery 
Yarns,  Gloves,   Braids,  Etc. 

DYED,    FINISHED   AND   PUT   UP 

ALSO 

Feathers,  Silks,  Velvets,  Ribbons,  Lace,  Etc. 


w,KuGXdnt,w)     MONTREAL,  TORONTO,  OTTAWA,  QU 


EBEC 
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a  whole  display  of  one  color,  in  most  cases  a  two-color 
effect  can  be  obtained  as,  for  instance,  half-and-half  of 
say  browns  and  tans,  pinks  and  greens,  reds  and  pur- 
ples, black  and  white,  creams  and  blues,  greys  and  pale 
blues,  and  all  the  harmonizing  colors  that  go  together  in 
pairs.  To  each  of  these  add  the  accessories  that  go  with 
them,  such  as  ribbons,  parasols,  gloves,  hats,  etc.,  of 
the  same  colors  as  the  goods. 

Try  this  idea  as  a  change,  especially  with  the  shades 
that  are  to  be  prominent  for  Fall  wear,  and  you'll  find 
it  a  good  change,  and  it  will  create  talk  and  sell  goods 
for  you. 

In  the  illustration  showing  another  "homemade" 
fixture  on  which  ribbons  are  displayed  is  offered  a  sug- 
gestion in  the  way  of  a  fixture  that  can  be  cheaply  and 
easily  made,  and  one  that  will  be  found  suitable  for  a 
variety  of  trims.  These  are  best  made  in  oak  or  some 
hard  wood.  For  the  small  cost  of  each  it  is  better  to 
have  some  carpenter  or  wood  turning  factory  make  them 
for  you.  Have  them  made  in  the  finished  state  and  at 
any  paint,  store  you  can  procure  a  wood  dye  in  any  color 
desired.  Give  these  stands  a  coat  of  the  color  required, 
over  which  put  a  coat  of  varnish  to  keep  the  dye  from 
fading  and  to  give  the  stand  a  better  appearance. 
Flemish  green  or  mahogany  always  looks  well.  These 
are  chiefly  used  for  displays  of  ribbons,  embroidery, 
laces,  hosiery,  gloves,  handbags,  and  will  be  found  excel- 
lent for  gents'   furnishings  trims. 

Before  proceeding  further  with  this  talk  on  display 
1  wish  to  say  that  the  remarks  and  suggestions  offered 
in  these  columns  may  not  be  new  to  many  of  the  readers 
who  have  charge  of  displays  in  the  cities,  where  you  are 
in  close  touch  with  the  larger  centres,  and  that  the  sug- 


A  Men's  Furnishings  Grouping. 
By  H.  Hoilingsworth. 

gestions  apply  chiefly  to  the  man  in  the  smaller  town 
who  has  not  the  scope  or  facilities  that  you  and  1, 
with  the  large  firms  in  the  big  cities,  have,  and  yet  an 
interchange  of  ideas  will  always  be  welcomed  by  the  man 
who  "doesn't  know  it  all,"  and  usually  the  man  who 
knows  it  all  is  generally  looking  for  a  job.  I  want  to 
state,  also,  that  I  do  not  want  to  "knock"  or  belittle 
the  trimming  of  the  windows  in  the  smaller  towns    and 


small  concerns.  "Far  be  it  from  such,"  as  the  Dutch- 
man would  say,  but  my  object  is  to  do  and  say  what  I 
can  to  bring  the  art  of  window  display  to  the  level  on 
which  it  should  stand,  and  in  so  doing  increase  the  pro- 
fits of  the  merchant  and  also  raise  the  standard  of  ap- 
pearances. 

Now,  one  very  bad  idea,  to  the  mind  of  most  of  the 
best  class  of  window  artists,  is  the  idea  that  many  of 
our    merchants    in    the    cities    and    smaller'    places    have     of 


A    Ribbon   Drape. 

dressing  their  windows  from  the  ceiling  to  the  floor.  The 
trimmer  commences  at  the  ceiling  and  suspends  rods  and 
tapes  indiscriminately,  on  which  all  kinds  of  merchandise 
are  hung.  If  he  would  only  think  for  a  moment  what  a 
lot  of  hard  work  he  is  giving  himself  for  no  result 
What  man  or  woman  will  stand  at  a  window  and  gaze 
heavenward  on  merchandise  ?  These  merchants  imagine 
that  a  window  is  worthless  unless  every  square  inch  of 
space  is  filled  with  some  article  of  merchandise.  What  a 
contrast  to  the  window  where  few  goods  are  shown,  all 
below  the  level  of  the  eye  of  the  customer  and  arranged 
to  show  the  good  points  of  the  article  to  the  best  ad- 
vantage. 

Now,  Mr.  Merchant,  if  my  advice  is  worth  anything, 
take  it,  and  "cut  out"  all  the  overhead  trimming.  Take 
a  small  appropriation,  as  much  and  no  more  as  your 
business  will  allow  each  month,  and  put  it  into  the  pur- 
chase of  a  few  up-to-date  fixtures.  Keep  to  the  low, 
neat,  dignified  trims,  well  ticketed.  Show  as  few  goods 
as  possible,  (exceptions  allowed,  of  course,  to  a  sale  or 
bargain  window),  change  your  windows  twice  a  week  at 
least,  and  you  will  find  results  just  as  good  or  better, 
with  appearances  improved,  than  under  the  high-trim 
system  that  takes  twice  the  time  to  trim  and  five  times 
the  quantity  of  goods  that  run  great  chances  of  being 
soiled  and  faded  and  unsalable. 
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RETURNED  . 

JUL  101906  ^^^-^ 


A.  S.  RICHARDSON 

SPECIALIST  IN 

WAX  FIGURES 

Our  figures  are  noted  for 
their  perfect  construction 
and  general  attractiveness. 
You  will  find  them  a  good 
investment. 

Forms  and 
Store  Fixtures 

of  all  kinds  can  be  seen  at 
our  show  rooms. 


62  HAYTER  STREET 
TORONTO 

TEL.  M.3687 


VICTORIA  SQUARE 
MONTREAL 

TEL.  M.4334 


If  you  have  not  time  to  call,  write  us  for  our 
illustrated  catalogue. 


You  may  Sell  Fancy  Goods  at  Night* 

if  your  store  is  lighted  by 

ACETYLENE 

It's  really  artificial  sunlight — pure,  white, 
soft,  but  steady  and  brilliant.  Cheap  and 
absolutely  safe. 

A  postal  card  from    you  will  bring  full 
information. 

THE  CONTINENTAL  HEAT  &  LIGHT  CO, 

17-19  BUSBY  LANE,  MONTREAL,  P.Q. 


ANNOUNCEMENT  FOR   FALL 

To  all  windo  v  trimmers  and  up-to-date  merchants  we  desire 
to  announce  that  our  three-color  catalogue,  showing  all  the 
newest  and  latest  styles  in  decorating  of  all  kinds  is  ready 
tor  distribution.  We  shall  take  pleasure  in  mailing  a  copy 
of  this  three  color  catalogue  to  all  who  will  drop  us  a 
postal  with  their  name  and  address  and  if  there  are  any 
special  descriptive  designs  that  you  like  to  have  made, 
send  us  your  design  and  we  will  make  same  for  you. 

We  also  desire  to  thank  all  our  many  customers  for  the 
liberal  patronage  of  past  seasons  and  respectfullv  solicit  a 
share  of  their  orders  for  Fall  styles  in  our  line.  We  promise 
vou  good  and  business-like  treatment,  which,  together  with 
the  exclusive  designs,  superior  quality  and  low  prices  of 
our  goods,  has  given  our  house  the  enviable  reputation  we 
enjoy. 

The    BOTANICAL  DECORATING  CO.,    (Inc.) 

271  WABASH  AVE.,  CHICAGO,  ILL. 
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has  enquiries  from  time  to  time  from  manufacturers  and  others 
wanting  represintatives  in  the  leading  business  centres  here 
and  abroad. 

Firms  or  individuals  open  for  agencies  in  Canada  or 
abroad  may  have  their  names  and  addresses  placed  on  a 
special  list  kept  for  the  information  of  enquirers  in  our  various 
offices  throughout  Canada  and  in  Great  Britain  without 
charge. 
Address  :   Business  Manager. 

Dry  Goods  Review, 

Montreal  and  Toronto. 
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/Vo.  54     EXTENSION  BRACKET 

Made  of  J^-in.  tube  with  H->"-  extension  end  ;  12  in.  long 

when  closed,  24  when  extended.     Nickel  plated. 


No.  517-SHOE  STAND 

4  in.  high  base,  %-\n.  standards  and 

circles  10  and  15  in.  high. 

Nickel  plated. 


TORONTO  BRASS  MFG.  CO, 

17-21  Temperance  Street 

TORONTO 
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No.  360-SUIT  FORMS 

With  japan   and  nickel   tops. 


We  make  every  kind  of  fixture 
for  display  purposes. 

Prices  sent  for  special    designs. 

Don't  forget    to    visit    us    when 
in  town. 

Our    Illustrated    Catalogue    free 
for  the   asking. 
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No.  176-NECKWEAR  AND 
GLOVE  STAND 

Three  arms,  6  cross  bars,  24  pairs  rings. 
All  adjustable.    Height,  42  in. 


o 
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No.  302     COMBINED    COAT  AND 
PANT   HANGER 

Made  of  coppered  wire. 


No.  233— CARD  HOLDER 

Made  with  6-in.  nickel  base.  Adjustable 

12  to  18  in.  and  18  to  30  in.     Holds 

card  11x14  in. 


No.  215-TIE  DISPLAY  RACK 

Standard  36  in.  high.     Each 
ring  holds  6  ties, 
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No.  382-STORE  STOOLS 

Self-acting.     22  and  23  inches  high,  with 
polished  oak  tops. 


^ 
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In  the  illustration  of  the  grouping  of  gents'  furnish- 
ings I  have  endeavored  to  show  how  the  leading  haber- 
dashers are  making  their  displays.  This  idea  is  consid- 
ered the  thing,  and  requires  more  artistic  ability  to 
arrange  than  the  usual  gents'  trim  as  seen  in  less  up-to- 
date  places.  I  know  of  one  house  now  in  Chicago  that 
is  offering  a  large  salary  to  a  man  who  can  trim  along 
this  line,  and  all  the  American  and  Canadian  haberdash- 
ers who  are  doing  the  better  class  trade  are  trimming  in 
this  style. 

Illustration  Fig.  4  shows  the  right  idea  for  artistic 
trimming  with  ladies'  garments.  The  grouping  is  done 
on  the  pedestal  and  glass  shelf  idea,  which  can't  be 
beaten  for  all  round  work.  Instead  of  glass  shelves, 
which  are  very  expensive  and  easily  broken,  a  board  3 
feet  long,  covered  with  felt,  velvet,  plush,  denim  or 
sateen,  would  answer  the  purpose  just  as  well.  The  Re- 
view will  furnish  the  name  of  a  firm  making  these  pedes- 
tals (for  about  25c.  each  in  hardwood,  all  heights)  on 
application. 


A.  S.  RICHARDSON 


A.  S.  RICHARDSON. 


THE  art  of  wax  figure  making  has  of  recent  years 
made  rapid  and  eventful  progress,  and  A.  S.  Rich- 
ardson, Toronto,  has  kept  in  the  forefront.  His 
reputation  has  been  fully  maintained  with  the  progress  of 
the  art.  Periodical  visits  to  Europe  keep  him  posted  re- 
garding the  latest  models  and  methods.  His  recent  trip 
to  Paris  has  placed  him  in  a  position  to  know  just  what 
is  wanted  for  this  market,  and  also  the  material  to  with- 
stand the  climate.  He  has  in  preparation  a  special  cata- 
logue devoted  to  this  exclusive  line  of  fine  wax  figures. 
Mr.  Richardson  is  the  only  producer  of  this  class  of  goods 
in  the  Dominion. 


"TWO  ON  TEN." 


"Two  on  ten,  Miss  Brown." 

"Sure?     Very  well,  Miss  Smith." 

"Almost  certain.     But  you'd  better  see  for  yourself." 

There  was  a  crowd  of  customers  before  the  women's 
hosiery  counter.  The  salesgirl  who  said  "Two  on  ten" 
to  the  clerk  next  to  her  had  been  busy  for  twenty  min- 
utes with  a  customer,  a  handsomely  dressed  young 
woman,  to  whom  she  had  been  showing  expensive  silk 
hosiery. 


The  young  woman  had  been  more  than  ordinarily 
difficult  to  please,  and  the  space  in  front  of  her  was 
strewn  with  boxes.  She  did  not  seem  satisfied  with  any 
that  were  shown  her  and  described  several  designs,  each 
of  which  necessitated  more  or  less  search  through  the 
stock  on  the  part  of  the  clerk. 

It  was  perhaps  three  minutes  before  the  salesgirl 
again  faced  the  customer  with  several  more  boxes.  Still 
apparently  dissatisfied,  the  handsomely  dressed  young 
woman  examined  them  indifferently,  thanked  the  clerk 
and  said  she  would  look  further. 

Just  as  she  rose  to  go  Miss  Brown  reminded  Miss 
Smith  of  the  new  lot  that  had  just  been  received,  but 
which  had  not  yet  been  placed  in  stock. 

"Are  you  sure1?"  asked  Miss  Smith. 

"Yes,  I  saw  them,"  replied  Miss  Brown.  "Just  a 
moment;  I'll  ask  the  floorwalker  to  show  them  to  you." 

"Two  on  ten,  Miss  Brown?  Sure?  Very  well.  This 
way,  madam,"  said  the  floorwalker,  beckoning  Miss 
Brown  to  follow  them. 

"I  see  her  finish,"  remarked  another  of  the  women 
customers  to  her  companion,  nodding  her  head  in  the 
direction  the  handsomely  dressed  young  woman  had  gone 
"I  used  to  -work  in  a  dry  goods  store  before  I  got  mar- 
ried, and  it  seems  kind  of  good  to  hear  that  familiar  ex- 
pression,   'Two   on  ten,'   again. 

"What  does  it  mean  1  Why,  two  eyes  on  ten  fingers. 
That  woman  was  a  shoplifter.  The  girls  suspected  her, 
gave  the  signal  and  had  her  dead  to  rights  in  no  time." 


If  you  are  The  Window  Trimmer 
see  that  you  have  an  entry  in  this 

COMPETITION 

We  want  to  know  who  are  the  leading 
Window  Trimmers  of  this  country. 

We  want  to  know  about  the  ideas 
themselves,  the  skill  of  working  them  out 
and  the  estimated  result  of  the  plans. 

For    tHe     best     PKoto     and 
j&      Description    of    a       j& 

SUMMER  WINDOW-TRIM 


we    -will    give  $5.       For  tKe 
second  best   $3 


gVPHotos  and   Descriptions  to    b*   in    by   the 
30th    of    August    next. 
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A  GREAT  PURCHASE 


We  have  made  some  very  large  purchases  from  the 
different  mills  at  such  great  reductions  that  we  are  selling 
them  at  less  than  regular  mill  prices.  These  lines  include 
the   following  : 

5,300  Pieces  Dress  Ginghams 

2,000   Pieces   Dress   Ducks 

1,000  Pieces  Dress  Mulls  and  Lawns 
5,000  Pieces  Lenos,  all  colors 
7,000  Dozen  Napkins 

WHITE  GOODS 

"The  woman    in    white"  will  he  seen  everywhere. 

Our  good  selling  numhers  are  all  in  stock  now  for 
immediate  delivery,  such  as  Victoria  Lawns,  Persian  Lawns, 
India  Linens,  Mulls,  Nainsooks,  Chiffon  Mulls,  48  in.,  Hand- 
Woven  Batiste,  Swiss  Dress  Muslins,  Lyons  Dress  Muslins, 
French  Dress  Muslins,  French  Organdies,  Good  Qualities  in 
Swiss  Embroidered  Dot  Muslins  and  Linens,  White  Fancy 
Madras. 

We  have  just  put  into  stock  a  complete  range  of  White 
Linens  for  Shirtwaists  and  Suits. 

Our  collection  of  White  Goods  is  very  large  and  all 
at    old    prices. 

More  White  Goods  will  be  sold  this  year  than  any  previ- 
ous year  in  the  history  of  the  trade,  and  we  would  advise  our 
friends  to  order  at  once. 

Regarding  Dress  Goods 

We  are  taking  good  care  of  our  customers.  We  have 
large  quantities  of  all  our  staple  lines  contracted  for  at  old 
prices,  and  will  protect  you  while  they  last. 

We  also  have  a  well-assorted  stock  of  Velveteens 
and    Cords. 


BrOPHY-CaINS,   Limited 

QUICK  SHIPPERS 

23  St.  Helen  Street,  MONTREAL 


65 


DRY    GOODS    REVIEW 


BROA DCLOT H  S 

Broadcloths,   both  Plain  and   Fancy,  Lead — Big  Plain 
Season   Indicated,  Though  Ind'Stinct  Stripes 
and    Plaids  and    Quiet  Checks  are 
Gaining   Strength. 

THE   placing   trade  for   Fall  promises  to  be  heavy,   as 
the   trade  feels   that  the   top   of  the  market   has.inot 
yet   been   reached   and   I  hat   the   present  high   prices 
for  all  woolen   materials  may   be   replaced  by  still   higher 
figures. 

All  buyers  have  placed  heavy  orders  for  broadcloths, 
and  the  confidence  in  the  lead  of  this  material  only  in- 
creases as  orders  from  the  retail  trade  come  in.  In  the 
wake  of  broadcloths  come  other  plain  materials  approach- 
ing them  in  finish  and  texture,  such  as  Venetians,  box- 
cloths,  sat  anas,  satin-cloths,  etc.  Serges,  both  in  the  line 
French  and  in  heavier  makes,  light  and  medium  weight 
poplins,  henriettas  and  cashmeres,  etc.,  are  all  on  the  list 
for  Fall. 

Variety  here  will  have  to  be  sought  in  the  colors 
stocked  and  therefore  ranges  of  color  are  more  extended 
than  they  usually  are.  Brown  is  coming  into  prominence 
and  is  a  great  deal  talked  of,  but  though  it  will  be  a  bet- 
ter seller  than  last  season  it  is  not  likely  to  have  the 
irresistible  sweep  that  it  had  a  few  seasons  ago.  Blue 
with  a  decided  leaning  towards  the  deep  shades  is  placed 
as  first  favorite  on  all  hands  ;  all  buyers  are  agreed  on 
this.  Some  buyers  then  favor  green  with  olive  leading, 
while  others  place  red  shades  next.  It  is  sure,  however, 
to  be  a  close  run  between  these  colors,  and  both  will  be 


Worsted  Twill  Suiting— Shown  by  Brophy-Cains,  Limited. 

well  worn.  Grey  is  selling  well  for  the  early  Fall,  and 
the  present  popular  shades  are  well  taken  for  the  very 
early  trade,  orders  calling  for  darker  greys  as  the  season 
progresses. 


Deep,  rich  colors  are  indicated  for  the  better  trade  ; 
deep  blues  that  are  almost  black,  deep  art  green,  rich 
wine  and  prune  shades,  etc.,  are  likely  to  prevail  in  ex- 
pensive cloths  and   velvets. 


Grey  Worsted  Suiting,  Stripe  Effect  -Brophy-Cains,  Limited. 

STRONG  FEELING  FOR  FANCIES. 

WHILE  a  big  proportion  of  the  Fall  orders  are  placed 
for  plain  cloths,  fancies  are  coming  into  greater 
prominence  daily.  C^uiet  effects  in  tartans  and 
fancy  plaids  in  tartan  and  Scotch  colorings  are  in  high 
favor.  Indistinct  plaids  and  shaded  or  ombre  plaids 
crossed  by  an  over-check  in  brighter  colors  are  another 
style  of  plaid  well  liked.  Rob  Roy  checks  or  plaids  in 
black  and  white  and  other  colors  are  another  novelty. 
There  is  more  than  an  indication  that  stripes  are  coming 
to  the  front  and  later  in  the  season  they  will  likely  take 
the  lead  over  checks.  Checks  have  had  a  pretty  good  run 
and  stripes  will  be  more  of  a  novelty  then.  Stripes  as 
yet  are  unobtrusive  ,and  are  of  the  indistinct  variety  and 
often  like  one  of  the  cloths  shown,  crossed  by  an  over- 
check  of  color. 


WEIGHTS    AND    FINISH 


Chiffon  Weights  and  a  Smooth,   Velvety  Glove  Finish 
the  Universal  Choice. 

NOTHING  but   chiffon  or  very   light    weight   cloths  are 
being   bought    for    the    city    trade,    and   even    where 
heavier   goods   are   considered   a   necessity   they  are 
very   light   in   weight   when  compared    with   those   bought 
for  Winter  wear  only  a  few  years  back. 

Talking  with  the  head  of  the 'dress  department  in  a 
leading  city  store,  he  gave  it  as  his  opinion  that  this 
stocking  of  light  weight  stufis  was  to  be  considered  as  a 
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Some  FACTS  for  FALL,  '9°6 

WWVVWVVWVVVWVWVVVVVVVVVVVVVVWWVVi 

These   are    some   Foundation  Stones    on 

which     you    can    build    large     and    increasing 
Fall     Business.        We     can     assure     you     the 
values    are     Ai     and     a     look     through     our 
samples      will      mean      business     and     mutual 
satisfaction. 

Ladies'   Underwear 

Ladies'  Ringwood  Gloves 

DRESS  GOODS              LINENS 

STAPLES 

Doylies,  etc. 

Hosiery      Top  Shirts     Smallwares 

Xmas  Handkerchiefs 

Ladies'  F'lette.  Underwear 

Overalls 

Gent's  Furnishings 

Men's  Underwear 

JOHN  KNOX  COMPANY,  LIMITED 

Wholesale  Dry  Goods  and  Smallwares 

HAMILTON,  ONTARIO 
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permanent  feature  in  the  trade.  He  did  not  consider  that 
the  high  price  of  wool  was  the  cause,  but  perhaps  it 
might  have  been  a  developing  factor  as  manufacturers 
would  naturally  do  all  they  possibly  could  to  foster  such 
a  tendency  in  the  present  state  of,  the  wool  market.  The 
call  for  light  weights  is  in  his  opinion  due  to  a  more 
rational  and  hygienic  mode  of  dressing  and  to  the  better 
methods  of  heating  buildings  and  houses.  Women  wear 
woolen  underwear  that  gives  warmth  without  undue 
weight,  and  when  they  enter  a  building  or  house  they 
cannot  bear  the  extra  warmth  of  a  heavy  cloth  gown. 
All  materials,  either  plain  or  fancy,  have  a  plain, 
smooth  finish.  No  rough  tweeds  are  seen,  and  tweeds, 
serges  or  other  cloths  have,  like  the  broadcloths,  etc.,  a 
smooth,  soft,  velvety  finish— glove  finish,  as  it  is  often 
described. 

4- 

VOILES 

Trade  has  Turned  now  onto   Light  Weight  Voiles  and 

Wool  Fabrics — The  Season   Practically 

Over  in  the  Retail  Trade. 

Tilt;  dress  goods  season  opened  up  unusually  early  this 
Spring  in  the  retail  stores.    L,ate  January  and  early 
February  sales  were  unusually  good,  and  the  season 
up  to  the  early  part  of  the  month  has  been  an  exception- 
ally good  one.     June,   with  a  few  exceptions,   has  been  a 


Fancy  Broadcloth  Effect     Brophy-Cains,  Limited. 

quiet  month  in  the  dress  department,  due  in  a  measure  to 
the  early  opening  up  of  the  selling  season  and  also  to  the 
fact  that  slocks  are  unusually  clear  and  that  values  are 
advancing  so  rapidly  that  the  buyer  does  not  feed  like 
making  any  sacrifice  to  stimulate  trade.  In  normal  sea- 
sons job  lines  can  be  bought  for  this  purpose,  but  this 
year  jobs   in   desirable  goods  are  not    to  be   obtained. 

Seeing  things  so  quiet  in  the  department  leads  some 
merchants  into  worrying  the  buyer,  and  cases  of  this  kind 
have  come  to  the  notice  of  The  Review.  It  should  be 
remembered,  Mr.  Merchant,  that  it  is  just  as  much  to 
the  buyer's  interest  as  it  is  to  yours  to  make  the  very 
best  possible  out  of  the  department,  and  that  the  man 
who  has  all  clews  in  his  hands  is  in  the  best  position  to 
judge  the  policy  to  be  pursued.  A  little  thought  will  soon 
convince  one  as  to  the  wisdom  of  judging  a  buyer  by  his 
yearly  returns  and  not  by  the  fact  that  the  department 
is  not    busy  all   the  time. 

Fancy  effects  in  chiffon  voiles,  in  broken  checks  and 
embroidered  figures,  etc.,  are  what  the  trade  is  turning 
to  now.  Where  black  or  cream  voiles  are  in  stock  they 
are  selling  well,  and  black  voiles  with  a  white  figure  or 
check,  or  white  with  a  black  check  or  figure,  would  sell 
well,  but  these  goods  are  practically  out  of  the  market 
at  present.  Coarse  canvas  voiles  not  only  in  black  and 
cream,    but   also  in   colors,    are  asked   for  now,   and    will 


sell  for  wear  with  a  fur  coat  in  the  Winter.  Nun's  veiling 
is  a  good  seller  at  present,  many  people  buying  it  instead 
of  washing  materials  for  outing  wear. 

^ 

SILKS    AND    VELVETS 


Summer  Silk  Business  Somewhat  Disappointing-Black 

Taffeta  Coming  to  the  Fore— Satins  Spoken 

of  for  Fall— Velvets  and  Velveteens 

Selling   Well. 

ONLY  in  high-grade  silks  is  there  much  activity  in  the 
silk  market,  and  the  popular  trade  it  must  be  con- 
fessed is   not   taking  much  interest  in  silk   fabrics, 
'the  rough  raw  silks,   such  as  pongee  and   tussores,   have 
sold  to  some  extent,  both  for  costumes  and  wrap  coats. 

Prices  for  raw  silk,  however,  are  very  firm,  and  quo- 
tations are  very  high,  showing,  in  fact,  an  advance  on  all 
new  business  of  from  5  to  1\  per  cent. 

Light  weight  silks  in  very  bright  finishes  are  the  class 
favored  and  this  indication,  coupled  with  advance  style 
rumors  from  Europe,  is  regarded  as  an  indication  of  the 
popular  use  of  satin  in  the  coming  Winter.  Satin,  it  may 
also  be  remarked,  has  come  to  the  front  again  as  a 
material  for  fashionable  wedding  gowns. 

A  considerable  quantity  of  silk  and  wool  fabrics  are 
.selling,  and  silk  stripes  on  wool  fabrics  are  making  their 
appearance  as  a  novelty. 

Should  the  present  indications  in  favor  of  coarser 
weaves  of  voile  materialize,  and  there  is  every  possibility 
that  they  will,  silks  for  under-slips,  skirts  and  linings 
will  be  wanted  and  this  will  give  a  decided  impetus  to 
s.iles  in   this  department. 

Just  now  in  New  York  coin  spot  foulards,  generally 
on  a  white  ground,  are  pretty  extensively  worn,  and 
there  is  also  a  limited  business  done  in  grenadines.  Silks, 
however,  are  well  regarded  for  the  coming  Fall,  chiefly 
in  plain  weaves  and  in  dark,  soft  colors.  Fashionable 
women  are  wearing  black  with  relief  trimmings  of  a 
color,  notably  green  or  blue.  Besides  black,  dark  blues, 
greens,  browns,  and  some  greys  are  regarded  as  the  likely 
colors   for   Fall  selling. 

Velveteens  enjoyed  quite  a  revival  in  the  early  Spring 
months,  and  many  buyers  were  somewhat  astonished  at 
the  extent  of  the  demand.  This  demand  has  no  doubt 
influenced  the  placing  of  advance  Fall  orders.  Travelers 
on  the  road  are  receiving  some  very  nice-sized  orders  for 
the  Fall  season.  It  would  seem  from  these  orders  that 
merchants  are  awakening  to  the  fact  that  it  pays  best  to 
stock  only  reliable  qualities  and  the  better  grades  are 
decidedly  receiving  the  most  attention.  Soft  souple  cloths 
with  rich,  deep  pile  in  chiffon  weight  and  silk  finish  are 
what  is  selling,  and  the  bulk  of  the  orders  are  placed  on 
this  class  of  material. 

Some  fancy  embroidered  velvets  are  shown  for  waists, 
and  cords  are  also  selling. 

The  dull,  rich  Fall  colors  show  up  to  perfection  in 
velvets,  and  the  blues,  greens,  rose  and  raspberry  reds 
and  browns  are  most  attractive  in  this  fabric.  Silk  vel- 
vets are  selling  well  to  the  millinery   trade. 


KNITTING  FACTORY  FOR    INGERSOLL. 

T.  Waterhouse  &  Co.  will  establish  a  knitting  fac- 
tary  at  Ingersoll,  Ont.  A  by-law  providing  for  a  loan 
of  $20,000,  to  be  paid  back  in  25  years,  has  been  passed 
!by  the  town.  As  .security  a  mortage  on  the  factory  and 
the  present  woolen  mills  will  be  given. 
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Tweed  Popularity 


Ladies  are  going  to  wear  Tweeds 
more      than      ever      next       Fall. 

Get     prepared     f  o  r     it     NOW. 

HEWSON  TWEEDS  FOR 
LADIES'  COSTUMES 

are  made  with  the  same  care  and  nicety 
that  marks  HEWSON    TWEEDS  tor  men. 

All  the  little  points  of  style  that  go  to 
make  up  an  attractive,  easy  selling  line 
have  been  thought  out.  You'll  reap  the 
benefit  by  stocking  up  early. 

Remember    HEWSON,  "The  goods  that  sell." 


HEWSON  WOOLEN  MILLS,  limited 

AMHERST,  N.S. 
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Canadian  Goods  for  Canadian  People 

Ladies'  Homespun  Suitings  and  Costume  Cloths 


Excellent   Material 
Durable  Wear 


Superior  Shades 
Latest,  Designs 


Harris  &  Company,  Limited,  Rockwood,  Ont. 

SELLING    AGENTS 

Mony penny  Bros.  &  Co.,         -  Toronto  and  Montreal 
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THE  ORIGINAL 

BELT  HOSE  SUPPORTER 


Lightest 

in 
Weight 


Coolest 

in 
Summer 


Strongest 

in 

Wear 


Comtort 


Itself 


Try  Our 
Styles- 
No.  10, 
25, 
30, 
45 


Assorted 
or  Solid 

Colors 
in 

Black, 

White, 

Pink, 

Blue, 

Red 


TO  BE  HAD  FROM  ALL  LEADINC  JOBBER8 

TTe  EISMAN  NOVELTY  MFG.  CO. 


NEW 
ADDRESS 


77  York  Street,  Toronto 


)  o<k>chd<>o<kkx><>ck><><><^^ 

70 


Dry  Goods  Review 


DR  ESS    ACCESSORIES 


WOOLLENS    WOOLLENS 

FROM 
US 
TO 
YOU 


M'"iHBT.    "B'^C^S 


We  have  now  on    hand,  ready    for   shipment    on    the 
shortest  notice,  the  largest  assortment  of 

Tweeds 
Overcoatings 
Serges 

Assorted  Silks 
Hair  Goods 
Suitings 


Sleeve  Linings 
Canvases 
Holland 
Pocketings,  etc. 

ALL   REQUIREMENTS  FOR  TAILORS 

Goods  which  merit  your  attention  and  your  order. 
They  will  come  up  to  expectations — do  better — sur- 
pass.     We  can  fill  your  wants  properly — profitably. 

SAMPLES   SENT  FREE 
ON     APPLICATION 

A.  McDOUGALL  &  CO. 

196  McGill  St.  -   MONTREAL 

BRANCHES 

McKinnon  Bldg.,  TORONTO        Bridge  St..  QUEBEC 
Jarvis  Bldg.,  ST.  JOHN 


THE 


'PIRLE'  Finish 

Indispensable  for  the  Open-Air  Girl. 

"LADY'S  REALM"  says: 

"The  out-door  girl  who  loves  to  cycle,  walk  and  drive  will  never  wear 
anything  but  a  'Pirle'  costume  when  she  has  once  donned  one.  It  may  be 
the  shower  of  May  or  the  storm  of  November,  her  neat  cloth  dress  will 
remain  unspotted  and  unshrunk,  and,  when  dry,  will  be  as  fresh  as  when 
it  came  from  the  tailor's  hands." 


Registered  Trade  Mare. 


"Madge"  in  "Truth"  says: 

"Every  dressmaker  ought  to  leave  out  a  bit  of  selvedge  somewhere  with 
the'PlRLB'  stampon  lt.as  this  affords  an  absolute  guarantee  for  the  wearer. 

"The  proprietors  undertake  to  make  good  any  material  to  stamped  that 
has  been  actually  damaged  by  rain." 


TO  BE  OBTAINED  FROM  THE  LEADING  IMPORTERS 
or  full  particulars  from 

E.  RIPLEY  £.  SON,  Limited, 

100c.,   Queen  Victoria   fttreet,  LONDON,  EX.,   fNOLANP. 
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RIBBONS 

A  Wide   Range  for  Both   Decoration  and  Trimming — 
Summer  Trade   Continues  Active — Splen- 
did   Fall    Prospects. 

JUNE  continued  the  marked  activity  in  retail  ribbon 
circles  although  as  the  month  progressed  jobbers 
found  trade  quiet.  The  wealth  of  fancy  ribbons  has 
induced  many  firms  to  go  into  the  line  and  supplies  are 
now  more  in  keeping  with  the  demand  and  shrewd  buyers 
once  in  a  while  stumble  across  some  good  jobs  in  houses 
where  the  manager  remembers  past  disastrous  experiences 
with  these  lines.  Floral  effects  in  wide  ribbons  are  as 
popular  as  ever,  especially  in  such  designs  as  include 
loses,  hyacinthes,  forget-me-nots  and  pansies.  These  rib- 
bons are  much  used  for  decorative  and  trimming  purposes 
and  are  made  up  into  belts,  while  the  millinery  trade  con- 


cluding black  and  white  are  in  good  request  and  over- 
check  and  plaid  ideas  are  represented.  Stripes  are  often 
shown  interspersed  with'  floral  effects.  Prices  continue 
linn  on  all  lines  and  as  the  season  progresses  the  usual 
advances  will  be  apparent.  Failletines,  the  new  soft  cord- 
ed ribbons,  shown  in  all  colors,  are  classed  as  good  pro- 
perty. Colors  run  strongly  upon  staple  shades  with  grey 
still  prominent. 

LACE 

Black  Laces  Strongly  Indicated  for  Fall— Chantilly  and 
Embroidered   Net    Laces  in   the    Lead. 

LACK   has   been  for  some   seasons   now   the   favored    of 
fashionable   trimmings,   and   as  yet   there   are   no   in- 
dications of  any  decline   in   the   vogue  of  this     most 
beautiful    of      embellishments.      In     the    past    few    months 


SECTION    OF  RIBBON    AND    SMALLWARE   DEPARTMENT— W.  H.    Scroggie  .Co. .'.Montreal. 


sumes  a  large  yardage.  Narrow  widths  are  used  to  some 
extent  for  neckwear  and  extensively  for  embroidery  pur- 
poses. 

Progressive  methods  in  retail  circles  keep  up  the 
marked  interest  in  ribbons,  and  as  an  example  of  ribbon 
display,  through  the  courtesv  of  Mr.  Rogers,  manager  of 
the  ribbon  department,  W.  II.  Scroggie  Co.,  Montreal,  an 
illustration  of  the  ribbon  section  near  the  main  entrance 
is  given.  Close  scrutiny  will  reveal  many  unique  display 
methods   along    the   line   of   showing   made-up   articles. 

Advance  Fall  orders  in  lobbing  and  millinery  circles 
are  very  satisfactory  and  indicate  another  lustrous  taffeta 
season  with  the  special  favor  showing  widths  from  111  to 
7li.  Duchesse  satin  in  widths  of  :-;,  5  and  !J  is  slightly 
inquired    for.     In    fancy    taffetas,    striped   combinations   in- 


The  Review  has  made  frequent  reference  to  the  growing 
vogue  of  black  lace.  Chantilly  promises  at  present  to 
be  the  style  leader,  but  considerable  interest  is  also 
taken  in  embroidered  net  laces.  The  combination  idea  is 
still  favored,  and  a  heavy  and  a  light  lace  are  fashion- 
able and  frequently  used  together.  The  heavy  laces  most 
favored  now  by  those  women  who  have  an  influence  on 
the  course  of  fashion  are  cluny  and  venise.  The  posing 
of  black  lace  over  white  is  one  of  the  prettiest  ways  of 
achieving  the  all  popular  black  and  white  combination, 
but  black  lace  is  also  extensively  used  with  a  pale  color 
now.  Many  dresses  of  this  class  have  b^en  worn  recent- 
ly at  race  meetings,  fashionable  weddings,  and  other 
smart  functions,  and  the  description  of  a  few  of  them 
will    illustrate    the    mode.      A    lavender   chiffon   cloth    was 
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NOTICE  TO  THE  TRADE 


RETURNED 


Ready  with   Fall  Lines 

Our  preparations  for  Fall  have  been  on  a  larger  scale  than  ever  before,  with  a  range  of  novelties  supreme 
in  their  excellence  and  positively  without  equal  in  this  market.  We  throw  down  the  gauntlet,  of  style  and 
value,  to  the  entire  trade,  having  the  best  showing  we  ever  had  of 

—Silk  Waists  and  Suits 

—Fancy  Collars  and  Belts 

— Silk  and  Sateen  Underskirts 

—Val.  Laces  and  Swiss  Embroideries 

—Fancy  Ruchings  and  Pleatings 

The  distinctive  feature  about  this  business  is  that  we  originate  styles  in  ladies'  wear,  and  have  unusual 
facilities  for  doing  things  right.  Specialization  is  one  of  our  strong  points,  and  the  dry  goods  trade  can 
depend  on  "something  different"  here,  with  such  perfection  in  style  and  finish  one  seldom  sees  at  popular 
prices.  All  we  ask  is  a  chance  to  make  comparisons.  Buyers  will  quickly  believe  the  evidence  of  their 
own   eyes. 

Our   salesmen    start    to    radiate   July    2nd.       Trust    you    will    give    them    a    hearty    welcome. 

A.  E.  REA  &  CO.,  Limited 

Corner  King  and  Spadina      -      TORONTO 
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made,  up  over  a  paler  shade  of  lavender  silk,  and  trimmed 
with  chantilly  lace  in  panel  effect  to  simulate  a  coat, 
and  in  the  corners  of  each  panel  were  medallions  of 
white  kcluny  lace.  The  bodice  of  chiffon  cloth  was  laid  in 
pressed  pleats  extending  from  stock  to  waist  line.  The 
sleeves  of  sun-ray  pleated  poufs  banded  here  and  there, 
and  finished  with  five-inch  alternate  ruffles  of  chiffon  and 
fine  black  lace. 

TRIMMINGS,    BRAIDS    AND 
BUTTONS 


The  Outlook  as  yet  Speculative- Highly  Attractive  Lines 

Shown  by  Manufacturers— Pull   Braids 

in  Good   Demand. 

HE  big  interest     taken     in  pull  braids  this  Spring, 

Tand  the  fact  that  the  retail  trade  is  buying  then! 
in  big  variety  for  the  Fall,  has  raised  the  hopes  of 
the  trimming  manufacturers.  They  feel  that  it  is  their 
turn  next,   and  though  more  trimmings  are   moving  than 


Fancy  Braid  Trimming  to   Match  Separable  Loops. 

in  the  past  two  or  three  seasons,  the  trade  is  certainly 
displaying  great  caution  in  the  placing  of  orders.  The 
manufacturers  have  done  their  utmost  to  tempt  the 
fancy  of  the  trade  by  putting  out  extremely  attractive 
lines,  but  there  is  as  yet  a  sceptical  feeling  displayed  as 
to  the  near  future,  though  it  is  predicted  that  trimmings 
are  coming  into  their  own  again.  Trimmings  that  give 
the  vest  effect,  or  that  are  suitable  for  trimming  vests, 
real  or  simulated,  are  most  favored.  These  generally 
are  made  up  of  braids,  etc.,  and  are  along  pull  braid 
lines. 

Black  and  white  effects  are  much  in  evidence,  and 
separable  motif-s  by  the  yard  are  also  in  some  demand. 
Fancy  little  motifs  with  braid  loops  as  fastening's,  for 
vests     and   strap     trimmings,     are    new   and    look     likc- 


A  Taffeta  and  Black  and  White  Pull  Braid  Trimming. 

ly  sellers,   particularly  when  a  fancy  braid   trimming  can 
be  obtained  to  match. 

So-called  Persian  bandings,  rh  very  good  effects,  can 
be  had  at  an  astonishingly  low  price,  and  are  shown  in 
big  variety.  Gilt  and  tinsel  effects  prevail  in  all  trim- 
ming lines,  and  spangles  and  beads  are  freely  used. 
Taffeta   is     another  fabric    employed   in   the   make-up   of 


fancy   trimmings,    and   the   folded   drop  or   fuchsia  bud   in 
taffeta  is  much  in  evidence. 

The  idea  in  both  braids   and  trimmings   seems  for  a 


A  Taffeta,  Bead,  Soutache  and   Pull  Braid  Motif. 

match  in  color  with  the  material  of  the  gown,  and, 
therefore,  the  color  range  is  very  extensive. 

Many  of  the  more  elaborate  trimmings  are  worked 
up  with  narrow  Valenciennes  lace.  Colored  bugles, 
spangles,  silver  and  gold  tissues,  chiffon  flowers,  plain 
and  fancy  silks,  etc.,  are  worked  up  into  lovely  trimming 
effects  for  use  on  reception  and  evening  gowns.  Some 
beautiful  trimmings  are  shown  of  gold  and  artificial  silk 
braids  for  use  on  evening  cloaks.  Appliques  of  velvet  or 
cloth  are  amongst  the  novelties  shown. 

Buttons  promise  to  be  important  this  Fall,  and  the 
combination  idea  is  strong.  That  is,  a  metal  rim  is 
combined  with  a  pearl  or  cloth  centre.  Centres  of  arti- 
ficial silk  braid  or  gimp  are  also  placed  in  a  rim  of 
metal.  The  carved  pearl  lines  are  very  beautiful.  Cov- 
ered buttons  to  match  in  color  the  material  of  the  gown 
are  a  staple  feature,  and  can  be  covered  to  order. 


Separable  Loops  for  Vest  Trimming. 


EMBROIDERI  ES 


Prices  are  Ascending,  with  Orders  Placed  far  in  Advance, 
When  Acceptance  can  be  Secured. 

LACES  and  embroideries  are  seldom  the  vogue  to- 
gether, but  the  present  time  in  one  of  the  excep- 
tions. Both  have  their  well-defined  uses  and  both 
are  selling'  freely.  Importers  and  manufacturers  have 
had  to  battle  with  the  worst  kind  of  deliveries  in  the 
past  season,  and  are  placing  orders  away  in  advance 
where  manufacturers  will  accept  them.  There  is  nothing 
in  the  way  of  novel  effects  indicated  at  the  present  time, 
and  the  trade  does  not  look  for  much  novelty  in  the  im- 
mediate future.  Embroidered  goods — embroidered  robes 
and  waists,  etc. — are  selling  now  for  the  Spring  of  1907, 
and  the  way  orders  are  being  placed  indicates  the  fullest 
confidence  in  their  future. 

Paris  is  featuring  cloth  gowns  with  elaborate  em- 
broideries worked  directly  on  the  material  for  trim- 
mings. This  is,  however,  a  feature  that  of  necessity 
cannot  be  imitated  by  the  general  trade,  though  it  shows 
just  how  fashionable  the  embroidered  idea  is  as  a  trim- 
ming. It  may,  however,  indicate  a  freer  use  of  elaborate 
trimmings  in  the  near  future. 
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FAIRE  BRO'S.  ®>  C* 


Manufacturers,  LEICESTER.,  ENG. 


LIMITED 


Our  CRUSOE   SPECIALTIES  may  be  relied  on  for  best  materials,  best  workmanship  and 
uniformly  good  quality  throughout. 

They  include  Narrow  Shaped  Duplex  Skirt  Webs,  Plain  Skirt  Webs,  Wide  Duplex 
Webs,  Prussian  Bindings. 

LOOK    FOR     THE 

"CRUSOE" 

TRADE    MARK. 

Shoe  Laces 

Insoles 

Corset  Webs 

Blind  Cords 

MendingWools 

Webbings 

Tapes 


Canadian     Agen 


S.  Caldecott,  Bay  Street,  Toronto 


ci 
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Your  Smallware  Department  can't  be  considered  complete  unless  you  handle  our  lines. 
OUR  SPECIALTIES: 

CHatelaines, 
Purses, 
Shopping  Bags, 

PILL     BOOHS,      PELTS,     RAZOR    STROPS 

and  all  sorts  of   ADVERTISING    NOVELTIES 

All  goods  guaranteed  and  at  prices  worth  investigating.     Latest  samples  for  Fall 

now  in  the  hands  of  our  travellers. 


41  \   ST.  JAMES  STREET, 
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Royal    School    of    Needlework— Embroideries    of    Superior 
Quality  from  Ancient  Designs. 

CONSUL  GEORGE  HORTON,  the  American  consul  at 
Athens,  furnishes  an  interesting  report  on  the  man- 
ufacture   of     lace     bv    the   women    of     Greece.      He 
writes  as  follows  : 

There  are  220  girls  at  work  in  the  Royal  School  of 
Needlework  and  Laces  at  Athens,  and  there  are  branch 
schools  under  the  same  direction  at  Aegina,  Corinth, 
Salassi,  Koropi,  Kerate,  Ithaca,  in  Greece;  Monastir  and 
Salonica,  in  Thcssaly,  and  a  large  school  in  Crete.  In  all, 
about  1,000  girls  are  given  employment. 

The  history  of  this  industry  is  briefly  as  follows: 
After  the  war  between  Greece  and  Turkey,  about  eight 
years  ago,  Athens  was  tilled  with  destitute  Thessalian 
refugees.  The  women  scarcely  without  exception  knew 
how  to  weave  on  hand  looms,  as  the  country  people  of 
Greece  largely  make  their  own  cloths.  Lady  Egerton, 
wife  of  the  British  minister,  successfully  undertook  to 
set  them  at  work  and  their  cottons  found  ready  sale  in 
England.  This  practical-minded  and  benevolenl  lady  next 
noticed  the  embroidery  on  the  skirts  of  the  peasant 
women's  dresses,  and  on  the  sleeves  of  their  jackets,  and 
she  was  convinced  that  they  possessed  a  real  talent  for 
embroidering.  Thus  were  started  the  present  royal 
schools  of  needlework.  By  the  time  the  Thessalians  were 
ready  to  return  to  their  homes  a  nucleus  of  Athenian 
girls  had  become  interested  in  the  work  and  had  taken 
it  up. 

The  building  in  which  the  Athens  school  is  now  housed 
was  donated  by  the  king,  who  *s  a  constant  benefactor  of 
this  benevolent  enterprise.  The  ground  on  which  it  is 
located  was  given  by  an  Athens  lady.  The  Princess 
Helene  is  the  patroness  of  the  schools  and  gives  them  her 
personal  supervision,  devoting  several  mornings  of  each 
week  to  this  work.  Greek  embroidery  is  distinctive  from 
that  of  any  other  country  in  its  superior  quality  and  in 
the  beauty  of  the  designs.  These  latter  have  a  certain 
historic  interest,  and  are  derived  not  only  from  the  pat- 
terns in  use  among  islanders,  showing  the  successive 
Byzantine,  Venetian,  and  Turkish  influence,  hut  also  from 
the  mural  decorations  in  the  ancient  Mycenaean  and 
Cretan   palaces,   and   from    the   paintings  on  vases. 

Last  year  the  sales  of  the  schools  amounted  to  some- 
thing over  £  I.IMKI,  taken  largely  in  London  and  Paris, 
Among  those  who  have  given  orders  are  several  distin- 
guished Americans,  the  queens  of  England  and  Norway, 
and   the   (Land    Duchess    Vladimir. 

Black  lace  formed   a   skeleton   coat,    setting-  out   over 
the     shoulders     in   epaulet    effect     and     outlining   a     deep, 
round   yoke   and  extending  down    the   centre   back   in     one 
'  piece  and  down  the  front  in  two,   with   a  connecting   sec- 
tion going-  around  the  body  just   above  the  girdle. 

«  ['mm  under  the  epaulet  effects  over  the  shoulders 
iivide  lace  flounces  fell  over  the  sun-ray  pleated  chiffon 
almost  to  the  elbows.  Large  white  flowers  in  Irish 
crochet  were  set  in  the  top  of  each  epaulet,  and  also 
smaller  ones  at  each  side  of  the  two  pieces  down  the 
centre   front. 

A  circular  section  of  the  lace  some  ten  inches 
deep  was  fitted  in  under  the  girdle  and  went  across  the 
back  and  over  the  hips  and  was  shaped  so  as  to  extend 
in  seven-inch  widths  down  each  side  of  the  centre  panel 
of  chiffon.  At  the  bottom  of  each  section  there  was  a 
larg-e  flower  in  Irish  crochet — all  these  flowers  were 
roses.  The  bottom  of  the  skirt  was  finished  by  a  pleat- 
ed flounce  of  the  chiffon  cloth  edged  with  a  three-inch 
border  of  black  lace. 


Another  handsome  dress  seen  was  of  pale  pink  chif- 
fon cloth,  princess  fashion,  with  a  loose  coat  effect  of 
chantilly  at  the  sides  and  back.  Weig-ht  was  added  to 
this  light  coat  by  the  application  of  handsome  medal- 
lions of  black  venise. 

Valenciennes  and  cluny  or  venise  are  used  together  in 
much  the  same  manner.  The  full-page  illustration  given 
in  this  month's  Review  shows  a  gown  trimmed  with  the 
two  laces. 

In  black  laces,  the  silk  laces  are  those  favored,  but 
there  are  some  very  attractive  patterns  shown  in  mer- 
cerized cotton  and  in  mercerized  cotton  and  silk.  Cotton 
laces  are  never  very  popular,  as  they  so  soon  become 
faded  and  rusty  looking.  Bandings,  flouncings  and  all- 
overs  and  medallions  are  all  selling.  In  white  laces 
there  is  some  talk  of  a  revival  of'alencon,  and  new  pat- 
terns in  crochet  laces  are  also  shown.  Now  that  crochet 
laces  can  be  had  at  a  reasonable  price,  there  is  some 
indication  of  the  blouse  and  whitewear  manufacturers 
taking-  these  laces  up,  as  they  certainly  are  both  good 
wearing  and  washing  laces.  Good  reports  come  from  all 
the  foreign  lace  making  centres,  and  manufacturers  gen- 
erally express  themselves  as  highly  satisfied  with  the 
trend  of  trade.  The  fact  that  Nottingham  manufactur- 
ers arc  full  of  orders  removes  the  only  weak  spot  in  the 
market,  and  therefore  prices  of  I'lauen  and  other  laces 
are  very  firm.  Not  only  are  orders  large  for  the  Am- 
erican and  Canadian  trade,  but  England  and  the  contin- 
ent  are  placing  good  sized  orders  for  the  Fall  trade. 

Allover  lace  and  net  blouses  in  all  white  and  black 
over  white  are  likely  to  add  largely  to  the  demand  for 
laces  this  Fall.  Paris  is  to  some  extent  featuring  dyed 
laces,  and  laces  embroidered  with  silk  and  ribbon,  but 
this  vogue  will  not  likely  carry  with  the  general  trade. 
It   will  lather  be  a  feature  of  the  exclusive  branch. 


BELTS 

Revival  of  Interest  in  Belts— Big  Summer  Trade  in  Wash 

Lines— Leather  Belts  Selling   Well— Wide 

Variety  Indicated  for  Fall. 

WITH  the  million  this  is  emphatically  a  big  waist 
and  separate  skirt  season,  and  naturally  this 
condition  makes  for  a  big  business  in  the  belt 
section.  Wash  belts  are  the  centre  of  interest  at  present 
and  styles,  though  Showing,  of  course,  a  certain  amount 
of  similarity  within  prescribed  lines,  are  many  and  vari- 
ous, but  run  chiefly  to  machine  embroidered  effects. 

During  the  latter  part  of  the  month  there  has  been  a 
certain  call  tor  silk  girdle  effects — not  a  particularly 
heavy  one,  it  is  true,  but  of  sufficient  importance  to 
afford  a  pleasing  promise  for  the  coming  season.  An- 
other indication  that  points  in  this  direction  is  the  large 
sale  at  the  present  time  for  girdle  forms.  These  are 
used  by  dressmakers  as  a  foundation  for  silk  belts 
matching  the  costume.  A  new  idea  seen  at  a  fashion- 
able gathering  recently  seems  to  have  an  element  of 
promise  in  it.  The  gown  was  a  soft  grey  chiffon  voile, 
and  sleeves  and  waist  were  trimmed  about  with  a  green 
and  mauve  braid  and  taffeta  trimmings.  The  deep  girdle 
was  of  green  and  mauve  silk  to  match,  the  green  on  the 
upper  and  lower  edge  and  the  mauve  in  the  centre. 

The  vogue  of  the  Peter  Pan  and  other  plain  tailored 
styles  in  shirtwaists  is  causing  a  big  demand  for  leather 
belts,  chiefly  in  white,  though  black  and  colored  belts 
are  also  wanted.  The  demand  centres  largely  in  popular- 
priced  goods,  and  the  big  hinged  hook  catching  in  a 
large  eyelet  hole  is  the  fastening  of  the  moment.  This 
is  a   convenient   fad,    as   the  eyelet   holes,    which   are   usu- 
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To  Retail  Merchants  of  Canada 

Qjiick    Sales   Mean    Good    Profits 

WE    LEAD  IN   CORSETS 

When  Buying,  stop  and  think  ;  then  insist  on 
Our  Products.  E.  T.  Corsets  will  be  a  guarantee  of 
satisfaction  to  your  customers.  They  are  the  Stan- 
dard of  High  Quality.  They  fit  to  perfection.  Wait 
for  our  Drummers  or  apply  for  our  Catalogue — All 
the    leading   wholesale    houses    carry    our     samples. 


The  Eastern  Townships  Mfg.  Co.,  Limited 

Manufactory,  ST.  HVACINTHE,  QUE. 


Head  Office, 

337  St.  Paul  St.  Montreal. 


Toronto  Office,  10  Melinda  St. 
Quebec  Office,  226  St.  Jean  St. 


$5.00 


Sydney,  C.B. 


-to- 


Victoria,  B.C. 


ETUI  I 

JUL  101906 


Don't   sefjrf'four  good  money 
to   the    United    States   or  pay 


COLUMBIA 

$6.00  anywhere  for  high-grade 

TOE. 

Men's  Shoes.     We  make  goods 

to  suit  you  and  for  $1.00  less. 

GOODYEAR    WELT 

VELOURS    CALF 

ASK   YOUR    DEALER 

BLUCHER 

WITH 

Made  By 

SCOTCH 

THE  CORONA  CO. 

OAK   TANNED 

DOUBLE   SOLES. 

Montreal. 

ATLANTIC  TO  PACIFIC 


^#     Our  Pearl  and     $% 


I  v  n  r  i  p  ^  S- ?-- -  -f™?dAn  e vei-y 


Our  Range  | 

anything'  and  everythi 

Our  Range 

O  every    size 

from  the  smallest  to  the  largest. 

Our  Patterns-"-; 

signed 
and  very  numerous. 


Province  in  the 
Dominion  of  Canada. 


is     so     com- 
plete that 
you  can  get 
anything  and  everything. 

of  Mantle 
Pearl  run  in 


are  the  finest 
we  ever  pro- 
duced, dyed 
to  match  all  the  finest  suitings  in  the 
numerous  shades  and  colors. 


Our  Ivories 

to  match  all  the  finest  s 
numerous  shades  and  c< 

Our  Double  Box 

is  the  most  satisfactory  hox  on  the 
market.  We  are  the  originators 
and  sole  users.  We  Lead,  Others 
Follow. 

Our  Travellers 

will  call  on  you  in  time  for  Fall,  1906 


MERCHANTS  BUTTON  CO. 

WATERLOO,  ONT. 


Trade  Mark 
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ally  in  groups  of  three,  admit  of  an  alteration  of  the 
belt  size  at  will.  This  is  a  convenience  that  most 
women  are  not  slow  to  appreciate,  as  it  makes  the  'belt 
ht  over  any  waistband.  There  is  a  growing  confidence 
in  gilt  and  silver  effects  for  Fall,  in  spite  of  the  fact 
that  some  of  the  big  stores  are  jobbing  them  off  now. 
This  is  partly  due  to  the  selling  policy  and  also  to  the 
knowledge  that  something  newer  is  sine  to  be  brought 
out  t'or  Fall.  Tinsel  beltings  in  both  gold  and  silver, 
and  in  elastics  and  in  belting  galloons,  and  in  a  variety 
of  widths  from  narrow  to  wide,  are  indicated  as  a  fea- 
ture for  the  Fall  season.  There  are  also  some  lovely 
things  seen  in  this  line  in  color  touched  with  either  gold 
or  silver.  Beaded  elastics,  chiefly  in  black  and  with 
buckles  to  match,  see-m,  in  spite  of  the  fact  that  they 
are  somewhat  clumsy  in  effect,  to  have  the  confidence  of 
tz^ij^  aq;  si  oui[  apq,  oij}  in  ^ijoaou  ■js^Bf  anjr 
the  importing  houses.  One  reason  given  for  this  feeling 
is  that  manufacturers  on  the  other  side  of  the  line  are 
going  in  pretty  extensively  for  the  making  of  these  (belts, 
thus  showing  that  the  feeling, is  strong  jf or  them  on  that 
market. 


York  at  present,  and  will  no  doubt  duplicate  their  New 
York  success  on  this  side  of  the  line. 

Present  selling  is  wholly  on  lingerie,  tailored  and 
imported  embroidery  stock  effects.  The  long  tab  and 
stock,  or,  as  some  call  it,  the  long  plastron,  is  selling 
both  in  the  made-up  and  the  continuous  length,  and 
lingerie  and  chiffon  and  net  ruches  and  frillings  are  still 
big  sellers. 

Manufacturers  are  busy  with  ideas  for  Fall  but,  na- 
turally, are  somewhat  reticent  as  to  what  they  are  do- 
ing, as  the  time  is  scarcely  ripe  for  much  publicity.  As 
far  as  can  be  gathered,  Fall  lines  will  be  rich  in  variety. 
The  stock  and  the  long  tab  will  begin  the  season.  Lace, 
particularly  narrow  Valenciennes,  will  be  highly  favored 
as  a  trimming,  and  chiffon  is  again  a  big  feature. 


••« 
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The  Peter  Pan— The  Latest  Thing  in  Ladies' Neckwear 
Shown  by    ''Ladies'   Wear." 

Scheff.  This  belt  comes  to  a  point  below  the  waist  in 
front  and  fastens  at  the  back.  It  has  been  introduced 
in  both  wash  and  leather  lines. 


LADIES*     NECKWEAR 


Peter  Pan  the  Latest  Fad  in  Neckwear  Lines— Embroidered 

Stocks  Big  Sellers— Advance  Indications  for 

tthe   Early  Fall   Trade. 

THIS  is  the  season  when  neckwear  at  a  price  is  most 
wanted,    and    bargain    lines    are    on    every    counter. 
For  all  that  there  is  something   new   to   hold   the 
interest  of  the  buying  public.     There  has  to  be,  for  nov- 
elty certainly  is  the  breath  of  life  in  the  neckwear  trade, 
and  a  dearth  of  new  ideas  is  fatal  in  this  line. 

The  novelty  of  the  moment  is  the  turndown  lawn, 
linen  or  lawn  and  lace  collar,  with  safety  pin  and  Wind- 
sor tie,  popularly  called  the  Peter  I^an.  This  is  a  copy 
of  the  collar.,  etc.,  worn  by  Miss  Maud  Adams  in  the 
name  part  of  that  much-discussed  Barrie  play.  The 
collars  come  in  various  materials,  linen,  lawn,  etc., 
lace  trimmed  and,  of  course,  embroidered,  and  the  tie  is 
a  narrow  Windsor  in  either  tartan  plaid  or  spot  effect, 
the  points  of  the  collar  and  the  knot  secured  by  a  gold- 
plated  safety  pin.     Peter  Pans  are  all  the  rage  in    New 


An  Advance  Fall  Style. 
Shown  by  Rhys  D.  Fairbairn. 

Hand  work  and  hand-made  effects  will  lead.  Indeed, 
all  the  collars  The  Review  has  yet  seen  show  a  great 
deal  of  hand  work.  Dainty  French  knot  work,  bow 
knots,  in  lace,  braid  and  beaded  effects,  are  all  made  use 
of.  The  latest  novelty  made  use  of  is  hand-worked 
Marie  Antoinette  embroidery  in  colored  silks  and  soft 
ribbons. 

Lace  and  lingerie  boleros  have  taken  a  firm  hold  of 
feminine  fancy,  and  many  new  effects  are  seen  daily. 
The  latest  have  the  full  flounce  sleeve,  and  the  promise 
is  that  boleros  will  form  part  of  the  full  line.  Just  at 
present  malines  ruffs,  with  looped  ribbon  or  velvet  ends, 
and  spotted  with  chenille,  are  in  immense  demand  in  the 
States,  but  though  they  have  been  shown  here  no  par- 
ticular development  has  as  yet  resulted. 


J.  C.  Green,  of  J.  C.  Green  &  Co.,  sailed  for  Europe 
the  Allan  liner  Virginian. 
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An  Unparalleled  Situation— Long  Fabric  Gloves  in  Worse 
Condition  Than  Ever— No  Relief  in  Sight- 
Still  Higher  Fall  Prices. 
IF  possible  (lie  glove  situation  became  more  acute  last 
month,  as  supplies  for  specialty  glove  houses  and  job- 
bers expected  to  arrive  did  not  materialize  and  the 
favorable  retail  weather  depleted  stocks,  showing,  the  full 
force  of  the  scarcity  of  long  fabric  gloves  of  all  kinds  as 
well  as  desirable  lines  in  short  fabric  gloves.  In  every 
important  jobbing  centre  of  Canada  demand  has  been 
phenomenal,  but  the  clamor  on  (he  part  of  retailers  con- 
tinues without  avail,  as  straggling  shipments  from  foreign 
markets  are  used  to  (ill  orders  booked  weeks  ago.  It  is 
claimed  in  many  quarters  that,  what  supplies  foreign 
manufacturers  have  are  often  diverted  to  the,  American 
market  as  they  pay  any  old  price  to  get  the  goods.  As 
an  illustration  of  conditions  there  the  presence  of  a  buyer 
for  an  important  New  York  house  in  Montreal  last  month 
is  worthy  of  mention.  He  bought  all  old  short  fabric 
gloves  in  the  metropolis,  as  his  linn  had  plenty  of  the 
fabric  in  various  colors  to  make  up  long  gloves.  Retailers 
desirous  of  these  goods  send  open  orders  with  no  price, 
style  or  size  limit.  Jobbers  have  many  interesting  orders 
of  this  nature  which  cannot  be  piled,  and  Corpus  Christi 
Sunday  in  Montreal  was  the  occasion  of  desperate  at- 
tempts on  the  part  of  city  retailers  to  prepare  for  the 
occasion.  It  is  no  exaggeration  to  say  that  this  event 
practically  cleared  the  retail  and  wholesale  market  in 
Montreal  and  jobbers  cannot  say  when  their  orders  placed 
months  ago  will  be  delivered.  The  situation  is  partly  ex- 
plainable on  account  of  the  extra  fabric  material  required, 
which  naturally  has  not  been  available.  Some  Toronto 
neckwear  houses  have  helped  out  matters  by  disposing  of 
numerous  cuff  effects. 

Buyers  anticipate  another  record  season  in  these1  lines 
and  have  already  placed  large  orders  for  long  fabric 
gloves.  Deliveries  will  be  bad  next  year  as  mills  will  not 
be  able  to  work  on  Spring  orders  until  much  later  than 
usual.  The  short  sleeve  vogue  is  expected  to  remain  good 
for  another  season  especially  for  popular  trade,  and  re- 
tailers should  not  neglect  an  opportunity  to  cover  them- 
selves. A  good  deal  of  talk  is  heard  concerning  the  re- 
vival of  lace  gloves  and  mitts. 

Fall  lines  of  ringwoods  and  cashmeres  have  done  fairly 
well  with  the  former  in  much  better  request,  especially  in 
neat  patterns.  There  will  be  plenty  of  these  lines  avail- 
able when  the  season  opens. 

Fall  lines  of  kid  gloves  are  now  fairly  well  sold  and  a 
large  business  has  been  done  in  twelve  and  sixtaen  lengths 
in  glaces  with  but  few  suedes  in  request,  as  consumers 
have  learned  to  appreciate  the  wearing  advantages  of  the 
glaces.  The  long  kid  gloves  will  sell  until  cool  weather 
sets  in  and  afterwards  for  evening  wear.  Some  retailers 
have  orders  from  many  American  cities  for  these  long 
gloves  and  the  price  situation  does  not  improve,  as  skins 
still  show  a  remarkable  upward  tendency.  A  New  York 
skin  dealer  speaking  to  The  Review  on  this  question 
stated  advances  were  phenomenal  and  manufacturers 
would  take  practically  anything.  Colors  are  ordered  out 
in  long  gloves,  especially  tans,  modes  and  greys  along 
with  staple  blacks  and  whites.  Short  kid  glove  lines  are 
well  sold  and  many  lines  have  been  withdrawn.  Prices  on 
repeats  will  be  unmistakably  higher  and  advances  of  25 
per  cent,  over  a  year  ago  are  not  uncommon.  A  decided 
tendency  is  shown  in  short  kid  gloves  to  match  the  cos- 
tume, and  reds,  blues  and  greens  are  in  request.  Heavy 
cape  or  dog-skin  gloves  in  tans,  greys  and  white  are  or- 
dered out  with  confidence. 


CANADA'S 
ORIENTAL  HOUSE 


The  soft  and  beautiful  silk's  and  the 
numerous  decorative  articles  made  by  the 
clever  and  wily  natives  of  Japan  are 
becoming  more  popular  daily. 

With  our  own  buying  offices  established 
in  Yokohama  and  Kobe  (Japan)  we  are 
in  position  to  secure  the  latest  and  best. 


Our  New  Arrivals  ■ 

Silks  and  Silk  Goods         Matting  and  Rugs 
Fancy  China  Autumny  Goods 

Souvenirs,   Etc. 


Our  Christmas  Goods  are  arriving 
weekly.  Write  us  for  particulars 
or    if    possible    call    and    see   us. 


The  China  and  Japan  Silk  Co., 


Limited 


Yokohama,  Japan 


290  St.  James  St. 
Montreal 


Kobe,  Japan 
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BRAIDS 


are  now  being  called  for.     We  can  supply  the  very  latest  ideas  in  a  large  variety  of 
styles. 

Trimmings  and  Novelties 

Our  range  of   samples  in  these  lines  is    complete.     We  have  a  specially  fine  lot  of 

Novelties. 


These  goods  are  all 
made  in  Canada. 


Are  the  equal  of  foreign 
made  goods  in  variety 
of  design  and  quality. 


See  our  samples  before  buying  elsewhere. 

THE  LACES  £»  BRAIDS  MEG.  CO. 

TORONTO  JUNCTION 


FINE  ALL-WOOL 

DRESS 
FELTS 


7%    INCHES   WIDE 

Full  assortment  of  shades  carried  in  stock. 

THE  A.  G.  MOONEY  CO. 

10A  LEMOINE  ST.,   MONTREAL 

Canadian   Agent*    for 

MITCHELLS,  ASHWORTH,  STANSFIELD  &  CO.,  LIMITED 

A3    NEWTON    STREET 

MANCHESTER,     ENGLAND 


Ladies'    "Downy"  Pocket  Rubbers 


NTOf'KK    FOR    DELIVERY    AT 


Factory  :     BERLIN,     CANADA 

Thos.  Ryan  k  Co.,  Limited,  Winnipeg;  Smith,  Tret  he  way  &  Co.,  London,  Ont. 
Boulter,  Uavies&Co.,  Toronto;  <).  H  Hyuimen,  Montreal;  F.  Bauslaugh  k  Co. 
Brantford,   Ont.  ;  Lang  &   MaeNair,  Ottawa. 

WRITE    FOR    PRICES 

The  Merchants  Rubber  Co.,  Limited,  Berlin,  Canada 
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The 


Irving  Umbrella  Company 


Limited 


79-83  Wellington  St.  W„  Toronto 

Manufacturers 
of 

SUNSHADES, 
PARASOLS, 
UMBRELLAS 


If  We  Were  Dealers  and  You  Were 

W.  H.  Storey  &  Son,  We'd  Order 

Your  Gloves  Every  Time 

Somebody  has  said  that   quality  is  always  recogniz- 
ible.     There's  the  whole  secret  of  Storey  success. 

STOREY'S  GLOVES 


— you  can't  mistake  'em.  Every  one  stands  for  half 
a  century  of  experience  ;  every  one  has  long  reached 
its  quality  majority  ;  every  one  breathes  the  air, 
"  Millions  Sold." 

If  you  don't  retail  STOREY'S  GLOVES  it's  be- 
cause you  haven't  seen  them.  You  would  recognize 
the  quality  if  you  recognize  glove  quality. 

Suppose,  then,  our  Representative  calls  and 
shows  you  our  1906  display.    Wouldn't  that  be  fine  ! 

■IK<>"  A  post  card  from  you  starts  him  on  his  way 


W.  H,  STOREY  &  SON,  Limited 


ACTON,  ONT. 


'The  Glovers  of  Canada' 


Established  1868 


Wm,  Bartleot  &  Sons 


Established  1750 


ABBEY  MILLS, 


REDDITCH 


Manufacturers  of  the 

CELEBRATED 

"Archer  Brand" 

Sewing  Needles 

This  is  a  facsimile  of  the  paper 

ALL    SIZES    KEPT   IN  STOCK 

Sold  at  Price  to  Dealers,  5  per  cent. 

5c.  per  paper.  $1.20  per  M.  30  days. 


WM.  CROFT  &  SONS 

Established  1855 
Sole  Distributors   for  Canada 

TORONTO     126,  128,  130,  132  EAST  QUEEN  ST., 

Well  Assorted  Stock  in 
Dry  Coods  Sundries,  Tobacconists'  Sundries, 

Fancy  Coods,  Notions  Druggists'  Sundries 

and  Smallwares.  and  Fishing  Tackle 
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JAPANESE  LINES 


We    are 
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now    booking     orders     for    JAPANESE 
MATTINGS,    and    show  many    exclusive   designs.      ♦ 
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♦ 
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♦ 
A  large  assortment  of  white  and  black  JAPANESE      ♦ 
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♦ 
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♦ 
♦ 
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♦ 
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Some  SPECIALS  this  month    include 

FANCY  CUSHION   T0P5 

TABLE  COVERS 

JAPANESE  SUIT  CASES 

CLOTHES  HAMPERS 

JAPANESE 

TORTOISESHELL  HAIRCOMBS 

AND   HAIRPINS 

JAPANESE   PORCELAIN 


SILK  in  widths  of  20,  27  and  36  inches. 


LET  US  HEAR   FROM  YOU. 


SHORT  &  GO. 


Board  of  Trade 
J  Building 


Montreal 
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MIDSUMMER 


FASHIONS 
ON      FALL 


AND    THEIR 
STYLES 


BEARI  N£G 


New  York,   June  14,  1906. 

THE    usual     uncertainty     which     always    characterizes 
the  advent  of  a  new   season  is  in  the  air.   and  defi- 
nite   and  authentic    information  is    almost  impos- 
sible to  obtain.      It   is  'quite  safe  to   take  as  one's  funda- 
mental   ideas   the    midsummer   styles,   for   whatever   is   in- 


A  Smart  New  York  Sailor  with  Exaggerated  Quill. 

troduced  and  approved  of  for  late  Summer  wear  is  sure 
to  be  in  good  taste  for  the  start  of  the  coming  season 
at  least. 

*  *  * 

The  question  of  questions  which  is  agitating  manu- 
facturers of  suits  is  whether  or  not  grey  will  maintain 
its  position  for  Fall.  Will  the  women  who  have  already 
purchased  a  Spring  suit  purchase  another  grey  suit  for 
Fall  ?  This  question  is  certainly  worthy  of  considera- 
tion and,  as  in  other  questions  which,  to  be  decided, 
have  to  be  proven,  guidance  can  only  be  obtained  from 
precedent.  A  woman  will  buy  whatever  is  fashionable 
nine  cases  out  of  ten,  so  that  if  grey  is  fashionable  again, 
the  fact  of  her  having  had  a  grey  suit  for  Summer  will 
not  prevent  her  from  investing  in  another.  Besides, 
there  are  such  endless  varieties  of  shades,  all  of  which, 
broadly  speaking,  can  be  called  grey,  that  there  is  little 
danger  of  monotony.  While  there  are  many  sceptics  as 
to  the  continuation  of  grey  as  the  modish  shade,  the 
fact  remains  that  grey  dress  goods  are  being  bought 
heavily  by  the'  department  stores,  and  that  manufac- 
turers are  turning  out  Fall  suits  of  plain  or  grey  mix- 
tures. 

The  shadow  plaids  that  were  introduced  for  Spring, 
while  fashionable  to  a  degree,  were  not  universally 
adopted,  and  it  is  predicted  that  the  vogue  of  this  ma- 
terial will  lie  at  its  zenith  during  (lie  coming  season. 


At  the  time  of  writing  the  fashionables  have  adopted 
polka  dots  as  their  fad.  These  designs  are  designated 
as  "coin  dots"  this  season.  Last  season  the  demand 
for  shepherd  plaids  was  enormous,  and  so  overrun  did 
New  York  become  with  materials  for  the  most  part  inex- 
pensive, that  the  best  dressers  were  compelled  to  eschew 
the  fashion  and  take  up  something  less  popular.  Then  it 
was  that  fancy  checks  and  plaids,  broken,  and,  for  the 
most  part,  indistinct  in  pattern,  became  the  rage.  So 
varied  wrere  these  designs  that  the'  present  season  will  be 
remembered  less  for  a  uniformity  of  design,  but,  never- 
theless, the  eternal  striving  for  something  different, 
something  new,  has  resulted  in  the  revival  of  the  polka 
dot. 

*  *  * 

A  fashion  so  striking  must  eventually  meet  with  the 
same  fate  as  its  predecessors,  but  for  the  time  being, 
and  proWbly  for  another  season,  coin  or  polka  dotted 
effects  are  very  strong,  especially  in  silks. 

*  *  * 

Earlier  in  the  season  the  demand  for  silks  was  so 
slight  as  to  cause  consternation  among  the  silk  trade, 
but  as  silks  had  been  so  fashionable  for  several  seasons 
past  it  seemed  only  fitting  that  cotton  fabrics  should  be 
given  first  place.  The  Summer  of  1906  has  been  a  great 
year  for  cotton  fabrics.     Linens  and  tub  goods  generally 


v- 
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Picture  Style  Trimmed  Roses  and   Wings. 

have  been  chosen  wherever  possible,  instead  of  silk,  un- 
less one  may  except  the  pongees,  raw  silks,  such  as  ra- 
jahs and  shantungs.  Now,  with  the  advent  of  the  polka 
dot,  foulards  and  other  Summer  silks  are  coming  into 
their  own  again,  for  in  no  material,  possibly,  are  polka 
dots  as  pretty  as  in  satin-finished  foulards. 
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Drosses,  rather  than  suits,  are  being  made  from  these 
silks.  The  preference  seems  to  be  for  blue  and  white 
effects,  the  ground  being  blue  with  a  large  white  dot,  or 
vice  versa.  In  size  the  dots  range  from  a  quarter  inch 
in  diameter  to  an  inch.     The  large  dots  are  probably  the 

most  fashionable. 

*  *  * 

Very  stunning  are  the  dresses  made  of  white  foulard, 
with  large  blue  or  black  spots.  The  sunburst  or  accor- 
deon  plaited  skirt,  fitted  in  at   the  hip,  is  usually  chosen. 
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Turban   ot    Breasts  and   Ribbon. 

A  tightly-fitted  waist,  made  with  a  chemisette  of  tucked 
lawn,  of  which  material  the  collar  also  is  made,  a  sailor 
eollar  effeel  usually  of  embroidery,  lace  or  plain  materi- 
als, and  elbow  sleeves,  are  features  of  this  chic  gown, 
which  is  known  as  the  Fritzi  Seheff  dress. 


This  model  is  also  excellent  made  up  in  voile  or  some 
of  the  Panama  cloths,  which  are  so  very  fashionable  at 
present.  Another  important  feature  of  the  Fritzi  Seheff 
dress  is  the  girdle,  which,  like  the  leather  belts  affected 
by  her,  are  fastened  at  the  back  instead  of  front,  with 
tongues  of  metal  and  no  buckle.  These  belts  I  have  al- 
ready described  in  my  last  letter.  They  are  quite  the 
rage  here,  and  are  to  be  had  in  the  cheaper,  as  well  as 
the    better,   grades. 

*  *   * 

One   sees  fewer   Princess   skirts   than   formerly,    prob- 
ably   because    without    the    bolero,    which    should    accom 
pany   them,   they  are  so   very   ungraceful   and  unbecoming 
to   most,  figures,  the  high  line  cutting'  off  the  figure  in  a 
most    unlovely   way. 

*  *  * 

Greater  changes  have  taken  place  in  millinery 
fasbions   than   in   any   other  branch.      Prom  the  small    tip- 


tilted  hats,  which  were  perched  high  up  on  an  exagger- 
ated bandeau,  to  the  wide  capelines  which  are  now  being 
worn,  was  as  sudden  a  transition  as  has  been  apparent 
in  the  world  of  dress  for  some  time.  These  simple  cape- 
lines  have  resulted  as  much  from  the  fashion  of  wearing 
sailors  as  from  the  reaction  from  the  tilted  variety  of 
headgear. 

*  *  * 

It  is  not  pleasant  news  for  the  milliner,  but  the  fact 
remains  that  the  mannish  sailor  has  been  taken  up  by 
the  Summer  girl,  who  this  season  chooses  a  rough 
straw7,  sometimes  in  black  or  navy.  The  brim  is  wide 
and  the  crown  small  in  circumference,  but  rather  high 
and  simply  banded  with  ribbon.  From  this  hat  to  the 
broad,  straight-brimmed  capeline,  wired  if  necessary,  and 
trimmed  toward  the  front,  is  not  such  a  far  cry.  These 
hats  are  youthful  and  usually  extremely  becoming,  so 
that  it  is  not  at  all  unlikely  they  will  continue  in  favor. 


There  seems  to  be  an  impression  in  the  trade  that 
the  Fall  season  will  be  a  great  turban  season.  Be  that 
as  it  may,  turban  effects  are  always  welcome  for  Fall, 
for  which  season  they  seem  particularly  apropos.  There 
are  many  new  turban  ideas  shown,  but  it  is  entirely  too 
soon  to  tell  just  what  style  turban  will  be  popularized, 
although  the  chances  are  that  the  elongated  effects,  on 
the  order  of  the.  Peter  Pan  model,  will  come  in  for  the 
lion's  share  of  favor. 


One  of  the  most  unique  styles  which  has  been  effected 
this  season  is  the  use  of  uncurled  ostrich,  and  the  origin 
of  this  fad  is  an  interesting  one.  It  seems  that  all  the 
world — that  is,  the  fashionable  world — in  and  about 
Paris,  had  congregated  at  the  track  to  see  one  of  the 
important  racing  events  of  the  year,  when  a  downpour  of 
rain  damaged,  to  a  ludicrous  degree,  the  exquisite  toil- 
ettes of  the  ladies  present.  Much  damage  was  done,  and 
the  material  which  seemed  least  to  suffer  from  the  sud- 
den and  unexpected  downpour  was,  strange  as  it  may 
seem,  the  ostrich  plumes  which  adorned  the  chapeaux. 
These  plumes  were  quite  straightened  out  by  the 
drenching  they  received,  but  to  observing  eyes  they  lost 
none  of  their  beauty,  and,  indeed,  suggested  possibilities 
which  were  worth  following  up,  and  so  the  outcome  was 
that  a  few  of  the  milliners  who  have  things  their  own 
way  in  Paris  introduced  as  a  great  novelty  the  uncurled 
feather  as  an  accessory.  This  odd  trimming  has  met 
with  great  success,  and  the  prospects  are  that  the  un- 
curled feathers  will  be  as  much  in  evidence  for  the  Fall 
season  as  they  are  at  the  present  time.  Peacock  fea- 
thers have  adorned  so  many  hats  that  one  might  almost 
say  they  had  reached  their  zenith,  but  as  they  are  prac- 
tical, expensive  and  stunning  in  effect,  it  is  reasonable 
to  suppose  that  their  use  may  be  continued. 


Another  trimming  much  in  favor  at  present  is  a 
large  chou  or  rosette,  which  may  be  made  of  ribbon. 
silk  or  tulle,  and  which  is  usually  poised  well  toward 
the  front  of  a  hat  but  a  trifle  to  the  left.  From  this 
chou  or  rosette,  aigrettes,  quills,  feathers  or  long- 
stemmed  flowers  spring  at  exaggerated  angles.  As  a 
trimming  this  is  found  sufficient  for  the  broad-brimmed 
hats  of  the  capeline  variety.  Indeed,  there  is  a  sim- 
plicity and  charm  about  these  hats  which  appeals  to 
young  and  old  all  the  more  for  the  elaboration  through 
which   we  have  just  passed. 

NELLIE  GUNN   McCLELLAND. 
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Uhe  Canadian 
Millinery  Review 


END     OF    THE    SEASON 


Season    Pretty  Well    Over  in    the    Importing  Houses — Big 

Business  Being   Done  at    Retail  in   Midsummer 

Models  and  Outing    Hats — Splendid 

Fall  Season   Predicted. 

THE  season  that  is  now  drawing  to  a  close  has  been 
a  most  successful  and  satisfactory  one,  and  the 
early  optimistic  predictions  as  to  its  volume  are 
amply  made  good.  A  big  season  !  The  biggest  on 
record  !  is  the  way  most  importers  describe  it.  True,  it 
began  late,  for  the  weather  was  not  favorable  to  early 
selling,  and,  moreover,  the  effect  of  the  big  unloading  of 
the  Fall  and  Winter  yet  lingered — women,  tempted  by  the 
price,  had  bought  extra  headgear  and  were  in  no  par- 
ticular need  of  new  millinery. 

Spring  buying,  however,  when  it  did  start,  began 
with  a  rush,  and  the  department  has  been  a  busy  one 
ever  since.  The  benefit  of  decided  style  changes  also  has 
had  its  influence.  It  made  buyers  cautious  in  their  op- 
erations for  one  thins,  and  the  fact  that  the  turn  caime 
so  suddenly  precluded  any  chance  of  over  production. 
Manufacturers  found  considerable  difficulty  in  swinging 
help  round  to  the  kind  of  goods  desired,  and  at  all  times 
a  scarcity  of  blocked  or  pressed  hats  has  been  felt,  am- 
ounting in  the  height  of  the  season  to  a  positive  famine, 
and  neither  the  importing  houses  nor  the  retail  trade  are 
likely  to  experience  any  difficulty  in  making  that  satis- 
factory clearance  of  stocks  that  is  so  full  of  promise  for 
the  coming  season.  The  fact  that  the  blocked  hat  was 
so  scarce  has  afforded  the  trade  the  opportunity  to  get 
free  of  their  straw  braid  stock  without  loss,  for  when 
the  blocked  shape  could  not  be  obtained  the  made  hat  of 
braid  had  to  be  substituted,  and  braids,  particularly 
pyroxalines,   have  sold  well. 

Interest  in  the  Summer  lines  is  well  maintained,  and 
business  is  keeping  up  well  in  the  retail  stores.  More 
white  hats  are  making  their  appearance — not  all  white, 
but  with  a  touch  of  black  and  a  color.  Black  and  white 
effects  have  decidedly  caught  on,  and  black  and  white 
and  a  color  is  a  combination  that  is  finishing  the  season 
in  high  favor.  The  Review  gives  a  cut  showing  some  of 
the  later  season  shapes,  believing  that  they  will  be  a 
guide  for  the  early  buying  for  Fall. 

The  sailor  in  its  many  guises  is  perhaps  the  most 
popular  of  all  shapes,  but  as  yet  the  banded  sailor  has 
not  made  much  of  a  figure  in  the  retail  trade.  Import- 
ing houses  report  good  business  on  it,  but  wisely  the 
trade  is  reserving  it  for  the  time  to  which  it  belongs, 
viz.,  the  outing  season.  When  pushed  at  this  season  it 
is  a  profitable  item.  It  is  the  extra  hat,  and  as  it  has 
its  special  use  does  not  interfere  with  other  trade. 


There  is  an  attempt  being  made  in  some  quarters  to 
introduce  a  little  turban  similar  in  outline  to  the  late 
and  unlamented  polo.  After  the  experience  the  trade  has 
had  with  that  shape  it  is  scarcely  necessary  to  warn  re- 
tailers of  the  disastrous  effects  of  undue  pushing  of  this 
class  of  hat.  Like  the  banded  sailor,  the  polo  is  all 
right  and  a  trade  bringer  in  its  due  place,  but  when  it 
is  unduly  pushed  it  cuts  out  the  better  trade  of  the  de- 
partment. 

Orders  for  staple  goods  are  coming  to  hand  in  a 
satisfactory  manner,  but  as  yet  there  is  nothing  of  note 
in  novelty  lines.  Small  shapes,  possibly  in  smooth- 
finished  felts,  and  large  shapes  in  velvet,  are  both  talked 
of,  and  plumes,  wings,  etc.,  are  likely  to  be  very  active 
as  Paris  has  been  running  on  them  so  strongly  for  some 
time  now. 

<$> 

A  SATURDAY-MONDAY  SALE 


A  Window  Display    of  Bargain    Lines   Made  Saturday 
Night — Goods  on  Sale    Monday   Morning. 

CLOSING  stock  and  clearing  lines,  not  only  in  the  re- 
tail departments  but  in  the  importing  houses, 
means  that  there  is  much  effective  material  around 
for  the  planning  of  special  sales.  Cut  prices  in  millinery 
make  a  big  appeal  this  season  from  the  fact  that  com- 
pared with  last  Fall  prices  are  away  up,  and  that  a  de- 
cided scarcity  in  many  popular  lines  has  made  itself  felt. 
Women  are  now  acquainted  with  the  fact  that  prices  are 
high,  and  anything  shown  of  a  bargain  nature  is  a  big 
advertisement  and  well  appreciated.  The  fact,  too,  that 
price  cutting,  has  been  but  a  small  factor  in  the  sea- 
son's trade,  has  given  the  buying  public  a  healthy  hun- 
ger for  anything'  good  in  the  bargain  line. 

This  is  the  way  one  department  buyer  is  getting  in 
effective  work  in  clearing  stock.  He  is  holding  Monday 
morning  sales  worked  in  this  manner.  (It  must  be 
premised  that  there  is  another  big  store  a  little  higher 
up  the  same  street,  and  that  considerable  trade  rivalry 
exists  between  the  two  establishments) .  He  has  been 
holding  the  usual  sales  of  hats  ail  at  the  one  price,  with 
window  display  and  an  accompanying  advertisement  in 
the   daily   papers. 

He  has  found,  however,  latterly,  that  when  he  had 
anything  extra  good  offering  the  rival  store  promptly 
got  to  work  and  put  in  a  window  display  that  beat 
what  he  was  showing  hollow,  and  how  to  prevent  this 
capping  of  his  efforts  was  the  problem.  Now  in  this 
city  the  million  is  out  on  Saturday  night,  and,  as  you 
know,  the  million  are  always  keen  after  bargains,  and  are 
not  too  critical  as  to  whether  goods  are  the  ultra  style, 
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if  thej  only  have  ;i  bowing'  acquaintance  with  it,  it 
suffices.  Here  was  good  material  to  work  upon,  so 
trimmer  and  buyer  got  together  and  the  result  has  been, 
so  far,  a  most  satisfactory  series  of  bargain  sales.  Not 
until  5  o'clock  on  Saturday  does  the  trimmer  get  to 
work,  and  it  is  seven  or  so  before  the  blinds  are  drawn 
up  on  an  effective  window  of  desirable  goods  at  such  a 
price  that  the  public  cannot  fail  to  take  notice  and  re- 
spond. 

The  brilliantly-lighted  window  is  in  full  view  of  the 
promenaders  on  the  street,  and  the  hour  is  too  late  for 
the  other  firm  to  get  goods  together  and  put  in  a  win- 
dow  that  shall    ruin   its  trade  pulling  effect. 

A  large  and  prominently  placed  ticket  announces  that 
the  goods  are  for  sale  on  Monday  morning,  and  so  far 
the  results  have  been  all  that  could  be  wished.  Mind 
you,    though,    Mr.    Merchant,    values   have    been   genuine  ; 


RETURN    OF    THE    LARGE   HAT 


The  Large  Picture  Hat  One  of  the  Latest  Developments — 

New  Shapes  In  Small  Hats  Introduced — 

The    Peter  Pan. 

NOT  for  many  seasons  have  hat  fashions  been  so 
changeable  as  those  of  the  Spring  and  Summer  of 
this  year.  Early  in  the  season  the  smallest  of 
shapes  were  perched  high  upon  elaborate  masses  of  hair. 
Time  has  brought  many  modifications  of  this  extreme 
type,  but  until  the  present  all  shapes  introduced  have  been 
small  or  at  least  very  moderate  in  size.  With  high  Sum- 
mer, however,  has  come  a  revival  of  the  large  picture 
hat.  Already  there  is  a  promise  of  coming  exaggeration, 
but  at  present,  they  are  charming  and  most  graceful  in 
outline.      While    on     the     picture    order,     they     are  much 


SOME    LATE   SUMMER    STYLES. 


each  hat,  etc.,  has  been  a  bargain  at  the  price  asked  ; 
there  has  been  no  evening  up  of  values.  The  goods  have 
been  those  that  manufacturer  or  importer  have  been  glad 
to  close  at  a  sacrifice  to  get  their  money  out,  and  left- 
over odds  and  ends  and  remnants  of  fairly  high-priced 
lines  from  which  the  most  desirable  shapes  have  been 
sold.  This  is  a  cheap  sale  to  engineer,  as  there  is  no 
advertising  space  used  or  needed,  the  window  display  and 
the  goods  themselves  being  relied  upon  to  pull  in  cus- 
tomers. Of  course  such  a  sale  can  only  be  held  on  a 
main  street,  and  one  that  is  a  crowded  promenade  on 
Saturday  night. 

Mrs.  McEvenue,  milliner  for  .1.  C.  Green  &  Co.,  the 
Toronto  millinery  importing  house,  sailed  for  Europe  on 
the  Allan  liner  Virginian. 


smarter  in  effect  than  the  true  picture.  There  is  more 
than  a  hint  of  the  Gainsborough  in  many  of  these  new 
shapes— a  decided  crown  and  a  wide  brim  that  turns  up 
at  the  side — while  feathers,  or  rather  plumes,  that  fall 
forward  are  all  of  the  same  order,  and  the  soft  masses 
of  tulle  massed  under  the  brim  soften  the  face  immensely. 
Still,  to  wear  effectively  these  huge  hats  as  well  as  the 
smaller  ones,  more  hair  than  the  majority  of  women  have 
is  required,  and  curly  braids  and  puffs  are  still  the  fash- 
ionable head-dressing. 

It  does  not  seem  as  though  the  large  hat  is  to  com- 
pletely oust  the  small  shapes,  for  some  delightful  little 
hats  are  also  seen,  many  on  the  turban  order!  As  yet 
these  hats  are  shown  in  straw,  but  there  is  more  than  a 
probability  that  they  will  be  reproduced  in  felt  and  vel- 
vet.     The   I'etcr-Pan,    taken     from     the  little  cap     Maud 
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MILLINERY 


LACE 


TURNED 
1  0 1906 


Indications  all  point  to  a  big  Fall  Trade  in  Lace  Neckwear  and  Novelties,  and,  judging 
from  the  enormous  demand  in  the  States,  we  are  fortunate  in  being  so  thorougly  well  supplied. 
The  general  uncertainty  as  regards  deliveries  will  apply  to  Laces,  and  merchants  are  advised  to 
place  orders  promptly  for 


Lace  Scarfs 
Lace  Bcleros 


NEO. 
1906    - 

^^Zwc^      Lace  Plastrons 


Lace  Fronts 

Lace  Turn-over  Collars 

Lace  Collar  and  Cuff  Sets 

Lace  Collars  with  and  with- 
out Tabs 

Lace  Shoulder  Stocks  and 
Yoke  Effects 


The  first  condition  of  a  well-managed  business  is  to  anticipate  needs,  and  never 
since  we  have  been  in  evidence  have  we  had  such  attractive  styles  and  values.  It  means  a  for- 
ward step  in  Laces,  with  variety  enough  to  suit  all  tastes.  Buyers  coming  to  Toronto  will  find 
it  distinctly  to  their  advantage  to  look  over  this  assortment. 

No  merchant  can  afford  to  place  a  single  order  for  Lace  Neckwear  without  seeing  first 
what  we  have  to  offer. 


LADIES'  WEAR  LIMITED 


Empire  Building 
TORONTO 
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RIBBON  SATISFACTION 


There  i  s  Satisfaction 
in  handling  ribbon  that 
you  know  will  come  up 
uniformly  every  time 
you  order  it.  There  is 
satisfaction  in  handling 
an  article  that  you  know 
to  be  the  best  for  the 
money  on  the  market. 

This  uniformity — 
evenness,  and  keeping 
right  up  to  the  mark  of 
excellence — is  found  in 
our  ribbons  at  all  times 
making  them  stand 
forth  prominently  and 
winning  the  confidence 
of  both  buyer  and  seller. 

Our  lines  for  Fall 
include  a  number  of  new 
and   beautiful  creations. 

Let  us  show  you 
samples. 

Mail  orders  receive 
prompt    attention. 


W.  H.  BARRY  &  CO.,  234  mcgui  street,  MONTREAL 


Adams  wears  as  Peter,  and  with  the  Ions  quill,  is  one  of 
these.  Another  of  these  small  turban  shapes  is  very  tiny. 
It  is  trimmed  with  a  band  of  velvet  around  the  crown 
and  has  a  stiff  spray  of  flowers  or  two  or  three  ostrich 
plumes,  or  a  bunch  of  quills  at  the  side.  It  sets  far  back 
on  the  head  and  shows  all  the  front  hair.  Another  nov- 
elty in  small  hats  has  a  round  crown  and  narrow  brim. 
The  brim  is  caughl  up  with  a  wide  band  of  satin  ribbon 
which  crosses  the  crown  and  is  tied  at  the  back  with  an 
immense  bow.  Directly  in  front  and  at  each  side  is  posed 
a  large  silk  and  velvet  rose. 


THE   FALL   COLOR  CARD 


The  Millinery   Color   Card    by   T.  Claude  Freres  for  the  Fall 

Out— Shows  a   Large   Array   of    Pastel   Shades— Big 

Black  and  White  Season   Excepted  — Brown  a 

Strong  Fall  Color — Many  Old 

Rose  Shades. 

IN  choosing  colors  for  Fall  the  fact  that  a  large  black 
and  white  millinery  season  is  expected  must  be  taken 

into  consideration,  and  therefore  color  will  not  be  so 
prominent  a  feature  as  for  the  past  few  Falls.  Notwith- 
standing the  decided  preference  for  dark  tones,  there  is 
a  remarkable  array  of  pastel  tones  on  the  card.  Just 
what  success  they  will  achieve  is  problematical,  as  on 
this  market  at  any  rate  the  feeling  seems  to  be  for 
brighter   relief   colors. 

Brown,  it  is  predicted,  will  be  a  big-  factor  and, 
perhaps,  the  leading  one  ;  therefore  the  brown  series 
occupy  a  very  prominent  place  on  the  card.  The  six 
shades     numbering     from   4,213   to  4,218   are   sure  to     be 


particularly  good,  and  there  is  another  line  of  three  tones 
ranging-  from  beige  to  seal  shown.  These  colors  have 
just  a  tinge  of  old  rose,  and  a  number  of  body  felts  and 
beavers   will  come  in   these  shades. 

The  principal  set  of  blues,  Nos.  4,219  to  4,224,  is  on 
the  gobelin  order.  The  three  last  shades  are  the  ones 
that  promise  best,  the  Hist  verging  on  royal  and  the 
others  on  navy.  There  are  also  three  other  good  dark 
blues  on  the  card  entitled  "National,"  also  on  the  royal 
and  navy  order. 

The  metal  greys  is  a  set  that  will  commend  itself 
to  the  trade,  perhaps  more  so  than  the  line  headed  by 
No.  4,27.'j,  as  these  are  not  so  soft  in  tone,  being  on  the 
slate  order. 

Numbers  4.24(i,  4,247  and  4,24N  are  very  good  shades 
of  green,  though  the  last,  is  a  little  dark.  The.  most  re- 
markable, however,  of  the  green  series  is  the  set  of 
bronze  greens,  4,249  to  4,251.  Three  bright  greens 
grouped  under  the  heading  of  empire  are  sure  to  be  much 
in  evidence.  The  lightest  is  an  emerald  shade,  the  second 
a  Lincoln,   and  the  third  a  hunter's  green. 

Three  very  brilliant  cerise  tones  are  the  most  strik- 
ing of  the  reds,  though  they  have  not  much  of  the  ele- 
ment of  novelty  about  them.  Then  there  is  another  trio 
of  reds  which  do  not  shade  in  unison  that  are  quite 
likely  to  be  taken  up  by  the  trade,  one  of  which  is  a 
dead  coral  shade,  another  scarlet  and  another  cardinal. 
There  are  also  two  other  red  sets,  starting  in  both  cases 
with  a  pinkish  coral  shade,  the  one  terminating  in  a 
bluish  brown  and  the  other  in   a  terra  cotta. 

The  purples  and  plums  are  Nos.  4,252  to  4,254,  and 
1.270,   4,272. 

Paris  is  making-  a  good  deal  of  yellow  just  at  pres- 
ent, and  there  is  a  set  of  three  conventional  ones  on  the 
card,    viz.,  a  canary,   a  buttercup  and  an  orange. 
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Many  Light  Cloaks  with  Cape  Effects 
Worn  — Hats  Very  Eccentric  in  Shape  and 
Trimming  —  Pervenche  Blue  the  Latest 
Shade— Black  Hats  in  High  Favor  — Forecast 
of  Fur  Fashions. 


June  15,   L906. 

ONE  of  t lie  most  noticeable  features  in  the  world  of 
dress  is  the  number  of  light  cloaks,  mostly  with 
eape  effects,  that  are  being  worn.  They  are  made 
in  black,  white,  and  pastel  shades  of  supple  cloth,  as  well 
as  in  tussore  and  almost  transparent  fabrics.  With  these 
latter  t  lie  hem  forms  part  of  the  trimming,  for  the 
material  when  in  two  or  three  thicknesses  looks,  natural- 
ly, to  be  of  a  deeper  'shade.  Among  dressmakers  it  is 
confidently  anticipated  that  cloaks  will  play  an  important 
role  in  the  Fall.  This  may  be  partly  owing  to  the  in- 
creased number  of  automobiles  used  for  the  fashionable 
promenade  in  the  Hois,  when  it  becomes  necessary  to 
have  an  extra  wrap  that  will  in  no  way  detract,  from  the 
smartness  of  the  toilette.  The  cut  of  these  garments, 
when  not  made  with  one  or  more  capes,  is  rather  com- 
plicated, the  sleeves  being  bizarre  in  form  and  very  wide. 
For  instance,  in  sketch  I,  the  top  of  the  sleeve  is  carried 
to  the  waist,  being  the  same  width  as  the  bottom.  The 
wide  galloon  is  of  white  cloth  embroidered  in  a  conven- 
tional design,  with  green  silks  and  gold  and  silver 
threads  ;  the  edging  to  this  is  of  black  taffetas.  It  will 
be  noticed  that  the  sleeves  are  joined  by  a  band  of  the 
galloon  just  at  the  shoulder  blades  and  the  same  effect  is 
repeated    in    front.     A    white   tulle   pieriot    neck   wrap    and 


Fig.  I.  — A   Paris  Wrap   In   Plain  and  Spotted   Cloth. 

a    black'    crin    hat,    empaiiache    with   ostrich    feathers, 
pletes  the  tout  ensemble. 


corn- 


No.   2,   which  is  more  of  a  mi-centre  jacket,   is  made 
in   sable-colored  cloth  with  deeper  colored  spots  ;    the  top 
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A   Paris  Wrap  in   Light-Colored  Cloth. 


over   a   small    yoke   of   lace   and    tulle.     The   hat,    in   paille- 
de-riz,  is  trimmed  with  bows  of  brown  silk  ribbon. 


Just  at  the  present  moment  there  seems  to  be  a  num- 
ber of  very  eccentric  hats  being  worn  by  the  fashion  lead- 
ers—most noticeable  is  a  round  form  with  drooping  brim 
the  crown  being  covered  with  lace,  silk,  or  tulle  in  loose 
puffs,  the  effect,  at  a  distance,  being  that  of  a  turban  of 
large  dimensions  placed  on  a  hat  brim  with  drooping 
plumes  fastened  at  the  left  side.  A  quaint-looking  hat  is 
a  very  large  cloche  or  bell  shape  in  paille-de-riz,  the  only 
trimming  being  an  owl's  head  in  front  of  the  crown  with 
two  huge  quills  standing  out  at  the  side  from  it  and  a 
cache-peign  of  brown   tulle. 

*  *  * 

Tulle  seems  to  be  playing  a  very  important  pari  in 
millinery  as  well  as  shoulder  wraps  and  neckwear.  Many 
of  the  larger  hats  are  trimmed  with  an  enormous  ruche, 
carried  quite  round  the  crown  which  does  not  prevent 
(lowers  and  feathers  being  added  ;  in  fact,  these  latter  de- 
corations have  never  been  so  profusely  used.  Of  the  small 
hats  one  of  the  quaintest  models  is  formed  of  three 
roses,  in  shades  of  pink  with  leaves  and  a  few  buds  with 
about  a  dozen  quills  fastened  at  the  left  side  and  painted 
to  represent  a  butterfly,  the  wings  being  half  open.  An- 
other was   in  brown  straw,   about  the  same  shape  as  the 
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crown    of    ;i   man's   felt    hat  ;     forming   a   border   was   a 
conronne  of  while  and  lilac  with  a  green  tulle  cache-peign 

at   the  back.    In  many  instances  the  toilette  is  a  harmony 


Fig.   III.— Bolero   in  Transparent  Gauze,   Embroidered 
in  Silk  with  Guipure  Motifs. 

of    color,    the    hat    and    gown,    even    when    more    than    one 
shade   is  employed,   being  made  to  match. 

*  *  * 

At  last  Sunday's  steeplechase  the  new  blue  Pervenche, 
almost  the  color  of  a  wild  violet,  was  much  in  evidence, 
as  was  also  a  soft  old  rose  shade.  White,  which  is  al- 
ways much  worn,  was  invariably  relieved  by  a  color, 
lilack  hats,  of  which  one  saw  none  at  the  beginning  of  the 
season,  seem  to  have  taken  a  new  lease  of  life— they  are 
generally  rather  large,  of  the  picture  kind  and  trimmed 
with  long  feathers,  the  monotony  of  color  being  occasion- 
ally brightened  by  a   rose  or  poeony. 

*  *  * 

Another  interesting  feature  of  dress  at  the  present 
moment  is  the  lace  boleros,  made  quite  loose  and  with 
short  sleeves,  to  be  worn  over  any  blouse.  These  are 
carried  out  in  coarse  Irish  lace  or  guipure  ;  a  few  models 
are  seen  in  English  embroidery,  but  for  the  most  part 
the  tissue  does  not  predominate  as  was  the  case  last 
year.  Tulle,  mousseline  and  gauze  are  employed  with 
good    effect,    being    extensively    embroidered    and    trimmed 

with  lace. 

*  *  * 

Sketch  III  illustrates  such  a  model  in  gauze  with  a 
guipure  edging  ;  both  front  and  back  are  embroidered 
with  large  sprays  of  flowers,  the  blooms  and  leaves  being 
in  baby  ribbon  and  the  stems  in  silk.  A  very  good  effect 
was  produced  by  a  pervenche  voile  dress,  with  a  long, 
clinging  skirt  tucked  into  the  waist,  a  handsome  bolero 
of  Ireland  and  a  large  pervenche  straw  hat  with  shaded 
feathers  and  long  gauze  fall  with  the  same  shade  intro- 
duced into  the  borders  and  an  Irish  lace  sunshade. 

*  *  * 

In  spite  of  the  fact  that  sunshades  have  never  been  so 
elaborately  travaille  and  so  luxurious,  it  was  to  be 
noticed  at  the  last  races  that  a  great  number  of  them 
were  unadorned  taffetas  of  the  same  shade  as  the  gown. 
Next    in   favor  came  the  lace  lined   with  frills  of  chiffon. 


with  stole  fronts.  Chinchilla  and  ermine  are  also  likely 
to  be  much  worn  in  this  way.  There  is  no  doubt  that 
efforts  are  being  made  to  re-introduce  the  old-fashioned 
cape.  Mention  has  even  been  made  of  evolutions  of  the 
dolman,  but  how  soon  this  will  come  and  with  what 
amount  of  success  cannot  yet  be  more  than  surmised.  For 
the  rest  short  sac  jackets  are  already  being  made  in 
imitation  seal,  a  sheared  muskrat  making  up  very  well. 
These  reach  just  to  the  hips  and  are  slightly  cintre  at 
the  back.  Colored  embroideries  and  buttons  of  both  art 
nouveau  and  cut  steel  styles  will  play  an  important  part 
in  trimmings.  The  sale  of  men's  as  well  as  women's  fur- 
lined  coats  is  also  likely  to  increase  to  a  great  extent, 
although  in  Paris  the  weather  is  rarely  cold  enough  to 
make  such  a  garment  necessary  except  for  motoring  — 
such  fur  as  chevrette,  caracul,  chevies  suisses,  and  pou- 
!ain,  while  for  better  qualities  there  is  phoque  and  castor 
des  Indes. 

Dress  Accessories. 

Of  late  the  demand  for  variety  in  such  dress  acces- 
sories as  belts,  veils  and  neckwear  has  increased  to  such 
an  extent  that  within  the  last  three  years  the  maisons- 
de-nouveaute  have  been  obliged  to  treble  their  stock  in 
these  articles.  As  regards  belts  this  would  indeed  seem 
to  be  a  record  season,  for  although,  apparently,  every 
practicable  material  and  form  have  been  used,  yet  every 
week  new  models  are  on  the  market.  Very  up-to-date  are 
those  in  pique  and  toile,  both  the  coarse  and  fine  makes, 
to  wear  with  blouses  of  the  same  materials.  Some  of 
these  are  narrow  and  perfectly  straight,  fastening  with  a 
plain  metal  buckle  and  having  a  neat.  GreeTc  pattern  em- 
broidered in  colors  with  a  good  sprinkling  of  French 
knots.  Another  form  is  the  Swiss  back — pointed  both  top 
and  bottom,  the  only  ornament  being  four  or  five  of  the 
narrowest  imaginable  tucks  running  all  along  the  centre. 

*  *  * 

Plaid  belts  have  a  very  Parisian  look  about  them,  for 
whether   the   fashion   of   the   moment   or   not,    one   always 


The   furriers   are  anticipating  a  big  sale  of   imitation 
-;able   neckwear,    mostly    taking    the   form    of    cape    effects 


Marabout  and   Feather  Ruff,   with 
Velvet  Ends. 


sees  plenty  of  plaids  in  Paris,  more  especially  for  child- 
ren's frocks.  These  belts  are  in  very  strong  elastic,  and 
of  course,  whatever  the  form,  are  not  ornamented  in  any 
way  except  for  a  metal  buckle  or  one  covered  with  the 
same  plaid.  This  mode  of  having  the  belt  and  buckle  to 
match  is  carried  out  also  in  kid,  which  is  very  much  in 
favor  just  now,  and  rightly  so,  being  both  soft  and  supple 
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and  lending  itself  readily  to  all  forms  of  ornamentation. 
On  many  of  the  more  expensive  belts  the  buckle,  or 
rather  ornament,  is  the  same  at  back  and  front;  instead 
of  the  belt  being  buckled  this  ornament  can  be  adjusted 
according  to  the  waist  of  the  wearer,  which  is  done  by 
means  of  two  little  catches  coming  from  the  back  of  the 
belt  through  eye-holes  that  are  made  about  one-half  inch 
apart.     Needless    to   say    this   is   only   used    in    the   case   of 


A   Paris  Novelty  in  Belts. 

non-elastic  belts.  See  sketch  IV,  which  is  in  the  softest 
chevreau  lined  silk  with  the  buckle  a  systeme  of  bronze 
dore.  The  retail  price  of  such  a  belt  would  be  about  25 
li  ancs. 

Sketch  V  is  a  form  which  is  very  popular  .just  now,  it 
having  a  tendency  to  make  the  waist  look  slighter.  This 
particular  model  is  in  daim,  enriched  with  fine  steel 
points  with  buckle   to  match.    The  price  of  this  is  50  frs. 


The  choice  of  neckwear  seems  almost  as  unlimited  as 
that  of  belts.  Pierrots  in  tulle,  particularly  a  bright 
brown  and  blue,  are  much  in  evidence,  as  well  as  white, 
black  and  white,  and  black.  A  pretty  model  has  a  double 
frill  of  white  tulle  round  the  neck,  then  another  double 
frill  of  white  with  black  spots  tulle  outside,  this  latter 
being  edged  with  a  narrow  black  velvet  ribbon  ;  at  each 
end  were  six  streamers  of  black  velvet  ribbon  fastened 
under  a  small  bow.  This  Pierrot  shape  is  repeated  in 
marabout  and  marabout  and  feathers  mixed  as  in  sketch 
III.  These  are  in  alternate  rowrs,  the  feathers  curling  over 
the  marabout.  The  long  shoulder  scarfs  are,  many  of 
them,  most   beautiful  in   texture  and  design. 

A.    E.    DA  CAM. 

SOME  PRESENT  PARIS  STYLES 


Feathers  in  a  State  of  Nature  Popular— Big  Diversity  in 
Paris  Hat  Styles. 

WHAT  Paris  is  doing  in  millinery  circles  is  speci- 
ally important  now,  as  this  is  the  period  when 
plans  are  maturing  for  the  Fall  campaign.  Buy- 
ers for  most  of  the  importing-  houses  are  either  in  Paris 
now  or  are  on  their  way  there,  and  are  studying  care- 
fully and  at  close  range  each  and  every  novelty  launched 
in   the   gay   capital. 

Carlier  is  trimming  her  hats  with  uncurled,  unstiffen- 
ed,  undressed  feathers,  both  ostrich  and  marabout,  and 
many  large  straggly  plumes  are  of  vulture  feathers. 
Fancy  a  Leghorn  hat  trimmed  on  the  front  with  a  single 
huge  Alphonse  XITT  rose  from  which  four  large,  straggly, 
silvery  grey  vulture  feathers  sweep  backward  to  cover  the 
hat.  It  is  tipped  high  at  the  back  over  a  mass  of  black 
velvet  loops,  ends  of  which  fall  at  one  side  to  the 
shoulder.  A  bright  green  hat,  such  as  is  smart  to  wear 
with  frocks  of  any  neutral  tone,  is  a  second  Empire 
shape  in  green  rush  or  grasses.  It  is  trimmed  with  a 
scarf  of  shaded  green  and  brown  taffeta,  bowed  on  the 
front  and  with  ends  that  tie  once  at  the  back  and  then 
hang  to  the  waist  line.     At  one  side  a  loose,  straggling. 


undressed      bunch     of    green    and     brown     uu.st  iffened    quills 
fall   in   all  directions  down   over   the  ear  and   hair. 

Hat  shapes  one  sees  in  the  Alfred  Stevens  pictures 
are  favorites  among  the.  elite,  high-crowned,  narrow- 
brimmed,  perched  nose-ward,  and  trimmed  with  broad 
bows  of  ribbon  or  thick  clumps  of  marabout  feathers.  A 
lingerie  hat  in  Irish  lace  and  valenciennes  is  garnished 
with  a  wreath  of  green  moss,  a  clump  of  big,  purple 
thistles  and  a  stiff,  horizontally  sloping  white  aigrette — 
bizarre  but  with  no  end  of  style  ! 

Another-  charming  hat  is  of  light  chip,  fold  upon  fold 
of  black  tulle  being  drawn  around  its  crown,  presenting 
a  mob-cap  effect  of  much  distinction.  Poses  to  match 
those  embroidered  on  the  jacket  are  tucked  under'  the 
brim  against  the  hair..  This  is  the  acme  of  smartness. 
Tiny  teacup  saucer  of  grey  lace  crin,  to  which  was  at- 
tached a  shaded  grey  and  white  plume  that  hung  straight 
down  the  back  of  the  head  to  the  shoulder— oh,  so  thick 
it  was  that  evidently  two  or  three  plumes  had  been 
sewn  together,  their  uncurled  fronds  of  unusual  length 
arrd  perfect  inn — was  seem  on  the  head  of  another  fashion 
able  dame. 


EARLY   CLOSING  IN  ENGLAND. 

REFOP.AIS  in  established  trade  customs  come,  very 
slowly  in  the  old  land,  and  in  spite  of  the  fact 
that  the  British  Government  has  recently  passed  a 
Shop  Hours  Act,  intended  to  shorten  the  hours  of  shop, 
or,  as  we  should  say,  store  assistants,  it  is  curious  to 
note  that  in  Birmingham  a  threat  is  made  that  a  Sun- 
day Sports  Club  will  be  formed  as  a  protest  against  the 
long  hours  worked  in  Birmingham  stores.  It  appears 
that  the  assistants  have  petitioned  the  city  council  with- 
out avail,  and  are  now  proceeding  to  organize  a  Sunday 
Sports  and  Recreation  Club  for  all  assistants  who  do 
not  get  a  regular  weekly  half  holiday.  A  membership  of 
over  500  was  guaranteed  as  the  nucleus  of  the  club,  and 
steps  are  being  taken  to  arrange  cricket  matches,  foot- 
ball matches,  cycle  runs,  and  various  outdoor  pastimes. 
A  number  of  representative  drapers  in  the.  centre  of  the 
city  have  conferred  together  as  to  whether  some  conces- 
sion should  not  be  voluntarily  made  which  will  avert  the 
carrying  out  of  the  scheme.  It  is  stated  that  there 
would  be  no  practical  difficulty  in  closing  at  two  o'clock 
on  Saturdays,  instead  of  at  four  o'clock  as  at  present, 
but  for  the  attitude  of  a  small  minority  who  refuse  to 
fall  into  line. 

It  has  been  urged  that  the  employers  who  favor  a 
curtailment  of  hours  should  take  an  independent  course, 
and  leave  it  to  public  opinion  to  convert  or  coerce  the 
dissentients.  There  is  no  doubt  that  the  sense  of  injury 
which  the  assistants  feel  has  been  inflamed  by  the  un- 
favorable issue  of  the  long  campaign  in  support  of  an 
order  under   the   Shop   Hours   Act.     They   complain     that 


One  of  the  Latest  Styles  in  Paris. 

the    shop   hours   in   Birmingham    are   longer   than    in     any 
large  city  in  the  kingdom, 

Considerable  stir  has  been  created  by  a  pronounce- 
ment by  Canon  Carnegie,  rector'  (if  the  Cathedral  Church 
of  St.  Philip's,  on  the  subject.  He  justifies  the  action 
of  the  shop  assistants,  and  says  he  is  prepared  to  ar- 
range a  special  service  for  them  at  nine  o'clock  on  Sun- 
day mornings,  that  they  may  be  free  to  pursue  healthy 
recreations  afterwards. 
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THE    CANADIAN 
FUR     TRADE 

# 

Factories  in  Canadian  Centres  Fairly  Busy  With  Advance  Orders— Speculations  Regarding 
Fall  and  Winter  Prospects— Dates  for  Showing  Samples. 


MANUFACTURING  furriers  in  the  leading-  Canadian 
fur  centres,  such  as  Montreal,  Quebec,  Toronto 
and  Winnipeg,  seen  by  The  Review,  state  advance 
orders  are  large  enough  to  keep  factories  busy  until 
October  sets  in,  when  repeats  and  complete  orders  are 
(•( united  upon.  It  is  noticeable  that  fur  cutters  and  fur 
operators  are  not  in  such  great  demand  as  in  former 
seasons,  and  along  Montreal's  fur  street,  St.  Paul,  few 
signs  are  displayed  for  workmen.  The  fine  open  Winter 
of  last  year  is  made  responsible  for  these  conditions, 
and  the  weather  has  never  received  so  many  hard  knocks. 
Manufacturers  are  not  letting  the  future  take  care  of 
itself,  but  adequate  preparations  have  been  made  for 
substantial  Fall  business.  The  last  of  fur  travelers  com- 
pleted their  trips  last  month,  and  no  decided  improve- 
ments in  the  volume  of  orders  are  heard.  Alberta  and 
Saskatchewan  have  been  particularly  good  for  all  lines 
of  heavy  furs,  with  Manitoba  classed  as  fair,  Ontario 
and  Quebec  in  the  same  position,  while  the  east  has 
been  decidedly  quiet. 

One  of  the  noticeable  effects  of  the  mild  Winter  is  the 
class  of  skins  in  furriers'  hands.  While  the  weather  con- 
tributed to  a  large  catch,  prime  skins  are  very  scarce, 
as  a  hard,  cold  Winter  is  needed  to  .bring  furs  up  to  the 
mark.  Supplies  in  the  Canadian  market  are  not  heavy, 
and  manufacturers  not  covered  on  such  staples 
•as  Persian  lamb,  mink  and  rat  are  already  in  difficulty. 
Notwithstanding  the  keenness  of  competition  in  securing 
orders,  prices  have  been  fully  maintained,  except  in  rare 
instances,  and  during  the  Fall  high  rates  are  assured. 

Small  Pieces  in  Favor. 

Every  house  reports  surprising  interest  in  all  small 
fur  pieces  and  sets,  and  as  these  are  usually  very  profit- 
able for  manufacturer  and  retailer  alike,  they  have  been 
pushed  extensively.  Natural  trimmings  form  the 
marked  contrast  with  lines  a  year  ago,  and  head,  tail 
and  claws  are  always  in  evidence  in  neck  pieces  and 
muffs.  Large  shapes  in  muffs  have  been  favored  exten- 
sively, and  novelties  have  done  a  fair  business.  The 
broad-shouldered  stole  effect  is  another  favorite  style. 
Every  fur  has  had  some  representation  in  these  lines 
with  houses  usually  specializing  on  certain  furs.  A  fair 
amount  of  goods  are  being  manufactured  in  staple  lines 
of  small  pieces  in  the  hope  of  an  early  Winter.  Initial 
shipments  to  far  points  this  month  include  a  good  selec- 
tion of  small  furs,  and  a  walk  through  the  large  fur 
houses  where  goods  are  coming  down  from  the  factory 
shows  a  good  proportion  of  small  pieces.  Many  houses 
take  pride  in  attractive  boxes  and  labels. 

Heavy  Goods  Show  Improvement. 

Opinions  vary  regarding  sales  of  heavy  furs,  but  the 
majority  of  good  hi  uses  have  booked  good  orders,  and 
where  heavy  goods  are  specialized  trade  has  been  excel 
lent.  Fur-lined  coats  for  ladies  and  gentlemen  are  even 
better  than  a  year  ago  for  cities  and  large  towns,  and 
very  high-class  goods  have  been  disposed  of.  When  the 
season  is  on  the  increased  cost  of  all  classes  of  linings 
will    necessitate   higher   figures   for   these   goods,        Some 


firms  state  that  they  do  not  care  to  accept  any  further 
orders  unless  prices  can  be  secured  commensurate  with 
the  cost  of  manufacture.  Black  has  been  the  favored 
shell,  and  but  few  green  and  brown  coats  have  been  or- 
dered. Coon  coats  even  at  the  high  prices  asked  have 
done  excellent  business,  particularly  in  the  Far  West, 
where  garments  from  $65  to  $120  in  natural  coon  skins 
have  been  sold.  The  trade  in  these  has  been  phenomenal, 
and  supplies  of  good  skins  are  very  small.  It  is  claimed 
by  some  houses  that  the  real  good  coats  do  not  yield 
any  better  margin  than  the 'cheaper  ones,  as  the  cost  of 
manufacture  is  heavier  and  the  grading  of  skins  leaves  a 
poor  supply  available  for  other  garments.  Astrachan 
jackets  have  done  well  even  in  the  high  grades,  and  every 
section  has  taken  a  good  supply.  Persian  lambs  with 
the  general  run  of  houses  have  not  been  pushed  on  ac- 
count of  their  very  high  price,  but  some  specialty  finms 
state  advance  orders  are  ahead  of  a  year  ago.  In  heavy 
coats  Australia  calf  and  Eskimo  are  good  specialties, 
and  the  latter,  with  a  secret  process  of  dyeing,  is  al- 
ready a  favorite  in  the  Canadian  market,  Some  novel 
ideas  are  shown  in  Russian  calf  coats  with  coon  collar. 

Fair  sales  have  been  made  of  Bulgarian,  Astrachan 
and  wombat  coats.  The  conditions  of  European 
markets  render  all  these  staples  firm  in  tone.  In  heavy 
robes  the  grey  goat  skin,  Eskimo  and  Australian  calf 
have  been  large  sellers.  Some  fancy  varieties  for  floor 
purposes  are   shown   in  beaver  and  oppossum. 

Regarding  the  popularity  of  the  various  furs,  brown 
furs,  which  are  always  with  us,  and  can  always  be  re- 
lied upon,  have  taken  the  lead  along  with  all  dark  vari- 
eties. Mink  for  the  high-class  trade  is  not  as  good  as 
last  season,  but  has  had  a  large  sale,  while  stone  marten 
has  picked  up  and  Alaska  sable  is  better  than  ever.  Grey 
and  white  furs  are,  as  usual,   shown  for  novelties. 

The  Early  Traveler. 

Retailers  during  the  past  few  seasons  have  often 
complained  of  the  early  calls  of  travelers  with  fur  sam- 
ples. Many  men  make  initial  visits  towards  the  end  of 
February,  when  merchants  have  not  completed  their 
last  season's  selling,  and  are  making  preparations  for 
Spring  trade.  This  year  particularly  a  good  deal  of  talk 
is  heard  concerning  disappointments  many  travelers  had 
on  account  of  setting  out  very  early  in  the  year  in  or- 
der to  get  ahead  of  competitors.  Prom  season  to  sea- 
son the  tendency  has  been  to  go  out  earlier,  and  the 
middle  of  March  is  no  longer  an  accepted  period  for  put- 
ting men  on  the  road.  It  is  contended  in  many  circles 
that  the  first  of  April  is  an  ideal  period  for  calling  upon 
the  trade,  and  some  advocate  as  late  as  July  for  secur- 
ing orders,  in  order  to  be  sure  of  very  late  novelty  far 
styles.     Some  of  the  arguments  on  both  sides  are  given. 

Travelers  should  set  out  early  in  the  year,  about 
April,  according  to  some  houses,  as  their  men  are  work- 
ing upon  salary  and  must  be  kept  busy.  Jf  they  waited 
till  July  it  would  mean  a  slack  period  for  them,  while 
their  salaries  would  run  along  just  the  same.  If  hats 
and  caps  are  carried  along  with  furs,  men  starting  out 
in    July   would   not   finish   in   time  to   make   their   Spring 
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Real  Economy  in  Furs 


A' 


4658 


GREAT  mistake  is 
made  by  many  a 
good  sharp  fellow 
in  supposing  that  the  two 
essentials  in  buying  furs 
are  a  good  appearance  and 
a  low  price.  Now  although 
the  appearance  of  a  fur 
piece  or  a  fur  garment 
plays  a  star  part  in  the 
selling,  and  the  low  price 
at  which  you  may  have 
bought  means  more  money 
in  your  pocket,  still  there 
are  several  important 
points  to  consider  before 
jumping  at  a  conclusion.  These  are  six  in 
number,  and  may  be  briefly  summed  up  as 
follows  : — 

First — -The  skin  must  be  taken  from  the 
animal  at  the  proper  time,  when  the  fur  is 
thickest. 

Second — The  animal  that  is  trapped 
doesn't  yield  a  skin  full  of  shot  holes. 

Third — The  raw  skins  must  be  properly 
cured,  evenly  stretched  and  carefully  cut. 

Fourth — They  must  be  dyed  properly  to 
retain  their  color  and  gloss. 

Fifth — The  seams  must  be  wide  enough 
to  hold  without  tearing. 


Sixth — Experts  who  thoroughly  under" 
stand  these  various  processes  are  not  willing  to 
work  for  nothing. 

Now  it's  all  very  well  to  say  "  it  doesn't 
cut  any  ice"  so  long  as  you  make  a  good  profit 
How  about  your  re-orders  ?  Do  they  "  cut  any 
ice  ?"  Does  the  lady  who  buys  a  fur  jacket  this 
year  expect  to  find  it  go  to  pieces  before  the 
winter  is  over  ?  Does  the  man  who  buys  a  fur 
cap  or  a  pair  of  gauntlets  go  somewhere  else 
when  he  wants  a  fur-hned  coat  ?  Not  if  you 
can  help  it  ! 

Well,  if  you  really  intend  to  stay  in  bu>i 
ness — intend  to  expand — enlarge — build  up 
your  business — it  pays  to  buy  furs  that  you  can 
depend  upon  —  furs  that  are  guaranteed  to 
satisfy — furs  made  up  by  experts,  from  the  raw 
skins  to  the  finished  article,  in  the  largest  fur 
factory  in  Canada — the  only  factory  in  the 
country  where  every  operation  is  performed 
under  the  one  roof.  It  doesn't  pay  to  deal  with 
a  house  that  isn't  big  enough  to  give  you  every 
possible  advantage. 

And  Paquet  furs  are  not  high-priced 
either.  They  give  you  a  handsome  profit  on 
every  sale  and  ensure  a  host  of  satisfied  patrons 
and  a  shower  of  re-orders. 

One  of  our  18  travellers  will  show  you  our 
line  if  you  say  so. 

Write  a  postal  to-day. 


J.  ARTHUR  PAQUET,  Quebec 

BRANCHES   AT 

Winnipeg,  Toronto,  Ottawa.  Montreal  and  St.  JoHn,  N.B. 
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NOTES  FROM  THE  FUR  TRADE 


RETURNED 


E.    W.  JACOBS  &   CO.,   MONTEEAL 

Four  years  is  a  remarkably  short  period  for  any 
commercial  institution  to  attain  position  among'  the 
leaders  of  industry,  and  particularly  so  in  a  trade 
where  confidence  is  the  sole  recommendation.  Such 
however  is  the  record  of  E.  W.  Jacobs  &  Co.,  who 
from  a  modest  beginning  have,  in  less  than  half  a 
decade,    placed    themselves    in    this    enviable    position. 


E.   W.   JACOBS 

Realizing  the  maxim  that  nothing  succeeds  like  suc- 
cess, The  Review  has  obtained  from  Mr.  E.  W. 
.Jacobs,  a  member  of  the  firm,  some  details  regard- 
ing the  policy  of  the  business,  and  a  few  of  the  sali- 
ent features  which  have  contributed  to  their  present 
standing   in  commercial   circles. 

The  reason  of  the  success  of  this  firm  is  instruc- 
tive   and    highly    refreshing,    in    view    of   so    many    dis- 


Rirru 

SEP  25  19 


H.  A.  CHAMBERS.    (With  E.  W.  Jacobs  &  Co.) 

closures  of  business  dishonesty,  as  their  permanent 
position  has  been  won  along  the  good  old-fashioned 
highway  of  persistent  and  steadfast  well  doing.  One 
of  the  points  which  Mr.  .Jacobs  impressed  upon  our 
representative  was  their  consideration  of  the  actual 
consumer  of  the  furs.     Prom  the  start  this  point  has 


always  been  kept  in  sigiit,  and  satisfactory  wearing 
materials  at  prices  within  the  grasp  of  all  have  al- 
ways been  their  aim,  and  if  the  wholesalers  would 
only  bear  this  in  mind  they  would  not  only  establish 
a  connection  for  themselves,  but  also  for  the  trade, 
whose  appreciation  will  be  very  soon  felt  in  a  very 
material  way  for  any  efforts  made  in  their  behalf. 

It  is  a  well  known  fact,  in  these  days  of  keen 
competition,  where  the  financial  success  is  in  the  vol- 
ume of  trade  done,     that    no  business  can  be  a  One 


O.  C.  DIAPER.    (With  E.  W.  Jacobs  &  Co.) 

Man  Business,  and  therefore  the  selection  of  capable 
lieutenants  is  of  vital  importance.  This  can  only  be 
done  by  engaging  the  best  men  without  consideration 
as  to  the  salary  paid.  The  success  in  the  selection 
of  assistants  spells  success  in  the  undertaking. 

The  greatest  obstacle  this  firm  and  all  other  new 
firms   encounter   at  first   is   the  opening  order.      This 


J.  W.  RATHBONE.    (With  E.  W.  Jacobs  &  Co.) 

having  once  been  overcome  the  firm's  probity  is  test- 
ed, and  on  that  is  based  the  future  failure  or  suc- 
cess of  the  business.  Mr.  Jacobs  is  a  strong  advo- 
cate of  judicious  advertising,  especially  in  matter 
that  reaches  the  trade  direct,  and  their  catalogue 
from  year  to  year  has  been  a  feature  of  the   trade. 
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hat  trips,  which  now  commence  about  September.  If  a 
commission  traveler  were  employed  the  best  of  them 
would  not  be  available  so  late  in  the  season  as  .Inly. 

Above  all,  the  important  problem  every  manufac- 
turing- furrier  has  to  contend  with  is  the  keeping  of  his 
force  of  workmen  busy,  as  skilled  operators  are  not 
plentiful,  and  soon  leave  when  the  factory  gets  a  repu- 
tation for  only  working  in  spurts,  which  would  result  if 
samples  were  shown  very  late.  As  it  is  now,  at  the 
first  (if  the  year  houses  start  to  work  upon  samples 
which  are  not  complete  until  about  April.  Usually, 
however,  these  samples  are  rushed  in  order  to  get  men 
on  the  road,  and  oftentimes  stock,  as  a  consequence, 
shows  up  better  than  the  sample.  After  the  samples  are 
out  staple  lines,  such  as  coon  coats,  are  worked  upon 
for  a  month,  and  then  the  initial  travelers'  orders  make 
work  for  the  future  months,  and  as  the  orders  come  in 
factories  are  kept  busy  until  the  Fall,  when  repeats  keep 
them  occupied  till  the  close  of  the  year. 

Two  strong  arguments  against  the  early  showing  of 
furs,  at  least  before  the  first  of  April,  are  the  unsettled 
price  conditions  and  the  rush  which  must  be  made  with 
samples.  If  samples  are  shown  before  the  important 
London  fur  sales  have  taken  place  in  March,  prices  may 
have  to  be  adjusted  later,  which  always  causes  trouble. 
In  the  second  place  the  rush  to  get  samples  before  the 
retail  trade  results  often  in  careless  work,  and  further 
samples  have  to  be  shipped  on  to  travelers  after  they 
have  already  called  at  important  points. 

Gossip  of  the  Trade. 

Edgar,  Coristine  &  Co.,  St.  Francois  Xavier  street, 
Montreal,  have  dissolved  partnership  by  mutual  consent. 
Mr.  Coristine  continues  business,  under  the  style  of 
('has.  Coristine  &  Co.,  at  90-92  McGill  street,  Montreal. 
He  has  bought  a  good  share  of  the  stock  of  fur  skins 
and  hats  of  the  old  firm,  and  his  building  gives  excellent 
facilities  for  manufacturing.  Mr.  Edgar  is  in  business 
at  the  old  site  in  St.  Francois  Xavier  street,  under  the 
style  of  John  Edgar  &  Co. 

II.  Seifert,  Brooklyn,  N.Y.,  has  been  robbed  of  many 
valuable  fur  skins,  and  the  Canadian  manufacturing 
trade  has  been  notified  concerning  the  brands  on  the 
skins  by  a  Brooklyn  detective  bureau,  which  has  the 
case  in  hand. 


FIRE  IN    FUR   STORE. 

Fire  broke  out  in  the  third  storey  of  the  Sellers- 
Cough  Fur  Co.,  288  Yunge  street,  Toronto,  shortly  after 
eleven  o'clock  on  the  evening  of  June  4,  and  destroyed 
and  damaged  furs  to  the  extent  of  $25,000.  The  insur- 
ance on  the  entire  stock  is  $126,000,  while  the  total 
stock  is  valued  at  $200,000.  The  brigade  succeeded  in 
confining  the  flames  to  two  work  rooms  of  the  factory, 
but  these  were  badly  gutted.  The  loss  to  the  building 
will    not   exceed   $1,000. 


MILLER  MFG.   CO. 

Miller  Mfg.  Co.,  Limited,  with  head  office  at  To- 
ronto, have  been  granted  a  charter  to  manufacture,  sell 
and  deal  in  all  kinds  of  wearing  apparel,  and  all  kinds 
of  whitewear,  and  to  carry  on  a  general  clothing  and 
housefurnishing   business. 

The  capital  is  to  he  $40,000,  divided  in  eight  hundred 
shares  of  $50  each.  The  incorporators  are  Harry  Miller, 
manufacturer;  Charles  A.  Graham,  commercial  traveler; 
Albert  Cary  Jeffries  and  Edward  Ft.  Koebel,  book- 
keeper's, and  Charles  B.  Nasmith,  solicitor,  all  of  To- 
ronto. 
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FUR-LINED 
JACKETS 


Three  Leaders  which  will 
make   business  for  you 


No.  650. — Ladies'  Fur-Lined  Jacket,  4G  inches; 
Best  Black  Cloth  with  Fancy  Stitching  ;  Best 
Tasmanian  Squirrel  lined  throughout  ;  Columbian 
Sable  Collar  and  Revers.      Price $27.50 

No.  657. — Hamster  lined  best  quality  Alaska 
Sable  Collar  and  Revers  ;  Coat  46  inches  long  ; 
Best  Broadcloth.    Made  in  any  style.    Price,  $42.50 

No.  656. ^Musk-Rat  lined  ;  Best  Alaska  Sable 
Collar  and  Revers  ;  50  inches  long  ;  Best  quality 
Broadcloth.      Price $58.00 

COMPARE  THESE  PRICES 

I  will  send  you  these  samples  on  application, 
and  want  you  to  compare  the  goods  and  the  prices 
with  any  others  on  the  market. 

My  absolute  guarantee  label  on  every  garment. 


Everything  in  Furs 

A.  J.  ALEXANDOR 

504-506  St.  Paul  St.,         MONTREAL 
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"THE  SPECIALTY  FUR  HOUSE" 

DID    WELL 

DESPITE  BACKWARD  SEASON 


OUR  SORTING  RAN6E  WILL  BE  A  BIO  ONE 

TRAVELLER  WILL    BE    COMING  YOUR  WATT.       CAN'T    HE   CALL  ? 

LEAK  FUR  MANUFACTURING  CO. 

OF  CANADA,  LIMITED 

5  and  7  Recollet  St.  MONTREAL  P.O.  Box  633 


MONEY  IN 
GOOD  FURS 


Our  sole  bu.-iness  is  manufacturing  furs  and  our  ad- 
vance sales  clearly  prove  we  have  a  strong  line  of 
popular-priced  sellers  in  Ladies'  and  Gentlemen's  Furs. 

Fortunate  buying  opportunities  place  us  in  a 
position  to  offer  you  exceptional  values  on  orders 
placed  with  us  at  once. 

Won't  you  prove  our  claims? 

(New     in     Name     Only) 

M.   SILVER   (EL   CO. 

12=14  St.  John  St.,  MONTREAL 
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Giving  an  Order  is  One  Thing 
Getting  the  Goods  is  Another 

MR.  DEALER,  TAKE  NO  RISK 


BUY    Jul  io k 


FOR   PARTICULAR   PEOPLE 

MADE    IIS    ALL     STYLES,     SIZE    AND     WEIGHTS 


m^** 


m 


The  Name  "Hygeian"  is 
a   Guarantee   of  Quality 

MADE  BY  THE 


EAGLE  KNITTING  CO.,  Limited 

Hamilton,  Canada 

9 

For  Sale  by  All    the  Leading  Wholesale  Houses 
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Hosiery 

Underwear 

Golfers 

U  N  D  E  R WE AR 


Fair-sized   Fall  Orders   with   Better  Grades  in  Request- 
Retailers  Buying  from  Hand  to  Mouth. 

ADVANCE  order  business  in  the  underwear  field  has 
been  practically  completed,  and  manufacturers  and 
jo'hfbers,  speaking  broadly,  have  not  sold  the  same 
quantities  '  as  a  year  ago.  This  has  not  discouraged 
many  mills,  as  the  high  price  of  wool  did  not  permit 
them  to  get  proper  rates  for  their  products.  Very  few 
jobbers  have  contracted  for  their  usual  supply,  and  if 
cold  weather  sets  in  early  retailers  will  find  many  lines 
of  underwear  hard  to  procure.  Men's  fleeced  goods, 
especially  the  low  staple  lines,  which  have  been  sold  this 
year  from  $4.50  to  $4*75,  will,  according  to  many  houses, 
be  scarce.  On  the  other  hand,  the  high  price  of  the  well- 
known  natural  wool  underwear  has  somewhat  lessened 
sales,  and  plenty  of  this  underwear  at  the  higher  rates 
will  be  available. 

Retailers  who  have  delayed  contracting  for  their  full 
quota  of  Fall  requirements  in  the  hope  of  lower  prices 
will  be  unquestionably  disappointed,  as  jobbers  still  find 
the  market  stiff,  and  repeats,  in  many  cases,  out  of  the 
question,  although  mills  endeavor  to  keep  busy  right 
through  the  Fall  on  profitable  underwear.  Some  manu- 
facturers selling  the  retail  trade  direct  claim  they  are 
practically  sold  up  for  Fall  on  all  staple  lines.  Every 
house  is  endeavoring  to  be  ready  for  a  large  Fall  busi- 
ness, but  in  many  cases  their  supplies  will  be  hardly 
sufficient.  Retailers  show  a  decided  tendency  to  buy 
underwear  from  hand  to  mouth,  particularly  city  stores. 
Canadian  manufacturers  who  supply  the  great  bulk  of 
the  underwear  do  not  welcome  this  policy,  and  with 
high-grade  foreign  underwear  it  is  out  of  the  question. 
Heavy  woolen  goods  have  been  very  slow  in  advance  or- 
ders. Retail  stocks  in  these  lines  were  naturally  heavy. 
A  decided  feeling  has  set  in  for  men's  elastic  ribbed 
goods,  and  these  lines  have  now  passed  the  precarious 
position. 

In  ladies'  Fall  underwear  lines  quality  has  played  an 
important  part  in  the  general  run  of  advance  orders,  and 
fine  elastic  ribbed  goods  have  been  better  than  ever. 
Competition  has  been  very  keen  on  these  lines  and  manu- 
facturers and  jobbers  have  cut  goods  very  close.  Many 
houses  show  a  tendency  to  specialize  on  certain  lines, 
and  these  leaders  have  been  eagerly  snapped  up,  with  the 
result  that  more  than  one  house  finds  itself  with  large 
orders  for  lines  which  pay  no  profit.  Ladies'  fleece  goods 
have  been  up  to  the  average,  and  the  usual  scarcity  of. 
these  lines  will  be  apparent  when  the  season  is  on.  The 
staple  Canadian  line  jobbing  from  $4.75  to  $4.90  is 
practically  sold  up  where  houses  ask  the  lower  price,  and 
jobbers  will  have  no  difficulty  in  disposing  of  the  goods 
at   high   rates   late    in    the   season.      The    higher   grade   of 


$6.50  has   also   been   active.      Combination    suits   are   re- 
potted as  decidedly  on  the  increase. 

Large  Spring  Sorting  Orders. 

During  June  jobbers  did  an  exceptionally  heavy 
Spring  sorting  trade,  and  stocks  were  well  cleared  be- 
fore the  first  arrivals  of  Fall  goods.  Low  lines  of  ladies' 
vests  were  not  in  plentiful  supply  and  full  rates  were 
easily  secured.  With  the  coming  of  favorable  weather 
retail  trade  improved  wonderfully,  and  the  gloomy  re- 
ports of  May  trade  were  forgotten  in  the  new  rush  of 
business.  More  trade  was  done  is  Swiss  wool  and  silk 
and  wool  mixtures  than  in  former  seasons.  Retailers 
are  more  and  more  depending  upon  stocks  in  jobbers' 
hands  for  assorting  purposes,  and  it  is  houses  maintain- 
ing large,  well-assorted  open  stocks  that  do  the  bulk  of 
sorting  trade. 

New  Lines  This  Month. 

Canadian  and  American  manufacturers  are  now  show- 
ing to  the  jobbers  their  lines  of  underwear  for  Spring, 
1907,  and  it  is  clearly  evident  Canadian  mills  will  se- 
cure nearly  all  the  trade  for  next  season.  The  mills 
across  the  line  got  a  fair  share  of  jobbers'  orders  a  year 
ago,  but  Canadian  firms  have  closely  copied  the  lines 
they  were  beaten  out  on  and  have  booked  the  larger 
share  of  business  for  the  ensuing  Spring  season.  Am- 
erican mills  use  the  Canadian  market  as  a  dumping 
ground  and  dispose  only  of  their  surplus  here.  As  a  re- 
sult if  trade  is  good  across  the  line  Canadian  orders  are 
neglected  and  deliveries  are  very  late.  This  has  spoiled 
their  opportunities  in  Canada,  particularly  after  the  bad 
deliveries  of  the  present  Spring  season.  Prices  remain 
unchanged  for  1907,  but  values  are  plainly  not  so  good, 
although  the  consumer  will  hardly  be  able  to  detect  the 
difference. 


HOSIERY 


Higher  Wool  Hosiery  Prices— Embroidered  Lines 
in  Short  Supply. 

MARKED  advances  took  place  in  the  hosiery  market 
during-  June,  and  while  many  jobbers  are  covered 
on  Fall  requirements  repeats  on  some  qualities 
will  demand  higher  prices.  Ten  per  cent,  is  a  conserva- 
tive estimate  of  the  advances  asked  last  month  by  most 
manufacturers.  In  many  cases  jobbers  will  arrange  their 
lines  so  as  to  conceal  these  advances.  It  is  impossible 
tu  get  $2.40  for  a  $2.25  line,  .according  to  many  bouses, 
and  in  wool  hosiery  this  is  got  around  by  making  the 
active  size  sellers  pay  a  good  profit,  while  small  and 
large  sizes  are  marked  at  low  figures.  A  marked  in- 
stance of  the  heavy  advances  in  cashmere  hosiery  is  the 
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WHEN  YOU  FIND  BRANDS  OF  UNDER- 
WEAR LIKE  "CEETEE"  AND  "PERFECT- 
FITTING  ELASTIC  RIBBED"  SELL  THEM 
WITH  ALL  YOUR  MIGHT       ^        *        & 


CEETEE"    UNDERWEAR 


is  guaranteed  to  be  unshrinkable.  Should  any  garments  shrink  we  will  readily 
replace  them.  "  Ceetee  "  is  made  in  India  Gauze  (medium  and  heavy  weights), 
Silk  and  Wool,  Worsted,  Lambs'  Wool  and  Merino.  "  CEETEE  "  UNDER- 
WEAR is  full-fashioned,  non-irritating,  never  loses  its  shape  and  fits  perfectly. 
Consequently,  when  it  is  on  it  feels  like  velvet — soft,  pliable,  warm. 

Perfect-Fitting  Elastic 
Ribbed    Underwear 


is  in  a  class  by  itself.  It's  the  ideal  garment  for  Ladies,  Children  and  Infants. 
The  designs  are  the  most  fashionable,  the  trimmings  are  the  newest,  the  quality 
of  the  garments  is  the  highest  obtainable.  PERFECT-FITTING  ELASTIC 
RIBBED  UNDERWEAR  gives  with  the  body.  It  has  not  that  "  excess  springy 
effect,"  but  the  just-right  "come  and  go."  The  fit  is  the  very  acme  of 
comfortableness. 

WHY  NOT  BECOME  A  DEALER  IN 
" CEETEE"  AND  "PERFECT-FITTING 
ELASTIC  RIBBED"?  TO  START  IS 
TO  SUCCEED  J-        &        ^        <*        & 


If   our   Representative    doesn't   call,    write   us. 


THE  C.  TURNBULL  CO.  OF  GALT,  LIMITED 

GALT,  -  -  CANADA 
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Joseph  Simpson  Sons 


MANUFACTURERS         OF 

UNDERWEAR 

AND 


SWEATERS 


We  manufacture  full  lines  of  Underwear  for  Men,  Women  and  Children. 

Every  garment,  large  or  small — in  size  or  price — is  made  as  carefully 
and  inspected  as  critically  as  if  it  were  the  only  one. 

Finish  and  trimmings  are  better  than  in  many  higher  priced  lines. 

Many  years  of  experience  in  the  making  of  underwear  has  made  us 
reasonably  certain  of  what  your  customers  requirements  are — and  we 
make  only  the  kinds  that  we  know  will  sell  readily. 

In  perfecting  our  equipment  to  meet  the  ever-increasing  demand  for 
our  lines  we  feel  that  we  have  had  encouragement  and  co-operation. 

We  recognize  that  our  success  has  been  built  on  giving  to  you  and  your 
customers  always  the  best  value  to  be  had  at  the  price. 

We  will  strive  to  deserve  your  further  confidence  by  continuing  as  we 
have  begun— We  can  promise  nothing  better. 


JOSEPH  SIMPSON  SONS 

Corner  Berkeley  TnnniUTA 

and  Esplanade  -  ■  UKUW  I  U 
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Lumbermen's  Socks, 

Sweaters, 
Ladies'   Knit  Blouses 

and 


Golfers 


Direct  to  the  trade.  No  Middlemen's 
profits — that's  where  your  extra  profits 
come  in.  We  solicit  mail  orders.  A 
prompt  and  efficient  service  g"uaran_ 
teed.  Wait  for  our  representative  or 
write  now  for  samples  and  quotations. 

Our  Specialty,  Club  and  Sporting  Sweaters. 

THE  ERIE   KNITTING   CO. 

MANUFACTURERS 

DUNNVILLE,    ONT. 


GET  CHUMMY  WITH 

Tfc    WEARWELL 
HOSIERY 


For  These  Reasons: 

Our  plant  is  the  newest  and  most  modern 
in  Canada. 

We  manufacture  a  complete  line  of  Hosiery 
—Ribbed  Worsted  Hosiery,  Ribbed  Cotton 
Hosiery,  Plain  Cotton  and  Cashmere,  Ladies' 
Lace  Lisle  Hose,  Misses'  and  Children's  Rib 
Lace  Hose,  everything  in  Seamless  Hosiery  line. 
In  Half  Hose  we  will  have  Rib  and  Plain, 
Woollen,   Worsted   and  Cashmere. 

WRITE  FOR  SAMPLES  AND  PRICES 

The  Clinton  Knitting  Co.,  Limited 

The  RICHARD   L.  BAUER  CO. 


Selling  Agents  &  &  TORONTO 


worries  of  a  Montreal  department  store  hosiery  buyer, 
whose  order  for  a  full  range  of  cashmere  hosiery  rang- 
ing from  $1.90  to  $6.50  was  refused  unless  at  advances 
of  from  20c.  to  50c.  per  dozen.  Jobbers  still  maintain, 
in  most  instances,  their  original  prices  for  cashmere 
hosiery,  but  prices  will  assuredly  be  high  in  the  early 
Pall.  In  many  cases  they  have  had  contracts  for  over 
a  year,  but  deliveries  of  these  lines  are  very  slow.  In- 
crease'd  interest  is  felt  in  fancy  cashmere  lines,  and  the 
range  at  $3.25  and  $4.50  is  practically  sold  up.  White 
and  blue  effects  are  the  favorite  embroidered  lines.  Can- 
adian lines  of  ladies'  worsted  goods  have  been  as  good 
as  ever,   and  the  $3.25  line  will  be  in   short  supply. 

Scarcity  of  White  Hose. 

The  absorbing  topic  of  interest  in  wholesale  hosiery 
circles  last  month  was  the  continued  scarcity  of  white 
hose  for  ladies  and  children.  The  big  demand  from 
fair-sized  towns  has  been  for  white  cotton  hosiery  to 
retail  at  25c,  and  $2.25  has  been  paid  without  a  grum- 
ble when  the  goods  could  be  obtained.  Lisle  goods 
showed  a  decided  improvement  in  lines  of  white,  but 
have  not  been  the  big  success  anticipated.  In  city 
stoics  white  has  been  a  large  seller  and  is  expected  to 
continue  right  throughout  i  the  season.  The  difficulty  of 
procuring  goods  only  acts  as  a  stimulus  to  the  demand. 
There  is  plenty  of  hosiery  in  most  staple  lines  outside  of 
fancy  embroidered  goods,  and  every  house  is  short  of 
blacks  and  colors  in  these  lines.  All-over  lace  goods 
have  been  quiet,  and  while  lace  ankle  goods  have  been 
active  the  demand  has  not .  exceeded  anticipations  and 
stocks  are  now  ample.  As  a  consequence  the  run  on 
embroidered  goods  has  caught  every  house  short,  and 
last  month  it  reached  an  acute  stage.  A  surprising  fea- 
ture is  the  strong  feeling  for  tans  for  country  trade  in 
plains  and  lace  ankle  goods,  as  well  as  embroidered 
lines,  when  they  can  be  had. 

Collections  for  Spring,  1907,  both  domestic  and  for- 
eign, are  now  receiving  attention.  The  Chemnitz  market 
in  fine  cottons  and  lisle  goods  is  expected  to  again  show 
a  season  of  bad  deliveries,  and  no  hesitation  is  shown 
in  placing  heavy  advance  orders.  Embroidered  lines  are 
strongly  favored  and  colors  are  more  largely  represented. 
Values  are  not  regarded/  as  equal  to  a  year  ago. 


TO  LIVEN  SUMMER  DULLNESS. 

MODERN    methods     of   merchandising     in     all    sized 
communities  have   become   complex     as    a     result 
of    increased     transportation      facilities    bringing 
large  city  stores  within  the  reach  of  customers  in  small 
towns,    and  this  has   often  rendered   the  small   retailer's 
profit  narrow. 

It  has  had  an  effect,  too,  upon  the  bargain  sales 
held  by  some  of  the  retailers  outside  of  the  big  cities, 
making  goods  offered  look,  in  the  light  of  city  values,  to 
be  anything  but  bargains.  This  is  a  feature  retailers 
must  watch,  and  before  holding  such  a  sale,  if  you  are 
at  all  doubtful  as  to  the  manner  in  which  your  values 
will  stand  the  comparison,  why  get  some  member  of  your 
family  to  send  in  for  garments  of  the  same  class  and 
price  and  see  how  the  stock  you  hold  compares  with  the 
city  goods.  The  season  has  arrived  when  retail  stocks 
are  well  broken  into  and  wholesale  houses  are  able  to 
offer  good  jobs.  This  furnishes  the  material  for  exploit- 
ing a  hosiery  sale  that  will  pull  customers  and,  perhaps, 
gain  new  ones,  provided  the  store  has  not  the  reputa- 
tion of  never  giving  bargains  of  true  worth. 

People  are  used  to  mid-summer  bargains,  and  it 
needs    a    well-displayed,    well-written    ad,    backed   up    by 
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Watson  s 


Undt 


erwear 


The  "Acme  of  Comfort" 


Made  by 


The  IVatson  Manufacturing  Co, 

Paris,   Ont. 


LIMITED 


The  New  Home  of  Stanfield's  Underwear 


ST      —  ^ 


The  main  building  of  the  new  mill  will  be  158  ft.  long  by  111  ft.  wide,  3  stories  high — the  power  house  f!2  ft.  long  by  30  ft.  wide— the  boiler  room  7!)  ft.  long  by 

40  ft.  wide,  2  stories  high — an  addition  to  the  present  knitting  room  will  be  85  ft.  long  by  57  ft.  wide,  2  stories  high — 

the  whole  will  be  of  brick  and  concrete  construction  and  practically  fireproof. 

Build  Up  Your  Underwear  Department 


There  is  no  such  thing:  *s  standing:  still  in  busi- 
ness. The  house  that  can't  show  more  business 
every  year  is  actually  going  backwards.  The 
department  that  did  not  make  more  money  last 
year  than  the  year  before  is  in  a  pretty  unhealthy 
condition. 

The  best  tonic  to  give  an  Under- 
wear Department  that  is  not  'doing 


well    is  Stanfield's    'Unshrinkable 
and  "Truro  Knit'  Underwear. 

Our  foundation  is  Quality — the  bedrock  of 
business.  Steadily  we  have  built  up.  We  have 
outgrown  the  old  mills.  New  mills  are  under 
construction — new  machinery  is  being  installed — 
more  operatives  are  at  work. 

Because  Stanfield's  Underwear  gives  complete 


and  lasting  satisfaction  to  the  consumer — the 
court  of  the  last  resort. 

Because  Stanfield's  Underwear  sells.  The 
foundation  is  right — and  the  Underwear  is  right. 
We  prove  both  with  our  twelve  years  of  healthy 
growth. 

Regular,  healthy,  profitable  business-building 
lies  in  handling  Stanfield's— The  Underwear  of 
Satisfaction. 


The  Truro  Knitting  Mills  Co.,  Limited,  Truro,  N.S. 
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^R  F/tys 


PURE     WOOL. 


Cartwrigbt  $  ttlarnm 

LIMITED. 

LougHborougH,   England, 


Manufacturers  of 


NATURAL  WOOL 
UNDERWEAR  *  # 


The  premier  finish  '  iven  to  this  firm's  garments  consists  of  a 
solution  in  which  it  is  dipped  which  destroys  stiffness  and  dis- 
comfort and  renders  the  fabric  soft  and  fleecy  and  absolute'y 
unskrinkable. 

R.  FLAWS  &  SON,  Agents,  Manchester  Bldg.,  Toronto. 


S.  Lennard 

C»      SOIlS  DUNDAS,  ONT. 


Manufacturers  of  all  kinds  of  Ladies', 
Misses'  and  Children's 

RIBBED  UNDERWEAR 

in  Cotton,  Wool,  Worsted,  Merino, 
and  Silk,  and  "  Bolton's  "  process  for 
Unshrinkable  Underwear. 

GUARANTEED    UNSHRINKABLE    AND 
NON-FELTING. 


SOLE  SELLlNu  AOENTS 

The  Richard  L.  Baker  Co. 

Empire  Bldg.,  Wellington  St.  W.  TORONTO,   ONT. 


ETURl^ 

4* 


PURE-WOOL        ^ 

GUARANTEED 

AX3AJ  N^TT ^poojTvcjy 

shrinkage: 


JAEGER  PURE 
WOOL  UNDERWEAR 


Has  a  reputation  extending 
over  25  years 

The  first  of  the  many  Systems  of  Sanitary 
Underwear  to  be  introduced  to  the  public, 
it  has  had  many  imitations,  but  has  never 
been  equalled  for  quality  and  health- 
giving  properties. 


DR.  JAEGER'S  =  SYSTEM 


COMPANY 
LIMITED 


Wholesale  Warehouse  :  301  St.  James  St. 
Montreal 
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ELLIS  SPRING  NEEDLE 
RIBBED    UNDERWEAR 

is  different  from  other  makes  because  the  Spring  Needle 
Ribbed  machines  on  which  the  Ellis  fabric  is  made  are 
the  only  ones  used  in  Canada. 

The  Spring  Needle  Ribbed  knitting  machine  produces 
goods  of  the  most  delicate  character  that  are  made  up  into 
under  garments  both  Union  and    two-piece    suits  of  the 
most  comfortably  fitting  type,  having  that 
soft,  delicate,    fascinating  feel  which  in- 
vites rest  to  the  irritable  skin. 


If  you  have  not  placed  your  Fall  order, 
do  so  at  once.     DO  IT  NOW. 


.   '    RIBBED, 
Y^y    UNSHRINKABLE 


Ellis  Manufacturing  Co.,  Limited 

HAMILTON,     ONT. 

SELLING    AGENTS : 

Monypenny   Bros.  &   Co.,  Toronto    and  Montreal 


WOLSEY 

1906 


ill   b 


•will  ne   a 


Record    "Wolsey"    Year 


KM; 


VNSH^WK^ByE 


TI1C  BEST 
THE  WORLD 
PRODUCES 


mffi, 


UNSHRINKABLE 
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BURRITTS 

DOMINION  BRAND 

Hosiery  and  Underwear 

Ladles',  Misses' 

and  Children's 

Underwear 

Ribbed  and  Plain 

Hosiery,  Socks,  Mittens, 
Toques,  Golfers, 

Sweaters,  Over-hose,  Etc, 


Every  Pair  of  Hose  Bean 
Our  Guarantee  Ticket 


A.  BURRITT  &  CO. 

Dominion  Hose  and  Underwear  Mills 

MITCHELL,  ONT. 


ESTABLISHED  1897 


SCOTT  KNITTING  CO. 


Manufacturers  of 


High -Grade  Knit  Goods 


We  Make  to  Order 

Sweaters,  Jerseys,  Hose,  etc.,  in 

Special  Colors  for  Clubs. 


Write  for  quotations  on  these  lines 


Overalls,   Gaiters,  Overhose, 

Skirts,  Sweaters,  Jerseys,  Toques, 

Sashes,  etc.,  for  Ladies 

and  Children. 


352  QUEEN  STREET  WEST 

TORONTO 


good  arrangement  of  the  offering's— and  the  offerings  of 
merit.  Any  pretentious  store  carries  a  few  silk  hose  as 
high  as  $1  or  $1.50,  and  a  fair  assortment  of  fancy  and 
colored  lisles,  gauze  effects,  and  so  forth,  from  75c.  to 
$1.  The  broken  lots  of  these  lines  should  be  used  to  fill 
in  with  broken  assortments  of  regular  50c  goods,  and 
the  lot  sold  not  above  40c.  if  jobs  from  wholesalers  of 
the  right  sort  have  been  procured.  Then  the  ad  can 
read  "all  sizes  in  the  lot,  but  not  all  sizes  in  all  styles." 
This  plan  may  be  extended  to  men's  and  children's  lines 
by  carefully  going  through  the  stocks.  The  policy  of 
losing  a  little  money  to  get  a  crowd  at  the  counter  is 
advocated  in   this  respect. 

The  old,  old  story  of  one  department  materially  aid- 
ing another  can  be  used  to  advantage  if  salespeople  are 
properly  instructed.  Selling  a  woman  hosiery  naturally 
leads  to  supplying  the  wants  of  the  entire  family,  and 
if  haphazard  methods  are  not  employed  the  underwear 
department  is  at  once  suggested.  Above  all,  give  the 
proper  setting  to  the  Summer  hosiery  sale  in  making  the 
store  look  cool  and  airy,  best  accomplished  by  trims  of 
Summer  fabrics  and  uncrowded  displays. 


GOLFERS  AND  SWEATERS. 

Present  demand  >for  golfers  and  sweaters  is.  by  no 
means  brisk,  although  with  early  Fall  they  will  again  be 
active.  Canadian  mills  have  gone  strongly  after  this 
trade  and  jobbers  show  a  much  larger  range  than  in 
previous  seasons.  In  many  'quarters  it  is  felt  there  will 
be  an  over-production,  but  no  one  worries  seriously,  as 
their  position  is  well  assured.  For  all  kinds  of  out- 
door sports  their  use  is  a  necessity,  but  for  street  wear 
a  falling  off  in  trade  is  expected.  The  collarless  model 
has  been  the  strong  early  seller,  with  white,  reds  and 
navys  as  popular  colors.  The  high  collars  will  do  bet- 
ter when  cold  weather  sets  in.  Retailers  show  a  tend- 
ency to  buy  the  goods  from  hand  to  mouth,  and  jobbers 
•expect  an  exceptional  trade  in  the  Fall.  The  Norfolk 
jacket  is  counted  upon  as  the  leading  novelty. 


UNDERWEAR  A  STAPLE. 

Most  fortunately  style  has  a  small  part  in  the  under- 
wear department,  and  many  salesmen  have  used  this 
argument  to  advantage  in  counteracting  the  influence  of 
fairly  large  stocks  carried  over  as  a  result  of  unseason- 
able weather  last  Winter.  It  is  a  true  argument  that 
purchases  on  the  part  of  consumers,  if  weather  is  at  all 
favorable,  will  be  much  heavier  this  year  than  a  year 
ago,  as  many  people  did  without  new  Winter  supplies. 
They  will  have  to  enter  the  purchasing  column  this  sea- 
son,  and  sales  will  show  a  consequent  expansion. 

As  underwear  is  staple  there  is  little  risk  in  purchas- 
ing, and  considering  the  upper  tendency  of  all  woolen 
goods  it  is  folly  to  neglect  last  opportunities  for  secur- 
ing ample  stocks. 

PUSHING  KNITTED  NOVELTIES. 

AN  axiom  clearly  recognized  to-day  is  that  the  re- 
tailer is  king  of  his 'business,  and  can  thus  make 
or  mar  the  success  of  any  line.  A  good  example 
in  knitted  goods  lines  is  the  success  made  of  golfers  and 
sweaters,  which  resulted  from  the  co-operation  of  retail- 
ers giving  them  adequate  interior  and  window  display  as 
well  as  space  in  the  advertising.  The  extended  range  of 
knitted  novelties  is  practically  a  dead  letter  in  many 
stores,  and  a  lucrative  trade  can  assuredly  be  estab- 
lished if  the  interest  of  the  retailer  is  aroused  in  these 


108 


Dry  Goods  Review 


KNITTED     GOODS 


If  You  Sell 

Write  for  "Number  7" 

"Number  7"  is  the  rather  unconventional  title  of  a  booklet -which  we've  just 
printed.  We  gave  it  that  name  because  it  is  the  seventh  of  a  series  of  "help-books" 
which  have  been  issued  by  this  company. 

Nothing  particularly  remarkable  about  this  book — but,  after  all,  its  real 
value  depends  upon  what  use  you  make  of  it. 

There  are  men  who  can  take  an  old  Barlow  knife  and  do  more  with  a  piece 
of  wood  than  some  other  fellows  could  with  a  sharp  drawing-knife,  a  jig  saw 
and  a  turning  lathe. 

And  so  it  is  with  "Number  7" — some  merchants  will  do  a  lot  with  it  ;  some 
others  won't.  We  think  that  it  should,  at  least,  furnish  the  basis  of  some  mighty 
important  and  effective  work  for  those  who  go  about  the  matter  properly. 

It  contains  four  little  ready-to-print  ads. — not  overly  good,  perhaps — but 
plain,  straight-forward  and  truthful.  If  you  don't  like  them,  we've  no  objection 
to  you  taking  a  hand  at  the  matter  yourself  and  seeing  how  much  better  you 
can  do. 

By  that  time  you  may  get  in  the  habit  of  giving  Nazareth  Waists  a.  little 
newspaper  space  now  and  then.     It's  a  good  habit — good  for  you  and  good  for  us. 

If  you  have  a  pen  handy  suppose  you  write  for  "Number  7"  right  now. 


THESE 

CANADIAN  WHOLESALE  HOUSES 


Carry  complete  lines  of  the 


J™!!^^ 


ST.   JOHN.   N  B. 

The  Vassie  Co.  (Ltd.) 

The  London  House  Wholesale 

Manchester,  Robertson  &  Allison 

-WINNIPEG,   MAN. 

R.  J.  Whitla  &  Co. 
Greenshields  Western,  Ltd. 

HALIFAX.   N.S. 

W.  &C.  Silver 
Smith  Brothers 


TORONTO 

John  Macdonald  &  Co. 
Gordon,  Mackay  &  Co. 
VV.  R.  Brock  Co.  (Ltd.) 
Burton,  Spence  &  Co.,  Limited 
Beatty,  Kerr  &  Verner 
Denton,  Mitchell  &  Duncan. 

HAMILTON,   ONT. 

John  Knox  &  Co. 


VANCOUVER. 

The  Gault  Bros.  Co. 


B.C. 


KINGSTON,  ONT. 

Macnee  &  Minnes 

LONDON.  ONT. 

R.  C.  Struthers  &  Co. 
Robinson,  Little  &  Co. 

MONTREAL 

W.  R.  Brock  Co.  (Ltd.) 
Greenshields  Limited 
Hodgson,  Sumner  &  Co. 
A.  Racine  &  Co. 


Address,  ADVERTISING  DEPARTMENT 


This  mark  woven  in  Red  i^.  on 
every  genuine  Nazareth  Waist, 
and  it  means  something. 


H.  WALSH  &  CO. 
Toronto 
Canadian   Representatives. 


350  BROADWAY 

NEW  YORK 
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Run  a 

"Hermsdorf 

Week" 


Good  Merchandise 

is  the  prime  essential  to  any  store's  success. 

Does  your  black  hosiery  come  under  this 

heading  ?        The    dye    is    what    decides 

whether  a  black  stocking  is  good  or  bad. 

Make  sure  of  the  dye  by  carrying  only 

"Hermsdorf  dyed"  goods— guaranteed 

by  this  signature  ; 


AMERICAN  BUREAU 

200  Greene  St.  NEW  YORK 


When  we  say  Unshrinkable, 
We   mean   it ; 

When  you    buy    our  goods, 
You  prove  it  , 

and 

When  you  recommend  them 

to  your  customers, 

they  confirm  it. 


TIGER    BRAND 

'Tiger  Brand"  is  the  trade  mark  tor 

HONEST  GOODS 


Made    by 


THE  GALT  KNITTING  CO.,  Limited 


GALT,  ONT. 


lines.     They  will  make  good  when  the.vretailers  awake  "to 
their  possibilities  and  popularity   with   consumers. 

Knitted  shawls  and  scarfs  are  hardly  now  classed  as 
luxuries,  but  have  become  actual  necessities  to  many 
women.  Their  use  has  extended  remarkably  for  wearing' 
in  the  cool  Spring,  Summer  or  Fall  evenings,  and  if  a 
retailer  takes  pains  to  place  them  before  the  public  eye 
sales  will  result.  A  large  investment  is  not  required 
and  little  room  is  needed  for  stocking  them,  usually  in 
the  underwear  department.  These  lines  lend  themselves 
admirably  to  window  and  interior  display  and  yield 
large  profits. 

Always  salable,  also,  are  infants'  wool  jackets,  boot- 
tecs,  garters,  mitts,  etc.,  and  any  attractive  novelty  in 
(his  line  is  safe  to  take. 


KNIT  GOODS  SUGGESTIONS. 

AROUND  of  underwear  and  hosiery  retail  depart- 
ments reveals  in  many  cases  a  lamentable  lack  of 
proper  conditions,  which  might  be  easily  remedied 
with  a  proper  amount  of  attention  devoted,  to  these  de- 
parl  ments. 

While  a  diagnosis  of  each  case  would  be  necessary  to 
adequately  suggest  remedies,  many  generalities  apply 
with  equal  force  to  all  stores.  Above  all,  the  lack  of 
well-assorted  stocks  is  apparent,  and  the  use  of  a  call 
book  would  avoid  .this  contingency.  A  record  should  be 
kept  of  all  sizes  and  kinds  of  underwear  not  it  stock 
when  called  for.  Many  merchants  also  extend  this  to 
keeping  track  of  a  call  for  a  certain  brand  of  underwear 
or  hosiery.  Another  strong  point  which  would  tend  to 
weed  out  the  evils  of  the  department  is  the  use  of  a  com- 
plaint book,  a  minute  record  of  unsatisfactory  returns 
and  the  various  troubles  of  the  department. 

After  inventory  is  a  splendid  time  to  check  slow- 
selling  lines,  and  abandon  them  if  not  kept  for  the  ac- 
commodation of  a  few  customers.  The  frequent  chancy- 
ing  of  brands  is  by  no  means  advised,  especially  if  the 
main  line  handled  has  given  entire  satisfaction.  Tt 
would  be  folly  to  throw  out  a  satisfactory  line  for  a 
cheaper  one.  Tf  sales  are  slow  and  the  department  un- 
profitable the  old  standby s  of  increased  counter  and 
window  displays  and  larger  advertising  space  should  be 
tried. 


STANFIELU    "CLIPS." 

A  small  publication  enlitled  Clins  has  been  received 
from  Stanfields,  Truro,  N.S.  This  house  organ  is  much 
more  than  the  name  implies.  Bright,  newsv  paragraphs 
concerning  their  business  are  given,  besides  manv  details 
regarding  the  erection  of  their  new  worsted  mill,  and 
helpful  business  tonics  for  underwear  departments.  The 
business  maxims  are  of  a  happy  nature,  and  add  to  the 
completeness  of  the  publication.  It  is  issued  from  time  to 
time,  and  no  doubt  all  dealers  interested  will  be  gladly 
placed  upon  their  mailing  list. 


'T 


CLERKS  WHO   LACK  TACT. 

'F  I  were  proprietor  of  a  department  store,"  said  a 
woman  who  had  passed  the  morning  shopping, 
according  to  the  New  York  Press,  "I  should  put 
tact  first  as  a  qualification  of  my  clerks.  I  would  not 
hire  a  young  man  or  a  young  woman  to  go  behind  my 
counters  unless  they  had  quantities  of  that  virtue.  This 
morning  I  gave  up  buying  half  a  dozen  things  because  the 
clerks  unwittingly  pointed  out  to  me  why  they  would  be 
undesirable. 
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TRADE  MARK 
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WOOLNAP 

MEN'S 

UNDERWEAR 

is  beautifully  soft,  is  hygienic,  and  absorbs  the  moisture 
from  the  body,  thus  ensuring  good  health  and  freedom 
from  colds. 

No  raw  edges  to  irritate'the  skin. 

0 

Guaranteed    not   to   shrink  ;   made    of 

Pure  Wool 

Perfectly  SKaped 

Superior  FinisH 


ALL     WHOLESALE     HOUSES     HANDLE 
WOOLNAP     UNDERWEAR 
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What  Do  You  Read? 

Reading  matter  is  a  great  gift  to  mankind.  It  is 
the  choice  inheritance  of  the  age.  Observation,  read- 
ing, thinking;  these  three  should  go  hand  in  hand, 
and  when  they  do,  then  the  man  who  reads  widely  has 
a  weapon  placed  within  his  hands  before  which  the  man 
who  does  not  read  may  well  tremble. 

THE  BUSY  MAN'S  MAGAZINE  contains  the  cream  of  the  world's 
current  literature  condensed  for  busy  people,  besides 
giving  its  readers  clever  character  sketches  of  the  men 
who  are  developing  the  resources  of  the  Dominion. 

The  Busy  Men's  Magazine 

IS   A   SUCCESS 

Unsolicited  comment  from  one  reader — we  have 
many  similar  letters.     They  arrive  daily. 


E.  LEES,  Crocer,  Hamilton 

December  28,  1905. 
Having  received  The  Busy  Man's  Magazine  and  having 
read  same,  I  cannot  help  writing  you  to  say  of  all  papers, 
periodicals,  etc.,  I  have  subscribed  to,  none  have  pleased  me 
more  than  The  Busy  Man's  Magazine.  In  fact,  it  is  what 
every  business  man  wants,  something  logical,  helpful  and 
pleasant  to  read.  E.  LEES. 

Send  for  Sample  Copies 


The   MacLean    Publishing    Co.,  Limited 


MONTREAL 


TORONTO 


WINNIPEG 


I  BELIEVE 

and 

I  KNOW 

that  I  make 


The  Best  Sand  =  made 
Wool  Mitts  in  Canada 


I  sell  nine-tenths  of  all  that  are  sold  here,  so  that 
should  be  a  pretty  good  indication. 

I  have  been  selling  them  to  the  same  people  year 
after  year  for  the  past  twelve  years,  so  they  must  be 
satisfied  with  them. 

I  sell  them  through  practically  every  first-class  whole- 
sale house  from  Halifax  to  Vancouver,  so  when  you  are 
buying  your  next  order  of  Dry  Goods,  please  try  a  few 
dozen. 

You'll  be  pleased  and  surprised  at  the  values. 
Every  pair  is  branded    P.    &     f). 


LEO  PAGE,  -  =  ojibwa 

Wholesale  trade  supplied  by  GEO.  D,  ROSS  &  CO.,    -  -   Montreal  and  Toronto 


"I  had  picked  out  a  very  pretty  black  brush  and  comb 
set,  when  the  clerk  said  :  'I  think  you'll  like  it,  miss,  and 
one  would  never  know  it  isn't  ebony,  it  looks  so  much 
like   the  real   thing.' 

'  'I  guess  I  won't  take  it,  after  all,'  I  replied. 
"At  the  same  counter  I  started  lo  buy  material  for  a 
gown  for  my  mother  when  the  clerk  said  :  'This  color  is 
particularly  becoming  to  young  women,'  smiling  at  me 
flatteringly.  Then  that  sale  was  off,  for  if  it  was  becom- 
ing to  young  women  it  would  not  be  becoming  to  a 
woman  of  75. 

"In  his  desire  to  make  me  spend  more  money  than  I 
wanted  to  another  clerk  spoiled  the  purchase  of  a  music 
roll.  He  showed  me  a  $5  roll  and  a  $7  roll.  I  said  I  did 
not  want  to  pay  more  than  $5,  but  I  thought  the  one  he 
showed  me  did  not  look  strong.  'It  seems  as  if  that 
stitching  would  tear  out,'  I  said,  pointing  to  a  weak 
place.  He  acquiesced  eagerly  and  said  :  'Of  course  a  $5 
roll  is  not  made  to  stand  a  great  deal  of  wear,  but  this 
$7  affair  will  wear  nicely.'  That  was  enough.  I  left  that 
department  and  bought  a  present  in  another  part  of  the 
store  for  $3  which  will  take  the  place  of  the  music  roll. 

"Some  clerks  think  they  have  only  to  say  :  'Every- 
body's buying  them,'  to  make  a  sale,  when  such  a  state- 
ment will  send  me  away  in  a  hurry.  I  certainly  don't 
want  what  every  one  else  is  buying.  'We  have  no  demand 
for  anything  of  this  sort  nowadays,'  says  more  than  one 
clerk  foolishly,  when  he  ought  to  welcome  a  chance  to  sell 
what  he  considers  his  old  stock.  But  by  making  such  a 
statement  the  customer  feels  forced  to  purchase  some- 
thing new,  which  the  clerk  never  has  any  trouble  in  sell- 
ing- 

"Another  thing  that  drives  me  away  from  the  coun- 
ters is  the  habit  of  some  clerks  to  say  constantly  : 
'Lady,  lady.'  Somehow  it  makes  me  feel  cheap  and  like 
a  bargain  sale  and  I  seldom  purchase  anything  of  a 
'lady,    lady'   clerk. 

"One  of  the  worst  offenders  against  tact  is  the  clerk 
who  is  always  boldly  and  brazenly  telling  you  what  you 
want,  lie  treats  you  as  if  you  were  a  baby  who  didn't 
know  how  to  think.  I  remember  my  mother  once  sharply 
calling  down  a  young  clerk  who  tried  to  tell  her  her  own 
mind  :  Young  man,'  she  said,  'when  I  get  to  the  point 
that  you  have  to  do  my  thinking  for  me,  I  shall  go  will- 
ingly  to  an  insane  asylum.'  " 


WILL  HOLD  PICNIC  JULY  19. 

AT  a  special  meeting  of  the  Montreal  Retail  Dry 
(ioods  Merchants'  Association  it  was  decided  to 
hold  a  picnic  on  July  19.  He  aux  Noix,  a  very 
pretty  and  historic  little  island  about  forty  miles  from 
Montreal,  is  the  spot  chosen.  Excursionists  will  take 
the  8. 30  a.m.  train  at  the  Bonaventure  Station,  Mont' 
real,  as  far  as  St.  Johns,  where  boat  will  be  taken  to 
the  island.  Dinner  will  be  served  on  the  grounds.  A 
good  programme  of  sports  has  been  drawn  up,  and  the 
merchants  should  enjoy  a  good  day  if  the  weather  is 
propitious. 


A   BERLIN    BUTTON   WORKS. 

Mr.  Geo.  Schlee,  of  Berlin,  has  been  rushing  opera- 
tions on  his  new  button  works  at  the  corner  of  Edward 
and  Victoria  streets.  It  is  of  cement,  84  x  90  feet,  four- 
storeys  high,  and  built  in  the  shape  of  a  L.  It  is  ex- 
pected that  the  building  will  be  ready  for  occupation  in 
August.  The  factory  will  open  with  about  40  employes, 
but  can  accommodate  150.  No  difficulty  is  anticipated 
in  securing  skilled  labor. 
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Fall,  1906.        For  the  Dry  Goods  trade  Only 


We  exchange  Cash  for  the  products  of  the 
best  Cotton  and  Woolen  Mills  :  therefore  our 
prices  must  be  of  advantage  to  you. 

Our  buyers  visit  all  the  great  centres  of 
fashion :  therefore  the  styles  we  offer  are  the 
latest  and  most  desirable. 

See    our  travellers'    samples   and  be  convinced 

of   these    facts. 

Your  orders  will  have  our  best  attention,  and 
our  goods  will  give  you  the  greatest  satis- 
faction. 

SOLE  AGENTS  FOR  CANADA   FOR  "SPHINX" 
SERGES  AND   VICUNAS 


SAMPLE  ROOMS  : 
185  St.  James  Street,  Montreal 
165  Cordova  Street,  Vancouver 


P.  GARNEAU,  FILS  <fc  CIE.,   QUEBEC 


For  58    Years   the    Leading   Silk   Manufacturing    Company 


Have   this  Label 


The  Satin  Lining 

in  this  garment  is 

GUARANTEED  TO  WEAR  TWO 
SEASONS 

MANUFACTURED  BY 

William  Skinner  Mfg.  Go. 


in  your  garments 


The  best  lining  for   coats  and  furs  is 

SKINNER'S  SATIN 

Guaranteed   for  two  seasons'  wear.      H  Made  in  black,  white  and  all  shades 
in  27  and  36-inch  widths  for  your  silk  department. 


MANUFACTURED     BY 


WILLIAM    SKINNER    MFG.   CO. 


107-109    Bleecker  Street 


*^ 


NEW   YORK,   NY. 
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HOW  TO  MAKE  A  REPUTATION. 

THE  merchant  who  gets  the  name  of  doing  some  one 
thing  better  than  any  competitor  adds  capital  to 
his  business  that  counts,  and  it's  a  reputation  he 
can  well  afford  to  work  hard  for. 

It's  a  reputation  that  will  keep  people  coming  regu- 
larly to  his  store  to  buy  certain  goods  and  as  long  as  he 
holds  ihis  store  up  to  the  name  he  has  made  for  it,  they 
will  continue  to  come. 

Every  department  and  stock  in  your  store  can  be 
boosted  with  this  reputation. 

Take  a  boys'  clothing  department  for  instance  : 

Women  buy  nearly  all  the  boys'  clothing  that  is  sold 
and  boys  wear  out  lots  of  pants. 

When  you  buy  your  next  stock  of  these  goods  select  a 
good  line  of  boys'  knee  pants  for  a  leader. 


Why  will    this   man    fly  off  in    a  rage    when  ap- 
proached on  the  subject  of  advertising? 


Hut  when  he  gets  a  free  reading  notice 
it  affects.him  like  this. 

Use  this  line  of  pants  for  the  sole  purpose  of  adver- 
tising your  boys'  clothing  department  and  sell  them  at 
cost  or  less. 

If  it's  a  line  that  costs  you  $4.50  a  dozen,  retail 
them  at  35c.  a  pair  clay  in  and  day  out. 

Don't  make  any  particular  splurge  about  it,  nor  let 
the  people  know  that  you  are  losing  money  on  them,  but 
sell  them  as  if  giving  such  values  were  easy  for  you. 

You'll  find  that  you  can  build  up  a  good  boys'  cloth- 
ing business  in  this  way,  and  it  will  be  a  trade  that  will 
stay  by  you. 

To  introduce  any  new  department  to  your  trade  when 
you  open  it  show  one  value  that  everybody  knows  is  an 
exceptional  bargain,  and  keep  plenty  of  it  always  in 
stock. 

This  method  can  be  applied  to  any  store  with  profit- 
able  results. 


The  drygoodsman  has  any  number  of  lines  that  he 
can  work  up  a  reputation  on,  and  every  kind  of  a  store 
can  do  at  least  one  thing  better  than  its  competitors, 
and  build  up  a  profit-paying  reputation  in  that  locality. 
— Butler  Brothers'  Drummer. 


CANADA'S  TRADE  WITH  JAPAN 

THE  Annual  Return  of     the     Foreign     Trade  of    the 
Empire     of     Japan,     for     1905,   has   recently   been 
issued.     Among    the  items  of  interest  to   the  dry 
goods  trade  are  the  following  : 

Imports  From  Canada. 

Cotton    duck,    12,338   yards    $  4,592 

Exports  from  Japan  to  Canada. 

Wall  paper $  2,378 

Paper,    napkins,    10,870   lbs 3,886 

Silk,  raw,  10,946  lbs 40,373 

Silk,   habutai,  plain,   40,041   lbs 216,357 

Silk,  kaiki,  cotton  in  part  28,719 

Silk   handkerchiefs,    107,708   doz 220,450 

All  other  silk  manufactures  9,490 

Cotton  crapes,  54,256  yds 4,295 

Rugs,  25,198  yards 8,654 

Table  cloths,   13,013  pes 8,158 

All  other  tissues,  raw     materials     and    manufac- 
tures thereof  5,412 

Straw  hats,   208  doz 629 

Silk  neckties  and   scarves,  1,806  doz 2,158 

Silk  dressing  gowns,   3,372  pes 10,300 

All  other  clothing  and  accessories   6,359 

Furs,  1,389  pes ' 7,398 

Baskets   (bamboo) 3,244 

Blinds    (bamboo)    965 

Baskets,  trunks  and  bags,  9,483  pes 1,666 

Fans,  paper  and  silk,  303,010  pes 8,252 

Lacquered  ware  10,110 

Lanterns,    Japanese,    55,054    pes 2,716 

Mats  and  matting  for  floors,  18,539  rolls  63,622 

Porcelain  and  earthenware   92,235 

Screens,   cotton  tissues,   3,845  pes 4,295 

Screens,  silk  tissues,  38  pes 510 

Stove  screens,   4„333  pes 1,454 

Straw  braids,   24,327  bundles  3,461 

Other  manufactures  of  straw   716 

In  1904  the  total  imports  from  Canada  to  Japan  am- 
ounted to  $418,721;  in  1905,  $366,011— a  decrease  of 
$52,710. 

In  1904  Japan's  exports  to  Canada  amounted  to  $1,- 
605,837;  in  1905,  $1,620,018— an  increase  of  $14,181. 


HEWSON  WOOLEN  MILLS  EXTENDING. 

AVERY  large  addition  is  being  made  to  the  already 
extensive  plant  of  the  Hewson  Woolen  Mills,  Am- 
herst, N.B.  The  Hewsons  are  going  into  the 
manufacture  of  pure  wool  knitted  underwear,  knitted  gar- 
ments and  fabrics  of  various  sorts.  The  manufacture  of 
cloth,  yarn,  etc.,  as  at  present  carried  on,  will  not  be 
interfered  with  in  any  way,  except  that  the  output  of 
these  goods  will  'be  largely  increased,  and  other  lines  of 
cloth  added.  The  buildings  will  be  of  stone  and  brick. 
The  main  factory  will  be  four  storeys  high  and  nearly 
200  feet  long.  Another  building  will  be  70  x  100.  The 
total  added  flour  space  will  be  close  to  50,000  square 
feet,  or  considerably  over  one  acre. 

The  company  have  secured  authority  to  increase  their 
capital  stock  to  $1,000,000.  The  management  will  re- 
main in  the  hands  of  Mr.   II.  L.  Hewson. 
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Guaranteed  free  of  threads  and  other   weak  and  lifetess  stock. 

North  Star, 
Crescent,  and  Pearl  Cotton  Batting 

Quality  for  this  season  still  better  than  ever.  The-  best  at  the  price. 
Made  of  good  pure  cotton— not  of  shoddy.  Ask  for  North  Star, 
Crescent,  and  Pearl  Batting.       Be  sure  you  get  these  brands. 


ROBERT  HENDERSON  &  CO. 


Dry  Goods  Commission 
Merchants 


18 1  and  183  McGill  St., 
MONTREAL 
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NEW  PATENT  WOOLLEN  MILLS 


URNED^ 

0  J.9$£shaw  &  Son, 


Proprietors. 


oft 


JRNED 
I 


Our  lined  Blankets  are  sewed  every  3  Inches  across 
with  double  chain  lock  stitch. 


nket  never  com«slofF.        V       ^, 

Special  Wool-tex  Lined" 

AND 

"Double  Cloth  Wool-tex"  Horse  Blankets 

Horse  Clothing  of  every  description  for  Summer  and  Winter. 
LAP   COVERS,  ROBES,    LININGS,   BLANKETS,    MACKINAW.    ETC. 


Our  Double  Surcingled  Bla 

MAKEKS  OF   THE 


BOLTON, 


ONTARIO,  CANADA 
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Make  Your  Own  Buttons 


WITH  THE 


NEW  DEFIANCE 
BUTTON    MACHINE. 

Makes  all  kinds  of  covered  buttons, 
rim,  half-ball  or  flat,  complete  to 
make  three  sizes  of  button 

$7.50 

Call  or  send  for  samples  of  our  work. 

Defiance  Button  Machine  Co., 

266  Greene  St.,  Cor.  8th  St., 
NEW  YORK,  U.S.A. 


THE  METROPOLITAN  BANK 


Capital  Paid  Up, 
Reserve  Fund, 
Undivided  Profits, 


$1,000,000 
$1,000,000 
$      133,133 


We 

Solicit 
Your 
Account 


GENERAL  BANKING  BUSINESS 

Drafts  bought  and  sold. 
Letters  of  credit  issued. 
Collections  promptly  attended  to. 

SAYINGS  DEPARTMENT 

open  at  all  branches. 
Interest  allowed  on  all  deposit 
of  one  dollar  and  upwards. 


•..•..•..«..•..*-.•..••. »..*.. 


••••«•"•••••••*• 


L 


Wrinch,  McLaren  &  Co. 


SMALLWARES  and  NOTIONS  f 

BELT  BUCKLES,    BEAUTY   PINS  j 

BEAD  NECKLACES  { 
PLAIN   and  MOUNTED   COMBS 

ABEL  MORRALL'S  NEEDLES 
86  Wellington  St.  West,  TORONTO 


W 


ESTERN 


Incoriorated 
1851 


ASSURANCE 
•  •  COMPANY. 


FIRE 
AND 


MARINE 


neaa  ottice        Capital                ■  $1,500,000.00 

Toronto,      Assets,  over    •  3.460.000  00 

Ollt.                Income  for  1905,  over  3.680.000.00 

HON.  GEO.  A.  COX,  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


,.....»*.».....«.. 


....... ».  »■»■».*..»■■»■■  •-..-*.*.■•■«•  ■*■•*•■: 
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This  design  a  guar- 
antee of  quality 


DO  YOU  PUBLISH  A 
CATALOGUE? 

IF  YOU    DO    YOU    SHOULD     USE 
"CANADIAN-MADE     PAPER 


All    grades,    from    the  highest 
your   printer      "ciossy  Finish"  to  the  rough    "An- 
tique" and  bulky  "Featherweight." 


CAN  SUPPLY  IT. 


Canada  Paper  Co. 


BRITISH  AMERICA 
ASSURANCE  COMP'Y 

FIRE    AND     MARINE. 

Incorporated  1833 

CASH    CAPITAL,       $850,000.00. 
TOTAL  ASSETS,      $2,119,347  89. 
LOSSES  PAID  SINCE  ORGANIZATION,  $27,383,068.64. 
HEAD  OFFICE.        -        BRITISH  AMERICA  BUILDING. 
Cor.  Front  and  Scott  Sts.,  Toronto. 

HON.  GEO.  A.  COX,  President.         J.  J    KENNY,  Vice-President 
P.  H.  SIMS,  Secretary.  and  Managing  Director 


TORONTO 


MONTREAL 


This  is  an  illustration  of  another 

ENGLISH  ^^,       SAFETY 
MADE    ^JON!5)      PIN 

T"AOE    MAR* 


Size  i 
NICKELED  STEEL  "SKELETON"  IN  4  SIZES. 

Carded  or  Boxed  in  Dozens. 


J.  NIC  KLIN  &  CO., 


Birmingham,  Eng. 


For  WOOLLENS  and  WORSTEDS 
all   Qualities. 

m 


PERMANENT  FINISH 

will  not  cockle 

shrink  or  spot 

Robinson  &  Wackay 
Dyers  *  Finishers 

LEEDS — 

ENGLAND 


By  this  Process,  Pieces  Retain   their   Condition 
and  Improve  in  Stock. 
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READY-TO-WEAR     GARMENTS 


CANADA  CLOAK  COMPANY 


MANUFACTURERS   OF 


WOMEN'S  OUTER  GARMENTS 


f>NE  look  at  our  new  sample  range  of  ROGERS' 
GARMENTS    will    explain    better   than    a 
whole  page  of  words  why  we  have  the  busiest 
garment  factory  in  Canada  to-day. 


During  Toronto  Exhibition 

we  shall  occupy 

Sample  Room  751,  King  Edward  Hotel. 


CANADA  CLOAK  COMPANY 

93-99  Spadina  Avenue 
Toronto,  Canada 
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CANADA  CLOAK  COMPANY 


MANUFACTURERS   OF 


WOMEN'S  OUTER  GARMENTS 


During  Toronto  Exhibition 

we  shall  occupy 

Sample  Room  751,  King  Edward  Hotel. 


CANADA  CLOAK  COMPANY 

93-99  Spadina  Avenue 
Toronto,  Canada 
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MISSES'     AND     CHILDREN'S 
STYLES    FOR   FALL 


douibt  be  most,  favored  for  school  wear.  Tartan  plaids 
arc-  going  to  be  very  much  in  evidence  again  this  Pall, 
and  arc  sure  to  be  prominent  in  misses'  and  children's 
garments. 


School  Garments  for   Fall   Wear— Fall  Fabrics   and   Colors — 
Misses'  and  Children's  Coat  Styles. 

WITH  a  growing  army  of  school  children  in  the  Do- 
minion, the  problem  of  dressing  them  is  a  big 
one,  the  solving  of  which  should  be  attended 
with  much  profit  to  the  ready-to-wear  garment  depart 
ment  in  the  dry  goods  store.  This  is  a  perfectly  logical 
issue,  and  its  development  is  only  a  matter  of  time,  for 
here,  as  in  other  branches  of  the  ready-to-wear  trade, 
the  advantages  for  economically  producing  neat  and 
smart  little  garments  that  the  manufacturer  possesses 
must  tell  all  in  his  favor.  As  yet  this  is  almost  an  un- 
developed field,  either  with  the  retailer  or  the  manufac- 
turer, but  signs  are  not  wanting  to  show  that  both 
branches  are  beginning  to  take  measures  to  profit  by  it 
in  the  near  future.  If  you  have  a  children's  department, 
Mr.  Merchant,  or  you  are  thinking  of  installing  one,  you 
should  not  neglect  the  opportunity  offered  by  the  resum- 
ing of  the  school  course  at  the  beginning  of  September. 
Von  ought  by  all  means  to  use  every  effort  at  your  com- 
mand to  draw  attention  to  this  department  at.  this 
time.  Children  are  coming  back  from  their  vacation  in 
the  country,  etc.,  and  are  safe  to  want  an  entirely  new- 
outfit  before  they  are  ready  for  school.  This  is  the  time 
when  you  can  get  your  fine  work  in,  in  timely  adver- 
tising, and  a  circular  addressed  specially  to  the  mother, 
with  attractive  cuts  and  prices,  is  safe  to  draw  a  big 
business  into  this  department.  Window  trimming  and 
the  daily  advertising  should  also  feature  children's  gar- 
ments largely,  and  if  your  goods  are  right  and  prices 
the  same  your  children's  ready-to-wear  garment  depart- 
ment should,  besides  doing  a  big'  and  profitable  business. 
help  materially  to  enhance  the  reputation  of  your  store 
for  having  the  right  thing  at  the  right  time.  During  the 
next  few  weeks  travelers  will  be  out  on  the  road  with 
sample  lines  of  children's  garments,  and  a  few  hints  of 
what  is  what  in  children's  wear  will  prove  of  use  to  the 
buyer. 

As  for  those  of  larger  growth,  grey  will  receive  first 
consideration  for  the  little  people.  The  girl  who  is  old 
enough  to  wear  a  separate  skirt  will  probably  want  one 
of  the  many  new  tweeds  or  homespuns  or  worsted  mix- 
tures. Darker  greys  will  be  favored  and  many  will  show 
a  more  or  less  distinct  over-check  of  bright  color  in 
blue,  red  or  green,  Blue  in  alice,  and  in  mid  and  dark 
navies,  are  always  favored  for  children's  wear.  Red  is 
also  ;l  children's  color,  and  not  only  cardinals  but  some 
of  the  new  reds  will  be  featured  in  children's  lines.  Green 
in  both  myrtle  and  olive,  shades,  and  possibly  brown, 
will    make    up   the    list    tor   school    wear.      Serges    will     no 


Novel  and  Attractive  Loose  Raincoat  Style. 
Shown  bj  Belmont  Mfg.  Co.,  Montreal. 


for  misses,  both  for  the  suit  and  the  separate  skirt, 
pleated  models  lead,  that,  is  a  gored  arrangement  with 
groups  of   pleats.      The   sun  pleated   skirt   will   also    be   well 
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shown,  and  promises  to  do  well  when  in  suitable  ma- 
terials. Lustre  and  cashmere,  and  also  the  finer  serges, 
are  used  for  this  model.  Trimming  effects  in  vogue  are 
much  the  same  as  those  used  far  their  elders,  that  is, 
stitched   straps,   braids   and   buttons. 

Box  models  lead  in  separate  coats,  not  only  for  the 
small  girl  but  for  her  elder  sister.  Three-quarter 
lengths  are  those  most  liked,  though  both  longer  and 
shorter  are  seen.  The  one-piece  back,  with  semi-loose 
front,  douSble-fbreasted,  will  be  most  worn,  though  belted 
models  are  also  shown.  The  sleeves  of  the  useful  coat 
will  undoubtedly  be  long,  though  the  shorter  length  will 
be  exploited  for  the  dressy  type  of  coat. 

Shirtwaists  of 'linen  and  heavy  cotton  f^orics,  as  well 
as  lustre,  albatross  and  also  silk,  will  all  be  brought 
out   in   misses'   sizes  this  Fall. 

For  the  child  who  has  not  attained  to  shirtwaist 
years,  gowns  of  cashmere,  of  serge,  of  plaid  and  check 
combination  will  be  provided.  Many  of  these  will  have 
guimpes  of  contrasting  color  and  material,  though  there 
is  little  doubt  that  the  majority  will  be  made  up  with 
high  neck  and  long  sleeves.  One-piece  effects  are  still 
liked,  though  the  frock  is  frequently  cut  in  two  pieces 
and  joined  beneath  the  belt  to  give  a  one-piece  sem- 
blance. Silk  pipings,  narrow  braid,  velvet  or  narrow 
satin  ribbon  and  small  buttons  will  be  among  the  ac- 
cepted garnitures. 

Party  flocks  for  the  little  tots  will  doubtless  con- 
tinue to  be  made  of  fine  white  wash  stuffs  trimmed  with 
laces  and  embroideries.  There  is  a  decided  tendency  to- 
ward Empire  effects  in  these  little  dresses,  and  to  fur- 
ther heighten  the  idea  separate  yoke  jackets  fastened  in 
the  back,  are  seen  on  some  of  the  imported  models. 
These  little  accessories  are  cut  with  square  necks  which 
disclose  the  fine  yoke  trimming  of  the  gown  itself  and 
are  scooped  out  under  the  arm.  They  are  exquisite 
revelations  of  the  needle  artist's  skill,  having  the  design 
and  general  scheme  of  decoration  matching  the  trimming 
of  the   frock. 

WAISTS 


White  Lawns  and  Muslins  in  Short  Supply— Long  Sleeves 
in  Silk  and  Light  Wool  for  Fall. 

SUMMER  trade  in  waists  exceeded  the  expectations  of 
manufacturers,  and  initial  deliveries  indicated  the 
strength  of  the  separate  waist.'  Last  month  the 
full  force  <<f  the  scarcity  of  popular-priced  lawn  and 
muslin  waists  became  apparent,  and  retailers  and  job- 
bers lost  sales  through  lack  of  merchandise.  City  stores 
make  a  specialty  of  pushing  lines  at  various  prices  from 
fiOc.  to  $3,  and  white  is  everywhere  the  reigning  color. 
The  offerings  are  made  on  separate  tables,  and  in  many 
cases  form  the  prominent  feature  of  June  white  sales. 
High-class  stores  have  disposed  of  elaborate  lingerie 
models  as  high  as  $'20,  and  white  and  black  are  practi- 
cally the  only  lines  selling.  Some  attention  is  paid  to 
outing  waists,  although  manufacturers  state  they  have 
not  proved  a  decided  success  except  for  city  trade.  The 
lines  are  extensive  and  generally  show  the  short  sleeves 
with  a  low,  broad  fold  cover  and  silk  tie,  buttoning 
down  the  front. 

Every  manufacturer  and  jobber  is  well  satisfied  with 
the  volume  of  Spring  and  Summer  business,  and  the 
chief  difficulty  throughout  the  season  has  been  to  turn 
(.ut  goods  when  wanted.  To-day  practically  anything  in 
lawn  and  muslin  waists  is  accepted,  and  large  stores 
have  difficulty  in  securing  any  jobs.  Jap  silks  have  con- 
tinued popular  and  allover  waists  are  receiving  atten- 
tion. 


Popular-priced  Fall  lines  have  been  well  sold  and  de- 
mand has  run  strongly  on  light  woolen  materials,  such 
as  cashmeres  and  nun's  veilings,  while  lustres  are  in 
fair  request.  High-class  lines  in  silks  are  now  being 
shown  the  trade,  and  the  predominance  of  taffetas  is 
very  noticeable  Black  is  the  favorite  shade,  but  light 
and  dark  colors  are  both  represented.  Elaborate  trim- 
ming is  not  attempted,  and  the  favor  of  the  tailor-made 
for  Fall  has  exerted  an  influence  upon  silk  lines.  The 
three-quarter  and  full  sleeves   are  in   the  majority. 

The  manufacturer  is  now  facing  the  time  for  deliv- 
eries of  Fall  blouses,  and  is  as  yet  undecided  as  to 
what  line  fashion  will  take  for  the  medium  and  lower- 
priced  blouse.  Samples  were  shown  with  the  usual  pro- 
viso, viz.,  that  when  deliveries  were  made  the  latest 
models  should  be  used  to  complete  the  blouse.  Samples 
almost  invariably  carried  the  deep  cuff  and  puff  sleeves, 
but  it  is  felt  that  the  time  has  been  reached  when  a 
change  is  necessary.  Just  what  this  change  is  going  to 
be  is  worrying  the  manufacturers,  and  quite  a  number 
of  manufacturers  and  designers  will  run  down  to  New 
York  in  the  next  two  weeks  in  search  of  more  light. 
Light,  too.  is  required  as  to  the  nature  of  the  sleeve 
next  Summer.  Will  it  be  the  short  sleeve  again  is  the 
question  all  are  asking.  If  the  usual  signs  of  the  trade 
are  to  be  gone  by,  the  short  sleeve  has  not  finished  its 
course.  The  end  of  the  season  is  nearly  here  and  the 
trade  is  still  hungry  for  short  sleeve  blouses.  All  the 
late  Summer  fads  are  made  with  the  elbow  sleeve,  even 
in  tailored  lines.  The  new  blouse  that  has  created  such 
a  furore  in  the  trade,  the  Peter  Pan,  though  strictly  a 
tailored  style,  has  an  elbow  length  sleeve.  The  Peter 
Pan  is  at  its  best  in  linen  or  pique,  though  it  is  brought 
i  ut  in  sheerer'  materials.  Some  seen  in  fine  cambric, 
with   the   coin   spot,   were   very   smart. 

Linen  and  moderately  heavy  cotton  materials  are  in- 
dicated for  a  good  sale  for  the  Fall.  They  are  made  in 
tailored  styles,  and  the  sleeve  favored  is  of  the  shirt 
variety  with  a  two  and  a  half  or  three-inch  cuff,  starched 
or'  unstarched,  according  to  fancy.  A  moderate  leg-o'- 
lmitton  sleeve  seems  to  be  favored  for  the  useful  ma- 
terial blouses. 

That  perennial  cry,  the  passing  of  the  waist,  is 
again  heard.  "Waists  dead!"  said  one  buyer,  "why  I 
can't  get  enough  of  them.  Just  look  at  the  women 
around  those  tables,  and  those,  mind  you,  though  good 
value,  are  not  bargain  lines.  There  are  no  jobs  on  the 
market  this  year."  This  is  the  general  condition  of  the 
trade.  There  is  a  healthy  want,  and  clean  stocks,  and 
this  forms  a  splendid  indication  not  only  for  the  Fall 
trade  but  also  for  the  Spring:  line,  on  which  designers 
arc   busily   working   now. 


A 


WATERPROOF  GARMENTS 

X  American  asks  a  London  paper  whether  a  tailor  is 
deceiving  him  when  claiming  that  "none  but  a  per- 
son altogether  ignorant  of  homespun  would  object 
to  the  presence  of  oil  on  them."  The  American  ordered 
a  suit  of  brown  homespun  clothes,  and  found  that  it 
stained  brown  everything  it  touched.  To  his  complaint 
the  tailor  declared  that  the  brown  smears  were  a  proof 
of  the  excellence  of  the  homespun  and  its  genuineness. 
The  stain,  he  declared,  was  the  natural  oil  of  the  wool, 
which  only  the  best  homespuns  contain. 

Motoring  demands  clothing  which  will  protect  the 
automobilists  from  the  winds  and  rains  so  piercing  when 
driving  at  high  speed.  Garments  of  leather  or  rubber  do 
not  provide  sufficient  ventilation,  and  many  believe  wool 
would  be  the  ideal  material  for  motoring  if  it  could  be 
made  waterproof.     While     it    may  be     woven   thick     or 
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FUR  LINED 

AND 

TOURIST 

PROMPT 
DELIVERIES 


NOW 
READY 


POPULAR 
PRICES 


ORIGINALITY,      EXCLUSIVENESS,      QUALITY. 


Do  You  Want  to  Sell  a  Garment  That 

Will  Make  You  a  Profit  Now  and  Bring  You 

Customers  Next  Season  ? 


The  "KENOWN  BRAND  GARMENT"  is  that  kind. 

Style '?  Of  course — styles  that  sell.  Workmanship  ?  The  very  best.  Every  garment 
made  in  our  own  workrooms  by  experienced  workmen.  Tailoring  ?  Absolutely  faultless  and  a 
perfect  fit. 

There's  one  other  thing — quality. 

"Quality  first"— that's  what  made  the  "RENOWN  BRAND  GARMENT." 

See  the  "RENOWN  GARMENT  "  line— men  are  now  on  the  road  showing  it. 


MAKERS 

J-    A/.    WALDMAN  an*  CO. 


511,  513,  515  St.  Paul  St., 


Montreal,  Canada 
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tight  enough  to  screen  the  wearer  from  piercing  winds, 
it  is  questionable  whether  wool  treated  with  a  rubber 
solution  or  "proofed  with  chemicals"  retains  all  of  its 
ventilating  qualities,  whether  such  proofing  is  perman- 
ent, and  whether  pressing  does  not  cause  the  water- 
pi  oofing  solutions  to  evaporate  or  stiffen. 

Certain  of  the  "homespuns"  made  by  the  Scotch 
crofters  and  other  peasants  have  great  water-resisting 
qualities.  This  is  said  to  be  due  to  the  fact  that  spinners 
and  weavers  do  not  have  facilities  for  washing  all  the 
oils  out  of  the  wool,  or  where  manufacturers  make  imi- 
tation homespuns  they  do  not  care  to  take  the  oil  out, 
and  enough  of  the  natural  oil  remains  to  cause  the 
cloths  to  be  suitable  for  rainy  days  and  for  misty  dis- 
tricts. These  are  popular,  despite  the  smudge  which 
may  occur  in  the  way  the  complaining  American  asserts. 


RAINCOATS 


shown.     A  few  tight-fitting  styles  are  offered   to  meet  the 
wants  of  country  trade. 

Tweeds  and  homespun,  outside  of  the  plain  fabrics, 
predominate  in  the  new  materials,  and  grey  is  a  favorite 
color. 


NEGLIGEE     WEAR 

Negligees  for  Midsummer  Wear     Fall  Prospects  and 
Styles — The  Japanese  Kimona. 

SUMMER  negligees  are,  above  a  certain  price,  almost 
invariably  white,  and  while  there  is  no  particular 
novelty,  all  being  of  the  free  and  easy  cut  and  fit, 
there  are  features  that  stamp  them  as  of  this  season's 
brand.  The  high-priced  negligees  are  of  the  lingerie 
type  and  are  trimmed  with  lace  insertions  and  embroid- 
ery  motifs.    Colored  ribbons  and  headings  are  also  freely 


RETU 


Good  Repeat   Orders,  and  Manufacturers  Look  for  Splendid 
Fall  Business— Loose  Models  in  Favor.  ' 

RAINCOATS    are    proving    active     sellers    throughout   _^ 
the   Summer  period,   and  factories  are   fairly  In^sy 
on  immediate  orders,  while  the  preparation  </  art^-^lA     f  J 
ditional  styles     taxes    their  capacity.      A   lew   new   firms     7 
are   springing  up   in   this  line   in   Montreal,   and  evidently^ 
raincoats   are  to    prove   as   good    property    as   ever^m5t- 
withstanding    the     faint-heartedness    of     some    retailers.  I 
The     extensive    sale  of     rainproof   fabrics   in   light    grey 
tweeds  has   done     much   to   promote   interest  in   the   line. 
They  have  been    sold     mostly   in   the   £  length  cut  on  a 
loose  order,   and  often  show   a  touch  of  velvet  on  collar 
and   cuffs.     The   range  of   these  goods  is   bewildering   and 
many  new  effects  have  lately  been  added.     They   will   he 
carried  right  into  the  Fall  season,  especially   those  of  a 
darker  nature. 

Loose  Models  Favorites. 

More  loose  coats  will  he  sold  this  coming  season 
than  ever  before,  and  three-quarter  and  seven-eighths 
will  be  decided  favorites.  There  is  very  keen  competi- 
tion on  popular-priced  lines  retailing  at  $5  to  $10,  and 
many  expedients  are  used  to  turn  out  coats  at  a  price. 
It  is  even  noticeable  that  many  fabrics  are  not  rain- 
proof—a  saving  of  about  ")c.  a  yard  on  initial  cost.  One 
of  the  decided  innovations  is  a  loose  back,  26-inch  short 
coat,  shown  in  such  popular  plain  shades  as  fawn  and 
olive.  Early  sales  on  this  coat  have  been  more  than 
satisfactory.  Another  late  style  in  the  seven-eighths 
length  cut  on  mannish  principles  shows  two  wide  front 
pleats  with  a  V  shaped  button  trimmed  cut  at  the  top 
of  each  pleat,  and  the  back  is  finished  with  one  wide 
loose  pleat.  A  few  semi-fitting  styles  are  shown,  par- 
ticularly in  garments  to  retail  around  $15.  It  is  ex- 
pected these  will  be  good  in  plain  rainproof  materials. 

The  lines  of  raincoats  show  many  additional  touches 
of  novelties,  and  it  is  clearly  evident  the  much-talked  of 
tailored  styles  in  ladies'  garments  have  had  a  decided 
eft'eel  upon  raincoat  models,  as  plainness  is  predominant 
in  the  new  garments.  The  majority  of  the  new  lines  are 
modelled  after  the  style  of  men's  coats,  and  the  so- 
called  sporting  coat  with  four  pockets  in  front  and  two 
long  side  vents  with  a  pleat  down  the  back  is  a  good 
example  along  this  line.  The  loose  coats  are  everywhere 
in  evidence,  and  the  seven-eighths  is  by  far  the  better 
style.  Even  half  belts  are  abandoned  to  a  large  extent, 
and  it  is  clearly  evident  belted  styles  are  on  the  wane. 
The  notched  collar  and  turnback  cuff  are  prominent  ac- 
cessories,    and     the   new   loop-covered   buttons   are  often 


"Musme"   Wrapper,  a  charming  little  jacket  for  negligee  wear, 

in     Japanese     styles.       Made    in    a    variety    of    quaintly 

colored   printed  delaines,   silk  faced. 

Shown  by  Dr.  Jaeger's  Sanitary  Woollen  System  Co.,  Limited. 

used.  The  majority  of  models  are  of  the  empire  type — 
that  is,  the  little  coat  or  short-waisted  effect  is  strongly 
represented,  and  there  is  a  decided  tendency  to 'flare  from 
the  centre  of  the  back  to  the  hem.  Sleeves  are  all 
short,  some  very  much  so,  only  reaching  half  way  be- 
tween  elbow   and  shoulder. 

In  cheaper  grades  little  jackets  of  printed  organdie 
and  lawn,  with  both  long-  and  short  sleeves,  are  seen. 
The  neck  finish  is  either  a  wide  sailor  collar  or  a  round 
flat  one.  Some  more  luxurious  models  are  of  Japan 
silks  on  empire  lines,  and  in  colors  as  well  as  white. 
Some  pretty  Japanese  kimona  effects  in  printed  crepes 
are  shown  for  both  present  and  early  Fall  wear. 

For  Fall  it  seems  probable  that  lightweight  woolens 
will  be  favored,  such  as  crepons,  nun's  veiling,  albatross, 
etc.  The  exceedingly  comfortable  and  durable  wadded 
and  quilted  silk  Japanese  kimona,  and  long  gown,  and 
those  made  from  the  various  qualities  of  eiderdown,  will 
doubtless  be  big  factors   in   the   Fall   trade. 
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If  you  are  in  Business 


to  make  Money 

handle 
J3& 


Other    makes  may   cause    both    trouble 
and    loss. 


Tailor-made  waists,  the  newest  for 
next  Fall.  We  have  them;  also  lace  and 
dressy  waists  in  all  materials  will  not 
be  neglected.  You  know  what  our 
Spring  line  was  like.  We  promise  to  have 
one  as  good  for  next  Fall.  Don't  be  led 
away  to  buy  inferior  goods,  when  you 
can  buy  the  Reliable  waists  for  the  same 
price.  See  our  Fall  range,  which  speaks 
for  itself. 

WE  CIVE  SPECIAL  ATTENTION  TO  MAIL  ORDERS 

I.  MISHKIN  &  CO. 

423   St.   James  Street,    MONTREAL,  P.  Q. 


"KEEP  YOUR  WIFE 

WELL   DRESSED 

AND  HOME  WILLbk  HAPPIER" 


Mr.  Merchant, — 

This  is  good  advice  to  give  your  cus- 
tomers, and  if  you  only  impress  on  them 
at  how  reasonable  a  cost  this  may  be 
done  by  purchasing  our 

Popular-Priced  Garments 

you,  and  they    too,  will    be    well   pleased. 


Our    Fall    line     includes    a    splendid 
range  of 

COATS,    COSTUMES 


SEPARATE     SKIRTS 


as  well  as  a  popular  selection  of 


Men's  Colored  Shirts 


All  these  are  goods  which  will   make 
and  hold  trade  for  you. 


The  EMPIRE  MNFG.  CO. 

646  Craig  Street     jfij*     MONTREAL 
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!  FALL  STYLES  READY  I 


♦ 
<♦> 
♦ 

♦ 

♦ 


♦ 
♦ 


We  use 

Taffetas 
Louisines 
Crepe  de  Chines 
Peau  de  Soie 
Laces  and 
Embroideries. 


A.S.W. 
CO. 

Montreal 


i 


♦ 


Our  line  of  Silk  Waists  and  Silk  Dresses  is  a  combination  of  beauty  and  style  that 
means  sales— steady  sales — from  the  day  they  arrive  till  the  last  one  is  sold. 

Fit  and  workmanship  are  in  keeping  with  novel  style  ideas  and  pleased  customers  are  made.       ^ 
If  you  want  the  good  trade  of  your  town  it  is  to  your  advantage  to  handle  our  line. 


<♦> 
♦ 


The  American  Silk  Waist  Co. 


MONTREAL 


<S> 


t  ♦^♦^♦^♦^♦^♦^♦♦♦^♦^♦♦♦^♦^♦^♦^♦^♦^♦^  ♦^♦^♦^♦^♦^♦^♦^♦^♦^♦^♦^♦^♦^♦^♦^♦^♦^ 


Canada's  Famous  Corset 


There  is  always  a  "come- 
back "  on  every  corset  sale. 
Whether  it  is  a  "comeback" 
for  another  pair  later  on,  or  a 
"comeback"  with  a  returned 
pair  depends  entirely  upon  the 
corsets  you  sell. 

CORSETS 


Stand    every  test   of  merit   and   "  value  received  "  is 
our  best  salesman. 

Let   us  prove   our   claims. 


THE  PARISIAN  CORSET  MANUFACTURING  CO.,   Limited 

QUEBEC,   QUE. 

Ontario  Branch,  Brampton,  Ont.— F.  W.  GILLIES,  Manager 


♦ 


Our  Fall  line  of  Ladies'  Raincoats 
offers  splendid  assortment  of 
pleasing  fabrics,  tastefully  ^  otten 
up. 

The  style,  comfort  and  value 
will  appeal  to  you. 

If  you  wish  to  be  the  Rain- 
coat man  of  your  town  we  have 
something  of  interest  to  you. 

Don't  overlook  this. 

Make  sure  of  seeing  our 
salesmen. 

The  Belmont  Mfg.  Company 

131-133  YOUVILLE  SQ.,  MONTREAL 


♦ 

: 

: 
: 

! 
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SEPARATE    COAT    STYLES 


Loose  Tweed   Coats   Leaders  in    Canadian   Lines,    Including 
Such  Novelties  as  Circular  and   "  Mother 
Hubbard"    Styles. 

CANADIAN  manufacturers  have  practically  completed 
their  first  displays  of  Fall  lines  of  separate  coats, 
and  initial  orders  reflect  credit  upon  the  salafbility 
of  the  garments  submitted.  English  and  German  lines 
have  been, before  the  trade  for  some  time  and,  as  usual, 
home  manufacturers  have  gotten  out  some  new  style 
ideas,  and  also  give  the  advantage  of  deliveries  when  the 
season  is  on,  although  every  house  urges  the  necessity 
of  prompt  orders  on  assured  styles.  The  marked  ad- 
vances on  all  materials  and  the  difficulty  of  procuring 
certain  lines,  will  add  to  the  cost  of  garments  later  in 
the  season.  Orders  from  salesmen  on  the  road  run 
strongly  upon  the  loose  type  of  garments,  while  many,  of 
the  imported  goods  favored  semi-fitting  styles,  although 
loose  garments   were  represented. 

Plain  mannish  styles  in  tweed  coats  are  largely  rep- 
resented in  every  line,  and  the  outgrowth  of  the  empire 
effect  is  noticed  in  the  loose  models.  The  only  dis- 
tinguishing trimming  feature  about  the  new  lines  is  the 
touches  of  velvet  or  cloth  on  the  turnback  cuffs,  patch 
pockets  and  collars.  Self  buttons  are  slightly  repre- 
sented, but  as  a  rule  the  plain  garments  hold  sway. 
There  is  a  wealth  of  variety  in  the  loose  coats  and 
single  and  double-breasted  models  show  many  dis- 
tinguishing- touches.  Straps  are  largely  employed,  and 
combinations  of  straight  and  bias  effects  are  carried  out 
in  various  ways.  The  variety  of  materials  is  almost 
endless,  but  the  neater  tweed  effects,  both  light  and 
dark,  are  doing  early  business.  Side  vents  are  used  on 
many  models,  especially  in  the  I  length,  which  is  every- 
where regarded  as  the  leader. 

What  is  known  as  the  circular  or  umbrella  coat  is 
counted  upon  as  a  leader  in  popular  lines.  This  coat 
hangs  like  the  empire,  loose  from  the  shoulders,  and  falls 
in  folds.  The  cut  is  very  difficult,  and  is  upon  the  same 
principle  as  the  circular  skirt.  This  style  is  known 
about  the  trade  as  the  lazy  coat,  on  account  of  the 
very  full  skirt  and  its  general  easy  appearance.  As  the 
season  progresses  good  things  are  expected  of  this  style, 
which  is  also  being  pushed  in  New  York.  One  of  the  de- 
cided novelties  originating  from  France  is  the  capuchon 
idea,  carried  out  in  many  ways.  The  hood  adds  consid- 
erably to  the  cost  of  the  coat,  and  it  is  not  likely  this 
style  will  have  an  extensive  sale.  The  hood  is  trimmed 
and  varies  in  size.  For  young  girls  this  style  will  have 
a  fair  sale.  The  loose  models  have  also  brought  out 
what  is  at  present  known  as  the  auto  coat  here,  and 
which  many  traveling  men  have  designated  "Mother 
HUbbard"  or  "Night  Gown"  coats,  on  account  of  their 
very  loose  lines. 

Retailers  will  have  less  difficulty  this  year  than  in 
many  seasons  in  selecting  their  coats,  as  there  is  a 
united  feeling  that  loose  models  will  do  the  bulk  of 
business,  and  the  varieties  shown  enable  every  merchant 
to  procure  exclusive  styles  in  tweed  coats  and  the  staple 
black  and  navies.  The  growth  of  the  industry  in  Can- 
ada was  never  more  apparent  than  this  year,  and  the 
large  number  of  goods  shown  will  undoubtedly  be  quick- 
ly absorbed.  Merchants  doing  a  popular  business  will 
find  their  interests  have  been  catered  to  extensively  this 
year,  and  splendid  lines  are  shown  to  retail  at  $10,  $12 
and  $15.  The  growing  quality  trade  in  Canada  is  well 
looked  after  by  houses  making  lines  adapted  to  the  bet- 
ter class  of  consumers,  and  every  feature  of  the  garment 
ts  in  keeping  with  the  latest  style  ideas  and  correct  fit 
and    workmanship.       Some    high-class    Montreal    and    To- 


Complete  catalogue  upon  request. 
All  we  ask  is  a  trial. 


National  Rubber  Go.  of  Canada 

MONTREAL 
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NOVELTIES 

Taste  and  Credit 

There  are  two  great  factors  necessary  to  successful  trade- — taste  and  credit. 

No  matter  how  tasteful  the  buyer  may  be,  he  is  sorely  handicapped  if  the  credit  of 
his  house  is  such  that  he  cannot  obtain  access  to  the  best  the  market  affords.  No 
matter  how  large  the  house,  if  the  buyers  lack  the  knowledge  of  experience,  with  a 
large  amount  of  good  taste,  they  will  soon  be  behind  in  the  running. 

We  combine  both  these  important  features,  and  our  buyers,  connected  with  our  own 
offices  in  all  the  great  Dry  Goods  centres  of  the  world,  are  men  of  rare  experience 
and  unexcelled  taste.  To  these  men  we  give  "carte  blanche"  to  buy  the  latest  and 
the  best.  The  result  is  easily  seen  in  our  selection  of  rare  and  beautiful  novelties 
for  Fall  of  1906.      We  enumerate   a   few  below  : — 

Silks,  Velvets,  Ribbons,  Laces,  Embroideries,  Dress 
Goods,  Upholstering  Goods,  Leather  Goods,  Neck- 
wear, Combs,  Buttons,  Ornaments,  etc. 

We  have  learned  already  that  the  people  of  Canada  will  buy  the  very  best,  if  it 
possesses  the  proper  elements  of  taste,  beauty  and  latest  fashion. 

We  intend  catering  to  this  trade  and  you  will  find  us  able  to  supply  you  with  the 
latest  creations  weeks  and  even  months  before  they  reach  the  Canadian  market  in 
the  ordinary  course. 

While  catering  to  the  demand  for  the  latest  and  best  we  also  have  popular-priced 
novelties  at  remarkably  low  prices. 


REVILLON  BROS.,  Limited 

134- 136  McQill  Street,     =    MONTREAL 

PARIS  LONDON  NEW    YORK  LEIPZIC  SHANGHAI  EDMONTON 

MOSCOW  NIJNY  NICOLAEIV  RHABAROSK  BOKHARA  PRINCE   ALBERT 
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FOR  FALL 


Festoon     Louis     XV, 


Empire    Style 


Baby     Irish    and    Linen    Insertion 


Empire    Style 


Our  Travellers  are  now  out  with  a 
full  range  of  latest  samples. 


Empire    Style 
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ronto  houses  rival  the  display  of  good  New  York  houses. 
Preparations  have   been  made   this  year,   particularly 

iti  the  cloak  centres  of  Montreal  and  Toronto,  to  do  a 
large  house  trade,  and  showrooms  are  fitted  up  with 
every  convenience,  while  good  models  aid  in  the  selec- 
tion of  the  lines.  It  is  felt  everywhere  loose  coats  will 
outsell  semi-fitting  models,  which  are  represented  in  some 
high-class  merchandise  with  the  expectations  of  suiting 
an  older  class. 

The  latest  collar  effect  shown  in  New  York  is  after 
tho  military  style.  The  Canadian  manufacturers  state 
it  has  not  as  yet  received  a  reception  here.  Much  dis- 
satisfaction is  often  expressed  concerning  the  small  favor 
shewn  late  style  ideas  after  they  have  'been  obtained  at 
considerable  expense.  The  trade  is  also  sometimes  slow 
to  appreciate  well-made  goods  with  splendid  fitting 
qualities.  In  this  connection  the  skirt  business  is  a 
good  example,  as  at  present  pleated  styles  are  doing 
practically  all  the  business  in  such  materials  as  fancy 
tweeds  and  Venetians,  while  in  New  York  trimmings  are 
coming  to  the  fore  on  all  skirts. 

While  daik  colors  are  not  lacking-,  fashion  is  en- 
couraging the  wearing  of  very  light-colored  effects  in 
smooth  tweed  cloths.  Some  shown  are  just  of  white 
with  a  colored  line  check.  These  are  extreme,  of  course, 
but  many  models  are  shown  in  very  light  shades  of 
grey,  both  in  checks — some  of  them  striking',  by  the  way 
— and  in  diagonal  and  herringbone  stripes.  Mid  greys 
aie  also  well  represented,  and  in  plain  cloths  cardinal 
or  cherry  red  are  shown. 

CORSETS 


Big    Spring    and    Summer    Business — Manufacturers   Still 
Busy  with  Summer  Repeats. 

T1IK  Spring  selling  season  opened  up  early,  and  in 
spite  of  some  complaint  about  cool  weather  has 
been  remarkably  good.  Indeed  Summer  business 
is  by  no  means  over,  and  the  corset  manufacturers  are 
still  busy  on  repeat  orders  for  Summer  models.  Batiste 
has  again  increased  its  lead,  and  nets  are  only  now  used 
when  the  order  calls  for  them;  indeed,  nets  may  be  taken 
as  a  waning'  factor  in  the  corset  department.  Batiste 
makes  a  beautiful  lightweight  corset  that  supports  the 
figure  much  better  than  a  net  corset  and,  besides,  the 
profits  at  retail  are  more  satisfactory.  Domestic  lines 
for  Fall  are  as  yet  far  from  complete,  in  fact  with  the 
majority  of  the  manufacturers  preparations  for  Fall  are 
not  advanced  far  beyond  the  initial  stage.  Indeed  most 
manufacturers  have  not  up  to  date  made  their  final 
visits  to  the  New  York  market  in  search  of  novelties. 
For  in  corsets,  as  in  other  lines,  Canada  follows  closely 
the  fashions  set  by  New  York.  Big  changes  in  outline 
emanate  from  Paris,  from  the  ateliers  of  those  dress- 
makers  whose  r.ames  are  known  the  world  over.  When 
Paris  makes  changes  of  this  nature  all  the  world  fol- 
lows, but  the  American  generally  takes  his  own  methods 
'■'■   arriving   at    the   result. 

Luckily  for  the  coming-  season  there  are  no  chang-cs 
of  this  radical  nature  pending,  and  the  whole  trade, 
manufacturer  and  retailer  alike,  are  well  satisfied  that 
it  should  be  so  Corset  styles  are  not  only  graceful  but 
they  are  comfortable  now-,  and  neither  customer  nor  re- 
tailer would  welcome  anything  in  the  way  of  a  change. 
Princesse  and  other  fashion  lines  in  dress  which  make 
the  wearing  of  a  high-ibust  corset  a  necessity,  still  pre- 
dominate, and  gradually  and  surely  high-bust  corsets  are 
making-  their  way  into  favor.  They  do  not  completely 
take  the  place  of  the  lower  models,  but  many  women 
buy   both    models   and    wear   the   one   best    suited    to     the 


style  of  gown  she  wears  over  it.  Princesse  models  and 
the  fitted  waist  styles  that  are  now  the  vogue  are  all  in 
favor  of  the  corset  manufacturers,  for  the  figure  must 
present  a  neat  and  trim  appearance,  and  this  canoot  be 
done  with  old  or  far  worn  corsets.  This  means  two  or 
three  models  in  wear  at  the  one  time,  or  else  frequent 
buying  of  new   corsets. 

The  usual  Fall  crop  of  fads  will  again  mark  the  be- 
ginning of  a  new  season.  They  always  do,  and  no  doubt 
some  practical  ideas  will  be  included  that  will  survive 
and  be  incorporated  with  the  permanent  models.  Trade 
prospects  are  decidedly  bright,  and  the  corset  manufac- 
turers  are   looking  forward    to    another   big;   season. 

Close  fitting  gowns  are  making  business  in  the 
corset  department  by  inducing  a  big  sale  of  accessories. 
I  lip  pads,  bust  extenders  and  bustles  are  all  selling.  The 
brassieres  that  sell  so  well  in  the  States  have  only  just 
begun  to  take  hold  here. 


PETTICOAT    FASHIONS 


The  Wearing  of   Light  Weight  Materials  and   Unlined  Skirts 
Helps  the  Sale  of  Silk  Skirts. 

TRADE  in  silk  petticoats  is  a  growing  one,  due  to 
the  fact  that  all  sorts  and  conditions  of  women 
now  wear  silk  skirts.  This  silk  skirt  habit  may 
be  traced  to  the  fact  that,  as  now  made,  the  fashionaib'le 
gown  has  no  lining1,  and  because  of  the  very  light 
weight  of  Fall  dress  materials  the  demand  for  silk  petti- 
coats is  expeeted  to  be  a  big-  one  this  Fall. 

A  feature,  too,  that  will  result  eventually  in  in- 
creased business  is  the  fact  that  manufacturers  are  pay- 
ing- more  attention  to  the  quality  of  silk  that  they  use, 
and  are  constantly  trying  to  make  their  petticoats  more 
satisfactory,  as  far  as  the  wear  is  concerned.  One  of 
the  chief  defects  of  the  silk  petticoat  has  always  been 
its  tendency  to  split  after  a  few  times  wearing,  and 
petticoat  makers  are  striving  to  counteract  this  defect 
by  careful  selection  of  the  grade  of  silk  used.  Here  is  a 
good  argument  for  the  retail  trade  to  put  up  in  favor 
of  the  'better  grades  of  skirts  at  a  higher  price.  Of 
course  the  guarantee  as  to  wearing  qualities  has  to  be 
made  with  due  caution  unless  the  manufacturer  stands 
'behind  and  g-ives  his  personal  guarantee  for  each  gar- 
ment. Put  the  g-eneral  argument  can  be  used  in  favor 
of   buying-  'better   garments. 

Though  more  care  than  ever  is  taken  with  the  shap- 
ing- of  skirts,  there  is  little  change  in  the  general  cut. 
Fashion  still  insists  on  the  same  cut,  viz.,  the  close- 
fitting  hi]>  and  the  full  spread  around  the  feet. 

Side  ideating  is  still  the  best  liked  trimming-  for  the 
popular-priced  skirt,  while  the  built-up  circular  ruffles 
are  also  much  in  evidence.  In  the  better  lines  flat  tucks 
and  full  ruchings  are  much  used  for  added  elaboration, 
and  when  more  expensive  skirts  are  reached  lace  inser- 
tions and  medallions  are  also  favored  as  a  trimming. 
Some  very  effective  embroideries  in  self  colors  are  also 
shown. 

Petticoats  of  grey  plaid  in  broken  lines,  and  either 
with  or  without  an  over-check  of  color,  arc  selling  well 
owing  to  the  vogue  of  grey  in  dress  materials.  Black 
and  white  checks  are  also  favored.  Owing  to  the  fact 
that  most  women  regard  black  as  the  useful  skirt,  black 
is  always  most  sold.  In  stocking  other  colors,  the  mer- 
chant should  study  his  dress  stock  and  buy,  perhaps,  not 
to  match,  but  such  colors  as  will  best  go  with  the  dress 
goods   that   he  has  on   hand. 

Besides  taffeta,  silk  moirefcte  and  cotton  moirette 
are  selling-,   the   styles  being-   much   the   same   in   all  lines. 
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The 

Fall  Cloak 

Question. 


EXCELSIOR  LINE  NOW  READY. 


Will  settle  many  of  the  difficulties. 

Do   you   know  Excelsior  good  points? 

Perfect  making,  faultless  fit  and  taking  styles. 

We  had  a  splendid  line  last  fall  and  increased  the  cloak  trade  of  many  mer- 
chants, and  we  saywith  confidence  that  this  season  we  have  hit  it  better  than  ever 
We  have  also  enlarged  our  facilities  to  assure  prompt  deliveries. 

We  do  not  hesitate  to  stand  ready  to  back  up  our  proposition. 

Stores  like  yours  need  our  separate  coats  to  give  the  right  style  tone  to  your 
garment   department. 

Our  line  embraces  Cloaks,  Skirts,  Costumes  and  Children's  Coats  to  suit 
every  class  of  trade. 

See  for  yourself  just  what  the  Excelsior  line  is. 

Call  when  in  the  market  this  month  (we  are  in  the  centre  of  the  wholesale  dis- 
trict) or  we  will  arrange  to  show  you  samples. 

We  show  some  leaders  in  Ladies'  Loose  Tweed  Coats  at  $6.00,  6.50  and  7.50. 

See  our  Fashionable  Tweed  Skirt  at  $2.50. 

THE    POPULAR   PRICE   HOUSE. 

The  Excelsior  Cloak  Co. 

285  NOTRE  DAME  ST.  WEST,  MONTREAL. 
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JohnM.  Garland, Son 
&Co. 

Wholesale  Dry  Goods. 


146. 148,  150  &  152  QUEEN   ST. 
45,  47,  49 &  51  O'CONNOR  8T. 


OttaiUCl,    June   16th,    1906. 


CANADA 


Dear   Sir: — 

It  is  with  the  deepest  regret  that  we  in- 
form you  of  the  death  of  our  senior  partner, 
Mr.  John  M.  Garland,  who  passed  quietly  away  on 
the  7th  inst.,  after  an  illness  extending  over 
three  years. 

The  business  will  be  continued  on  the 
lines  established  by  our  honored  senior,  as  it. 
has  been  for  the  past  three  years,  under  the 
management  of  his  son,  Mr.  John  L.  Garland,  who 
has  had  the  benefit  of  over  twenty  years  of 
business  association  with  his  father. 

Thanking  you  for  your  patronage  in  the 

past  and  trusting  for  a  continuance  of  same, 

we  are 

Yours  truly, 

JOHN.  M.  GARLAND,  SON  &  CO. 
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SUBSCRIPTION  PRICE  : 

Canada.   Great  Britain,   United  States,  Australia, 

South  Africa  and  the  West  Indies        -       -       $'2  a  year. 

Other  Countries, $3  a  year. 

Single  Copies, 20  cents. 

Invariably  In  advance. 

DIRECTORS: 

J.  B.  MACLEAN,  Montreal, President 

W.  L.  EDMONDS,  Toronto, Vice-President 

A.  B.  CASWELL,  Montreal,       -        -        -       Managing  Director 

CHIEF  OFFICES  : 
CANADA- 
MONTREAL,  TORONTO, 

232  McGill  Street.  10  Front  Street  East. 

Tel.  Main  1255.  Tel.  Main  2701. 

Winnipeg,   F.  R.  Munro        -         -         511  Union  Bank  Building 

Telephone  3726. 

Vancouver, Geo.  S.  B.  Perry 

St.  John,  N.B.,    J.  Hunter  White  -  No.  3  Market  Whar 

GREAT  BRITAIN- 
LONDON, Eng.,  J.  M.  McKim,  European  Manager,  88  Fleet  St., E.C. 

Telephone,  Central  12960. 
Manchester,  H.  S.  Ashburner,     -        -        -        92  Market  Street 

PRANCE— 

Paris  -----        Agence  Havas,  8  Place  de  la  Bourse 

SWITZERLAND- 
ZURICH  -  Lomis  Wolf,  Orell  Fussli  &  Co. 

EUROPEAN  STAFF  CORRESPONDENT : 

Mr.  A.  E.  Dacam,  Paris. 

ADVERTISING  RATES 

Are  based  on  $35  a  page  and  will  be  furnished  on  application  to  Mr.  A.  B.  Caswel 
or  to  the  manager  of  the  nearest  office.  The  value  of  The  Dry  Goods  Review  aa 
an  advertising  medium  is  unquestioned.  The  character  of  the  advertisements  now  in 
its  columns,  and  the  number  of  them,  tell  the  whole  story.  Circulation  considered,  it 
is  the  cheapest  trade  newspaper  to  advertise  in.  Advertisements,  to  insure  insertion  in 
the  issue  of  any  month,  should  reach  this  office  not  later  than  the  eighteenth  of  the 
month   preceding. 

MONTREAL  AND  TORONTO,  JULY,  1906. 


NEW  ADVERTISERS. 

Bastedo,  D.  H.,  &  Co.,  Toronto.  Merchants  Button  Co.,  Waterloo,  Ont. 

Belmont  Mfg.  Co.,  Montreal.  Merchants  Rubber  Co.,  Berlin,  Ont. 

Benson,  W.  T,  &  Co.,  Montreal.  Monarch  Shirt  Co.,  Rock  bland,  Que. 

Botanical  Decoration  Co.,  Chicago,  111.  Mr  oney,  A.  G.,.Co.,  Montreal. 

Canada  Cloak  Co.,  Toronto.  >  orth   American  Importing    Co.,    Mon- 
Canadian  Mercantile  Co.,  Toronto.  treal. 

Carter-Grume  Co.,  Limited,  Toronto,  Northwestern  Fur  Mfg.  Co.,  Montreal. 

Montreal.  Sanderson's  Limited,  Toronto. 

Double  Use  Mitten  Co.,  Dundas,  Ont.  Scott  Knitting  Co.,  Toronto. 

Eagle  Button  Co.,  Montreal.  Silver,  M.,  &  Co..  Montreal. 

Erie  Knitting  Co.,  Dunnville,  Ont.  Superior  Rag  and  Novelty  Co.,  Muske- 
Bxcelsior  Cloak  Co.,   Montreal.  g  >n,  Mich. 

Imperial   Button  Works,  Limited,  Mun-  Townsend Grace Mfg Co  ,  Bib imore  Md 

treal,  Twining  &  Sons.  Birmingham,  Eng. 

Jacobs,  E.  W. ,  &  Co..  Montreal.  Walshaw,  J.,  &  Son   Bolton,  Ont. 

Jackson  Mfg.  Co.,  Clinton  Ont.  Weyerstall,  Alfred,  Toronto. 

Laces    and    Braids    Mfg.    Co.,  Toronto  Wilson  Mercantile  Co.,  Chicago,  111.,  and 

Junction.  Toronto. 

Lambert,  P.  W.,  &  Co.,  New  York.  Wyndham,  Win.,  Co.,  Limited,  Toronto. 


PUBLICLY  PUNISH   CUSTOMS   FRAUDS. 

IX  the  last  issue  The  Dry  Goods  Review  dealt  at  some 
length  with  the  evils  existing  under  the  ^resent 
sliding  scale  of  the  tariff  relating-  to  the  importation  of 
silks  for  neckwear  or  for  other  purposes.  In  the  article 
we  called  attention  not  only  to  the  possibility,  hut  to 
the  fact,  nf  the  law  having  been  recently  evaded  in  this 
respect,  giving  particulars  of  a  couple  of  cases  which 
Were  investigated  by  the  Federal  Government.  The  visit 
i if  a  deputation  from  the  wholesale  section  of  the  To- 
ronto Board  of  Trade  to  Ottawa  was  also  reported,  to- 
gether with  suggestions  which  it  made  to  the  Ministers 
of  Finance  and  Customs. 

That   the  dry  goods  trade  both  of  Montreal  and  To- 
ronto   is   thoroughly    roused   on    this   subject    is   evidenced 


by  the  fact  that  a  meeting  of  the  Wholesale  Dry  Goods 
Association  of  the  Board  of  Trade  in  Montreal  also  took 
place  recently,  called  to  condemn  the  action  of  the  Gov- 
ernment in  allowing  offenders  against  the  customs  to 
make  secret  settlements.  It  was  pointed  out  that  it  was 
manifestly  unfair  that  offences  of  this  sort  should  be 
hushed  up,  while  the  robbery  of  a  bank  or  any  other 
wholesale  theft  is  given  every   possible  publicity. 

Offences  of  this  sort  do  untold  harm  to  legitimate 
trade.  Honest  dealers  are  up  against  competition  which 
bewilders  them,  and  against  which  they  cannot  com 
pete.  The  market  is- flooded  with  immense  quantities  of 
material  which  it  takes  months,  and  possibly  years,  to 
absorb,  and  in  the  meantime  legitimate  stocks  lie  idle 
and  business  as  a  whole  suffers. 

We  question  if  the  right  remedy  for  this  sort  of 
thing  will  be  found  until  it  is  made  a  criminal  offence. 
What,  after  all,  is  a  fine  of  $25,00  or  $50,000,  if  business 
has  been  going  on  in  this  way  for  any  length  of  time, 
and  probably  hundreds  of  thousands  of  dollars  worth  of 
goods  brought  in  at  an  undervaluation  i  Ten  to  one 
the  offender  has  reaped  a  rich  harvest  already,  and  can 
well  afford  the  fine  imposed.  Were  offences  of  this  sort 
punishable  by  imprisonment,  unscrupulous  dealers  would 
be  more  apt  to  think  twice  before  lending  themselves  to 
any  such   shady   transactions. 

Trial  in  a  court  of  law,  and  not  a  hearing  in  camera 
by  the  Customs  Department,  is  the  process  that  should 
be  employed  in  cases  of  this  nature.  Then  the  trade 
would  be  fully  informed  as  to  the  facts— as  it  has  every 
right  to  be— and  such  publicity  would  act  as  a  powerful 
deterrent  to  others. 

In  the  United  States  customs  frauds  come  directly 
under  the  criminal  code,  and  are  dealt  with  in  just  the 
same  way  as  any  other  type  of  fraud.  Shield  the 
offender  from  publicity  and  you  remove  the  thing  which 
he  most  fears. 

Leading  Canadian  customs  officials  strongly  favor 
having  infractions  of  the  tariff  law  placed  on  the  crim- 
inal list,  and  the  publicity  which  would  be  coincident,  to 
such   action. 

The  fault  as  it  stands  must  be  charged  to  a  system 
that  has  made  itself  solid  by  mere  length  of  tenure, 
rather  than  to  the  Government  direct.  Such  flagrant 
instances  of  the  ineffectiveness  of  the  system,  however, 
leave  the  Government  no  excuse  for  continuing  it  longer. 
It  was  charged  during  the  Conservative  regime,  and 
it  is  repeated  now,  that  part  of  the  agreement  under 
which  a  compromise  was  made  with  firms  who  were 
guilty  of  defrauding  the  customs,  was  the  payment  of  a 
considerable  sum  of  money  to  the  party  campaign  fund. 
Secrecy  engenders  suspicions,  which  may  only  be  dis- 
persed by  candid  public  action  in  all  cases. 

The  conditions  resulting  from  the  sale  of  silks,  on 
which  the  legitimate  duty  has  not  been  paid,  are  the 
same  among  the  retailers  as  among  wholesalers.  It  is 
apparent  that  all  dealers  will  not  secure  these  goods, 
which  are  offered  at  inordinately  low  prices,  and  com- 
petitor's are   able   to  cut  away  below   them. 


131 


EDITORIAL 


Dry  Goods  Rev  ew 


Looking  down  the  scale  of  operations  to  which  the 
product  is  subject,  and  estimating-  the  damage  to  trade, 
not  to  speak  of  the  fraud  perpetrated  in  the  first  place, 
severe  punishment  by  a  court  of  law,  and  all  possible 
publicity,  are  to  be  strongly  advocated. 


THE  SPIRIT   OF   THE   TIMES. 

FROM  every  branch  of  trade  having  to  do  with  cloth- 
ing and  housefurnishings  come  reports  of  greatly 
increased  demand  for  better  class  goods.  The  country  is 
enjoying  a  tine  era  of  prosperity,  and  the  natural  out- 
come is  added  attention  to  the  comfort  and  embellish- 
ment of  both  body  and  home.  Desire  for  pleasant 
environments  in  this  application  of  the  term  cannot,  per- 
haps, be  classed  as  elemental,  but  it  has  grown  with 
civilization  and  materializes  when  there  is  a  surplus  of 
money  above  what  is  required  for  the  necessities  of  life. 
It  has  reached  a  point  in  Canada  just  now  that  was 
never  before  attained. 

The  impetus  which  this  will  impart  to  trade  is 
gratifying,  and  every  dealer  should  be  prepared  to  take 
full  advantage  of  it.  Better  lines  than  have  heretofore 
been  carried  can  be  stocked,  with,  of  course,  the  exercise 
of  careful  judgment  in  selection.  This  should  be  followed 
as  a  natural  course  by  better  display,  better  advertising, 
better  store  service  ;  in  fact,  it  should  be  the  aim  of 
the  merchant  to  expand  in  every  way  in  response  to  the 
spirit  of  the  times.  The  prosperity  of  Canada  is  bound 
to  be  permanent,  and  it  lies  within  his  power  to  edu- 
cate the  buying  public  to  the  purchase  of  higher-grade 
goods. 

PUSHING  SUMMER  BUSINESS. 

IN  this  issue  of  The  Review  appears  a  separate  article 
dealing  with  special  methods  for  forcing  business 
during  the  period  of  Summer  dullness,  and  the  vari- 
ous departments  contain  helpful  suggestions  for  keeping 
trade  up  to  a  high  standard  in  the  different  lines.  It  is 
clearly  recognized  that  many  of  these  points  are  unsuited 
for  various  localities,  and  the  process  of  selection  must 
necessarily  be  gone  through. 

Now-a-days  the  policy  of  standing  still  is  equivalent 
to  going  backwards,  and  merchants  everywhere  are  not 
satisfied  unless  sales  are  ahead  of  a  year  ago.  Competi- 
tion is  frightfully  keen,  and  this  only  leads  to  better  and 
more  progressive  efforts. 

At  this  time  of  year  retailers  must  think  seriously 
of  bringing  the  stock  down  to  the  lowest  possible  point. 
At  the  outset  it  must  be  remenmered  that  practically  all 
lines  of  dry  goods  are  quoted  at  high  rates,  and  almost 
nothing  is  to  be  obtained  from  supply  houses  at  low 
rates,  except  in  rare  instances.  There  are  two  methods 
open  to  every  storekeeper  :  either  to  offer  goods  at  un- 
usual prices,  or  to  work  up  schemes  of  a  novel  and  at- 
tractive nature. 

Low  prices  may  be  necessary  on  certain  stocks,  such 
as  millinery,  but,  on  the  other  hand,  Summer  outing 
requisites  for  both  men   and  women,   hosiery,   underwear, 


notions,  neckwear,  and  so  forth,  do  not  need  cut  prices. 
Inactivity  in  these  lines  is  not  inevitable,  and  particular 
display  work  is  not  needed  to  force  sales.  Special  lines 
may  be  featured  daily  or  weekly  in  these  departments, 
and  let  everything  be  done  thoroughly.  The  advertising 
and  window  displays  should  work  in  harmony.  Push  and 
hustle   will   accomplish  a  good  deal. 

The  special  features  referred  to,  such  as  a  nine-day 
sale,  an  hour  sale,  a  refund  sale,  etc.,  are  not  consid- 
ered advisable  in  many  localities,  and  are  only  used  when 
absolutely  necessary,  as  they  tend  to  demoralize  cus- 
tomers. 

A  SIX  MONTHS'  QUEBEC   TRAVELERS'   TAX. 

A  FURTHER  amendment  to  the  sliding  scale  tax  on 
foreign  commercial  travelers  doing  business  in  the 
Province  of  Quebec,  in  the  form  of  a  six  months'  license, 
has  not  received  adequate  publicity,  and  the  full  import 
of  the  change  is,   as  a  consequence,   not  appreciated. 

The  sliding  scale  which  took  effect  last  March  pro- 
vided for  the  abandonment  of  the  straight  three  hun- 
dred dollars  yearly  tax  on  all  foreign  travelers  except 
those  soliciting  for  liquor  firms,  and  the  substitution  of 
a  tax  of  one  hundred  dollars  yearly  on  travelers  selling 
only  to  the  wholesale  trade,  two  hundred  dollars  for 
those  calling  upon  both  wholesale  and  retail,  and  four 
hundred  dollars  for  those  selling  consumers.  The  six 
months'  privilege,  in  effect  since  May  1,  provides  for  a 
license  from  1st  May  to  1st  of  November,  or  from  1st  of 
November  until  the  1st  of  May  following,  by  paying  one- 
half  the  amount  of  the  full, yearly  tax.  Thus  a  traveler 
for  a  firm  outside  of  Canada  calling  on  the  wholesale 
trade  in  the  Province  of  Quebec,  instead  of  paying  $100 
pays  only  $50  for  a  six  months'  license,  and  a  traveler 
calling  upon  the  wholesale  and  retail  pays  $100,  while 
one  selling  consumers  pays  $200,  instead  of  $200  and 
$400  respectively. 

This  latter  provision  is  decidedly  more  equitable  as 
it  practically  cuts  in  half  the  obnoxious  tax.  To  avoid 
taking  out  more  than  a  six  months'  license  foreign 
travelers  must  arrange  their  trips  so  as  not  to  overlap 
the  dates  mentioned.  Thus  a  traveler  might  enter  the 
province  in  October  and  stay  after  the  1st  of  November, 
which  would  necessitate  him  securing  another  license 
good  until  the  1st  of  May  following.  Even  where  the  re- 
tail trade  is  called  upon  dry  goods  travelers  never  spend 
as  long  as  six  months  in  the  province.  While  the  prin- 
ciple of  the  tax,  as  has  been  pointed '  out  in  these  col- 
umns many  times,  is  in  restraint  of  trade,  the  amend- 
ment which  really  halves  the  tax  has  been  received  with 
favor,  because  it  points  in  a  measure  to  the  final  repeal 
of  this  revenue-making  tax. 

Foreign  commercial  travelers  still  make  strenuous 
objections  to  the  tax,  but  the  Provincial  Revenue  De- 
partment is  closely  watching  its  collection,  and  evasions, 
which  were  at  first  effected,  are  now  impossible.  When 
interviewed  in  Montreal,  the  collector  of  Quebec  pro- 
vincial revenue  outlined  clearly  the  exact  interpretation 
of  many  dubious  points.     For  instance,  a  firm  outside  of 
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Canada  desiring  to  send  a  traveler  to  work  the  Province 
of  Quebec,  to  avoid  paying  the  tax  must  have  a  bona 
fide  place  of  business  in  the  province  at  some  centre 
where  stock  is  carried  and  books  kept.  A  favorite  form 
of  evasion,  which  is  useless  in  this  respect,  is  for  a  for- 
eign firm  to  establish  an  agent  in  either  Montreal  or 
Quebec.  While  the  resident  agent  has  not  to  take  out  a 
license,  a  traveler  from  the  headquarters  of  the  firm,  or 
any  of  its  foreign  branch  offices,  coming  to  the  province 
to  call  on  the  trade  with  the  agent,  must  pay  the  tax. 


SPLENDID   CROP    PROSPECTS. 

THE  prosperity  of  Canada  being  directly  dependent 
upon  her  agricultural  industry,  it  is  gratifying 
that  reports  'received  from  authoritative  sources  find  the 
crop  prospect  very  satisfactory.  Interest  in  this  regard 
turns  primarily  to  the  west,  with  each  year  a  greater 
field  to  be  reckoned  on.  Thousands  of  acres  of  rich 
prairie  are  being  broken  by  the  settler  every  day,  and 
next  season  will  add  their  quota  to  swell  the  immense 
grain  product.  Last  year's  yield,  considered  by  the  acre 
or  as  a  whole,  was,  wonderful,  and  if  Nature  is  propitious 
the  crop  now  in  the  ground  will,  by  reason  of  increased 
acreage,  far  surpass  it.  What  the  influx  of  people  will 
be  during  the  present  Summer  it  is  difficult  to  estimate, 
but  it  will  constitute  another  movement  of  the  entering 
wedge  that  is  to  bring  this  fair  Dominion  a  population 
of  fifty  millions  in  a  few  decades,  and  raise  Canada's 
standard  to  a  high  place  among  the  nations  of  the 
world. 

All  this  means  an  agreeable  situation  to  the  mer- 
chant, providing  always  that  he  temper  the  modus  oper- 
andi of  his  business  with  the  precautionary  measures 
suggested  by  the  conditions  surrounding  him.  He  may 
accept  the  feeling  of  optimism  with  which  the  whole  west 
effervesces,  but  he  must  introduce  qualifications  for  pres- 
ent protection  before  figuring  far  into  the  future.  He 
has  been,  and  is,  playing  an  important  part  in  the  up- 
building of  that  vast  country  in  a  way  that  is  not  neces- 
sarily coincident  to  the  ordinary  process  of  trading.  He 
has  exerted  one  of  the  most  powerful  influences  that 
have  been  directed  to  placing  the  settler  on  a  good  foot- 
ing, and  putting  the  greatest  acreage  in  seed  as  soon  as 
possible.  To  those  farmers  who  have  shown  the  proper 
industrious  disposition  he  has  extended  the  most  liberal 
credit,  thereby  permitting  the  use  of  an  enormous  capi- 
tal in  acquiring  land  and  improving  it  that  would  other- 
wise have  been  held  back  for  current  expenses.  It  is  the 
first  year  or  so,  while  he  gets  no  returns  from  the  soil, 
that  the  settler  feels  most  keenly.  The  merchant  has 
tided  him  over  that  period  safely,  with  the  assurance 
that  the  first  crop— which  is  generally  calculated  to  set 
the  owner  on  firm  ground,  with  something  to  spare- 
would  be  followed  by  a  settlement.  This  policy  has 
been  of  inestimable  benefit,  especially  to  the  homestead- 
er, whose  capital  is  small,  and  who,  until  the  required 
duties  are  performed,  has  no  freehold  property  to  secure 
his  paper. 


Of  course     the     merchant    could  not  be  so   indulgent 

without  the  aid  of  the  wholesale  houses,  and  with  long 
credit  extended  all  round,  the  value  of  accounts  out 
standing  at  one  time  has  been  enormous.  Naturally, 
harvest  should  see  the  books  balanced  up,  but  collec- 
tions in  the  ]iast  have  not  been  satisfactory.  The  farmer 
very  often  succumbed  to  the  land  fever— knowing  that 
this  is  the  last  (ireat  West,  and  that  prices  would  never 
be  so  low  again — and  invested  money  that  should  have 
been  devoted  to  settling  his  bills.  Land  greed  is  a 
hard  thing  to  fight  off,  and  in  a  new,  rich  country  it  is 
rampant.  The  screws  had  to  be  tightened  up  a  little  by 
the  merchant,  and  now  collections  are  better.  They 
should  continue  to  improve,  particularly  in  those  dis- 
tricts where  more  than  one  crop  has  been  marketed.  The 
temptation  to  buy  while  prices  are  advancing  is  great, 
but  the  farmer  should  square  his  accounts  first.  He 
must  be  urged  to-  do  so  by  every  reasonable  means.  In 
the  districts  where  prosperity  has  made  its  appearance— 
and  in  the  west  it  often  does  very  quickly— cash  business 
should   be   encouraged   as   far   as    possible. 

The  merchant  is  now  buying  Fall  stock.  If  the  crop 
comes  up  to  expectations  business  conditions  will  be 
good;  if  not,  the  times  are  likely  to  be  pretty  hard.  It 
is  not  our  wish  to  hold  a  pair  of  blue  glasses  to  the 
merchant's  eyes,  but  merely  to  emphasize  the  need  that 
he  has  for  caution.  The  outlook  just  now  is  splendid, 
and  we  pray  that  the  brightest  hopes  may  materialize. 
At  the  same  time,  let  the  possibilities  exert  their  proper 
moderating   influence. 

LET  YOUR  CUSTOMERS  KNOW. 

THE  condition  of  the  raw  material  market  means  a 
considerable  appreciation  in  price  to  the  retailer 
on  many  of  the  Fall  lines.  It  follows  that  the  consumer 
must  stand  an  increase  or  accept  a  lower  grade  of  goods 
than  he  has  been  buying  heretofore.  Don't  have  him 
encounter  this  situation  without  warning.  Take  him 
into  your  confidence  and  tell  him  exactly  why  it  is 
necessary  to  advance  your  prices.  He  will  appreciate  a 
frank  statement  and  respect  your  stand. 

Make  your  statement  through  your  newspaper  adver- 
tising, and  make  it  clearly  and  straightforwardly.  It  is 
easy  to  do  this  beforehand,  and  the  customer  will  go  to 
your  store  knowing  just  what  to  expect.  Any  intelligent 
person  comprehends  that  when  an  article  costs  you  more 
than  last  year  he  must  reasonably  pay  you  more  for  it. 
Leave  it  to  your  clerks  to  make  the  explanation  over 
the  counter,  and  the  probable  consequence  is  apparent  : 
the  customer  may  not  grasp  the  point  completely,  for 
you  must  necessarily  be  brief  if  you  set  out  to  inform 
each  individual  in  this  way.  At  any  rate,  the  latter 
course  cannot  be  so  satisfactory  as  the  former.  By  ad- 
vertising the  fact  you  reach  your  people  before  they  go 
to  buy,  and  convincing-  words  in  print  will  have  the 
effect   that  you  desire. 

The  merchant  who  attempts  to  give  his  patrons  in- 
ferior goods  at  the  price  that  they  formerly  paid  for  the 
better  grade,   without  letting  them  know  that   it   is  in- 
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ferior,  will  act  very  unwisely.  The  public  is  quick  to 
discover  such  deception,  and  resents  it  in  the  natural 
way. 

Letting-  your  customers  know  why  a  raise  in  price 
must  be  made  is  good  policy  at  any  time.  It  engenders 
a  reliance  in  your  goods  that  will  be  a  valuable  asset. 

PUSHING  MEN'S  FURNISHINGS. 

IN  men's  furnishings  July  is  too  early  for  a  general 
clearance  sale,  as  a  fair  amount  of  business  can  be 
done  right  through  the  Summer  period.  It  is  up  to  the 
department  to  "boost"  sales  by  means  of  special  fea- 
tures that  will  not  interfere  with  trade  later  on.  Price 
inducements  are  not  necessary,  and  unusual  values  not  a 
decided  attraction.  Men  must  be  interested  by  other 
means,  and  chiefly  through  the  old  standbys  of  attrac- 
tive window  displays  and  good,  timely  newspaper  adver- 
tising. 

An  idea  which  has  been  used  successfully  in  good- 
sized  towns  is  to  feature  the  outing  idea  in  every  form. 
All  outing  requisites  are  displayed  and  advertised,  and 
leaders  are  offered.  Another  beneficial  point  to  aid  the 
sale  of  men's  furnishings  is  the  premium  idea — giving  a 
belt  or  some  other  useful  accessory  with  a  suit  of 
clothes. 

IMPORTANCE  OF  STYLE. 

CONDITIONS  affecting  the  clothing  business  in  nearly 
every  town  in  ( lanada  have  undergone  signal 
changes  during  the  last  few  years.  The  expression  of 
this  fact,  which  we  grant  has  cobwebs  on  it,  may  sound 
dull  and  flat,  but  we  would  like  to  see  every  clothier 
brush  the  dust  off  it,  si/.e  it  up  well,  and  then  carefully 
analyze  the  field  which  his  business  serves.  If  the  result 
leaves  his  mind  entirely  at  ease,  all  well  and  good.  We 
are  of  opinion,  however,  that  earnest  consideration  of 
the  matter  would  not  be  succeeded  by  uniform  tran- 
quility. 

A  case  in  point.  In  an  Ontario  town  of  good  size, 
several  clothing  establishments  divided  the  business 
among  them.  They  had  done  so  for  years  and,  appar- 
ently, each  felt  quite  secure.  Then  one  day  a  young 
fellow  came  along  and  opened  a  small  gents'  furnishing 
store,  making  a  specialty,  however,  of  custom  tailoring, 
lie  was  up-to-date,  and  to-day — less  than  three  years 
since  he  made  his  modest  beginning — he  is  at  the  head  of 
a  joint  stock  company,  of  his  own  organization,  not  only 
doing  a  large  furnishing  business,  but  obliged  to  main- 
tain a  factory  to  meet  the  demands  on  the  tailoring  de- 
partment. And  all  this  in  face  of  a  general  prophecy 
that  he  would  last  just  long  enough  to  sink  the  capital 
with  which  he  started — $500.  The  established  firms  paid 
little  attention  to  him  at  first,  but  he  forced  himself  into 
recognition,  and  his  success  has  been  unobstructed.  How 
did  he  do  it  ?  The  answer  is  found  in  one  word— style. 
He  did  not  show  any  better  materials  than  his  competi- 
tors, but  he  knew  how  to  cut  a  suit  according  to  the 
latest  plates,  and  his  customers  could  go  to  any  of  the 
large  centres,  feeling  that  they  did  not  carry  the  brand 
of    provincialism    in    their    clothes.      The    other    clothiers 
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were  generally  a  season  behind  the  times  in  their  cutting 
department,  and,  in  fact,  had  driven  many  customers  to 
the  practice  of  placing  their  orders  out  of  town.  The 
up-to-date  man  recalled  this  trade,  and  it  proved  an 
effective  lever. 

Remember  that  conditions  are  improving  all  through 
this  growing  country;  people  are  more  prosperous,  and 
are  steadily  taking  greater  interest  in  the  cut  of  their 
garments.  Keep  close  tab  on  this,  and  not  only  try  to 
meet  the  condition,  but  acquire  the  facilities  within 
your  means  to  encourage  it. 

Moreover,  keep  the  dust  off  the  fact  cited  at  the 
opening  of  this  article,  and  take  it  in  as  a  staple 
thought  in  connection  with  your  business. 

RETURNED  DRAFTS. 

THERE  are  times  when  the  retailer  does  not  seem  to 
realize  his  relation  with  the  wholesaler  in  the  mat- 
ter of  accepting  or  returning  drafts,  and  refuses  to  ac- 
cept a  draft  on  account  of  some  trivial  or  imaginary 
reason.  Perhaps,  if  the  retailer  could  really  see  the  am- 
ount of  work  entailed,  and  the  unnecessary  expense  the 
non-acceptance  of  a  draft  puts  the  jobber  or  wholesaler 
to,  he  would  be  more  considerate  in  the  matter. 

Complaints  come  to  notice  from  time  to  time,  where 
drafts  are  returned  with  no  other  explanation  than 
"goods  not  yet  checked  over,"  or  "drawee  out  of  town," 
and  in  some  cases  simply  the  word  "refused"  is  written 
across  the  back  of  the  draft  without  even  an  explana- 
tion. Surely  it  is  not  the  fault  of  the  jobber  that  the 
goods  are  not  checked  over.  To  the  house  making  the 
draft  these  returns  mean  the  loss  of  25  cents  collection, 
the  making  of  new  entries  and  the  reversal  of  every 
entry  put  upon  the  books  in  connection  with  the  transac- 
tion.  And  then  there  is  the  interest  due  the  bank  on  ac- 
count of  "drafts  returned,"  which  is  a  direct  pecuniary 
loss  to  the  house. 

Sometimes  an  irate  letter  follows  closely  on  the 
heels  of  a  returned  draft,  claiming  a  shortage  or  an 
overcharge  of  some  small  amount,  in  some  cases  almost 
charging  the  house  with  an  attempt  to  defraud.  If  the 
writer  would  be  less  hasty  in  these  refusals,  and,  if  he 
has  a  grievance,  send  in  a  letter  explaining  the  same, 
there  is  no  jobbing  house  of  any  standing  whatever  that 
would  not  be  glad  to  rectify  the  matter.  But  to  ignore 
or  refuse  to  accept  a  draft,  unless  for  some  good  and 
sufficient  reason,  is  an  act  of  business  discourtesy  and  a 
source  of  inconvenience  and  expense  to  the  maker  of  the 
draft. 

Sometimes  a  draft  is  returned  on  account  of  a  small 
overcharge,  the  retailer  thinking  he  will  commit  himself 
by  signing;  but  he  can  have  little  confidence  in  the 
house  if  he  feels  that  by  acceptance  he  is  signing  away 
his  chance  of  being  credited  with  the  amount,  as  it 
would  indeed  be  a  short-sighted  firm  that  would  take 
such  an  advantage.  No  doubt  those  who  return  drafts 
freely  do  so  without  the  knowledge  that  it  causes  so 
much  trouble,  but  it  does  cause  needless  trouble  and 
work. 
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iUR  travellers  start  out  this  Fall  with 
the  best  lines  they  ever  had,  based 
on  more  careful  preparation  and  a  growing 
faith  in  the  future.  For  months  we've 
been  hammering  away  at  the  fact  of  good 
times  and  good  business,  encouraging  the 
trade  generally  to  measure  up  to  the  better 
things  that  are  coming.  There  is  nothing 
in  the  immediate  outlook  to  warrant  any- 
thing but  the  most  hopeful  feeling  all  over 
Canada,  and  in  proportion  as  merchants 
catch  the  general  enthusiasm  will  they  be  able  to  anticipate 
the  growing  requirements  of  their  trade. 

The  one  thing  that  stands  out  more  prominently  than 
anything  else  is  the  demand  for  better-grade  goods  in  all 
lines.  With  more  money  in  sight  stores  are  selling  to  better 
advantage,  and  we  co-operate  with  anyone  whose  aim  is  to 
make  people  want  the  best. 

NISBET  &  AULD 


Wholesale  Dress  Goods,  Linens 
and  Woollens 


TORONTO 
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Fall  Dress  Goods 

Notwithstanding  the  increased  cost  of  production,  and 
trouble  with  deliveries,  we're  ready  with  an  unusual  showing 
of  stylish  dress  goods  at  prices  distinctly  worth  attention. 
The  advantages  of  heavy  contracts  in  favorable  markets  will 
be  given  to  the  trade,  and  we  are  satisfied  no  house  in 
Canada  has  so  freely  anticipated  advanced  prices.  We 
claim  pre-eminence  in  every  detail  of  style,  quality  and 
value,  and  ask  nothing  better  than  a  chance  to  show  the  range 
at  our  disposal. 

Success  with  Linens 

Growing  into  a  larger  trade  each  season  with  linens, 
due  to  absolutely  reliable  goods  and  the  guarantee  of  prompt 
shipments.  Never  any  skimping  of  quality  for  the  sake  of 
a  cheaper  price,  and  never  any  room  for  linens  of  uncertain 
value.     We  specialize  on  the  best  of  everything  in 

Table  Linens 

Fancy  Linens 

Linen  Towels 


and  anticipate  to  the  fullest  extent  the  requirements  of  the 
trade.  If  your  linen  department  is  in  any  sense  backward, 
give  us  a  chance  to  tone  it  up.  Some  of  the  best  stores  in 
Canada  get  their  linen  inspiration  from  us. 

We  go  anywhere  for  business.     Ask  us  to  call ! 

NISBET  &  AULD 

Wholesale  Linens,  Dress  Goods  TGRGNTG 

and  Woollens.  '  vn  VfW  f  V 
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THE    GRAND     OLD     MAN     OF    THE    DRY    GOODS    TRADE 


THE  fallacy  of  the  reasoning  which  asserts  that  a 
man's  business  competence  has  run  its  course  at 
sixty  is  demonstrated  in  a  multitude  of  cases.  By 
way  of  experiment,  extend  the  limit  to  seventy  and  count 
tlic  grey  heads  that  bend  over  office  desks,  bringing  a  ripe 
fund  of  knowledge,  gathered  through  the  years,  to  bear 
upon  the  problems  of  to-day.  1'erhaps  they  have  been  too 
absorbed  in  work,  too  interested  in  the  strife  of  competi- 
tion, to  give  serious  heed  to  the  flight  of  time,  which  has 
tarried  them  past  the  allotted  span.  They  ignore  the  ap- 
proach of  senility,  and  by  continued  activity  of  mind  and 
body,  retain  their  places  in  the  arena,  when  expected  to 
rest  and  submit. 

Investigate  further,  if  you  will,  and  still  there  is  ma- 
terial for  study.  Place  the  new  limit  at  eighty.  The 
white  heads  are  often  separated  now  by  long  distances. 
They  are  bowed,  and  the  eyes  have  lost  a  good  deal  of 
their  keenness,  while  the  mind,  except  iii  isolated  cases, 
devotes  itself  more  to  the  quotation  and  application  of 
precedent  than  to  initiative.    Exemplifying  the  survival  of 


DONALD   MACKAY 
Who  Entered  on  his  Ninety-Second  Year  June  22. 

the  "fittest  of  the  fittest,"  the  business  man  at  eighty  is 
an  interesting  personality. 

Go  still  further  and  find  the  men  who  have  maintained 
active  connection  with  mercantile  pursuits  up  till  the  age 
of  ninety-one,  and  the  array  will  be  small  indeed.  That 
probably  is  the  limit,  and  few  reach  it.  Look  over  these 
venerable  gentlemen,  and,  for  particular  study,  pick  the 
man  who  exhibits  his  mental  and  physical  powers  in  the 
best  state  of  preservation.  The  choice  will  be  more  than 
likely  to  fall  upon  Donald  MacKay,  founder  of  the  house 
of  Gordon,  MacKay  &  Co.,  wholesale  dry  goods,  Toronto. 

A  Remarkahle  Figure. 

Probably  the  most  remarkable  figure  in  the  Canadian 
mercantile  held,  Donald  MacKay  entered  .June  22  upon  the 
ninety-second  year  of  his  life.  Although  not  as  active  in 
business  during  the  last  three  years  as  formerly,  the  habit 
of  close  application  which  he  practiced  for  so  long  is  re- 
flected in  the  daily  visit  which  he  pays  to  the  warehouse. 
Regularly  he  makes  the  round  of  the  various  departments 
and  converses  with  their  heads. 


Few  men  live  to  be  ninety-one  years  of  age,  and  few 
of  those  who  do  can  boast  of  a  clear  mind,  still  suscepti- 
ble to  enthusiasm,  and  taking  a  lively  interest  in  matters 
of  the  day.  Mr.  MacKay  embodies  these  qualities  to  a 
marked  degree,  and  can  not  only  become  enthusiastic  at 
another's  projects  or  accomplishments,  but  is  capable  of 
imparting  the  same  feeling  to  those  with  whom  he  comes 
in  contact.  In  retrospective  he  sees  the  work  of  years 
building  up  the  results  of  to-day,  and  the  prospects  for 
the  future  looming  large  and  bright.  He  points  the 
younger  man  to  greater  things  than  have  yet  been  attain- 
ed  and   adds   a   word  of  encouragement    and   guidance. 

lie  who,  when  burdened  with  years,  can  look  back- 
over  a  life  of  active  endeavor  and  know  that  he  has  ac- 
complished something  material  and  lasting— reached,  per- 
haps, the  point  which  youthful  ambition  indicated— has 
provided  a  reserve  of  satisfaction  for  the  remainder  of  his 
days. 

Pioneer   of   Dry   Goods   Business. 

Mr.  MaoKay  may  rightly  be  styled  one  of  the  fathers 
of  the  dry  goods  business  in  Canada.  When  but  a  youth 
he  came  to  this  country  from  his  birthplace,  Kildonald, 
Sutherlandshire,  Scotland,  and  entered  the  dry  goods 
business  with  his  elder  brother,  James  MacKay,  at  the 
time  one  of  the  leading  wholesale  merchants  of  Montreal. 
Ten  years  after  the  rebellion,  during  which  he  was  enlist- 
ed as  a  volunteer,  he  went  to  Hamilton  and  engaged  in 
the  clothing  business  with  his  nephew,  John  Gordon,  un- 
der the  firm  name  of  Gordon,  MacKay  &  Co.  In  1859 
he  sold  his  Hamilton  business  and  removed  to  Toronto. 
For  forty-seven  years  he  has  been  at  the  head  of  the  con- 
cern, which  now  has  its  home  at  the  corner  of  Bay  and 
Front  streets. 

The  Oldest  Active  Merchant. 

So  far  as  can  be  ascertained,  he  enjoys  the  distinction 
of  being  the  oldest  man  in  active  business  in  Canada. 

The  period  of  the  average  man's  life,  when  he  can 
bring  strong  energies  and  enthusiasm ,  to  bear  on  business 
matters,  closes  long  before  he  has  attained  the  seventy- 
year  mark.  Yet  there  are  those  remarkable  instances- 
one  of  which  Mr.  MacKay  exemplifies— where  participa- 
tion in  affairs  feeds  the  mind  and  body  and  conserves 
vitality   that   otherwise   would   llag. 

Doesn't  Feel  His  Age. 

Mr.  MacKay  was  in  excellent  health  and  spirits  when 
a  representative  of  The  Review  called  on  him  at  his  home 
in  Queen's  Park  the  day  previous  to  his  birthday. 

"Yes,  I  close  my  ninety-first  year  to-morrow,"  he 
said. 

To  the  remark  that  he  did  not  look  his  age,  he  re- 
joined,  "And  I  don't  feel  it." 

He  spoke  interestingly  of  business  conditions  of  the 
present  and  the  outlook  for  the  future,  besides  referring 
to  conditions  in  various  parts  of  the  country  in  a  way 
that  showed  comprehensive  grasp  of  what  is  going  on 
day  by  day. 

Has  Lived  Simple  Life. 

Mr.  MacKay's  well  preserved  mental  and  physical 
qualities  are  an  eloquent  testimonial  to  his  mode  of  life. 
"A  man's  best  asset  is  a  sound  body.  I  have  not  been 
ill  more  than  three,  weeks  in  my  life,  and  my  advice  to 
others  is  to  live  as  simply  as  possible."  He  added  with 
a  smile  :  "Tell  them  they  musn't  forget  to  take  their 
porridge." 
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WM.  LIDDELL  &  CO. 

BELFAST  L1MITED 

MAKE  A  SPECIALTY 

OF 

WEAVING   SPECIAL   DESIGNS 

IN 

Damask    Table  Linens 

Napkins  and  Towels 

IOR 

Hotel,  Steamship,  Railroad 
and  Club  Purposes. 

Full  Particulars  on  Application. 


% 


R.   H.   COSBIE 
30  W.  Wellington  St.     -     Toronto 

IRISH  LINEN   AGENCY 


MONEY  FOR   MERCHANTS 


Do  You  Waot  Money? 

We  can  get  more  for  yon  in  10  days 
than  you  will  take  in  during  three 
months  ordinary  business. 

Are  You  Too  Heavily  Stocked  ? 

We  can  reduce  your  stock  quickly  at 
full  retail  prices  or  better. 

Are  You  Going  Out  ot  Business  ? 

Let  us  sell  your  stock  at  a  premium 
instead  of  a  discount. 

We  positively  guarantee  to  rid  you  of  all  out  of 
date  goods  and  to  leave  the  balance  of  your  stock 
worth  from  20  to  25  per  cent.  more. 

We  are  business  developers,  NOT  business 
wreckers.  Best  of  references  from  satisfied 
clients  on  application. 

Most  reasonable  terms.  Write  us,  the  only 
registered  concern  doing  business  in  our  line  in 
Canada. 

CANADIAN  MERCANTILE  CO., 

263  King  St.   W.,     -     TORONTO 


Message  to  Young  Business  Men. 

Mr.  MacKay  has  abundant  confidence  in  Canada's 
future,  and  in  the  opportunities  open  to  the  young  busi- 
ness man,  to  whom  his  message  may  be  summed  up  terse- 
ly :  "Start  in  at  the  bottom  and  learn  every  detail  of 
your  business  thoroughly  ;  with  a  good  foundation  you 
will  acquire  the  judgment  requisite  to  overcome  all  ob- 
stacles ;  know  your  business,  conduct  it  on  progressive 
lines,  with  economy,  and  invest  your  surplus  capital  in 
your  business  ;  be  careful  ;  build  up  steadily,  but  don't  go 
too    fast," 

Worth  One  to  Three  Millions. 

It  is  characteristic  of  Mr.  MacKay's  unostentatious 
nature  that  he  should  not  speak  of  the  financial  fruits  of 
his  life's  work.  His  wealth  is  variously  estimated  at 
from   one   to   three   or   four   millions. 

He  is  vice-president    of    the  Ontario  Bank. 
Strenuous  Times  in  Old  Days. 

In  the  old  days  the  employes  of  Cordon,  MacKay  & 
Co.  have  often  worked  night  and  day  for  two  whole  days 
at  a  time  getting  Spring  and  Fall  orders  ready  to  catch 
the  steamer.  Modern  facilities  for  transportation  obviate 
the  necessity  for  such  strenuous   work. 

Hardy  and  Zealous  Young  Man. 

As  a  young  man  Mr.  MacKay  was  quite  prominent  in 
athletic  and  social  events  in  Montreal.  As  proof  of  his 
hardihood  and  also  his  zeal  for  business  he  has  been 
known  to  dance  all  night,  go  home  and  change  his  clothes 
and  be  at  Hie  warehouse  at  seven  o'clock  in  the  morning. 
This  would  appear  to  combat  Mi.  MacKay's  doctrine  re- 
garding the  simple  life,  but'  in  the  strength  of  youth  one 
can  sustain  many  demands  upon  the  system  without 
harm. 

Mrs.  MacKay  an   Invalid. 

During  the  past  three  or  four  years  he  has  devoted 
himself  chiefly  to  the  care  of  his  invalid  wife.  A  beautiful 
picture  might  he  drawn  of  a  love  that  does  not  lose  any 
of   its    warmth    with    advancing   years. 

Very  Few  Grey  Hairs. 

It  is  remarkable  that,  despite  his  advanced  age,  Mr. 
MacKay   has  but    few  grey  hairs  in  his  head. 


THE  TOURIST  TRADE. 

DI'RINC  the  past  few  years  Canadian  towns 
and  cities  have  done  much  to  attract  tourist 
travel  their  way  and  larger  preparations  have 
been  made  this  year  by  the  railways  and  the  more  im- 
portant centres.  Every  town  should  do  all  possible  to 
advertise  its  neighboring  inducements.  Canada  is  becom- 
ing more  famous  yearly  as  a  Summer  resort  and  Ontario 
and  the  Maritime  Provinces  particularly  have  an  increas- 
ing number  of  Summer   visitors. 

The  souvenir  craze  is  strong  among  all  classes  of 
visitors  and  dry  goods  stores  have  an  excellent  oppor- 
tunity to  secure  their  share  of  this  lucrative  trade.  In 
many  towns  the  stationery  and  jewelry  trades  have 
nearly  all  this  class  of  business,  while  the  dry  goods 
stores  get  only  actual  requirements  of  tourists.  Many 
stores  have  solved  the  problem  by  introducing  for  the 
Summer  months  near  the  fancy  goods  department  a 
special  range  of  souvenir  goods  of  various  characters. 
However,  this  solves  only  half  the  problem  and  the  re- 
quisite window  displays  must  be  made  to  let  people  know 
this  class  of  goods  is  stocked.  The  idea  can  be  carried 
out  still  further  by  paying  particular  attention  to  adver- 
tised events  and  excursions  and  appropriate  window  dis- 
plays made  upon  those  occasions. 
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THE  LATE  JOHN  M.  GARLAND. 

IN  the  death  of  John  M.   (iarland,  of  John  M.   Garland, 
Son  &  Co.,  on  Thursday,  June  7,  Ottawa  lost  one  of 

her  most  unselfish,  prominent  and  public-spirited 
citizens,  as  well  as  one  of  her  most  enterprising  and  far- 
seeing-  business  men.  His  death  has  occasioned  genuine 
regret  throughout  the  Canadian  dry  goods  trade,  lie 
had  been  a  sufferer  from  paralysis  for  some  years,  and 
the  immediate  cause  of  his  death  was  a  stroke.  About 
three  years  ago  he  had  a  severe  stroke,  and  since  that 
time  had  been  an  invalid,  unable  to  attend  actively  to 
his  business,  which  was  well  presided  over  by  his  son, 
John  J..  Garland.  The  career  of  the  late  .John  M.  Gar 
land  is  a  good  example  of  success  won  by  the  good  old- 
fashioned  methods  of  perseverance  and  hard  work,  cou- 
pled with  strict  integrity,  lie  lived  to  build  up  an  im- 
mense wholesale  dry  goods  business,  and  his  success  is 
an   inspiration  to  all  ambitious  young  men. 

Mr.  Garland  was  the  son  of  the  late  Patrick  Gar- 
land, and  was  born  near  Ottawa  a  little  over  70  years 
ago  When  eleven  years  of  age  his  father  died,  and  Mrs. 
Garland  moved  her  family  to  Western  Ontario.  At  the 
early  age  of  19  his  business  career  began  with  many  re- 
sponsibilities,  as  he     entered    into   partnership   with  his 


THE    LATE   JOHN     M.     GARLAND. 

uncle  at  Caledonia,  Ontario.  The  firm  conducted  a  very 
successful  general  store  for  several  years,  and  this  ex- 
perience proved  valuable  in  giving  him  a  sound  knowl- 
edge of  retail  perplexities.  In  I8G2  his  ambitions 
widened  and  took  the  form  of  establishing  an  exclusive 
<lr>  goods  business  in  Ottawa  in  partnership  with  the 
late  Alexander  Mutchmor.  Mr.  Mutchmor  looked  after 
the  selling  organization  in  Ottawa,  while  Mr.  Garland 
did  the  buying,  besides  looking  after  his  store  in  Cale- 
donia, which  he  conducted  until  L864*  This  was  a  busy 
period  of  his  life,  and  the  habits  of  industry  and  perse- 
verance were  well  learned. 

His  retail  ventures  prospered,  and  in  1K79  the  whole- 
sale business,  of  which  he  was  at  the  time  of  his  death 
the  senior  partner,  wras  started.  The  growth  of  this  ven- 
ture is  well  known,  and  the  business  expanded  so  rapid- 
ly under  his  guidance  that  in  1898  the  present  handsome 
warehouse  at  the  corner  of  Queen  and  O'Connor  streets 
was  erected. 

Mr.  Garland  Found  time  in  his  business  life  for  many 
outside    interests,    and     his    connection    with    the   Ottawa 


Hoard  of  Trade  rescued  that  body  from  an  untimely  end. 
lie  re-organized  the  board  and  became  its  first  president. 

His  name  will  long  be  cherished  by  the  citizens  of 
Ottawa  for  his  many  charitable  acts,  which  did  not  take 
the  form  of  ostentatious  gifts.  He  was  president  for  a 
number  of  years  of  the  Perley  Home  and  also  president 
of  the  Protestant  Home  for  the  Aged. 

In  business  circles  Mr.  Garland  has  an  enviable  repu- 
tation for  enterprise  and  energy,  together  with  strict  in- 
tegrity. His  keen  executive  ability  was  manifested  in 
all  his  works,  and  as  an  organizer  he  had  few  equals. 
Personally,  he  possessed  a  cheerful  disposition,  which 
won  him  many  fast  friends.  In  social  life  he  was  a  mem- 
ber of  the  Itideau  Club. 

Mr.  Garland  was  a  member  of  the  Bank  street  Pres- 
byterian Church,  and  was  an  elder  for  33  years,  lie  was 
twice  married,  his  first  wife  being  Miss  Isabel  McKin- 
non,  daughter  of  the  late  Neil  McKinnon,  and  his  second 
wife,  Mrs.  Emily  McKinnon,  daughter  of  the  late  Dr. 
McKinnon  of  Caledonia.  He  is  survived  by  a  widow, 
two  daughters,  the  Misses  Garland,  at  home,  a  son,  Mr. 
John  L.  Garland,  of  Maclaren  street,  and  a  member  of 
the  firm  of  John  M.  Garland,  Son  &  Co.,  and  by  two 
brothers,  Nicholas,  of  Toronto,  and  Thomas,  of  Ana- 
conda,  B.C. 


TO  AID  CANADIAN  TRADE. 

HE  superintendent  of  commercial  agencies  at  Ottawa 
recently  addressed  circulars  to  British  consuls-gen- 
eral and  consuls  in  the  United  States,  seeking  if 
possible  to  bring  about  some  measure  of  harmony  between 
these  officials  and  the  Canadian  business  community,  and 
thereby  unofficially  enroll  their  services  more  directly  in 
the   interests  of   Canadian   trade. 

The  impression  has  existed  that  British  consuls  do 
not  interest  themselves  in  Canadian  trade,  but  the  state- 
ment is  made  that  they  are  seldom  asked  to,  and  that 
there  is  no  ground  for  such  an  opinion  on  the  part  of 
Canadians. 

In  the  circular  letter  the  existing  condition  of  affairs 
was  frankly  stated,  and  under  the  assumption  that  the 
services  of  British  consuls  are  available  whenever  the 
Emmie's  trade  demands,  a  full  and  frank  opinion  was 
requested.    The  following  questions  were  asked  : 

1.  What  suggestions  can  you  offer  seeking  to  bring 
about  more  intimate  relations  with  Canadian  business 
men  ? 

2.  Have  you  had  much  correspondence  with  Cana- 
dian firms  ?  If  so,  has  it  resulted  satisfactorily  or 
otherwise  '.' 

■i.  Do  you  think  you  can  assist  Canadians  to  extend 
their   market    in    your   district  ? 

The  result  has  been  a  splendid  testimony  to  the 
efficiency  of  the  British  consular  service  in  the  United 
Slates,  many  of  whom  replied  at  considerable  length, 
offering  excellent  suggestions,  and  in  general  terms  stating 
that  the  facilities  of  their  respective  offices  were  at  the 
service  of  Canadian  business  men.  They  have  asked  that 
all  official  literature  relating  to  Canada's  trade  be  regu- 
larly forwarded  them  ;  that  a  list  of  the  consuls  be  sent 
the  boards  of  trade  throughout  the  Dominion.  They  will 
lie  pleased  at  any  time  to  furnish  lists  of  business  men  of 
any  class  in  their  districts,  and  give  all  information  that 
they    obtain. 

There  is  the  question  of  whether  or  not  the  United 
States  tariff  will  permit  of  much  extension  of  business 
from  Canada,  but  there  is  no  doubt  that  the  desired  rela- 
tions between  the  consuls  and  Canadian  business  men 
will    be    beneficial. 
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Choose  the  right 
kind  of  a  stock  of 
Kingcot  Cottons 
(it's  hardly  possi- 
ble to  choose  the 
wrong  kind  of  a 
stock)  and  give 
them  half  a  chance. 
Your  store  will 
increase  its  at- 
tractions for  the 
women  who  know 
what's  good, — the 
trade  that  comes 
because  it  knows 
values,  that  sticks 
because  it  gets 
values.  Kingcot 
Cottons  will  make 
any  live  store  that 
kind  of  store. 


Get  Trade 

and 
Hold  Trade 


i 

N 
RINGCOT 

c 
o 

T 


Not  only  quick 
selling,  but  safe 
selling, — that's  the 
Kin  gc  o  t  idea. 
Both,  because  we 
make  the  absolute 
best  that  can  pos- 
sibly be  made,  in 
point  of  quality ; 
and  because  w  e 
keep  the  wholeline 
up  to  the  most  ad- 
vanced standard  of 
style  and  of  novel- 
ty. Quality,  plus 
attractiveness, 
plus  a  price  basis 
that  lets  you  dis- 
tance competition 
and  yet  earns  you 
pleasing  profits, — 
what  better  excuse 
could  you  have  for 
favoring  the 
Kingcot   lines? 


Kingcot  Cottons 

Are  These 

GINGHAMS  DRESS    GOODS 

SAXONYS  APRON  MATERIALS 

FLANNELETTES  DOMETS 

SHIRTINGS 

OXFORDS  GALATEAS 

DENIMS  TICKINGS 

COTTON  ADES  AWNINGS 
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FEATURES     IN    STAPLES 

Good   Fall  Trade  in    Staple  Cottons  at  High  Prices— Deliveries 
Slow  Except  on  Colored  Goods. 


* 


AFTER  the  brisk  house  trade  in  all  leading  Canadian 
centres  during  May,  before  stock-taking,  travelers 
began  to  push  all  lines  of  Fall  cottons,  and  orders 
during  June  were  considered  highly  satisfactory  by  the 
majority  of  firms.  The  situation  on  white  or  bleached 
cottons  and  grey  cottons  is  becoming  more  acute  as  the 
season  progresses,  and  deliveries  are  unaccountably  slow, 
as  these  goods,  easy  of  manufacture,  are  generally  the 
first  to  arrive  of  Fall  shipments.  While  wholesale  houses 
are  taxed  for  room  in  their  staple  departments,  prepara- 
tory to  shipments,  white  and  grey  cottons  do  not  eon- 
tribute  to  this  condition.  The  Textile  people  interviewed 
by  The  Review  laid  the  onus  of  blame  for  the  situation 
upon  the  jobbers,  who  at  the  opening  of  the  season 
showed  no  inclination  to  speculate,  and,  on  account  of  the 
high  prices,  did  not  give  large  orders.  While  the  job- 
bers allow  this  charge  to  be  in  a  measure  justified,  they 
allege  that  the  orders  that  were  placed  have  not  been 
satisfactorily  filled,  and  complain  bitterly  of  the  delay  in 
delivering  all  staple  lines  on  the  part  of  the  manufac- 
turers. The  retailers  show  no  tendency  to  operate  on  a 
large  scale.  Prices  on  these  goods  are  very  high,  par- 
ticularly on  grey  cottons.  Jobbers  do  not  push  these 
lines,  particularly  the  low  numbers,  as  it  is  impossible 
to  get  deliveries  except  on  a  few  of  the  better  grades, 
which,  as  a  consequence,  are  doing  more  business.  They 
find  it  impossible  to  secure  these  lines  either  from  the 
American  or  English  markets,  and  quotations  obtained 
show  Canadian  prices  arc  on  a  fair  basis.  Sheetings 
and  tickings,  and  some  lines  of  cambrics,  are  improving 
in  delivery. 

Trade  in  denims  and  shirtings  continues  fair,  but  the 
large  amount  of  ready-to-wear  goods  has  restricted  sale. 
Canadian  mills  are  delivering  these  goods  promptly  and 
the  American  market  does  not  interfere  with  the  trade, 
as  their  quotations  average  a  cent  to  two  cents  higher 
when  the  duty  is  added.  The  cutting-up  trade  consumes 
an  enormous  'quantity  of  these  goods,  and  jobbers  do  a 
good  filling  in  business. 

Better  Goods  in  Demand. 
Fall  orders  on  flannelettes  and  wrapperettes  have  ex- 
ceeded the  expectations  of  most  jobbers,  and  the  Textile 
Company  and  Canadian  Colored  Cotton  Company  have 
received  heavy  repeat  orders  on  printed  and  woven 
goods,  respectively.  The  listed  prices  on  wrapperettes, 
according  to  late  advices,  will  not  likely  be  advanced 
next  month,  and  when  the  open  season  commences  in 
November  the  present  prices  will  probably  remain.  De- 
liveries on  these  lines  are  classed  as  fair,  especially  the 
woven  goods,  and  English  flannelettes  have  surprised  the 
trade  by  arriving  on  time.  A  marked  feature  of  the 
flannelettes'  trade  is  the  strong  demand  for  goods  from 
9c.  to  12 he,  as  opposed  to  the  ,old  cry  for  those  at  6c. 
and  7c.  Outside  of  the  improved  material  the  patterns 
are  choicer,  and  the  range  larger.  To  make  sure  of 
prompt  delivery,  orders  should  not  be  delayed.  Retail- 
ers are  evidently  pursuing  an  educational  campaign  and 
selling  lines  on  which  there  is  some  profit.  Yarns  and 
warps,  supplied  to  some  extent  by  the  Cornwall  and 
York  mills,  are  firm  in  tone. 


Fall  trade  in  flannels  is  satisfactory,  notwithstand- 
ing the  high  prices  asked,  and,  as  usual,  light  and  dark 
grey,  and  navy  blue,  are  favored  plain  colors.  There  is 
a  decided  scarcity  of  good  scarlet  flannels,  and  jobbers 
have  had  to  import  English  goods,  as  the  Canadian  mill 
making  a  specialty  of  these  goods  could  not  turn  them 
out  fast  enough. 

Canadian  mills  are  now  preparing  for  Spring,  1007, 
and  already  large  skirt  manufacturers  have  selected  their 
lines.  The  cotton  merger  lays  great  stress  upon  the 
benefits  of  specialization,  which  has  made  the  success  of 
the  English  cotton  trade.  At  the  present  time  all  drills, 
pure  indigo,  are  made  at  Magog,  while  the  moires  and 
tweeds  are  manufactured  at  the  Colonial  Mills.  In  this 
way  better  work  is  done  at  a  less  cost.  The  same  effort 
is  made  to  specialize  on  all  lines  of  printed  goods,  in  or- 
der to  give  longer  runs  and  save  the  time  entailed  in 
making  changes.  For  the  next  Spring  season  Canadian 
printed  lines  will  have  many  additions  in  novelties  which 
were  formerly  imported.  Already  samples  have  been 
made  which  compare  favorably  with  imported  goods 
from  across  the  line.  Dot  and  check  effects,  as  well  as 
new  tweed  designs,  are  largely  represented,  and  such 
novelties  as  Henley  serges,  fancy  cashmerettes  and  toile 
de  l'ind,  will  be  seen.  The  price  list  on  Spring  prints 
will  be  out  about  the  end  of  next  month,  and  the  ging- 
han*  list  somewhat  later. 

A  July  Staple  Sale. 

Many  city  stores  consider  July  an  ideal  month  for 
pushing  sales  in  staple  houscfurnishing  departments.  All 
dress  requisites  have  been  practically  supplied  and  at- 
tention is  now  given  to  necessaries  for  the  home.  Linens 
play  a  considerable  part  in  this  sale,  and  towelings, 
bath  towels,  table  linens  and  napkins  are  pushed  to  the 
fore.  Household  linens  are  naturally  in  demand  and 
sales  are  increased  by  proper  pushing.  W.  J.  Dugal, 
manager  of  the  linen 'department  for  the  W.  H.  Scroggie 
Co.,  Montreal,  is  one  who  said  this  July  sale  had  al- 
ways proved  a  decided  success. 

The  staple  department  also  contributes  its  quota  of 
offerings,  and  pillow  cases,  hemmed  sheets,  single  and 
double  bed  sheets  and  iquilts,   are  natural  lines  to  offer. 

Popular-priced  lines  should  be  featured  mainly,  as  it 
is  these  goods  which  are  mostly  of  interest  during  the 
Summer.  A  remnant  sale  of  linens  and  cotton  goods  is 
often  used  to  advantage,  and  in  this  way  odds  and  ends 
are  quite  readily  disposed  of.  They  are  shown  away 
from  the  regular  department,  so  as  not  to  interfere  with 
the  usual  trade.  In  view  of  the  fact  that  linens  are  ad- 
vancing, it  is  not  advisable  to  cut  prices  unless  abso- 
lutely necessary  on  slow-selling  lines. 


('.  IT.  Mackay's  hat  factory,  Rannockburn  avenue, 
Montreal,  was  the  scene  of  a  small  fire  June  7.  Damage 
to  the  building  was  not  very  serious,  only  the  interior 
of  the  second  floor  being  totally  gutted.  Between  four 
and  five  hundred  dollars  will  cover  the  loss. 
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LINENS 

Conditions  Firm— Satisfactory  Orders  Placed  for  Fall— White 

and  Colored  Dress  Linens  and  Embroidered 

Goods  Ordered  Out  for  1907. 

FALL  orders  for  linens  are  already  being-  placed  by 
merchants.  According'  to  jobbers  orders  received 
have  been  satisfactory.  Retailers  have  apparently 
accepted  the  raise  in  prices  which  has  been  rendered 
necessary  owing  to  existing  conditions.  All  lines  are 
advanced  more  or  less.  For  instance,  the  many  lines  of 
French  canvasses  have  been  advanced  fifteen  per  cent. 
Other  goods  will  be  sold  at  figures  proportionately  high. 
As  it  is,  however,  the  manufacturer  holds  the  field.  Ib- 
is independent  in  a  way.     Good  orders  are  on  his  books. 


under  other  conditions.  Principal  lines  called  for  include 
the  medium  grades  of  damasks,  also  household  linens 
generally,  napkins,  cloths,  huck  and  glass  towelings.  In 
some  sections  merchants  find  a  demand  for  the  lower 
g-rades  of  towelings  for  use  in  hotels,  etc.  Crashes  in 
staple  lines  meet  with  a  share  of  trade. 

All  these  lines  are  wanted  for  use  immediately  in 
nine  cases  out  of  ten,  and  as  a  consequence  the  orders 
are  not  very  large.  For  waists  there  is  a  considerable 
demand  for  the  very  sheer  linens,  sometimes  known  as 
the  handkerchief  linens.  As  a  rule  the  call  is  for  white, 
although  occasionally  some  printed  linens. 

Dress  linens  continue  in  excellent  request,  and  fortu- 
nate is  the  merchant  with  a  stock  sufficient  to  meet  the 
wants  of  his  customers.  Since  the  beginning  of  the 
Summer    months     dress     linens     have    been    favored      by 


if.  i  ii  in  ■■!  i  in  cgnaaaann 


I  ||  I  m 


Hemstitched  and  Embroidered  Bed-Spread  with  Shams  to  Match. 
Shown  by  William   Liddell  &  Co. 


In  Europe  manufacturers  have  large  orders  from  Canada 
and  elsewhere,  and  in  many  cases  are  booked  well  ahead. 
On  some  sides  there  is  talk  of  present  prices  not  holding, 
but  this  is  but  idle  talk,  and  it  will  be  a  case  of  pay  the 
figure  asked  or  leave  the  goods.  Another  rumor  is  t<> 
the  effect  that  cotton  goods  are  taking  the  place  of 
linen  in  many  lines.  This  fact,  however,  will  not  have 
any  effect  upon  the  prices  when  the  position  of  the  manu- 
facturers as  above  described  is  taken  into  consideration. 
As  far  as  the  high  prices  are  concerned,  perhaps  the 
manufacturer  would  be  pleased  rather  than  otherwise  if 
it  was  possible  to  sell  at  the  old  figures,  which  gave  all 
concerned  better  profits,  but  with  the  raw  market  in  the 
state  it  now  is  prices  have  had  to  be  advanced. 

Very    good   business    is    passing    at    present,    although 
orders  placed  are  not  so  good  as  they   would  possibly  be 


fashion,  and  being  so  appropriate  for  Summer  wear 
have  met  with  ready  sale.  All  the  different  grades  sold 
at  popular  prices  have  had,  so  far,  an  excellent  run, 
while  the  higher-priced  goods  have  also  been  sold.  Here, 
ag-ain,  white  is  demanded  chiefly.  Colors  are  sometimes 
called  for,  but  not  often,  except  the  natural  shade  and 
some   pinks   and  blues. 

Latest  reports  from  the  other  side  speak  favorably 
of  the  existing  conditions  in  European,  and  especially 
Irish,  markets.  Ireland,  taken  generally,  is  transacting 
good  business,  although  in  some  sections  trade  is  on  the 
quiet  side.  In  Dundee  orders  are  received  for  ducks, 
paddings  and  towelings,  principally,  although  other  lines 
are  represented.  In  some  sections  employes  are  asking 
tor  an  increase  in  wages,  but  at  present  it  would  hardly 
be      possible   for      manufacturers     to    grant    this   request. 


142 


DRY    GOODS     REVI  EW 


RYLAND5&S0NS 


LIMITED 


MANCH 


IMG 


Cotton 


Spinners 


♦     ♦     ♦     ♦ 


Merchants 


♦     ♦     ♦     ♦ 


Manufacturers 


Bleachers 
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DACCA  TWIST  C° 


) 


Dyers 


♦  ♦  ♦ 


Finishers 


Makers  of  the  Celebrated  Dacca  Calicoes  and  Sheetings 


•$**!* 


WORKS: 

Heapey, 

Longford 

Works, 

Gorton. 


•$*•$« 


** 


WORKS 


Swinton, 
Wigan, 
Chorley 


m&X:&''i.^ 


Capital,  $14,500,000 ;  Employees,  12,000 
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Prices  are  advancing.  Unfavorable  weather  conditions, 
which  resulted  in  keeping  back  the  flax  crop,  may  have 
something  to  do  with  this. 

The  situation  is  active  as  ever  on  dress  linens,  and 
already  a  goodly  number  of  orders  have  been  placed  for 
the  Spring  of  1J907.  Not.  only  are  orders  placed  on  plain 
linens,  but  embroidered  waists  and  robes  are  also  or- 
dered out  in  large  numbers.  White  continues  its  lead, 
but  more  interest  is  being  taken  in  colors  for  1907.  Pale 
colorings  are  good  sellers  at  present,  and  judging  from 
the  sample  lines  a  feeling  for  more  decided  colors  is  de- 
veloping.    Not  only  are  these  colored  linens  selling    for 


Hand  Embroidered    Linen  Doilies. 
Shown  by  William  Liddell  &  Co. 

1907,  but  orders  are  being  placed  on  them  for  present 
delivery.  Less  attention  is  being  paid  to  the  sheerer 
weaves  ;  coarser  varieties  and  figured  weaves  are  being 
taken  up  by  the  trade. 

Art  linens  and  embroidered  goods  are  always  strong 
sellers  for  the  Fall  season,  and  the  present  craze  in 
favor  of  exquisite  hand  work  on  all  goods  for  household 
use,  coupled  with  the  added  power  to  buy,  means  a  big 
thing  for  the  dry  goods  merchant,  if  he  uses  the  right 
means  for  developing  it.  This,  of  course,  includes  the 
right  buying,  advertising  and  showing  of  these  goods. 
There  is  a  growing  partiality  for  embroidered  linens, 
both  for  table  and  household  use,  and  the  most  popular 
of  all  are  the  exlquisite  Irish  peasant  embroidered  goods. 
Fot  table  use  all  sizes  of  doilies,  tray  cloths,  five  o'clock 
tea  cloths,  etc.,  can  be  had  either  in  assarted  sets  or  all 
matching.  The  latest  development  is  for  embroidered 
bed  linen,  bedspreads,  shams  and  sheets,  etc.  These 
come  in  exquisite  patterns  and  in  comparatively  low 
figures,  as  well  as  in  high-priced  lines.  Bureau  scarves, 
infants'  pillows  and  couch  pillows,  exquisitely  cnYbroid- 
ered,  are  other  developments  of  interest  on  which  a  good 
trade  may  be  done.  Linens  for  fancy  work  purposes 
should  also  be  stocked.  If  stamping  is  done  in  the 
store  care  should  be  taken  to  have  the  majority  of  the 
patterns  in  articles  for  wear,  such  as  blouses,  collar  and 
cuff  sets,  etc.  For  the  Christmas  trade  couch  pillows, 
pin-cushion  covers,  covers  for  toilet  boxes  and  bottles, 
etc.,;  and  also  patterns  for  embroidered  photo  frames,  are 
all  good  sellers. 

FIRST  ANNUAL  STATEMENT. 

AT  the  first  annual  meeting  of  the  Dominion  Textile 
Company,  held  in  Montreal  on  May  31,  the  report 
of   the   directors  regarding  the   results   of   the   op- 
eration of  the  company  since  its  organization  was   con- 
sidered highly   satisfactory. 

Mr.  David  Yuile,  the  president,  was  in  the  chair,  and 


his  report  was  thorough  in  every  respect.  The  financial 
statement  gave  the  sales  for  the  year  as  $8,131,000,  an 
increase  of  $1,475,000  over  the  combined  sales  of  the 
four  companies  for  the  previous  year.  The  company  had 
in  operation  8,226  looms,  368,826  spindles,  and  employs 
6,000  hands.  The  net  earnings  for  the  year  amounted  to 
$818,810.38,  and  after  providing  for  bond  interest  and 
dividend  on  stock,  there  was  a  surplus  of  $117,594.85. 

The  process  of  re-organization  went  on  steadily  dur- 
ing the  year  with  the  object  of  manufacturing  different 
lines  of  goods  at  mills  best  adapted  to  produce  them. 
The  quality  and  finish  of  many  lines  has  been  improved 
and  additional  numbers  have  been  added  to  their  exten- 
sive range.  It  is  the  aim  of  the  directors  to  closely  fol- 
low all  improvements  in  cotton  manufacture  and  to  in- 
troduce any  new  and  appropriate  lines  brought  out  any- 
where. 

Business  had  been  active  during  the  year  and  they 
had  plenty  of  orders.  The  high  price  of  raw  cotton, 
3Jc.  per  pound  higher  than  a  year  ago,  was  referred  to 
at  length,  as  they  could  not  get  the  requisite  advance  in 
finished  goods. 

The  board  of  directors,  which  comprise  14  members, 
were  all  re-elected.  The  board  is  composed  of  the  fol- 
lowing gentlemen  :  David  Yuile,  president;  Hon.  L.  J. 
Forget,  first  vice-president;  C.  B.  Gordon,  second  vice- 
president  and  managing  director.  Directors,  H.  S.  Holt, 
Hon.  Robert  Mackay,  J.  P.  Black,  D.  Williamson,  H.  V. 
Meredith,  S.  Carsley,  D.  Morrice,  sr.,  Lieut.-Col.  F.  C. 
Henshaw,  G.  A.  Grier,  John  Baillie,  A.  W.  Allen. 

A  PROSPEROUS  YEAR. 

AT   the    annual    meeting  of     the     Canadian   Colored 
Cotton     Co.,  held     in     Montreal  on  May  29,   Mr. 
David  Morrice,   president   of   the   corporation,   pre- 
sented  a  satisfactory     statement     showing  that  the  net 
earnings  of  the  year  amounted  to  $262,000,  less  $111,309 
bond     interest,   or  $151,000     net.      The   company's  total 


Hand   Embroidered    Linen    Doilies. 
Shown  by  William  Liddell  &  Cv. 


sales  during  the  year  amounted  to  $2 ,'80 0,0.00,  about  a 
half  million   more  than   in  1905. 

Referring  to  the  tariff,  Mr.  Morrice  staled  they  were 
suffering  largely  from  the  United  States  imports,  and 
that  the  Government  did  not  promise  any  relief. 

Concentration  has  been  proceeded  with  during  the 
year  and  the  company's  business  is  now  confined  to 
Hamilton,  Cornwall  and  Millstown,  N.B. 

The  directorate  was  increased  to  seven  members,  and 
the  new  board  is  as  follows  :  Messrs.  D.  Morrice,  T. 
King,  Hon.  Sir  George  A.  Drummond,  E.  S.  Clouston, 
D.  Morrice,  jr.,  Hon.  F.  L.  Beique  and  George  Caverhill. 
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J.  &  J.  BALDWIN 

ESTABLISHED  1785.  &  PARTNERS,  LTD. 


WHITE  HEATHER. 


REGISTERED 


Registered  Trade  Mark 
BALDWIN'S  2nd  QUALITY 


HALIFAX   BRANCH. 


For  I20  Years 

BEEHIVE  KNITTING  WOOLS 

Have   been  in  general  favour,  and  are 

UNSURPASSED  TO-DAY 
for   COMFORT  AND    DURABILITY  COMBINED. 


Some  Leading  Qualities 


BEEHIVE  SCOTCH  FINGERING. 
BEEHIVE  VEST  WOOL. 
BEEHIVE  PETTIOOAT  WOOL. 
BEEHIVE  SOFT  KNITTING. 


WHITE    HEATHER   SCOTCH    FINGERING. 
VEST  WOOL. 
«■  PETTICOAT  WOOL. 

CAPSTAN  SOFT  KNITTING. 


BEEHIVE  DOUBLE  KNITTING.  A  FAR  SUPERIOR  article  to  BEST  :M'LY  ALLOA  or  WHEELING 
YARN. 

WHITE  HEATHER  3-PLY   WHEELING. -A   REALLY   GOOD  SOUND  WHEELING  at  a    moderate    price. 

BEEHIVE  RUG  WOOL.— CABLE  TWISTED  and  with  LUSTROUS  FINISH  is  supplied. in  a  handsome 
range  of  three  dozen  Art  Shades.  The  best  yarn  obtainable  for  making  COSY  MATS  and 
RUGS. 

BEEHIVE  EIDER   WOOL.— A  CHOICE  ARTICLE  for  making  dainty  SHAWLS,    HEAD  WRAPS  and  warm 
unshrinkable  VESTS  and  SPENCERS. 

BEEHIVE  FEATHER  WOOL.— A  lustrous  LOOPED  WOOL  which  when  knitted  or  crochetted  reproduces 
the   wavy    appearance    of  an    OSTRICH    FEATHER    or   of  ASTRACHAN. 


Name  and   Trade   Marks  Guarantee   Satisfaction. 
Of  all    Leading  Wholesale  Houses. 

AGENT-DUNCAN  BELL,  -  -  MONTREAL  AND  TORONTO. 
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Cash 
Sales 

Books 


THE 


CONTINUOUS 

is  the  ONLY  PERFECT  SALES  BOOK 

made.      Numbers   guaranteed.      Printed 
in  colors.     Advt.   on  back  if  desired. 


WE    ARB  SOLE  MAKERS 


WRITE  FOR  SAMPLE 


The  Carter-Crume  Company,  umited 

TORONTO,     -     ONT. 


SECURE 

is  the  trade  that  comes  voluntarily 
through  the  magnetic  power  of  the 
goods. 


NEVERSHRINK  " 
PROCESS 


FASHION 


"  UNDER- 
WEAR 


will  sell  itself  if  it  can  get  within  fin- 
ger distance    of    your  customers. 

The  "FASHION"  "all-wool"  feeling 
creates  "a  can't  pass-by"   desire. 

The  knowledge  that  "FASHION"  under- 
wear is  unskrinkable  awakens  a  per- 
manent enthusiasm. 

The  guarantee  on  "FASHION"  under- 
wear starts  the  dollars  going  into 
customers'  pockets. 

If  your  wholesaler  can't  sell  you 
"FASHION"   underwear,     send    us    his 


C.  B.  PERRY  KNITTING  CO. 

HAMILTON,  ONT. 


ST.  JOHN,  N.B. 

FEW  of  the  business  men  residing  in  the  upper  part 
of  the  province  have  been  more  favorably  known 
than  George  Saunders,  of  Woodstock,  and  news  of 
his  death  will  be  heard  with  widespread  regret.  Up  to 
a  couple  of  years  ago  he,  with  his  brother,  W.  S.  Saun- 
ders, now  of  Calgary,  carried  on  business  under  the 
name  of  Saunders  Brothers.  Latterly  the  deceased  did 
'business  on  his  own  responsibility,  and  in  such  a  manner 
as  in  no  way  to  lower  the  esteem  in  which  he  was  gen- 
erally held.  Death  came  as  the  result  of  an  attack  of 
heart  disease,  following  the  fracturing  of  one  of  his 
legs. 

*  *  * 

J.  11.  Williams,  tor  a  year  or  more  employed  in 
Montreal,  has  resumed  his  former  position  with  the 
F<rrd  concern  in  Sackville.  The  position  is  that  of  office 
manager. 

*  *  * 

G.  E.  Farrer  has  taken  up  work  as  manager  of  A. 
G.  Adams  &  Co.'s  dry  goods  store  at  Campbcllton. 
Mr.  Farrer  has  been  in  the  employ  of  Manchester,  Rob- 
ertson, Allison  here  for  several  years.  Previous  to  that 
time  he  was  with  Stewart  &  Co.,  Sackville.  He  has  the 
name  of  having  an  excellent  knowledge  of  the  dry  goods 
business  for  so  young  a  man. 

*  *  * 

E.  C.  Tlickson,  well  known  because  of  his  respon- 
sible position  with  Manchester,  Robertson}  Allison,  has 
severed  his  connection   with   that  house. 

*  *  * 

C.  A.  Dickie,  a  Shediac  dry  goods  dealer,  has  been 
seeking  an  arrangement  with  his  creditors.  The  offer  he 
has  made  is  one  of  55c.  on  the  dollar.  Mr.  Dickie  has 
been   one  of   Shediac's   most   prominent  citizens. 

*  *  * 

Despite  the  unfavorable  weather  that  prevailed  dur- 
ing the  Spring  season  of  the  year,  the  trade  done  in  the 
provincial  dry  goods  world  was  very  satisfactory.  The 
condition  has  been  remaining  as  the  Summer  advanced, 
though  naturally  the  trade  is  a  little  duller  in  sonic  re- 
spects than  earlier  in  the  year.  Collections,  too,  are  re- 
ported as  fairly  good.  All  things  considered,  the  out- 
look for  the  trade  is  generally  bright. 

*  *  * 

The  development  of  the  business  done  by  the  Hewson 
Woolen  Mills  since  their  erection  has  'been  the  subject  of 
a  trreat  deal  of  favorable  comment.  Not  long  ago  the 
erection  of  new  buildings  was  begun,  and  the  improve- 
ments made  to  the  plant  since  then  have  been  very  great. 
A  representative  of  the  company  chatting  with  the 
writer  a  short  time  since,  spoke  very  optimistically  of 
the  outlook. 

*  *  * 

While  speaking  of  the  Hewson  concern,  we  may 
chronicle  the  marriage  of  the  vice-president  and  general 
manager  of  the  company,  E.  E.  Hewson,  to  Miss  Helen 
Bell,   which   took   place  on  the  19th  instant. 

*  *  * 

Lightweight  fabrics  are,  of  course,  the  leaders  in  the 
sales  of  the  present.  Henriettas,  batistes,  eoliennes, 
with  grey  and  colored  tweeds,  are  strong  sellers.  In 
colors,  greens,  blues,  brown,  grey  and  rose  shades  are 
proving  those  most    sought  after. 
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"Good  Prospects"  for 

FALL  1906 


You  can  realize  them  on  these  lines  from 


DEPARTMENT  "C" 


Elastic  Ribbed  Underwear,  102,  extra  value  for  75c.  line. 

106,      "  "  $1.00    " 

Boys'  and  Men's  Fleeced  Underwear,  at  popular  prices. 
Sweaters  for  old  and  young. 
Top  Shirts,  large  variety. 
Ladies'  Vests,  large  range  to  choose  from. 
Cashmere  and  Kid  G-loves,  all  at  old  prices. 

DEPARTMENT  "F" 

Mercerized  Skirt  Braids.     Beautiful  display  stand  with 

order  of  12  gross. 
Metal  Back  and  Side  Combs,  large  variety,  to  retail  15c  up. 
Marcel  Hair  Wavers,  Waving  Irons,  Dress  Shields,  Collar 

Forms,  Hose  Supporters— C.M.C.,  Foster,  etc. 

Our  travellers  are  on  their  way  to  you  now. 


we  W.  R.  Brock  Company,  Limited 


MONTREAL 


l-i; 
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The  next  time  you  are  in  Montreal,  call  and  see  our 

Money-MaKers 


IN    THE 


Dress  Goods,  Woollen,  and  Fancy  Goods  Departments. 

DEPARTMENT  "G" 

PI 00.  Coloured  Blouses,  to  retail  at  50c. 

PI 68.  Grey  Mixture  Tweed  Skirts,  to  retail  at  $6.50. 

Flannelette  Undergarments. 

Black  Moire  Sateen  Underskirts. 

DEPARTMENT  "H" 

TBI.  Black  Angola  Venetian,  to  retail  at  $1.35. 

MR1  and  MR2.  Grey  Showerproof  Covert  Coating,  $1.25  and  $2.00. 

54"  Beaver  Coatings,  to  retail  at  $1.00  and  $1.50. 

3/4  Fancy  Tweeds  that  can  be  retailed  for  25c. 


DEPARTMENT  «E 


55 


B79.  Lace  Curtains,  a  line  to  retail  at  $1.00. 
Chiffon  "Motor"  Veilings,  hemstitched,  35,  40  and  50c. 
Golf  Waists,  all  the  colors  that  are  worn,  $2.25  and  $3.00. 
White  Kid  Belts,  40  to  75c  each. 

If  our  traveller  doesn't  call  in  time,  just  write  out  your 
list  and  send  it  in.  We  have  a  letter  Order  Department  that 
is  second  to  none,  and  the  goods  will  be  shipped  the  day  the 
order  is  received. 


The  W.  R.  Brock  Company,  Limited 

MONTREAL 
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Here  are  a  few  lines  from  our 

Staple,  Dress  Goods  and  Carpet  Departments 

that  will  bear  extra  profits 

DEPARTMENT  "A" 

No.  56.    28/9"  Wrapperette,  to  retail  at  12^0.— confined. 

No.  80.    36"  "  "        "  2  yds.  for  25c— confined 

XYZ.    8/4  Grey  Sheeting  "         "2     "       "     25c. 

Beaver  Damask  Table  Linen        "         "  25c. 

"Wonder,"  an  all-linen  elastic  canvas,  to  retail  at  15c. 

DEPARTMENT  "B" 

Plain  and  Corded  Costume  Velveteen,  to  retail  at  40,  50  and  75c. 

Light  Grey  Tweeds  in  plain  and  overcheck,  to  retail  at  50c,  85c  and  $1.50 

Genuine  Clan  Tartans,  to  retail  at  50c,  75c  and  $1.00  per  yd. 

MJ15.    54"  Black  (Corona  finish)  Vicuna  Suiting,  to  retail  at  75c 

Poplins,  Taffetas,  plain  and  chiffon  finish  cloths. 

DEPARTMENT  "D" 

"Dominion"  11/4  White  Honeycomb  Quilts,  retail  at  $1.00. 
Scotch  and  Canadian  Linoleums  and  Oilcloths. 
Brussels,  Tapestry,  Wilton  Squares  and  Rugs. 
Furniture  Covering,  Chenille  Curtains,  etc. 

We  put  ourselves  in  the  customer's  place  when  filling 
Letter  Orders.     Can  we  do  more  ? 


mc  W.  R.  Brock  Company,  Limited 


MONTREAL 
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RAW    MATERIALS 


w 


QUIET    CANADIAN    WOOL 
MARKET 

IN  Canada  and  the  United  States  the  wool  market  at 
present   is   very   quiet.      Haw    wool   does   not    seem    to 

be  in  demand  in  any  quarter  on  this  side  of  the 
water.  Dealers  attribute  this  inactivity  to  many  rea- 
sons, and  in  numerous  eases  explain  away  the  jquiet  feel- 
ing by  recalling-  the  poor  season  experienced  by  the  re- 
tail dry  goods  merchants  during  the  past  mild  Winter. 
One  wool  merchant,  speaking  to  The  Review,  said  that 
while  there  was  usually  no  wool  obtainable  in  the  coun- 
try after  March  and  April,  or  at  latest  beginning  of 
May,  this  year  any  dealer  could  supply  a  large  order  on 
very  short  notice.  "Take  myself,  for  instance.  I  am 
usually  cleared  out  long  before  this  time  (.June),  but 
this  year,  if  someone  were  to  ask  me,  I  could  within  two 
hours  fill  an  order  for  one  hundred  thousand  pounds  of 
wool." 

Canadians  are  this  year  sending  samples  of  wool  to 
the  Old  Country,  something  which  is  not  very  often 
done.  As  a  matter  of  fact,  there  are  numbers  of  sam- 
ples in  the  Old  Country  at  present  awaiting  acceptance. 
Raw  material,  apparently,  cannot  be  placed  on  this 
side,  so  that  dealers  are  forced  to  find  a  market  else- 
where. Manufacturers  are  not  looking  for  the  usual  good 
Fall  business,  and,  consequently,  are  not  buying  as  they 
have  done  in  previous  years. 

Owing  to  the  cold  Spring  the  shearing,  which  usu- 
ally takes  place  towards  the  end  of  May  or  the  begin- 
ning of  June,  has  not  yet  taken  place.  It  is  thought, 
however,  that  this  month  all  this  will  be  done,  and  the 
new  shear  will  be  offered  in  the  Canadian  market  after 
the  middle  of  July.  At  the  time  of  writing  it  is  impos- 
sible to  speak   authoritatively  as  to  the  probable  prices. 

*  *  * 

ENGLISH   CONDITIONS. 

Immediate  demand  in  the  British  market  is  quiet, 
as  most  manufacturers  supplied  their  wants  after  the  re- 
cent London  sales.  There  is  a  confident  feeling  in  the 
trade  generally,  and  business  in  only  considered  at  full 
rates,  whether  on  pure  merinos  or  crossjbreds.  There  is 
no  likelihood  of  immediate  lower  rates  on  raw  wool. 


COTTON    PRICES    LOWER 

New  York,  June  25. 
Cotton — Spot    closed    steady,    10    points    decline;    mid- 
dling   uplands,    10. 80c.;    do.    gulf,    11.05c.       Sales,    4,09.") 
bales.      Following   are   the   opening   and    closing'  bids     for 
futures,    with   comparisons  : 

Previous  day.  To-day. 


Open.  Close  Open. 

.June    10.20  10.25 

July    10.35  10.21  10.22 

September   10.32 

November    10.36 

January    10.51  10.44  10.45 

March  10.58  10.52  10.52 


Close. 
10.10 
10.11 
10.21 
10.28 
10.38 
10.34 


LIVERPOOL  COTTON   MARKETS. 

Liverpool,  June  25. 
Cotton — Spot  'quiet;  prices  five  points  lower;  Ameri- 
can middling  fair,  6.64d;  good  middling,  6.36d;  middling, 
(i.l4d;  low  middling,  5.96d;  good  ordinary,  5.76d;  ordin- 
ary, 5.56d.  The  sales  of  the  day  were  7,000  bales,  of 
which  700  were  for  speculation  and  export,  and  included 
6,700  American.  Receipts,  2,300  bales,  all  American. 
Futures  opened  'quiet  and  closed  steady;  American  mid 
dling  g.o.c  June,  5.8Qd;  June  and  July,  5.86d;  July  and 
August,    5.82d    to    5.83d;    August    and    September,    5.73d 


to  5.74d;  September  and  October,  5,64d;  October  and 
November,  5.58d  to  5.00d;  November  and  December, 
5.58d  to  5.59d;  December  and  January,  5.58d  to  5.59d; 
.January  and  February,  5.59d  to  5.60d;  February  and 
March,  5.00d  to  5. Old;  March  and  April,  5.62d;  April 
and  May,  5.03d. 

*  *  * 

DEPEND   UPON   AMERICA. 

In  speaking  of  conditions  in  the  cotton  industry,  C. 
W.  Maeard,  Manchester,  president  of  the  Federation  of 
Master  Cotton  Spinners,  said  :  "It  is  absurd  for  states- 
men to  talk  of  'smothering  the  speculators  with  British 
cotton.'  Many  years  must  elapse  before  we  can  hope  to 
have  a  substantial  proportion  of  our  supply  from  Africa 
and  other  regions  of  the  Empire,  where  the  cotton- 
growing  industry  is  as  yet  virtually  undeveloped.  This 
year  we  cannot  expect  more  than  25,000  bales  from  these 
sources,  and  this  is  not  much  more  than  a  day  and  a 
half's  supply  for  Lancashire.  While  we  are  waiting  for 
developments,  I  cannot  escape  from  the  conviction  that 
we  are  still  dependent  mainly  on  the  cotton  of  the 
Southern  States,  where  there  are  yet  immense  possibili- 
ties. Three  months  ago,  taking  this  matter  into  con- 
sideration, we  sent  a  commission  of  experts  to  that 
region  to  iniquire  into  the  present  unsatisfactory  condi- 
tions of  baling,  handling  and  marketing,  to  investigate 
the  conditions  of  transport,  and  to  ascertain  the  actual 
cost  of  growing  cotton  on  a  commercial  basis  there. 
Though  a  report  has  not  yet  been  presented,  I  believe  it 
will  be  found  to  embody  the  declaration  of  the  belief 
that  there  is  virtually  an  illimitable  field  for  extended 
cotton  cultivation  in  America.  A  labor  movement  froim 
north  to  south  is  reported,  and  the  growing  of  cotton  at 
something  like  10c.  a  pound  ought  to  be  remunerative 
enough  to  attract  capital  there.  If  the  labor  can  be  ob- 
tained and  the  capital  can  be  organized  to  take  up  the 
work,  there  is  little  doubt  that  America  might  add 
millions  of  bales  to  her  present  output.  It  will  be  our 
duty,  while  encouraging  the  British  cotton-growing 
movement,  to  do  what  we  can  to  further  the  systematic 
extension  of  cultivation  in  the  Southern  States,  where  I 
am  convinced  our  chief  hope  of  an  adequate  supply  of 
raw  material  at  present  lies." 


The   visible   supply   of     cotton     for   1906   is   3,429,184 
bales,  against  3,666,806  bales  for  1905. 
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The  3  Leading  Styles  of   Ribbed   Hose   MADE   IN  CANADA 

SIZES,  5  to  10 

PRINCESS  ROCK  RIB  HERCULES 


1/1  Fine  Rib 

For  Girls. 


11  Heavy  Rib 
Strong  as  Gibraltar.     For  Boys. 


2 II  Heavy  Rib 
Limit  of  strength.    For  Boys. 


The  3  Leading  Styles  of  Infants'  or  Children's  Hose  MADE  IN  CANADA 
LITTLE    PET  LITTLE    DAISY  LITTLE    DARLING 


Plain  Cashmere 


fit  Ribbed  Cashmere 


1  1  Ribbed  Cashmere.     Silk  Heels  and  Toes 


The  above    lines   can    be    procured  from  any  of  the  following  firms: 


TORONTO^ 

Gordon,  Mackay  &  Co.,  Limited 
W.  R.  Brock  Co.  (Limited) 
John  Macdonald  &  Co. 
Burton,  Spence  &  Co.,  Limited 
Beatty,  Kerr  &  Verner,  Limited 
Denton,  Mitchell  &  Duncan 
A.  Bradshaw  &  Son 
Robinson  &  Dale 
Fowke,  Singer  Co.,  Limited 

MONTREAL- 

Greenshields  Limited 
Brophy,  Cains  Limited 
Hodgson,  Sumner  &  Co. 
Gault  Bros.  Co. 
The  Bagley.  Wright  Mfg.  Co. 
W.  R.  Brock  Co.  (Limited) 
A.  Racine  &  Co. 
H.  H.   Wolff  &  Co. 


LONDON 


Robinson,  Little  &  C» 
R.  C.  Struthers    &   Co. 
McMahon,  Granger  &  Co. 
Dickison.  Nicholson  &  Co, 
Brickenden,  McCrimmon  &  No/son 


HAMILTON  - 

John  Knox  Co.,  Limited 

KINGSTON- 

Macnee  &  Minnes 

ST.  JOHN,  N.  B. 

Manchester,  Robertson  &  Allison,  Limited 

Vassie  &  Co. 

Brock  &  Paterson,  Limited 

The  London  House  Wholesale  Co. 

HALIFAX,  N.S 

Smith  Bros. 

A.  B.  Boak  &  Co. 

WINNIPEG 

R.  J.  Whitla  &  Co. 
Gaults,  Limited 
Stobarts  Sons   &   Co. 
Vineberg  &  Co. 

VANCOUVER,  B.C.— 

Greenshields  &  Co.,  Limited 
Gault  Bros. 


E.  H.  WALSH  &  CO.,       Sole  Agents,        Toronto 


twining 


Establshed  1865 


185  Brearley  Street.  BIRMINGHAM. 

ENGLAND 

Every  Description  for  Export . 
Specialities    put   up  In 

great  variety. 
Our  Agent  has 
Samples  and 
Lists. 


BOXES 
and  ROLLS 


The  Wedgwood, 
The   Crown,     The  Victory, 
^v'       The  Mabel,  The  Standard,  The  Reliable, 
'      Ths  Sceptre,  The  Ball  Points,  The  Invisible 

IK   BLACK   OR    BROWN 

Canadian  Representative  : 
PERCY  ROGER,  60  Wellington  St.  West,  Toronto 


etagle  BuMo„ 

X  204  St.  James  St-  ^ 

MONTREAL 


Buttons  a   Specialty 

Tailors'  Trimmings 

Smallwares  and  Dry  Goods 


WHAT 


One  progressive 
merchant  writes  : 
"Your  No.  9  electro, 
With  a  tew  lines  of 
type  under  it  helped 
mc  sell  more  Fast- 
Black  Hosiery  than 
any  ad.  I've  used 
before.'' 

If  you  sell  HERMSDORF-Dud  Hosiery  (the  only  fast-black 
Stocking's  on  the  market)  you  can  have  electro  No.  !*,  and  as 
many  others  as  you  want,  at  a  cost  of  a  red  stamp  and  a 
minute  of  your  time.     Write 


AMERICAN  BUREAU, 


200  GREENE  STREET,  NEW  YORK 


WORKS,    CHEMNITZ,  SAXONY 
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Why  not  sell  Carpets? 


Without  extra  selling  space,  with  no  stock  to  carry,  and  with  the  slightest  amount  of  investment, 
you  can  make  a  profitable  addition  to  your  business. 

We  will  supply  you  with  samples  U/2  yards  long)  of  new  season's  Floor  Coverings,  by  which 
means  you  will  have  on  hand  patterns  of  Brussels,  Velvet,  Tapestry,  Wool  and  Union  Carpets, 
Rugs,  Linoleums,  etc.,  to  show.  We  carry  the  stock;  you  will  never  be  loaded  with  out-of-date, 
unsalable  goods.     We  cut  and  make  up  any  quantity,  any  size.     Prompt  service. 

Write  us  for  Terms  and  Exclusive  Territory  at  once. 


Address   "Cut  Order"  Carpet   Dept. 


The  Adams  Furniture  Co.,  Limited,     Toronto,  Ont. 


ADAMS  LOCKSTITCH  HOSE 

FIRE! 

jw//jfy.                     Wins  Lasting 

///////J^m^              Customers 

■             ■      ■       m.     ■■■■ 

^ 

i^P^j/f/-fi/M^b.             Wherever  Shown. 

H&j£§8^     Us  Special  Features: 

W             10  FOLD  KNEES 

If ..      #».            c    Cfll  n   AMI  F^ 

Our  warehouse,  154  West  Notre  Dame  Street,  was 
destroyed  by  fire  on  the  23rd  March. 

We  beg  to  notify  our  customers  and  friends,  how- 
ever, that  we  have  secured  temporary  premises  at 

m<     **>*■           0   ruLU  hnm-lo 

SI                give   it   a    wearing   quality 
equalled  by  no  other  hosiery 
fm               on  the  market. 

121  ST.  HENRY  STREET 

where  the  business  will  be  conducted  as  formerly. 

//f/f/jfgk 

WWm 

Ipr       We 
'       JOHN 

A.  E.  ADAMS  &  CO. 

ffl                            LEICESTER,  ENC. 

f                                          Manufacturers 

WALTER  WILLIAMS  &  GO. 

301   ST.  JAMES  STREET 

MONTREAL 

33    M ELI NO  A    STREET 

_^g                               TORONTO 

Our  Mr.  Harris  has  just  returned  from  his  annual 
purchasing  trip  in  Europe,  during  which  he  picked  up 
some 

Special   Values    in 
SUMMER  AND 
FALL   GOODS 

These  goods,  fortunately,  were  en  route  at  the  time 
of  the  fire,  and  will  be  in  stock,  so  that  all  orders  can 
be  filled  with  new  goods  on  shortest  notice. 

L.  HIRSHSON  Ca  CO. 

BUYERS  AND   SELLERS   OF  JOBS 

Montreal 

Bell  Telephone  — Main  5445. 

WHOLESALE 
ONLTf 

have  been  appointed  sole  agents  for 

GUNNING  &  SON,  Limited,   -  BELFAST.,  Ire. 
LINEN    MANUFACTURERS 

RHYS  D.  FAIRBAIRN, 


(Limited) 


NEWEST     NOVELTIES    IN 


Neck  Frillings  (Silk  and  Lace) 

Wash  Collars  and  Plastrons 

Louise   Underskirts 


8-10  Wellington  St.   East, 


TORONTO 


Montreal  Office  :  Hugn  Henry,  204  St.  James  Street 


152 


DRY    GOODS    REVI  EW 


HousefurnisHings 


Lnd 


Decorations 


CHINA,  CROCKERY  AND 

GLASSWARE 


This  Department  a  Legitimate  One— Some  of  the  New 
Goods — An  Article  on   Porcelain. 

A  CHINA,  crockery  and  glassware  department  is  by 
all  means  a  logical  institution  in  a  dry  goods  store 
where  a  good  line  of  housefurnishings  is  carried. 
Looking  over  stock  of  this  nature  at  the  same  time  that 
carpets,  wall  paper  and  curtains  are  being  selected  gives 
no  impression  of  incongruity,  and  carries  with  it,  at 
most,  very  little  suggestion  of  the  departmental.  This 
latter  point  is,  however,  neither  here  nor  there  ;  it  is 
cited  merely  to  emphasize  the  suitability  of  china,  crock- 
ery and  glassware  in  conjunction  with  other  housefurnish- 
ings stocked  largely  by  general  dry  goods  establishments. 

Of  course,  in  cities  and  towns  where  there  are  stores 
devoted  entirely  to  this  line  the  tendency  on  the  part  of 
the  dry  goods  merchants  is  not  to  interfere  to  any  pro- 
nounced extent,  but  rather  to  confine  themselves  to  the 
handling  of  selected  lines  and  souvenirs  only.  The  large 
centres,  where  the  real  department  store  flourishes,  is 
the  exception. 

The  store  handling  china,  crockerv  and  glassware  ex- 
clusively does  not  as  a  rule  find  a  field  in  any  but  towns 
of  rather  large  size.  Where  it  has  not  made  its  appear- 
ance, the  housefurnishing  branch  of  the  dry  goods  store 
seems  to  have  about  as  good  a  right  to  enroll  the  line 
as  even  a  grocery,  and  if  conducted  on  energetic  principles 
it  can  always  be  made  to  show  excellent  profit,  especially 
where  the  better  lines  are  in  demand. 

The  installation  of  this  department  in  the  dry  goods 
and  housefurnishing  stores  of  smaller  towns  throughout 
the  country  is  gaining  ground  as  the  possibilities  are 
more  thoroughly  realized.  As  a  matter  of  course  it  has 
always  had  a  place  in  the  country  general  store.  To  the 
towns  that  have  advanced  beyond  this  form  of  merchan- 
dizing the  suggestion  applies.  Where  the  plan  has  already 
been  followed  we  would  just  advise  the  importance  of 
close  attention  to  assortment  of  lines. 

A  close  relationship  between  the  usual  housefurnish- 
ings and  glassware,  crockery  and  china  is  easily  estab- 
lished. For  instance,  while  the  housewife  is  buying  car- 
pets, wall  paper  and  curtains  it  is  not  difficult  to  interest 
her  in  the  replenishment  of  her  table  ware. 

Merchants  adding  the  line  should  handle  only  the 
staple  goods  at  the  start,  and  feel  their  way  to  a  larger- 
field. 

Competition  in  crockery,  china  and  glassware  is  very 
keen  among  the  jobbers  and  wholesalers,  and  the  tendency 
is  rather  toward  slightly  lower  than  higher  prices. 


Colonial  Type. 
Glassware  of  the  colonial  type  is  popular.  lis  sim- 
plicity and  solidity  of  appearance  are  among  the  qualities 
which  most  strongly  recommend  it.  Another  feature  is 
the  fact  that  being  plain,  good  glass  must  be  used,  for 
flaws  would  show  up  prominently. 

Goods  underglazed  by  the  new  process,  which  permits 
of  designs  in  any  colors,  are  not  long  on  the  Canadian 
market.  Hitherto  a  floral  design,  if  it  were  composed  of 
various  colors,  had  to  be  put  on  after  the  glazing  was 
done,  as  only  a  few  colors  could  withstand  the  firing 
without  change.  The  great  objection  to  this  was  that 
the  designs  would  wear  off  with)' washing  and  handling. 
The  designs  are  now  put  on  by  transfers  in  such  a  way 
that  they  are  not  affected  by  the  glazing. 

Porcelain. 

The  average  denizen  of  the  civilized  world  devotes  per- 
haps an  hour  and  a  half  to  two  hours  a  day  to  the 
pleasures  of  the  table,  so  that  by  middle  life  he  has  spent 
four  years  or  so  in  the  contemplation  of  plates  and  dishes 
—observing  them,  handling  them,  and  passing  them  about. 

Unlike  table  linen,  silverware,  and  other  things  inti- 
mately associated  with  the  daily  routine,  the  potter's 
handiwork  does  not  reveal  its  real  character  to  the  in- 
attentive observer.  The  peculiar  shapes,  colors,  finish, 
and  all  the  features  that  distinguish  the  various  makes 
and  qualities  are  apparent  only  to  those  who  have  taken 
some  pains  to  acquire  special  information. 

The  study  of  ceramics  is  a  fascinating  occupation,  hut 
the  very  magnitude  of  the  subject  deters  busy  men  and 
women  from  attempting  it. 

It  is  a  common  belief  that  all  pottery  is  made  of  clay, 
but  the  truth  is  that  table  ware  fashioned  from  clay 
alone  is  never  beautiful  nor  durable— never  harmonizes 
with  the  fine  character  of  modern  houses  and  table  fur- 
nishings. Porcelain  is  composed  in  part  of  clay,  but  also 
of  other  elements  which  impart  to  it  the  distinguishing 
characteristics  of  density,  translucence  and  the  clear  ring- 
ing quality  by  which  it  may  always  be  identified.  Porce- 
lain has  a  beautiful,  white,  homogeneous  body,  is  quite 
impervious  to  water  and  is  not  affected  by  frost. 

We  may  say  in  general  that  porcelain  is  divided  into 
two  groups,  one  called  Pate-Tendre,  the  soft  or  artificial 
porcelain,  and  the  other  Pate-Dure — hard  or  Kaolinic  por- 
celain. 

The  soft  porcelain  is  again  divided  into  two  classes  : 
The  one,  A-Fritte  or  Pate-Tendre  Francaise  is  composed 
of  sand  and  lime,  which  fuse  and  melt  at  a  moderately 
high  temperature,  forming  a  body  resembling  glass,  flu- 
vitrification  of  which  is  incomplete.  This  is  the  china 
which  was  made  at  Sevres  during  the  reign  of  Louis  XV. 
It  was  of  a  rich,  milky  appearance,  and  from  this  delicate 
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body   were   made  many  beautiful   pieces   in   rich   color   ef- 
fects,   now  of  inestimable  value. 

English  soft  porcelain  is  composed  of  clay,  sand,  and 
phosphate  of  lime.  The  latter  ingredient  being  prepared 
from  calcined  bones,  has  given  the  name  "bone  china"  to 
this  particular  porcelain.  It  is  produced  in  England,  Ger- 
many,  and   in   the  United  States. 

The  soft  porcelains  are  often  extremely  beautiful  and 
have  perhaps  but  one  objectionable  feature.  The  glaze, 
containing  lead  for  its  basis,  is  soft  and  yielding,  so 
that  all  of  the  so-called  soft  porcelains  become  defaced  in 
ordinary  use  by  scratching  and  cutting  with  the  knife. 

Hard  porcelain  is  produced  by  a  much  more  difficult 
and  scientific  mixture  of  elements.  The  principal  of  these 
is  Kaolin,  a  white,  plastic,  infusible  clay.  The  other  com- 
ponent parts  are  feldspar,  a  white  mineral  fusible  only  at 
high  temperature,  and  quartz  or  flint  which  by  itself  is 
neither  plastic  nor  fusible.  When  perfectly  compounded, 
the  haul  porcelain  is  covered  with  a  brilliant  vitrified 
glaze  of  quartz  and  feldspar,  so  hard  that  a  diamond  willl 
scarcely  cut  it  ;  and  it  can  never  be  marred  or  cut  in  or- 
dinary use. 

The  famous  Sevres  china,  formerly  a  soft  porcelain, 
is  now  made  by  this  process.  Chinese  porcelain,  examples 
of  which  have  been  purchased  at  fabulous  prices  by  collec- 
tors and  museums,  also  belongs   to  this  group. 


CURTAINS     AND    WINDOW 
SHADES 


Outlook   for    Fall    Good — Nothing    Particularly    New 

Being    Shown — White    Shades  with 

Lace     Popular. 

MANUFACTURERS  are  very  enthusiastic  over  the 
outlook  for  Fall  business  in  curtains  and  window 
shades.  For  Summer  trade,  already  well  started, 
they  have  nothing  but  good  words.  Merchants  all  over 
the  country  seem  to  be  having  an  excellent  season  in 
these  lines.  Fall  business,  however,  is  what  chiefly  con- 
cerns the  manufacturer,  as  well  as  the  retailer,  at  pres- 
ent. It  is  time  for  Fall  orders,  and  the  question  occu- 
pies the  minds  of  both.  Nothing  particularly  new  is  be- 
ing shown  for  the  coming  season.  In  fact  there  is 
nothing  out  of  the  ordinary  lines  which  are  sold  year 
after  year.  One  feature  worthy  of  note,  however,  is  the 
increasing  demand  on  the  part  of  the  trade  for  better 
quality  goods.  This  is  most  encouraging  to  all  con- 
cerned. It  shows  that  merchants  are  using  their  best 
efforts  to  build  up  a  profitable  trade,  directing  the  at- 
tention of  the  buying  public  to  the  better  lines,  which 
are,  of  course,  of  better  price  also.  Good  work  such  as 
this  should  be  continued.  Eventually,  and  even  at 
present,  good  profit  will  come  from  it. 

Another  point  quite  interesting  also  is  the  fact  that 
trade  in  the  west  is  building  up  very  rapidly.  With  the 
thousands  of  immigrants  coming  into  the  country  daily, 
most  of  them  going  west  to  settle,  there  comes  an  in- 
creased demand  for  all  lines  of  housefurnishings.  This 
demand  is  felt  to  a  very  great  extent  in  curtains  and 
shades. 

White  shades  with  Battenberg  and  guipure  lace  seem 
to  be  very  popular  with  the  trade  at  present,  and  this 
is,  in  fact,  the  only  distinguishing  feature  of  the  busi- 
ness. These  shades  are  quite  handsome  and  are  sold  all 
the  way  from  $2  to  $3,  according  to  quality,  thus  giv- 
ing the  merchant  fair  profit  on  a  sale. 


THE   ROYAL   YACHT. 

THE  decorations  of  the  new  royal  yacht  of  England, 
Victoria  and  Albert,  that  cost  $6,000,000,  are 
most  elaborate.  "Even  on  the  upper  deck,"  says 
a  writer  in  Harper's  Bazaar,  'the  handsome  fittings  are 
in  solid  silver."  All  the  apartments  are  enameled  in 
white.  In  the  King's  private  stateroom  the  carpet  is  a 
rich  blue,  and  the  chairs  are  upholstered  in  blue  morocco. 
The  furniture  is  of  Sheraton  type,  with  delicate  inlays. 
The  King's  bedroom  has  a  swinging  bedstead  of  silver 
without  draperies.  The  Hepplewhite  furniture  is  of 
satinwood.  All  the  metal  Work  in  the  room  is  silver- 
plated.  The  Queen's  bedroom,  also  in  the  late  Georgian 
style,  has  a  lofty  canopied  bed  and  satinwood  furniture. 
The  fabrics  are  all  a  soft  green,  and  the  bedspread  has 
an  elaborate  monogram  surmounted  by  a  crown.  The 
furniture  of  the  drawing  room  of  the  yacht  is  also  in 
satinwood,  and  the  hangings  are  of  blue  silk.  The 
grand  piano,  bookcase  and  lounging  seats  add  to  its  at- 
tractiveness. This  yacht  is  decoratively  in  marked  con- 
trast to  the  yacht  Victoria  and  Albert  built,  in  1»3'55. 

The  old  yacht  was  a  huge  paddle-wheel  concern, 
honeycombed  with  cabins,  staterooms  and  boudoirs  to 
accommodate  the  extensive  family  and  aged  retainers  of 
Queen  Victoria.  The  walls  were  mostly  hung  with 
bright-colored  chintzes,  showing  long  lines  of  pink  flow- 
ers on  a  white  ground.  Everywhere  the  lack  of  har- 
mony, the  pretentiousness  and  the  stiffness  character- 
istic of  the  decorations  of  the  Victorian  era  were  in 
evidence. 


GEO.  H.  HEES,  SON  &  CO. 

GEO.  H.  HEES,  SON  &  CO.,  are  now  installed  in 
their  new  building  at  52  Bay  street,  Toronto,  and 
are  feeling  very  cheerful  over  the  better  facilities 
at  hand  for  meeting  the  demands  of  their  expanding 
business. 

The  building  stands  on  the  corner  of  Bay  and  a  short 
thoroughfare  which  the  city  opened  subsequent  to  the 
fire,  by  purchasing  a  strip  of  land  on  which  the  Carlaw 
building  formerly  stood.  The  structure  has  an  excellent 
appearance.  Its  dimensions  are  108  x  37  feet,  and  five 
storeys  high,  exclusive  of  basement. 

These  quarters  are  really  only  the  Toronto  office  and 
sample  rooms  of  the  company,  for  the  great  bulk  of  the 
stock  is  carried  at  the  warehouse  and  factory  on  Daven- 
port road.  A  branch  is  maintained  at  Montreal  for  the 
accommodation  of  the  eastern  business. 

Among  the  first  features  of  the  building  is  the  op- 
portunity that  it  affords  for  adequate  display  of  the 
firm's  lines  of  tapestry  and  lace  curtains,  window  shades, 
upholstery  goods,  poles  and  trimmings.  Lots  of  floor 
space,  unusually  good  light,  and  a  range  of  splendid  fix- 
tures combine  in   the  accomplishment  of  this. 

It  may  be  mentioned  that  the  lace  curtain  depart- 
ment is  to  be  made  more  prominent  than  ever. 


DIRECTORS   ELECTED. 

A  meeting  of  the  shareholders  of  the  Watson-Foster 
Company,  Montreal,  was  held  June  12.  Directors  were 
elected  as  follows  :  Hugh  Watson,  S.  S.  Boxer,  W.  A. 
Sutherland,  W.  B.  Foster,  J.  H.  Gallagher.  Later  a 
meeting  of  the  directors  was  held  to  elect  officers.  Hugh 
Watson  was  elected  president,  S.  S.  Boxer,  vice-president 
and  manager,   and  W.   A.   Sutherland,  secretary-treasurer. 
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Geo.  H.  Hees,  Son  &  Co. 


MANUFACTURERS    OF 

WINDOW  SHADES 

(BOTH   HAND  AND  MACHINE   MADE) 

in   piece  goods,  plain,  dadoed,   fringed, 

laced  and  insertioned,  mounted  on 

Hartshorn    Spring    Rollers. 

Lace  Curtains 

Bobbinet 
Curtains 

Lace 

Door  Panels 

Furniture 
Coverings  in 
various 
materials 

N.B.  We 
have  re- 
moved to 

CURTAIN  POLES 

in  wood  or  brass,  with  ends,  rings  and 
brackets. 

Tapestry  and 
Chenille 
Curtains  and 
Table  Covers 

Portieres  and 
Draperies 

Silks  and 
Burlaps  for 
Wall 
Coverings 

Silk  and 

our  New 
Ware- 
house, 
No.  52 
Bay  Street 

Drapery  Pins,  Shade  Pulls 

Stair  Plates 

Highly  Finished  Martingale  Rings 

etc. 

WE  SELL  OUR  GOODS  AT  A 
PRICE  THAT  AFFORDS  THE 
RETAILER   LARGE  PROFITS 

Cotton 
Plushes  and 
a  general 
stock  of 
Upholsterers' 

GE0.H.HEEU0N&C0. 

LIMITED 

52  BAY  ST.,  TORONTO 

Supplies 

N.B. -Many 
of  the  above 
goods  are 
from  our  own 

No.  20  St.  Helen  St.,  MONTREAL 

looms  in 
Valleyfield. 
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WALL      PAPE  R 


A  Survey  of  the  New  Designs— Delicate  Colorings  Lead 
in  Favor— More   Decorative  Patterns. 

WALL  paper  dealers  are  selecting  from  a  new  issue 
of  Canadian  samples  of  which  the  manufacturers 
are  justly  proud.  The  showing  has  a  tone  which 
carries  conviction  that  the  product  will  greatly  increase 
its  range  of  demand,  and  prove  its  claim  to  patronage  by 
every  class  of  buyer.  Superior  quality  characterizes  the 
entire  line,  and  merchants  handling  it  will  be  able  to 
give  better  value,  and,  consequently,  more  satisfaction 
than  ever  before.  Progressiveness  brings  handsome  re- 
turns, and  the  rapid  expansion  of  the  wall  paper  industry 
in  Canada  furnishes  a  good  illustration  of  the  fact. 

Designs  and  Colors  Superior. 

The  year  opens  strong,  which  means,  briefly,  that  de- 
signs are  better,  while  colorings  are  decidedly  superior 
and  in  many  new  associations.  The  best  possible  quality 
compatible    with     prices     has   been    closely    studied     and 


ferring  to  the  general  effect  there  is  a  strong  attraction 
to  extravagant  terms.  The  variety  of  colors  in  a  multi- 
tude of  design  conceptions  is  admirable,  and  really 
bewildering.  A  page  might  be  written  regarding  some 
individual  papers  and  then  not  do  them  justice. 

The  Trade's  Attitude. 

The  trade  interest  is  focused  on  new  color  treatments, 
fresh  effects  in  design,  and  the  application  which  these 
have  to  the  uses  of  the  clientele.     The  dealer  must  know 
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No.  1674 


A   fine    example    of    Persian    Tapestry    brought   out   in    rich,  deep,    luminous 

colors,  also  in  soft,  warm,  mellow  tones,  suitable  for  halls,  dining  rooms 

and  libraries.     Manufactured  by  Stauntons,  Limited,  Toronto. 

with  striking  results.  Every  grade  has  something  new 
to  recommend  it,  whether  in  finish  or  wider  range  of 
color   effects,   etc. 

The   samples  beggar   detailed  description,   and  in    re- 


An  artistic,  ornamental    treatment,    very  appropriate  for  drawing    rooms    and 

parlors,  offered  in  exquisite  color  harmony  in  a  variety  ot  decorative 

color  schemes.     Manufactured  by  Stauntons,  Limited,  Toronto. 


what  will  sell  readily,  and  be  able  to  gauge  from  his 
contact  with  the  situation  just  what  new  and  better 
grades  he  can  find  a  market  for.  This  latter  point  is 
important,  and  a  steady  policy  of  education  to  more  de- 
sirable decoration,  conducted  on  careful,  studious  lines, 
will  always  be  found  profitable.  Every  dealer  has  cus- 
tomers who  will  respond  to  this  if  he  approaches  it  in 
the  right  way. 

Here  it  may  be  said  that  the  demand  for  better 
papers  is  stronger  than  ever  before,  and  the  dealer  in 
general  has,  accordingly,  elevated  the  standard  of  his 
stock.  Buyers  are  coming  to  realize  more  and  more  the 
scope  for  harmony  and  real  artistic  effect  in  decoration 
afforded  by  the  use  of  the  right  kind  of  paper  in  the 
right  place.  Thus  even  the  smaller  merchants  are  en- 
abled  to   find  wider  interest   in  the   showing  of  different 
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IT'S  TIME  for  buying  as  well  as  looKing  in  the  "Wall  Paper 
business.  It's  time  for  you,  Mr.  Merchant,  to  choose  between  the 
various    claimants    for    your    trade    and    select    the    best -selling    line    of 

WALL   PAPERS 

Our  salesmen  represent  a  factory  established  for  fifty  years ;  every  man 
in  it  practical  and  skilled  in  this  particular  business,  and  every  bit  of  machinery 
of  the  best  and  latest  model.  You  can  depend  on  the  quality  of  the  STAUNTON 
LINES  because  we  are  just  as  particular  in  buying  the  raw  materials  for  our 
papers,  and  select  them  from  the  original  sources  as  carefully  as  if  we  were 
making  Wall  Paper  for  our  own  homes  instead  of  selling  it  to  you.  It  takes 
time,  and  experience  too,  to  know  just  where  to  get  and  how  to  choose  the 
best  materials.  Think  of  that  when  you  are  considering  what  factory  to 
buy    from. 

When  the  STAUNTON  salesman  opens  his  trunks,  you  will  see  many  pleasing 
surprises  in  values  and  prices,  as  well  as  new  achievements  in  designs  and  color- 
ings. We  are  showing  many  attractive  and  fast-selling  specialties  in  addition 
to  our  standard  lines. 

Wait    for    the    STAUNTON    Salesman. 

STAUNTONS     Limited 

Wall     Paper     Manufacturers 
TORONTO,     ONT. 

Borders     and     Side     Walls    at    Same    Prices 
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styles  for  distinctive  purposes.  The  outlook  in  this  re- 
spect in  exceedingly  good,  and  if  the  tendency  is  fostered 
intelligently  the  trade  will  reap  permanent  and  hand- 
some benefit. 

Generally  speaking,  there  is  very  little  new  in  the 
designs  this  year,  although  fresh  arrangements  are  em- 
ployed in  some  cases  to  impart  added  character.  Wall 
paper  manufacturers  do  not  care  to  experiment  in  the 
introduction   of  original   ideas   along   this   line. 

Delicate  Colorings  Lead. 

The  general  inclination  is  more  towards  the  lighter, 
delicate  and  refined  colorings,  and  the  samples  have  all 
of  the  desired  effect.  Greys  and  Alice  blues  are  shown 
in  some  very  pretty  conceptions,  in  many  instances  as 
backgrounds  to  floral  effects.  They  are  made  as  soft  and 
warm  in  tint  as  possible.  The  richer,  heavier  colorings 
have  also  a  wider  range  than  ever  before,  and  for  hall, 
dining  room  and  library  some  particularly  handsome  de- 
signs are  seen.  One  manufactory  is  laying  stress  on 
the  harder  coloring  that  it  has  secured  in  the  deep  reds 
and  greens.  The  strong  colors  go  with  designs  that  are 
full  of  character. 

Among  the  innovations  in  ceiling  papers  are  noticed 
variegated  block  and  cloud  effects.  There  is  also  a 
great  variety  of  new  moires.  An  attractive  collection  of 
useful  all-over  ceilings  in  two-tone  effects  is  shown,  as 
well  as  an  assortment  of  over-prints  to  match  the  gen- 
eral range  of  tapestry  hangings,  burlap  and  other  fabric 
treatments. 

The  range  of  ribbon  stripes,  both  plain  and  orna- 
mented, is  very  wide  and  effective.  The  silk  effect  is 
employed  very  advantageously  in  these.  Tapestries  are 
very  pretty  and  the  colors  strikingly  rich.  In  some  of 
the  better  grades  of  paper,  embossing,  brought  out  in 
gold  relief,  with  a  general  effect  of  rich  old  ivory  on  a 
silk  ground,  appeals.  In  this  same  grade  are  found 
handsome  empires,  with  the  stripe  effect  in  some  instances 
to  add  grace.  For  bedrooms,  plain  silk  stripes  with 
floral  sprigs  in  natural  colors  are  attractive.  Granite 
paper  for  kitchens  has  been  brought,  out  in  new  color- 
ings. A  silk  trellis  work,  with  floral  accompaniment  in 
natural  colors,  has  a  decidedly  pretty  and  realistic  ap- 
pearance. 

For  varnished  gilts  some  strong  points  are  claimed. 
This  is  one  of  the  lines  on  which  American  competition 
has  in  the  past  been  strong.  Many  fetching  floral  papers 
are  among  the  samples,  and  they  will  likely  enjoy  as 
great  a  popularity  this  year  as  ever.  They  are  used 
largely  for  the  upper  third  decoration.  For  halls  or 
very  large  rooms  a  panel  decoration,  with  pillar  effect  in 
place  of  border,  is  appropriate.  Some  fine  grass  cloth 
effects  in  attractive  designs  and  colorings  arc  shown. 
Scroll  and  foliage  enter  very  effectively  into  many  of 
the  decorative  conceptions. 

Fine  Blended  Borders. 
The  border  samples  show  in  most  lines  a  very  fine 
decorative  blend.  The  object  of  this  is  to  restrain  the 
border  colors  from  converging  too  abruptly  into  the 
ceiling.  It  is  very  effective,  particularly  in  the  lighter 
combinations,  where  it  is  necessary  for  the  graduation 
of  color  to  be  very  delicate.  A  good  line  of  cut  out  and 
scenic  borders  are  in  evidence. 

Papers  More  Attractive. 

Speaking  generally,  wall  papers  are  becoming  more 
decorative  without,  however,  any  approach  to  the  freak- 
ish. The  colorings  are  generally  moderate,  and  none  of 
them  convey  the  appearance  of  the  impossible. 

The  manufacturers  look  for  a  fine  year,  with  better 
lines  coming  to  the  fore. 


STAUNTONS  LIMITED. 

IT  is  frequently  quoted,   "Of  the  making  of  books  there 
is   no   end,"    and,    apparently,    this   quotation   can   rea- 
sonably be  applied  to  the  manufacture  of  wall  papers. 
A  recent   visit  by  The  Review   to  the  factories  of  Staun- 
tons  Limited  would  confirm   this  observation. 

A  more  than  busy  atmosphere  was  noted  ;  construc- 
tion and  manufacture  were '  under  full  swing;  the  new 
factory  is  about  completed,  and  the  latest  and  most  im- 
proved machinery  will  soon  be  installed.  The  advance 
samples  of  the  new  Staunton  line  for  the  season  of  1907 
were  quite  ready.  Appropriateness,  utility,  quality  and 
decoration  are  reflected  in  the  goods.  It  becomes  evident 
that  every  care  and  attention,  together  with  the  know- 
ledge acquired  in  the  many  years  of  practical  application, 
observation  and  experience,  have  been  judiciously  utilized 
in  an  untiring  endeavor  to  provide  the  best — the  best  in 
every  particular. 

Each  design  reflects  the  reason  for  its  existence  and 
every  pattern  denotes  its  particular  use.  This  is  a  valua- 
ble quality,  which  is  appreciated  by  the  decorator  and  the 
dealer,  as  it  assists  him  in  determining  the  place  for  the 
papers  and  proves  of  considerable  assistance  in  making 
sales  rapidly,  and  rapid  sales  stand  for  quick  profits. 

To  the  trade,  blanks  and  low-priced  gilts  are  the 
backbone  of  the  wall  paper  industry.  To  have  strong  lines 
of  them  means  to  have  a  strong  line  generally,  and  in  the 
new  Staunton  line  for  1907  this  backbone  is  of  admirable 
quality  and  generous  quantity.  Every  style  of  design  hav- 
ing practical  and  commercial  utility  is  shown  in  wide 
variety.  Every  room  in  the  average  home  is  well  pro- 
vided for. 

Kitchen  papers  comprise  some  very  neat,  cheerful, 
bright  textile  patterns  in  warm  furnishing  colors,  an  ex- 
cellent marble  effect,  their  successful  granite  in  new 
colorings,  a  tile  or  block  pattern  nicely  proportioned  and 
well  covered,  and  some  attractive,  snappy,  floral  garland 
patterns— a  really  splendid  collection  in  these  necessarily 
low-priced  grades. 

Bedrooms  are  most  amply  provided  for.  They  should 
be,  for  the  average  home  contains  a  number  of  bedrooms, 
and  the  growing  tendency  is  to  select  a  different  style  for 
each  room.  Patterns  in  stripe  treatments  are  offered  in 
many  styles  of  designs  and  colorings— neat  ribbon  effects, 
dainty  embroidery  styles,  acceptable  and  pleasing  florals 
in  self  tones,  and  also  in  bright,  cheerful,  natural  color- 
ings with  matching  two-band  borders  that  can  be  cut  out, 
thus  enhancing  the  decorative  effect.  Many  of  these  can 
he  worked  up  into  panel  treatments,  artistic  yet  inexpen- 
sive, by  the  experienced  and  versatile  decorator. 

A  combination  that  deserves  special  mention  is  No. 
17217,  a  rose  floral  and  ribbon  in  stripe  treatment  with  a 
wide  matching  border  in  graceful  rose  festoon  with  a 
dainty  moire  ceiling  brought  out  in  a  charming  range  of 
new  color  effects. 

The  assemblage  of  styles  in  independent  wall  hangings 
and  in  the  regular  combinations,  suitable  for  halls,  dining 
rooms  and  libraries,  covers  a  range  of  patterns  remark- 
able for  scope  of  accepted  types  of  designs,  and  these 
appropriate  ideas  are  produced  in  a  wide  varietv  of  new 
color  associations.  Each  style  of  pattern  has  been  care- 
fully studied,  and  is  offered  in  the  combinations f of  colors 
best   adapted   to   it. 

It  is  in  the  drawing  room  or  parlor  effects  that  the 
most  marked  improvement  is  shown.  Undoubtedly  the 
consumer  usually  exercises  the  greatest  care  in  the  selec- 
tion of  the  paper  for  the  best  room,  and  the  collection  of 
beautiful  patterns  at  reasonable  prices  is  extremelv  large. 
This  class  of  design  was  assembled  by  an  artist  whose 
expert  judgment  deserves  commendation,   and  it  includes 
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DON'T  I 

Buy  Wall  Papers  be- 
fore you  see  the  new 

"MENZIE  LINE; 

Every 


BOOK 


Is  a  magazine  of  agreeable 
surprises— and  every  sample 
more  than  sustains  our  past 
records. 

The  new  mill — with  new  ideas  and  new 
methods — Why   shouldn't   we   excel  ? 

BORDERS   SAME   PRICE   AS   HANGINGS   FOR    1907 

WAIT  FOR  OUR  SALESMEN.     IT  WILL  PAY  YOU. 


MENZIEWALLPAPERCO., 


THE 


TORONTO,  ONT. 
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excellent  examples  of  rococo,  Kalian  renaissance  and 
French  renaissance,  Louis  XV,  Marie  Antoinette,  colonial, 
classic,  and  art  moderne.  Each  pattern  is  brought  out 
in  colorings  that  are  charming,  exquisite  and  decorative. 
Each  style  has  been  treated  in  a  masterly  manner.  These 
marvellous  color  associations  are  the  productions  of 
Stauntons'  regular  staff  of  color  experts,  under  the  able 
direction  of  Mr.  E.  G.   Staunton. 

The  relatively  plain  effects  cover  an  interesting  collec- 
tion, and  include  ingrains,  with  match  borders  and  match 
ceilings,  a  rich  and  effective  new  crepe  silk  fibre  in  the 
latest  colors,  the  embossed  pulp  muroseda,  a  very  natural 
grasscloth  in  new  effects,  weaves,  and  a  fabric  production 
that  is  an  excellent  imitation  of  brocaded  plush.  These 
all  have  suitable  wide  borders  in  landscape,  pictorial, 
heraldic,  empire  and  classic  designs,  with  matching  ceil- 
ings. 

The  line  of  independent  ceilings  is  perhaps  the  most 
comprehensive  this  firm  has  ever  offered  the  trade,  and 
includes  several  new  moires,  some  excellent  two-tones  and 
overprints  in  a  variety  of  styles,  and  wide  range  of  prac- 
tical color  and   mica   effects. 

The  specials  include  a  distinctive  pattern  in  combina- 
tion, that,  while  not  especially  ecclesiastic  in  character, 
is  particularly  adapted  to  church  decoration,  and  it  is 
offered  in  several  most  appropriate  color  treatments. 
There  are  also  several  emblematic  designs  made  expressly 
for   the  decoration  of  fraternity   or  lodge  rooms. 

This  collection,  taken  in  its  entirety,  must  make  for 
the  continued  success  of  the  "Staunton"  wall  papers. 
It  proves  that  the  wall  paper  situation  is  not  only 
thoroughly  understood,  but  is  also  most  capably  handled, 
and  the  trade  should  feel  encouraged  that  this  branch  of 
manufacture  is  making"  astonishing  improvement  and 
progress,  and  stands  ready  to  supply  the  entire  demands 
of  the  home  market.  The  wall  paper  dealer  should  en- 
courage the  manufacturer  in  these  efforts  to  produce  the 
best  in  artistic  merit,  decorative  result,  quality,  and  ex- 
ceptional price  values,  for  there  never  was  a  time  when 
there  was  such  a  movement  to  obtain  the  best  and  most 
artistic  things  with  which  to  beautify  the  home.     Never. 

The  trade  have  been  informed  by  circular  letters  that 
the  new  "Staunton"  line  will  be  quoted  at  the  so-called 
Hat  price,  or  a  uniform  price  for  hanging,  border  and 
ceiling,  on  regular  combinations,  to  meet  the  growing 
practice  among  the  dealers,  and  this  method  of  pricing 
will  no  doubt  become  a  feature  of  their  policy. 


THE  FLAT  PRICE. 

SOME  years  ago  a  number  of  the  American  wall  paper 
manufacturers  formed  themselves  into  a  trust  known 
as  the  National  Wall  Paper  Company.  This  was 
followed  by  the  establishment  of  a  second  combine,  the 
Continental.  The  two  united  in  a  working  agreement  to 
steady  prices.  In  course  of  time  both  were  dissolved,  and 
the  factories  again  came  under  independent  control.  As 
a  natural  consequence  very  strong  competition  sprang  up, 
with  the  inevitable  cutting  of  prices.  The  purchase  of 
some  lines  very  cheap  suggested  a  new  idea  to  a  jobber. 
It  was  that  of  selling  border  at  the  same  price  as  side- 
wall  and  ceiling.  Other  jobbers  took  it  up,  and  the  opera- 
tions of  their  book  men  forced  the  retiailer  to  fall  in  line. 
Then  the  manufacturer  had  to  accede  to  a  general  demand 
that  he  adopt  the  flat  basis.  This  is,  in  brief,  the  his- 
tory of  the  new  selling  method,  originating  across  the 
line,  and  only  becoming  general  in  Canada  this  season. 

Selling  "flat"  means  that  the  manufacturer  takes  his 
prices  on  border,  ceiling  and  sidewall  and  equalizes  them, 
so  that  he  is  able  to  sell  all  at  one  price  and  make  the 


same  profit  as  before.  It  is  simply  a  re-apportionment  of 
profits,  in  which  the  original  figure  accruing  from  the  in- 
dividual prices  is  to  remain  undisturbed. 

Is  it  a  natural  or  unnatural  development  ?  The  con- 
sensus of  opinion  seems  to  weigh  heavilv  on  the  latter 
side.  Canadian  manufacturers  fought  against  it  for  sev- 
eral years,  and  not  until  this  year  did  they  feel  that 
they  were  warranted  in  making  the  change.  Defects  and 
disadvantages  are  apparent,  but  it  is  hoped  that  these 
will  suggest  their  own  best  remedy. 

Has  the  flat  basis  come  to  stay  ?  There  is  no  division 
of  opinion  as  to  this.  It  has.  The  key  rests  in  the  price 
of  borders.  When  they  were  sold  separately  the  consumer 
had  before  him  the  relationship  which  the  price  bore  to 
that  of  sidewalls  and  ceilings.  Now  that  it  has,  appar- 
ently, been  lowered  it  will  be  almost  an  impossibility  to 
revert  to  the  former  system. 

One  Canadian  manufacturer  gave  the  following  illus- 
tration in  support  of  his  contention  that  the  flat  basis  is 
a  violation  of  correct  principle  :  "Our  sampling  cost  on  a 
border  is  just  as  high  as  on  a  sidewall.  Let  us  say  that 
it  costs  us  $500  for  the  pattern  rollers,  design  and  mak- 
ing up  of  samples.  We  sell  10,000  rolls  of  sidewall,  and 
that  returns  to  us  the  initial  expense.  This  amount  of 
sidewall  will  require  about  1,400  rolls  of  border,  and  this 
gives  us  only  $70.  It  is  the  wrong  way  to  go  about  it. 
Border  means  greater  outlay  proportionately,  and  we 
should  get  more  for  it  out  and  out." 

The  representative  of  another  manufacturing  firm  con- 
sidered that  the  flat  basis  would  have  to  be  given  some 
time  before  it  could  be  seen  just  how  it  would  work  out. 
The  adoption  of  this  method  was  to  a  large  extent  forced 
by  demand  from  the  dealers. 

One  Toronto  jobbing  and  retail  establishment  has 
been  a  strong  advocate  of  the  flat  basis  in  past  years. 
The  important  reasons  advanced  are  that  it  simplifies  the 
work  of  the  dealer,  and  regulates  the  price  of  border. 

Other  retailers  are  not  favorably  disposed  towards 
the  flat  price.  They  say  there  is  a  right  way  and  a 
wrong  way  to  go  about  everything,  and  in  this  case  the 
latter  prevails.  It  is  not  in  accordance  with  well-estab- 
lished principle  to  sell  border  at  the  same  price  as  side- 
wall  and  ceiling.  By  the  new  system  they  figure  on  the 
same  profits  as  before. 

Of  course  the  fine  grade  borders,  the  prices  of  which 
run  high,  will  never  be  sold  flat.  These  are  the  indepen- 
dents, such  as  landscape  friezes,  scenic  borders,  and  those 
matching  ingrains.     In  this  class  come  hand-made  goods. 

Under  the  circumstances  the  trade  should  meet  the 
new  conditions  as  speedily  as  possible.  The  change  will 
be  permanent,  and  those  who  are  slow  to  conform  to  it 
will  give  their  competitors  capital  to  work  on.  Papers 
marked  in  the  old  way  can  easilv  be  placed  on  the  flat 
basis  by  figuring  out  the  equalized  price. 

Manufacturers  state  there  will  be  no  disturbance  of 
quality  in  the  lines  which  thev  have  been  turning  out. 
However,  a  certain  demand  will  call  for  one  or  two  new 
grades  at  the  cheapest  prices.  A  marked  increase  in  the 
quantity  of  border  sold  is  predicted  as  the  result  of  the 
flat  system. 


"Wp 


ALL  IN  A  NAME. 

would  like  to  have  you  look  over  our  new  wall 
papers,"  writes  the  merchant  in  his  ad.  The 
public  sees.it  and  takes  the  usual  mild  interest. 
Perhaps  it  suggests  a  purchase  along  the  ordinary  line, 
but  does  it  do  any  more  ?  The  chances  are  strongly 
against. 

Would  the  effect  be  different  if  the  word  "decorations" 
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KING'S 


Established   1775 


FAMOUS 


Sold  by  leading  Jobbers. 


SCOTCH 


Every  pleoe  perfect. 


HOLLANDS 


Scotch  Hollands,  for  nearly  a 
century  and  a  quarter,  have 
been  recognised  by  the  Trade 
of  the  world  as  the  most  reli- 
able and  salable  shading  made. 

or  its  non-shrinking  qualities, 
durability,  coloring,  and  stead- 
fast dyes.  King's  name  on 
every  piece. 

Hollands,  of  John  King  &  Son, 
are  handled  by  all  the  leading 
houses.  Made  in  all  colorings 
and  widths. 


They  are  popular  because  they 
are  the  most  effective  shading 
for  the  money  in  the  maiket, 
and  dealers  can  turn  them  over 
more  quickly  than  any  other. 


JOHN    KINC   &  SON, 

GLASGOW,    SCOTLAND. 

Sole  Selling  Agent : 

SYDNEY    MASS, 

Nordheimer  Bldgs.,  8  Colborne  St., 

TOROoTO 


was  substituted  for  "papers"  ?  Try  it  in  your  ad,  and 
carry  out  the  idea  in  your  store.  Dwell  upon  the  ex- 
quisite decorative  qualities  of  your  papers,  and  see  what 
new  interest  you  can  arouse.  Introduce  the  artistic  spirit 
into  your  salesmanship  as  much  as  possible,  and  you'll 
gel   results. 

A  LINE  OFTEN  NEGLECTED. 

IN  the  majority  of  smaller  general  stores  throughout  the 
country    there    is    great    need    of    improvement    in     the 

mode  of  handling  wall  paper.  Too  often  the  depart- 
ment, is  stocked  without  mature  thought,  and  the  display 
of  attractive  lines  and  the  cultivation  of  appropriate 
policy  in  salesmanship  are  neglected.  If  the  papers  are 
simply  piled  up  on  the  shelves  with  no  attractive  feature 
visible  but  the  common  little  sample  cards,  how  can  the 
best  results  be  secured  ?  Couple  this  condition  with  the 
offices  of  a  clerk  who  will  automatically  and  without  ap- 
preciative enthusiasm  pull  down  and  show  the  different 
papers,  and  put  them  back  again  without  saying  any- 
thing stronger  or  more  impressive  than  "Now,  here's  a 
pretty  thing,"  or  "How  does  that  suit  you  ?" 

It  is  seldom  a  difficult  undertaking  to'  put  new  life 
into  the  wall  paper  department.  After  the  stock  is  in 
classify  it  according  to  the  different  uses  for  which  you 
will  recommend  it,  and  then  infuse  the  proper  spirit  into 
the  clerk  in  charge.  Do  not  be  backward  about  making 
displays  and  changing  them  often.  You  need  not  attempt 
any  elaborate  arrangement  in  these  ;  what  you  want 
primarily  is  to  have  the  most  effective  colors  and  pat- 
terns in  your  line  taken  from  the  shelves,  and  placed  so 
that   they  can  get   a  chance  to  attract. 


MENTION 

r 

HE 

D 

ry   Goods 

Review 

IN 

WRITING    TO    ADVERTISERS 

LOOK  AT   BETTER  SAMPLES   FIRST. 

IT  may  not  have  occurred  to  you,  but  it  is  a  fact,  never- 
theless, that  the  greater  number  of  dealers  go  about 
the  selection  of  their  wall  papers  in  a  way  that  mili- 
tates against  the  finest  results.  They  start  in  on  the 
cheap  papers,  and  after  intently  studying  them,  are  really 
iu  no  condition  to  intelligently  pick  from  the  better 
grades.  The  eye  is  tired  and  color  combinations  do  not 
appeal  as  they  would  if  the  buyer  were  fresh.  The  conse- 
quence is  that  lines  are  often  stocked  that  should  have 
been  passed  over,  and  others  entirely  suitable  are  missed. 
Try  buying  your  better  grade  papers  first.  They  are  the 
ones  on  which  you  should  naturally  exercise  most  care  ; 
the  cheaper  papers  will  sell  themselves  generally,  and,  at 
any  rate,  you  had  better  give  the  others  precedence  in 
examining  samples. 


MR.  BUSINESS  MAN 


You  would  not  like  if  any  of  your  clerks  arrived 
at  your  office  in  old  and  shabby  clothes.  You  want 
them  to  appear  neat,  do  you  not  ? 

Are  you  sure  your  store  does  not  appear  shabby  ? 
It  is  your  store  front  that  advertises  you  to  your  cus- 
tomer.     It  should  always  be  bright  and  attractive. 

We  would  like  to  show  you  what  we  tan  do  in 
the  way  of  signs. 

Write  us  and  we  will  send  you  suggestions. 

THE  MARTEL  STEWART  CO.,  LTD. 
MONTREAL,  CANADA 


A  CHEAP  COMMODITY. 

"Wall  paper  is  the  cheapest  commodity  on  the  market 
when  you  consider  the  value  that  it  gives,  the  high-priced 
labor  employed  in  some  branches,  and  the  fact  that  we 
use  no  raw  materials,"  said  the  representative  of  a  manu- 
factory. 


CANADA  PAPERS  EXCEL  AT  PRICE. 

A  Montreal  manufacturer,  speaking  to  The  Review 
regarding  the  fine  line  of  samples '  for  this  year,  said: 
"The  wall  papers  bought  at  retail  in  Canada  to-day  at 
various  prices— to  give  an  instance,  say  at  forty  and  fifty 
cents— are  equal  in  design  and  originality  to  any  German 
or  English  importation  costing  three  and  four  times  as 
much." 
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"ALASKA    BRAND" 
COTTON     COMFORTERS 

30  choice  designs   in  assorted    colors — twelve    qualities — all    profit-makers. 

DOWN  QUILTS 

Nothing  pays  better  to  sell  than  a  good  down  quilt,  for  it  pleases  for  a  life- 
time.    "Alaska  Brand  "  is  the  "money  back"  kind. 

DOWN    CUSHIONS 

Our  cushions  for  sofas,  cosy  corners,  porch  or  hammocks  will  help  the  appear- 
ance of  your  stock.  A  window  full  of  them  will  make  a  profitable  and  at- 
tractive summer  display. 


*    IDEAL    BEDDING   CSh- 

MONTREAL  TORONTO  WINNIPEG 

b..<.»a...«  ,*~  (The  Alaska  Feather  &  Down  Co. 

Successors   to     _.„   -r  ....,»..*,«    D^,i^l„..   r*~ 

line  Toronto  Bedding  Co. 


THE  IMPERIAL  CARPET  CO.,  LIMITED 

60  front  Street  West,  TORONTO 

As  exclusive  handlers  of  all  lines  of  FLOOR  COVERINGS,  are   in  a    position   to 
supply   every    want  in    a  Carpet  Department. 

Our   travellers  are    now    on  the    road   with  complete  lines  for   Fall,  or  immediate 
delivery. 

IVIAIL.     ORDERS 

We  give  prompt  and   careful    attention    to  all   LETTER  ORDERS,   and  see  that 
goods   are   shipped    same  day  as  order   received. 

"Our    Cut    Order    Department " 

is   filling  a  long  felt   want  in   the  trade.      WRITE   FOR    SAMPLES. 


DOWN     COMFORTERS 
COTTON   COMFORTERS 
BED    PILLOWS 

WHITE    CUSHIONS 

COSIES,  MUFF  BEDS, etc. 

PRICE  LIST  ON  APPLICATION  FEATHERS    BOUGHT 

The  Toronto  Feather  &  Down  Company,  Limited 

74  King  Street  West,  ...  TORONTO 
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COMPLAINT    TO     RAILWAY 
COMMISSION 

THE  disparity  between  the  railway  rate  on  wall 
paper  shipped  from  Toronto  to  Montreal,  and  that 
on  shipments  from  Montreal  to  Toronto,  formed 
the  basis  of  a  complaint  to  the  Dominion  Railway  Com- 
mission by  Stauntons.  The  rate  from  Toronto  east '  is 
38c.  per  hundred  pounds,  and  from  Montreal  west  33c. 
It  is  alleged  that  the  difference  is  unreasonable,  and  in- 
dicates discrimination  on  the  part  of  the  railways  in 
favor  of  the  Montreal  houses. 

The  rate  between  these  two  points  was  the  same 
each  way  (33c.  per  hundred)  up  till  last  November.  To 
compete  with  Montreal  manufacturers  the  Toronto  firm 
has  to  ahsorb  the  freight  charges  on  shipments  to  Mont- 
real customers,  and  they  claim  that  the  additional  5c. 
constitutes  a  heavy  extra  expense  per  year.  The  advant- 
age to  Montreal  houses  shipping  their  product  west  is 
obvious. 

The  railways  defend  the  increase,  and  deny  that  the 
Toronto  firm  has  been  discriminated  against.  They  take 
as  their  chief  ground  of  justification  the  fact  that  traffic 
east  to  Montreal  is  very  much  heavier  than  that  west 
from  there,  a  condition  which  means  that  plenty  of  cars 
have  to  be  sent  back  empty.  This  produces  strong  com- 
petition for  west-hound  business  between  the  railways  at 
all  seasons  of  the,  year,  and  it  is  set  up  that  this  is 
greatly  aggravated  by  the  boat  competition  in  Summer. 
These  points  enter  into  the  defence  of  the  railways  on  a 
complaint  before  the  commission  by  the  Toronto  Board 
of  Trade  that  the  freight  rates  in  general,  from  Toronto 
east,  are  unjust,  in  view  of  the  lower  rate  enjoyed  from 
Montreal  west. 

Stauntons  are  mainly  interested  in  the  Winter  rate, 
for  about  70  per  cent,  of  their  product  is  shipped  during 
the  time  that  it  is  in  force. 

The  complaint  of  this  firm  was  taken  up  by  the  com- 
mission on  May  31.  Only  one  witness,  Mr.  Thomas  A. 
Staunton,  president  of  the  company,  was  called.  In  ex- 
amination he  stated  that  on  their  product  going  to  the 
Maritime  Provinces,  as  on  the  shipments  to  Montreal 
itself,  it  is  necessary  for  them  to  absorb  the  freight 
rates  to  Montreal. 

The  Review  saw  Mr.  Staunton  in  regard  to  this  mat- 
ter. He  said  the  railways  are  standing  in  their  own 
light  by  fighting  against  a  reduction  of  the  rate  to  its 
former  level.  Even  admitting-  all  that  has  been  contend- 
ed in  defence  of  the  increase,  the  fact  remains  in  his 
mind  that  the  new  figure  is  manifestly  unfair.  "Why 
should  the  people  who  furnish  the  excess  freight  to  the 
east  he  made  to  pay  for  hauling  light  cars,  in  which 
eastern  goods  are  carried  at  low  rates  ■?  If  the  commis- 
sion does  not  interfere,  and  the  railways  maintain  the 
present  rate,  it  is  inevitable  that  considerable  business 
will  be  shut  out  of  Montreal,  and  the  roads  will  lose  the 
haulage." 

The  commission  reserved  its  decision. 


CARPETS 


Pushing   Summer   Trade— Visits    of   English    Carpet 
Travelers— Summer  Plans  and  Fall  Prospects. 

SUMMER  trade  in  carpets   and  rugs,   or,   to   be  more 
exact,    in     rugs   and  mattings,    is     now   well  under 
way.     Carpets   are   selling  as  well  as   ever  they  do 
during  the  Summer  months,  but  merchants  are  not  now 
specializing:    in    their    various    carpet    lines,    but,    rather, 
are  going  in  fur  certain  rugs  suitable  for  use  in  Summer, 


and  for  mattings  of  all  kinds.  July  and  August,  two 
months  of  the  year  very  quiet  in  the  carpet,  as  in  other 
lines  of  trade,  are  prepared  for  in  various  ways  by  the 
merchants. 

Travelers  Out  With  Samples. 

Carpet  travelers  have  been  on  the  road  for  some  con- 
siderable time.  According  to  the  reports  they  send  in 
very  good  business  is  being  done,  and  orders  taken  for 
next  season  are  very  encouraging,  leading  manufacturers 
to  hope  for  a  splendid  season.  In  some  sections  com- 
plaints are  made  of  the  travelers  coming  round  too  early. 
Many  manufacturers  send  their  men  out  before  the  last 
of  the  Spring  business  is  really  over,  and  the  result  is 
that  the  retailers  cannot  give  these  representatives  the 
necessary  attention  to  ensure  mutual  satisfaction.  How- 
ever, it  is  not  everywhere  that  these  complaints  are 
made,  and  as  a  general  rule  the  point  as  to  when  trav- 
elers should  take  the  road  has  not  caused  much  discus- 
sion, the  merchant  being  ready  to  receive  them  as  soon 
as  they  appear. 

Although  the  high  prices  asked  for  all  lines  of  car- 
pets containing  jute  and  wool  were  expected,  neverthe- 
less the  trade  very  often  thought  the  figures  quoted  ex- 
tremely high.  Considering  prevailing  conditions,  the  ad- 
vances which  have  taken  place  are  only  natural,  and  the 
merchant  must  adapt  himself  to  the  new  prices. 

Hugs,  too,  all  that  have  been  shown,  are  quoted  at 
a  higher  figure  than  was  asked  last  season.  Here, 
again,  it  was  imperative  that  prices  should  be  advanced. 
The  state  of  the  raw  material  markets  has  been  such  as 
to  make  it  impossible  for  manufacturers  to  put  out  rugs 
of  the  usual  quality  at  the  old  prices. 

English  Representatives  Here. 

Representatives  of  English  houses  have  visited  the 
larger  centres  of  the  Dominion.  Prom  what  can  be 
learned  in  Montreal  and  Toronto,  they  have  not  done 
very  well.  Most  of  the  large  retail  houses  have  re- 
ceived visits  from  travelers  from  numerous  English 
houses,  but  in  no  case,  apparently,  was  a  large  order 
placed.  It  seems  that  the  very  high  prices  demanded  by 
the  English  makers  has  had  the  effect  of  greatly  curtail- 
ing sales  to  Canadian  stores.  Different  stories  are 
afloat  as  to  the  volume  of  business  transacted,  but  it  is 
safe  to  say  that  it  was  considerably  lower  than  last 
season. 

One  line,  or  rather  two  English  lines,  which  interest 
the  Canadian  market  to  a  certain  extent — hemp  and 
tapestry  carpets — will  no  doubt  be  considerably  ad- 
vanced. As  it  is  at  present,  all  quotations  have  been 
withdrawn. 

Some  of  the  retailers,  upon  whom  the  Englishmen 
called,  stated  that  no  orders  were  to  be  ;  aken  after  the 
15th  of  June  (the  travelers  were  around  the  latter  part 
of  May  and  beginning  of  June)  except  at  advanced  prices. 
However,  the  retail  trade  was  not  greatly  worried  over 
this   statement. 

Oilcloths  and  Linoleums  for  Next  Season. 

Showings  of  oilcloths  and  linoleums  for  the  coming 
season  include  many  excellent  designs.  Linoleums, 
especially,  are  shown  in  a  variety  of  new  and  pretty 
patterns.  Makers  have  kept  pretty  well  along  the  usual 
lines,  although  many  unique  effects  are  to  be  seen.  Can- 
adian mills  are  certainly  deserving  of  credit  for  the 
fine  goods  they  are  turning  out.  For  the  Fall  they  have 
put  out  some  of  the  prettiest  designs  yet  seen. 

Floral  effects  are  very  much  in  evidence.  A  favorite 
pattern,  and  one  for  which  a  good  sale  is  predicted,  is 
the  open  ground  of  light  color  with  floral  effects  in  con- 
trasting colors   such   as  green   and   red,   or  blue   and   red. 
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WINDOW  SHADES 


WE  reproduce  herewith  two 
laces,  which,  with  many 
other  neat  patterns,  are  fully  illus 
trated  in  colors  and  described  in 
our  new  catalogue  just  off  the 
press.  It  will  help  you  to  sell 
the  goods  and  we  will  gladly  send 
you  a  copy  on  request. 


§*ET  jrnED 
hm    121906 


LACES 
FRINGES 
POLES 
TRIMMINGS,  etc. 

Special  Shades  of  any  kind  to  order 
on  shortest  notice. 


We  guarantee  satisfaction  as  to  Price  and  Quality. 

DALY  &  MORIN 


32   ST.   SULPICE   STREET 

Agent  for  Ontario: 

F.  G.  SOPER, 

29  Melinda  St.,  Toronto 
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Shades  of  brown  are  shown  in     the     closely  worked  pat- 
terns and  look  very  natty. 

Fall  Carpets  Along  Usual  Lines. 

Fall  carpets  are  pretty  well  along  the  usual  lines. 
Very  few  new  ideas  have  been  carried  out.  Although 
many  new  designs  are  to  be  seen,  it  is  not  very  often 
that  anything  unique  is  shown.  Merchants  are  ordering 
Wiltons  and  Axminsters  in  good  quantities.  Greens, 
blues  and  reds  seem  to  find  favor  as  far  as  colorings  are 
concerned.  Brussels,  of  course,  also  come  in  for  a  fair 
share  of  patronage. 

A  noticeable  feature  in  the  carpet  trade  is  the  in- 
creasing- demand  for  2  goods.  Merchants  find  that  the 
4-1  lines  arc  not  so  popular  as  they  have  been,  the  other 
line  being  called  for  more  frequently.  This  has  been  at- 
tributed to  various  reasons,  but  it  is  difficult  to  define 
the  whys  and  wherefores  of  the  change  in  public  senti- 
ment in  this  regard.  Hardwood  stairs  being  erected  in 
many  of  the  houses  built  now-a-days  are  being  covered 
with  carpet  of  the  -J  length.  This  may  have  the  effect 
of  slightly  increasing  the  demand,  and  with  various 
other  circumstances  which  mig-ht  be  looked  up,  it  might 
be  possible  eventually  to  trace  the  cause  of  the  demand 
for  these  goods. 

Plain   Groundc   in   Evidence. 

Among  the  samples  being  shown  plain  grounds  with 
small  figures  are  very  much  in  evidence.  Some  exceed- 
ingly pretty  patterns  are  shown.  Floral  effects  are  not 
forgotten,  and  scroll  effects  are  frequently  noticed.  Color- 
ings are  particularly  beautiful  and,  taken  with  the  neat 
designs,  make  the  offerings  appear  much  ahead  of  lines 
seen   in  previous  years. 

Rugs  are  Being  Counted  Upon  for  Fall. 

That  rugs  will  enjoy  a  large  sale  next  season  goes 
without  saying.  People  have  been  calling  for  them  since 
January,  and  the  demand  is  still  great.  Under  the  cir- 
cumstances it  would  be  foolish  for  merchants  to  neglect 
to  secure  a  stock  sufficient  to  take  care  of  all  orders 
anticipated.  Larger  retail  houses  in  centres  such  as 
Montreal,  Toronto,  and  Ottawa,  have  placed  large  or- 
ders for  the  different  lines  they  expect  to  have  call  for 
when  the  season  comes  on.  Axminsters  in  green  are  be- 
ing stocked  largely  by  some  houses.  Plain  centres  with 
very  small  designs  are  preferred.  Persian  silk,  and 
antique  Turkish  and  Persian  rugs  for  the  better  class  of 
trade,  such  as  Kermanshaws,  Shiraz,  Shirvans,  and 
Kazaks,  have  been  ordered.  Those  lines  known  as  Au- 
ritza,  Calcutta  and  Mazapore  rugs,  are  other  prospec- 
tive good  sellers.  New  styles  and  colors  in  Indians  are 
among  the  selections  of  large  stores.  Lighter  shades, 
such  as  fawn  and  pink,  and  green  and  pink,  are  thought 
to  be  the  best  to  stock.. 

Time  to  Vigorously  Push  Mattings. 

Mattings  should  be  sold  in  great  numbers  from  now 
onward.  Indeed  many  city  stores  have  been  selling  mat- 
tings for  the  past  month  and  a  half.  One  store  in 
Montreal  reports  having  sold  up  less  than  two  hundred 
and  fifty  rolls  in  one  day.  This  is,  of  course,  abnormal, 
but  merchants  should  be  able  to  make  sales  in  propor- 
tion. This  firm  pushed  their  mattings,  and  this 
enormous  sale  of  them  was  the  result.  City  stores  are 
all  making  special  displays  at  present.  Windows  are 
used  for  advertising  purposes  and  the  city  newspapers 
are  freely  patronized.  Results,  too,  are  eminently 
satisfactory. 

Both  Japanese  and  Chinese  mattings  are  being  push- 


ed. Japanese  are  sold  in  blues,  greens  and  natural  color 
all  the  way  from  fifteen  to  thirty  cents  a  yard.  Popular 
prices  are  fifteen,  eighteen  and  twenty-five  cents. 

Chine  mattings,  in  practically  the  same  colors,  are 
offered  at  an  even  wider  range  of  prices.  Cheaper  grades 
are  obtainable  at  ten  cents,  and  the  more  expensive  lines 
are  sold  as  high  as  fifty-live  cents. 

Rugs  Also  Being  Pushed. 

Certain  lines  of  rugs  are  being  pushed  by  many  mer- 
chants. One  Line  in  particular  seems  to  meet  with  the 
approval  of  the  public.  This  is  the  Oriental  Moravian 
rug.  It  is  sanitary,  moth  proof,  and  inexpensive,  being 
sold  for  about  90c.  per  square  yard.  These  have  taken 
the  place  of  the  Japanese  rugs,  which  have,  since  the 
war,  been  greatly  advanced  in  price,  although  the  qual- 
ity has  deteriorated. 

Plans  for   Summer. 

Merchants  are  now  planning  how  they  are  to  get 
through  July  and  August  with  some  degree  of  success  in 
the  sales  department.  This  is  a  matter  which  will  have 
to  be  settled  largely  by  circumstances.  Suggestions  will 
present  themselves,  and  it  will  be  up  to  the  merchant  to 
make  use  of  all  opportunities.  July  sales  are  contem- 
plated by  many  retailers,  the  idea  being  to  bring  the 
people  to  the  store  and  at  the  same  time  to  clear  out 
all  the  odds  and  ends  left  over  after  the  Spring  season, 
in  order  to  make  room  for  the  new  stock  coming  in  dur- 
ing August.  As  a  general  rule  there  is  a  good  discount, 
from  ten  per  cent,  to  thirty  per  cent.,  usually,  while  in 
some  lines,  the  merchant  being  desirous  to  sell  as  soon 
as  possible,  fifty  per  cent,  "discount  is  often  made.  How- 
ever, these  are  matters  to  be  taken  up  by  the  merchant, 
and '  his  plans  will  depend  largely  upon  the  conditions 
about  him,  and  the  energy  he  puts  into  any  ideas  which 
occur   to  him. 


NEW    MANAGER    OF    IMPERIAL. 

JE.  BINNS,  for  the  past  four  years  with  the  Toronto 
.  Carpet  Manufacturing  Co.  as  their  representative  for 
Eastern  Canada,  with  headquarters  in  Montreal,  and 
formerly  Canadian  representative  for  M.  &  J.  Sloane,  of 
New  York,  has  been  appointed  manager  of  the  Imperial 
Carpet  Company,  60  Front  street  west,  Toronto. 

This  company  have  inaugurated  a  cut-order  depart- 
ment (a  system  which  has  become  so  popular  among  the 
carpet  trade  in  the  United  States),  whereby  a  merchant 
can  carry  a  good  range  of  patterns  of  the  various  fabrics 
in  floor  coverings,  take  the  order  from  his  customer,  send 
in  and  have  it  cut  and  shipped  the  same  day  as  received, 
at  a  fraction  of  cost  over  piece  price,  thereby  saving  the 
carrying  of  a  heavy  stock  of  carpets,  particularly  in  the 
more  expensive  lines  of  Brussels,  velvets,  Axminsters  and 
inlaid  linoleums. 

Mr.  Binns'  long  experience  in  both  the  wholesale  and 
retail  branches  of  the  carpet  business  is  going  to  stand 
his  new  company  in  good  stead,  as  well  as  among  his 
many  friends  in  the  trade,  who  will  favor  the  Imperial 
with  a  share  of  their  patronage. 


NEW    CURTAIN    HOLD-BACK. 

A  new  curtain  hold-back  on  the  market,  imported,  is 
in  the  form  of  an  oval  ring  into  which  the  curtain  is 
placed  and  gathered  to  the  outside  fold.  The  spring 
clamps  on  this  outside  fold  and  holds  the  goods  back. 
A  bow  or  rosette  gives  it  a  finish. 
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Rudolph  Deutsch 


(To  the  Wholesale  Trade) 


IMPORTED  SPECIALTIES  IN  RUGS 


Just  Arrived 


We  have  just  received 
from  France  a  magnificent 
range  of  New  Velour  Double 
Faced  Portieres.  Well 
worth  seeing. 


MORAVIAN  REVERSIBLE  RUGS,  (imported) 

Reversible  and  hand    made.      Perfect   reproductions  of  Oriental  Patterns.      The  best 
value   for  the   money   in  the  market.       Sizes  from   16x32   inches  to  13 Vi  x  16V4   feet. 

KABUL  AXMINSTER  RUGS,  (imported) 

A  big  seller,  giving  unsurpassed  style  and   durability  for  a  very  low  price.    The  only 
fabric  of  the  kind  in  the  market.    Sizes  from  16x32  inches  to  9x12  feet. 

FRENCH  WILTON  RUGS,  (imported) 
FRENCH  BODY  BRUSSELS  RUGS,  (imported) 

These  rugs   are   made   in  one   piece,  in  sizes  from    18x36   inches   to   8.2x11.6   feet 

Large  stock  carried  in  Montreal  for  immediate  delivery.  Samples  and  prices  sent  on  request. 

E.  DUVERGER  ®>  CO. 


SOLE  CANADIAN  AGENTS 

Salesrooms:  403-404  Coristine  Bldg. 


MONTREAL 


TEXTILE   OF    THE    FUTURE 


At  Last  a  Process  has  been  Discovered  by  which  Ramie 
can  be  Successfully  Woven. 

IN  the  June  number  of  the  Magazine  of  Commerce  Mrs. 
Ernest   Hart  writes  on  "Ramie,"  which  she  describes 

as  the  textile  of  the  future.  Fifteen  or  twenty  years 
ago  numerous  companies  were  formed,  with  large  capi- 
tals, pledged  to  make  ramie  one  of  the  great  staple  tex- 
tiles of  the  wor'd.  The  mills  of  all  of  these  are  now 
silent,  and  in  most  cases  dismantled  and  turned  to  other 
uses.  The  causes  of  this  remarkable  and  almost  universal 
failure  in  Great  Britain  are  stated  to  have  been  want  of 
raw  material,  imperfect  methods  of  degumming  which 
rotted  the  fibre,  the  difficulties  of  manipulating  the  fibre 
in  machines  not  specially  constructed  to  deal  with  it,  and 
the  intractable  behavior  of  ramie  yarns  in  the  loom.  But 
while  British  manufacturers  simply  gave  up  ramie,  or  a 
few  small  spinning  factories  were  carried  on  on  an  un- 
profitable basis  for  a  few  years  longer,  steady  progress 
was  being  made  on  the  continent  in  the  effort  to  over- 
come, by  scientific  methods,  the  difficulties  of  degumming 
without  injury  to  the  filfre,  and  to  ascertain  the  correct 
principles  and  processes  of  spinning.  A  new  use  was  dis- 
covered for  the  fibre,  which  gave  a  great  impetus  to 
ramie  spinning  ;  this  was  the  use  of  ramie  in  the  manu- 
facture of  gas  mantles.  This  discovery  led  to  a  great 
development  of  the  existing  ramie  spinning  mills  of  Ger- 
'li, my  and  France,  and  to  the  perfecting  of  their  pro- 
cesses and  machinery. 

In  the  Summer  of  1902  Mrs.  Hart  determined  to  at- 
tempt the  weaving  of  pure  ramie  fabrics,  warp  and  weft. 
She  put  up  a  small  Swedish  handloom  in  a  shed,  and  en- 
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gaged  an  expert  handloom  weaver— a  Finn  girl— to  come 
and  work  as  a  sample  weaver.  On  this  simple  loom  she 
got  out  her  first  samples,  and  boldly  submitted  them  to 
one  of  the  first  dress  goods  houses  in  London.  They  were 
approved.  The  looms  were  subsequently  transferred  to  a 
weaving  shed  in  a  village  in  Yorkshire.  One  by  one  diffi- 
culties were  steadily  overcome  and  there  is  now  scarcely 
anything  that  Mrs.  Hart  cannot  weave  in  pure  ramie, 
warp  and  weft,  from  the  lightest  gossamer  to  cloth  that 
has  a  breaking  strain  of  nearly  500  pounds  to  the  inch, 
from  heavy  tapestries  to  light  dress  goods,  from  fancy 
upholstery  repps  to  muslins.  It  is  proved  now  beyond  a 
doubt  that  ramie  can  be  profitably  grown,  that  ramie 
can  be  scientifically  treated  and  that  ramie  can  be  suc- 
cessfully woven.  It  remains  for  the  British  public  to  say 
if  ramie  shall  be  one  of  the  great  British  textiles  of  the 
future,  to  the  benefit  of  the  inhabitants  of  the  east  and 
west,  the  north  and  south  of  this  great  empire. 


THE    LATE    W.    B.    HAMILTON. 

WB.  HAMILTON,  senior  member  of  the  W.  B. 
t  Hamilton  Shoe  Company,  Toronto,  and  one  of 
the  oldest  shoe  manufacturers  in  Canada,  died 
on  June  19,  aged  82  years.  Senility  was  the  cause  of 
death.  The  late  Mr.  Hamilton  was  born  in  Montreal.  He 
went  to  Toronto  in  1819,  and  entered  the  clothing  busi- 
ness. Then,  in  1£60,  he  began  the  manufacture  of  shoes. 
He  continued  his  connection  until  the  last,  and  at  his 
death  the  management  passes  to  his  two  sons.  The  de- 
ceased was  one  of  the  first  members  of  the  exhibition 
board,  representing  the  board  of  trade,  and  had  long  been 
a  director  of  the  Bank  of  Commerce. 


H O U SEF U R N  I  SH I NGS     AND      DECORATION 


Dry  Goods  Review 


The  Dominion  Oil      manufacturers  of 
Cloth  Co.,  Limited  3°f0fr  Oil  Cloth 

— Table  Oil  Cloth 

Linoleum 


as    -well    as 

Canvas  and  Painted   BacK  Stair  Oil    ClotK,    Enamelled  and  DucK  Stair 

Oil  Cloth,  Enamelled  Oil  Cloths,  Carriage  Floor  Cloth, 

Mats  or  Rug's,  Shelf  Oil  Cloth. 

We  respectfully  call  the  attention  of  the  trade  to  our  collection  of  new  Fall 
Patterns,  which  are  now  in  the  hands  of  the  Wholesale  Dry  Goods  Trade.  They  will  be 
found  to  contain  a  variety  of  new  and  up-to-date  designs  and  colorings  and  we  claim  they 
are  the  best  value  in  the  market  as  regards 

Quality,  Design,  Finish  and  Price 

Buyers  will  kindly  bear  in  mind  that  we  carry,  at  all  times,  an  extensive  stock  of 
all  lines  and  that  it  is  worth  money  to  have  repeat  orders  filled  promptly. 

We   also    Manufacture 

DECORATIVE     BURLAPS 

Oil-Coated,    Double-Sized. 

A  pretty,  serviceable  end  inexpensive  Wall  Covering,  can  be  washed  when  necessary 
without  spoiling  appearance,  and  from  a  sanitary  point  of  view  should  be  used  in  every 
dwelling  house,  hotel  and  public  building.  When  soiled  can  be  easily  cleaned  by  pass- 
ing damp  cloth  over  surface. 

Sample  BooK  and  Price  List  of  this  line  upon  application. 
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MIDSUMMER    ATTIRE 


Informality    and    Comfort    Studied — A   Big    Demand    for 
Wash  Ties — Run  on   Fancy  Waistcoats. 

THE  clothes  of  this  Summer  show  another  decided 
step  in  the  direction  of  ease  and  informality.  Soft- 
ness and  looseness  are  important  characteristics, 
and  these  attributes  even  extend  into  the  dress  acces- 
sories— shirts,  collars  and  cravats.  Of  course,  smartness 
of  appearance  must  be  preserved,  but  all  stiff,  formal  con- 
ceptions are  eliminated  as  much  as  possible.  To  claim  a 
popular  position  in  midsummer  haberdashery  an  article 
must  have  the  virtue  of  being  comfortable  under  "scorch- 
ing" conditions,  and  look  the  part  besides.  Flannels, 
tweeds  and  homespuns  are  the  materials  of  general  wear. 

Collars. 

The  collar  of  the  season  is  the  fold,  with  the  wide  V- 
shaped  opening.  The  indications  are  that  its  popularity 
is  to  have  a  strong  degree  of  permanency.  Dealers  ex- 
press the  opinion  that  it  has  come  to  stay.  The  same 
style  of  collar,  built  up  more,  is  expected  to  be  in  good 
demand  this  Fall,  although  it  will  not  likely  affect  the 
wings  to   any  very  marked  extent. 

For  outing  purposes  a  new  collar  was  introduced  this 
season.  The  material  is  flannel,  and  the  front  is  fastened 
across  with  an  ornamental  safety  pin.  Confined  to  the 
uses  for  which  it  was  designed,  this  innovation  would 
have  been  extremely  well  favored.  It  is  in  excellent  de- 
mand, but  being  used  for  street  wear  by  the  indiscrimi- 
nating  at  the  opening  of  the  season,  has  detracted  from 
its  good  form  in  the  eyes  of  the  particular  person.  Apart 
from  this  it  is  certainly  a  factor  of  some  importance  in 
the  collar  department. 

Summer    Shirts. 

The  newest  thing  in  the  Summer  shirt  is  the  negligee 
with  turn-back  cuffs,  in  a  variety  of  becoming  hot  weather 
colors.  It  embodies  comfort  and  coolness  both  in  fact 
and  appearance.  The  coat  shirt  is  gaining  ground,  and  it 
seems  reasonable  that  it  will  continue  to  do  so  until 
it  displaces  the  styles  that  have  so  long  been  in  use. 

Wash  Ties. 

This  is  a  record  season  for  wash  ties.  White  with 
dots  is  a  great  favorite,  certainly,  but  heliotrope,  light 
blues  and  even  pinks  are  selling  well.  The  shapes,  in 
four-in-hands,  show  a  moderation  of  the  most  popular 
Spring  shape,  the  long,  round  knot.  The  combination , of 
a  low,  neat  collar  and  light-colored,  loosely-knotted  tie 
will  go  about  as  far  toward  making  a   man  look  cool  as 


any   articles    of   attire.      Even    if    worn    with    a    dark    suit 
they  would  have  a  very  marked  effect. 

Waistcoats. 

Fancy  waistcoats  are  asserting  themselves  strongly 
to  public  favor,  and  are  being  widely  received  ;  in  fact, 
so  great  is  the  run  on  them  that  some  merchants  have 
found  their  sales  of  belts  very  materially  affected.  For 
Summer  wear  wash  materials  are  used  principally.  In 
accordance  with  the  vogue,  grey  is  the  leading  color,  with 
white  grounds  following  within  range.  Light  tans  are 
also  in  the  running.  A  novelty  is  the  braided  vest.  Where 
dark  braid  is  used  with  the  darker  colors  rather  a  heavy 
appearance,  more  suitable  to  Fall,  is  imparted.  Some 
lighter  combinations  are,  however,  quite  seasonable. 

Handkerchiefs. 

An  attractive  idea  is  the  wearing  of  fancy  handker- 
chiefs in  the  outside  breast  pocket  of  the  coat.  The  color- 
ings most  favored  are  delicate  and  refined. 

Socks. 

In  socks,  grey  to  match  suitings  of  the  same  shade 
is  in  the  greatest  demand.  There  is  also  quite  a  call  for 
blues   and   tans. 

Tan  Oxfords  are  not  as  popular  as  last  season,  al- 
though they  still   hold   quite  a    solid    position. 

Hats. 

A  straw  hat  forms  part  of  nearly  every  man's  attire 
in  the  hot  months.  The  sailor  shape  is  predominating, 
although  there  is  considerable  sale  of  the  soft  type,  with 
flexible  brim,  and  Panamas.  The  latter  have  not  justified 
the  prediction  that  they  would  be  in  general  demand. 
One  city  dealer  remarked  thai  he  had  not  sold  as  many 
at  $5  to  $10  this  year  as  at  $15  to  $35  three  years  ago 
in  the  same  time.  The  soft-brimmed  hat  is  taking  pretty 
well,  and  will  likely  be  strong  next  season.  Bands  are 
mostly  in  plain  colors. 

A  BUSINESS   CLERK. 

By  Tim. 

Reference  is  often  made  to  the  fact  that  a  good  many 
clerks,  instead  of  showing  the  better  class  and  more 
profitable  goods,  bring1  forward  the  cheaper  and  less  pro- 
fitable goods.  There  are,  however,  exceptions  to  this 
rule.  This  was  demonstrated  to  me  the  other  day.  1 
entered  a  men's  furnishing  house  and  asked  for  sox.  In- 
stead of  showing  me  a  cheap  line  the  clerk  first  of  all 
produced  a  line  which  sold  at  $1.75  per  pair.  Not  being 
a  millionaire  I  asked  for  something  lower  in  price. 
What  he  next  produced  were  $1  a  pair.     The  line  which  I 
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bought  was  cheaper  than  this,  but  it  was  only  by  stages 
that  I  got  the  goods  at  the  price  I  wanted. 

That  clerk  knew  his  business,  and  I  have  a  higher 
esteem  for  him  that  I  would  have  had  he  begun  at  the 
low  price  and  worked  up  to  the  line  of  goods  which  I 
wanted.      Such  a  clerk   is  invaluable   to  his  employers. 


FALL  AND  WINTER  STYLES 


Grey    and     Grey     Mixtures    will    be     Popular — Back    Coats 
Shorter — Loose  Trousers  to  be  Worn. 

GREYS  for  Spring,  lighter  greys  for  Summer,  and 
heavier  greys  for  Fall  and  Winter  !  Truly,  this  is 
a  grey  year  in  men's  suitings,  but  somehow  preva- 
lence of  the  color  does  not  strike  one  as  faddish,  in  th« 
ordinary  sense  of  the  word.  Grey  wears  well  to  the 
eye,  and,  in  fact,  is  such  a  standard,  especially  for 
Spring  and  Summer,  that  there  is  no  danger  of  its  being 
.shunned  in  the  same  manner  as  brown  after  its  phenom- 
enal vogue.  Brown  is  not  so  quiet,  and  because  of  its 
obtrusiveness  it  became  monotonous,  and  was  dropped 
rather  hard.  Incidentally,  it  might  be  said  that  there  is 
quite  a  little  being  sold,  and  it  will  shortly  attain  its 
normal  position  in  the  market,  although  some  time  must 
elapse  before  there  will  be  another  run  on  it.  While  grey 
will  be  less  worn  next  year,  it  is  not  likely  that  it  will 
fall  far  below  the  averag-e  that  it  has  heretofore  main- 
tained. 

Running  the  whole  gamut  of  shades  and  mixtures,  it 
is  difficult  to  find  one  that  has  not  either  enjoyed  strong- 
favor  already,  or  is  in  demand  for  Fall  and  Winter.  This 
applies,  of  course,  to  the  darker,  heavier  cloths. 

Fall  Buying. 

The  merchant  tailor  is  now  figuring  on  his  stock  of 
Fall  and  Winter  goods,  and  he,  apparently,  is  not  going 
to  have  much  trouble  in  selection  as  regards  the  most 
suitable  colors.  He  is  buying  greys  of  all  the  darker 
shades  and  mixtures,  and  has  the  best  of  assurance  that 
the  call  on  them  will  be  large.  Fancy  Saxony  suitings 
are  moving  out  well,  and  browns  are  not.  neglected. 
Mixtures  of  grey  and  green  are  looked  upon   with  favor. 

Blacks  must  always  be  stocked.  Their  standing, 
backed  by  conventionality  most  inflexible,  can  never  be 
disturbed,  whatever  the  turn  of  popular  fancy.  Across 
the  line  an  attempt  has  been  made  to  substitute  colors 
in  evening  dress.  The  fad  has  been  taken  up  by  some  of 
the  young  men,  but  it  will  be  short-lived,  as  it  certainly 
should  be. 

Blues  have  a  steady  demand  also,  and  while  they  may 
feel  the  effects  of  the  grey  season  to  some  extent,  they 
are  sure  to  hold  a  great  deal  of  favor. 

Tweed  Overcoatings. 

Tweed  overcoatings  are  selling  well,  but  it  is  hardly 
likely  there  will  be  a  run  on  them.  Meltons,  beavers  and 
cheviots  are  standard  materials. 

Forecast  of  Styles. 

The  leading  feature  in  men's  suit  styles  this  Spring 
was  the  long  form-fitting  sack  coat,  with  pressed  seams 
and  single  vent.  The  innovation  hardly  has  qualities  to 
extend  it  intact  longer  than  the  Summer.  There  is  too 
much  of  the  fad  about  it.  To  make  a  legitimate  claim 
to  favor  beyond  one  season,  a  style  must  be  reasonable, 
and  show  points  to  justify  its  existence.  The  only 
thing  that  could  be  dwelt  on  in  defence  of  this  one  would 
be  the  length  of  the  coat,  but  that  will  not  survive  the 
Summer.     Already   it  has  been   decided    that   the   length 


shall  be  moderated  for  Fall  and  Winter.  The  pressed 
seams  will  still  be  in  vogue  where  the  vent  is  obviated, 
and  the  vent  where  there  are  no  pressed  seams. 

The  coats  will  be  mainly  single-breasted,  although 
there  is  bound  to  be  a  good  demand  for  the  double- 
breasted  garment  as  well.  The  lapels  will  have  a  tend- 
ency to  be  narrower  than  last  year. 

Trousers. 

The  loose  trousers  are  still  very  much  favored,  and 
they  will  again  be  found  in  styles  for  the  coming  season. 
The  peg-tops  may  have  looked  decidedly  faddish  when 
they  first  appeared,  but  they  have  enjoyed  a  vogue  that 
is  fully  justified  by  their  quality  of  comfort.  From  the 
present  standpoint  it  would  appear  that  the  tight 
trouser  has  not  the  slightest  chance  of  forcing  itself 
back. 

The  new  overcoat  is  form-fitting,  with  a  plain  flare 
over  the  hips  and  single  vent.  Pleated  seams  may  be 
used  if  desired,  and  it  is  shown  in  some  attractive  mod- 
els. The  plain  back  coat  of  moderate  length  will  have 
its  usual  demand,    which   is   alwavs  considerable. 


IN    CRAVATDOM 


A  Great   Run    on    Wash    Ties  —  Four-in-Hands    for    Fall   and 
Winter  are    Narrower. 

THE  introduction  of  cravats  into  men's  wearing  ap- 
parel was  indeed  a  happy  idea,  but  who  at  the 
time  would  have  hazarded  the  prediction  that 
their  vogue  would  continue  through  all  the  years  down 
to  the  present  time  ?  One  of  the  most  carefully  studied 
features  of  an  elaborate  toilet,  it  embodied  a  strong 
element  of  the  artistic.  Then  its  decorative  qualities 
were  the  chief  points  of  recommendation.  To  the 
changes  in  dress  at  various  periods  it  has  been  adapted, 
until  now  we  have  it  as  an  article  that  could  only  be 
dispensed  with  through  radical  differences  in  the  cut  of 
our  garments.  There  is  no  prospect  of  the  cravat  being 
relegated  to  a  less  important  place  that  it  now  holds. 
The  gentleman  of  years  ago  held  it  in  high  esteem,  a 
feeling  which  has  lost  little  or  none  of  its  strength  in 
the  test  of  time. 

The  neckwear  of  this  Summer,  par  excellence,  is  the 
wash  tie.  Its  vogue  has  been  on  the  way  for  several 
seasons,  and  is  here  at  last.  The  wash  tie  has  captured 
the  market,  and  it  has  not  done  so  without  good  rea- 
son. It  is  made  up  in  the  delicate  shades  as  a  four-in- 
hand,  to  tie  in  the  long,  round  knot.  With  the  fold 
collar  it  looks  particularly  well.  Great  business  has 
been  done,  and  it  is  not  unsafe  to  prophesy  that  favor 
for  this  tie  will  extend  into  next  Summer  at  any  rate. 
It  is  not  a  fad,  but,  rather,  a  sound,  sensible  idea  that 
deserves  to  be  popular. 

Many  of  the  materials  used  are  not  washable,  but 
still  are  included  under  the  general  heading  because  of 
their  light,  cool  appearance. 

Piques  and  fancy  weaves  in  white  and  light  shades 
are  favored.  Some  stores  have  added  showy  patterns 
which  do  not  lend  attractiveness  to  the  line.  Plain 
white  or  self-figured  designs  are  more  popular.  Better 
class  trade  runs  strongly  on  linens  and  silks,  and  linen 
mixtures.  Many  of  these  ties  are  quite  heavy,  but  they 
feel  cooler  by  looking  cooler.  Some  good,  plain,  light 
shades  have  added  to  business.  Manufacturers  have 
difficulty  in  coping  with  the  strong  demand  for  these 
goods. 

Notwithstanding  the  many  competing  Summer  lines, 
foulards  remain  as  good  as  ever,  especially  in  the  staple 
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MR.    MERCHANT :- 

You  know  what  a  success  I  have  been.  These  five  beauties,  "  The 
Bijou  Mufflers,"  will  crowd  me  hard  for  first  place  in  your  good  estimation. 
They  are  the  most  comfortable,  practical  and  stylish  Muffler  ever  invented, 
with  all  due  respect  to  the  old  square  padded  and  knitted  ones.  They 
fasten  either  at  the  back  or  side  ;  made  in  various  sizes  and  styles,  and  in 
an  endless  variety  of  Silks.  You  will  make  one  of  your  greatest  mistakes 
if  you  don't  stock  a  large  range  of  these.  They  are  unique,  distinctive  and 
uncommon.  Smart  young  women  and  men  will  ask  for  them  this  Autumn 
and  Winter.  Late  last  fall  we  put  them  out,  and  they  met  with  Instantane- 
ous success.  We  are  preparing  early  this  Season  with  an  interesting  range. 
Unfortunately,  like  myself,  my  firm  (The  Niagara  Neckwear  Co.,  Limited), 
did  not  apply  for  a  design  patent,  and  it  is  now  too  late,  but  then  no 
honest,  honorable  competition  would  imitate.     Yours  for  trade,  705 
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navy  blue  grounds,  with  medium-sized  white  spots  and 
figures.  Exclusive  city  trade  shows  white  grounds  with 
dark  spots*.  This  material  has  the  advantage  of  easily 
knotting,  and  can  be  pressed  to  any  shape  desired. 

String  ties,  to  go  with  the  negligee  shirt  vogue,  are 
doing  much  better  than  in  many  seasons.  They  are  of 
medium  width,   and  come  in  all  shades  and  patterns. 

Bow  ties  also  are  favored,  and  they  have  a  good  ap- 
pearance whether  worn  with  or  without  a  waistcoat. 
According  to  present  tastes,  they  may  accompany  al- 
most any  style  of  collar. 

For  Fall  the  fold  collar  is  having  some  influence  on 
the  tie  that  is  being  shown.  Last  Spring  the  popular 
four-in-hand  was  found  to  be  a  little  too  large  for  this 
collar,  which,  with  the  somewhat  higher  cut  that  waist- 
coats will  have,  made  it  necessary  to  bring  the  width 
from  throe  inches  down   to   two   and   a   half. 


The  Ascot  and  puff  are  having  a  well-earned  rest 
from  popular  patronage,  and  will  not  be  permitted  any 
noticeable  activity  during  the  coming  season.  They 
will  likely  be  back  again,  however,  when  the  present 
vogue  has  run  its  course. 


READY-TO-WEAR    CLOTHING 


Styles  for    Fall    and    Winter    in    Men's    and    Boys' 
Suits  and   Overcoats. 

THE  days  are  past  when  ready-to-wear  clothing  could 
be  detected  at  a  glance,  and  particular  persons  gave 
it  as  wide  a  berth  as  possible.     Close  attention   to 
fit   and   style   have   brought  about    a   revulsion   of   feeling, 
and  raised   it    to  a   height    that   has  greatly  expanded  the 
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BOYS'  CLOTHING   DEPARTMENT,   OGILVY'S,    MONTREAL. 


There  is  very  little  new  in  the  way  of  colors,  but 
that  does  not  detract  from  the  worth  or  attractiveness 
of  the  line  that  is  being  offered.  Plain  colors  still  hold 
first  place.  Bright  shades  in  silver,  medium  and  dark 
grey,  and  raspberry,  are  quite  prominent  in  the  range. 
Solid  blues  and  greens  are  also  noted,  and  many  manu- 
facturers look  for  a  run  on  wine  and  berry  shades,  or 
anything  of  the  cardinal  or  garnet  order.  P^or  evening 
wear  and  semi-formal  occasions,  white,  pearl,  French 
grey  and  pale  heliotrope  remain  the  shades  most 
esteemed. 

Some  manufacturers  complain  of  the  difficulty  in 
disposing  of  high-class  lines  at  a  profit,  as  the  quanti- 
ties bought  are  too  small.  There  is  very  little  talk  at 
present  concerning  price  cutting  or  extra  terms. 


industry.  Now  a  man  may  procure  a  suit  of  this  order 
that  fits  about  as  well,  and  looks  about. as  well,  as  if  it 
had   gone  through  the  hands  of  the  custom  tailor. 

*  *  * 

Favorable  June  weather  aided  retailers  in  disposing  of 
Spring  and  Summer  clothing,  and  stocks,  broadly  speak- 
ing, are  in  good  shape  for  the  incoming  of  Fall  lines.  At 
present  interest  is  centred  on  flannel  and  homespun  outing 
suits,  and  a  fine  business  is  being  done,  principally  in  the 
single-breasted   variety  from   $7   to   $15. 

*  *  * 

A  summary  of  advance  order  business  shows  a  falling 
off  in  overcoats.  A  mild  Winter  assuredly  has  an  influence 
upon   the   clothing    trade,    and   outside   of   the   Northwest 
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AT  UNSHRINKABLE* 


^/    Trade  A(ar/( 

The  Marh 
TKat  Means 

PROFIT 


Wherever  the  consumer  finds  that 
mark,  the  consumer  can  know  for  certain 
these  two  things  : 

I T  trademarks  underwear  that 

*  stands  the  test  of  wear 
(which  tells  what  the  under- 
wear money  bought). 

I T  trademarks  underwear  that 

*  stands  the  test  of  the  wash- 
tub  (which  tells  for  how  long 
the  money  bought  the  under- 
wear). 


^» 


Wherever  the  merchant  finds  that 
mark,  the  merchant  can  know  for  sure 
these  two  things  : 

IT  stands  for  underwear  that  is 
*  crowded  just  as  full  of  qual- 
ity as  a  great  concern  can  crowd 
it  (which  tells  how  sure  its  sell- 
ing will  be). 

I  T  stands  for  underwear  that  is 
advertised  just  as  liberally 
and  capably  as  brains  and  money 
can  advertise  it  (which  tells  how 
quick  its  selling  will  be). 


THERE'S  JUST   ONE  BRAND 
ALL  THAT  FITS- 


Penman  UnsHrinKable  Underwear 

Why  don't  you  look   over  the  line  and  study  out  its  value 
to   your   live    business?     Any    first-class   house    puts    this 
brand    into  its   travellers'   samples. 

The  PENMAN  MANUFACTURING  CO.,  Limited 


of    PARIS,    CANADA 
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orders  are  hardly  up  to  the  mark.  A  decided  tendency  of 
the  trade  is  the  call  for  a  better  class  of  goods  in  face  of 
higher  prices  throughout   the  range. 

In  suit  materials,  fancy  worsteds,  which  are  very 
hard  to  procure,  are  more  prominent  than  tweeds,  and  an 
inclination  is  shown   to  favor  blue  cheviots  and  velours. 

The  manufacturers  closely  follow  custom-  tailor  styles, 
realizing  that  the  public  are  quick  to  appreciate  changes 
in  the  vogue,  and  that  their  output  only  becomes  accept- 
able to  the  greatest  number  when  it  is  right  up  to  date 
in  cut. 

Style  changes  are  not  marked,  but  radical  enough  to 
promote  interest  in  the  line.  In  suits  the  double-breasted 
coat  shows  a  falling  off,  while  the  single-breasted,  with 
pressed  side  seams  and  deep  centre  vent,  is  a  reigning 
favorite.  The  flare  over  the  hips  is  not  very  pronounced, 
and  some  manufacturers  have  all  but  obviated  the  form- 
fitting   feature,    while   all   have   moderated   it    to   some   ex- 


combination  suit  has  been  put  out,  styled  the  Buster 
Brown  sailor,  for  boys  from  six  to  nine  years.  A  new 
style  in  Norfolk  shows  one  pleat  instead  of  two  down  the 
hack,  with  plain  front  and  long  roll  lapel.  Both  single 
and  double-breasted  are  shown  in  fancy  cheeks,  plain 
greys  and  navy  blue.  In  youths'  three-piece  suits  the 
double-breasted  style  is  the  leader.  Bloomers  are  favored 
in  the  great  majority  of  boys'  suits. 

*  *  * 

As  an  example  of  the  trade  and  profit  possibilities  of 
a  boys'  clothing  department,  Ogilvy's,  Montreal,  stands 
high.  There  are  difficulties  and  perplexities  in  building 
up  this  department,  but  the  rewards  justify  all  the 
trouble.  Mr.  John  Parkinson,  the  manager  of  Ogilvy's 
boys'  clothing  department,  through  whose  courtesy  the 
accompanying '  illustration  is  given,  considers  the  possi- 
bilities of  boys'  clothing  in  dry  goods  stores  have  often 
been  neglected.  Women  are  the  purchasers,  and  their  par- 
tiality to  dry  goods  stores  is  natural.    A  scrutiny  of  the 


SOME  ORIGINAL  IDEAS   FOR  THE   DISPLAY  OF  MEN'S  FURNISHINGS. 


tent.     The  garment   is   longer    than   last   year— 31     to    32 
inches. 

Trousers  show  no  material  change,  but  are  cut  full  at 
the  hips,  and  resemble  the  peg-top  variety.  Waistcoats 
are  without  collars. 

*  *  * 

In  overcoats  the  French  back,  with  flare  over  the.  hips, 
and  pressed  or  pleated  seams,  are  shown.  They  have  a 
single  long  vent.  For  the  popular  trade  Chesterfield 
lengths  in  plain  blue  or  black  meltons  are  highly  favored. 
The  usual  line  of  tweeds  are  selling.  The  general  ten- 
dency is  toward  a  shorter  coat,  although  some  are  selling 
as  long  as  52  inches.  The  Newmarket  or  paddock  is  in 
stock,  but  its  4ay  is  none  by,  and  the  call  for  it  is  light. 
In   raincoats  fancy  twills  and  tweeds  are  shown. 


In  boys'  Fall  clothing  early  trade  will  be  done  on 
English  sailor  suits  and  Buster  Brown  styles,  with  the 
latter  decidedly  the  leader.  To  tide  over  the  period  when 
a  Buster  Brown  is  laid    aside    and  a  Norfolk  put  on,   a 


order  and  neatness  displayed  in  Mr.  Parkinson's  depart- 
ment shows  one  of  the  means  he  used  for  doubling  busi- 
ness   in   little  over  four  years. 

*  *  * 

The  clothing  manufactories  are  all  very  busy.  While 
the  rush  is  on  they  could  use  more  skilled  labor  than  is 
available. 


M 


PICTURESQUE,  BUT  WON'T  DO. 

PjN  should  not  wear  trousers,"  says  Mr.  Redfern, 
the  famous  Parisian  ladies'  tailor,  in  giving  his 
views  on  the  subject  of  men's  attire.  Accord 
iog  to  Mr.  Redfern,  trousers  are  cither  too  long,  and 
have  to  be  turned  up,  or  are  too  tight  and  have  to  be 
jerked  up  when  the  wearer  sits  down,  which  is  anything 
but  a  graceful  gesture.  He  declares  that  .knee  breeches 
with  leggins  for  out  of  doors,  would  be  the  most  becom- 
ing things  in  which  men  could  encase  their  lower  ex- 
tremities. 

According  to  Mr,  Redfern,  stiff  collars  and  cuffs  are 
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A  High  CJass  Underwear 


For  All  Climates 


THE 


.. 


PESCO 

UNSHRINKABLE 
UNDERWEAR 

Has  NO  EQUAL 

"  PESCO  "  is  Scotch  made,  is  All  Wool  or  Silk  Wool  and 
is  made  in  all  shapes  and  styles  for  MEN.  WOMEN 
and  CHILDREN. 

"PESCO"  Is  made  of  the  best  2  and  3  ply  Yarns  and 
Is  Guaranteed  Unshrinkable. 

ANY  GARMENT  SHRVNK  IN  WASHING  WILL  BE 
REPLACED. 


Manufactured  solely  by 
PETER  SCOTT  S.  CO.  LIMITED 
Hawick.  Scotland 


Full  Ranges  of  Samples  at 

SvvlUer  <&  Ha-wksworlh, 

*>7  St.  James  St.  MONTREAL. 

A.  D.  Macdonald,       4':  Mclntyie  block 
WINNIPEG,  MANITOBA. 


BUYERS  OF 


RAINPROOFS 


Should  get  those 
proofed    by    the 


Co.,  Ltd. 


/^eg^TraoeMark^ 


and  stamped 


PROOFED  BY 


The  "Cravenette"  Co.,  Limited,  affix  their 
stamp  only  to  such  goods  as  are  suitable  in 
quality  for  Rainproof  purposes. 

Therefore,  this  stamp  is  a  guarantee  not 
only  of  Rainproof  properties,  but  also  of  the 
quality  of  the  material. 


DU 


AS  WELL  AS 


IN 


The  "Cravenette"  Co.,  Ltd.,  Bradford,  Proofed  to  the  Trade. 
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not  only  uncomfortable,  but  ugly.  Frills  at  the  wrist 
and  a  soft  turn-over  collar  would  be  much  more  grace- 
ful. His  idea  is  that  coats  with  spreading  tails,  some- 
thing' like  the  modern  frock  coat,  but  much  more  ample, 
would  be  an  ideal  garment  for  men,  and  this  should  be, 
if  not  entirely  made  of  silk,  at  least  lined  throughout 
with  it.  Fancy  waistcoats  should  be  worn  at  all  times. 
They  liven  up  a  man's  appearance. 

Lastly,  says  Mr.  Redfern,  high  and  stiff  hats  should 
be  replaced  by  soft  felts  with  wide  brims,  the  broader  the 
better. 

THE  HAT  TRADE 


Scarcity  of  Straw  Hats,  Large  Fall  Advance  Orders. 

STRAW  hat  time  was  somewhat  delayed  owing  to  un- 
favorable weather  conditions,  but  some  warm  days 
throughout  June  helped  out  trade.  The  split 
sailor  type  is  still  unrivalled,  but  novelty  this  year  has 
been  lent  trade  by  the  introduction  of  a  few  fancy  shapes, 
particularly  the  telescope  model,  which  is  illustrated.  In 
the  city  these  hats  are  quite  conspicuous,  but  it  is  not 
expected  they  will  remain  in  favor  from  year  to  year. 
One  of  the  novelties  of  the  season  is  the  introduction  of 
the  ventilated  colored  hat  band.  The  hat  and  band  are 
so   woven  as  to  permit  of  openings   at  regular  intervals 


to  jobbers.  A  popular  Fall  style  is  illustrated.  It  will 
be  noted  the  tlat  effect  is  giving  way  to  slight  molding 
at  the  side  in  moderately  rounded  curl,  while  the  crown 
tapers  slightly,  only  a  semblance  of  the  square  effect 
now  in  vogue. 


THE  STRAW  HAT  TRADE. 

NO  branch  of  men's  wear     is     so  subject  to   weather 
conditions  as  straw  hats,   and  for  this  reason  the 
department  is  often   approached  with   suspicion   at 
the     regular     buying   season,     and     unless   exceptionally 
bright  weather  ensues  it  often  shows  a  loss. 

Intelligently   handled,     the   department    is   capable   of 
proving  a     profit     winner.     Usually   a  bad     season    dis- 


HBlUtiisicO 


The  New  Straw  Shape. 

courages  purchasing,  and  poor  stocks,  badly  assorted, 
with  no  co-operation  in  window  display,  demoralize 
trade  the    best   season.     Much  has  been   said  concerning 


VBNBt 


Popular     Telescope     Models    of     the     Present 

Season  — Shown  by  Waldron-Drouin  Co., 

Limited,  Montreal. 


NEW    FALL    DERBY. 


around  the  top  of  the  hat.  Colored  straw  is  often  in- 
troduced on  the  edge  of  the  brim  as  well.  This  hat  is 
expected  to  be  a  feature  next  year.  Jobbers  anticipate 
the  present  month  will  show  the  true  state  of  the  mar- 
ket in  straws,  and  are  hoping  to  clear  out  practically 
everything. 

Outing  hats  of  duck  and  linen  and  very  light  felt  are 
now  featured  in  every  class  of  store.  Some  fancy  mod- 
els are  noted,  and  colors  run  from  the  favorite  cream 
and  white  to  fawn  and  grey. 

Early  Fall  orders  show  the  unrivalled  position  of 
the  black  derby,  and  while  soft  hats  are  not  neglected 
the  proportion  is  about  1  to  6.  Retailers  by  this  time 
are  fully  aware  of  the  advance  in  prices  which  has  been 
shown  before  are  no  more  than  warranted.  For  some 
time  the  hat  trade  has  been  working  upon  very  small 
margins,  and  the  advances  in  all  hat  materials  rendered 
profits  very  close.  Better  hats  are  being  bought,  as  is 
plainly  evident  by  the  falling  off  in  trade  of  cheap  wool 
hats  retailing  from  50c.  to  $1.  The  latest  advices  from 
English  markets  indicate  further  advances   will  be  made 


the  decided  tendency  on  the  part  of  retailers  to  buy  very 
light  stocks  at  the  opening  of  the  season  with  the  hope 
that  the  jobbers  will  supply  them  with  the  goods  when 
they  are  needed.  Jobbers  show  the  same  hesitancy  in 
carrying  stock  for  the  benefit  of  the  retail  trade,  and  the 
manufacturer  who  will  not  stock  ahead  finds  himself  in- 
undated with  rush  orders  in  the  middle  of  the  season. 
Naturally  time  does  not  permit  of  the  same  care  in 
manufacture,  and  straws  are  turned  out  inferior  in  every 
respect.  Further,  all  the  incidental  expenses  are  increas- 
ed and  jobbers  and  retailers  find  values  far  from  as  good 
as  at  the  opening  of  the  season. 

The  retailer  at  last  learns  that  he  buys  cheapest  who 
buys  early,  and  the  question  is  to  find  a  basis  for  esti- 
mating the  amount  of  stock  required.  By  long  experi- 
ence many  firms  have  found  the  general  average  of  an 
entire  season's  business  is  safe  to  work  upon.  Profits 
are  worth  striving  for  if  merchants  will  come  together 
and  agree  not  to  cut  prices  early  in  the  season,  at  any 
rate  not  before  the  middle  of  July. 
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^x      Special  Novelty 
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QC 


EACH    SEASON 


Ask  to  see  our  Argonaut,  Novelky 

for  coming  season. 


It  will  be  a  great  seller 
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Townsend  Grace  Co, 


yORK,   BALTIC0 

-     U.S.A- 


&t> 


\StrM 


Hats 


Representatives,  with   the  new    line    for    1907,    will   soon    leave    for    their  respective    territories: 


John  W.Grace — Louisville,  Cincinnati,  St.  Louis,  Detroit,       E.  C.  Allen — Chicago,   Illinois  ;  Indiana.  Wisconsin,  Michi- 
Pittsburg,  Buffalo,  Columbus,  Cleveland 
and  Philadelphia. 


F.  G.   Phelps — Connecticut,  Massachusetts  and  New  York 
City. 

Delano  &  Wheeler — Eastern  New  England  and  Boston. 

John    T.  French — Virginia,  Georgia,  Alabama,  Mississippi, 
Arkansas,  Ohio  and  New  York  State. 

H.  L.  Wilson — Pennsylvania. 

E.  C.  Gothard — Middle  South  and  Texas. 


gan  and  Iowa. 

J.  E.  Jackson —Kansas  City,  Northwest,  Middle  West  and 
Southwest. 

Chas.  C.  Settle  —  Denver,  and  Pacific  Coast. 

Paul  G.  Brooke -North   Carolina.  South  Carolina,  Lower 
Georgia  a.  d  Florida. 

I.  B.  Wentworth— Canada. 

Read  &  Son-  Cuba. 

Samuel  W.  Walker — Mexico  and  Central  America. 


In  FINISH,  CHARACTER  and  WEIGHT 

Past  unexcelled  reputation  is  maintained. 

In  STYLE  and  NOVELTY 

The  line  is  supreme  for  newness,  correctness  and  original  creations. 

The  line  will  consist  of  Braid  Hats,  Tropical  or  Body  Hats,  Genuine 
Panamas,  Guam,  Manillas,  and  Javas. 

All  dealers  desiring  to  see  our  line  of  samples  should  write  to  the  main  office  in  Baltimore  at  once, 
where  arrangements  will  be  made  to  bring  you  in  contact  with  our  salesmen,  representing  us  in  your 
particular    territory. 

o2ownAmd  Greece  &crni^ana 

BALTIHORE,  U.S.A. 
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Now  Here  is  a  Suspender  W^tH  Features 
THat  Really  Produce  Sales 


"The  Faultless" 


"iTURNEIt^st  and  most  unique  suspender. 
0  19GW16  very  article  particular  dressers 
*S»-  a*e  look\ngJor.Ai 

^^^^llsp^^fi^fa^Lv^s  perfectly  to 
e^rvmovemeiH-ojrthe  body,  giving- 
jKmxAgftum  cormort  to  the  wearer. 


Manuja^kf^j^-'-W^  us   exclusively. 
Price  $4.50  per  doz. 

"Send  along-  a  trial  order. 


THE. 


Berlin  Suspender  &  Button  Co, 


BERLIN,  ONT. 


WREYFORD&CO.SoHTo 

WHOLESALE  MEN'S   FURNISHERS 

Seasonable  Lines  in  Stock 

French  Balbriggan  Underwear,  at  $4.50  and  $6.00. 

Lightweight  Stripe  Underwear.  $3.00. 

French  Lisle  Half  Hose,  $3.75,  $4.50  and  $6.50. 

Good  Range  Fancy  Half  Hose,  $2.00. 
Poplin  Bow  Ties,  woven,  %  x  30,  $1.75  doz. 


YOUNG  &  ROCHESTER'S 

Knitted  and  Tattersal  Vests 

DRESSING   GOWNS    AND    SMOKING   JACKETS 
Good  ranges  of  Fine  English  Flannel  and  Oxford  Shirts,  New  Collars. 

Cellular  Aertex  Underwear 

The  only  Hygienic  Mesh  Underwear  that  will  wear  well  and  is  moderate 
in  price.     Good  returns  for  both  retailer  and  wearer. 

Tress  &  Co.,  London,  Eng. 

Manufacturers  or  select  shapes  in 

HATS  and  CAPS  (Silk  and  Felt) 


Latest  West-End  and  City  shapes 


Specialties  in  CAPS. 


Cooper,  Corah  &  Sons 

St.  Margaret  s  Works,  LEICESTER 
Cashmere  and  Worsted  Hosiery. 

Sweaters,  Athletic  Shirts,  etc. 

Ladies'  Blouses  and  Norfolk  Jackets. 


|D*-Any  specialty  of  Men's  Attire  for  sporting  or  general  wear  that  is 
good  in  quality,  and  likely  to  meet  requirements  of  particular  cuitom*ri,  we 
aava  it. 


TO  SUSPENDER  BUYERS 


H  We  have  always  aimed  first  to  give  satisfaction, 
and  our  sales  show  our  goods  hare  given  it,  as  from 
year  to  year  in  many  cases  our  suspenders  have 
re-sold  themselves. 

H  Our  success  in  making  and  selling  Suspenders 
has   been  made  up  in  that  way. 

II  A  complete  Fall  line  is  ready  for  your  inspection. 

H  We  want  to  prove  all  we  claim.  Do  not  fail  to  add 
a  few  Boniface  Rubber  Collars.  They  are  good  sellers 
and  trade  winners.    Send  for  a  sample  order. 

THE  GLOBE  SUSPENDER  CO. 

Rock  Island,  P.Q. 
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DISPLAY  YOUR  HATS. 

WITH  the  aid  of  a  few  window  fixtures  a  merchant 
may  make  a  very  effective  display  of  hats— and 
the  doctrine  of  display  in  this  connection  is  one 
that  he  should  accept  without  reserve,  and  follow  out  to 
the  best  possible  advantage.  Hats  lend  themselves  very 
readily  to  window  decoration.  They  have  a  smart,  clean- 
cut  appearance,  and  the  work  of  an  expert  is  not  required 
to  make  them  show  up   well. 

Many  dry  goods  stores  carrying  a  line  of  hats  do  not 
attempt  to  display  them  properly.  The  cost  of  the  neces- 
sary fixtures  ?  Why,  the  increased  sales  resulting  would 
wipe  that  out  in  short  order,  and  establish  a  precedent 
in  this  department    that   would  be  of  permanent  value. 

Take  straw  hats,  for  instance.  There  is  nothing  more 
summery  in  appearance  than  they.  A  large  number  can 
be  put  in  a  window  without  destroying  the  effect.  Felt 
hats  for  Fall  and  Winter  have  to  be  treated  somewhat 
differently.  They  should  not  be  used  in  such  numbers,  and 
their  severity  of  outline  and  color  had  better  be  relieved 
by  the  use  of  some  other  articles  of  men's  wear,  say  sev- 
eral of  the  latest  shirts,  ties,  collars  and  handkerchiefs 
tastefully  arranged.  A  couple  of  umbrellas  and  several 
pairs  of  gloves  may  also  be  effect ively  introduced.  Use 
only  small  articles,  and  avoid  all  appearance  of  crowding. 
Price  tickets  of  dark  color  with  white  lettering  will  en- 
hance the  whole. 


SHIRTS     AND     COLLARS 


McKENNA-THOMPSON  FAILURE. 

ON  June  5  the  McKenna-Thompson  Company,  McGill 
street,  Montreal,  wholesale  clothiers,  went  into 
liquidation.  The  total  liabilities,  including  esti- 
mated loss  on  bills  receivable  under  discount,  amount  to 
$76,841.58,  while  visible  assets  total  up  to  $66,717.40, 
showing  an  apparent  deficit  of  $10,124.18.  It  is  under- 
stood that  the  book  debts  of  the  company,  which  amount 
to  $25,000,  have  been  assigned  to  the  Ontario  Bank, 
against  their  claim  of  $31,600.  Assets  visible  are  roughly 
made  up  from  :  Stock  in  trade,  $28,781.10  ;  furniture  and 
fixtures,  $1,946.97  ;  cash  on  hand,  $141.54.  Creditors  are 
evenly  divided,  and  it  is  estimated  roughly  that  English 
creditors  will  lose  in  the  neighborhood  of  $13,000  and 
Canadians  $21,000,  outside  of  the  bank.  II.  A.  Fisk,  of 
Savage  &  Fisk,  Montreal,  has  been  appointed  final  liqui- 
dator. 

McKenna-Thompson  Company  was  one  of  the  oldest 
clothing  houses  in  Canada  and  had  dealings  with  mer- 
chants in  all  parts  of  the  country.  News  that  the  com- 
pany had  gone  into  liquidation  came  as  a  great  surprise 
to  those  who  had  been  dealing  with  them  for  years. 


NOTES. 

The  all-cloth  cap  has  been  replaced  to  a  great  extent 
by  the  type  modelled  after  the  yachting  cap,  although  the 
former  is  in  demand  for  outing  wear.  The  field  of  popu- 
lar favor  for  caps  has  narrowed  down  immensely,  and 
they  are  seldom  worn,  except  where  the  use  of  a  hat 
would   be   inconvenient. 

Glove  prices  are  up  owing  to  the  great  scarcity  of 
good  skins,  and  the  increase  runs  as  high  as  four  shillings 
a  dozen.  Tans  and  oaks,  with  a  tendency  toward  the 
lighter  shades,  are  the  best  sellers.  There  is  always  a 
steady  demand  for  white  and  black,  and  grey  can  almost 
be  considered   a   staple,    too. 

W.  J.  Keeler,  of  D.  E.  Maedonald  &  Bro.,  Guelph, 
won  a  third  prize  of  $50  in  a  window  dressing  competi- 
tion conducted  by  the  American  Bureau  of  Louis  Herms- 
dorf,   New  York. 
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AS  the  Summer  season  advances,  it  shows  how  popu- 
lar the  negligee  shirt  has  become.  Warmer  weather 
has  brought  with  it  a  demand  on  the  part  of  the 
public  for  something  cool  and  comfortable,  and  while 
everything  in  soft  shirts  is  selling,  the  negligee  easily 
holds  first  place  in  the  trade.  Not  only  in  the  city  is  it 
so  favored,  but  also  in  country  districts.  For  those  who 
are  well  supplied  in  this  line  the  increasing  demand  augurs 
well  for  a  good  season's  business.  Many  merchants  have 
already  found  it  necessary  to  place  repeats,  but  when  con- 
ditions are  considered  it  is  doubtful  whether  it  will  be 
possible  for  them  to  obtain  the  goods  in  time  for  the 
Summer  business. 

*  *  * 

Manufacturers  are  at  present  confronted  by  a  very 
serious  problem.  Lack  of  help  is  the  cause  of  much  worry 
and  considerable  loss  to  most  of  the  manufacturing 
houses.  They  are  losing  money  and  the  retailers  are  suf- 
fering through  late  deliveries.  One  house  has  been  forced 
to  refuse  all  orders  for  the  past  two  months,  so  busy 
were  they  with  orders  already  booked,  and  which  they 
found  it  very  difficult  to  fill. 

*  *  * 

A  Mont  leal  manufacturer  remarked  to  a  representa- 
tive of  The  Review  upon  the  increasing  tendency  on  the 
part  of  merchants,  particularly  in  the  country  districts, 
to  buy  white  dress  shirts.  Not  all  shirt  manufacturers 
interviewed  report  like  conditions,  still  it  is  interesting 
to  notice  the  increasing  demand  for  the  dress  shirt  spoken 
of  by  some  makers.  The  particular  houses  referred  to 
stated  that  almost  every  order  now  being  received  con- 
tained a  call  for  at  least  one  line  of  the  white  dress 
shirt.  Although  these  orders  were  mostly  for  Fall  deliv- 
ery, many  of  them  call  for  the  goods  immediately. 

*  *  * 

With  the  city  trade  an  exceedingly  popular  line  at 
present  is  the  white  negligee.  Usually  this  is  made  up  in 
Madras,  or  sometimes  in  the  popular  pique.  It  is  a  very 
popular  shirt  for  street  wear,  and  finds  great  favor 
among  business  men.  Very  often  it  is  seen  in  plain  white 
with  white  stripes,  but  as  a  general  rule  the  plain  white 
is  preferable.  Another  Madras  shirt  very  much  appre- 
ciated by  the  public  is  one  with  fancy  fronts  and  body 
to  match.  The  same  pattern  in  fancy  front  and  white 
body   is   also   shown. 

All  lines  of  outing  shirts  are  being  given  all  the  dis- 
play possible  by  city  dealers.  Many  attractive  windows 
are  noticeable  in  Montreal  and  Toronto.  Various  patterns 
are  shown,  but  there  seems  to  be  no  preference  on  the 
part  of  the  public.  Outing  shirts  with  turn-back  cuffs, 
such  as  were  described  in  The  Review  some  time  ago, 
are  having  the  good  sale  predicted  for  them.  These  shirts 
rind  more  favor  with  the  better  class  of  trade. 

*  *  * 

Considerable  business  is  being  transacted  in  pleated 
shirts.  Very  comfortable  and  attractive,  they  are  desira- 
hle  for  wear  during  the  Summer  months,  more  especially 
since  belts  are  popular.  Pleats  are  if  anything  a  shade 
wider  than  they  have  been,  the  width  being  generally 
about   five-eighths   of  an  inch. 

*  *  * 

Travelers  have  been  on  the  road  for  some  considerable 
time,  and  most  merchants  have  had  an  opportunity  to 
view  the  lines  offered  for  Fall.     Those  who  have  seen  the 
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THE     NEW 


COLOSSUS 


COLOSSUS    has   branched  out. 
The  success  in   past    seasons   of 
COLOSSUS    WORKING 
SHIRTS 
has    forced    the    issue,    and    for 
SPRING      1907      a     range     of 

FINE   NEGLIGEE  SHIRTS 
and  OVERALLS 


COLOSSUS 
NEGLIGEES 

will  be 

shown  in 

a  splendid 

variety  of 

Printed 

Cloths 
and  all  the 

popular 
weaves  of 

Madras. 

The  range 

of  Working 

Shirts  will 

be  more 
complete 
than  ever 

before. 


will  be  marketed  under  this 
brand.  This  means  that  the 
Standard  of  Quality  in  the 
Materials,  Workmanship  and 
Finish  (which  has  placed  COL- 
LOSSUS  WORKING  SHIRTS 
without  an  equal  on  the  market, 
or  in  the  confidence  of  the 
Trade)  will  be  given  to  the  new 
branches  of  COLOSSUS 
BRAND  goods.  Consequently 
every  line  in  the  new  range  will 
be  of  the  highest  order  and  well 
worth  inspecting.  Samples  will 
be  in  the  hands  of  the  Wholesale 
Trade  in  a  very  short  time. 


COLOSSUS 

SHIRTS  AND  OVERALLS 


COLOSSUS 
OVERALLS 

and 
SMOCKS 

in  the 

various 

weights 

and  colors 

will  be 
the  finest 
range  of 
this  class 
of  goods 
ever  turned 
out. 
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We  are  now  running  a  generous 
advertising  campaign  in  the  Canadian 
press  in  the  interests  of  "  Tevia " 
Tweeds. 

For  the  first  time  in  textile  trade 
history  pure  all-wool  Scotch  tweeds 
are  being  advertised,  not  for  sale  direct 
to  the  consumer  but  for  sale  through 
the  tailor. 

This  advertising  is  strong  and  force- 
ful   and    will     create    a    demand    for 

"Tevia." 

Be  ready  to  meet  that  demand. 

You  know  how  good  the  best  Scotch 
tweeds  are.  "  Tevia  "'  Tweeds  are  the 
best  Scotch  tweeds.  There  may  per- 
haps be  others  as  good,  but  "  Tevia  " 
is  the  only  one  which  carries  the  manu- 
facturer's advertised  trade  mark  as 
his  guarantee  of  good  faith  and  all- 
wool  quality. 

Our  advertising  is  teaching  your 
customers  what  this  trade  mark  stands 
for  and  many  of  them  are  certain  to 
want  "  Tevia  "  Tweeds. 

You  will  find  the  remainder,  too, 
will  be  all  the  more  ready  to  place 
their  orders  with  you  when  you  tell 
them  what  the  "Tevia"  trade  mark 
means. 

Patterns  and  copies  of  the  advertise- 
ments on  application  to 

Mark   Fisher    Sons    &    Co* 

Montreal Toronto Winnipeg. 


offerings  have  not  noticed  any  features  particularly  new 
or  unexpected,  although  some  points  there  are  which  are, 
perhaps,  not  along  the  beaten  path,  and  are  rather  inter- 
esting. One  of  the  outstanding  features  of  the  Fall  lines, 
according  to  a  leading  maker,  is  the  demand  for  weightier 
materials  than  usual.  Despite  the  talk  of  a  growing  de- 
mand for  light  weight  goods,  this  manufacturer  finds  the 
case  to  he  exactly  the  opposite.  Orders  received  are  for 
shirts  made  up  in  meltons  and  cotton  and  wool  goods, 
also  the  heavier  flannels. 

*  *  * 

Manufacturers  do  not  look  for  very  much  trouble  in 
making  Fall   deliveries. 

*  *  * 

Colors  are  pretty  well  defined  this  season.  Plain  col- 
ors seem  to  he  favored.  Blues  and  greys  are  very  popu- 
lar. Browns  are  not  so  much  in  demand,  and  it  is  not 
thought  that  there  will  he  much  of  a  run  on  this  color. 
In  flannels  some  pretty  mode  shades — dove,  fawn,  etc.— 
are  shown,  some  with  a  light  canary  stripe.  Many  dealers 
are  afraid  of  this  stripe,   but  others  arc   taking  hold  of  it 

with  confidence. 

*  *  * 

Concerning  orders,  it  must  be  admitted  that  so  far 
they  have  not  been  very  large.  Many  merchants  have 
carried  over  a  considerable  stock  from  last  year,  but 
such  stocks  are  not  by  any  means  heavy.  Indeed,  as  a 
matter  of  fact,  there  seems  to  be  an  inclination  to  hold 
off  buying  rather  than  not  to  buy  at  all.  Different  views 
are  taken  on  this  subject.  No  doubt  numerous  merchants 
are  waiting  until  late  in  the  season,  perhaps  until  Sep- 
tember, in  the  hopes  of  taking  advantage  of  the  clearing 
out  reduction  given  by  manufacturers  anxious  to  finally 
dispose  of  their  Fall  goods  rather  than  carry  them  over 
till  the  next  season.  This  year  those  who  wait  are  likely 
to  be  disappointed,  as  it  is  cpuite  improbable,  considering 
conditions,  that  there  will  be  anything  left  for  makers  to 

clear  out. 

*  *  * 

Many  good-sized  lots  have  been  booked  by  manufac- 
turers, and  there  is  not  a  doubt  but  that  the  coming  sea- 
son will  outshine  last.  Opinions  differ,  but  it  is  generally 
thought  that   this  will  be  the  case. 

*  *  * 

Larger  shirts  are  called  for  as  the  season  advances. 
Merchants  state  when  sending  in  their  orders  that  the 
general  trend  of  the  trade  is  towards  larger  shirts.  People 
desire,  now  that  they  have  been  educated  to  pay  a  better 
price,  better  value  for  their  money,  and  this  is  the  form 
their  wish  assumes.  Although  quite  noticeable,  this  de- 
mand does  not  affect  the  shirts  used  by  business  men  so 
much  as  lines  sold  to  the  working  class.  Naturally  the 
workingman  engaged  in  manual  labor  feels  the  need  of  a 
good  large  shirt  from  the  standpoint  of  comfort.  Shirts 
of  sateens,  Oxfords,  kerseys  and  flannels  are  now  turned 
out  by  many  makers  in  much  larger  sizes. 

*  *  * 

Worthy  of  mention  is  the  fact  that  there  seems  to  be 
a  falling  off  in  the  demand  for  cheviots.  A  few  years  ago 
these  shirts  had  a  great  run,  but  at  present  there  seems 
to  be  no  very  great  call  for  them.  For  camping  and  such 
purposes  they  are  still  used  to  a  large  extent,  but  even 
so,  other  lines  seem  to  be  more  popular.  Ceylon  flannels, 
for  instance,  are  more  in  demand  for  camping  wear.  De- 
cided checks  are  not  in  favor,  but  for  Fall  very  light 
over-checks  are  being  offered.  Stripes  seem  to  enjoy  some 
measure  of  popularity. 


The   demand    for  coat   shirts   is   on    the   increase,     and 
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ISSUED     BY     ,..    THORITY     OP 
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K^c, 


Berlin,    Ont. 


3-New  Lines  of  Overalls-3 

Made  from  American  Denims    Full  Indigo 

MonarcK  Mechanics 
MonarcK  Newports 
Monarch  Headlights 

Have  you  seen  them?    Write  for  samples  and  quotations. 


'«• ............. 
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Motorist  (wet  through) — Just  look  how  my  coat  is  shrinking  ! 
2nd  Motorist— My  dear  fellow,  why  don't  you  wear  GARBIRNETT? 
Specially  constructed  weatherproof  cloth. 
The  very  thing  for  automobiling,  riding,  driving,  etc. 

All  goods  bear  this  stamp. 

"JENNWEL" 
WATERPROOF 


REGISTERED 


Sole  Makers.  JOSHUA  F.  GARNETT  &  SON,   Castle  Mills,  Idle,  Bradford 
Canadian  Representatives :  GEO.  S.  PLOW  &  CO.,  232  McGill  St.,  Montreal, 
A.  ALEXANDER  &  CO.,  77  York  St.  Toronto. 

Makers   to    the    wholesale   trade  only. 


To  Our  Customers: 

We  desire  to  thank  our  friends  for 
the  increased  business  we  have  had  for 
the  past  season,  and  are  now  preparing 
new  and  up-to-date  sellers  for  the 
coming  season,  particularly  in  Mittfens 
suitable  for  all  purposes. 

Can  furnish  samples  for  inspec- 
tion and  give  quick  delivery  of 
stock  at  once  on  a  special  line  of 
Mitts  and  Cloves  for  construction 
work. 


Thi 


e 


Double  Use  Mitten  Co. 


Dundas,  Canada 


Limited 


Manufacturers  for  the  Jobbing 
Trade  only. 

H.   C.   SMITH    -    Manager. 
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will  continue  steadily  in  that  direction.  They  have  yet 
to  take  the  fancy  of  the  popular  trade,  but  that  will 
come  in  time,  and  it  is  reasonable  to  predict  that  they 
will    eventually    hold    the   market    for    all    classes    in     all 

styles. 

*  *  * 

The  stiff  front  shirt  for  general  wear  has  taken  a 
tumble,  and  is  not  likely  to  re-appear  for  some  time  to 
come.  There  are  authorities  who  predict  its  revival,  but 
the  signs  of  the  times  carry  no  suspicion  just  now  of 
such  an  occurrence.  It  is  argued  that  is  the  logical  gar- 
ment for  Fall  and  Winter,  and  an  effort  is  being  made  in 
New  York  to  find  an  opening  for  it  in  this  year's  stocks. 
It  may  be  acceptable  in  some  degree  next  year,  but  the 
demand  for  soft  fronts  will  in  all  probability  continue  to 
rule. 

For  outing  purposes  the  soft  flannel  collar,  with  safe- 
ty pin  across  the  front,  is  a  large  seller.  The  general 
opinion  is  that  it  is  a  fad  of  the  most  transitory  type, 
destined  to  disappear  after  this  season. 

*  *  * 

The  fold  collar,  with  the  wide  V-shaped  opening,  which 
is  so  favored  in  the  Summer  trade,  will  not  relinquish 
its  hold  for  Fall  and  Winter.  Of  course  it  is  made  some- 
what higher  than  the  hot  weather  model.  Primarily,  the 
comfort  that  it  affords  is  the  reason  for  its  big  run. 
Then  it  sets  off  to  the  best  advantage  the  four-in-hand  tie 
that  is  in  vogue.  Concentration  of  the  general  demand  on 
a  fold  collar  is  not  the  most  pleasing  thing  for  the  manu- 
facturer. It  costs  more  to  make  it,  and  brings  just  the 
same  price  as  the  wing. 

The  wing  collar  is  to  have  a  good  position  for  Fall 
and  Winter.  The  tendency  is  decidedly  toward  the  square 
wing. 

NEW  SHIRT  MANUFACTORY. 

Charles  Edouard  Boivin,  Joseph  Adolphe  Grenier, 
both  commission  merchants  and  manufacturers,  and  Jos. 
Eugene  St.  Laurent,  manufacturer,  all  of  Montreal,  have 
entered  into  partnership  as  manufacturers  of  gents'  and 
children's  shirts,  under  the  name  of  "Dominion  Shirt 
Mfg.  Co." 


THE    MERCHANT   TAILOR 


A   PRESENTATION. 

R.  L.  Davidson,  who  recently  resigned  his  position 
with  John  Macdonald  &  Co.,  Toronto,  to  enter  into  the 
commission  business  on  his  own  account,  was  presented 
by  his  late  fellow-employes  with  a  handsome  gold  watch. 
.John  Macdonald,  president  of  the  company,  made  the 
presentation  on  behalf  of  the  employes.  Mr.  Davidson 
was  with  John  Macdonald  &  Co.  for  over  eighteen 
years,  during  thirteen  of  which  he  was  one  of  their 
Eoreign  buyers. 


PLANKS  FOR  YOUR  PLATFORM. 

Industry  is  the  key  to  success. 

Take  time  to  think,  plan  and  act. 

You  have  a  place  in  the  world.     Find  it. 

There's  no  time  to  begin  like  the  present. 

One  experience  is  worth  more  than  ten   theories. 

The  boat  built  to  carry  another  man's  cargo  may 
capsize  under  yours. 

No  one  has  a  right  to  make  others  unhappy  in  order 
to  please  himself. 

Keep  to  the  trail.  Success  lies  in  continuous  effort 
along  a  certain  line. 

Let  thoroughness  characterize  everything  you  do. 
You  can  win  in  no  other  wav. 


A   Montrealer  Gets  Business — The  Working   of  a 
Club    Plan. 

INGENIOUS  methods  for  securing  additional  business 
have    been    evolved   by    merchant    tailors,    as    well     as 

the  ordinary  dry  goods  stores,  and  an  old  idea  which 
has  been  revived  with  success  has  lately  come  to  the  no- 
tice of  The  Review.  A  St.  Catherine  street  (Montreal) 
tailor,  in  these  days  of  strenuous  competition  in  his  line 
and  the  added  opposition  of  ready-to-wear  clothes,  has 
evolved  a  club  plan  of  doing  business  which  has  netted 
him  a  steady  trade  with  good  profits.  At  the  present 
time  he  is  running  some  five  clubs  of  fifty  members  each, 
and  his  success  may  be  gauged  according-ly. 

The  plan  is  simple  after  the  fifty  young  men  have 
been  secured.  Each  member  of  a  fifty  club  finally  re- 
ceives a  suit  of  clothes  worth  $25,  and  pays  for  them  in 
advance  by  depositing  $1  for  25  weeks.  The  attractive- 
ness of  the  proposition  which  wins  members  is  that  a 
drawing  takes  place  each  week  of  the  25,  and  the  num- 
ber from  one  to  fifty  drawn  secures  an  order  for  his  suit 
without  paying  anything  further  towards  the  club.  Thus 
the  first  week  someone  secures  a  suit  of  clothes  for  $1, 
the  second  week  another  one  for  $2,  and  so  on  up  till  the 
full  value  of  the  suit,  $25,  at  the  end  of  the  25  weeks, 
when  the  club  is  finished.  The  25  members  who  did  not 
share  in  the  drawing  and  have  paid  in  their  $25  are  each 
entitled  to  a  suit  of  clothes  as  well. 

Those  who  are  mathematically  inclined  can  easily 
figure  up  that  the  tailor  receives  $19  for  each  suit  of 
clothes  he  makes,  and  to  be  sure  his  profits  are  meas- 
ured with  this  in  view.  There  is  nothing  illegal  in  this 
practice  according  to  a  decision  given  a  few  years  ago  in 
Montreal. 

In  fair-sized  towns  this  plan  is  feasible  and  appeals 
strongly  to  young  men.  The  customer  risks  nothing  in 
joining  the  club  and  stands  a  chance  to  gain  a  good  deal. 


o 


THE   KING  AND    EVENING   DRESS. 

, WING  to  the  action  of  the  King,   drastic  changes 
in  the  style  of    the  dress  coat  are  likely  to    be 
made  during  the  coming  season,"  says  the  Tailor 
and   Cutter.      "Already   blue   cloth    is   being   used,     while 
velvet   collars   have   lately   become   a   conspicuous   feature 
in  the  up-to-date  dress  coat. 

"We  hear  that  the  King  has  expressed  his  disapprov- 
al of  doubleJbreasted  garments  for  evening  wear  and  is 
having  specimens  of  styles  prepared  for  him  by  the  lead- 
ing west  end  firms,  with  a  view  of  bringing  about  a 
change.  It  is  therefore  highly  probable  that  the  trade 
will  be  on  the  alert  to  take  up  any  changes  that  may  be 
suggested  by  His  Majesty,  and  the  result  will  be  a  revo- 
lution in  the  style  of  evening  dress  in  the  immediate 
future." 

BRITISH    TRADE   INCREASES. 

The  board  of  trade  returns  for  April  show  that  the 
imports  for  the  month  amounted  to  £47,054,231,  an  in- 
crease of  £3,771,405  as  compared  with  April  last  year. 
The  exports  for  the  month  amounted  to  £27,032,300,  an 
increase  of   £2,893,833. 

TRADE  INQUIRY. 

A  large  English  manufacturer  of  men's,   youths'   and 
juveniles'  ready-made  clothing,  in  good  style,  is  open  tc 
be  represented  in  Canada.     Applicants  must  give  bank  or 
English  references. 
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The  Belleville  Business  College,  Limited 

Business  firms  get  the  best  results  by  applying  to  us  10  days  before  vacancies 
occur  in  their  employ. 

See  Catalogue  pages  21,  27,  33,  41. 


J.  A.  Tousaw 

Secretary. 


BELLEVILLE,      (J.  Frith  Jeffers,  M.A. 


ONTARIO 


i 


President. 


THE  TELEPHONE 


Is  a  companion,  friend  and  servant  combined. 
Invaluable  for  convenience  in  the  household. 


LONG    DISTANCE    TELEPHONE    SERVICE 

Has  no  equal  for  the  facility  it  affords  in  business  life. 
Full  particulars  as  to  rates  and  service  at  the  near- 
est office  of 


THE  BELL  TELEPHONE  COMPANY  OF  CANADA 


OXFORD 


Cloths  are 
Dressy 


whether  in  Men's  Suits,    Ladies'   Costumes, 
or  Children's  Clothing. 


THE  STRIKING  FEATURE  OF  ANY 
SUITING  MATERIAL  is  its  Dressiness. 
Let  it  be  ever  so  worthy  as  to  texture  it 
will  be  quickly  rejected  if  unattractive  and 
other  than  smart.  Oxford  Tweeds  and 
Homespuns  are  the  embodiment  of  Sup- 
erior Design,  Pure  Wool  Quality  and 
Lasting  Value  as  to  wear.     Ask  anybody. 


FOR  SALE  EVERYWHERE 


Selling  Agent  :     Frank  W.  Nelles, 
301  St.  James  St.,  Montreal. 

OXFORD  MANUFACTURING  CO. 


OXFORD,  NOVA  SCOTIA 


Limited 


Mills  Established  1867. 


Money 

CAM  BE   SAVED   BY  MEANS 
OF  AN  ENDOWMENT  POLICY. 

YOU  CAN  ONLY  SECURE 
SUCH  A  POLICY  WHILE  YOU 
ARE   IN   GOOD    HEALTH. 


Pamphlets  and  Full  Particulars  retrain*  the 

New  Accumulation  Endowment  Policy 

sent  on  application. 


Confederation  Life 

ASSOCIATION 

W.   H.  BEATTY.  President. 
W.  C.   MACDONALD,  J.   K.   UACDONALO, 


ACTUARY. 

HEAD    OFFICE, 


MANAGING    DIRECTOR. 

TORONTO,  CANADA. 


THE  IMPERIAL  BUTTON 
WORKS,  LTD. 

45  DORCHESTER  ST.,  WEST 
MONTREAL 

Manufacturers   of  High-Class 

IVORY  BUTTONS 


PROMPT  DELIVERIES 
EXPERT  WORKMEN 
UNEXCELLED  FINISH 

All   goods  guaranteed    and    MADE    IN 
CANADA. 

OUR    PRICES    ARE    RIGHT 
Samples  and  Quotations  furnished  on  request. 
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FIXED    PRICE   CLOTHING 


A  Toronto  Tailor  Finds  it  Very  Satisfactory — Its 
Advantage  in   Ready-Made  Also. 

FIXED  prices  have  been  successfully  applied  to  shoes 
and  hats,  and  retailers  now  look  upon  them  as  a 
matter  of  course.  Can  other  lines  of  men's  wear — 
clothing',  particularly — be  made  to  conform  with  equal 
facility  to  the  fixed  price  ?  Arguments  both  for  and 
against  are  readily  produced,  and  merchants  will  lind  it 
an  interesting  question  to  study  out.  The  Review,  it- 
may  be  said  at  once,  is  strongly  inclined  to  favor  the 
fixed  price  article. 

It  is  difficult  for  the  public  to  judge  the  value  of 
clothing.  For  that  reason  the  average  buyer  imagines 
that  he  is  being  charged  more  than  the  article  is  really 
worth.  There  is  no  idea  of  a  definite,  specific  value  in 
his  mind,  and  he  feels  that  the  dealer  has  priced  the 
article  at  what  he  thinks  it    will  bring. 

This  may  be  overcome  to  a  certain  extent  by  stamp- 
ing or  printing  (not  writing)  the  retail  price  on  the  tag 
in  plain  figures.  Special  tags  printed  and  attached  to 
goods  also  answer  well.  In  this  way  the  merchant  fixes 
the  price  for  himself. 

To  make  this  plan  attractive  to  the  proper  degree 
business  must  be  large  enough  to  permit  of  very  good 
advertising  matter  being  used.  With  the  small  retailer 
this  is  impossible,  and  it  is  from  his  standpoint  princi- 
pally that  the  subject  must  be  approached. 

Arguments  Pro  and  Con. 

The  fixed   price   is  to  be  recommended  because  : 

1st — It  establishes  a  definite  value  in  the  minds  of 
customers. 

2nd— It  has  been  found  where  tried  that  the  manufac- 
turer gives  better  value  in  his  fixed  lines  than  in  his 
general  lines. 

3rd — It  is  usually  accompanied  by  a  number  of  at- 
tractive advertising  features  that  the  merchant  can  ob- 
tain without  cost,  yet  which  if  he  attempted  to  get  up 
himself  would  prove  enormously  expensive. 

The  fixed  price  is  to  be  condemned  because  : 

1st — It  limits  the  margin  of  a  merchant's  profits  and 
takes  the  elements  of  "trading"  out  of  his  hands. 

2nd — It  puts  him  at  the  mercy  of  the  manufacturer, 
so  that  he  must  continue  to  perpetually  handle  the  line, 
or  lose  the  advantage  of  his  years  of  endorsement  and 
advertising. 

3rd — It  raises  a  troublesome  situation  when  advances 
in  raw  materials  require  an  advance  in  the  price  of  the 
goods. 

One  of  the  common  objections  that  would  be  raised 
is  that  at  the  end  of  a  season  a  merchant  could  not  ad- 
vertise $20  suits  at  $10  when  the  price,  $15,  is  sewed 
into  the  label.     But  this  argument  answers  itself. 

In  fixed  price  merchandise  the  margin  of  profit  may 
be  small,  but  this  is  equalized  in  a  measure  by  the  fact 
that  unusual  value  is  given,  so  it  really  results  in  the 
merchant  making  a  leader  of  the  line. 

Fixed  price  merchandise  would  not  place  the  retailer 
any  more  at  the  mercy  of  the  manufacturer  than  any 
established  trade-imai'k  line  of  goods,  and  a  merchant 
may  have  the  advantage  of  exclusive  sale  of  the  article 
which  he  carries.  If  a  line  proves  satisfactory  both 
manufacturer  and  retailer  are  satisfied  and  not  likely  to 
care  to  discontinue  ;  if  it  is  unsuccessful,  neither  should 
object  to  making  a  change. 

The  effect  that  market  fluctuations  would  have  on 
fixed-price  merchandise  is  not  so  easily  settled.  The  ex- 
perience of  the  shoe  manufacturers  during  the  past  two 


years,   however,  has  demonstrated  that  it  is  not  impos- 
sible to  advance  the  price  of  a  fixed-price  article. 

Toronto  Tailor  and  Fixed  Prices. 

Frank  Broderick,  tailor,  King  street  west,  Toronto, 
adopted  fixed  prices  two  years  ago,  and  his  well-adver- 
tised $22.50  business  suits  and  $5  trousers  have  become 
strong  lines.  In  conversation  witli  The  Review,  he  said  : 
"I  have  always  been  a  firm  believer  in  fixed  prices,  and 
one  thing  necessary  for  their  success  is  this:  'Better 
value  must  be  given  at  the  figure  than  others  can  give.' 
I  have  been  enabled  to  do  this  because  I  can  buy  cloth 
by   the  piece  instead  of   in  suit   lengths,    as   formerly." 

Mr.  Broderick  believes  that  the  adoption  of  fixed 
prices  in  the  ready-made  clothing  business  would  have 
splendid    results. 

On  the  whole,  there  is  enough  in  favor  of  fixed-price 
merchandise,  well  advertised,  to  recommend  its  general 
adoption.  The  merchant  who  has  the  foresight  to  im- 
press the  fact  upon  the  minds  of  his  customers  that  he 
sells  this  or  that  thing  because  it  is  the  best  of  its 
kind,  and  not  because  there  is  a  demand  for  it,  will  have 
no  reason  to  regret  his  action. 


HANDLING  CUSTOMERS  IN  THE  HOT    WEATHER 

IF  you  watch  the  methods  of  the  clerks  in  the  retail 
stores  you   will   see   that    many   of   them   never  give  a 

thought  to  humoring  and  handling  (heir  customers  — 
and  yet  their  success  or  non-success  as  salesmen  or  women 
depends  almost  solely  on  their  ability  to  sell  goods.  In 
the  hot  days  thai  are  coming,  do  they  ever  give  it  a 
though!  that  customers  have  come  through  the  heat  and 
glare  of  the  streets,  or  perhaps  have  had  a  long,  dusty 
drive  to  reach  the  store  ?  Under  such  conditions  the  cus- 
tomer feels  inclined  to  do  her  shopping  in  a  leisurely 
fashion— she  is  tired  and  does  not  want  to  be  hurried. 
The  clerk  who  is  worthy  of  the  name  gives  thought 
enough  to  his  customer  to  recognize  this  fact  and  will 
suit  his  methods  to  her  inclinations,  and  will  let  the  cus- 
tomer see  that  she  can  take  her  time  and  do  business  in 
as  leisurely  a  fashion  as  she  likes. 

The  clerk  must  fit  his  or  her  ways  and  manners  to 
the  ways  and  manners  of  his  customers— not  just  at  the 
one  season,  but  every  day  all  the  year  round.  The  cus- 
tomer who  is  in  a  hurry  must  be  waited  upon  with  all 
possible  speed— quickly  and  easily  without  fussiness  or 
blunders.  To  please  the  customer  is  the  main  end  of  the 
clerk,  and  the  clerk  cannot  and  must  not  let  his  own 
feelings  and  inclinations  get  the  mastery  in  doing  the 
work.  If  a  customer  is  slow  and  easy,  the  clerk  must 
cool  down  and  be  slow  and  easy  too,  for  if  you  attempt 
to  hurry  such  a  customer  ten  chances  to  one  but  that 
sire  will  get  rattled  and  forget  the  half  of  what  she  came 
to  the  store  to  buy.  It  is  the  clerk's  business  to  please 
customers  and  to  make  shopping  as  easy  as  possible  and 
as  agreeable  for  them  as  possible. 


HEAD    OF    WHITEWEAR    MERGER. 

It  is  intended  that  John  P.  Black  shall  be  named 
president  of  the  Canada  Converters  Co.,  Montreal;  capi- 
tal, $3,000,000.  This  is  the  company  which  will  take 
over  the  J.  T.  Black  Co.,  the  Standard  Shirt  Co.,  the 
Harrower  Co.,  and  the  Sims  Co.,  all  manufacturers  of 
whitewear.     Mr.  Black  put  the  merger  through. 

R.  Orkney,  of  Lloydminster,  Sask.,  has  sold  his  gen- 
eral merchandise  business  to  W.  P.  Yeo  &  Co.,  of  Mani- 
toba. McLeod  Bros,  are  adding  a  stock  of  men's  fur- 
nishings. 
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MEN'S    FURNISHER 
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ARLINGTON 

CALLARS,  CUFFS,  Etc. 


WATERPROOF 


We  take   this   opportunity   to    inform   the   trade    we   are    now 
located    in    our    new    factory,     58-64    FRASER    AVENUE. 

QnnafiAP  +a  I  inon  they  are  the  very  best  made. 

oUpCriOr   10  Linen.  do  you  carry  them?  .if  not,  why  not? 

Eastern  Agent :  DUNCAN  BELL,  Montreal.   Western  Agent :  JOHN  A.  CHANTLER,  Toronto,  Ont. 

No   7 


vvvv**^^^^^^^^*>^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^ 


Now 

Is  the  time  to  reduce  your  stock. 

Why  not. 

Convert  that  unsalable  merchandise 
into  cash  at  a  good  profit '? 

Why  not. 

Secure  new  customers  and  stimulate 
your  Fall  business '? 

Why  not* 

Do  a  season's  business  in  10  days  ? 

We  do  these  things  for    merchants 
everywhere.     WHY  NOT  for  you  ? 

WRITE  FOR  OUR  PLAN8 

Wilson  Mercantile  Company 

Expert  Sales  Conductors  and  Trade  Winners 
711  SECURITY  BUILDING,       CHICAGO,  ILL. 

32-34  Church  Street,  Toronto,   Ont. 
"SALES  THAT  MAKE  AND  HOLD  YOUR  TRADE'' 


BOYS' 

"LION"  BRAND 

KNICKERS 


We  are  makers  of  the  celebrated  "Lion"  Brand 
Knickers,  made  with  double  seats,  double  knees, 
double  sewn  seams.  The  best  selling  goods  on  the 
market. 

The  best  clothing  people  from  coast  to  coast  are 
handling  our  goods  and  there  must  be  merit  in  them. 

We  are  making  2,500  per  week  and  we  find  it 
difficult  to  keep  up  with  our  orders. 

If  you  want  the  best  on  the  market  write  for 
samples. 

The  Jackson  Manufacturing  Co'y 

Established  1854  Clinton,  Ontario 


NORTH  AMERICAN  IMPORTING  CO 

151  ST.  JAMES  STREET,    -     MONTREAL 

iriPORTERS  OF  AND  JOBBERS  IN 

Swi93  Embroideries,  Laces,  Collars,  Curtains,  Feathers,  Silks,  etc. 


8ole  Selling  Agents  for  Canada  :     AMHERST  SUSPENDER  CO. 
Representing  DAVIS  MFG.  CO.,  St.  Stephen,  N.  B.    Overalls,  Wrappers,  etc. 

THE  METROPOLITAN  WAIST  CO.,     -    ST.  JOHN,  N.B 

Enquiries  Solicited. 


WOOL 


Best  selections  always  on   hand  of 


Northwest 
Australian 


Cape 
Buenos  Ayres 


W.  T.  BENSON  &  CO, » 64  st.  James  st.,  Montreal 
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BUSINESS     NOTES 


J.   A.   Colson,  clothing,   Montreal;   assets  sold. 
Clara   Pilon,   milliner,   Rockland,   Ont.;   assigned. 
Henry  Maris,  tailor,   Beamsville,   Ont.;   deceased. 
Henry  A.    Cleve,   tailor,    Kelowna,   B.C.;    assigned. 
A.  Gordier,  tailor,  Toronto;  sheriff  in  possession. 
M.    P.    Boire,   merchant   tailor,    Montreal;    deceased. 
George  Campbell,  tailor,    Brandon,    Man.;    assigned. 
Rhoda  Burgess,  milliner,   Teeswater,  Ont.;   assigned. 
E.   J.  Avery,  general  store,  Whalen,  Ont.;   assigned. 
J.  A.  Jc  bin,  fancy  goods,  Quebec  City;   assets  sold. 
A.    Cleroux,    general    store,    Aubigny,    Man.;    assigned. 


C.  B.  Julius,  general  store,  Gimli,  Man.;  removing  to 
Winnipeg. 

P.    Tougax,    general      store,      Sabrevois,    Que.;     com- 
promised. 

Almanofsky   &    Co.,   general    store,    Chellwood,    Sask.; 
dissolved. 

Iling   Lung     &     Co.,    tailors,    Vancouver,   B.C.,     have 
dissolved. 

E.    T.    Bush,   dry  goods,   Winnipeg;    stock    sold   to   M. 
Ilalperin. 

The  Crown  Spinning  Co.,  Sherbrooke,  Que.,  has  been 
incorporated. 


J.   A.   Colson,  clothing,   Montreal;   consent  of  assign- 
J.   G.   Routhier,  dry  goods,  Quebec  City;  assets  sold.       ment  filed. 


F.  Gillanders,  general  store,  Chilliwack,  B.C.;  'burned 
out. 

Jos.  Couture,  men's  furnishings,  Montreal;  comprom- 
ised. 

0.  Sabourin,  general  store,  Nominique,  Que.;  assets 
sold. 

J.  E.  Z.  Plamondon,  dry  goods,  Quebec  City;  assets 
sold. 

R.  Martel  &  Co.,  dry  goods,  Roberval,  Que.;  assets 
sold. 

Frere  Lax,  ready-made  clothing,  Quebec  City;  regis- 
tered. 

D.  M.  Gero,  general  store,  Humberstone,  Ont.;  as- 
signed. 

C.  Harvey,  general  store,  Port  Au  Persil,  Que.;  as- 
signed. 

C.  F.  Riendeau,  man's  furnishings,  Montreal;  as- 
signed. 

L.  Perrault,  general  store,  Saint  Anges,  Que.;  as- 
signed. 

Mercerie  Nationale,  men's  furnishings,  Montreal;  as- 
signed. 

Estate  of  W.  J.  Roseburg,  tailor,  Essex,  Ont.;  as- 
signed. 

George  Turcot,  general  store,  Laurierville,  Que.;  as- 
signed. 

George  Bayley,  fancy  goods,  Calgary,  Alta.,  has  as- 
signed. 

Henry  Bros.,  general  store,  Keewatin,  Ont.;  as- 
signed. 

S.  Berlind  &  Co.,  ladies'  garments,  Montreal  ;  dis- 
solved. 

R.  E.  Knight,  clothing  and  men's  furnishings;  loss 
by  fire. 

J.  A.  Weir,  general  store,  Wilcox,  Sask.;  sold  to  E. 
Downton. 

John  Broatch  &  Co.,  dry  goods,  Trenton,  Ont.,  has 
assigned. 

J.  S.  Belleau,  manufacturer  clothing,  Quebec  City  ; 
assigned. 

G.  Prud'homme  &  Co.,  merchant  tailors,  Montreal  ; 
assigned. 

Blafquiere  &  Arseneau,  general  store,  Avignon,  Que.; 
assigned. 

Wm.  Meadows,  general  store,  Rock  Creek,  B.C.; 
deceased. 

Turcotte  Frere,  clothing,  Montreal;  Louis  Turcotte 
deceased. 


Brown  &  Warren,  general  store,  Crandell,  Man.,  are 
selling  out. 

Mrs.  E.  J.  Carvolth,  millinery,  Chilliwack,  B.C.; 
loss  by  fire. 

C.  S.  Easton,  general  store,  Easton's  Corners,  Ont., 
has  assigned. 

R.  E.  Lowery,  general  store,  Ruddell;  succeeded  by 
Lowery  Bros. 

J.  H.  Richer,  general  store,  Notre  Dame  de  la  Paix, 
Que.;  assigned. 

Mrs.  P.  Landry,  millinery,  Notre  Dame  du  Lac, 
Que.;   assigned. 

Michel  Armaly,  dry  goods,  Quebec  City;  Marie  Abra- 
ham registered. 

Dingman  &  Vipond,  general  store,  Eastman,  Que., 
have  dissolved. 

Hiram  Adilman,  clothing,  etc.,  Winnipeg,  has  sold 
to  Silver  Bros. 

R.  McGuire,  general  store,  St.  Anne  De  Chenes, 
Man.;   assigned. 

Kearns  Bros.,  general  store,  Sault  Ste.  Marie;  going 
out  of  business. 

Charlton  &  Caravella,  merchant  tailors,  London, 
Ont.;   dissolved. 

To'bin  &  Chamberlain,  general  store,  Bromptonville, 
Que.;   dissolved. 

A.  J.  Dimmell,  tailor,  Holland,  Man.;  stock  sold  to 
W.  F.   Schooley. 

The  Montreal  Ostrich  Feathers  Co.,  Montreal;  J.  C. 
Heon  registered. 

Bell  Bros.,  general  store,  Kazabazua,  Que.;  com- 
promise effected. 

French  Lady  Corset  Co.,  Quebec  City;  dissolved  and 
new  firm  formed. 

I'.  L.  Grasse,  furniture,  Innisfail,  Alta.;  succeeded  by 
W.   G.  McArthur. 

E.  McNichol,  general  store,  Clyde,  Ont.;  advertised 
business  for  sale. 

Alice  Nixon,  millinery,  Elmvale,  Ont.;  advertised 
business  for  sale. 

George  Julien,  general  store,  Shawinigan  Falls,  of- 
fered compromise. 

Wood  &  Co.,  general  store,  Melfort,  Sask.;  succeeded 
by  Wood  &•  Grant. 

Samuel  Berlind,  ladies'  garments,  Montreal;  Samuel 
Berlind  registered. 

Parisian  Waist  &  Skirt  Mfg.  Co.,  Montreal;  assets 
advertised  for  sale. 
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RIBBONS  =  RIBBONS 


We  have   large  stock,  comprising  all  Shades  and 
Widths  in  active  demand. 

Whites,  Creams  and  Light  Colors  are 
needed  for  the  Summer  Trade. 

Your  requirements  can  be  supplied  without  Delay. 

TM  D.  McCALL  CO.  Umlted 

TORONTO. 


The      Sayer     Co.,    Limited,     general     store,    Sussex,  .).  O.   Smith,  general    store,     Tread  well,    Ont.;   style 

N.B.;    incorporated.  now  Smith  &  Hughes. 

J.    H.    Lacerte    &    Co.,     ladies'    costumes,    Montreal;  Haynes  &  Patterson,  dry  goods,  Ingersoll, ,  Ont.;   as- 

slock  under  seizure.  signed  and  stock  sold. 

C.  Harvey,  general  store,  Port  au  Persil,  Que.;  offer-  C.   R.   McLean,   clothing  and  men's  furnishings,   Lon- 

ing  to  compromise.  don,  Ont.;   selling  out. 

Leonard  McTaggart,  general  store,  Exeter,  Ont.,  has  Eugene    Maraughi,    hat    manufacturer,    Montreal;    Al- 

sold  to  Smith  Bros.  lied  Derose  registered. 

Joseph   Couture,     jr.,    men's     furnishings,     Montreal;  W.  R.  Donogh  &  Co.,  tailors,  Winnipeg,  have  sold  to 

offering  compromise.  Geo.   Clements  &   Son. 

J,  E.  G.  Plamondon,  dry  goods,  Que'bec;  Marie  Z.  A.  R.  H.  Stanley,  clothing,  etc.,  MacGregor,  Sask.,  has 

Costell'ow  registered.  sold  to   James  McNeill. 

Geo.    Reid    &    Co.,    wool    textile    machinery    and   mill,  Emporium,    Ltd.,   skirts   and   blouses,    Montreal;   Kent 

Ton  into  ;     dissolved.  &   Turcotte   liquidators. 

Peace  &  Co.,  merchant  tailors,  Winnipeg,   Man.;  sold  Peter   Riddell,   general   store,   McCreary,    Man.;    stock 

to  J.  S.  Stephenson.  sold  to   John  McMillan. 

.1.    P.   Moreault,   general   store,    St.   Cyrille  de  Wend-  Mrs.    J.   R.   Morin    (widow),   general     store,    St.   Ro- 

over,  Que.;  assigned.  main,  Que.;   assets  sold. 

Anher     Bros.,      fancy     goods,     etc.,    Ottawa;    opened  The   Canada   Spool    &   BoWbin   Co.,    Walkerton,   Ont., 

'branch  at  Hull,  Que.  have  obtained  a  charter. 

.1.    L.    MacLeod,   general     store,     Areola,    Sask.,   has  Ontario  Mercantile  Co.,  general  store,  Grand   Valley; 

sold  to  L.  C.   Teeple.  succeeded  by  O.   Hayden. 

A.    E.    Martin,     general     store,     Newdale,      Man.;    ad-  Gould    &    Slater,     merchant     tailors,      London,    Ont.; 

mitted  H.  R.  Harris.  John  ('.  Gould,  deceased. 

Mrs.    A.    Pilon,    milliner,    Rockland,    Ont.;    stock   sold  Estate  of  E.   J.   Avery,   general  store,   Whalen,  Ont.; 

at  'J3c.  on  the  dollar.  stock  advertised  for  sale. 

The  French  Art  Embroidery  Mfg.   Co.,   Montreal;   A.  R.    J.    Sharpe,  men's  furnishings,   Kenora,   Ont.;   suc- 

U.  Stevenson  curator.  ceeded  by  P.  H.  Bennett. 

The     Plymouth    Men's  Furnishings,   Winnipeg,   Man.;  Queen  Whitewear  Mfg.   Co.,   Quebec  City;   S.  Richard 

sold  to  T.  Finklestein.  and  A.  Moisan  registered. 
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Unitquc  Umbrella  Co.   of  Canada,   Limited,   Toronto  ; 
winding  up  order  granted. 

T.   R.   Bruyere,     general   store,   Embrun,   Ont.;    stock 
sold  at  50c.  on  the  dollar. 

Sutta   &  Michlin,   manufacturers  fur  tails,   Montreal; 
Isidore  Michlin  registered. 

F.  X.  Nadon  &  Co.,  general  store,  St.  Agathe,  Que.; 
assets  advertised  for  sale. 

C.   Beaudry,  general  store,  Wickham  West,  Que.,  has 
sold  to  C.  Fontaine  &  Co. 

F.    E.    Allison,    general   store,    Urquhart,    Alta.;    suc- 
ceeded by  W.  F.  Tenneson. 

Evans   &   Bradley,     general     store,    Latchford,   Ont.; 
succeeded  by  S.  M.  Evans. 

W.     J.      Davidson,      men's     furnishings,      Saskatoon, 
Sask.;  sold  to  A.  G.  Bond. 

Standard   Umbrella   Mfg.    Co.,     Montreal,     dissolved; 
Mrs.  M.   Markus  registered. 

Mathias   Riener,    merchant   tailor,    Berlin,   Ont.,     has 
advertised  business  for  sale. 

M.    L.    Thompson   &  Co.,    millinery,    Ulverton,    Que.; 
M.   L.   Thompson  registered. 

Krienke  &  Thompson,  general  store,  Lemberg,  Sask.; 
succeeded  by  Bepher  &  Wild. 

Groat   &   Elliott,   general     store,    Strathcona,    Alta.; 
succeeded  by  Cook   &  Elliott. 

II.    Elliott,    general    store,    Island   Lake,    Alta.;     suc- 
ceeded by  Elliott  &  Gilchrist. 

J.    R.    Dalgleish,    general    store,    Manor,    Sask.;     suc- 
ceeded by  Dalgleish  &  Sharpe. 

Estate  of  B.   J.  Fraser,  general  store,  Earl  Grey;  C. 
II.    Newton   appointed  trustee. 

Thos.     Pinnick,  boots    and  shoes,   New  Westminster, 
B  C;   succeeded  by   James  Rae. 

The  Klineberg  Co.,  dry  goods,  Quebec  City;  De  Golde, 
alias    Jennie  Wittes,   registered. 

Decelles,   E.    &   A.   Cordeau,  general   store,   Farnham, 
Que.;   J.  S.  Cordeau  registered. 

N.   Charbonneau   &   Co.,   merchant   tailors,   Montreal; 
George  A.  McGowan  registered. 

The  Montreal  Crockery  Co.,  Limited,  Montreal;    Jas. 
E.  Wilder,  president,  registered. 

Alphonse  Pelletier,  hatter,     Montreal,     has  assigned, 
with  liabilities  of  about  $1,600. 

The  Montreal  Fur  Robe  Co.,  fur  dressers,  etc.,  Mont- 
real;   J.   B.    Robinson   registered. 

St.     Lawrence     Suspender    Co.,  Montreal,     manufac- 
turers;  L.   Mendeloviz  registered. 

The    Saunders    Co.,    Limited,    dry    goods,    Woodstock, 
N.B.;    George   Saunders   deceased. 

J.  B.   Marsolais,   dry  goods,  Montreal;    J.   B.   Marso- 
lais  and   Louis  Laford   rec-istered. 

J.   P.    Desilets   &    Co.,   general 
Que.;  Rosa  A.   Gelinas  registered. 

J.   P.   Wells,  tailor    and    men's 
Out.;   advertises  business  for  sale. 

T.    Vineberg,    clothing,    Sherbrooke, 
bloom  and  T.  Vineberg  registered. 

E.    Robinson,    general    store,    Windham    Centre,    Ont., 
has  sold  to  Thomas  &  Lounsbury. 

The  American   Jewelry  &■  Novelty  Co.,  Montreal,   dis- 
solved;  Elias  Aiierbaeh  registered. 

Hudsons  Bros.,  general  store,   Mortlack,   Sask.;     suc- 
ceeded by  Mortlack  Mercantile   Co. 

J.    S.    Belleau,      manufacturer      cloth,      Quebec   City  ; 
George  Darveau  appointed  curator. 

T.    P.    McGillicuddy,     general      store,    Mount   Forest, 
Ont.;   advertising  business  for  sale. 

John  Bert   &   Co.,   dry  goods,   Montreal;   A.   J.   Mor- 
land  and  J.  A.  C.  Poole,  registered. 


store,    St.   Germain, 
furnishings,   Mitchell, 
Que.;    J.    Rosen- 


J.  P.  Desilets  &  Co.,  general  store,  St.  Clothilde, 
Que.;   Mrs.    P.    J.   Desilets  registered. 

The  American  Outfitters,  Montreal,  dissolved;  D. 
Shapiro  continues  as  sole  proprietor. 

Black,  Shewfeldt  &  Sharpe,  general  store,  Somerset, 
Man.;  succeeded  by  Black  &  Bourque. 

Trudel  &  Graham,  hats  and  furs,  Montreal,  have 
dissolved;  M.  J.  T.  Trudel  registered. 

The  Wm.  Blackley  Co.,  wholesale  jobbers  and  manu- 
facturers'   agents,    Toronto;    assigned. 

Estate  of  J.  C.  Anderson,  general  store,  Solsgirth, 
Man.;  stock,   etc.,  advertised  for  sale. 

Estate  of  W.  L.  Mclnnis,  general  store,  Strathclair, 
Man.;   stock,  etc.,  advertised  for  sale. 

John  O'Neill,  groceries,  dry  goods  and  clothing, 
Moncton,  N.B.,  has  sold  to  T.  Hebert. 

Thos.  Ligget,  Limited,  carpets  and  furniture,  Mont- 
real; stock,  etc.,  to  be  sold  by  tender. 

J.  M.  Maloney  &  Son,  merchant  tailors,  Toronto; 
Richard  Maloney,   proprietor,   deceased. 

Chevrier  &  Parayre,  dry  goods,  Montreal;  Eugene 
Chevrier  and   J.   A.   Parayre  registered. 

J.  Tougas  &  Co.,  hats  and  furs,  St.  Johns,  Que., 
have  dissolved;  Mary  Tougas  registered. 

S.  Gold  &  Co.,  merchant  tailors  and  clothing  manu- 
facturers, Montreal;  Louis  Gold  registered. 

Gosselin  &:  Lemieux,  general  store,  St.  Edwidge, 
Que.;   dissolved,  Israel  Gosselin  continuing. 

Harrison  &  Co.,  general  store,  Bedford,  Que.;  L.  V. 
Marchessault  and  W.  F.  Harrison  registered. 

J.  E.  Decelles,  general  store,  Ange  Gardien,  Que.;  J. 
B.   E.  Decelles  and  J.  E.  Decelles  registered. 

The  Manitoba  Fur  Mfg.  Co.,  Montreal;  Joseph 
Tsi  aelovitch  and  Mrs.   J.  Laibovitch  registered. 

Rosenthal  &  Pelton,  garment  makers,  Montreal;  Mrs. 
E.  L.   Rosenthal  and  Morris  Pelton  registered. 

M.  Markus  &  Co.,  importers  of  dry  goods,  etc., 
Montreal;   dissolved,  Mrs.  M.   Markus  registered. 

Abramovitz  &  Goldenberg,  dry  goods,  Montreal; 
Myer  Abramovitz  and  Alex.   Goldenberg  registered. 

The  Zil  Co.,  of  Canada,  Limited,  manufacturers 
coats,  etc.,  Montreal;  Ambrose  L.  Kent,  liquidator. 

The  Canadian  Flowers  &  Feathers  Mfg.  Co.;  Mrs. 
Emile  Raymond  and  Maxmillien  Legrand  registered. 

Shelton  Bros.  &  Co.,  manufacturers  shirts  and 
collars;   suspended  payment,  estate  being  inventoried. 

The  Gilbert  Rideout  Co.,  Limited,  carpets  and  fur- 
niture;  style  changed  to  the  Stephenson,   Gilbert  Co. 

Dominion  Shirt  Mfg.  Co.,  Quebec  City;  Chas.  Boivin, 
Joseph  A.  Grenier  and  J.  E.   St.  Laurent,  registered. 

J.  G.  Paquctte  &  Co.,  dry  goods,  Montreal,  have 
dissolved;  J.  G.  Pajquettc  and  J.  A.  Labrecque  regis- 
tered. 

M.  Erb  &  Co.,  manufacturers  gloves,  upholsterers 
and  tanners,  Berlin,  Ont.;  Mcnno  Erb,  proprietor,  de- 
ceased. 

Kornmaier  &  Lefebvre,  dressmakers  and  furs,  Mont- 
real; Mrs.  Richard  Kornmaier  and  Mrs.  A.  Lefebvre 
registered. 

Searles,  Bodwell  &  Co.,  general  store,  Becbe  Plains, 
Que.;1  Cyrus  A.  Searles,  E.  G.  Bodwell  and  A.  L.  Searles, 
registered. 

The  Cosmopolitan  Store,  clothing,  carpets,  etc., 
Montreal;  dissolved;  Samuel  Shapiro  and  Israel  Shapiro, 
registered. 

Canadian  Lady  Corset  Co.,  manufacturers,  London, 
Ont.;  sold  to  Alfred  Tyler;  business  to  be  continued  un- 
der old  style. 

The  Excelsior  Cloak  Co.,  Montreal;  dissolved.  David 
Shapiro,  retired.  Business  continued  by  remaining  part- 
ners ;    style  unchanged. 
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STORE    CARD     WRITING 

BY  CRAFTSMAN.       (Continued  from  June  Number.) 


Single  Stroke  Stump  Work. 

Tl  I  E  alphabet  in  first  illustration  was  lettered  in  five 
and    one-half     minutes  with   a  No.    7  brush  in  1^- 
inch  squares.     This  class  of  single-stroke  lettering 
is  much   used  by   dry  goods   stores   in  large  cities,   where 
cards  are  not  only  changed  each  day,  but  also  often  dur- 
ing the  day.     Consequently  rapidity  is  very  essential. 

Your  paint  should  be  somewhat  heavy  for  this  work; 
therefore  if  you  use  letterine  do  not  mix  it  with  water. 
When  you  make  the  letter  "H"  slant  the  side  lines  a 
trifle  outward  at  the  bottom.  This  hides  many  imper- 
fections which  in  the  slquare  "H"  are  instantly  notice- 
able. After  using  the  No.  7  brush  make  the  entire  lesson 
with  a  No.  5  brush  in  1-inch  spaces,  always  keeping  your 
brush  filled  with  thick  paint.  Now,  with  the  No.  11 
brush,  write  the  letters  in  2-inch  spaces,  then  3-inches 
high.  This  practice  will  make  all  of  the  following 
brushwork   comparatively   easy. 


purpose   quite   as   well.     In  setting   advertisements   prin 
ters  also  do  it. 

To  make  the  third  plate  uniform  with  the  others  we 
have  placed  flat  brush  numbers  before  the  corresponding 
alphabets.  The  student  is  requested  to  practice  the 
alphabets  before  writing  the  numerals.  (The  alphabets 
to  match  will  appear  in  next  issue). 

White  Paint. 

The  most  difficult  of  all  paints  to  mix  and  apply  pro- 
perly is  white.  Next  to  black,  white  is  most  frequently 
used.  After  years  of  experimenting  we  can  assure  you 
that  the  best  white  to  use  is  Cremnitz  white.  It  is  a 
species  of  white  lead,  and  is  a  finer  grade  of  Hake  white, 
which  is  almost  as  desiraJble  and  less  expensive  than  the 
former. 

You  can  buy  these  paints  either  in  distemper  or  dry. 
The  best  sizing  to  mix  with  it  to  obtain  a  pure   white 
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Lower  Case  Stump  Work. 

The  lower  case  or  smaller  letters  require  much  more 
time  and  care  on  account  of  the  finish  of  the  ends  of  the 
letters.  This  finish  is  accomplished  as  shown  in  the  let- 
ter "I"  (see  the  end  illustrations  on  the  lower  case 
plate).  Learn  also  to  make  these  with  your  various 
sized  brushes. 

The  single  stroke  numbers  in  third  illustration  are  so 
simple  that  they  require  no  explanation. 

The  dollar  sign  in  all  the  various  alphabets  may  be 
made  from  one-half  to  two-thirds  as  tall  as  the  num- 
erals. The  old-time  theory  that  it  must  be  exactly  as 
tall  as  the  numerals,  because  type  fonts  among  printers 
are  proportioned  that  way,  has  long  been  a  disputed 
/question,  but  during  the  last  ten  years  most  card  writers 
have  adopted  the  idea  of  using  the  short  dollar  mark, 
and  it  certainly  looks  much  neater,  while  answering  the 


is  mucilage  made  from  gum  arabic,  instead  of  the  com- 
mon mucilage  in  ordinary  use,  although  the  latter  may 
be  used  to  good  advantage  for  sizing  of  all  other  colors. 

The  dry  white  must  be  thoroughly  mixed  with  the 
gum  arabic  and  carefully  thinned  with  a  little  water. 
The  best  way  to  use  it  is  to  prepare  it  as  stated  and  to 
pour  it  into  a  small  receptacle.  When  writing  pour  a 
little  of  it  on  a  slab  of  glass  or  marble,  frequently  work- 
ing it  over  with  your  palette  knife. 

The  next  best  white  is  dry  zinc.  If  you  buy  this  ask 
for  zinc  c.p.,  (chemically  pure).  It  is  also  a  poison,  be- 
ing made  from  the  white  fumes  of  the  oxide  of  zinc.  It 
is  not  as  opafque  as  the  other  two  whites,  but  can  be 
used  with  good  effect  when  the  others  are  not  available. 

White  letterine  can  also  be  used  to  good  advantage, 
providing  the  fluid  part  is  drained  off  and  used  instead 
of  water  for  thinning  the  thick  sediment  in  the  bottle. 
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If  you  will  use  letterine  for  card  writing,  or  designs 
of  any  kind,  on  black,  grey  or  red  backgrounds,  both  for 
pen  and  brush  work,  you  will  avoid  much  of  the  trouble 
and  time  consumed  in  mixing  whites. 

Cardboard. 

The  regular  size  of  what  is  called  a  "full  sheet"  of 
cardboard,  such  as  is  used  by  show-card  writers,  is  22  x 
28  inches.  If  the  writing  is  to  be  across  its  widest  di- 
mensions, the  card  is  called  "landscape;"  when  the  writ- 
ing is  up  and  down  the  narrow  width  it  is  termed  "up- 
right." 

Half  sheets  are  11  x  28  inches;  quarter  sheets  meas- 
ure 11  x  14  inches;  eighth  sheets  are  cut  7  x  11  inches. 

When  quantities  of  similar  sizes  than  halves,  quar- 
ters or  eighths  are  wanted,  the  exact  sizes  should  be 
stated,  and  firms  that  sell  cardboard  will  cut  it  any  size 
required  at  trifling  additional  cost.  It  is  never  advis- 
able to  cut  sheets  by  hand,  as  the  edges  are  never  as 
smooth  as  when  cut  with  the  card-cutter's  knife.     ( 'aid- 


pink  and  salmon.     The  size  of  these  sheets  is  always  22 
x  28  inches,  and  they  are  termed  "full  sheets." 

"Double  fulls"  can  be  had  of  some  dealers  in  ten  ply 
white  card,  in  size  28  x  44  inches.  This  size  is  desirable 
for  large  signs,  which  should  have  no  seams  or  joints. 
For  larger  card  signs,  several  full  sheets  are  joined  by 
gluing  strips  of  card  across  the  seams  on  the  reverse 
side.  The  front  seams  should  be  made  to  meet  evenly. 
What  is  used  mostly  as  matboard  for  show  cards  is  an 
eight  or  ten-ply  card  in  grey,  brown,  dull  green  (called 
new  green),  and  red.  These,  having  unglazed  surfaces, 
form  an  excellent  contrast  with  the  glazed  surfaces  of 
the  inner  cards.  They  can  be  had  in  full  sheets  22  x  28 
inches.  The  mats  are  first  cut  and  then  glued  onto  the 
card,  and  then  the  outer  edge  is  beveled,  showing  a 
beautiful,  white  slanted  edge.  Details  of  this  will  be 
given  under  the  head  of  "Mat  Cutting"  before  this  series 
of  articles  is  completed.  A  cream  white  card  for  mat 
purposes  is  much   in  use,    and   is  called   "eggshell  mat." 
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board  used  by  the  professional  card  writer  is  generally 
eight  or  ten  ply  in  thickness,  which  is  thick  enough  for 
most   purposes. 

Board  can  be  obtained  in  various  colors,  usually 
colored  on  one  side  and  natural  white  on  the  other  side. 
Many  cards  are  coated  white  on  one  side,  others  are 
coated  white  on  both  sides;  others  are  natural  pulp 
color,  greyish  white  without  any  coating  on  cither  side. 
Cardboard  in  dark  red,  dark  green,  blue,  maroon  and 
dark  or  light  srey  and  black  can  usually  be  found  in  ten 
ply,  and,  with  the  exception  of  blue  and  maroon,  is  (lie 
most  often  used. 

Tinted  cardboard,  used  in  connection  with  a  colored 
mat  which  serves  as  a  frame  around  it,  is  generally  the 
same  color  on  both  sides,  and  can  be  procured  in  vari- 
ous thicknesses — four,  six  and  eight  ply.  The  tinted 
eight-ply  card  is  mostly  used  by  show-card  writers,  as 
thinner  stock  is  undesira'ble.  It  can  be  bought  in  about 
twenty  different  tints.  The  colors  most  in  use  are  yel- 
low, buff,  azure,  pearl,  pea  green,  nile  green,  heliotrope, 


Its  outer   surface  is  uneven,   having  the  exact  appearance 
(if   the  outer  surface  of  an   ostrich's  egg. 

This  mat  can  be  procured  in  sheets  28  x  44  inches. 
It  can  be  bought  only  in  a  few  places,  although  it  is  al-. 
ways  available.  Black,  waterproof  and  photographers' 
cardboard,  usually  very  dark  brown,  is  generally  ten  ply, 
and  the  same  color  and  finish  on  both  sides.  This  card 
is  much  used  for  signs  in  cigar  and  shoe  stores,  or  when 
permanency  is  desired.  It  has  a  glossy,  hard  surface, 
and  white  pen  work  is  easily  accomplished  on  it.  Such 
cards,  with  gold  bevels,  are  neat  and  attractive.  An- 
other form  of  mat  board  which  is  much  in  use  is  twelve 
or  fourteen-ply  in  thickness,  and  its  surface  of  green,  red 
or  brown  is  of  coarse,  uneven  fibre.  Personally,  we  pre- 
fer the  ten-ply  card,  as  it  answers  all  purposes  and  is 
less  costly. 

Mounting  Cardboard  on  Frames. 

Show  cards  in  half  or  whole   sheets,   to  appear  per- 
fectly flat     and  even,     and  to    stand    wear,     should  be 
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mounted  on  wooden  frames  called  "strainers."  For  half 
sheets  the  frames  arc  usually  made  of  pine  wood,  !2  x  .1 
inch.  For  whole  sheets  the  frames  are  2  inches  wide  and 
1  inch  thick.  The  frames  should  be  neatly  mitred  at  the 
coiners,  and  fastened  with  solid  round  wire  nails.  One 
side  of  the  frame  should  be  smeared  with  glue,  which 
should  'be  left  exposed  at  least  five  minutes. 

Now  run  a  thin  layer  of  glue  about  one-half  or  one 
inch  around  the  card,  leaving  it  exposed  to  the  air  about 
five  minutes,  then  place  it  on  the  frame.  The  glue  will 
have  become  tacky,  and  the  card  will  readily  stick.  Take 
a  clean  rag  and  spread  the  card  smoothly  on  the  frame. 
The  cardboard  should  first  be  moistened  on  the  side 
which  is  to  be  glued  down.  Take  a  sponge  or  rag;  wret  it 
so  that  it  is  thoroughly  soaked;  gently  squeeze  out  all 
the  superfluous  water  and  moisten  the  entire  back  sur- 
face of  the  card.  Ten  to  twenty  frames  can  be  piled  one 
on  top  of  the  other  in  this  way.  Some  heavy  straps  of 
iron,  marfble  slabs,  or  boards  on  which  any  heavy  object 
may  be  placed,  may  be  put  on  the  top  frame,  and  should 


JAMES   CARRIE,   SR. 

JAMES  CARRIE,  SR.,  for  years  a  leading  dry  g Is 
merchant  of  St.  Thomas,  died  on  June  !).  lie  had 
been  in  poor  health  for  two  years.  Air.  Carrie  was 
born  in  Carnoustie,  Forfarshire,  Scotland,  in  L835,  se\ 
enty-one  years  ago.  fie  started  to  learn  the  drapery 
business  when  a  lad  12  years  of  age.  In  the  fifties,  when 
twenty-one  years  of  age,  he  came  to  Canada,  remaining 
in  Hamilton  about  a  week.  He  then  went  to  Peru,  111., 
where  he  remained  three  months,  going  to  St.  Thomas 
to  join  his  brother  Robert,  who  had  bought,  out  White  & 
Mitchell's  dry  goods  store,  and  who  now  conducts  a  dry 
goods  warehouse  in-  Toronto.  lie  remained  in  business 
with  his  brother  Robert  till  1861,  going  to  Dundas, 
where  he  remained  seven  years.  His  brother  selling  out 
to  go  to  Toronto,  Mr.  Carrie  returned  to  St.  Thomas 
and  carried  on  a  dry  goods  business  for  ten  or  twelve 
years,  selling  out  to  Messrs.  .7.  &  W.  Miekleborough.  lie 
went   to    London    and   engaged    in    the   hat    trade   for   one 
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be  left  standing  at  least  fifteen  hours.  The  next  day  the 
cards  will  be  found  thoroughly  glued  on  the  frames,  and 
their  surfaces  taut  and  smooth,  but  possibly  damp.  To 
make  them  thoroughly  dry,  separate  them  arrd  stand  on 
edge,  leaning  them  against   the  wall  for  a  few  hours. 

Of  course  this  leaves  the  wooden  edges  of  the  frames 
exposed.  Most  show-card  makers  paint  a  narrow  edge 
line  of  color  alb'out  half  an  inch  from  the  edge  of  the  card 
and  then  paint  the  exposed  wooden  sides  of  the  frame 
with  any  color',  either  in  contrast  with  the  outer  card 
surface  or  to  match  it.  The  high-class  artist,  however, 
would  not  do  this.  He  binds  the  edges  with  some  kiird 
of  paper,  particulars  of  which  will  be  taken  up  in  this 
series  of  articles  under  the  heading  of  "Edging." 

The  card  should  be  written  and  completed  before  the 
edging  is  glued  on,  as  handling  either  soils  or  tears  the 
edges.  Soiled  edging  can  be  covered  frequently,  thus 
giving  the  old  card  the  appearance  of  newness. 

(Continued  in  August  Number). 
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year  and  then     returned     to    St.    Thomas,    where  he  re- 
mained.   

BIG  FLAX  MILL  FOR  WEST. 

A    BIG  flax  mill  is  to    be  erected  this  Summer  at  Mile- 
stone,  Sask.,   by  a   firm   of   Americans.     The  reason 
for     the     location    there,    according    to    the    promo- 
ters,   is   that    Saskatchewan    last    year    produced    more   flax 
than   the   two  other'  provinces  taken  tpgethei 

Saskatchewan,  :?<is,:i!iii  bushels;  .Manitoba,  326,394 
bushels,  and  Alberta,  X,M1  bushels.  The  chief  flax-grow- 
ing district  of  Saskatchewan  may  be  divided  into  five 
smaller  districts,  whose  respective  yields  last  year  were: 
Balgonie,  Pense,  Lumsden  and  Regina,  1^,725  bushels  . 
the  Areola  branch,  9,833  bushels;  Moose  Jaw  district, 
22,041  bushels;  Camdufi-Estevan  district,  including  all 
South-eastern  Saskatchewan,  60,(i!)S  bushels.  The  Soo 
Line  district,  comprising  Drinkwater,  Rouleau,  Milestone. 
Lang,  Yellow  Grass  and  Weyburn,  raised  the  immense 
crop  of  238,340  bushels. 
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ITEMS     OF     INTEREST 


.7.  W.  Comba,  tailor,  has  opened  a  shop  in  Port 
Elgin. 

Calgary  has  now  seventy-two  wholesale  establish- 
ments. 

A  custom  tailor  shop  has  been  opened  at  Kincardine 
by  Neil  McDonald. 

J.  P.  Crockett  &  Co.  have  opened  a  dry  goods  store 
at  Montague,   N.B. 

A  shoe  factory  to  employ  about  100  hands  may  be 
established  at  Masson,  Que. 

The  regulation  of  express  rates  by  the  Railway  Com- 
mission is  now  an  assured  fact. 

The  employes  of  Stanley  Mills  &  Co.,  Hamilton, 
held   their  annual  picnic  on   .June   13. 

M.  J.  McLeod  &  Co.,  Moose  Jaw,  Sask.,  are  mak- 
ing extensive  alterations   in  their  store. 

John  Fisher,  Son  &  Co.  are  now  occupying  premises 
situated  at  247  Notre  Dame  street    west,   Montreal. 

The  Sanford  Mfg.  Co.  employes  held  their  annual  ex- 
cursion on  Saturday,  June  23,  to  Niagara  Falls  and 
Buffalo. 

The  third  annual  picnic  of  the  employes  of  the  Kagle 
Knitting  Co.,  Hamilton,  was  held  at  Niagara  Falls  on 
•  lime   23. 

Mr.  Frank  Humphrey,  of  the  wholesale  boot  and 
shoe  firm  of  .1.  M.  Humphrey  &  Co.,  St.  John,  N.B.,  is 
dead,   aged  33. 

The  T.  C.  Milloy  Co.,  importers,  jobbers,  fancy 
goods,  etc.,  Temperance  street,  Toronto,  have  assigned 
to  Herbert  C.  Secord. 

On  Wednesday,  June  20,  Miss  Edith  Somers,  of 
[iockford,  Out.,  became  the  bride  of  D.  (i.  Vance,  boot 
am!   shoe  mercnant,   Tillsonburg. 

The  original  building  occupied  by  Marshall  Field  & 
Co.,  Chicago,  is  to  be  replaced  by  a  modern  structure. 
The  completed  store  will  have  33  acres  of  floor  space. 

H.  N.  Lowery  was  presented  by  his  fellow  employes 
with  a  handsomely  engraved  gold  locket  on  the  occasion 
of  his  leaving  the  employ  of  J.  W.  Peck  &  Co.,  Montreal. 

Geo.  II.  I  lees,  Son  &  Co.,  now  occupy  their  new 
warehouse,  52  Hay  street,  Toronto.  Their  facilities  will 
thus  be  enlarged  and  the  house  is  preparing  for  a  big 
season. 

Stauntons,  Limited,  wall  paper  manufacturers,  have 
sen*  Tiie  Review  one  of  their  attractive  new  calendars. 
They  will  be  pleased  to  mail  one  to  any  dealer  upon 
request. 

At  St.  John,  N.B.,  on  June  21,  Miss  Eva  Estelle 
James  became  the  bride  of  Charles  L.  Wood,  of  the 
tiaveling  staif  of  Manchester,  Robertson,  Allison, 
Limited. 

Messrs.  Montgomery  and  Henry,  late  of  Deloraine, 
Man.,  are  opening  up  a  gents'  furnishing  store  in  Strass- 
burg,  Sask.  Hoots  and  shoes  will  be  carried,  as  well  as 
clothing. 

A.  D.  Rankin  &  Co.  have  disposed  of  their  clothing 
d.nd  men's  department  at  Brandon,  Man.,  to  McWhirter 
&  Ball,  two  young  men  who  were  in  their  employ  for 
some   years. 

The  Ames-Holden  Shoe  Co.,  of  Montreal,  and  the 
Thomas  Ryan  Co.,  of  Winnipeg,  wholesale  boots  and 
shoes,  will  make  Calgary  the  headquarters  for  their 
western  business. 

Mayor   Paton,    of     Charlottetown,    P.E.I. ,    celebrated 


his  birthday  recently.  Upon  reaching  his  store  he  was 
presented  with  a  magnificent  bouquet  of  roses  by  the 
girls   in   his   employ. 

A  meeting  of  the  creditors  of  Haynes  &  Paterson, 
dry  goods  merchants,  of  Ingersoll,  was  held  on  June  18. 
The  statement  presented  showed  liabilities  of  $6,868, 
and  assets  of  $7,853. 

The  Morrison  Shirt  Co.,  of  Glens  Falls,  N.Y.,  have 
issued  a  handsome  booklet  descriptive  of  their  "London 
Town"  collar  and  "Montauk"  brand  shirt.  The  illustra- 
tive features  are  fine. 

Henry  Epps  has  purchased  the  boot  and  shoe  busi- 
ness of  E.  (i.  McCallough,  North  Sydney,  N.S.,  the  lat- 
ter going  to  St.  John,  N.B.,  to  manage  the  new  branch 
of  the  Slater  Shoe  Co. 

The  by-law  to  loan  the  W.  H.  Willis  Shoe  Co.  $10,- 
000  to  establish  a  children's  shoe  manufacturing  estab- 
lishment in  Seaforth,  was  carried  almost  unanimously, 
361  for  and  15  against. 

American  capitalists  have  purchased  a  site  in  Hamil- 
ton for  a  carpet  manufactory.  They  are  actively  inter- 
ested in  the  business  in  the  States,  but  their  names  have 
not  yet  been  made  public. 

By  amendment  to  the  bankruptcy  law  of  the  United 
States,  commercial  travelers  are  included  among  the 
preferred  creditors  of  a  bankrupt.  They  thus  gain  the 
same  status  as  the  store  clerks. 

The  head  office  of  the  Weir  Wardrobe  Co.  has  been 
removed  from  Winnipeg  to  Mount  Forest,  Ont.  The 
(ii  m's  advertisement  in  this  issue  had  gone  to  press  too 
late   for  the   insertion   of  this  information. 

R.  J.  Young  &  Co.,  of  London,  have  purchased  the 
clothing  section  of  the  business  of  Trotter  &  Callan, 
Woodstock,  Ont.,  together  with  their  good  will.  The 
latter  retain   their  boot  and  shoe  business. 

Frederick  T.  Baxter,  late  of  the  staff  of  Mr.  Rankin, 
dry  goods  merchant,  Brandon,  where  he  was  employed  as 
window  dresser,  has  joined  the  staff  of  the  Geo. 
Craig  Co.,  Winnipeg,  where  he  will  act  in  the  same 
capacity. 

A.  M.  Campbell,  who  is  retiring  from  the  manager- 
ship of  the  Merchants  Bank,  at  Stratford,  Ont.,  to  en- 
gage in  the  clothing  and  gents'  furnishing  business  in 
Montreal,  was  presented  with  a  purse  of  gold  by  a  num- 
bi  r  of  the  bank's  customers  and  friends. 

Harold  Ryan,  buyer  for  G.  B.  Ryan  &  Co.,  Guelph, 
left  on  May  31  on  his  semi-annual  trip  to  Europe,  in  the 
interests  of  the  firm.  This  was  the  81st  ocean  crossing 
made  by  the  buyers  of  this  firm  since  starting  in  Guelph. 
Other  stores  are  conducted  in  Berlin  and  Owen  Sound. 

St.  John's  Church,  Portland  street,  Toronto,  was 
the  scene  of  one  of  the  season's  prettiest  weddings  on 
Wednesday,  June  6,  when  Miss  Maude  E.  Alexander,  the 
popular  vocalist  and  entertainer,  became  the  bride  of 
Mr.  W.  C.  Cliffe,  of  the  firm  of  Rhys  D.  Fair-bairn,  To- 
ronto. 

Perrin  Freres  &  Co.,  of  Grenoble,  France,  manufac- 
turers of  kid  gloves,  will  occupy  the  sixth  floor  of  the 
new  ten-storey  building  now  being  erected  on  Victoria 
Square,  Montreal,  by  Mark  Fisher,  Sons  &  Co.  In  To- 
ronto they  will  locate  their  agency  in  the  new  Traders' 
Hank    skyscraper. 

F.  Perkins  &  Co.,  late  of  Charlottetown.  P.E.I. , 
have  removed  to  Edmonton,  Alberta,  and  will  continue 
in   the   dry  goods    and     millinery  business.     F.    Perkins, 
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with  his  son,  Charles  B.  Perkins,  purchased  the  business 
of  R.  M.  Miller  &  Co.,  Jasper  avenue,  and  will  conduct 
it  along1  high-class  lines. 

Under  the  caption,  "Men  of  To-day  and  To-morrow," 
a  Hamilton  paper  gives  a  sketch  of  T.  W.  Barry,  man- 
ager of  the  Hamilton  branch  of  Grafton  &  Co.  He  en- 
tered the  firm  in  1879  as  cash  boy.  In  1889  he  was 
made  manager  of  the  first  branch  store,  at  Owen  Sound. 
In  1845  he  was  sent  to  Hamilton. 

G.  Prud'homme  &  Co.,  merchant  tailors,  Montreal, 
vent  into  liquidation  June  19.  Liabilities  amount  to 
$1,300.  The  assets  of  the  company  consist  of  ready- 
made  clothing-,  cloth,  furniture,  and  book  debts.  Princi- 
pal creditors  are  :  MacDougall  &  Co.,  $500';  G.  A. 
Shaw,  $250;  John  Fisher  &  Co.,  $100;  La  Presse,  $100; 
Bagley  &  Wright  Co.,  $150. 


M' 


THE   BANDED  SAILOR. 

OBERN  retailing-  methods  make  heavy  demands 
upon  the  retail  merchant.  Not  only  must  he 
know  how  and  when  to  buy,  but  it  is  just  as  necessary 
to  know  the  right  time  and  season  for  putting  goods  on 
sale.  Generally  speaking-,  merchants  go  upon  the  suppo- 
sition that  the  early  bird  gets  the  worm,  and  this  is 
usually  true,  but  in  some  notable  cases  the  early  worm 
is  caught  at  the  sacrifice  ot»the  later  and  fatter  and  bet- 
ter fed  one. 

This  has  been  usually  the  mode  of  procedure  with 
that  bete  noire  of  the  millinery  trade,  the  banded  sailor. 
Past  experiences  with  this  shape  have  given  this  hat  a 
bad  name  with  the  trade,  because  it  has  been  found  to 
cut  too  deeply  into  the  sale  of  millinery  materials  and 
higher-priced   hats. 

The  fact  that  the  banded  sailor  works  such  havoc  in 
a  department  is  due  to  this  practice  of  going  after  the 
early  worm — to  the  fact  that  it  is  pushed  too  early  and 
out  of  its  legitimate  season.  This  hat  is  purely  and 
simply  an  outing  hat,  and  should  be  handled  as  such,  and 
its  sale  relegated  to  the  latter  part  of  June  and  the 
months  of  July  and  August.  When  shown  at  this  time 
it  helps  to  make  the  between  season  profitable,  and  acts 
as  a  "sweetener"  to  help  off  clearing  lines  and  millinery 
goods  that  the  buying  public  is  losing-  interest  in. 

When  sold  in  season  it  is  a  pure  profit  bringer,  and 
not  a  profit  breaker,  and  is  a  help  and  not  an  injury  to 
the  department.  This  is  the  mission  it  will  fulfill  this 
year,  simply  because  it  has  been  rightly  handled  and  put 
upon   sale    at   the  right  moment. 

Banded  sailors  have  done  well  for  the  importing 
houses,  and  promise  to  do  well  for  the  retail  trade,  for 
they  will  come  as  an  extra  novelty  to  round  off  the  late 
Summer  season,  as  this  is  always  a  favorite  shape  and 
a  strong  seller  when  it  is  the  vogue.  It  is  sure  to  wind 
up  the  season  in  a  strong  position,  and  this  is  just  the 
fact   that  presages  danger  for  another  Spring. 

Travelers  will  be  out  on  the  road  with  banded  sail- 
ors for  the  Summer  of  1907  by  next  November,  but  the 
buyer  will  not  be  interested  nor  in  any  such  hurry  to 
place  orders  if  he  consults  his  own  interests.  For  one 
thing-,  the  latest  block  will  not  then  be  out,  and  in  these 
days  of  quickly  changing  fashions  he  cannot  afford  to  be 
behind,  particularly  on  a  hat  where  shape  is  everything, 
and  where  an  eighth  of  an  inch  difference  in  either  brim 
or  crown  is  such  a  noticeable  and  unconcealable  matter. 

Also,  if  you  place  your  orders  in  November,  deliv- 
eries will  be  made  early  in  April  possibly,  just  in  the  be- 
ginning of  your  Spring  season,  and  if  you  have  them  in 
stock  there  is  the  temptation  to  face  of  using  them  to 
force  trade  if  there  is,  as  often  happens,  a  period  of 
waiting   experienced. 


Every  milliner  has  had  this  experience  and  knows 
how  it  works.  The  hats  are  there,  not  many  dozens, 
perhaps,  but  they  are  bulky  and  make  a  big  show;  the 
weather  is  unfavorable  and  there  is  nothing  doing  in  the 
department.  Mr.  Merchant  gets  fidgety,  and  wants  to 
liven  things  up.  lie  looks  around  and  spies  the  sailors, 
and  the  lot  looks  mighty  big  to  him.  So  the  order  goes 
forth  that  the  sailors  arc  to  go  onto  the  sales  tables. 
No  doubt  they  do  the  trick,  for  the  shape  is  a  good 
seller  and  its  low  price  is  an  inducement.  But,  Mr. 
Merchant,  you  are  only  picking  up  the  lean  worm  all  the 
same.  Every  sailor  you  sell  is  at  the  direct  expense  of 
your  more  profitable  goods,  and  a  cut  against  your  bet 
ter-paying  stock.     It  means   that   there   will   be  just     so 
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much  more  of  your  materials  to  be  cleared  at  a  sacrifice 
when  the  end  of  the  season  comes.  Besides,  you  do  not 
make  your  heavy  profit  on  such  shapes  as  these;  you 
have  to  do  that  on  your  dress  hats,  your  flowers,  vel- 
vets, feathers,  ribbons,  etc.  When  you  start  off  the  sea- 
son with  banded  sailors  you  are  getting  the  lean,  early 
worm  instead  of  the  fat  and  juicy  later  one.  The  banded 
sailor  is  purely  a  late  season's  hat,  and  should  be  stock- 
ed and  sold  as  such.  Rightly  handled,  it  is  a  profit 
bringer  and  a  benefit  to  the  department,  as  it  helps  to 
prolong  the  selling  season.  There  is  no  need  now  a-days 
to  let  the  department  go  dead  for  a  couple  of  months  in 
either  Summer  or  Winter.  Of  course  you  cannot  expect 
to  have  as  busy  a  time  as  in  the  height  of  the  season. 
but  if  the  trade  is  watched  and  novelties  stocked  there 
will  be  something  doing  in  the  millinery  department  all 
the  year  round,  and  merchants  will  be  less  prone  to 
complain  that  this  department  does  not  make  a  profit- 
able showing. 
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OUR    LONDON 
LETTER 

From  Our  Resident  Correspondent. 

British  Trade  on  the  Upward  Grade — 
Good  Trade    Done  With  Canada  in  Not- 
tingham     Vals.     and     Belfast     Linens  — 
Special  Mission  Coming  Over  to  Inquire 
Into  Trade  Conditions. 

THE  predominant  feature  of  reports  from  retail  dry 
1  goods  merchants  throughout  Great  Britain  has 
been  one  of  contradiction  and  variety.  Like  the 
weather,  upon  which,  after  all,  it  greatly  depends,  trade 
during  June  has  been  characterized  by  constant  change 
from  good  to  bad  periods.  As  often  as  a  warm  Sum- 
mer's day  has  been  followed  by  one  of  wintry  cold  and 
dampness,  so  often  has  the  retail  draper  had  occasion  to 
lament  the  unsettled  state  of  affairs.  The  shopping 
community  has  been  sorely  puzzled  as  to  whether  it 
would  be  wise  to  purchase  light  Summer  goods  or  warm- 
er materials  to  suit  the  constantly  recurring  snaps  of 
cold.  Retailers  have,  therefore,  naturally  found  it 
necessary  to  exert  all  their  efforts  to  bring'  the  public 
from  their  homes.  In  London  the  largest  retail  con- 
cerns have  made  assiduous  use  of  printers'  ink,  and 
many  an  imposing  simp  frontage  has  been  adorned  with 
the  season's  showings.  Messrs.  Warings,  the  great  fur- 
nishers of  Oxford  street,  have  devoted  hundreds  of 
pounds  to  advertising  the  opening  of  their  new  prem- 
ises. For  a  whole  week  they  have  thrown  them  open  to 
the  public,  admission  being  by  ticket  only,  and  the 
presence  of  a  military  band  and  uniformed  staff  giving 
the  show  an  appearance  of  a  pleasure  resort  rather  than 
a  house  of  business. 

*  *  * 

British  trade  generally  is  still  on  the  upward  grade, 
the  first  live  months  of  this  year  revealing  an  increase  in 
value  of  imports  equivalent  to  10.1  per  cent.,  and  exports 
of  British  and  Irish  produce  an  increase  of  15.fi  per  cent. 
.Most  classes  of  British  textile  exports  show  an  increase. 
Cotton  piece  goods  have  increased  in  quantity  by  73,- 
038,600  lbs.,  and  in  value  £1,126,891.  Woolen  manufac- 
tures are  up  by  £2(>2,279,  of  which  worsted  yarns  ab- 
sorbed £120,420  and  worsted  tissues  £56,958.  The  fin- 
ancial status  of  the  wholesale,  retail  and  manufacturing 
dry  goods  trade  may  be  termed  satisfactory,  although 
the  manufacturing  confraternity  have  not  met  with  all 
the   success   they  expected. 

Nottingham  manufacturers  complain  that  weather 
conditions  have  fought  against  them  in  the  home  mar- 
ket, but  their  shipping  trade  has  flourished  up  to  the 
present.  Signs  of  falling  off  are  not  wanting,  however. 
Canada  has  made  some  good  calls  for  tulles,  nets,  edg- 
ings and  vals.  in  the  last  line,  shippers  have  found  it 
difficult  to  execute  orders  with  sufficient  promptness, 
owing  to  difficulty  in  obtaining  the  goods.  It  has  been 
stated  that  manufacturers  have  reaped  great  benefits 
from  the  San  Francisco  disaster-.  It  may  be  doubted, 
however,  whether  buyers  on  the  scene  of  disaster  are  in 
a  position   to   purchase  much  just  yet. 

*  *  * 

In  Bradford  wool  is  still  away  up  in  price,  and  is 
likely  to  remain  so.  Tn  every  department  of  the  York- 
shire wool  trade  a  healthy  tone  predominates,  the  con- 
sumption of  colonial  cross-breds  being  noticeably  strong. 
Retailers,  however,  are  having  a  bad  time,  and  stocks 
are  not  moving  off  as  they  should.  High  rates  and 
municipal  extravagance,  the  curse  of  most  English 
cities,  have  a  great  deal  to  do  with  this. 


Manchester  has  not  yet  entirely  thrown  off  the  holi- 
day slackness,  although  the  outlook  for  Autumn  business 
is  good,  and  makers  of  heavy  goods,  in  particular,  are 
netting  nice  orders.  Loom  extensions  are  said  to  be 
common  in  various  parts  of  the  county. 

Belfast  manufacturers  are  receiving  good  orders  from 
Canada,  and  the  general  condition  of  the  Irish  linen  in- 
dustry is  exceedingly  good.  Strikes,  however,  have 
done  much  to  dislocate  trade,  and  it  is  only  now,  to- 
wards the  end  of  June,  that  employers  have  succeeded 
in  getting  their  workers  back  to  the  factories.  The  dif- 
ference has  been  with  the  weaving  and  winding  opera- 
tives. Lord  Aberdeen,  the  Irish  viceroy,  was  instru- 
mental in  settling  the  dispute.  Touching  this  Irish  linen 
industry,  a  perusal  of  trade  returns  shows  that  exports 
shipped  from  Irish  ports  direct  to  foreign  parts  are 
thus  :  Linen  thread  for  sewing,  £272;  linen  piece  goods, 
plain,  bleached  or  unbleached,  £911;  linen  yarn,  £33,- 
7fi4;  other  linen  manufactures,  £7,819.  But  these  figures 
are  not  conclusive,  for  a  large  quantity  of  Irish  manu- 
factures must  have  gone  abroad  after  passing  over  to 
England. 

*>  *  * 

There  is  to  be  a  special  mission  to  Canada  to  in- 
quire into  trade  matters,  and  in  discussing  this  a  con- 
temporary takes  occasion  to  remark  that  "it  has  been 
found  [quite  recently  by  English  concerns  who  have  dis- 
patched representatives  for  the  purpose  from  headquar- 
ters, that  buyers  have  been  neglected  by  so-called  Do- 
minion representatives,  and  that  firms  entered  on  the 
books  as  customers  have  not  been  in  existence  for 
years."  The  paragraph  goes  on  to  point  out  that  the 
dry  goods  trade  of  Canada  is  constantly  changing,  as  is 
always  the  case  in  a  young  and  developing  country,  and 
points  to  Winnipeg  as  a  great  distributing  centre  in  the 
near  future.  British  merchants,  it  says,  should  make 
bigger  efforts  than  ever  before  to  get  a  firmer  hold  on 
Canadian  buyers,  and  nothing  could  be  more  false  than 
the  impression,  not  altogether  uncommon,  that  the  Can- 
adian textile  manufacturing  industry  is  growing  too 
rapidly  under  protective  tariffs  to  admit  of  British  con- 
cerns obtaining  a  footing.  If  one  leaves  the  cotton  trade 
out  of  consideration,  Canada  is  bound  to  buy  over  three 
millions'  (sterling)  worth  of  British  textiles  a  year. 
That  is  about  equal  to  the  Antipodean  turnover,  minus 
the  cotton  goods  sales,  which  is,  as  was  pointed  out  in 
this  letter  a  month  or  two  back,  "three  times  larger 
than  that  of  the  Dominion."  Just  here  it  might  be 
mentioned  that,  although  in  every  other  market  but  the 
Canadian,  Scottish  export  trade  in  tweeds  has  been  al- 
most completely  wiped  out  by  hostile  tariffs,  the  Do- 
minion preference  of  33  per  cent,  has  done  much  to  re- 
build trade  with  that  country.  Yorkshire  manufac- 
turers, not  to  mention  Canadians  themselves,  are  keerr 
competitors  with  Scottish  tweed  makers.  Indeed,  for 
the  past  ten  years  the  Scottish  tweed  industry  has 
passed  through  a  period  of  great  trial. 

*  ^  * 

In  the  last  London    letter  some  general   information 
about  the  work  of  the  British  Cotton  Growing  Associa- 
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tion  was  given.  This  is  a  topic  of  the  greatest  impor- 
tance to  the  whole  Empire,  so  that  a  lew  more  details 
would  not,  perhaps,  be  out  of  place.  It  has  often  been 
dou'bted  whether  the  work  of  the  association  would  I"'  "I 
any  real  avail,  but  figures,  in  this  instance  more  reliable 
than  anything  else,  are  re-assuring.  Whereas  in  1902  not 
more  than  827  bales  of  cotton,  to  the  value  of  £4,742, 
were  exported  from  Bri1  ish  colonies  to  the  Motherland, 
in  L904  the  quantity  had  been  increased  to  9,438  bales, 
of  the  value  of  £52,026.  It  must  be  admitted,  however, 
that  the  values  and  quantities  of  cotton  exported  to 
other  countries  from  the  same  source  is  somewhat 
higher.  The  amount  of  cotton  actually  grown  under  the 
auspices  of  the  British  Cotton  Growing  Association  was, 
in  L903,  about  1,900  bales;  in  1904,  6,000  bales,  and  in 
1905,  14,200  bales.  The  L906  crop  is  expected  to  be  con- 
siderably greater.  This  is  a  happy  condition  of  things, 
and  it  is  hoped  that  the  public  will  consequently  be  in- 
duced to  come  forward  a  little  more  generously  to  help 
the  work  of  the  association.  Money  is  urgently  needed. 
For  instance,  only  a  few  weeks  ago,  the  Prime  Minister, 
while  assuring  the  promoters  that  the  Government  gave 
the  work  its  support,  regretted  his  inability  to  make  any 
financial  offer,  although  £2,000,000  are  urgently  needed 
for  the  opening  up  of  a  railway  in  Nigeria  to  ensure  new 
and  needed  supplies  of  raw  material. 

*  *  * 

The  special  mission  to  Canada,  referred  to  above,  is 
by  no  means  the  only  signs  of  awakening,  or  rather  in- 
creasing, interest  of  manufacturers  in  the  Canadian  mar- 
ket. It  is  good  to  be  able  to  record  that,  at  a  recent 
assembly  of  the  Association  of  Trade  Protection  Socie- 
ties, the  matter  of  British  trade  with  the  Dominion  was 
carefully  discussed,  and  a  speaker  pointed  out  very 
forcibly  that  if  manufacturers  wanted  to  get  a  bigger 
share  of  the  business  they  must  send  representatives 
right  out  to  investigate  on  the  spot.  They  must  not  be 
content  to  do  business  from  this  side  of  the  water.  This 
is  certainly  the  soundest  piece  of  advice  that  could  have 
been  given,  and  it  is  to  be  hoped  that  it  will  be  taken 
note  of.  Incidentally,  it  might  be  mentioned  that  at 
this  same  meeting  some  hard  words  were  used  of  the 
British  bankruptcy  laws.  So  Canada  is  not  the  only 
offender  in  this  respect,  although  many  a  good  British 
house  has  been  badly  bitten  in  its  transactions  with 
Canadian  buyers.  However,  as  far  as  the  British  laws 
are  concerned,  the  House  of  Commons  has  the  matter  in 
hand,  and  it  is  not  improbable  that  legislation  will  fol- 
low. 

*  *  * 

The  Quebec  commercial  tax  was  yet  another  point 
that  suffered  some  severe  comment,  and  it  was  urged 
that  the  Colonial  Secretary  be  approached  with  a  view 
to  getting  his  aid  in  voicing  the  disapproval  of  firms 
over  here  in  regard  to  the  obnoxious  measure.  For  the 
most  part,  the  papers  have  abstained  from  making  any 
comment  upon  the  modification  of  the  tax. 

*  *  * 

There  will  likely  be  held  in  the  course  of  1907  an 
Trish  International  Exhibition.  A  fund  of  £160,000  has 
been  guaranteed  and  a  site  in  Dublin  chosen. 

In  Edinburgh  there  will  also  be  an  exhibition,  a  na- 
tional one,  but  the  details  have  not  yet  been  settled, 
and  further  information  is  not  available. 

*  *  * 

As  a  result  of  the  Postal  Congress  at  Home,  the 
Postmaster-General  has  announced  in  Parliament  some 
important  modifications  in  rates  on  foreign  and  colonial 
postage.     The  alterations  will,  for  the  most  part,  come 


into  force  next  year.  It  is  proposed  to  reduce  the  com- 
mission on  foreign  and  colonial  money  orders,  not  ex- 
ceeding £1,  from  Id  to  3d,  as  from  July  1.  One  penny 
will  carry  a  letter'  to  the  colonies  of  the  weigh!  of  one 
ounce,  instead  of  half  an  ounce,  as  before.  It  is  also 
proposed  to  enlarge  the  class  of  commercial  and  busi- 
ness documents  allowed  to  pass  through  the  post  at  !a\, 
as  far  as  practical,  to  all  purely  formal  communications, 
excluding  anything  in  the  nature  of  a  personal  letter. 


SOME  POINTS  IN  LONDON  MODES 

IN  a  recent  interview  with  Miss  A.  Meehan,  the  editress 
of  the  New  Album,  I  gathered  some  interesting  items 

of  advance  fashion  hews.  Miss  Meehan,  who  is,  as 
our  readers  know,  an  authority,  has  already  seen  a  num- 
ber of  Paris  and  Vienna  collections  of  new  models.  She 
tells  me  that  in  millinery  plain  felts  will  lead  for  the 
best  class  trade;  also,  that  although  the  very  small  hat 
will  not  be  taken  up  generally,  except  on  the  continent, 
a  particularly  small,  round  turban,  best  described  as  a 
casserole,  will  have  a  vogue.  It  is  shown  in  felt,  fur 
and  plush,  in  plain  and  pastel  colors,  and  will  be 
trimmed  with  medium  length  wings  or  fancy  feathers. 
Ostrich  feathers  will  not  be  in  much  evidence  in  the 
Autumn  millinery  styles,  and  a  plainer  type  of  hat  than 
we  have  lately  been  accustomed  to  will  be  the  leading 
idea  for  street  wear.  Trimmed  felts,  rather  than  made- 
up  millinery,  will  be  favored,  and  the  shapes  will  rule 
medium  size.  Pound,  rather  than  elongated,  effects  will 
be  favored,  and  the  craze  for  eccentric-looking  long 
wings,  peacock  and  ostrich  or  vulture  plumes  as  a  side 
trimming,  has  spent  itself.  There  is  a  complete  re- 
action in  this  direction.  The  peacock  plume  and  the  un- 
dressed feather  will  not  be  seen  again  on  the  London  or 
Paris  models.  The  recent  remarkable  increase  in  the 
price  of  marabout  is  caused  by  a  large  and  peculiar  de- 
mand from  Paris,  for  a  purpose  which  is  not  quite  clear. 
Although  marabout  is  now  at  a  prohibitive  price,  one 
does  not  see  it  on  the  hats  or  millinery  models,  al- 
though the  very  fashionable  women  wear  at  the  theatre 
or  opera  long  single  plumes  stuck  at  a  peculiar  angle  in 
their  evening  coiffures.  The  principal  items  in  hat  trim- 
mings will  be  wings  and  fancy  mounts,  made  up  of 
goose,  duck,  pelican,  guinea  fowl  and  pheasant,  and  the 
new  effects  in  dying  and  mounting  are  most  pleasing.  No 
'birds  or  bird's  heads  are  required  in  the  new, styles,  and 
this  should  give  great  satisfaction  to  the  various  so- 
cieties in  England  and  America  who  are  opposed  to  the 
use  of  birds  for  feminine  adornment.  One  of  the  best 
ideas  shows  the  glossy  metallic  green  of  the  merle  wing, 
picked  out  with  argus  eye  plumage.  Indeed  argus  effects 
are  very  prominent  in  wings  and  fancy  mounts.  The 
new  mounts-  are  broad  at  the  base  and  taper  to  a  short 
sharp   point. 

Golden  pheasant  plumes  are  expensive,  and  therefore 
cannot  be  extensively  taken  up,  but  are  already  bought 
in  large  quantities  by  the  better  class  trade.  They  are 
dressed  in  a  new  way  with  the  Hue  on  both  sides  of  the 
long  stems,  curved  down  instead  of  outspreading  in  the 
natural  form.  This  idea  will  be  clear  when  a  plume  of 
these  handsome  feathers  are  used  as  a  side  trimming  on 
a  medium  round  hat.  Then  it  will  be  seen  that  the  long 
tail  feathers  each  curved  inwardly  from  the  stem  pro- 
vide a  graceful  curling  plume  that  reaches  almost  to  the 
shoulder  line,  and  the  effect  produced  is  most  elegant. 
We  shall  see  the  idea  largely  reproduced  in  the  ordinary 
natural  and  dyed  pheasant  tail  plumes.  A  hat  from  a 
Vienna  manufacturer,  entirely  made  of  golden  pheasant 
plumage,  and  showing  a  side  trimming  as  described,  was 
illustrated  in  the  June  number  of  the  New  Album,    and 
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has  since  been  purchased  at  the  Austrian  Exhibition  by 
the   Prince  of  Teck  for  the  Princess. 

Fancy  pheasant  mounts  of  small,  upright  form,  in- 
tended for  side  trimming  of  small  felt  hats,  and  similar 
mounts  of  dyed  duck  relieved  with  natural  gold  and 
brown  pheasant,  have  been  largely  bought  by  the  whole- 
sale houses  for  Autumn  and  Winter  stocks.  Magpie 
wings  in  pairs,  with  bases  of  brown  duck  plumage  or 
other  dyed  shades,  have  cross  way  pelican  points  laid  on 
the  base  in  quite  a  new  effect.  Double  stuffed  wings 
made  of  goose  quills  and  plumage  have  pelican  points 
on  tips,  and  are  dyed  in  pastel  tints  and  many  plain  light 
and  dark  shades.  In  passing  it  must  be  remarked  that 
there  is  a  wonderful  call  in  these  and  all  hat  and  millin- 
ery trimming's,  for  a  very  deep  but  full  navy  blue  shade, 
and  great  quantities  of  hats  and  fancy  feathers  in  this 
useful  but  smart  shade  have  been  bought  by  London 
houses. 

Many  of  the  fancy  wing  mounts  are  in  double  or 
triple  form,  made  up  in  soft  pad  form,  so  that  they 
provide  a  smart  side  trimming  above  or  below  the  hat 
brim,  and  these  are  varied  with  quite  a  new  form  of 
mount,  that  has  a  soft  duck  or  goose  base,  with  dyed 
pheasant  or  short  goose  quills  outspread  in  radiating 
form  from  the  upper  part.  The  base  is  often  picked  out 
with  pelican  tips.  Double  wings  made  of  goose  and 
pelican,  dyed  in  exquisite  pastel  tints,  are  very  smart  in 
effect,  and  are  highly  thought  of  by  the  best  milliners, 
who  show  their  preference  for  the  new  shades  of  vieux 
rose  and  saxe  blue.  These  feathers  are  mounted  so  that 
they  describe  on  the  lower  part  a  wide  stiff  bow  out- 
spread and  standing  free  from  a  pair  of  wings  made  up 
of  goose  quills  and  pelican  plumage.  This  is  the  strong 
point  of  the  new  patterns,  that  although  the  main  ideas 
are  wings,  yet  these  are  made  up  of  two  or  more,  kinds 
of  feathers  taken  from  the  domestic  or  wild  fowl.  The 
way  in  which  these  are  dyed,  in  the  soft  gradations  of 
color  required  for  fashionable  taste,  is  something  to 
admire  and  marvel  at,  and  Berlin  and  Vienna  manufac- 
turers have  excelled  themselves  in  this  direction.  All 
white  or  cream  is  tinged  with  delicate  shades  of  blue,  or 
the  new  mauve,  a  charming  springlike  tint  that  might 
be  termed  primula.  This  is  very  evident  in  feathers, 
ribbons,  and  all  materials  used  for  millinery  purposes, 
and  in  chiffon,  taffetas  and  rick  silk,  satins  and  velvet 
for  evening  gowns.  A  very  strong  green,  known  as  em- 
pire, is  shown  in  various  directions,  more  particularly  in 
feathers,  ribbon  and  velvet,  but  it  is  too  pronounced  for 
other  than  French  taste. 

There  is  a  very  strong  feeling  and  even  now  a  direct 
use  made  of  a  series  of  light  and  dark  reseda  shades  in 
a  greyish  tone.  Scotch  effects  are  shown  but,  in  like 
manner,  they  are  a  bit  too  pronounced  for  English  taste. 
In  wings  and  quills  the  Scotch  effect  is  obtained  in  new 
ways,  by  rubbing  in  by  hand  the  dyes  on  the  plain 
broad  quill  or  made-up  feather.  Quills  are  mounted  in 
sets  of  five  or  seven  and  tied  in  wing  shape  for  hat  or 
tolque  trimming.  A  faded  mauve  tint  is  included  in 
some  of  the  best  color  schemes,  and  nacre  effects  in 
mauve,  old  rose,  reseda  and  grey  are  very  smart  when 
seen  in  fancy  feather  mounts.  This  effect  is  also  gained 
by  rublbing  in  the  colors  by  hand.  The  new  wine  shades 
are  even  more  attractive  than  the  range  of  colors  class- 
ed under  this  head  we  have  known  hitherto.  They  are 
now  called  in  Paris  cherry  brandy  shades,  which  de- 
scribes them  very  fairly.  There  are  some  six  tones  in 
these  shades,  the  very  lightest  being  a  faint  rose  known 
as  Aphrodite.  From  this  they  deepen  into  the  very  deep 
tones  "Ms  de  Fraises"  and  "Acajou."  All  white  will 
continue  to  be  a  vogue  in  many  sections  of  fashion 
throughout  the  Autumn   and  Winter  season,   and  a  series 


of  bronze  brown  shades  are  being  taken  up  by  milliners 
and  costumiers  alike.  Certain  grey  shades  in  chinchilla, 
mole  and  elephant  tones  are  well  thought  of  for  costume 
cloths  and  millinery  trimmings,  and  light  shades  of  all 
colors  included  in  the  fashion .  scheme  will  be  preferred  to 
darker  tones.  Silk  will  be  more  worn  the  ensuing  Win- 
ter season  for  reception  and  evening  gowns  that  has  ever 
been  the  case  in  recent  years.  The  vogue  for  face  cloths 
increases  rather  than  diminishes,  and  the  best  tailoring 
houses  favor  these  fabrics  most.  They  get  their  best 
effects  when  working  these  cloths  up,  and  the  feeling  for 
well  cut  plain  effects  in  costumes  finds  its  best  means 
of  expression  here.  In  the  fur  departments  real  sables 
lead  in  the  best  class  trade,  but  the  great  advance  in 
price  will,  of  course,  make  them  exclusive  goods.  The 
Russian  dark  dye,  so  successfully  applied  to  squirrel 
last  year,  is  now  seen  in  a  most  improved  finish,  and 
sable-dyed  squirrel  is  one  of  the  most  important  features 
in  the  new  fur  fashions.  The  motor  craze  has  induced  a 
very  strong  following  for  grey  squirrel  and  Australian 
oppossum,  as  these  skins  do  not  show  dust,  and  the  de- 
mand for  them  is  expected  to  be  very  great. 

Shaped  fur  collars  are  being  very  largely  taken  up, 
as  there  is,  just  for  the  time,  a  very  nervous  feeling 
about  the  throwover  or  scarf,  although  leading  men  in 
the  trade  think  there  will  be  renewed  and  big  demand 
for  them  later.  However,  the  chief  things  showing  in 
fur  neckwear  now  are  shaped.  Very  smartly  cut,  short 
and  medium  length  fur  jackets  are  expected  to  have  a  big 
call  in  the  season's  demand.  For  popular  sale  the  run 
will  be  on  caracul,   marmot  and  imitation   seal. 


COMMUNICATION. 

Editor  Dry  Goods  Review  : 

Dear  Sir, — Some  time  ago  a  traveler  called,  and  af- 
ter considerable  talk  I  gave  him  a  small  order.  I  had 
not  been  dealing  with  the  firm,  but  was  selling  their 
goods,  which  I  got  through  a  jobber.  A  few  days  later 
the  firm  wrote,  saying  that  the  traveler  was  a  new  man 
and,  no  doubt,  did  not  know  who  he  was  to  call  on. 
They  added  that  they  did  not  wish  to  open  an  account 
with  us.  I  then  sent  a  money  order  for  the  goods,  but 
it  was  returned.  Can  I  make  them  let  me  have  the 
goods  ? 

We  do  not  know  all  the  circumstances  of  the  case, 
but  judging  from  appearances  we  would  say  that  the 
firm  cannot  be  made  to  supply  the  goods. 


WEIR  WARDROBE  CO.  OF  CANADA. 

THE  Weir  Wardrobe  Co.  of  Canada,  Limited,  have 
been  granted  an  Ontario  charter.  The  capital  is 
$100,000,  divided  into  one  thousand  shares  of 
$100  each,  and  the  head  office  of  the  company  is  at 
Mount  Forest,  Ont.  The  incorporators  are  Robert  Har- 
mer,  John  Ross  Shaw  and  Archibald  Hutchinson,  manu- 
facturers, Toronto;  Roderick  Weir,  manufacturer,  and 
Charles  H.  Newton,  accountant,  Winnipeg.  The  objects 
of  the  company  are  to  engage  in  and  carry  on  the  busi- 
ness of  manufacturers  of  and  dealers  in  furniture  and 
house  and  store  fixtures,  fittings  and  furnishings,  and 
other  kindred  articles  and  supplies  usually  dealt  with  in 
similar  businesses,  and  to  acquire  and  take  over  for  cash 
or  stock  in  the  said  company  or  otherwise,  the  patents 
and  patent  rights  and  the  business  hitherto  held,. used  or 
carried  on  by  the  Weir  Wardrobe  Co.,  Limited,  (a  com- 
pany heretofore  incorporated  under  charter  of  the  Prov- 
ince of  Manitoba),  and  to  continue  the  said  business  as  a 
going  concern,  and  to  carry  on  a  general  wholesale  or 
retail  manufacturing  and   mercantile  business. 
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FII1ING  LETTER  ORDERS" 
A  SPECIALTY! 

ITS  FOR  YOUR  INTEREST. 

when  IN  NEED  QF.  DRY  GOODS,  MENS  FURNISHINGS. 
HABERDASHERY, CARPETS,  HOUSEFURNISHINGS, 
WOOLLENS  6  TAILORS  TRIMMINGS,    consult 

JOHM  Ma\OPOMALP  <S  OQ],,IwjI(Tedi 

WELLINGTON    AND    FRONT    STS'    EAST. 

TORONTO. 
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For  the  Fall  and  Holiday  Season 

FINE  LEATHER  GOODS 

In  -wide  range   of  effects.      Exceptionally  large  assortment. 


CREATIONS  IN  LEATHER 

Showings  for  the  Fall  and  Holiday  season 
are  the  largest  ever  made  by  this  house. 

THE  NEW  SADDLE-BAGS 

Possessing  distinctiveness  and  character. 
A  variety  of  colors,  styles  and  sizes. 

BEADED  BAGS 

Jet,  steel  and  color  effects.       A    revival   of 
a  former  vogue  with  the  modern  touch. 

THE  LONGCHAMP  BAG 

Fitted  with   field-glass,  bon-bon,  smelling 
salts,  etc.      Decidedly  stylish. 


SHOPPING  AND  AUTO  BAGS 

Each  season  introduces  attractive  varia- 
tions of  style  in  these  popular  types. 

THE  OVER-NIGHT  BAG 

Fitted  with  requisites  for  temporary 
sojourn.      At  once  handsome  and  useful. 

LINE  OF  POCKET  BOOKS 

Calling,  Novelty  and  Fitted  Pocket  Books. 
Variety  of  shapes,  sizes,  effects  and 
fastenings. 

NEW  STYLES  IN  BELTS 

Smooth  and  crushed  effects.  Various 
widths,  color  effects  and  finishes. 


P.  W.  LAMBERT  &  CO. 


64  66  LISPEN.4RD  STREET, 


NEW  YORK. 


Mr.  JAMES  O'NEIL, 
915  Pierce  Street,  San  Francisco,  Cal. 


Mr.  S.  ABRAHAMS, 
157  Hutchison  Street,  Montreal,  Can. 


Mr.  WILL  S.  ADAMS. 
Palmer  House,  Chicago,  111 
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TORONTO     EXHIBITION 

AUG.  27th  TO  SEPT.  8th. 

You  will  no  doubt  be  visiting  Toronto  during  this  period  and  we  would  remind 
you  our  offices  are  right  opposite  the  Union  Depot.  Just  step  across  and  inspect 
our  ranges  of 

EMBROIDERIES,    PULL   BRAIDS,    DRESS  TRIMMINGS. 
HANDKERCHIEFS,  VEILINGS,  ALL-OVER  LACES. 
VALENCIENNES  AND  TORCHON    LACES. 

LADIES'    BELTS    AND    NECKWEAR 

We  have  an  entirely  new  stock  of  the  above  goods   which  comprises  many 

FALL    NOVELTIES 

IT  WILL  PAY  YOU    TO     SEE     OUR    TRAVELLERS    OR    CALL    AT    OUR    OFFICE. 


SANDERSON'S    LIMITED 

172  Front  St.  West,  TORONTO 
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FANCY     GOODS    AND 
NOTIONS 


RFTAIL  trade  in  fancy  goods  and  notions  is  now  in 
full  sway.  Merchants  are  pushing  many  different 
lines  with  good  results.  According  to  some  re- 
ports this  season  is  better  than  the  same  period  last 
year,  but  others  say  that  business  is  about  the  same  in 
volume.     However,   the  trade   is   in   a  healthy   condition. 

Most  retailers,  particularly  those  situated  in  the 
large  centres,  are  pushing  the  tourist  trade,  and  con- 
siderable business  in  this  line  has  been  secured.  It  is 
not  very  hard  to  educate  the  tourists  to  purchase,  as 
there  are  hundreds  of  small  lines  most  appropriate  for 
this  line  of  trade.  Take,  for  instance,  souvenir  goods. 
While  these,  are  supposed  to  sell  at  all  times,  the  present 
is  the  time  to  energetically  push  them,  since  it  is  during 
this  month  in  particular  that  the  big  tourist  trade  is 
on.  Several  Montreal  and  Toronto  stores  have  special 
window  displays  of  souvenir  goods.  These  include  many 
varieties.  Wood  souvenirs,  metal  or  leather  goods,  are 
included. 

Leather  goods  occupy  a  prominent  place  in  the  trade. 
There  seems  to  be  an  increasing  demand  for  leather 
lines.  Prolbalbly  this  is  in  a  measure  due  to  the  sub- 
stantial iffuality  of  the  goods,  as  well  as  to  the  fact  that 
leather  lines  are,  as  a  rule,  useful  as  well  as  ornamental. 

For  the  Fall  many  novelties  have  been  introduced. 
Samples  now  before  the  trade  are  such  as  have  not  been 
shown  for  a  long  time.  Values  will  be  excellent  and  the 
quality  of  the  goods  being  shown  should  augur  well  for 
trade   among  the  retailers. 

In  leather  belts  for  ladies,  a  novelty  is  the  Fritzi 
Scheff  belt.  Another  belt  being  shown  is  the  Peter  Pan. 
Both  these  lines  are  quite  fancy,  yet  very  useful. 

Opera  bags  are  shown  extensively.  The  features  of 
these  samples  are  the  fancy  clasps  and  other  fixtures. 
Silver,  nickel  and  oxidized  fixtures,  mounted  with  pearls, 
rubies  or  sapphires,  are  among  them. 

Several  new  lines  in  belt  buckles  are  shown,  but  the 
assortment  this  year  is  pretty  well  along  staple  lines. 

Vanity  bags  in  zebra,  deer,  and  a  variety  of  fancy 
leathers,  will  attract  the  trade.  These  are  obtainable  in 
almost  every   shade. 

Post  card  albums  are  expected  to  occupy  a  promin- 
ent place  in  the  Fall  trade.  In  fact  they  are  of  no  small 
account  at  present.  They  are  very  much  in  demand  all 
over  the  country,  and  a  record  Fall  business  is  antici- 
pated. There  seems  to  be  no  fixed  price  for  the  selling 
of  them,  some  albums  being  sold  at  retail  as  high  as  $3 
and  $4,  while  others  are  sold  from  50c.  to  $1.  The  lat- 
ter lines,  of  course,  command  the  greater  portion  of  the 
trade.  All  manner  of  albums  are  in  demand.  Those 
costing  fifty  cents  contain  spaces  for  three  hundred 
cards,  while  those  retailing  at  one  dollar  have  just  dou- 
ble  this  capacity. 

A  falling  off  in  sales  has  been  noticeaJble  in  photo 
albums,  due,  no  doubt,  to  the  increasing  popularity  of 
the  post  card  albums.  Such  lines  as  are  offering  are 
well  along  usual  run  of  frames.  German  silver,  gilt  and 
other  varieties  are  in  demand.  Celluloid  frames  are  not 
often  asked  for. 

Jobbers  report  an  encouraging  fact  regarding  the  de- 
mand for  dolls,  in  that  there  seems  to  be  an  increasing 
tendency  on  the  part  of  the  trade  to  buy  the  better  class 
of     goods,   giving     preference    to     these  over  the  cheap, 


large  lines  formerly  so  indispensable  to  the  trade.  Nov- 
elties in  dolls  for  the  Fall  are  few  and  far  between. 
Prices  are  expected  to  be  about  the  same  as  last  year— 
a   little   higher   if  anything. 

Dealers  expect  to  have  an  excellent  season  in  toys. 
Numerous  new  lines  are  booked  as  usual.  Mechanical 
toys  predominate.  Since  these  have  been  made  to  retail 
at  a  reasonable  price  there  has  been  a  growing  demand 
for  them. 

It  is  worthy  of  mention  that  from  present  outlook 
ladies'  purses  will  enjoy  good  sale  during  the  coming 
season.  These  are  finding  favor  with  the  feminine  trade 
once  more,  and  often  are  preferred  to  the  wrist  bag. 
Manufacturers  are  showing  numerous  new  lines  for  the 
Fall,  many  of  which  are  much  above  anything  which 
has  been  seen  heretofore.  Quality  is  given  some  con- 
sideration, although  beauty  and  the  artistic  effect  are 
not  forgotten. 


PICTURE     POST     CARDS 


The  Tremendous  Growth  of  the  Popular  Fad 

With  the  advent  of  the  tourist  season  wholesalers  re- 
port an  increased  demand  for  picture  postals.  This  fad 
has  now  become  almost  a  necessity  and  it  is  remarkable 
the  amount  of  business  that  is  done,  caused  by  the  popu- 
lar demand  for  something  new  on  a  post  card.  People 
visiting  strange  towns  invariably  send  home  a  few  cards 
depicting  interesting  scenes  of  which  they  are  witnesses 
in  their  travels.  Comic  views,  too,  are  popular,  whilst 
the  more  sedate  has  an  unending  variety  of  beautiful  crea- 
tions from  which  to  choose.  Collectors  also  make  quite  a 
business  of  gathering  all  sorts  of  cards.  Altogether  the 
public  appetite  is  abundantly  fed  by  the  enterprising 
manufacturer  with  something  new  all  the  time,  and  the 
business  goes  merrily  on. 

Retail  merchants  who  have  not  yet  put  in  a  depart- 
ment of  this  kind  in  their  store  are  missing  their  oppor- 
tunity for  a  handsome  profit  with  very  little  trouble  or 
initiative,  outlay.  A  few  dollars  will  buy  a  considerable 
assortment  of  all  the  popular  sellers,  whilst  the  ambi- 
tious wholesaler  is  also  very  ready  and  willing  to  supply 
local  views  depicting  any  scene  of  interest  in  your  own 
town  at  a  very  reasonable  cost.  In  this  way  the  picture 
post  card  business  can  be  made  to  pay  in  a  very  small 
lown,  for  there  is  hardly  a  place  in  Canada  to-day  so 
small  but  what  this  fad  has  got  a  foothold.  A  neat  show 
case  or  card  rack  with  fair-sized  well  chosen  collection 
placed  on  the  end  of  a  counter  or  in  some  prominent  place 
i:;  about  all  that  is  required.  The  cards  sell  themselves 
and  the  profit,  seldom  less  than  100  per  cent.,  is  yours. 

Interest  can  be  still  further  stimulated  by  the  local 
dealer  encouraging  his  customers  to  procure  albums  and 
to  collect  and  arrange  the  cards  in  one  of  these.  Albums 
are  easily  procurable  from  the  same  source  as  the  cards 
themselves  and  retail  at  a  very  reasonable  price.  Once  the 
interest  of  the  collector  is  aroused  it  is  astonishing  how 
it  will  stimulate  the  demand,  for  not  only  do  they  pur- 
chase cards  themselves  but  insist  on  all  their  friends  do- 
ing so  and  sending  them  through  the  mails,  thus  con- 
tributing to  their  collection. 
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The  picture  post  card  business  is  vol  almost  in  its  in- 
fancy in  Canada,  and  judging  from  the  tremendous  strides 
it  has  made  in  the  European  centres  there  is  much  yet 
here  to  he  done.  Visitors  there  tell  us  that  the  business 
dune  is  simply  astonishing.  At  the  station  or  restaurant 
you  will  be  presented  with  a  few  post  cards  as  a  sort  of 
introduction.  When  you  come  to  pay  your  bill  at  the  desk 
you  will  find  that  the  young  lady  who  acts  as  cashier  has 
a  much  better  collection  than  those  first  presented  to  you. 
On  the  way  to  the  hotel  the  driver  is  very  likely  to  take 
■i  few  out  of  his  vest  pocket  and  let  you  know  he  is  look- 
ing for  business.  At  the  hotel  the  man  who  talks  all 
languages  is  found  in  control  of  the  post  card  market.  He 
sells  them  both  wholesale  and  retail.  The.  head  porter  has 
cards,  so  have  all  the  other  porters.  The  shoeblack  has 
cards,  cards  are  served  with  your  after  dinner  coffee  and 
the  maid  who  does  up  your  room  leaves  a  little  package 
on  your  dressing  table  for  you  to  look  at.  Then  you  go 
on  the  street  and  find  shop  after  shop  given  over  exclus- 
ively to  postal  cards. 


GOOD  BOOKKEEPING. 

STATISTICS  are  often  quoted  which  show  that  onlv 
a  very  small  percentage  of  the  men  who  embark  in 
business  on  their  own  account  succeed.  From  three 
to  five  per  cent,  it  is  usually  said,  though  I  question  if 
the  average,  counting  those  who  achieve  a  moderate  suc- 
cess,  is  :quite  as  small  as  that,  but  all  the  same  the  per- 
centage of  those  who  do  not  make  good  is  very  large. 

One  of  the  chief  reasons  for  this  enormous  business 
death  rate  can  be  traced  to  bad  bookkeeping  and  ac- 
counting— to  the  ignorance  of  the  cost  of  doing  business 
as  a  merchant,  or  to  the  cost  of  production  as  a  manu- 
facturer. Many  men  accounted  shrewd,  having  no 
knowledge  of  accounting  themselves,  despise  it,  and 
utterly  fail  to  appreciate  its  real  purpose.  They  act  on 
the  assumption  that  any  boy  or  girl  fresh  from  school 
who  can  he  hired  at  the  smallest  salary,  and  who  is 
wholly  lacking  in  business  training,  is  competent  to  do 
their  bookkeeping.  These  green  hands  might  be  so  if  the 
only  function  of  bookkeeping  was  to  see  that  sales  were 
properly  charged  and  accounts  collected  when  due.  These 
points,  of  course,  are  essential,  and  must  be  done  cor- 
rectly if  a  merchant  is  to  remain  solvent,  but  they  are 
by  no  means  the  chief  functions  of  bookkeeping.  Books 
of  accounts  should  be  so  kept  that  at  any  stated  period 
a  statement  of  the  business  in  each  department  can  be 
presented  in  detail,  and  it  is  not  enough  that  costs 
should  go  into  general  accounts,  but  they  must  be  so 
sub-divided  that  comparisons  can  be  made  from  year  to 
year.  No  accounting  system  is  worthy  of  confidence 
which  does  not  classify  and  locate  every  dollar  that  has 
passed  through  the  books.  That  deadly  averaging  of 
costs  must  be  eliminated,  and  they  must,  as  far  as  pos- 
sible, be  wrought  out  on  an  accurate  and  specific  basis. 
If  costs  are  increasing  comparisons  will  reveal  the  fact, 
and  if  there  are  leaks,  good,  bookkeeping  will  detect  them, 
and  steps  can  be  taken  to  stop  them. 

Work  of  this  kind  requires  brains  and  business  train- 
ing, and  the  money  paid  for  the  employing  of  a  compe- 
tent accountant  is  an  investment  that  will  yield  large 
returns  in  giving  to  the  management  facts,  instead  of 
guesses,  at  the  costs  of  running  the  concern. 

The  demands  of  the  twentieth  century  will  not  admit 
of  guesswork.  The  management  of  the  future  must,  have 
definite,  not  vague  and  indefinite,  knowledge.  Success 
by  the  rule  of  thumb  process  is  no  longer  possible,  but 
can  be  won  only  by  exact  and  definite  knowledge.  The 
cost  of  running  the  business  is,  with  only  too  many 
firms,   a  matter  of  guesswork,   and  guesswork   no  longer 


goes.  Old  Gorgon  Graham  clearly  sets  forth  the 
changed  conditions  in  his  letters  to  his  son  when  he 
says  :  "We  started  business  in  a  mighty  different  world  ; 
we  were  all  ignorant  together,  and  we  didn't  have  to 
know  fractions  to  figure  profits,  but  now  to  see  profits 
you  have  to  study  astronomy,  and  when  with  a  powerful 
glass  you  do  finally  locate  them,  they  are  away  out  at 
the  five  point  decimal  place."  Never  were  truer  words 
spoken,  for  though  now-a-days  we  think  in  large  units, 
there  never  was  a  time  when  the  decimal  counted  for  so 
much. 

It  is  useless  to  equip  a  store  with  every  modern  im- 
provement and  then,  solely  through  ignorance  in  the 
office,  to  throw  away  the  results,  and  yet  this  is  just 
what  many  business  men  are  doing  to-day.  The  fact  is, 
whatever  they  may  profess,  in  their  hearts  they  look 
upon  bookkeeping  as  unproductive  labor,  and  as  the 
bookkeeping  of  many  of  them  is  done  they  make  no  mis- 
take in  taking  this  view,  for  it  provides  no  guide  to 
them  in  the  conducting  of  their  business.  Money  they 
will  spend  on  store  equipment — they  can  see  its  use— tout 
it  never  occurs  to  them  that  money  spent  on  office  ^qliin- 
ment  is  just  as  necessary.  The  store  end  of  many  a 
business  in  a  general  way  of  speaking  now  is  far  away 
ahead  of  the  business  management,  looked  at  from  the 
office  end.  Many  office  staffs  are  past  the  stage  when 
suggestions  of  change  are  welcomed,  they  may  even  be 
past  the  time  when  they  have  a  desire  or  even  a  capa- 
city for  growth.  Their  special  business  now  is  to  hold 
their  jobs,  and  one  way  to  do  this  is  to  fight  changes, 
and  try  to  keep  things  as  they  are.  Such  a  spirit  on 
the  part  of  the  staff  can  nullify  the  best  accounting  sys- 
tem ever  installed,  simply  because  it  is  to  be  operated 
by  a  staff  who  are  bound,  to  hold  their  situations,  to 
make  it  a  failure. 


A  COMMERCIAL  MISSION. 

rT~'  HE  Commercial  Department  of  the  British  Board  of 
1  Trade  has  decided  to  send  a  mission  to  Canada  to 
ascertain  by  direct  inquiry  the  extent  and  degree 
of  the  effectiveness  of  foreign  competition  with  British 
trade  here,  the  best  means  of  successfully  combating  the 
same,  and  the  opportunities  which  may  exist  for  further 
development  of  United  Kingdom  trade.  In  addition 
suitatble  persons  will  be  selected,  after  consultation  with 
the  Canadian  Government,  to  act  as  commercial  corre- 
spondents of  the  British  Board  of  Trade  in  the  more  im- 
portant trade  centres.  Richard  Griggs,  of  Middles- 
borough,  is  the  chief  member  of  the  mission,  which  sailed 
on  July  3. 


ABOUT  THE  TRADE. 


D.  N.  Weiman,  M.  B.  Eliasoph  and  P.  B.  Holstead, 
are  now  traveling  through  Ontario,  Maritime  Provinces 
and  the  Par  West,  with  Fall  lines  in  the  interest  of  the 
American  Silk  Waist  Co.,  Montreal. 

J.  E.  Tourangeau,  has  been  appointed  manager  of 
the  carpet  department  of  Henry  Morgan  &  Co.,  Mont- 
real. Mr.  Tourangeau  is  a  wide-awake  young  man,  and 
will  no  doubt  make  a  success  of  the  carpet  department. 

A.  Gagnier,  formerly  manager  of  the  carpet  depart- 
ment of  Henry  Morgan  &  Co.,  Montreal,  has  been  ap- 
pointed Montreal  manager  of  the  Toronto  Carpet  Co., 
with  headquarters  in  the  Board  of  Trade  Building. 

I'errin  Freres  &  Cie.,  of  Grenoble,  Fiance,  whose 
Canadian  branch  at  present  occupies  space  in  the  build- 
ing 230  McGill  street,  will,  when  Mark  Fisher,  Sons  & 
Co.'s  new  building  is  erected,  occupy  the  whole  sixth 
floor  of  that  structure. 
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Are  You  Acquainted  witH  tKese 
Exquisite  Holiday  Novelties  of  Ours? 


ISN'T    THIS    A  BEAUTY 
A    DIG    PROFIT    MAKER? 

WE  MAKE 


Jewel  Bags 
Companion  Cases 
Wash-Cloth  Cases 


Shopping  Bags    Silk,  Chamois 
Opera  Bags  and  Leather 

Skirt  Bags  Novelties 


All  these  articles  are  perfectly  made  and  their 
attractiveness  sells  them.  They  yield  you  abundant 
profits  and  your  customers  abundant  satisfaction. 

No  better  "  gift  goods"  are  obtainable  any- 
where. You  ought  to  know  about  the  *' Superior" 
Lines. 

jp^^  We'll  send  you  samples  on  approval  and 
pay  the  express. 


Superior    Bag    (SL    Novelty    Co. 

MUSKEGON,  MICH. 

Eastern  Selling  Agent: 
L.   D.  THORNTON,  416  Broadway,   New  York. 
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AFTER     THE     SHUTTERS    ARE    UP. 


THEY  both  represented  big  eastern  establishments, 
and  were  talking  shop  in  front  of  the  counter  in  the 
Palate   Hotel   office. 

"How's  business  ?  Getting  many  orders  ?"  asked  the 
stout    man. 

"More  than  I  can  handle,"  said  the  short  man.  "How 
is   it    with   you  ?     Had  any   orders   lately  ?" 

"Well,  business  is  pretty  good.  I  haven't  had  an  order 
for  a  year  and  a  half,  but  I  expect  to  get  one  next,  Fall," 
said  the  stout  man. 

At  which  point  Chief  Clerk  Brownell  came  out  of  his 
trance  and  became  possessed  of  an  irrepressible  curiosity. 
Calling  the  short  man  aside  he  said  : 

"Who's  your  stout  friend  ?" 

"Traveling  man,"  said  the  short  citizen. 

"Well,  he  certainly  has  put  the  jinks  on  me.  What's 
his  line  ?" 

"Suspension  bridges."— San   Francisco   Examiner. 

*  *  * 

It  was  the  seventh  time  she  had  tried  on  the  gown. 

"It  doesn't  seem  to  me,"  she  said,  "that  it  becomes 
my  complexion." 

"Madame  forgets,"  said  the  modiste,  "that  she  has 
not    the    same   complexion    she    wore    last    time   she     was 

here." 

*  *  * 

Mr.  Mountjoy  meant  to  buy  his  wife  a  handsome  lace 
scarf  for  a  present,  but  he  remembered  previous  occasions 
when  he  had  attempted  to  buy  the  sort  of  thing,  and  he 
shuddered. 

"I  want  you  to  buy  a  nice  lace  scarf  for  Cousin 
Amelia,"  he  said  to  Mrs.  M.  at  length.  "Choose  some- 
thing nice  ;    something  you   would  get  for  yourself." 

Mrs.  Mountjoy,  however,  had  her  own  ideas  as  to 
generosity  in  buying  presents,  and  the  purchase,  when  she 
made  it,  consisted  of  a  very  plain,  ordinary-looking  article 
indeed. 

"H'm  !"  Mountjoy  said,  when  he  saw  the  scarf.  "I 
don't  know  much  about  such  things,  but  is  it  just  what 
you  would  have  chosen  for  yourself  '.'" 

"Just— exactly,"  she  replied. 

"Well,  my  dear,  keep  it.  1  meant  it  for  you,"  he 
beamed. 

And  Mrs.  Mountjoy  went  upstairs  and  pulled  her  own 

hair   with   rage. 

*  *  * 

The  father  had  gone  away,  and  left  his  only  son  in 
charge  of  the  shop. 

"Are  you  the  head  of  the  firm  9"  asked  a  man  with  a 
sample  case,   entering  the  establishment. 

"No,  sir,"  remarked  the  young  man,  with  great 
urbanity.    "I'm  only  the  heir  of  the  head  !" 

*  *  * 

"I  haven't  seen  your  wife  out  lately,  Mr.  Goodheart." 

"No,  she  keeps  at  home  these  days." 

"Is  she  ailing  ?" 

"No.  The  fact  of  the  matter  is,  a  week  ago  I  took 
home  two  of  the  handsomest  bonnets  I  could  find  in  town, 
and  told  her  she  might  have  her  choice  between  them. 
She  has  been  busy  day  and  night  ever  since  trying  to 
make  up  her  mind  which  of  the  bonnets  to  keep,  and  was 
as  undecided  as  ever  when  I  came  away  this  morning.  One 
moment  she  likes  one,  and  the  next  she  prefers  the 
other." 

"You  ought  to  help  her  out  of  her  dilemma." 

"How  can  I  ?" 


"Why,  quite  a  simple  operation.  Take  one  of  them 
and  carry  it  back  to  the  shop.  That  will  be  the  one  she'll 
want." 

*  *  * 

"Did  you  show  that  account  tcArdup  again  to-day  ?" 
"Yes,    sir." 

"Did  you  tell  him  it  had  been  on  the  slate  long  enough 
and   I'd  like  to  rub  it  out  ?" 
"Yes,  sir." 
"What  did  he  say  ?" 
"He  said   it    looked   as   if  you  were  trying  to  rub    it 

in." 

*  *  * 

The  old  book  canvasser  was  dying. 

"It  is  hard,  very  hard,"  he  murmured,  "to  have  this 
happen  just  as  I  had  been  given  exclusive  ground  for  a 
work  which  is  bound  to  sell  like  shot." 

Then,  glancing  at  the  sobbing  friends  who  stood 
around  his  bedside,  he  said  : 

"Soon  all  that  will  be  left  of  me  is  a  sainted  mem- 
ory. I  shall  have  departed,  as  Shakespeare  (whose  works 
in  ten  volumes  at  3s.  6d.  each,  or  £1  13s.  6d.  for  the  set, 
I  have  often  sold)  remarks,  to  that  bourne  from  whence 
no  traveler  returns.  But  do  not  weep.  I  have  one  last 
request  to  make  of  you.  Promise  me  that  you  will  grant 
it." 

"We  will,"  replied  all  present,   in  choking  accents. 

"I  have  your  word— yours,  Uncle  Joe,  and  yours, 
Aunt  Matilda,  and  Bill's,  and  Cousin  Jim's,  and  Dr. 
Slaughter's  ?" 

"You  have,"  was  the  unanimous  response. 

"Then,"  said  the  dying  man,  with  animation,  "I  shall 
put  each  of  you  down  for  a  set  of  Wassel's  'New  History 
of  the  World  Before  the  Flood,'  in  twelve  volumes,  full 
morocco,  at  £10  per  set.  The  entire  work  will  be  deliver- 
ed to  each  of  you  within  a  week." 

One  by  one  the  sorrowing  friends  filed  out,  too  full 
for  utterance. 

"That  little  stroke  of  business  gets  me  an  Al  monu- 
ment," said  the  agent,  addressing  his  wife.  "And  now, 
suppose  you  send  round  for  the  undertaker,  and  I'll  see  if 
I  can't  get  him  to  invest  in  a  set  and  take  it  out  in 
trade." 


NEW  BANK  BRANCHES. 

Among  the  bank  branches  that  have  been  opened  dur- 
ing the  past  month  are  the  following  : 

The  Union  Bank  of  Canada,  at  Cupar,  Sask.,  and 
Airdrie,   Alta. 

The  Bank  of  British  North  America,  at  North  Battle- 
ford,   Sask. 

The  Home  Bank  of  Canada,  at  Lawrence  Station,  Ont. 

The  Bank  of  Hamilton,  at  Neustadt  and  Princeton, 
Ont. 

The  Metropolitan  Bank,  at  Port  Elgin,  Ont. 

The  Canadian  Bank  of  Commerce,  as  successors  to  the 
Merchants  Bank  of  Prince  Edward  Island,  at  Alberton, 
Charlottetown,  Montague,  Souris  and  Summerside,  P.E.I. 

The  Standard   Bank  of   Canada,   at  Ottawa. 

The  Ontario  Bank,   at  Queensville,   Out. 

Ontario  Bank,   at  North  Toronto,  Ont. 

The  Sovereign  Bank  of  Canada,  at  Pofferlaw  and 
Queensville,  Ont. 

The  Standard  Bank  of  Canada,  at  Lindsay,  Ont. 
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Our  Travelers   are  showing    complete       + 
lines  of 

Ladies'    and    Gentlemen's 

RAINPROOF    CLOTHING 

In  Up-to-date  Styles 
Well  selected  Cloths 
Good  Workmanship 
and  Honest  Values 

If    our    traveler  does   not   visit   your  town 
early  enough,  kindly  communicate  with 

H.  E.  DAVIS  &  CO. 

Wholesale  Manufacturers  of  DAVI8  BRAND 

LADIES'  AND  GENTLEMEN'S  RAINPROOF  CLOTHING 
U9  and  121  St.  Henry  St. 

(2    BlocHs    West    of    McGill  St.) 

MONTREAL 


♦^♦^♦^♦^♦^♦^♦^♦^♦^♦^♦^♦^♦^♦^♦^♦^♦^ 
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A  Good  Counter 
For  Sale        — 


Here's  an  excellent  chance 
for  a  merchant  to  buy  a 
second-hand  counter  at  a 
reasonable   price. 

The  top  is  walnut,  the  front 
and  sides  oak.  Size,  2  feet 
2  inches  wide  ;  3  feet  deep ; 
15  feet  long. 


The  MacLean  Publishing  Co. 

Limited 

10  Front  St.  East,  Toronto. 


StOOCOQIQtOfc  -I-  -H-  -i-  •!-  -H-  Wj¥X£Mj¥M 

jj£~  DISPLAY       * 
FIXTURES 


/VWWWVWVX'WWWW 

A  Post   Card 
Will  Bring 

You 

OUR  CATALOGUE 

OF  DISPLAY 

FIXTURES 


Full   Figure,   as   per  "^"^^"^^ 

Cut.     with     jointed  OOP   fill 

arms  and  indestruc-  A/n.l 

tible  hands,  only  v tuiuu 

This   is  the  Best  Value 
on    the    Market  to-day. 

All  other  fixtures  at  pro- 
portionately  low    rates. 

SATISFACTION 
GUARANTEED 

3E  &  OO. 

5   Hetmine  St..    MONTREAL. 
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NortK  American 
Importing  Co. 

Importers  and  Jobbers  in 

Swiss  Embroideries 

Laces 

Collars 

Curtains 

Feathers 

Silks,  etc. 

Sole  Canadian  Agents  for 

Amherst  Suspender  Co. 

Representing 

Metropolitan  Silk  Waist  Co.,  St.  John 

ENQUIRIES  SOLICITED. 
Offio..  i 

151  8t.  James  8t., 

ST.  STEPHEN,  N.B.  MONTREAL 
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FLANNELETTES 

75,000  PIECES 


Our  Stock  of  printed  and  wo- 
ven  Flannelettes  is  now  complete. 

We  have  been  able  to  secure  a 
great  many  job  lines  both  in  Cana- 
dian and  American  goods,  which 
we  are  offering  far  below  market 
value. 

Ask  to  see  our  Special  Line  of 
English  Striped  Flannelettes. 


GREENSHIELDS  LIMITED 


MONTREAL 


GREENSHIELDS  WESTERN  LIMITED  GREENSHIELDS  &  CO.  LIMITED 

Winnipeg,  Man.  Vancouver,  B.C. 
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GINGHAMS 


AND 


SHIRTINGS 


3,000  pieces  Dress  Ginghams 
5,000  pieces  Shirtings 


We  have  a  great  many  clearing  lines 
In  Dress  Ginghams—all  Colors,  Checks 
and  Stripes. 

Our  stock  of  Shirtings  and  Oxfords 
we  are  clearing  out  at  Greatly  Reduced 
Prices. 


Greensh/elds  Limited 

MONTREAL 

GREENSHIELDS  WESTERN   LIMITED,  Winnipeg,  Man. 
GREENSHIELDS  &  CO.,  LIMITED,  Vancouver,  B.  C. 
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WINDOWS   AND 


WINDOW  TRIMMERS 

By  W.  R.  McColl. 


IN   SMALL  TOWNS 


THIS  talk  is  to  the  merchant  in  a  small  town — the 
merchant  doing  a  dry  goods  business  in  a  centre 
of  say  two  to  five  thousand  population.  Such  a 
town  is  sometimes  a  county  seat  and  sometimes  not.  It 
usually,  however,  has  some  manufacturing  industries, 
arid  is,  by  rule,  headkmarters  for  the  disposal  of  agri- 
cultural products. 

It  is  always  "the  city"  of  a  comparatively  large 
area  of  surrounding  country,  and  is  looked  up  to  by  the 
farming  class  as  a  leader  in  things  commercial.  Dry 
goods  stores,  shoe  stores,  groceries,  farming  implements, 
harness  and  clothing  establishments  line  both  sides  of 
its  principal  thoroughfares,  and  these  mercantile  marts 
present  exactly  the  same  exterior  and  interior  appear- 
ance in  Sideville  as  they  do  in  Farmville.  Take  one 
town  up  and  drop  it  down  beside  another,  and  the  ap- 
pearance of  either  will  scarcely  be  changed — speaking 
from  a  retail  point  of  view.  Buildings  for  retail  selling 
are  constructed  upon  one  plan.  The  retail  stores  them- 
selves seem  to  be  fashioned  after  the  one  pattern,  chiefly 
because  the  display  feature  is  overlooked  or  subordin- 
ated. 

Desirable  Sites. 

The  most  desirable  of  all  sites  for  a  retail  dry  goods 
store  is  the  corner  of  two  thoroughfares — we  of  the  cities 
have  learned  that  lesson,  and  learned  it  so  well,  that  on 
almost  every  prominent  corner  is  to  be  found  a  retail 
establishment.  Our  cousins  in  towns  of  two  to  five 
thousand,  generally  speaking,  have  not  learned  that  les- 
son yet.  True,  once  in  a  while  we  come  across  a  dry 
Roods  store  in  these  towns  located  in  a  corner  building, 
but  it  might  as  well  be  located  in  the  centre  of  the 
block,  for  the  location  is  not  taken  advantage  of.  And 
here  we  come  to  our  point  :  Why  these  blank  walls  at 
the  side  of  corner  structures  ?  Of  course  they  afford 
great  opportunity  to  the  local  sign  painter  to  display 
his  prowess  with  the  brush,  to  say  nothing  of  making 
rainbow-like  combinations  with  his  paints.  But  that 
cannot  be  the  architectural  reason  for  erecting  a  build- 
ing with  a  full  length  blind  wall  right  in  the  busiest 
centre  of  a  town.  Perhaps  the  prospective  occupant  and 
the  architect  are  bent  on  utilizing  space  to  as  great  an 
extent  as  possible.  That  may  account  for  the  practice, 
because  it  must  be  admitted  that  a  row  of  show  win- 
dows encroaches  more  upon  the  interior  space  than  does 
a  flat  brick  wall. 

The  Peculiar  Part. 

Rut — and  this  is  the  peculiar  part  of  it— ground  is 
not  expensive  in  the  towns  of  which  we  speak  ;  neither 
are  rents  prohibitive  or  taxes  excessive.  If  any  of  these 
conditions  existed  the  actions  of  country  merchants 
would  not  be  so  incomprehensible.  And  the  best  proof 
of  the  fact  that  they  don't  exist  is  contained  in  the  fact 
that  corner  sites  are  usually  occupied  by  grocery  stores 
and  drug  shops.  Certainly  the  dry  goods  merchant  of 
to-day,  with  the  many  lines  of  goods  wThich  come  right- 
fully within  his  province,  can  afford  to  pay  as  high,  and 
even  higher,  rates  than  either  of  these.  No,  there  is  no 
good  reason  why  the  dry  goods  establishments  of  these 
towns  should  present  such  a  backward  and  primitive  ap- 
pearance— none,  unless  it  be  the  non-progressiveness  of 
their  owners.  We've  noticed  many  stores  with  attrac- 
tive and  nicely  assorted  stocks  ;  we've  seen  them  with 
such  .'quantities  of  goods  on  hand  that  the  shelvings 
groaned  under  their  burdens;  we've  seen  aisle  tables  in 
the  same  condition,  and  we've  marveled  at  the  policy 
that  allowed  such  things  to  continue. 


These  same  assortments,  if  spread  over  twice  the 
space,  would  be  much  more  easily  handled.  They  would 
have  a  much  nicer  appearance,  while  giving  an  oppor- 
tunity for  interior  display  upon  ledges,  counters,  stands 
and  brackets,  and  the  prestige  of  the  store  would  be 
largely  enhanced. 

It  seems  to  us  that  the  average  country  'retailer 
keeps  his  energies  down  too  closely  to  the  merchandizing 
grindstone  and  does  not  sufficiently  give  his  attention  to 
the  storekeeping  end  of  the  business.  We  are  speaking 
now  from  information  recently  gathered  and  not  from 
hearsay  or  clap  trap  accumulated  in  the  misty  past. 

We  believe  and  affirun  that  in  this  sixth  year  of  the 
twentieth  century  there  are  scores  of  stores  the  output 
of  which  would  be  enhanced  two — yes,  three-fold — if  their 
managers  had  but  the  progressive  instinct  and  courage 
necessary  to  branch  out  a  little.  And  in  the  branching 
it  may  be  unnecessary  to  add,  provision  must  be  made 
for  show  windows,  with  low  ceilings  and  some  fixtures 
wherewith  to  dress  them  in  a  manner  becoming  and  in 
keeping  with  other  progressive  and  lively  trading  centres. 
Without  the  windows  no  man — be  he  willing,  competent 
or  expert — can  make  attractive  displays.  Without  win- 
dows attractively  dressed  no  store  can  hope  to  advance 
as  quickly  as  it  otherwise  would.  They  don't  do  every- 
thing, but  they  help  more  than  any  one  thing  you  can 
do,  because  the  results  of  good  trimming  are  visible  to 
every  passer-fby,  and  are  appreciated  and  admired  by 
every  citizen,  whether  they  be  customers  or  not.  The 
admirer  of  to-day  is  the  customer  of  to-morrow.  If 
they  don't  buy  to-day  they'll  buy  'bye  and  bye.  So,  Mr. 
Merchant  of  our  small  amd  medium  Canadian  towns, 
look  first  and  always  to  your  "front."  It  is  plenty 
time  to  talk  of  trimming  and  other  means  of  advertising 
after  you  have  done  your  duty  in  the  above  direction. 

July  a  Good  Month. 

July  is  a  most  opportune  month  to  put  a  little  good 
strong  effort  into  showing  up  some  of  the  neglected 
lines.  Being  sort  of  between  seasons,  you  will  not  be 
constantly  opportuned  to  give  space  to  the  millinery  and 
dress  materials.  Start  in  and  build  some  really  good 
displays  of  hosiery,  whitewear,  gloves,  undervests,  belts 
and  neckwear,  colored  and  black  underskirts,  and 
umbrellas,  always  remembering  that  in  these  between 
season  trims  you  are  being  judged  by  your  work 
just  as  thoroughly  as  if  you  were  building  fine  shows  at 
the  threshold  of  the  season.  Build  as  Rood  shows  now 
as  you  are  capable  of,  bending  every  energy  in  the  di- 
rection of  improving  the  store's  dull  season  exhibits,  and 
strive  for  the  maximum  results  at  the  minimum  of  cost. 

Be  Observing. 

When  putting  in  those  between-season  trims  just  take 
a  look  around  the  store  with  keen  observation,  and  per- 
haps you  will  find  several  nooks  and  corners  that  afford 
an  opportunity  for  the  construction  of  some  really  good 
decorative  work.  When  you  first  took  your  situation 
you  noticed  all  these  things,  didn't  you  ?  Why  ■?  Be- 
cause you  were  taking  observations.  You  thought  about 
it,  and  thought  about  it,  and  then  you  passed  by  these 
spots  and  got  so  used  to  seeing  them  as  they  are  that 
after  a  while  they  failed  to  come  within  range  of  your 
vision,  and  the  first  good  resolves  for  improvement  died 
within  you.  How  many  cases  have  we  seen  of  this  kind? 
See  them  every  day.  Proprietors  become  similarly  af- 
fected sometimes,  too.  There  are  lots  of  bad  features 
about  the  store  that  they  never  see  because  they  are  not 
observing  enough. 
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the  NEWEST  THING  in  HOSE  SUPPORTERS  is 

ftLEINERTS  "CLIP 

The  Essential  Features  of  a  Satisfactory  Hose 
Supporter  to  CUP  on  to  the  Corset  are : 

i.    A  Clip  that  holds  securely,  but  does  not  tear  the  Corset. 

2.  Good  elastic  to  bear  the  strain  of  keeping  Corset  down  and  Stockings  up. 

3.  A  Grip  that  does  not  tear  the  Stocking. 


RETURNED 

Cuje-^  n7(i  {, 

Cut  Book  No,..^^" 
No. ^t^ 


I 

This  is  Kleinert's 
new  CLIP,  made  on 
the  principle  of  a 
bull -dog's  jaw.  It 
holds  like  a  vice,  but 
does  not  tear.  When 
fastened  it  is  quite 
flat. 


This  is  one  kind  of 
elastic  used  in  Klei- 
nert's CLIP  Hose 
Supporters.  We 
make  a  full  range  in 
Cotton,  Mercerized, 
and  Silk,  Plain  and 
Fancy,  at  prices  to 
suit  all  classes  of 
trade. 


KLEINERT'S  CLIP  HO8E  SUPPORTERS  are  acknowledged  by  the 
Experts  of  the  Wholesale  Trade  to  show  the  best  value  in  the  market.  Please 
ask  to  see  them.  They  will  give  satisfaction  to  your  customers.  They  have 
real  merit,  and  they  are  not  sold  at  exorbitant  prices. 

I.  B.  Kleinert  Rubber  Company 

Textile  Building  TORONTO  Mincing'  St. 


EXCLUSIVE    MANUFACTURERS    IN    CANADA    OF    THE 

FOSTER  FRONT  PAD  BELT  HOSE  SUPPORTER 
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Some  fellows  can  walk  down  an  aisle  four  times  a 
day  for  four  days,  four  weeks,  or  four  years,  and  fail  to 
see  a  foot  long  end  of  tape  dangling  from  a  chandelier, 
electrolier  or  gas  bracket;  or,  rather,  they  did  notice  it 
at  first,  but  got  the  "tired  eye."  Got  so  tired  seeing  it 
that  they  failed  to  see  it  at  all  after  the  first  or  second 
time.  "Tired  eye"  is  a  horrible  affliction,  too.  It  is 
responsible,  perhaps,  for  as  many  changes  in  the  ranks 
of  decorators  as  anything  else — not  even  excepting  in- 
ability. Be  observing,  cultivate  the  faculty  of  keen  ob- 
servation, and  you  will  never  get  the  dreaded  "tired 
eye." 

Be  Neat  and  Careful. 

You  seldom  see  a  successful  window  trimmer  that  is 
careless.  We  never  yet  ran  across  a  trimmer  who  ever 
amounted  to  anything  in  the  business  who  didn't  pay  the 
most  careful  attention  to  cleanliness  and  neatness,  and 
all  the  little  minor  details  of  arrangement.  No  man  can 
ever  hope  to  be  a  first-class  artist  unless  his  displays 
will  bear  the  closest  scrutiny.  It  doesn't  matter  so 
much  if  things  in  the  decorating  room  do  present  some 
what  of  a  topsy  turvey  appearance.  Nobody  sees  them 
and  they  cannot  affect  the  reputation  of  the  trimmer  as 
an  artist,  or  that  of  the  store  as  a  well-conducted  estab- 
lishment. But  when  it  comes  to  the  displays  them- 
selves,  it  is  not    possible   to   he  over  careful   and  neat. 

Be  Charitable. 

The  country  trimmer's  position  is  not  a  happy  one. 
He  has  not  only  the  windows  and  store  to  trim,  but  has 
to  perform  other  duties  of  which  the  city  trimmer  is 
unaware.  The  city  trimmer  is  apt  to  view  with  too 
critical  an  eye  the  work  done  by  these  trimmers,  and  is 
less  charitable  with  them  than  he  should  be,  not  tak- 
ing into  consideration  the  great  disadvantage  at  which 
they  are  placed.  No  one  but  the  country  trimmer  re- 
alizes what  they  have  to  contend  with.  Few  of  them  are 
allowed  brass  ceiling  poles  and  rings,  with  velour  cur- 
tains in  dull  green,  for  backgrounds.  Nor  are  they  al- 
lowed even  proper  floor  covering'  upon  which  to  place  a 
display.  There  are  many  who  strive  to  make  elaborate 
and  pretty  displays  in  their  show  windows,  which  are  in 
many  cases  too  small  to  give  the  proper  effect.  They 
frequently  are  too  elaJborate  for  the  resources  of  the 
stock,  for  in  many  cases  as  soon  as  the  window  is 
trimmed  he  is  compelled  to  disarrange  the  display  by 
having  some  customer  ask  for  some  article  that  is  part 
of  the  display.  The  country  trimmer  must  be  governed 
by  all  these  limitations,  and  when  under  these  relative 
disabilities  he  produces  a  display  that  is  attractive 
through  its  beauty  and  well  serves  its  main  purpose  of 
drawing  buyers  instead  of  a  merely  curious  crowd,  he 
deserves  more  than  passing  commendation. 


THE    ADVANTAGES     OF 
WINDOW    CARDS 


They  may   be   Effectively    Employed  to  Liven  up  Summer 
and   Fall   Trade. 

NOW  that  July  and  August  ■  are  at  hand,  two  slow 
months,  the  average  merchant  is  casting  around  for 
some  means  to  tide  over  this  season.  He  is  inter- 
ested in  practically  anything  which  will  have  the  result 
of  enticing  the  people  to  visit  his  store.  Various  means 
there  are  to  bring  about  the  same  end.  Some  are  more 
difficult  than  others,  but  anything  that  will  accomplish 
the  desired  result  is  worth  adopting. 


Very  often  the  simplest  course  is  passed  over  as  being 
impracticable,  or  at  any  rate  as  being  too  simple  to  suc- 
ceed. So  it  is  that  perhaps  the  possibilities  of  good  win- 
dow cards  have  not- occurred  to  many  merchants. 

Here  is  a  form  of  advertising  which  is  cheap,  very 
easy  of  accomplishment,  and  if  properly  and  systematical- 
ly carried  out,  successful.  It  is  one  thing  to  interest  the 
public  through  an  advertisement  inserted  in  the  daily 
paper  or  through  a  circular  ;  it  is  another  thing  to  get 
them   to  the  store. 

Window  cards  are  of  untold  value  in  this  respect.  They 
come  under  the  notice  of  the  person  when  there  is  the 
greatest  chance  of  that  person  entering  a  store  and  possi- 
bly making  a  purchase. 

If  the  merchant  is  to  reap1  any  benefit  from  this  form 
of  advertising  he  must  not  rush  into  it  headlong,  but 
lather  should  he  give  it  the  same  thought  and  exercise 
the  same  care1  that  he  would  in  any  other  undertaking 
affecting  his  business. 

There  are  many  facts  to  be  considered.  In  the  hist 
place,  there  should  be  some  definite  end  in  view.  It  would 
not  be  worth  while  to  go  ahead  just  for  the  possible  re- 
sults. There  should  be  some  purpose,  which  would  have 
the  effect   of  allowing  greater  possibilities  of  success. 

The  merchant  should  know,  if  possible,  the  people 
whom  he  wishes  to  reach.  In  a  city  this  is,  of  course, 
rather  difficult,  but  in  a  town  it  is  easy.  Then  he  is  in  a 
position  to  understand  just  in  what  way  he  may  best  at- 
tain the  desired  results.  If  the  aristocratic  trade  is  de- 
sired, the  proper  means  to  obtain  it  may  be  used  ;  if  the 
merchant  wishes  to  cater  to  the  general  public  he  will 
also  know  how  to  go  about-  it.  ^  Conditions  are  another 
consideration. 

The  style  of  card  which  would  answer  in  one  locality 
would  not  be  suitable  in  another.  This  is  a  matter  which 
will  be  'eft  for  the  merchant  to  decide.  He  must  use  his 
own  judgment.  Under  the  head  of  conditions  might  be 
mentioned  the  proper  cards  to  use  in  the  different  sea- 
sons. Thus  in  Summer  when  people  are  going  on  holiday 
trips  it  is  advisable  to  advertise  traveling  recmisites.  As 
an  instance  this  will  be  sufficient,  for  it  is  unnecessary  to 
explain  that  no  good  results  would  accrue  from  display- 
ing  window  cards   in   Winter  advertising  straw  hats. 

Needless  to  say,  the  manner  in  which  the  card  is  pre- 
pared lias  a  great  deal  to  do  with  its  effectiveness.  Very 
often  it  is  possible  to  prepare  a  very  pretty  and  effective 
illustrated  card  without  much  trouble.  Illustrating,  how- 
ever, puzzles  many,  since  there  are  very  few  who  possess 
ability  in  tins  direction.  Very  often  it  is  possible  to  use 
an  illustration  appearing  in  some  journal  or  other  which 
will  give  the  desired  effect  when  used  in  conjunction  with 
the  printed  words.  A  proper  setting  should  be  used  for 
the  words  when  illustrated  cards  are  used.  For  instance, 
when  advertising  Fall  ideas  a  very  appropriate  setting 
would  be  a  background  of  maple  leaves  as  seen  in  their 
various  colors  in  the  Fall.  At  Christmas  holly  leaves  as 
a  background  would  be  cpuite  in  keeping  with  the  wording. 

The  wording  of  the  card  is  something  which  must  be 
left  to  the  merchant.  It  would  be  impossible  to  satisfy 
everyone  herein,  besides  which  it  is  not  the  intention  in 
Ibis  article  to  go  into  the  matter  of  words  or  phrases  for 
use  on  window  cards.  Be  it  said,  however,  that  as  a  gen- 
eral rule  the  wording  is  most  effective  when  in  the  form 
of  a  catchy  phrase  such  as  for  instance  "July  Tempta- 
tions," with  a  few  words  underneath  describing  a  bargain 
sale  in  lines  suitable  for  Summer  wear. 

As  already  stated,  however,  this  part  must  be  left  to 
the  ingenuity  of  the  merchant,  who  is  better  able  to  judge 
what  would  be  most  suitable. 
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FRAUDULENT    BANKRUPTCY 
PROCEEDINGS 


Investigations   of  Two    Montreal    Garment    Failures — 
Insolvency    Laws  are    Inadequate. 

DEVELOPMENTS  during  June  were  rapid  concern- 
ing the  failure  of  the  New  York  Skirt  Co.,  and 
that  of  the  Parisian  Waist  &  Skirt  Co.,  of  Mont- 
real. It  will  be  remembered  that  the  former  firm  went 
into  liquidation  in  April  last  with  total  liabilities  of 
$10]  ,747.75,  while  the  latter  assigned  during  May  with 
liabilities  now  totalling  $99,782.26,  and  nominal  assets 
of  $32,344.13.  The  long  list  of  creditors  of  these  firms 
will  only  receive  between  5c.  and  10c.  on  the  dollar. 

Louis  Berger  and  Richard  Shulhof,  formerly  pro- 
prietor and  manager  respectively  of  the  New  York  Skirt 
Co.,  have  been  brought  before  Judge  Desnoyers,  charged 
with  alleged  conspiracy  to  defraud  creditors.  Several 
creditors  have  been  examined,  and  J.  Martin,  book- 
keeper for  (Jault  Bros.,  Montreal,  one  of  the  large  credi- 
tors, clearly  showed  that  the  New  York  Skirt  Co.  had 
misrepresented  their  condition,  as  in  February,  1905, 
they  submitted  a  statement  showing  a  surplus  of  $17,- 
000,  while  shortly  before  the  failure  Berger  told  him  the 
firm  had  a  good  year.  It  was  also  brought  out  that 
large  sums  of  money  were  paid  relatives  in  New  York  a 
few  days  before  the  assignment.  About  the  trade  '  a 
good  deal  is  heard  concerning  the  low  prices  at  which 
they  sold  goods  during  the  past  season.  The  bail  of  the 
accused  has  been  increased  to  personal  bonds  of  $8,000 
and  two  sureties   of  $4,000  each. 

S.  Adler,  formerly  the  sole  proprietor  of  the  Parisian 
Waist  &  Skirt  Co.,  has  left,  and  the  inspectors  ap- 
pointed by  the  creditors  of  the  firm  have  signed  a  sub- 
poena for  his  appearance  in  Montreal.  He  is  thought  to 
be  in  New  York  City,  and  will  be  sought  there.  In  the 
meantime  an  investigation  has  been  quietly  going  on 
concerning  the  business  methods  of  the  firm,  and  a  few 
of  the  creditors  have  been  examined.  Such  unsavory 
dealings  have  been  brought  to  light  that  the  following 
resolutions  will  be  brought  before  the  creditors  : 

"That  the  developments  arising  out  of  the  investiga- 
tion into  the  affairs  of  the  Parisian  Waist  &  Skirt  Co., 
of  this  city,  insolvent,  developments  which  are  un- 
fortunately of  too  fre|f|uent  occurrence,  call  for  the 
strongest  possible  expression  of  opinion  on  the  part  of 
the  creditors,  that  a  law  should  be  enacted  which  would 
mafel  the  pledging  of  g-oods  obtained  on  credit  and  not 
completely  paid  for,  a  criminal  offence,  subject  to  se- 
vere  punishment,    not    by   fine,   but  by    imprisonment." 

"That  the  time  lias  arrived  when  the  enacting  of  a 
stringent  Insolvency  Act,  such  as  provided  for  by  the 
British  North  America  Act,  has  become  a  pressing  and 
imperative   necessity   for   the   protection   of  creditors." 

In  justice  to  the  accused  it  is  only  fair  to  stale  that 
the  reports  in  the  local  press  were  somewhat  exaggerated. 
The  prosecution  was  at  the  hands  of  a  man  named  Weiss, 
private  creditor,  and  not  at  the  hands  of  tin'  ourator, 
who  at  the  time  the  action  was  taken  was  negotiating 
for  a  set  t  lenient. 

The  presiding  judge  considered  that  there  was  sulli- 
cient  evidence  to  demand  an  investigation  by  the  higher 
court  and  has  committed  Berger  and  Shulhof  for  trial. 
On  motion  of  the  prosecuting  counsel  and  in  view  of  the 
large  amount  involved  his  lordship  also  agreed  that  the 
bail  bonds  of  the  accused  should  be  increased.  They  were 
placed  at  $8,000  in  two  personal  bonds  and  two  good 
securities  at  $4,000, 


WHIFFLJJTS. 

HAVE   you   shown   bathing   suits   and    hammocks   yet  ? 
Most   men   and    women  are   thinking  about    I  lie  Sum- 
mer outing  now,  and  a  good  display  of  "surf  wear- 
ables" and   lounging  goods  should  prove  attractive. 

*  *  * 

There  is  Summer  furniture  just  as  there  is  everything 
else,  you  know.  If  your  store  sells  furniture  the  displays 
just  now  should  be  made  up  of  the  rattan  kinds  and  some 
lines   in   verandah   chairs. 

How  about  neglige  shirts  ?  The  styles  and  colorings 
this  season  are  "hummers."  So  much  the  better  for  the 
fraternity,  because,  bright  colors  add  to  the  attractive- 
ness of  every  window.  But  change  them,  Mr.  Trimmer, 
change  them.  They  get  stale  if  they  remain  "in"  too 
long. 

*  *  * 

Did  we  hear  you  say  VACATION,  brother  ?  Map  out 
your  route  well  and  remember  the  song,  "Enjoy  your- 
self"— but   don't    over-do   it. 

*  *  * 

The  "fond  mothers"  arc  sticklers  for  crispness  and 
daintiness  when  it  comes  to  outfitting  the  babies.  Take 
heed  and  see  that  your  displays  of  infants'  wear  are  im- 
maculately  clean    and    fresh. 

*  *  * 

"If  I  could  only  get  hold  of  a  BRIGHT  boy  for  the 
window  helper  I  could—"  Never  mind  finishing  it.  We 
know  just  what  you  were  going  to  say.  Bat  listen  to  us. 
Did  you  ever  take  the  time  or  trouble  to  enlighten  the 
Jimmy  or  the  Charley  you  now  have  ?  If  the  youngster 
felt  that  you  were  interested  in  him  he  might  be  more 
interested  in  his  work.  Even  the  "kids"  understand  reci- 
procity. Give  your  present  aide  a  chance  ;  maybe  he'll 
tarn  out  bright  enough  after  all.  The  best  boy  your 
humble  servant  ever  had  was  a  carpenter's  son— one  of 
those  born  mechanics.  He  knew  just  enough  about  car- 
pentering to  be  able  to  "tinker  up"  any  kind  of  a  frame 
or  stand.  He  was  a  jewel  just  on  account  of  this.  If  you 
ever  run  across  a  helper  of  this  class  hold  on  to  him  even 
if  he  is  a  little  "pert"  in  some  other  ways. 


TO  TRY  SILK  CULTURE  IN    CANADA. 

TOYE,  of  .Japan,  is  in  Canada  under  commission 
.  from  the  Mikado  and  his  Government:  to  experi- 
ment in  silk  culture  here.  The  idea  was  conceived 
by  Mr.  Oye  himself,  and  the  royal  interest  enlisted 
through  the  influence  of  his  father,  a  man  of  prominence, 
lie  has  just  completed  a  university  course  in  England, 
and  for   two  years   made  silk  culture   his  hobby. 

"The  silk  industry  may  become  a  part  of  the  new 
commercial  life  of  Canada,"  said  .Mr.  Oye,  at  Victoria, 
B.C.  "In  Japan  the  farmers  are  given  the  care  and 
keeping  of  the  silkworm,  and  the  more  industrious  and 
successful  a  farmer  proves  the  more  silkworms  the 
Mikado  allows  him  to  keep.  The  product  is  turned  over 
to  the  Government  ami  paid  for.  As  Canada  is  a  land 
where  everything  under  the  sun  is  grown,  I  sec  no  rea- 
son why  the  production  of  silk  should  not  be  followed 
with   profit. 

"I  will  experiment  a  few  years  in  tne  Northwest," 
he  continued,  "and  if  my  efforts  are  any  way  successful 
there  I  will  extend  operations  to  Ontario,  and  from 
there  to  the  southern  and  western  states.  All  that  is 
necessary  in  growing  silk  is  experience  and  industry. 
With  these  it  can  be  followed  in  any  climate  where  the 
soil  is  rich  and  the  sunshine  plentiful." 


211 


DRY    GOODS     REVIEW 


THE    MOUNT    ROYAL    STORE 


Montreal's  New  Department  Store  after  North  End   Trade — 
A  Building  Modern  in  Every  Detail. 

SPACIOUS,  well  lighted  and  admirably  situated  to 
attract  trade,  is  the  new  departmental  store  re- 
cently opened  in  Montreal.  Vanier  &  Lesage,  a 
firm  which  occupied  a  store  and  carried  071  a  business  on 
St.  Lawrence  street  lor  many  years,  on  June  16  opened 
the  large  new  store,  which  had  been  specially  erected  for 
them,  at  the  corner  of  St.  Lawrence  street  and  Mount 
Royal  avenue.  Successful  in  every  respect  as  the  open- 
in;;  was,  it  augurs  well  for  the  future  prosperity  of  this 
new  venture  in  the  north  end  of  the  city.  Inspired  by 
its  situation,  the  management  have  called  it  the  Mount 
Loyal  Store.  It  is  three  storeys  high,  besides  a  splen- 
did basement,  exceedingly  well  lighted,  and  there  is  at 
the  disposal  of  the  company  70,400  square  feet  of  floor 
space. 

Speaking  of  the  new  store,  a  member  of  the  com- 
pany stated  that  the  main  idea  in  opening  a  depart- 
mental store  in  the  north  end  of  the  city  was  to  secure 


The  Mount  Royal  Departmental  Store  Montreal, 

the  country  trade,  although  it  is  expected  that  good 
business  will  be  done  with  north  end  residents.  There 
are  numerous  small  villages  and  a  great  many  farmers 
within  easy  reach  of  the  city  limits,  and  the  new  store 
is  anticipating  an  excellent  trade  along  these  lines,  since 
it  is   situated   right   on   the   northern  limit  of  Montreal. 

L.  Viens  is  manager  of  the  new  store.  Mr.  Viens  has 
had  over  twenty  years  experience  in  the  dry  goods  busi- 
ness, and  will  have  ample  scope  for  the  application  of 
his  abilities  in  the  management  of  the  Maunt  Royal 
Store. 

On  the  ground  floor,  opposite  the  main  entrance, 
there  is  the  central  sales  counter  idea.  There  are  sev- 
eral silent  salesmen,  each  42  inches  high  and  '27  inches 
wide,  which  surround  a  section  of  shelving.  These  silent 
salesmen  are  to  be  used  for  the  purpose  of  displaying 
special  lines  in  season,  such  as  dress  goods,  but  the  case 
nearest  the  door  is  to  be  reserved  solely  for  ribbons.  In 
this  department  are  to  be  found  also  ladies'  gloves, 
hosiery,  embroidery,  trimmings,  lace  handkerchiefs,  col- 
lars, and  other  such  lines.  Wooden  counters  are  em- 
ployed along  the  sides,  where  are  to  be  found  the  general 
lines  of  dry  goods,  including  silks,  dress  goods,  and 
other  staple    lines.     On  the  same  floor,  but  partitioned 


off,  is  the  gents'  furnishings  department.  This  has  not 
yet  been  completed,  but  when  ready  will  include  all 
lines  necessary  for  this  part  of  the  store.  Clothing  will 
also  occupy  a  place  in  this  department.  In  another  sec- 
tion of  this  floor,  also  partitioned  off,  is  the  furniture 
department,  while  on  the  second  and  third  floor  there  is 
also  considerable  room  devoted  to  furniture.  The  shoe 
department   is  found   on  the  balcony  over  the  first  floor. 

Probably  the  finest  floor  in  the  store  is  the  second. 
This  is  used  for  more  than  one  purpose.  Here,  are  situ- 
ated the  general  offices  of  the  company.  The  president's 
office,  Mr.  V'anier's,  is  also  on  this  floor.  A  waiting1,  room 
for  ladies  has  been  adopted.  In  this  room  there  are 
several  comfortable  chairs,  a  table,  and  a  few  of  the 
latest  fashion  magazines.  The  floor  is  nicely  carpeted 
and  pictures  are  hung  on  the  walls. 

The  cash  room  is  situated  on  this  floor,  the  whole 
store  being  fitted  out  •with  the  Lamson  cable  cash  sys- 
tem. Two  well-furnished  fitting  rooms,  one  for  the  use 
or  those  trying  on  hats,  and  the  other  for  those  fitting 
garments,  and  both  the  ladies'  wear  and  millinery  de- 
partments are  on  this  floor.  These  fitting  rooms  are 
equipped  with  mirrors,  and  are  in  every  way  suitable  for 
the  purpose  for  which  they  are  intended.  The  millinery 
department  occupies  the  western  part  of  the  front  of 
this  floor.  One  glass  case,  or  silent  salesman,  is  used, 
wherein  are  displayed  millinery  requisites  and  hats. 
Tables  are  used  to  a  great  extent  for  display  purposes. 
Oxidized  fixtures  are  used.  The  cloak  and  garment  sec- 
tion of  the  floor  is  equipped  with  the  most  modern  fix- 
tures. Triplicate  mirrors  are  in  evidence,  as  are  also 
several  revolving  cloak  stands.  The  sewing  room  for  the 
millinery  department  is  at   the  .back  of  this  floor. 

I  luiisefiiiiiishings,  including  carpets,  oilcloths,  and 
such  lines,  take  up  the  entire  third  lloor.  Here  also  is 
a  sanitary  public  toilet  for  the  use  of  customers.  Like 
oilier  floors,  this  one  is  well  lighted,  a  skylight  over  the 
stairway  adding  much  to  the  brightness  of  the  floor. 
Through  the  agency  of  luxfer  prisms  there  is  more  light 
in  the  basement  than  one  would  imagine.  Groceries, 
hardware,  crockery,  glassware  and  enamelled  goods  are 
found    here. 

Twenty  large  show  windows  are  at  the  disposal  of 
the  company.  At  present  electric  light  is  used,  but  ar- 
rangements are  being  made  for  the  installation  of  gas 
also,  so  that  the  lighting  problem  at  night  will  cause 
no   trouble. 

Two  elevators  have  been  installed,  one  for  freight 
and  the  other  for  passengers.  The  latter  is  situated  to 
the  left  of  the  broad  stairs. 

Ventilation  and  light  have  been  given  considerable 
attention,  as  results  show. 


CLOSER  RELATIONS  WITH  CANADA. 

AN  address  was  delivered  before  the  Detroit  Board  of 
Commerce  recently  by  W.  R.  Corwin,  secretary  of 
the  New  York  Committee  of  the  American  Re- 
ciprocal League,  which  advocates  reciprocal  tariff  trade 
relations  with  all  countries,  but  especially  with  Canada. 
He  showed  by  statistics  that  the  markets  of  the  world 
are  gradually  being  closed  against  the  United  States. 
He  strongly  advocated  closer  trade  relations  with  Can- 
ada, and  showed  that  as  a  result  of  commercial  warfare 
with  the  Dominion,  American  manufacturers  have  been 
forced  to  establish  in  Canada  mills  and  factories,  and 
that  there  were  over  130  such  industries  launched  during 
the  last  few  years,  employing  something  like  40,000 
skilled  laborers. 
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The  Andrew  H.  McDowell  Co. 


INCORPORATED 


Dry  Goods  Importers 
Commission 

Merchants 
and      Mill     Agents 

REPRESENTING  LEADING  MANUFACTURERS 

Woollens  White  and  Colored  Shirts 

Dress  Goods  Chenille  &  Tapestry  Curtains 

Woollen  Blankets  Cotton  and  Woollen  Linings 

Hosiery  and  Underwear,  Sewing  Silk  and  Spool  Cotton 
Cut   Bias  Bindings 


329  St.  James  St. 
MONTREAL. 

Tel.      Main     4158 


1  Wellington  St.  East, 
TORONTO. 

Tel.     Main     4417 


MANUFACTURERS'  ACCOUNTS    WANTED   ON    COM- 
MISSION   BASIS.      CORRESPONDENCE   SOLICITED 


! 


THE 


Illustrated  Post  Card  Co, 


185   ST.   JAMES   STREET 

MONTREAL 


We  are  headquarters  for  everything  pertaining  to  the 
POST  CARD  line.  No  one  can  equal  us  in  quality, 
and  our  prices  are  as  low  as  the  inferior  goods  on  the 
market.  We  have  the  largest  and  most  complete 
range  on  the  market.      Write  for  prices  and  samples. 


A  Few  Specialties  for 
This  Month  Only: 

Views  of  all  Canada,  in  Colotype,     .  .  S  .60  per  100 

Hand-Burned  LEATHER  Postals,  .  .  .  3.00  per  100 
Beauties,  Extra  Fine  Sepia  Execution,  .  .  1.00  per  100 
Embossed  Canadian  Views,  hand-colored,  unexcelled,  2.50  per  100 
Display  Racks S1.00  and  $2.00 

and  many  other  lines. 


CUTS  LIKE  THIS 


SELL  THE    GOODS 


We  reproduce    on   paper   any    article    by 
any  commercial  process. 

Fine    Catalogs   our  specialty. 

Samples    to    anyone   interested   in    Kig'K- 
class   worh. 


M  MORTIMER  CO.,  limited 

Artists,  Photo-Engravers,  Printers,  Lithographers, 
MONTREAL,  OTTAWA. 
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MAINLY    ABOUT    OURSELVES 

Editorial  Confidences  of  Interest  to  Subscribers  and  Advertisers. 


WITH  this  special  issue  of  The  Review  we  have  in  a 
measure  attained  some  ambitions  cherished  dur- 
ing the  year  for  a  still  more  practical  and  help- 
ful newspaper.  The  numerous  special  articles  are  de- 
signed to  help  every  one  about  the  store,  and  no  interest 
is  neglected  from  the  clerk  to  the  manager.  The  clerk 
is  treated  with  interesting  suggestions  on  salesmanship, 
with  some  of  the  evils  resulting  from  building  up  a  long 
list  of  special  customers,  while  for  the  manager  many 
practical  articles  on  store  arrangement  and  display,  as 
well  as  some  of  the  benefits  of  co-operation,  are  treated 
upon.  The  issue  appears  at  the  close  of  general  advance 
older  business  in  staple  dry  goods,  and  at  the  opening 
o!  novelty  trade.  Timely  and  authentic  department 
r.i  ws  is  thus  given  and  every  branch  of  the  dry  goods 
trade  is  treated  fully.  Above  all,  in  describing  the  gen- 
eral movement  of  dry  s'oods  throughout  the  country, 
buying  hints  suitable  to  various  localities  are  given.  It 
is  impossible  to  dictate  just  what  selections  are  suitalble 
for  every  merchant,  but  the  general  trend  of  trade 
affords  a  safe  guide.  Further,  each  department  has  a 
good  deal  of  space  devoted  to  sales  stimulation,  and 
much  thought  has  been  given  to  make  these  suggestions 
of  value  to  every  merchant.  It  is  in  this  direction  that 
we  believe  we  are  progressing,  and  no  effort  will  be 
spared  to  improve  from  month  to  month.  The  technical 
articles  are  readable  and  give  just  what  is  needed  for  a 
full    understanding  of  the   subject. 

It  will  be  noted  that  interesting  news  affecting  the 
entire  dry  goods  trade  receives  a  good  deal  of  prom- 
inence. From  month  to  month  many  exclusive  stories 
of  import  to  the  trade  are  in  the  columns  of  The  Re- 
view. The  organization  of  a  large  trade  newspaper  com- 
pany renders  these  matters  possible. 

We  have  recently  received  a  letter  from  a  friend  of 
The  Review  in  an  eastern  city  criticizing  the  supposed 
inattention  paid  to  his  city  in  the  columns  of  The  Re- 
view, We  believe  thoroughly  in  a  certain  amount  of  lo- 
cal news,  and  important  trade  changes  throughout  Can- 
ada  are  given  from  month  to  month,  but  it  is  necessary 
that  local  happenings  do  not  squeeze  out  departments 
essential  to  success.  Already  we  give  a  large,  very 
large,  portion  of  reading  matter  to  advertising  as  com- 
pared with  other  trade  newspapers.  Further,  a  monthly 
newspaper  is  severely  handicapped  in  describing  failures, 
fires,  business  changes  and  trade  events  generally  in 
various  localities,  as  often  by  the  time  the  issue  appears 
matters  have  been  entirely  re-adjusted.  However,  we 
wrote  our  friend  that  news  of  trade  conditions  at  any 
time  would  be  welcomed. 

In  the  August  issue  millinery  will  receive  extra  at- 
tention, and  the  number  will  be  known  as  a  millinery 
one.  Fall  style  forecasts  in  every  branch  of  the  millin- 
ery trade  will  be  given  careful  and  accurate  attention, 
and  the  jobbing  houses  will  announce  dates  of  openings. 
Illustrations  will  be  numerous  and  helpful  suggestions 
for-  retail  openings  will  be  included. 

Favorable  comments  have  been  heard  among  the  trade 
concerning  the  advertisement  of  the  Dominion  Oilcloth 
Co  in  last  month's  issue.  It  is  a  beautiful,  artistic  ex- 
ample of  the  printer's  art,  and  as  the  three-color  process 
is  little  used  in  Canada  it  deserved  the  unstinted  praise 
given  in  no  uncertain  manner.  Intricate  linoleum  pat- 
terns reproduced  in  their  original  colorings  from  but 
three  sets  of  plates  is  an  example  of  the  advance  in  the 
engraver's  ait.  Each  set  of  plates  represents  respec- 
tively all  the  yellow,  blue  and  red  contained  in  the  vari- 


ous  designs.      These   plates    are   made   by    photographing 

the  patterns  direct  through  yellow,  blue  and  red  filters. 
Afterwards  the  half-tones  are  made  in  the  usual  manner 
and  the  three  printing  impressions  have  to  be  very 
accurately  done. 

With  the  opening  up  of  new  avenues  of  trade  in  the 
great  Northwest,  and  the  big  expansion  that  is  now 
taking  place  in  the  older  provinces,  more  attention  is 
directed  to  the  methods  of  displaying  goods.  Merchants 
and  trimmers  are  always  glad  of  new  ideas  on  this  im- 
portant subject.  Summer  displays  have  now  to  be  con- 
sidered and  plans  for  making  effective  Fall  openings.  The 
Review  this  month  is  giving  extended  space  to  matter 
relating  to  this  important  feature.  There  is  an  article 
from  the  pen  of  H.  Hollingsworth  that  trimmers  cannot 
fail  to  find  both  profitable  and  interesting,  giving  as  it 
dees  advanced  ideas  on  the  subject  of  Fall  opening  trims, 
while  the  illustrations  give  some  easily  and  cheaply 
made  fixtures  and  the  beautiful  drapes  that  can  be 
evolved  by  their  use,  are  of  equal  value  to  both  the  city 
and  the  country  trimmer.  A  window  trim  by  a  leading 
American  decorator  is  another  feature,  and  also  some- 
thing new  in  the  way  of  men's  furnishings  trims  is 
illustrated. 

*  *  * 

While  on  the  subject  of  window  trims,  The  Review 
announces  that  the  five  dollars  offered  for  the  best 
Easter  window  goes  to  Mr.  Robinson,  trimmer  for  Mc- 
Kay &  Co.,  of  Hamilton,  and  an  illustration  of  the  win- 
dow will  be  given  later.  The  Review  also  announces 
that  $5  will  be  paid  for  the  best  window  showing  a  sea- 
sonable Summer  trim,  and  $3  for  the  second  best. 
Photos  will  be  received  up  to  the  30th  of  August  next. 
The  Review  believes  that  there  are  many  ambitious  win- 
dow trimmers  in  Canada,  men  who  are  giving  a  great 
deal  of  time  and  attention  to  the  bettering  of  their  art. 
and  also  that  the  providing  of  a  medium  whereby  an  ex- 
change of  ideas  can  be  effected  will  be  of  distinct  benefit 
to  the  trade,  You  may  not  come  out  first,  or  even  sec* 
ond,  this  time,  Mr,  Trimmer,  but  you  will  be  all  the 
better  for  striving  to  do  so,  and  the  effort  you  have 
made  will  help  you  up  a  step  at  least  in  your  art. 

J.  George  Frederick,  an  authority  on  advertising, 
writing  in  a  breezy  style  on  judicious  advertising,  brings 
out  some  salient  points  regarding  the  influence  of  the 
retailer  in  disposing  of  any  line  of  known  or  trade- 
marked  goods  :  The  retailer,  the  distributing  point, 
should  be  the  first  thought  in  any  campaign— to  get  the 
goods  on  the  shelves  and  enlist  his  co-operation  in  sell- 
ing them.  The  good  trade  newspaper  is  the  natural  ally 
of  the  salesman  in  securing  this  end.  Mr.  Frederick 
says   in  part  : 

"If  you  depend  on  unsupported  advertising  alone  to 
land  you,  your  money  is  vanishing  into  thin  air  !  The 
public  wants  your  goods  (if  your  copy  has  been  good 
stuff),  but  your  work  is  only  half  done  !  You've  got  to 
make  it  dead,  dead  easy  to  buy  ! 

"If  the  dealers  are  determined  not  to  be  with  you, 
you're  a  man  marked  for  the  woods — and  all  for  nothing. 

"You've  got  no  business  to  be  at  loggerheads  with 
the  dealer.  You  and  he  ought  to  be  shaking  hands, 
keeping  step  and  drinking  out  of  the  same  well.  You 
and  he  ought  to  understand  each  other. 

"All  your  warnings  to  the  consumer  about  substitu- 
tion are  a  drop  in  the  bucket — the  dealer  at  last  makes 
or  breaks  you.  Get  the  dealer  on  your  side,  and  substi- 
tution is  a  child's  bugaboo." 
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THE    SEMI-ANNUAL   INVENTORY 

By  Counterman. 


THE  semi-annual  inventory  usually  taken  about  the 
end  of  July  or  first  of  August  is  a  greaf  educator. 
From  its  revelations  we  learn  our  own  weaknesses 
and  oversights,  and  can  form  our  estimate  of  the  value  of 
buyers,  systems,  and  help.  The  man  who  makes  no  mis- 
takes is  vet  to  he  found  in  the  business,  and  anyone, 
whatever  grade  of  man  or  woman  it  happens  to  be, 
who  makes  any  such  preposterous  claim  is  instantly  put 
down  in  the  man-of-the-world's  estimation  as  a  humbug 
and  an  untrustworthy  person.  Few  things  are  easier  than 
to  criticize,  and  men  frequently  eye  one  another's  actions, 
especially  when  attended  with  entire  or  partial  failure, 
with  the  remark  :  "Now,  I  should  have  done  so  and  so." 
Any  one  can  easily  find  fault  when  a  season  is  past,  but 
it  takes  a  powerful  amount  of  knowledge  to  see  the  end 
from    the   beginning. 

Here's  an  Instance. 

Speaking  this  week  with  an  advertiser  who  manages 
the  publicity  department  of  a  large  retail  business  in  one 
of  our  small  eastern  cities,  he  mentioned  among  other 
things  how  easily  even  a  shrewd  buyer  can  fall  into  an 
error  in  the  buying  of  "plums,"  as  they  are  commonly 
designated  in  the  dry  goods  trade.  He  purchased  fifty 
pieces  of  dress  goods  of  one  line,  late  in  the  season  ; 
plain  goods,  assorted  shades,  union  qualities,  at  the  low 
price  of  10c.  per  yard,  and  was  all  enthused  with  his  pur- 
chase. After  marking  the  lot  and  selecting  one  end  of 
each  shade  for  a  special  sale  movement  for  the  week,  he 
asked  his  dress  goods  man  what  he   thought  of  the  line. 

The  young  man  said  he  was  sorry  the  purchase  had 
been  made  as  he  was  sure  they  would  not  sell  ;  besides, 
it  would  have  been  better  policy  to  have  reduced  many 
lines  already  in  stock  that  were  slow  and  turn  them  into 
money,  thus  reducing  stock  in  June  instead  of  increasing 
it.  The  goods  went  on  sale  after  being  duly  advertised 
and  not  one  web  was  sold  out  of  all  the  colors  shown 
and  the  dress  goods  stock  was  increased  by  $250  worth 
of   undesirable   merchandise. 

We  call  to  mind  another  buyer  who  cannot  make  a 
purchasing  trip  to  the  market  without  bringing  back  con- 
signment after  consignment  of  towels.  He  has  a  perfect 
mania  for  towel  buying,  and  always  has  his  store  piled 
with  them. 

These  are  but  two  examples  out  of  many  that  we 
could  recount,  and  if  you  who  read  this  page  will  be  hon- 
est with  yourself,  you  could  name  some  person  who  has 
done  likewise  many  a  time.  The  semi-annual  stocktaking, 
then,  is  a  time  when  wrong  purchasing  can  be  made  right 
and  right  purchasing  perhaps  can  be  improved.  It  is  also 
a  time  when  the  heads  of  departments  should  be  consult- 
ed, their   ideas  sought  and  in  many  instances  acted  upon. 

July  Sales. 

To  create  interest  and  vary  the  monotony  of  July 
sales  you  might  inaugurate  a  series  of  special  price  sales. 
For  instance  :  Make  a  note  of  everything  you  have  in 
the  store  which  you  can  sell  at  l!tc.  You  will  be  able  to 
find  lots  of  things— hand  bags,  night  dresses,  shirts,  um- 
brellas, wrappers,  gloves,  underwear,  ties,  etc.— then  start 
with  a  three-day  49c.  sale,  and  follow  it  up  with  a  three- 
day  79c.  sale,  for  which  price  you  can  give  the  people  a 
good   number  of  line  bargains. 

This  can  be  kept  up  all  through  the  month  by  varying 
the  prices  and  goods  displayed.  Care  must  be  taken  to 
have  a  good  assortment   to  choose  from   at  each  of   the 


popular  prices  advertised  and  have  your  people  put  all 
their  energies  into  the  work.  An  immense  amounl  of 
stock  can  be  unloaded  in  this  manner  and  the  customer 
likes  the  opportunity  of  selecting  anything  on  a  table  at 
one  price—  it  gives  her  scope  and  leads  to  the  purchase  of 
many  articles  that  she  would  never  have  asked  for  had 
I  hey    nol    been   shown    in    this   templing   way. 

Summer   Advertising. 

Don't  throw  away  money  during  Summer  months  by 
advertising  things  people  do  not  want.  Dining  the  heated 
term  such  goods  as  furnish  shade  and  coolness  should  he 
advertised  and  pushed.  A  .July  blanket  sale  should  be 
discouraged  and  the  advertising  and  showing  of  furs  (ex- 
cept when  American  tourist  trade  is  catered  for)  is  a 
mistake  and  injurious  to  your  interests  wherever  started. 
In  fact  all  out-of-season  sales  are  an  error  into  which 
greed  has  drawn  men— a  desire  to  reap  during  July  the 
grain  that  should  be  cut  in  October. 

To  facilitate  the  sale  of  cotton  dress  goods,  such  as 
ginghams,  zephyrs,  prints,  etc.,  in  the  busy  season,  it  is 
a  good  plan  to  have  sample  books  properly  classified  as 
to  colors— the  pinks,  reds  and  cardinals  in  one  section, 
blues  in  another,  while  the  fancies  and  plaids  could  each 
have  a  section  to  themselves.  Samples  of  all  lines  in 
stock  should  be  pasted  in  upon  arrival  and  sold  outs  re- 
moved at  once.  This  will  greatly  facilitate  business  dur- 
ing the  busy  season,  and  need  in  no  wav  interfere  with 
Hie  showing  of  stock.  But  if  a  customer  wants  red,  she 
can  by  this  method  be  shown  the  entire  stock  of  that 
color  in  much  less  time  than  if  she  was  to  look  over  the 
whole  stock  ;  besides,  there  is  no  stock  to  be  folded  and 
replaced  after  her  purchase.  The  same  system  of  sample- 
book  keeping  may  be  adopted  with  the  embroidery  and 
insertion  stocks,  but  with  this  difference,  that  the  stock 
prices  should  be  numbered  from  1  up  and  piled  in  that 
way  for  easy  finding.  Some  use  the  article  number  on 
the  goods,  but  this  method  is  not  a  success  as  it  takes 
too  long  to  find  the  goods  after  the  customer  has  made  a 
selection.  Val  laces  can  be  quickly  handled  in  this  man- 
ner also  with  complete  satisfaction  to  buyer  and  seller, 
as  the  buyer  sees  the  whole  stock  at  once,  whereas  in 
showing  cards  of  lace  singly,  many  of  the  most  desirable 
things  from  the  customer's  standpoint  may  be  left  un- 
shown  or  overlooked. 

Sometimes  a  salesman  may  say  he  has  no  time,  or 
that  he  sells  goods  too  quickly,  to  keep  such  a  system 
up  ;  but  that  is  not  so,  unless  he  is  a  man  who  would 
rather  stand  idle  than  work.  A  short  time  every  day  or 
two  would  suffice  to  keep   the  books  up-to-date. 

New  Ideas  Advertise  You. 

One  of  the  best  methods  of  getting  posted  on  how 
things  are  being  run  elsewhere  is  to  go  and  see  them. 
Take  a  day  off  occasionally  and  go  to  nearby  towns  of 
nearly  the  same  integral  parts  as  your  own  and  make  a 
round  of  investigation  and  observation,  taking  notes  of 
what  you  see.  The  visit  will  reveal  reasons  of  dissatis- 
faction you  may  feel  with  your  home  surroundings.  Al- 
though an  endless  repetition  of  the  same  essential  ele- 
ments, yet  every  city  and  town  contains  special  differ- 
ences, some  of  which  you  will  probably  copy  and  some  of 
which   you   will   avoid. 

The  introduction  of  new  ideas  is  the  life  and  soul  of  a 
business  ;  not  necessarily  costly  ideas,  but  new  methods 
of  doing  things,  and  an  idea  which  you  observed,  say,  in 
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MILLINERYGOODS 

Buyers  will  find   our  stock  for  the  coming  season  one  of 
the  largest  and  best  assorted  in  Canada  and  in  respect  to 

Quality,  Style  or  Value,  Unsurpassed 

Fall  Goods   now  arriving  enables  us   to   guarantee   early 
shipments  to  customers.     Early  inspection  invited. 


WHOLESALE     ONLY 


0.  GOLLDINQ  £>  SONS 


MONTREAL 

2JSO  McOill  Street 


55  and  51  Wellington  St.  W. 

Toronto 


"WINNIPEG 
.   71  Albert  Street 


Peterboro— a  new  way  of  showing  parasols  or  gentle- 
men's furnishings  which  has  never  been  seen  in  your  town 
before— will  make  Blankville  girls  sit  up  and  stare,  ad- 
mire, and  talk. 

As  a  hint  we  will  mention  a  simple  idea  recently  used 
by  the  window  trimmer  and  advertising  man  of  a  go- 
ahead  Canadian  house  east  of  Toronto.  The  proprietor 
wanted  a  Spring  special  sale-  to  include  all  departments, 
and  the  ledge  trims,  together  with  the  windows,  were  to 
emphasize  the  fact. 

The  trimmer  said  why  not  have  "an  all  round  sale"  ? 
What's  that  ?  Why,  to  have  every  ad  and  every  ticket  in 
the  house,  and  the  newspapers  also,  made  round  and 
labeled  "all  round  sale"  around  the  border,  with  the 
announcements   or  prices  in  the  centre. 

The  idea  caught  the  proprietor,  the  sale  was  inaugur- 
ated, the  advertisements  in  the  newspapers  were  made 
round,  each  window  had  suspended  well  written  circular 
full-sheet  cards,  and  every  price  ticket  in  the  house  was 
round,  clean  and  new. 

The  idea  struck  the  right  chord  with  the  public  and 
was  taken  up  in  the  hockey  contests  and  concert  halls 
about  town  whenever  the  popular  trimmer  put  in  an  ap- 
pearance. The  sale  was  the  most  successful  ever  held  by 
the  house  and  made  an  instant  reputation  for  the  young 
man  who  suggested  it— especially  as  he  was  a  new  man 
in  the  town  and  the  store. 

Rainy  Day  Rules. 

In  too  many  stores  by  far  a  wet  day  is  an  almost 
idle  day.  Clerks  are  paid  just  the  same  whether  it  rains 
or  not,  and  they  should  work  faithfully— fixing,  dusting, 
measuring  up  short  ends  of  stock,  renovating,  or  in  some 
such  way  earning  their  money  and  contributing  to  the 
efficiency   of  each  department. 
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Shopping  Hours  for  Clerks. 

A  strict  rule  should  be  observed  as  to  the  time  when 
clerks  may  leave  their  counters  for  such  trading  as  they 
desire  to  do,  except  upon  wet  days  and  during  the  quiet 
season.  The  morning  hour  after  sweeping  and  dusting  is 
selected  by  most  stores  and  the  last  hour  before  closing 
is  thought  best  by  others,  but  this  is  a  matter  that  varies 
in  different  stores  and  should  be  arranged  as  circum- 
stances  permit. 

Paper  Patterns. 

In  the  past  very  few  people  have  made  money  on 
paper  patterns  ;  this  fact  has  worked  its  own  cure  so 
that  to-day  the  manufacturers  give  such  terms  and  condi- 
tions that  all  can  handle  them  without  loss.  Every  dry 
goods  store  should  carry  a  line  of  patterns.  They  are 
sold  in  great  quantities.  The  stock  involves  a  very  small 
investment  of  capital  and  can  be  carried  in  almost  any 
odd  corner  with  little  care  or  attention  other  than  proper 
classification. 

When  country  people  come  to  town  to  buy  a  new 
gown,  or  a  garment,  or  a  wrapper,  thev  generally  buy  a 
pattern  first,  to  see  how  much  they  will  require.  They 
think  first  of  the  dry  goods  store  where  they  can  buv  pat- 
terns, and  there,  as  a  rule,  they  buy  their  material. 

A  Perfumery  Fountain. 

If  you  have  a  perfumery  counter  or  case  you  would 
do  well  to  introduce  a  little  automatic  fountain  with 
some  sweet  perfume  and  keep  it  running,  so  that  cus- 
tomers may  scent  their  handkerchiefs  when  so  disposed. 
It  costs  very  little  and  attracts  a  great  deal  of  attention, 
while  it  is  much  appreciated  by  very  many  who  seldom 
buy  such  luxuries  for  themselves. 
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THE    REVIEWS    FASHION 
FORECAST  FOR  THE  FALL 


Fashion  Changes  that  are  indi- 
cated for  the  coming  Autumn  and 
Winter  Months  First  Modes  an 
Evolution  of  late  Summer  Fashions 
—The  Influence  of  Empire  and 
Directoire  to  Continue  —  Paquin 
showing  Second  Empire  Modes. 


THE  REVIEW  SA  YS  : 

Dark  colors  for  Fall.  Plaids  and  checks  in 
dark  effects,  in  fancy  tweeds  and  suitings 
for  the  useful  suit.  Broadcloth,  braid-trimmed 
for  more  elaborate  suits.  Sheer  fabrics  over 
silk  and  velvets  indicated  for  evening  and 
reception  wear.  Long  loose  coats,  mannish 
in  style,  in  light  shades  of  tweeds  and  in 
rather  pronounced  checks,  to  be  worn.  Laces 
again  the  favored  trimming.  Large  picture 
hats  indicated,  as  well  as  smaller  shapes. 
Felt  turbans  in  favor  for  Fall. 


IT  ia  no)  possible  at  this  early  date  to  fully  and  accur- 
ately outline  the  Fall  fashions.  No  one  but  a  prophet 
could  do  that.  There  are,  however,  many  points  that 
are  now  well  settled,  and  there  are  other  tendencies  that 
point  the  way  in  a  fairly  accurate  fashion.  Few  seasons 
are  on  record  where  there  have  not  been  very  well  defined 
and  decided  changes  made  in  the  trend  of  the  mode  by 
some  novelty  or  other,  some  special  gown  or  garment, 
made  and  introduced  by  one  or  other  of  the  world-re- 
nowned couturieres  when  the  season  is  well  on  the  way. 

The  Vogue  of   Light-Weight   Fabrics. 

Early  Fall  styles  are  merely  a  continuation  of  the  late 
Sunvnier  fashions,  and  one  of  the  most  firmly  established 
features  at  this  present  dale  is  the  preference  for  light 
weighl  materials  and  sheer  fabrics.  At  the  Grand  Prix— 
one  of  those  fashion  events  which  is  considered  to  bring 
out  those  modes  on  which  the  general  trade  bases  the 
advance  Fall  fashions — the  gowns  worn  were  invariably 
made  from  materials  of  the  lightest  and  sheerest  descrip- 
tion—from gauzes,  laces,  chiffons,  light  weight  silks, 
crepes,  mousselines,  chiffon  cloths,  silk  voiles,  etc.  This 
stamps  the  fact  that  a  decided  preference  exists  for  light 
weight  fabrics,  and  that  the  fashions  the  Parisian  dress- 
makers are  favoring  are  those  which  employ  such  fabrics 
to  the  best  advantage.  Light  weight  fabrics  have  been 
freely  purchased  for  the  Fall  season,  and  are  clearly  indi- 
cated as  cmicct,  even  for  the  cold  Winters  experienced  in 
Canada. 

Colors  for  Fall. 

White  lias  been  the  style  idea  for  the  Summer  season, 
and  colors  seen  have  been  very  light.  The  palest  of  greys 
and  the  softest  of  pale  pinks  and  blues,  etc.,  have  been 
worn.  With  the  advent  of  Fall  the  color  scheme  will  be 
reversed,  and  dark  colors— darker  than  usual— will  be  ask- 
ed for  in  dress  materials.  Dark  bjues  will  be  very  promi- 
nent and  also  dark  shades  of  green— olive,  myrtle,  etc. 
Deep  shades  of  red  shading  to  brown  and  prune  are  also 
looked  upon  as  likely  sellers  for  the  Fall  season.  Black 
is  again  back  in  favor  and  considerably  more  black  gowns 
are  likely  to  be  seen  than  for  some  seasons  past.  Brown 
is  by  many  authorities  selected  for  a  leading  place  and  it 
is  certainly  the  case  that  it  is  coming  very  strongly  to 
the  front  at  the  present  time.  The  more  exclusive  trade 
i<  favoring  a  series  of  brownish  reds  running  from  a  rose 
shade   to  a    deep   mahogany   brown,    and   also  a    deep  smoke 


grey.  Empire  green  is  a  color  that  will  be  seen  as  a 
trimming  color  principally,  and  some  shades  of  blue  will 
also  be  used   for   this  purpose. 

Empire  and  Directoire  Models. 

Empire  models  in  their  entirety  have  received  only  a 
limited  endorsement,  but  have  nevertheless  exercised  a 
greal  influence  in  many  directions.  Directoire  modes  may 
be  classed  with  the  Empire  models  in  this  respect,  though 
at  present  they  are  more  favored  than  those  of  the  Em- 
pire period.  Many  of  the  more  elaborate  of  the  coat 
models  shown  for  Fall  are  taken  from  the  Directoire 
period.  The  Princesse  and  corselet  skirl  gowns  that  have 
been  so  much  worn  this  Summer  are  developed  rather 
than  changed  for  the  Fall  season.  The  corselet  is  show- 
ing many  pretty  strap  or  bretelle  developments,  and 
real  or  simulated  little  boleros  decorate  the  waist  of 
Princesse  gowns.  One  of  our  full  page  illustrations  shows 
one  of  these  bretelle  corselet  models.  This  gown  is  from 
the  atelier  of  Martial  &  Armand,  Paris,  and  shows  a  style 
that  promises  to  be  popular.  To  complete  the  costume  a 
blouse  is  needed  which  may  either  be  of  silk  matching  the 
costume  or  may  be  a  lingerie  or  lace  model.  This  is  a 
good  style  for  either  a  velvet  or  a   broadcloth,  gown. 

Paquin,  who  has  a  big  reputation  for  making  models, 
has  turned  out  some  gowns  for  the  Grand  Prix  that  have 
caused  some  discussion.  The  gowns  in  question  follow- 
closely  the  modes  of  the  Second  Empire,  and  the  way 
they  have  been  received  is  held  to  be  an  indication  of  a 
reaction  in  favor  of  Second  Empire  styles.  This  means 
that  skirts  which  have  begun  to  cling  to  the  figure  will 
again  become  immensely  full  around  the  feet,  and  that 
flounces  will  take  the  place  of  flat  trimmings.  The  pretty 
gown  we  illustrate  shows  a  flounced  skirt.  The  flounces 
in  this  case  are  of  lace,  both  Valenciennes  and  cluny  being 
employed.  No  mattei  after  what  period  the  dress  is 
designed,  the  waist  must  be  small  and  round,  and  the 
figure  clearly  defined.  Gowns  consisting  of  waist  and 
skirt,  the  waist  slightly  Moused  over  a  dee])  girdle  belt, 
are  also  seen.  Plain  tailored  models  promise  a  return  to 
a  longer  coat.  What  is  known  as  the  Prince  Ohap  cut- 
away is  shown,  and  also  the  pony,  but  the  besl  liked  is 
the  half  length  semi-lit  ted  coat.  Skirts  still  follow  the 
gored  circular  model,  but  the  newer  ones  show  more 
pleats.  These  suits  are  developed  in  dark  plaids  and 
checked  tweeds  and  suitings,  and  also  in  grey  and  in 
black  and  white  effects.  There  is  undoubtedly  a  move- 
ment away  from  the  "dressy  tailor"  suit,  and  simple 
tailored  suits  for  general  utility,  for  walking  and  useful 
wear,  will  be  in  general  use,  and  there  will  also  be  a 
revival  of  pretty  gowns  for  all  dressy  occasions.  These 
dressy  gowns  will  create  a  call  for  long  separate  coats. 
Skirts  for  all  but  very  formal  occasions  will  be  short  ; 
three  or  even  four  inches  from  the  ground  is  the  length 
fashion  favors,  and  a  very  sensible  and  practical  Winter 
fashion  this  is.  Paris  has  never  favored  these  short 
skirts,  bu1  the  American  women,  who  walk  more  than  a 
Parisian  ever  thinks  of,  are  very  fond  of  them,  and  go  In 
the  length  of  having  gowns  made  for  very  dressj  affairs, 
that    are  either   round   length   or   only   slightly    trailing 
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CLICHE  FELIX— COSTUME  DE   LA   MAISON   NEY. 
Robe  Trimmed  with  Flounces  of  Cluny  and  Valenciennes,  Cincture  of  Ciel  Blue  Taffeta. 
THE  REVIEW  FASHION  FORECAST. 
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THE  REVIEW  FASHION    FORECAST 


CLICHE  FELIX-COSTUME  BY  MARTIAL  &.  ARMAND,   PARIS. 

Pncesse  Robe  with  Bretelles,  Guimpe  and  Sleeves  of  Guipure. 
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Sleeves,  too,  are  taking  a  sensible  turn,  for  the  Fall 
suit  is  made  with  Long  fitting  leg-o' -mutton  sleeves  in- 
stead of  the  half  sleeve  worn  so  much  last  Winter.  Short 
sleeves  are  still  worn,  but  only  as  a  iinish  to  an  elaborate 
toilette. 

A  touch  of  brown  or  a  touch  of  green  is  noted  on 
nearly  every  costume.  With  the  plainly  tailored  waists  of 
heavy  linen,  pique  or  madras,  a  heavy  linen  stock  or 
turned-down  collar  fastened  in  front  with  a  bow  of  brown 
or  green  ribbon  is  to  be  worn.  Lingerie  and  elaborate 
silk  waists  will  be  made  with  the  short  sleeve,  and  the 
plain  leg-o'-mutton  will  be  used  for  simple  material 
blouses,  and  for  the  tailored  linen  blouses  the  shirt  sleeve 
with  the  2h  or  3-inch  cuff  will  be  smart. 

Separate  Coat  Styles. 

The  separate  coats  shown  for  Fall  come  in  long,  loose 
mannish  styles,  with  patch  pockets  and  strap  trimmings. 
The  medium-shaped  coat  collars  are  either  of  the  same 
cloth  or  inlaid  with  velvet.  Very  light  colored,  smooth- 
faced tweeds  in  grey  are  shown,  some  in  diagonal  and 
herringbone  stripes,  and  also  in  some  pronounced  plaids. 
Box  cloth  in  tans  and  in  grey  as  well  as  in  cherry  red  are 
also  in  evidence. 

Trimming  Tendencies. 

Lace  is  again  the  favored  trimming  and  again  both 
heavy  and  light  laces  are  used,  though  their  standing  has 
somewhat  changed  since  last  season,  and  now  it  is  the 
lighl  laces  that  lead.  Black  laces  are  expected  to  be  a 
big  factor,  and  not  only  will  fhey  be  used  over  white, 
but  also  over  pale  colors,  particularly  some  greens  and 
some  blues.  Chant  illy,  embroidered  net  laces,  alencon  and 
point  de  gauze  are  all  selling  in  the  light  laces,  with  most 
interest  centred  in  the  silk  laces.  In  the  heavy  laces, 
cluny  and  venise  stand  first,  and  Irish  crochet  will  again 
be  featured.  Valenciennes  has  by  no  means  run  its  course 
and  preparations  have  been  made  for  a  big  run  on  this 
lace  this   Fall. 

Pull  braid  trimmings  made  from  fibre  silk  are  the 
strongest  feature  of  the  trimming  situation,  and  these 
braids  promise  to  be  well  used  on  the  semi-elaborate 
suits.  Considerable  attention  has  been  paid  to  the  de- 
veloping of  fancy  braids  suitable  for  trimming  the  nar- 
row vest  effects  that  are  still  favored.  Touches  of  gold 
are  again  noticeable  on  all  trimmings.  Paris  is  favoring 
heavy  padded  embroideries  done  directly  on  the  cloth  of 
the  gown.  This  is  a  fashion  that  cannot,  of  course,  be- 
cause of  the  expense,  be  adopted  for  general  wear,  but  it 
may  indicate  a  change  in  the  methods  of  trimming  gowns. 
Very  high  carved  tortoise  shell  combs  are  again  fashion- 
able. This  is  a  fashion  that  the  recent  Spanish  marriage 
has  brought   up. 
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THE  M.  ERB  CO. 


M.  Erb  Co.,  Limited,  have  been  granted  an  Ontario 
charter.  The  incorporators  are  Menno  Erb  and  Aaron 
Erb,  manufacturers;  Ephraim  Bricker  Erb,  salesman  ; 
Edwin  William  Erb,  gentleman,  and  Lydia  Erb,  married 
woman,  all  of  Berlin.  The  objects  of  the  company  are 
to  carry  on  the  business  of  manufacturers  of  and  dealers 
in  gloves  and  mitts  and  furniture  and  upholstered  goods, 
including  mattresses,  and  also  the  business  of  tanners, 
and  for  that  purpose  to  purchase  and  take  over  the  busi- 
ness now  being  carried  on  in  the  above  lines  by  the  firm 
of  M.  Erb  &  Co.,  of  which  the  said  Menno  Erb  is  the 
sole  proprietor.  The  capital  of  the  company  is  to  be 
$150,000,  divided  into  one  thousand  five  hundred  shares 
of  $100   each.      The  head   office    is   to   be   at   Berlin. 


BLEACHING  DAMAGES. 

NE  of  the  many  difficulties  with  which  bleachers  of 

lace  have  to  contend  is  the  frequent  occurrence  of 

certain    objectionable    colorations    on    goods    which 

w^ere  sent  out  apparently  in  good  condition  and  free  from 

damage. 

These  discolorations,  usually  of  a  yellowish  to  a 
brownish  tone,  may  be  due  to  several  causes,  such  as 
iron  stains  contracted  so  readily  through  the  least  inat- 
tention, over-bleaching,  or  mildew.  Apart  from  these 
sources  of  trouble,  however,  the  'quality  of  water  used 
when  not  suitable  for  bleaching  purposes  is  more  fre- 
quently the  direct  cause.  Discolorations  which  develop 
only  after  the  lapse  of  a  more  or  less  lengthy  period 
have  in  many  instances  been  traced  to  the  presence  in 
the  goods  on  which  they  occur  of  a  resinate  of  magnesia 
or  lime. 

Many  of  the  waters  used  in  bleachworks  contain  more 
than  slight  'quantities  of  both  lime  and  magnesia,  the 
hardness  of  such  waters,  due  to  the  presence  of  these 
salts,   being  softened  in  many  instances  only  with  soap. 

Many  soaps  contain  resin,  and,  although  it  is  not  an 
adulterant,  it  is  important  that  such  soaps  should  not 
be  used  along  with  waters  containing  more  than  traces 
of  lime  or  magnesia. — The  Textile  Mercury. 
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THE    WIILIAM    VvYr'DHAM    CO. 

HE  William  Wyndhatn  Co.,  late  of  Hamilton, 
wholesale  dealers  in  furs,  hats,  etc.,  have  removed 
to  Toronto,  and  rented  commodious  premises  on 
Front  street.  It  is  the  intention  to  carry  a  most  com- 
plete stock  of  furs  of  all  kinds,  hats,  gloves  and  other 
special  lines.  With  experienced  buyers  they  will  be  pre- 
pared to  get  tire  best  goods  in  the  market. 

This  company  was  organized  four  years  ago  by 
William  Wyndham,  who  for  twenty^two  years  had  been 
with  W.  H.  Glassco  &  Co.,  afterwards  George  F. 
Glassco  &  Co.  The  firm  started  in  a  small  way,  feeling 
its  way,  but  soon  the  business  began  to  grow  and  sales 
show  a  large,  steady  advance.  Much  of  the  success 
gained  has  been  due  to  the  business  thrift  and  popu- 
larity of  the  senior  member,  William  Wyndham.  His 
long  experience  on  the  road  gives  him  the  knowledge  of 
what  customers  want,  and  he  has  made  it  a  rule  to  keep 
a  well-assorted  stock  of  first-class  goods. 

The  departure  of  Mr.  Wyndham  from  Hamilton  is  re- 
gretted in  business,  social  and  sporting  circles. 


UNIQUE   ADVERTISING  PROPOSITION 

Unique,  or,  to  say  t'he  least,  novel,  is  the  advertising 
idea  now  being  carried  out  by  Saxe's  clothing  store, 
Montreal.  In  the  Montreal  dailies  they  are  running  a 
large  advertisement,  the  central  feature  of  which  is  a 
description  of  the  $1,000  accident  life  insurance  policy 
which  they  give  free  with  every  purchase  of  ten  dollars 
or  over.  The  policy  in  question  is  placed  with  a  reliable 
company  and  holds  good  for  one  year.  Considerable  at- 
tention has  been  attracted  through  this  novel  idea,  and 
the  store  is  featuring  ten-dollar  Summer  suits,  a  very 
appropriate  line,  since  ten-dollar  sales  are  required  to 
carry  out  the  policy  scheme. 


Mr.  A.  H.  Patterson,  Canadian  manager  of  Dr. 
Jaeger's  Sanitary  Woolen  System  Co.,  Limited,  return- 
ed the  middle  of  last  month  to  Montreal  from  a  visit  to 
the  headquarters  of  his  firm  in  London.  Mr.  Patterson 
commented  upon  the  remarkable  prosperity  of  England 
in  all    lines. 
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THE    SILtt     INVESTIGATION 

Alleged   Fraudulent  Imports  by  Toronto  and    Montreal   Firms — Heavy 
Fines  Imposed — Publicity   Demanded. 


* 


IN  the  last  issue  The  Dry  Goods  Review  dealt  at  some 
length  with  the  evils  existing  under  the  present  slid- 
ing scale  of  the  tariff  respecting  the  importation  of 
silks  for  neckwear  or  for  other  purposes.  In  the  article 
we  called  attention  not  only  to  the  possibility,  but  to  the 
fact  of  the  law  having  been  recently  evaded  in  this  re- 
spect, giving  particulars  of  a  couple  of  cases  which  are 
now  being  investigated  by  the  Federal  Government. 

Under  date  of  June  15  the  Shareholder,  a  leading 
financial  weekly  of  Montreal,  treats  of  the  matter  as  fol- 
lows : 

"Parliament  has  the  right  to  adopt  legislation  relat- 
ing to  the  imposition  of  duties  of  customs  and  the  pro- 
tection of  the  revenue.  That  legislation  is  intended  to 
apply  equally  to  all  classes  of  the  community.  It  aims  at 
the  protection  of  the  honest  importer  and  provides  for 
the  punishment  of  those  who  violate  its  provisions.  At 
the  same  time  it  does  not  always  reach,  offenders,  as  some 
importers  frequently  run  risks  in  the  expectation  that 
they  will  not  be  overtaken  in  their  wrong-doing,  or  that, 
in  the  event  of  their  ultimate  detection,  a  compromise 
will  he  arrived  at  which  will  avoid  exposure  and  result 
in  a  profitable  transaction.  It  sometimes  happens  that 
the  suspicions  of  the  customs  authorities  are  aroused,  and 
in  consequence,  inquiries  are  instituted.  The  powers  of 
the  authorities  referred  to  are  large  and  far-reaching,  and 
When  suspicion  based  on  material  facts  which  come  before 
them  exists,  a  careful  examination  of  the  books  of  the  im- 
porters under  suspicion  is  quietly  carried  on,  and  should 
the  results  justify  it,  a  seizure  is  made  and  a  deposit  de- 
manded to  relieve  the  suspected  from  the  seizure.  That 
deposit  given,  the  investigation  is  proceeded  with  and  fur- 
ther action  is  taken.  The  importer  under  suspicion  has 
either  to  comply  with  the  demands  of  the  authorities  or 
to  force  them  to  take  the  legal  proceedings  provided  by 
the  act,  in  order  that  a  judicial  decision  may  be  reached. 
In  such  case,  the  importers  under  suspicion  owe  it  to 
themselves,  if  innocent,  to  lose  no  time  in  establishing 
that  the  law  has  not  been  violated.  We  are  induced  to 
make  these  explanations  from  the  fact  that  for  some  time 
past  the  trade  has  been  disturbed  by  the  statement  that 
large  quantities  of  Swiss  manufactured  silks  have  been 
imported  and  sold  in  this  market  at  prices  with  which 
other  importers  of  similar  manufactures  were  unable  to 
compete.  The  goods  referred  to  were  made  in  Switzer- 
land by  several  large  manufacturers  and  were  consigned 
by  them  to  their  agent  in  this  city,  Air.  Samuel  Hird,  to 
whom  the  goods  were  invoiced  bv  the  exporters.  The  fact 
that  these  goods  were  sold  at  prices  with  which  other 
importers  could  not  compete  was  brought  to  the  attention 
of  the  authorities,  with  the  result  that  an  investigation 
was  held  and  proceedings  instituted  against  the  exporters 
which  resulted  in  a  seizure  of  the  goods,  followed  by  a  de- 
mand that  a  deposil  be  put  up  by  them  or  on  their  behalf. 
This  was  complied  with,  the  amount  bein£  in  the  vicinity 
of  $50,0(10.  The  report  of  the  investigation  is  now  in  the 
hands  of  the  Minister  of  Customs.  Ilis  decision  will  affeel 
the  whole  trade  of  the  Dominion  and  will  be  looked  for 
with  the  greatest  interest.  Whatever  that  decision  may 
be,  whethei  favorable  or  unfavorable  to  the  exporters,  it 
should  receive  the  largest  possible  publication.     If  the  law 


has  been  \iolated  that  puhlic.it  ion  will  he  a  simple  act  of 
justice  to  all  importers,  and  if  on  the  other  hand  the  de- 
cision should  be  that  the  law  has  not  been  violated  it 
will  be  an  equal  act  of  justice  to  the  exporters  as  well  ;is 
to  their  agent,  Mr.  -Hird,  who  is  known  throughout  the 
Dominion.  This  decision  should  be  reached  without  any 
unreasonable  delay  on  account  of  the  injury  its  procrasti- 
nation inflicts  on  those  directly  interested  if  the  charges 
are  not   substantiated." 

Thefe  are  firms  in  Toronto  against  whom  similar 
charges  are  heing  made  'these  the  Customs  Depart 
men!  are  investigating.  The  Review  has  exhausted 
every  means  to  ascertain  the  names  of  the  firms  impli- 
cated, but  has  been  informed  that  it  is  not  the  practice 
of  the  department  to  give  publicity  in  regard  to  such 
matters.  The  Dry  Goods  Sections  of  the  Montreal 
and  Toronto  Boards  of  Trade  should  insist  on  the  mat- 
ter being-  aired  on  the  floor  of  the   House  of  Commons. 

SECRET    SETTLEMENTS 

Montreal   Drygoodsmen   Enter  Protest     Sliding  Scale 
of  Tariff  on   Silk-. 

AN  important  meeting  of  the  Wholesale  Dry  Goods 
Association  of  the  Montreal  Board  of  Trade  was 
held  on  the  25th  of  June,  called  to  discuss  the 
question  of  "secret  settlements."  This  subject  has  cre- 
ated a  good  deal  of  discussion  among  the  trade  in  con- 
nection with  the  recent  unpleasant  disclosures  where  cer- 
tain importers  have  been  charged  with  bringing  silk  into 
the  country   at    an   undervaluation. 

The  gathering  was  a  very  representative  one,  and  the 
memfbers  of  the  association  present  placed  themselves  on 
record  as  being  strongly  opposed  to  any  action  on  the 
part  of  the  Government  winch  might  permit  of  a  private 
settlement  being  made  with  offenders  who  have  been 
found  guilty  of  offences  against  the  Customs  Act.  It 
was  said  that  secret  settlements  only  tend  to  still  fur- 
ther countenance  the  wrong,  while,  if  the  matter  was 
given  full  publicity,  there  would  be  less  likelihood  of 
offences  against   the  Act. 

On  motion  of  Geo.  B.  Eraser,  seconded  by  R.  W. 
MacDougall.  it  was  unanimously  decided  to  protest 
against  the  secret  settlement  of  customs  irregularities, 
and  to  request  that  hereafter  all  investigations  of  this 
sort  be  made  public.  A  strong  deputation  of  the  Dry 
Goods  Association  will  wait  upon  the  Government  in 
Ottawa   shortly   to   press   this  resolution. 

Another  matter  discussed  was  the  present  sliding 
scale  of  the  tariff  with  respect  to  silks  for  neckwear  and 
other  purposes.  The  opportunity  for  the  evasion  of  the 
duty  under  the  present  tariff,  and  the  temptations  offered 
even  those  who  might  wish  to  obey  the  law,  were  dis- 
cussed, and  the  consensus  of  opinion  was  that  it  was  un- 
fair for  any  article  to  come  into  the  country  under  two 
different   dut  ies. 


Filiatrault   &   Lesage,   dry  goods,    Montreal;    Adclard 
IT.  Lesage,   J.  Filiatrault  and  Z.  Filiatrault  registered. 
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HINTS   TO   BUYERS 

From  information  supplied  by  Sellers,  but  for  which  the  Editors  of 
The  Review  do  not  necessarily  hold  themselves  responsible. 


G-reenshields  Limited. 

Every  department  in  the  house  pre- 
sents a  busy  scene  as  Fall  ship- 
ments are  being-  made  rapidly,  and 
every  effort  is  made  to  clear  Summer 
goods  in  preparation  for  the  arrival 
of   Fall  lines. 

Dress  goods  orders  have  strongly 
favored  Venetians  and  broadcloths. 
Priest  leys'  goods  in  these  lines  arc 
very  extensive  and  some  high-class 
numbers  have  been  ordered  out.  Their 
black  zephyr  broadcloth  has  proven 
a  leader,  and  another  strong,  early 
seller  in  Priestleys'  lines  is  wool 
alda.  A  feeling  is  shown  for  serges 
and  early  orders  are  satisfactory. 
Even  in  a  plain  season  fancy  mix- 
tures do  a  good  share  of  trade  ami 
their  range  has  met  with  approval. 
For  popular-priced  evening  wear 
fabrics,  silk  warps  and  wool  crepe 
de  cihine  have  been  favored.  Their 
range  of  diess  goods  leaves  nothing 
to  be  desired. 

In  the  lace  department  immediate 
demand  runs  strongly  upon  fine  vaU 
and  their  range  is  unbroken.  Corset 
cover  embroideries  have  pi-oven  spl  tr 
did  sellers.  Their  stocks  in  this  de- 
partment  will  be   found   complete. 

Their  range  of  handkerchiefs  is 
larger  than  any  previous  season  and 
includes  every  seller  in  hemstitched, 
scallopped  and  lace-edged  goods.  In 
ladies'  hemstitched  fine  lawn  lines 
they  show  specialties  to  retail  at  5c, 
3  for  25c,  and  10c.  They  also  show 
men's  lines  at  these  prices.  In  ladies' 
pure  linen  lines  they  offer  specials  to 
retail  at  5c.  3  for  25c.  LOc,  15c  and 
25c  Men's  lines  have  specials  at  3 
for  25c,  10c  15c  and  25c  In  these 
lines  the  narrow  hem  is  favored.  In 
printed  goods  they  carry  a  complete 
range  of  "Exceldas."  They  show 
some  lines  for  children  in  elaborate 
fancy  boxes,  suitable  for  birthday 
and    Christinas  gifts. 

Advance  orders  in  ladies'  hosiery 
have  been  very  satisfactory  and  their 
favorable  contracts  have  been  appre- 
ciated. In  cashmere  lines  to  retail  at 
25c.  they  offer  two  specials,  "Job 
10"  and  "Defiance,"  in  plain  goods. 
Other  plain  cashmere  lines  are 
"Queen"  and  "Empress."  while  a 
ribbed  special  is  called  "Challenge." 
"Duchess"  and  O1000  arc  two  sellers 
in  lace  ankle  cashmere  hose,  and  in 
the  favored  embroidery  cashmere 
lines  they  show  ('10  and  "Princess 
Ena."     Out    sizes    in    cashmeres    are 


given  particular  attention  and  two 
special  lines  are  shown.  A  leader  in 
worsted  lines  is  A174.  Stocks  will 
be  found  adequate  in  all  these  lines. 

Ladies'  underwear  is  arriving 
rapidly  and  complete  assortments 
may  be  had. 

Their  glove  department  has  done 
a  record  business  in  the  face  of  un- 
satisfactory conditions,  and  Pewtiy's 
kid    gloves    have    been    largely    sold. 

In  their  carpet  and  house  furnish- 
ing departments  Greenshields  Limit- 
ed have  received  l^all  shipments  in 
nil  lines,  including  some  new  and 
special  designs  in  8-4  and  16-4  lino- 
leums at  very  favorable  prices.  For 
the  Fall,  carpet  squares  are  strong- 
sellers  and  they  draw  special  atten- 
tion to  their  range  of  tapestries  brus- 
sels  and  velvet  squares  in  all  quali- 
ties and  sizes.  Mats  have  also  re- 
ceived   much    ;are    in    selection,      and 


NEW  ADVERTISERS. 
Davis,  H,  E.,  4 Co.,  Montreal. 
Goulding,  G.,  &  Son,  Toronto. 
McDowell,  A.  H.,  Co.,  Monfeal. 
Montreal  Shirt  &  Overall  Co.,  Montreal. 
Mortimer  Engraving  Co..  Montreal. 
Nifiliet,  &  Auld,  Toronto. 


traveleis  have  a  good  assortment 
along  with  all  general  lines.  Some 
good  values  are  shown  in  tapestry 
carpets  for  the  Fall  trade.  The  in- 
creasing tendency  to  refurnish  in  the 
Fall  has  been  well  noted  by  this  firm. 
Their  stock  of  art  muslins  and  cre- 
tonnes has  been  brightened  with  a 
large  number  of  new  designs.  All 
staple  curtains  are  stocked  both  by 
the  pair  and  by  the  yard.  They 
have  made  every  preparation  for  a 
brisk  Fall  trade. 

Noteworthy  leaders  are  offered  in 
their  silk  department  and  in  staple 
black  taffetas  they  carry  a  wide 
range.  Their  Stanley  velvets  are 
largely  stocked  and  silk  and  couche 
velvet  are  brisk,  early  sellers.  In 
colors,  navy,  green  and  a  few  reds 
are  active  with  the  largest  demand 
for  black.  As  might  be  expected, 
velveteens  are  also  strongly  in  de- 
mand. Peau-de-soies  are  also  pick- 
ing up  in  favor  in  the  silk  field.  Their 
large  contracts  cover  them  through- 
out the  season,  which  is  beneficial  in 
the  face  of  recent  advances.  Satins 
are  more  than  holding  their  own,  and 
an  expanding  sale   will    result   on   ac- 
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count  of  their  use  as  trimmings 
They  feature  two  good  lines  in  colors 
at  37  1-2-c  and  55c  Blacks  range 
from   37  l-2c   to  $1.50. 

Great  strides  have  been  made  in 
their  ready-to-wear  departments,  and 
in  the  face  of  a  somewhat  unsatis- 
factory advance  order  business  in  furs 
they  have  more  than  doubled  busi- 
ness. This  is  accounted  for  to  some 
extent  by  the  few  small  furs  carried 
over  by  merchants  and  they  make  a 
specialty  of  these  lines  in  imported 
goods  at  popular  prices.  They  show 
an  extensive  range  of  stoles,  throw- 
overs  and  muffs  and  such  popular 
sellers  as  marmot  and  musk  rat.  A 
new  idea  in  throw-overs  is  their  small 
swivel  effect,  which  prevents  any  dis- 
arrangement of  the  fur.  Long  boas 
for  young  girls  have  also  been  good 
sellers.  Their  stock  is  now  arriving 
and  a  wide  selection  is  available. 

In  English  separate  coats  they  have 
done  a  good  trade  in  3-4  and  7-8 
semi-fitting  tweed  effects,  which  show 
the  figure  just  enough  to  give  grace- 
ful style.  Their  prices  are  decided- 
ly interesting  on   these   lines. 

Spring  lining  trade  was  good  with 
this  firm  and  the\  have  large  open 
stocks  for  Fall  trade  in  all  desir- 
able shades  of  percalines,  spun  glass 
and  mercerized   sateens. 

Their  reputation  for  leaders  in  the 
staple  field  is  maintained  this  year 
and  their  stocks  are  fairly  complete, 
while  deliveries  are  being  promptly 
made.  Their  large  purchases  enable 
them  to  offer  attractive  values  in 
white  and  grey  cottons,  sheetings. 
tickings,  etc  In  printed  and  woven 
goods  their  range  of  patterns  is  un- 
equalled. Their  open  stocks  during 
the  season  will  be  found  useful  to 
customers. 

Kyle,  Cheesbrough  &  Co. 

The  reputation  established  by  this 
firm  for  exclusive  novelties  in  fancy 
goods  of  many  descriptions  is  more 
than  maintained  for  the  coming  sea- 
son and  the  latest  ideas  from  fashion 
centres  are  in  their  lines.  This  is 
particularly  noticeable  in  their  range 
of  silk  and  leather  belts.  Black  and 
white,  the  latest  craze,  is  often  seen 
in  the  latest  New  York  shapes,  after 
the  style  of  Fiitzee  Scheff  and  Adele 
"Ritchie  lines.  These  novelties  are 
sure  sellers  and  they  have  even- 
popular  staple  line. 

Ladies'  neckwear,  which  is     one  of 
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We  Know  that  the  Best  Men,  given  the  Best  Machines  and 
Material,  are  Bound  to  Make  "Wearwell  Hosiery"  Right 

In  the  olden  days  it  was  as  hard  to  get  two  pairs  of  hose 
uniform  as  to-day  it  is  easy  to  get  2,000  pairs  uniform  -  in  our 
Factory.  We  pride  ourselves  on  our  "all-round"  ability. 
When  we  think  a  machine  is  beginning  to  show  the  "yellow- 
leaf"  sign  we  send  her  off.  When  we  think  a  man  is  beginning 
to  get  the  "know-his-work-too-well-to-bother"  disease,  we  have 
his  case  diagnosed.  No  '  'amateur"  hand-marks  are  to  be  found  on 


t  c 


WEARW 


99 


OSIERY 


just  because  of  these  "eagle-eye"  traits  of  ours;  Here  are  the 
lines  we  make  :  Ribbed  Worsted  Hosiery,  Ribbed  Cotton 
Hosiery,  Plain  Cotton  and  Cashmere-  everything  in  Seamless 
Hosiery  line.  In  Half  Hose  we  make  Rib  and  Plain,  Woollen, 
Worsted  and  Cashmere. 

SAMPLES    AND     PRICES    ARE    EASY     TO     GET 

THE  CLINTON  KNITTING  CO.,  LIMITED,  CLINTON,  ONT. 

The  Richard  L.  Baker  Co.,  Toronto,  Selling  Agents 


REASONS    WHY 

nerchants    have    become    friends    of     the 
Trade   MarK. 


SHIRTS,  OVERALLS  and  PANTS 

BECAUSE 

They  are  Well   Made, 

Full  Size, 

Quality  is  as  Represented. 

FAULTLESS  has  been  our  aim  from  the  start,  and  it  is 
this  which  has  kept  and  made  customers 
for  our  Shirts,   Overalls  and   Pants. 

A  trial  order  will  add  you  to  our  list. 

The  Montreal  Shirt  &  Overall  Co. 

St.  Louis,  Mile  End,  MONTREAL 


MENTION 


The   Dry   Goods    Revie 


IN    WRITING    TO    ADVERTISERS 


w 


WANTED 

MANUFACTURERS'  ACCOUNTS 


Manufacturers  desiring  active  SELLING   AGENTS 
for  their  product  to  the  wholesale  trade. 

Correspondence  solicited. 

The  ANDREW  H.  McDOWELL  CO. 

(Incorporated) 
329  St.  James  St.  i  Wellington  S'.  East 

HONTREAL  TORONTO 
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IN  DISPLAY  FIXTURES' 

we   lead.       Our  ©esigns  are   the  latest 
and  Workmanship  first-class. 

Our  WAX  FIGURES  are  life-like 
and  FORr\S  correctly  modelled. 

HIRRORS  of  British  or  French  plate 
in  Single  and  Triplicate. 

SILENT  SALESHEM  -  best  pro- 
duct of  the  mechanic's    skill. 

NICKEL,  BRASS  and  OXIDIZED 
STANDS  for  every  department  in  the 
greatest  variety  and  perfection. 

CABINETS,  HANTLE  and  COSTUHE 
RACKS.  ^   <fff& 

Everything  to  beautify  your  sta*«i,ttnlbasdcl 
to  the  attractiveness  of  your  gooolrca 
in  stock  or  made  to  order. 

Write  for  large  Catalogue 


t^S*l_ 


'carried 


CLATWORTHY& 


38-40  Adelaide  Street  West, 


^nfcl  StoBj^Wnt.  nfj 

rob  ftWki    / 


RETU 

JUL  30 


D.  H.  BASTEDO  &  CO. 

77  K'Enagstst  TORONTO 

"  FUR  MANUFACTURERS 


Ladies'  and 
Men's  Furs 

of  All  Kinds 

We  are  making  a  specialty 
of 

LADIES'  and  MEN'S 
FUR-LINED  COATS 

THE   MERCHANT 

h  ho    handles  our   fur-lined  goods 

WILL    DOMINATE 

the  trade  in    his    section. 


NO  OTHER  HOUSE  SHOWS  THE 

Styles,   Assortment  and  Values 

OFFERED    BY   US    IN    FUR-LINED    GARMENTS 

SEND      FOR      CATALOGUE 


NY'S 


Kid  Gloves 

For   you     Fall   Trade  put 
in  an  assortment  of 
these  gloves* 

EVERY  PAIR  IS  GUARANTEED. 

Pewny's  Gloves  are 

GOOD  GLOVES. 


6REENSHIELDS  LIMITED 


MONTREAL 

ACENTS    FOR   CANADA 
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their  hobbies,  is  looked  after  care- 
fully this  season  and  some  late  buy- 
ing trips  have  put  the'ii  in  possession 
of  exclusive  lines  in  ladies'  stocks. 
The  range  is  broad  and  comprehen- 
sive. The  expanding'  sale  of  plain 
and  fancy  baok  combs  is  well  shown 
,by  their  range,  which  includes  plain 
shell,  black,  pearl  and  amber.  The 
1  opular  mounted  effei  is  are  looked 
after  and  stone  studded  designs  are 
prominent. 

Advance  orders  in  (heir  dress  goods 
department  exemplify  the  correctness 
of  their  lines,  which  ai'e  more  com- 
prehensive than  in  any  previous  sea- 
son. Their  radium  II. una  costume 
(doth,  44  inches  wide,  at  37  L-2e.  per 
yaid.  shown  in  sixteen  beautiful 
shades,  has  been  taken  advantage  of 
by  many  merchants.  Their  all-wool 
spot  costume  cloth  is  another  strong 
seller.  The  range  is  very  complete 
and  besides  the  novelties  enumerated 
they  show  satin  de  Venice,  satin  im- 
perial, wool  melrose,  wool  poplin, 
nun's  veiling,  spot  crapes,  phantom 
jacquards,  jacquard  cord  de  soie  and 
wool  drap  chiffon  cloth.  Their 
range  "ill  he  found  to  include  all 
the   leading   diess    fabrics   audr"  early 

contracts  enable   them   to   offer  g 1 

values. 

[mport   lines  have  been  before   the 
trade  for  some  time  and   their  range 
for   Spring,   1!H)7,   of  laces.  eTfiTrrTnil-   "^- 
eries,    etc.,    has    met    with    approval. 

A.   G.  Mooney  Co. 

Owing  to  the  necessity  for  incre<  ;- 
ed  space  the  A.  (i.  Mooney  Co.  have 
moved  from  the  Coristine  building, 
.Monti  eal.  to  larger  premises  at  10a 
Lemoine  stieet.  This  firm  is  favor- 
ably known  in  the  Canadian  cotton 
thread  market.  A  new  agency  re- 
cently secured,  that  of  Mitchells. 
Ashworth.  Stansfield  &  Co.,  of  Man- 
chester, manufacturers  id'  dress  felts, 
is  turning  out  very  successful.  The 
A.  G.  Mooney  Co.  carries  a  full  sel- 
ected stoek  of  all  shades  and  colors, 
and    values    are    interesting. 


Stephen,  X.I!.,  who  manufacture  an 
attractive  line  of  wrappers  as  well 
as  working  men's  outfits  such  as  oxer- 
alls.  The  Metropolitan  Waist  Co.. 
St.  John,  N.R,  make  another  line 
they  handle,  principally  silk  waists. 
The  firm  is  composed  of  ( ieorge  I  [. 
Teed  and  E.  I.  Kenen,  the  former 
looking  after  the  selling  organization 
in  Montreal,  while  the  latter  has 
headquarters  in  St.  Stephen  and 
superintends  the  buying.  They  will 
he  represented  throughout  Canada 
and    invite  correspondence. 

Eisman  Novelty  Mfg.    Co. 

'I'he  Eisman  Novelty  Manufactur- 
ing Co.,  of  Toronto,  have  removed 
from  70'  Hay  street  to  the  Nord- 
heimer  building,  77  York  street.  The 
popularity   of   the    "Dontear"    waist 


North  American  Importing  Co. 

A  new  firm  at  151  St.  James  street, 
Montreal,  is  the  North  American  Im- 
porting Co..  who  have  splendid  con- 
nections with  Swiss  embroidery 
houses,  and  by  buying  outright  are 
able  to  offer  exceptional  values  in 
embroideries,  laces  and  fancy  neck- 
wear. This  firm  also  are  the  sole  sell- 
aaents  for  the  Amherst  Suspender 
Co.,  with  a  complete  line  of  suspen- 
ders, the  better  grades  of  which  are 
sold  under  a  guarantee.  They  also 
represent  the     Davis     Mfg.  Co..     St. 


holder  and  skirt  supporter,  and  the 
"Original"  hose  supporter,  as  well 
as  a  complete  range  of  hose  support- 
ers and  arm  bands,  have  made  it 
necessary  to  procure  these  larger 
premises. 

"Tlie  "Original"  belt  hose  sup- 
porter retails  in  2.").  .'!.">  and  50  cent 
lines,  with  long  profits  to  the  re- 
tailer. 

With  their  increased  facilities  the 
firm  will  he  aide  to  give  immediate 
attention  to  the  wants  of  their  cus- 
tomers. 

M.  Markus  &  Co. 

M.  Markus  &  Co.  have  been  ap- 
pointed representatives  in  Canada 
for  Messrs.  Delcourt  &  Co.,  linen 
manufaetui  ers,    France. 

Mr.  Walter  Arndt,  of  Gustav 
Arndt,  of  Germany,  manufacturers 
of  neckwear  and  other  silks,  paid  a 
visit    to   the   Canadian  market    recent- 
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ly.     They   are      represented      b\      M. 

Maikus   cv   Co.,    Montreal. 


The  Eagle  Button  Co. 

The  Eagle  Button  Co.,  204  St. 
James  street,  Montreal,  with  G.  Vor- 
steher   as   sole    proprietor,  is   a    new 

linn  in  the  smallwares  trade  possess- 
ing many  qualities  which  make  for 
success.  Mr.  Vorsteher,  although  a 
young  man,  has  had  a  wide  and  ex- 
tensive experience  in  the  line.  The 
linn  make  a  specially  of  buttons  for 
the  dry  goods  and  merchant  lailoi- 
and  their  range  is  very  extensive. 
Tailors'  trimmings  and  fancy  dry 
goods  including  laces,  embroideries, 
hosiery,  gloves  and  neckwear  are  also 
shown.  Their  line  of  smallwares  is 
worthy  of  attention.  Three  salesmen 
will  show  their  goods  throughout  On- 
tario and  Quebec. 

A  Story  of  Progress. 

A  growth  from  a  small  plant  in 
Wellington  street,  Montreal,  five 
years  ago,  to  extensive  and  complete 
quarters  occupying  five  Hats  at  285 
Notre  Dame  street  west.  Montreal, 
is  in  brief  the  rapid  hut  solid  ex- 
pansion of  the  Excelsior  Cloak  Co. 
They  have  attained  an  enviable  posi- 
tion in  the  cloak  field,  and  show 
every  evidence  of  making  an  even 
more  conspicuous  success.  Their 
aim  from  the  start  was  to  produce 
dependable,  sure-selling  styles  at 
popular  prices  and  their  growth  is  a 
decided  recommendation  of  close  ad- 
herence to  the  plans  originally  map- 
ped out.  A  sketch  of  their  business 
career  and  policy  is  both  interesting 
and  instructive. 

Shapiro  Bros.,  the  proprietors,  com- 
menced their  business  experience  in 
Montreal  some  twelve  years  ago  as  a 
holies'  tailoring  establishment,  and 
their  long  experience  in  this  line  con- 
stituted a  valuable  asset,  which 
l  eculiarly  lifted  them  as  manufac- 
turer. From  the  start  live  years  ago 
on  Wellington  street,  the  firm  pur- 
sued a  vigorous  policy  and  their  lines 
received  such  favor  that  larger  quar- 
ters were  soon  required,  and  they 
moved  to  St.  James  street.  Their 
present  premises,  285  Notre  Dame 
streel  west,  near  McOill  street,  in 
the  centre  of  the  down-town  district, 
have  been  occupied  about  a  year  and 
a  half. 

Their  success  has  exceeded  the 
most  sanguine  expectations  of  five 
years  ago  and  they  attribute  if  to 
.a  plant  thoroughly  organized,  und 
the  fact  that  they  have  turned  out 
popular  priced  garments  reflecting; 
late    style    ideas,    accurate    lit.    with 
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careful  workmanship  and  reliable 
materials.  Their  Fall  line,  now 
ready,  will  solve  the  cloak  problem 
for  many  merchants.  In  ladies'  coats. 
from  five  to  fifteen  dollars,  they 
show  many  special  leaders  at  such 
popular  prices  as  $5,  $6,  $6.50  and 
$7.50.  In  the  new  loose  7-8  tweed 
cunts  some  exclusive  styles  may  be 
had.  A  good  line  of  skirts,  suits  and 
children's  garments  is  offered. 

Jaeger  Sweaters. 

Dr.  Jaeger's  Sanitary  System  Co., 
Limited.  301  St.  James  street,  Mont- 
real, have  issued  among  their  late 
advertising  literature  a  useful  fold- 
er describing  their  lines  of  men's 
sweaters,  which  include  many  colors 
and  qualities,  in  such  styles  as  turn- 
down collar,  stand-up  collar,  without 
collar,  and  hunting  sweaters  button- 
ed down  the  front.  Styles  in  boys' 
sweaters  are  also  given  and  prices 
and  stock  numbers  make  it  complete. 

Henry    Carter  and  Wilkinson    Hats. 

J.  Arthur  Paquet,  Quebec,  the  dis- 
tributors of  Henry  Carter  stiff  hats 
and  Wilkinson's  soft  hats,  have  in- 
stituted an  active  out-door  advertis- 
ing campaign,  designed  to  benefit  re- 
tailers. Some  190  attractive  board- 
are  distributed  along  the  lines  of  the 
G.T.R.,  C.P.K..  Q.C.R.,  I.C.R.  and 
Dominion  Atlantic.  Railway.  An  at- 
tractive folder  entitled  "Reap  the 
Harvest  I  have  Sown"  has  been 
issued.  This  is  one  more  example  of 
Paquet  advertising,  designed  to  aid 
retaielrs    handling   their   lines. 


The  Adams  Furniture  Co. 

The  Adams  Furniture  Co.  are  an- 
nouncing a  veiy  unique  manner  of  do- 
ing a  carpet  trade.  The  plan  is  very 
simple  and  is  already  adopted  by 
about  fifty  of  the  leading  furniture 
and  dry  goods  stores  throughout  the 
province,  with,  it  is  understood,  very 
satisfactory  results.  Briefly  des- 
cribed, the  plan  consists  of  carrying 
a  number  of  lengths  one  and  a  half 
yards  long-,  showing  patterns,  color- 
ings and  quality.  These  are  renew- 
able each  season  and  the  country 
merchant  is  lelieved  of  the  burden  of 
cai'iying-  a  lot  of  rolls  of  left-overs, 
a  very  considerable  item  in  the  busi- 
ness. There  are  no  short  ends  to  lose 
on,  as  all  carpets  are  made  to  order 
by  the  Adams  Co.  and  delivered  as 
per  order  to  the  customer.  This 
scheme  ought  to  favorably  impress 
many  merchants  who  have  room  for 
another  line   without     entailing     any 


extra  capital  to  pursue  the  new  ven- 
ture. 

Standard  Umbrella  Co. 

The  Standard  Umbrella  Co.  are 
making  a  special  offer  to  induce  new 
customers,  which  is  well  worth  the 
consideration  of  close  cash  purchas- 
ers. For  $7.50  they  will  send  to  any 
new  customer  one  dozen  of  their 
standard  make  umbrellas,  assorted 
in  quarter  dozen  each;  self  openers. 
self  closers,  solid  frames,  paragon 
frames  with  good  mercerized  cover 
and  up-to-date  assorted  handles. 
These  are  an  umbrella  which  will  re- 
tail in  the  ordinary  way  at  $1  or 
$1.50. 

"Fashion  Faultless" — a   Rogers 
Garment. 

To  build  up  a  wide  reputation  in 
two  short  years  for  being  able  to 
forecast  just  what  the  trade  requiies. 
and  for  having  the  ability  to  produce 
the  same,  is  no  small  achievement  in 
(be  difficult  business  of  making  and 
marketing  ready-to-wear  garments. 
This,  however,  has  been  the  accom- 
plishment of  the  Canada  Cloak  Co., 
Toronto,  the  manufacturers  of  the 
"Rogers  Garment." 

This  firm,  although  one  of  the 
youngest  in  the  trade,  is  becoming 
recognized  as  one  of  the  foremost 
and  has  rapidly  come  to  the  front  in 
garmentdom.  They  are  Iruilding-  up 
a  high  reputation  both  with  the  high- 
class  and  medium  trade.  This  is  the 
result  of  their  new  and  progressive 
methods,  by  their  settled  determina- 
tion to  obtain  the  latest,  the  most 
reliable  and  most  up-to-date  infor- 
mation from  the  leading-  fashion 
<  enties  from  Paris,  London,  New 
Fork  and  Vienna;  for  the  cloak  and 
suit  tiade  has  reached  a  point  now 
where  the  (dose  and  intelligent  fol- 
lowing and  adapting  the  style 
changes  that  so  constantly  occur  is 
an  absolute  necessity.  It  is  novelty 
of  ideas  combined  with  just  the 
right  style  that  makes  garment 
selling  profitable   to   the   retail  trade. 

This  combination  of  style  and 
novelty  with  perfection  of  shaping 
and  finish  is  what  this  firm  is  aiming 
to  give  the  trade,  and  merchants  are 
recognizing  the  fact  that  "faultless 
fashions"  as  applied  to  a  "Rogers 
garment"  is   no   idle   boast. 

The  builders  of  this  business  are 
all  young-,  active  and  alert  men.  A. 
C.  Rogers  is  the  head  id'  the  firm  an  1 
he  has  associated  with  him  J.  M. 
Km  rest. 

Though  it    is.  as  before   stated,  only 
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two  years  since  this  firm  commenced, 
they  have  more  than  trebled  their 
business  and  now  have  more  than 
twice  the  number  of  operators  and 
employes  engaged.  Already  they 
are  finding  that  the  large  new  fac- 
tory at  the  corner  of  Spadina  and 
King,  into  which  they  moved  only  a 
short  while  ago,  is  too  small  for  the 
requirements  of  their  ever  increasing 
business.  Travelers  carrying  the 
"Rogers  garments"  cover  the  Dom- 
inion from  ocean  to  ocean,  calling 
upon  the  letail  trade  in  every  impor- 
tant centre.  During  the  exhibition 
weeks  the  Canada  Cloak  Co.  have  ar- 
ranged for  a  sample  room  at  the 
King  Edward  Hotel  for  the  conven- 
ience and  comfort  of  their  many 
friends  and  customers  in  viewing- 
their  line,  and  they  will  have  on  dis- 
play there  an  extensive  range  of  the 
very  latest  and  best  style  novelties 
in    ladies'    ready-to-wear  garments. 

IN   FAVOR    OF    TORONTO 
SHIPPERS. 

On  complaint  of  Stauntons,  Limit- 
ed, Toronto,  respecting  railway  tolls 
on  wall  paper  from  Toronto  and 
points  east  "thereof  in  Ontario  and 
in  Quebec  New  Brunswick  and  Nova 
Scotia,  the  Board  of  Railway  Com- 
missioners have  ordered  that  tolls 
for  eastbound  traffic  be  reduced  to 
the  amounts  in  tariffs  for  similar 
traffic  westbound  between  the  same 
points.  They  consider  that  charg- 
ing higher  tolls  for  the  traffic  in 
question  from  Toronto  eastward  than 
are  charged  for  similar  traffic  west- 
ward constitutes  an  unjust  discrim- 
ination against  Toronto  shippers  and 
that  the   tolls  should   be  equalized. 

J.  H.  Waldman  &  Co. 

Most  retail  merchants  throughout 
Canada  are  familiar  with  the  many 
different  lines  manufactured  by  J. 
H.  Waldman  &  Co.,  Montreal.  There 
are  some,  however,  who  are  not  yet 
aware  of  the  excellent  values  offered 
by  this  firm  in  cloaks,  mantles  and 
other  garment  lines.  There  are  in 
the  latter  (lass,  however,  very  few 
up-to-date  merchants.  Waldman 's 
lines  are  such  as  to  be  indispensable 
to  a  complete  stock,  and  modern 
stores,  to  remain  such,  must  carry  a 
complete  assortment.  The  con- 
tinued demand  on  the  part  of  the 
public  shows  how  popular  are  these 
garments.  When  the  worth  of  the 
goods  is  (Considered  .the  'large  de- 
mand is  not  surprising.  The  high 
quality,  the  excellent  lit,  first-class 
workmanship)    and      all-round      excel- 
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lenee    of    the   garments    compel    thai 
public    to    take    notice. 

Customers  who  are  shown  Wald- 
man  garments  and  buy  them  are  at 
once  converted  to  them.  They  are 
satisfied  with  the  goods  offered.  The 
price  appeals  to  them  because  it  is 
reasonable.  Merchants  very  often 
find  il  difficult  to  retain  their  gar- 
ment customers, 'and  this  is  due  very 
often  to  the  fact  that  the  garments 
purchased  by  the  customer  were  not 
first-class.  All  Waldman's  lines 
are  manufactured  to  enable  the  firm 
to  guarantee  satisfaction,  and  satis- 
faction is  the  result.  The  large 
business  of  the  company  and  the  ex- 
perience of  those  at  its  head,  com- 
bine  to  give    this  satisfaction 


H.  E.  Davis  &  Co. 

Mr.  H.  E.  Davis,  of  H.  E.  Davis  & 
Co..  manufacturers  of  ladies'  and 
gentlemen's  rainproof  clothing,  has 
returned  from  a  business  trip  to  the 
Maritime  Provinces.  Mr.  Davis  re- 
ports having-  placed  some  very  nice 
orders,  the  initial  line  of  his  own 
company  meeting  with  considerable 
encouiag-ement.  The  firm  are  pre- 
paring' for  an  active  Fall  season  and 
their  travelers  will  shortly  be  out 
with  latest  samples. 

Lace  Novelties. 

The  rush  for  embroideries  in  con- 
nection with  the  Summer  trade  will 
be  followed  by  a  pronounced  demand 
for  lace  neckwear  and  novelties  for 
Fall,  something  which  wide-awake 
buyers  will  do  well  to  anticipate.  The 
announcement  of  Ladies'  Wear. 
Limited,  on  another  page,  gives  spe- 
cial emphasis  to  the  coming  season 
for  laces,  with  the  advantage  of 
prompt  deliveries  where  orders  are 
placed  now.  The  universal  delay  as 
regards  shipments  in  all  branches  of 
dry  goods  is  just  as  apt  to  affect  the 
lace  market,  and  Ladies'  "Wear. 
Limited,  have  taken  the  preqaution 
to  provide  well  in  advance  of  trade 
requirements,  in  the  hope  of  keeping 
pace  with  demand.  For  a  compara- 
tively new  concern  this  firm  have 
proved  themselves  equal  to  a  large 
amount  of  business.  with  such 
originality  in  styles  as  warrants  all 
the  success  they  are  having. 


John  Macdonald  &  Co.,  Limited. 

John  M'acdonald  &  Co..  Limited, 
report  that  their  stock  of  carpets  and 
housefurnishings  is  now  complete. 
Their    stock    of   piece    goods   is     the 


Largest  they   have  ever  shown  at  this       Notwithstanding  the    big   advance    in 
season   of    year,    of  which    they    can      caipels,  they  have  secured  themselves 

supply    samples     for    immediate    use.       so  that  they  are  showing  piece  goods 


Every  Business 
a  Good  Business 


USE    THIS    CORNER    STONE    WHEN 
BUILDING    UP    YOUR    BUSINESS 


C£  Every  business  is  a 
good  business  —  how 
good  depends  upon 
how  ingeniously  effect- 
ive and  economic  are 
the  general  business 
and  office  methods 
employed.  "Office  methods"  is  a  broad  term  which 
includes  accounting  in  a  retail  store. 

CL,  It  all  means  that  you  must  not  blame  your  business 
for  your  troubles  if  you  refuse  to  adopt  modern  meth- 
ods— if  you  refuse  to  instal  the  Copeland-Chatterson 
Systems  for  Business. 

CL,  The  Copeland-Chatterson  System  of  accounting  in  a 
retail  store  consists  of  one  active  book,  which  does  the 
work  of  a  number  of  books  intelligently,  and  without 
any  undue  effort  on  the  part  of  the  accountant. 

Q  This  one  book  is  labelled  "Monthly  Account  System," 
and  stands  in  practice  for  just  exactly  what  the  label  says. 
It  is  the  only  active  book  the  merchant  requires.  He 
knows  through  it,  at  the  first  of  each  month,  just  where 
he  stands,  and  his  customers  know  just  what  they 
owe  him. 

C^  It  \s  labor-saving  condensed  and  refined  too,  for  one 
writing  charges  the  goods  and  makes  out  the  invoice.  On 
any  day  selected,  therefore,  the  statements  can  be  prompt- 
ly sent  out  to  customers.  Then  you  have  recapitulation 
Sheets,  Ledger  Sheets  and  Purchase  Sheets  all  indexed. 


^Copeland-Chatterson  Co. 

Devisers  and  Manufacturers  of  Systems  for  Business 

Liverpool,  London  &  Globe  Building,  -  Montreal 
Works                             141  Bannatyne  Avenue,  East,     -     -     Winnipeg  General  Offices 

Brampton,  Ont.  14  Citizen  Building, Ottawa  Toronto 
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al  the  same  prices  (as  the  Spring 
goods  were  If  they  have  to  place 
duplicate  orders  they  would  have  to 
advance  prices;  their  present  prices 
are  therefore  subject  to  change  at 
any  time.  They  are  showing  15 
grades  of  linoleums  in  different 
widths  and  six  grades  of  floor  oil 
cloths.  They  are  showing  new  and 
beautiful  designs  in  rugs  and  mats, 
and  their  range  of  curtains,  covers 
and   i|iiilts   are   as  attractive   as   ever. 

They  report  from  their  dress  goods, 
silks  and  ready-to-wear  department 
a  complete  range  of  shades  in  the 
following  lines,  which  are  annum-  the 
leading  goods  for  the  season:  40- 
iuch  wool  satin  d'hiver,  48-inch 
amazonette,  48-inch  drap  goscan,  48- 
ineh  san  re'im,  a  splendid  assortment 
of  plaids  for  children's  wear  from 
18c.  to  ")(•(•.  per  yard  and  a  line  of 
all-wool  tartans,  42-inch  cloth,  at  75c. 
per  yard;  fancy  black  rox&na,  rox- 
alia  and  figured  mohairs;  ladies' 
cream  and  fancy  colored  blouses  in 
great  variety.  In  silks,  their  spe- 
cial peau-de-soie  is  again  at  the 
front,  together  with  their  guaran- 
teed taffeta,  and  also  lower  lines  in 
chiffon    and  taffeta. 

Children's  bearskin  coats,  without 
or  with  hoods  to  match;  flannelette 
gowns,  corset  covers,  drawers  and 
wrappers;  black  sateen  underskirts; 
ladies'  waists  in  flannelette,  panama 
cloth,  fancy  flannel,  black  Sicilian  and 
lustres  in  cieam,  black  ami  assorted 
colors,  arc  shown. 

They  report  large  advance  orders 
for  their  popular  lines  in  serges, 
worsteds,  vicunas  and  trouserings. 
They  direct  special  attention  to  their 
•''King,"  "Edward"  and  "Cana- 
dian" brands,  which  at  pi  esenl 
prices  are  extra  value.  They  also 
mention  increased  sales  in  their  grey 
belwarps.  They  have  added  two 
shades  to  theii  celebrated  "Oak- 
lands"  range.  Their  tailors'  trim- 
ming .department  is  now  complete 
with  a  full  range  of  plain  and  twill 
Italian  cloths,  fancy  silesias.  collar 
velvets,  silk  and  satin  linings,  poe- 
ketings,  etc,  etc.  Tweeds  for  ladies 
are  populai  :  their  lines  for  Fall  sea- 
son include  the  most  desirable  shades 
and    weaves. 

They  report  special  lines  in  men's 
imported  natural  .  wool  underwear. 
guaranteed  unshrinkable,  sizes  from 
34  to  44,  at  $12  per  dozen.  A  com- 
plete range  of  men's  and  boys' 
sweaters  for  Kail  and  Winter  wear 
including  plain  colors  and  fancy 
stripes,  that  can  be  retailed  from  50c 
to  $3  each.  A  special  line  of  men's 
cardigan  jackets  in  men's  and  O.S. 
nen's,    lo    retail    at   $1    each.        Two 


special  lines  in  men's  flannelettte 
night  robes,  large  cut  and  well 
made,  assorted  sizes  and  patterns  to 
box,  at  $4.50  and  $6.50  per  dozen. 
Ladies'  fancy  neckwear,  the  largest 
range  of  fancy  neckwear  ever  shown 
in  this  department,  including  all  the 
newest  designs  and  colorings  for 
Fall,  at  from  $1.50  to  $6.80  per  doz. 
John  Macdonald  &  'Co..  Limited. 
report  from  their  staple  and  linen 
department  :  Comforters  showing  in 
IS  different  lines  from  $10.50  to  $108 
per  dozen,  all  new  patterns  and 
colors;  wrapperettes,  of  which  the 
choice  lines  are  1117:!  reversible  8c, 
11172  tartan  10c.  11175  lamella  lie., 
H160  velvet  finish  11  l-2c;  striped 
flannelette,  2  specials.  11163  32-inch 
10c,  HI 64  35  and  .'56  inch  lie,  these 
are  heavy  and  very  strong;  horse 
blankets  showing  in  a  large  range  this 
season,  from  $4.60  per  dozen  to  $21, 
jute  and  kersey  lined  and  unlined; 
grain  bags;  towellings;  towels,  buck, 
damask,  diaper  and  turkish,  in  plain 
white  and  fancy  stripes,  special  value 
in  each  line;  white  cottons  for  .Fall. 

The  W.    R.    Brock   Co.,  Toronto. 

In  dress  materials,  cloths  are  the 
leading-  feature  and  this  firm  are 
showing  an  immense  range  of  plain 
cloths  including1  Venetians,  chiffon 
Venetians,  chiffon  box  cloths,  sedan 
cloths,  broadcloths.  This  firm  are 
showing  a  range  of  splendid  lines  in 
these  cloths  and  particular  attention 
is  directed  to  .1156  47  inches 
wide,  good  value  at  05c.  There  is 
only  a  limited  quantity  of  this  line 
Left  and  as  it  cannot  be  repeated  at 
anything-  like  the  price,  merchants 
who  have  not  already  seen  this  line 
when  in  the  hands  of  the  travelers 
are  advised  to  write  in  for  samples 
and  get  orders  in  early.  The  colors 
are  two  navies,  two  greens,  two  car- 
dinals, brown,  raspberry  and  black. 
Another  popular  line  is  J158  41- 
inch  satin  cloth,  to  retail  at  75c.  This 
(doth  comes  in  particularly  bright 
finish  and  line  even  twill,  and  is  in 
the    best    style. 

A  good  deal  of  interest  is  being 
taken  in  serges,  and  three  special 
ranges  are  shown  to  letail  at  25c., 
50c.  and   75c. 

This  firm  advise  all  buyers  to  see 
their  tartan  plaids,  "the  Cracker 
Jack,"  to  retail  at  50c;  also  five 
ranges  of  better  qualities,  to  retail 
up  to  $1.25  in  all  the  popular  clan 
1  allerns.  The  W.  R.  B.  Co.  are 
finding  black  silks  in  very  brisk  de- 
i'  and.  IVau-de-soie,  louisiiies.  taf- 
fetas and  Bonnet's  special  black 
merv   for   shirt   waists.     Peau-de-soie 
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MOTEL   DIRECTORY 


WINDSOR    HOTEL 

HAMILTON,   BERMUDA 

This  house  is  pleasantly  and  conveniently  lo- 
cated on  the  East  side  of  Queen  Street.  The 
rooms  are  bright  and  cheerful.  Every  attention 
paid  to  guests.  Billiards  and  Pool.  Hot  and 
cold  water  baths.     A.  McNlCOL,  Prop. 


TOWER  HOTELGEORGETOWN 

i   v-/  yy  i_  n    i   i  w   l    l_  1_      DEMERARA 

BRITISH  GUIANA. 
This  first  class  hotel  is  most  conveniently  situ- 
ated in  the  coolest  and  healthiest  part  of  the 
city.  Five  minutes  from  railway  station  and 
steamer  stallings  and  near  to  all  principal  public 
buildings.  Cool  and  lofty  bedrooms.  Spacious 
Dining  and  Ladies'  Rooms.  Billiard  Room. 
Electric  light  throughout. 


WOODSIDE   BOARDING 
HOUSE 

Corner  of  Main  ami  Lamaha  Streets 
GEORGETOWN,  DEMERARA. 

Cool  and  airy  Bedrooms,  Excellent  Cuisine. 
Attendance  qualified.  Terms  moderate.  Elec- 
t  rii-  Car  Loop  at  gate  of  premises.  Patronage 
Solicited.     Manageress,  E  Cottam. 


VICTORIA   LODGE 

HAMILTON,    BERMUDA 
Mrs.  J.  F.  SMITH,  Proprietress. 

Opposite  Victoria    Park    and    Cedar   Ave. 
Private  Board  $12  to  $14  per  week. 
Qpen  Nov.  1  Closes  in  May. 


WINTER  RESORT 
Queens  Park  Hotel 

Port  of  Spain,  Trinidad,  B.W.I. 
JOH  N  McEWEN,  Manager.      For  Rates,  etc 
apply  Trinidad  Shipping  and  Trading  Co., 
29  Broadway,  New  York. 


THE  GRAND  UNION 

The  most  popular  hotel  in 
OTTAWA,  Ont.      James  K.  Paisley.  Prop. 


DOMINION 

HOUSE 

W.   H.  DURHAM. 

Proprietor 

RENFREW, 

ONTARIO 

The   most    popular  Hotel   in 

the  Ottawa  Valley. 

accountants  and  auditors 


JENKINS  &   HARDY 

Assignees,  Chartered  Accountants,  Estate  and 

Fire  Insurance  Agents,  15i  Toronto  St. , Toronto. 

465  Temple  Building,  Montreal. 


PERCY  f.  DAVEN    ORT, 

Chartered  Accountant  and  Assignee, 
371  Elgin  Ave,  -  Winnipeg,  Man. 
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comes  in  two  verj  special  numbers, 
to  retail  at  50c  ami  $1  ;  also  a  splen- 
did range  of  beautiful  fancy  velvets 
in  plain  chiffon  finish.,  corduroys, 
fancy  shuts  and   embroidered  effects. 


Debenhams   (Canada)  Limited. 

This  firm  report  that  their  Fall 
shipments  are  now  coming'  to  hand, 
and  that  they  will  be  prepared  to 
meet  all  the  requirements  of  their 
customers  for  the  sorting  business. 
In  ribbons,  this  firm  holds  a  fore- 
most place.  There  qualities  in  plain 
taffetas.  880,  882  and  SS4,  are  leaders. 
and  arc  selling  well.  SS4  is  shown 
in  all  widths  and  in  a  lai'ge  range  of 
shades.  Fancy  ribbons  have  been 
selling  very  well.  They  are  showing 
a  large  and  exclusive  range  in  all 
the  newest  weaves  and  coloring.--. 
Their  numbers  1245,  1246,  width  30, 
fancy  dresden,  are  leaders,  to  retail 
at  25c*  Velvets  and  velveteens  will 
be  strong  features  in  the  costume 
and  trimming  business  this  season, 
and  the  firm  is  well  prepared  to  meet 
the  anticipated  demand.  The  report 
on  silks  is  very  favorable  for  the 
coming  season.  Blacks  in  plain 
weaves  promise  to  be  good  sellers. 
Debenhams  are  showing  all  the  lead- 
ing weaves  in  both  black  and  colors, 
in  taffetas,  chiffon  taffetas,  paillettes. 
louisines.  tamolines,  moires,  etc.,  etc. 
Their  line  of  black  taffeta,  •'Su- 
preme,'' guaranteed  to  wear,  is  a 
1'iiality  that  has  won  fame  in  the 
silk  trade  and  should  not  be  over- 
looked by  the  merchant  who  wants 
a  jgood  black  silk  which  he  can  guar- 
antee to  his  customer.  Write  for 
samples. 

FOR  SALE 


MALTESE  LACE  COMPANY,  lace  mak- 
ers, Norwood,  London,  England;  Malt- 
ese and  Brus  els  laces  in  d'oyleys,  handker- 
chiefs, scarfs,  collaret  es,  fichus,  laces, 
insertions,  boleros,  robes.  Sample  parcel 
$10.00,  carriage  paid.  Illustrated  catalogues 
gratis. 

SITUATION    WANTED. 

ADVERTI  ER  (Welshman)  seeks  situation 
in  good  dry  goods  store  in  Winnipeg  or 
the  Northwest  ;  15  years'  good  all-round  ex- 
perience ;  window  dresser  (fancy  and  nvllinery 
departments)  and  manager  in  present  situa- 
tion ;  would  entertain  partnership  with  local 
man  to  open  small  store  in  new  rising  district  ; 
best  references.  G.  P.,  3  Brjnteg  Terrace, 
Merthyr,  Wales.  Eng. 


AGENT   WANTED 

LEADING  Berlin  firm  of  mantle  manufac- 
turers requires  a  first-class  agent  for  the 
Canadian  retail  market  who  must  be  well  con- 
nected with  first-class  retail  houses  Please 
address,  with  references,  "  J.V  6109,"  care  ot 
Rudolf  Mosse.  Berlin,  S.W.,  Germany. 


WHOLESALE  MOUSES 


MANUFACTURERS'  AGENTS 


AfERSPN 


LIMITED. 

The  Wholesale  Millinery  and  Fancy  Dry  Goods 
House  of  the  Maritime  Provinces. 

MAIL  ORDERS  OUR   ESPECIAL  HOBBY. 


GILMOUR.NEPHEW  &  CO. 

Wholesale  Dry  Goods  and  Smallwares. 

JULY   SPECIALS. 

Job  lot  one  inch  Swi^s  Lace,  $1.50  gross  yards. 
Balbriggan  Shirts  and  Drawers. 
Cashmere-   Hose. 
Job  lot  in  Hoys'  Sweaters  at  less  than  mill  prices. 

366  St.  Paul  St.,  MONTREAL. 


CANADA  HAIK  CLOTH  CO. 

Manufacturers  of  Hair  Cloths. 
St.  Catharines,  Out. 


LEGAL  CARDS 


ATWATER,  DUCLOSa  CHAUViN 

Advocates,  Montreal 
Albert  W.  Atwater,  K.C.,  Consulting  Counsel 
for  City  of  Montreal.     Chas.  A.  Duclos.    Henry 
N.  Chauvin. 


WM   A.  jjcLUAV 

Barrister,  Solicitor,  Etc. 

Head  Office   Guelph,  McLean's  Block. 

Branch  Office,  Acton,  Town  Hall. 

Corporation,  Solicitor,  Etc. 


ROB1N&OA    A.   tiKLE^ 

Barristers,  Solicitors,   Etc. 

John  A.  Robinson,  John  R.  Green,  Solicitors  for 

the   Imperial  Bank  of    Canada,  the  Southern 

Loan  &  Savings  Co.,  St.  Thomas,  Ont. 


LOUGHEED  &  BENNETT 

Barristers  Solicitors  Advocates,  etc.,  Calgary, 
Can.  Cables  :  Lougheed,  Calgary,  Solicitors  for 
Bank  of  Montreal,  Canadian  bank  of  Commerce, 
Bank  of  Nova  Scotia,  Merchants  Bank  of    Can. 


MISCELLANEOUS 


WANTED 

A  strong,  steady,  preferably  experienced,  adver- 
tising writer  to  look  after  the  publicity  end  of  a 
wholesale  and  retail  concern  for  the  Province  of 
Quebec.  Good  salary.  Apply  by  letter  only. 
Advertiser,  care  of  Manager  MacLean  Publish- 
ing Co.,  Toronto. 


COLLECTIONS,  ETC. 


THE 
MERCHANTS  MERCANTILE    CO. 

260  St.  James  St.,  Montreal 

Mercantile  Reports  and  Collections 

Our  method  of  furnishing  commercial  reports 
to  our  subscribers  gives  prompt  and  reliable  in- 
formation to  date.  Every  modern  facility  for  the 
collection  of  claims.  Tel.   Main  1985. 


MANUFACTURERS'   AGENTS. 


ALFRED    WEYERSTALL 

Head  Office,  77  York  St. 

TORONTO 

IMPORTER  of  all  kinds  rf  Buttons,  Laces,  Neck- 
war,  Belts,  Dress  Trim mint'3,  elc.  Complete  stock 
of  Buttons  and  Tailors'  Trimmings  always  on  baud. 


R.  FLAWS  &  SON 

Manchester  Bid?.,  Melinda  St.,  Toronto 

Dry  Goods  Commission  Agents. 
Representing  — S.  &  L.  Ash  Brothers,  Leeds, 
Cloths,  in  great  variety.  Cartwright  &  Warners, 
Limited,  Loughborough,  Eng.,  Hosiery  and 
Underwear,  lientley  &  Tempest,  Leeds,  Eng., 
Casket  Cloth,  Vicunas,  Serges,  Cap  Cloths. 
Hood,  Morton  &  Co.,  Newmilns,  Scotland,  Lace 
Curtains. 


ALFRED  DEFRIEZ 

28  and  30  Wellington  Street  West 
Toronto 

Laces,   Dress  Trimmings,   Buttons 
and    Novelties. 


MOULTON   &  CO. 

Proprietors  of  the  old  and  reliable 

MONTREAL  FRINGE  AND  TASSEL   WORKS 

165  Nazareth  Street,         -         Montreal 

Manufacturers   of 

Braids,  Cords,  Barrel  Buttons,  Chenille,  Dress 
and  Furriers'  Trimmings,  Girdles,  etc. 


Walter  A.  Brown.  James  Ashcroft. 

BROWN    &  ASHCROFT 

Manufacturers  of  the 

"B.  &A.  "    BRAND  SHIRTS 

COLLARS  AND  CUFFS 

Try   them 

595  St  Paul  Street,   Montreal. 


J.  SPROUL  SMITH 

Empire  Building         -         -  -        TORONTO 

Representing:  Cornwall  &  York  Cotton  Mills 
Co.,  Ltd.  Cotton  Goods,  St.  John,  N.B. ;  Paris 
Wincey  Mills  Co.,  Flaunels,  etc  ,  Paris,  Ont.;  John 
Bright  &  Bros.,  Carp«is,  Rochdale,  Eng.;  Wm. 
Ewart  &  Son,  Linen  Goods,  Belfast,  Ireland  ;  H. 
Longbottom  &  Co.,  Cravenettee,  Linings,  etc  , 
Bradford,  Eng. 


W.  E.  WALSH 

207  St.  James  Street,      -     Montreal 

SPECIAL    LINES    IN 

Fancy    Leather   Goods,    Bags,    Purses     etc. 

Toilet     Sets,      Fans,      Back     and       Side 

Combs.  Brushes.  Postcard  Albums, 

Papeteries,    etc.,    etc. 


DAVIDSON  &  GATEHOUSE 

Commission  Merchants 

COTTON    PIECE    GOODS 

Dundee  and  Calcutta  JUTES  and    HESSIANS 

HEAVY    DRY    GOODS 

Agents  for  Jas.  Alexander  &  Son  of  (Jlapgow,  Scot. 
Catch-On-Clasp  Co.,  Baltimore,  Md. 

30  St.  John  Street,        -         Montreal 


RAW    COTTON 

N.  P.  SLOAN  CO. 

(Philadelphia  and  New  Orleans) 
Cotton   Merchants  and  Yarn  Agents 

523  Coristine  Building,   -    Montreal 

Tel.  Main  1525  Represented  by  E.  J.  Taylor 
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CLASSIFIED     LIST     OF     ADVERTISEMENTS. 


Accountants,  Auditors. 

Davenport,  P.  P.,  Winnipeg. 

Jenkins  &  Hardy,  Toronto. 
Blankets,  Quilts,  Traveling  Rugs,  etc. 

Ideal  Bedding   Co.,  Montreal,  Toronto  and 
Winnipeg. 

McDowell,  A.  H.,  Co.,  Montreal. 

Toronto  Feather  &.  Down  Co.,  Toronto. 
Boots,  Shoes  and  Laces. 

Corona  Co.,  Montreal. 

Faire  Bros.  &  Co.,  Leicester,  Eng. 

Frank  &  Bryce,  Montreal,  Toronto,  Quebec. 
Button  Machines  and  Buttons. 

Defiance  Button  Machine  Co.,  New  York. 

Eagle  Button  Co.,  Montreal. 

Forsyth,  John,  &  Co.,  Berlin. 

Greenshields  Limited.  Montreal. 

Imperial  Button  Works,  Montreal. 

Merchants  Button  Co.,  Waterloo,  Ont. 

Shantz,  Jacob  Y.,  &  Son  Co.,  Berlin. 
Carpets,  Curtains,  Rugs,  Window  Shades, etc. 

Adams  Furniture  Co.,  Toronto. 

Brock,  W.   R.  Co.,  Toronto  and  Montreal. 

Garland,  John  M.,Son  &  Co.,  Ottawa. 

Garneau,  P.  Fils  &  Cie,  Quebec. 

Greenshields  Limited,  Montreal. 

Hees,  Geo.  H.,  Son   &  Co.,    Montreal  and 
Toronto. 

Imperial  Carpet  Co.,  Toronto. 

Ishikawa,  K.,  &  Co.,  Toronto. 

Knox,  John  &  Co..  Hamilton. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

McDowell,  A.  H.,  Co.,  Montreal. 

Macdonald,  John,  &  Co.,  Toronto. 

Rylands  &  Sons,  Manchester,  Eng. 

Short  &  Co.,  Montreal. 


Cash  Sales  Books. 

Carter-Crume  Co.,  Toronto. 
Cloaks,  Costumes,  Skirts,  Shirt  Waists,  etc 

American  Silk  Waist  Co.,  Montreal. 

Brock,  W.  R.,  Co.,  Toronto  and    Montreal. 

Canada  Cloak  Co  ,  Toronto. 

China  and  Japan  Silk  Co.,  Toronto. 

Empire  Mfg.  Co  ,  Montreal 

Excelsior  Cloak  Co.,  Montreal. 

Fairbairn,  Rhys.  D.,  Toronto. 

Greenshields  Limited,  Montreal. 

Hart  Mfg.  Co.,  Montreal. 

Hirshson,  L. ,  &  Co.,  Montreal. 

Knox,  John,  Co.,  Hamilton,  Ont. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Mishkin,  I.,  &  Co.,  Montreal. 

Rea,  A.  E.,  &  Co.,  Toronto. 

Revillon  Bros.,  Limited.  Montreal. 

Ripley,  E,,  &  Son,  London,  Eng. 

Rylands  &  Sons,  Manchester,  Eng. 

Short  &  Co.,  Montreal. 

Waldman,  J.  H.,  &  Co.,  Montreal. 
Combs,  Brushes  and  Mirrors. 

Brophy  Cains,  Limited,  Montreal. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Short  &  Co,,  Montreal. 

Walsh,  W.  E..  Montreal. 
Corsets. 

E.  T.  Mfg.  Co.,  St.  Hyacinthe,  Que. 

Konig  &  Stuffman,  Montreal. 

Parisian  Corset  Mfg.  Co.,  Quebec. 
Cottons,  Prints,  Shirtings,  etc 

Brock,  W.  R.  Co.,  Montreal  and  Toronto. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Garneau,  P.  Fils  &  Cie,  Quebec,  P.Q. 

Greenshields  Limited,  Montreal. 
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Horrockses.Crewdson  &  Co. .Manchester  and 

London,  Eng. 
"  Kingcot  "  Cottons. 
Knox,  John,  &  Co  ,  Hamilton. 
Rylands  &  Sons,  Manchester,  Eng. 

Cotton  Batting. 

Dominion  Wadding  Co.,  Montreal. 
Counter  Cheok  Books,  etc. 

Carter-Crume  Co.,  Toronto. 
Dress  Goods,  Silks,  etc 

Bradford  Dyers  Association,  Bradford,  Eng. 

Brock,  W.  R.,  Co.,  Toronto  and    Mcitreal. 

Brophy-Cains,  Limited,  Montreal. 

China  &  Japan  Silk  Co.,  Toronto. 

Debenhams     (Canada)    Limited,     Montreal 
and  Toronto. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Garneau,  P.,  Fils  &  Cie.,  Quebec. 

Gilmour,  Nephew  &  Co.,  Montreal. 

Greenshields  Limited,  Montreal. 

Harris  &  Co..  Rockwood,  Ont. 

Ishikawa,  K.,  &Co..  Toronto. 

Knox,  John,  Co.,  Hamilton. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Macdonald.  John,  &  Co.,  Toronto. 

McDowell,  A.  H.,  Montreal. 

Mooney,  A.  G.,  Co.,  Montreal. 

Priestleys' — Greenshields  Limited,  Montreal. 

Rylands  &  Sons.  Manchester,  Eng. 

Dress  Shields,  etc 

Kleinert,  I.  B.,  Rubber  Co.,  Toronto. 

Dyers,  Cleaners,  etc. 

Bradford  Dyers  Assn.,  London,  Eng. 
British    American    Dyeing    Co.,     Montreal, 
Toronto,  Ottawa  and  Quebec. 
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Hermsdorf,  Louis,  New  York. 

Parker,  R.,  &  Co.,  Toronto. 
Engravers. 

Grip  Limited,  Toronto. 

Mortimer  Co  ,  Montreal. 
Fanoy  Leather  Goods. 

Canada  Leather  Goods  Co.,  Mont  eal. 

Lambert,  P.  W.,  &Co.,  New  York. 

Superior  Bag&  Novelty  Co., Muskegon, Mich. 

Walsh.  W.  E  ,  Montreal. 
Flannels,  Flannelettes,  etc 

Brock,  W.  R.,  Co.,  Toronto. 

Debenhams  (Canada)  L'mited,    Toronto. 

Greenshields  Limited,  Montreal. 

Horro  kses,    Crewdion  &   Co,,    Manchester 
and  London,  Eng. 

Knox,  John,  &  Co.,  Hamilton. 

Rylands  &  Sons,  Manchester,  Eng. 
Frillingi. 

Fairbairn,  Rhvs  D.,  Toronto. 

Hill,  C.  H.,  &  Co     (Plantagenet    Frillings), 
Nottingham,  Eng. 

Rea,  A.  E. ,  &  Co. ,  Toronto. 
Furs. 

Alexandor,  A.  J.,  Montreal. 

Jacobs.  E.  W.,  &  Co.,    Montreal. 

Kahnert,  W.,  Toronto. 

Leak  Fur  Mfg.  Co.,  Montreal. 

McComber  &  Cummings,  Montreal. 

North  Western  Fur  Mfg.  Co.,  Montreal. 

Paquet,  J.  Arthur,  Quebec. 

Silver,  M.,  &  Co.,  Montreal. 

Swift,  Copland,  &  Co.,  Montreal. 

Waldman,  J.  H.,  &  Co.,  Montreal. 
General  Dry  Goods. 

Brock,  W.  R.,  Co.,  Montreal  and  Toronto. 

Brophy-Cains,  Limited,  Montreal. 

Eagle  Button  Co.,  Montreal. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Garneau,  P.,  Fils  &  Cie,  Quebec. 

Gilmour,  Nephew  &  Co.,  Montreal. 

Greenshields  Limited,  Montreal. 

Hirshson,  L.,  &  Co.,  Montr  al. 

Knox,  John,  Co.,  Hamilton. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Macdonald,  John,  &  Co.,  Toronto. 

Rylands  &  Sons,  Manchester,  Eng. 
Gloves,  Mittens,  etc. 

Brock,  W.  R.,  Co.,  Montreal  and  Toronto. 

Brophy-Cains  Limited,  Montreal 

Double  Use  Mitten  Co.,  Dundas,  Ont. 

Greenshields  Limited,  Montreal. 

Knox,  John,  &  Co.,  Hamilton. 

Page,  Geo.,Ojibwa,  Ont. 

Paquet,  J.  Arthur,  Quebec. 

Pewny's  Kid  Gloves— Greenshields  Limited, 
Montreal. 

Storey,  W.  H.  &  Sons,  Acton. 

Wreyford  &  Co.,  Toronto. 
Hats,  Caps,  Etc. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Swift,  Copland  &  Co.,  Montreal. 

Wreyford  &  Co.,  Toronto. 

Wyndham,     Wm.,    Co.,    Toronto    (late    of 
Hamilton. 
Horse  Blankets. 

Walshaw,  J.,  cfc  Son.,  Bolton,  Ont. 
Hose  Supporters. 

Kleinert,  I.  B.,  Rubber  Co.,  Toronto. 
Knit  Uuderw  .ists. 

Nazareth  Waist  Co.,  New  York. 
Laces  and  Veils. 

Brophy-Cains  Limited,  Montreal. 

Debenhams  (Canada)  Limited,    Toronto. 

Greenshields  Limited,  Montreal. 

Knox,  John,  &  Co.,  Hamilton. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Rea,  A.  E.,  &  Co.,  Toronto. 
Ladies'  Neckwear. 

Fairbairn,  Rhys  D.  Toronto. 

Greenshields  Limited,  Montreal. 

Knox,  John,  &  Co.,  Hamilton,  Ont. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Ladies'  Wear,  Toronto. 

Rea,  A.  E.,  &  Co.,  Toronto. 

Rtvillon  Bros.  &Co.,  Montreal. 
Linings  and  Canvases. 

Greenshields  Limited,  Montreal. 

Kirk,  Samuel,  &  Sons,  Bradford,  Eng. 

McDougall,  A.,  &  Co.,  Montreal. 

McDowell,  A.  H.,  Co.,  Montreal. 

Rylands  &  Sons,  Manchester,  Eng. 

Skinner,  Wm.,  Mfg.  Co.,  New  York. 
Mending   Wools,    Silk-,    Cotton   and    Linen 
Thread,  etc. 

Baldwin  &  Partners,  J.  &  J.,  Leicester,  Eng. 

Faire  Bros.  &  Co.,  Leicester,  Eng. 

Frank  &  Bryce,  Montreal,  Toronto, Quebec. 


Men's    and    Boys'    Ready  -  Made    Clothing 

(Overalls,  Leather  and  Rain-ooats,  Sweat- 
ers, etc). 

Brock,  W.  R.,  Co.,  Toronto   and    Montreal. 

Erie  Knitting  Co.,  Dunnville,  Ont. 

Garland,  John  M.,  Son,  &  Co.,  Ottawa. 

Garneau,  P.,  Fils  &  Cie,  Quebec. 

Garnett,  J.  F.,  &  Son,   Idle,  Bradford. 

Greenshields  Limited,  Montreal. 

Jackson  Mfg.  Co.,  Clinton,  Ont. 

Knox,  John,  &Co.,  Hamilton,  Ont. 

Mishkin,  I.,  &  Co.,  Montreal. 

Montreal  Sh  rt  and  Overall  Co  ,  Montreal. 

Rylands  &  Sons,  Manchester,  Eng. 

Scott  Knitting  Co.,  Toronto. 

Southgate,  W.  E  ,  &  Co.,  Berlin,  Ont. 

Wilkins,  Robert  C,  Montreal. 
Mercantile  Agencies. 

Canadian  Mercantile  Co.,  Toronto. 

Wilson  Mercantile  Cj.,  Chicago,  Toronto. 
Millinery,  Ribbons,  etc. 

Barry,  W.  H.,  &  Co.,  Montreal. 

Brophy-Cains  Limited,  Montreal. 

Debenhams  (Canada)  Limited,  Montreal, 
and  Toronto. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Goulding,  G.,  &  Sons,  Toronto. 

Greenshields  Limited,  Montreal. 

Hirshson,  L. ,  &  Co.,  Montreal. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

McCall,  D.  Co.,  Toronto. 
Mufflers,  Hiadkerchiefs,  etc  ' 

Scott  Muffler  Co.,  Niagara  Falls,  Oni. 
Needles  and  Fins. 

Croft,  Wm.,  &  Sons,  Toronto. 

Morrall,  Abel,  Redditch,  Eng. 

Nicklin,  J.,  &Co.,  Birmingham,  Eng. 
Novelties  and  Notions. 

Brock,  W.  R.,  &  Co.,  Toronto. 

Brophy,  Cains,  Limited,  Montreal. 

China  and    Japan    Silk    Co.,    Toronto  ana 
Montreal. 

Dieckerhoff,  Raffiloer  &  Co.,  New  York. 

Eisman  Novelty  Mfg.  Co  ,  Toronto. 

Faire  Bros.,  &  Co.,  Leicester,  Eng. 

Forsyth   John,  &  Co.,  Berlin. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Gilmour,  Nephew  &  Co.,  Montreal. 

Greenshields  Limited,  Montreal. 

Ladies'  Wear,  Toronto. 

Lambert,  P.  W.,  &  Co.,  New  York. 

Nicklin,   [.,  &  Co.,  Birmingham,  Eng. 

Rosenwald  Bros.,  Paris,  London,  Vienna. 

Short  &  Co..  Montreal. 

Superior  Bag  &  Novelty  Co. , M uskegon , Mich. 

Weyerstall,  Alfred,  Toronto. 

Wrinch,  McLaren  &  Co.,  Toronto. 
Oil  Cloths,  Linoleums  and  Mattings. 

Adams  Furniture  Co.,  Toronto. 

China   and  Japan    Silk    Co.,   Toronto   and 
Montreal. 

Dominion  Oilcloth  Co.,  Montreal. 

Imperial  Carpet  Co.,  Montreal. 

Knox,  John,&  Co.,  Hamilton,  Ont. 

Rylands  &  Sons.  Manchester,  Eng. 
Papier  Maohe  Forms,  Wax  Figures,  etc 

Palmenberg's,  J.  R.,  Sons,  New  York. 

Richardson,  A.  S.,  Toron  o. 
Picture  Post  Cards  and  Albums. 

Illustrated  Picture  Post  Card  Co. 

Walsh,  W    E.,  Montreal. 
Raw  Materials. 

Benson,  W.  T.,  &Co.,  Toronto. 

Sloan,  N.  P..  &  Co.,  Montreal. 

Davidson  &  Gatehouse,  Montreal. 
Rubber  Goods. 

Arlington  Co.  of  Canada,  Toronto. 

Merchants  Rubber  Co.,  Berlin,  Ont. 
Shirts,  Collars,  Ties,  etc. 

Brock,  W.  R.,  Toronto. 

Brown  &  Aschroft,  Montreal. 

Cellular  Clothing  Co.,  London,  Eng. 

Empire  Mfg.  Co.,  Montreal. 
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McDowell,  A.  H.,  Co.,  Montreal. 

Monarch  Shirt  Co.,  Rock  Island. 

Montreal  Suspender   &  Umbrella  Mfg.  Co., 
Montreal. 

Success  Brand  Shirts  and  Collars. 

Wreyford  &  Co.,  Toronto. 
Skirt  Bindings. 

Faire  Bros.  &  Co..  Leicester,  Eng. 
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C      yle,  Cheesbrough  &  Co.,  Montreal. 

McDowell,  A.  H.,  Co.,  Montreal. 

Short  &  Co.,  Montreal. 
Smallwares. 

Brock,  W.  R.,  Co.,  Montreal. 

Croft,  Wm.,  &  Sons,  Toronto. 

Eagle  Button  Co.,  Montreal. 
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Nicklin,  J.,  &  Co.,   Birmingham,  Eng. 

Twining  &  Sons,  Birmingham,  Eng. 
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Garland,  John  M.,  Son  &  Co.,  Ottawa. 
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Liddell,  Wm.,  &  Co.,  Belfast,  Ireland. 

McDowell,  A.  H.,  &  Co.,  Montreal. 

Old  Bleach  Linen  Co.,  Randalstown,  Ireland. 
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Store  Fixtures  and  Show  Cards. 

Botanical  Decorating  Co.,  Chicago,  111. 

Clatworthy  &  Son,  Toronto. 

Delfosse  &  Co.,  Montreal. 

Martel-Stewart  Co.,  Montreal. 

Toronto  Brass  Mfg.  Co.,  Toronto. 
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Tapes. 

Faire  Bros.  &  Co.,  Leicester,  Eng. 

Towellings,  etc 

Cosbie,  K.  H.,  Toronto. 

Garland,  J.  M.,  Son  &  Co.,  Ottawa. 

Brock,  W.  R.  Co.    Toronto. 

Greenshields  Limited,  Montreal. 

McDowell,  A.  H.,  Co.,  Montreal. 

Mishkin,  I.,  &  Co.,   Montreal. 
Umbrellas,  Parasols,  etc. 

Greenshields  Limited,  Montreal. 

Irving  Umbrella  Co.,  Toronto. 

Montreal    Suspender    and      Umbrella    Co., 
Montreal. 

Standard  Umbrella  Co.,  Montreal. 
Underwear,  Hosiery  and  Knitted  Goods 

Burritt,  A.,  &  Co.    Mitchell,  Ont. 

Cartwright  &  Warners,  Loughborough,   Eng. 

"  Ceetee  "  brand — lurnbull,  C,  Co.,  Gait. 

Chipman-Holton  Knitting  Co.,  Hamilton. 

Clinton  Knitting  Co.,  Clinton,  Ont. 

"Crescent"    brand — Lennard,   S.,  <fc   Sons, 
Dundas. 

Eagle  Knitting  Co.,  Hamilton. 

Ehis  Mfg.  Co.,  Hamilton. 

Erie  Knitting  Co.,  Dunnville,  Ont. 

Gait  Knitting  Co.,  Gait,  Ont. 

Garland,  John  M.,  Son.  &  Co.,  Ottawa. 

Greenshields  Limited,  Montreal. 

Hirshson,  L.,  &  Co.,  Montreal. 

Jaeger,  Dr.,  Co.,  Montreal. 

"Jay"   Finish  Underwear.  London,  Eng. 

Kirk,  Samuel,  &  Sons,  Bradford,  Eng, 

Knox,  John  &  Co.,  Hamilton,  Ont. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Lennard,  S  ,  &  Sons,  Dundas,  Ont. 

Macdonald,  John,  &  Co.,  Toronto. 

McDowell,  A.  H.,Co.,   Montreal. 

Mishkin,  1.,  &  Co.,  Montreal. 

Penman  Co.,  Paris,  Ont. 

Perry,  G.  B  ,  Knitting  Co.,  Hamilton. 

Schofield  Woolen  Co.,  Oshawa. 

Scott,  Peter,  &  Co.,  Howick,  Scotland. 

Scott  Knitting  Co.,  Toronto. 

Scriven,  J.  A.,  Co.,  New  York. 

Simpson,  J.,  Sons,  Toronto. 

Truro  Knitting  Mills  Co.,  Truro,  N.S. 

Watson,  Mfg.,  Co.,  Paris. 

Williams,  Walter,  &  Co.,  Montreal,  Toronto. 

' '  Wolsey  ' '   Underwear. 

Wreyford  &  Co.,  Toronto. 
Upholsterers'  Supplies. 

Hees,  Geo.  H.,  Son  &  Co.,  Toronto. 

McDowell,  A.  H.,  Co.,  Montreal. 
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Velvets,  Velveteens  and  Cords. 

Brock,  W.  R.  Co.    Montreal. 

Debenhams  (Canada)  Limited,  Toronto. 

Greenshields  Limited,  Montreal. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Laces  and  Braids  Mfg.  Co.,  Toronto  June. 

McDowell,  A.  H.,  Co.,  Montreal. 
Wall  Paper. 

Menzie  Wall  Paper  Co.,  Toronto. 

Stauntons  Limited,  Toronto. 

Watson-Foster  Co.,  Montreal. 

Wardrobes 

Weir  Wardrobe  Co  ,  Winnipeg,  Man. 


Waterproof  and  Rubber  Goods. 
Brock,  W.  R.  Co.,  Montreal. 
Cravenette  Co.,  Bradford,  Eng. 
Knox,  John  &  Co.,  Hamilton. 
Merchants'  Rubber  Co.,  Berlin,  Ont. 
National  Rubber  Co.,  Montreal. 

Window  Shades,   Curtain  Poles,  etc. 
Daly  &  Morin,  Montreal 
Hees,  Geo.   H.,  Son    &    Co.,   Montreal   and 
Toronto. 

Woolens  and  Tailors'  Trimmings. 
Brock,  W.  R.,  Co..  Toronto   and  Montreal. 


Eagle  Button  Co.,  Montreal. 

Fisher,  Mark,  Sons  &  Co.,  Montreal, Toronto, 

Winnipeg. 
Garland,  John  M.,  &  Son  Co.,  Ottawa 
Garneau,  P.  Fils  &  Cie,  Quebec. 
Greenshields  Limited,  Montreal. 
Harris  &  Co.,  Rockwood,  Ont. 
Hewson  Woolen  Mills,  Amherst,  N.S. 
McDougall,  A.,&  Co.,  Montreal. 
McDowell,  A.  H.,  Co.,  Inc.,  Montreal. 
Robinson  &  Mackay,  Leeds,  Eng. 
Scott  Knitting  Co.,  Toronto. 
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SUCCESS 


"MILADI" 

GARMENTS 


If  you    include   "MILADI"    brand  of   Ladies'  Garments 
in   your   Ready-to-Wear   Department. 

Our  samples  for   Fall    are    now    ready    and    comprise    a 
magnificent    range   of 


SKIRTS,  COSTUMES, 
MANTLES, 


FUR-LINED  and 
FUR-TRIMMED 


COATS 


These  goods  are  chosen  from  the  latest  and  nobbiest 
materials  and  are  beautifully  tailored  in  the  assured 
styles  for  Fall  Wear. 

"Miladi"  garments  have  won  success  wherever  they  have 
been  shown  and  we  can  help  you  to  a  share  of  it  if  you 
deal  with  us. 

The  Hart  Mnfg.  Co. 


13  NOTRE  DAME  ST.  EAST 


MONTREAL 
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PRIESTLEY 


39 


West    of    England 


UNSPOTTABLE  CHIFFON 

BROADCLOTHS 


LIGHTEST   WEIGHT  WORSTED  WARP 
BEST     AUSTRALIAN     WOOL     WEFT 


THESE    ARE    THE 


LICHTEST  WEIGHT   BROADCLOTHS  IN  THE  WORLD 

Strong   in  Texture,     «£     Soft  in   Handle, 
Permanent  Lustre. 

COMPLETE     LINE     OF     BLACKS     AND     COLORS. 


WE  ARE  NOW  TAKING  ORDERS 
FOR      FALL      DELIVERY 


Permanent  Unspottable  Finish 


GREENSHIELDS  LIMITED 

MONTREAL 

SOLE  SELLING  AGENTS  FOR  CANADA 


Greenshields  Western  Limited, 
Greenshields    &    Co.    Limited, 


Winnipeg,   Man. 
Vancouver,   B.C. 
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THE 


MenS  Furnisher 


lHE0ACyEANPUBLISHINGKgO. 

1  I '  I 1  I 1  LIMITED  1  V 

Montreal.    Toronto,    Winnipeg. 
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Profitable 
Use  of 
Summer 
Dullness 


Merchant's  will  read  these  lines  with  summer 
dullness  nearby.  This  dullness  will  be  turned  to 
good  service  if  it  is  used  in  going  over  stocks  and 
culling  out  lines  that  have  become  unsalable, 
because  soiled,  off-color,  or  for  some  other 
reason  are  ranking  as  dead  stock. 

— Hundreds  of  leading  merchants — and 
Milliners  in  all  parts  of  Canada  make  a 
practice  of  sending  such  stocks  to  these 
works  on  the  eve  of  each  new  season 
and  by  our  system  of  redyeing  and 
finishing  goods  having  them  take  place 
among  the  salable  lines  of  the  new 
season. 


R.  PARIiER  CgL  CO. 


Head  Office 

and  Works 

787-791  YONGE  ST. 


Dyers  and  Finishers 

TORONTO,  CAN. 


The 


Irving  Umbrella  Company 


Limited 


79-83  Wellington  St.  W.,  Toronto 

Manufacturers 
of 

SUNSHADES, 
PARASOLS, 
UMBRELLAS 


"ROOSTER  BRAND 


99 


UNION 


MADE 


"I  CROW  OVERALL" 

Overall 
is  the  Best 

OVERALL 

Over  all 
Canada 


ROBERT  C.    WILKINS 

MONTREAL. 

Overalls,    Shirts,    White  Coats,     Outing  Trousers, 
Pants,    Smox,    Bar  Vests,    Fancy  Vests. 
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DRY   GOODS 


A  S  USUAL  we  have  a  splendid  assortment  of  all 
"^^  Seasonable  Lines.  Every  Department 
in  our  Warehouse  is  splendidly  equipped  to 
meet  the   demands  of  the 


FALL  and  WINTER 
TRADE 

Note  what  our  travellers  have  to  show  you  in 

Cottons,  Wash  Goods,  Notions,  Dress 
Coods,  Silks,  Carpets  and  House  Fur- 
nishings, Men's  Furnishings,  Woollens 
and  Tailors  Trimmings,  Small  Wares, 
Ready-to-Wear  Garments. 

We  can  fill  orders  promptly. 

GREENSHIELDS  L 

CREENSHIELDS  WESTERN  LIMITED  IUI  ft  Itl  "T"  E?  IT  A  I  GREENSHIELDS  &  CO.  LIMITED 

WINNIPEC,  MAN.  IVI  Will    I    W\CmfAtmm  VANCOUVER,  B.C. 
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"PRIESTLEY 
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West     of     England 

UNSPOTTABLE  CHIFFON 

BROADCLOTHS 


LIGHTEST    WEIGHT    WORSTED    WARP 
BEST     AUSTRALIAN    WOOL    WEFT 


THESE    ARE    THE 


LIGHTEST  WEIGHT  BROADCLOTHS  IN  THE  WORLD 

Strong  in  Texture,    *£     Soft  in  Handle, 
Permanent  Lustre. 

COMPLETE  LINE  OF  BLACKS  AND  COLORS. 


WE  ARE  NOW  TAKING  ORDERS 
FOR     FALL     DELIVERY 


*  Permanent  Unspottable  Finish 


GREENSHIELDS    LIMITED 

MONTREAL 

SOLE  SELLING  AGENTS  FOR  CANADA 


Greenshields  Western   Limited, 
Greenshields    &    Co.,    Limited. 


Winnipeg,  Man. 
Vancouver,  B.C. 
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Broken  Lines 


*&" I'lfo".,*... 


For 


August 


Clean  Up 


Take  the  first  train  in  and- 
investigate  the  Lots 
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> 
> 
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200  pieces  Fancy  Ginghams  and  Zephyrs,  below  mill  price. 


100 


J00 
50 
50 
30 


Paisley  Printed  Cotton  Challies, 

Fast  Color  Fancy  Linen  Lawns  and  Suitings. 

Assorted  Colored  Hair  Cord  Dimity. 

Figured  Window  Muslin. 

Door  Panels,  latest  designs. 
200  dozen  Ladies'  Belts,  to  clear  at  $1.00  and  $2.00  per  dozen. 
1000  pieces  Torchon,  Valenciennes  and  Chantily  Laces. 
200  dozen  Belt  Buckles,  novel  designs. 
100     "         Women's  Fancy  Stock  Collars  and  Chemizettes. 
200  cases   (asst'd)  Swiss  Embroidery,  all  new  goods. 
500  dozen  Ladies'  Vests,  long  and  short  sleeves. 


2000 

100 

25 

75 

250 

150 

500 

50 

75 

200 

500 


only 


Cotton  Hose  in  Plain  and  Ribbed,  extra  value. 
Parasols  and  Ladies'  Umbrellas,  rock  prices  to  clear 
Lawn  and  Print  Blouses,  this  season's  goods. 
Black  Satin  Under  Skirts,  to  clear. 
Women's  Raglan  Coats,  special  prices  to  go. 
Black  and  Cream  Jap  Taffeta  Blouses,  all  new  designs, 
dozen  Men's  Ties,  Derbys  and  Knots,  to  clear  at  90c. 
"         Men's  Bow  Ties,  to  clear  at  45c. 

Bib  and  no-bib  Overalls,  Heavy  Black  Twill,  to  go  at  $5.00. 
"         Men's  Raglan  Coats,  below  maker's  prices. 
"         Harvest  Mitts,  prices  lower  than  the  lowest. 
200  pieces  Ladas  Tweed. 
20     "         Flannel  Suitings,  summer  weights. 
50    ends    Fancy  Vestings,  smart  designs. 
200  pieces  Nun's  Cotton,  fast  color. 


1000 
500 
200 
500 
200 

5000 
500 


Wrapperettes,  all  new  patterns. 
Empire  Twill. 

White  Saxony  (34-in.  width.) 
(28-in.       "      ) 
American  Lonsdale. 
Job  Canadian  Flannelettes. 
Apron  Ginghams,  extra  wide  goods. 


ft 
♦ 

ft 

ft 

ft 
♦ 

ft 

ft 
* 
ft 
ft 
ft 
ft 
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♦  Any  or  all  of  the  above  lines  will  be  quoted  at  extremely  low  prices  during  the  month  of  August. 

^  House   Buyers  should  make  it  a  point  to  look   in  and    select  as   early  this  month    as    possible  as 

4i>  many  of  the  choicest  lines  will  be  picked  up.  .  \ 

I  JOHN  M.  GARLAND,  SON  &.  CO. 

\  Wholesale   Dry   Goods 

%  OTTAWA,        -        -        CANADA 


DRY    GOODS    REVI  EW 


The  B.  D.  A.  dye  and  finish  have  converted 
a  plain  serviceable  textile  into  a  fabric  of 
beauty  and  fashion — and  this  with  no  loss 
of  its  splendid  service  giving  qualities. 

Don't  fail  to  mention  the  dye  and  finish 
when  you  buy  and  when  you  sell  MOHAIRS. 


toHfi 


^  mm 


BRADFORD   DYER'S  ASS'N 


OF 

Bradford,    England 


DRY    GOODS    REV  IEW 


Like  the  Sun's  Rays 

Our  new  RADIUM  LLAMA  SPOTLESS  and  UNSHRINKABLE  COSTUME  CLOTH  will  brighten 
up  your  dress  goods  business,  if  you  include  it  in  your  Stock  this  Fall. 

Remarkable  value  —48  inches  width — 16  beautiful  shades  and  colors— done  up  24  to  25  yds.  to 
the  piece.     Can  be  retailed  with  liberal  profit  at  50c.  a  yard. 

Samples  and  color  list  on  request.     Delivery    August  or  September  on    usual  Autumn  terms. 

Controlled  solely  for  Canada  by 

KYLE,  CHEESBROUOH  &  CO.,  Montreal 


BATTING 

Guaranteed  free  from  threads  and  other 
weak  and  lifeless  stock. 


NORTH  STAR, 
CRESCENT  and 
PEARL 

COTTON  BATTING 

Quality  for  this  season  still  better  than 
ever.  The  best  at  the  price.  Made 
of  good  pure  cotton — not  shoddy. 

Ask   for 

North  Star,  Crescent 
and  Pearl  Batting. 


PEWNY'S 

Kid  Cloves 

For  you     Fall  Trade  put 
in  an  assortment  of 
these  gloves. 


EVERY  PAIR  IS  GUARANTEED. 

Pewny's  Gloves  are 

GOOD  GLOVES. 


6REENSHIELDS  LIMITED 


MONTREAL 

ACENTS   FOR  CANADA 


DRY    GOODS     REViEW 


ESTABLISHED   1791 


Horrockses' 

Longcloths,   Nainsooks, 

Cambrics, 

India  Longcloths, 

Sheetings, 

Ready-made  Sheets, 


(plain  and  hemstitched). 
HORROCKSES'  name  on  each  sheet. 


Flannelettes  ofthe 


highest  quality. 


N.B.-SEE    "HORROCKSES"    ON    SELVEDGE. 


■ 


Horrockses,  Crewdson  &  Co.,  Limited 

Cotton  Spinners  and  Manufacturers. 

PRESTON,         MANCHESTER,         LONDON,  ENGLAND. 


DRY    GOODS    REVI  EW 


I 


TRADE  MAM 


No  Small- 
ware  Buyer 
should  miss 
seeing  our 
range  of 
samples. 


Ours  are  the  highest  class 
Needles  made. 

Clear   out  your  miscellaneous  stock  and   put  in 
"Mori-all's," — bearing  a  Century's  Reputation. 

We  also  manufacture 

Hat  Pins  on  Rings 
Berry  Pins  in  Japan- 
ese Cases 
Toilet  Pins  on  Sheets 

and  Cubes 
Lace  Pin  Cabinets 
Crochet  Hooks 
Steel  Knitting  Pins 

STOCKED  BY  THE  PRINCIPAL 
WHOLESALE  HOUSES  IN  CANADA 


TRADEMARK 


CLIVE  WORKS.  REDDITCH, 

LONDON  WAREHOUSE:  20. GRESHAM  STREET, 
MANCHESTER  WAREHOUSE:  17,  PICCADILLY, 
GLASGOW  WAREHOUSE:   49,  QUEEN  STREET. 


We  put  up 
Nee  die 
Packets 
with  Cus- 
tomers'own 
Trade- 
marks, if 
desired. 


DRY    GOOOS    R  EVIEW 


RYLAND5&S0NS 


LIMITED 


MANCH 


IM 


Cotton 


Spinners 


♦     ♦     ♦     ♦ 


Merchants 


♦     ♦     ♦     ♦ 


Manufacturers 


Bleachers 


Dyers 


Towru 


♦        ♦        ♦ 


Finishers 


Makers  of  the  Celebrated  Dacca  Calicoes  and  Sheetings 


** 


WORKS: 


lieapey, 

Longford 

Works, 

Gorton. 


4*4* 


if»ifr 


WORKS: 

Swinton, 
Wigan, 
Chorley. 


Capital,  $14,500,000 ;  Employees,  12,000 


DRY    GOODS    REVIEW 


SCOTT'S  N.E.a„dC.  MUFFLER 


MADE  IN   CANADA 


All  in  One 
Piece 


PRICES : 

Men's  and  Ladies' 
$4.50  to  $9.00  per  doz. 

Boys'  and  Girls' 
$4.25  to  $8.75  per  doz. 

Chi'dren's 
$4.00  to  $8.50  per  doz. 


Simple 
Complete 
and 

Easy  to 
Adjust 


Can.  Patents: 

Sept.  8,  1903 
Nov.  15,  1904 
Mar.  13,  1906 


MAKES  ZERO 
WEATHER  PLEASANT 


U.S.  Patents: 

June  16,  1903 
Not.  8,  1904 
Jan.  30.  1906 


Ask  your  Jobber  for  them.    If  he  cannot  supply  you,  WRITE  US. 

THE  SCOTT  MUFFLER  COMPANY 

NIAGARA    FALLS,    CANADA 


DRY     GOOOS     REVIEW 


«3T  Money  *«a 

CAN  BE   SAVED   BY  MEANS 
OF  AN  ENDOWMENT  POLICY. 

YOU  CAN  ONLY  SECURE 
SUCH  A  POLICY  WHILE  YOU 
ARE   IN   GOOD    HEALTH. 


Pamphlets  and  Full  Particulars  regarding  the 

New  Accumulation  Bndowment  Policy 

sent  on  application. 


Confederation  Life 


ASSOCIATION 


W.  H.  BEATTY.  President. 


W.  C.   MACOONALD, 

ACTUARY. 

HEAD    OFFICE, 


J.   K.    MACDONALD, 

MANAGING   DIRECTOR. 

TORONTO,  CANADA. 


Australian  Trade 


is  worth  looking  after.  The  following 
extracted  from  the  official  statistics  of 
Australia  : 

1903 

Socks  and  Stockings  £1.162,449 

Towels  and  Handkerchiefs  281,194 

Cosies,  Cushions,  etc,  117,125 

Curtains  74,050 

Frilling*  13,019 

Piece  Goods  (various)  4,826,523 
Sewing  Silks,  Twists, 

Threads  and  Cottons  261,100 

Umbrellas,  etc  42,842 

Boots  and  Shoes,  etc'  7112,543 

Carpets  and  Rugs  329,010 

Hats  and  Caps  372,133 

Yarns  74,442 

Feathers  21,546 

Trimmings  215,984 


figures  are 
imports  into 

1904 

£1,236,743 

390,821 

159,856 

92.440 

18,836 

6,134,389 

275,085 

54,536 
767,581 
489,454 
427,876 
106,585 

34,825 
247,279 


The  Draper  of  Australasia  is  the  organ  of  the 
drapery  and  kindred  trades  of  the  Antipodes,  and 
is  subscribed  for  by  all  the  leading  firms  in  Aus- 
tralia and  New   Zealand. 

You  may  obtain  advertising  rates  and  secure 
space  by  communicating  with  the  American  repre- 
sentative, J.  C.  Halsby,  No.  1,  Broadway,  New  York 
City,  who  will  also  supply  specimen  copies  on 
application. 

Publishing  Offices 

Melbourne,  Fink's  Buildings 

Sydney,  Post  Office  Chambers 

London,  112  Wood  St. 

New  York,  1  Broadway 


THE  POINT  IS  THIS : 


You  want  to  read  the  best  of  current  literature  without 
having  to  buy  all  the  magazines  and  run  through 
hundreds  of  pages  in  search  of  one  C00D  page. 

But  there  are  those  who  will  do  this  for  you  at  a 
minimum  cost,  we  do  it 

The  product  of  our  work  is  : 

The  Busy  Man's  Magazine 

an  epitome  of  the  world's  best  thought. 

If  an  article  with  lots  of  body  to  it,  appears  in  one 
of  the  leading  magazines  that  article  will  also  appear  in 
THE  BUSY  MAN'S  MAGAZINE.  The  same  as  regards  choice 
bits  of  humor,  vivid  sketches  of  men  and  events  and 
commentaries  on  things  and  conditions  of  more  than 
passing  interest.  The  contents  are  varied  but  all 
selections  are  select. 

Any     subscriber    to  Dry  Goods   Review    can  get    The 
Busy  Man's  Magazine  for  one  year  for  $1.50. 

Send  in  your  subscription  now. 

The    MacLean    Publishing  Co.,  Limited 

Toronto 


THE  TELEPHONE 


Is  a  companion,  friend  and  servant  combined. 
Invaluable   for  convenience  in  the  household. 

LONG    DISTANCE    TELEPHONE    SERVICE 

Has  no  equal  for  the  facility  it  affords  in  business  life. 
Full  particulars  as  to  rates  and  service  at  the  near- 
est office  of 

THE  BELL  TELEPHONE  COMPANY  OF  CANADA 


The  Belleville  Business  College,  Limited 

Business  firms  get  the  best  results  by  applying  to  us  10  days  before  vacancies 
occur  in  their  employ. 


See  Catalogue  pages  21,  27,  33,  41. 


J.  A.  Tousaw 

Secretary. 


BELLEVILLE 
ONTARIO 


,     |  J.  Pri 


Frith  Jeffers,  M.A. 

President. 


Successful  Advertising-How  to  Accomplish  it 

By  J.  Angus  MacDonald 

A   volume  of  400    pages    packed    full   of   good    stuff  for 
advertisers.        Price  $2.00. 

Sent  post  paid  upon  receipt  of  price. 

TECHNICAL   BOOK   DEPARTMENT 

Maclean  publishing  co.  limited,  Toronto. 
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THE  METROPOLITAN  BANK 


Capital  Paid  Up, 
Reserve  Fund, 
Undivided  Profits, 


$1,000,000 
$1,000,000 
$      133,133 


We 


Your 
Account 


GENERAL  BANKING  BUSINESS 

Drafts  bought  and  sold. 
Letters  of  credit  issued. 
Collections  promptly  attended  to. 

SAVINGS  DEPARTMENT 

open  at  all  branches. 

Interest  allowed  on  all  deposit 

of  one  dollar  and  upwards. 


W 


ESTERN 


Incorporated 
1851 


ASSURANCE 
•  •  •  COMPANY. 


FIRE 
AND 


MARINE 


Head  ottice        Capital  -  $1,500,000.00 

Toronto,       Assets,  over     -  3.460,00000 

Oilt.  Income  for  1905,  over  3, 680. 000. 0( 

HON.  GEO.  A.  COX.  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


BRITISH  AMERICA 
ASSURANCE  COMP'Y 

FIRE    AND     MARINE. 

Incorporated  1833 

CASH    CAPITAL,       8850,000.00. 
TOTAL  ASSETS,      $2,119,347.89. 
LOSSES  PAID  SINCE  ORGANIZATION,  827,383,068.64. 
HEAD  OFFICE.        -        BRITISH  AMERICA  BUILDING, 
Cor.  Front  and  Scott  Sts.,  Toronto. 

HON.  GEO.  A.  COX,  President.         J.  J    KENNY,  Vice-President 
P.  H.  SIMS,  Secretary.  and  Managing  Director 


♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 


♦ 
♦ 
♦ 

♦ 
♦ 
♦ 
♦ 


DRY  GOODS  REVIEW 

has  enquiries  from  time  to  time  from  manufacturers  and  others 
wanting  repre'«.ntatives  in  the  leading  business  centres  here 
and  abroad. 

Firms  or  individuals  open  for  agencies  in  Canada  or 
abroad  may  have  their  names  and  addresses  placed  on  a 
special  list  kept  for  the  information  of  enquirers  in  our  various 
offices  throughout  Cauada  and  in  Great  Britain  without 
charge. 
Address  -.   Business  Manager. 

Dry  Goods  Review, 

Montreal   and   Toronto. 


♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 

♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 


Mate  Your  Own  Buttons 


WITH  THE 


NEW  DEFIANCE 
BUTTON    MACHINE. 

Makes  all  kinds  of  covered  buttons, 
rim,  half-ball  or  flat,  complete  to 
make  three  sizes  of  button 

$7.50 

Call  or  send  lor  samples  of  our  work. 


Defiance  Button  Machine  Co., 

266  Greene  St.,  Cor.  8th  St., 

A  CHILD  CAN  OPERATE  IT  NEW    YORK,    U.S.A. 


Wrinch,  McLaren  &  Co. 

SMALLWARES  and  NOTIONS 

BELT  BUCKLES,   BEAUTY   PINS 

BEAD  NECKLACES 

PLAIN   and  MOUNTED   COMBS 

ABEL  MORRALL'S  NEEDLES 
86  Wellington  St.  West,  TORONTO 


.»..«..»..«..»........ 


This  design  a  guar- 
antee of  quality 


Samples  and  Prices 
for  the  Asking:. 


WRAPPING 
PAPERS 

All  Grades,  and  Best  of  Each. 

Grey,  Red-Brown,  Man- 

ilia,  Fibre,   Tea, 

Etc. 


Canada  Paper  Co. 


TORONTO 


MONTREAL 


For  WOOLLENS  and  WORSTEDS 
all    Qualities. 


*rft00KSB4/p 

PERMANENT  FINISH 

4    „       WILL   NOT    COCKLE  it 

ijg,        SHRINK  0RSP0T         ^ 

i\\    Robinson  &  Wackay     \ 
Dyers  *  Finishers 
— LEEDS — 

, ENGLAND 

By  this  Process,   Pieces  Retain    their   Condition 
and  Improve  in  Stock. 
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For  5<?    Years  the   Leading   Silk   Manufacturing    Company 


Have   this  Label 


The  Satin  Lining 

in  this  garment  is 

GUARANTEED  TO  WEAR  TWO 
SEASONS 

MANUFACTURED  BY 

William  Skinner  Mfg.  Go. 


in  your  garments 


The  best  lining  for    coats  and  furs  is 


SKINNER'S  SATIN 

Guaranteed   for  two  seasons'  wear.      IF  Made  in  black,  white  and  all  shades 
in  27  and  36-inch  widths  for  your  silk  department. 


MANUFACTURED     BY 


WILLIAM    SKINNER    MFG.   CO. 

107-109    Bleccker  Sireet  ^»^»  NEW   YORK,   N.Y. 


WITHOUT  EXAGGERATION  ! 

IT   HAS    BEEN  AN    ACKNOWLEDGED  FACT    FOR  120  YEARS 

™«t  BEEHIVE  KNITTING  WOOLS 


CANNOT  BE  SURPASSED 


FOR 


WARMTH,  COMFORT  and  DURABILITY 


COMBINED 


LATEST    SPECIALTIES: 


Raohiuo    Ha  11  hi  A    VlllHitur    WaaI       A  &rand  yarn  for  warm  garments,  such  as  Socks,  Stockings,  Golf 
DCCIIIVC    UUUU1U    IWlllllllg     TTUU1.     Hose,  Gloves,  Comforters  and  Combinations.     It  is  the  same  length 
and  thickness  as  the  best  3-ply  Wheeling  yarn,  but  is  much  stronger  and  more  durable  in  wear. 
Raphiva    Pun*    WaaI  ^  novelty  for    making    Rugs  and    Mats  at  home.      Cable  twisted,  lustrous  finish. 

DCCImC    IlUg     nUUl.        Supplied  in  3-dozen  art  shades. 

RpplllVA    Piftar    WaaI         ^  really  choice  article  for  making  dainty  shawls  and  wraps.      It  washes  beauti- 
DCGIIIVC    GIUC1     TT  UU1.       fu||y  and  js  particularly  suitable  for  Undervests. 

RaphiVA    Fpflfhai*    WaaI         ^  novel  looped  thread  for  Knitting  or  Crochet.      Reproduces  the  wavy  appear- 
DCOIII VC    I  CalilCl     TT  UUl.       ance  of  an  Ostrich  Feather  or  of  Astrachan. 

WhltP    HP/ltllPf       "Baldwin's  2nd  Quality,"  supplied  in  Scotch  Fingering,  2,  3,  4  and  5-ply;  3-ply  Wheeling; 
TT  llllv    llwUlllwI*       Vest  Wool  ;    and  Petticoat  Fingering,  4-ply.       Good,    reliable,    high-class    Wools    at    a 


popular  level  of  price. 


J.  &  J.  BALDWIN  &  PARTNERS,  L™ 


HALIFAX,  ENGLAND 


AGENT : 


Established  1785 


WHOLESALE    ONLY 


DUNCAN 

MONTREAL  &  TORONTO 
Please  Send  for  Samples. 
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GREENSH1ELDS  LIMITED 


MONTREAL 


Shield 

Brand 
Spring 


White- 
wear 

1907 


EXCLUSIVE  Styles— PERFECT  Fitting 


AND  VERY  BEST  VALUES 


Hundreds  of  Styles  to  Select  from 


"  1907  TO  BE  A  WHITE  SEASON  " 

Our  Complete  Range  in  the  hands  of  our  Travellers 
Be  Sure  You  See  Them 

Better  values  than  ever.      No  advance  in  prices. 

As  we  made  our  contracts  for  Cotton   and  Trimmings    be- 
fore the  advance  in  prices,  you  profit  by  it. 

"BEFORE  PLACING   COMPARE  OUR  VALUES" 
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Little  Sermons  on  Advertising 


Delivered  by  John  C.  Kirkwood. 


INSTRUCTIVE  ADVERTISING. 


When  a  man   opens  his   mouth    to    talk   business,  he  a  salesman.     It  can  contain  a  hand-shake  ;  it  can  show  an 

should  say  something.     To  merely  mention  his  name;  or  to  interest  in  the  merchant's  business  ;  it  can  even  tell  a  good 

show  a  picture  of  his  factory,  and  say  "That's  my  factory  ;'»  story,  if  it  seems  worth  telling.     And  it  must  get  down  to 

or  to  recite  a  list  of  the  things  he  has  to  sell,  isn't  likely  to  business,   it   must   persuade,  and   quote,   and   explain.     It 

sell  goods.     Think  of   your  salesman  going   into   a   man's  may  have  to  do  some  arguing.     It  may  have  to  show  the 

store  and  shouting  :  merchant   how   to   sell    the   goods,   leach   him    about   the 

,„.„.              _                           .      „,   „   ,              „   „  goods,  and  thus  fit   him   and   his   staff  to  talk  the  line  in- 
"Wilham  A.  Carter,  representing  T.  Robertson  \:  Co., 

_.             _             „  telligently  and  forcefully  to  the  consumer. 
Tinware,  Toronto. 

Do  you  think  he  will  get  much  of  an  order  ?  Why,  he  Such  advertisements  are  read,  because  they  are  inter- 
has  not  even  asked  for  business.  estin&    and    inductive;     because    they    contain    "meat." 

They  are  not  wishy-washy,  empty,  dull  ;  they  are  full  of  life, 

Yet  one  sees  many  advertisements  that   do    not    say  a  and   a   merchant    responds    to   such    advertisements.     He 

single  thing  except  to  state  the   name  and   address  of  the  cannQt  he)p  but  yje,d  tQ  thejr  pQwer      Re  may  be  glow  tQ 

advertiser.  respond,  but  sooner  or  later  he  will  be  convinced  that   the 

Or  again,  suppose  William   A.   Carter  should  say,   in  house  that  has  such  an  evident  interest  in  him;  that  "talks 

addition:   "Tin  pails,  coffee  pots,  pie-plates,  and  strainers,"  business";    that   quotes  figures   and    helps    him    sell    the 

would  it  improve  things  much  ?  goods,  is  the  house  he  wishes  to  buy  from 

The  salesman  who  wants  to   sell    goods  nowadays  has  Such    advertising    pays   both    the   advertiser  and  the 

to  have  more  than  a  name  and  a  price  list.     There  are  too  retailer.     Once  in  a  while  one  comes   across    a  firm    that 

many  people  calling  on  a  man  in  these    times    to  coax  for  tries  to  do  advertising  in  this  instructive  style  by  pamphlets, 

orders,  for  the  order  to  go  to  the  man  with  no  better  reason  circulars,  booklets,  sent  under  cover  of  a   wrapper.     This 

or  an  order  than  his  name,  his  house's  name,  and  a  price  waY  may  be  effective,  but  if  not  backed  up  by  advertising 

list.     The  merchant  likes  to   buy  from    the   friendly    sales-  in  tr>e  merchant's  trusted  newspaper,  pamphlets,  circulars, 

man,  the  man  who  can  take  time  to  cultivate  his  favor,  who  and  booklets  are   likely  to  miss  their  mark.     A  merchant 

shows  his  interest  in   the  merchant's   welfare.      Merchants  wants  the  houses  he  deals  with  to  talk  to  him  in  his   trade 

are  human.   They  like  to  have  a  hand-shaking  acquaintance  newspaper.      He    subscribes    to    this    newspaper  for    news 

with  the  men  who  sell  them   goods.     And  merchants  are  helpful  to  him  in   his  business,  advertising  news    included, 

business  men,  as   well  ;    they  want   to   be   assured  of   the  And  the  firm   who    neglect    to    use    this   medium,  or  who 

quality,  the  value,  the  selling-power,  and  the  selling  points  misuse  the  space  they  may  have  engaged,  are  failing  to  use 

of  the  goods  they  are  asked  to  buy.  an  influence  powerful,  persuasive,  and  profitable. 

The  advertisement  is  a  salesman  and  should  talk  like  Printer's  ink  is  a  good  salesman  if  well  used. 
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WHIkMRT 


Silks        Velvets     Ribbons 

Full  Assortment 

Now  in  Stock 

Newest   Shadings 

Taffetines  Velveteens 

DEBENHAMS  (Canada)  LTD. 

Successors   to    DEBENHAM,   CALDECOTT   &   CO. 

Bay  and  Wellington  Streets 
TORONTO 


"MEN'S  WEAR,"  London,  July  29th,  1905,  says  : 

"Tailors  and  Outfitters  all  over  the  kingdom   are   greatly  indebted  to  Messrs.  Saml.  Kirk  &  Sons,  Limited, 
for  the  perfection  to  which  they  have  brought  their  permanent  finishes  for  Linings,  (Italians,  Mohairs,  etc.)" 


TKe  BEST  Italians 

BEAR  THE  STAMP  OF 

Samuel  KIRK  <&  sons 

LIMITED  « iiimh.  ■■■, —, 

There  are  two  finishes  with  this  name  as  a  guarantee 
of  excellence  in   brilliancy,  permanency   and    strength : 

(1) 
The  Original  "Permanent"  Finish 

(2) 
"Velper"  (Reg.) 

The  Velvety  Permanent  finish  for  those  who 
prefer  a  soft  handle. 

Obtainable  from  the  leading  Importers,  or  particulars  from 
THE  BRADFORD  DYERS'  ASSOCIATION.  Limited,  BRADFORD,  ENGLAND. 
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(/united) 


Men's    Furnishings 


Below  are  a  few  of  the  lines  that  are  helping  to  make  our 
sales  for  Fall  the  largest  in  the  history  of  this  Department. 

Those  who  have  already  ordered  them  from  us  recognize  their 
value.  Those  who  have  not  done  so  may  have  samples  of  any  of 
them  forwarded  on  application  or  submitted  by  our  travellers. 

ABC — Black  Cashmere  Half-Hose,  can  be  retailed  at  20c. 

ACN — Black  Ribbed  Worsted  Half-Hose,  can  be  retailed  at  25c. 

Scotch  Knit — Extra  Heavy  All-wool  Sox,  can  be  retailed  at    25c. 

640 — All-wool  Scotch  Knit  Shirts  and  Drawers,  all  sizes,  can  be  retailed  at    75c. 

133 — Elastic  Rib  Shirts  and  Drawers,  all  sizes,  can  be  retailed  at 75c. 

Alberta — Extra  Heavy  Elastic  Rib  Shirts  and  Drawers,  all  sizes,   can   be 

retailed  at    $1.00 

Lowest — Boys'  Fleeced  Shirts  and  Drawers,  sizes  20  to  32,  can  be  retailed 

at 20c.  up 

Benison — Men's  Unlined  Kid  Gloves,  sizes  7  to  10,   can  be  retailed  at    ....   $1.00 

B205— Men's  Lined  Kid  Glove,  can  be  retailed  at 75c. 

Comet — Men's  Working  Shirt,  can  be  retailed  at  50c. 

Mossback — Men's  Working  Shirt,  can  be  retailed  at     75c. 

4625 — Men's  Derry  Overalls,  can  be  retailed  at 75c. 

J  R — Men's  Heavy  Cottonade  Pants,  can  be  retailed  at    $1.00 
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Business  Management* 

By   HOWARD    K.    "WELLINGTON. 


Th«  Sixth  in  n  Series  of  Ar- 
ticles on  a  Subject  of  Interest 
to    Every   Retailor. 


PURCHASE   INVOICES. 

IK  it  is  desired  to  keep  accounl  of  goods  purchased  for 
different  departments  of  a  store,  for  instance  a  gen- 
eral store,  a  book  (H)  nuiy  lie  kept  extending  the 
amount  of  purchase  for  each  department  into  a  column 
for  this  purpose,  the  total  of  which  is  posted  in  one 
amount  at  the  end  of  the  month  to  the  debit  of  mer- 
chandise account,  and  the  party  from  whom  the  goods 
were     purchased     is    credited   (see  Pig.   A).      When     the 


If  it,  is  convenient  to  pay  by  draft,  or  if  the  retailer 
prefers  to  pay  by  cheque  or  money  order,  the  statements 
may  lie  arranged  according  to  "due  dates"  and  settle- 
ments  made   accordingly. 

Having  now  covered  the  ground  fairly  well  so  far  as 
recording  the  daily  transactions  oi  the  merchant,  it  is 
proposed  to  devote  the  next  three  articles  to  closing  the 
books,  introducing  the  results  of  the  business  for  a  period, 
together    with      the     trading    account,    profit    and    loss    ac- 
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account  is  paid  a  notation  to  this  effect  is  made  in  the 
column  for  the  purpose,  the  voucher  is  attached  to  the 
invoices  and  filed  for  future   reference. 

To  insure  the  saving  of  all  cash  discounts,  if  the  re- 
tailer is  in  a  position  to  take  advantage  of  discounts 
allowed  for  short  terms,  the  creditors  should  be  notified 
to  make  drafts  when  the  account  becomes  due.  In  this 
way   the  dealer  is  free  from  any   anxiety  in  this  regard. 


count,    and    statement    of    the  condition    of   the   business    at 
the   present    time. 

Results  of  the  Business. 

We  will  suppose  that  during  the  period  merchandise 
lias  been  bought  to  the  amount  of  (15,000  and  goods  have 
been  sold  to  the  amount  of  $18,000,  and  that  the  value  of 
the    stock    on    hand    at    present,    taken    at    cost    price,     is 


17 


DRY    GOODS    REVIEW 


$4,500.     The    merchandise    account    will    then    appear     as 
in  Fig.  B. 

Rule.— Add  to  the  stock  on  hand  when  commencing 
business,  the  purchases  for  the  period  less  any  allow- 
ances ;  deduct  the  total  thus  obtained  from  the  total  of 
the  sales  for  the  period,  less  any  allowances,  plus  the 
slock  on  hand   at    the  end  of  the  time. 

The  difference  thus  obtained  will  be  the  gross  profit 
on  the  business  done  outside  of  any  expenses.  (The  trad- 
ing account:  will   be  shown   later.) 

We  will  suppose  that  the  cash  on  hand,  when  closing 
the  books,  amounts  to  $50.50,  which  would  be  the  amount 
of  the  debit    of   "cash"   accounts   in  the  ledger. 

During  the  period  various  articles,  such  as  hammers, 
harness,   etc.,   also  a   wagon,    to  the  amount    of  $150,   have 


been   added    to    the   general   equipment,    making    the     total 
amount  at  the  debit  of  this  account  now  $750. 

No  additions  have  been  made  to  the  real  estate  so 
that  this  account  stands  as  formerly  with  a  debit  of 
$3,000. 

The  expense  for  the  period  has  been  $2,550,  and  there 
is  at  present  on  hand  the  following  :  Coal,  $20  ;  wood, 
$20  ;  also  insurance  paid  in  advance,  $100.  There  is  also 
due,  but   not   yet   paid,   taxes  amounting  to  $30. 

The  expense  account  would  now  appear  as  in  Fig.  ('. 

The  amount  due  by  us  on  account  of  expenses  not  yet 
paid  is  brought  down  as  a  liability,  and  the  amount 
which  represents  stock  of  coal,  etc.,  or  items  prepaid,  is 
brought  down  as  an  asset. 


THE    BASEMENT    DEPARTMENT 


AS  the  advantages  of  the  basement  department  be- 
come better  known  mote  and  more  stores  will 
adopt  it.  In  the  large  city  there  is  no  question 
as  to  its  merit,  and  practically  the  same  points  as  are 
there  evidenced  stand  out  as  recommending-  it  to  the 
merchants  of  the  smaller  city  or  town.  Chief  among 
these  points  is  that  it  provides  additional  floor  space  at 
the  minimum  of  cost. 


the  flooring,  decorating-,  lighting  and  the  necessary 
equipment.  Where  more  accommodation  is  desired, 
either  for  extension  of  departments  already  in  operation 
or  for  the  addition  of  new  lines,  the  advantages  of  the 
basement  will  make  the  outlay  for  alterations  seem  in- 
significant. 

In  a  dry  goods  store  the  basement  must  be  dry,  well 
lighted  and   well   ventilated.     The  ceiling  joists  should  be 
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FLOOR   OF  STORE 
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DIAGRAM  SHOWING  BASEMENT  DEPARTMENT  OF  J.  L.  BRADSHAW,  STRATFORD,  ONT. 


During  the  past  lew  years  numbers  of  Canadian  mer- 
chants  have  converted  their  basements  into  store  room 
that  has  proved  very  profitable.  There  was  no  building 
to  '.  e  done,  the  only  expense  was  lor  a  little  excavating, 


covered  with  either  thin  matched  wood  or  metal.  Then 
the  pillars  may  lie  closed  in  and  shelved  around.  As  a 
medium  for  working  off  cheap  lines,  odd  lots  and  bar- 
gain goods  this  department  is  of  great  value. 


IN 
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Peculiar  Advantages 


Peculiar  advantages  in  our  buying  arrangements  very  often  enable  us  to  let 
our  customers  in  on  the  ground  floor  in  a  time  of  stress,  such  as  at  present. 

FOR  INSTANCE,  in  spite  of  an  advanced  and  advancing  market,  our  Dress 
Goods  Department,  by  reason  of  pre  existing  contracts,  it  in  a  position  to  offer  all 
staple  lines  at  old  prices,  which  means  very  much  below  current  quotations. 

Orders  for  the  following  lines  can  be  shipped  at  once  : 


CHIFFON  BROADCLOTHS 

VENETIANS 

PEAU  DE  GANT 

FRENCH  SERGES 

SEDANS 

POPLINETTE 

TAFFETA  CLOTHS 

CHEVIOTS 

VOLOUTINES 

OTTOMAN  CLOTHS 

GRANITES 

BATISTE 

WEST  OF  ENGLANDS 

PANAMAS 

COATINGS 

Also,  Wool  and  S.  W.  Cashmeres,  Velour,  Satin  Cloths,  Crispines,  Silk  Crepe  de 
Chine,  Silk  Eoliennes,  Silk  Ottomans,  Clan  Tartans,  Novelty  Suitings  and  Evening 
Wear  Lines,  Tweed  Suitings  and  Coatings. 


BLACKS 

Wide    Range 

in 

Staples 

and 
Novelties 


WAISTINGS 

Cream  Bed  fords 
Cream  Opera  Flannels 
Printed  Opera  Flannels 
Printed  Delaines 
White  Fancies 
Colored  Fancies 
Embroidered  Albatross 


VELVETS 

Chiffon  Costume 

Velvets, 

Costume  Cord 

Velvets. 

Hollow  Cut 

Cord  Velvets, 

all  Worrell's  Dyes 


WHITE  GOODS  AT  OLD  PRICES 

PROTECT    YOUR8ELF    FOR    NEXT    SPRING! 

Our  travellers  ate  now  on  the  road  with  samples  of  a  well-assorted  stock  of 
safe-selling  lines  at  old  prices,  of 


Victoria  Lawns  Chiffon  Mulls,  48  in. 

Persian  Lawns  Hand- Woven  Batiste 

India  Linens  Swiss  Dress  Muslins 

Mulls  Lyons  Dress  Muslins 

Nainsooks  French  Dress  Muslins 

Also,  a  wide  range  of  White  and  Colored  Linens  for  Shirtwaists  and  Suits. 

AT  LESS  THAN  MILL  PRICES 


French  Organdies 
Swiss  Embroidery 
Dot  Muslins 
and  Linens 
White  Fancy  Madras 


Balance  of  exceptionally  large  purchases  from  various  mills  of  Dress  Ging- 
hams, Dress  Ducks,  Dress  Mulls  and  Lawns,  Lenos,  all  colors.  Table  Napkins, 
at  less  than  regular  mill  prices. 

LACES,  TRIMMINGS  AND  FANCY  GOODS 

Complete  assortment  of  all  the  Newest  Goods  for  the  Fall  Trade. 


BrOPHY-CaINS,   Limited 


IN/IOIMTR 

\A/rHOI_ESAI_E:    DRY    GOODS 


QUICK    SHIPPERS 
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A  Basement  Illustrated. 

Drawing  on  page  IS  is  not  that  of  a  dry  goods  base- 
ment, but  it  contains  features  of  interest  to  every  mer- 
chant. It  illustrates  the  idea  which  J.  L.  Bradshaw, 
China  Hall,  Stratford,  Ont.,  has  carried  out  with  signal 
success. 

In  the  first  place.  Mr.  Bradshaw  has  his  basement 
pretty  well  lighted  from  the  front  and  without  the  aid 
of  prism  glass.  The  way  in  which  this  is  accomplished 
is  shown  by  the  drawing-.  From  the  front  window  to 
the  show  window  proper  the  space  left  is  two  feet.  This 
lighting  arrangement  works  surprisingly  well.  From  the 
street   a    passer-by    may   look    right    into    the    basement. 

Would  Cost  Ahout 


The  dimensions  of  this  basement  are  60  x  22  feet, 
and  the  cost-  of  fitting  it  up  in  a  rough  way  at  first  was 
$250.  This  included i some  excavating,  floor  and  shelves. 
Mr.  Bradshaw  would  not  estimate  the  cost  of  a  dry 
goods  basement  much  under  $400. 

Has  Strong  Attractive  Power. 

In    answer     to   an   inquiry  by  The   Review   as  to   the 


REMODELLING  STARTFORD  STORE. 

Duncan  Ferguson  &  Co.  of  Stratford  will  have  one 
of  the  best  store  buildings  in  the  smaller  cities  of  the 
province  as  soon  as  alterations  now  in  progress  are  com- 
pleted. Three  stores  are  being  converted  into  one,  with 
show  windows  of  the  most  approved  type.  The  upper 
floors,  also,  are  being  remodelled. 


AMES-HOLDEN,   LIMITED. 

Letters  patent  have  been  granted  Ames-Holden,  Lim- 
ited ;  chief  place  of  business  Montreal.  The  capital  is 
$2, .".(HI, (MM),  divided  into  25, 000  shares  of  $100.  The  in- 
corporators are  James  Redmond,  manufacturer;  Herbert 
B.  Ames,  M.P.;  Arthur  R.  Holden,  advocate,  of  Mont- 
real; Rufus  C.  Holden,  treasurer,  and  Wm.  A.  Matley, 
secretary,  of  Westmount.  The  purposes  of  the  company 
are  the  manufacture  of  leather  and  rubber  footwear,  and 
to  manufacture,  purchase,  import,  sell  and  deal  in 
leather,  rubber,  and  all  products  thereof,  and  all  goods, 
ingredients  and  compounds  in  any  way  relating  or  apper- 
taining thereto  ;  to  carry  on  a  general  tannery  busi- 
ness ;     to    manufacture,    buy,    sell,    lease,    import,    export 


FEWER    FAILURES. 

Half  Year's  Record— Liabilities  much  below  those  of  last  year. 

Business  failures  in  Canada  during  the  six  months  to  June  30,  190G  numbered 
652,  according  to  Bradstreets  report,  with  liabilities  of  $">, 298, 482  and  assets  $2,298,- 
894  a  decrease  from  the  figures  from  the  first  half  of  last  year  of  3.2  per  cent,  in  the 
number  and  of  26  per  cent,  in  the  liabilities.      The  details  of  provinces  are  as  follows  : 

No.  of  Failures.  Assets.  Liabilities. 

Provinces  and  Territories.       1906        1905  1906  1905  19C6  1905 

Ontario 1»3  228  $    648.499  $    685.315  81,333,864  £1.588.974 

Quebec 280  243  1,018,860  •  1,288,250  2,771.500  2,944,798 

New  Brunswick 21  20  41,230-  81,375  80,162  185,257 

Nova  Scotia    33  46  89  240  689,250  143,4811  1.314  243 

Prince  Edward  I -land 3  5  19.150  61,700  41,897  94  900 

Manitoba.             68  48  223.315  247,458  511,165  461.506 

Alb.ert,a, }      13  28  44,600  174.670  70,405  208.336 

British  Columbia! !.'!'. .....        15  45  55,000  160,975  127,100  346,350 

Yukon   Territory 26  2  159,^00  24,000  218,000  35,000 

Total,  Canada 652  671        $2,298,894         $3,412,993         }5, 298,482         $7,239,364 

Newfoundland 3  1  38,466  2,500  41,778  4,000 


merit  of  the  department,  Mr.  Bradshaw  said  :  "My  base- 
men^ has  been  a  great  success.  It  is  much  easier  to  get 
people  down  stairs  than  up,  for  the  reason  that  the  dis- 
tance is  less.  Down  to  the  basement  is  seven  feet,  while 
upstairs  is  twelve,  making  about  twice  the  number  of 
steps."  Even  if  the  distances  were  the  same,  the  base- 
ment would  still  have  the  advantage  as  a  drawing  pow- 
er. Of  course  there  would  be  the  same  amount  of 
climbing  to  do  in  each  case,  but  it  is  the  manner  of  get- 
ting "to"  the  goods  that  the  customer  first  considers 
before  bothering  about  whether  or  not  he  must  go  up- 
stairs or  downstairs  to  get  back  again.  A  good,  wide 
staircase,   conspicuously   situated,   would  help  also. 

The  first  and  best  advantage  of  a  basement  is  that 
it  gives  a  lot  of  room  at  small  cost  "and,  next,  it  can  be 
made  a  great  attraction  to  bargain  seekers. 


and  deal  in  machinery  of  all  kinds  in  connection  with  or 
incidental  to  the  manufacture  of  boots,  shoes,  rubbers, 
soles,  lusts,  and  all  kinds  of  leather,  rubber,  felt  and 
cloth  footwear  ;  to  manufacture,  buy,  sell,  import,  ex- 
port and  deal  in  all  kinds  of  blacking,  polishes,  var- 
nishes,  fasteners,   etc. 


Devers  Bros.,  dry  goods  merchants,  Fredericton, 
N.B.,  have  failed  for  $7,500,  nominal  assets  $5,-000. 
Gault  Bros.,  Montreal,  have  a  claim  for  $6,000. 


CONSIDER    ALL   POINTS. 

The  attention  of  The  Dry  Goods  Review  has  been 
called  to  the  fact  that  representatives  of  some  American 
neckwear  houses  have  entered  the  Canadian  market  and 
sold  goods  which,  when  delivered,  have  been  found  to 
cost  more— duty  and  other  incidental  charges  added— 
than  the  same  could  be  purchased  for  in  Canada.  Of 
course,  the  merchant  has  a  right  to  place  his  orders 
where  he  pleases,  but,  apart  from  loyalty  to  home  in- 
dustry, it  is  well  for  him  to  bear  in  mind  the  duty  on 
foreign  products  and  other  charges  to  which  Canadian 
goods  are  not  subjected. 
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JOHN  KNOX  COMPANY  u™ 

Wholesale  Dry  Goods 

X 

Hosiery 

not 

DRESS  GOODS 

7 

Cloves 
Handkerchiefs 

Weather 
Specials 

Our 

Stock 

Is 

Ribbons 
Laces 

JUST  IN 

entirely 

composed 
of 

Curtains 

"  PETER   PAN "  COLLARS 

and  the  very  latest 

New 
Goods. 

Whitewear 

Novelties  in 

We 

All  Kinds 
of 

Ladies'     WasKable     Collars 

to  retail  at  25  and  50c. 

are 

making 

a 

Combs 
Everything 

Pronounced 
Success 

in 

PERSIAN    LAWNS 

of 

Small- 

We    have   them    at 

this 

wares 

all     prices,    special 
lot  just  received  for 
August  trade. 

Department 

A  First-Class  Stock 
Always  Kept  Well-Assorted 

JOHN  KNOX  COMPANY  limited 

dry  goods  importers 
Hamilton       .       Canada 

Liberal  Terms 
Prompt  Shipments 
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WasH    Dress    Goods 


White  Again   Placed   in  the   Premier  Position  for  the  Spring 

of  1907— Sheer  Fabrics  the   Style    Idea,   but  a  Big 

Season  Anticipated  in  Medium  Weight  Linens, 

Ducks,  Cotton  Suitings,    Etc. 

THE  big  feature  of   the    season   that  is   passing    has 
been   the   marked   scarcity  of  fabrics   is   many  lines, 
particularly      in     sheer    white   fabrics.      A    scarcity 
even  now  exists  in  the  face  of  the  fact  that  the  season  is 
near  its  close,   due   to   the   very   considerable  counter  de- 
mand for  this  class  of  goods. 

Advices  from  wash  goods  buyers  now  in  Europe,   and 
also   those  buyers  who  have  just  returned,   unite  in     the 


economy  finds  white  the  most  useful,  for  only  white  can 
successfully  stand  the  frequent  "tubbings"  that  the 
modern   woman   considers    necessary. 

While  plain  fabrics  will  lead,  fancy  linos  will  be  em- 
ployed to  lend  variety.  First  on  the  list  must  be  placed 
embroidered  goods,  and  some  effective  lines  in  fine  cords, 
stripes  and  checks  are  shown. 

Though  white  is  placed  in  the  lead,  a  lair  amount  of 
attention  must  be  given  to  colored  wash  goods.  Here, 
as  in  white,  plain  fabrics  come  first,  not  only  in  sheer 
materials  but  in  linens  and  suitings.  Pale  grey  has 
come  into  prominence  during  the  latter  part  of  the  Sum- 
mer and  promises  to  increase  its  lead  next  Spring.  Na- 
tural colored  and  unbleached  or  cream  colors  promise 
well,  and  all  pale  shades  ;    pale  blue,  pink,  mauve,  green, 


Shown  by  the  W.  R.  Brock  Co. 


opinion  that  sheer  fabrics  still  dominate  the  situation. 
White  sheer  fabrics  stand  at  the  head  of  the  selling  list 
for  1907,  but  there  will  be  a  big  demand  experienced  for 
medium   weight  linens,   ducks,   drills,   cotton   suitings,  etc. 

Paris  still  says  white,  and  gowns  of  sheer  linens, 
linen  de  soie,  batistes,  etc.,  as  well  as  heavier  makes  in 
linen,  elaborately  embroidered,  or  trimmed  with  em- 
broidery, are  those  most  in  evidence  at  all  the  sea-shore 
resorts,  and  the  various  "Bads"  where  the  Paris  fashion 
leaders  spend   the  midsummer  months. 

The  fashion  of  wearing  white  is  one  that  recommends 
itself  to  the  woman  who  studies  style  alone,  for  no  color 
has  the  really  smart  appearance  that  pure  dazzling 
white     presents.     The     woman     also   who   has   to    study 


and  possibly  yellow,  will  attain  a  fair  amount  of  prom- 
inence. Yellow  has  been  much  worn  in  Paris  all  Sum- 
mer, but  it  must  be  confessed  that  there  is  little  or  no 
sign  of  a  coming  vogue  for  this  color  here.  Pink  has 
achieved  a  wide  popularity  and  is  more  worn  than  it  has 
been  for  many  years,  .fudging  from  the  way  pink  is 
finishing  the  season  there  will  be  a  continuation,  if  not 
a  strengthening,  of  its  vogue  in  L907. 

One  of  the  leading  trade  journals  in  the  States  is 
predicting  a  decided  turnover  in  the  wash  goods  depart- 
ment for  1907.  Possibly  this  turnover  may  be  due 
there,  and  white  suffer  an  eclipse  in  favor  of  colored  cot- 
ton goods.  Canadian  buyers  should  remember  that 
should   so    sudden   a   change   come   about   it   will   be     the 
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CANADIAN  GOODS 
CANADIAN  PEOPLE 


HARRIS  <©,  COMPANY,  Limited 


ROCKWOOD,   ONT. 


Ladies9  Suitings 
Frieze  Overcoatings 
Wheeling  Yarns 


-SELLING   AGENTS- 


MONYPENNY  BROS.   &.  CO. 

TORONTO  MONTREAL 


THE 


WM.  LIDDELL  &  CO. 

BELFAST  u™ 

MAKE  A  SPECIALTY 

OF 

WEAVING   SPECIAL   DESIGNS 

IN 

Damask    Table  Linens 

Napkins  and  Towels 

FOR 

Hotel,  Steamship,  Railroad 
and  Club  Purposes. 

Fill  Particulars  on  Application. 

Write  for   Illustrated  Price  List 


% 


R.   H.  COSBIE 
30  W.  Wellington  St.     -     Toronto 

IRISH  LINEN   AGENCY 


'PIRLE'  Finish 

Indispensable  for  the  Open-Air  Girl. 

"LADY'S  REALM"  says  : 

"The  out-door  girl  who  loves  to  cycle,  walk  and  drive  will  never  wear 
anything  but  a  'Pirle'  costume  when  she  has  once  donned  one.  It  may  be 
the  shower  of  May  or  the  storm  of  November,  her  neat  cloth  dress  will 
remain  unspotted  and  unshrunk,  and,  when  dry,  will  be  as  fresh  as  when 
it  came  from  the  tailor's  hands." 


RuoisTERF.n  Tradk  Mark. 


"Madge"  in  "Truth"  says: 

"Every  dressmaker  ought  to  leave  out  a  bit  of  selvedge  somewhere  wltli 
the  '  I'iri.k'  stampon  it, as  this  affords  an  absolute  guarantee  for  the  wearer. 

"The  proprietors  undertake  to  make  good  any  material  so  stamped  that 
has  been  actually  damaged  by  rain." 


TO  BE  OBTAINED  FROM  THE  LEADING  IMPORTERS 
or  full  particulars  from 

E.  RIPLEY  *  SON,  Limited, 

100c.,   Queen  Victoria   fttrect,  LONDON,  E.C.,   ENGLAND. 
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Spring  of  1008  before  it  materializes  in  the  Canadian 
market.  Just  as  New  York  is  a  season  behind  Paris,  so 
is  Canada  a  season,  in  most  styles,  behind  New  York. 
Many  Canadian  merchants  followed  New  York  journals 
in  the  stocking-  of  the  printed  organdies,  muslins,  nets, 
voiles  and  mulls  that  are  now  decorating  the  bargain 
counters  in  so  many  stores.  Printed  goods,  as  one  buyer 
put  it,  have  in  Canada  at  least  proved  a  "frost"  this 
Summer. 


Paris     Styles    in    Wash     Gowns 


White  Much  Worn  in  Paris—  Doucet  and    His   Confreres 
all  Featuring  White  Gowns— A  Colored  or  Black 
Hat  and    Accessories    are    Invariably   Worn 
With  the    White  Gown. 

WHITE  is  much  worn  in  Paris,  and  leaders  of  so- 
ciety are  wearing  it  on  all  occasions,  but  though 
the  gown  is  white,  a  colored  or  a  black  hat  and 
other  relieving  accessories  are  always  worn  with  it.  The 
latest  note,  however,  is  the  wearing  of  fanciful  little 
coats  or  fichus  of  colored  silk  with  a  sheer  white  gown. 

The  clay  before  the  Grand  Prix  is  known  as  "drag: 
day,"  and  there  is  always  a  show  of  elegant  gowns. 
Many  lingerie  gowns  were  worn  and  noticeable  among 
them  was  the  one  the  Duchess  of  Marlborough  was  wear- 
ing. It  was  a  short-waisted  picture  affair  of  white 
mull,  festooned  with  tiny  lace-edged  ruffles.  A  fichu  of 
frilled  mull  was  knotted  on  the  bust  and  again  at  the 
back,  the  ends  reaching  to  the  hem  of  the  gown. 

In  the  August  number  of  La  Mode  Artistique,  which 
is  just  to  hand,  the  leading  Paris  writers  are  featur- 
ing- white  gowns  both  of  medium  weight  and  of  sheer 
linen.  Of  the  ten  aquarelles  no  less  than  five  are  of 
white  gowns — three  by  Doucet,  one  by  Bechoff-David,  and 
one  by  Huet.  Two  of  these  gowns  are  pronouncedly 
short-waisted  affairs,  and  all  show  the  influence  of  this 
style.  All  are  either  of  embroidered  linen  or  are  em- 
broidery trimmed.  The  heavier  linen  gowns  or,  rather, 
suits,  have  short-waisted  Directoire  coats  in  three-quar- 
ter length.  One  of  the  Doucet  gowns  has  the  skirt  com- 
posed of  two  flounces  of  deep  embroidery,  and  the  others, 
one  by  Doucet  and  the  other  by  Bechoff-David,  have  nar- 
row embroidered  or  embroidery  frills  half  and  three- 
quarters  way  up  the  skirt.  All  these  three  gowns  are 
worn  with  a  colored  silk  coat  or  fichu. 

There  is  no  need  for  The  Review  to  enlarge  upon  the 
bearing  these  late  Summer  creations  will  have  upon 
those  of  next  Summer,  for,  as  it  is  well  known,  it  is  to 
the  end-of-the-season  novelties  that  we  look  for  the 
staple  ideas  of  the  season  that  comes  after. 


Velvets    and    SilKs 


A    Good    Velvet    and    Velveteen    Season    Expected — Bright 
Finished   Silks   Favored. 

INDICATIONS  up  to  date  are  all  in  favor  of  a  big  vel- 
vet season,  and   the  advance  selling  has  been  extreme- 
ly active.    Velvet   is  again  in  big  demand  for  millinery 
purposes,  and  the  coming  season  is  expected  to  be  largely 
a  velvet  one.     If  the  hat  is  not  of  velvet,   velvet  will  en- 
ter largely  into  the  trimming  scheme. 

When  velvet  is  selling,  velveteen  is  naturally  to  the 
fore,  and  a  good  deal  of  interest  lias  been  taken  in  this 
fabric.  The  new  velveteens  show  the  great  care  that  is 
now  given  to  the  finish  of  this  material.  This  is  par- 
ticularly supple  and  permits   artistic  draping.      Standard 


finishes  are  also  guaranteed,  both  fast  pile  and  color. 
Chiffon  weights  are  those  called  for.  The  deep  rich  colors 
that  are  put  out  as  correct  for  Fall  look  extremely  rich 
in  pile  fabrics.  The  colors  selling  are  the  new  green, 
red  brown  and  golden  brown,  navy,  and  the  new  reds. 
Cords  are  selling  for  children's  wear  chiefly,  and  some 
fancy  lines  are  showing  for  waist  purposes. 

Satin  has  come  to  the  fore  in  the  late  Summer  trade 
in  Paris  for  coat  purposes,  and  a  decided  preference  is 
manifested  for  blight  finished  lustrous  makes  of  silks. 
Silks,  as  is  well  known,  are  not  numbered  among  the  free 
sellers  for  Autumn  and  Winter  wear.  Silk  waists  are 
confidently  put  forth  for  the  Fall,  and  the  counter  de- 
mand should  feel  the  benefit  of  this  popularity.  Dress 
nets  have  sold  well  and  this  means  a  demand  for  silks 
for  slip  and  lining  purposes.  While  at  present  white  is 
most  popular  for  this  purpose,  pale  colors  are  coming 
into  vogue  for  slips,  not  only  under  white  but  under  black 
also. 


E-arly    Opening    Expected 


Fall    Trade    in    the    Dress    Department    Likely    to   Open 
Up    Early — The    Price    Standard    Higher. 

HOLIDAY-TAKING  and  between  seasons  quietness 
rules  now  in  the  dress  goods  trade.  Travelers  are 
mostly  off  the  road,  and  there  is  little  doing.  No 
new  developments  are  expected  in  Fall  lines  until  buyers 
are  in  for  the  openings,  and  novelties  for  that  event  are 
on  display. 

These  are  quiet  times,  too,  in  the  retail  department, 
for  there  is  a  marked  absence  of  slaughter  stuff  and  buy- 
ers are  loth  to  make  a  sacrifice  price  on  desirable  mater- 
ials, knowing  that  they  cannot  replace  them  at  near  the 
same  figure  that  they  cost.  Owing  to  this  situation  the 
selling  season  for  Fall  goods  is  sure  to  open  up  early,  as 
buyers  will  be  eager  to  show  goods  in  order  to  keep  up 
the  returns  of  the  department.  Already  a  tendency  in 
this  direction  is  making  itself  manifest  and  during  the 
last  few  days  more  than  one  early  Fall  dress  window 
was  seen.  The  Robert  Simpson  Co.  were  showing  tar- 
fans  one  day,  and  whatever  was  the  influence  upon  sales 
in  the  department,  there  certainly  have  been  many  more 
plaids  seen  worn  on  the  streets. 

Light  weight  fabrics,  as  The  Review  predicted  when 
forecasting  the  Fall  features,  have  swept  the  trade,  and 
fabrics  that  would  a  few  years  ago  have  been  considered 
light  for  early  Spring,  are  now  universally  accepted  as 
appropriate  for  Winter  wear.  In  accepting  this  fact  it 
must  be  remembered  that  the  price  standard  has  also 
risen.  Fifty  cents  used  to  be  the  standard  selling  line, 
but  now  it  is  $1,  $1.25  and  $1.50  that  are  the  popular 
prices.  This  raise  in  the  standard  selling  price  is  all  in 
favor  of  the  merchant,  as  the  fixed  cost  of  selling  the 
goods  is  the  same  no  matter  whether  50c.  or  $1.50  goods 
are  sold. 


THE  IMPROVED  SHUTTLE  CO.  OF  CANADA. 

A  Dominion  charter  has  been  granted  the  Improved 
Shuttle  Co.,  of  Canada,  limited,  with  Montreal  as  the 
chief  place  of  business.  The  capital  is  $30,000,  divided 
into  300  shares  of  $100.  The  incorporators  are  Henry 
Duncan  Metcalfe,  grain  exporter;  Charles  Popple  Met- 
calfe, grain  exporter;  Charles  Napier  Blakeley,  agent; 
William  Scott  Hutchinson,  gentleman  ;  and  Frank 
Caithness  Saunders,  advocate,  of  Montreal.  The  object 
of  the  company  is  to  manufacture  and  deal  in  shuttles, 
looms  and  mill  supplies  of  all  kinds. 
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"  Carriage-Trade 

—as   well   as  the  custom   of  people  who    ride  in  street  cars  or  walk— is 

drawn  and  held  by   the  store   that  sells   Hewson    Tweeds   and  Costume 

Cloths. 

The  rich  can  find  no  better— in  Scotland  or  anywhere 

else.  The  less  well-to-do  can't  afford  to  buy  poor  qualities. 

All  clean,    pure    wool— made   by   the  best   machinery 
and    most  improved  methods. 

A   reputation   for   carrying  high-grade   goods    attracts   the    best   * 
people  as  nothing  else  can. 

Ask  us  to  send  you  some  sample  clips. 

HEWSON  WOOLEN  MILLS,   Limi«.d 

AMHERST.    N.S. 


Fall,  1906.        For  the  Dry  Goods  trade  Only 


>°1 


&& 


& 


We   exchange    Cash     for    the    products    of   the 

best  Cotton  and  Woolen    Mills  :    therefore  our 
prices  must  be  of  advantage  to  you. 

Our  buyers  visit  all  the  great  centres  of 
fashion :  therefore  the  styles  we  offer  are  the 
latest  and  most  desirable. 

See   our  travellers'    samples   and  be  convinced 

of   these    facts. 

Your  orders  will  have  our  best  attention,  and 
our  goods  will  give  you  the  greatest  Satis- 
faction. 

SOLE  AGENTS  FOR  CANADA   FOR  "SPHINX" 
SERGES  AND   VICUNAS 


SAMPLE  ROOMS  : 
185  St.  James  Street,  Montreal 
165  Cordova  Street,  Vancouver 


P.  GARNEAU,  FILS  &  CIE.,   QUEBEC 


This  is  an  illustration  of  anothor 

ENGLISH  ^f7~^   SAFETY 
MADE     <k?JONiS)      PIN 

*"«DE     MAR* 


Size  4 
NICKELED  STEEL  "SKELETON"  IN  4  SIZES. 

Carded  or  Boxed  in  Dozens. 


J.  NIC  KLIN  &  CO., 


Birmingham,  Eng. 


eagle  Butt0n  Q 


204  St.  James  St.  Ot 

MONTREAL 


COVERED  BUTTONS 
DRESS  BUTTONS 
FANCY  METAL  BUTTONS 
PEARL  BUTTONS 
PEARLETTE  BUTTONS 
IVORY  BUTTONS 
BONE  BUTTONS 


METAL  BUTTONS 
AGATE  BUTTONS 
JET  BUTTONS 
COLLAR  BUTTONS 
BARREL  BUTTONS 
LIVERY  BUTTONS 
VEST  BUTTONS.  Etc. 


Tailors'  Trimmings 

Laces 

General  Smallwares 

Etc.,  Etc. 
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AFTER      THE      SHUTTERS      ARE      UP 


"I  was  looking  about  in  Barren's  millinery  depart- 
ment to-day,"  began  the  scheming  .wife,  "and  1  saw  the 
sweetest  thing — -" 

"Yes,"  interrupted  her  foxy  husband,  "that's  a  great 
idea  of  Bargen's  to  put  mirrors  all  around  where  you 
women  congregate." 

*  *  * 

"Gracious  I"  exclaimed  Mrs.  Housekeep,  "twenty- 
five  cents  a  box  for  those  strawberries?  Why,  they're 
such  miserable  little,  half  ripe  things  they'd  be  sure  to 
give  me  colic." 

"But  look  at  dc  size  o'  de  box,  lady,"  replied  the 
huckster.  "You  don't  git  enough  o'  dem  to  do  you  no 
harm." 


"Are  you  going  to  take  your  son  into  business  with 
you  ? 

"Not  now.  I'm  going  to  wait  until  he  has  forgotten 
all  he's  been  taught. "— Lippincott's. 

*  *  * 

Clerk-  "I've  been  in  your  employ  now  going  on  live 
years,  and  I  am  getting  the  same  salary  1  started 
with." 

Proprietor — "i  know  it  ;  but  every  time  I've  made 
up  my  mind  to  cut  you  down  or  discharge  you  some- 
thing has  reminded  me  of  your  wife  and  little  ones  at 
home,  and  so  I  just  couldn't  do  it.  There,  my  man,  you 
see  1   have  a  heart  as  well  as  a  head." 


Mr.  Wholesale — Your  former  employer  tells  me  you 
were  the  quickest  bookkeeper  in   the  place. 

Young   Applicant    (dubiously) — Does   he  ? 

Mr.  Wholesale — Yes.  He  says  you  could  throw  the 
books  in  the  safe,  lock  up  and  get  ready  to  go  home  in 
just  one  minute  and  ten  seconds. — Answers. 


The  tourist  is  so  firmly  convinced  that  he  is  being 
cheated  on  all  sides  during  his  foreign  travels  that  he 
occasionally  oversteps  the  bounds  of  prudence. 

"What  is  the  price  of  this  pin  t"  asked  a  young  man 
in  a  Paris  shop,  handling  a  small  silver  brooch  of  ex- 
quisite workmanship. 

"Twenty  francs,   monsieur,"   said  the  clerk. 

"That's  altogether  too  much,"  said  the  young 
tourist.  "It's  for  a  present  to  my  sister  ;  I'll  give  you 
five   francs  for  it." 

"Zen  it  would  be  I  zat  gave  ze  present  to  your 
sister,"  said  the  Frenchman,  with  a  deprecatory  shrug, 
"and  I  do  not  know  ze  young  mademoiselle." 


For  the  third  time  the  commercial  traveler,  pos- 
sessed with  an  energy  that  nothing  could  suppress,  call- 
ed upon  Farmer  Barnes  with  his  samples  of  the  patent 
food  for  calves,  which  had  won  for  his  firm  a  world-wide 
reputation. 

"Aw  can't  see  no  difference  in  them  calves  of  mine 
yet,"  said  the  farmer;  "but  I'll  take  another  free  sam- 
ple." 

The  commercial,  not  discouraged,  left  him  a  third 
sample,  and  returned  again  a  fortnight  later  for  an  ex- 
pected order. 

"The  calves  are  in  a  moighty  bad  way,"  said  Farm- 


er Barnes.      "Aw   don't  think   they'll   live   the  day   out." 
"Did   you  give   them   the   food   regularly  ?"    asked   the 

traveler,  with  a  long  face. 

"0'    coorsc   Aw   did  !     But     they    got   plump,    so   Aw 

sold  'em  to  t'  butcher.     Aw  ain't  got  no  calves  noo,   so 

don't  need  any  more  o'  t'  patent  food.     Good-morning  to 

'ee,  sir  !" 

*  *  * 

Jones  was  not  what  you  would  call  a  charitably- 
disposed  individual,  but  he  certainly  did  pride  himself  on 
his  humorous  way  of  dealing  with  tramps  and  beggers 
when  they  pestered  him.  lie  dearly  liked  to  combine  a 
firm  refusal  with  gentle  sarcasm,  in  which  he  could  dis- 
play his  mother  wit.  Therefore,  when  a  miserable 
specimen  of  humanity  begged  a  copper  oft'  Jones  when 
he   was  leaving  his  office,   he  smiled. 

"(■all  at  my  office  when  I'm  out,"  he  said  genially, 
"and  I'll  see  what  I   can  do  for  you." 

Next  day,  however,  it  was  a  somewhat  dejected 
Jones  that  appeared  at  the  police  station  and  exhibited 
the  following  note  : 

"Dere  Sur,— As  you  told  me  ber  coil  at  your  hoffice 
larst  nite  when  you  weren't  in,  I  did  so,  and  got  all  I 
wanted,  and  'ave  ter  thank  yer  for  bein'  so  librel. — 
Yours  respectful, 

"BILL  CODGER." 


"There's   the   luckiest   man   in  "town." 
"What's   happened    to   him  '?" 

"His  wife  eloped  last  night  with  his  biggest  credi- 
tor."—Ex. 

»  *  * 

Mrs.  Compton  looked  at  her  bewildered  husband  with 
an  expression  of  superiority  mixed  with  a  little  con- 
tempt. 

"Deai'  me,  George,"  she  said,  cheerfully,  "I  don't  see 
the  use  of  my  trying  to  explain  to  you,  but  I'm  per- 
fectly willing'  to  do   it,  of  course. 

"I  did  set  out,  as  you  say,  to  buy  a  kitchen  table, 
and  1  came  home  with  an  overmantel.  Hut  it  was  an 
absolutely    natural   change. 

"First  I  looked  at  kitchen  tables.  Then  the  shop- 
man called  my  attention  to  the  kitchen  cabinets,  with 
drawers  and  everything.  Then  1  said  how  much  they 
looked  like  side-boards,  except  that  they  had  no  glass. 
Then  he  showed  me  one  with  a  glass,  and  he  said  he  had 
such  a  pretty  sideboard  if  I  cared  to  look  at  it. 

"So  I  looked  at  that,  and  it  was  pretty,  but  the 
glass  was  rather  small.  So  then  he  showed  me  a  dress- 
ing-table with  a  good-sized  mirror,  and  I  said  what 
nice  glass  it  was.  And  then  he  said  'If  you  want  to  see 
a  fine  piece  of  glass,  let  me  show  you  one  of  our  new 
overmantels.' 

"And,  of  course,  George,  you  can  understand  that 
when  I  saw  that  beautiful  mirror  I  had  to  have  it;  and 
you  know  you  don't  like  me  to  run  accounts,  and  I 
hadn't  enough  to  buy  a  kitchen  table,  too,  so — now 
isn't  it  clear  ?" 


The  Farmer — My  son  Reuben,  who's  in  Noo  York, 
tells  me  there's  a  bank  down  there  that  keeps  open  day 
an'   nig-ht. 

The  Storekeeper  (turning  to  his  clerk) — Hear  thct, 
Jason  ?  An'  sometimes  yew  growl  becuz  yew  have  tew 
work  only  from  6  a.m.  tew  10  p.m. — Exchange. 
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Two     Trade     IVeforms      Advocated. 


Credit  Terms  and   the  Bankruptcy  Laws  Discussed 
and  Their  Defects    Pointed  Out. 

Editor  of  The  Dry  Goods  Review 

1  would   like   to  call   the  attention  of   the  trade  gen 
orally    to    two    matters    which    appeal    to    me    as    being     of 
vital    interest.       1     trust     you    will     find      room    to    publish 
this   letter    in    The    Review,    which    1    think    reaches    those 
interested   better  than   any   other   medium. 

It  is  peculiar  that,  in  a  country  like  Canada,  where 
business  men  are,  as  a  rule,  most,  up-to-date,  there  is  no 
understanding  among  merchants  on  the  most  important 
question  affecting  the  trade.  I  refer  to  the  dating  sys- 
tem. Disastrous  as  is  the  present  system  to  the  whole 
saler,  it  is  more  ruinous  to  the  retailer,  who,  thinking 
he  will  have  plenty  of  time  to  sell  the  goods,  is  not  par- 
ticular about  the  quantity  he  buys,  hut  purchases  every- 
where he  can  get  a  long  dating.  In  nine  cases  out  of 
ten  the  result  is  that  the  retailer  miscalculates  and  finds 
himself  one  day  unable  to  meet  his  payments.  The  same 
man,  had  he  bought  just  what  he  wanted  on  &0  days, 
might  have  been  a  good  customer  for  years.  Then,  too, 
he  would  have  had  control  over  what  he  had  bought  ;  he 
would  have  known  what  he  was  doing.  The  present 
dating  system  is  used  not  only  by  the  retailers,  but  also 
by  the  wholesale  trade  and  small  manufacturer.  The 
latter  especially,  working  on  a  small  capital,  buying  all 
the  unfinished  material  on  dating,  practically  speculate 
with  the  money  and  goods  of  the  producer.  The  conse 
quence  is  that  it  needs  only  one  bad  season,  or  a  loss, 
and  they  find  themselves  embarrassed  and  nonpayment 
is  the  result.  I  do  not  think  it  is  necessary  for  me  to 
dilate  upon  how  disastrous  the  present  dating  system  is 
in  business — what  a  stumbling  block  it  is  to  the  honest 
merchant  striving  for  success.  But  I  suggest  that  busi- 
ness men  and  boards  of  trade  take  the  matter  up  and 
send  out  circulars  to  all  wholesalers  and  jobbers,  pledg- 
ing them  not  to  date  any  goods  on  different  date  from 
that  on  which  the  goods  are  bought.  And  only  by  joint 
action  on  the  part  of  the  merchants  can  success  be  at- 
tained ;     working  d'sconnectedly  nothing  can  be  done. 

Next,  what  1  consider  very  necessary  in  Canada  to- 
day is  a  better  bankruptcy  law.  1  cannot  sufficiently 
express  my  surprise  that  something  has  not  already  been 
clone  in  this  respect.  The  need  of  a  better  and  stricter 
bankruptcy  law  has  been  a  long-lclt  want.  I  will  quote 
an  instance  of  what  happened  to  me,  which  will  illus- 
trate in  what  manner  the  law  is  at  fault.  1  sold  and 
delivered  to  a  firm,  eight  days  before  it  assigned,  a  lot 
of  goods.  After  the  assignment  I  claimed  the  goods  un- 
der the  30  days'  Quebec  law.  I  learned  that  the  goods 
were  not  on  the  spot,  and  was  told  by  the  assignee  that 
he  pledged  with  a  certain  party  who  advances  money  to 
all  merchants  who  have  "headaches."  .My  lawyer  as- 
sured me  that  there  was  no  law  under  which  I  could  do 
anything  towards  prosecuting  cither  party,  since  it  is 
only  when  the  goods  sold  arc  on  the  premises  of  the 
firm,  and  in  the  same  condition  as  when  the  sale  was 
made,  that  they  can  be  reclaimed.  Consequently  it  is 
easy  to  see  that  the  3(1  days'  law  is  but  a  mockery  and 
scarcely  anybody  benefits  by  it  except  the  man  who  is 
crooked.  I  would  also  suggest  that  the  boards  of  trade 
or  other  merchant  corporations  should  make  representa- 
tions to  the  Government  so  that  a  law  shall  be  enacted 
wherebv  only  such  goods  can  be  pledged  for  which  the 
pledger  can  show  a  paid  in  full  receipt.  The  law  should 
go  further  and  make  it  unlawful  for  a  man  to  take  the 
goods  in  pledge  if  he  is  not  certain  that  the  goods  to  be 


pledged  have   been   paid  for   in  full.      A-   it    stands    at   • 
ent,    the  crooked    iikui    finds   the   law    helping   liim    "to  steal 

fo  remain  honest."     I  could  gi\e  further  instances  show 
ing   how      lax      the      law   is,    but      I      would    consider   this 
sufficient , 

Yours  faithfully, 

D.    JACKEL, 
Mgr.    of    Emil    David's   Canadian    Braneh. 

.Montreal,    July   12,    HiOG. 


HOW  TO  PROMOTE  HOME  PATRONAGE 

THE  following  article  won  the  prize  offered 
by    Shenandoah,      Iowa,     merchants,     lor 
the    best   short    essay    on    "How    to    Pro 
note    I  tome    I'at  rornige  :" 

"Bo  honest,  earnest  and  accommodating. 
The  most  powerful  factor  in  business  is  the 
personal  element,  and  right  here  is  where  the 
home  merchant  has  the  advantage  of  tin 
mail-order  man.  The  farmer  knows  his  home 
merchant,  knows  him  to  be  honest,  straight- 
forward and  obliging.  If  he  can  get  anywhere 
near  as  good  prices  at  home  he  will  not  send 
away.  Let  the  farmer  know  that  you  have 
his  interest  at  heart,  and  would  not  knowing- 
ly sell  him  anything  of  poor  quality.  Educate 
him  to  the  use  of  the  best  qualities  and  show 
him  the  differences  in  the  grade.  .Make  it  an 
open  deal  all  the  way  through,  straight  and 
above  board.  The  farmer  does  not  object  to 
a  fair  profit,  but  the  mail  order  men  have  con- 
stantly impressed  on  his  mind  that  the  h  ime 
merchant  is  a  robber,  and  a  villain,  till 
sometimes  the   farmer   almost    believes   it. 

"If  he  talks  of  sending  away,  say,  'All 
right,  I  will  take  the  order  on  the  same 
terms.  Pay  me  the  money  in  advance,  and 
give  me  two  weeks'  time  to  send  to  the  fac- 
tory for  it,  pay  the  freight,  shut  your  eyes 
and  take  what  comes.'  lie  will  open  his  eves 
and  say  he  couldn't  think  of  dealing  that  way. 
Hut  that  is  just  tin;  way  it  is  when  he  sends 
off. 

"Make  your  advertisements  in  the  home 
papers  plain,  straightforward  talks  along 
these  lines.  Talk  it  over'  personally  with  Hie 
farmer  in  a  frank  and  pleasant  way.  This 
personal  element  and  the  man-to-man  friend 
ship  is  the  basic  element  of  all  business,  and 
especially   of   the   home   patronage 


THE  WM.  A.  MARSH  CO.  WESTERN,  LIMITED. 

A  DOMINION  charter  has  been  granted  the  William  A 
Marsh  Company  Western,  Limited,  of  the  City  of 
Quebec,  with  a  capital  stock  of  $75,0(111,  divided 
into  -750  shares  of  ^  1  0(1  The  object  of  the  company  is  the 
manufacture  and  sale  of  leather  and  canvas,  and  of  har- 
ness, trunks,  satchels,  valises,  lasts,  boots,  shoes,  arid  all 
other  articles  capable  of  being  manufactured  from  leather, 
canvas,  gutta  percha,  rubber  or  other  material  ;  as  well 
as  the  business  of  furriers,  clothiers,  hosiers,  glovers  and 
general  outfitters.  The  incorporators  are  William  A 
Marsh,  manufacturer,  City  of  Quebec  ;  David  A.  Gibson, 
manager,  James  W.  Leathorn,  salesman,  both  of  Winni- 
peg ;  George  E.  Fry,  clerk,  and  Robert  Stanley,  mer- 
chant,  both  of  the  City  of  Quebec. 
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Real  Economy  in  Furs 


4658 


A  GREAT  mistake  is  made  by  many  a  good 
sharp  fellow  in  supposing  that  the  two 
essentials  in  buying  furs  are  a  good 
appearance  and  a  low  price.  Now  although 
the  appearance  of  a  iur  piece  or  a  fur  garment 
plays  a  star  part  in  the  selling,  and  the  low 
price  at  which  you  may  have  bought  means 
more  money  in  your  pocket,  still  there  are 
several  important  points  to  consider  before 
jumping  at  a  conclusion.  These  are  six  in 
number,  and  may  be  briefly  summed  up  as 
follows : — 

First — The  skin  must  be  taken  from  the 
animal  at  the  proper  time,  when  the  fur  is 
thickest. 

Second— The  animal  that  is  trapped  doesn't 
yield  a  skin  full  of  shot  holes. 

Third — The  raw  skins  must  be  properly 
cured,  evenly  stretched  and  carefully  cut. 

Fourth — They  must  be  dyed  properly  to 
retain  their  color  and  gloss. 

Fifth— The  seams  must  be  wide  enough  to 
hold  without  tearing. 

Sixth — Experts  who  thoroughly  understand 
these  various  processes  are  not  willing  to 
work  lot   nothii.g. 


Now  it's  all  very  well  to  say  "  it  doesn't  cut 
any  ice"  so  long  as  you  make  a  good  profit. 
How  about  your  re-orders?  Do  they  "  cut 
any  ice  ?''  Does  the  lady  who  buys  a  fur  jacket 
this  year  expect  to  find  it  go  to  pieces  before 
the  winter  is  over  ?  Does  the  man  who  buys 
a  fur  cap  or  a  pair  of  gauntlets  go  somewhere 
else  when  he  wants  a  fur-lined  coat  ?  Not  if 
you  can  help  it. 

Well,  if  you  really  intend  to  stay  in  business 
— intend  to  expand — enlarge — build  up  your 
business — it  pays  to  buy  furs  that  you  can  de- 
pend upon — furs  that  are  guaranteed  to  satisfy 
— furs  made  up  by  experts,  from  the  raw  skin 
to  the  finished  article,  in  the  largest  fur  factory 
in  Canada — the  only  factory  in  the  country 
where  every  operation  is  performed  under  the 
one  roof  It  doesn't  pay  to  deal  with  a  house 
that  isn't  big  enough  to  give  you  every  possi- 
ble advantage. 

And  Paquet  furs  are  not  high-priced  either. 
They  give  you  a  handsome  profit  on  every  sale 
and  ensure  a  host  of  satisfied  patrons  and  a 
shower  of  re-orders. 

One  of  our  18  travellers  will  show  you  our 
line  if  you  say  so. 


WRITE     A     POSTAL     TO-DAY 


J.  ARTHUR  PAQUET,  Quebec 

Branches  at      WINNIPEG,      TORONTO,      OTTAWA,      MONTREAL      and      ST.  JOHN,  N.  B. 


\A/HEN  you  buy  from    us  you  save   money,  as 
we  sell  direct  to  the  trade.      You  do  not 
have  to    pay   travellers'    expenses,   as    we   do 
all  the  selling  ourselves. 

All  our  furs  are  made  in  our  own  factory 
under  our  careful  supervision,  and  therefore 
we  have  no  trash,  but  give  you  good  goods 
at  the  right  prices. 


A.  SCHWERSENSKI  &  CO.,  452  St.  Paul  St.,  MONTREAL 


This  Leader  is  our  special  Stole, 
all  kinds  of  furs,  especially  in 


Made  in 


Russian  Hare,  $2.25,  with  collar,  $3.50 
Marmot,  6.00,       "  "  8.00 

German  Mink,      G.OO,       "  "  8.00 

Sable,  12.00,      "  "        20.00 

Coon,  8.00,      "  "  15.00 

Mink,  25.00,      "  "         50.00 


All  orders   filled   promptly, 
you  what  we  can  do  for  you. 


Let  us  show 
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THE    CANADIAN     FUR    TRADE 

Decided   Improvement  in  Fur  Circles— Splendid  Prospects  for  Record  Assorting 
Trade— Prices  Firm  and  Good  Skins  Scarce — Display  Suggestions. 


EARLY  crop  reports  of  a.  favorable  nature  From  every 
section  of  Canada  and  healthy  local  conditions  have 

led  many  merchants  to  increase  early  placing  orders 
in  furs  in  expectation  of  a  splendid  Pall  trade.  Mann 
facturers  have  plenty  of  orders  on  hand  to  keep  factories 
busy  and  what  looked  like  a  disastrous  season  at  the 
opening  bids  lair  to  turn  out  up  to  the  average,  accord- 
ing to  late  reports.  The  Western  Provinces  are  particu 
lark  optimistic  and  orders  for  heavy  furs  have  been  in- 
creased during  the  past  month,  a  contingencs  which  sel- 
dom arises.  Shipments  are  now  being  made  to  far  oil 
points,  and  the  usual  difficulty  in  getting  sufficient  train- 
ed help   is  apparent. 

(iood  fur  skins  in  all  staples  are  scarce  and  there  is 
considerable  running  about  to  secure  enough  skins  to  fill 
orders.  The  supply  of  coon  skins  is  by  no  means  large, 
and   the   prices   asked   are   very   high.      Persian    lamb   is  in 


quate  preparations    should     be  made  for  good   displays. 

Profits  on  furs  are  good  and  sales  are  created  by  \no- 
perlj  displaying  the  lines.  Purs  fresh  from  manufac 
turers  hung  up  in  the  air  and  lighl  do  not  run  any  ri.sk 
from  moths,  and  with  the  first  display  of  Pall  Ciats  and 
suits  furs  should  form  a  prominent  part.  If  they  a>  e 
put  out  of  sight  in  drawers  sales  are.  undoubtedly  lost, 
and  tor  this  reason  they  should  be  shown  on  table-,  at 
any  rate,  preferably  suspended  from  racks.  Mulls  and 
scarves  can  be  shown  iii  this  way  as  well  as  fur  jackets. 
City  stores  usually  have  glass  cases  with  sliding  doors, 
which  give  an  unusually  rich  and  elegant  display  tempi 
ing  to  every  shopper.  It  is  always  wise  to  give  them 
space  in  window  display',  beginning  with  September,  and 
if  possible  show  a  few  on  the  main  door,  if  they  are 
stocked  in  the  gar-menl  department  upstairs.  An  illus- 
tration of  a   section   of   the   display   room   of  A.     I.    Alex- 


S¥ 


gETUHNED 
AUG  2  3  1906 


A   SECTION  OF  THE  SHOW  ROOM   OF  A.   J.    ALEXANDOR,    MONTREAL. 


the  same  condition  and  retailers  will  find  difficulty  in 
securing  desirable  furs  when  the  season  is  on.  The 
strength  of  the  situation  is  clearly  shown  by  the  fact 
that  cancellations  have  been  practically  nil.  Prices  are 
discouraging  to  many  manufacturers  who  are  not  cov- 
ered on  certain  lines.  Orders  are  still  coming  to  hand 
for  ladies'  fur-lined  jackets  and  it  is  clearly  evident  this 
line  will  be  even  stronger  than  a  year  ago.  Prepara- 
tions are  being  made  for  record  assorting  trips,  and 
firms  with  a  good  supply  of  skins  look  for  a  splendid 
trade. 

Initial  Fur  Displays. 

It    is   already    time    to   think   of   fur-selling   plans     for 
the   season,    which   at  best   is   short,   and  above   all   ado- 


andor,  wholesale  furrier,  Montreal,  is  given,  as  it  affords 
an  inkling  of  display  methods.  It  might  be  added  that 
the  entire  left  of  this  showroom  contains  t,-lass  <ases. 
Mr.  Alexander  is  a  firm  believer  in  good  displays  for  the 
retail  trade,  and  his  showroom  affords  many  suggestions 
for   retailers  to   follow. 

Leipsic  a  Raw  Fur  Market. 
.1.  1*'..  McComber,  of  McComber  &  Cummings,  Mont- 
real, has  returned  from  his  first  extensive  personal  tour 
of  foreign  fur  markets.  In  discussing  foreign  fi*r  condi- 
tions with  The  Review  he  laid  particular  stress  upon 
Leipsic  as  a  fur  dressing  centre  and  spoke  of  the  marvel- 
ous number  of  skin  dealers  occupying  two  lar^c  and  im- 
portant streets. 
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"As  a  market  for  astrachan,  Persian  lambs, 
squirrel,  marmot  and  seal,  Leipsic  is  hard  to  surpass 
even  with  the  imposition  of  the  surtax,  which  brings  the 
duty  up  to  20  per  cent.,"  said  Mr.  McComber.  Continu- 
ing, he  outlined  the  industry  displayed  in  the  fur  trade 
and  spoke  of  the  remarkably  firm  tone  of  all  raw  furs, 
lie  plainly  shows  the  benefit  of  his  long  trip. 

Ontario  Shows  Improvement.    , 

One  of  the  traveling  fraternity  who  is  well  pleased 
with  business  in  Ontario  is  I).  .1.  Nieklin,  representing 
the  Leak  Fur  Mfg.  Co.,  Montreal.  Speaking  to  The  Re- 
view, Mr.  Nieklin  considered  prospects  excellent  for  a 
good   fur  trade   in   Ontario   this   coming   Winter,    as   two 


unfavorable  seasons  are  altogether  unlikely  to  occur.  In 
some  sections  of  Ontario  a  considerable  amount  of  furs 
were  carried  over,  but  as  a  whole  stocks  were  in  fair 
shape  and  furs  sold  freely.  "Particularly  towards  the 
end  of  my  trip  assured  crop  prospects,"  continued  he, 
"gave  merchants  confidence  in  anticipating  a  good  Fall 
and  Winter  trade. 

"Selections  included  the  average  let  of  heavy  goods 
such  as  astrachan,  near  seal,  and  Persian  lamb  jackets 
for  ladies,  while  in  men's  heavy  coats  coon,  Eskimo, 
Kangaroo  and  calf  were  all  active.  Stoles  were  every 
bit  as  good  as  in  former  seasons  in  such  furs  as  Alaska 
and  coon   sable,   mink  and  Russian   sable  fox." 


SOME     FEATURES     OF     FUR      TRADING 

The  Indian   Has  Come  to  Know  Values  and   Must  Have   Fair   Prices 
— Fur-Bearing    Animals    Quite    Plentiful. 


THE  Revillons  have  been  engaged  in  fur  trading  for 
175  years,  and  are  now  carrying  on  their  business 
with  a  capital  of  seventy  million  francs,  or  about 
fourteen  million  dollars.  They  have  established  posts 
all  over  the  Northwest,  with  a  central  station  at  Ed- 
monton, another  at  Prince  Albert,  and  a  third  in 
Labrador,  with  two  or  three  hundred  branch  posts  in 
active  operation.  They  are  buying  furs  all  along  the 
Mackenzie  River,  up  and  down  the  shores  of  the  Arctic 
Ocean,  along  Hudson  Hay,  and  in  different  parts  of 
Labrador. 

In  a  conversation  recently  regarding  Eur  trading  op- 
erations, a  member  of  the  firm  said  : 

All  a  Matter  of  Barter. 
"Nearly  all  the  furs  sold  are  brought  in  by  the  Indi- 
ans and  we  buy  or  trade  direct  with  them.  We  know 
the  goods  they  most  prize,  and  ship  them  in  wagons  to 
Athabasca  Landing,  where  they  go  by  different  water- 
ways to  our  various  posts.  The  Indians  bring  the  skins 
to  the  posts  and  exchange  them  for  the  goods.  It  is  all 
a  matter  of  barter.  No  money  passes,  and  each  fur  is 
valued  at  so  many  skins.  The  standard  of  value  used  to 
be  a  beaver,  every  fur  being  worth  so  many  beavers.  That 
kind  of  trading-  has  all  passed  away,  but  the  Indians  now 
get  a  fair  value  for  their  furs.  The  skin  which  forms  the 
unit  is  worth  from  35  to  50  cents,  according  to  the  dis- 
tance of  the  trading'  post  from  Edmonton,  the  rate  in- 
creasing on   account   of  the  freight." 

Indian  Understands  Values. 

"Put  does  the  savage  understand  the  value  of  his 
furs  ?" 

"Yes,  indeed,  and  he  understands  how  to  get  it.  He 
is  not  an  easy  man  to  deal  with,  and  he  must  be  handled 
in  his  own  peculiar  way.  Some  of  our  traders  visit  the 
Indian  camps  carrying  boxes  of  goods  with  them.  At 
such  times  they  never  mention  trading  upon  their  ar- 
rival. The  white  trader  tells  his  Indian  friends  that  he 
has  come  out  to  make  a  friendly  call.  He  asks  after  the 
health  of  the  tribe  and  of  each  man's  wife  and  family, 
lie  smokes  with  them  and  talks  about  the  weather  and 
other  things  for  hours  and  hours.  Indeed,  a  night  often 
passes  before  any  business  is  mentioned.  The  next  day 
the  trader  may  ask  one  of  the  Indians  if  his  luck  has 
been  good,  and  if  he  says  yes,  it  is  the  sign  that  he  has 
furs  and  is  willing  to  trade.  If  he  says  no  the  white 
man  goes  on  smoking.  After  a  time  the  Indian  may 
thaw  out  and  pull  a  mink  skin  from  inside  his  coat  and 
ask   the   trader  what  he   will  give   for   it.     If   the  price   is 


right  he  will  sell  it,  but  if  not,  he  will  bring  forth  no 
more  skins  and  the  business  dealings  are  ended  for  that 
visit.  If  he  is  satisfied  he  may  pull  out  another  mink, 
gradually  giving  up  all  he  has  for  sale.  He  has  to  be 
treated  diplomatically  ;  he  is  sensitive  and  suspicious 
and  it  takes  skill  to  handle  him." 

Some  Braves  Make  Well. 
"Do  the  Indians  make  much  money  in  that  way  ?" 
"Yes  ;  I  have  known  braves  who  made  two  or  three 
thousand  dollars  a  year.  The  average  Indian  does  wrell, 
however,  if  he  nets  three  or  four  hundred.  Put  much  or 
little,  it  is  all  the  same.  These  Indians  do  not  know 
how  to  keep  money.  They  never  consider  the  future. 
They  barter  their  furs  for  goods  as  soon  as  they  have 
them,  and  they  eat  up  their  supplies  as  fast  as  they  can. 
They  buy  the  most  extravagant  things.  I  know  an 
Indian,  for  instance,  who  received  $1,900  for  some  furs. 
The  first  thing  he  did  was  to  send  to  Quebec  for  a 
piano,  which  cost  him  all  told,  one  thousand  dollars  be- 
fore it  was  delivered.  He  did  not  know  how  to  play  it, 
and  after  a  few  days  he  tore  it  apart  to  see  how  it 
worked." 

"What  are  the  most  expensive  furs  caught  here  ?" 
"1   should  say  silver  foxes.     The  black  ones  are  worth 
most,    and   a  fine   skin  may  bring  twelve  hundred   dollars 
or  more." 

The   Business   as   Good   as   Ever. 

A  member  of  a  prominent  fur  buying  company  states 
that  the  fur  business  is  as  good  as  it  has  ever  been.  The 
skins  may  continue  costly,  but  there  are  plenty  of  ani- 
mals left,  and  it  will  be  long  before  the  supply  gives 
out.  In  some  years  the  Indians  bring  in  many  more  of 
certain  kinds  of  furs  than  in  other  years,-  and,  strange  to 
say,  the  supply  of  some  species  rises  and  falls  with  the 
rabbits,  which  breed  so  rapidly  that  fur-bearing  animals 
live  largely  on  them.  At  intervals  of  every  four  or  five 
years  a  disease  breaks  out  which  kills  the  rabbits  off  by 
the  thousand,  and  following  such  year  comes  the  lean 
fur   year. 

FUR  BUYER   SUICIDES. 

HAVING   taken   a  dose  of  prussic     acid,     M.     F.   St. 
John,  fur  buyer,   manufacturers'   agent  and  jewelry 
importer,  Montreal,  lay  down  and  died  on  floor  of 
his  office' in  Temple  Building  on  the  night  of  July  23  or 
early   the    next   morning,    and   there    his   body    was   found 
toward  noon   of   the  24th.      He   was   thirty-five   years  of 
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FURS 


Get  the  Lion's  Share 

OF    THE 

FUR  TRADE 


There  is  no  reason  why  you  can't  do  the  fur 
business  of  your  town  if  you  handle  my  furs. 

The  Furs  I  supply  enable  you  to  establish 
your  store  as  the  Fur  Firm. 

It's  time  now  to  broaden  selections  in  view 
of  a  prosperous  season  as  poor  deliveries  and 
unsatisfactory  goods  often  take  place  when 
the  season  is  on. 

Here  are  a  few  samples  of  needed  goods  : 

MINK  MUFFS  and  STOLES 
ELECTRIC  SEAL  JACKETS 
PERSIAN  LAMB  JACKETS 

FUR-LINED  CARMENTS,  F0R  UDIES 


»l    AND  GENTtEMEN 


GUARANTEE     LABEL     ON     EVERY     GARMENT 


EVERYTHING  IN  FURS 

'VVVVVVVVV'WVX/VWVWV 

A.  J.  ALEXrVNDOR 

504-506  St.  Paul  St..  MONTREAL 


Do  You  Want  Money  ? 

We  can  get  more  for  you  in  10  days 
than  you  will  take  in  during"  three 
months  ordinary  business. 

Are  You  Too  Heavily  Stocked  ? 

We  can  reduce  your  stock  quickly  at 
full  retail  prices  or  better. 

Are  You  Going  Out  of  Business  ? 

Let  us  sell  your  stock  at  a  premium 
instead  of  a  discount. 

We  positively  guarantee  to  rid  you  of  all  out  of 
date  goods  and  to  leave  the  balance  of  your  stock 
worth  from  20  to  25  per  cent.  more. 

We  are  business  developers,  NOT  business 
wreckers.  Best  of  references  from  satisfied 
clients  on  application. 

Most  reasonable  terms.  Write  us,  the  only 
registered-  concern  doing  business  in  our  line  in 
Canada. 

CANADIAN  MERCANTILE  CO., 

263  King  St.  W.,     -     TORONTO 


I      tllCtlCLASS 

Ladies'  Furs 


Above  Trade  Mark  is  a  guarantee  to  the  pur- 
chaser for  Quality.  Style  and  Workmanship. 

Our  line  of  specialties  consists  of  the  latest 
creations  in  Persians,  Near  Seal  and  Muskrat 
Jackets,  Mink  and  Alaska  Sable  Ties,  Hearts, 
Stolei  and  Muffs  Our  goods  are  equal  to  the 
best  and  surpassed  by  none. 

Our  Travellers  are  now  on  the  road  ;  wait  to 
see  their  samples  before  placing  your  order. 

W.  Kahnert 

No.  I  Mincing  St.,    -    TORONTO 
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a{?e  and  single.  Seemingly  he  had  contemplated  suicide, 
for  the  evening  of  the  23rd  he  went  to  his  boarding 
house  and  bade  his  friends  good-bye,  saying  he  was  go- 
ing away  for  some  time.  The  cause  of  his  action  is  con- 
jectural. The  Montreal  chief  of  police  received  word 
from  the  chief  of  police  of  Chatham  that  some  stolen 
furs  had  been  shipped  from  there  to  M.  F.  St.  John.  A 
man  was  sent  to  his  office  to  make  inquiries  but  no 
arrest  was  made.  Later  another'  wire  from  the  Chatham 
chief  asked  for  the  arrest  of  A.  Furtail,  Notre  Dame 
street  west.  Furtail  was  wanted  lor  the  theft  of  furs. 
lie;  was  taken  in,  charge,  and  it  is  believed  that  fear  of 
arrest    led  St.    John  to  take  his  life. 


v\t     ExKibition    Time 


Visiting   Merchants  are  Invited  to   Make  Their 
Business   Headquarters  With   Us. 

During  the  National  Exhibition,  which  opens  at  To- 
ri into  on  August  27,  large  numbers  of  merchants  will  be 
among  the  visitors;  in  fact  very  few  who  live  within  a 
day's  journey  will  fa  1  to  attend.  The  MacLean  Publish- 
ing Company  places  its  building  at  10  Front  street  east 
at  their  disposal,  and  being  in  the  centre  of  the  whole- 
sale district  they  will  find  it  very  convenient  as  their 
business  headquarters.  Here  they  may  have  their  mail 
addressed,  and  we  will  see  that  it  is  sorted  promptly. 
Writing  tables  will  be  at  their  service,  and  for  those  who 
have  correspondence  to  attend  to  such  facilities  will  be 
welcome  in  view  of  the  crowded  and  noisy  condition  of 
hotels  at  this  time. 


QUEBEC    RETAIL   MERCHANTS'  MEETING. 

EARLY  in  July  the  second  annual  convention  of  the 
Retail  Merchants'  Association  of  Canada,  Province 
of  Quebec  section,  was  held  in  Sherbrooke,  Quebec. 
J.  0.  Gareau,  provincial  president,  occupied  the  chair. 
Delegates  were  in  attendance  from  all  the  principal 
branches   in   the   province. 

In  his  opening  remarks  President  Gareau  spoke  of  the 
work  accomplished  by  the  association  during  the  year 
just  passed.  L.  A.  Bayley,  president  of  the  Sherbrooke 
branch,  welcomed  the  visitors.  Mayor  C.  G.  Oliver,  of 
Sherbrooke,  then  addressed  the  meeting.  He  spoke  of  the 
necessity  of  organization  among  merchants  and  stated 
that  he  had  followed  with  interest  the  progress  of  the 
association.  He  felt  honored  to  be  counted  among  its 
members.  Several  questions  of  more  or  less  interest 
were  taken  up  and  discussed.  The  question  of  combina- 
tions was  dealt  with,  and  Secretary  J.  A.  Beaudry  spoke 
i-n  an  interesting  manner  of  the  work  being  done  by  the 
association  in   this   respect. 

Delegates  for  the  Province  of  Quebec  for  the  federal 
offices  in  the  association  were  chosen  as  follows  :  J.  (). 
Gareau,  Montreal;  L.  A.  Bayley,  Sherbrooke;  L.  V. 
Marchesseault,  J.  A.  Beaudry  and  J.  G.  Watson,  Mont- 
real. 

An  excursion  to  Newport,  Vt.,  and  a  sail  on  Lake 
Memphramagog  was  then  indulged  in,  after  which  the 
convention   closed. 


MAGOG  STRIKE   SETTLED. 

The  strike  of  the  cotton  mill  hands  in  the  Magog 
works  of  the  Dominion  Textile  Company  was  settled  af- 
ter three  weeks  duration.  The  company  still  refuse  to 
recognize  the  union,  but  granted  an  increase  of  from  13 
to  15  per  cent  in  wages. 


ANNOUNCEMENT    FOR    FALL 

To  all  window  trimmergand  up-to-date  merchants  we  desire 
to  announce  that  our  three-color  catalogut,  showing  all  the 
newest  and  latest  styles  in  decorating  of  all  kinds  is  ready 
for  distribution.  We  shall  take  pleasure  in  mailing  a  copy 
of  this  three  color  catalogue  to  all  who  will  drop  us  a 
postal  with  their  name  and  address  and  if  there  are  any 
special  descriptive  designs  that  you  like  to  have  made, 
s»nd  us  your  design  and  we  will  make  same  for  you. 
We  also  desire  to  thmik  all  our  many  customers  for  the 
liberal  patronage  of  past  seasons  and  respectfully  solicit  a 
share  of  their  orders  for  Fall  styles  in  our  line.  We  promise 
you  good  and  business-like  treatment,  which,  together  with 
the  exclusive  designs,  superior  quality  and  low  prices  of 
our  goods,  has  given  our  house  the  enviable  reputation  we 
enjoy. 

The    BOTANICAL   DECORATING  CO.,    (Inc.) 

271  WABASH  AVE.,  CHICACO.  ILL. 


' 


Show  Cards 


Have  you  ever  realized  the  valuable  advertising  space  you  have 
n  your  show  window — that  you  can  talk  to  thousands  of  passers-by 
by  attractive  show  cards  and  price  tickets? 

We  invite  your  inspection  of  the  finest  line  ever  made  n  Canada. 
Suitable  for  any  business. 

Our    72-page    Catalogue,    giving    illustrations,    is    free    to    all 

nti-rested. 

The  HarteU  Stewart:  Co.,   Limited 

Montreal,  Canada 


I906 


Age  cannot  wither, 
Nor  custom  stale,  its  infinite  variety. 


I90S 


MrtlOMl 


..  TORONTO 


%A 


'/% 


SEPT. 10 


ONTARIO 


LARGER,  MORE  INSTRUCTIVE  AND 
MORE    ENTERTAINING   THAN   EVER 


AN  UNEQUALLED 


ART  LOAN  EXHIBIT 

HORSE  AND  CATTLE  EXHIBIT 

POULTRY  AND  PET  STOCK 

EXHIBIT 


MAGNIFICENT    EDUCATIONAL    EXHIBIT    OF    PROCESSES    OF 
MANUFACTURE    IN    NEW   $100,000   BUILDING. 


THE     FINEST    PROGRAMME    OF    AMUSEMENTS    EVER     PRESENTED, 

K  fSSmGenglandESSLY 


INCLUDING 


IVANHOE"™, 


TILTERS 


HIS  MAJESTY'S   HOUSEHOLD  BAUD  OF  THE  2nd  LIFE  GUARDS 

Will  play  twice  daily  on  the  Grand  Plaza  (free),  11  a.m.  and  4  p.m. 

NO  UP-TO-DATE  CANADIAN  WILL  MISS  THIS  EXHIBITION 

TO  AVOID  THE  GREAT  CROWD,  COME  FIRST  WEEK 

FOR  ALL  INFORMATION  APPLY  TO 

J.  0.  ORR,  Manager  and  Secretar 


LIEUT.-COL.  J.  A.  McGILLIVRAY,  K.C., 
President. 


CITY  HALL,  TORONTO,  ONT. 
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By     W.    R. 

AUGUST,  the  Summer  month  of  special  sales,  will 
occupy  the  full  time  and  lax  the  energy  of  the  win- 
dow trimmer.  The  days  of  easy  sidling— for  the 
present  season — will  be  oyer,  and  unusual  efforts  will  be 
required  to  interest,  attract  and  win  trade.  Special  de- 
pendence will  be  had  upon  the  window  trimmer,  as  his 
service  will  be  indispensable  during  such  a  campaign. 

Unlike  some  seasons  of  the  year  when  but  a  portion 
of  the  stocks  require  a  window  representation,  during 
these  August  days  nearly  every  department  will  want  the 
windows  at  the  same  time,  and  more  than  one  decorator 
will   have  a  chance  of  penning  oil   upon   the   troubled   wa- 


Mc  COLL. 

Wliitewear. 

In  these  sweltering  days  whitewear  of  every  descrip- 
tion will  have  its  innings.  People  are  studying  how  lo 
keep  cool  and  are  not  unwilling  to  pay  something  to  gain 
that  end.  Pretty  corset  covers  and  skirts  are  but  the 
foundation  for  prettier  blouses  and  while  skills,  all  of 
which  can  he  sold  in  big  quantities  when  the  window 
trimming'  and    the   price    tag   are   correct. 

Lounging  Goods. 

Due  attention  must  also  be  given  to  the  campers'  out- 
fit,   the   soft    pillows,    hammocks,    lounging    robes,    neglige 


ters.     Moreover,    and    in   view    of    the   above,    the    depleted 
stocks  will   not    admit    of  elaborate  or  stocky   displays. 

In  addition,  these  will  necessitate  frequent  changes, 
with  disarranged  trims  in  the  meantime.  This  means  a 
constant  hustle  for  the  decorator,  but  with  work  that 
counts. 

Linens  to  the  Front. 

The  linen  department  usually  comes  to  the  front  dur- 
ing these  sales.  The  special  linen  sale  in  October  and  the 
Thanksgiving  sale  in  November  serve  well  their  purpose, 
hut  a  third  great  linen  sale  is  usually  deemed  necessary 
with   which  to   wind   up  the  Summer  season's  business. 


shirts,  wilh  cool  socks,  belts  and  camping  shoes,  not 
omitting  a  fine  showing  of  hath  towels  and  bathing  suits. 
It  is  this  eternal  t  bought  fulness  and  timeliness  with  sea- 
sonable stuff  at  reasonable  prices  that  wins  out  in  the 
Summer   window   display. 

Mattings. 
We  have  mentioned  mattings  purposely  because  they 
are  strictly  seasonable  and  much  used  by  campers  and 
housewife  alike  for  a  cool  Summer  door  covering,  and  de- 
serve much  more  room  than  they  usually  get  in  the 
average  window  display.  They  are  somewhal  difficult  to 
handle    hut    you    can    effect    a    showing    that    will    prove    a 
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winner  by  employing  accessories  such  as  forms  dressed  in 
Japanese  drapery,  intermixed  with  gongs,  fans,  screens, 
lanterns,  etc.,  all  of  which  emphasize  the  fact  that  these 
goods  were  imported  from  the  Sunrise  Kingdom,  while 
your  window  cards  can  stimulate  and  aid  by  their  spicy 
and  timely  wording. 

Displaying  the  Bulky. 
Not  all  articles  of  dry  goods  or  department  and  gen- 
eral store  merchandise  are  alike  interesting  to  the  win- 
dow trimmer.  The  very  small  articles  require  a  deal  of 
puttering,  and  the  larger  items,  in  most  instances,  are 
bulky  and  unwieldy  and  do  not  admit  of  a  variety  of 
treatment  in  the  making  of  displays.  Hence  the  show 
window  exhibits  of  rugs,  carpets,  Summer  blankets, 
quilts,  comfortables,  domestics,  table  linens  and  the  like 
are  not  always  as  satisfactory   as  one  could  wish. 

Difficulty  to  Display  Well. 

From  the  nature  of  these  goods,  it  is  not  possible  to 
effect  the  high-class  trims  which  may  be  produced  with 
the  dress  fabrics,  or  with  goods  which  can  be  shown 
either  on  forms  or  with  any  of  the  modern  display  fix- 
tures.      It   is    none     the     'ess    true,    however,    that    some 


Good  Single  Window  display  for   Medium  Sized   Store;  Dressed  by  W.  W. 
Melburn  for  T.  Thompson  &  Co.,  Sault  Ste.  Marie,  Ont. 

decorators  take  special  delight  in  devising  new  and  attrac- 
tive methods  of  displaying  these  bulkier  items,  and  just 
because  they  are  difficult  of  manipulation. 

Do  Not  Attempt  the  Impossible. 

A  window  is  occasionally  seen  wherein  the  decorator- 
has  attempted  the  impossible.  In  the  endeavor  to  pro- 
duce effects  which  are  common  with  the  piece  goods  and 
of  the  softer  materials,  such  clumsy  articles  as  carpets, 
blankets,  and  some  domestics  will  be  hung  in  folds  or 
festoons,  or  draped  after  the  similitude  of  dress  fabrics. 
What  a  mistake  !  The  effect  is  neither  pleasing,  natural, 
nor  practical.  There  is  nothing  suggestive  connected 
therewith.  The  beholder  gains  no  impression  of  the  in- 
trinsic worth  or  utility.  None  of  the  before-mentioned 
goods  are  intended  for  overhead  decorations  in  any  home, 
nor  (with  the  possible  exception  of  blankets)  will  any  of 
them  be  made  into  dresses  or  other  articles  of  wearing 
apparel. 

Serves   no    Useful   Purpose. 

Then  what  useful  purpose  can  be  served  by  making 
the  body  of  the  display,   or  a  considerable  portion  of  it, 


MILLINERY   STANDS 


RETURNED 

Cut  Bsok  No. hi 

Page  No. _«3J 


If  you  lequire  new  millinery  stands — see  us  before 
buying  elsewhere.  We  will  be  pleased  to]  see  you 
during  the  Exhibition  and  show  you  our  range  of 
samples.     Prices  and  catalogue  on  application. 

TORONTO  BRASS  MFO,  CO., 

Temperance  Street,  TORONTO 


WE  ORIGINATE, 

manufacture  and  promptly 
supply  everything  we  ad- 
vertise. 

As  the  oldest,  largest  and 

only  complete  house  in  the 

display   form    and  fixture 

line,  we  are  in  a   position 

to  do  this.      Our  Cuts 

\      are    made    from    Our 

Goods.  Originality  is  a 

rare     quality    and    in 

this    respect    we     are 

unique. 

Write  for  particulars  of  our  new 
form  models  for  1906 

Catalogue  Mailed  upon  Application. 

J.R.  Palmenberg's 

Sons 

Suit  Form  No.  bo  R. 
Factory       7 lO  BROADWAY,  NEW  YORK,   U.S.A. 

89-97  W  Third  St  (established  over  50  years 
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consist  of  extensive  drapes  or  plaitings,  or  an  imitation 
of  any  of  the  numerous  skirt  drapes  ?  It  is  well  enough 
on  occasions  to  employ  some  of  this  bulkier  sort  of  mer- 
chandise as  the  background  to  a  display  of  the  same  line, 
with  discrimination  used  in  the  treatment  ;  but  elaborate 
trims  of  such  goods,  with  a  treatment  far  removed  from 
the  intended  uses  of  the  merchandise,  are  neither  in  good 
taste  nor  do  they  bring  about  the  best  results. 

The  strongest  appeal  that  can  be  made  to  the  imagi- 
nation and  one  which  is  most  likely  to  influence  the  be- 
holder in  favor  of  the  merchandise  can  best  be  made  by 
sticking  close  to  the  natural,  and  to  present  the  goods 
to  the  attention  in  such  a  way  that  some  one  or  all  the 
points  of  desirability  shall  stand  out  prominently. 

MODEL    DISPLAY    WINDOWS. 

A  GLANCE  at  the  illustration  of  the  exterior  of  the 
store  of  D.  V.  Sinclair  &  Co.,  Belleville,  Ont., 
gives  a  good  idea  of  the  marvelous  advance  in  mod- 
ern window  displays.  The  frontage  is  36  feet  and  the 
single  broad  entrance  affords  ample  room  for  two  large 
windows  with  Luxfer  Prisms  at  the  top.  The  main 
ideas   are  self-explanatory. 

This  store  has  been  occupied  since  last  February  and 
in   conversation   with   a   Review    representative   Mr.     Sin- 


value  of  their  windows,  and  consequently  there  is  a  good 
demand  for  trimmers,  and  a  growing  willingness  to  be 
liberal  in  the  matter  of  appropriations  for  window  dress- 
ing  and   store  decorating  purposes. 

Many  firms  now  are  rebuilding  and  remodeling  their 
premises,  and  this  remodeling  always  includes  the  putting 
in  of  new  windows  of  the  most  modern  type.  When  this 
is  done  the  decorating  has  to  be  in  keeping  and  almost 
invariably  there  is  an  opening  for  a  decorator  in  that  es- 
tablishment. In  the  big  city  stores,  too,  where  two  or 
three  years  ago  one  man  was  considered  as  sufficing  amply 
for  all  decorating  needs,  now  the  head  trimmer  will  have 
under  him  two,   three,   or  even  more  assistants. 

Knowing  the  general  interest  taken  in  window  display 
and  how  valuable  an  asset  his  windows  are  to  the  dry 
goods  merchant  when  properly  trimmed,  The  Review  is 
making  special  efforts  to  be  helpful  to  our  readers.  Not 
Only  are  we  showing  by  means  of  illustration  some  of  the 
best  efforts  of  the  window  trimmers  of  the  Dominion,  but 
we  have  arranged  to  show  from  time  to  time  the  latest 
efforts  of  some  of  the  leading  men  in  the  profession  in 
the  States  also. 

Each  window  trimmer  has  his  own  particular  prob- 
lem to  grapple  with  ;  perhaps  it  is  old-fashioned  win- 
dows,  perhaps  it  is  that  the  old   man  will  not  stand  for 


WASH     GOODS    WINDOW 
By  C.  W.  Frankenberger  for  Potter  Bros  ,  Mendota,  III. 


clair  was  enthusiastic  concerning  the  manifold  advantages 
accruing  from  a  building  modern  in  every  detail.  The 
main  floor  and  basement  are  alone  occupied  and  the  lines 
handled  may  be  classed  as  strictly  dry  goods.  A  depth 
of  190  feet  affords  scope  for  an  exceptionally  large  and 
well  assorted  stock  and  the  ready-to-wear  garments  at 
the  rear  are  fast  establishing  an  enviable  reputation  for 
Sinclair's.  Wardrobe  fixtures  have  been  installed  and  a 
luxurious  setting  is  given  to  this  department.  Through- 
out the  store  the  smallwares  of  dry  goods  are  shown  in 
silent  salesmen. 

Mr.  Sinclair  has  had  an  extensive  retail  experience 
and  is  known  as  a  keen  judge  of  merchandise  and  withal 
is  a  man  easy  to  approach. 

WINDOW  TRIMMERS  WANTED. 

THERE   is   more   demand   than  ever,    and  better  pros- 
pects   than    ever,    for   young    men    who    will    intelli- 
gently and  earnestly  take  up  the  profession  of  win- 
dow   trimming.      For     there     is     a   growing    appreciation 
amongst  all  classes  of  merchants  of  the  big    advertising 


up-to-date  fixtures  and  decorations.  Whatever  is  the 
trouble,  there  is  generally  some  means  of  getting  over,  or 
if  you  can't  get  over,  of  getting  under  or  around  it,  and 
The  Review  stands  ready  to  help  to  the  extent  of  its 
ability.  To  the  young  trimmer  in  the  country  store  we 
would  give  the  reminder  that  it  is  seldom  possible  to 
copy  a  trim  in  its  entirety,  nor  is  it  desirable  that  you 
should.  It  is  the  ideas  that  you  can  adapt  to  your  own 
needs  that  give  the  value  to  the  illustrations  of  other 
trimmers'  work.  And  remember,  just  as  you  value  an- 
other man's  ideas  he  values  yours,  so  if  you  put  in  a 
good  window  trim  secure  a  photo  of  the  same  and  enter 
it  in  The  Review  competitions;  that  is  what  they  are 
for.  These  competitions  will  be  run  every  alternate 
month  from  now  on,  and  by  entering  your  best  efforts  not 
only  will  you  be  raising  your  own  standard  of  dressing 
but  you  will  be  helping  the  whole  profession.  Also  you 
will  be  keeping  your  name  before  the  progressive  section 
of  dry  goods  merchants  who  are  constant  readers  of  The 
Dry  Goods  Review. 
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Dry  Goods  Review 


TORONTO    WINDOWS. 

TORONTO  windows  for  the  present  month  show  how 
closely  window  trimming  follows  the  seasons.  What 
the  trimmer  is  aiming  at  this  month  is  to  show  as 
many  lines  of  goo^S  as  possible  and  at  as  little  cost  as 
possible.  The  goods  themselves  and  the  fact  that  they 
are  on  special  sale  is  the  thing  emphasized.  Most  Toronto 
stores  have  now  a  permanent  wood  paneling  as  the  back- 
ground for  their  windows,  and  either  this  paneling  is  all 
the  background  used,  or  the  ever  useful  mirrors,  either 
with  or  without  a  little  drapery,  form  the  background  of 
each  display.  One  or  two  exceptions  have  occurred,  nota- 
bly an  outing  window  dressed  by  the  T.  Eaton  Co.  Fish- 
ing nets  were  festooned  over  fishing  rods,  and  caught  up 
with  toy  sailboats  for  a  background.  A  birch  bark  canoe 
was   run  diagonally  across  the  middle  of  the  window,   and 


with  purple  wisteria.  The  centre  figure  has  a  further 
trim  of  ribbon   bows  and   ends. 

The  display  is,  as  is  usual  now  with  the  most  ad- 
vanced decorators,  not  confined  to  one  class  of  goods,  but 
besides  the  materials,  millinery  in  accord  and  also  hand- 
some  trimmings,    laces,    and   other   accessories   are   shown. 

The  carrying  out  of  a  certain  definite  color  scheme  is 
also  much  practiced  by  artistic  designers,  and  the  win- 
dow we  showr  is  carried  out  in  purple,  green  and  white. 
The  drapes  are  of  silk  mulle  in  green  and  cream.  The 
lattice  work  is  painted  white,  and  the  flowers  and  foliage 
are  purple  and  green,  while  the  ribbon  streamers  and  bows 
are  in   three  shades  of  green. 

The  colors  used  could  be  varied  to  suit  the  decorator 
or  could  be  carried  out  in  all  the  one  color,  and  as  the 
scheme   is   such   a   simple   one   it    would  form    a  very   good 


HAT  DISPLAY     By  A.  A.  Garon  for  Z.    Paquet,  Quebec. 


a  tent  was  erected  in  one  corner.  The  canoe  was  loaded 
with  garments  suitable  for  outing  wear,  and  a  couple  of 
tennis  racquets  were  propped  up  against  it.  Fishing  rods, 
fishing  taikle,  all  kinds  of  fancy  bait,  etc.,  as  well  as 
outing   garments   and   camping   needs   were   shown. 

WASH  GOODS  WINDOW. 

THE  wash  goods  trim  shown  this  month  is  one  that 
ought  to  be  of  considerable  use  to  our  readers,  for 
it  is  very  effective  and  yet  not  unduly  elaborate. 
Another  merit  is  that  the  goods  are  the  prominent  fea- 
ture, not  the  background,  and  therefore  it  should  be  a 
good  selling  trim,  the  amount  of  decoration  added  being 
just  enough  to  relieve  the  monotony  of  the  window  and 
to  show  up  the  goods.  The  background  is  simple,  consist- 
ing   of    mirrors,    with    a    lattice    work    in    white,    wreathed 


base  to  work  from  in  designing  a  good  Fall  display.  For 
a  Fall  window  the  lattice-work  could  be  gilded  and  poin- 
settas  or  Autumn  leaves  used  in  the  place  of  the  wisteria. 
From  the  fact  that  there  are  only  three  drapes  in  the 
window  this  would  be  a  good  window  for  a  medium-sized 
store  to  follow  when  planing  a  monotone  display,  and  if 
gilded  lattice  and  Autumn  leaves  were  used,  the  same  set- 
ting might  be  used  for  a  number  of  monotone  displays. 
Thus  one  might  be  navy,  another  grey,  another  wines  or 
garnets  and  another  greens,  and  also  the  same  setting 
would  serve  for  an  evening  goods  or  a  millinery  display. 
This  is  a  custom  much  followed  by  the  city  trimmers  and 
is  one  the  advantage  of  which  must  be  clear  to  merchant 
and  trimmer  alike,  giving  as  it  does  a  constant  change  in 
the  goods  displayed  without  the  trouble  and  expense  of 
a  changing  background. 
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Lamson  Perfection  Cable  Cash  Carrier 


Serves  any  number 
of  floors  from  one 
cash  desk. 

Hundreds  of  users 
testify  to  its  excel- 
lence. 


Write  for  particulars  .  .  . 

Lam  son  Consolidated  Store  Service  Co.,   "26  Wellington  street  west,  Toronto,  Ont. 


e 


The  Weir  Wardrobe  System 


(PATENTED) 


ENDORSED  BY  THE  LEADING  MERCHANTS 
IN    CANADA 


Each    Wardrobe  complete  in  itself,  fitting  together  in  sectional    form,  so   that  any 
number  may  be  placed  together  to  make  an  outfit. 

Carrying  capacity  of  each  Slide  25  suits, 
overcoats,  costumes  or  mantles.  All  wardrobes 
having  two  slides  complete  with  hangers. 

SIZE  :— Width,  28^  inches  ;  depth,  48 
inches  ;  height,  G  feet,  6  inches. 


We  Have  the  Only  Trouser  Slide 
in  Existence. 


CATALOGUES,   TESTIMONIALS    and    PRICE   LISTS 
FORWARDED  ON  APPLICATION  TO 


THE     HEAD  OFFICE 


THE  WEIR  WARDROBE  COMPANY  OF  CANADA 

MOUNT  FOREST,  ONTARIO  Limited 

Branch  Offices  at       42  Adelaide  St.,  W*st.  TORONTO        Telfer  Block,  Lombard  St.,  WINNIPEG 


BRITISH    AMERICAN    DYEING    CO 


The   Largest   and    Best 
Equipped 

DYE  WORKS 

In  the  Dominion 

SEND    FOR    PRICE    LIST 


GOLD   MEDALLIST   DYERS 


JOSEPH    ALLEN,   Manager 


Dress  Good*,  Cloths,  Tweeds,  Drills,  Ducks,  Cottons  and  Velveteens.  Hosiery 
Yarns,  Gloves,   Braids,  Etc. 

DYED,    FINISHED  AND   PUT   UP 

ALSO 

Feathers,  Silks,  Velvets,  Ribbons,  Lace,  Etc. 


Al un°eKedante6d     MONTREAL,  TORONTO,  OTTAWA,  QUEBEC 
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Dry  Xxoods  Eeview 


"APPAREL    OFT    PROCLAIMS    THE    MAN" 

Do  you  want  your  store  to  represent 
you  or  your  ancestors  ? 

Do  you  want  to  profit  by  modern 
methods  and  improve  the  appearance  of 
your  store  100  per  cent.  ? 

Do  you  want  to  reduce  your  Insurance 
30  per  cent.? 

Do  you  want  to  minimize  the  chances 
of  fire? 

Do  you  want  to  safeguard  your  health  ? 

Do  you  want  your  store  to  be  cool 
in  summer,  warm  in  winter  ? 

If    these    are    your    wants    you    will    be 

concerned  about  Classical  Metal  Ceilings, 
Galvanized  Steel  Fronts,  and  should  write 
us  immediately  for  details. 


ti/(4mm6^¥>¥>¥>¥>U 


Classical    Metal    Ceiling 


Metal  Shingle  &  Siding  Co.,  Limited,  Preston,  Ont. 


Showing  Front  of  Store  magnificently  lighted  from 
front  and  rear  with  Luxfer  Window  Prisms. 


It  is  the 

enterprising" 

merchant 

I 

who  installs 

our  goods 

and  reaps  the 

benefit. 

i22tt 

It  pays 
to     make 

your 

store   the 

best 

possible 

salesroom. 


Up-to-date   Store  Front    in   Halifax,    N.S. 


LUXFER  PRISM  CO.,  LIMITED 

TORONTO  and  MONTREAL 
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SIDEWALK  ART. 

IN  a  recent  article  the  Chicago  Tribune  pays  a  high 
tribute  to  the  art  of  window  dressing — to  sidewalk 
art,  as  it  is  pleased  to  designate  it.  One  of  the  joys 
of  life,  the  Tribune  says,  owes  its  existence  to  an  industry 
art,  as  it  is  pleased  to  designate  it.  One  of  the  joys  of 
life,  the  Tribune  says,  owes  its  existence  to  an  industry 
that  has  risen  almost  to  the  dignity  of  an  art,  without 
the  recognition  usually  accorded  to  art.  The  joy  is  that 
of  window  gazing,  and  the  art  is  that  of  window  decorat- 
ing. To  look  at  the  modern  store  windows  is  to  look  at 
pictures  that  stimulate  one's  sense  of  the  beautiful,  much 
as  painted  bits  of  canvas  do.  Real  art  is  disinterested, 
whereas  the  object  of  window  art  is  to  arouse  covetous- 
ness  in  the  hearts  of  beholders.  The  store  window  of  the 
liast  revealed  but  an  incongruous  group  of  crudely  ar- 
ranged articles,  and  the  woman  who  beheld  there  a  dress 
fabric  that  seemed  best  suited  to  her  beauty  had  to  exert 
her  fancy  in  summoning  up  a  picture  of  herself  arrayed  in 
the  coveted  goods.  But  now  the  merchant  supplies  both 
fabric  and  fancy,  and  is  able  to  hold  up  a  mirror  to 
feminine  nature  and  to  give  to  woman  the  gift  of  seeing 
herself  as  others  see  her. 

Not  enough  praise  has  been  bestowed  upon  the  window 
artist,  who  in  his  ability  to  hold  the  abstracted  gaze,  and 
to  divert  the  care-laden  mind,  is  really  one  of  the  forces 
that  makes  for   the  betterment  of  the  world. 


A  NOVEL  BACKGROUND. 

CHICAGO  men's  furnishers  have  been  making  use  of  a 
novelty  in  the  way  of  backgrounds.  They  have  been 
dying  excelsior  a  bright  red  and  using  it  for  cover- 
ing the  top  floor  and  background  of  the  window.  Electric 
lights  and  signs  are  also  bright  red,  and  so  are  all  the 
price  tickets  in  the  window.  Against  this  vivid  red  back- 
ground black  hats  are  shown.  This  is  a  very  telling  and 
clever  effect  and  one  that  can  be  cheaply  and  easily  ar- 
ranged. 

A  MILLINERY  WINDOW. 

Following  is  a  description  of  the  millinery  window 
illustrated  : 

Papier  mache  background,  on  a  plain  frame  covered 
with  golden-brown  felt;  cream  sateen  curtains;  Autumn 
leaves  all  around,  and  some  here  and  there  on  the  floor; 
all  papier  mache  ornaments  painted  cream  and  gilded; 
floor  covered  with  white  felt,  and  a  design  cut  out  of 
brown  felt  lying  round  the  edge;  in  centre  of  floor  maple 
leaf  cut  out  of  brown  felt;  cornice  covered  with  brown 
felt.  A  simple  display,  but  very  neat,  and  showed  up 
exceedingly   well. 


FIRE-PROOFING  FOR  CLOTH. 

MR.  JOHN  KUHR,  an  engineer,  at  Christiansand, 
Norway,  is  reported  to  have  invented  a  material 
which  is  found  in  a  mineral,  that  heretofore  has 
been  considered  of  no  value.  The  material  can  easily  be 
extracted  from  the  mineral  and  a  solution  of  it  prevents 
all  kinds  of  cloth,  paper  or  similar  material  from  burn- 
ing with  a  flame;  it  only  glows.  The  solution,  which  is 
clear  as  water,  does  not  hurt  the  cloth  or  change  its 
color.  Curtains,  for  instance,  that  are  impregnated 
with  this  solution  keep  their  looks  unchanged  and  may 
be  ironed  as  usual.  The  mineral  itself,  which  is  of  a 
reddish-brown  color,  is  found  in  quite  large  quantities. 
The  stuff  extracted  therefrom  is  easily  soluble  in  water 
and  may  be  prepared  for  use  by  anybody.  It  comes 
cheap  and  does  not  contain  poison. 


ST.  JOHN,  N.  B. 

THE  genera]  Eeeling  among  the  drygoodsmen  seems  tn 
be  that  so  far  the  Summer  business  with  them  has 
been  satisfactory.  The  sale  of  goods  has  not,  been 
phenomenally  large  at  any  time,  but  against  this  may  be 
set  the  fact  that  the  demand  for  all  classes  of  dry  goods 
has  been  steady  at  all  times.  Consequently  the  busi 
ness  done  has  -been  such  as  to  please  practically  all  the 
merchants.  Indeed,  while,  as  stated,  the  business  has 
not  been  phenomenal,  it,  is  the  opinion  that  it  has  been 
somewhat  larger  than  that  done  in  the  corresponding 
season  in  other  years.  Moreover,  the  prevailing  feeling 
of  satisfaction  is  strengthened  by  the  fact  that  the  out 
look  for  the  Fall,  as  well  as  for  the  balance  of  the 
Summer,  is  for  a  continuance  of  steady  business. 

On  the  whole  the  collections  have  of  late  been  good. 
In  this  particular  there  has  been  something  of  an  im- 
provement in  the  past  month,  though  there  was  not 
much  ground  for  complaint  at  any  time  of  late.  At 
present  the  markets  are  characterized  by  considerable 
firmness  in  their  tones.  Values  have  risen  in  the  past 
few  months  and  now  they  are  quite  a  bit  higher  than 
they  were  a  short  time  ago. 

*  *  » 

The  hosiery  market  is  notably  firmer  now  than  it 
was  some  weeks  since.  This  is  true  of  all,  or  nearly  all, 
lines.  At  the  same  time  the  advance  of  the  cashmere 
goods  has  been  the  most  noticeable.  In  this  line  the 
quotations  have  taken  a  rise  of  about  ten  per  cent.  Gen- 
erally speaking,  the  advance  in  hosiery  figures  has  been 
from  five  to  seven  per  cent.  The  demand,  of  course,  has 
continued  unabated.  Some  dealers  now  incline  to  the 
view  that  in  the  demand  for  hosiery  there  has  become 
noticeable  a  call  for  goods  of  a  less  conspicuous  pat- 
tern than  were  favorites  last  year.  Certainly  there 
seemed  danger  for  a  time  that  the  call  for  hose  of  won- 
derful variety  of  colors  and  patterns  would  be  stronger 
than  that  for  less  striking  but  more  pleasing  goods.  No 
one  will  waste  much  time  in  regrets  if  that  likelihood 
has  passed  away. 

*  *  * 

The  business  done  in  Summer  millinery  goods  this 
year  has  been  very  good  indeed.  This  is  the  report 
from  all  sections  of  the  province.  Everywhere,  too, 
flowers  and  foliage  have  been  very  high  in  favor  for 
trimming.  That,  of  course,  was  to  be  expected  at  this 
season  of  the  year,  but  the  use  of  these  lines  of  trim- 
ming has  been  exceptionally  great.  Preparations  for 
Fall  millinery  displays  are  now  going  forward 

*  *  • 

The  advance  in  the  price  of  jutes  in  the  past  month 
has  been  markedly  great.  Roughly  speaking,  the  quota- 
tions are  now  some  forty  per  cent,  or  more  higher  than 
they  were  four  or  five  months  ago. 

Linens  have  recently  kept  on  the  upward  way. 
Prices  asked  arc  now  about  five  per  cent,  more  than 
they  were  a  few  weeks  ago. 

Silks,  too,  are  tending  upward.  That  such  is  the 
case  may  be  in  large  measure  attributed  to  the  state  of 
the  raw  silk  market.  *      * 

Letters  of  incorporation  have  been  granted  to 
Scovil  Brothers,  Limited.  The  new  company  is  now 
holding  an  organization  sale  which  is  to  be  of  ten  days' 
duration. 

Canadian  cottons  are  also  expected  to  advance. 
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MILLINERY  CARRIED  IN  AN   ANNEX. 

FOR  the  merchant  who  wishes  to  enlarge  his  store 
space  and  to  provide  more  accommodation  for  his 
increasing-  trade,  the  successful  experiment  of  a 
brother  merchant  may  not  be  without  points  of  interest, 
and  also  may  contain  some  useful  suggestions.  This 
merchant  is  a  great  believer  in  an  extensive  store  front 
for  display  purposes,  and  also  because  it  means  plenty 
of  light  in  the  store.  "Some  time  ago,"  he  says,  "we 
found  ourselves  very  much  crowded  and  had  to  devise 
some  scheme  or  method  to  secure  more  space.  We  were 
running  a  fairly  successful  millinery  department  situated 
in  the  usual  location  in  a  moderate-sized  store— that  is 
in  the  back  portion  of  the  store.  1  believed  that  from 
conditions  existing  in  the  town,  because  of  trade 
changes,  etc.,  that  there  was  room  for  expansion  for 
this  department  if  only  it  could  be  better  located  and 
brought  into  more  prominence.  An  upstairs  department 
was  out  of  the  question,  but  next  door  was  a  small 
lock-up  store  some  24  by  40  that  could  be  secured  with 
little  trouble.  And  here  also  was  an  opportunity  of 
testing  the  truth   of  my  cherished  theories. 

"The  store  was  rented  and  an  arch  cut  through  from 
our  main  building,  for  the  entrance  was,  for  obvious 
reasons,  through  our  store,  and  the  window  space  was 
extended  to  take  in  the  old  door  way.  We  went  to  con- 
siderable expense  over  the  fittings,  having  them  as 
handsome  and  as  up  to  date  as  possible.  Show  tables, 
showcases,  etc.,  are  all  finished  in  forest  green,  and  the 
walls  tinted  in  harmony,  and  a  handsome  carpet  in 
shades  of  green  also  covering  the  floor.  By  means  of 
curtains  hung  on  brass  rods  and  the  arrangement  of  the 
showcases,  fitting  rooms  are  contrived.  Mirrors  are 
used  wherever  possible  and  there  also  are  several  ma- 
hogany-finished dressers,  with  movable  glass  attached,  in 
the  department.  Notwithstanding  the  fact  that  the  ex- 
tra rent  for  this  annex  increased  running  expenses  very 
materially,  the  move  has  paid  splendidly.  We  not  only 
increased  our  trade  but  raised  its  standard,  and  this  has 
helped  also  the  other  departments  in  the  store.  The 
millinery  department  as  now  run  shows  a  much  larger 
profit  on  the  money  invested,  and  its  added  reputation 
certainly  is  a  decided  benefit  to  the  store." 

A  GOOD  WAY  TO  KEEP  MILLINERY    VELVETS. 

MANY  retailers  have  methods  of  keeping  stock  that, 
passed  on,  would  be  extremely  interesting  to 
others.  Here  is  an  instance  of  this  that  has  just 
come  under  the  notice  of  The  Review^.  The  usual  method 
is  to  keep  them  in  the  box  they  come  in,  with  the  result 
that  if  they  get  much  handling  the  boxes  get  broken  and 
shabby.  Some  stores  place  the  box  on  the  counter  and 
pull  the  end  out  for  purposes  of  display,  but  in  only  too 
many  the  velvets  are  kept  boxed  and  in  the  fixtures.  The 
method  of  keeping  velvets  that  we  refer  to,  we  think,  is 
a  very  good  one,  as  it  shows  the  whole  stock  to  the  cus- 
tomer. Each  piece  is  rolled  on  a  wooden  roller  with  a 
screw-eye  fastened  in  one  end.  A  rack  is  provided  with 
a  hook  for  each  screw-eye,  and  thus  the  whole  stock  is 
hung  in  plain  view  of  the  customer.  This  scheme  en- 
ables  the   customer   to    sec   at   a  glance   just    what  colors 


are  in  stock,  and,  moreover,  as  the  colors  are  arranged 
systematically  in  shades  from  light  to  dark,  like  a  color 
card,  the  effect  is  particularly  good.  As  there  is  danger 
of  fading,  the  rack  is  kept  well  back  and  out  of  the  way 
of  direct  sunlight.  The  firm  who  keep  their  millinery 
velvets  in  this  manner  have  found  the  method  a  very 
good  one. 


PREPARE  NOW  FOR  A  NEW  SEASON. 

AUGUST  should  be  a  month  of  busy  and  anxious 
preparation  for  the  opening  up  of  the  Fall  season. 
It  is  the  time  when  the  merchant  should  go  about 
with  his  eyes  wide  open  and  on  the  look  out  for  the 
many  signs  of  wear  and  tear,  and  for  those  small  but 
necessary  repairs  that  must  be  made  from  time  to  time. 
Those  repairs  which,  if  carefully  made,  give  that  smart, 
clean,  businesslike  look  to  your  store,  or,  if 
neg-lccted,  give  such  a  bad  impression  to  your  customers. 
•  lust  at  present  these  matters  are  apt  to  escape  notice, 
for  stocks  do  not  present  the  tidy  appearance  that  they 
will  do  when  the  new  and  unbroken  Fall  goods  arc  in 
place.  So  you  have  got  to  open  your  eyes  to  see  those 
old  signs  or  defective  mirrors,  worn  chairs  or  seats,  or 
those  places  where  the  paint  or  varnish  is  scraped  or 
worn.  Perhaps  the  walls  or  ceilings  need  attention,  and 
another  coat  of  paint  or  fresco  is  needed.  Customers, 
too,  will  be  more  tolerant  of  the  attendent  discomfort 
now  when  they  are  in  the  happy  hunt  for  bargains  than 
when  they  have  the  serious  planing  of  the  new  wardrobe 
on  hand. 

You  should  also  plan  for  any  improvements  in  your 
departments  now.  Plan  where  you  will  place  those  new 
mirrors  that  are  to  do  so  much  to  improve  your  store's 
appearance,  or  those  new  racks  or  wardrobes  made 
necessary  by  the  expansion  of  your  ready-to-wear  de- 
partment. A  divan  or  two  in  your  upstairs  section, 
where  customers  could  rest  while  making  their  selections, 
is  a  good  thing.  It  has  a  handsome  appearance  and 
tends  to  make  customers  easier  to  wait  upon,  and,  inci- 
dentally,  makes  for  the  selling  of  more  good* 

Do  you  find  that  you  are  experiencing  a  call  for 
higher  grade  dress  materials  and  silks,  and  also  for 
fabrics  for  evening  wear.  You  should  do  so  if  your  de- 
partment is  living  up  to  its  opportunities.  Encourage 
this  trade,  for  it  is  profitable,  by  carpeting  that  portion 
of  your  department  devoted  to  high  class  and  evening 
goods.  Remember  that  surroundings  count;  unconsci- 
ously, perhaps,  but  not  the  less  strongly,  both  with  your 
selling  staff  and  your  customers   also. 

Use  your  eyes  outside,  too,  Mr.  .Merchant.  .Tust 
take  a  look  at  your  delivery  van  and  see  what  kind  of 
an  advertisement  you  have  running  through  the  streets. 
it  is  simply  astonishing  how  shabby  the  delivery  vans  of 
some  merchants  are  allowed  to  become,  and  not  always 
those  belonging  to  the  smaller  trades  either. 

A  well-groomed  horse,  with  neat  harness  and  a 
smart  van  attached,  and  with  the  driver  in  neat  uniform, 
is  an  all-day  advertisement  to  the  firm  that  owns  the 
outfit.  The  store's  name  should  be  prominently  dis- 
played on  the  delivery  van,  or  some  special  device 
adopted  that  all  will  know. 
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some:   qualities    or   good   salesmanship 


Points  Expressed  by  the  Man    Behind  the  Counter — The  Honest  Clerk 
is  the  One  Who  Makes  Permanent  Customers. 


SALESMANSHIP  is  a  great  thing.  I've  been  study- 
ing it  a  little  on  the  side  lately.  Von  see,  since 
I've  been  the  advertising  man  of  this  store  I  don't 
do  much  in  the  way  of  selling  goods  myself,  but  I  keep 
my  eye  out  for  anything  along  the  salesmanship  line  be- 
cause I'm  looking  out  for  all  kinds  of  ways  to  brace  up 
the  business. 

The  boss'  nephew  says  I'm  getting  the  swelled  head 
since  I'm  the  "ad  man,"  and  maybe  I  am,  but  I  seem  to 
be  making  good  right  along  and  that's  more  than  he  is 
doing,  so  I  don't   worry  much  over  the  size  of  my  head. 

After  watching  the  fellows  in  the  store  for  a  while 
I've  about  come  to  the  conclusion  that  nine  men  in  ten 
can  get  to  be  good  salesmen  if  they  go  at  it  to  learn 
just  as  they'd  try  to  learn  to  be  good  artists  or  good 
singers.  There's  a  good  deal  to  learn  before  you  can 
step  in  behind  the  counter  and  sell  a  man  something 
that  he  isn't  suited  with  a  first  sight,  and  it  isn't  to  be 
picked  up  in  a  minute,  and  a  salesman  needs  systematic 
education. 

Some  men  say  that  it  isn't  worth  while  to  take  all 
the  pains  of  learning  to  be  a  professional  salesman  when 
they  don't  intend  to  stay  behind  the  counter  all  their 
lives.  They  say  that  a  man  can't  afford  to  work  too 
hard  at  something  that  will  never  pay  him  more  than  a 
clerk's  wages. 

Of  course  that's  all  right  if  he  is  satisfied  to  remain 
a  clerk  all  his  days,  but  it  always  struck  me  that  the 
chap  who  is  afraid  of  doing  his  work  too  well  isn't  ex- 
actly the  most  likely  candidate  for  promotion.  I  didn't 
get  my  promotion  by  being  afraid  I'd  spend  more  time 
learning  about  my  job  than  I  was  getting  paid  for. 

The  fellow  who  wants  to  be  his  own  boss  sometime 
won't  be  a  very  good  one  if  he  doesn't  know  any  r  Vug 
about  what  his  men  ought  to  be  doing  and  how  they 
ought  to  be  doing  it.  Most  every  man  who  has  made  a 
mark  on  the  top  rung  of  the  ladder  has  begun  by  making 
a  good  deep  mark  on  the  bottom  rung  first. 

I  believe  that  some  fellows  have  the  knack  of  just 
telling  what  sort  of  a  customer  they  have  as  soon  as 
they  hear  the  man  or  woman  ask  for  what  they  want. 
That's  reading  human  nature,  I  suppose.  I  never  was 
very  good  at  it  naturally  and  all  I  learned  along  that 
line  came  by  just  studying  the  people  I  met  every  minute. 

I  found  that  I  learned  to  judge  a  customer  about  as 
well  as  any  one  and  I  could  handle  them  to  the  advant- 
age of  the  house  where  I  had  been  losing  them  altogether 
before. 

Say,  I  found  out  one  thing  and  that  is,  you  don't 
want  to  load  every  customer  up  with  all  the  goods  he'll 
buy.  When  I  first  began,  I  had  the  idea  that  the  crack 
salesman  was  the  man  who  could  sell  a  customer  the 
most  goods — just  pile  on  all  that  he  could  possibly  be 
made  to  take  away  and  pay  for. 

I  worked  on  that  basis  for  a  while  until  I  saw  a  few 
cases  where  men  I'd  loaded  up  with  too  much  of  some- 
thing that  wouldn't  keep  forever,  sort  o'  went  back  on 
the  store.  Then  I  tumbled  to  the  great  principle  of 
salesmanship.  You  may  know  more  about  this  thing 
than  I  do.  If  you  do,  you  know  that  the  man  who  is 
the  best  salesman  is  the  man  who  makes  the  most  and 
the  best  satisfied  customers.  Real  salesmanship  is 
making  satisfied  customers  and  that's  the  secret  of  the 
whole  thing,   if  it  is  a  secret  at  all. 


You  can't  make  a  satisfied  customer  by  selling  a  per- 
son what  that  person  doesn't  want,  or  what  won't  give 
that  person  satisfaction   when   it  is  taken   home 

The  kind  of  a  salesman  to  be  is  the  kind  that  people 
come  back  and  ask  for.  When  a  man  gets  to  pleasing  the 
people  he  waits  on  so  well  that  they  want  to  do  busi 
ncss  with  him  again,"  then  he  has  made  himself  worth 
something  to  the  store  and  he  is  getting  in  line  for  a 
raise. 

The  greatest  virtue  in  a  salesman  is  honesty.  It 
pays  to  be  honest  and  it  pays  in  real  money.  There's 
nothing  to  be  made  in  any  kind  of  chicanery.  I've  tried 
it  and  I  know.  I've,  tried  to  make  people  think  that, 
three-fourths  wool  was  all  wool  and  had  'em  go  away 
believing  it  and  I've  had  'em  come  back  knowing  that  I 
fooled  'em.  It  doesn't  pay  and  it's  mighty  unpleasant 
when   you  get  caught  trying. 

Folks  aren't  as  anxious  to  trade  with  a  chap  who  is 
smooth  and  smiling  as  they  are  to  buy  from  the  fellow 
who  tells  them  things  just  as  they  are  and  who  docs  it 
every  time  and  gets  the  reputation   for  doing  it. 

A  man  can't  fool  a  customer  once  without  taking 
chances  of  ruining  his  reputation  for  a  long  while  with 
that  one  customer  any  way.  It  takes  just  about  two 
minutes  to  fool  a  man  and  it  takes  sometimes  two  years 
to  get  back  to  where  you  stood  with  him  before  you 
fooled  him. 

You  can't  get  around  the  fact  that  honesty  is  the 
mental  and  moral  foundation  of  good  salesmanship.  No 
man  ever  yet  got  a  lot  of  customers  going  regularly  to 
a  store  unless  he  treated  them  right  every  time  he  did 
business  with  them.  People  know  when  they  are  robbed 
or  fooled,  and  they  don't  always  come  around  and  kick 
about  it  either.  As  a  matter  of  fact  probably  about  as 
many  just  say  nothing  and  don't  come  back  to  really 
make  a  kick. 

The  man  who  comes  back  and  complains  gives  you  a 
chance  to  square  yourself  with  him,  but  the  fellow  who 
just  makes  up  his  mind  that  you  arc  crooked  and  lets  it 
go  at  that,  keeping  away  from  you  and  advising  his 
friends  to  do  the  same,  does  you  a  lot  of  harm  that  you 
probably  deserve — unless  you  didn't  deceive  him  on  pur- 
pose. 

There's  a  good  deal  more  to  being  honest  than  just 
not  taking  things  that  don't  belong  to  you.  Any  man 
can  be  honest  in  the  eyes  of  the  law,  just  seeing  that  he 
doesn't  do  anything  that  he  could  be  arrested  for,  and 
yet  cheat  people  right  and  left.  If  you  don't  want  to  be 
honest  because  it's  the  right  thing  to  do  and  because 
you  know  that  you  haven't  any  business  being  anything 
else,   then  you   won't  be   honest   enough   to   hurt   you   any. 

When  I  go  out  to  buy  things  myself,  I  don't  want  to 
go  up  against  the  fellow  who's  only  just  as  honest  as  he 
has  to  be. 

This  isn't  any  preachment.  It's  just  straight  busi- 
ness talk,  and  any  young  clerk  who  thinks  that  there  is 
money  in  the  "slick"  school  of  salesmanship  has  my 
permission  to  experiment  if  he  wants  to,  but  if  I  were 
looking  for  a  clerk  I  wouldn't  hire  him  if  he  were  the 
last  man   in  the  line. 

Salesmanship  may  be  made  up  of  other  things  than 
honesty,  and  it  certainly  is,  but  they  don't  cut  much  of 
a  figure  if  the  honesty  part  is  left  out. 
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THE      RETAIL     MAIL     ORDER     PROBLEM 

By    T .  M.    W. 


INTO  the  complexity  of  the  retail  dry  goods  business 
the   mail  order   problem   is  obtruding  itself   with     an 

emphasis  that  cannot  be  ignored  ;  in  fact,  the  stage 
has  been  reached  where  a  check  must  be  put  upon  it  it' 
it  is  not  to  continue  feeding  upon  business  which  logi- 
cally belongs  to  the  local  merchant,  until  it  first  men- 
aces the  volume  of  profit  which  he  should  reasonably  be 
able  to  count  upon,  and  then  claims  and  is  accorded  by 
the  consumer  a  settled  position  in  every  local  field 
throughout   the  country. 

The  retailer  must  face  the  matter  squarely  and 
studiously.  He  knows  that  mail  order  business  is  hurt- 
ing him,  and  that  it  is  backed  by  publicity  methods 
which  give  the  consumer,  wherever  he  may  be,  every  op- 
portunity to  know  the  prices  emoted,  and  the  advan- 
tages which  are  claimed  for  the  system.  On  application 
catalogues,  printed  at  great  expense,  are  sent  to  any 
address.  This  is  supplemented  by  periodical  circulars 
calculated  to  hold  and  develop  the  interest  which  the 
catalogue  aims  to  create. 

Day  by  day  and  week  by  week  the  mail  order  houses 
are  conducting  a  campaign  to  educate  the  buying  public 
to  the  view  that  goods  can  be  purchased  at  much  better 
prices  from  them  than  from  the  local  retailer.  This 
movement  is  directed  by  expert  advertising  men,  and  is 
as  convincing  as  it  is  possible  to  make  it.  Each  mer- 
chant knows,  or  should  know,  just  how  well  the  scheme 
is   succeeding  in  his  individual  territory. 

All  the  while  that  a  systematic,  skillful  attempt  is 
being-  made  to  cut  into  his  business,  by  persistently  tell- 
ing the  people  that  they  can  save  money  through  pur- 
chasing from  catalogue,  what  is  the  merchant  doing  to 
protect  the  place  that  rightfully  belongs  to  him  ?  It  is 
obvious  to  anyone  who  has  followed  the  progress  of  the 
mail  order  houses  aeross  the  line  that  the  question  is 
one  calling  for  action,  prompt  and  unanimous. 

Unquestionably  the  mail  order  system  is  straight 
business,  if  the  goods  delivered  are  of  the  quality  adver- 
tised. Admit  that  they  are,  and  the  problem  must  be 
approached  as  legitimate  competition,  which,  like  all 
competitive  inroads  into  a  firm's  sales,  must  be  elimin- 
ated as  far  as  possible.  Added  to  this  are  distinctive 
features  which  furnish  the  main  ground  upon  which 
effective  combative  tactics  can  be  based. 

First  of  all  stands  the  fact  that  the  local,  merchant 
is  the  man  on  the  spot  ;  he  has  behind  him  the  prestige 
of  personal  acquaintanceship^  with  a  great  many  of  his 
customers,  and  his  goods  are  there  to  be  examined 
thoroughly  before  being  purchased.  In  this  is  embodied, 
then,  the  fundamental  principles  from  which  to  evolve  a 
plan  of  attack. 

Here  we  come  to  the  very  evident  fact  that  indi- 
vidually merchants  cannot  pursue  a  policy  that  will  work 
a  great  deal  of  good.  They  all  have  a  common  interest 
in  the  matter,  and,  therefore,  association  of  ideas  in 
formulating  lines  on  which  the  campaign  shall  be  oper- 
ated, and  co-operation  in  carrying  it  out,  is  the  logical 
procedure.  In  many  towns  and  cities  the  retailers  have 
been  organized  for  the  promotion  of  better  local  condi- 
tions, with  a  central  body  to  deal  with  questions  of 
wider  scope.  There  is,  perhaps,  no  problem  of  more 
lively  importance,  upon  which  the  attention  of  the  whole 
organization  can  be  focused  at  the  present  time,  than 
that  relating  to  mail  order  competition. 

The  objective  point  would  be  the  education  of  the 
consumer  to  patronize  the  home  market  in  purchasing 
all  classes  of  commodities. 


The  claims  of  the  mail  order  houses  are  represented 
by  the  advertising  matter  which  they  distribute.  The 
only  way  in  which  the  local  merchants  can  reach  all  con- 
sumers is  by  printed  matter  also.  This  would  not  be  in 
the  nature  of  catalogues  or  circulars,  however,  but 
well-written  literature,  setting  down  in  direct,  convinc- 
ing terms  the  desirability  of  trading  at  home  :  the  ex- 
tent to  which  the  prosperity  of  a  community — and,  con- 
sequently, of  everyone  resident  in  that  community— is 
dependent  upon  the  money  earned  there  being  circulated 
locally.  Arguments  along  this  line  might  take  the  form 
of  simple  lessons  in  economics.  The  scheme  of  business 
life  is  the  interchange  of  values,  and  just  as  the  activity 
in  a  given  territory  increases  or  decreases  will  the 
standing  of  the  territory  and  the  individual  and  collec- 
tive prosperity  of  the  populace  rise  or  fall. 

The  scope  for  enlarging  arguments  in  this  direction 
is  not  by  any  means  limited.  Real  good  matter  could  be 
compiled,  and  with  whatever  form  of  follow-up  literature 
might  be  decided  upon,  good  results  should  accrue.  Then 
the  assistance  of  the  newspapers  might  be  enlisted.  With 
the  facts  before  him  the  local  editor  would  willingly  de- 
vote a  good  deal  of  editorial  and  news  space  to  the 
publication  of  helpful  items.  Here,  again,  is  illustrated 
the  necessity  for  combined  action,  for  where  an  organiza- 
tion could  secure  valuable  and  extensive  co-operation 
from  the  papers  the  individual  could  not. 

The  development  of  the  subject  should  be  handled 
systematically.  In  this  way  a  public  sentiment  along 
the  desired  lines  could  be  aroused  and  maintained.  It 
would  be  better  that  the  direct  object  of  the  campaign 
should  not  appear,  for  that  would  make  the  mail  order 
system  more  conspicuous,  and  lead  public  thought  into 
controversial  channels.  This  is  not  desirable,  and  the 
greater  aspect  of  independence  borne  by  the  movement 
the  better. 

If  such  a  course  were  decided  upon  the  work  would 
be  directed  by  each  retail  association,  or  from  the  cen- 
tral body,  and  the  expenses  met  by  special  assessment. 

But  the  campaign  must  be  carried  much  farther  than 
that.  Each  merchant  must  conduct  one  within  the  con- 
fines of  his  own  business,  and  endeavor  to  bring  his 
facilities  up  to  the  very  best  degree  of  efficiency.  Doing 
so,  he  may  prepare  a  situation  that  will  justify  the 
claims   made   through  the  literature   distributed. 

The  merchant  should  study  how-  he  is  going  to  buy  to 
better  advantage  than  he  has  been  doing.  The  saving 
that  he  can  accomplish  means  cheaper  prices  to  his  cus- 
tomers, and  greater  attraction  to  the  home  market. 
Cash  discounts  point  out  a  way  in  which  a  good  deal 
can  be  done.  Many  merchants  will  find  that  it  pays 
them  to  borrow  money  from  the  bank  to  secure  the  dis- 
counts. This  depends  a  good  deal  on  how  often  stocks 
can  be  turned  in  the  year.  Merchants'  associations 
should  go  into  the  matter  exhaustively. 

Personal  influence  is  not  to  be  ignored.  The  mer- 
chant will  find  it  a  great  help  in  fighting  mail  order 
houses  for  him  to  know  as  many  of  his  customers  per- 
sonally as  possible.  He  should  make  his  own  prestige, 
and  that  of  his  store,   stronger  at  every  opportunity. 

The  question  is  a  large  one,  and  there  are  many 
points  that  would  be  revealed  in  discussion.  The  urg- 
ency of  action  must  be  apparent  to  every  merchant  who 
knows  his  field  as  he  should,  and  in  the  meantime  let 
each  one  give  some  serious  thought  to  it,  and  find  out 
just  how  far  the  mail  order  business  has  advanced  in  his 
district. 
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GOOD    ADVERTISING 

The   Editor  of  tKis   Department    will   Answer  Questions    on    Advertising    and    -will 

Criticize   Advertisements  which  may  be  Submitted  to  Him. 


ADVERTISING   UNFASHIONABLE    GOODS. 

SOME  months  ago,  in  an  excess  of  enthusiasm  created 
by  a  marvelously  low  spot  cash  price  and  the  wiles 
of  a  wily  drummer,  a  merchant  bought  a  number 
of  ladies'  jackets  and  shirtwaists.  The  trouble  with  the 
goods  lay  in  their  being  somewhat  passe— so  passe  in 
fact  that  Dame  Fashion  seemed  to  have  passed  them  by 
with  a  scornful  sniff  and  even  the  poorest  dressers  in  his 
territory  "passed  them  up,"  when  shopping  bent.  What 
should  he  do.  He  marked  the  prices  down  to  where 
they  were  nothing  but  genuine  bargains,  but  nobody 
wanted  the  goods.  If  he  would  mark  the  prices  down 
some  more  all  possibilities  of  profit  would  be  quite 
wiped  out  of  sight  and  he  really  would  like  to  come  out 
on  the  transaction  whole. 

The  answer,  here  briefly  put,  was  to  mark  the  prices 
away  down  to  the  vanishing  point — advertise  the  event 
liberally  as  a  bargain  whirlwind — tell  the  cold  truth  re- 
garding the  lack  of  fashionable  features  and  when  he  did 
get  rid  of  the  stuff  (as  he  could,  by  good  advertising  and 
next-to-nothing  prices)  to  bid  the  garments  a  hearty 
good-bye  and  make  a  mighty  resolution  to  never  in  the 
future  purchase  garments  unless  the  features  of  fashion 
were  duly  considered  and  represented. 

More  merchants  than  is  generally  supposed  make  this 
one  great  mistake  in  buying — they  do  not  study  the  sea- 
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son's  fashions.  But  the  women  do,  and  if  the  merchant 
cannot  supply  the  suit,  skirt,  waist  or  jacket  that  is 
strictly  up  to  the  minute  the  average  woman  knows 
enough  about  styles  and  shopping  to  promptly  mail   an 


order  to  one  of  the  city  mail  order  houses  and  get  just 
the  article  that  Dame  Fashion  has  last  smiled  upon. 
Some  trade  papers  attempt  to  forecast  fashions,-'  with 
results   so   admirable   that   every   merchant   should   study 


Don't    S 


welter 


Wear  Cool  Flannels, 
Coat   and   Trousers. 

$15  These  mean  coolness,  comfort, 
freedom,  ease.      The  colors  are 

$16  not  light,  but  the  material  is, 
and  so   is  the   cost  for   finely 

$17      Tailored  -  to  -  Order  Garments. 


CLAYTON  &  SONS, 


JACOB  and 
BARRING  TON  STS. 


them.  The  big  "cloak  buyers"  with  leading  retail 
houses  are  close  and  constant  students  of  fashion.  The 
mistake  of  misjudging  a  shade  or  even  what  appears 
only  to  be  an  absurd,  temporary  and  trifling  style  fre- 
quently leads  to  serious  results.  In  buying  goods  give 
consideration  to  something  else  besides  price — remember 
quality,  styte,  shade,  texture  and  workmanship.  — 
Selected. 


A  STORE  PAPER. 

"The  Home  Economist"  is  the  name  of  a  store  paper 
published  by  W.  W.  Mann  &  Co.,  Stittsville,  Ont.  The 
special  Spring  number  to  hand  was  made  up  of  eight 
pages   of   newsy,    pointed,    timely   matter. 

Here  is  the  way  Mann  &  Co.   talk  "suits"  : 

"Just  a  little  chat  now  about  your  new  suit.  In  buy- 
ing a  suit  three  things  come  into  consideration — style, 
wear  and  price.  Our  suits  being  made  especially  for  us 
by  leading  clothiers  are  certainly  to  be  cut  along  the  most 
fashionable  lines  as  well  as  to  be  made  to  give  best  wear. 
We  make  the  prices  as  close  as  can  be  possibly  made  on 
such  thoroughly  good  garments. 

"Sometimes  clothiers  claim  to  sell  suits  at  a  figure 
lower  than  what  are  asked  for  the  garments  we  handle. 
In  the  end,  however,  such  clothes  are  the  dearest — not 
only  do  they  give  shorter  wear  but  they  are  not  satisfac- 
tory while  they  last. 

"Good  clothes  at  the  fairest  price  is  the  principle  on 
which  we  strive  to  do  business. 

"Men's  suits  at  $7,   $8,   $8.50,   $9,   $10  and  $12.50." 

Trade  items  are  interspersed  between  bits  of  humor, 
local  notes,  etc.  There  is  the  editor's  department,  want 
column  and  "Bulletin  of  Necessaries."  The  Spring  num- 
ber    is     characterized   by    some   good   stuff   on   the   ever- 
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present  mail  order  problem  and  an  ingenious  open  letter. 
It  is  worth  a  merchant's  while  to  write  W.  W.  Mann  & 
Co.   enclosing  a  stamp  for  a  copy   of  their  paper. 


HOW  TO  MAKE  A  CLEARANCE    SALE 
SUCCESSFUL. 

A  CLEARANCE  sale  should  gain  two  results  for  the 
merchant.  It  should  clear  his  shelves  of  all  unde- 
sirable goods— or  a  major  portion  of  them— and  it 
should  make  new  customers  for  his  store.  These  ob- 
jects in  view,  it  pays  to  hold  semi-annual  clearance  sales. 

Before  a  merchant  decides  upon  holding  a  clearance 
sale  he  should  be  sure  he  has  the  goods  to  deliver.  A 
few  odds  and  ends  and  antique  styles  will  not  make  a 
sale  a  success  even  if  they  are  cut  in  price.  It  would 
seem  that  many  merchants  believe  to  the  contrary  and 
when  their  sales  do  not  materialize  they  wonder  why. 
They  spend  good  money  in  advertising  special  bargains 
that  they  do  not  have  to  deliver.  The  odds  and  ends 
that  are  desirable  are  picked  up  in  the  first  day  of  the 
sale  and  on  the  second  the  crowd  find  nothing  but  every- 
day values.  Is  it  any  wonder  the  sale  does  not  last  two 
weeks  ? 

A  clearance  sale,  as  its  name  signifies,  is  a  clearance 
of  odds  and  ends,  broken  lines,  seasonable  goods  that 
will  not  be  seasonable  if  held  any  longer,  slow  moving 
lines,  etc.  These  lots  may  be  large  or  small,  but  usu- 
ally when  bunched  together  will  make  a  respectable 
showing.  To  these  the  wise  merchant  adds  sufficient 
other  lines  to  make  it  an  object  for  the  public  to  buy  at 
that  time. 

Cut  prices  is  the  mighty  lever  that  sets  a  sale  go- 
ins-.  Bargains  are  the  fuel  that  keeps  the  steam  up  to 
running  power.  The  sale  goods  must  be  cut  in  price. 
How  deeply  ?  As  slightly  as  possible,  to  save  the  mer- 
chant all  the  profits  he  can,  as  deeply  as  necessary  to 
attract  trade.  Policy  must  determine  which  lots  to  be 
sold  at  a  loss,  which  lots  to  be  sold  at  cost  and  which 
lots  are  to  bear  a  slight  profit.  There  should  always  be 
enough  goods  sold ,  at  a  profit,  even  in  a  clearance  sale, 
to  overbalance  the  losses. 

On  the  other  hand,  if  there  are  not  genuine  an'd  at- 
tractive bargains  there  will  be  no  sale,  only  a  splurge. 
Besides  the  lines  to  be  cleared  there  should  always  be  a 
number  of  leaders  used  during  the  sale.  Any  low-priced 
article  of  known  value  will  make  a  good  leader.  The 
value  should  be  genuine  and  moreover  it  must  be  such 
that  the  cut  in  price  is  easily  recognized.  For  instance, 
any  article  that  usually  sells  at  fifty  cents  offered  at 
twenty-five  will  be  a  good  leader  in  a  sale,  provided  the 
public  know  that  it  has  always  sold  at  fifty  cents  or  can 
easily  see  that  it  is  worth  much  more  than  a  quarter. 
Leaders  should  be  sold  at  less  than  cost  or  at  no  profit 
at  the  best.  They  are  baits  with  which  to  catch  the 
public  eye— to  draw  them  to  the  store  where  they  can 
see  the  other  lines  on  display. 

This  brings  up  the  matter  of  displaying  the  goods  in 
the  store.  There  is  only  one  rule  for  the  merchant  to 
follow,  and  that  is,  display  as  many  of  the  cut  price 
goods  as  possible.  They  should  be  spread  out  on  tables 
and  counters  where  they  can  easily  be  seen  and  handled. 
The  public  are  rather  skeptic  about  value  at  a  sale,  but 
when  they  are  allowed  ample  opportunity  to  examine 
the  goods  and  compare  the  prices  with  former  ones  their 
confidence  is  gained. 

The  display  in  the  store  should  extend  to  the  win- 
dow. Goods  advertised  in  the  papers  should  be  shown 
in  the  windows  even  if  the  window  display  has  to  be 
altered  every  day.     When  lots  are  large  enough  to  per- 


mit it  a  solid  window  of  one  line  of  goods  at  the  one 
price — if  it  is  a  low  one — is  likely  to  make  the  best  im- 
pression upon  the  people  who  see  it.  But  one  idea  is 
carried  away  and  that  is  the  low  price  at  which  the  line 
is  offered. 

This  part  of  the  sale  planned,  there  remains  the  ad- 
vertising. This  should  be  on  as  extensive  a  scale  as 
costs  will  permit.  Large  newspaper  spaces.  Large  bill 
board  spaces.  Large  signs  on  windows  and  store  front. 
Everything  should  point  to  a  large  sale  at  a  large  re- 
duction in  price. 

Where  a  daily  paper  can  be  used  a  page  or  half  page 
should  be  taken  to  announce  the  sale.  This  announce- 
ment should  give  the  reason  for  the  sale  and  the  extent 
of  it.  It  should  teem  with  prices — cut  prices.  Follow- 
ing this  on  succeeding  days  smaller  spaces  can  be  used 
where  only  one  or  two  lines  are  exploited.  These  lines 
must  be  extraordinary  bargains.  They  should  make  the 
people  wonder  how  the  merchant  can  do  it.  Once  get 
that  kind  of  thing  in  the  public  mind  and  the  crowds 
will  come. 

On  Saturdays,  market  days  and  pay  days,  there  is 
always  reason  to  expect  a  large  influx  of  customers.  On 
the  day  preceding  these  large  spaces  should  be  taken  and 
filled   with   tempting  offers. 

Besides  the  papers  large  dodgers  should  be  printed 
and  circulated  throughout  town  and  city  and  in  the 
country  for  miles  around.  The  more  people  that  are  in- 
vited to  come  to  the  sale  the  more  will  come. 

A  special  sale  must  be  fed  constantly.  Its  course 
must  be  carefully  followed.  If  it  seems  to  lag  new  lead- 
ers must  be  added,  fresh  inducements  must  be  offered. 
By  carefully  keeping  up  the  interest  a  sale  could  be  ex- 
tended over  many  weeks,  but  in  most  places  two  weeks 
is  long  enough  for  the  merchant  to  get  the  best  there  is 
out  of  a  sale.  In  some  localities,  especially  where  there 
is  much  country  trade,  it  is  policy  to  extend  the  sale 
period  to  cover  a  whole  month. 

The  merchant  who  follows  this  plan  of  procedure  will 
succeed  in  having  a  profitable  sale.  The  salespeople 
should  be  impressed  with  the  importance  of  selling  the 
clearing  lines  when  possible  and  in  cases  of  the  more  un- 
desirable lines  a  little  enthusiasm  might  be  engendered 
in  the  mind  of  the  clerk  if  a  small  P.  M.  was  put  on 
therm. 

Requisites  for  a  Clearance   Sale. 
1.    Bargain  lots. 

2.     Leaders. 

3.    Display  of  goods. 
4.     Advertising. 

5.     Enthusiasm. 

— Brains. 

HEADINGS  FOR  "SPECIAL  SALE"  ADS. 

Remember,   opportunity  never   retraces  her  steps. 

We  are  the  people  ;  you  are  the  patrons. 

There  are  some  goods  in  our  store  which,  if  bought 
at  the  counter,   lead  on  to  happiness. 

Suppose  you   miss   these  bargains— what   then  ? 

It's    true  !     It's    true  ! 

Breathes  there  a  man  with  soul  so  dead  who  hasn't 
about  our  bargains  read  ? 

Get  after  our  salesmen.  Our  prices  are  "after"  other 
prices. 

If  you  can't  come  by  way  of  the  street,  you  can  come 
by   way  of   the  telephone. 

Of  course,  you'll  save  money. 

"Welcome"  written  everywhere. 

"At  last,  I've  got  a  chance  to  invest." 

It  pays  to  catch  the  buying  fever  just  now. 


44 


Dry  Gcods  Review 


GOOD    ADVERTISING 


McKIM'S    FOLDER. 

McKim  of  Goderich  has  a  good  grasp  of  the  advertis- 
ing problem,  judging  from  a  special  sale  folder  sent  in 
fur  review. 

To  start  with,  the  style  of  the  folder  is  distinctive. 
Then  there  is  not  too  much  matter  and  the  arrangement 
of  details  is  easy  to  follow.  There  is  a  swing  to  Mc- 
Kim's  sentences  also  that, is  convincing.  The  writer  has 
only  one  suggesting  for  the  improvement  of  the  folder. 
Next  time  don't  have  the  "scoring"  so  heavy.  Be  sure 
and  tell  your  printer   that. 


In  your  advertising  statements 
Re    Honest. 
Accurate. 
Frank. 
Timely. 
Concise. 
Persuasive. 
Optimistic. 
Coherent. 
Informative. 
Enthusiastic. 


SMALLMAN    &    INGRAM. 

A  series  of  newspaper  ads,  written  by  Mr.  Bowman, 
come  in  from  Small'man  <fc  Ingram,  London,  Out.  This 
company  is  a  generous  user  of  space,  the  majority  of  the 
ads  totalling  four  columns.  There  is  not  much  to  note 
regarding  the  superiority  of  one  particular  ad  of  the 
series  over  another,  except  that  the  lay-ouf  in  three  or 
four  cases  is  more  attractive  than  that  in  the  rest  of  the 
series  because  it  is  more  balanced  and  evinces  more 
"shape."  Details  are  written  clearly  and  discretion  is 
shown  in  most  of  the  headings,  both  as  regards  type  and 
matter.  Of  course  there  is  bound  to  be  a  sameness  of 
style  in  large 'ads  appearing  frequently.  A  division  of  the 
present  space-making  specialties  of  certain  lines  might,  be 
worth   a  trial. 


TERRIS  &  PEEL'S  CIRCULAR. 
"June  Weddings"  is  the  heading  Terris  &  Peel, 
Springhill,  N.S.,  use  on  a  scarlet-color  circular.  Lines 
necessary  for  the  new  housekeeper  form  the  basis  of  the 
circular,  and  to  make  the  inducement  to  buy  especially 
good,  premium  coupons  are  printed  in  the  circular  in 
items  on  lace  curtains,  table  linen,  and  corsets. 


TRAVELERS'     TALES 


I  SUPPOSE,"  remarked  the  salesman  to  the  editor, 
"that  you  occasionally  have  difficulty  in  disposing 
of  your  advertising  space,   don't  you  ?" 

"At  rare  intervals,"  remarked  the  editor. 

"Well,"  continued  the  salesman,  "such  being  the 
case,  you  may  be  able  to  appreciate  in  some  slight  de- 
gree the  sort  of  game  that  I  am  continually  finding-  my- 
self up  against.  In  the  first  place,  1  have  to  conduct  a 
series  of  operations  that  make  the  siege  of  Troy  look 
like  a  tin  dime  with  a  hole  in  it  before  I  can  get  a 
chance  to  show  my  stuff,  and  then  I  have  to  talk  my- 
self black  in  the  face,  and  at  times  even  approach  the 
border  lines  of  exaggeration  to  make  a  sale.  If  1  didn't 
sometimes  resort  to  ways  that  are  dark  and  tricks  that 
are  vain  I  couldn't  hold  down  my  job.  Say,  do  you  ever 
do  that    kind  of  thing  in  your  business  f" 


"I  have  reason  to  believe  that  some  of  my  competi- 
tors have  at  times  been  driven  to  resort  to  such  meth- 
ods," replied  the  editor.  "No  representative  of  our 
paper,  however,  has  ever,  to  my  knowledge,  been  brought 
to  such  straits." 

"You're  lucky,"  said  the  salesman.  "I  have  to 
make  every  edge  cut,  and  if  any  of  'em  won't  cut,  it's 
up  to  me  to  get  'em  sharpened.  For  one  thing,  I  always 
try  to  stand  in  with  the  girls.  It's  dead  easy,  and 
doesn't  cost  anything  but  a  few  sweet  smiles  and  a  box 
of  candy  now  and  then;  but  it's  worth  a  whole  lot  — 
when  you've  told  the  old  man  all  you  know  and  a  little 
more  about  a  sample  and  he's  sort  of  hanging  on  the 
fence,  you  know — to  have  one  of  the  girls  rubber  'round 
and  exclaim  :  'Oh,  isn't  that  perfectly  lovely,'  or  some- 
thing like  that. 

"But  say,  I  got  in  trouble  that  way  once.  I  hit  a 
town  out  west  one  day  and  I  wasn't  there  long  before  I 
detected  a   sort   of  gay   and  festive   twang   in   the  atmos- 


phere, and  upon  incpuiry  I  found  there  was  a  fair  on. 
Well,  I  wasn't  particularly  rushed  just  at  that  time,  and 
I  thought  I'd  take  it  in.  I'd  gotten  near  enough  to  it 
to  hear  a  German  band  playing  'She  Never  Saw  the 
Streets  of  Cairo,'  and  get  a  smell  of  hot  popcorn  and 
fresh  roasted  peanuts,  when  I  almost  ran  over  one  of 
the  salesgirls  from  Twister  &  Co.'s,  whose  good  graces 
I  had  always  strenuously  cultivated  because  her  say-so 
always  seemed  to  have  considerable  weight  with  the 
boss.  Well,  I  went  into  raptures,  of  course,  and  when 
the  first  ebullitions  of  delight  were  over,  I  suggested 
that  we  do  the  fair  together.  I  wanted  to  land  Twister 
&  Co.  for  a  big  order,  and  I  thought  a  timely  word 
from  her  sweet  lips  at  the  proper  moment  might  be  a 
good   thing. 

"Well,  we  did  the  fair  together,  and  I  bought  her 
candy  and  pink  lemonade  and  chewing  gum,  and  all  was 
lovely. 

"Now  you  would  not  think  that  would  get  me  into 
trouble  months  afterwards  with  my  wife,  would  you  ? 
Well,  it  did.  I  took  the  partner  of  my  joys  and  sorrows 
to  Shea's  one  night  and  as  we  sat  and  looked  at  the 
moving  pictures  there  flashed  on  the  canvas  the  words, 
'A  fair  out  west.'  I  was  not  much  interested  at  first, 
but  I  soon  began  to  sit  up  and  take  notice,  for  when 
they  turned  on  the  picture  there  was  your  humble  ser- 
vant with  that  model,  large  as  life  and  twice  as  natural. 
.Gee,  you  ought  to  have  seen  me  smile— on  the  canvas,  1 
mean.  There  wasn't  any  smile  on  the  countenance  of  my 
flesh  and  blood  self.  1  never  knew  before  what  a  loving 
smile  I  had.  I  began  to  understand  for  the  first  time 
what  induced  my  wife  to  marry  me.  The  girl  and  I 
wandered  lovingly  down  the  street  and  paused  before  a 
lemonade  stand.  I  slipped  my  arm  around  her  fairy 
waist  and  then  the  scene  suddenly  ended  and  the  title  of 
the  next  picture  appeared  on  the  screen  It  was  Trou- 
ble at  Home.' 
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Merchant  Does  Away  With  For- 
mal Millinery  Openings  and  Finds 
it  Profitable— A  2  to  4  Wednes- 
day Afternoon  Sale— Other  Fea- 
tures Among  Retailers. 


GB.  RYAN  &  CO.,  of  Guelph,  have  stores  also  at 
.  Berlin  and  Owen  Sound,  besides  being  interested 
in  W.  E.  Morgan  &  Co.  of  the  latter  place. 
Printed  forms  are  supplied  each  manager,  and  on  these 
he  makes  a  weekly  report  to  the  head  of  the  firm,  G.  B. 
Ryan,  who  thus  knows  at  all  times  just  how  business  at 
the  several  points  is  progressing.  These  reports  are  con- 
densed and  give  at  a  glance  any  information  regarding 
results  that  may  be  desired.  .Just  as  soon  as  a  falling 
off  is  found  in  any  department  of  any  store  the  head  of 
that  department  is  called  into  consultation  on  a  friendly, 
confidential  basis.  "There  are  more  people  coming  in 
the  front  door  than  ever  before,"  he  or  she  is  told,  "and 
we  expect  increased  sales  on  every  hand.  What  is  the 
matter  ?  Is  the  stock  not  well  bought,  or  are  you 
really  to  blame  yourself  1"  Probably  the  department 
head  will  say  that  his  goods  haven't  been  given  suffi- 
cient advertising  or  window  space.  The  remedy  is  ap- 
plied immediately.  Once  a  week  the  sales  come  under 
close  inspection.  A  weakness  is  spotted  almost  as  soon 
as  it  occurs;  there  is  no  waiting  till  the  end  of  the  year 
to  find  out  exactly  how  things  stand. 

"We  do  what  we  say,"  is  a  motto  which  this  firm 
uses  in  all  of  its  advertising.  "We  can  draw  a  crowd 
whenever  we  like,"  stated  Mr.  Ryan  to  The  Review, 
Apart  from  the  moral  consideration,  and  getting  down 
to  the  lower  level  of  dollars  and  cents,  honest  dealing 
must  pay   every   time. 

When  notices  of  price  advances  are  received  it  is  al- 
ways considered  good  policy  to  let  the  public  know  the 
reason  why  it  will  later  on  have  to  pay  more  for  certain 
lines  of  goods.  Very  often  quotations  from  letters  along 
this  line  are  run  in  the  advertisements.  Customers  then 
know  exactly  what  to  expect. 

*  *  * 

A  bargain  sale  from  two  to  four  every  Wednesday 
afternoon  is  a  feature  in  connection  with  the  business  of 
R.  A.  Briscoe,  Gait,  that  has  proved  very  valuable.  It 
is  the  means  of  maintaining  for  him  one  of  the  cleanest 
stocks  in  the  county,  and  as  a  general  advertisement  can- 
not easily  be  surpassed.  Every  Monday  a  window  dis- 
play of  goods  to  be  sold  at  bargain  prices  is  put  in, 
then  promptly  at  two  o'clock  Wednesday — not  a  moment 
sooner — the  sale  begins,  and  for  two  hours  the  store  is 
usually  crowded.  Everything  that  seems  slow  in  mov- 
ing is  put  on  the  counters  at  prices  that  are  sure  to 
attract. 

In  this  store  the  staff,  with  one  exception,  is  made 
up  of  experienced  salesmen  and  the  single  lady  clerk  only 
goes  forward  when  they  are  occupied.  The  principle  fol- 
lowed is  that  what  a  customer  comes  in  for  does  not 
matter  so  much  as  what  he  or  she  buys,  and  it  has  been 
found  that  a  man  can  much  more  effectively  introduce 
goods  than  a  lady. 

*  *  * 

Wheadon,  German  &  Co.,  of  Guelph,  speak  of  millin- 
ery as  having  been  an  exceptionally  good  line  with  them 
during  the  past  year.  They  lose  no  opportunity  to  work 
one  of  their  best  hats  into  a  window  display.  There  are 
abundant  occasions  on  which  this  can  be  done  with 
splendid     effect.        Advertisements      devoted      entirely    to 


millinery,   and  containing  well  chosen  cuts,   are  run  sev- 
eral days  previous  to  the  openings. 

*  *  * 

Lang-  Bros.,  of  Berlin,  have  improved  on  the  old  style 
of  apportioning  frontage  for  show  windows.  They  have 
devoted  about  two-thirds  of  their  store  front  to  one 
large  window,  the  remaining  space  providing  ample  room 
for  a  spacious  entrance  and  a  small  but  very  useful  sec- 
ond window. 

*  *  * 

I).  E.  Macdonald  &  Bros.,  of  Guelph,  have  some  par- 
ticularly good  window  and  interior  displays.  W.  J. 
Keeler,  who  has  charge  of  this  work,  won  third  prize  in 
the  contest   conducted  by   the   Louis   Hermsdorf   Bureau, 

New  York. 

*  *  * 

Berlin  and  Waterloo  draw  trade  from  a  very  fine 
district,  but  there  is  present  a  condition  w7hich  is  met 
with  in  few  Canadian  communities,  and  which  has  some 
effect  upon  the  dry  goods  trade.  Waterloo  County,  of 
which  these  are  the  chief  towns,  has  quite  a  large  Amish 
population,  whose  religious  belief  forbids  the  wearing  of 
furs  or  millinery.  They  are  also  obliged  to  use  hooks 
and  eyes  instead  of  buttons,  and  the  clothing  of  both 
men  and  women  .follows  a  set  rule  as  to  both  style  and 
material.  The  Amish  are  a  very  estimable  and  prosper- 
ous people,  and  it  is  a  precept  never  disobeyed  that  none 
of  their  number  shall  resort  to  litigation  to  settle  any 
differences  that  may  arise. 


Formal  millinery  openings  have  been  dropped  by  E. 
R.  Bollert  &  Co.,  of  Guelph,  for  a  plan  that  has  been 
found  much  more  satisfactory.  The  firm  announces  that 
its  sale  of,  say,  Fall  and  Winter  millinery  will  com- 
mence on  a  certain  date,  about  the  same  #s  that  on 
which  the  wholesale  openings  start.  A  limited  stock  is 
displayed  and  in  advertising  stress  is  laid  upon  the  fact 
that  fresh  and  new  staples  will  arrive  every  day.  When 
the  milliners  are  at  work  their  output  of  to-day  is  placed 
in  the  showroom  to-morrow  and  cleared  out,  to  be  re- 
placed the  following  day  by  to-morrow's  productions, 
and  so  on.  Mr.  Bollert  finds  that  in  this  way  there  is 
no  stock  accumulation  and  that  everything  can  be  sold. 
"I  used  to  hold  formal  openings,  with  band  and  or- 
chestra," he  stated,  "but  while  it  was  easy  to  attract 
a  lot  of  people  the  sales  did  not  run  very  high.  I'm 
well  satisfied  with  the  new  method." 


The  F.  Dowler  Co.,  of  Guelph,  have  the  rear  section 
of  their  basement  fitted  up  as  a  men's  suit  department. 
Access  from  the  main  floor  is  gained  by  way  of  a  broad 
staircase,  which  in  itself  attracts  attention.  A  point 
worth  noting  is  that  the  windows  are  comparatively 
small  and  placed  high  up,  allowing  space  for  a  lot  of 
shelving  underneath.  The  lighting  is  good,  a  condition 
which  is  assisted  by  a  short  upward  slope  of  the  ceiling 
to  the  top  of  the  windows.  A  basement  department  of 
this  kind  is  not  expensive  and  provides  a  good  deal  of 
extra   store  space. 
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From  Our  Resident  Correspondent. 

English    Sales    and    Some    of    Their 
Characteristics — Trade  for  First  Half  of 
the   Year  Shows   a  Splendid    Increase- 
Irish    Linen    Manufacturers    Enjoying   a 
Large  Measure  of  Prosperity. 

IT  would  appear  as  though  the  clerk  of  the  weather  has 
taken  to  heart  all  the  reproaches  and  vituperations 
which  have  been  rig-htly  hurled  against  him  on  ac- 
count of  the  unseasonable  and,  to  some  people,  dis- 
astrous weather  of  late  Spring  and  early  Summer.  At 
any  rate,  he  has  favored  this  Old  Country  with  some 
charming  sunshine  and  delightful  warmth  during  the  few 
weeks  just  elapsed,  a  period  of  no  small  importance  to 
wholesalers  and  retailers.  The  change  for  the  better 
was  badly  wanted.  No  other  trade  suffers  so  much  from 
the  vicissitudes  of  weather  so  much  as  the  dry  goods 
business.  Moreover,  the  British  shopkeeper  has  still 
much  to  learn  in  the  art  of  drawing  customers  from 
their  homes.  He  has  not  yet  fully  realized  that  the 
time  to  advertise  is  the  time  when  trade  is  bad.  How- 
ever, a  glorious  Henley  and  Ascot  season  has  ushered  in 
a  whole  series  of  Summer  and  holiday  festivities,  and 
already  Summer  sales  are  attracting  crowds  of  would-be 
bargain  seekers. 

*  *  * 

It  is  a  great  sight  to  attend  one  of  these  big  Eng- 
lish dry  goods  sales,  and  no  better  opportunity  for 
studying  feminine  society  and  characteristics  in  all  tfeeir 
grades.  As  to  the  bargains  themselves  it  were  perhaps 
an  unwise  thing  to  search  too  deeply  into  their  bona 
frde.  While  no  one  will  deny  that  many  of  the  goods  on 
offer  are  genuine  remnants  and  after-season's  articles, 
still  it  is  a  noticeable  fact  that  these  sales  "stocks  are 
increasing  in  bulk  every  season.  Every  student  of  eco- 
nomics knows  that  there  is  a  bigger  profit  to  be  gotten 
put  of  a  quantity  of  merchandise  sold  at  a  reduced  price 
than  a  little  at  a  higher  price,  as  a  rule.  Again,  it  is  an 
incontestable  fact  that  at  these  sales  many  of  the  ar- 
ticles are  marked  down  in  a  very  small  degree  and  some 
not  at  all. 

-  *  * 

These  sales  are  responsible  for  the  production  of 
many  catalogues  and  a  large  amount  of  newspaper  pub- 
licity. The  catalogues,  it  must  be  admitted,  are  for  the 
most  part  very  attractively  put  together,  the  English 
taste  in  covers  being  very  commendable.  As  a  rule, 
however,  the  newspaper  advertisements  are  a  mass  of 
brain  confounding  details  intended  to  embrace  pretty 
nearly  every  article  in  stock. 

*  *  * 

This  reference  to  retail  business  recalls  to  mind  the 
fact  that  there  has  been  much  talk  and  speculation  about 
a  new  departmental  store,  to  be  erected  in  Oxford  street, 
that  thoroughfare  of  fashionable  shops,  by  H.  G.  Self- 
ridge,  of  Marshal  Field  fame,  and  J.  S.  Waring,  jr.,  of 
the  London  house  of  Waring  &  Gillow.  The  metropolis 
has  several  departmental  stores  of  greater  or  less  im- 
portance, but  this  new  concern,  so  says  rumor,  is  to 
eclipse  anything  yet  accomplished  in  this  direction.  This 
is  saying  a  good  deal,  for  concerns  having  such  enorm- 
ous turnovers  as  Harrod's  stores  and  William  Whiteley's 
stores,  will  require  some  beating.  Harrod's,  in  particu- 
lar, are  amazingly  progressive.  Their  latest  move  is  to 
inaugurate  an  all  night  telephone  service  for  the  con- 
venience of  those  country  and  town  buyers  who,  for  one 
reason  or  another,  may  find  this  scheme  of  service.     The 


new  Selfridge  &<  Waring  concern  has  been  registered  with 
a  capital  of  one  million  pounds  sterling.  Their  methods 
of  trading  are  to  be  the  same  as  in  Marshall  Field's 
store,  and  his  book  of  rules  will  figure  prominently  in 
the  management  of  affairs. 

*  *  * 

Now  that  the  half  year  has  passed,  trade  and  com- 
merce statistics  are  being  published,  and  it  is  possible 
to  glean  some  idea  of  the  results  of  the  last  six  months' 
dry  goods  business.  The  uncertainty  of  weather  has 
seriously  affected  many  departments,  and  individual 
traders,  more  than  any  others,  have  experienced  hard 
times.  The  large  wholesale  and  retail  limited  com- 
panies report  satisfactory  business  on  the  whole,  and 
private  houses  for  the  most  part  can  say  the  same.  One 
or  two  of  this  class,  however,  have  not  fared  so  well.  In 
regard  to  national  trade,  it  must  be  admitted  the  board 
of  trade  returns  show  some  marvellous  figures.  Oi^  .the 
import  side,  Britain's  merchandise  has  increased  by  not 
less  than  £27, 400, 000,  as  compared  with  the  first  half 
year  of  1905.  and  the  exports  by  not  less  than  £29,250,- 
000.  The  satisfactory  feature  about  this  is  that  the  ex- 
pansion has  not  been  confined  to  any  particular  branch. 
The  textile  trades,  in  spite  of  many  adverse  circum- 
stances, have  been  particularly  active.  During  the 
month  of  June  there  was  an  increase,  as  compared  with 
June  of  1905,  of  12.3  per  cent,  in  exports  of  cotton 
yarn,  20.2  per  cent,  in  linen  yarn,  11.3  per  cent,  linen 
piece  goods,  20.7  per  cent,  blankets,  5.1  per  cent, 
woolen  yarns,  20.0  per  cent,  worsted  yarns,  17.2  per 
cent,  woolen  tissues.  There  was  a  decrease  of  43.8  per 
cent,  in  the  export  of  British  wool.  Considering  the 
state  of  the  market  this  is  what  one  would  expect. 

*  *  * 

With  regard  to  the  export  of  blankets,  it  must  be 
borne  in  mind  that  makers  in  this  country  have  to  con- 
tend with  very  severe  Belgian  and  German  competition. 
These  countries,  having  the  advantage  of  cheap  labor, 
are  in  a  position  to  put  their  prices  very  low,  and  in 
addition  to  this  their  products  are  of  very  attractive 
appearance.  A  Dewsbury  blanket  is,  of  course,  a  very 
different  article  from  the  German  goods,  the  English  dis- 
trict never  having  turned  out  cotton  blankets.  In  deal- 
ing with  this  subject  an  exchange  quotes  :  "Any  one 
knowing  the  style  of  the  common  army  blanket  cannot 
be  surprised  that  a  soft,  brightly  colored  blanket  has 
largely  taken  its  place  in  the  export  trade  and  is,  too, 
becoming  popular  amongst  the  laboring  classes  in  Eng- 
land. Old  stockings  and  clothes,  torn  up  and  re-woven, 
retain  heat  as  a  covering  (the  Dewsbury  article),  but 
cotton  waste,  closely  woven,  does  also,  and  it  is  a  fact 
well  known  to  travelers  camping  out  that  a  closely 
woven  cotton  sheet  will  keep  out  more  wind  than  two 
Dewsbury  blankets.  There  is  also  the  fact  that  the  cot- 
ton article  is  cheaper." 

*  *  » 

As  will  be  inferred  from  the  percentages  given  above, 
the  Belfast  linen  market  continues  on  a  very  satisfactory 
basis,  and  manufacturers  have  their  hands  full.  It  is 
said  that  not  for  many  years  has  such  a  large  measure 
of  prosperity  fallen  to     the     lot  of  Irish  linen  manufac- 
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turers.  The  outlook  for  export  business  is  most  hope- 
ful, and  inquiries  from  Canada  and  the  States  are  being 
received  in  larger  volume,  both  for  fine  and  coarse  goods. 
Many  manufacturers  are  booked  right  up  to  the  end  of 
the  year,  and  are  in  confident  hope  that  the  good  time 
will  continue  well  into  1907.  The  relations  between 
employers  and  employes  are  amicable — a  blessing  that 
cannot  be  too  highly  valued.  The  stocktaking  and  holi- 
day season  has  made  the  home  trade  somewhat  'quiet. 

*  #  * 

Although  trade  is  quiet  in  Glasgow,  the  Summer 
sales  are  keeping  things  from  dropping  away  altogether. 
Wholesalers  and  manufacturers  are  getting  ready  for  next 
season.  Truth  to  tell,  Glasgow  business  is  not  very 
flourishing,  nor  has  it  during  the  past  six  months  ful- 
filled expectations.  Manufacturers  have  been  slow  in 
filling  orders  and  prices  have  been  high.  The  South  of 
Scotland  woolen  trade  is  somewhat  quiet  and  looms 
are  not  fully  employed.  In  the  hosiery  centres,  how- 
ever, there  is  continued  activity  and  the  outlook  is  bet- 
ter. Scottish  merchants  are  evidently  waking  up  to  the 
fact  that  the  land  o'  cakes  requires  considerable  im- 
provement in  its  bankruptcy  legislation.  Numerous 
meetings  of  traders  have  resolved  that  this  matter  calls 
for   immediate   attention. 

*  *  * 

There  has  been  better  feeling  in  the  Bradford  mohair 
market  and  talk  of  prosperity  to  come  has  been  heard. 
For  eighteen  or  twenty  months  now  people  have  been 
prophesying  a  boom  in  mohairs  that  has  never  come  off, 
and  one  hardly  knows   what  to  think. 

Both  in  the  London  and  provincial  markets  many 
Canadian  buyers  have  been  in  evidence.  Amongst  others 
we  noticed  W.  R.  Peacock,  of  J.  Robinson,  Winnipeg  ; 
J.  H.  Palmer,  of  Debenhams,  Montreal;  John  Bailey,  of 
the  Dominion  Oilcloth  Co.  of  Montreal;  Mr.  Kuppen- 
heimer,  of  the  Oriental  Silk  Co.,  Montreal.  They  are 
losing  no  opportunity  of  sounding  the  Canadian  horn  in 
the  Old  Country,  and  no  doubt  they  are  convincing  such 
doubters  as  there  may  be  of  the  growing  prosperity  of 
the   Dominion. 

*  *  * 

Tn  numerous  British  papers  there  have  appeared  ar- 
ticles on  the  excellence  of  the  Canadian  commercial 
agency  system  and  on  more  than  one  occasion  it  has 
been  held  up  to  the  Government  by  the  press  as  an  ex- 
ample to  be  followed.  For  instance,  if  the  Old  Country 
consuls  abroad  would  follow  a  little  more  closely  the 
Canadian  commercial  agents'  methods  of  catalogue  dis- 
tribution they  would  be  doing  a  great  service.  The  ma- 
jority of  them  say  they  do  ;     the  minority  really  do. 

*  *  * 

The  Congress  of  the  Chamber  of  Commerce  of  the 
Empire  is  now  in  progress.  It  has  gotten  down  to  work 
in  a  very  business  like  fashion  and  the  Canadian  repre- 
sentatives have  lost  no  time  in  making  themselves 
heard.  The  statement  of  the  representative  of  the 
Montreal  Board  of  Trade  that  the  bonds  of  the  British 
Empire  would  be  greatly  tightened  by  a  mutually  bene- 
ficial policy  met.  with  approval.  The  speaker  put  for- 
ward arguments  which  had  not  lost  their  force  through 
having  been  preached  continuously  for  several  years,  by 
Mr.  Chamberlain.  If  the  congress  could  have  made  the 
law  the  Chamberlain  policy  would  have  become  the 
policy  of  the  land  right  then.  During  their  stay  on  this 
side  the  colonial  delegates  will  have  an  opportunity  of 
visiting   the   chief  commercial  centres. 

*  *  * 

Mr.  Richard  Grigg  has  been  appointed  by  the  board 
of  trade   to   undertake   the   forthcoming   commercial   mis- 


sion to  Canada.  Mr.  Grigg  will  shortly  be  leaving  for 
the  Dominion  and  in  the  meanwhile  any  firm  or  indi- 
vidual desiring  to  bring  any  point  of  interest  to  his  no- 
tice should  communicate  with  him,  care  of  the  Secretary 
of  the  Advisory  Committee  on  Commercial  Intelligence, 
Whitehall  Gardens,  London.  Mr.  Grigg's  mission  is  one 
almost  too  extensive  for  a  single  individual  but,  of 
course,  Canadians  will  spare  no  pains  to  make  his  task 
as  light  as  possible.  Much  good  may  be  confidently  ex- 
pected of  his  trip. 

*  *  * 

When  the  S.S.  Escalona  arrived  at  Aberdeen  from 
Canada  some  lew  days  back,  she  inaugurated  a  new  di- 
rect service  between  that  city  and  Canada.  Previously 
the  service  has  been  via  Leith  or  Dundee,  but  it  is  be- 
lieved that  the  growing  importance  of  Aberdeen  as  a 
distributing  centre  for  the  north  of  Scotland  justifies 
the  new  service.  Of  course  population  up  there  is  not 
very  thick  and  it  would  not  be  wise  to  be  too  forward 
in  prophesying  the  happy  outcome  of  the  experiment. 


A  PRIZE  FOR  SOMEBODY. 

The  following  is  a  copy  of  a  printed  circular  which 
was  sent  out  in  England  by  an  ambitions  applicant  for 
a  berth  : 

"Responsible  situation  wanted  in  London  as  inspec- 
tor, manager,  buyer,  or  cashier  to  large  firm,  or  with 
branch  shops.  Knows  grocery,  provision,  glass  and 
china,  earthenware,  tin  and  part  ironmongery,  as  own 
master  20  years.  Good  trade  developer,  long  business 
experience,  quick  at  seeing  where  improvements  could  be 
effected,  good  organizer,  systematic  and  economical,  ac- 
tive and  enterprising.  Useful  to  6^d  bazaars  or  to  large 
hotel,  &te.,  as  inspector  or  buyer.  Can  unravel  anything 
complicated,  and  assist  anyone  who  wanted  their  re- 
sponsibilities lessening.  Tall,  middle  age,  good  all- 
round  business  abilities.  Keen  critic.  Reliable  and 
highest  references.  Knows  banking  business,  good  valuer, 
also  financier  and  negotiator,  original  ideas,  quick  to 
grasp  details  and  decide.  Could  supervise  several  de- 
partments, or  initiate  into  above  trades  or  pickles 
manufacturing.  Knows  London  and  suburbs.  Could  sug- 
gest what  to  sell  profitably,  and  make  and  save  a  large 
sum  per  annum  by  combining  the  best  points  of  a  many 
into  one,  also  develop  a  wholesale  trade  from  retail 
shops.  Could  pull  up  any  branch  not  paying,  or  buy  for 
catering  department  where  a  large  number  of  employes 
lived  indoors,  and  buy  glass  and  china,  &c,  for  large 
drapery  or  furnishing  establishment.  A  good  scholar, 
shorthand  and  correspondent.  Can  make  kali  and  bak- 
ing powder,  also  compile  price  lists.  Have  small  pri- 
vate income.  '  Wages  as  agreed." 

In  a  covering  letter  the  applicant  of  many  attain- 
ments adds  :  "I  am  an  Al  window  dresser,  but  no  ex- 
perience. I  have  an  idea  I  can  do  lots  of  other  useful 
work  for  you.  See  circular  enclosed.  Wages  50s. 
week." 


NO  MORE  FAILURES. 

"It  is  900  years  since  the  failure  of  a  bank  in 
China,"  said  a  bank  examiner. 

"Over  900  years  ago,  in  the  reign  of  Hi  Hung,  a 
bank  failed.  Hi  Hung  had  the  failure  investigated,  and 
to  his  indignation  found  it  had  been  due  to  reckless  and 
shady  conduct  on  the  part  of  the  directors  and  the  presi- 
dent. Hi  Hung  at  once  issued  an  edict  that  the  next 
time  a  bank  failed  the  heads  of  its  president  and  direc- 
tors were  to  be  cut  off.  This  edict,  which  has  never 
been  revoked,  has  made  China's  banking  institutions  the 
safest  in  the  world. — New  York  Press. 
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Better   Grade    Goods  are   Being  Offered  for  Spring. 

CONSIDERABLE  improvement  is  noticeable  in  the 
quality  of  the  goods  offered  in  ladies'  underwear 
for  Spring.  Just  what  has  been  the  cause  of  the 
improvement  would,  no  doubt,  be  hard  to  determine, 
but,  nevertheless,  there  seems  to  be  a  better  garment 
offering  than  there  has  been  formerly.  Goods  are  being 
bleached  a  better  white  than  they  have  been  in  former 
years.  Popular  fancy  seems  to  be  for  finer  ribs.  As  a 
matter  of  fact  for  some  time  there  has  been  a  tendency 
in  this  direction.  For  the  coming  Spring  it  is  probable 
that  these  lines  will  hold  a  strong  place  in  the  trade. 
Vests  with  showy  tops  are  growing  in  favor  and  good 
business  is  expected  in  them  also. 

It  is  generally  thought  that  next  season  will  see  a 
larger  sale  of  sleeveless  vests  than  there  has  been  this 
past  few  years.  Half  sleeves  have,  up  to  recently,  been 
very  much  in  demand,  but  according  to  some  houses 
sleeveless  vests  have  taken  up  a  great  portion  of  this 
trade  lately  and  jobbers  anticipate  a  very  good  season 
in  1907. 

In  the  States  at  present  there  is  a  great  deal  of 
business  being  done  in  combination  Summer  goods.  In 
some  quarters  trade  has  been  remarkably  good.  These 
combination  suits,  which  consist  of  vest  with  umbrella 
drawers  attached,  are  very  popular.  This  suit  is  some- 
thing new  in  the  line  and  seems  to  have  taken  the  fancy 
of  a  great  part  of  the  trade  across  the  bordeT.  This 
line,  which  is  made  of  cotton,  retails  at  different  prices 
from  50c.  to  $1.50.  Next  Summer  there  is  likely  to  be 
more  or  less  business  in  these  combinations  in  this 
country. 

While  prices  in  some  lines  have  been  advanced,  speak- 
ing generally  they  have  been  very  steadily  maintained. 
Deliveries  for  the  Spring,  from  present  indications,  will 
be  good.  Tardiness  in  making  shipments  will  not  be  a 
feature  of  the  coming  season  it  is  hoped. 

Travelers  for  the  Spring  trade  are  being  sent  out  by 
different  jobbing  houses  the  middle  of  this  month.  Some 
firms  are  delaying  sending  out  their  men  until  the  be- 
ginning of  September. 

Regarding  present  business  there  is  nothing  of  par- 
ticular interest  to  relate.  Low  priced  vests  are  now 
pretty  well  cleaned  out  of  the  market.  This  applies  par- 
ticularly to  the  sleeveless.  Children's  bleached  half- 
sleeve  vests  are  very  scarce  and  difficult  to  obtain. 

More  or  less  sorting  up  business  is  being  transacted. 
In  some  quarters  retail  merchants  report  very  fair  busi- 
ness in  combination  suits  in  the  knee  length.  These  are 
becoming  more  popular. 


MEN'S   UNDERWEAR. 

Business  in  this  line  is  quiet  at  present.  Jobbers  re- 
port a  few  orders  coming  in  for  immediate  shipment,  but 
on  the  whole  there  is  not  much  doing.  Wholesale  houses 
state  that  business  placed  for  Fall  was  much  better  than 
expected.  Owing  to  the  heavy  stocks  carried  over  by 
many  merchants,  it  was  thought  early  in  the  season  that 
the  Fall  trade  would  be  very  small.  With  the  excep- 
tion of  a  few  districts,  however,  this  does  not  seem  to 
be  the  case.  Stocks  carried  over  do  not  seem  to  be 
heavy  enough  to  have  prevented  the  placing  of  fairly 
good  orders.  It  is  true  that  many  merchants  held  off 
quite  a  time,  but  placed  orders  later.  This  was  notice- 
able chiefly  in  fancy  lines.  The  wise  merchant  bought 
all  his  popular-priced  stock  early,  but  held  off  in  the 
hopes  of  prices  on  fancy  goods  being  lower  at  a  later 
date.  And  decline  has  not  been  realized,  as  is  well 
known.  Those  who  were  foolish  enough  to  hold  off  buy- 
ing their  popular  lines  are  suffering  now  through  lack  of 
stock  at   wholesale. 

GOLFERS. 

Golfers  are  now  selling  quite  freely.  Retail  mer- 
chants are  doing  a  fairly  good  general  business.  A  popu- 
lar seller  is  the  yachting  coat,  which  is  very  popular  as 
a  Summer  outing  garment.  Good  demand  prevails  for 
Norfolk  jackets  and  a  particularly  good  season  for  them 
this  Fall   in  anticipated. 


SWEATERS. 

Ladies'  rambler  sweaters  are  selling  as  well  as  ever. 
In  children's  goods  the  demand  is  increasing.  The  Nor- 
folk coat  for  children  is  exceedingly  popular,  being  a 
very  useful  garment. 

NOVELTY  IN  SHAWLS. 

Shawls  are  in  excellent  demand  and  good  business  is 
anticipated  as  the  Fall  season  comes  on.  Rather  a 
novelty  this  season  is  a  shawl  with  sleeves.  Evidently 
this  has  met  with  favor  so  far,  if  one  may  judge  by  the 
orders  received  for  Fall.  It  is  sold  in  white,  black  and 
colors,  and  retails  in  the  neighborhood  of  $3  to  $4. 


SCARVES    AND    TOQUES. 

One  of  the  season's  new  features  already  commented 
upon  by  The  Review  is  a  scarf  to  take  the  place  of  the 
fascinators  which  were  so  popular  last  season.  These 
scarves  are  of  ice  wool  and  are  obtainable  in  white, 
black     and     pale    shades.      The   scarf  is   very   useful   for 
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DO    NOT    OMIT    TO    ORDER 
YOUR  FALL  STOCK  OF 

"TIGER   BRAND 
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Underwear 


Unequalled   for 
LIGHT  WEIGHT,  WARMTH  and  COMFORT 


TIGER   BRAND 

Perfect  fitting  in  all  sizes. 

Your  customers  will  be  absolutely  satisfied. 

SEND  FOR  PRICE  LIST. 

THE  GALT  KNITTING  CO.,  Limited 

GALT,  ONT. 


By 
ignatu 


HOSIERY 
ADVER- 
TISING 
STUNTS 

like  this  one 
will  be  furnish- 
ed free  upon  rr- 
quest  to  any 
retailrr  w  h  o 
wishes  to  push 
his  stock  of  fdst 
blacks. 


fast  blacks  we  mean  stockings  bearing  this 
re  on  the  toe. 

^%v ^ 

WORKS,    CHEMNITZ,  SAXONY 


AMERICAN  BUREAU, 


200  GREENE  STREET,  NEW  YORK 


Wrile  on  your  letter  heail  for  a  copy   of  our    43  rage  booklet  :— "The 
Story  of  a  Slicceaefiil  Flcsiery  Week. 


opera  and  other  uses,  and  it  is  thought  that  it  will  meet 
with  great  favor.  Retailed  from  75c.  to  $1.50,  it  is  sold 
at  a  most  reasonable  price. 

Orders  for  toques  for  Fall  have  been  booked.  There 
is  nothing  new  in  this  line.  Colors  are  pretty  well 
along  usual  lines.  Whites  and  plain  and  fancy  colors 
will  be  in  vogue  as  last  year. 


Hosiery- 


Embroidered    Goods    Favored  for   Spring— White 
and  a  Few  Tans    Indicated. 

RATHER  early  it  is  now,  perhaps,  to  speak  authori- 
tatively of  Spring  business  in  hosiery.  Many 
things  there  are  which  may  occur  between  now 
and  then,  but  some  points  are  so  obviously  a  certainty 
that  they  may  be  treated  of  without  any  element  of  un- 
certainty as  to  the  eventual  outcome.  One  of  these  is 
price.  Especially  to  the  (lerman  market  for  cotton  hose 
does  this  apply.  At  present  this  market  is  very  stiff. 
Probabilities  are,  however,  that  higher  figures  will  rule 
later.  The  wise  buyer  will  place  such' orders  now  as  will 
make  it  unnecessary  for  him  to  place  repeats  at  a  later 
period.  As  the  market  is  now,  prices  for  repeats  cannot 
be  guaranteed. 

Indications  at  present  point  to  greater  popularity 
than  ever  for  fancy  embroidered  hose  next  Spring. 
Blacks  in  small  embroidered  patterns  are  particularly 
regarded  as  certain  strong  sellers  for  1907.  One  of  the 
colors  talked  of  favorable  is  white,  particularly  in  lace. 
A  new  feature  for  the  coming  year  in  this  color  is  a  very 
fine  white  rib.  White  embroidered  goods  are  also  going 
to  enjoy  very  good  sale.  German  lace  goods  mills  are, 
most  of  them,  now  filled  up  for  the  Spring.  It  is  stated 
that  deliveries  from  German  mills  for  Spring  will  be 
slow.  The  trade  effected,  however,  is  not  very  large. 
Blacks  will,  of  course,  be  in  good  demand.  Tans  are 
spoken  of  favorably  in  some  quarters,  while  other  houses 
are  not  inclined  to  believe  that  there  will  be  a  great 
deal  of  business  in  this  color.  Considerable  demand  is 
expected  for  the  very  fine  gauge  black  hose  for  Spring. 
Stocks,  it  is  thought,  will  not  be  sufficient  to  take  care 
of   the   demand. 

Prices  for  Canadian  hose  have  been  very  well  main- 
tained. Deliveries  are  expected  to  be  good.  Canadian 
mills  arc  turning  out  a  better  quality  hose  than  they 
have  been  accustomed  to,  and  the  result  is  increased 
business. 

Demand  for  white  cotton  and  lisle  hose  at  present  is 
very  heavy  and  if  stocks  were  held  excellent  business 
could  be  done.  Very  few  jobbers,  however,  can  supply 
the  demand  existing.  In  consequence  the  retail  mer- 
chant has  to  depend  upon  himself.  Some  have  been 
fortunate  enough  to  obtain  a  good  stock  early  in  the 
season,  and  they  arc  now  reaping  the  profits.  Others 
are  doing  the  best  they  can  under  the  circumstances,  oc- 
casionally  scaring  up   a   small  order. 

Plain  black  hose,  particularly  the  better  quality 
goods,  are  very  much  in  demand.  Just  now,  in  fact,  de- 
mand is  much  larger  than  the  supply. 


WHITE  HOSE  OUT  OF  THE    MARKET. 

As  predicted  in  The  Review  some  months  ago,  the 
scarcity  of  white  hose  for  ladies  has  materialized,  and 
last  month  witnessed  vain  attempts  on  the  part  of  re- 
tailers to  fill  depleted  stocks.  Throughout  Canada  job- 
bers   are    in    the    same    condition    regarding    white    cotton 


50 


Dry  Goods  Review 


KNITTED     GOODS 


GET  CHUMMY  WITH 

Tfc    WEARWELL 
HOSIERY 


For  These  Reasons: 

Our  plant  is  the  newest  and  most  modern 
in  Canada. 

We  manufacture  a  complete  line  of  Hosiery 
— Ribbed  Worsted  Hosiery,  Ribbed  Cotton 
Hosiery,  Plain  Cotton  and  Cashmere,  Ladies' 
Lace  Lisle  Hose,  Misses'  and  Children's  Rib 
Lace  Hose,  everything  in  Seamless  Hosiery  line. 
In  Half  Hose  we  will  have  Rib  and  Plain, 
Woollen,   Worsted  and   Cashmere. 

WRITE  FOR  SAMPLES  AND  PRICES 

The  Clinton  Knitting  Co.,  united 

The  RICHARD   L.  BAUER  CO. 


Selling  Agents  &  £f  TORONTO 


The  Truth  about  Underwear 


Would  you  know  the  truth  about 
Underwear  ?  Would  you  know  the 
facts  concerning  the  best  under- 
wear— 
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CEETEE 


ff 


"Ceetee"  pure  wool,  perfect-fiittng 
Underwear  is  unshrinkable.  We 
guarantee  to  replace  any  garment 
that  shrinks. 

"Ceetee"full-fashioned,  soft-as-velvet 
Underwear,  is  made  in  India  Gauze, 
Worsted,  Merino,  Silk  and  Wool,  and 
Lambs'  Wool. 

"Ceetee"  suits  the  most  fastidious. 
It  is  in  steady  demand. 

C.  Turnbull  Co. 

of  Gait,  Limited 

GAIT,    CANADA 


^l  *%* 


PURE     WOOL. 


eartwrigfot  $  Olarncrs 

LIMITED. 

LougbborougH,  England, 

-^•OOL  IS  A  NON-CONDUCTOR,    keeping  the   heat    in    and    the 
cold  out ;  it  is  the  most  porous  of  all  materials,    permitting  free 
circulation    of   air    next    the    body.      Made   for   Men's,  Women's  and 
Children's   Wear. 

Guaranteed 
Absolutely    UnsHrinKable. 

CARTWRIGHT  &  WARNER'S  name  on  a  garment  carries  with 
it  the  value  of  a  hundred  years'  successful  experience  in  the 
manufacture  of  the  best  knit  Underwear  in  the  world,  and  stamps  it 
with  a  character  of  superiority  that  places  it  above  and  beyond  all 
others  in  a  class  by  itself. 

R.  FLAWS  &  SON,  Agents,  Manchester  Bldg.,  Toronto. 


8*  Lennard 

&  Sons 


DUNDAS,  ONT. 


Manufacturers  of  all  kinds  of  Ladies', 
Misses'  and  Children's 

RIBBED  UNDERWEAR 

in  Cotton,  Wool,  Worsted,  Merino, 
and  Silk,  and  "Bolton's"  process  for 
Unshrinkable  Underwear. 

GUARANTEED    UNSHRINKABLE    AND 

NON-FELTING. 


SOLE  SELLINO  AQENTS 

The  Richard  L.  Baker  Co. 


Empire  Bldg.,  Wellington  St.  W. 


TORONTO,    ONT. 
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"Yes— Every  Thread  Is  Wool 
and  Unshrinkable" 


This  is  a  selling  argument  hard  to 
beat— and  it's  backed  up  by  truth. 
It  makes 


it 


Stanfield's 
Unshrinkable" 

a  business-bringer  in  every  Under- 
wear Department. 

Pure  Nova  Scotia  Wool — shrunk  in 
the  fibre— made  into  perfect-fitting 
garments  for  men  and  women. 
Every  size — every  weight. 

Write  for  samples. 

TRURO  KNITTING  MILLS  CO.,  Limited,  TRURO,  N.S. 


TO  VISITORS  TO  TORONTO  EXHIBITION 

Our  Mr.  A.  C.  Ford  will  be  in  Toronto  during  the  Fair.  If 
you  will  drop  him  a  card  or  phone  him,  "Park  670,"  he  will  ar- 
range to  show  you  our  lines. 


WOLSEY 


1906 

will 

be 

a 

record 

Wolsey 

year 

When 
WOLSEY. 


UNSHRINKABLE 


you    buy    Underwear     buy 


Our  vigorous  and  persistent   adver- 
tising has  taught  the  public  to  look  for  our 

TRADE  MARK 

and  to  place  confidence  in  every  garment 
bearing  the  WOLSEY  tab. 

WOLSEY  is  guaranteed  to  be    absolutely    unshrink- 
able. 


and  lisle  hosiery,  as  no  buyer  anticipated  the  excep- 
tional demand  which  has  set  in.  Deliveries  from  Chem- 
nitz have  continued  slow,  and  when  lots  arrive  they  are 
absorbed  quickly  in  filling-  the  long  list  of  back  orders. 
The  situation  is  hardly  as  bad  as  prevails  in  long  fabric 
gloves,  but  during  the  present  month  will  become  worse, 
particularly  in  lisle  goods,  as  jobbers  in  many  cases  do 
not  expect  further  deliveries.  Speculations  are  rife  con- 
cerning prospects  for  next  Spring  and  Summer,  and  as 
might  be  expected,  jobbers  are  placing  fairly  heavy  or- 
ders in  all  classes  of  white  hosiery.  Conservative  au- 
thorities believe  they  will  be  good  for  another  season, 
and  it  is  the  opinion  of  The  Review  that  good  orders  for 
white  should  be  placed  early.  Deliveries  will  not  be 
good,  and  the  merchant  who  does  not  anticipate  his  re- 
quirements will  be  disappointed  as  much  as  during  the 
present  season.  Jobbers  are  inclined  to  blame  retailers 
for  present  conditions,  as  advance  orders  on  white 
hosiery  were  by  no  means  heavy. 

HOSIERY  AND  GLOVE  PROSPECTS. 

EVERY  retailer  clearly  realizes  that  hosiery  and 
glove  interests  have  been  adversely  affected  during 
the  present  season,  and  remarkable  instances  of  at- 
tempts to  secure  desirable  white  hosiery  and  long  silk 
and  fabric  gloves  are  well  known  to  every  good  mer- 
chant. In  these  lines  it  has  been  a  seller's  instead  of  a 
buyer's  market  throughout  the  Spring  and  Summer  sea- 
son, and  prospects  for  1907  show  no  likelihood  of  any 
relief  in  the  situation.  Scoffers  have  learned  bitter  les- 
sons, and  when  it  is  unhesitatingly  said  that  the  high 
prices  and  shortage  of  merchandise  are  not  temporary, 
it  is  trusted  that  adequate  preparations  will  be  made  to 
avoid  a  recurrence  of  the  present  unparalleled  situation 
in  gloves  and  hosiery.  Chemnitz,  the  most  important 
foreign  hosiery  and  glove  market,  is  in  many  lines  prac- 
tically sold  ui>  until  -July  of  1907,  which  in  itself  proves 
the  confidence  jobbers  place  in  a  continuance  of  the  de- 
mand for  long  fabric  and  kid  gloves,  as  well  as  another 
season  of  white  hosiery. 

Price  advances  this  Spring  will  not  be  found  to  be 
temporary,  as  higher  figures  on  women's  hosiery  and 
gloves  must  be  asked,  due  to  increased  cost  of  raw  ma- 
terials and  the  marked  advances  in  the  labor  market, 
which  has  often  resulted  in  the  withdrawal  of  the  wife 
from  the  mill  since  the  husband  is  able  to  earn  plenty 
for  the  household.  Plenty  of  people  could  not  be  sup- 
plied with  enough  white  hosiery  this  season  and  this 
augurs  well  for  more  than  a  fail'  demand  next  year.  The 
short  sleeve  will  not  be  paramount  during  1907,  but  a 
fair  amount  of  long  gloves  will  be  required,  as  short 
sleeves  are  closing  the  season  strong.  Tt  is  by  no  means 
urged  that  retailers  should  plunge  on  either  of  these 
lines,  but  the  fact  that  careful  city  buyers  are  counting 
on  good  trade  in  these  lines  next  year,  and  are  already 
ordering,  is  sufficient  evidence  to  induce  merchants  to 
anticipate  a  fair  demand  for  these  pecarious  lines. 

THE  BETTER  GRADES  OF  UNDERWEAR. 

TIIK  demand  for  better  class  goods  in  all  lines  has 
been  spoken  of,  and  the  merchant  urged  to  encour- 
age the  upward  trend  by  making  his  stock  accord 
with  it.  In  this  connection  a  point  relative  to  the  un- 
derwear trade  may  be  mentioned.  Manufacturers  com- 
plain that  jobbers  are  very  backward  about  handling  the 
finer  class  of  goods,  preferring  rather  to  concentrate  their 
efforts  upon  general  lines.  Continued,  the  result  must  be 
that  the  manufacturer  will  have  to  sell  direct  to  the  re- 
tailers.     It  is  argued— and   with,   undoubtedly,   very  good 
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The 


Jmj^jte^— Trade  Mark 
MEANS    SOMETHING 


Every  genuine  Nazareth  Waist  is  trademarked  with  our  Keystone  design — 
woven  in  red  on  the  center  tape. 

Look  for  it — -it's  worth  while. 

If  you  find  it  you'll  know  that  the  goods  are  backed  by  the  strongest  guar- 
antee   that    it    is    possible    for   a    manufacturer    to    make. 

If  you  don't  find  it  you're  handling  risky  merchandise — not  good 
enough  to  bear  a  name. 

Without  any  restrictions  whatsoever  we  authorize  all  dealers  to  cheerfully 
exchange  any  Nazareth  Waist  bearing  this  trademark  which  for  any  reason 
is  not  entirely  satisfactory. 

We  will   make  good. 


THESE 

CANADIAN  WHOLESALE  HOUSES 


Carry  complete  lines  of  the 


j™fetego 


ST.  JOHN.   N  B. 

Vassie  &  Coinpany.  Limited 

The  London  House  Wholesale(Ltd.) 

Manchester.  Robertson  &  Allison 

WINNIPEG.   MAN. 
R.  J.  Whitla  &  Co. 
Greenshields  Western,  Ltd. 

HALIFAX.   N.S. 
W.  &  C.  Silver 
Smith  Brothers 


TORONTO 

W.  R.  Brock  Co.  (Ltd.) 
Beatty,  Kerr  &  Verner 
Burton,  Spence  &  Co.,   Limited 
Denton,  Mitchell  &  Duncan. 
Gordon,  Mackay  &  Co. 
John  Macdonald  &  Co. 

HAMILTON.   ONT. 

John  Knox  &  Co. 

VANCOUVER,    B.C. 
The  Gault  Bros.  Co. 


KINGSTON.  ONT. 

Macnee  &  Minnes 
LONDON.  ONT. 

R.  C.  Struthers  &.  Co. 
Robinson,  Little  &  Co. 

MONTREAL 

W.  R.  Brock  Co.  (Ltd.) 
Greenshields  Limited 
Hodgson,  Sumner  &  Co. 
A.  Racine  &  Co. 
Brophy  Cains,  Limited 


SEND  FOR  "NUMBER  7,"  OUR  NEW  HELP-BOOK  FOR  RETAILERS 
Address,   ADVERTISING  DEPARTMENT 


Canadian     Representatives— 

E.  H.  WALSH  &  CO. 
Toronto 

HEAD    OFFICE- 

Manchester  Building,  Toronto. 

BRANCH     OFFICE— 

Coristine  Building,  Montreal. 


350  BROADWAY 

NEW  YORK 
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Watson  's 


Underwear 


The  "Acme  of  Comfort" 


Made  by 


The  IVatson  Manufacturing  Co, 

Paris,   Oitt. 


LIMITED 


Cut  BeiWltrr 


JAEGER  PURE  WOOL 

PS®    UNDERWEAR 


£2. 


9b 


FANCY  FLANNEL  SHIRTS      CAPS 


PYJAMAS 
SWEATERS 
KNITTED  GOLFERS 
HOSIERY 


SLIPPERS 
BLANKETS 
TRAVELLING    RUGS 
DRESSING  GOWNS 


Is  your  Stock  well  assorted  for  Fall  Trade?      We  can  supply  your  needs  by  return. 


DR.  JAEGER'S 


'O    SANITARY 
WOOLLEN 


SYSTEM 


COMPANY 
LIMITED 


301  St.  James  Street,  MONTREAL 
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Your  steady,  year-round  profits,  when  you  come  to  think 
it  over,  are  made  from  selling  popular-priced  goods — we 
mean  goods  which  are  sold  on  their  merits,  and  not  as 
the  result  of  expensive  advertising. 

We  have  been  making  this  class  of  goods  for  years,  and 
our  experience  has  taught  us  just  what  is  wanted,  and 
our  success  has  followed. 

Keep  always  in  mind  the  steady,  reliable  profits  which 
are  the  result  of  selling  honest  values  in  popular-priced 
goods 


JOSEPH   SIMPSON    SONS 


MANUFACTURERS 
OF 


MEN'S    UNDERWEAR  and  SWEATERS 

::      TORONTO 


CORNER  BERKELEY 
AND  ESPLANADE 
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reason — that  the  public  will  buy  better  underwear  than 
they  are  now  doing  if  spurred  along  in  the  proper  way. 
This  must  be  accomplished  through  the  retailer,  and  in 
order  to  get  better  lines  into  his  hands  it  is  suggested 
that  jobbers  should  put  specialty  underwear  men  on  the 
road,  just  the  same  as  they  have  specialty  dress  goods 
travelers.  By  the  proper  methods  good  results  could 
certainly  be  obtained. 

Should  the  manufacturer  have  to  sell  direct,  the 
jobber  will  be  left  to  handle  the  cheaper  grades,  on  which 
margins  are  cut  pretty  close.  In  finer  goods  sales  am- 
ounting to  a  great  deal  less  would  really  make  more 
profit  for  him. 

WHITE  HOSIERY  FOR  1907. 

ABOUT  the  hosiery  trade  prospects  for  1907  are  being 
discussed  and  the  position  of  white  hosiery  is  talk- 
ed about  on  every  hand.     The  general  consensus  of 
opinion    favors    them    strongly  for  another  season,  in  as 
much   as   they   are  closing    the   season   strong   and   are  in 
short   supply.     A    prominent   Montreal   importer   who  has 


made  a  close  study  of  the  situation  replied  as  follows  to 
the   query   of   The   Review   regarding   white  hosiery  : 

"Jobbers  cannot  at  present  supply  either  white  cot- 
ton or  lisle  hosiery  and  retailers  are  clamoring  for  these 
goods.  Shoe  manufacturers  had  difficulty  in  supplying 
sufficient  canvas  white  goods  and  as  the  general  *ule  holds 
good  that  an  article  closing  the  season  strong  will  be 
good  another  one,  I  feel  merchants  cannot  go  astray  in 
booking  good  sized  orders  for  white  hosiery. 

"The  Chemnitz  market  is  booked  far  ahead  and  prices 
are  very  high  with  manufacturers  practicallv  dependent 
upon  spinners.  As  a  consequence  I  look  for  bad  deliveries 
next  season  and  retailers  cancelling  on  account  of  slow 
delivery  will  have  to  go  without  the  goods  entirely. 

"Nothing  is  cooler  than  white  hosiery  and  certainly 
nothing  more  attractive.  For  1907  in  the  embroidered 
goods  which  are  to  be  so  popular  elaborate  white  self 
embroidered  goods  will  aid  trade  largely.  I  believe  that 
embroidered  goods  will  outsell  the  lace  stuff.  Values  are 
not  so  good  for  1907  and  $2.25  embroidered  goods  show 
up  poorly.  Lisles  from  $3.50  up  will  be  in  better  request 
than  ever." 


PICTURESQUE     KNITTING    WOMEN     OF    OJIBWA 


Who    by    Methods   Centuries    Old    Make    Many  Thousands  of   Pairs   of  Heavy 
Mittens,  Gloves  and   Socks  Each  Year. 


AT  the  little  settlement  of  Ojibwa,  not  far  from 
Windsor,  Ontario,  is  conducted  one  of  the  most  in- 
teresting and  picturesque  industries  in  America. 
Here  more  than  300  French  women,  both  young  and  old, 
knit  many  thousands  of  pairs  of  mittens,  gloves  and  socks 
each  year.  Yet  nowhere  in  the  whole  settlement  is  there 
the  hum  of  a  single  knitting  machine.  Throughout  the 
entire  length  of  more  than  five  miles,  the  Ojibwa  settle- 
ment appears  to  be  a  peaceful,  old-fashioned  farming  coun- 
try. A  stranger  might  pass  through  it  a  score  of  times 
and  never  for  an  instant  suspect  that  in  almost  every  one 
of  the  little  houses,  many  of  them  nearly  a  century  old, 
women  and  girls  are  busily  knitting  heavy  woolen  socks 
and  gloves  used  in  all  parts  of  Canada,  from  Windsor  to 
Dawson  City. 

A  Big  Product. 

For  about  five  miles  along  the  river,  below  the  Ojibwa 
post  office,  are  the  homes  of  these  women.  In  all  there 
are  about  150  houses,  and  in  them  are  305  knitters.  The 
average  production  of  these  women  is  about  12,000  dozen 
pairs  of  socks,  mittens  and  gloves  annually,  and  for  their 
labor  they  receive  an  annual  compensation  of  about 
$14,500,  or  nearly  $48>  a  year  for  each  knitting  woman. 
To  modern  housewives  this  would  undoubtedly  seem  a 
very  small  sum  in  return  for  so  much  labor,  but  to  the 
old-fashioned  French  women  of  Ojibwa  it  is  very  satisfac- 
tory. On  their  little  farms  these  people  live  the  simplest  of 
lives,  and  their  wants  are  few.  As  a  result  they  spend 
very  little  money,  and  are  quite  content  to  earn  very 
little.  An  expert  arhong  the  Ojibwa  knitting  women  can, 
if  she  gives  the  most  of  her  time  to  the  work,  knit  from 
four  to  five  pairs  of  the  heaviest  grade  of  men's  mittens 
in  a  day,  and  those  who  are  not  quite  so  proficient  can 
easily  finish  from  two  to  four  pairs  of  heavy  mittens  or 
from  three  to  five  pairs  of  the  cheaper  grades  in  one  day. 
At  this  rate  the  women  can  make  from  20  to  50  cents 
per  day,  depending  upon  the  quality  of  the  work  they  do 
and  the  amount  of  time  they  give  to  it. 

For  many  generations  this  hand  knitting  of  gloves  and 


hosiery  has  been  a  part  of  the  housewife's  daily  work 
among  the  French  settlers  between"  Sandwich  and  Am- 
herstburg.  Until  about  a  quarter  of  a  century  ago  it  was 
almost  unheard  of  for  one  ofithese  people  to  buy  knitted 
goods  in  a  store,  for  every  Frenchwoman  had  learned  the 
art  of  knitting  from  her  mother  and  had,  in  turn,  taught 
it  to  her  children.  Then  "store-made"  goods  were  intro- 
duced. Gradually  the  wearing  of  finer  articles  began. 
Then  there  was  a  superfluity  of  hand-made  gloves  and 
hosiery,  for  the  French  women,  having  knitted  since  they 
were  old  enough  to  hold  the  clumsy  steel  needles,  could 
not  give  up  the  work  which  had  come  to  be  as  much  a 
pastime  as  an  employment.  Mothers  continued  to  teach 
knitting  to  their  daughters,  and,  if  anything,  the  amount 
of  hand-made  woolen  goods  increased.  Houses  became 
stocked  with  gloves,  mittens  and  socks  and  for  a  time 
Petite  Cote  was  literally  overrun  with  woolen  goods. 

About  this  time  a  young  man  named  Leo  Page,  who 
worked  in  a  Sandwich  store,  conceived  the  idea  of  em- 
ploying all  of  this  wasted  energy.  He  bought  a  few  dozen 
pairs  of  gloves  and  socks  and  shipped  them  to  Winnipeg. 
They  were  just  what  the  northerners  wanted.  The  small 
shipments  which  were  made  were  quickly  sold  and  the  de- 
mand for  more  grew  steadily.  Mr.  Page  then  canvassed 
the  French  settlement.  With  each  woman  he  made  a  con- 
tract to  buy  all  of  her  knitting,  he  to  furnish  the  yarn 
and  she  to  make  the  goods  at  an  average  rate  of  nine 
cents  per  pair.  Thus  was  the  industry  started.  Mr.  Page 
now  employs  305  women  in  the  Ojibwa  settlement,  besides 
300  others,  scattered  throughout  the  country,  and  ships 
about  300,000  pairs  of  heavy  gloves,  mittens  and  hosiery 
each  year.  At  present  the  demand  often  exceeds  the  sup- 
ply and  many  of  the  women  who  formerly  knit  only  for 
a  pastime,  now  make  it  their  regular  occupation,  while 
all  of  them,  from  the  little  girls  to  the  old  women,  knit 
during  their  leisure  hours.  During  the  Winter  when  there 
is  no  farm  work  to  be  done,  even  the  men  are  pressed 
into  service  and  are  made  to  wind  yarn,  pack  the  goods 
and  carry  bundles  of  finished  mittens  to  the  store  at 
Ojibwa. 
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Imitation  is  the  Sincerest 
Flattery 

Some  jobbers  are  showing  an  imitation 
of  Spring  Needle  Ribbed  Underwear  as 
our  make,  and  whichhas  not  our  label. 
There  is  only  one  Spring  Needle  Ribbed 
made  in  Canada  and  it  bears 
this  mark.  Look  for  it,  and 
if  not  on  the  garment  it  is 
not  our  make. 

SOLE  MAKERS  IN  CANADA : 


Jjj^  UNSHRINKABLE 


Ellis  Manufacturing  Co.,  Limited 


HAMILTON,     ONT. 

SELLING    AGENTS : 


Monypenny   Bros.  &   Co.,  Toronto    and  Montreal 


Our  staff  is  the  oldest  and  most 
experienced  in  the  trade  in  Can- 
ada. You  can  therefore  rely  on 
P.  &D.  Brand  of  Mitts  and  Sox 
as  they  are  made  of  the  finest 
yarns    and   best    of  workmanship. 


If  you  want  to  WIN  trade  and  KEEP  it  sell 
the  goods  branded   P.    &    D. 

To  be  obtained  of  all  the  leading  jobbers 
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'PESCO 


Underwear 


is  the  name   of    the    best-known    wear   in 
«S^I  the    United     Kingdom,    not    because    it  is 

advertised  widely  but  because  it  contains 
all    the    features    Pure    Woollens  "should 
have.      It  is  delightfully  soft,  elastic  and  porous,  being  made  only  from  the  finest 
qualities   of    pure   wool  and   silk   and  wool,   and    having  no    rough  seams    it    doesn't    irritate   the 
most  tender  skin. 

Every  Size,  Style  and   Shape  for  Ladies,  Gentlemen    and  Children  is  supplied    in  "PESCO," 
which   is    also   Guaranteed   Unshrinkable.      Any  garment  shrunk  in  washing  will  be  replaced. 
See  our  Full  Range  of  Samples  at  our  Agent's  Office. 
R.  S.  SWITZER  A.  D.  MACDONALD 

207  St.  James  St.,  MONTREAL  32  Hammond  Block,  WINNIPEG 

MANUFACTURED    SOLELY    BY 

PETER  SCOTT  &  CO.,  LTD. 

HAWICK,  SCOTLAND 


ESTABLISHED     1897 


SCOTT  KNITTING  CO. 


Manufacturers  of 


High-Grade  Knit  Goods 


We  Make  to  Order  Sweaters,  Jerseys,  Hose,  etc.,  in 
Special  Colors   for  Clubs. 

Write  for  Quotations  on  These  Lines. 

Overalls,   Gaiters,   Overhose,  Skirts,   Sweaters,  Jer- 
seys, Toques,  Sashes,  etc.,  for  Ladies  and  Children. 


352  Queen  Street  West,  -  -  TORONTO 


E«tab'lsh«d  1865 


185  Brearley  Street,  BIRMINGHAM. 

ENGLAND 

Every  Description  for  Expor 
Specialities    put   up   in 

great  variety. 
Our  Agent  has 
Pample9  and 
Lists. 


BOXES 
and  ROLLS 


The  Wedgwood, 
The   Crown.     Th»  Victory, 
jv-      The  Mabel,  The  Standard,  The  Reliable, 
Tha  Sceptre,  The  Ball  Points,  The  Invisible 

IN  black  or  brown 
Canadian  Reprasentative  ; 
PERCY  ROGER,  60  Wellington  St.  West,  Toronto 


A.  Business  Pointer 


WE  DO 


Overcome  business  stagnation 
Increase  your  cash  sales 
Make  new  customers  and  satisfy  the  old 
Dispose  of  unsalable  merchandise  at  a  profit 


Hundreds  of  merchant's  testimonials  com- 
mend our  work.  We  are  the  largest  and 
oldest  company  in  Canada — Get  the  Best — 
It  costs  no  more.  Write  to-day  for  plans 
—FREE  to  you. 


11/  SECURITY     BUILDING-  V*^  If  I 

\F  CHICAGO.     ILL.  (£j 

Promoters  of  Hi&h  Class  Special  L?ales 


CANADIAN    OFFICE 


'SALES  THAT  MAKE  AND  HOLD  YOUR  TRADE' 
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From  the  post  office  at  Ojibwa  the  road  stretches  tor 
miles  along  the  river  shore  beneath  luxuriant  trees,  some 
of  which  have  stood  there  for  hundreds  of  years.  On  both 
sides  are  picturesque  old  frame  houses,  surrounded  with 
neatly  kept  gardens  and  with  old-fashioned  dimity  cur- 
tains at  the  windows.  In  few  places  are  there  signs  of 
the  k-nitting  women;  the  visitor  must  find  them,  and  he 
is  fortunate  if  he  first  inquires  at  the  little  home  of  Mine. 
Marentette,  which  is  hut  a  few  rods  below  the  Ojibwa 
post  office  on  the  Angherstburg  road.  In  answer  to  his 
l«nock  the  cracked  and  weather-beaten  front  door  is  open- 
ed by  an  old  lady  with  snowy  hair.  In  one  hand  she  holds 
a  great  hall  of  yarn,  while  the  other  grasps  five  bright 
steel  needles  and  a  half-finished  mitten.  This  is  Mine. 
Julie  Marentette,  one  of  Ojihwa's  expert  knitting  women. 
The  visitor  is  welcome,  hut  not  for  an  instant  does  his 
coming    interfere    with    the   knitting. 

"Do  all  of  the  women  of  Petite  Cote  knit  mittens?" 
tiie  visitor  may  ask. 

"All  !"  the  young  woman  replies  with  a  wide  sweep 
of  her  hand.  "All.  In  th'  spreeng  mak  garden.  In  th' 
spare  time  mak  mittens.  In  th'  weentaire,  evereebody 
mak  mittens.     All  !" 

"And    where    can    one    find    the    knitters?" 

"Eevereewhere.  In  that-  house,"  pointing  across  the 
road,  "in  th'  next,  an'  th'  next  and— evereewhere.  Ail 
knit— some." 

As  the  visitor  goes  out  of  the  old-fashioned  and  quiet 
house  into  the  bright  road  with  its  modern  car  track  and 
roaring  trolley  cars,  he  feels  as  though  he  had  stepped 
from  the  eighteenth  century  into  the  twentieth  in  a  mo- 
ment. The  advertisements  of  patent  medicines,  sewing 
machines  and  clothing,  the  automobiles  puffing  along  to- 
ward the  river  resorts,  the  cars  and  all  that  is  modern 
jars  upon  him.  It  all  seems  out  of  place  in  this  quaint 
settlement,  and  one  marvels  that  any  class  of  people 
should  live  so  near  to  cities  without  losing  any  of  the 
picturesqueness  of  a  hundred  years  ago. 

Madam  Bondy. 

Just  a  little  way  down  the  road  is  the  home  of  Mme. 
Thomas  Bondy.  In  the  shade  of  one  of  the  trees  in  the 
rear  yard  stands  an  old-fashioned  spinning  wheel.  Beside 
it  almost  any  pleasant  day  one  may  see  a  white-haired 
old  lady,  slowly  turning  the  big  propelling  wheel  and 
winding  yards  and  yards  of  white  wool  upon  the  humming 
bobbin.  This  is  Mme.  Thomas  herself,  but  the  visitor 
only  learns  it  after  inquiring  from  one  of  the  young  people 
who  come  out  of  the  kitchen  at  his  approach.  For  nearly 
half  a  century  this  old  lady  has  turned  her  spinning 
wheel  and  plied  her  knitting  needles,  and  now,  at  the  age 
of  68,  the  work  has  become  so  much  a  habit  that  she  has 
no  thought  of  giving  it  up.  Every  year  she  knits  from 
350  to  400  pairs  of  gloves  and  socks,  and,  as  she  herself 
says,  the  most  appropriate  monument  to  her  memory 
would  be  a    spinning  wheel. 

A  little  farther  down  the  road  toward  Amherstburg 
is  the  home  of  Mme.  Thomas'  cousin,  "Mother"  Bondy, 
and  her  two  daughters,  who  examine  all  knit  goods  for 
Mr.  Page  after  they  have  been  weighed  at  his  store.  In  a 
little  three-room  cottage  these  women,  the  eldest  of  whom 
is  75  and  the  youngest  of  whom  is  11,  knit  and  pack 
gloves  and  hosiery  from  one  end  to  the  other  of  the  year. 
In  the  work  room  hundreds  upon  hundreds  of  pairs  of 
gloves  and  mittens  arc  heaped  up,  without  regard  to  size, 
color  or  quality.  Here  the  two  daughters  sort,  pack  and 
label  the  goods  which  are  made  throughout  the  Ojibwa 
settlement.  Every  one  of  the  12,001)  dozen  pairs  which 
are  shipped  yearly  from  the  little  French  settlement  must 
pass  through   their  hands  and   during  the  shipping  season 


their    front    porch    is    piled    high    with    bales    destined   fc 
all  parts   of   Canada. 

While  the  daughters  pack  and  sort  goods,  "Mother" 
Bondy  sits  in  her  straight  backed  knitting  chair  and  rap 
idly  plies  her  needles.  Scarcely  a  day  passes  that  she 
docs  not  complete  at  least  four  pairs  of  the  heavy  gloves 
which  arc  worn  by  the  Northwest  Mounted  Police.  She 
is  still  one  of  the  most  expert  knitters  in  the  settlement, 
and,  though  nearly  four  score  years  of  age,  she  says  that 
she  is  almost  as  active   as   she  was   half  a  century   ago. 

Knitters    Everywhere. 

In  nearly  every  house  in  this  district  one  finds  the 
picturesque  knitters.  In  one  place  there  may  be  three  or 
four,  in  another  a  couple  of  children  may  be  winding 
skeins  of  yarn  into  balls  and  in  yet  another  the  man  of 
the  house  may  be  sorting  gloves  and  mittens  into  pairs 
and  packing  them  to  return  to  the  knitting  station. 
Under  the  trees  in  -a  yard  a  whole  family,  with  the  ex- 
ception of  the  men,  may  be  working.  In  each  knitter's 
lap  is  a  big  ball  of  yarn.  Near  the  group  is  usually 
stationed  an  old-fashioned  winding  machine  upon  which 
are  hung  several  skeins  of  yarn.  About  the  ground  are 
finished  and  partly  finished  mittens,  and  there  is  a  con- 
timial  clicking  as  the  women  rapidly  work  their  needles. 
During  the  Summer,  these  outdoor  knitting  groups  may 
be  seen  all  along  the  Petite  Cote  road.  Sometimes  they 
are  like  little  parties.  Women  from  quite  an  extensive 
neighborhood  gather  at  some  one  house  and  there  they 
knit  all  day  long.  Continually  chattering  in  the  soft' 
patois  of  the  settlement,  they  make  pair  after  pair  of  the 
heavy  gloves  or  socks.  Nothing  interferes  with  the  knit- 
ting. These  women  seem  capable  of  doing  a  score  of 
things  without  stopping  their  needles,  and  one  might  al- 
most believe  that  they  could  knit  in  their  sleep. 

The  Oldest  Knitter. 

As  the  visitor  watches  one  of  these  groups,  there 
may  come  down  the  road  a  very  old  lady  with  snow  white 
hair.  She  seems  to  know  everyone  in  the  settlement  and 
has  a  cheery  word  of  greeting  for  both  young  and  old. 
She  is  Mme.  Pierre  Gignac,  the  oldest  of  the  Ojibwa  knit- 
ting women.  If  the  visitor  speaks  French  she  will  tell 
him  a  very  interesting  story.  She  is  80  years  old  now, 
and  for  70  of  those  years  she  has  plied  her  knitting 
needles.  She  has  made  thousands  of  dozens  of  gloves  and 
socks  and  she  expects  to  make  many  more  before  she 
dies.  Every  morning  at  5  o'clock  she  walks  three  miles 
to  church,  returning  at  about  !),  and  the  rest  of  the  day 
she  spends  in  caring  for  the  little  weather-beaten  cottage 
where  she  lives  alone.  She  is  well-to-do,  what  the  French- 
men of  Ojibwa  call  rich,  and  her  knitting  is  somewhat  of 
a  pastime  for  her  rather  than  a  necessary  work.  She  tells 
the  stranger  that  she  would  willingly  knit  for  nothing  if 
Monsieur  Page  would  furnish  the  yarn,  but  since  he  pays 
—well,  the  knitting  helps  to  keep  up  the  house,  and  that 
is  a  great  deal. 

Scenes  like  those  described  above  the  visitor  will  find 
throughout  the  length  and  breadth  of  the  Ojibwa  settle- 
ment. In  nearly  every  house  there  is  someone  who  knits, 
and  whether  they  be  young  or  old,  the  old-fashioned 
methods  are  common  to  all.  As  for  machines,  these  wo- 
men will  have  none  except  the  crude  affairs  of' their  own 
making.  Modern  knitting  machines  would  seem  to  them 
to  be  disrespectful  to  the  customs  of  their  mothers 
Though  but  a  few  miles  from  busy  cities,  they  live  in  an 
atmosphere  of  a  hundred  years  ago,  and  so  they  will 
probably  live,  always  knitting,  until  the  race  becomes  ex- 
tinct or  is  driven  by  modern  institutions  from  Petite 
Cote. 
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my  n  \f      ^■f\^\F\^       ty  B  \f  t  J5"IA/  luivo  alwavs  "1('t  m"s  promptly,  and  a  certain  section  of 

■^  ■*    ■          \*\»#\^»^w        *■  ■"  »  ■  ■■  »^  ^}je  busincss  community  has  been  made  to  suffer  Eor  the 

AND    MEN'S   FURNISHER  misdeeds  of  their  fellows.     This  outgrowth  will  probably 

lessen  in  severity  with  time,   but  will  have  the  beneficial 

SUBSCRIPTION  price  :  result   of   teaching-   many   houses   the   value   of   cash     dis- 

Canada.  Great  Britain,  United  States,  Australia,  counts.      A     retaliation      has     been    instituted    by    certain 
South  Africa  and  the  West  Indies        -       -       $2  a  year. 

Other  Countries, S3  a  year.  pood  firms,   who  have  pursued   what   looks  like  a   suicidal 

Single  Copies, 20  cents. 

Inyariably  in  advance.  policy,   by   refusing   to   purchase  from   creditors   of   the   re- 
cent garment  failures.     This  strong  manifestation  of  dis- 

DIPFCTORS  * 

j.  B.  MACLEAN,  Montreal,        -        -    '   -        -        -         President  approval    will   undoubtedly     become     more   generous      and 

W.  L.  EDMONDS,  Toronto, Vice-President  business-like  after  the  first  lesson  of  its  disastrous  policy. 

A.  B.  CASWELL,  Montreal,       -        -        -       Managing  Director  - 

To   prevent   like   failures     is     the    watchword   of   every 

chief  OFFICES :  good   firm,   and  more   thorough   investigations     into     the 

CANADA—  business     and     private     history   of  houses  wishing   credit 
MONTREAL,                                  TORONTO, 

232  McGill  Street.                       10  Front  Street  East.  should   be  made.      1  he    creditors   are   aiming   to   prevent 

Tel.  Main  1255.                            Tel.  Main  2701.  the   man  of  small  capital  endeavoring  to   swing  a   large 
Winnipeg,   F.  R.  Munro        -          -         511  Union  Bank  Building 

Telephone  3726  business.      The   intent  of  the   thirty  days'   clause   in   Que- 

VANCOUVER,     -------        Geo.  S.  B.  Perry  .    . 

ST.  JOHN,  N.B.,    J.  Hunter  White           -          No.  3  Market  Wharf  bec>  ^vmg  Power  to   have  returned  all  goods  sold   within 

GREAT  BRITAIN that   time     was     defeated    by    subterfuge    in    at    least   one 

London, Eng.,  J.  M.  McKim,  European  Manager,  88  Fleet  St., E.C.  case.     It  is  doubtful  if  any  law  can  be  framed  to  prevent 

Telephone,  Central  12960. 

Manchester,  H.  S.  Ashbumer,    -       -       -       92  Market  Street  a  firm     from     pledging   goods   not    completely    paid   for. 

FRANCE—  Fake  bills    of  sale   are  not  impossible.     It   is,   however, 

Paris  -----        Agence  Havas,  8  Place  de  la  Bourse  ,    .      ,  .        .          .     ,              ,                          .      „            .                  ,. 

advisable  that  it  be  made  a  criminal  offence  tor  any  firm 

SWITZERLAND—  ,         ,    ,                ,                .,    ,                                    ,                  ' 

Zurich         -         -         -         -       Lomis  Wolf,  Orell  Fussli  &  Co.  to   pledge  goods  unpaid  tor,   in  order  to   buy  others    or 

EUROPEAN  staff  correspondent  :  Pass  new  ones  through  the  customs.     This,   if  effectually 

Mr.  A.  E.  Dacam,  Pans.  operated,   would  prevent  the  opening  of  innumerable  ac- 

.ADy?R7ISII^a,RATEf    «     *  m    a  n  n       n  counts  with  cash  with  the  expectation  of  afterwards  re- 
Are  based  on  835  a  page  and  will  be  furnished  on  application  to  Mr.  A.  B.  Caswell 

or  to  the  manager  of  the  nearest  office.    The  value  of  The  Dry  Goods  Review  as  c'eivine-   credit 

an  advertising  medium  is  unquestioned.     The  character  of  the  advertisements  now  in  6    ^    cuiu. 
its  oolumns,  and  the  number  of  them,  tell  the  whole  story.     Circulation  considered,  it 

is  the  cheapest  trade  newspaper  to  advertise  in.  Advertisements,  to  insure  insertion  in  Attention  IS  drawn  to  tllO  fact  that  Canada  has  no 
the  issue  of  any  month,  should  reach  this  office  not  later  than  the  eighteenth  of  the 

month  preceding.  Dominion     Insolvency     Act,   each  province  being  left    to 

^zzzzzzzzzzzzzxzzzz^zzzzzz^^xz^zz^^  dictate   its   own  policy,    with   Dominion  guidance   to     se- 

MONTREAL  AND  TORONTO,  AUGUST,  1906.  cure  uniformity     and    assimilation  of  the  various  laws. 

^^^sssssssssss^s  To-day,   when  a  large  number  of  houses  do  business    all 

NEW  ADVERTISERS.  over  cana(jaj  for  economic  reasons  the  Dominion  Insolv- 

Canadian  Exhibition,  Toronto.  t                        i    j   a                               ^            1        i  1 

„  ,-    .  -.      .,           .  ency  Law  is  needed  to  prevent  a  clever  local  lawyer  win- 
Harper,  G.  D.  &  Co.,  Montreal.  J 

Schwersenski,  A.  &  Co.,  Montreal.  nmS'  an  illigitimate  case.     In  Ontario,  for  instance,   the 

—  merchant    who    gets  into   difficulty  with  a  creditor    can 

make  a  bill  of     sale     to   that  creditor,   and  it  does  not 

STRICTER  CREDITS  NEEDED.  have  to  be  registered.     In  Nova  Scotia,  for  example,  the 

DISASTROUS     manufacturing-    failures    in  Montreal,  biU  of  sale  is  registered,   and  a  manufacturer  or  jobber 

which   have     been     fully    discussed   in   The   Review,  in  opening  a  new  account  can  find  out  if  a  firm  is  tied 

are   the  subject  of  a  good  deal  of  comment  in  the  trade.  UP  to  any  house  by  a  biU  of  sale- 

In  this  issue   appears   a  communication   urging   the   need  There     are     numerous     discrepencies    of    this   nature 

of    more    adequate    credit     requirements,     shorter    dating  which,     if     adjusted  and     the   conditions   made   uniform, 

and  more    thorough    insolvency    laws.     An  investigation  would  prevent  a  great  deal  of  trouble, 

into   the  most   recent  failures  plainly   shows   that     as     a  $ 

result  of  strenuous  competition  credit  was  extended    to 

A  TRAVESTY  OF  JUSTICT* 

unworthy  firms,   especially  by  foreign  houses  represented 

in  Montreal  by  agents  who,  through  a  desire  to  secure  I T  has  ever  been  the  proud  boast  of  Canadians  that 
business,  and  the  consequent  commission,  have  recom-  *  they  live  in  a  land  of  equable  justice,  and  it  is  morti- 
mended  shipments  to  firms  that  they  had  not  fully  in-  fying  to  be  confronted  with  such  a  travesty  of  our  best- 
vestigated.  The  imjmediate  effect  is  the  placing  of  Can-  loved  constitutional  principle  as  occurred  recently  in 
adian  credit  in  an  altogether  unworthy  light,  although  connection  with  the  fraudulent  importation  of  silk,  the 
such  failures  were  necessary  to  bring  out  certain  trade  detection  and  punishment  by  mere  fine  of  the  guilty  par- 
abuses,  such  as  lax  credits  and  inefficient  insolvency  ties,  and  the  refusal  of  the  Customs  Department  to 
laws.  divulge   any  information   that  would   expose   them    to   the 

Another  regrettable  feature  of  these  failures  has  been  public  odiom  that  they  richly  deserve, 

the     sweeping     black     lists      established   by    many    firms.  Our  Criminal  Code  provides  that  the   wretched   sneak 

These  have  included  a  number  of  reputable  concerns  who  thief  shall  be  sentenced  in  public  court  to  so  many  years 
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imprisonment,  though  his  plunder  be  of  insignificant 
value.  It  could  be  made  to  apply  in  similar  terms  to 
the  manufacturer  who  first  stoops  to  fraud  and  then  to 
perjury  for  the  purpose  of  cheating  his  country's  revenue, 
did  not  the  Customs  Department  stand  between  him  and 
justice,  take  him  beneath  its  official  wing-,  and  carefully 
guard  his  identity.  He  goes  back  to  his  office  with  no 
public  stain  on  his  character,  and  minus  an  amount  of 
money  that  represents  but  a  small  percentage  of  his 
illegal  profits. 

The  common  thief  goes  to  prison  ;  the  thief— for  he 
is  nothing  less — who  happens  to  be  a  manufacturer  goes 
free.  The  former  does,  at  worst,  little  harm  to  anyone 
but  himself,  while  the  evil  perpetrated  by  the  latter  is 
so  far-reaching  as  to  be  almost  incalculable.  He  de- 
moralizes trade,  and  by  doing  so  strikes  at  the  very 
institution  which  protects  him.  The  fact  that  the  Gov- 
ernment recognizes  a  distinction  between  the  two  is 
something  that  cannot  be  excused  on  any  reasonable 
ground. 

A  criminal  is  a  criminal  in  whatever  guise  he  ap- 
pears, and  ought  to  be  treated  accordingly.  Imprison- 
ment, without  the  option  of  a  fine,  or,  rather,  supple- 
mented by  such,  is  the  punishment  that  should  be  meted 
out  to  the  parties  who  did  not  hesitate  at  fraud  and 
perjury  as  a  means  to  personal  gain.  Their  immunity 
will  impart  confidence  to  others  who  find  means  to  evade 
the  tariff,  and  inspire  in  themselves  a  contempt  for  the 
judicial  system  that  we  vaunt  as  a  model  of  dignity  and 
equity. 

TIME  FOR  ACTION. 

IX  another  column  The  Review  publishes  an  article 
dealing  with  some  aspects  of  the  mail  order  problem 
in  Canada,  which  strongly  urges  upon  the  local  mer- 
chant the  necessity  for  such  action  as  will  draw  the  con- 
sumer closer  to  the  home  market  and  hold  him  there. 
The  growth  of  mail  order  business  in  the  United  States, 
and  the  menace  which  it  constitutes  to  the  retailer,  is 
well  known,  and  should  carry  a  warning  to  the  mer- 
chant on  this  side  of   the   line. 

Take  Sears,  Roebuck  &  Co.,  recently  incorporated 
under  the  laws  of  the  State  of  New  York  with  an  in- 
crease of  capital  to  $40,000,000,  as  an  example.  Figures 
given  in  a  circular  issued  by  the  banking  institutions 
indicate  the  magnitude  of  the  business  of  the  concern. 
They  show  that  the  sales  in  1905  amounted  to  $38,708,- 
526,  while  those  lor  the  first  live  months  of  1906  aggre- 
gated $20,322,160,  an  increase  of  $6,000,000  over  the  cor- 
responding period  last  year.  It  is  stated  that  the  let 
ters  received  average  about  75,000  each  day,  and  up- 
wards of  (i, (1011,000  customers  are  claimed.  The  newly 
completed  buildings  in  Chicgao  cover  a  large  part  of 
thirty-seven  acres  of  ground.  The  net  profits  of  the  com 
pany,  according  to  the  figures  furnished,  amounted  to 
$2,868,001  in  1905.  As  to  the  distribution  of  business, 
it  is  claimed  that  the  groceries  sold  in  1005.  amounted 
to  $1,687,903,  as  compared  with  $983,512  the  previous 
year.      Dry   goods    showed   an   increase   of  $1,000,0110   dur- 


ing the  year,  as  did  the  sale  of  shoes.  Hardware  and 
housefurnishings  were  $2,862,356  in  1404  and  $4,596,425 
a  year  later.  Clothing  jumped  from  $2,779,657  in  1904 
to  $3,430,093  in  1905. 

In  detail  the  sales  of  Sears,  Roebuck  &  Co.  during 
1905  were  :  Furniture,  $2,941,008;  jewelry  and  silver- 
ware, $1,454,452;  groceries,  $1,087,903;  drugs  and  surgi- 
cal instruments,  $709,520;  harness,  $1,060,181;  vehicles, 
$1,496,921;  musical  goods,  $1,337,966;  clothing,  $3,430,- 
093;  dry  goods  and  carpets,  $3,070,272;  men's  and 
women's  furnishings,  $2,388,011;  shoes,  $2,432,210;  ladies' 
cloaks,  waists  and  furs,  $2,111,298;  bicycles,  $634,941; 
stoves,  $2,203,71.0;  sewing  machines,  $1,327,709;  books 
and  stationery,  $374,217;  paint  and  wall  paper,  $919,- 
381;  agricultural  implements,  $650,694;  hardware  and 
house  furnishings,  $4,596,425;  millinery  and  notions, 
$1,180,771;  photographic,  phonograph  and  optical  sup- 
plies, $897,716;  sporting  goods,  $1,548,317;  binder  twine, 
$81,599;  electrical  goods,  $153,091;  seeds  and  bulbs, 
$20,103. 

MORE  ABOUT  RETURNED  DRAFTS. 

IN  the  July  Dry  Goods  Review  the  matter  of  returned 
drafts  was  discussed  in  some  of  its  most  common 
phases  and  the  consideration  of  the  retailer  asked  in 
facilitating  transactions  and  saving  extra  charges. 
"Goods. not  yet  checked  over,"  --"drawee  out  of  town," 
or  merely  the  word  "refused,''  were  quoted  as  endorsa- 
tions  with  which  a  wholesaler  or  jobber's  paper  is  fre- 
quently returned,  resulting  in  inconvenience  in  book- 
keeping and  the  loss  of  the  bank's  service  fee  and 
interest. 

In  a  great  many  instances  there  is  undoubtedly  room 
lor  complaint  against  the  retailer,  but  he,  in  turn,  is 
not  without  a  grievance.  Sometimes  he  is  presented 
with  a  draft  several  days  before  the  goods  arrive  and  he 
could  not  reasonably  be  expected  to  accept  it.  The 
wholesaler  or  jobber  should  time  his  drafts  so  that  suffi- 
cient margin  may  be  allowed  for  checking  shipments. 

Small  shortages  or  overdrafts  may  be  overlooked  as 
adequate  cause  for  refusal  to  execute  an  acceptance.  A 
jobber  or  wholesaler  of  any  standing  would  certainly 
hasten  to  adjust  an  error  of  this  kind.  However,  we 
know  of  one  case  where  the  mistake  amounted  to  over 
$50.  tiood  business  form,  not  a  fear  that  he  would  lose 
the  difference,  renders  a  merchant  loth  to  accept  under 
such  circumstances.  He  follows  the  principle  that  it  is 
a  good  deal  easier  to  keep  an  account  straight  than  to 
make  it  straight  once  it  gets  out  of  plumb. 

WHAT  CASH  DISCOUNTS   REPRESENT. 

THE  margin  between  buying  for  cash  and  accepting 
the  full  credit  terms  represents  to  many  a  mer- 
chant an  amount  with  which  he  could  be  well  satisfied 
without  figuring  on  any  further  net  profit  from  his  busi- 
ness. How,  in  view  of  this,  the  importance  of  cash  dis- 
counts can  be  overlooked  is  amazing.  One  does  not  have 
far  to  seek  to  see  evidences  of  their  great  potency  as  an 
element    in    successful   modern    merchandising.      Take    the 
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big  departmental  stores,  for  instance,  which  are  taking 
away  by  their  mail  order  system  a  great  deal  of  trade 
from  the  country  merchants.  Cash  discounts  represent 
the  greater  part — and  in  some  cases  all — of  their  net  pro- 
fit. That  is  how  they  are  able  to  make  prices  which  at- 
tract readily,  and  emulation  of  their  policy  in  this  re- 
spect is  the  first  step  that  the  small  dealer  must  take  in 
placing  his  business  on  such  a  basis  that  the  people  of 
his  district  will  prefer  patronizing  the  home  market  to 
sending  abroad.  Competition  at  the  present  day  is  so 
keen  that  the  man  who  would  attain  success  must  figure 
close  and  hard,  and  pass  by  no  short  cut  that  presents 
itself.  There  is  none  that  will  curtail  the  distance  which 
he  must  travel  -more  than  that  to  which  access  is  gained 
by  way  of  cash  discounts. 

In  the  majority  of  cases  it  will  pay  the  merchant  to 
borrow  money  from  the  bank  for  the  purpose  of  dis- 
counting his  bills.  It  is  easy  for  him  to  figure  out  how 
he  is  going  to  profit  handsomely  by  doing  this. 

From  merchants  at  various  points  The  Review 
learns  that  the  trend  of  trade  is  more  and  more  toward 
a  cash  basis.  The  public  has  plenty  of  money  and,  gen- 
erally speaking,  asks  for  credit  as  little  as  possible.  This 
is  a  satisfactory  condition  that  should  be  nursed  into 
greater  proportions  each  year,  until  the  straight  cash 
business  is  made  possible.  To  reach  this  goal  should  be 
the  ambition  of  every  merchant. 

RAILROAD  DISCRIMINATION. 

THE  average  shipper  has  long  since  ceased  to  evince 
marked  surprise  at  anything  a  railroad  may  do  or 
charge.  The  workings  of  the  railroad  mind  are  past 
finding  out,  or  even  the  elucidation  of  an  A.  G.  Blair. 
Still  the  shipper  occasionally  runs  across  such  a  flagrant 
example  of  wrong-headedness  as  to  excite  his  interest,  if 
not  his  surprise. 

Such  a  case  was  recently  brought  to  the  notice  of 
The  Dry  Goods  Review.  A  large  shipper  has  been  ac- 
customed to  send  quantities  of  crockery  from  Hamilton 
to  St.  John,  N.B.,  paying  62c.  per  hundred  pounds.  A 
short  time  ago  he  had  occasion  to  send  a  shipment  of 
the  same  class  of  goods  to  Hamilton,  Bermuda,  and  on 
his  freight  bill  discovered  that  the  railroad  charge  to 
St.  John  was  29  .jc,  because  the  goods  were  going 
through  to  the  Bermuda  point. 

By  a  little  calculation  it  will  be  seen  that  he  could 
ship  his  crockery  through  St.  John  a  thousand  miles  out 
into  the  Atlantic  to  Bermuda  and  back  again  to  St. 
John  foe  less  money  than  if  they  were  shipped  no  farther 
than  St.  John  in  the  first  place.  This  is  charging  what 
the  traffic  will  bear  with  a  vengeance. 

THE  NATIONAL  EXHIBITION. 

THE  Canadian  National  Exhibition  opens  at  Toronto 
on  the  27th  of  the  present  month,  and  there  are 
very  few  merchants  within  convenient  distance  who  will 
not  be  numbered  among  its  many  thousands  of  patrons. 
The  Process  Building  will  be  among  the  points  of  special 


interest  to  them,  and  the  extension  of  this  feature  de- 
serves all  possible  encouragement.  While  in  Toronto 
then — and  at  any  time — The  Dry  Goods  Heview  will  be 
very  pleased  to  receive  a  call  from  them. 


DEPARTMENT   STORES  IN  SMALL  CITIES. 

AS  competition  grows  more  intense  and  profits  are 
cut  pretty  fine,  the  merchant  naturally  looks 
round  to  see  what  new  lines  he  can  add  to  widen  the 
range  of  his  returns.  If  he  has  heretofore  carried  gen- 
eral dry  goods,  men's  furnishings  and  millinery,  he 
launches  a  housefurnishing  department — carpets,  rugs, 
linoleums,  oilcloths,  curtains,  wall  paper,  and,  perhaps, 
some  glassware  and  china.  Very  probably  he  can  ac- 
commodate theim  within  his  present  premises  and  is  able 
to  operate  with  a  small  addition  to  his  staff.  Thus  he 
augments  his  volume  of  profit  with  the  minimum  of  ex- 
pense. In  a  city  of  from  10,000  to  15,000  population  can 
he  go  farther,  and  carry  groceries,  hardware,  boots  and 
shoes,  etc.?  There  are  instances  of  its  having  been  tried 
and  found  unprofitable.  In  places  of  this  size  there  are 
always  a  number  of  specialty  stores  carrying  these  lines, 
and  they  are  constantly  in  touch  with  the  customers  to 
whom  the  department  store  caters.  They  lose  no  op- 
portunity to  make  it  unpopular,  and  it  has  been  found 
in  the  cases  referred  to  above  that  this  policy  has  had 
an  effect,  not  only  on  the  departments  conflicting  with 
the  specialty  merchants,  but  other  departments  in  gen- 
eral. Both  the  departmental  store  of  the  large  city  and 
the  rural  general  store  are  out  of  reach  of  these  circum- 
stances. 

EMPLOYER  AND  EMPLOYE. 

THE  relationship  between  a  merchant  and  his  sales- 
people should  be  very  clearly  defined.  Co-operation 
between  the  head  of  any  establishment  and  his  assistants 
is  absolutely  essential,  and  a  thorough  understanding  of 
one  another  is  the  only  basis  on  which  it  can  be  accom- 
plished. This  is  the  day  of  system  and  a  weakness  in 
any  quarter  is  not  to  be  tolerated  any  longer  than  it 
takes  to  find  it  out.  The  machinery — the  staff — of  a  store 
must  work,  first  of  all,  along  well-regulated  lines,  and 
the  oil  that  will  keep  it  running  most  smoothly  is  con- 
fidence in  the  man  in  control,  and  a  knowledge  that  he 
both  understands  and  is  in  sympathy  with  each  indi- 
vidual part.  System  must  be  maintained,  but  not  to 
the  exclusion  of  originality.  Salespeople  should  be  made 
to  feel  their  responsibility  and  that  their  employer  takes 
a  real,  live  interest  in  every  detail  of  their  work.  He 
should  be  accessible  to  them  at  all  times  and  encourage 
their  suggestions.  Where  a  reprimand  is  necessary  it 
should  be  administered  in  a  manner  such  as  to  have  the 
direct  effect  desired,  and  also  leave  the  impression  of 
fairness. 

The  education  of  a  staff  to  the  highest  point  of  effi- 
ciency is  a  matter  worthy  of  a  lot  of  study.  In  one 
store  that  The  Beview  has  visited  recently  each  new  em- 
ploye  is   handed    a    slip   bearing    these    sentences  :      "You 
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must  be  honest  ;  you  must  like  your  business  ;  you 
must  know  your  business."  The  full  meaning  of  each  is 
explained  with  their  practical  application.  Under  these 
headings  the  education  of  employes  in  constantly  fol- 
lowed up. 

APATHY  TOWARDS  ASSOCIATIONS 

RETAIL  merchants'  associations  seem  to  have  a 
brief  existence  as  live  organizations,  even  in  the 
majority  of  places  where  one  would  think  that  plenty  of 
scope  for  useful  work  could  not  be  lacking.  Between 
merchants  everywhere  the  competitive  spirit  runs,  at 
times,  high  and  sharp,  but  that  belongs  to  the  province 
of  individual  business  interests.  It  should  not  be  al- 
lowed to  interfere  with  consultation  on  questions  of 
common  import  which  call  for  collective  action.  Broad 
business  men  should  be  able  to  throw  aside  any  petty 
feelings  that  may  arise  in  the  ordinary  course  of  trading 
and  get  together  wken  something  may  be  accomplished 
for  the  general  good 

For  the  promotion  of  the  best  possible  sentiment 
among  retailers  unanimous  support  of  an  association 
founded  on  standard  lines  has  certainly  substantial 
merit,  and  it  is  a  pity  that  apathy  should  have  been 
allowed  to  displace  the  interest  and  enthusiasm  with 
which  it  should  naturally  be  invested. 

BUSINESS  MOTTOES. 

THE  adoption  and  advertisement  of  business  mottoes 
has  become  quite  general  in  the  retail  trade.  The 
form  which  they  take  has  in  some  cases  been  considered 
worthy  of  copyright,  and  they  are  given  such  publicity 
as  to  really  incorporate  them  into  the  firm  titles.  In 
all  newspaper  advertising,  stationery,  and  often  in  store- 
front lettering,  they  are  made  prominent  and  their  im- 
pressiveness  on  the  public  mind  exploited  in  every  pos- 
sible way. 

The  merchant  who  places  after  his  name  the  asser- 
tion that  his  store  is,  for  example,  "The  House  of 
Quality,"  shows  undoubted  ambition,  and  sets  for  him- 
self a  high  standard,  which  he  promises  his  customers 
shall  be  maintained  at  all  times.  While  the  use  of  a 
motto  or  title  of  this  nature  establishes  no  essential 
distinction  between  the  store  adopting  it  and  others  which 
do  not,  its  effectiveness  as  an  advertisement  has  been 
demonstrated  in  numerous  instances.  The  point  is,  that 
where  it  is  utilized  is  must  be  regarded  as  conveying  a 
heavy  responsibility  that  must  not  be  evaded  in  the 
slightest  degree.  Violation  of  the  precepts  which  it 
sets  down  turns  into  a  burlesque  something  that  should 
be  invested  with  dignity  and  practical  significance. 

GOODS  MUST   BE    SEEN. 

THE  merchant  who  allows  certain  lines  of  dry  goods 
to  stay  boxed  up  on  his  shelves  always  has  to  us 
the  appearance  of  a  man  presiding  at  the  obsequies  of 
his  profits,  the  boxes  representing  so  many  coffins.  Goods 
will  not  sell  if  they  arc  not  placed  where  they  can  be 
seen,   and  in  these  days  when   values  are  governed  more 


by  style  than  quality,  stock  subject  to  this  influence 
must  be  cleared  out  while  its  vogue  lasts.  Nobody 
wants  at  any  price  an  article  that  is  not  right  up-to- 
date,  no  matter  how  good  the  material  in  it  may  be  ;  a 
garment  of  vastly  cheaper  material,  with  the  latest  cut, 
is  a  thousand  times  more  desirable. 

Put  all  lines  that  come  in  this  class  where  they  will 
command  attention,  and  keep  them  moving.  They're 
good  for  the  present  ;  later  on  the  style  is  going  to 
turn  and  you  will  scarcely  be  able  to  give  them  away. 

ENGLAND  AND  THE  COTTON  SUPPLY. 

FEW  realize  the  extent  to  which  the  industrial  pros- 
perity of  England  is  dependent  upon  the  cotton 
growers  of  the  United  States.  The  following  summary 
of  the  English  cotton  industry  gives  an  idea  of  present 
conditions  : 

Capital   invested,    directly   or   indirectly $1,946,600,000 

Value  of  raw  cotton  imported   218,992,500 

Gross   value   of   cotton:  manufactured  goods      559,647,500 

Value  of  cotton  goods   exported   447,718,000 

Gross  profits  of  the  cotton  industry  in  Eng- 
land        340,655,000 

People   dependent  upon  the  industry   10,000,000 

Practically  all  the  raw  cotton  is  imported  by  British 
ships,  the  cotton  exports  are  handled  by  British  ship- 
ping and  merchants,  and  the  entire  profits  from  the  in- 
dustry are  thus  enhanced  by  many  millions.  A  well- 
known  expert  estimates  that  England's  profits  from  cot- 
ton during  1905  amounted  to  $389,320,000.  The  figures 
for  the  same  period  show  that  the  United  States  fur- 
nished 15,440,574  hundredweight  of  the  19,674,960  hun- 
dredweight imported.  In  other  words,  three-fourths  of 
the  gross  profits  of  the  industry,  or  $291,990,000,  were 
derived  from  the  manufacturing  of  the  American  product. 
If  this  should  be  cut'  off  from  any  cause  a  period  of  ex- 
tensive industrial  depression  would  be  precipitated. 

From  patriotic  as  well  as  commercial  reasons,  Eng- 
land is  making  a  strong  effort  to  develop  new  cotton 
fields  within  the  Empire.  Egypt  produced  3,223,894 
hundredweight  last  year,  but  it  will  take  years  to  put 
the  other  regions  on  a  good  footing.  In  the  meantime, 
English  capital  is  seriously  considering  investment  in  the 
Southern  States,  in  order  to  secure  enough  land  to  raise 
at  least  3,000,000  bales  a  year. 

At  a  meeting  of  the  Belfast  Chamber  of  Commerce, 
a  Manchester  speaker  told  of  the  efforts  of  the  British 
Cotton  Growing  Association  in  various  parts  of  the 
world,  notably  Northern  Nigeria,  where  there  are  200,- 
000,000  acres,  with  a  population  of  10,000,000,  and  cap- 
able of  supplying  all  of  the  American  type  of  cotton  re- 
quired. He  appealed  for  subscriptions  in  order  to  make 
up  the  $325,000  lacking  in  the  association's  $1,500,000 
capital  stock.  They  wanted  to  have  ample  funds  for  op- 
erations when  the  400-mile  railway  was  built  from  the 
Port  of  Baro,  in  the  River  Niger,  to  Kano,  the  capital 
of  Northern  Nigeria,  though  no  arrangements  have  "been 
made  to  secure  the  capital  to  build  the  road. 

During  the  year  ending  June  30,  1905,  Canada  im- 
ported 56. 682, 675  pounds  of  cotton  wool  and  raw  cot- 
ton,  valued  at  $5,617,044. 

The  census  of  1901  gives  the  following  figures  rela- 
tive to  the  cotton  industry  in  Canada  :  No.  of  estab- 
lishments, 20;  capital,  $18,298,699;  number  of  employes, 
11,882;  wages,  $3,352,464;  value  of  products,  $12,033,052, 
an  increase  of  $3,581,328  over  1891. 
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WKolesale    Millinery 

OUR   EXHIBIT  OF  THE  SEASON'S  PATTERN 
HATS  FROM  PARIS,  LONDON,  NEW  YORK. 

WILL  BE  SHOWN 

MONDAY,   SEPTEMBER  3rd 

and  following  days. 

ALL    THE     LATEST    MILLINERY    NOVELTIES 

•You  are  cordially  invited 
Ready  for  early  buyers  end  of  August. 
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Milliners 

are  respectfully  invited  to  call  on  us  at  the  Openings  and  see 
our  splendid  stock  of  Ribbons. 

If  you  are  not  coming  to  Montreal,  we   will  be  pleased  to  submit 

Samples  and  Prices. 

The  Ribbon  House  of  Canada. 

Walter  H.  Barry   &r  Co. 

234  McGill  Street,  Montreal. 


In  our 
Next  Issue 


FURS 


-will  be  tKe 
Special  Feature 


Special  articles  are  being  prepared  whereby  our  readers  will  be  greatly  assisted  in 
their   buying. 

The  trade  will  do  well  to  bear  this  in  mind  and  send  in  their  orders  for  space  to  ensure 
it  being  reserved.  Copy  for  advertisements  should  reach  our  offices  not  later  than  the 
22nd    inst. 

DRY    GOODS    REVIEW     Toronto,  Montreal,  Winnipeg 


MILLINERY  OPENING 


MONDAY    <?■«  i»o6>  27™  AUGUST 


AND   FOLLOWING   DAYS 


A     Cordial      Invitation     "extended     to     the     trade 

==^^=^^^^=^=^=^=====     throughout    trie     Dominion 
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Q.  QOLLDING  £>  SONS 


MONTREAL 

230   McGill  Street 


55    and   57   Wellington  St.   W. 

Toronto 


WINNIPEG 

71  Albert  Str«et 
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Retail    Comments    on    Milliney 
Openings 


The    Different   Dates   of  Holding    Them— The    Style    of 

Openings   Best    Suited    to   the    Season— And    the 

Methods   Adopted    by    Some    of  the    Retail 

Stores    Outlined. 

IN  Montreal  the  tendency  in  the  retail  trade  is  toward 
early  openings.  When  it  is  possible  to  do  so,  they 
are  held  alter  the  wholesale  openings  have  taken 
place,  but  this  is  not  always  the  case.  Many  are  in- 
clined to  the  belief  that  wholesale  houses  are  slow  in 
this  respect  and  say  that  some  improvement  is  neces- 
sary.    Ti    is  admitted  that  very  often  good  ideas  may  be 


Smal  IHat  of  Wine  Colored  Velvet  Trimmed  with   Loops  of  Plaid   Ribbon, 
Brown   Maline  Bandeaux. 


picked  up  at  wholesales  which  may  be  successfully  ap- 
plied to  retail  openings  but,  on  the  other  hand,  man- 
agers of  millinery  departments  state  it  is  a  noticeable 
fact  that  the  benefit  which  might  be  derived  through 
wait  i1::  for  the  wholesale  is  lost  through  the  later 
opening  sometimes  entail.  As  a  rule  the  openings  are 
held  aL  such  a  time  as  is  considered  best  on  business 
principles,  [f  this  time  should  be  after  the  wholesale  so 
much  the  better,  otherwise  it  is  just  as  well  anyway. 
Many  facts  are  taken  into  consideration,  such  as  the 
tourist  trade,  which  may  be  obtained  at  an  opening  held 
at    the  light   time. 

The  feeling   is   for   a   moderate,    yet   attractive,   open- 
ing.     Nothing   really  elaborate   is   attempted.      It  is     not 


considered   necessary.     The   idea  seems   to  be   simply     to 

let  the  people  know  of  the  event.  This  may  be  done  in 
many  ways,  but  no  novel  means  are  taken  to  inform  the 
public.  Merchants  apparently  do  not  vie  with  one  an- 
other to  any  great  extent  in  their  efforts  to  attract  Hie 
attention  of  the  people.  The  openings  must  take  place 
sometime  ;  the  public  are  aware  of  this  fact  and  will 
gencralc  attend  all  of  them.  It  is  not  considered 
necessary  for  a  firm  to  go  to  any  great  expense.  It  is 
thought  that  very  little  benefit  would  come  of  large 
displays   entailing   considerable   outlay   of   cash. 

Advertising1  space  is  freely  used,  the  opening  being 
featured  in  the  daily  papers.  Window  displays  are  used 
also  and  special  efforts  are  made  to  keep  up  an  attrac- 
tive millinery  department  during  the  time  of  opening. 

Nothing  Elaborate   at  Morgan's. 

"In  our  millinery  openings,"  said  Mr.  A.  W.  Birnie, 
with  Henry  Morgan  &  Co.,  Montreal,  "we  are  governed 
principally  by  existing  conditions.  We  conduct  our  open- 
ings on  business  principles.  Our  house  is  well  estab- 
lished and,  in  a  way,  conservative.  h\  the  millinery,  as 
in  other  departments,  we  cater  to  a  class  of  people  who 
are  steady  customers  of  ours.  They  come  to  us  at  all 
times.  Consequently  it  is  easy  for  them  to  know  of  our 
openings.  W7hen  our  lady  customers  begin  to  ask  us 
when  we  are  going  to  have  the  opening,  then  we  begin 
to  think  of  it.  These  inquiries  increase,  and.  if  our  stock 
has  arrived,  we  hold  the  opening  when  most  interest 
seems  to  be  aroused.  If  our  stock  is  late  in  arriving,  or 
if  the  volume  of  inquiries  before  the  arrival  of  our  or- 
ders is  large,  we  tell  the  ladies  that  the  opening  will  not 
take  place  for  some  little  time.  We  know  quite  well 
enough  that  they  will  come  to  see  us,  even  though  they 
attend  other  openings  in  the  meantime.  Nine  times  out 
of  ten,  although  they  take  a  fancy  to  a  hat  in  some 
other  store,  they  will  defer  purchasing  until  they  have 
seen  our  opening.  We  are  not  particular.  Sometimes 
we  have  an  early  opening,  again  it  is  late.  As  I  said, 
we  are  governed  by  conditions.  No  special  means  of  an- 
nouncing the  opening  are  taken.  We  use  the  regular 
channels  and  find  them  very  satisfactory.  The  news 
papers  obtain  special  advertising  matter;  window  space 
is  utilized,  and,  of  course,  extra  care  is  taken  in  making 
displays  in  the  millinery  department.  We  do  not  favor 
elaborate  and  expensive  schemes  for  advertising  the 
opening,   as  we   do   not    think   they   pay." 

As  Early  as  Possible. 

"'Sometime  in  the  beginning  of  September,"  said 
Miss  Gratton,  of  Hamilton's,  .Montreal,  "we  hold  our 
Fall  opening.  Our  idea  is  to  hold  it  as  early  as  possible, 
yet  not  too  early.  We  aim  to  catch  the  trade  of  the 
large  number  of  tourists  who  are  always  in  the  city  at 
this  time,  and  we  set  the  date  for  such  a  time  as  we 
think  will  find  most  of  this  class  in  the  city.  The  city 
trade  is  carefully  looked  after  also.  Our  Winter  opening 
is  held  in  October,  so  that  it  is  possible  to  hold  the 
Fall  opening  at  as  early  a  date  as  we  please. 

"While  not  what  might  be  called  elaborate,  our  open- 
ings are  always  made  quite  a  feature.  We  do  not  go  to  ex- 
tremes, however,  as  it  is  unnecessary.  The  trade  will 
come  just  as  well  if  the  opening  is  judiciously  advertised 
in   the   usual    way — through  the  papers." 

Made  a  Great  Store  Event. 

"Our  openings,"  said  Miss  McClellan,  of  Scroggie's, 
"arc  held  at  no  stated  time  year  after  year.  Whenever 
we  think  best  results  will  come  of  it  we  hold  it.  irre- 
spective of  what  other  firms  are  doing,  be  they  wholesale 
fir  retail.  It  is  best,  when  possible,  to  hold  the  open- 
ings  just  after  the  wholesale  if  the  latter  as  not  held  too 
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£f/>e  JoKn  D.  Ivey  Company,  Limited 
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Travellers  now  showing  a  Complete  Range  of 

Nech  Frillings 

put  up  1  doz.  yds.  to  a  box  in    our  new  PATENT  REEL  BOX,  which   saves  Counter  Space — 
"  a  reel  within  a  reel." 

Advance  Styles  In  Fall  Neckwear  and  Belts  now  in  our  range 
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late  in  the  season.  Late  openings  are  not  satisfactory. 
There  is  never  any  trouble  in  letting  the  people  know  of 
our  openings.  We  make  it  a  great  store  event,  and  do 
everything  possible  to  make  it  attract  attention,  but 
great  sums  of  money  are  not  spent  for  this  purpose. 
Formerly  cards  have  been  sent  around  to  the  public,  in- 
forming them  of  the  event,  but  latterly  we  have  dropped 
this  plan.  It  does  not  pay  in  the  end,  and  the  expense 
was  great  for  what  few  returns  we  obtained.  We  use 
the  press  extensively  and  make  special  displays  here  in 
the  store.  We  have  numerous  cards  painted  and  these 
are  hung  in  all  parts  of  the  store  and  some  are  placed 
in  the  windows.  No  other  means  than  these  are  used 
to  advertise  the  opening,  except,  of  course,  that  we  al- 
ways mention  it  to  customers  coming  in  just  before  the 
time  set  lor  the  affair  to  take  place." 

Believes    in   Early    Opening. 

Speaking  to  The  Review  of  millinery  openings  in  re- 
tail stores,  Miss  Hunter,  of  Ogilvy's,  Montreal,  summed 
up  the  matter  in  a  few  words  : 

"I  believe  the  openings  should  take  place  much  earlier 
than  they  do  at  present.  A  great  many  retail  stores 
wait  until  after  the  wholesale  openings  have  taken  place, 
but  I  do  not  think  this  is  a  good  plan.  Wholesale 
houses  are  inclined  to  be  late,  and  if  the  retail  mer- 
chants hold  off  until  the  opening  takes  place  they  must 
be  late  also.  More  progressive  firms  get  in  ahead  of 
them.  I  believe  in  early  openings  in  all  cases.  If  pos- 
sible it  is  a  good  idea  to  wait  until  after  the  wholesale 
has  taken  place,  but  in  my  opinion  it  is  not  good  policy 
to  wait  if  there  is  a  possibility  of  everyone  else  holding 
the  event  before  one.  We  advertise  our  openings  as  much 
as  possible,  but  take  no  special  means  of  attracting  at- 
tention. Our  windows  bring  to  the  notice  of  the  public 
our  latest  models,  while  the  opening  is  featured  in  our 
advertising  space  in  the  papers.  The  clerks  in  the  mill- 
inery department  also  inform  customers  when  the  open- 
ing is  to  take  place,  so  that  we  are  sure  of  a  large  at- 
tendance." 

In  Toronto  the  large  departmental  stores  always  hold 
their  openings  simultaneously  with  the  importing  houses. 
As  one  of  the  buyers  said  when  questioned  on  the  subject 
by  The  Review,  "We  trust  rather  to  the  fashion  display 
itself  than  to  any  elaborate  scheme  of  decoration.  There 
is  no  need  for  spending  much  in  this  direction,  for  it  is 
the  new  millinery  styles  that  attract  the  attention  of 
our  customers.  Of  course  we  make  a  big  window  display, 
and  this  is  always  made  an  elaborate  and  striking  one, 
but  the  decorator  sees  to  that.  The  Fall  opening  is  a 
very  important  event  with  us,  coming  as  it  does  when  the 
city  is  crowded  with  exhibition  visitors.  We  find  that  the 
visiting  milliners  arc  much  interested  in  our  display." 

Many  of  the  stores  who  do  a  high-class  trade  or  an 
exclusive  millinery  trade  do  not  hold  their  openings  until 
two  or  even  three  weeks  after  the  importing  houses  hold 
their  openings. 

The  Review  spoke  to  merchants  in  Guelph,  Berlin, 
Stratford  and  Gait  on  the  subject  of  millinery.  In  the 
first  place,  there  is  no  conflict  of  opinion  as  to  the  de- 
sirability of  including  hats  for  Fall  and  Winter  in  one 
display.  The  former  season  is  too  short  to  allow  of  any 
wide  distinction  being  drawn.  Then  only  a  very  small 
percentage  of  the  public  in  these  places  make  purchases 
for  each   separate   season. 

Formal  openings  were  found  to  be  the  rule  in  all  but 
one  instance,  and  they  follow  the  wholesale  openings  by 
from  two  to  three  or  four  weeks.  However,  a  Grjelph 
store  has  dropped  the  formal  procedure  and  adopted  a 
plan  which  has  proved  very  successful.  The  "sale  of  mil- 
linery" is  commenced  on  the  same  date  as  the  wholesales 


hold  their  openings,  and  it  is  announced  that  "new  goods 
and  new  styles  will  arrive  c\er\  day."  The  plan,  with 
its  advantages,  is  described  in  another  column  under  the 
heading  of  "Men  and  Methods." 

Elaborate  displays  are  regarded  with  unanimous 
favor,  and  accessory  embellishment  of  the  show  room  is 
considered  very  desirable.  Good  taste  marks  the  limita- 
tions within  which  decoration  does  not,  interfere  with  the 
hats,   but   rather   assists    the   general   effect. 

In  most  cases  a  decorative  scheme  is  carried  out.  all 
through  the  store.  Every  department,  is  made  to  pay 
tribute  to  the  central  event,  and  what  is  more  to  the 
point,,  to  attract  extra  sales  from  the  large  number  of 
visitors. 

In  announcing  an  opening  the  best  plan,   undoubtedly, 


Picture  Hat  of    Black  Felt  with  Sweeping  White  Plume  and  Brim  of 
Black   Felt,   Brown   Maline    on  the  Bandeaux. 


is  to  run  in  the  newspapers  several  all-millinery  ads.  Cuts 
lend  attraction,  but  they  must  be  real  good  ones.  The 
merit  of  adequate  window  display  cannot  be  too  strongly 
emphasized. 

A   Glimpse  of  Pattern  Hats 

AT  Debenhams  (Canada)  Limited,  St.  Helen  street, 
Montreal,  everything  is  in  readiness  for  a  favorable 
opening  and  during  the  early  pari  of  August  strag- 
gling shipments  of  pattern  hats  arrived.  Their  buyers 
have  returned  from  foreign  markets  and  recent  dips  to 
New  York.  Following  upon  a  splendid  Summer  business 
they    look  for  a  good   Fall   trade. 
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Their  pattern  hats  will  be  on  view  early  in  the  month 
ready  for  copying  purposes,  for  which  they  are  admirably 
adapted.  The  selection  is  wider  and  more  representative 
of  foreign  fashion  centres  than  ever  before,  and  represents 
models  that  can  be  readily  modified  to  suit  a  popular- 
class  of  trade.  Through  the  courtesy  of  Mr.  Palmer,  their 
foreign  buyer,  The  Review  had  the  privilege  of  viewing 
some  of  these  early  arrivals,  which  give  an  authoritative 
view   of   Kail    trimmings,    shapes    and   colors. 

A  bewildering  variety  of  both  large  and  small  hats  is 
represented  from  the  hands  of  the  most  famous  Parisian 
milliners,  such  as  Mesdames  Germainc,  Pouyanne,  Maur- 
ice and  Virot.  In  colors,  outside  of  black  and  white  ef- 
fects, old  rose  and  empire  green  shades  are  in  the  major- 
ity. Trimmings  are  combined  with  wonderful  cleverness 
and  many  are  matched,  especially  with  the  couche  velvet, 
felt  and  beaver  shapes. 

A  straight  plateau  velvet  shape  had  a  bandeau  of 
huge  silk  roses  in  wreath  form  with  two  large  quills 
reaching  from  the  front  to  the  back  of  the  hat.  The  shape 
was  in  dahlia  shade  with  the  roses  in  shades  of  deep  wine. 
A  cluster  effect  of  roses  is  also  seen  beneath  the  rim.  An 
example  of  the  favorite  Hop  shape  in  almond  shade  is 
caughl  up  with  a  wreath  of  velvet  roses  in  shades  of  corn- 
flower blue,  and  sage  green.  A  rosette  was  formed  with 
stiiped  moire  ribbon  and  a  bandeau  of  tulle  below  the  rim 
completes  the  hat.  A  favored  shape  for  Fall  is  the 
straight  rimmed  hat  with  tarn  crown.  One  of  these  was 
shown  in  couche  velvet  with  rosettes  of  ribbon  having  a 
rose  in  centre  and  completed  with  marabo.  Another  simi- 
lar model  in  a  slightly  smaller  shape  showed  wings  run- 
ning from  the  front  of  the  hat  to  the  back.  The  strong 
position  of  wings  is  shown  in  one  model  being  composed 
wholly  of  them  over  a  rim  of  pleated  taffeta.  A  mush- 
room shape  in  the  favorite  toque  shape  was  trimmed 
with  failletines,  three  Duchesse  tips  and  a  steel  clasp. 
The  large  tarn  crown  is  very  prominent  in  such  materials 
as  moire  velvet,  completed  sometimes  with  plume  trim- 
mings. Empire  green  is  a  favorite  ground  color,  and  one 
model  showed  marabo  with  a  niching  of  pleated  tulle 
around  the  rim.  The  narrow  front  is  caught  with  a  bow 
of  ribbon.  This  illustrates  the  decided  tendency  for  hats 
to  be  short    in  front. 

The  French  sailor  with  a  dome  crown  is  very  strong 
and  ring  effects  of  failletine  ribbon  are  used  largely. 
Plaid  ribbon  is  also  often  noticed  and  looked  very  pretty 
in  a  turban  model,  the  ribbon  being  caught  with  a  buckle 
at  the  side.  Paradise  osprey  is  a  favorite  and  is  often 
noticed. 

This  firm  have  made  every  effort  to  secure  the  very 
latest  and  most  novel  effects  in  shapes,  trimmings  and 
all   miilinery  accessories. 

Mr.  George  D.  Harper,  of  Geo.  D.  Harper  &  Co.,  is 
enthusiastic  concerning  the  outlook  for  the  Fall  season, 
and  considers  that  the  small  amount  of  Summer  goods 
carried  over  in  both  wholesale  and  retail  is  a  forerunner 
of  another  good  season.  The  fact  that  prices  have  been 
maintained  throughout  the  season  and  little  goods  have 
been   slaughtered   is  another  good  sign. 

Mr.  Harper  considers  that  there  is  a  decided  feeling  in 
the  market  for  all  classes  of  plain  goods  such  as  bright  fin- 
ished felts  and  couche  velvets.  In  shapes  he  speaks  well 
of  small  and  medium  models  with  a  decided  tendency  for 
a    higher   crown    than   a   year   ago. 

"Turban  effects,  both  round  and  square  crowns,  will 
be  good,"  continued  he,  "although  the  polo  is  a  thing  of 
the  past.  Hood  shapes  will  be  very  prominent,  and  sailor 
effects,  mushroom  and  banjo  shapes  are  in  the  running. 
In  trimmings  I  count  strongly  upon  wings,  fancy  feathers, 
coques    plumes,    pheasant  tails  and  ostrich.     Velvet  flow- 


ers are  to  be  considered  and  a  record  sale  for  trimmings 
is  practically  assured.  There  is  some  feeling  for  ready- 
to-wears,  although  the  sale  of  trimmings  will  be  very 
large. 

"In  colors,  blacks  and  whites  will  be  very  strong, 
followed  by  hunter's  green  and  myrtle,  as  well  as  wine 
shades,   old   rose,    silver  grey,    navy   and   brown   shades." 

Fall  goods  are  arriving  rapidly  and  they  start  upon  a 
new  season  with  every  prospect  of  success. 

One  of  the  new  turban  affairs  had  a  bowl  crown  and 
the  brim  was  covered  with  loops  of  Scotch  tartan  ribbon 
"ecosses,"  as  the  French  call  them.  The  wing  and  crown 
were  of  green,  the  crown  velvet,  and  the  whole  effect  of 
the  shape  was  long  and  narrow.  Maline  was  massed  un- 
der  the  brim. 

A  very  handsome  model  of  wine-colored  velvet  had  an 
almond  shape  crown  dinted  across  the  centre.  The  rolling 
brim  was  velvet  in  folds  shaded  out  to  faded  rose.  There 
was  a  clever  arrangement  of  ribbon  in  the  light  shade  and 
the  pointed  wings  at  the  side  and  breast  and  wing  ar- 
rangement on  the  front  of  the  hat  matched.  Maline  in 
wine   shade   was   introduced   in   the   bandeaux   at   the  back. 


Section  of  Millinery  Department  of  Geo.  E.  Fraser  Sons,  Picton,  Ont. 


A  large  black  hat  on  the  Vesta  Tilley  order  in  black  felt 
was  trimmed  with  white  pigeons  harnessed  in  with  black 
velvet  and  small  steel  buckles. 


THE  USE  OF  FIXTURES  AND   WALL  CASES. 

AN  illustration  is  given  of  a  section  of  the  millinery 
department  of  Geo.  E.  Fraser  &  Sons,  Picton, 
Ont.,  which  affords  an  excellent  example  of  the 
adequate  use  of  wall  cases  and  millinery  fixtures.  Picton 
is  a  small  town  of  some  4,000  population,  and  had 
readily  appreciated  trading-  in  luxurious  surroundings. 
Wall  cases  for  showing  elaborate  high-class  hats  run 
along  the  side  of  the  department  in  which  splendid 
tables  with  deep  drawers  are  used  for  displaying  a  good 
many  lines.  "The  expenditure  for  good  fixtures  has 
been  found  more  than  profitable,"  said  Mr.  I.  Frith 
Fraser,  manager  of  the  firm,  speaking  to  The  Review, 
"and  a  steady  increase  in  our  millinery  department  is 
the  best  criterion  of  the  advisability  of  an  investment 
of  that  sort." 

A  spacious  workroom  adjoins  this  department  on  the 
second  floor,  and  every  convenience  is  afforded  for  the 
comfort  of  milliners. 
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WHOLESALE    MILLINERY 


Our    grand  display    of 

FALL  MILLINERY,  ETC 

takes    place 

Monday,  August  27 

and    following    days 


We    are    now    ready    to    wait    upon     early    buyers 

Our     stock      will    be     found     complete     in     every 

department. 

LARGEST  STOCK 
NEWEST  GOODS 
BEST     VALUES 


The  D.  McCALL  CO.,  Limited 
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DEBENHAMS  mm  LIMITED 


(DEBENHAM,  CALDECOTT  &  CO.) 


MILLINERY 


Our    Exhibit    of 

FRENCH    HAT    MODELS 

NOVELTIES 

Will  taKe  place 

MONDAY    SEPTEMBER    3rd 

and  following   days 

Early  buyers  will  find   j  ON 

our  stock  laid  out,      f  M0NDAY, 

Our  Copying  Room        i 

opens  )   AUGUST  13th 

A*Ve  -will  sHow  a  splendid  assortment  of 

CHENILLE,  FUR  AND  FEATHER  HATS, 
WINGS,  QUILLS,  FANCY  FEATHERS, 
RIBBONS,    VELVETS,     ROSES,  ETC. 

THE  House  for  Standard  Mahes  of  RIBBONS  and  SILKS 

QUEBEC  HALIFAX  OTTAWA 

43i  St.  Joseph  St.  70  Granville  St.  Ill  Sparks  St. 

18  St.  Helen  HONTREAL 
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Splendid  OxitlooK  for  Fall 


Preparations  Complete  for  Record  Opening— Large  Picture 

Hats  and  Small    Toques  and    Turbans  Represented 

— Wings,   Feathers,  Roses,   Favorite    Trimmings 

— Wine  Shades  Very   Prominent. 

OPTIMISM  prevails  in  Canadian  millinery  centres 
concerning  the  Fall  millinery  outlook,  inasmuch 
as  general  conditions  throughout  the  country  are 
favorable  and  particularly  because  the  new  shapes  indi- 
cate a  return  to  a  good  old-fashioned  large  sale  of  trim- 
mings. The  ready-to-wear  hat  has  assuredly  seen  its  best. 
days  and  trimmed  hats  are  indicated  from  every  point- of 
view.  The  return  to  the  old-time  sailor  means  the  use  of 
ribbons  and  quills  of  good  quality  and  this  reflects  upon 
the  profits  of  both  wholesale  and  retail.  The  Summer 
season  has  closed  actively  and  milliners  are  in  a  position 
to  anticipate  a  good  Fall.  Wholesale  houses  have  received 
advance  shipments  of  novelties  and  are  busy  making  final 
preparations   to  handle  record  crowds  at   opening  time. 

Shapes  show  decided  enough  changes  to  promote  a 
healthy  interest  and  the  return  of  the  large  picture  hats 
is  greeted  with  acclaim  on  all  sides.  The  sailor  is  a 
reigning  favorite  in  various  designs,  the  extreme  of  which, 
the  French  sailor,  has  a  four-inch  crown  and  a  narrow 
rim.  New  York  is  showing  this  shape  with  a  slightly 
lower  crown  and  wider  rim— the  Vesta  Tilley.  Outside  of 
the  peculiar  Gainsborough  effects,  the  large  flop  is  strong- 
ly represented.  Mushroom  shapes  are  also  in  the  range 
and  there  is  plenty  of  variety  to  suit  every  type  of  face 
and  figure.  The  small  hats  are  not  out  of  the  running 
and  toques  and  turbans  are  numerous.  Practical  shapes 
predominate  and  importations  have  avoided  the  extreme. 

Asked  as  to  which  were  to  lead  this  season,  the  large 
or  the  small  hat,  the  buyer  for  a  big  Toronto  house  re- 
plied, "Both,"  and  he  added,  "There  never  was  a  season 
before  where  so  great  a  diversity  of  shapes  were  pre- 
sented," and  proceeded  to  justify  his  assertion  by  show- 
ing some  of  the  new  hats.  High  crowns  certainly  will  run 
in  some  chosen  shapes,  notably  so  in  the  case  of  the  much 
talked  of  "Vesta  Tilley"  shape,  but  they  will  not  domi- 
nate the  season.  Neither  will  the  Gainsborough  and  pic- 
ture hats,  that  are  so  strongly  in  evidence,  for  their 
claim  to  favor  is  contested  also  by  the  many  little 
"dinkey"  shapes  that  for  want  of  a  better  name  are 
termed  turbans.  Milliners  must  remember  that  when  it 
is  said  that  this  is  to  be  a  big  turban  season,  the  term 
turban  has  a  wide  significance  this  year. 

The  present  Fall  promises  to  be  one  of  the  real  old- 
fashioned  kind  with  felts  to  begin  the  season  and  the  vel- 
vet hat  as  the  dressy  one  for  later  on.  Felts  are  all 
smooth  finished,  and  as  in  all  lines  where  wool  enters  in- 
to the  composition,  prices  are  perceptibly  higher.  Satin- 
finished  felts  are  strong  in  the  better  end  of  the  trade. 
The  hand-made  factory  hat  is  completely  down  and  out 
and  its  place  will  be  taken  chiefly  by  smart  street  hats 
of  plainly  trimmed  felt.  Sailors  and  jaunty  turbans  — 
many  with  a  long  back  effect— will  be  used  for  this  pur- 
pose and  velvet,  ribbon,  quills  and  wings  will  be  the 
trimming. 

In  hat  materials  the  use  of  velvet  is  strongly  em- 
phasized and  couche  velvet  is  the  prominent  foundation 
for  many  hats.  Beaver  strips  and  felt  domes  are  other- 
recognized  strong  materials,  while  foundations  of  ribbon 
represent  the  extreme.  This  will  mean  an  immense  sale 
of  trimmings  and  a  big  increase  of  profit  to  the  depart- 
ment, for  instead  of  only  getting  the  profit  upon  a  ready- 
to-wear   hat,    money   will   be  made   upon    both   shape   and 


trimmings,   and  the  department  will  have  a  better  chance 
to  make  a  good  showing,  and  also  to  clear  up  stock. 

The  secret  of  a  record  Fall  season  is  displayed  in  the 
immense  range  of  trimmings,  and  even  at  this  early  date 
wings  and  quills  are  assured  of  a  strong,  permanent  posi- 
tion. Large  wings  are  the  natural  accompaniment  of  the 
large  shapes  in  bats  and  often  small  hats  are  trimmed 
almost  entirely  with  wings.  Quills  of  an  expensive  nature 
and  often  times  of  the  eagle  variety  are  noted  on  a  good 
shape  of  model  hats.  Duchesse  tip  and  fox  tail  "droop- 
ing" feathers  find  a  place  also.  In  fact,  anything  of  a 
drooping  nature  is  correct  in  quills  and  feathers.  Coques, 
plumes  and  pheasant  tails  are  favored  examples  of  this 
nature.  Blondine  is  another  form  of  a  drooping  feather 
nature  which  is  talked  about  with  confidence.  A  heavy 
sale  of  ostrich  feathers  is  strongly  indicated,  and  every 
house  shows  a  large  assortment.  Wings  are  mostly  of  a 
double  description  to  be  used  either  folded  or  straightened 
out.  Uncurled  ostrich  is  the  latest  arrival  from  the  New 
York  market.  In  ornaments,  a  few  steel  and  pearl  effects 
will  do  the  business. 

Flowers  have  been  in  such  high  favor  that  it  would 
be  strange  if  they  did  not  come  into  use  again  in  the 
Winter,  particularly  as  velvet  flowers  are  so  beautiful. 
Roses  will  certainly  be  much  in  evidence,  principally  in 
medium  and  large-sized  flowers. 

Ribbons  will  again  be  freely  used,  and  as  in  the  past 
seasons,  plain  soft-finished  ribbons  that  fall  into  graceful 
folds  under  the  milliner's  fingers  are  the  kinds  wanted. 
Moire,  taffeta,  and  failletine  are  the  most  prominent 
makes  and  will  be  the  big  sellers  for  the  coming  Fall.  At 
the  same  time  there  will  be  more  than  usual  interest 
taken  in  fancies  and  plaids,  and  Persian  effects  promise 
to  attain  some  prominence. 

Colors  will  not  run  riot  this  Fall,  as  black  and  white 
will  easily  predominate.  Every  confidence  is  expressed, 
particularly  in  the  better  trade,  in  the  all-black  hat.  The 
all-black  hat  has  finished  the  Summer  season  in  high 
favor  with  the  smartly  dressed  woman  and  promises  to 
increase  its  lead  in  the  coming  Fall.  Confidence  is  shown 
in  plain  colors,  but  outside  of  the  interest  in  wine  and 
dahlia  shades,  as  well  as  hunter's  and  empire  green,  col- 
ors will  not  predominate.  Some  experienced  buyers  ex- 
pect pearl  grey  to  attain  a  good  position,  and  there  is 
much  to  back  this  claim.  Pearl  trims  up  well  with  many 
colors.  Black,  white  and  pearl  grey  is  a  particularly 
pleasing  combination,  and  grey  trimmed  with  olive  or 
moss,  or  with  brown  or  the  wine  shades,  is  also  in  good 
taste.  Taupe  is  marked  for  success  in  that  class  of  trade 
that  always  takes  up  quiet  but  unusual  colors,  the  class 
of  colors  that  show  only  to  perfection  in  the  richest  of 
materials,  and  taupe  should  do  well  with  the  exclusive 
trade.  Other  shades  represented  in  pattern  hats  are  old 
rose,  navy,  and  a  medium  shade  of  brown.  Brown  is  the 
uncertain  color  this  season.  Paris  and  the  fashion  jour- 
nals are  all  preaching  a  revival  of  brown.  Such  a  revival 
may  be  coming  and  probably  is  in  the  near  future,  but 
no  one  seems  to  have  too  much  confidence  in  brown  this 
season.  Still  there  is  an  uneasy  feeling  that  brown  may 
make  good  and  be  inquired  for. 

The  July  number  of  the  New  Album  of  Modes  is  un- 
doubtedly the  best  that  has  been  issued  from  Clement's 
Inn.  It  contains  advance  London  information  regarding 
styles  for  the  Autumn,  and  its  articles  and  illustrations 
of  existing  modes  are  most  excellently  carried  out.  One 
special  feature  is  a  profusely  illustrated  article  on  wings 
and  fancy  feathers  (all  made  from  domestic  or  wild  fowl 
plumage)  favored  by  London  and  Paris  milliners  for  the 
Autumn. 
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PARIS   FASHIONS 

By  A.   E..  DACAM,  for  "Dry  Goods  Review." 


Dress  of  the  Moment—  Directoire  Hats 
With  Tulle  and  Lace  Scarves  indicated  tor 
Fall  —  The  Small  Hat  League  —  Marabout 
Plumes  Much  Worn — Tassels  and  Cords  the 
Accepted  Paris  Trimming— Lace  in  Greater 
Favor  than  Ever. 


July,   1906. 

BEFORE  speaking  of  the  new  Fall  styles  it  may  be  as 
of  the  dress  of  the  moment.  For  morning  wear  in 
well  to  notice  a  few  of  the  most  striking  features 
the  Bois  de  Boulogne  one  is  struck  with  the  great 
prevalence  of  toile  suits  in  both  white  and  champagne 
tints,  a  few  made  with  three-quarter  length  tight-fitting 
jackets  and  plain  bell-shaped  skirt,  but  for  the  most 
part  they  arc  in  more  fancy  styles,  such  as  the  short 
sac  jacket,  slightly  suggesting  the  figure  at  the  back  and 
stopping  just  short  of  the  hips,  having  an  edging  of  very 
neat  little  vertical  tucks  in  the  same  toile  and  about  an 
inch  in  length.  This  same  trimming  would  be  repeated 
above  and  below  the  cuff  of  three-quarter  length  sleeve. 
Another  prevailing  fashion  is  the  long  jacket  falling  Loose 
and  open  in  front  over  a  fancy  waistcoat  and  white  linen 
vest  and  collar.  This  jacket  is  mi-cintree  at  the  back, 
but  for  the  rest  quite  straight.  The  side  panels  arc 
sometimes  trimmed  with  cotton  cord  and  tassels  arrang- 
ed in  lines  with  some  distance  between  each,  beginning 
from  a  few  inches  below  the  arm  hole  and  carried  almost 
to  the  hem.  One  sees  also  a  certain  number  of  collets 
or  fancy-shaped  capes.  A  striking  model  is  a  short  cape 
reaching  to  about  half  way  between  the  shoulder  and 
elbow,  with  the  edge  fluted  and  hemstitched,  the  two 
front  pieces  left  very  long  and  gradually  tapering  to  a 
point.  These  are  crossed  in  front  and  fastened  by 
means  of  toile  buttons  on  to  the  belt  at  the  back.  In 
the  immediate  front  there  are  two  large  buttons  on 
either  side  with  a  white  cord  stretched  between  them. 
The  skirt  worn  with  this  is  a  plain  bell  or  cloche,  as  \ 
believe  it  is  now  called,   with  seven  long  pattes,   fluted  at 


much  in  vogue  is  the,  "a  trois  etages,"  each  flounce  be- 
ing of  equal  length  and  fully  gathered,  and  still  another 
mode   effected  is   the   tucked   skirt,   neatly   stitched  down 


Dark  Blue  Cloth  Jacket,  Semi-Fitting,  with   High 
Belt  and  Capuchin. 

the  bottom  to  correspond  with  the  cape  and  taken  from 
the  waist  to  within  (i  inches  of  the  hem  of  the  skirt. 
These  are  about  an  inch  wide  at  the  waist,  gradually  in- 
creasing   to    treble    that    width.      Another    washing    skirt 


Smart  Jacket  with  Straight  Fronts  in  Black,  With 
Check  and  Black  Velvet. 

to  a  little  way  below  the  knee  and  from  there  having 
full  play. 

The  great  quantity  of  tulle  so  recently  seen  in  con- 
junction with  feathers  on  the  hats  is  gradually  giving 
way  to  flowers,  probably  as  being  more  practical  for 
country  and  sea-side  wear.  Marabout,  arranged  on  bal- 
ainer  de  plume  and  looking  like  small  downy  ostrich 
tips,  are  still  much  in  vogue,  arranged  in  huge  bunches 
and  waving  with  every  movement.  The  latest  flower 
effects  are  borrowed  from  the  harvest  fields  and  consist 
of  a  bunch  of  mixed  wild  flowers,  variety  of  hues  and 
forms  being  desirable,  from  which  a  waving  sheaf  of 
oats,  wheat  and  ripe  grasses  of  all  sorts  stands  out. 
Rivaling  this  in  favor  is  the  charlotte,  made  not  only  in 
broderie  anglaise  but  in  all  kinds  of  lace  and  tulle.  Large 
bunches  of  grapes,  some*  in  their  natural  tints,  but  often 
white  or  nacre,  are  used  in  conjunction  with  bunches  of 
roses  or  carnations,  which  are  generally  pink;  in  fact 
with  the  exception  of  the  wild  flowers  there  is  little  else 
worn  but  pink.  The  Long  voilet  te-echapc  is  having  a 
great  success,  worn  with  the  Breton  sailor,  and  is  either 
fastened  round  the  hat  with  one  of  its  edges,  leaving  all 
that  is  possible  of  it  to  fall,  then  the  front  will  be 
thrown  back  over  the  brim  leaving  the  face  free,  or  it  is 
worn  over  the  face  as  a  veil,  crossed  at  the  back  and 
brought   round  the  neck  in  a  negligee  manner  as  a  scarf. 

We  are  looking  forward  to  Directorie  hats,  not  ex- 
aggerated in  size,  with  tulle  and  velvet  strings  in  the 
Fall.  These  will  be  brought  over  the  brims  at  each  side 
loosely  to  fall  free  of  the  chin,  and  tied  in  a  bow  at  the 
side.  All  the  newest  felt  hats  that  are  being  shown  are 
made  with  medium-sized  brims  much  waved  and  indent- 
ed. Lace  scarfs  will  also  be  much  used  as  draperies,  in 
some  cases     being     fastened   under  the  brim   and  falling 
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over  one  ear.  The  long-suffering  theatre-going  public 
may  take  heart  again,  for  a  "Ligue  des  Petits  Cha- 
peaux"  has  been  formed  with  the  object  of  putting  an 
end  to  the  wearing  of  large  hats  in  places  of  amusement. 
There  are  many  smart  society  women  among  the  mem- 
bers and  promoters  whose  names  are  likely  to  bear 
weight  in  the  world  of  fashion,  such  as  the  Marquise  de 
Massa,    the     Comtesse     Lafond,    the   Comtesse   Grefiulhe, 


to  the  hood   and  cuffs  is  of   plaid  silk.     In   the  front  the 
hood  is  rounded   up   to  the  collar  and   the  jacket,    which 
just  meets,   is   fastened  by  means   of    three   cord   straps. 
No.  2  is  a  small  black  and  white  check  jacket  with  open 
front  and  roll  collar.     The  jacket  stands  slightly     away 
from     the  figure   all   round     and  just     touches     the   hips. 
White  cloth  waist  coat  and  cuffs  and  black   velvet   trim 
ming.     No.   3  is  likely  to  be  a  good  ready-made  model, 
following  slightly  on  the  Empire  lines.     The  yoke  is  car- 
ried up   to   a  point     at  the   back   from     where   the   skirt- 
part  hangs  in    fuller    folds.     Of  course     the   very   short 
bolero  will  be  good     for    some     time     to  come,   and  the 
corselet     skirt-   is     likely  to  be  popular  all   through   the 
Winter.     Another  good  model  is  the  long  redengote  with 
open,   straight  cut  fronts,  slightly  cut  in  to  the  figure  at 
the  back.     In   spite  of  all   the  loose-fitting  models,   many 
tight-fitting  tailor-mades  will  be  seen.     The  uses  of 'lace 
have   been    making    such    rapid    strides     all      through    the 
Summer   that   it  is     likely     to   be   a   leading  feature     for 
blouses     and   evening  gowns     all     through      next   season. 
Marriages  of  lace     that      would  have   shocked  our  grand- 
mothers  are  becoming  very   common,    in  fact   any   single 
style  is  sacrificed  to  obtain  a  good  or  even   novel   effect. 
Net  will  also  be  used  as  a  foundation  to  much  incrusta- 
tion and  embroidered  work. 

A.  E.  DACAM, 

11  rue  Belidor. 

FRENCH  TERMS  USED  IN  PARIS    LETTER. 


Sac  Jacket  with  Deep  Yoke  and  3-4  Length  Sleeves. 

Mdlle.  Worth,  the  Comi-esse  Recope,  and  many  others  of 
note.  At  a  recent  sale  of  work  of  which  the  Comtesse 
Greffulhe  is  patronne,  each  member  of  the  ligue  made  a 
hat,  within  the  approved  dimensions,  for  sale.  The  suc- 
cess was  all  that  could  be  desired,  some  of  these  small 
models  being  copied  20  and  30  times. 

After  the  tight-fitting  jackets  and  gowns  of  last  Win- 
ter it  would  seam   that  we   are  to  have   a   change   in  the 
way   of    semi-fitting   garments   with   vague   outlines     and 
graceful  folds'.      Long  cloaks     and     mantles     are    to   be 
specially   favored,    which     will  be   used   for   walking     and 
driving  quite   apart   from   evening  cloaks.      A   new   model 
of  a  paletot  is  made  in  beige  cloth,   three-quarter  length, 
open  in  front;  in  fact  it  is  not  made  to  meet,  but  falling 
in  a  line  from  the  base  of  the  neck  at  the  shoulder.  Over 
this,    which   falls   in   voluminous   folds,    is    a   short   jacket 
reaching  to   the   waist   and   repeating   the   same  folds   and 
opening  in  front  in  the  same  manner.     This  is  ornament- 
ed    back    and      front      with     passementerie    motifs.      The 
sleeves  are  half  length  and  very  bouffant,   being   finished 
by    turned-back    cuffs.      A    very    handsome    garment    made 
in   brocaded   silk    is   a   manteau     reaching   almost    to     the 
ankle,    having   a    double    shoulder    cape    and    tinned    down 
collar,      which      gives    a     triple   effect.      The   rest    of     the 
mantle  is  a  quatrc  etages,   all  seven  borders  being  edged 
with  a  band  of  plain  silk,  the  same  as  the  ground  of  the 
brocade.      A    short    puff    sleeve    is   gathered    into    a    plain 
band    at    the   elbow.      Another   cloak   has   a    smaller   cape 
over   the  shoulders   cut   into     a     point    at   the   back,   over 
each   sleeve    and     in     front.   'Each   point   will   be   finished 
with    a    tassel.      These    tassels     and     their    accompanying 
cords  will  be  a  great  feature  of  Winter  trimmings.     The 
first  sketch  represents  a  short  cloth  jacket,  outlining  the 
figure  without  fitting,  and  having  a  high  waist  belt.  The 
hood  is   an   evolution     of   the   real   French   capuchin   worn 
by   all     school    boys   and   Government  officials   on     their 
capes,  the     hood    being  raised  over  the  hat  as  required. 
The  jacket  is  dark  blue  with  black  stitching;  the  lining 


Toile  cloth — linen  cloth. 
Mi-cintree — mid  or  middle  centre. 
Cloche — covered  with  glass  bells. 
Pattes — a   pan,    the   flap   of   a    pocket, 


a    flat-headed 


nail. 

A  trois  etages — three  stories,   three     tiers,     three  di- 
visions. 

Collet — a  cape,  a  collar. 

A  baliner  de  plume — a  waving  plume. 

Nacre — mother-o '-pearl. 


NEW    SLEEVES. 

Voilette  echarpe — a  three-cornered  scarf. 
Negligee — loose  or  negligent   dress. 

Directoire — the   time  of  the   supreme  executive  council 
of  France  in   1795. 

Ligue  des  petits  chapcaux — the  small  hat  league. 
Manteau — cloak,   coat. 

A  quarter  etages — in  four  stages,  in  four  divisions. 
Capuchin — hood  of  a  Monk's  cloak. 


E.  Alexander  is  going  to  represent  Stewart,  ITowe  & 
Meek  as  special  traveler  in  Ontario  for  their  suits  and 
costumes. 
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As  Featured  in  New  York — New 
Shapes  and  Materials  Shown  at  the 
Early  Millinery  Openings  —  Scotch 
Plaids  Favored  for  Winter  Wear  — 
Furriers  Showing  Boleros  in  Many 
Furs  to  Wear  With  Princesse  Skirts. 


IT    is   usually   extremely    difficult    to    state   emphatically 
at   such   an   early   date   what   will   be   absolutely   cor- 
rect    for     the     coming-     season,   but   occasionally    so 
strong  are   the  leanings  toward     a   certain   style   and   so 
many  are  the  materials  offered  to  cater  to   this  demand 
that  the  result   is   clearly   apparent. 

Such  is  the  case  with  plaids  at  the  present  time. 
Plaid  effects  are  never  at  their  best  in  Summer  materi- 
als, as  they  require  depth  and  richness  of  color,  which 
is  not  usually  desirable  for  warm  weather  wear.  In 
spite  of  all   these  objections,   however,   plaids  have  been 


No.  1.— Jaunty  Turban— A  Creation  of   Madame  Tore's.     Green  Velvet 

Trimmed  with  a  Handsome  Persian  Ribbon  and 

Wing  Effect  at  the  Side. 


fashionable  this  Spring  in  woolen  fabrics  and  this  Sum- 
mer in  cotton  and  wool  voiles,  panamas  and  wash  ma- 
terials. These  latter  have  been  usually  only  two-tone, 
but  the  trend  is  for  the  warm,  rich  Scotch  plaid  which 
is  serviceable  and  elegant  for  Fall  and  Winter  wear. 

The  newest  fad  in  plaids  is  for  the  shadow  variety 
and  these  will  undoubtedly  have  the  lead  for  popular 
wear  and  for  popular  priced  suits.  Grey  and  black, 
brown  and  grey,  brown  and  green,  green  and  black  and 
blue  and  green,   are  among  the  most  favored  color  com- 


binations.    As  circular  skirts  will  continue  strong,  plaids 
will  undoubtedly  be  used  most  on  the  bias. 

Manufacturers  are  banking  to  a  considerable  extent 
upon  the  Princess  suit.  This  suit  seems  hardly  appro- 
priate for  Winter  costumes,  cut  as  it  is  with  a  short 
though  tight-fitting  bolero  and  corslet  or  Princess  skirt, 
but  where  climatic  conditions  are  not  too  severe  there 
is  no  reason  to  doubt  its  popularity.  New  York  furriers 
even  are  making  up  some  of  their  most  costly  pelts  into 
very  short  boleros.  Seal,  Persian  lamb,  mink  and  com- 
binations of  furs  are  made  into  these  dainty  jackets  cut 
to  fit  perfectly  and  ornamented  with  brilliant  buttons 
or  galloons  of  some  handsome  materials,  usually  in  rich 
Persian  design.  These  jackets  are  specially  designed  to 
be  worn  with  a  Princess  gown.  They  are  also  hand- 
somely made  of  plain  or  fancy  velvet,  the  elbow  sleeves 
finished  with  many  ruffles  of  narrow  valenciennes  lace, 
usually  white  or  butter  colored.  The  velvet  jackets  are 
made  as  an  additional  piece  for  a  theatre  or  reception 
gown  and  make  a  very  practical  and  effective  addition 
to  a  crepe  or  other  dainty  dress. 

The  syndicate  color  card,  published  in  Paris  in  the 
interests  of  the  flower  and  feather  trade,  gives  as  the 
most  important  range  of  shades  for  the  coming  season, 
wine  reds,  which  are  designated  as  cherry-brandy,  and 
are  really  a  very  rich  and  beautiful  series  of  colors  in 
which  there  are  five  shades  ranging  from  medium  to  dark 
wine. 

The  next  series  given  border  on  grey,  but  I  hesitate 
to  designate  them  simply  as  such  for  they  have  a  me- 
talic  cast  which  is  greenish  in  some  lights  and  which 
brings  these  shades  into  the  same  cast  as  the  alligator 
or  serpent  greens  which  appeared  on  the  card  last  sea- 
son. Particular  attention  should  be  paid  to  this  series 
as  it  very  frequently  is  found  the  second  range  of  colors 
is  the  one  which  catches  the  popular  fancy.  Next  in  or- 
der of  their  coming  is  a  range  of  golden  browns  which 
shade  into  a  rich  tobacco,  and  these  shades  at  the  time 
of  writing  lead  all  others. 

The  card  on  the  whole  gives  an  interesting  collection 
of  coli us,  varied  enough  to  please  everyone  and  no  color 
brilliant  enough  to  offend.  There  are  several  series  of 
rose  shade,  all  of  which  are  dull,  and  that  these  shades 
will  be  strong  for  accessories,  if  not  for  the  entire  cos- 
tume,   there   is  no   doubt. 

To  attempt  to  describe  the  millinery  shown  at  the 
first  openings  held  by  the  importers  is  a  task  so  full  of 
difficulties  that  I  hesitate  to  attempt  it.  One  can  write 
column  after  column  without  really  giving  the  slightest 
idea  of  the  prevailing  styles  which  most  certainly  must 
be  seen  to  be  appreciated. 

Buyers  who  hare  for  some  time  been  abroad  express, 
not  only  in  what  they  have  purchased  but  verbially, 
their  belief  in  the  small  hat  for  the  coming  season.  "I 
was  astonished,"  said  one  buyer  to  me  a  fewr  clays  ago, 
"to  see  that  American  women  are  wearing  large  hats. 
One  sees  none  of  them  in  Paris."  This  statement  seems 
amply  borne  out  by  the  models  imported  so  far.  The 
Parisian  prefers,  generally  speaking,  the  small  chic  hat, 
while   American     women     show   a   decided   preference     for 
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PRICES  GOING  UP! 

STOCKS  GOING  DOWN  ! 
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People    who    do    not 
cover  will  get  caught ! 
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Our  desire  is  to  give  all  our  friends  fair  warning. 
Prices  on  all  kinds  of  cotton  goods  are  going  up,  and 
wholesalers'  stocks  are  running  down  very  rapidly.  If 
you  haven't  bought — "do  it  now,"  for  soon  you'll  be 
too    late. 


Have  YOU  tried  that  Letter  Order  Department 
of  ours  yet  ?  We  did  just  twice  as  much  busi- 
ness in  July  as  we  did  in  June,  and  there's 
a  G-OOD  reason  why. 


The 


W.  R.  Brock  Company, 


MW'Wh 


MONTREAL. 
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the  picture  hat.  Knowing  this  by  past  experience,  the 
designers  have  not  been  slow  to  cater  to  this  demand, 
but  it  is  quite  easy  to  see  that  the  prevailing  mode  in 
the  French  capital  is  for  le  petite  chapeaux. 

It  has  been  the  impression  among  those  who  make  it 


No.  2. — Turban   in   Elephant  Grey  Trimmed    (back  view)  with  a  Band 
of  Soft  Grey  Feathers  and  Clever  Arrangement  of  Grey 
Silk    Ribbon,    Malone    Used    Under    Brim. 

their  business  to  follow  up  such  things,   that  this  season 
would  be  a  turban  season. 

One  has  to  call  these  little  things  something  and 
probably  turbans  designate  their  character  as  clearly  as 
any  one  term  could.  There  are  dozens  of  designs  but  the 
preference  is  for  the  elongated  turban  which  takes  its 
outline  from  the  Highlanders  cap,  and  the  quaint  little 
bonnet-like  hats  which  are  practically  a  facsimile  of  the 
headwear  affected  by  the  ill-fated  Mary  Queen  of  Scots. 
The  Scotch  element  has  certainly  to  be  reckoned  with  as 
there  is  a  perfect  craze  for  plaids  in  ribbons,  velvets, 
braids  and  even  buckles.  The  ornament  houses  are 
showing  square  and  oblong  buckles  of  metal  richly  col- 
ored in  plaid  design.  These  are  their  most  conspicuous 
novelty.  Others  in  plaid  effect  are  of  bone  or  a  compo- 
sition of  glass  or  porcelain.  Steel  or  other  metal  or 
stone  ornamentation  is  sometimes  added,  but  usually 
the  buckles  are  simple  in  design  and  depend  chiefly  in  the 
richness  and  novelty  of  their  color  scheme.  Judging 
from  present  indications  the  Winter  season  will  be  a  big 
felt  and  beaver  season.  By  far  the  greatest  number  of 
models  shown  are  small  or  medium-sized  draped  felts, 
fashioned  from  felt  hoods  or  cones  as  they  are  variously 
called.  These  come  in  ombre  effect,  plaids  and  two-tone 
felts,  and  make  up  very  handsomely.  Plateaux  are  also 
used,  but  the  best  results  can  be  made  from  the  hood, 
which  is  easier  to  manipulate  and  has  the  added  advan- 


tage of  novelty.  Facings  of  velvet  or  folds  and  cordings 
of  velvet  or  silk  are  introduced  in  these  hoods.  Ribbon 
or  some  of  the  lovely  soft  feathery  effects  shown  this 
season  make  the  ideal  trimming.  Fancy  feathers  are  so 
extremely  attractive  this  season  that  ostrich  seems  at 
last    to    have   a   formidable   rival. 

Pheasants,  paradise,  aigrettes,  gouras,  coque  and  all 
sweeping  plumage,  are  very  fashionable.  Vulture  feath- 
ers have  taken  the  place  of  peacock  to  considerable  ex- 
tent, and  also  make  pretty  good  substitutes  for  the 
shorter  uncurled  ostrich.  The  tendency  is  toward  soft 
feathery  conceits  rather  than  stiff  effects,  such  as  wings 
or  quills.  Ribbons  play  so  important  a  part  in  the 
present  scheme  of  things  that  they  must  not  be  over- 
looked, although  lack  of  space  prevents  any  detail  ac- 
count of  them.  Velvet  ribbon  from  9  to  16  lignes  are 
strong  in  black  and  colors.  Plaid  ribbons  are  the  craze 
and  those  in  the  tartan  effects.  Striped  ribbons  are  also 
well  thought  of.  The  newest  are  of  satin  with  a  moire 
stripe  in  ombre  effect.  These  are  very  handsome.  Silk 
ribbons  have  first  place  and  many  soft  grosgrains  are 
used.  Wide  weaves  which  can  be  crushed  into  any  de- 
sired arrangement  are  most  in  demand.  Fancy  weaves, 
some  in  rich  Persian  design  in  which  a  gold  thread  is 
prominent,  are  used  to  trim  the  tiny  turban  hoods.  The 
hats  chosen  for  illustration  are  from  the  famous  Paris 
designers — Marcscot     Soeurs,    .Mine.    Ponyanne    and    Car- 


New  Turban  Shape,   Front  View  of  No.  2. 

lier.  The  first  is  one  of  the  new  elongated  turbans  made 
of  elephant  grey  velvet  which  is  artistically  draped  and 
trimmed  simply  with  a  soft  grey  wing  effect  and  a  hand- 
some buckle  of  amethysts  and  medalions. 

NELLIE  GUNN  McCLELLAND. 
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Beaver  Suspender  Co.,  Montreal;   assigned. 
Moses  Glazer,  clothing,  Montreal;  assigned. 
Beaver  Suspender  Co.,  Montreal;   assets  sold. 
Miss  A.   Beauvier,  millinery,  Montreal,   assigned. 
P.   E.  Belanger,  dry  goods,  Quebec  City  ;  assigned. 
Charles   Quevillon,   dry  goods,   Montreal  ;   assigned. 
Moses  Glazer,  clothing,   etc.,   Montreal  ;   stock  sold. 
G.    Goulet,    tailor,    Hawkesbury,    Ont.;    assets   sold. 
J.    K.   Hardy,  men's  furnishings,   Winnipeg  ;   assigned. 
I).  Gaudet,  general  store,  St.  Jacques,  Que.  ;  assigned. 
M.    P,    St.    John,    wholesale   furs,    Montreal;    deceased. 
Win.  Wood,  general  store,  Molesworth,  Ont.  ;  sold  out. 
G.  Prud'homme  &  Co.,  tailors,   Montreal;  assets  sold. 
15.  W.  Grant,  general  store,  Makinak,  Man.;  sold  out. 
Reid  cV1  Young,    dry   goods,    Arrowhead,    B.C.  ;    loss   by 


fire 


Hunter   Bros.,    general   store,    Rossland,   B.C.  ;    loss   by 


lire 


Mereerie  Nationale,  men's  furnishings,  Montreal;  as- 
sets  sold. 

II.  N.  Raby,  general  store,  St.  Andre  Avelin,  Que.; 
deceased. 

G.  E.  Agnew  &l  Co.,  general  store,  Minitonas,  Man.  ; 
loss  by  fire. 

J.  S.  Belleaw,  manufacturer  clothing,  Quebec  City; 
assets  sold. 

Govette  &  Riendeau,  men's  furnishings,  Montreal; 
assets   sold. 

J.  S.  Belleau,  manufacturer  of  clothing,  Quebec  City  ; 
assets   sold. 

J.  E.  Holdsworth,  cloth  sponger,  Montreal;  burned 
out;    insured. 

Geo.  Hemond,  dry  goods,  etc.,  Montreal  ;  demand  of 
assignment. 

J.  N.  Beaubien,  general  stoic,  Lorraineville,  Que.  ; 
assets  sold. 

Chas.  W.  Laidley,  tailor,  Pernie,  B.C.  ;  succeeded  by 
R.   H.    McLeod,   general   store,   Beaver,   Man.;    burned       j     ^    Kenny 

"llt-  J.  U.   Peloquin  &'  Go.,  merchant   tailor,  Three   Rivers, 

Cash  Tailors,  Montreal;   Alexander   J.   Graham  regis-  QUe.  ;  dissolved. 
tered.  Law  &j  Munro,   general  store,  Midway,   B.C.  ;   opening 

H.   Boulay  &   Co.,  general  store,   Sayabec,  Que.  ;   as-  at   Grand  Forks. 
signed.  R.    A.   Hart   &   Co.,   clothing,      shoes,     etc.,   Carman, 

Rowe   &   Dinsmore,     tailors,    Saskatoon,     Sask.;    dis-  Man.;  assigned, 
solved.  Mrs.    E.    S.    Lebedinsky,    general     store,    Moose    Jaw, 

Empey  Bros.,  men's  furnishings,  Rossland,  B.C.  ;  loss  Sask.;   assigned, 
by  (ire.  Miss    French,    dry     goods,     Nelson,    B.C.  ;    advertising 

The     l'oolcy      Patent     Shirt     Co.,    Sorel,    Que.;     sus-  business  for  sale. 
pended.  Campbell  Bros.,  general  store,  Minnedosa,  Man.;  sold 

Emporium,    Limited,   costumes,  Montreal  ;    assets  sold  to  Calder  &  Co. 
July  2G.  Seaforth  Woolen  Mills  Co.,   Limited,   Seaforth,   Ont.; 

Arthime    Lemieux,    general    store,    L'Islet,    Que.  ;     as-  obtained   charter. 
signed.  L.    A.    Peterson,     tailor,     Morris,    Man.  ;     advertising 

A.    Ethier   &l  Co.,    merchant    tailors,   Montreal  ;      dis-  business  for  sale, 
solved.  Johnston   <fc    Co.,    mail    order    merchandise,    etc.,     To- 

Joshua    D.    Hoffman,    clothing,    Pembroke,    Ont.;    as-  ronto  ;    assigned, 
signed.  Jones  &  Clark,  general   store,   Exeter,   Ont.;   sold  to 

Reid    &    Co.,    general    store,    Hawkestone,    Ont.;     as-  Coward  &   Clark, 
signed.  L.    A.    Peterson,     tailor,     Morris,    Man.  ;     advertising 

H.  Boulay  &   Co.,  general  store,   Sayabec,  Que.;     as-  business  for  sale, 
signed.  J.  H.  Richer,  general  store,  Notre  Dame  de  la  Paix, 

Ligget   &   Cleghorn,   carpets,    Ottawa  ;   dissolved  part-  Que.  ;  assets  sold, 
nership.  A.  Goldner,  wholesale  hats  and  caps,  Montreal  ;  Aaron 

Cash  Bayers  Tailoring  Co.,  Limited  ;  winding-up  order  Goldner  registered. 
granted.  S.  W.  Beswick,  general  store,  Galetta,  Ont.;  sold  out 

Peter    Anderson,    general    store,    Culross,    Man.  ;      as-  to  J.  A.  Cameron, 
signed. 


Alex  Elsliger,  clothing,  etc.,  Grand  Falls,  N.B.  ;  as- 
signed. 

J.  B.  Plourde,  general  store,  Mount  Carmel,  Que.; 
assigned. 

Jacob  Goldenberg,  general  store,  Broomhill,  Man.; 
assigned. 

Wedin  Bros.,  general  store,  Midale,  Sask.  ;  C.  Wedin 
deceased. 

J.  Is..  Hardy,  men's  furnishings,  Winnipeg;  sold  to 
J.   TIdow. 

W.  C.  Drew,  general  store,  Barwick,  Ont.;  sold  to  T. 
B.  Wilson. 

A.  W.  Wylie  &  Co.,  general  store,  Theodore,  Sask.  ; 
dissolved. 


Thomas  Cote,  general  store,  St.  Hilarion,  Que.;  bal- 
ance of  assets  sold. 

Jas.  D.  Gilmour,  wholesale  jobbers,  Montreal;  J.  D. 
Gilmour  registered. 

S.  Freedman,  Son  .&  Co.,  manufacturers  clothing, 
Montreal;  assigned. 

Robert  Bailey,  general  store,  Valley  River,  Man.; 
sold  to  J.  C.  Leach. 

The  Eagle  Hut  ton  Co.,  importers,  Montreal  ;  Gustavc 
Yorsteher   registered. 

John  Ruhl  &  Son,  tailors,  Hanover,  Ont.  ;  advertis- 
ing business  for  sale. 

W.  H.  Dinsmore,  tailor,  Grand  Forks,  B.C.  ;  succeed- 
ed by  Geo.  E.  Massie. 
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Davis  &  O'Connor,  general  store,  Temagami,  Out.; 
succeeded  by   J.    Sands. 

Wm.  McDonald,  men's  furnishings,  Brandon,  Man.  ; 
retiring  from  business. 

M.  H.  Frederick,  tailor,  Campbelllord,  Out.  ;  adver- 
tising business  for  sale. 

J.  H.  Riehers,  general  store,  Notre  Dame  de  la 
Paix,  Que.;  assets  sold. 

Foulston  Bros.,  general  store,  Bernie,  Man.;  adver- 
tising business  for  sale. 

Lapier  &i  Mayhew,  general  store,  Earlton,  Ont.  ;  suc- 
ceeded  by    Thos.    Briscoe. 

Wm.  Dickson,  general  store,  Holland,  Man.;  suc- 
ceeded by  J.   J.  Pickard. 

Scovil  Bros.,  Limited,  W.  &  R.,  clothing,  etc.,  St. 
.John,    N.B.  ;    incorporated. 

G.  R.  Hannah  &  Co.,  general  store,  Carman,  Man.  ; 
succeeded  by  W.  T.  Smith. 

W.  J.  Huff,  general  store,  Farran's  Point,  Ont.  ;  stock 
sold  by  auction  August  1. 

Govette  &  Riendeau,  men's  furnishings,  Montreal  ; 
assets  advertised  for  sale. 

F.  X.  Nadon  &  Co.,  general  store,  St.  Agathe  des 
Monts,  Que.;  assets  sold. 

H.  W.  Brandt,  general  store,  Rosenoat,  Man.;  suc- 
ceeded by  Ens  &  Loewen. 

Plumsteil  &  Hill,  dry  goods,  Moose  .Taw,  Sask.;  suc- 
ceeded by  Henry  Plumsteil. 

H.  F.  Harmer  &i  Co.,  Limited,  general  store,  Qu' 
Appelle,   Sask.;   incorporated. 

Mrs.  J.  Matthews,  fancy  goods,  New  Liskeard,  Ont.; 
style  now  J.  &  A.  Matthews. 

Smith  &  Shea,  general  store,  Fielding,  Sask.;  suc- 
ceeded by    James  McGregor. 

The  C.  B.  Hume  Co.,  Limited,  dry  goods,  etc.,  Ar- 
rowhead,  B.C.  ;   loss  by  fire. 

Mrs.  E.  D.  Peebles,  general  store,  Stanley,  B.C.  ; 
succeeded  by  H.    J.   Gardiner. 

Morrison  &  McLeod,  general  store,  Fillmore,  Sask.  ; 
succeeded   by  McLeod  &   Pirie. 

Robinowitch  &  Son,  general  store,  Farnham,  Que.  ; 
Israel  Robinowitch   registered. 

C.  E.  Baker,  merchant  tailor,  Ottawa  ;  admitting  a 
partner,  style  Baker  &   Cowan. 

John  0.  McDonald,  general  store,  Lake  Megantic, 
Que.  ;  sold  to  Ernest  Farquhar. 

The  Saltcoats  Supply  Co.,  Limited,  general  store, 
Saltcoats,   Sask.  ;  incorporated. 

A.  M.  Souter  &  Co.,  furniture  and  carpets,  Hamil- 
ton, Ont.  ;  loss  by  fire,  insured. 

The  Smith  &  McKeown  Shirt  Mfg.  Co.,  Limited, 
Montreal;  burned  out;  insured. 

Leduc  &  Lebel,  dry  goods,  St.  Hyacinthe,  Que.;  dis- 
solved, N.   G.  Leduc  continues. 

P.  W.  Martin,  general  store,  Westbourne,  Man.;  re- 
moved to   Gilbert  Plains,   Man. 

J.  D.  Hoffman,  merchant  tailor,  etc  ;  offering  to  com- 
promise at  25  cents  on  the  dollar. 

Unique  Umbrella  Co.  of  Canada,  Limited,  Toronto  ; 
meeting  of  creditors   September  7. 

Estate  of  W.  L.  Mclnnis,  general  store,  Strathclair, 
Man.;   stock   sold  to  Manson   &   Son. 


J.  M.  Schinbein,  general  store,  Listowel,  Ont.  ;  stock 
slightly    damaged   by   water,    insured. 

S.  Freedman,  Son  &  Co.,  wholesale  manufacturers 
of  c,othing;    demand  for   assignment. 

W.  B.  Crawford,  general  store,  Ottawa;  Royal  Trust 
Co.   appointed  curators;   assets   sold. 

Nap.  Rousseau,  general  store,  St.  Ephrern  D'Upton, 
Que.  ;  offering  25  cents  on  the  dollar. 

Stevens  &  Jenkins,  millinery,  etc.,  Victoria,  B.  C.  ; 
succeeded  by   J.    T.    Postgate  Fowler. 

The  Modern  Parisian  Millinery  Co.,  dry  goods,  etc., 
Montreal  ;   Jos.   Herskovitch  registered. 

Larue  &  Picard,  general  store,  Edmonton,  Alta.  ; 
advertising  auction  sale  of  entire  stock. 

Estate  of  J.  C.  Anderson,  general  store,  Solsgirth, 
Man.;  stock  sold  to  W.  A.  Manwaring. 

James  Ashcroft,  shoes  and  men's  furnishings,  Mont- 
real;  sold  out  to  Mrs.  H.  R.  McBride. 

Robert  Thompson,  dry  goods  and  groceries,  Listowel, 
Ont.  ;   stock   damaged   by  water,    insured. 

Davidson  Bros.,  cap  manufacturers,  Montreal  ;  Nathan 
Davidson  and  Berman  Davidson  registered. 

C.  D.  Fontaine  &  Co.,  general  store,  Wickham  West, 
Que.;   C.   D.  Fontaine,  manager,   registered. 

I.  Slonemsky  &  Son,  wholesale  and  retail  dry  goods, 
etc.,   Montreal;   Alex.    Slonemsky  registered. 

Blaquiere  &l  Arseneau,  general  store,  Avignon,  Que.  ; 
V.   E.   Paradis  appointed  provisional  guardian. 

C.  C.  Shaw,  general  store,  Avondale,  N.B.  ;  opening 
branch  at  Waterville,  buying  out  C.  H.  Clark. 

Charles  A.  Thomson  &  Co.,  wholesale  clothiers, 
Montreal;  Florence  McG.  Thomson  registered. 

Hoover  &'  Co.,  men's  furnishings,  Winnipeg  ;  Katie 
Hoover  and  Martin   Hoover  registered  proprietors. 

Masterton,  Griffiths  &  Co.,  general  store,  Trout  Lake, 
B.C.  ;   assigned,   stock  advertised  for  sale  bv  tender. 

C.  F.  Gordon  &  Co.,  men's  furnishings,  boots  and 
shoes,   Calgary,  Alta.  ;   succeeded  by  Glass  Bros.    Co. 

Alphonse  Theophile  Deguise,  men's  furnishings  and 
hats,   Montreal  ;   Alphonse  Theophile  Deguise  registered. 

A.  D.  Rankin  &  Co.,  dry  goods,  Brandon,  Man.;  sold 
clothing  and  men's  furnishing  business  to  McWhitter  & 
Ball. 

La  Moderne  Fabrique,  manufacturers,  Montreal  ; 
Jaqques  Azarias  Mayer  and  Joseph  Hernias  Lafond  regis- 
tered. 

The  Weir  Wardrobe  Co.,  Limited,  Mount  Forest  ;  ap- 
plication made  to  change  name  to  the  Weir  Manufactur- 
ing Co. 

Bail  Normandin  &  Co.,  general  store,  West  Shefford, 
Que.  ;  dissolved,  Ulyese  Bail  and  Osa  M.  Normandin  reg- 
istered. 

F.  McLauchlin  &i  Bro.,  manufacturers  of  leather 
goods,  etc.  ;  Fred  McLauchlin  and  Murchison  McLauchlin 
registered. 

Zucherman  &  Klein,  vest  and  pant  manufacturers, 
Montreal;  Emmanuel  Zucherman  and  Isidore  Klein 
registered. 

Montreal  Embroidery  Manufacturing  Co.,  Montreal  ; 
dissolved,  Trefflc  Bastien,  Joseph  A.  Martin  and  Emman- 
uel  Vogel   registered. 

Skelton  Bros.  &  Co.,  wholesale  manufacturers  of 
shirts  and  collars  ;  compromising  at  -10  cents  on  the  dol- 
lar, business  to  be  liquidated. 
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Dresser   &   Co.,   clothing-,   Winnipeg,    Man.;    sold    out. 

J.  I).  McCallum,  general  store,  Saltoune,  Sask.;  sold 
out. 

Abramovitch  &  Sons,  general  store,  Winnipeg;  as- 
signed. 

Narcisse  Boucher,  general  store,  Guigues,  Que.;  as- 
signed. 

E.  L.  M.  Auge,  merchant  tailor,  Grande  Mere,  Que.; 
assigned. 

George  Hemond,  dry  goods,  Montreal;  consent  oL"  as- 
signment filed. 

Geo.  Turcot,  general  store,  Laurierville,  Que.;  assets 
sold  August  7. 

Misses  McCardle  &  O'Neill,  milliners,  Richmond, 
Que.;  dissolved. 

S.  II.  Jones,  general  store,  Kenton,  Man.;  sold  to 
Miller  &  Howard. 

J.  Down,  general  store,  Holmfield,  Man.;  succeeded 
by  R,    S.   Malone. 

Moffat  Bros.,  general  store,  Edrans,  Man.;  succeeded 
by  W.   J.  Moffat. 

Rena  Whitehead,  milliner,  Dresden,  Ont.;  advertising 
business  for  sale. 

Farwig  &  Sinclair,  upholsterers,  etc.,  Vancouver, 
B.C.;   registered  dissolved. 

Turcotte  Freres,  clothing,  Montreal;  dissolved,  Al- 
phonse  Turcotte  registered. 

Albert  J.  Wells,  merchant  tailor  and  men's  furnisher, 
(oldwater,  Ont.;  burned  out. 

T.  Marion  &  Co.,  general  store,  Rapids  des  Joa- 
ehims,  Que.;  destroyed  by  fire. 

Three  Rivers  Importing  Co.,  dry  goods,  Three  Riv- 
ers, Que.;  A.  Richlin  registered. 

Thomson  &  Hodgson,  general  store,  Caron,  Sask.; 
dissolved,   D.   E.  Hodgson  continues. 

P.  W.  Dueck,  general  store,  Aberdeen,  Sask.;  suc- 
ceeded by  the  Aberdeen  Trading  Co. 

R.  B.  McComiskey  &  Co.,  manufacturers  combs, 
Granby,   Que.;   burned  out,   partly  insured. 

S.  Friedman,  Son  &  Co.,  have  registered  their  con- 
sent to  assign  upon  demand  of  Isidore  Freedman. 

Law  &  Munro,  general  store,  Midway,  B.C.;  suc- 
ceeded by  Munro  &  Stephens  and  moved  to  Grand 
Forks. 

Burton,  Spence  &  Co.,  Limited,  manufacturers  and 
wholesale  dress  goods,  etc.,  Toronto;  slight  loss  by  fire 
at  dyeing  works,   covered  by  insurance. 

A.  Shamness,  Son<&  Co.,  general  store,  Blind  River, 
Ont.;  dissolved  partnership,  T.  A.  Shamness  withdrawn, 
business  continued  by  Albert  and  Michael  Shamness, 
under  style  of  A.   Shamness  &  Son. 

Judge  Hodgins  granted  an  order  on  July  31  winding 
up  the  Cash  Buyers'  Tailoring  Co.,  72  Wellington  street 
west,  Toronto,  on  application  of  Erenbach  &  Brumm,  of 
Berlin,  who  are  creditors  to  the  extent  of  $582.  The  as- 
sets are  placed  at  $800,   and  the  liabilities  at  $1,500. 

Mrs.  H.  R.  McBride,  343  Charlevoix  street,  Point  St. 
Charles,  Montreal,  has  removed  her  stock  of  haberdash- 
ery and  boots  and  shoes  to  the  store  formerly  occupied 
by  .las.  Ashcroft,  675  Wellington  street.  The  new- 
premises  are  being  refitted  and  when  completed  will  pre- 
sent  a   very   nice  appearance. 

With  assets  of  $8,000  and  liabilities  of  $8,750,  P.  E. 
Belanger,  a  Quebec  dry  goods  merchant,  has  assigned. 
The  principal  creditors  in  Montreal  and  Quebec  are  :  A. 
Racine    &     Co.,    $1,378;    Standard    Clothing    Co.,    $433  ; 


Gault  Bros.,' $250;  Gauvreau,  Beaudry  &  Co.,  $2,551;  W. 
McLimont  &  Son,  $783;   J,   A.   Paquet,  $704. 

Dever  Bros.,  of  Fredericton,  N.B.,  have  assigned. 
Their  liabilities  amount  to  $7,500  and  nominal  assets 
are  between  five  and  six  thousand  dollars.  Gault  Bros., 
Montreal,  with  a  claim  of  $6,000,  are  the  largest  credi- 
tors.    Dever   Bros,   had  carried  on   business  as  dry  g Is 

merchants  here  in  Fredericton  for  many  years. 

On  the  demand  of  Gunn,  Langlois  &  Co,,  Montreal, 
Geo.  Hemond,  dry  goods  merchant,  corner  Carriere  street 
and  Papineau  avenue,  Montreal,  has  assigned.  Liabilities 
amount  to  $3,550,  while  assets  consist  of  braid  and  cloth 
for  ladies'  garments,  coupons,  samples  of  lace,  and  book 
debts.  The  chief  creditors  are  :  Ed.  Chaussc,  $208  ;  I. 
Trudeau,  $206  ;  Willis  &  Co.,  $'306  ;  Joseph  Robison, 
$250  ;  and  the  Montreal  Loan,  Brokerage  &  Mortgage 
Company,   $165.57. 

Mrs.  Honora  Feiczewick,  doing  business  as  the 
Beaver  Suspender  Co.,  has  made  a  judicial  abandonment 
of  her  business  at  the  demand  of  Capel  Bernfield.  Lia- 
bilities amount  to  about  $7,000,  and  there  are  forty-five 
creditors,  Mr.  Bernfield  being  the  largest  with  a  claim  of 
$1,155.  Fixtures,  stock  in  trade,  book  debts,  etc.,  are 
included  in  the  assets  at  the  premises,  372  St.  Law- 
rence street.  There  is  also  a  quantity  of  stock  stored 
at  413  St.  Paul  street,  subject  to  loans  obtained  thereon. 


PERSONAL  MENTION. 

W.  R.  Brock,  Toronto,  was  in  Montreal  the  early 
part   of   August. 

B.  B.  Cronin,  vice-president  of  the  W.  R.  Brock  Com- 
pany,  is    in   England   at   present. 

II.  L.  Shaw,  buyer  for  the  silk  department  of  Green- 
shields  Limited,  Montreal,  sailed  for  England  by  the  Vir- 
ginian August  3. 

A  C.  Sharpe,  of  the  W.  R.  Brock  Company,  Mont- 
real, is  at  present  on  his  holidays.  He  is  spending  some 
time   at    Cannington,   Ont. 

A.  Johnston,  Toronto,  manager  of  the  Plastic  Form 
Clothing  Co.,  .Toronto,  was  on  a  trip  to  Port  Arthur, 
Ont.,  where  his  company  have  one  of  their  branch  estab- 
lishments. 

R.  W.  Kidner,  who  formerly  covered  Eastern  Ontario 
for  the  Ideal  Bedding  Co.,  Toronto,  is  now  taking  the 
place  of  N.  Wilkinson,  who  died  recently,  in  Western  On- 
tario. Mr.  Wilkinson  represented  the  Ideal  Bedding  Co. 
for  many  years. 

A  pretty  wedding  took  place  in  St.  Peter's  Cathe- 
dral, London,  on  June  25,  when  Miss  Rose  Coles, 
daughter  of  F.  II.  Coles,  London,  became  the  bride  of 
Charles  A.  Wilson,  a  young  Londoner,  traveler  for  the 
London  Shoe  Company. 

George  S.  Cleghorn,  buyer  for  the  staple  department 
of  the  W.  R.  Brock  Co.,  Montreal,  sailed  for  England  the 
middle  of  July  to  do  the  buying  for  his  department.  A. 
A.  Cockburn,  buyer  for  the  Toronto  staple  department, 
left   for  the  Old   Country   July  27. 

George  Milligan,  one  of  the  directors  of  Debenham  & 
Company,  London,  is  spending  some  little  time  in  Can- 
ada, combining  business  and  pleasure.  When  seen  by  The 
Review  in  Montreal,  he  had  just  returned  from  a  trip  to 
the  coast,  and  was  enthusiastic  concerning  the  growth  of 
the  western  provinces. 

S.  Harris,  of  L.  Ilirshson  &  Co.,  Montreal,  has  re- 
turned from  a  six  weeks  trip  in  English  centres.  Mr. 
Harris  went  over  on  the  Empress  of  Britain,  returning 
by  way  of  New  York  on  the  Lucania.  He  is  enthusiastic 
over  Fall  prospects,  especially  as  he  picked  up  many  good 
values  in  dry  goods,  in  markets  where  the  demand,  broad- 
ly speaking,   exceeds   the  supply. 
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# 

FEATURES    IN    STAPLES 

Fall   Repeats  Should  Be  Placed    Early— Spring  Lines   of  Prints 
and   Ginghams   Out  This    Month. 

$ 

NO   particular   features   have    been   noticeable   in     the 
trade    during    the    month.        Interest    in     various 
staple  lines  has  been  more  or  less  active,  but  there 
has   not  been  that  feeling  which  characterizes   the  trade 
when  there  is  something  to  excite  special  interest 

The  clearing-  of  Summer  goods  and  Fall  shipments  in 
different  lines  have  occupied  the  attention  of  jobbers. 

Prints  for  Spring. 

Considerable  interest  is  manifested  in  the  trade  over 
the  outlook  for  prints  for  Spring  1907.  Already  manu- 
facturers are  showing  the  jobbers  their  samples  for  the 
next  season  It  is  but  just  to  say  that  the  line  of  goods 
being  turned  out  by  the  mills  for  the  Spring  is  some- 
thing above  the  average.  The  range  of  samples  is  very 
large  and  noticeable  among  the  showings  are  many  new 
ideas  and  novelties  of  many  descriptions.  The  staple 
print  lines  have  received  due  care  also.  Two  new  lines 
offering  by  the  Textile  Company  are  lowest  cloth  No. 
10,  and  a  new  cloth  No.  20  in  indigoes  and  anilines  of 
rather     dark    colorings.  These    lines    are    exceptionally 

good  values. 

The  mills  are  still  showing  No.  2  II  1",  while  C  cloth 
also  occupies  a  place  in  the  book  of  samples  as  usual. 
Some  mention  was  made  in  The  Review  last  month  of 
the  novelties  to  be  shown.  Among  the  latest  samples 
are  silkettes,  Persian  lawns,  French  delimes,  creponnes, 
art  draperies,  Imperial  twills  and  a  new  line  known  as 
the  Wexford  Cheviot. 

Fall  Repeats. 

Manufacturers  are  very  well  satisfied  with  the  re- 
sults of  the  Fall  season.  They  were  able  to  make  de- 
liveries in  a  rather  satisfactory  manner,  and  business 
was  good  both  as  regards  original  orders  and  repeats. 
Some  repeats  are  still  arriving  for  that  matter.  There 
was,  during  the  month,  some  little  trouble  caused  in 
deliveries  through  a  strike  at  one  of  the  big  mills,  but 
this  was  satisfactorily  settled  and  other  matters  were 
soon  remedied.  The  Empire  twill  has  had  an  excellent 
season,  meeting  the  wants  of  the  trade  in  a  very  en- 
couraging manner.  As  a  matter  of  fact  it  seems  to 
have  taken  the  place  of  a  certain  American  line,  a  fact 
which  throws  credit  upon  Canadian  manufacturers.  Re- 
peats in  this  line,  as  well  as  other  lines  for  the  Fall, 
have  been,  and  are,  numerous.  Those  merchants  who 
have  not  yet  received  sufficient  to  meet  their  wants 
should  order  at  once  if  they  are  desirous  of  having 
choice,  since  a  number  of  lines  are  being  broken  by  de- 
signs being  withdrawn. 

A  large  Montreal  importing  house  has  received  a 
cable  advice  from  England  to  the  effect  that  the  Eng- 
lish print,  which  formerly  wholesaled  at  10c.  a  yard, 
was  no  longer  obtainable  at  that  price,  and  will  bring 
lie.  This  will  give  some  idea  as  to  the  situation  in 
England.  It  is  understood  that  Canadian  mills  will 
offer  C  cloth  at  10c.  for  the  opening  of  the  season  at 
any  rate. 

Good   Outlook   for  Ginghams. 

Manufacturers  are  quite  satisfied  with  the  trend  of 
events   in   the  gingham   trade.       The   outlook   for    Spring 


business  is  excellent.  Samples  will  be  shown  about  the 
middle  of  this  month,  but  will  not  get  around  to  retail 
until  a  later  period.  While  the  price  list  has  not  yet 
been  issued,  as  in  the  case  of  the  list  for  prints,  it  is 
probable  that  it  will  be  given  out  about  the  same  time  as 
the  Textile  people  give  out  their  prices.  It  is  not  gener- 
ally believed  that  figures  will  rule  higher  than  formerly, 
nor  is  there  any  likelihood,  in  the  opinion  of  the  trade, 
of  a  decline.      These  lists  will  be  out  the  end  of  August. 

Place   Orders   Early. 

To  ensure  good  delivery  merchants  should  place 
orders  for  Spring  as  early  as  possible.  Merchants  will 
have  no  excuse  for  not  doing, so  since  there  is  plenty  of 
time  to  place  all  orders  in  good  time  if  there  is  no  de- 
lay after  looking  over  samples.  The  mills  will  ,not  be 
in  a  position  to  guarantee  repeats.  Existing  conditions 
are  sufficient  proof  of  this.  Trade  in  ginghams  has  been 
improving  very  much  the  past  couple  of  years.  Instead 
of  there  being  only  a  Spring  season  as  formerly,  busi- 
ness is  transacted  throughout  the  year.  While  expect- 
ing a  steady  business  this  year,  manufacturers  were  not 
prepared  for  the  unusual  amount  of  trade  which  came 
their  way.  In  consequence  they  find  it  hard  to  fill 
orders  received  which  call  for  immediate  delivery. 

Present  trade  in  denims  is  very  good.  Indications 
point  to  a  good  Spring  season,  but  it  is  rather  /ea*rly 
yet  to  speak  of  the  question.  Prices  will  be  probably 
about  the  same.  Orders  from  manufacturers  are  good. 
Prices   are  low,   compared  with   American  denims. 

There  has  been  nothing  new  in  tickings,  shirtings, 
cottonades  and  such  lines  since  last  month. 

Cottons  for  1907. 

There  is  much  speculation  in  interested  quarters  as 
to  what  prices  will  rule  for  the  Spring.  At  the  present 
time  one  may  hear  bulls  and  bears  both  talking  at  once. 
Some  incline  to  the  belief  that  higher  figures  will  be 
asked;  others  are  quite  certain  that  manufacturers  will 
not  advance  the  price.  Price  lists  have  not  yet  made 
their  appearance,  and  until  they  do  no  one  can  say  what 
opening  figures  will  be.  It  is  very  probable,  however, 
that  prices  will  be  low  enough.  If  an  advance  takes 
place  it  will  not  be  a  large  one.  Those  in  a  position  to 
speak  with  some  certainty  as  to  what  prices  will  pre- 
vail, do  not  care  to  make  any  statement  before  lists  are 
issued. 

Cotton  orders  have  been  ahead  of  last  year,  accord- 
ing to  the  trade.  Business  has  been  active  and  a  very 
optimistic  view  is  taken  of  the  Spring  trade.  Present 
stocks  are  none  too  heavy. 

Wool  Slow. 

Interest  in  the  wool  market  is  centred  upon  open- 
ing prices.  High  figures  are  not  anticipated,  in  fact  the 
feeling  favors  a  lower  price  if  anything.  There  is  prac- 
tically no  buying  being  done  at  present,  dealers  feeling 
that  the  best  policy  is  to  leave  wool  alone  until  the 
opening.  The  lower  prices  at  recent  London  sales  have 
since  recovered,   and  the  market  now  is  strong. 
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Kingcot 

Sells  Because  It  Has  Sold 


Once  a  customer  of  yours  buys  anything  in  the  Kingcot 
line,  you'll  never  sell  that  woman  any  other  cotton  goods 
while  she  can  find  Kingcot — and  she'll  find  Kingcot  if  she 
can.  Because  Kingcot  quality  is  in  every  thread  of  every 
fabric  that  bears  the  Kingcot  name — and  it's  a  quality  that 
SHOWS — shows  in  the  surface,  shows  in  the  VISIBLE 
VALUE  for  the  price,  shows  in  the  satisfaction  the  user  gets 
from  Kingcot-  and  shows  in  the  distinctive,  modish,  quick  - 
selling  Kingcot  weaves 

Kingcot  will  make  trade  for  your  store-  will  capture 
trade  you  don't  now  get,  and  hold  the  trade  you  have  already. 
Look  over  the  line — it's  in  every  traveller's  samples,  if  they're 
from  a  really  first-class  house. 


This 

is  the  Line 

Ginghams 

Dress  Goods 

Saxonys 

Apron  Materials 

Flannelettes 

Domets 

Shirtings 

Oxfords 

Galateas 

Denims 

Tickings 

Cottonades 

Awnings 


Kingcot 

Means    Value 
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To  Be  Right 

On   the  Cloak  and   Suit  Question  you   want 
to    connect  with 

The  Right  House 

When    you     buy     the    "RENOWN" 
Line,  You   know  your  styles  are  right.    Your 

prices  are  right,  and 

You  Get  the  Goods 


Dry  Goods  Review 


The  "Renown  Garment" — the  "Qual- 
ity First"  Line — -never  disappoints 
— always  increases  the  dealer's  reputa- 
tion  for  handling  first-class  garments. 


CLOAKS,  SUITS,  SKIRTS 

"  The  Line    That  Builds  Successful  Cloak  Departments " 


MAKERS 


J.  H.  WALDMAN  «nd  CO. 


511,  513,  515  St.  Paul  St., 


Montreal,   Canada 
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Raincoats 


Factories  Running  Full  Force— Semi-Fitting  Prince  Chap 

— The  Late  Fall  Novelty — Slight   Feeling  for  Black 

and    Blue. 

IN  spite  of  unfavorable   reports   from  a  few  towns,   par- 
ticularly  in  Ontario,    raincoats,   ^peaking  broadly,   are 
more    popular    than    ever,    which    is    clearly    shown    by 
the  fad    thai    Men' real   factories,    the  home  of   the   indus- 
try,   are    all    busy    al     the    present    time,    usually    a     dull 


« 


NEW  YORK   MANNISH   RAINCOAT. 
Sliown  by  Montreal  Waterproof  Clothing  Co. 

period.  Overtime  has  been  no  uncommon  occurrence  and 
the  influx  of  new  factories  has  not  lessened  the  pressure 
upon  older  ones.  Every  bouse  looks  for  a  record  Fall 
trade  and  preparations   have   been  made  on   a   larger  scale 


I  ban  ever.  Rainproof  cloths  are  coming  into  their  own 
again  and  the  proofing  of  tweeds  and  homespuns  has 
aided  largely  in  the  sale  of  raincoats.  Complaint  is 
heard  that  tweeds  are  not  often  proofed,  but  reputable 
firms  may  be  depended  upon  to  turn  out  tweeds  and 
homespuns   which  have  been   proofed. 

Early  Fall  trips  have  been  successful  and  sales  have 
run  largely  upon  plain  loose  tweed  effects  in  seven-eighths 
style.  The  demand  has  been  so  large  that  desirable 
tweeds  are  in  short  supply  and  retailers  in  larger  centres 
are  already  clamoring  for  these  goods.  It  is  felt  they 
will  sell  right  through  the  early  Fall  anil  no  hesitation 
is  shown  in  ordering  them  out  in  loose  mannish  styles 
with  patched  pockets  and  knotched  collar.  Following 
upon  a  fairly  good  season  a  year  ago,  a  record  raincoat 
trade  is  expected  this  year  and  styles  show  enough 
change  to  promote  interest  at  retail. 

A  marked  feature  of  Fall  orders  is  the  demand  for 
goods  to  retail  at  $10  and  over.  Formerly  the  strong 
demand  ran  upon  goods  to  retail  at  $5,  $6  and  $7,  bat 
this  has  changed  entirely,  benefitting  all  concerned^  as 
honest  materials  and  workmanship  with  accurate  fit  can 
now   be  supplied. 

Montreal  manufacturers  are  paying  a  good  deal  of  at- 
tention to  the  Toronto  Exhibition  this  year,  and  along 
with  other  garment  lines  and  dry  goods  linns  in  Montreal 
they  have  made  arrangements  to  show  samples  to  On- 
tario  merchants    while   visiting    Toronto. 

The  novelty  for  the  Fall  trade  has  made  its  appear- 
ance in  the  form  of  a  semi-fitting  style  generally  known 
as  the  "Prince  Chap."  It  is  made  both  single  and  double 
breasted  with  the  predominant  feature  of  a  semi-fitting 
waist  with  a  fairly  loose  front.  In  colors  for  Fall  greys 
are  at  last  asserting  themselves  and  are  now  outselling 
fawns  with  olives  close  behind.  A  feeling  has  set  in  for 
blue,  according  to  one  or  two  houses,  and  city  trade  has 
ordered  a  few  of  these  lines  in  navy.  Black  is  also  repre- 
sented  in    the   range   and   has   had   some  inquiry. 

AUTO  STYLES  PREVAIL. 

BUYERS  everywhere  have  the  greatest  confidence  in 
long'  loose  coats  for  the  Fall  and  Winter.  In  the 
cities  a  few  more  fitted  types  may  prevail,  but  the 
foundation  of  the  season's  purchases  is  based  upon  long 
louse  easy-fitting  coats  in  checks,  plaids  and  light 
shades.  In  many  instances  some  suggestions  of  the  Em- 
pire type  appear,  but  buyers  do  not  seem  to  favor  these 
to  the  same  extent  as  they  do  the  auto  or  tourist  styles. 
( (peiations  so  far  have  been  confined  to  long,  loose  gar- 
ments. Practical  women  like  them  because  they  can  be 
made  to  serve  so  many  purposes.  A  smart,  light  colored 
easy  --fitting-  coat  can  be  used  for  street  wear,  or  it  can 
be  made  to  serve  for  carriage,  or  within  certain  lines 
for   an  evening  or  theatre   wrap. 
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Black  Broad  Cloth  Suit  with  New  Short  Bolero  of  Black  Lace  Over  Watery  Green  Silk. 

Special  to  The  Review  from  the  New  Album  of  Coming  Modes. 
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ELITE  CRAVENETTE 
PROOFED  RAINCOATS 


Increase  the  dealer's  reputation  for  hand- 
ling first-class  garments. 
Raincoats  so  serviceable  and  useful  bid  fair 
to  be  more  popular  than  ever  this  fall. 
The  Elite  Raincoats  will  settle  your  buying 
problem. 


DURING  TORONTO  EXHIBITION  WE  WILL  HAVE  SAMPLE 
ROOMS  AT  KINO  EDWARD  HOTEL,  WHERE  OUR  EULL  EALL 
RANGE,  AND  ALSO  CLEARING  LINES  OE  NOBBY  STYLES 
EOR  IMMEDIATE  USE,  WILL  BE  READY  EOR  INSPECTION. 
OUR  ONTARIO  TRAVELLERS  WILL  BE  IN  ATTENDANCE 
AND    ALL    MERCHANTS    WILL    BE    MADE    WELCOME. 


Style,  Fit,  Fabric,  Workmanship,  Price. 
These  are  the  points  on  which  sales  are 
based  and  in  all  those  the  Elite  Raincoats 
will  meet  the  requirements  of  your  most 
critical  trade. 

A  very  generous  assortment  from  which  to 
choose.  All  the,  newest  styles  in  plain 
Fabrics  and  Tweeds. 

The  Montreal  Waterproof  Clothing  Co. 

The  Largest  Manufacturers  of  Raincoats  in  the  Dominion 

MONTREAL 
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Waists 


Early  Fall  Demand  on  Tailored  Styles— Many    Novelties 
in  Silk  and   Net  and   Lace  Appearing. 


w 


A  VIENNA  MODEL  FOR  A  FALL  TAILOR  SUIT. 
Special  to  The  Review  from  New  Album  of  Coming  Modes. 


AIST  houses  continue  rushed  and  more  than  the 
usual  difficulty  will  he  met  with  in  delivering 
goods  on  time.  A  phenomenal  Spring  and  Sum- 
mer season  has  kept  factories  busy  throughout  the  period 
usually  devoted  to  turning  out  new  Kail  samples.  Extra 
efforts  are  now  being  made  to  increase  late  Fall  showings 
and  retailers  are  assured  of  a  bewildering  variety  of 
styles  in  keeping  with  the  demand  of  the  trade  for  some- 
thing new; 

Advance  orders  have  run  strongly  on  plain  tailored 
styles  in  silk  waists  with  the  plain  black  waist  away  in 
the  lead.  Simple  models  are  again  to  the  fore  and  the 
bulk  of  early  business  will  undoubtedly  be  done  on  these 
lines.  An  unanimity  of  opinion  prevails  that  the  long 
sleeve,  or  at  least  the  three-quarter  one,  is  correct  for 
this  type  of  garment  and  the  perplexity  of  the  sleeve 
question  is  settled  in  this  particular.  Chifion  taffetas  are 
favorites  along  with  such  staples  as  peau  de  soies,  messa- 
lines  and  louisines.  They  have  been  ordered  out  exten- 
sively in  black,  white,  navy,  dark  red,  and  old  rose 
shades.  Trimmings  are  confined  to  neat  effects  in  laces 
and    buttons. 

High-class  silk  effects  are  now  making  their  appear- 
ance, many  in  lingerie  dressy  models,  as  there  is  a  decided 
necessity   for   waists   of  a   dressy  character. 

A  favorite  idea  of  the  moment  vis  the  matching  of 
collar  and  cults  in  various  effects  noticeable  in  many  silk 
models.  These  tailored  styles  finished  with  a  small  bow 
tie  and  turn  back  cuff  are  proving  very  popular.  The 
craze  for  the  Peter  Pan  waist  has  developed  in  flannel 
lines  and  this  golf  model  is  now  shown  in  many  combina- 
tions of  black  and  white  and  white  and  sky.  Embroidered 
flannel   waists  are  also  proving  strong  sellers. 

In  lace  waists  the  short  sleeve  predominates  as  in  all 
dressy  models,  and  trimmings  show  heavy  appliques,  silk- 
straps   and   French   knots. 

Far  from  following  the  Dodo,  the  white  washing  waist 
is  to  sell  now  all  the  year  round.  Along  with  lines  de- 
signed for  the  Spring  of  1907  travelers  will  carry  samples 
for  the  Fall  season.  These  are  of  a  plainer  type  of  the 
lingerie  effects  and  are  mostly  of  fine  embroidered  linen 
with  the  puff  and  cull  sleeve,  or  the  three-quarter  one. 
Tailored  styles,  so  called,  have  in  the  later  samples  the 
shirt  sleeve  and  narrow  cuff.  A  few  starched  collars  are 
seen,  but  the  Peter  Pan  with  soft  cult  is  most  favored. 
1<  or  19(17  the  elbow  and  the  three-quarter  sleeve  are  uni- 
\ersally  accepted  and  models  so  far  shown  only  ring 
changes  upon  the  present  accepted  shape.  Whatever 
change  occurs,  it  is  safe  to  say  that  it  will  not  be  in 
favor  of  a  longer  or  a  full  length  sleeve,  but  chances  are 
that  there  will  be  little  or  no  change.  Even  the  tailored 
blouse  is  developed  now  with  the  elbow  sleeve.  All  lin- 
gerie types  fasten  at  the  back  and  have  either  Dutch 
necks  or  the  collar  attached.  Many  motifs  or  medallions 
are  used,  and  waists  are  few  and  far  between  that  do  not 
show  a  touch  of  embroidery.  The  new  effect  is  the  com- 
bining of  Valenciennes,  Baby  Irish  and  embroidery  worked 
directly  upon  the  lawn,  and  this  embroidery  is  decidedly 
Japanese  in  pattern. 

Some  pretty  lines  made  up  of  dotted  Swiss  and  dot- 
ted, dimity  are  shown,  but  the  soft  finished  Persian  lawn 
is  the  leader.  White  Japs  are  in  for  another  good  season 
where  the  merchant  has  been  sufficiently  wide-awake  in 
the  past  to   stock  only   good   qualities. 

For  the  Christmas  trade  laces  and  nets  will  be  a  big 
factor,  chiefly  in  white,  but  there  also  will  be  some  at- 
tractive models  in  black. 
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DEBIT 


CREDIT 


NEED    THE 


Special  lines  in  Loose  Tweed  Coats  and 
the  new  Semi-Fitting,  Prince  Chap,  to 
retail   at  $8.00,  $10.00  and  $12.00. 

For  the  convenience  of  mer- 
chants visiting  Toronto  Ex- 
hibition, we  will  show  a  full 
range  of  samples  at  King 
Edward  Hotel,  Room  849. 

FOLLOW  THE    WISE   ONES 
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Excelsior   Garments    f 

THE  POPULAR  PRICED   LINE  OF 

Cloaks, 
Suits 

and 

Skirts 

IN   AUTHENTIC  STYLES 
WITH   PERFECT   FIT 

HONEST  MATERIALS  AND 
WORKMANSHIP 
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THE  EXCELSIOR  CLOAK  CO. 

285  Notre  Dame  St.  West,  MONTREAL 


A  Suc- 
cessful Garment 

SeaSOn  depends  Mainly 
upon  Your  Selections  «g  <& 

In  Separate  Coats 
Costumes  and  Skirts 

WE  PROMISE  YOU  SNAPPY,  GRACE- 
FUL STYLES,  PERFECT  IN  FIT  AND 
CLEAN  IN  FINISH. 

Our  Garments  are 
Popular -Priced 

AND  FILL  IN  THE  RANGE  OF  ACTIVE 
SELLERS,  GOOD  VALUES  IN  WHICH 
ARE  OFTEN  HARD  TO  GET. 

Prepare  Now  for  a 
Great  Selling  Season. 


The  Empire  Mfg.  Co. 

138  Craig  St.  West 

Montreal 
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E.  T.  CORSETS 


The  following  five  lines  are  the  best 
and  most  popular  lines  in  the  trade  : 

No.  175  with  2  garters  in  front,  a  corker, 

at $4.50 

"    226  no  garters,  military  hips,  at  4.50 

"    233  with  4  garters,  a  seller,  at  .    6.50 

"    508        "  "        a  beauty,  at       .    9.00 

"    481  Century,  with  abdominal  bands 

for  stout  women,  at        .        .9.00 

LETTER  ORDERS  FILLED  PROMPTLY 

EASTERN  TOWNSHIPS  MFG.  CO., 


LIMITED 


337  ST.  Paul  St.,  Montreal 

Factory  ai  ST.  HYACINTHE,  Branch  Office:  10  Melinda  St.,  TORONTO, 
Quebec  Office :  226  St.  John,  St. 


Separate     SKirts 


The  Storey  Man  has  a 
Story  for  You 

It's  a  good  one,  too! 

The  6cene  of  the  narrative  is  Acton,  Ont.  The 
plot  centres  around  a  glove  factory  that  has  been  run- 
ning for  38  years,  and.'just  think  of  it— has  never  turned 
out  a  faulty  glove. 

Representative  is  the  Leading  Character.  He 
says  good-bye  to  the  boss,  starts  out  with  a  big  range 
of  samples  and  going  direct  to  a  merchant  100  miles 
from    Acton  sells  him  $400  worth  of  Storey's    Gloves. 

Mr.  Merchant  is  afterwards  seen  going  to  the 
Bank  with  a  Deposit  Slip. 

The  Storey  story  sounds  better  when  it  comes  from 
Representative's  own  lips 

Tell  him  to  tell  it  to  you. 


W.  H.  STOREY  &  SON,  Limited 


ACTON,  ONT. 

"The  Glovers  of  Canada" 

ESTABLISHED    1868 


Separate  Skirts  to  Repeat  Their  Past  Season's  Success 
— Pleated    Styles  Permanent. 

NOT  for  many  seasons  back  has  the  separate  skirt 
proved  such  a  strong  selling  success  as  it  has  clone 
in  the  past  Spring  and  Summer.  Manufacturers  are 
preparing  to  duplicate  their  present  season's  success  in 
Kail  lines,  and  are  now  showing  some  highly  attractive 
models  for  the  Fall  season.  These  come  chiefly  in  the 
darker  greys  in  shadow,  checks,  plaids,  and  mixtures  in 
smooth  finished  tweeds  and  suitings.  Plain  cloths  are  be- 
ginning to  make  their  appearance,  and  some  handsome 
models  are  shown  in  broadcloth  in  black.  The  colors 
1. 1 Iked  of  are  brown,  navy,  red,  with  a  few  myrtles  and 
olives  as  the  novelty  shades. 

The  circular  skirt  has  not  lasted  until  Pall,  and  the 
new  skirts  are  all  pleated  models.  The  majority  show 
panels  and  side  pleats.  Styles  are  all  plain  tailored,  and 
straps,  narrow  bias  folds,  rows  of  stitching  and  self- 
covered  buttons  are  the  only  trimmings  used. 

Sun  pleated  skirts  in  small,  medium,  and  fair-sized 
black  and  white  checks  are  One  of  the  novelties  put  on 
the   market   for  Fall. 

Petticoats 


Taffeta  Petticoats    in   Dark    Shades  for  the    Fall— Yellow 
the    New   Color   for    Evening    Wear. 

FOLLOWING  the  trend  of  dress  materials,  petticoats 
for  Fall  will  be  of  darker  colors.  Brown,  grey, 
navy,  empire  green  and  reds  are  the  chosen  shades. 
The  style  will  not  be  so  elaborate,  but  quality  and  cut 
will  receive  great  attention.  The  tendency  is  to  require 
the  softer  finishes  in  taffeta,  as  they  wear  better  and  do 
not  split  so  soon  as  the  heavier,  which  are  the  weighted 
makes  of  silk.  The  vogue  of  the  short  walking  skirt  ne- 
cessitates a  short  underskirt  as  well,  and  the  tendency  is 
to  order  shorter  skirts.  Checks  and  stripes  form  the 
novelty  lines,  but  though  these  have  been  well  taken  the 
plain,  self-colored  skirt  is  most  favored.  For  evening 
wear  the  lingerie  effect  in  silk  is  favored  and  some  of  the 
most  costly  skirts  shown  are  of  this  type.  Many  of  these 
are  black  and  white  affairs,  some  in  stripes  trimmed  with 
Chantilly  and  Valenciennes,  or  are  of  white  silk  with 
trimmings  of   the  black  lace. 


Alteration     Charges 


All   Retailers  should  Charge  for  Alterations— This  should 
be  Taken   Up  by  Retail   Merchants  Association. 

IF  you  have  got  a  real  live  retail  merchants'  associa- 
tion in  your  town,  a  good  subject  for  the  dry  goods 
section  to  take  up  would  be  the  formulating  of  an 
agreement  to  charge  for  alterations  in  the  garment 
department.  This  department  presents  unusual  oppor- 
tunities for  spending  money  with  no  apparent  returns, 
if  not  carefully  watched,  and  the  first  essential  to  suc- 
cess is  the  careful  charging  of  all  work  done  to  some 
account,  preferably,  of  course,  to  that  of  the  customer. 
Those  merchants  who  make  alterations  free  not  only 
find  them  a  heavy  tax  upon  the  department,  but  they 
find  it  well  nigh  impossible  to  calculate  profits.  Many 
a  season  apparently  good  on  the  face,  has  shown  sur- 
prisingly small  results,  which  could  not  be  explained  un- 
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til  a     mass    of  figures  had  been  examined,   and  in   most 
cases  alteration  charges  have  been  the  trouble. 

The  big  city   stores     make   a   charge     for   alterations 
and   do    not   lose   trade   by    it.      When    needed    alterations 


the   thing   alone. 
that  it  would. 


The   Kevii 


thinks   that   in   most  cases 


WHitewear 


RETURNED 

" AUG  1  3  1S06 

1*& 


Big  Season  Anticipated — Scarcity  Sure  in  Trimmings,  etc. — 

Liberal  Orders  Should   be  Placed  Early  to 

Secure    Desireable    Assortment. 

IT    will  be  later  this  year   than   usual    when    whitewear 
travelers  take  the  road,  but  the  lines  they  carry  will 

be   more     than     usually  complete,   and     will   also   be 
right  up  to  the  moment  as  to  cut  and  style,  for  cut  and 
style  now  are  of  vast   importance  even    in    ladies'    white 
wear. 

The  manufacturer  is  anticipating  a  very  good  season. 
That  is  to  say,  the  outlook  as  far  as  the  selling  end 
goes  was  never  so  bright;  the  country  is  more  than 
prosperous,  and  whitewear  has  sold  exceedingly  well  dur- 
ing the  passing  Summer,  and  the  retailers'  stocks  are 
clear.  Moreover,  there  have  been  no  job  lines  on  the 
market  for  women  to  stock  up  on,  for  manufacturers 
have  obtained  full  price,  or  near  it,  even  for  sample 
lines. 

The  great  drawback  is  the  big  advances  not  only  in 
cottons  but  also  in  trimmings.  Laces  have  advanced 
and  embroideries  have  not  only  advanced  but  there  is  a 
shortage  threatened.     Even  labor  is  higher  now  than  at 


Ladies'  Rainproof  Mantles,  in  Fawn,  Grey  or  Stripe. 
Stock  by  the  W.  R.  Brock  Co.,  Toronto. 


Kept  in 


are  decided  upon  the  fitter  estimates  the  cost,  and  gen- 
erally the  customer  agrees.  She  knows  she  is  getting 
what   she  pays  for. 

Many  a  retailer  would  like  to  introduce  a  like  sys- 
tem, but  he  fears  to  antagonize  his  trade  and  drive  cus- 
tomers to  his  competitors  who  make  alterations  free. 
He  forgets,  however,  that  to  keep  the  department  run- 
ning he  has  to  put  a  heavier  profit  on  all  garments  to 
cover  this  expense.  If  he  can  show  the  woman  that  she 
can  buy  from  him  cheaper  because  she  has  to  pay  only 
for  what  she  gets,  he  is  gaining  a  reputation  for  his  de- 
partment. Women  soon  see  for  themselves  who  it  is 
pays  for  alterations,  and  it  is  easy  to  drive  home  the 
fact  that  if  she  buys  a  garment  that  needs  altering  she 
is  only  called  upon  to  pay  for  those  she  orders,  and  not 
for  those  made  for  some  other  woman. 

The  true  home  of  progressive  garment  retailing  is  in 
the  States,  and  during  the  past  year  many  merchants 
have  introduced  the  paying  system  into  their  stores.  All 
who  have  tried  it  admit  that  it  works  like  a  charm  af- 
ter the  first  opposition  has  been  overcome,  and  also  they 
find  that  it  means  many  additional  dollars  to  the  good 
in    the    department. 

If  you  can  come  to  an  understanding  with  the  mer- 
chants in  your  town  do  it  by  all  means,  but  if  they  will 
not  join  you  size  things  up  and  decide  as  to  whether  it 
may  not  be  the  paying  course  to  be  courageous  and  do 


jG  1 3  woe 


Ladles'  Rainproof  Mantles  in  Fawn,  Grey  and  Stripe.     Kept    in 
Stock    by   the    W.    R.    Brock    Co.,    Toronto. 

the  beginning  of  last  season,  and  it  is  the  increased  ex- 
pense of  production  that  is  worrying  the  manufacturer 
now. 

Although  the  increase  in  cost  is  more  marked  in  the 
cheaper   grades,   retailers   will   find   that    there   is   an   ad- 


91 


READY-TO-WEAR     GARMENTS 


Dry  Goods  Review 


vance  all  along1  the  line,  and  there  is  no  evading-  the 
fact  that  it  will  be  impossible  to  obtain  whitewear  at 
old   figures. 

The  outlook  is  for  a  scarcity  in  many  lines,  and  the 
man  who  keeps  his  stock  assorted  and  who  features 
novelties,  etc.,  has  only  one  course  open,  he  must  secure 
them  while  he  can.  To  obtain  his  choice  he  must  order- 
early  and  must  also  liberally  anticipate  his  wants.  He 
can  do  so  without  fear,  for  manufacturers  have  wisely 
waited  until  they   were  sure  this  year. 

The  increased  demand  for  better  goods  has  led  to 
much   more     attention    being  given   to   the  higher-priced 


PARIS   GOWN-Worn  with  one  of  the  New  Cape  Wraps. 

numbers.  The  retailer  is  also  learning  that  it  pays  him 
best  to  feature  this  class  of  garments.  These  arc  the 
garments  that  give  satisfaction  and  build  up  his  depart- 
ment, and  also  he  gets  more  out  of  them,  for  they  cost 
no  more  to  sell  than  25c.  garments.  The  new  gown 
line  is  particularly  strong  and  there  is  a  heavy  showing 
of  slip-on  or  chemise  gowns.  Few  lines  show  the  ugly 
and  inartistic  yoking  of  the  chemise  gown  and 
the  long  sleeve.  Sleeves  are  excessively  dainty 
and  receive  more  than  the  susual  share  of 
elaboration.  They  are  either  bell  or  pony  in  shape,  and 
are     all      short     or   three-quarter   length.      Some   Empire 


shapes     are     shown   and   also    a   few   high-neck   open-front 
gowns. 

Not  in  the  gowns  alone,  but  all  through  the  line, 
dainty  quiet  effects  are  sought  for,  and  these  are 
wrought  out  in  neat,  delicate  patterns,  both  in  lace  and 
embroidery.  In  short,  the  whitewear  made  now  is 
ladies'  wear,  and  the  day  of  the  cheap,  showy  garment 
is  happily  over. 


CKildren's  Lingerie   Dresses 


Children's  Lingerie  Dresses   for   the  Summer  of  1907  — 
These  New  Models  are  of  Exceptioal   Daintiness. 

THE  children's  department  is  a  growing  one  in  the 
majority  of  stores,  and  the  dainty  line  of  lingerie 
dresses  for  little  misses  from  the  tot  age  up  to 
sixteen  will  only  serve  to  strengthen  the  department. 
The  time  has  gone  by  when  a  few  ill-cut,  haphazard  sizes 
in  cheap  lawn  and  lace  represented  all  that  the  manufac- 
turer could  do  in  children's  wear.  Now  all  possible  care 
is  exercised  in  the  shaping,  cutting  and  designing  of 
children's  gowns.  The  finest  of  lawn  and  nainsook,  and 
specially  designed  laces  and  embroideries,  are  used  in 
their  make  up.  For  all  but  the  smaller  children  French 
dresses  are  provided.  These  have  either  the  rounded  or 
square  Dutch  neck,  and  either  short  puff  or  bell  sleeves. 
There  is  a  sort  of  cape  effect  on  many  of  the  newer  ones 
that  continues  over  the  shoulder  and  forms  part  of  the 
bell  sleeve.  The  waist  is  joined  on  to  the  skirt  with  a 
wide  insertion  to  match  the  other  trimmings  in  most 
models,  and  brodcric  anglaisc  is  used  with  telling  effect 
on  many  of  them. 


Corsets 


Not  much    Change    in    Fall    Models— Corsets    still    Con- 
form to  the   Princess  and   Empire  Styles — 
A    Parisian    Novelty. 

FALL  styles  are  settled  now  and  in  many  cases  the 
only  change  has  been  that  trimmings  have  been 
changed  a  little  to  give  a  new  appearance  to  the 
model,  or  that  the  bust  has  been  cut  a  trifle  higher  on  a 
low-busted  model.  Spring  models  were  very  successful, 
and  both  manufacturer  and  buyer  have  wisely  decided  to 
let  well  alone.  The  present  models  contain  all  the 
style  points  required  by  the  present  cut  in  dress,  and 
until  some  radical  change  takes  place  no  change  will  be 
necessary.  This  view  does  not,  of  course,  give  any  con- 
sideration to  the  freak  models  that  always  appear  at 
the  beginning  of  a  new  season.  The  usual  number  have 
appeared  but  all  seem  to  be  designed  for  one  object, 
viz.,  to  give  the  high-busted  effect.  This  may  be  taken 
as  a  forecast  for  the  continuance  of  the  present  Princesse 
and  Empire  styles.  A  rather  remarkable  corset  brought 
over  shows  a  new  and  eccentric  departure  from  the  pres- 
ent types.  As  far  as  back  and  sides  are  concerned,  the 
fit  is  just  about  the  same  as  any  other  snugly-laced 
corset  would  give.  Rut  in  front,  from  some  two  inches 
below  the  waist,  the  corset  slopes  steadily  out  to  the 
bust  line,  and  that  in  a  remarkable  triangular  manner 
from  each  side  of  the  waist.  As  the  gown  is  worn  fitted 
over  this  protruberance  the  effect  is  startling  in  the 
extreme.  This  corset  is  noteworthy,  for  though  it  may 
be  only  a  passing  freak,  it  is  just  possible  that  it  might 
be   the  germ  of  a  new   departure. 
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FOR  FALL  1906 


We  have  the  TAILOR-MADE  WAIST  which 
is  being  asked  for,  for  next  season,  made  in  all 
materials,  at  prices  to  suit  the  general  demand. 

Our  FANCY  DRESS  WAISTS  have  taken  the 
lead  among  some  of  the  largest  stores  in  thecountry. 

Do  not  buy  inferior  goods  when  you  can  get 
Reliable  waists  at  the  same  price.  Those  who  have 
tried  our  goods  know  that  there  is  NONE  BETTER 
MADE. 

You  know  what  our  Spring  line  was  like,  our 
Fall  line  is  better. 

If  you  have  not  seen  the  Fall  range  yet,  you  can 
communicate  and  we  will  arrange  to  show  you 
them. 

We  give  special  attention  to  mail  orders. 


I.  MISHftIN  &.  CO. 
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l,  -423  St.  James  St.,     -  -     Montreal  £ 


Fall  Lines  Ready 


WILL  BE  SHOWN  AT 


King  Edward  Hotel,  Toronto  *;?!«  Aug.  27th 

A  FULL  LINE  OF  WAISTS  AND  DRESSES 

Merchants  Cordially  Invited 

AMERICAN  SILK  WAIST  CO. 

Montreal. 
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Rain  Coats 


have  enabled  many  merchants  to  build  up  the  largest  and  most  profitable 
RAINCOAT   trade   in   their   locality. 


BECAUSE,— 

National 
Raincoats 

are     uniformally 
stylish,  well  made. 


DURING 

TORONTO  EXHIBITION 

we  will  have  sample  rooms  at  the  KING  EDWARD  HOTEL. 

Our  Ontario  Representatives  :  S.  M.  HANSHER  and 
WM.  HANSHER,  will  show  a  full  range  of  Fall  styles  in 
CRAVENETTES,   TWEEDS  and   HOMESPUNS. 


TRAVELLERS     NOW    SHOWING     FALL     RANGE 


NATIONAL  RUBBER  CO.  OF  CANADA, 


BECAUSE, - 

National 
Raincoats 

are  well-fitting. 
RIGHT-PRICED. 


MONTREAL 


*NAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA^AAAAAAAAA> 
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REVILLON     BROS.,     Limited 


Make  a  note  to  see  our  Spring  Lines. 


OUR   SPRING  1907  SAMPLES  OF 


Laces,     Chiffons,    Embroideries,    Handkerchiefs, 
Dress  Goods,  Silks,  Ribbons,  Hoisery,  Underwear,  Etc. 

In  the  hands  of  our  representatives  comprise  the  leading  foreign  staples 
and  novelties. 

Our  immense  facilities,  unlimited  resources  and  peculiar  buying  advan- 
tages are  apparent  in  the  wide  selections  available  and  the  rare  values  offered. 

We 'are  prepared  to  interest  close  buyers. 

All  we  want  you  to  do  is  to  look  over  the  lines  we  are  now  showing  for 
spring. 

REVILLON     BROS.,     Limited 


134-136   McGill  Street, 


MONTREAL 


PARIS 
MOSCOW 


LONDON 
N1JNY 


NEW  YORK 
NICOLAEIV 


LEIPZIC 
RHABAROSK 


SHANOHA1 
BOKHARA 


EDH0NT0N 
PRINCE  ALBERT 


?P3 


Wm.  Bartleet  &  Sons 

Established  1750 

ABBEY  MILLS,    -    -    REDDITCH 

CELEBRATED 

"Archer  Brand" 

Sewing  Needles 


Facsimile  of  paper. 


WM.  CROFT  &  SONS 

Established  1855 
Distributors   for  Canada 

Just  passed  into  Stock- 
Big  range  of  Fancy  Side  Combs,  Back  Combs, 
Vassar  Combs,  and     Puff  Combs  and    Cellu- 
loid Hair   Pins  for  Summer  trade.     All  season- 
able goods. 

126,128,  130,  132  EAST  QUEEN  STREET 

TORONTO 
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Beautiful  and  Exclusive  Jap- 
anese Novelties  are  daily 
arriving  from  our  numerous 
connections  in  Japan. 

We  are  in  a  position  to  offer 
advantageous  prices  on  Japan- 
ese mattings  and  Jap  Silks  in 
all  qualities  and  weights. 

The  interest  in  Jap  lines  such 
as  Japanese  Suit  Cases,  Jap- 
anese Porcelain,  Japanese 
Brass  Goods,  Lanterns  and 
Umbrellas  is   growing   daily. 


X 

♦ 

X 

♦ 
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Cet  in  Touch  with  Us. 


SHORT  &  CO., 


Board  of  Trade 
Building: 


Montreal 
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Paris  Gowns  at    Milan  ExHibition 


THE  chief  Paris  designers  are  exhibiting  some  splen- 
did models  in  costumes,   coats  and  blouses  at  the 
Milan  Exposition,   and  Miss  Meehan  has  secured  a 
series  of  photographs  showing,  some  of  the  best  exhibits. 
From   these   it  appears   that  costumes   are   widening   out 


novel  form  go  to  make  up  some  of  the  most  charming 
reception  and  evening  gowns.  Very  few  are  designed  on 
Empire  lines.  More  incline  to  the  Direotoire  mode,  and 
in  these  very  elegant  coat  effects  arc  seen.  Sometimes 
even  in  evening  gowns  the  jacket  or  coat  effect  is  made 
by  lines  of  trimming  continued  from  the  close-fitted 
bodice    on    to     the    flowing  skirt.     Very  narrow  frills  or 


EXHIBITED    AT    MILAN    EXHIBITION 
Shown  in    "  The  Review  "    by   Special 
Permission    of    the     New    Album    of 
Modes. 


at  the  lower  part  very  considerably,  the  distention  of  flounces  of  lace,  ribbon  or  chiffon  outline  the  lace 
the  handsome  costume  skirts  being  most  marked.  Supple  motifs  or  head  the  lines  of  trimming  carried  around  the 
silk,   muslin,    taffetas,   lace   and   guipure   insets   in   most      skirt.     In  this  direction  we  are  to  have  a  very  elaborate 
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and  fussy  mode  for  costume,  and  more  than  pronounced 
belling-  outwards  that  will  not,  however,  warrant  the 
suggestion  of  a  crinoline  revival.  The  use  of  lace  as  a 
garniture  is  more  than  ever  in  evidence,  and  quite  new 
is  the  idea  conveyed  in  a  lovely  gown  exhibited  at  Milan 
by  the  Bon  Marche,  Paris.  This  is  partly  composed  of 
chiffon  closely  gathered  over  the  hips  and  spreading  out- 
wards into  a  very  full  volantc  from  the  knee  line.  This 
is    formed    of     a     very  wide     pompadour  broche  ribbon, 


Trimming's 


Many  Attractive  Lines  Shown — Pull  Braids  Most  Favored 
— Another  Good    Button   Season    Promised. 

ANUFACTURERS    have    again    made    a    strong    bid 
for  trade  by  putting  out  a  long  list  of  attractive 
trimmings   for   the   Autumn  season,   but   the    fickle 
fashion   is  still   turned  in  other  directions  and  though  de- 


M 


• 


headed  and  deeply  flounced  with  lace.  This  elegant 
volante  is  crocheted  into  the  fabric  (a  French  idea  which 
seems  in  great  favor)  and  the  whole  hangs  free  and 
bouffante  over  a  flounced  underpart  of  white  taffetas. 

S.    Lacroix     &,     (Jic.,    manufacturers   corsets,    (Quebec 
City;   registered, 


cidedly  more  interest  is  manifested  in  dress  trimmings 
the  coining  season  will  hardly  see  a  very  heavy  demand. 
Pull  braids  here  decidedly  dominate  the  situation,  and 
for  these  the  season  promises  well.  Pull  braids  closed 
the  Spring  in  high  favor  and  are  expected  to  do  well 
when  Fall  selling  commences.  For  all  but  the  plainest 
suit  dress  the  Eton  or  the  bolero  will  be  the  coat  finish, 
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and  for  trimming  these  pull  braids  both  plain  and  fancy 
will  be  wanted.  Embroidered  braids  and  fancy  band 
trimmings  will  be  used  for  vest  effects,  and  quite  a  few 
novelties  are  shown  for  this  purpose  ;  velvet  and  pompa- 
dour bands  are  among  these.  Shell  braids  that  are  both 
pretty  and  inexpensive  are  well  employed  in  Europe,  but 
as  yet  there  has  been  no  response  from  the  trade  here. 
Black  and  white  effects  in  braid  are  selected  as  good 
sellers,  and  like  colored  braids  they  very  often  show  a 
touch   of   gold. 

To    a    limited    extent      the     exclusive     trade    is    taking 


ace 


Between  Seasons  Now  in   the  Trade— Black  Laces  the    Fall 

Novelty  —  Fashion    Calls    for    Medallions,     Motifs, 

Fastoons,   Etc.— Valenciennes  Again  for  1907. 


T 


HOUGH    there   is   nothing   of   moment,   doing  just    now 
in    laces,    there    is    a    settled    confidence    expressed    in 
their    future.     When    the   selling   season   opens   up   the 
buying   public,    it    is    felt,    will    be   as   keenly    interested   in 
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handsome  trimmings  for  use  upon  evening  and  reception 
gowns,  and  here  some  lovely  color  effects  of  gold  and 
silver  tissue,  spangles  and  embroidery  are  seen.  Rich 
embroideries  of  silk  ribbon  and  chiffon  is  a  late  Paris 
novelty. 


lace  as  ever.  Paris  dressmakers  are  stiil  finding  new 
uses  and  new  combinations  for  lace,  and  while  they  con- 
tinue to  do  this,  lace  as  a  gown  garniture  will  not  drop 
out  of  favor.  Bands,  medallions,  separate  galloons,  etc., 
as    well    as    festoons   and    odd    motives    are   used    not    only 
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in   heavy   guipures   but   also  in  combinations  of   light  and 
heavy    laces. 

The  novelty  feature  this  Fall  is  the  vogue  of  black 
laces,  not  only  in  the  light,  but  also  in  the  heavier 
makes,  and  a  good  design  in  white  is  invariably  duplicat- 
ed in  black.  Chantilly  is  at  present  the  lace  most  talked 
of,  but  a  revival  of  other  silk  laces  is  said  to  be  due, 
notably  Spanish.  Spanish  is  certainly  one  of  the  hand- 
somest of  all  the  silk  laces,  and  it  has  been  completely 
dropped  off  for  a  long  time  now.    This  lace  is  particular- 


lined  with  silk  matching1  the  gown  or  accessories.  For 
the  popular  trade  coachings  have  ranked  first,  and  the 
most  reliable  seller  has  been  the  white  taffeta  coaching. 


Gloves     and     Hosiery 


New  Black  and  White  Trimming  Effects  Shown   by  Konig  & 
Stuffman,   Montreal. 


Short  Sleeves  for  1907,  Black,  white,  and  Pink  and  Blue   in 

Long  Gloves  Ordered,  and  the  Same  Colors  to 

to   be  Good  in   Hosiery  Also. 

THE  indecision  as  to  what  style  of  sleeve  would  be 
worn  for  the  Summer  of  1907  has  given  way  to 
certainty  now,  and  the  elbow  sleeve  will  enjoy  at 
the  least  another  big  season.  This  means  of  course  that 
the  long  glove  will  also  run  and  that  present  troubles 
will  still  continue.  This  applies  particularly  to  the  early 
part  of  the  season,  as  deliveries  will  not  come  to  hand 
before  May.  The  only  relieving  feature  is  that  fashion 
will  not  for  1907  confine  her  demand  to  white  but  that 
other  colors,  particularly  pink  and  blue,  will  also  be 
wanted. 

The  present  craze  for  white  shoes  will  continue  un- 
abated for  another  Summer  season  and  the  fashionable 
fad  for  colors  promises  to  invade  the  popular  end  of  the 
trade.  This  means  that  beside  the  staple  black  and  white 
hose,  colors  will  have  to  be  stocked  too.  Grey  will  be 
good,  for  grey  is  selling  to  the  city  trade  now,  and 
among  colors  pink  and  blue  will  lead  also.  It  is  the 
white  gown  with  colored  accessories  that  the  Summer 
g-irlof  1907  will  wear. 


ly  handsome  in  black,  and  this  fact  combined  with  the  in- 
terest manifested  in  the  recent  Spanish  marriage,  should 
send  this  lace  to  the  front  in. the  near  future. 

Evidently  nothing  can  touch  the  favor  in  which  Valen- 
ciennes is  held  at  present,  for  the  scarcity  in  most  lines 
has  been  chronic  all  Summer.  Immense  orders  were 
placed  for  this  lace  in  preparation  for  the  present  season, 
hut  in  spite  of  what  was  considered  then  the  big  pre- 
parations, the  supply  has  proved  totally  inadequate  to 
the  demand,  as  repeats  were  only  obtained  with  difficulty. 
Merchants  should  note  the  fact  that  the  vogue  of  this 
lace  has  in  no  wise  diminished,  and  the  coming  year  both 
as  to  demand  and  supply  will  be  a  repetition  of  the  pass- 
ing season's  experiences.  Already  the  fore-handed  buyers 
are  placing  big  orders  for  this  lace,  and  their  policy  is 
to  be  commended,  as  it  is  the  only  possible  way  in  which 
to  get  the  goods.  The  demand  for  this  lace  will  be 
materially  increased  by  the  scarcity  developing  in  em- 
broidery lines,  for  customers  who  find  that  they  cannot 
buy  embroideries  will  turn  to  Valenciennes  lace.  Prices 
are  high  now,  but  the  man  who  holds  off  will  in  all 
probability  pay  higher  prices  than  now  rule,  for  the  ten- 
dency is  all  in  that  direction,  and  moreover,  he  wi 
find  that  notwithstanding  he  will  be  limited  in  his  selec 
tion— in  short,  he  will  have  to  take  what  he  can  get  ajd 
pay  more  for  it,  besides  having  to  accept  the  manufac-^^je,^^ / $%» 
turer's  date  of  delivery.  \0 
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Better    Prospects   for   Fall — Waist  Styles   will    Influence 
the    Dressing  of  the    Neck. 

MANUFACTURERS  are  looking  forward  to  a  greater 
season  for  neckwear  this  Fall,  and  are  justified  in 
doing  so.  The  lingerie  blouse,  though  it  will  be 
worn,  must,  in  Canada  at  least,  have  of  necessity  some 
added  neck  dressing.  It  will  have  to  divide  favor  with 
tailored  styles  both  in  silk  and  linen,  and  these  waists 
always  demand  an  additional  neck  finish.  Dressy  neck- 
wear is  always  a  big  feature  in  the  Fall  season,  and 
there  are  no  indications  pointing  to  this  season  as  an 
exception.  In  spite  of  the  vogue  of  the  lingerie  blouse 
the  home  manufacturers  do  not  report  a  bad  season. 
They  have  had  a  succession  of  snappy  novelties  on  the 
market,  and  though  there  has  been  no  run  on  any  one  of 
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PARASOLS  have  enjoyed  an  exceptionally  long  sea- 
son and  there  has  been  no  strenuous  effort  at 
closing  out  made  until  the  latter  part  of  the 
month.  Not  only  has  this  been  the  case,  but  some 
novelties  have  appeared.  Small  fringed  parasols  in  sec- 
ond Empire  style  have  hoen  shown,  but  more  continu- 
ance is  promised  for  those  with  a  silk  flounce.  Many  of 
the  parasols  seen  now  in   Paris  are  of  drawn  mousseline 


them,  they  have  managed  to  pull  off  a  very  good  season. 
This  is  due  in  a  great  measure  to  the  wonderful  success 
ruchings  have  had.  Ruchings  will  remain  staple  through- 
out the  Winter  and  Fall,  for  women  have  found  so  many 
uses  for  these  soft,  dainty  effects,  and  they  will  again 
form  a  big  item  of  the  neckwear  display. 

Coming  to  neckwear  proper,  it  is  difficult  to  say  just 
what  will  be  shown,  but  the  line  will  be  rich  and  varied. 
There   will   be   the   fancy   stock   of   chiffon    and   lace     em- 
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FAIRE  BRO'S.  <&  C* 

Manufacturers,  LEICESTER.,  ENG. 


LIMITED 


Our  CRUSOE   SPECIALTIES  may  be  relied  on  for  best  materials,  best  workmanship  and 
uniformly  good  quality  throughout. 

They  include  Narrow  Shaped  Duplex  Skirt  Webs,  Plain  Skirt  Webs,  Wide  Duplex 


Webs,  Prussian  Bindings. 

'NH£)     LOOK    FOR      THE. 

"CRUSOE" 

TRADE     M  ARK. 
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Insoles 

Corset  Webs 

Blind  Cords 
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Canadian     Agent: 

S.  Galdecott,  Bay  Street,  Toronto 
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belished  with  ribbon  embroidery,  gold  and  colored  beads, 
narrow  guipure,  galloons,  etc.  Tailored  styles  are 
promised  both  in  silk  and  in  washing  materials,  and 
there  are  hints  of  a  good  thing  in  embroidered  silks. 
Collar  and  cuff  sets  are  showing  and  lace  and  embroider- 
ed goods  are  too  useful  to  discard,  in  the  coming  sea- 
son, as  in  the  past  Summer,  careful  buying  will  have  to 
be  exercised.  The  man  who  has  made  money  on  nock 
wear  this  year  is  the  one  who  has  been  constantly  show- 
ing something  new.  lie  has  always  had  something  tasty 
and  fresh  in  his  department,  and  this  is  the  thing  that 
sells.  New  stock  must  be  always  coming  into  the  suc- 
cessful department. 

Embroideries 


manufacturers     have    made   excellent    use    of   motifs     and 
medallions   in   their   new  sample  lines. 

The  season  of  1907  promises  to  be  a  big  one  for  em- 
broideries, and  notwithstanding  the  absence  of  induce- 
ments on  the  part  of  the  manufacturers,  very  large  ad- 
vance orders  have  been  placed.  Usually  at  this  time  of 
the  year  20  percent,  is  allowed  upon  purchases,  but  now 
all  embroideries  have  to  be  bought  on  a  net  basis.  Manu- 
facturers are  full  of  orders  and  deliveries  promise  to  be 
decidedly  poor.  Irish  hand-embroidered  robes  and  blouses 
should  be  ordered  early  if  anything  like  an  early  delivery 
is  to  be  obtained,  for  the  embroiderers  are  full  of  work. 
Orders  should  be  given  now  for  embroidered  crowns  and 
brims  for  the  Summer  of  TJU7. 


Late  Summer  Gowns  Embroidery  Trimmed— New  Season's 

Patterns  in   Hand  Worked   Effects— All    Embroidery 

Orders  Placed  this  Year  on  a  Net  Basis. 

THE  late  Summer  styles  have  given  additional 
strength  to  the  embroidery  situation,  for  they  have, 
been  largely  used  for  the  embellishment  of  the  late 
Summer  gown.  Medium  weight  linens  are  elaborately 
hand-embroidered,  and  sheer  fabrics  show  many  embroid- 
ery flounces,  mostly  in  brodarie  anglaise  effects.  These 
arc  the  lines  on  which  manufacturers  have  worked  in  pre- 
paring the  new  lines,  and  machine  made  goods  follow  as 
closely  as  possible  the  hand-worked  effects.  The  novelty 
idea  is  the  adoption  of  Japanese  motifs  and  patterns,  and 
many  of  the  really  new  things  are  strongly  influenced  by 
the  Japanese  hand  embroideries. 

The  matched  set  is  again  wanted,  and  all  merchants 
should  have  a  fairly  large  representation  of  these  sets 
included   in   their   purchases.     The  blouse   and    whitewear 


A.  E.  RAE  &  CO. 

An  Ontario  charter  has  been  granted  A.  E.  Rae  & 
Co.,  Limited.  The  object  of  the  company  is  to  take  over 
and  acquire  the  business  and  assets  of  A.  E.  Rae  &  Co., 
Limited,  and  to  carry  on  the  said  business  and  generally 
to  import,  buy,  sell  and  deal  in  fancy  goods  and  dry 
goods  of  any  description.  The  incorporators  are  Alex- 
ander McLean  Macdonell,  Arthur  Carson  McMaster, 
George  R.  Geary,  Thomas  H.  Barton  and  Eitzgerald  D. 
Byers,  barristers  at  law,  Toronto.  The  capital  is  $150,- 
000,   divided  into   1,5(10  shares  of  $100. 


BRACEBRIDGE  MILLS  RUNNING 

The  Dominion  Linen  Mills  at  Braeebridge  are  run- 
ning again  to  their  full  capacity,  it  is  claimed.  They 
are  now  owned  by  the  Dominion  Linen  Mfg.  Co.,  of 
which  Chris.  Kloepfer  is  president,  Ewan  Mackenzie  vice- 
president,  R.  Dodds  (Guelph)  secretary,  and  Robert 
Caldwell  superintendent. 
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Successful     Excursion    to    Quebec 


The  Union   Des  Commis    Marchands,   of  Montreal, 
Have  an  Enjoyable  Outing. 

SATURDAY    evening,    .July   28,    the   Union   des  Commis 
Marchands— or    Dry     Goods     Clerks'    Association— of 
Montreal    held    their    third    annual    excursion.       This 
year  the  pleasure  seekers  were  taken  to  Quebec.    Between 
six   and   seven  hundred   persons    took   advantage  of   the  ex- 
cursion  to  visit   the  quaint  old  city,   and   it  may  safely  be 
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JULES  A.    JACOB 

President  Union  des  Commis  Marchands, 

Montreal. 


said  that  not  one  out  of  that  number  returned  dissatisfied 
with  tin'  trip.  The  weather  was  most  auspicious,  and 
everything  tended  to  promote  the  success  of  the  affair. 

Some  fourteen  coaches  left  the  Bonaventure  st.it  ion 
of  the  G.T.R.  about  midnight,  and  the  excursionists  ar- 
rived in  Levis,  opposite  Q-uebec,  about  half-past  seven  the 
next  morning.  Ferry  boat  was  then  taken  to  cross  the 
St.  Lawrence,  the  party  all  landing  there  about  half-past 
eight.  The  officers  were  met  and  welcomed  by  repre- 
sentatives of  the  Quebec  association,  Messrs.  C.  A.  Caron, 
presidenl  ;  J.  Ilamel,  vice-president  ;  .1.  Laeroix,  treas- 
urer ;  E.  Ilehert,  secretary;  P.  Matte,  assistant  treas- 
urer ;  M.  Marceau,  assistant  secretary  ;  ().  Giguere,  J. 
<)  Thivierge,  and  (!.  Soulard.  During  the  day  these  gen- 
tlemen did  all  in  their  power  to  make  the  stay  of  the 
visitors  in  Quebec  a  most  pleasant  one,  and  it  must  be 
said  they  succeeded  admirably.  Breakfast  was  served  in 
the  Hotel  Victoria,  after  which  the  excursionists  broke 
up  into  small  parties,  some  to  wander  round  viewing  the 
sights  of  the  historical  old  city,  others  to  visit  the  beau- 
tiful Montmorency  Falls  a  short  distance  from  Quebec, 
while  others  availed  themselves  of  the  opportunity  to 
visit  the  wonderful  shrine  of  St.  Anne  de  Beaupre,  |easily 
reached  by  electric  car  from  Quebec.  Everyone  enjoyed 
the  day,  however.  At  hall-past-  two  the  officers  and  mem- 
bers of  the  Commis  Marchands  were  guests  of  the  Quebec 
association  on  a  short-  trip  by  boat  to  the  beautiful  He 
d'Orleans,  where  a  very  pleasant  couple  of  hours  were 
spent. 

In  the  evening  at  eight  o'clock  (lie  Quebec  members 
were  guests  of  their  confreres  from  Montreal  at  a  friendly 
dinner,  which  was  more  in  the  nature  of  a  family  party. 
Messrs.   J.   A.   Jacob,   president    of   the    Union  des   Commis 


Marchands,  Montreal,  C.  A.  Caron,  president  of  the 
Quebec  association,  and  M.  J.  Hamel,  vice-president 
of  the  Quebec  association,   made  short  addresses. 

The  party  crossed  the  river  to  Levis  about  ten  o'clock 
and  entrained  for  Montreal,  arriving  at  half-past  six  next 
morning. 

Great  credit  is  due  the  officers  of  the  Union  des  Com- 
mis Marchands  for  their  judgment  in  choosing  such  a 
charming  place  for  the  excursion.  The  present  officers 
are  :  J.  A.  Jacob,  president  ;  J.  Matte,  first  vice-presi- 
dent ;  J.  0.  Labreque,  second  vice-president  ;  L.  J. 
Prud'homme,  secretary  ;  J.  C.  Laverdure,  treasurer  ;  L. 
C.  Langevin,  financial  secretary  ;  J.  A.  Laporte  and  E. 
R.  Beaudry,  commissioners. 

C.  N.  Robitaille,  president  of  the  amusement  com- 
mittee, did  everything  in  his  power  towards  promoting 
the  pleasure  of  those  on   the  excursion. 

Special  credit  is  due  Messrs.  Jacob,  Laverdure  and 
Matte  for  the  efforts  they  put  forth  to  make  the  affair  a 
success. 

VV.  U.  Boivin  represented  the  Dry  Goods  Merchants' 
Association,  Montreal  ;  J.  W.  Rice,  the  Early  Closing 
Society,  and  A.  St.  Germain  the  Travelers'  Asso- 
ci.it  ion. 


THE  LATE  ROBERT  CREAN. 

The  death  occurred  July  1,  at  his  home,  242  Bloor 
street  west,  Toronto,  of  Robert  ('.  Crean,  for  several 
years  head  of  the  firm  of  R.  C.  Crean  &  Co.,  hat  manu- 
facturers. Mr.  Cican,  who  founded  the  present  business, 
was     in    partnership    with   Mr.    Dunnett   for   a    few   years, 


J.  C.   LAVERDURE 

Treasurer  Union  des  Commis  Marchands, 

Montreal. 


the  latter  severing  his  connection  with  the  firm  when  it 
became  a  limited  company.  Mr.  Crean  has  been  ailing 
for  about,  a  year-,  but  had  been  able  to  attend  to  his 
business  duties  until  a  few  days  previous  to  his  death, 
lie  was  a  bachelor  and  lived  at  the  family  homestead 
with  his  two  brothers,  Gordon  C.  and  Robert  C,  and  a 
sister,    Miss   Frances   Crean. 


.Tigson — He'll   never  get  along. 

Jogson— No.      1    don't    believe    he   could   even    make   a 
successful  failure. 
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High  Prices  Still  Prevail — Growing  Interest  in  Fall 
Trade— A  Steady    Call   for  Rugs. 

SINCE  July  there  has  been  very  little  change  in  the 
situation  of  the  carpet  trade.  During  the  month 
there  has  not,  naturally,  been  a  great  deal  of  busi- 
ness done  on  any  hand.  What  call  there  is  in  the  car- 
pet department  of  the  retail  store  is  For  the  lighter  lines 
of  floor  covering's  suitable  for  Summer  use.  In  these,  of 
course,  there  is  not  a  very  great  choice  from  which  to 
make  a  selection,  so  that  business  must  necessarily  be 
limited  to  certain  lines  as  far  as  Summer  trade  is  con 
cerned. 

From  what  can  be  learned  the  Spring  season  of  1906 
has  been  a  most  successful  one  in  every  respect.  There 
seems  to  be  satisfaction  in  all  branches  of  the  trade. 
The  retailer  has  had  a  most  successful  period  all  round. 
Spring  this  year  came  so  early  that  one  would  be  in- 
clined to  believe  that  the  season  for  carpets  would  be 
over  somewhat  earlier  than  usual.  Despite  this  fact  the 
se  seems  to  be  the  case.  It  was  not  until  quite  the 
end  of  June  that  business  commenced  to  show  a  falling 
off,  while  many  houses  did  business  well  on  into  the  first 
two  weeks  of  July.  The  manager  of  the  carpet  depart- 
ment of  one  large  jobbing  house  very  closely  connected 
with  the  retail  trade  generally,  speaking  to  The  Review 
of  the  Spring  season,  stated  that  it  was  really  an  excel- 
lent one.  June,  particularly,  brought  with  it  much  busi- 
ness, On  being  questioned  he  stated  it  as  his  belief  that 
the  volume  of  business  transacted  during  the  month  of 
June  this  year  was  considerablv  ahead  of  that  of  June, 
L905. 

During  the  month  of  July  the  jobbers  have  not  made 
any  particular  attempt  to  obtain  trade  from  the  retail- 
ers, knowing  well  enough  that  there  would  be  no  use  in 
trying.  As  stated  before,  however,  certain  Summer 
lines  were  sold,  but  outside  of  this  there  has  been  little 
or   no  effort. 

Rather  an  unusual  thing  this  year  was  the  fact  that 
in  some  cases  travelers  were  on  the  road  for  a  greater- 
length  of  time  than  is  usually  the  case.  This  was 
caused  by  the  fact  that  more  than  one  merchant,  not 
having  bought  when  the  first  call  was  made  in  May,  had 
to  be  revisited,  which,  of  course,  necessitated  spending 
more  time  on  the  road.  Tn  some  cases,  too,  merchants 
placed  only  very  small  orders  in  May,  preferring  to  wait 
awhile  before  placing  further.  Very  little  inconvenience 
was  caused  in  this  way,  however,  as  such  occurences 
were  not  frequent. 

While  speaking  of  the  matter  of  delay  in  giving  a 
representative  of  the  house  with  which  one  deals  an  ol- 
der when  first  he  calls,  it  might  be  worth  while  saying 
that    the    SO'  ner   the     storekeeper   places     his   order     this 


year  the  better  for  him.  There  is  no'  occasion,  of  course, 
for  undue  haste,  nor  any  reason  why  a  merchant  should 
give  the  first  salesman  to  appear  his  order,  but  this 
-•■a -on  it  will  not  do  to  wait  too  long  before  placing  an 
order.  Priees  have  advanced  considerably,  as  everyone 
well  knows,  but  it  is  difficult  to  determine  what  figures 
will  rule  in  future  markets.  Certainly,  from  present  in- 
dications, prices  will  not  decline  any.  Numerous  in- 
stances have  been  cited  of  the  advanced  prices,  but  in 
many  eases  merchants  have  still  delayed  making  their 
purchases.  One  lint  which  sold  for  27c.  last  season  has 
been  advanced  to  31c.  This  is  but  one  line  in  many. 
The  retail  trade  do  not  accept  the  advanced  prices  in  all 
cases  as  well  as  might  be  expected.  .Merchants  are  in- 
clined to  think  that  they  have  gone  up  too  high.  This 
is  rather  surprising,  considering  the  fact  that  the  ad- 
vances which  have  occurred  were  anticipated  right  along. 
Then,  again,  it  was  necessary  that  prices  should  be  ad- 
vanced owing  to  the  state  of  the  raw  material  markets. 
But  not  all,  by  any  means,  argue  over  the  high  prices, 
which  is  shown. by  the  orders  already  received  from  the 
retail  trade.  Most  of  the  trade  accepted  the  inevitable 
philosophically. 

Hugs  continue  a  very  important  factor  in  the  mar- 
ket. The  interest  in  this  line  since  the  beginning  of  the 
year  has  surprised  a  great  many,  so  well  has  it  been 
sustained.  The  increased  favor  with  which  the  general 
public  seem  to  be  regarding  rugs  of  every  description  is 
not  favorably  viewed  by  the  trade  generally.  While 
there  is  business — and  very  good  business — in  selling  rugs, 
yet  if  carpets  were  sold  in  the  place  of  these  rugs  the 
profits  would  be  larger.  It  is  a  well  known  fact  that 
rugs  are  sold  on  a  very  small  margin,  while  it  is  pos- 
sible to  make  a  fair  and  honest  profit  on  carpets.  In 
consequence  it  would  be  the  better  for  the  trade  as  a 
whole  if  the  present  large  rug  business  were  turned  into 
carpet  business.  This,  naturally,  cannot  be,  since  if  the 
people  want  rugs  they  will  have  them,  but  it  lies  with 
the  merchant  a  great  deal  whether  or  not  the  sale  of 
rugs  shall  be  moderated.  It  is  very  often  possible. 
through  the  right  kind  of  talking-  at  the  right  time,  to 
make  a  carpet  sale,  by  turning  the  attention  of  the 
prospective  customer  to  carpet  lines  instead  of  rugs.  Of 
course  it  would  not  do  to  show  carpets  when  rugs  are 
asked  tor.  but  very  often  a  good  salesman  can  turn  the 
scale  at   the  right  moment. 

It  is  rather  difficult  to  determine  just  to  what  cause 
may  be  attributed  the  abnormal  sale  of  rugs.  There  are 
many  reasons,  no  doubt,  which  would  account  for  the 
increasing  business,  if  one  were  to  look  them  up.  ft 
may,  to  a  large  extent,  be  due  to  the  fact  that  with  the 
advent  of  modern  ideas  rugs  are  preferred  to  carpets. 
They  are  easier  to  handle  at  all  times,  being  removed 
when  necessary  and  relaid  without  any  trouble;  again, 
many   prefer  rugs   inasmuch   that   they   think   the  room    is 
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- ,   Selling  Carpets  Without  Carrying  Stock. 


Furniture  dealers  should  be  interested  in  knowing  of  a  plan  whereby 
a  good  carpet  trade  may  be  done  in  connection  with  ihe  regular  business 
without  necessitating  an  enlargement  of  premises  or  any  investment  be)  ond 
a  very  small  amount.      Some  features  to  consider  are  : 

NO   CAPITAL   INVOLVED.     NO   OLD   STOCK   AT   END   OF   SEASON. 

ALWAYS  A   GOOD    RANGE   OF   PATTERNS.      NO   WORRY.      PROMPT   SERVICE. 

Upwards  of  a  half  hundred  enterprising  furniture  dealers  in  Onlario 
are  finding  this  a  profitable  acquisition  to  their  business.  Send  in  a 
request  and  let  us  give  you  full  particulars  of  this  matter.  You'll  be  very 
glad  if  you  do.      Address 

THE   ADAMS    FURNITURE    CO.,  Limited 


TORONTO. 


ONTARIO 


Rudolph  DeutscH 

(To  the  Wholesale  Trade) 

IMPORTED  SPECIALTIES  IN  RUGS 
MORAVIAN    REVERSIBLE    RUGS,    (imported) 

Reversible  and  hand   made.      Perfect   reproductions  of  Oriental  Patterns.      The  best 
value  for  the   money  in  the  market.       Sizes  from    16x32   inches  to  13 Vi  x  16^4  feet. 

KABUL   AXMINSTER  RUGS,    (imported) 

A  big  seller,  giving  unsurpassed  style   and   durability  for  a  very  low  price.    The  only 
fabric  of  the  kind  in  the  market.    Sizes  from  16x32  inches  to  9x12  feet. 


FRENCH  WILTON  and  FRENCH  BODY  BRUSSELS  RUGS 
FRENCH   VELOUR  PORTIERES 
FRENCH  VELOUR  TABLE  COVERS 

Large  stock  carried  in  Montreal  for  immediate  delivery. 


Double  face,  highest  grade. 
Samples  and  prices  sent  on  request. 


E.  DUVER.GER  ®>  CO. 


SOLE  CANADIAN  AGENTS 

Salesrooms:  403-404  Coristine  Bldg. 


MONTREAL 


THE  IMPERIAL  CARPET  CO.,  LIMITED 

60  front  Street  West,  TORONTO 

As  exclusive  handlers  of  all  lines  of  FLOOR  COVERINGS,  are   in  a    position   to 
supply   every    want  in    a  Carpet  Department. 

Our   travelers  are   now   on  the   road  with  complete  lines  for   Fall,  or  immediate 
delivery. 

MAIL.     ORDERS 

We  give  prompt  and   careful    attention    to  all   LETTER  ORDERS,   and  see  that 
goods   are   shipped    same  day  as  order   received. 

"Our    Cut    Ordor     Department" 

is   filling  a  long  felt  want  in  the  trade.      WRITE   FOR   SAMPLES. 
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thus  given  a  richer  appearance,  although  it  would  be 
very  hard  to  better  the  appearance  of  a  first-class  car- 
pet. Many  consider  rugs  much  more  sanitary  than  car- 
pets, and  doubtless  there  is  a  great  deal  in  this.  An- 
other reason  is  that  it  is  possible  to  obtain  reversible 
rugs,  such  as  for  instance  the  Smyrna.  This  is  a  point 
very  much  in  favor  of  the  rugs.  Cost  is  another  consid- 
eration  which   influences   many. 

Mattings  continue  in  good  demand  throughout  the 
country.  Retail  houses  are  still  making  more  or  less 
display  of  these  lines.  Chinese  mattings  in  many  quar- 
ters are  not  viewed  with  the  same  favor  as  are  the 
Japanese  lines.  It  is  claimed  that  the  former  do  not 
wear  so  well  as  the  latter.  There  may  be  some  truth  in 
this  since  orders  received  by  some  of  the  jobbing  houses 
do  not  call  for  China  mattings  as  much  as  formerly. 

Stocks  of  both  China  and  Japan  mattings  are  not  of 
the  largest,  but  jobbing  houses  are  able,  as  a  rule,  to 
take  care  of  all  orders  received. 

A  large  retail  store  in  Montreal  is  having  good  sale 
at  present  for  Japanese  cotton  rugs,  which  they  are 
vigorously  pushing.  They  are  selling  these  in  blue  and 
white,  green   and  white,   and   pink   and  white. 

Among  other  Summer  lines,  fibre  carpets  and  rugs 
are  enjoying  very  good  sale(  in  Montreal  and  Toronto  re- 
tail houses.  These  are  being  pushed  for  use  in  Summer 
cottages,  in  many  instances,  and  results  are  quite 
satisfactory. 

Representatives  of  the  larger  retail  stores  are  now 
in  Europe,  having  left  at  different  times  during  June 
and  July. 

Oilcloths   and  Linoleums. 

Business  in  oilcloths  and  linoleums  is  rather  slow, 
as  is  usual  at  this  time  of  year.  Some  trade  is  pass- 
ing, but  it  is  not  by  any  means  large.  Fall  shipments 
are  going  rapidly  forward,  and  favorable  rates  on  do- 
mestic and  foreign  goods  have  contributed  to  heavy 
orders. 


JUTE  IN  THE  EAST. 

The  tremendously  high  price  of  jute  this  season  is 
surprising.  It  surpasses  all  records.  Cultivators'  pro- 
fits are  exceedingly  high,  very  considerably  higher  than 
they  were  last  year.  Were  it  not  for  the  fact  that  jute 
is  such  a  cheap  fibre,  it  is  thought  that  the  consump- 
tion would  be  affected  by  the  very  advanced  prices  now 
demanded.  The  price  of  export  jute  is  something  like 
25  per  cent,  higher  than  it  has  been  heretofore.  In  East 
India  the  Government  is  trying  to  improve  the  cultiva- 
tion of  jute. 

TIBETAN  RUGS. 

THE  Indian  Trade  Journal,  in  some  recent  references 
to  Tibetan  rugs,  says  :  "At  Little  Gobshi  there 
was,  and  now  probably  is  again,  the  finest  rug 
factory  in  Tibet.  A  large  two-storied  house  with  a 
courtyard  was  filled  entirely  with  the  weaving  looms  of 
both  men  and  women  workers.  The  patterns  used  are 
native  Tibetan,  and  the  colors  are  excellently  blended 
and  rich  in  themselves.  It  is  difficult  for  them  to  make 
a  piece  of  stuff  wider  than  about  30  inches,  because  their 
looms  are  of  a  primitive  description,  scarcely  more  ad- 
vanced than  those  of  the  Chumbi  Valley,  nor  do  they 
attempt  to  make  a  pattern  larger  than  can  be  contained 
upon  a  single  width.  The  plain  orange  and  maroon 
rugs  are  made  in  narrow  strips  and  sewn  together  to 
any  desired  width,  but  this  is  not  done  with  the  figured 
cloths.      The   difference   in   quality    between   one   rug     and 


another  is  often  a  matter  of  expert  knowledge  only.  At 
first  one  is  surprised  and  inclined  to  resent,  the  great 
differences  in  the  price  of  these  rugs  ;  two  will  be 
shown  you,  one  slightly  softer  in  the  pile,  perhaps  also 
slightly  looser  in  design.  You  will  get  that  for  3 
rupees.  The  other  one,  crisper  to  the  touch,  and,  if  you 
will  look  closely,  far  richer  in  color,  they  will  not  sell 
you  for  less  than  25.  But  when  the  eye  is  once  taught 
to  recognize  the  difference,  the  cheaper  rugs  are  easily 
seen  to  be  inferior  from  every  point  of  view.  They  are, 
however,  more  than  good  enough  for  the  London  mar- 
ket, and  this  _ is  one  of  the  industries  at  Gyantse  which 
might  most  profitably  be  developed.  The  entire  annual 
output  of  the  first  factory  in  Tibet  would  appear  to  be 
about  500  rugs." 

BRITISH    CARPET    EXPORTS. 

EXPORTS  of  British   carpets   (rugs  not  included)   dur- 
ing the    five  months  ending  May  31   last,  and    the 
corresponding  period  of  1905,   were   as  follows  : 
To—                                                              1905.  1906. 

Germany    £     6,934  £     4,450 

Holland  42,656  43,764 

Belgium   5,237  6,513 

France   6,162  4,759 

Spain  and   Canaries   663  1,777 

United   States   14,191  45,420 

Chili  14,911  34,793 

Argentine  Republic  47,046  56,075 

Australia  45,396  45,323 

New  Zealand 12,601  20,004 

Canada   178,197  167,064 

Other  countries  66,585  93,017 

Totals  £440,629        £523,559 


ORIENTAL  RUGS  IN  A  FAMOUS    LONDON  SHOP. 

I  HAVE  been  studying  carpets  at  Liberty's,"  says  the 
editor  of  Truth,  in  a  recent  issue,  "chiefly  Oriental 
specimens,  whose  beauty  of  coloring  I  despair  of 
conveying  to  you  by  the  weak  medium  of  the  pen.  The 
Kirman  rugs  and  carpets,  for  instance,  are  of  tints  so 
deftly  mingled  that  not  one  predominates  in  any  marked 
degree,  and  yet  the  effect  is  incomparably  rich  and  re- 
fined. One  of  them,  on  a  green  ground,  has  a  pattern  of 
pines  thrown  in  glowing  colors  on  cream  color  against 
the  green  with  a  hint  of  blue,  of  purple,  of  old  rose, 
mere  suggestions,  vague  yet  telling.  The  way  in  which 
this  clever  interweaving  of  colors  throws  up  the  bolder 
tints  of  the  pine  design  is  more  than  admirable.  There 
are  six  or  seven  borders  to  this  carpet,  each  not  only 
beautiful  in  itself  in  color  and  design,  but  intelligently 
adapted  to  enhance  the  effect  of  the  other  borders.  This 
is  where  skill  is  so  prominently  displayed  in  the  design- 
ing. Furniture  looks  its  best  on  these  creamy  carpets. 
Think  of  Chippendale  or  Louis  XV  chairs  and  tables  dis- 
playing their  dainty  legs  against  so  admirable  a  back- 
ground. 

"Green  carpets  are  in  great  favor.  A  splendid 
emerald  green  shown  me  came  from  Anatolia,  and  a 
beautiful  Nile  green,  just  the  tint  of  flowing  water,  from 
Kassaba.  Other  beautiful  examples  came  from  Ferahan, 
Shirvan  and  Khiva.  From  Samarkand  and  Yarkand 
come  Chinese  carpets,  a  wonder  in  Imperial  yellow,  and 
a  delicious  dream  of  color  in  tones  of  heavenly  blue.  The 
sheen  on  these  is  like  the  bloom  upon  a  plum.  At  Akbar, 
in  the  Northwest  Provinces  of  India,  the  reproduction  of 
good  old  Turkey  carpets  is  carried  on  for  the  firm,   with 
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the  result  that  good,  lasting  work  can  be  had  at  aston- 
ishingly low  prices.  Think  , of  something  under  £9  for  a 
thick,  ever-wearing  Turkey  carpet  on  a  ground  of  red  or 
blue  or  green.  From  Ireland,  too,  come  handsome  car- 
pets, copies  of  good  old  designs  supplied  by  Liberty,  and 
again  surprisingly   inexpensive. 

"I  enjoyed  seeing  the  English  sunshine  fall  through 
the  high  glass  dome  in  the  wooden-paneled  room  on  car- 
pets from  many  parts  of  India  and  from  Persia;  on  old 
armor  dating  back  to  the  days  of  mediaeval  romance  ; 
on  Gothic  furniture;  on  Celtic  chairs  with  their  ancient 
runic  ornament;  and  seeing  all  these,  collected  from  such 
varied. places,  give  up  the  secret  of  their  glorious  color 
to  our  pale  English   sun.     It  could  not  fade  them  if  it 


being  shown.  Curtains,  table  covers  and  bed  covers,  all 
to  match,  are  being  shown.  A  room  furnished  in  this  has 
a  cool  and  cosy  appearance  such  as  is  required  during  the 
warm  Summer  months.  Art  nouveau  designs  on  white 
grounds  and   in  green  and  blue  are  also  shown. 

Regarding  the  plain  Madras  muslin  curtains,  they  are 
selling  along  usual  lines.  All  cream,  and  colored,  both 
are  enjoying  good  sale.  Yellow,  pink  and  green  shades 
are  popular.  Swiss  tambourd  muslin  curtains  are  being 
featured  by  some  retailers. 

Special  display  is  being  given  cotton  tapestry  curtains 
by  a  large  retail  store  in  Montreal.  The  designs  shown 
are  very  pretty.  It  is  the  aim  of  this  store  to  reach  all 
those   living   during    the   warm   weather   in   Summer     cot- 


DRAPERY    FOR    AN    ARCH 

For  the  arch  drapery  illustrated  on  this  page,  the  materials  and  quantities  required  are  as  follows  :  25  yards  of  velvet  52  inches  in 
width,  49  yards  of  fringe,   4  yards  of  1  Inch  rope,  4  yards    of   5-8  inch  rope  with  tassels,  3  1-2  yards 
of  lining  for  the  pelmet  and  3  1-2  yards  of  sail   cloth,  this  and  the  pelmet 
lining  being  31   inches  in  width. 


tried,    porn-   dear  !      So    linn    are    the     dyes     that    only     a 
tropic  sunshine  can  affect  them." 

Curtains 


Some   Features  of  the    Summer  Sales   at   Retail — Trade 
Confined  to  Curtains  for   Summer  Use 

TRADE  in  curtains  is  running  along  steadily,  pretty 
well  in  staple  lines.  Trade  is  confined  to  curtains 
suitable  for  Summer  use.  All  sorts  of  Madras  mus- 
lin curtains  are  in  request.  Shadow  taffetas  are  being 
sold  in  curtains  by  the  pair  and  also  sold  by  the  yard 
for  upholstery  use.  Some  firms  are  making  a  specialty  of 
these  taffetas  at  present,  and  are  showing  many  neat  de- 
signs.    Taffetas    in   white   grounds    with    floral     effects    are 


tages.  The  curtains  are  supposed  to  be  used  in  conjunc- 
tion with  fibre  mats,  etc.  The  curtain  pattern  is  gener- 
ally a  small  ground,  a  set  figure,  as  a  rule,  and  the  colors 
in  demand  are  principally  blue  and  drab,  green  and  drab, 
yellow  and  drab,  and  red  and  drab.  When  a  room  is  fur- 
nished with  this  the  result  is  very  satisfactory,  coolness 
and    simplicity   prevailing. 

Higher    prices    for    Nottingham   curtains   are   discussed 
in   some  quarters,   but  so  far  nothing  has  resulted. 


HAMMOCKS    A    GOOD    LINE. 

Wide-awake  merchants  are  pushing  all  lines  of  ham- 
mocks for  all  they  are  worth  during  this  month.  Window 
space  is  being  used  for  display  purposes;  the  advertising 
columns  of  the  local  papers  are  brought   into  requisition, 
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Geo.  H.  Hees,  Son  &  Co. 


MANUFACTURERS    OF 

WINDOW  SHADES 

(BOTH   HAND  AND  MACHINE   MADE) 

in   piece  goods,  plain,  dadoed,   fringed, 

laced  and  insertioned,  mounted  on 

Hartshorn    Spring    Rollers. 

Lace  Curtains 

Bobbinet 

Curtains 

Lace 

Door  Panels 

Furniture 
Coverings  in 
various 
materials 

N.B.  We 
have  re- 
moved to 

CURTAIN  POLES 

in  wood  or  brass,  with  ends,  rings  and 

brackets. 

Tapestry  and 
Chenille 
Curtains  and 
Table  Covers 

Portieres  and 
Draperies 

Silks  and 
Burlaps  for 
Wall 
Coverings 

Silk  and 

our  New 
Ware- 
house, 
No.  52 
Bay  Street 

Drapery  Pins,  Shade  Pulls 

Stair  Plates 

Highly  Finished  Martingale  Rings 

etc. 

WE  SELL  OUR  GOODS  AT  A 
PRICE   THAT  AFFORDS  THE 
RETAILER   LARGE  PROFITS 

Cotton 
Plushes  and 
a  general 
stock  of 
Upholsterers' 

. 

GE0.H.HEES.SON&CO. 

LIMITED 

52  BAY  ST.,  TORONTO 

Supplies 

N.B.-Many 

of  the  above 
goods  are 
from  our  own 

No.  20  St.  Helen  St.,  MONTREAL 

looms  in 
Valleyneld. 
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and  all  means  arc  utilized  to  bring  the  hammocks  before 
the  notice  of  the  public.  This  is  eminently  the  month  to 
push   them. 

Wall     Paper 


Heavy  Orders  Booked  for  Many  New  Designs— Novelties 
in  Canadian   Lines. 

FROM  reports  received  from  travelers  now  on  the  road 
it  would  appear  that  this  will  be  an  excellent  season 
all   round.     Trade,  in   the   west    seems  to  be  particu- 
larly   active,    and    orders    received    from    towns    out    there 
have  been  most  satisfactory.    Business  from  the  Maritime 
Provinces  is  also  brisk. 

Beautiful  Lines  Offered  This  Season. 

This  year  the  wall  paper  houses  have  turned  out  a 
range  of  beautiful  designs,  such  as,  a  few  years  ago, 
would  have  been  considered  impossible  of  execution.  One 
of  them  has  plroduced  an  exceptionally  pretty  piece  of 
work,  easily  one  of  the  finest  yet  attempted  in  Canada. 
It  is  a  scenic  frieze,  depicting  the  Three  Sister  Mountains 
in  British  Columbia.  The  width  of  the  roll  is  twenty- 
one  inches.  No  less  than  twelve  colors  enter  into  the 
composition.  The  design  is  wonderfully  striking  and 
realistic  in  appearance. 

This  is  but  another  instance  of  improvement  in  the 
Canadian  wall  paper  industry.  The  quality  now  produced 
is  well  worthy  to  compete  with  the  best  imported  lines. 
Canadian  wall  paper  industry.  The  quality  now  produced 
is  well  worthy  to  compete  with  the  best  imported  lines. 
One  has  but  to  look  at  the  samples  shown  to  sec  the 
truth  of  this  statement.  German  lines,  always  considered 
so  much  superior,  have  been  copied  in  such  a  manner  as 
to  enable  the  merchant  to  offer  his  customers  Canadian 
goods,  knowing  that  in  doing  so  he  is  giving  values  just 
as  good  as  those  obtained  in  German  offerings. 

Push    Canadian   Goods. 

This  is  a  matter  which  should  be  taken  up  by  the 
general  trade.  Canadian  manufacturers  are  doing  their 
utmost  to  turn  out  such  a  class  of  goods  as  will  leave  no 
room  for  complaint  as  to  quality  and  beautv  of  designs. 
Every  year  they  arc  taking  greater  pains  to  obtain  the 
best  designs  on  the  market,  and  their  productions  are 
thoroughly  creditable.  To  maintain  steady  progress  the 
manufacturer  must  have  the  help  and  backing  of  the  re- 
tail   trade. 

CHOOSING  WALL  PAPER. 

TO  select  a  suitable  wall  paper  is  to  many  persons  a 
most  perplexing  ordeal,  and  it.  is  only  natural  that 
they  should  expect  their  decorator  to  help  them 
with  practical  advice.  The  decorator  should,  therefore, 
have  some  knowledge  of  the  merits  and  demerits  of  the 
various   wall   papers   in   general   use. 

When  a  customer  has  definitely  decided  the  color, 
style,  texture,  and  approximate  price  of  the  paper  to  be 
chosen,  the  selecting  of  it  becomes  a.  fairly  simple  matter. 
To  reach  a  decision  on  these  four  points  should  be  com- 
paratively easy,  if  the  suggestions  here  given  are  remem- 
bered and  acted  upon. 

The  color  will  depend  on  the  individual  taste  of  the 
customer,  and  also  on  the  tints  used  in  the  hangings  and 
furniture  existing  already  in  the  room.  But  it  i»  well  to 
recollect  that  yellow  is  the  most  permanent  and  blue  the 
most  fugitive  of  colors.  Vivid  red  is  the  most  exciting, 
green  the  most   restful.     Red  gives  the  cosiest   effect.    Dark 


tones  appear  to  contract  a  room  ;  light  colors,  on  the 
contrary,    give   apparent    size. 

Green  being  a  mixture  of  blue  and  yellow  (and  blue 
being  very  fugitive),  there  is  a  tendency  for  greens,  when 
fading,    to  assume  a  yellowish  tone. 

Beyond  these  simple  rules,  a  person  of  ordinary  com- 
mon sense  should  not  require  much  help  on  this  point. 

The  next  thing  to  consider  is  the  best  style  to  em- 
ploy. Plain  papers  are  pleasing  and  restful  in  effect,  and 
cannot  be  improved  upon  as  a  background  for  pictures. 
They  are,  however,  very  easily  spoilt,  the  least  stain  or 
scratch  showing  up  on  them  with  exaggerated  distinct- 
ness.    For   this    reason  they   are  unsuitable   for   nurseries, 


No.  1757. 

A  Popular  Floral  Stripe.     Manufactured  by  Stauntons 

Limited,    Toronto. 

staircases,  bathroom,  kitchen,  and  rooms  subjected  to 
much  wear.  For  a  picture  gallery,  studio  or  study,  they 
are  excellent. 

Great  care  must  be  taken  when  hanging  them,  other- 
wise the  joints  will  be  painfully  visible.  In  the  event  of 
a  customer  having  a  preference  for  plain  paper,  but  hesi- 
tating as  to  its  utility,  it  is  well  to  suggest  as  a  good 
alternative  a  plain  stripe  or  a  small  spot  pattern  in  self 
colors,  such  as  a  fleur  de  lis,  wreath,  etc.  A  large  der 
sign  does  not  of  necessity  dwarf  a  room  if  the  shades  ift 
the  pattern  do  not  form  any  strong  contrasts. 

A    stripe   of    medium     width   gives    height,    but    avoid 
broad   stripes  in  small  rooms,   as  they  may  seem  to  con- 
tract  them. 
L06 
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'WATSON -FOSTER" 


WALL 


PAPERS 


AT  REALLY  FLAT  PRICES 


TO  MAKE  UP  THE  DIFFERENCE  IN  LOSS   WE    RELY   ON    LARGELY 
INCREASED  BUSINESS,  MEANING 

GREATLY  INCREASED  RUNS 
REDUCING  PRODUCTION  COST 

ENABLING  US  TO  OFFER  A  CLASS  OF  PATTERNS  AND  COLORINGS 
-FORMERLY    HIGH-GRADED-AT    FIGURES   WHICH    MEAN    ALL 
SORTS  OF  PROFIT  TO  THE  DEALER. 

THIS  IS  OUR  POLICY,  AND   WE  ARE  MORE   THAN 
SATISFIED  WITH   IT  SO  FAR. 

|T  IS  AN  OPPORTUNITY   TO  YOU. 

TAKE  ADVANTAGE  OF  IT 

OUR  MEN  ARE  GOING   YOUR  WAY. 

the  WATSON-FOSTER  CO.,  ltd 

MONTREAL 
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WINDOW  SHADES 


SHADE  CLOTH 


POLES  and  TRIMMINGS 

We   manufacture   all  grades   of    Window   Shades   and  Shade 
Cloth       j*     £•     <&      Prices  and   Color   Books   on  Application. 

DALY  &  MORIN,  Montreal 

Factory  :     LACHINE. 
F.   Q.   SOPER,   29   Melinda   Street,   Toronto,   Agent  for  Ontario. 


KINGS 


Establshed   1775 


FAMOUS 


Sold  by  leading  Jobbers. 


SCOTCH 


Every  pleoe  perfect. 


HOLLANDS 


Scotch  Hollands,  for  nearly  a 
century  and  a  quarter,  have 
been  recognised  by  the  Trade 
of  the  world  as  the  most  reli- 
able and  salable  shading  made. 

or  its  non-shrinking  qualities, 
durability,  coloring,  and  stead- 
fast dyes.  King's  name  on 
every  piece. 

Hollands,  of  John  King  &  Son, 
are  handled  by  all  the  leading 
houses.  Made  in  all  colorings 
and  widths. 


They  are  popular  because  they 
are  the  most  effective  shading 
for  the  money  in  the  market, 
and  dealers  can  turn  them  over 
more  quickly  than  any  other. 


JOHN    KING   &  SON, 

GLASGOW,    SCOTLAND. 

Sole  Selling  Agent : 

SYDNEY    MASS, 

Nordheimer  Bldgs.,  8  Co/borne  St., 

TORONTO 


Good   Counter 
For  Sale        


Here's  an  excellent  chance 
for  a  merchant  to  buy  a 
second-hand  counter  at  a 
reasonable  price. 

The  top  is  walnut,  the  front 
and  sides  oak.  Size,  2  feet 
2  inches  wide  ;  3  feet  deep; 
15  feet  long. 


The  MacLean  Publishing  Co. 

Limited 

10  Front  St.  East,  Toronto. 
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Many  people  are  attracted 
by  anything  grotesque  and 
startling,  but  such  designs 
soon   become   wearisome   and 

irritating-  to  the  nerves, 
and  during  an  illness  prove 
intolerable. 

Where  a  room  is  furnished 
in  the  style  of  any  particu- 
lar period,  it  is,  of  course, 
desirable  to  choose  a  paper 
in  keeping  with  that  period. 
But  the  customer  must  not 
expect  to  lind  such  papers  in 
abundance   at   low   prices. 

The  next  point  to  consid- 
er is  the  texture  of  the 
paper  to  be  chosen,  and 
what  applies  in  this  case  to 
plain  papers  applies  equally 
to  figured  ones.  Ingrains, 
though  very  pleasing  in  ap- 
pearance, unfortunately  fade 
readily,  and  their  velvety 
surface  harbors  the  dust  and 
is  therefore  less  sanitary 
than  a  smoother  paper.  Silk 
fibre  presents  a  hard,  fairly 
smooth  surface,  which  can 
be  easily '  dusted  down;  they 
are  tough  and  durable,  and 
at  the  same  time  Very  ar- 
tistic. They  do  not  absorb 
the  light  as  ingrains  do. 
Satinettes  possess  a  shiny 
finish  that  many  object  to, 
but  they  wear  fairly  well 
and  are  useful  to  lighten 
dark     rooms. 

The  Guelph  Carpet  Mills 
Co.,  of  Guelph,  Ont.,  are 
planning  for  the  erection  in 
September  of  an  addition  to 
their  present  premises  and 
plant,  for  the  manufacture 
of  tapestry,  art  rugs,  art 
squares,  etc.  A  new  build- 
ing, fifty  feet  clear  in 
height,  in  order  to  take  in 
the  drums  tor  the  tapestry 
jrinting,    will   be   necessary. 


: :  :  #  ■    .  . 


t  1  ' 


»RNEQ 
3  1.906 


Money  Making 

WALL  PAPERS 


Judging  Wall  Papers  by  the  standard  of  price  alone 
will  always  be  found  unsatisfactory. 

It  is  vastly  more  important  to  consider  the  profit- 
earning  possibilities  of  the  different  makes  of  Wall 
Papers  submitted  for  your  approval. 

We  have  learned  the  way  to  make  our  Wall  Papers 
so  pleasingly  attractive,  that  quick  sales  and  good  profits 
are  assured  to  the  dealer  handling  them. 

When  our  salesman  turns  over  our  samples  you  will 
recognize  profit-earning  possibilities  not  to  be  found  in 
other  makes. 

Your  order  will  be  filled  to  your  satisfaction. 


^&f 


STAUNTONS  l 


IMITED 


Makers  of  Superior  Wall  Papers 

TORONTO,  Ont. 


DOWN     COMFORTERS 
COTTON    COMFORTERS 
BED    PILLOWS 

WHITE    CUSHIONS 

COSIES,  MUFF  BEDS, etc. 


PRICE  LIST  ON   APPLICATION 


FEATHERS    BOUGHT 


The  Toronto  Feather  &  Down  Company,  Limited 

74  King  Street  West,  - 


TORONTO 
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TRADE  INQUIRIES. 

Since  the  publication  of  the  last  report  there  have  been  received  the 
following  inquiries  relating  to  the  Canadian  dry  goods  trade.  The 
names  of  the  firms  making  these  inquiries,  with  their  addresses,  can  be 
obtained  upon  application  to  "  Superintendent  of  Commerce,  Ottawa." 
Please  quote  the  reference  number  when  requesting  addresses. 

SINCE  the  last  issue  of  The  Dry  Goods  Review  there 
have  been  received  by  the  Department  of  Trade  and 
Commerce  the  subjoined  inquiries  relating  to  Cana- 
dian trade.  The  names  of  the  firms  making;  these  in- 
quiries, with  their  addresses,  can  be  obtained  upon  ap- 
plication to  "Superintendent  of  Commercial  Agencies, 
the  Department  of  Trade  and  Commerce,  Ottawa." 

748.  Cotton  yarn. — A  Manchester  firm  desire  to 
correspond  with  and  send  samples  to  Canadian  impor- 
ters of  cotton  yarn. 

749.  Agency. — A  Manchester  firm  ask  for  agency  of 
textile  specialties  from  Canadian  manufacturers  of  same. 

750.  Patented  yarn. — A  Manchester  firm  wish  to 
correspond  with  managers  of  all  weaving  mills,  regard- 
ing sales  of  patented  yarn  drawing  in  machine. 

769.  Agencies. — A  London  firm  of  export  merchants 
is  seeking  buying  agencies  for  Canadian  firms  desiring 
representation  in   Great  Britain. 

820.  Agent.— A  Yorkshire  firm  manufacturing  ready- 
made  clothing  desire  to  appoint  an  agent  in  Canada  for 
the  sale  of  their  boys'  and  men's  ready-made  clothing, 
uniforms,  etc. 

822.  Ready-made  clothing. — A  Yorkshire  firm  manu- 
facturing all  classes  of  juveniles'  and  men's  ready-made 
clothing  invite   correspondence   with   parties   interested. 

823.  Ready-to-wear  clothing.— A  large  Plnglish  cloth- 
ing firm  manufacturing  ready-to-wear  clothing,  women's 
skirts,  blouses,  and  military  and  officials'  uniforms,  de- 
sire to  place  their  goods  on  the  Canadian  market  and  to 
appoint  a  reliable  firm  as  agent  for  them  in  Canada. 

824.  Ready-made  clothing. — A  Yorkshire  firm  of 
woolen  merchants  desire  to  be  put  in  touch  with  Cana- 
dian manufacturers  of  ready-made  clothing  interested  in 
the  buying  of  woolen  cloth  in  the  piece  for  making  suits, 
and  invite   correspondence. 

825.  Ready-made  clothing. — A  Yorkshire  firm  manu- 
facturing boys'  and  men's  ready-made  clothing,  also  uni- 
forms of  all  descriptions,  ask  to  be  put  in  touch  with 
Canadian  buyers. 

826.  Bagging. — A  London  firm  manufacturing  bagg- 
ing such  as  is  used  for  making  grain  sacks,  buntings,  tent 
ducks,  canvas  goods,  cords  and  twines,  etc.,  desire  to 
extend  their  Canadian  connection,  and  have  asked  to  be 
placed  in  touch  with  importers  in  the  Dominion. 

829.  Agents. — A  London  firm  of  merchants  and  com- 
mission agents  with  branches  at  Port  Elizabeth,  Cape 
Town  and  Durban,  South  Africa,  are  open  to  act  for 
Canadian  manufacturers  and  shippers  seeking  representa- 
tion in  South  Africa. 

832.  Ready-made  clothing. — A  large  Yorkshire  firm 
desire  to  negotiate  with  Canadian  buyers  of  boys'  and 
men's  ready-made  overcoats,  caps,  etc.,  and  invite  cor- 
respondence. 

838.  Woolen  and  cloth  rags. — A  Yorkshire  firm 
manufacturing  all  kinds  of  mungo  and  shoddy,  desire  to 
hear  from  Canadian  buyers,  and  also  inquire  for  Cana- 
dian shippers  of  all  kinds  of  woolen  and  cloth  rags. 

839.  Soft  rags.— A  Yorkshire  firm  desire  to  get  in 
touch  with  Canadian  importers  of  all  kinds  of  woolen, 
cloth  and  soft  rags,  also  clippings,  and  invite  corre- 
spondence from  buyers. 

840.  Woolen  mungo  rags.— A  Yorkshire  firm  ask  to 
be  put  in  communication  with  Canadian  buyers  of  new 
and  old  woolen  mungo  rags,  and  would  appoint  a  suit- 
able agent  for  Canada. 

841.  Leather    belting,    etc.— A    Yorkshire    firm    manu- 


facturing all  kinds  of  leather  belting,  hydraulic  and  me- 
chanical leathers,  picking  bands  and  loom  requisites,  rub- 
ber leather  and  dynamo  and  elevator  belting,  ask  to  be 
put  in  communication  with  Canadian  buyers,  and  are 
open  to  appoint  a  suitable  firm  as  their  agent  in  Canada. 

842,  Friezes,  etc.— A  Yorkshire  firm  manufacturing 
friezes,  vicunas,  meltons,  naps,  presidents,  duffle  and 
woolen  goods,  mantle  cloths  and  numnahs,  invite  corre- 
spondence with  Canadian  buyers. 

843.  Agent. — A  Yorkshire  manufacturer  of  British- 
made  mungo  and  shoddy,  desire  to  appoint  reliable  agent 
in  Canada  for  their  goods. 

869.  Fancy  leathers,  etc. — A  Midlands  company 
manufacturing  skivers  and  roans  as  used  by  hat  makers; 
fancy  leathers  for  bookbinders,  purse  and  bak  manufac- 
turers; also  compressed  leather  as  used  by  boot  manu- 
facturers, wish  to  get  into  correspondence  with  Canadian 
buyers. 

872.  Shoddy,  etc.— A  large  Yorkshire  firm  desire  to 
negotiate  with  Canadian  firms  importing  shoddy,  mungo 
and  woolen  rags. 

^74.  Woolen  waste,  etc. — A  Yorkshire  firm  desire  to 
get  into  direct  communication  with  Canadian  exporters 
of  hosiery   and   woolen  waste  from  Canada. 

875.  Cow-hair. — A  large  British  firm,  manufacturers 
of  hair  felt,  etc.,  invite  correspondence  with  Canadian 
tanneries  and  others  able  to  export  them  large  quanti- 
ties of  cow-hair  in  regular  shipments. 

876.  Woolen  goods. — A  Yorkshire  firm  manufactur- 
ing presidents,  naps,  vicunas  and  all  classes  of  woolen 
goods,  desire  to  introduce  these  goods  in  Canada,  and 
invite  correspondence. 

877.  Rags. — A  Yorkshire  firm  asks  to  be  put  in  com- 
munication with  Canadian  exporters  of  woolen  and 
cloth  rags. 

879.  Woolen  shoddy,  etc. — A  Yorkshire  firm  desire 
to  negotiate  with  Canadian  importers  of  all  classes  of 
woolen  shoddy  and  mungo  waste. 

880.  Tweeds,  etc. — A  Yorkshire  firm  manufacturing 
tweeds,  serges,  vicunas,  presidents,  naps  and  beavers, 
invite  correspondence  with  Canadian  importers. 

882.  Shoddy,  etc. — A  Yorkshire  firm  desire  corre- 
spondence   with    Canadian    buyers   of    shoddy    and   mungo. 

885.  Tweeds,  etc. — A  Yorkshire  firm  manufacturing 
all  classes  of  tweeds,  serges,  vicunas,  presidents,  naps, 
etc.,   invite  correspondence  with  Canadian  buyers. 

889.  Worsted  yarns. —A  Yorkshire  firm  of  worsted 
spinners  ask  to  be  put  in  communication  with  Canadian 
buyers  of  worsted  yarns. 

893.  Agent. — A  Yorkshire  firm  manufacturing  fancy 
worsteds,  desire  to  appoint  an  agent  in  Canada,  and 
invite  correspondence. 

894.  Skirtings. — A  Yorkshire  firm  manufacturing 
Oxford,  Harvard,  Granville,  light-  sateens,  and  all  kinds 
of  skirtings,  desire  to  get  in  touch  with  Canadian  im- 
porters. 

895. — Mattresses. — A  Yorkshire  firm  manufacturing 
all  classes  of  wire^woven  spring  mattresses,  ask  to  be 
put  in  touch  with  Canadian  buyers. 

896.  Blankets,  etc. — A  Yorkshire  firm  manufacturing 
blankets,  rugs,  horse  clothing  and  carpets,  invite  corre- 
spondence with  Canadian  buyers. 

THE  RESULTS  SPLENDID. 

In  1898  the  Department  of  Trade  and  Commerce  re- 
ceived 19  inquiries  ;  in  1905,  819  ;  and  during  the  first 
six  months  of  1906,  815.  In  1898  no  addresses  to  in- 
quiries were  furnished;  in  1899  there  were  5;  in  1905, 
2,985,  and  during  the  first  six  months  of  1906,  4,247. 
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THE 


MENZIE 
^LINE 

1906  -  07 


NEW  SAMPLES 

NOW   READY 

SEND  US  Y«UR 

NAME  TO-DAY 


WHEN   VOL!   BUY 

TIKI 


MENZIE 

LINE 


WALL   PAPERS 

You  have  the  best  in  modern 
wall  paper  making.  The  products 
of  the  new  mill— with  new  ideas  and 
new  methods — are 

fIRST   IN    QUALITY 
COLOR 
DESIGN 

Our  best  argument  is  our  new  line 
of  samples.  Dont  buy  before  see- 
ing them.  Borders  same  prices  as 
Hangings  for  1907. 

THE 

MENZIE  WALL  PAPER  CO., 


TORONTO,  ONT. 


LIMITED 
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Now  Here  is  a  Suspender  WitK  Features 
That  Really  Produce  Sales 


"The  Faultless" 


Latest  and  most  unique  suspender. 
The  very  article  particular  dressers 
are  looking"  for.  Every  pair  guar- 
anteed to  be  satisfactory. 

Suspender  adjusts  perfectly  to 
every  movement  of  the  body,  giving 
maximum    comfort    to    the    wearer. 

Manufactured  by  us  exclusively. 
Price  $4.50  per  doz. 

Send  along  a  trial  order. 


THE. 


Berlin  Suspender  &  Button  Co, 


BERLIN,    OIMT 


BUYERS  OF 


RAINPROOFS 


Should  get  those 
proofed    by    the 


Co.,  Ltd. 


The  '•  Cravenette  "  Co.,  Limited,  affix  their 
stamp  only  to  such  goods  as  are  suitable  in 
quality  for  Rainproof  purposes. 

Therefore,  this  stamp  is  a  guarantee  not 
only  of  Rainproof  properties,  but  also  of  the 
quality  of  the  material. 


DU 


and  stamped 

(£eg?TradeMariO 
^proofed  by 

TPROOF 

AS  WELL  AS 

IN 


The  "Cravenette"  Co.,  Ltd.,  Bradford,  Proofer*  to  the  Trade. 
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Men's   Furnish. 
Clothier 


and 


note:    and    comment 


TO  the  man  who  takes  genuine  pleasure  at  all  times 
in  the  niceties  of  dress,  the  .sweltering  days  of 
July  and  August  present  a  problem  of  some  intri- 
cacy. He  likes  as  well  as  anyone  to  be  comfortable,  but 
will  not.  permit  himself  to  accord  with  the  disposition  of 
many  of  his  fellows  to  sacrifice  some  points  of  appear- 
ance to  ease  and  coolness.  With  him  the  proprieties 
must  be  observed  as  far  as  possible,  and  his  mind  turns 
to  the  task  of  making  materials  and  articles  of  hot- 
weather  weight  fit  into  the  groove  which  correct  form 
prescribes.  This  applies  to  everyday  street  wear;  away 
from  town  he  has  no  difficulty  in  being  cool  and  com- 
fortable without  violating  any  of  the  conditions  of  the 
fashionable  code. 

*  *  * 

Why  is  it  not  possible  to  adjust  the  strict  ethics  of 
dress  so  as  to  permit  the  wearing  of  white  flannels, 
linens,  pongees,  etc.,  in  town  during  the  hot  months  ? 
It  looks  practicable  to  us,  and  we  believe  it  could  be 
accomplished  without  creating  any  great  disturbance.  It 
would  be  an  extremely  sensible  idea.  At  present  these 
materials  are  properly  regarded  as  being  for  out-of-town 
wear.  Coats  cut  after  a  simple  style  that  would  estab- 
lish a  clearly  marked  distinction  between  them  and  the 
outing  garments  might  be  suggested.  The  business  man 
would  welcome  the  innovation  gladly  as  a  means  to 
comfort  from   which  he  has  long  been  barred. 


The  Review  has  encountered  the  prediction,  from  one 
who  follows  matters  of  dress  closely,  that  the  Summer 
of  1907  will  be  more  of  a  negligee  season  than  any  we 
have  yet  experienced.  The  vogue  of  materials  of  the 
lightest  permissable  shades  is  included  in  this.  While 
we  do  not  commit  ourselves  to  this  view,  opinions  of 
this  kind  arc  always  worth  noting. 


Earlier  in  the  season  it  was  thought  that  the  favor 
shown  the  fold  collar  would  extend  strong  into  Pall  and 
Winter.  It  is  apparent  now  that  the  wing  will  lead,  al- 
though the  fold  in  built-up  shape  will  attract  some  de- 
mand. The  low  variety  is  sure  to  be  to  the  fore  again 
next  Summer.  It  combines  the  quality  of  smartness 
with  a  meat  deal  of  comfort,  and  this  is  what  the 
wearer   appreciates. 

The  sale  of  the  new  soft  collar  has  been  lively,  and 
for  outing  wear  it  gives  good  satisfaction.  Use  on  the 
street    Ins   placed1    it     somewhat    lower    in    the    scale     of 


favor  with  smart  people  than  it  should  be.  They  will 
receive  it  cordially  again,  for  its  intended  purposes, 
when   the   popular   trade  drops   it. 

*  *  * 

The  man  who  followed  the  general  mode  this  Sum- 
mer wore  a  straw  hat  of  the  split  sailor  type,  low  fold 
collar  with  wide  V-shaped  opening,  wash  tie,  negligee, 
shirt,  light  grey  homespun  or  worsted  suit,  light  grey  or 
even  white  hose  and  gun-metal  shoes.  In  neckwear  and 
shirts  he  had  a  large  and  attractive  range  to  choose 
from. 

It  might  here  be  mentioned  that  the  popularity  of 
lightweight  grey  worsted  suitings  affected  the  sale  of 
homespuns  to  a  considerable  extent. 


Fancy  waistcoats  have  sold  exceedingly  well,  especi- 
ally in  the  better  class  shops,  (ireys  and  white  grounds 
were  the  favorites.  In  the  fall  lines  the  range  of  greys 
is  very  attractive.  Some  smart  waistcoats  have  a  very 
decided   dip   in   front    and    flap    pockets. 


The  sack  coat  for  the  coming  season  may  be  made 
with  or  without  the  breast  pocket.  If  general  favor 
should  incline  strongly  in  the  latter  direction  the  de- 
mand for  fancy  border  handkerchiefs  will  be  affected  to  a 
marked   extent. 


Authorities  on  men's  dress  seem  to  feel  that  the  time 
is  coming  for  a  change  in  the  formal  evening  coat.  The 
spike-tailed  garment  has  stood  out  during  a  long  period 
against  storms  of  criticism,  and  its  vogue  is  not  yet 
showing  any  particular  signs  of  weakness.  However,  it 
is  claimed  that  there  is  a  growing  sentiment  in  favor  of 
such  modifications  as  would  establish,  for  one  thing,  a 
wider  distinction  between  the  gentleman  at  dinner  and 
the  man  who  waits  upon  him. 


An  attempt  has  been  made  in  the  United  States  t<. 
introduce  colors  into  evening  suit  materials,  but  the 
movement  was  plainly  along  the  wrong  line.  In  Eng- 
land dark  blue  cloth,  which  in  artificial  light  is  said  to 
be  really  blacker  than  black,  has  been  introduced.  These 
instances  are  looked  upon  as  the  thin  edge  of  the  wedge 
that  will  bring  about  a  radical  change  in  the  formal 
evening  coat. 
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AGAINST  the  policy  on  the  part  of  manufacturers  of 
trading  to  the  large  buyer  and  despising  the  indi- 
vidual merchant  of  less  means,  "R.  S."  writes  in 
London  Men's  Wear  as  follows  :  "It  will  be  an  evil  day 
for  the  trade  of  this  country  when  the  small  man  is 
crowded  out  of  existence.  I  have  no  desire  to  run  con- 
trary to  the  spirit  of  the  times  ;  still  I  cannot  but  think 
that  it  is  against  all  good  public  policy  that  the  small 
man  should  be  eliminated  and  his  place  taken  by  the 
corporation,  which  has  neither  a  body  to  be  kicked  nor 
a  soul  to  be  saved.  The  independent  trader,  or,  in  other 
words,  the  small  man,  is  the  bone  and  sinew  of  the 
country,  and  the  chief  upholder  of  our  trade.  It  is  a 
thousand  pities  that  his  sturdy  spirit  of  independence 
and  self-reliance  should  be  annihilated,  and  that  we 
should  become  a  nation  of  servants  and  mere  wage- 
earners  for  the  benefit  of  a  very  few  multiple  shop- 
owners.  We  would  thus  create  a  few  plutocrats  whom 
the  rest  of  the  nation  would  serve,  and  this  would  be 
disastrous  to  our  oldest  and  best  traditions. 

"The  tendency  in  every  direction  is  against  the  inde- 
pendent trader.  The  alleged  protection  societies  con- 
temptuously report  of  him,  'This  is  a  small  man  of  very 
limited  means,  not  good  enough  for  credit.'  The  whole- 
sale houses  instruct  their  representatives  not  to  waste 
their  time  calling  upon  the  small  man,  but  to  concen- 
trate their  energies  upon  the  large  buyers.  The  outcome 
of  all  this  will  be  that  the  small  man  must  go  under, 
and  his  place  will  be  taken  by  the  huge  monopolists. 
Manufacturers  and  wholesale  houses  will  also  be  in  the 
hands  of  the  multiple  shop-owners,  who  are  the  hardest 
of  taskmasters. 

"Proof  of  this  statement  is  to  be  found  in  the  re- 
cent crisis  in  the  leather  trade.  It  will  be  remembered 
that  leather  commenced  to  advance  in  value  some  two 
years  ago,  and  owing  to  a  variety  of  causes  which  need 
not  be  enumerated,  the  raw  material  has  continued 
scarce  and  dear  up  to  the  present  moment.  When  the 
advance  first  set  in  the  boot  manufacturers  did  not  in- 
crease their  prices,  as  it  was  thought  that  the  advance 
was  only  temporary,  and  that  values  would  soon  settle 
down  to  their  normal  level.  The  time  came  when  the 
manufacturers  could  not  produce  at  their  old  rates,  even 
after  they  had  taken  everything  possible  out  of  material 
and  labor.  Then  they  asked  their  customers  to  pay  a 
little  more.  The  despised  small  man  was  willing  enough 
to  do  this,  but  when  it  came  to  the  multiple  shop- 
owner  it  was  another  matter.  The  heads  of  these  estab- 
lishments absolutely  refused  to  pay  an  increase  even 
when  the  cost  of  material  had  advanced  25  per  cent.  One 
of  them,  when  asked  for  an  advance,  cynically  replied 
that  he  couldn't  pay  it  as  it  would  compel  him  to  alter 
his  whole  range  of  window-tickets,  and  he  did  not  care 
to  go  to  that  expense.  The  manufacturers  lost  money, 
and  more  than  one  old  and  reputable  firm  was  compelled 
to  suspend  payment,  whilst  the  number  of  small  failures 
was  considerably  above  the  average.  The  action  of  the 
multiple  shop-owners  brought  many  other  manufacturers 
to  the  verge  of  ruin. 

"What  has  happened  to  the  boot  manufacturers  may 
also  befall  the  wholesale  and  distributing  houses  in  our 
trades;   that  is,   if  we  permit  the  multiple  shop   to  have 
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it  all  its  own  way.  The  wholesale  houses  are  inclined  to 
support  the  big  man  through  thick  and  thin,  and  to  let 
the  small  man  go  to  the  wall.  This  is  a  fatal  policy. 
All  the  best  lots  and  best  bargains  are  first  submitted 
to  the  big  buyer,  who  is  also  given  the  heaviest  discount, 
and  altogether  placed  upon  the  most  favored  terms.  On 
the  other  hand,  the  small  man  is  considered  fair  game. 
He  is  charged  the  highest  prices,  and  given  the  shortest 
terms.  There  is  no  reason  why  this  plan  should  be  so 
universally  adopted;  on  the  contrary,  all  good  trading  is 
against  it.  The  big  buyer  becomes  insolent  and  dicta- 
torial, and  squeezes  the  merchant  and  manufacturer 
alike.  The  remedy  lies  in  the  hands  of  the  latter,  and 
it  consists  in  ungrudging  and  generous  support  of  the 
small  man. 

"The  multiple  shop  has  become  an  enormous  power 
in  trade,  and  its  directors  and  managers  are  tempted  to 
wield  that  power  unmercifully.  There  are  many  large 
concerns  which  are  so  much  run  after  and  waited  upon 
by  the  representatives  of  the  wholesale  houses  that  they 
think  there  must  be  25s.  in  their  sovereign,  and  they  act 
accordingly.  Who  has  not  heard  this  or  that  traveler 
boast  that  he  has  just  booked  an  opening  order  from 
this  or  that  large  house  f  Travelers  are  invariably 
booking  orders  of  this  description  at  remarkably  low- 
cut  prices,  sometimes  at  prices  which  actually  show  a 
loss  or,  at  the  best,  an  inadequate  margin  of  profit. 

"The  wholesalers  accept  the  low-cut  lines  just  to 
open,  and  the  traveler  assures  them  that  they  will  get 
their  own  back  on  the  next  transaction.  The  next  tran- 
saction never  comes  off.  The  big  buyer  knows  the  game 
just  as  well  as  the  traveler,  and  he  has  no  intention  of 
permitting  the  bagman  to  'get  in  at  him'  next  time.  He 
takes  good  care  of  that.  There  is  an  unlimited  supply 
of  people  trying  to  open  with  him,  and  to  offer  tempting 
lines  with  that  praiseworthy  object  in  view.  Having 
bought  so  well  he  can  afford  to  sell  low,  and  thus  drive 
another  nail  into  the  coffin  of  his  small  opponents,  who 
find  that  their  huge  rival  is  able  to  mark  certain  lines 
in  his  window  at  a  less  price  than  they  can  buy  whole- 
sale. 

"Some  travelers  are  so  short-sighted  that  they  think 
it  a  cunning  thing  to  get  big  prices  from  their  small 
customers,  and  openly  boast  of  their  prowess  in  this  re- 
spect. This  is  the  old  story  of  killing  the  goose  with 
the  golden  eggs.  It  is  far  better  for  everyone  concerned, 
individually  and  collectively,  that  there  should  be  30 
small  tradesmen  in  a  town  or  district  than  a  single  large 
concern.  The  big  houses  are  never  tired  of  boasting  that 
they  can  buy  well,  and  there  is  no  doubt  that  this  boast 
is  justified  of  facts.  But  the  good  bargains  they  procure 
must  be  at  the  cost  of  someone,  and  that  someone  is 
usually  a  manufacturer  or  wholesale  house.  It  is  foolish, 
then,  to  sneer  at  the  small  man,  and  to  describe  him  as 
a  tin-pot  or  tupence-ha'penny  individual  whose  business 
is  not  worth  looking  after.  This  is  a  great  mistake,  my 
masters,  and  unless  the  error  is  corrected  at  once  we  are 
all  certain  to  suffer  for  it.  When  we  have  eliminated 
the  small  man,  and  turned  him  into  a  time-serving  em- 
ploye currying  for  favor  with  the  man  at  the  top,  we 
shall  have  killed  off  the  characteristic  virtues  of  the 
race,  not  the  least  of  which  are  independence  and 
initiative." 


1  I 


Dry  Goods  Review  MEN'S     FURNISHER 


Getting  People 

Into  The  Store —        PenffJM9'e 

1    fl<it    S  //    Trade  J^arK 

The  Main  Thing! 

Once  you  get  them  into  the    store,    any    fit    sales-  Yet  you  can  have  an    extxa   salesman,    who    asks 

man  can  sell  them  more  than   they   came    in    to  buy —  ,  ,  .„     ,    .         ., 

'  .  no    wages — a    salesman     who     will     bring    them     in 

but  it's  a  mighty  good  salesman  who  can    bring  them 

.     .,      c  i         ,  asking;  for 

in,    in  the  first  place  !  " 

PEN=ANGLE 

UNSHRINKABLE 

UNDERWEAR 

We  put  such  quality  into  the  goods  that  bear  this 
brand  that  people  will  have  it  and  won't  have  anything 
else     once  they  know  whanR^lue  it  really  has. 

Then  we  advertise  tJK/Ww  so  people  will  find  out 
the  quality  that's  back/flft — a\fl^tlj#^rSlly  live  retailer 
gets  all  the  good  of  (jft/advert^Wg>^)/ 

There's  wher^*ufe  ex6w>s^rfaK«m  is  waiting  for 
YOUR  call — wh*5ynVyo*Lput  him\>Vork  for  you  ? 


Get  any  t r#j3j H wfef i4Irhd|^**i*^3t^h r, w  you  the 
line.  Meanwh^^wbfjTj^tfs^tl^gCSd  of  our  advertising 
in  your  town  ? 

The  Penman  Mfg.  Co.,  Limited 

of  Paris,  Canada 
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The  Influence  of  Waistcoats  on  Colors  in  Neckwear — 
Notes  of  Fall    Trade. 

THAT  a  close  bond  of  sympathy  exists  between  waist- 
coats  and  neckwear  must  be  admitted,  or,  perhaps, 
it  might  more  aptly  be  said  that  the  waistcoat 
dominates  to  a  marked  extent  the  style  of  neckwear  that 
shall  be  used  with  it.  Reflection  upon  this  point  is 
particularly  interesting  at  the  present  time. 

The  vogue  just  now  calls  for  a  low-cut  waistcoat,  and 
by  reason  of  the  fact  that  a  great  deal  of  the  tie  is 
shown,  plain  colors,  with  a  decided  tendency  toward  the 
more  sober  tonus,  are  the  correct  thing.  Neckwear 
manufacturers  feel  that  the  extreme  has  been  reached  in 
this  direction  and  that  the  pendulum  will  swing  back  be- 
fore Long.  Already  waistcoats  with  a  higher  cut  are 
discussed  seriously,  and  they  are  bound  to  come,  in  mod- 
erate form  at  any  rate.  We  will  not,  however,  be  likely 
to  follow  the  latest  London  fashion  decree,  which  says 
that  the  waistcoat  may  be  cut  to  within  an  inch  or  an 
inch   and   a   half  of  the   collar. 

As  soon  as   the   moderate   opening   is   again   endorsed 


New  Evening  Tie. 

by  the  best  authorities  we  will  be  permitted  more  lati- 
tude in  the  selection  of  neckwear.  The  less  of  it  that 
shows  ithe  brighter  the  colors  that   may  be  utilized. 

I  Main  colors  have  been  in  vogue  for  some  time,  and 
neckwear  men  are  on  the  lookout  for  indications  of  a  re- 
vulsion of  public  feeling.  ".Just  let  some  people  who  are 
somebody  appear  on  King  street  wearing  bright-colored 
lies,  and  then  watch  the  demand,"  said  a  Toronto  mem- 
ber of  the  trade  to  The  Review.  "One  good  result  of 
the  continued  run  of  the  plain  colors,"  he  continued,  "is 
the  very  line  quality  of  neckwear  that  is  being  turned 
out." 

*  *  * 

A  new  type  of  evening  tie  is  illustrated.  It  is  made 
with  small  talis  which  may  be  buttoned  to  the  collar 
button  to   prevent   riding  up. 

*  *  * 

Manufacturers  have  had  trouble  to  meet  the  demand 
for  four-in-hand  wash  ties  this  season.  Business  all 
through  the  range  has  been  brisk,  with  plain  whites  or 
self-figured  designs  as  the  decided  leaders.  Better  class 
trade  took   to   lmens  and  silks  and  linen  mixtures. 


The  bow  tie  has  been  very  popular  also  in  plain 
colors,   principally  black,   purple  and  grey. 

•  •  * 

As  has  already  been  noted,  in  the  Fall  lines  there  is 
little  new  in  the  way  of  colors.  Plain  shades  still  hold 
the  market.  Silver,  medium  and  dark  grey,  raspberry, 
blues,  greens,  wine  and  berry  shades  are  noted.  Some 
manufacturers  expect  a  good  demand  for  reds.  The  gen- 
eral width  is  two  and  a  half  inches.  Favor  in  some 
quarters  runs  to  a  slightly  wider  tie,  while  a  shop  which 
caters  to  exclusive  trade  states  its  faith  in  the  three- 
inch   width. 

*  *  * 

There  is  some  sign  of  revival  in  New  York  of  the 
Ascot  or  puff  tie.  It  will  not  appear  during  the  coming 
season,  but  may  be  expected  back  in  1907. 


New   YorK    Letter 


New  York,   July  25. 

IN  suit  styles  the  coat  of  looser  model  is  destined  to 
come.  Many  would  welcome  a  return  to  the  full-back 
effect  from  the  standpoint  of  comfort.  Brown  is  spoken 
effect  from  the  standpoint  of  comfort.  Brown  is  spoken 
of  as  a  leading  color  for  Fall.  Some  manufacturers 
have  placed  a  lot  of  confidence  in  it,  particularly  the 
shades  with  a  reddish  tint,  and  will  feature  it  in  their 
best  garments.  Grey  plaids  and  v  shadow  effects  are 
strong. 

*  *  * 

In  the  fashions  in  evening  waistcoats  there  is  a  great 
variety  of  detail,  but  the  thing  that  strikes  one  most  is 
the  gradual,  though  general,  tendency  to  change  from 
the  wide  U-shaped  opening  to  a  more  V-shaped  cut. 
Light  waistcoats  have  for  years  past  almost  entirely 
taken  the  place  of  black  for  wear  with  full  evening 
clothes,  and  the  single-breasted  model  is  now  somewhat 
more  fashionable,  perhaps,  than  the  double.  .  Plain  white 
is  by  no  means  essential  to  correctness.  Many  fabrics 
are  used,  some  showing  self  stripes,  figures,  and  other 
effects  of  weave;  there  are  silk  mixtures,  and  pearl  greys 
have  been  seen.  There  is  also  more  latitude  in  the 
selection  of  evening  shirts,  self-striped,  ribbed  and  indis- 
tinct figure  weaves  being  no  longer  uncommon,  although 
less  a  general  fashion  than  the  plain  linens. 

*  *  * 

There  is  no  marked  divergence  from  established 
shapes  in  the  staple  lines  of  hats  for  Fall. 

Manufacturers  have  been  so  far  unable  to  cope  with 
the  demand  for  straw  hats  during  the  past  season  that 
dealers  have  asked  in  many  cases  that  delivery  be  made 
in  almost  all  stag'es  of  manufacture,  they  agreeing  to 
complete  the  process  of  stiffening  and  trimming  them 
selves. 

*  *  * 

In  popular-priced  shirts  pleated  bosoms  will  be  worn 
this  Fall  more  than  ever,  not  only  in  the  negligee,  but 
also  in  the  stiff  fronts.  The  tendency  of  the  former  is 
to  crumple  and  lose  their  shape  so  quickly  that  often  a 
few  hours'  wear  renders  them  hardly  presentable.  With 
the  prevailing  tendency  away  from  the  stiff-bosom  shirt 
for  day  wear  it  is  natural  that  the  pleated  front  for 
Fall  and  Spring  should  have  the  preference  over  the 
plain-front  negligee,  which  seems  more  appropriate  for 
Summer  only.  In  the  Fall  lines  the  staple  black  and 
white  patterns  lead,   with  blue   most  favored  in   colored 
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AMODERN  COLUSSUS 


MR.  MERCHANT— Autumn  tints  in  Cravats  are  beginning  to  show  themselves,  and  when 
we  advise  you  that  °  WINE  SHADES"  will  be  one  of  the  leaders  you  may  depend  upon  it;  but, 
unlike  olden  times,  when  two,  or  at  the  most  three,  shades  of  "REDS*'  were  thought  sufficient. 
Now,  we  start  at  that  deep  rich  shade  of  "PORT"  and  pass  right  down  through  nine  different 
shades  of  Wine  to  brilliant,  dashing  Chianti.  Permit  us  to  suggest  a  solid  graduated  window 
display,  with  attractive  cards  we  will  supply. 

Don't  hesitate  to  stock  Wine.  Yours  for  trade,         705 
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goods.  Plaid  patterns  are  cot  so  conspicuous  as  here- 
tofore, the  neat  stripe  designs  taking  precedence.  Pinks 
and  hclios  show   a  tailing  off  in   demand. 

The  coat  shirt  and  the  attached  cuffs  have  now 
established  themselves  firmly  in  the  good  graces  of  the 
public   both    in   popular  and  high-priced  goods. 

*  *  * 

The  trend  is  noticeably  toward  conservative  shapes 
in  neckwear.  Two  and  a  half  inches  is  the  most  favored 
width,  with  some  request  for  narrower  forms,  and  cer- 
tainly no  likelihood  of  a  return  to  extremes  in  either 
narrow  or  wide  shapes.     A  revival  of  Ascots  is  apparent. 


been  placed  since,  which  augurs  well  for  Fall  business. 
Under  the  circumstances  the  trade  is  justified  in  looking 
forward  to   a  satisfactory   season. 


Spring  lines  are  now  being  shown  to  the  jobbers. 
They  do  not  present  any  particularly  new  features. 
Manufacturers  have  kept  pretty  well  within  staple  lines. 
The  Review,  through  the  courtesy  of  a  large  Montreal 
manufacturer,  was  enabled  to  see  one  firm's  offerings  for 
the  Spring,  1907.  The  lines  shown  by  this  house  may 
be  taken  to  be  representative  of  the  goods  to  be  offered 
by   other   houses. 


Shirts     and     Collars 


Fall  Orders  are  Good  -The  Negligee  Very  Prominent 
in  the  Spring  Linen  Sene. 

OUTING  shirts  are  very   much  in   demand  at  present. 
Since    the    beginning    of     the    Summer    trade    there 
has   been   a    steady    business      in      all    lines.      Cash- 
mere,   flannel,   white   duck   and    such   shirts   have   obtained 
quite   a  hold   upon   the   public  fancy.      The   growing   tend- 
ency on  the  part  of  men  to  participate  in   various  sports 


Mesh-Woven  Shirt. 


— golf,  tennis,  lawn  bowling,  etc. — may  be  held  account- 
able in  a  large  measure  for  the  increasing  trade  in  these 
lines.  Good  publicity  .methods  pursued  by  merchants 
has  also  assisted  materially. 


Colors  are  not  seen  in  such  variety.  Showings  are 
confined  more  or  less  to  certain  colors  regarded  as 
staple.  Nearly  all  shirts  are  in  light  patterns.  White 
and  figures,  or  stripes,  is  a  favorite  design.  A  goodly 
number  of  checks  are  in  the  range.  These  are,  in  most 
every  case,  on  light  grounds.  Blues,  with  white  stripes 
varying  in  width,  are  numerous  in  the  Spring  offerings. 
In  fact  blues  with  stripes  of  many  colors  are  much  in 
evidence.  Greys  are  strong,  but  very  few  pinks  are 
shown.  An  occasional  helio  is  noticeable,  but  they  are 
not   numerous. 

It  is  most  surprising  how  few  stiff  bosom  or  dress 
shirts  are  shown.  Every  pattern,  every  design  in 
negligee  is  to  be  seen,  but  comparatively  few  dress  shirts 
are  on  the  table.  Considering  what  the  trend  of  the 
trade  has  been  for  the  past  year,  this  fact  does  not  ap- 
pear so  astonishing  as  at  first  sight.  The  growing  feel- 
ing in  favor  of  the  negligee  has  resulted,  naturally,  in 
factories  giving  more  attention  to  them.  Without  a 
doubt  the  Spring  and  Summer  season,  1907,  will  be  a 
record-breaking  one  for  negligees. 


That  manufacturers  count  upon  the  continued  popu- 
larity of  the  coat  shirt  is  proved  by  the  large  number  of 
lines  offered  for  the  Spring.  Both  dress  and  negligee 
shirts  are  obtainable.  Dealers  are  in  favor  of  them  for 
the  better  class  of  trade  in  nine  cases  out  of  ten.  The 
chief  point  in  favor  of  the  coat  shirt  is  its  comfort  and 
the  ease  with  which  it  may  be  donned  and  doffed.  Wear- 
ers after  one  trial  very  seldom  arc  satisfied  with  any 
other  garment. 

*  *  * 

In  the  States  there  was  some  attempt  to  imitate  the 
coat  shirt  in  a  way.  A  smox  shirt — one  open  all  the 
way  down  the  back — was  put  on  the  market.  It  was 
sold  in  some  sections  of  Canada  at  one  time  also,  but 
did  not  meet  with  general  favor.  Preference  was  given 
to  the  coat  shirt,  and  it  is  very  seldom  that  one  sees  a 
smox   shirt   worn. 


For  general  wear  the  negligee  has  been  the  reigning 
favorite.  Even  the  most  optimistic  did  not  expect  sales 
to  run  so  high  as  they  have  done. 


Among  the  better  class  of  trade  striped — some  of 
them  raised — will  probably  be  leaders.  Plaids  or  over- 
check   patterns   are   also   expected   to    be   in   good   request. 


Manufacturers  are  satisfied  with  the  amount  of  busi- 
ness that  has  been  placed  for  Fall.  There  has  been  an 
active  demand  from  the  retailers  throughout  the  coun- 
try. Initial  orders  were  of  good  size,  although  mer- 
chants were  inclined  to  be  cautious.     Many  repeats  have 


Plaited  shirts  are  very  much  in  evidence.  Plaits 
vary  in  width  according  to  pattern,  but  the  average 
width  is  an  inch.  There  is  no  set  rule  or  standard,  how- 
ever, some  plaits  being  an  inch  or  less  in  width,  while 
others  are  fully  three  inches  wide. 


Attached  cuffs  are  shown  extensively  in  the  lines  for 
next  Spring.  They  are  expected  to  be  exceedingly  strong. 
However,  it  is  only  fair  to  say  that  something  like 
forty  or  perhaps  forty-five  per  cent,  of  the  patterns 
shown   are  made  up   with  detached   cuffs. 

*  *  * 

At  this  early  crate  it  is  hard  to  tell  what  prices  will 
rule  for  the  Spring.     The  chances  arc  in  favor  of  an  ad- 
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I 


WAIT  for  SAMPLES 


OF- 


COLOSSUS! 


For  Spring,  1907,  COLOSSUS 
Brand  will  cover  a  complete  line  of 

FINE  NEGLIGEE  SHIRTS 

WORKING  SHIRTS 
OVERALLS  and  SMOCftS 

and  as  great  care  has  been  taken 
with  this  line  for  the  coming  sea- 
son, samples  will  be  well  worth 
inspecting.  They  will  be  in  the 
hands  of  the  wholesalers  very 
shortly. 


Remember     CULUbbUb     mahes    a    Specialty    of 

SIZE  and  FINISH 


11a 
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REASONS  WHY 

merchants  have  become  friends  of  the 

Trade   Marh. 


SHIRTS,     OVERALLS    and     PANTS 


They  are  Well  Made, 

Full  Size, 

Quality  as  Represented. 

FA  II I  TI  FSS  has  been  our  aim  fr°m  the  start,  and  it  is 
this  which  has  kept  and  made  customers 
for  our  8HIRT8,  OVERALLS  and  PANTS. 

SAMPLES  ready  this  month  for  SPRINC  1907 

The  Montreal  Shirt  &  Overall  Co.,  Limited 

St.  Louis,  Mile  End,  MONTREAL 


WREYF0RD&  CO.  Toronto' 

WHOLESALE  MEN'S   FURNISHERS 
AND  MANUFACTURERS'  AGENTS 

Seasonable  Sorting  Lines 

Mauchaufec's  French  Balbnggan     -    d  z.  $4.50 
"                French  Lisle  Half  Hose 

$3.75  and  4.50 
Fancy  Embroidered  Half  Hose,  Blacks 

and  Tans  and  Polka  Dot         -          doz  2.00 

Two-piece  Bathing  Suits,  Cotton        -         -  6.50 

"      Wors  ed         -  13.50 

Black  Cashmere  Athletic  Shirts         -         -  8.75 

Cellular  Aertex  Underwear  and  Shirts 

Another  Shipment  gives  all  sizes  again 

931  quality  Shirts,  s.  s.      -  -   $6.00 

Trunk  Drawers,  6.50 

All  Better  Qualities  in  Stock. 
211  Tennis  Shirts,  with  collar  -         -  9.00 

Poplin   Tubular  Ties  for  Bows,  ^x30 

(all  plain  shades  and  fancies)     -     doz      1.75 

TRAVELLERS    WILL    BE    READY     WITH 
SPRING  SAMPLES  ABOUT  AUGUST  15th 


vance  rather  than  a  decline.  Considering  the  state  of 
the  raw  material  markets  there  is  nothing  surprising  in 
this.  No  advance  is  contemplated  by  manufacturers  just 
now,  and  time  alone  will  tell  what  values  are  to  rule 
when  the  buying  is  done. 

*  *  * 

Another  matter  on  which  it  is  difficult  to  state  any- 
thing authentic  at  present  is  the  delivery  question.  From 
present  indications  deliveries  for  the  Spring  will  be  quite 
early  enough.  It  is  very  early  to  take  up  this  mat- 
ter, however,  considering  the  many  things  which  may 
intervene  between  the  present  and  the  time  goods  are  de- 
livered. 

*  *  * 

The  low  fold  collar  has  been  a  big  seller  during  the 
past  season.  It  is  very  comfortable,  and  at  the  same 
time  smart  in  appearance.  For  FalJ_  the  same  model, 
built  up  higher,  was  spoken  of  a  good  deal  last  month, 
but  it  will  not  encroach  very  far  on  the  ground  that  the 
wing  held  last  year,  and  is  slated  to  occupy  again  this 
coming  season. 


The     Hat     Trade 


A    Record    Straw   Season — Black    Staple    Shapes    in    Stiff 
Hats   for   Fall — Tweed    Telescope  a   Novelty. 

THF  disastrous  price  cutting  on  straw  hats  that  has 
been  the  general  rule  in  previous  years  has  been 
moderated  to  a  marked  degree  in  some  quarters 
this  season.  In  the  places  referred  to,  August  1  found 
merchants  still  standing  pat  and  doing  excellent  busi- 
ness at  full  rates.  Profits  made  earlier  were  not  lost  in 
the  early  slashing  of  prices  supposed  to  be  necessary  to 
dispose  of  stock  before  the  end  of  Summer.  So  much 
can  be  said  for  a  real  good,  old-fashioned  Summer 
period.  In  other  quarters — and  they  are  in  the  majority 
— reductions  started  early,  and  as  the  season  was  late  in 
opening  this  year  a  good  deal  of  the  heart  was  taken 
out  of  profits.  A  record  trade  has  been  done,  and  both 
jobbers'   and  retailers'   stocks  are  well  depleted. 

Some  sound  business  philosophy  is  heard  from  the 
trade  concerning  price-cutting  about  the  middle  of  July, 
just  when  the  real  Canadian  Summer  sets  in.  Merchants 
would  find  it  profitable  to  get  together  and  agree  not  to 
made  reductions  till  August  1,  even  if  early  weather  has 
not  been  propitious.  Then  the  public  is  stimulated  to 
purchase  to  replace  hats  that  have  weathered  the  greater 
part  of  the  season  and  become  soiled.  This  is  a  point 
worth  remembering. 

Thoughts  are  already  turned  to  straws  for  1907,  and 
the  new  lines  include  the  familiar  sailor  types,  as  usual, 
in  a  large  majority.  Splits  are  represented  more  large- 
ly than  any  other  braid,  although  the  difficulty  in  mak- 
ing this  style  of  hat  has  contributed  to  manufacturers 
endeavoring  to  push  sennits,  which  are  regarded  by  the 
average  man  as  too  conspicuous  to  be  dressy.  Orders 
are  being  placed  freely,  in  order  to  ensure  delivery  in 
anticipation  of  another  good  season.  Conservative  buy- 
ing is  advisable,  as  jobbers  have  ordered  freely  to  avoid 
another  vexatious  experience  of  being  "caught  without 
the  goods."  Shapes  in  sailor  hats  incline  towards  a 
lower  crown  and  a  wider  brim,  showing  a  tendency  to 
get  back  to  styles  of  a  few  years  ago.  The  telescope 
straw  has  caught  on,  and  will  be  again  shown  next  year 
to  get  the  trade  of  young  men.  Prices  on  straws  are 
higher  even  than  this  year  and  values  are  plainly  not  so 
good. 

A  review  of  Fall  orders  plainly  shows  that  conserva- 
tive    shapes     in     black   stiff  hats   will  rule.      A   slightly 
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We  are  now  running  a  generous 
advertising  campaign  in  the  Canadian 
press  in  the  interests  of  "  Tevia " 
Tweeds. 

For  the  first  time  in  textile  trade 
history  pure  all-wool  Scotch  tweeds 
are  being  advertised,  not  for  sale  direct 
to  the  consumer  but  for  sale  through 
the  tailor. 

This  advertising  is  strong  and  force- 
ful and  will  create  a  demand  for 
"Tevia." 

Be  ready  to  meet  that  demand. 

You  know  how  good  the  best  Scotch 
tweeds  are.  "  Tevia  ''  Tweeds  are  the 
best  Scotch  tweeds.  There  may  per- 
haps be  others  as  good,  but  "  Tevia  " 
is  the  only  one  which  carries  the  manu- 
facturer's advertised  trade  mark  as 
his  guarantee  of  good  faith  and  all- 
wool  quality. 

Our  advertising  is  teaching  your 
customers  what  this  trade  mark  stands 
for  and  many  of  them  are  certain  to 
want  "  Tevia  "  Tweeds. 

You  will  find  the  remainder,  too, 
will  be  all  the  more  ready  to  place 
their  orders  with  you  when  you  tell 
them  what  the  "Tevia"  trade  mark 
means. 

Patterns  and  copies  of  the  advertise- 
ments on  application  to 

Mark   Fisher    Sons    &    Co. 

Montreal Toronto Winnipeg. 


Cool,  Dressy  Clothes 

MADE    OF 

OXFORD  ciothS 


TEN  CHANCES  TO  ONE  the  lady  or 
gentleman  looking  so  cool  and 
comfortable  in  a  dressy  summer  suit 
is  an  Oxford  wearer,  for  these  cloths — 
both  the  Homespuns  and  the  Tweed* — are 
conspicuous  for  their  suitability  for  sum- 
mer attire.  This  is  a  Tweed  and  Home- 
spun season  and  Oxfords  are  in  front. 


FOR  SALE  BY  ALL  WHOLESALE  JOBBERS 


OXFORD  MANUFACTURING  GO. 

OXFORD,  NOVA  SCOTIA  Limitud 

Mills  Established  1867. 


Motorist  (wet  through) — Just  look  how  my  coat  is  shrinking  ! 

2nd  Motorist— My  dear  fellow,  whydon'tyou  wear  GARBIRNETT  ? 

Speoially  constructed  weatherproof  cloth. 

The  very  thing-  for  automobiling,  riding,  driving:,  etc 

Alt  goods  bear  this  stamp. 

(wRB.RNe,. 

"JENNWEL" 
WATERPROOF 


REGISTERED 


sole  Makers.  JOSHUA  F.  GARNETT  &  SON,  Castle  Mills,  Idle,  Bradford 
Canadian  Representatives :  GEO.  S.  PLOW  &  CO.,  232  McGill  St.,  Montreal, 
A.  ALEXANDER  &  CO.,  77  York  St.  Toronto. 

Makers   to    the    wholesale   trade   only. 
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Important  Trade  Notice 

W00DR0W  &  SONS 


HAT  MANUFACTURERS 


BY    APPOINTMENT    TO    H.M.     THE    KING 


Wood  row's  Hats 

are  familiar  to  fastidious  dress- 
ers all  the  world  over. 

Woodrow's  Hats 

made  from  the  finest  materials, 
are  characterized  by  exceptional 
style,  quality  and  durability. 

Woodrow's  Hats 

once  worn  always  worn. 

Woodrow's  Hats 

are  therefore  a  most  satisfactory 
hat  for  the  retail  merchant  to 
handle,  they  win  trade  easilyand 
easily  keep  it. 

Woodrow's  Hats 

are  only  obtainable  wholesale 
on  this  continent  from  the 
agents  for  the  United  States 
and  Canada, 

Swift,  Copland  &  Co. 

517-525  St.  Paul  Street 
MONTREAL 


curved  brim  and  a  sloping  crown  is  the  ruling  feature 
of  all  well-known  makers,  even  in  the  States,  and,  of 
course,  in  England.  A  few  browns  have  been  sold,  but 
jobbers  are  not  sanguine  of  their  success  and  are  hand- 
ling them  with  care.  Prospects  for  a  splendid  Fall  trade 
are  excellent,  even  though  no  decided  style  changes  are 
in  view.  A  novelty  which  is  doing  a  fair  share  of  trade 
is  a  telescope  shape  in  tweed  hats  to  retail  around  a 
dollar.  This  will  somewhat  cut  into  the  excellent  sale 
of  the  better  grades  of  caps.  This  telescope  shape  will 
also  be  cat  ricd  out  in  flannel   lines  for   Spring. 

Early  is  September  Spring  lines  will  be  shown  on 
the  road,  and  as  yet  few  novelties  have  made  their  ap- 
pearance. Values  are  plainly  not  so  good,  but  manufac- 
turers have  been  forced  to  re-adjust  prices  on  account  of 
the  marked  advances  on  all  hat  materials  which  have 
been  referred  to  at  length  in  these  columns  previously. 


BUSY  FOREIGN  MARKETS. 

Mr.  J.  P.  Copland,  of-  Swift,  Copland  &  Co.,  Mont- 
real, has  returned  from  a  two  months'  trip  in  Eng- 
lish and  continental  markets.  Outside  of  a  satisfactory 
and  health-giving  trip,  Mr.  Copland  reports  very  busy 
hat  markets,  with  caps  and  straws  in  the  same  condi- 
tion. The  marked  advances  in  all  hat  materials  has  not 
affected  orders.  Commenting  upon  styles  in  stiff  hats 
for    Fall,    he   considered   staple    shapes   in   black   leaders. 


Greys    for     Next    Spring 


Overchecks  Being    Bought    by   Wholesale  Houses — 
Fall  and    Winter   Styles   and   Materials. 

GREYS  for  Spring,  lighter  greys  for  Summer,  heavier 
greys  for  Fall  and  Winter— and  greys  again  for 
Spring  !  There  is  no  better  evidence  of  the  fact 
that  grey  is  becoming  more  and  more  a  staple.  What 
other  color  in  men's  suitings  could  survive  the  vagaries 
of  fashion  during  a  complete  revolution  of  the  annual 
cycle,  and  still  be  accorded  the  premier  position  in  cal- 
culations for  the  opening  season  of  another  year  ?  The 
vogue  is  phenomenal,  but,  withal,  thoroughly  reason- 
able, and  that  is  the  main  attribute  which  gives  it  such 
solidity. 

In  Spring  styles  plain  grey  worsteds  lead  the  call, 
and  the  popularity  which  they  quickly  commanded  was 
so  great  that  it  carried  them  strongly  into  the  Summer, 
and  attracted  a  great  deal  of  patronage  that  was  ex- 
pected to  go,  as  usual,  to  light  grey  homespuns.  When 
Fall  and  Winter'  buying  time  came  round  there  was  no 
hesitation  about  stocking  greys  in  the  seasonable  shades 
and  weights,  and  there  is  no  indication  that  conditions 
will  not  justify  the  faith   which  has  been  placed  in  them. 

However,  the  standard  favor  which  blue  and  black 
enjoy  will  not  be  disturbed.  For  Fall  and  Winter  their 
qualities  of  merit  render  them  impervious  t«  the  inroads 
of  even  the  strongest  of  transient  fancies. 

Grey  Overchecks  for  Spring. 

For  next  Spring  the  wholesalers  have  bought  heavily 
in  greys  with  fancy  overcheck.  These  materials  have  a 
distinctive  appearance  in  comparison  to  the  plain  shades 
of  this  year,  a  circumstance  necessary  to  warrant  un- 
qualified confidence  in  their  wide  attractive  powers.  The 
element  of  sameness,  obviated  to  a  marked  extent,  will 
assist  greatly  in  recommending  the  continuance  of  the 
grey   vogue. 
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THE  UP=TO=DATE  HOUSE  I 


THE 


WILLIAM  WYNDHAM  CO. 


TORONTO 


you  to  answer  all  correspondence  is  at  your  disposal. 


Don't  forget  to  inspect  our  range  oj 
|  Hats,  Caps  and  Furs 


|  THE  ARGONAUT  Cap. 


♦ 


|  With  Modern  Methods  | 


«  * 


LIHITED         J 

1  60=62   Front  Street   West 


» 


«|  Owe  Minute  from  Union  Depot  \y 


♦ 
♦ 
* 


♦ 


$  While  in  town  for  the  Toronto  Exhibition  we  shall 

%       be  pleased  if  you  will  make  our  offices  your  head- 
«j       quarters     All  mail  matter  and  parcels  will  be  carefully 


♦  J.  All  »T  7      .  1  '11     1  ^        7F  ♦ 

^  it 

f       looked  after  until  called  for,  and  a  private   room  for      % 


«j       o/s0  #/*r  /?#//  Novelty  -  § 
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Overcoats   and    Trousers. 

In  the  overcoating  trade  the  strongest  feature  is  the 
demand  for  black  meltons.  Cheviots  and  Llamas  are 
moving  well  also.  We  have  heard  it  said  that  the  call 
for  heavy  tweed  ulsterings  promises  to  be  brisk.     We  do 


The  sack  coat  for  Fall  and  Winter  is  shorter  than 
the  Spring  model,  which,  however,  sets  its  general  lines. 
Pressed  side  seams  are  correct,  but  the  vent  has  been 
dropped  altogether.  The  form-fitting  feature  has  been 
moderated  considerably.  Lapels  are  cut  about  the 
same.  The  breast  pocket  is  obviated  in  many  cases, 
and  there  is  a  tendency  towards  a  smaller  V-shaped 
opening  at  the  bottom  of  the  waistcoat  front.  To  pre- 
vent unsightly  curling  of  the  points  is  the  reason  for 
this  latter. 

No  change  has  been  introduced  into  the  cut  of  the 
trousers.  They  are  semi-peg-top,  a  garment  which  al- 
lows for  plenty  of  leg  room,  and  hangs  well  besides.  It 
will  likely  be  some  considerable  time  before  any  innova- 
tion that  aims  to  make  the  trousers  fit  more  snugly  will 
be  accepted.  As  they  are  smart  appearance  is  main- 
tained without  the  sacrifice  of  comfort. 

Trade  which  sought  the  paddock  overcoat  during  the 
past  two  seasons  will  this  Winter  be  served  by  a  new 
garment.  It  is  of  moderate  length,  form-fitting,  with  a 
plain  flare  over  the  hips  and  long  single  vent.  Pleated 
or  pressed  seams  may  be  used  if  desirable. 

The  best  tailors  are  of  opinion  that  the  great  de- 
mand will  be  for  Chesterfield  coats.  That  is  more  than 
likely  to  be  the  case. 


RETURNED 

AUG  1  S  1906 


RETURN 


Nutogo,"  Grey  Waterproof  Coat.     Kept  in    Stock   by   the 
W.  R.  Brock  Co.,  Toronto. 


not    think    that    there   is    likely   to   be   any   marked   ehang 
in    the    steady    business   always   done   on    this   line.      They 
make   an    ideal    storm    coat,    but  are   a   little   too   weighty 
for   general    purposes,    and,    besides,    look    best   only    when 
worn   long  with  heavy  collar  and  strap. 

One  house  reports  the  acceptance  by  the  trade  of 
trouserings  of  somewhat  lighter  shades  and  bolder  pat- 
terns than  usual.  Generally  speaking,  the  demand  seems 
to   be   little   different   from   the   ordinary. 

Grey  cheviots  and  vicunas  are  the  leaders  in  Fall 
overcoatings.      There   is   a  good   demand,    too,    for   covert 

cloths. 

Suit  and  Overcoat  Styles. 

Moderation  of  the  men's  suit  styles  which  obtained 
last  Spring  were  inevitable,  in  accordance  with  the  un- 
impeachable rule  that  whatever  embodies  an  element  of 
the  freakish  is  slated  for  only  temporary  use.  The  long 
sack  coat,  it  must  be  confessed,  had  quite  a  dressy  ap- 
pearance. From  this  must  be  subtracted  the  inconveni- 
ence which  its  length  caused,  and  the  odd  look  of  the 
pressed  side  seams.  The  long  centre  vent  was  necessary 
to  make  the  garment  hang  right,  and  also  from  the 
standpoint  of  comfort.  The  form-fitting  waist  could  not 
logically  hope  to  claim  any  lasting  degree  of  popularity, 
that  is,   in   the  extreme  cut. 


Torpedo 


Rainproof  Coat.     Kept    in  Stock  by  the 
W.  R.  Brock  Co.,  Toronto. 


A  stiffened  felt  hat,  shaped  like  a  straw  sailor,  has 
been  introduced  in  London.  The  colors  are  grey,  brown 
and  black. 

In  London  the  frock  coat  is  to  be  made  a  good  deal 
less  snug  at  the  waist  than  the  coats  worn  now.  The 
lit  is  smarter 'over  the  chest  but  relaxes  below  it. 
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Old  Bkacb 
Linens 


ff 


Merchants    before    buying    Linens   for    next   year's    trade 

should  see      UIU  DlvflCD      and  compare. 

Call  at  my  office  when  in  the   city   Exhibition  Week 

and   see   samples. 

a 


Trade  Mark 


"III     Dlvdvl/  every  yard  of  goods 


THE  NAME  GUARANTEES  THE  QUALITY 


Write  tor  illustrated  booklet 


R.    H.    COSBIE,     30  Wellington  St.  West,     T0r0f\t0 

IRISH  LINEN  AGENCY 


Merit  Wins 


that  is  why  the 

Foster  Front  Pad  Belt  Hose  Supporter 


has  become  so  popular. 


RETURN 

toSbdJzkiA. 


Cut  Eook  Hq..$£jT 

Sold  Page  No..._vfe2L 
by  all  Leading^^ 
Jobbers 


Manufactured 

in 

50  Styles. 


MANUFACTURED    IN    CANADA 
only   by 


THE  I.   B.   KLEINERT  RUBBER  CO. 


MINCING   STREET,    TORONTO 
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Ready-to-Wear    ClotKing' 

Fall  Orders  on  General  Lines  up  to  the  Mark— Mild 
Winter  Left  Stocks  of  Heavier  Garments. 

IN  the  aftermath  of  a  mild  Winter  a  falling-  off  in  or- 
ders on  the  heavier  lines  of  ready-to-wear  clothing  for 

the  following-  Fall  is  inevitable.  Moderately  cold 
weather  allows  of  medium  weight  garments  being  worn, 
and  the  others,  being  neglected  beyond  a  limited  extent, 
lie  in  stock.  Last  Winter  left  just  such  a  situation  and 
business  up  to  the  present  time,  particularly  in  Ontario 
and  east,  shows  the  effect.  In  the  west  conditions  are 
much   better. 

This  refers  mainly  to  overcoats.  On  the  general 
lines  operations  have  been  brisk  all  round,  and  the  west 
has  proven   a  pretty   liberal   market. 

With  a  real  crisp  Winter  of  the  true  Canadian  type 
trade    will   be   splendid,    and     the   effects   of   last    season's 


in  relationship  to  price.  More  and  more  the  Canadian 
consumer  is  becoming  more  exacting  in  respect  to  his 
clothes,  and  the  manufacturers  must  meet  this  condi- 
tion fully,  or,  better  still,  keep  slightly  in  advance  of  it. 
We  reviewed  styles  in  both  suits  and  overcoats  last 
month. 


A  SIMPLE  WINDOW  DRESSING. 

An  attractive  window,  devoted  to  men's  suitings, 
was  noticed  in  W.  A.  Murray  &,  Co.'s,  Toronto,  recently. 
It  was  the  simplicity  of  the  design,  combined  with  splen- 
did effect,  that  caught  the  eye.  Only  about  half  a  dozen 
simple  drapes,  balanced,  with  central  figure  on  a  .-mall 
platform  fixture,  were  used.  Four  or  five  canes,  each 
with  a  tie,  in  quiet  colors,  draped  loosely  on  it,  added 
greatly  to  the  effect.  A  small  drape  of  white  self- 
figured  vest  materia]  rested  against  the  front  «.f  the 
central  fixture. 


About  1,500  "ROOSTER  BRAND"  OVERALLS   on   Their  Way   to  Wm.  Currie,    Clothier,    Montreal, 

Who  Uses  This  Number  Monthly. 


mildness  may  easily  be  wiped  out.  The  people  who  re- 
frained from  buying  then  will  be  in  the  market  early, 
and  under  favorable  circumstances  there  will  be  no  dis- 
turbance of  the  volume  of  sales  which  the  merchant 
usually  counts  on,  outside  of  this  altogether.  It  might 
be  worked  out  to  indicate  that  the  regular  Fall  orders 
could  be  booked,  notwithstanding  the  surplus  carried 
over.  However,  the  retailer  does  not  speculate  too  far. 
He  is  content  with  bringing  his  stock  up  to  the  average 
size  at  the  opening  of  the  season.  If  conditions  are 
good  the  wholesalers  look  for  a  big  sorting  trade  later 
on. 

Each  year  witnesses  an  improvement  in  the  ready- 
to-wear  clothing  business,  and  it  is  only  by  steady  pro- 
gress that  it  will  be  able  to  hold  its  position  in  public 
favor.      Materials,    style   and  finish   must   be   of   the  best 


CANADIAN  CONSOLIDATED  RUBBER  CO 

A  Dominion  charter  has  been  granted  the  Canadian 
Consolidated  Rubber  Co.,  Limited,  whose  chief  place  of 
business  is  at  Montreal.  The  incorporators  are  Edouard 
Fabre,  surveyor,  advocate;  Alexander  Chase  Casgrain, 
advocate;  Joseph  William  Weldon,  advocate;  Errol  Mal- 
colm WcDougall,  advocate,  and  Stephen  John  De  Huray, 
accountant,  of  Montreal.  The  purpose  of  the  company 
is  to  carry  on  business  as  manufacturers  and  dealers  in 
rubber  boots  and  shoes,  and  all  articles  of  which  rubber 
forms  a  part.  The  company  is  capitalized  at  $5, (MM), 000, 
divided  into  50,000  shares  of  $100  each. 


C.  A.  Douglas,  the  well-known  traveler  for  W.  R. 
Brock  &  Co.,  Toronto,  sailed  on  the  C.  P.  R.  Empress 
of  Britain  for  a  tour  of  England  and  the  continent. 
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Canadian   Wool    MarKet    Inactive 


THERE  is  very  little  animation  in  the  Canadian 
wool  market.  The  price  at  which  the  large  deal- 
ers are  able  to  buy  is  easier,  to  the  extent  of  one 
cent  a  pound,  than  it  was  a  month  ago.  Manufacturers 
are  not  operating-  actively.  They  hope  for  the  develop- 
ment of  a  weakness  in  the  situation,  and  in  the  mean- 
time arc  purchasing  in  sufficient  quantities  for  immedi- 
ate requirements  only. 

The  high  price  of  wool  has  led  farmers  throughout 
the  country  to  go  in  for  more  sheep.  Continued  for  a 
little  while  the  movement  will  augment  Canadian  flocks 
to  a  very  appreciable  extent. 

*  £  # 

Situation  in  England. 

Bradford,  July  21. — For  a  couple  of  weeks  before  the 
opening  of  the  present  series  of  colonial  sales  in  London 
there  was  a  certain  amount  of  nervousness  in  this  mar- 
ket as  to  whether  the  values  of  both  fine  merino  and 
also  coarse  fibred  crossbred  wools  would  not  show  quite 
a  distinct  decline,  and  in  some  interested  quarters  it 
was  openly  asserted  that  prices  were  actually  on  the 
down  grade.  Some  weak  holders  of  colonial  merino 
wools  certainly  took  fright,  and  cleared  some  of  their 
holdings  at  prices  quite  below  the  rates  which  have  re- 
cently been  ruling  here,  and  their  example  was  followed 
in  one  or  two  instances  in  connection  with  the  new 
home-grown  clip  also.  When  the  business  at  Coleman 
street  really  got  going,  however,  it  was  quickly  seen 
that  there  were  plenty  of  buyers  there  who  meant  to 
have  wool,  and  although  there  was  some  hesitation  in 
the  competition  on  the  opening  night,  this  quickly  wore 
off,  and  to-day  all  good  wools  of  both  fine  and  coarse 
quality  are  being  keenly  competed  for  at  rates  which  are 
practically  on  a  par  with  the  closing  rates  of  the  May 
sales.  It  is  extremely  probable  that  the  cheapest  wool 
of  the  series  was  obtained  on  the  first  day  of  the  sales. 

*  *  * 
London  "Wool  Sales. 

London,  July  28. — During  the  week  the  wool  market 
was  quiet  and  steady.  The  arrivals  for  the  next  series 
number  35,778,  including  11,500  forwarded  direct.  The 
imports  for  the  week  were  as  follows  :  New  South 
Wales,  1.051;  Victoria,  28;  New  Zealand,  4,894;  Cape  and 
Natal,   1,625;   China,   934;   various,   1,742  bales. 


The  Yarn  MarKet 


The  worsted  yarn  market  is  in  an  unsatisfactory  con- 
dition, but  prices  are  very  firm,  particularly  on  cross- 
breds  and  lower  grades.  So  great  is  the  stringency  that 
"cordon,"  a  union  of  worsted  and  cotton,  has  had  to  be 
put  out  as  a  substitute.  This  is  necessary  to  give  a  pro- 
duct at  reasonable  price.  Crossbreds  are  about  as  high 
now  as  cashmere  yarns  were  a  year  ago.  The  finer  yarns 
have  advanced,  but  not  to  the  same  extent  as  the  others, 
which  are  most  utilized  in  the  Canadian  market. 


A  Leicester  spinner  writes  his  Toronto  agent  that 
there  is  no  prospect  of  a  decline  in  price.  There  was  no 
giving  way  at  the  London  wool  sales,  except  in  small 
lots. 


Cotton  Futures  Firmer 


New  York,  July  30.— Cotton— Spot  closed  quiet  ; 
middling  uplands,  Il.90'c;  gulf,  11.15c.  Sales,  252 
bales. 

Following  are  the  opening  and  closing  bids  for  fu- 
tures,  with  comparisons  : 

Previous  day.  To-day. 

Open.      Close.  Open.      Close. 

August  9.87         9.90  9.88         9.91 

September  10.05        10.04  10.01        10.07 

November  10.10        10.21  10.19        10.23 

January  10.32        10.33  10.31        10.37 

March   10.44       10.46  10.43       10.49 

*  «  • 

Liverpool  Cotton  Market. 

Liverpool,  July  30.— Cotton  —  Spot  quiet;  prices  4 
points  lower;  American  middling  fair,  6.50d;  good  mid- 
dling, 6.22d;  middling,  6.00d;  low  middling,  5.82d;  good 
ordinary,  5.58d;  ordinary,  5.34d.  The  sales  of  the  day 
were  5,000  bales,  of  which  500  were  for  speculation  and 
export,  and  included  3,900  American.  Receipts,  2,000 
bales,  including  600  American.  Futures  opened  easier 
and  closed  steady;  American  midA'ing,  g.o.c,  July, 
5.73d  to  5.74d;  July  and  August,  5.73d;  August  and 
September,  5.64d  to  5.65d;  September  and  October, 
5.59d  to  5.60d;  October  and  November,  5.55d  to  5.5<6d; 
November  and  December,  5.55d;  December  and  .January, 
5.52d;  January  and  February,  5.56d;  February  and 
March,  5.57d  to  5.58d;  March  and  April,  5.59d  to  5.60d; 
April  and  May,  5.61d;  May  and  June,  5.62d. 


Raw  SilK  Cables 


Milan,  July  25.— Market  firm.  Extra  Italian,  48 
lire. 

Lyons,   July  23.— Market  quiet,  but  firm. 

Canton,  July  25.— Market  firm,  with  steady  buying 
at  quotations. 

Yokohama,   July  24.— Market  firm. 


NEW  STORE  BUILDING  AT  BERLIN. 

Smyth  Bros,  of  Berlin  are  building  a  new  store  next 
to  their  present  premises.  It  is  148  feet  long  by  35  feet 
wide,  and  four  storeys  high.  The  facade  will  be  of  buff 
brick  with  brown  cut  stone  as  the  trimming  for  the  first 
storey.  Show  windows  will  be  constructed  across  the 
second  floor,  a  feature  that  will  give  fine  scope  for  dis- 
play. The  firm  will  occupy  all  of  the  building,  which 
will  be  completed  early  in  the  new  year. 
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SHOW    CARD    WRITING 

BY     CRAFTSMAN.  (Continued  from  July   Number.) 

Erasures.  first    be   painted    over   with    water-color    to    match    it     as 

IF  an   error  be  made  in  spelling  and   the  card   is  white,  closely  as  possible,    then   re-letter, 

lake    a    steel    ink    eraser    and    carefully    scrape   off    the  If  a  card  has  a  glazed  surface,   waterproof,   like  black 

lettering,    removing     a     little    at    a    time    and    keeping  or  maroon,    if  is   only  necessary   to  wet  the  lettering  and 

above   the  surface  of   the  card.     When   all    the  color    is   re-  wipe  it  off  with  a  damp  rag.    This  may  occupy  some  time 

moved,    rub   smooth   with   a    very    tine   piece   of   sandpaper,  if    the   paint   is    dry,    but    the   surface   of    the   card    will    be 


Jl 


I. 


1  I" 


O  P 


A  B  C  D  E  F  G 


H   I   JKLNN 


>§ 


RSTU 


* 


*¥// 


Y  W  X  Y  Z  ac?! 


ILLUSTRATION    No.   1. 


then  burnish  the  spot   with  your  thumb-nail  and  write  the       ready  to  receive  the  correction.     If  an  alteration  is  to  be 
word   correctly.  made   on    a    black    card    with    a  dull    surface,    the   lettering 

If   the  error   is   made   on   a   tinted   card,   such  as  green,       should  be  carefully  scraped  off  and   the  card   painted  black 
heliotrope,    etc.,    the   surface    that   has    been   erased   must      when  scraped,   and   re-lettered   when   thoroughly   dry. 
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The  Dominion  Oil 


MANUFACTURERS  OF 

Cloth  Co.  Limited  T«£  m  ^ 

Linoleum 

Canvas  and  Painted   BacK  Stair  Oil    ClotK,    Enamelled  and  DucK  Stair 

Oil  Cloth,  Enamelled  Oil  Cloths,  Carriage  Floor  Cloth, 

Mats  or  Rug's,  Shelf  Oil  Cloth. 

We  respectfully  call  the  attention  of  the  trade  to  our  collection  of  new  Fall 
Patterns,  which  are  now  in  the  hands  of  the  Wholesale  Dry  Goods  Trade.  They  will  he 
found  to  contain  a  variety  of  new  and  up-to-date  designs  and  colorings  and  we  claim  they 
are  the  best  value  in  the  market  as  regards 

Quality,  Design,  Finish  and  Price 

Buyers  will  kindly  bear  in  mind  that  they  carry,  at  all  times,  an  extensive  stock  of 

all  lines  and  that  it  is  worth  money  to  have  repeat  orders  filled  promptly. 

Office  and  Works,    -    -    -    -    MONTREAL 


It  must  be  remembered  that  corrections  on  cards  art- 
more  easily  noticed  than  when  made  on  paper,  and 
should   therefore  be  avoided  as   much  as  possible. 

For  removing  pencil  marks  and  soiled  spots  dip  your 
sponge  rubber  into  powdered  pumice  stone,  using  a  slight 
quantity  and  considerable  pressure  while  rubbing,  except 
when  gliding  over  the  lettering.  A  rag,  camel  hair  brush 
or  feather  duster  should  then  be  used  to  free  the  card 
from   dust. 

Block  Letter  "Capitals. 

Block  letters  should  always  be  carefully  outlined,  so 
that  after  they  are  filled  in  the  edges  will  be  as  nearly 
even  as  possible.  We  have  purposely  refrained  from  mak- 
ing any  corrections  of  imperfections  in  these  designs,  and 
the  engravings  show  every  stroke  of  the  artist's  brush 
without  allowing  the  engraver  to  embellish  any  part  of 
the  work.  Wherever  there  are  coarse  black  lines  the 
artist  repeated  his  strokes.  The  blotches  in  the  centre  of 
letters,  like  A,  B,  D,  E,  L,  U  and  V,  were  made  to  free 
the  brush  from  surplus  paint.  The  finished  filled-in  let- 
ters underneath  those  outlined  offer  an  opportunity  for 
comparison,   which  will  prove   valuable  to  the  student. 

With  a  soft  pencil  firstr  outline  the  letters,  not  making 
the  marks  too  heavy.  Make  the  lines  according  to  the 
arrows  and  numbers.  Leave  the  same  H  inch  space  be- 
tween each  letter  on  all  sides.  This  will  give  you  an  op- 
portunity to  clearly  see  the  comparative  difference  in 
their  widths,  and  in  this  manner  you  will  gradually  know 
how  wide  to  make  them  without  taking  any  measure- 
ments. 

The  untrained  eye  is  very  apt  to  be  deceived.  Look  at 
the  letter  A  in  this  alphabet.  Would  you  have  known, 
without    measuring,    that    its    widest    part    is    wider    than 


any  portion  of  the  letter  R?  Certainly  not  !  We  have 
sometimes  disputed  the  necessity  of  making  the  centre 
line  of  the  II  and  the  bottom  of  the  L  as  long  as  is  the 
present  custom  with  nine  out  of  ten  card-writers.  Must 
we  therefore  adhere  to  old  set  rules  ? 

Proportion. 

As  a  matter  of  fact,  only  a  few  letters  in  the  alpha- 
bet are  proportioned  exactly  alike,  and  it  is  difficult  to 
give  a  definite  size  for  each.  We  can  group  (hem,  however, 
so  that  the  learner  may  approximate  their  relative  sizes 
without  being  troubled  with  too  many  measurements. 
For  show-card  work,  which  should  always  be  done  quick- 
ly, we  merely  rule  lines  for  the  height  of  the  letters. 
The  letter  I  being  the  narrowest  in  width,  we  can  gauge 
the  others  approximately,  using  one  inch  as  a  basis  of 
measurement.  Comparative  width  of  capitals  :  1  inch,  1  , 
2  inches,  J  ;  1\  inches,  E,  F,  II,  L,  N,  P,  S,  T,  U,  V, 
Z  ;  -11  inches,  A,  I),  C,  I),  G,  K,  (),  Q,  R,  X,  Y  ,  :i 
inches,  M  ;  3,}  inches,  W  .  Comparative  width  of  lower 
base  (small)  letters  :  \  inch,  i,  1;  1  inch,  j,  r,  s;  !,  it  Hi 
f,  t  ;  §  inch,  a,  b,  c,  d,  e,  g,  h,  k,  n,  o,  p,  q,  u,  v,  x,  y  ; 
I  inch,  w  ;     1  inch,  m. 

After  you  have  written  and  filled  in  the  first  alpha- 
bet, repeat  the  same  work  without  any  copy.  Then  col- 
lect your  errors.  In  this  way  you  will  soon  learn  the 
exact  shape  of  each,  letter  and  its  proportions.  You  should 
practice   each   alphabet    in    this   manner. 

Spacing. 

You  should  now  try  to  write  words,  ruling  only  two 
lines  for  the  height  of  the  letters.  Try  the  word  "cash- 
ier." Indicate  the  word  in  faint  single  stroke  lead  pencil 
marks,  being  sure  to  space   the  letters  properly  according 
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to  their  widths,  and  then  letter  them  with  your  brush. 
Examine  some  good  card  work  in  the  magazines  ;  the 
examples  will  guide  you  in  the  assembling  of  letters. 
Now  try  two  or  three  words  on  a  line.  Try  words  with 
both  capital  and  lower  case  letters. 
Now  we  are  ready  to  write  a  card. 

Centreing. 

Before   writing   a  card   it   must  be   laid   out   properly. 
You  should  allow  as  much  margin  as  possible  all  around 


same  manner  as  for  ruling  with  the  brush,  as  shown  in 
a  previous  article,  rest  the  ball  of  the  little  finger  on  the 
side,  partly  under  the  edge  of  the  card,  and  the  end  of 
the  second  finger  on  top  of  the  card.  You  will,  of  course, 
be  obliged  to  hold  the  pencil  almost  horizontally,  so  that 
your  other  fingers  are  at  right  angles  with  the  edge  of 
your  card.  Beginning  at  the, lower  end,  draw  the  pencil 
toward  you  ;  now  rule  the  other  three  sides  in  the  same 
manner,  always  holding  your  pencil  tight  and  your  fingers 
in  the  same  positions.     This    method   of   ruling   will    take 
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a 
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§ 


ft  in  it 


A  7"      nr 
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m» 
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ILLUSTRATION    No.    2. 


the  card.  The  quickest  method  for  ruling  margins,  centre- 
ing the  reading  matter,  is  to  hold  the  card  slanting  in 
your  left  hand,  allowing  the  lower  end  to  rest  on  the 
table.  Hold  your  pencil  far  from  its  pointed  end  tightly 
with  the  thumb  and  index  finger,  in  a  slanting  position. 
Now   with   your   three   other   fingers    outstretched   in   the 


one-tenth  as  long  as  if  you  first  measured  and  then  ruled 
the  margins,  and  can  be  learned  quickly.  You  must  learn 
to  centre  in  this  manner.  You  should  not  use  much 
pressure  against  the  edge  of  the  cardboard  while  gliding 
the  fingers  along,  as  it  may  cut  the  fingers  like  a  knife. 
Rule  lines   across    the  centred   space  according   to   the 
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height  of  the  various  letters,  two  lines  for  capitals  and 
one  line  for  lower  case.  If  your  card  is  dark  and  to  be 
lettered  in  white,  gold  or  color,  rule  the  lines  lightly 
with  chalk  ;  otherwise  use  a  pencil. 

All  the  leading  matter  on  the  card  should  now  be  in- 
possible  over  the  three  ranges.  This  feat,  so  say  promi- 
dicated  by  making  the  crudest  kind  of  lines,  so  that  you 
can  tell  what  the  letter  is  and  note  the  spacing  between 
the  words.  You  can  use  chalk  for  this  purpose  on  your 
dark,  cards.  After  your  card  is  thoroughly  dry,  rub  out 
the  chalk  lines.  If  the  lead  pencil  lines  do  not  vanish, 
dip  your  sponge  rubber  into  a  little  pumice  stone  powder, 
and  you  will  soon  have  a  clean  card.  The  best  lay-out 
for  most  cards  is  in  straight  lines.  Use  as  few  styles 
of  letters  as  possible.  Many  cards  look  best  by  using  all 
capitals,  others  are  more  effective  when  the  principal 
words  or  top  line  only  are  "displayed"  in  capitals. 
Avoid  using  curved  lines. 

Paper  Edging. 

A  refined,  finished  appearance  can  only  be  given  to  a 
card,    when    mounted    on    a    frame,    by   binding    the     outer 


of  your  work  table)  place  one  end  of  your  strip  on  lop 
of  the  card,  the  desired  distance  from  tin;  outer  edge, 
holding  the  extreme  end  of  the  strip  in  the  left  hand 
thumb  and  forefinger.  The  right  hand  thumb  must,  be 
stroked  back  and  forth  on  the  top  of  the  strip.  When 
firmly  attached  to  the  top,  press  the  side  of  the  right 
band  gently  against  the  strip  to  the  side  of  the  frame, 
and  the  part  of  the  strip  that  projects  you  must  turn 
over  to  the  back  part  of  the  frame,  finally  taking  a  dry 
rag  and  rubbing  the  edging  smoothly  on  to  the  sides  of 
the  frame.  When  you  reach  the  corner  of  the  frame,  ho'd 
the  paper  strip  firmly  to  the  side  of  the  frame  with  the 
left  hand,  allowing  it  to  project  over  the  top  without 
attempting  to  fasten  it  to  the  top  of  the  card  as  you  did 
in  the  beginning,  until  you  first  with  your  right  hand 
thumb  make  a  diagonal  crease  at  the  corner  of  the  frame,; 
then  proceed  to  glue  down  the  top  and  the  sides  as  be- 
fore. Edging  may  be  of  a  contrasting  color  or  match  the 
card. 

If  you  find  .that  your  letters  have  a  tendency   to  slant 
perversely  from  right   to  left    when  you  wish  them   to  ap- 
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edges  of  the  frame  and  the  top  of  the  card  with  paper. 
This  is  readily  done  bv  glueing  on  narrow  strips  of  paper, 
which  can  be  bought  in  innumerable  varieties  in  long 
rolls,  or  sheets  22x38  inches,  either  with  smooth  glazed 
surfaces  or  embossed,  including  gold  and  silver  effects, 
floral  designs,  or  in  imitation  of  all  sorts  of  textures, 
veneers  or  marbles.  These  strips  should  be  cut  from  2  to 
3  inches  wide  according  to  the  size  of  card  and  width  of 
edge  required.  On  half  sheets  the  edging  on  the  top  of 
the  card  is  usually  one-quarter  of  an  inch  wide,  and  on 
whole  sheets  it  should  be  from  three-eighths  to  one-half 
inch  wide. 

When  the  strips  are  cut,  place  about  ten  on  top  of 
each  other  on  a  sheet  of  newspaper.  Have  the  side  of 
the  strips  which  are  to  receive  the  glue  facing  upward. 
Fill  your  glue  brush  thoroughly,  removing  surplus  gkie  by 
stroking  it  against  a  sheet  of  paper  as  though  you  were 
painting  a  board.  Now  cover  the  back  of  the  first  strip 
evenly  with  glue,  and  beginning  near  the  centre  of  any 
top  edge  of  the  frame  (which  must   project  over  the  edge 


pear  upright,  begin  all  your  work  by  slanting  the  letters 
from  left  to  right.  Do  this  in  all  your  practice  work  for 
three  or  four  weeks.  You  will  then  find  that  your  letter- 
ing will  be  almost  perpendicular,  as  it  should  be,  when- 
ever you  try  to  make  it  so.  The  reverse  method  should 
be  practiced  when  the  letters  have  a  tendency  to  slant 
from  left  to  right. 

Grease   Spots. 

At  times  cardboard  becomes  greasy  from  the  perspira- 
tion of  the  writer's  hand,  or  otherwise.  Water  color  will 
not  "catch  on"  at  such  spots,  but  will  be  streaky.  Sev- 
eral methods  are  employed  to  overcome  this.  Mix  a 
thimbleful  of  bicarbonate  of  soda  in  a  tablespoonful  of 
water,  wipe  some  of  this  over  the  greasy  surface,  then 
repaint.  Others  use  soap  water  for  mixing  the  color. 
One  or  two  drops  of  oxgall  mixed  into  the  color  is  an- 
other preventive.  The  last  method  is  somewbal  objec- 
tionable, as  the  oxgall  has  what  is  considered  a  some- 
what  offensive  odor. 
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SoutH   Africa  Folio-wing  Canada's 
Example 

The  New  South  African   Customs  Union   Grants    a    Pref- 
ence    to   the    British    Manufacturer. 

THE  new  South  African  tariff  union  which  came  into 
force  on  May  25  last   follows  the  example  set    by 
Canada  in  granting  a  preference  to   British  manu- 
facturers.     This   preference   takes   the   form  of   a   rebate, 
and   the   clause   under   which   it   is   allowed   reads   as   fol- 
lows : 

"A  rebate  of  customs  duties  shall  be  granted  on  any 
goods  and  articles  the  growth,  produce,  or  manufacture 
of  the  United  Kingdom,  imported  therefrom  into  the 
Union  for  consumption   therein  to   the  following  extent  : 

"(a)  In  the  case  of  goods  and  articles  charged  with 
customs  duty  under  class  I.,  the  amount  shown  in  the 
column   indicating  such  rebate. 

"(b)  In  the  case  of  goods  and  articles  charged  under 
class  II.,  III.,  IV.,  and  VI.,  three  per  cent,  ad  valorem 
on  such  goods  and  articles. 

"Provided  that  the  manufactured  goods  and  articles 
in  respect  of  which  such  rebate  as  aforesaid  shall  be 
granted  shall  be  bona  fide  the  manufactures  of  the  Unit- 
ed Kingdom,  and  that  in  the  event  of  any  question  aris- 
ing as  to  whether  any  goods  or  articles  are  entitled  to 
any  such  rebate  as  aforesaid,  the  decision  of  the  Minis- 
ter, or  other  executive  officer,  in  whom  the  control  of 
the  Customs  Department  immediately  concerned  is  vest- 
ed, shall  be  final." 

Beads,  known  as  Kaffr  beads,  come  under  class  one, 
and  are  subject  to  a  duty  of  B.^d  per  lb.  The  quarter- 
cent  is  rebated  when  they  are  of  British  manufacture. 
Boots  and  shoes  pay  £15  per  £100  and  there  is  a  rebate 
of  3  per  cent,  ad  valorem  in  the  case  of  British  manu- 
factures. Thread  pays  a  duty  of  3  per  cent,  ad  valorem 
which  is  rebated  when  made  in  Britain. 

Blankets,  sheets  or  rugs,  of  cotton  or  wool,  or 
manufactures  of  cotton  and  wool  commonly  used  as  cot- 
ton or  woolen  blankets  or  rugs,  and  cotton  quilts,  the 
single  article,  in  pairs,  or  in  the  piece;  and  coats,  jack- 
ets, or  other  apparel  made  of  blanketing  or  baize,  not 
elsewhere  enumerated.  These  are  subject  to  25  per  cent, 
ad  valorem,  with  a  rebate  of  3  per  cent,  for  British 
manufactures. 

In  class  3  are  also  shawls  and  shawling,  and  loin 
cloths,  whether  in  the  piece  or  not.  Duty  25  per  cent, 
ad   valorem.      Rebate  for   Great  Britain,   3  per   cent. 

Hi  itishjmade  hair-cloth  and  springs  for  furniture  are 
admitted  free  under  class  4. 

These  regulations  apply  to  Cape  Colony,  Natal, 
Orange  River  Colony,  Transvaal,  and  Southern  Rho- 
desia. 


COTTON  FROM   TREES. 

THE  Bureau  of  Manufacturers,  Department  of  Com- 
merce and  Labor,  Washington,  D.C.,  issue  a  report 
of  J.  R.  Spence,  written  at  Weelas  Cotton  Planta- 
tion, Deese,  British  India,  who  claims  to  have  discov- 
ered a  variety  of  cotton  tree,  indigenous  to  India, 
capable  of  revolutionizing  the  cotton  industry  of  this 
country.     He  says  : 

"I  have  had  the  good  fortune  to  discover  that  there 
exists  a  tree,  practically  indigenous,  at  present  growing 
in  various  parts  of  the  Bombay  and  Madias  presidencies, 
which  produces  a  cotton  infinitely  superior  both  in 
classification  and  staple  to  American  cotton,  and  in 
classification  alone  cannot  be  equaled  in  Egypt.  Tt  is  an 
astonishing  fact  that  the  value  of  this  tree's  product  has 


not  up  to  this  time  been  discovered  by  anyone  in  the 
cotton  trade,  notwithstanding  the  fact  that  the  tree  has 
been  known  to  exist  since  the  time  of  the  mutiny  and 
probably  for  hundreds  of  years  previously  The  only  uses 
to  which  the  cotton  it  produces  has  so  far  been  put  are 
the  manufacture  of  wicks  for  lamps  in  Hindu  temples 
and  the  stuffing  of  beds  and  pillows.  After  carefully  ex- 
amining it  I  unhesitatingly  expressed  the  opinion  that  it 
possibly  would  ultimately  revolutionize  the  cotton  culti- 
vation of  India. 

"I  sent  samples  to  Bombay  and  Liverpool,  where  ex- 
perts in  the  former  city  classed  it  as  'fine,'  white  in 
color,  staple  1£  to  H  inches  long,  and  said  it  would 
spin  up  to  60s.;  in  the  latter  city.it  was  classed  'super- 
fine,' color  white,  staple  1  3-16  to  1£  inches  in  length 
and  valued  at  7d  to  8d  (14  to  16  cents)  per  pound— above 
the  price  of  'middling' — American.  I  then  decided  to 
undertake  the  cultivation  of  the  tree  on  a  large  scale, 
bought  up  the  available  seed,  and  made  arrangements  to 
procure  all  grown  in  the  neighborhood  in  the  future. 

"There  are  now  considerably  more  than  a  lakh 
(100,000)  of  trees  on  this  plantation  in  a  most  flourish- 
ing condition,  growing  to  a  height  of  from  four  to  five 
and  a  half  feet,  full  of  buds  and  bolls,  and  bearing  cot- 
ton daily  after  being  planted  only  six  months.  The 
quality  of  the  'new  crop,'  1906  cotton,  is  superior  both 
in  classification  and  staple  to  that  of  the  parent  tree. 
The  yield  the  first  year  has  been  estimated  by  experts  at 
a  minimum  amount  of  two  to  four  ounces  per  tree,  and, 
as  there  will  be  more  than  3,200  trees  to  the  acre,  this 
gives  a  total  yield  of  400  to  800  pounds  per  acre,  which 
is  above  the  average  of  Egypt  and  no  less  than  from 
eight  to  sixteen  times  greater  than  the  average  of  all 
India. 

"The  second  year's  crop  will  probably  be  double  the 
first,  and  the  third  year's  double  the  second.  Each  suc- 
ceeding crop  will  no  doubt  increase  still  further,  as  it  is 
well  known  that  trees  of  this  Variety  after  the  third 
year  have  yielded  five  to  ten  pounds  of  clean  cotton  per 
tree  annually  during  a  known  life  of  twenty  years  and 
more.  It  will  thus  be  seen  that  if  one-third  of  the  cot 
ton-growing  area  of  India  were  planted  with  this  tree 
the  result  of  the  second  year  would  be  a  crop  far  in  ex- 
cess  of   that   of   this   country    and   America  put   together. 

"I  was  formerly  for  twenty  years  a  member  of  the 
Liverpool  Cotton  Brokers'  Association  and  have  had  live 
years'  exp3rience  of  cotton  growing  in  Egypt.  This  cot- 
ton has  been  called  'Spence  cotton,'  in  recognition  of  the 
fact  that  I  was  the  first  to  discover  its  important  value 
and  to  bring  it  to  the  notice  of  the  commercial  com- 
munity. Several  cotton  trees  have  been  tried  in  this 
country,  notably  those  from  Peru  and  Brazil,  but  the 
first  will  not  grow  in  the  plains  at  all,  and  the  latter 
has  not  been  found  practically  suitable  to  the  climate. 
The  great  advantage  and  importance  of  the  Spence  cot 
ton  tree  is  that  it  is  practically  indigenous,  that  it  has 
been  found  all  over  Western  India,  and  no  doubt  exists 
in  the  east,  and  that  it  will  grow  and  flourish  practical- 
ly in  any  soil  in   this  country. 

"The  zeal  of  the  Government  of  India  for  the  de- 
velopment of  the  cotton-growing  industry  is  shown  by  a 
rather  sharp  communication  which  has  recently  been  ad- 
dressed to  the  Government  of  Burmah.  This  Govern- 
ment publishes  a  report  at  the  beginning  of  the  year  to 
the  effect  that  there  is  little  prospect  of  the  extension  of 
cotton  cultivation  in  that  country.  The  Government  of 
India,  in  replying,  says  that  the  conclusions  arrived  at 
as  regards  the  future  are  unduly  pessimistic,  and  goes 
on  to  declare  that  the  conditions  appear  to  be  suffici- 
ently favorably  in  the  dry  zone  of  Upper  TJurma  to 
justify  experimental  work." 
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ITEMS      OF      INTEREST 


Newton  &  Freele,  clothiers,  Strathroy,  Ont.,  have 
purchased  new  premises. 

Cement  blocks  for  the  knitting  factory  at  Glencoe, 
@nt.,   are  now   being  made. 

W.  Roug',  clothier,  of  Windsor,  will  enlarge  his  store 
space   by   taking   in  the   promises   adjoining. 

The  Canada  Neckwear  Co.  have  opened  a  branch  at 
Newmarket,   Out.,   and   work  was  commenced  on   July  18. 

A  portion  of  a  new  block  being  erected  at-  271  Portage 
avenue,  Winnipeg,  will  be  occupied  by  Peace  &  Co., 
clothiers. 

Messrs.  G.  R.  Hannah  &  Co.,  Carman,  Man.,  have 
sold  their  general  stoic  business  to  W.  T.  Smith  of  Sar- 
nia,   Ont. 

J.  J.  Weddall  &  Co.,  Predericton,  N.B.,  entertained 
their  employes  at  a  picnic  on  July  26.  It  was  a  very 
pleasant  affair. 

Mrs.  E.  P.  Koewler,  of  Minneapolis,  Minn.,  will  open 
a  ladies'  tailoring  and  dressmaking  establishment  at 
Port  Frances,  Ont. 

Miss  Ardagh,  for  several  years  head  milliner  for 
Youell  &J  Wrong,  Aylmer,  Ont.,  will  open  a  millinery  es- 
tablishment in   Gait. 

Neil  Clark,  of  Cannington,  tailor  and  men's  furnisher, 
is  having  his  building  remodelled,  bricked  and  finished  in 
most  approved  form. 

The  Canadian  Axminster  Carpet  Company,  which  is 
to  establish  a  branch  in  Toronto,  is  to  be  incorporated 
with  a  capital  of  $50,000. 

The  employes  of  the  C.  Turnbull  Co.,  of  Gait,  Lim- 
ited, held  their  annual  picnic  on  July  19.  The  event  was 
one  of  thorough  enjoyment. 

John  Dick,  Limited,  manufacturers  woolens,  To- 
ronto, sold  Seaforth  Woolen  Mill,  successors  there  to  be 
Seaforth  Woolen  Mills  Co.,  Limited. 

Harold  Ryan,  son  of  G.  R.  Ryan,  Guelph,  has  written 
an  interesting  letter  to  the  Guelph  Mercury  on  a  buyer's 
experience  in  the  European  markets. 

Moore,  Carr  &  Co.,  the  While  Pront  Store,  Gait, 
bought  out  A.  J.  McTavish.  Messrs.  Moore  and  McTav- 
ish   are  former  St.    Marys   residents. 

Lethbridge  is  to  have  a  woolen  mill  to  cost  in  the 
neighborhood  of  $15,000.  The  city  council  is  guaranteeing 
the  concern's  bonds  to  a  substantial  amount. 

R.  J.  Henderson,  of  the  Henderson  Manufacturing 
Company,  Winnipeg,  was  married  on  June  27  to  Miss 
Edith   Winnifred   Van  Tassel,   of  Brandon,   Man. 

Mr.  Lindsay,  manager  of  the  Lindsay  &  Co.,  Limited, 
departmental  store,  Ottawa,  has  bought  out  the  entire 
concern— land,    building   and   stock— for    $350,000. 

The  ground  floor  of  the  Baker-Doherty  block,  Cam- 
borne, B.C.,  has  been  fitted  up  by  T.  Browning  for  a 
genera]  store,  and  is  occupied   by   I).   Z.   McLennan. 

The  general  store  recently  opened  at  Kearney,  Ont., 
by  Messrs.  Kinella  A:  Delaney,  has  put  in  its  stock  of 
dry   goods,   groceries,    boots   and  shoes,   (lour,    feed,   etc. 

T.  W.  Harding  has  opened  a  store  in  St.  Catharines, 
with  a  stock  of  men's  furnishings,  carpets  and  oilcloths. 
He  was  formerly  of  London  and  Toronto,  and  London, 
England. 

Henry  Young  &  Co.,  dry  goods  merchants,  Victoria, 
B.C.,  are  making  extensive  alterations  in  their  store. 
Among  other  things,  an  entirely  new,  up-to-date  front  is 
being  put  in. 

The  men's  furnishing  and  clothing  business  at  Bran- 
don,   Man.,    formerly   conducted    by    A.    U.    Rankin    lV    Co., 


and  recently  bought  by  McWhirter  &  Ball,  has  been  taken 
over  by  the  new  firm. 

Charles  B.  Perkins,  who  entered  the  dry  goods  busi- 
ness at  Edmonton  with  his  father,  P.  Perkins,  formerly 
of  Charlottetown,  P.E.I. ,  was  advertising  manager  of 
the  Edmonton  Bulletin. 

Ernest  Farquhar  has  bought  the  business  and  stock- 
in-trade  of  John  O.  McDonald,  general  merchant,  Megan- 
tic,  Que.  Mr.  McDonald  has  decided  to  retire,  at  least 
temporarily,    froni   active   business. 

Smith,  Baggs  &  Heaven,  leather  goods,  Adelaide 
street,  Toronto,  will  remove  this  month  into  the  build- 
ing at  the  corner  of  King  and  Bathurst  streets,  formerly 
occupied  by  the  Canada   Biscuit   Company. 

The  marriage  of  William  E.  Greene,  son  of  Robert 
Greene,  of  Greene,  Swift  &  Co.,  London,  Out.,  to  Miss 
Lily  Pierson,  daughter  of  Joshua  Pierson,  of  Cincinnati, 
0.,   took  place  at  the  latter  place  on  July  5. 

Geo.  H.  Hees,  of  Geo.  H.  Hees,  Son  &  Co.,  Toronto, 
leaves  this  month  on  a  vacation  trip  to  China,  Japan 
and  Korea.  He  will  be  accompanied  by  his  son,  Ralph 
W.,  and  they  will  be  absent  over  three  months. 

Parties  representing  Detroit  and  Port  Huron  capital 
have  taken  an  option  on  the  Sarnia  Woolen  Mill  property, 
including  the  waterfront  on  Sarnia  Bay.  They  have  de- 
clined   to    state    what   business    they    purpose   engaging   in. 

E.  R.  Bollert  &  Co.,  of  Guelph,  have  improved  their 
store  greatly  by  taking  out  a  dividing  wall  on  the  first 
floor.  Two  storeys  were  also  added  at  the  rear  to  ac- 
commodate a  manufactory  of  men's  and  women's  gar- 
ments. 

A  department  store  is  to  be  established  in  Berlin, 
Germany,  by  John  Wanamaker.  The  building  is  to  be 
eight  storeys  high  and  will  occupy  a  whole  block.  In  it 
will  be  a  hotel,  roof  garden,  concert  hall  and  an  immense 
restaurant. 

It  is  reported  that  a  large  English  firm  of  worsted 
thread  spinners  will  locate  a  Canadian  branch  at  Strat- 
ford, Out.  Negotiations  are  said  to  be  in  progress  for 
the  acquirement  of  the  building  erected  for  a  thread  mill 
just    recently. 

Beecher  Mann,  formerly  of  Mitchell  &  Hembroff's, 
Moose  Jaw,  Sask.,  has  opened  a  men's  furnishing  store  at 
Swift  Current,  Sask.  Mr.  MoKenzie,  formerly  of  the  Im- 
perial Trading  Co.,  Moose  Jaw,  opened  a  dry  goods  store 
in  the  same  block  with  Mr.  Mann. 

The  city  council  of  Moncton,  N.B.,  will  grant  a  bonus 
of  $1,000  a  year  for  fifteen  years  to  A.  S.  Campbell,  of 
Montreal,  on  condition  that  the  Humphrey  Clothing 
Works,  which  he  is  taking  over,  are  continued  in  Monc- 
ton. The  average  working  force  is  to  be  not  less  than 
seventy-five. 

E.  A.  O'Brien  will  open  up  the  store  in  Predericton 
lately  occupied  by  Dever  Bros.  He  has  had  an  extensive 
experience,  having  been  fifteen  years  with  Dever  Bros. 
For  the  past  five  years  he  has  been  in  the  employ  of  John 
J.  Weddall  A1  Son.  Mr.  O'Brien  is  president  of  the  Pred- 
ericton Brass  Band. 

The  Union  Overall  Co.,  of  Winnipeg,  are  investi- 
gating- the  report  that  manufacturers  of  union  label 
overalls  are  infringing  their  trade  mark  and  selling  their 
own  products  as  Union  Brand  goods.  Should  the  evi- 
dence prove  conclusive  the  company  are  determined  to 
take  vigorous  steps  to  put  a  stop  to  this  trading  on  the 
reputation  of  their  manufactures. 

The  New  York  department  stores  of  H.  O'Neill  & 
Co.,  and  the  Adams  Dry  Goods  Co.,  occupying    two  city 
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blocks,  have  been  consolidated.  They  are  controlled  by 
the  Associated  Merchants'  Company.  Samuel  Adams, 
head  of  the  Adams  Dry  Goods  Co.,  is  a  Canadian.  It 
was  rumored  that  he  had  sold  his  interests  and  would 
retire,   but  indications   point   to   the   contrary. 

A.  L.  Garland,  dry  goods,  St.  Thomas,  Ont.,  is  now 
occupying  his  splendid  new  store.  It  provides  over  twice 
the  space  available  in  the  old  quarters,  and  is  well  ap- 
pointed throughout.  The  dimensions  are  100  x  32  feet. 
Mr.  Garland  started  in  business  in  St.  Thomas  just  a 
little  over  two  years  ago. 

The  imports  to  Trinidad  and  Tobago  from  Canada  in- 
creased from  £98,958i  in  1901-2  to  £139,179  in  190'5-6. 
In  1904-5  the  value  of  textiles  imported  was  £126,  and  in 
1905-6,  £213.  Of  the  $100,000  worth  of  hats  landed  there 
each  year  Canada  secures  only  about  $300  worth.  These 
are   mostly  straws   and   light  felts. 

The  employes  of  R.  McKay  &  Co.,  Hamilton,  held 
their  annual  picnic  on  June  29.  The  assemblage  number- 
ed about  200.  A  baseball  match  between  the  Dry  Goods 
Travelers  and  the  R.  McKay  &  Co.  employes  was  won  by 
the  latter.  A  sumptuous  banquet  was  followed  by 
dancing.    The  picnic  was  a  fine  success. 

H.  B.  Dawson,  dry  goods,  Fort  William,  Ont.,  finds 
a  large  addition  to  his  premises  necessary  to  accommo- 
date his  growing  business.  A  new  building,  three- 
storeys  high,  will  be  erected  adjoining  his  present  store. 
An  elevator  will  be  installed,  and  the  fittings  through- 
out are  to  be  of  the  most  modern  stamp. 

Doig  &  Robertson  recently  purchased  the  dry  goods 
business  of  1.  R.  Strome,  Brandon,  Man.  Mr.  Doig  was 
connected  with  P.  W.  Daniels  &  Co.,  St.  John,  N.B.,  for 
23  years,  11  years  as  manager.  Mr.  Robertson,  who  is 
from  Toronto,  was  for  17  years  European  buyer  for 
Fitzpatrick,   Schafheithen  &  Co.,  Montreal. 

One  hundred  employes  of  the  Keen  Manufacturing 
Company,  Toronto,  presented  one  of  their  associates, 
Miss  M.  CampbeU,  with  a  beautiful  set  of  cut  glass  on 
the  eve  of  her  marriage.  Valuable  presents  of  silver  table- 
ware were  sent  by  the  (inn.  The  presentations  were 
made   at   the   home   of    the   secretary,    Miss    A.    Ilornell. 

G.  B.  Ryan,  of  Guelph,  head  of  G.  B.  Ryan  &  Co., 
is  president  of  the  board  of  trade,  a  member  of  the  city 
council,  and  a  director  of  the  hospital,  street  railway 
company,  and  Wellington  Life  Insurance  Company.  These 
offices,  in  addition  to  his  duties  as  head  of  stores  in 
Guelph,  Berlin  and  Owen  Sound,  make  him  a  very  busy 
man. 

William  Bower,  at  one  time  a  partner  in  a  general 
store  at  Kemptville,  Ont.,  and  later  one  of  the  whole- 
sale firm  of  Boyd,  Brumell  &  Bower,  Toronto,  from 
which  he  retired  a  couple  of  years  ago,  died  on  July  10, 
at  Toronto.  He  was  about  to  leave  the  home  of  his 
sister-in-law  in  Rosedale  for  his  home  on  Carlton  street 
when  he  suddenly  expired. 

Mr.  R.  S.  Nicols  will  build  a  two-storey  house  and 
store  on  College  street,  near  Ossington  avenue,  Toronto. 
Mr.  Nicols  recently  sold  out  his  dry  goods  business  which 
he  has  conducted  for  the  past  18  years  at  Barbadoes, 
West  Indies,  and  came  to  Toronto,  where  he  thinks  the 
prospects  are  much  brighter.  He  is  at  present  seeking  a 
situation  and  will  be  glad  to  receive  any  inquiries  for 
his  services  at  529  Euclid  avenue. 

James  Ireland,  general  merchant,  Durham,  Out.,  has 
removed  to  a  commodious  and  handsome  new  store  in  the 
Mclntyre  block,  where  he  will  carry  a  complete  stock  of 
general  merchandise.  Mr.  Ireland  has  been  in  business  in 
Durham  during  the  past  six  years,  and  has  made  a  great 
many    friends.     Durham    is     a     town    well    represented    in 


the  general  business,  there  being  no  less  than  ten 
stores.  There  are  few,  if  any,  towns  in  Canada  that  can 
surpass  this.  It  is  expected  that  the  building  of  the 
C.P.R.  to  Durham,  which  will  likely  materialize  within  a 
few  months,  will  give  additional  impetus  to  the  business 
interests  of  the  town,  which  has  also  been  helped  by  the 
National  Portland  Cement  Co.,  one  of  the  largest  insti- 
tutions of  its  kind  on  the  continent. 


ANNUAL  OUTING  $650,000,000. 

AT  the  annual  meeting  of  the  Toronto  branch  of  the 
Canadian  Manufacturers'  Association,  the  retiring 
chairman,  W.  B.  Tindall,  gave  an  interesting  ad- 
dress. He  stated  that  our  home  market  is  our  greatest 
market  and  is  constantly  growing  greater.  Of  the  goods 
manufactured  in  Canada  84  per  cent,  are  consumed  in 
the  home  market.  The  annual  output  of  our  factories  he 
estimated  at  $650,000,000,  while  the  total  export  of 
manufactures  for  the  year  ending  June,  1905,  including 
sawn  lumber,  canned  and  cured  meats,  fish,  cheese,  Hour, 
etc.,  amounted  to  $102,000,000. 

An  expanding  home  market,  he  pointed  out,  is  cer- 
tain to  result  from  the  enormous  development  of  the 
Northwest,  with  a  harvest  promising,  according  to  some 
estimates,  120,000,00i0  bushels,  and  also  from  the  pro- 
jected additions  to  railway  mileage  in  Canada — Grand 
Trunk  Pacific  3,720  miles,  James  J.  Hill  lines  3,000 
miles,  Canadian  Northern  and  Canadian  Pacific  3,000 
miles,  a  total  of  9,720  miles — likewise  from  the  opening 
up  of  the  rich  Temiskaming  country,  the  settlement  of 
the  Lake  St.  John  district  in  Quebec,  and  the  develop- 
ment of  our  water  powers. 


J.  H.  BLUMENTHAL'S  SONS,  LIMITED. 

A  CHARTER  to  do  business  throughout  Canada  has 
been  issued  to  J.  H.  Blumenthal's  Sons,  Limited, 
Montreal.  The  incorporators  are  Rose  Silverstone, 
wife  of  Israel  Blumenthal,  merchant,  and  bv  her  husband 
duly  authorized  ;  Israel  Blumenthal,  merchant  ;  Rachel 
Lazarus,  wife  of  J.  R.  H.  Blumenthal,  merchant,  and  by 
her  husband  duly  authorized  ;  R.  H.  Blumenthal,  mer- 
chant ;  David  Fredman,  wholesale  clothier  ;  Jacob  Kel- 
lert,  wholesale  clothier  ;  George  R.  Lighthall,  notary  ; 
Albert  Lesser,  merchant  ;  and  Kate  McAlear,  spinster, 
all  of  Montreal.  The  object  of  the  company  is  to  carry 
on  business  as  wholesale  and  retail  merchants,  dealers, 
traders,  manufacturers  and  importers  of  clothing  for 
ladies  and  gentlemen,  haberdashery,  boots  and  shoes,  hats, 
caps,  furs  and  other  articles  of  the  same  nature  and 
relating  in  any  manner  to  the  same  business  ;  and  among 
other  things  to  purchase  and  acquire  the  assets  of  the 
business  and  assume  the  liabilities  of  the  firm  of  J.  H. 
Blumenthal's  Sons  Company.  The  capital  stock  is  $100,- 
000,   divided  into  2,000  shares  of  $50. 


THE  TAPLIN   &  McDOUGALL  AGENCY. 

H.  Taplin  and  John  McDougall,  both  well  known  in 
the  drygoods  trade,  have  joined  forces  as  Taplin  &  Mc- 
Dougall, manufacturers'  agents,  with  headquarters  in 
Toronto.  They  represent  to  the  retail  trade  of  Ontario 
and  Quebec  the  lines  of  the  Hewson  Woolen  Mills,  Am- 
herst, N.S.,  and  are  open  to  accept  a  foreign  worsted 
agency. 

Mr.  Taplin  has  a  good  connection  with  the  woolen 
trade  through  his  late  position  with  Nisbet  &  Auld.  He 
also  was  previously  with  the  W.  R.  Brock  Co.  for  13 
years.  Mr.  McDougall  is  known  to  the  retail  trade  as 
being  formerly  connected  with  the  Crompton  Corset  Co. 
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WKole    Building    of    Glass 


The  Use   of  Glass  Blocks   for  Building    Purposes  is 
Claimed  to  be  Practical. 

AN  architect,  has  patented  the  use  of  glass  for  build- 
ing purposes,  and  claims  that  it  is  practical  for 
*  the  walls,  ceilings  and  floors  of  all  buildings. 
There  is  at  the  present  time  a  great  deal  of  glass  uti- 
lized in  sidewalks  and  floors,  where  it  is  necessary  to 
let  light  into  areas  below.  Interior  Decoration  has  this 
to  say  regarding  the  use  of  glass  : 

"The  new  glass  buildings  consist  of  a  steel  frame- 
work supported  by  brackets,  which  are  attached  to  the 
beams  of  the  floors,  in  duplicate,  thus  making  two  walls, 
about  one  foot  apart,  for  the  opalescent  wire-glass  is  set 
into  the  steel  framework.  The  delightful  part  of  it  all 
is  that,  as  there  are  no  windows  necessary,  sufficient 
light  coming  through  the  walls,  even  in  the  thickly-built 
portions  of  the  city  where  the  buildings  crowd  one  upon 
the  other,  these  wonderful  glass  buildings  will  permit  of 
any  floor  plan,  or  any  scheme  of  interior  or  exterior 
decoration.  Wall  treatments  may  be  followed  at  will  about 
a  room  without  the  annoying  breaks  of  window  sashes 
to  contend  with.  The  room  can  be  wainscoted  or  pan- 
eled half,  or  even  two-thirds,  of  the  distance  to  the 
ceiling,  and  yet  sufficient  light  will  come  through  the 
top.  Where  an  outlook  is  desired,  a  portal  of  one  thick- 
ness of  plate  glass  can  be  used,  or  a  bay  can  be  thrown 
out  in  the  construction. 

"It  is  claimed  that  these  glass  buildings  can  be 
erected  for  a  quarter  or  a  third  less  than  the  cost  of  a 
similar  store  built  of  the  conventional   materials." 

This  construction  has  been  tried  in  several  dwelling 
houses,  and  has  been  found  so  satisfactory  that  much  is 
hoped  for  in  the  future  of  this  invention. 


LONDON  TO  HAVE  AN  AMERICAN  DEPART- 
MENTAL STORE. 

HG.  SELFRIDGE,  who  has  been  closely  associated 
.  with  the  Marshall  Field  business  in  Chicago, 
and  S.  J.  Waring,  jr.,  who  is  at  the  head  of 
Waring  &  Gillow,  will  build  and  operate  a  $10,000,000 
departmental  store  in  Oxford  street.  The  respective 
merits  of  the  American  versus  the  English  methods  of 
conducting  a  retail  store  have  been  so  widely,  and  at 
times  so  hotly,  discussed,  not 'only  through  the  medium 
of  the  trade  papers  but  by  the  general  press,  that  more 
than  the  usual  amount  of  interest  attaches  to  the  an- 
nouncement that  a  $10,000,000  departmental  store  is  to 
be  established  on  presumedly  American  lines  in  London. 
The  store  is  to  be  located  in  the  heart  of  the  shopping 
district  on  Oxford  street. 

The  company  was  registered  on  June  19,  with  a 
capital  of  £1,000,000,  in  100,000  shares  of  £5  each,  and 
500,000  shares  of  £1  each,  to  adopt  an  agreement  with 
II.  G.  Selfridge,  and  to  carry  on  the  business  of  drapers, 
tailors,  hatters,  hosiers,  glovers,  lace  manufacturers, 
feather  dressers,  boot  and  shoe  manufacturers,  silk  mer- 
cers, furriers,  haberdashers,  dress  and  mantle  makers, 
trimmers,  milliners,  embroiderers,  dyers,  waterproofers, 
dealers  in  india-rubber  goods,  photographer's,  furniture 
dealers,  carpet  manufacturers  and  dealers,  provision 
dealers,  chemists,  druggists,  perfumers,  dealers  in  sta- 
tionery, fancy  goods,  tools,  garden  implements,  cycles, 
scientific,  optical  and  photographic  apparatus,  musical 
instruments,  trunks,  portmanteaux,  jewelery  and  other 
goods,  general  storekeepers,  etc. 

No  initial  public  issue.  The  number  of  directors  is 
not    to  be  less  than  two  nor  more  than   five.     The  first 


are  If.  G.  Selfridge  and  S.  J.  Waring,  jr.  Qualification, 
£500.  Remuneration,  £250  each  per  annum  (chairman 
£50  extra). 

II.  G.  Selfridge  has  been  closely  associated  with 
Marshall  Field  in  the  conducting  and  building  up  of 
what  is  justly  claimed  to  be  ( the  largest  dry  goods  store 
in  the  world.  He  was  early  connected  with  this  great 
establishment  and  has  had  much  to  do  with  its  growth 
to  its  present  big  dimensions.  He  is  also  credited  with 
being  the  author  of  the  celebrated  Marshall  Field  book 
of  rules. 

The  name  of  S.  J.  Waring,  jr.,  though  little  known 
on  this  side  of  the  ocean,  stands  for  a  good  deal  of  busi- 
ness ability  in  London,  and  the  part  he  has  played  in 
success  of  the  big  furnishing  firm  of  Waring  &  Gillow 
is  well  known  there,  and  this  latest  Anglo-American 
combination  should  be  a  very  strong  one,  and  one  that 
spells  business.  Rumor  has  it  that  the  building  pro- 
jected will  be  somewhat  of  a  novelty  as  well,  for  it  will 
partake  of  the  skyscraper  variety.  As  planned  there  will 
be  four  basements  below  ground  and  seven  storeys  above 
the  surface. 

To  the  American  and  to  the  Canadian  shopper  the 
fact  that  there  will  be  one  big  store  in  London  where 
there  is  the  same  freedom  in  shopping  that  they  have  at 
home  is  sure  to  appeal.  For  that  is  the  one  thing  above 
all  others  that  the  woman  from  this  side  misses  when 
she  takes  a  trip  to  England. 

One  point  upon  which  Mr.  Selfridge  is  said  to  be 
very  emphatic  is  that,  although  there  are  to  be  over 
2,000  employes  in  the  store,  none  of  them  will  live  in  it. 
This  is  a  departure  that  in  England,  at  least,  will  be 
watched  with  great  interest. 


BIG  DEMAND  INCREASING  PRICE. 

The  steady  growth  in  the  demand  for  rubber,  due  to 
the  many  uses  manufacturers  are  finding  for  it,  has 
nearly  doubled  the  price  of  the  raw  commodity  at  the 
points  of  export. 

Consul-General  Seeger  writes  31,600  tons  of  crude 
rubber  was  shipped  from  Brazil  in  1905,  the  price  aver- 
aging $2,044  per  ton.  It  is  estimated  that  the  total 
annual  production  of  rubber  throughout  the  world  is 
57,000  tons.  South  America  and  Africa  supply  55  per 
cent,  of  this  quantity.  The  French  possessions  on  the 
west  coast  producing  7,000  tons  and  French  Congo  3,000 
tons  and  Belgian  Congo  another  6,000  tons. 

The  United  States  leads  in  the  consumption  of  rubber, 
using  26,470  tons;  Germany  uses  12,800  tons,  Great  Bri- 
tain 10,000  tons,  France  4,000  tons,  Austria  1,320, 
Holland  1,218,  Belgium  748,  and  Italy  588  tons. 


AS  AN  EXAMPLE. 

A  certain  successful  business  man  is  noted  for  being 
a  stickler  in  the  matter  of  promptness,  so  much  so  that 
in  one  instance  he  even  walked  out  of  church  because  the 
sermon  did  not  begin  sharp  to  time.  He  recently  over- 
heard a  striking  example  of  his  peculiarity. 

He  had  walked  out  of  his  stable  and  was  about  to 
go  on  when  he  heard  the  new  groom  within  say  to  the 
coachman  : 

"Is  it  thrue,  Dolan,  that  the  master  is  cracked  about 
doing  things  on  time,  and  gits  in  a  rage  whin  annybody 
is  late  ?" 

"Thrue  ?"  replied  the  coachman.  "Let  me  tell  you, 
Ryan,  how  thrue  it  is.  If  the  master  had  promised  to 
mate  himself  at  ilivin  o'clock,  and  was  late,  he'd  find 
himself  gone  when  he  got  there.  That's  how  thrue  it 
is." 
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FANCY    GOODS    AND    NOTIONS. 

TO  secure  variety  in  these  lines  should  be  the  primary 
thought  of  the  merchant.  He  will  find  it  good 
policy  to  buy  no  great  quantity  of  any  one  thing, 
no  matter  how  good  it  may  seem,  but,  instead,  to  widen 
the  range  of  his  stock.  With  this  object  in  view  he 
should  not  be  at  all  ashamed  to  order  some  articles  in 
one-half,  one-quarter  or  even  one-twelfth  dozen  lots.  Ex- 
tensive variety  will  have  a  splendid  attractive  power. 

Leather  goods  are  naturally  strong  lines,  and  some 
of  the  better  as  well  as  the  general  grades  should  be 
bought. 

New  and  attractive  things  in  hair  ornaments,  neck- 
laces, bracelets,  and  the  many  little  trinkets  that  are  in 
vogue  just  now,  are  essential  features  of  the  stock.  The 
direct  profits  on  these  lines  are  excellent,  and  a  good  as- 
sortment will  materially  assist  business  in  other  direc- 
tions. 

Bead   Bags   and  Bead   and  Spangle  Belts. 

The  latest  fad  in  the  handbag  line  is  the  one  of 
beads  and  spangles.  Though  these  will  sell  to  the  early 
trade  they  are  particularly  appropriate  for  the  gilt  sea- 
son. At  that  time  anything  odd  and  fascinating  in  the 
way  of  a  bag  is  a  sure  seller,  and  these  pretty  conceits 
are  safe  to  catch  the  eye  of  the  woman  of  dainty  tastes. 
The  variety  of  patterns  and  colorings  shown  in  all  sizes 
of  handbags  and  theatre  bags  is  almost  endless.  Bags 
can  be  selected  to  go  with  any  costume,  and  can  be  had 
in  quiet  harmonys  or  glittering  in  gold  or  color. 
The  shopping  bags  for  holding  the  handkerchief  are  fin- 
ished with  brass  mountings  and  chain.  The  theatre  bags 
are  daintily  lined  with  satin,  and  draw  with  cords  to 
match.  Variety  is  given  to  some  designs  by  the  use  of 
chenille  embroidery  and  spangles.  Bead  and  spangle 
belts  are  late  novelties.  The  spangle  belts  come 
in  handsome  colorings  and  in  shaded  effects, 
terns.  The  buckle  is.  also  of  the  beads  or  spangles. 
These  belts  come  each  on  its  own  card  and  prettily 
boxed  and  are  very  appropriate  for  the  Christmas  trade. 
Many  of  them  are  not  unduly  expensive,  ranging  about 
the  dollar  mark.  The  return  of  narrow  belts  is  result- 
in--  in  the  placing  upon  the  market  of  many  new  designs 
in.  blouse  and  skirt  holders.  Retailers  when  buying  these 
should  remember  that  easy  adjustment  counts  largely. 
There  are  many  of  these  holders  that  hold  fast,  but  they 
take  so  much  adjusting  that  they  are  soon  thrown  aside. 


SHOULD  STUDY  NEWFOUNDLAND  MARKETS. 

ED.  ARNAUD,  Canadian  commercial  agent  for  New- 
.  foundland,  writes  :  "A  perusal  of  the  customs 
returns  of  Newfoundland  for  the  year  ended  June 
30,  1905,  reveals  the  fact  that  there  are  still  several 
items  on  the  list  of  imports  in  which  Canada  does  not 
figure  as  prominently  as  it  should,  and  might  do,  if 
Canadian  exporters  gave  a  little  more  attention  to  the 
requirements  of  this  market. 

"While  it  is  quite  true  that  the  imports  from  Canada 
have  doubled  in  volume  during  a  period  in  which  those 
from  Great  Britain  have  remained  about  stationery,  and 
goods  from  the  United  States  have  fallen  off  fifty  per 
cent,  which  is  a  very  satisfactory  position  from  the  Can- 
adian standpoint,  there  seems  to  be  as  good  reason  why 
it  should  not  be  still  further  improved  upon. 

Price  and  Quality  of  Goods. 

I  am  given  to  understand  that  it  is  mainly  a  ques- 
tion of  price  and  quality  of  goods  offered,  and  that  if 
Canadian  exporters  can  do  at  least  as  well  as  their  com- 
petitors   abroad    in    these    respects    they    will   have     little 


difficulty  in   still   further     increasing  their   sales  in    this 
colony. 

"In  recent  years  there  has  been  such  an  improvement 
in  the  means  of  transportation  by' railway  and  costal 
steamers,  as  well  as  in  direct  communication  with  Can- 
adian ports,  that  the  reason  why  trade  was  so  largely 
directed  into  other  channels  has  disappeared  to  a  con- 
siderable extent,  and  at  the  present  time  every  facility- 
is  given  by  the  granting  of  through  bills  of  lading  by 
the  Reid  Newfoundland  system  to  reach  the  most  dis- 
tant outports  of  the  colony." 

Mr.  Arnaud  appends  a  list  to  show  the  position  of 
Canada  in  this  market.  Among  the  items  are  the  fol- 
lowing, the  figures  representing  imports  from  Great  Bri- 
tain  and  United   States,   respectively  : 

China,    earthenware   $  34,831    $     2,305    $        697 

Dry    Goods   738,522        G9,G40      131,180 

Feathers   8  209  4,732 

Glassware  14,448  7,342        12,291 

Hats,   caps,   etc 58,438  5,478  5,437 

Ready-made   clothing   163,688        14,594        36,307 

Window  shades   1,718  233  1,475 


NEW  BANK  BRANCHES. 

During  the  past  month  the  following  were  among  the 
bank  branches  opened  : 

The   Canadian   Bank  of   Commerce,  at    Norwood,   Man. 

The  Sterling  Bank  of  Canada,  at  Port  Stanley,  Ont. 

The  Crown   Bank  of   Canada,   at   Inglewood,   Ont. 

The  Home  Bank  of  Canada, -at  Fernie,  B.C. 

The   Dominion   Bank,    at   Edmonton,    Alta. 

The   Bank   of  Toronto,    at   .Swan  River,    Man. 

Eastern  Townships  Bank,   at  Taber,   Alta. 

The  Bank  of  Toronto,   at  Wolseley,   Sask. 

The  Imperial  Bank  of  Canada,  at  Moose   Jaw,   Sask. 

The  Northern  Bank,  at  Balcarres,  Sask,;  Red  Deer, 
Alta.;   Sheho,   Sask.;   Wolseley,   Sask. 


THE    CANADIAN    CONVERTER'S    CO.,  LIMITED. 

Letters  patent  have  been  issued  incorporating  Anthony 
II.  Sims,  manufacturer  of  shirts  and  collars,  John  Patty- 
son  Black,  manufacturer  of  ladies'  wear,  George  Hayward 
narrower,  manufacturer  of  shirts  and  blouses,  James  R. 
Gordon,  commission  merchant,  and  Robert  A.  Dunton, 
notary,  all  of  Montreal,  for  the  purpose  of  manufacturing, 
buying,  selling  and  dealing  in  all  kinds  of  linen,  woolen, 
cotton,  silk  and  other  textile  fabrics.  The  name  of  the 
company  shall  be  the  Canadian  Converters'  Company, 
Limited,  and  operations  shall  be  carried  on  throughout 
Canada  with  a  capital  of  $3,000,000,  divided  into  30,000 
shares  of  $100  each.  The  chief  place  of  business  shall  be 
Montreal. 


CHARTER   HAS  BEEN   GRANTED. 

A  Dominion  charter  has  been  granted  to  the  Canadian 
Converters  Company  (Limited),  with  a  total  capital 
stock  of  three  million  dollars.  The  incorporators  are  : 
Anthony  Haig  Sims,  manufacturer  of  shirts  and  collars  ; 
John  Pattyson  Black,  manufacturer  of  ladies'  wear  ; 
George  Hayward  Harrower,  manufacturer  of  shirts  and 
blouses  ;  James  Roy  Gordon,  commission  merchant,  ami 
Robert  Andrew  Dunton,  notary.  All  these  gentlemen  are 
of  Montreal,  which  is  headquarters  of  the  new  company. 
This  is  the  recent  whitewear  merger  of  which  particulars 
were  published  in  The  Review  last  month.  No  particulars 
have  as  yet  been  given  out  as  to  what  are  the  future 
plans  of  the  new   company. 
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TRAVELERS    ON    A 
FROLIC 


* 


Laughter  is  one  of  the  elixirs  of  life. 

So  sayeth  the  Drummers'  SnacV  Club, 
and  ouce  a  year  t  lie  members  cast  care 
and  business  and  all  seriousness  io  the 
day-after-to-morrow  and  hieihg  them  to 
Alton,  Out.,  give  one  clear  twenty-four 
hours  to  uninterrupted  and  uncorruptible 
hilarity.  It  happened  this  year  on  Fri- 
day and  Saturday  last,  a  Jewish  day, 
sundown   to  sundown. 

Fourteen  years  ago  Robt.  Algie,  of 
the  Alton  Woolen  Mills,  then  in  the 
general  store  business,  invited  a  num- 
ber of  travelers  to  a  day's  outing  with 
him.  It  proved  so  pleasant  they  came 
again  and  the  idea  of  an  organization 
to  meet  annually  took  root  in  the  hos- 
pitable soil  of  Alton. 

Poster  Promises. 

No  paper-and-ink  recital  of  the  21- 
hour  doings  can  convey  an  adequate  con- 
ception of  the  fun,  but  the  promises  of 
the  sheet  poster,  with  which  sections  of 
the  country  side  were  papered,  were 
fulfilled  to  the  letter.  "The  trouble  will 
begin  about  7.30  on  Friday  evening, 
when  that  'Canon  Ball  on  Wheels,' 
known  as  the  Teeswater  local,  stops  at 
Alton  to  give  the  atmosphere  a  rest  and 
to  unload  the  loveliest  load  of  passen- 
gers it  ever  carried.  Then  whoop-la  !  it 
looks  like  a  collision  between  a  laundry 
and  a  lunatic  asylum.  Everybody  talks 
and  laughs  at  once.  The  traveler  and 
citizen  do  a  tug-of-war  shake,  the  smil- 
ing homecomcr  kisses  his  sister  or 
somebody   else's   sister,    the   cousins   and 


/.ens'  Hand  of  Alton,  only  some  of  them 
are  Irish  and  all  of  them  are  guardians 
of  good  music.  Then  away  goes  the  pro- 
cession to  the  big  tent  where  is  held  the 
famous   Snack   concert." 


JOHN  W.  CHARLES,  The  New  President. 

aunts  overflow  with  feminine  effusion, 
children  shout,  dogs  bark,  and  there  is 
great  rejoicing  in  the  land.  Suddenly  a 
score  or  more  of  red-coated  musicians 
let  loose  a  flood  of  inspiring  melody,  the 
crowd  join  in.  It  is  necessary  to  ex- 
plain here  that  the  aforesaid  red  coats 
are  not  the  Irish  Guards,   but   the   Citi- 


It  was  a  Hummer. 


That 
tales. 


all    came   is    true 
At    the   head    of 


as 
the 


travelers' 
procession 


DRUMMERS  SNACK-FRED.   C.   HUNT, 
Toronto    Secretary. 

President    Charley    Smith,    of    Hamilton, 
rode  in  a  pony  cart  accompanied  by  the 
beautiful    owner,    and    he    held     a     small 
white  silk  banner  inscribed  : 
Twentieth  Century 
Drummers' 
C.  T.  A. 
Snack. 
On  one  side  was   the  motto  "When  Com- 
merce knocks  all  doors  must  open,"  and 
on    the   other    "The    sample    is    mightier 
than     the    sword."       It     was     decorated 
with  the  maple  leaf,   rose,  shamrock   and 
thistle    and     was     presented   to   the  club 
five  years   ago   by   an   old    lady   far   past 
the  allotted  span. 

The  concert  was  heralded  as  "a  cup 
of  musical  and  intellectual  pleasure  ex- 
travagantly filled  to  overflowing."  It 
was  a  good  one  at  that,  high-class  in 
every  respect  and  nobly  upheld  the  high 
reputation  of  former  years,  vouched  for 
by  an  attendance  of  fully  2,000  na- 
tives. It  was  held  in  a  big  circus  tent 
and  the  programme  was  as  follows  : 

Concert  Waltzes "  Waves  of  tlie  Danube," Wanovii 

Citizens'  Band. 

Piano  Solo  "  Romcnza,  Li:  zt 

E.   R.  Bowles. 

Song     "  Star  of  My  Life,  ' Druyt 

Geo.  Dixon. 
Highland  Dance  (in  costume).... Gordon  Flett. 

Vocal  Solo "God  Made  Thee  Mine," Nevin 

Miss  K Beers. 
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The  Drummer's  Dream.. "When  I'm  Away  From  You, 

Dear," McGregor 

Donald  C.  McGregor. 

ComicSong "  If  We  Hadn't  Any  Ladi-  8 Lawder 

Will. I    While. 

Selection "II  Trovatore,"     Verde 

Citizens'  Bancl. 

Recitation "  Laska," Bernard 

Mjhs  Bernice  Parker. 

Sketch  Selected Anon 

A.  Eccslein. 

Snug  "Oft  Times,   Lehman 

Frank  Bemorse. 

Comic  Sketch  Bay  Hill. 

Duett "Calm  as  the  Night,  ' Bohn 

Donald  C.  McGregor  und  Mi-s  Emma  Beers. 

Serenade "  Magnolia," M i,sud 

Citizens'  Band. 


Night  of  Noisy  Glee. 

The  night  was  one  uproarious  burst 
of  mirth  for  those  quartered  in  "the 
Dormetory."  The  advance  notice  read 
thus,  "travelers  will  find  plenty  of  com- 
fortable cots  in  the  old  tent  near  the 
cyclone  cellar.  Anyone  disturbing  the 
peace  may  expect  an  impromptu  bath." 
Since  there  never  was  any  peace  to  dis- 
turb the  livelong  night  the  waters  of.  the 
pond  were  not  rippled.  The  village  was 
serenaded  until  1  wo  o'clock  and  th.it 
cheerful  and  harmless  amusemenl  was 
resumed  at  five.  In  the  interval  when 
ever  repose  seemed  within  hail  Court 
Thompson,  of  Hamilton,  would  annun- 
ciate one  of  Dr.  Munion's  advertised 
truths  and  add  in  musically  stentorian 
tone,  thumb  to  temple  and  index  finger 
upward,  "Munion  !  By  the  great  horn 
spoon,  Munion  !"  It  earned  him  the 
title  of  "Dr.   Munion." 


DRUMMERS' .SNACK-DR.   ALGIE, 
Physician,  Author,  Musician  and  Good  Fellow. 

Dawn  came  at  last.  Breakfast  was 
had  on  the  ground  anil  at  11  o'clock  the 
club's  annual  meeting  was  called  to  or- 
der by  President  Charles  Smith,  of 
Hamilton.    He  spoke  a  few  words  in  his 
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hearty  whole-souled  way,  expressing  his 
appreciation  of  the  success  achieved  this 
year  thus  far  and  of  the  loyal  support 
accorded  him  by  the  executive.  The 
finances  showed  a  good  balance  on  the 
right  side. 

At  the  concert  the  night  before  a 
telegram  was  received  conveying  greet- 
ing and  good  wishes  from  Wm.  Algie, 
now  in  Europe.  On  motion  of  Lieut. - 
Col.    Stoneman  a   reply  was   ordered. 


landscape.  A  ladies'  baseball  game  was 
the  first  item  on  the  programme  of 
sports.  The  first  lady  to  illumine  the 
atmosphere  was  Sol  Walters,  looking 
like  the  mama  of  an  army  of  Arabian 
dancers.  Ex-President  Smith  came  next, 
looking  like  nothing  that  ever  happened. 
The  next  to  emerge  were  A.  Eccstein 
and  R.  E.  Smith,  young  and  reckless 
beauties,  and  the  four  performed  a  cake- 
walk    within    the   charmed    circle    of    the 


MARSHALS    OF    PARADE. 


Photo  by  Miss  Maud  Clark,  Toronto 


When  election  of  officers  was  mention- 
ed someone  promptly  proposed  as  presi- 
dent John  W.  Charles,  of  H.  P.  Eckarrtt 
&  Co.,  Toronto.  The  name  was  received 
with  uproarious  applause.  Mr.  Charles 
tried  to  protest,  but  they  wouldn't  hear 
him  and  in  a  twinkling  he  was  presi- 
dent by  unanimous  acclamation. 

Dr.  Algie  arrived  just  then  and  the 
president  seized  the  opportunity  to  pre- 
sent the  worthy  doctor  with  a  very 
handsome  carving  set  as  a  mark  of  ap- 
preciation of  his  interest  in  and  self- 
denying  labors  for  the  club.  The  doctor 
made  a  happy,  off-hand  reply,  humorous, 
reminiscent  and   appreciative. 

Then  the  election  of  officers  was  con- 
cluded as  follows  : 

Toronto  secretary — Cecil  Hunt. 

Hamilton  secretary — M.   P.   Malone. 

Home  secretary— Robt.    Algie. 

Treasurer— Wm.    Irvine. 

Toronto  executive— Donald  C.  Mc- 
Gregor, Wm.  White,  Geo.  Dixon,  Prank 
Bemrose,  Wm.  Meen,  E.  R.  Bowles,  Wm. 
Colville,  Sol  Walters,  R.  M.  Asher,  Geo. 
Campbell,    Cecil   Hunt. 

Hamilton  executive— Court  Thompson, 
P.  Smith,  Guy  Long,  Bay  Hill,  J. 
Smith,  Jack  Singe,  R.  E.  Smith,  Vein 
Smith,  Jack  Duffy,  Ernie  Clark,  Chas. 
Smith,  Lieut. -Col.  Moore,  Lieut. -Col. 
Stoneman. 

Home  executive— Robt.  Algie,  Wm. 
Algie,  Dr.  Algie,  Amos  Mason,  Wm. 
White. 

Auditors— Peter    Smith,    Wm.    Colville. 

According  to  custom  and  with  great 
good  will,  President  Charles  Smith  was 
created  an  honorary  member  for  life. 
Aid.  .W.  H.  McClarity  and  A.  J.  Lloyd, 
grocers,  of  Owen  Sound,  were  present 
and  they  also  were  accorded  honorary 
membership.  The  honor  roll  was  swell- 
ed also  by  the  names  of  those  of  the 
musical  talent  not  already  on,  George 
Dixon,   Frank  Bemarre,   E.   R.   Bowles. 

Luncheon  was  served  in  Science  Hall 
bv  the  ladies  of  the  Presbyterian  church. 

Then     the   burlesquers    came   upon    the 


red-coated  band.  The  rest  of  the  18 
were  wafted  into  view  as  their  costum- 
ing was  completed,  then  a  parade  was 
formed  and  led  by  the  band  they  march- 
ed down  the  village  street  and  back  to 
the  athletic  field.  The  procession  was 
marshalled  by  Will  White,  an  ancient 
Rube,  and  Cecil  Hunt,  a  regulation  cir- 
cus clown,  both  mounted  on  Dr.  Algie's 
bay  nag,  which  also  wore  pants.  The 
baseball   teams  were  : 


The  score  was,  Hamilton  12,  Toronto 
9.  As  the  game  progressed,  the  heat  be- 
ing considerable  the  ladies  gradually  dis- 
carded their  attire,  but  no  one  called 
the  police. 

Traveler  Athletes. 

The  sports  included  Comfort  soap  and 
Melagama  tea  races  for  the  ladies  and 
girls.  The  other  events  resulted  as  fol- 
lows : 

Wheelbarrow  race — 1  Bob  Asher  and 
Bill  Irvine,  2  Thurseson  and  Tom  Scott. 

Early  morning  call  race — 1  Bill  Irvine, 

2  Mike  Malone. 

Baby  show,  Donald  McGregor  and 
Frank  Bemrose,  judges— 1  Florence  Sex- 
ton, 2  James  Alexander,  3  Evelyn  Mc- 
Enamma. 

Three-legged  race — 1  Bill  Irvine  and 
Bob  Asher,  2  Guy  Long  and  R.  E. 
Smith. 

Egg  race— 1  Bob  Asher,  2  Pete  Smith, 

3  George  Dixon. 

Fat  man's  race— 1  Billy  Mills,  2  Sol 
Walters. 

Pick-a-back  race— 1  Bill  Irvine  and  Bob 
Asher,  2  Verne  Smith  &  Fraser. 

100  yards  travelers'  race — 1  Guy  Long, 
2  R.  E.  Smith,  3  Bill  Meen. 

Married  man's  race— 1  Guy  Long,  2 
R.   E.   Smith. 

Artists'  race,  a  dead  heat — Donald  Mc- 
Gregor, Will  White,  Frank  Bemrose, 
George  Dixon,  Harry  Eccstein,  Bay  Hill, 
Cecil  Hunt  ;  all  got  first  prizes,  a  box 
of  cigars. 

Bandsman's  race— 1  Charles  Calligan, 
2  Wm.   Algie,   Jr.,  3  J.   Algie. 

Smoking  race— 1  Will  J.  White,  2  Mike 
Malone,    3   Sol   Walters. 

Seen  and  Heard. 

John  Wilson  Charles,  president. 

R.  Asher,  Toronto,  was  first  man  on 
the  ground. 

Some  pictures  of  new  officers  failed 
to  connect. 


A    FEW    BURLESQUERS    AND    OTHERS. 

Photo  by  Miss  Maud  Clark,  Toronto 


Hamilton  vs.  Toronto 

Mike  Malone  Sol  Walters 

Guy    Long    R.    Asher 

Chas.  Smith  Cecil  Hunt 

V.  Smith  W.  D.  Wark  (Owen  Sound) 

R.  E.  Smith  M.  Thurseson 

Peter  Smith  E.  Bowles 

Bay  Hill W.   J.  White 

H.    Eccstein    G.    Dixon 

Bill  Irvine  Donald  McGregor 

T.    Scott    John   Charles 

Umpire— -Lieut, -Col.  Stoneman. 
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What  a  pity  a  group  photo  was  not 
taken  of  the  lady  ball  players  ! 

Col.  Moore  wants  a  concert  by  trav- 
elers—put the  Colonel  down  for  a  song 
and  dance. 

The  Alton  band  is  a  wonder.  Capt. 
R.  B.  Albertson  is  leader  and  Dr. 
Algie  president. 

At  the  meeting1  when  they  wanted  to 
elect  an  executive,  Bill  Colville  grabbed 
a  lantern  and  started  in  search  of  a 
Toronto  man.     But  wait  till  next  year. 
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TRADE    PAPER    ADVERTISING 


BY    CONVERSE    D.     MARSH 


It  is  easy  enough  for  anyone  to 
record  the  fact  that  trade  paper  adver- 
tising has  made  material  advances  dur- 
ing the  past  ten  years,  and  has  made 
specially  marked  improvement  during  the 
past  five  years. 

I  do  not  believe  that,  notwithstand- 
ing all  that  has  been  done,  a  tithe  of 
what  is  possible  has  been  accomplished. 

House  organs  flourish;  special  methods 
of  advertising  have  increased  appropria- 
tions to  the  detriment  of  the  trade  press, 
and  back  of  all  this,  the  large  manufac- 
turers throughout  the  country — capital- 
ists who  control — give  scant  attention 
to  the  question  of  trade  paper  advertis- 
ing, and  secretly  have  little  respect  for 
it,  nor  do  these  prime  factors  in  the 
advertising  appropriations  believe  that 
their  interests  can  be  materially  advanc- 
ed by  liberal  publicity  in  the  chosen  or- 
gans of  their  trade. 

The  impulse  of  every  large  publisher 
will  be  to  rise  up  and  dispute  this  state- 
ment, but  if  he  does  so,  let  our  friend, 
the  disputant,  review  the  fact  that  trade 
paper  advertising  expenditures  by  our 
large  manufacturers  are  but  minute, 
fractional  portions  of  the  total  sum  ex- 
pended for  selling  the  factories'  pro- 
ducts. 

In  several  instances  of  which  I  have 
knowledge,  the  large  manufacturing 
corporations  spend,  for  advertising  ap- 
propriations, less  than  one-tenth  of  one 
per  cent,  of  their  gross  sales! 

Large  fortunes  are  being  made  by  pub- 
lishers in  the  field  of  general  publicity, 
while  comparatively  small  ones  are  earn- 
ed by  publishers  in  the  specialized  or 
trade  journal  field. 

The  makers  of  the  popular  magazines 
can  complacently  cross  their  legs  and 
say  that  this  is  not  only  as  it  should  be, 
but  that  it  is  inevitable,  while,  on  the 
other  hand,  trade  paper  publishers  do 
not  seem  to  have  had  the  spirit  to  make 
matters  better  for  themselves.  They, 
too,  believe  that  the  comparatively  small 
position  that  they  occupy  is  a  reasonable 
one. 

Things  are  not  reasonable,  merely  be- 
cause  they   exist. 

The  complacency  of  the  big  brother 
may  be  all  right,  but  I  do  not  believe 
the  acquiescence  of  his  financially  lesser 
kindred  is. 

A  little  seething  unrest  should  stir 
the  gentle  soul  of  the  trade-paper  own- 
er. 

Why  should  the  monthly,  or  weekly, 
created  to  amuse  people,  be  a  wonder- 
ful   money    maker   while    mainly    it   ad- 


vertises cheap,  inconsequential  things, 
while  the  trade  paper,  the  serious  ex- 
ponent of  heavy  financial  interests,  is 
relegated  to  an  obscure  corner  in  the 
congregation    of   publications? 

The  popular  magazine  reaches  hun- 
dreds of  thousands  where  the  trade  paper 
reaches  tens  of  thousands,  but  the  goods 
offered  for  sale,  and  really  sold,  through 
the  influence  exerted  by  many  trade 
papers,  largely  exceeds  the  volume  of 
trade  sold  through  the  influence  of  the 
prominent,   popular  magazines. 

If  Postum  Post  was  at  the  head-  of 
some  great  steel  company,  wouldn't  we 
see  the  fur  fly  in  the  advertising  he  did, 
say  in  the  Iron  Age  or  the  Engineering 
Recoid? 

If  the  General  Electric  Company  was 
owned  by  the  Uneeda  Biscuit  crowd, 
what  a  serious  factor  advertising  in  the 
Electrical   World  would   become. 

In  the  steel  and  iron  business  of  this 
country  I  venture  to  say  that  the  pro- 
portion spent  in  advertising  to  influence 
sales  would  be  but  an  infinitesimal  part 
of  one  per  cent,  of  the  amount  of  the 
sales. 

Without  the  means  of  breaking  into  the 
archives  of  the  gentleman  who  is  sway- 
ing American  breakfast  destinies  from 
the  magical  precincts  of  Battle  Creek,  I 
do  not  think  I  will  be  gainsaid  in  my  es- 
timate that  nearly  one-half  of  his  total 
revenue   is  expended   for  publicity. 

The  sales  of  the  General  Electric  West- 
inghouse,  and  the  Allis-Chalmers  inter- 
ests alone,  in  the  electrical  world,  must 
in  combination  represent  over  one  hun- 
dred millions  of  dollars  per  annum. 

I  wonder,  if  the  gentlemen  controlling 
these  electrical  giants  combined,  are 
spending  the  insignificant  sum  of  fifty 
thousand  dollars  per  year  with  the  trade 
papers'? 

Can  it  be  that  the  seller  of  trifles, 
logically  should  spend  hundreds  of  thou- 
sands of  dollars,  whcieas,  the  really 
large  business  interests,  having  a  much 
wider  field,  think  they  have  exhausted 
the  possibilities  when  they  have  expend- 
ed a  few  pitiful  thousands? 

Does  the  reason  for  tnis  lay  accusing- 
ly at  the  door  of  either  the  trade  paper 
publisher,  or  his  customer,  or  should  the 
bui  den  of  accusation  be  shared  impar- 
tially by  both.  Somebody  has  got  to 
shoulder  it. 

To  my  mind,  neither  the  publisher,  nor 
his  advertiser,  have  yet  grasped  the 
latent  opportunities  that  exist  in  trade 
paper  publicity.  It  is  the  duty  of  the 
publisher  to  show   these   possibilities  to 
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the    manufacturer    if    the    latter    cannot 
spare  the  time  to  study  them  himself. 

In  some  lines,  one  single  trade  publica- 
tion reaches  practically  every  buyer  in 
the  field — every  man  who  can  influence 
an  order— and  yet  the  advertiser  with 
millions  of  dollars  of  possible  sales,  is 
content  to  merely  play  with  the  trade 
paper    advertising    proposition. 

What  likewise  shall  be  said  of  the 
lack  of  advertising  by  the  thousands  of 
smaller  manufacturers  of  machinery  who 
could  be  benefited  even  more  than  the 
few  large  manufacturers  by  a  greater 
amount  of,  and  more  intelligent,  public- 
ity? 

Speaking  broadly,  I  don't  believe  that 
the  presidents  and  board  of  directors  of 
our  average  manufacturing  corporations, 
give  five  minutes'  heed  a  year  to  trade 
papeis,  or  what  the  trade  papers  can 
do  for  them.  They  are  content  to  spend 
a  few  thousand  dollars  in  advertising 
account  and  let  it  go  at  that.  They 
show  that  they  have  no  respect  for  their 
publicity  departments,  because  the  sal- 
aries of  the  managers  of  such  depart- 
ments are  invariably  the  lowest  paid 
heads  by  many  thousands  of  dollars  of 
any  departments  maintained,  and  the 
advertising  counsellor  is  indeed  a  rara 
avis. 

They  think  enough  in  other  directions 
about  making  sales,  but  no  single  force 
in  the  trade  paper  field  has  yet  grappled 
with  them,  struck  them  squarely  between 
the  eyes,  and  made  them  sit  up  and 
take  notice  that  a  great  force  was  at 
their  door — a  wonderful  force  and  fac- 
tor that  could  be  utilized  in  increasing 
their  sales.  Because  in  the  multitude 
of  their  duties  the  heads  of  manufac- 
turing organizations  omit  any  considera- 
tion of  advertising,  will  the  publishers  of 
the  trade  press  be  content  to  maintain 
the  position  allotted  them? 

Let  the  trade  paper  brother  gird  up 
his  loins,  and  himself  carry  the  war  into 
Africa,  if  I  may  be  allowed  to  so  quickly 
shift   my  suggestion. 

In  plain,  practical,  every-day  English, 
I  would  say  that  it  is  up  to  the  touade 
paper  publisher  to  himself  devise  selling- 
plans  through  publicity,  and  bring  them 
to  the  attention  of  his  customers,  big 
and  little. 

Then  too,  let  him  make  his 
reading  columns  more  attractive  to  the 
real  people  who  buy  the  kind  of  goods 
that  his  advertisers  have  to  sell.  This 
makes  an  abrupt  termination  but  it  con- 
tains enough  of  thought  to  induce  me  to 
cease  writing.— Printer's  Ink. 


DRY    GOODS    REVIEW 


DISPLAY  FIXTURES 


Ideal  Fitting  Stand  for  Dressmakers  use. 
Every  Dry  Goods  House  and  Dressmaker 
should  have  one. 

FINE  WAX  FIGURES,  FORMS, 
MIRRORS,   HAT   STANDS. 

For  FALL  TRADE  we  have  an  entirely  New 
stock  of  up-to-date  fixtures,  new  pattern  of  Metal 
Mantle  Hack.  Everything  you  can  netd  in  Display 
Fixture  line. 

Write  for  catalogue  and  supplement. 

Our  Guarantee — Best  goods,  prompt  delivery 
and  moderate  prices. 

CLATWORTHY  &  SON 

38-40  ADELAIDE  WEST,      TORONTO,  ONT. 


Perrin  Frcres  &  V* 

MONTREAL 
SOLE  AGENTS  FOR  THE  CELEBRATED 

RAGNET 

French    JJnderwear 


Our  range  of  Samples  for  the  next  season  is 
now  ready  and   includes  the  Best  Values  in 

FRENCH  BALBR1GGAINS 
LISLE  THREADS  and 
NATURAL  WOOLS 

Our  representative  will  have  the  pleasure  of 
calling  on  you  in  the  course  of  August  or  Septem- 
ber. 

All  who  have  handled  the  "RAGNET"  Brand 
express  themselves  highly  satisfied  both  as  to 
quality  and  fit. 


HINTS   TO   BUYERS 

From  information  supplied  by  Sellers,  but  for  which  the  Editors  of 
THE  Review  do  not  necessarily  hold  themselves  responsible. 


John  Macdonald  &  Co.,  Limited. 

John  Macdonald  &  Co.,  Limited, 
report  that  five  of  their  foreign  buy- 
ers, some  of  whom  are  now  in  the 
European  markets  and  some  on  their 
return  voyage,  have  secured  special- 
ties in  a  number  of  lines  that  will  un- 
doubtedly attract  the  attention  of 
many  buyers.  They  state  that  the 
best  way  to  see  these  goods  advan- 
tageously is  in  their  warehouses  and 
that  any  buyer  visiting  the  city 
should  call  at  21  to  27  Wellington 
street  E. 

They  are  showing  in  their  men's 
furnishings  and  haberdashery  depart- 
ments: A  special  in  men's  natural 
wool  underwear  (imported),  guaran- 
teed unshrinkable,  sizes  .'54  to  44,  at 
$12  per  dozen;  specialties  in  men's 
black  worsted  half  hose  (ribbed), 
size  9  1-2  to  11,  at  $2.2.'),  $3.50  and 
$4  per  dozen;  two  special  lines  in 
men's  tan  kid  gloves  (silk  lined), 
sizes,  7  1-2  to  10,  at  $10.50  and  $12 
per  dozen;  a  big  assortment  in  ladies' 
and   gents'    handkerchiefs,   ladies'  in 


lace  edge,  hemstitched,  embroidered, 
from  45c.  bo'$6.50  per  dozen;  a  com- 
plete range  of  Excelda  handkerchiefs, 
including  all  the  newest  patterns,  at 
$1  and  $1.25  per  dozen;  also  a  com- 
plete range  in  ladies'  and  gents' 
handkerchiefs,  in  plain  and  initial,  at 
$2.25  and  $4.50  per  dozen;  handker- 
chiefs in  cartoons,  10  dozen  in  each 
cartoon,  ladies'  37  l-2c.  and  45c.  per 
dozen,  gent's  size  75c.  per  dozen; 
ladies'  fancy  neckwear  for  Fall  and 
Winter,  including  the  newest  de- 
signs in  lace  and  in  silk,  to  retail  at 
25c,  35c,  50c  and  75c  each;  the 
very  latest  novelties  in  back  combs 
and  side  combs,  some  of  them  nicely 
trimmed  with  metal  trimmings,  to  re- 
tail at  from  10c.  to  50c.  eaeh;  in 
men's  neckwear,  new  and  up-to-the- 
minute  styles,  at  prices  unsurpassed. 
John  Macdonald  &  Co.,  Limited,  are 
showing  in  their  silk,  dress  goods 
and  hosiery  depaitments,  special 
value  in  42  line  silk  taffeta  ribbon  at 
12  l-2c  per  yard,  in  white,  black 
and  colored.     Another  shipment  just 
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received  in  "Honnett"  special  black 
peau-de-soie  at  75c.  per  yard.  They 
have  now  in  stock  a  full  range  of 
velveteens  in  their  well-known  "Im- 
perial" brand,  black,  all  prices,  from 
18  l-2c.  to  60c.  per  yard.  They  put 
in  a  bin'  supply  of  their  well  known 
number  120  at  37  l-2c  per  yard 
(twill  back).  They  have  added  an- 
other number  (40)  at  IS  l-2c  per 
yard  to  their  No.  50  at  25c  rand  No. 
200  at  37  l-2c.  per  yard,  in  colored 
silk  velveteens.  They  have  also  se- 
cured exceptional  value  in  cream  lus- 
tres at  25c.  and  37  l-2c  per  yard, 
hi  ladies  underwear  and  hosiery  they 
are  showing  ladies'  number  special 
vests  and  drawers  at  $2.25  per  dozen 
and  ladies'  number  special  cashmere 
hose  at  $2.25  per  dozen.  Ladies' 
ready-to-wear  goods  —  flannelette 
gowns,  drawers,  corset  covers,  wrap- 
pers. In  wrappers  and  black  sateen 
waists  they  are  making  a  specialty 
of  lars'e  sizes,  assorted  40  to  44  at 
all  leading  prices.  In  ladies'  vicuna 
and  tweed  skirts  they  are  showing  a 
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very  extensive  range  of  prices  ami 
colorings.  They  are  also  showing 
children's  imitation  bearskin  coats, 
flannelette  lined,  $15  to  $60  per  do/.. 

John  Macdonald  &  Co.,  Limited,  in 
their  carpel  and  house  furnishings 
department,  have  bought  largely  for 
the  house  trade  tliey  expect  during 
Toronto's  great  Industrial  Exhibition 
—  specials  in  quilts,  lace  curtains, 
hearth  rags,  door  mats.  They  recom- 
mend that  when  buyers  are  in  the 
city  they  should  see  the  new  pat- 
terns that  axe  being  shown  in  this  de- 
partment. They  wish  to  give  a  true 
idea  of  the  extent  of  their  assort- 
ment. They  are  also  showing  full 
lines  in  linoleums,  carpets,  taible  cov- 
ers and  all  sundry  house  furnishing 
goods. 

John  Macdonald  &  Co.,  Limited, 
are  showing  in  their  linen  and  staple 
departments  a  special  line  in  grej 
cotton  at  8c.  per  yard  believed  to  be 
the  best  value  in  the  market  as  8c. 
per  yard  is  less  than  mill  price  for 
this  cotton  at  present.  Two  lines  in 
wrapiierettes  at  clearing  juices  to 
buyers  visiting  their  warehouses.  A 
large  range  of  reversible  wrapperettes 
in  red  and  black  stripes,  checks  and 
figures  to  retail  at  10c.  Special 
value  in  linens.  Their  special  home- 
spun crash  towellings  now  in  stock. 
Two  special  numbers  in  imitation 
Russia  crash  towellings  (in  short 
lengths)  are  having  a  very  large  sale. 
Another  line  of  towelling-  they  direct 
special  attention  to  is  their  "Mar- 
vellous" value,  23  inches  wide. 

John  Macdonald  &  Co.,  Limited,  re- 
port from  their  woolen  and  tailors' 
trimming  department  that,  notwith- 
standing the  high  .prices  asked  for 
all  classes  of  woolens,  they  were  for- 
tunate in  securing  a  number  of  lines 
(stock  lots)  at  prices  far  below  to- 
day's quotations.  Tweed  cloakings 
and  costume  cloths  will  be  good  pro- 
perty for  this  Fall.  There  is  just  snap 
enough  in  their  range  to  make  them 
quick  sellers.  A  full  range  of  color- 
ings in  broadcloths  and  kersey  cos- 
t'mic  qloths.  -Their  collection  in 
fancy  worsted  suitings  and  trouser- 
ings have  never  been  larger  and  more 
varied,  or  better  value.  Their  brands 
of  black  and  blue  serges  and  coat- 
ings are  still  holding-  a  high  place  in 
their  class  and  are  Ibelow  ruling- 
prices  of  to-day.  It  required  some 
nerve  to  place  orders  anticipating 
the  market'.  They  had  the  nerve  and 
their  customers  are  receiving  a  share 
of  the  profit.  A  full  range  of  tailors' 
trimmings,  Italian  and  mohair  twills 
in  black  or  colors,  silk  and  satin  coal 
linings,  blaclk  and  colored  collar  vel- 
vets—everything and  anything  for 
the  merchant  tailor. 


W.  R.  Brock  Co.,  Limited,  Montreal. 

Brock 's  hosiery  depai  I  meiit  is 
showing  (wo  lines  of  elastic  ribbed 
underwear  No.  L02,  to  retail  at  75c, 
ami  No.  ]()()  do  retail  al  $1,  which 
are  exceptionally  good  values.  Boys' 
and  men's  fleeced  underwear  is  at 
popular  prices,  along  with  sweaters,  a 
large  variety  of  top  shirts,  ladies' 
vests.  "Hilda''  and  "Olive"  kid 
gloves  are  still  being  shown,  the  lat- 
ter especially   being   very   good    value. 

In  the  smallware  department  a  new 
mercerized  skirl  braid  is  shown,  and 
bo  customers  who  purchase  12  gross 
the  firm  gives  a  beautiful  display 
stand,  which  materially  helps  the  sale 
of  the  goods.  Quite  a  large  range  of 
side  and  back  combs  is  also  being 
shown. 

'  They  are  also  showing  Marcel  hair 
wavers,  waxing  irons,  etc.,  lines 
which  always  retail  quickly  and  pro- 
fitably. All  the  leading  lines  of  hose 
supporfeis,  such  as  (he  "C.M.C,  " 
"Foster,"  "Kleineit  Hook-on," 
"Velvet  Grip,"  etc.,  are  also  in 
stock. 

In  the  ready-to-wear  department, 
P100,  colored  blouses  to  retail  at  50c. 
are  making-  a  hit,  as  are  also  P16S, 
grey  mixture  tweed  skirls,  to  retail 
at  $6.50.  A  very  complete  line  of 
flannelette  undergarments  is  also 
shown. 

In  the  woolen  department,  TBI, 
blactk  angola  Venetian,  to  retail  at 
$1.35,  is  holding  its  own. 

In  beaver  coatings,  two  54-inch 
lines  are  shown  which  can  be  retailed 
at  $1  and  $1.50,  and  in  grey  covert 
coatings,  MR1,  to  retail  at  $1.25  and 
MR2,  to  retail  at  $2,  are  among  the 
best  sellers. 

In  the  fancy  goods  department 
some  very  pretty  chiffon  "rrptor" 
veiling,  hemstitched,  to  retail  at  35c, 
-10c.   and   50c,   are  going  very   well. 

Brock's  fancy  goods  department 
aie  showing-  golfers  to  retail  at  $2.25 
and  $3,  as  well  as  some  l|ower  lines. 
White  kid  belts  can  also  be  had  in 
this  department  to  retail  at  from  40c. 
to    75c. 

The  staple  department  are  show- 
ing two  lines  <d'  wrapperette  which 
are  very  good  value,  No.  5(1,  28-29' 
inch,  to  retail  at  12  l-2c,  and  No.  SO. 
36-inch  to  retail  at  12  1-2c.  Both 
these  lines  are  confined  to  the  com- 
pany. They  are  also  showing  an  all- 
linen  elastic  canvas  which  they  are 
calling  the  "Wonder."  This  can 
be    retailed  very  profitably   at    15c. 

In  the  diess  goods  department, 
plain  and  corded  costume  velveteens, 
to  retail  at  40c,  50c  and  75c,  are  ap- 
parently high  in  favor,  judging  from 
the  orders  which  are  being  received. 
Light  grey  tweeds  in  plain  and 
overcheck,  which  are  being-  extensive- 
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Iy  used  for  costumes  this  Fall,  can 
lie  bad  to  retail  at  50c,  85c  and 
$1.50.  These  are  very  profitable 
goods.  NJ15,  55-inch  black  vicuna 
suiting,  corona  finish,  to  retail  al  75c. , 
is  going  very  well  and  the  depart- 
ment recommend  that  all  merchants 
desiring  Ibis  cloth  place  their  orders 
early    to    insure    delivery. 

'fhe  house  furnishing-  department 
is  showing  some  exclusive  designs  in 
Brussels,  tapestry,  Wilton  and  Ax- 
minster  carpets  and  rugs.  This  de- 
partment is  now  one  of  I  he  most  mod- 
ern in  the  trade,  and  always  has  a 
slock  of  the  most  up-to-date  de- 
signs in  carpets.  A  veiy  nice  range 
of  Scotch  and  Canadian  linoleums 
and  oilcloths  is  also  being  shown. 

In  furniture  coverings,  chenille 
and  tapestry  curtains,  are  draperies, 
etc.,  the  slock  is  most  complete  in 
every  way. 


M.  Silver  &  Co. 

New  in  name  only  adequately  des- 
cribes this  fur  linn  as  Mr1.  Silver  n  «s 
an  extensive  experience  in  the  tea  c. 
Their  first  season  has  been  satisfac- 
tory and  representatives  have  relum- 
ed wilh  good  orders.  Preparations 
are  being  made  for  a  record  assort- 
ing season  and  when  trade  sets  in 
al,  retail  this  house  will  )he  able  to 
supply  repeats  for  everything  in 
L'nrs.  Travelers  will  be  out  the  Iat- 
ier  part  of  September  with  full  lines 
of  fin-  jackets  in  astrachan,  electric 
seal  and  Persian  lamb  and  all  fur- 
lined  jackets  as  well  as  fur  sets  in 
mink,  Alaska  sable,  Thibet  saible  and 
Isabel    foxes. 

Konig  &  Stuffman. 

Faces  and  embroideries  have  had 
a.  tecord  Spring  and  Summer,  ami. 
according  to  Mr.  L.  Stuffman,  of 
Konig  &  Stuffman,  Montreal,  who 
has  lately  returned  from  an  extended 
tour  of  foreign  markets,  laces  and 
trimmings  will  be  strong  for  the  Fall 
season,  while  (he  assured  position  of 
white  for  1007  means  another  good 
season  for  embroideries.  Mr.  Stuff- 
man  commented  upon  the  strong  posi- 
tion of  all  foreign  lace  markets,  in- 
cluding such  centres  as  Plauen,  St. 
Gall,  Calais,  and  Nottingham,  where 
difficulty  was  experienced  in  turning 
out  goods  fast  enough,  with  the  re- 
sult'that  foreign  markets  show  an  ad- 
vance averaging  20  per  cent.  The 
popularity  of  laces  has  been  general 
in  every  country.  This  has  contri- 
buted to  the  difficulty  of  procuring 
such  lines  as  vals  during  the  present 
season. 

Speaking  of  Fall  prospects,  he 
said:  "Laces  will  be  used  extensive- 
ly and  the  marked  popularity  of  dark 
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Acorns  and  Oaks 


Q  Every  business  has  a  begin- 
ning— sometimes  it  starts  in 
a  humble  one  storey  corner- 
store,  and  grows  and  grows 
until  a  big  city  boasts  of  it 
as  a  proud  possession. 

Q  This  does  not  come  to  pass 
because  of  luck  or  good  for- 
tune, or  good  times,  or  anything  of  that  kind,  but 
just  for  the  reason  that  there  was  one  man  behind 
the  counter  in  that  little  corner=store  who  had  this 
pregnant  motto  engraved  upon  his  brain :  "  Every 
business  is  a  good  business.  How  good  this  one  is 
depends  entirely  upon  myself  and  the  methods  I  adopt." 

O,  The  methods  you  adopt — there's  the  point.  To=day, 
labor  saving  methods  are  necessary  to  combat  compe- 
tition, facilitate  the  transacting  of  business  and  save 
money.  Simplified  methods  of  accountancy  are  very 
essential — That  is  where  we  come  in. 

CT,  We  have  supplied  twelve  thousand  merchants  in 
Canada  and  Great  Britain 


with  our  Labor  Saving 
Systems.  We  have  help- 
ed little  business  acorns 
to  grow  into  big  strong 
business  oaks.  We  can 
assist  you  at  any  stage. 
Write  for  our  literature. 

q  We  have  special  Systems 
for  Wholesale  and  Retail  bus- 
iness of  all  descriptions— for 
manufacturers,  financial  and 
banking  concerns,  legal  of- 
fices, hotels,  and  every  other 
business  where  any  account 
keeping  or  record  keeping  Is 
required. 
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Copeland-Chatterson  Co. 


Devisers  and  Manufacturers  of  Systems  for  Business 


Limited 


Liverpool,  London  and  Globe  Building,    Montreal 
141  Bannatyne  Avenue,  East,     -     -     .     Winnipeg 

Works  14  Citizen  Building, Ottawa 

Brampton,  Ont.        43  Cannon  Street,  London,  E.C.,     •     •     England 


General  Offices 
Toronto 


HOTEL   DIRECTORY 


WINDSOR    HOTEL 

HAMILTON,  BERMUDA 

This  house  is  pleasantly  and  conveniently  lo- 
cated on  the  East  side  of  Queen  Street.  The 
rooms  are  bright  and  cheerful.  Every  attention 
paid  to  guests.  Billiards  and  Pool.  Hot  and 
cold  water  baths.    A.  McNicol,  Prop. 


TOWER  HOTEL^RmGeEtown 

BRITISH  GUIANA. 

This  first-class  hotel  is  most  conveniently  situ- 
ated in  the  coolest  and  healthiest  part  of  the 
city.  Five  minutes  from  railway  station  and 
steamer  stallings,  and  near  to  all  principal  public 
buildings.  Cool  and  lofty  bedrooms.  Spacious 
Dining  and  Ladies'  Rooms.  Billiard  Room. 
Electric  light  throughout. 


WOODSIDE   BOARDING 
HOUSE 

Corner  of  Main  and  Lamaha  Streets 
GEORGETOWN,  DEMERARA. 

Cool  and  airy  Bedrooms,  Excellent  Cuisine 
Attendance  qualified.  Terms  moderate.  Elec 
trie  Car  Loop  at  gate  of  premises.  Patronage 
Solicited.     Manageress,  E.  Cottam. 


VICTORIA   LODGE 

HAMILTON,    BERMUDA 

Mrs.  J.  F.  SMITH    Proprietress. 

Opposite  Victoria   Park    and   Cedar   Ave. 
Private  Board  $12  to  $14  per  week. 
0pen  Nov.  1  Closes  in  May. 


WINTER  RESORT 
Queen's  Park  Hotel 

Poet  of  Spain,  Trinidad,  B.W.I. 
JOHN  McEWEN,  Manager.       For  Rates,  etc- 
apply  Trinidad  Shipping  and  Trading  Co., 
29  Broadway,  New  York. 


THE  GRAND  UNION 

The  most  popular  hotel  in 
OTTAWA,  Ont.      James  K.  Paisley,  Prop. 


DOMINION 

HOUSE 

W.  H.  DURHAM. 

Proprietor 

RENFREW, 

ONTARIO 

The   most   popular  Hotel  in 

the  Ottawa  Valley. 

ACCOUNTANTS  AND  AUDITORS 


JENKINS  &  HARDY 

Assignees,  Chartered  Accountants,  Estate  and 

Fire  Insurance  Agents,  15£  Toronto  St., Toronto. 

465  Temple  Building,  Montreal. 


PERCY  P.  DAVENPORT, 

Chartered  Accountant  and  Assignee, 

371  Elgin  Ave,  -  Winnipeg,  Man. 
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shades  in  dress  goods,  particularly 
black  and  navy,  will  contribute  to  a 
large  sale  of  such  lines  as  Jblacfc,  chan- 
tilly,  silk  vals,  net  top  alio  vers,  and 
a  wide  range  of  black  silt  appliques. 
White  laces  will  not  be  out  of  the 
running  and  will  sell  as  well  as  a 
year  ago.  Novelties  in  trimmings  are 
strongly  counted  upon  and  outside  of 
black  and  white  effects  quite  a  bit 
of  gold  is  shown  with  many  oriental 
colorings  in  attractive  appliques  in 
floral,  geometrical,  and  conventional 
designs. 

"Lace  collars  may  be  stocked  with 
confidence  and  novel  effects  in  em- 
broideries for  Spring  1907  are  al- 
ready  receiving   attention." 


A  New  Frilling  Box. 

Have  you  see  the  new  frilling  box"? 
If  you  have  not  yet  done  so  you 
should  call  upon  the  Rhys.  D.  Fair- 
bin  Co.,  of  Wellington  street  west,  To- 
ronto, when  you  are  down  at  the 
millinery  openings  and  see  it,  for  you 
are  .sure  to  be  interested.  It  holds 
just  the  same  number  of  yards  as  the 
box  now  in  use,  but  by  reason  of  an 
extremely  ingenious  contrivance  it 
takes  just  about  a  little  more  tban 
half  the  amount  of  room  upon  your 
shelves.  Economy  of  space  is  quite 
as  much  to  be  desired  in  the  majority 
of  stores  as  economy  of  time  but  this 
is  particularly  so  when  applied  to 
goods  that  have  to  be  upon  show  all 
the  time  to  sell  and  where  a  big  coun- 
ter display  is  so  necessary.  The  use 
of  this  new  box  maikes  it  possible  to 
place  a  much  larger  display  all  the 
time  before  the  buying  public  and 
yet  occupies  just  the  present  amount 
of  room. 

Like  the  majority  of  good  things 
the  idea  is  a  perfectly  simple  one.  It 
consists  of  the  placing  of  a  card 
within  the  drum,  that  the  frilling  is 
wound  upon.  The  original  idea  is  a 
Yankee  one,  but  the  Canadian  form 
is  an  improvement  upon  .the  one  in- 
troduced in  the  States.  The  idea 
over  there  is  just  the  card  with  half  a 
dozen  yards  wound  upon  it  inside  the 
drum.  The  one  introduced  here  has 
a  little  groove  cut  in  the  wood  of  the 
cylinder,  and  the  card  pressed  in  so 
that  it  cannot  fall  out.  Though  only 
upon  the  market  a  very  short  time, 
everyone  who  has  seen  it  wants  the 
new  box.  It  is  patented  and  put  up- 
on the  market  by  the  Rhys.  D.  Fair- 
burn  Co.,  Toronto. 

This  firm  is  again  extending.  They 
have  now  secured  the  whole  of  the 
upper  flat  in  their  present  building, 
and  are  removing  the  designing  and 
part  of  the  manufacturing  plant  up 
to  that  floor,  and  alterations  and  im- 


provements   are    to    follow    upon   the 
office    and    showroom  floor. 


The  Latest  Window  Wonder. 

A  life-size  automatic  figure,  which 
apparently  sets  at  naught  every  na- 
tural law,  performing  tricks  that 
would  baffle  Sir  Isaac  Newton  him- 
self, yet  doing  it  all  so  grotesquely 
that  you  are  quite  as  much  amused  as 
you  are  mystified,  has  been  appear- 
ing daily  at  710  Broadway,  New- 
York.  This  tantalizing  performer 
would  earn  a  profit  for  any  vaudeville 
circuit  for  he  "makes  good"  all  the 
time. 

Dressed  in  the  conventional  clown 
costume,  Marcelane  (that  is  the  w'ay 
he  prefers  to  spell  his  name)  stands 
in  the  centre  of  the  window.  His 
head,  shoulders,  chest  and  hands  are 
in  constant  action.  His  shrugs,  sighs 
of  relief  and  expressions  of  amuse- 
ment over  the  way  he  is  puzzling  his 
audience  are  wonderfully  human.  He 
is  as  droll  as  he  is  expert.  Moving 
his  right  hand  with  a  full  arm  ac- 
tion, he  causes  to  be  .kept  continu- 
ously suspended  in  mid-air,  with  posi- 
tively no  support  whatsoever,  a  pretty 
ball,  which  follows,  at  varying  heights 
the  lateral  course  of  his  extended 
forefinger.  The  ball  revolves  rapidly 
and  what  keeps  it  from  falling  is 
the  puzzle  that  crowds  of  spectators 
are  unable  to  answer.  With  his  left 
hand  he  revolves  a  holder  for  adver- 
tising cards.  Various  shrewd  guesses 
have  been  made — some  say  "magnet- 
ism," some  say  "hot  air,"  others  "a 
new  discovery  in  physics,"  but  most 
people  give  it  up  and  go  off  satisfied 
that  this  trick  clown,  in  his  appear- 
ance, action  and  advertising  power, 
because  of  ' '  novelty ' '  and  the  "  unex- 
plainable,"  is  the  greatest  window 
wonder  or  department,  card  that  J.  R. 
Palmenberg's  Sons  (the  window  fix- 
ture and  display  form  manufacturers) 
have  ever  introduced. 

The  commercial  side  of  all  this  is 
that  the  automatic  figure  described 
above  may  be  purchased  at  a  price 
which  is  very  low  considerinr  what  any 
merchant  is  willing  to  pay  for  good 
advertising.  The  figure  must  be  pur- 
chased outright  and  is  confined  to 
one  merchant  in  each   town. 

It  may  be  added  that,  Marcelane 's 
performance  has  drawn  such  great 
crowds  that  it  became  necessary  for 
the  police  to  regulate  them. 

Greenshields  Limited,  Montreal. 

Although  rather  between  seasons, 
there  is  plenty  of  activity  in  the  dif- 
ferent departments  of  Greenshields 
Limited  Fall  shipments  have  been 
made  in  most  lines,  but  there  are  still 
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some  orders  which  have  nut  been  des- 
patched. Repeats,  too,  add  to  the 
hustle  and  bustle  seen  in  their  ware- 
house. In  more  than  one  line  repeats 
have  been  very  heavy  this  Fall. 

Ribbons  are  still  moving  out  quite 
freely.  There  are  two  lines  of  tar- 
tans which  are  very  popular.  These 
are  sold  to  the  trade  for  17  l-3c.  and 
20c,  respectively.  Many  orders  are 
being  received  for  these  two  lines, 
both  for  immediate  delivery  and  to 
be  delivered  later  on.  A  very  pretty 
range  of  colored  stripe  ribbons  is  be- 
ing shown.  These  stripes  are  of  all 
colors,  and  have  a  firm  place  in  popu- 
lar favor.  Twenty  cents  is  asked  for 
this  line.  Failletine  ribbons,  widths 
No.  5  to  No.  80,  and  selling  from  4 
l-2c.  to  24c.  are  in  good  request. 
Colored  taffetas  are  still  running  well. 
Other  staple  lines  are  subject  to  good 
sale. 

One  of  the  busiest  departments  at 
present  is  that  in  which  gloves  are 
found.  Here  many  late  orders  are 
being  shipped  and  new  orders  tilled 
for  immediate  delivery.  The  wise 
merchant,  if  his  stock  is  not  com- 
plete, will  make  it  so  as  soon  as. pos- 
sible, since  stocks  are  none  too  heavy 
in  the  hands  of  the  jobbers.  Business 
in  the  better  quality  gloves  is  worthy 
of  special  mention,  being  particular- 
ly good. 

Another  department  in  which  there 
is  much  activity  is  the  carpets  and 
house  furnishings  section.  There  has 
just  been  received  a  shipment  of  new 
patterns  in  tapestry  squares,  samples 
of  which  are  now  in  the  hands  of 
their  travelers.  This  line  is  worthy 
of  special  attention  and  merchants 
should  not  fail  to  have  a  look  at  the 
samples  now  being  shown  the 
trade.  Although  the  prices  in 
nearly  all  lines  of  carpets  are  be- 
ing advanced,  Greenshields  Limited 
were  fortunate  in  securing  a  special 
large  stock  and  consequently  are  able 
to  take  care  of  the  orders  sent  them 
in  a  most  satisfactory  manner.  Spe- 
cial values  are  obtainable  in 
their  large  stock  of  creton- 
nes, art  muslins,  curtains  and 
draperies.  Such  departments  as 
have  been  somewhat  depleted  have 
been  replenished  with  the  latest  de- 
signs. A  line  of  samples  is  now  in 
the  hands  of  their  travelers  illustra- 
tive of  a  new  shipment  of  oilcloths 
and  linoleums   recently   received. 

Orders  for  velveteens,  silk  velvets 
and  corduroys  receive  special  atten- 
tion since  there  is  on  hand  a  com- 
plete stock  of  these  lines  which  are 
so  popular  with  the  trade  at  present. 
B1a\ck  taffetas  in  both  the  20  inch 
and  the  36  inch  widths  are  strong  sell- 
ing lines.  Colored  taffetas  are  also 
worthy  of  mention,  there  being  a  very 
good  demand.     There  is  a  tendency  in 
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certain  sections  of  the  trade  for 
black  satins.  Colored  silk  velvets 
selling  from  55c.  to  70c.  are  goiny; 
very  well.  The  company  has  a  full 
range  of  black  silk  velvets  from  55c. 
to  $1.50. 

"Selfast"  lining  is  a  line  much 
favored  at  present.  Being  a  mercer- 
ized cloth  to  take  the  place  of  silk, 
it  is  found  a  very  good  seller  for 
the  class  of  trade  desirous  of  ob- 
taining economical  lining.  Jap  soie 
and  percalines  are  in  continued  de- 
mand. These  lines  are  known  to  all 
in  the  dry  goods  business  and  con- 
sequently it  is  unnecessary  to  dilate 
upon   them. 

A  very  good  sorting  business  is  be- 
ing done  in  prints,  muslins  ami  lawns. 

Prices  are  still  advancing  in  limns, 
and  owing  (<>  existing  conditions  are 
likely  to  go  still  higher.  The  upward 
tendency  is  felt  particularly  in  plain 
whites  and  plain  browns.  Orders  for 
this  line  should  be  placed  early  when 
piices  are  most  favorable. 

In  dress  goods  orders  call  for  plain 
cloths  principally  although  business  in 
fancy  lines  is  not  by  any  means  small. 
Navies,  myrtles  and  blacks  are  good 
lines.  There  is  considerable  inquiry 
for  brown  also,  while  plaids  are  fair- 
ly good.  Black  voiles  are  very  scarce 
and  to  guarantee  the  filling  of  orders 
merchants  should  place  at  once. 

An  Important  Agency. 

Swift,  Copland  &  Co.,  St.  Paul 
street,  Montreal,  have  been  appoint- 
ed sole  agents  for  Canada  and  the 
United  States  of  the  well-known  hats 
of  J.  Woo  fl  row  &  Sons,  Hatters  to 
His  Majesty  the  King,  London,  Eng. 
This  is  a  strong  testimonial  to  the 
representative  Dominion  connection 
of  the  firm  and  is  in  line  with  their 
policy  to  secure  leaders  in  every 
line.  The  agency  was  accepted  after 
thorough  investigation  into  the  line 
for  the  eomiu"'  season,  and  travelers 
starting  out  in  September  will  show 
a  full  line  cf  Woodrow's  stiff  and 
soft   hats. 

Retailers  stocking  these  goods  are 
assured  of  sure  style  and  dependable 
quality  in  every  respect. 

Canadian  Mercantile  Co. 

In  this  issue  the  Canadian  Mercan- 
tile Co.,  Toronto,  advertising  experts 
and  special  sale  conductors,  solicit  the 
patronage  of  merchants  who  wish  to 
dispose  of  their  businesses,  who  are 
overstocked  in  any  lines,  or  who 
desire  to  rid  themselves  of  all  out- 
of-date  goods  at  a  substantial  pro- 
fit. They  are  a  Canadian  institution, 
.are  registered  here,  and  employ  none 
but  experts.  They  promise  their 
clients  complete  satisfaction. 


WHOLESALE   MOUSES 


MANUFACTURERS'    AGENTS 


The  Wholesale  Millinery  and  Fancy  Dry  Goods 
House  of  the  Maritime  Provinces. 

MAIL  ORDERS  OUR   ESPECIAL  HOBBY. 


GILMOUR.NEPHEW  &  CO. 

Wholesale  Dry  Goods  and  Smallwares. 
AUGUST  SPECIALS. 
Job  Lots  in  Summer  Uuderwear,  Cashmere  Hose 
and  other  specialties. 

Call  or  Write. 

366  St.  Paul  St.,  MONTREAL. 

Telephone  Main  2202. 


CANADA  HAIR  CLOTH   CO. 

Manufacturers  of  Hair  Cloths. 

St.  Catharines,  Ont. 


LEQAL  CARDS 


ATWATER.  DUOLOS  &  CHAUVIN 

Advocates.  Mo  ntreal 
Albert  W.  Atwater,  K.C.,  Consulting  Counsel 
for  City  of  Montreal.     Chas.  A.  Duclos.    Henry 
N.  Chauvin. 


WM   A.  McLEAN. 

Barrister,  Solicitor,  Etc. 

Head  Office  Guelph.  McLean's  Block. 

Branch  Office,  Acton,  Town  Hall. 

Corporation.  Solicitor.  Etc. 


ROBINSON  &  GREEN 

Barristers,  Solicitors,  Etc. 
John  A.  Robinson,  John  R.  Green,  Solicitors  for 
he   Imperial  Bank  of    Canada,  the  Southern 
Loan  &  Savings  Co.,  St.  ThomaB,  Ont. 


COLLECTIONS,  ETC. 


THE 
MERCHANTS  MERCANTILE    CO. 

260  St.  James  St.,  Montreal 

Mercantile  Reports  and  Collections 

Our  method  of  furnishing  commercial  reports 
to  our  subscribers  gives  prompt  and  reliable  in- 
formation to  date.  Every  modern  facility  for  the 
collection  of  claims.  Tel.  Main  1985. 


MANUFACTURERS'    AGENTS. 


ALFRED    WEYERSTALL 

Head  Office,  77  York  St. 
TORONTO 

IMPORTER  of  all  kinds  cf  Buttons,  Laces,  Neck- 
wear, Belts,  Dress  Trimmings,  etc.  Complete  stock 
of  Buttons  and  Tailors'  Trimminss  always  on  tan  I. 


SU.ESM4N  WANTED. 


U/ANTED  for  a  live  British  Columbia  town, 
*"  abou'  September  tst ;  first-class  sales- 
man for  clothing  and  men's  furnishings;  must 
be  tasty,  No.  I  stockkeeper,  good  store  and 
window-dresser;  permanent  engagement  and 
liberal  salary  to  right  man.  Apply  giving  full 
particulars  to  Box  9,  Dry  Goods  Review, 
Toronto. 

POSITION  WANTED. 

\X^  HOLESALF.  dry  goods  or  provisions, 
" v  desiring  to  be  represented  on  the  Pacific 
Coast,  can  secure  an  active  pushing  agent  by 
writing  to  the  address  below.  References 
exchanged.  Can  carry  stock  and  provide 
storage.  Salary  or  commission.  Ten  years 
experience  on  Coast.  C.  T.,  box]  395, 
Vancoa/jr,  li.C. 
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R.  FLAWS  &  SON 

Manchester  Bldg.,  Melinda  St.,  Toronto 
Dry  Goods  Commission  Agents. 
Representing  — S.  &  L.  Ash  Brothers,  Leeds, 
Cloths,  in  great  variety.  Cartwright  &  Warners, 
Limited,  Loughborough,  Eng.,  Hosiery  and 
Underwear,  llentley  &  Tempest,  Leeds,  Eng., 
Casket  Cloth,  Vicunas,  Serges,  Cap  Cloths. 
Hood,  Morton  &  Co.,  Newmilns,  Scotland,  Lace 
Curtains. 


ALFRED  DEFRIEZ 

28  and  30  Wellington  Street  West 

Toronto 

Laces,   Dress  Trimmings,  Buttons 
and   Novelties. 


MOULTON  &  CO. 

Proprietors  of  the  old  and  reliable 
MONTREAL  FRTNGE  AND  TASSEL   WORKS 

165  Nazareth  Street,         -         Montreal 
Manufacturers   of 

Braids,  Cords,  Barrel  Buttons,  Chenille,  Dress 
and  Furriers'  Trimmings,  Girdles,  etc. 


Walter  A.  Brown.  James  Ashcroft. 

BROWN   &  ASHCROFT 

Manufacturers  of  the 

"B.  &A.  "    BRAND  SHIRTS 

COLLARS  AND  CUFFS 

Try   them 

595  St  Paul  Street,  Montreal. 


J.  SPROUL  SMITH 

Empire  Building  -  -  -  TORONTO 
Representing:  Cornwall  &  York  Cotton  Mills 
Co.,  Ltd..  Cotton  Goods,  St.  John,  N.B. ;  Paris 
Wincey  Mills  Co.,  Flannels,  etc.,  Paris,  Ont.;  John 
Bright  &  Bros.,  Carpms,  Rochdale,  Eng.;  Wm. 
Ewart  &  Son,  Linen  Goods,  Belfast,  Ireland  ;  H. 
I.ongboitom  &  Co.,  Cravenettes,  Linings,  etc., 
Bradford,  Eng. 


W.  E.  WALSH 


207  St.  James  Street, 


Montreal 


SPECIAL    LINES    IN 

Fsncv    Leather   Goods,    Bags,    Purses    etc. 

Toilet     Sets,      Fans,      Back    and       Side 

Combs.  Brushes,  Postcard  Albums, 

Papeteries,    etc.,    etc. 


DAVIDSON  &  GATEHOUSE 

Commission  Merchants 

COTTON    PIECE   GOODS 

Dundee  and  Calcutta  JUTES  and    HESSIANS 

HEAVY    DRY    GOODS 
Agents  for  Jas.  Alexander  &  Son  of  Glasgow,  Scot. 
Catch-On-Clasp  Co.,  Baltimore,  Md. 

30  St.  John  Street,        -         Montreal 


RAW    COTTON 

N.  P.  SLOAN  CO. 

(Philadelphia  and  New  Orleans) 
Cotton  Merchants  and  Yarn  Agents 

523  Coristine  Building,   -    Montreal 

Tel.  Main  1525  Represented  by  E.  J.  Taylor 
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Adams  Furniture  Co. 

The  Adams  Furniture  Co.,  Limit- 
ed, of  Toronto,  make  a  novel  proposi- 
tion. The  plan,  briefly  outlined,  con- 
sists iu  placing  a  range  of  carpel 
lengths— Brussels,  tapestries,  wools, 
etc. — large  enough  to  show  patterns 
and  colorings,  from  which  the  dealer 
is  enaibled  to  sell  his  customers  the 
latest  makes  and  importations  on  the 
market,  and  have  them  made  up  and 
deliveied  to  the  purchaser  in  a  very 
short  time. 

The  feature  of  the  scheme  is  that 
the  dealer,  without  making  any  con- 
siderable investment,  can  display  be- 
fore his  patrons  a  good  assortment  of 
floor  coverings  without  carrying  an 
expensive  stock;  also  overcoming  the 
inevitable  difficulty  of  carrying  old 
stock  and  short  lengths  or  hard-to- 
sell  patterns  over  the  season.  Full 
particulars  may  be  obtained  from  this 
company. 

The  plan  seems  to  present  excel- 
lent possibilities  for  dealers  through- 
out the  country. 


W.  R.  Brock  Co.,  Toronto. 

On  stepping  off  the  elevator  at  the 
third  floor  of  the  W.  K.  Brock  Co., 
one  is  struck  by  the  amount  of  ready- 
to-wear  goods  being  sent  to  the  entry 
rooms,  there  to  be  dispatched  by  var- 
ious ways  to  their  many  customers. 
Sales  of  "Her  Ladyship  Ready-to- 
Wear"  keep  doubling  themselves  as 
the  seasons  pass,  till  this  brand  of 
goods  has  become  a  great  factor  in 
this  growing  line  of  the  dry  goods 
trade.  The  W.  R.  Brock  Co.  report 
the  sales  of  flannelette  underwear  to 
be  very  heavy,  as  this  season  they 
are  showing  lines  in  these  goods 
which  are  not  only  what  the  trade  has 
long  demanded,  but  in  price  are  15 
per  cent,  to  20  per  cent,  below  many 
other  lines  on  the  market.  These 
goods  are  made  from  a  heavier  qual- 
ity of  cloth  and  cut  much  fuller  than 
is  usual,  and  the  trade  has  shown  its 
appreciation  of  them  by  buying  four 
times  as  many  as  any  other  season. 
To  merchants  handling  their  line  of 
flannelette  wear  they  are  offering  un- 
usual inducements  in  the  way  of  a 
special.  This  "special"  is  "a  spe- 
cial" and  has  never  been  offered  to 
the  trade  at  the  price  quoted.  As 
this  line  will  not  be  sold  by  itself  mer- 
chants would  do  well  to  save  some 
regular  business  to  secure  it,  keeping 
in  mind  the  whole  range,  for  style, 
size  and  price  cannot  be  equalled. 
None  of  the  gowns  are  made  in  less 
I  han  56-60  inches.  They  do  not  show 
any  54  inch  gowns.  The  demand  in 
waists  for  Fall  is  running  in  the  bet- 
ter grade  goods  and  their  range  from 


$12  to  $33  is  large  and  varied.  These 
goods  are  rapidly  being  sold  up  and 
should  be  bought  in  fair  quantities, 
as  when  contracts  expire  they  will 
be  withdrawn.  The  greatest  demand 
seems  to  be  for  "Her  Ladyship" 
overskirts  with  the  goods.  The  W. 
R.  Brock  Co.  give  free  advertising 
sheets  with  the  merchant's  own  name 
and  prices,  and  advertising  matter 
printed  in  tasty  form.  Quick  to 
seize  an  opportunity  of  doubling  and 
trebbling  their  skirt  business  at  -no 
expense    to   themselves. 

In  sorting  specials  a  few 
lines,  completion  of  large  contracts 
made  in  1905,  are  offered  at  same,  quo- 
tations as  given  last  Fall,  notwith- 
standing the  fact  that  all  prices  have 
advanced.  Ill  plain  black  cashmere 
hose,  "New  Cairo"  ribbed  black 
cashmere  hose,  "Tuijbine"  ribbed 
black  cashmere  hose,  "Motor"  plain 
black  cashmere  hose,  "Shine"  plain 
black  worsted  hose,  "Startler"  wo- 
men's natural  ribbed  vests  and  draw- 
ers, all  can  be  retailed  at  25c.  Other 
lines  of  interest  to  retail  at  the  popu- 
lar price  of  25c:  "Hustler"  2-1  rib- 
bed black  worsted  hose,  "Rusher" 
2-1  ribbed  black  wool  hose,  "Fern" 
2-1  ribbed  black  cashmere  hose,  385 
Ringwood  gloves,  in  black,  white,  car- 
dinal, navy  and  brown,  !)71  and  Si).") 
wide  corset  embroideries.  "Robert," 
a  clearing  line  of  Mack  Ringwood 
gloves,  "saved  from  a  wreck."  Put 
up  in  b'  dozen  cartoons,  assorted  sizes 
and  qualities  up  to  $4.50  per  dozen; 
can   retail    all    round   at   25c. 

''Wolsey"  goods:  "Wolsey"  un- 
shrinkable Ringwood  gloves,  W377, 
W378  and  W379.  Fingering  and 
other  yams. 

The  fiim  carries  a  large  assortment 
of  knitted  wool  goods:  Wool  shawls, 
toques  and  hoods,  ice  wool  goods, 
komona  jackets,  Shetland. falls,  polkas 
and  cardigans,  clouds  and  fascinators, 
bootees  and  infantees,  bearskin  coats, 
hoods,  caps,  ruffs,  etc;  a,  clearing  lol 
of   ladies'  golf  and    Norfolk   coats. 

A  special  clearing  lot  of  500  dozen 
Swiss  handkerchiefs,  manufacturers' 
baits:  "Bouncer,"  to  retail  at  15c; 
"Eyeopener,"  to  retail  at  20c;  "Sell- 
quick,"  to  retail  at  25c 

Allover  laces  and  embroideries, 
newest  patterns  and  styles,  including 
silk  maltese  lace  in  black  and  ivory. 
Lace  plastrons,  capes,  collars,  the  lat- 
est London  and  l'aris  novelties.  Fine 
vals  and  insertions,  including  round 
hole  designs,  matched  setts.  All  the 
lace  novelties,  silk  maltese  laces  in 
black  and  ivory.  New  figured  French 
all-over  nets,  in  black,  Paris  and 
white,  IS  inch,  to  retail  at  30c  New 
range  of  veilings,  all  latest  novelties, 
including    douible    hemstitch       chiffon 
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veiling,  and  double  border  chiffon 
veiling.  Picture  handkerchiefs  : 
Xmas  novelties;  conglomeration  pat- 
terns;   youngsters'    specials. 

One  of  the  Exhibition  attractions: 
50  dozen  self-opener  umbrellas,  tip- 
ped Congo  handles,  mercerized  cloth, 
best  ever  produced  for  a  dollar  line. 

This  firm  report  that  in  the  dress 
depaitment  they  are  now  busy  ship- 
ping and  placing  orders,  and  expect  to 
have  them  all  out  by  the  20th.  They 
are  now  going  over  stock  and  putting 
it  in  good  shape  in  preparation  for 
the  time  their  friends  come  to  town 
for   the   Exhibition. 

Many  lines  with  which  this  firm 
started  the  season  are  so  badly  brok- 
en into  that  they  have  had  to  cable 
numerous  repeats.  Their  two  buyers, 
who  are  now  on  the  otheiyside  looking 
up  new  lines  to  put  on  the  market, 
have  picked  up  a  few  choice  lines  as 
well  as  some  stock  lots  bought  much 
below  market  price.  These  purchases 
comprise  grey  tweeds  in  all-wool 
fancy  patterns  to  retail  at  50c,  65c, 
75c,  $1,  and  also  black  and  colored 
baratheas.  Some  of  the  above  lines 
are  of  exceptional  value  and  the  firm 
would  advise  all  merchants  to  take 
the  earliest  opportunity  of  seeing 
these  goods,  as  they  are  much  below 
present  day  price.  Another  popu- 
lar line  with  them  is  their  all-wool 
satin  cloth  in  all  new  colors  to  retail 
at  50c.  and  75c  Also  a  nice  range 
of  Henrietta  serges  in  plain  and 
shadow  check  effects. 

Brock's  buyers  have  also  picked  up 
an  immense  range  of  new  silks  thai 
ought  to  interest  all  'buyers.  These 
are  in  pompadour  louisine,  tartan 
taffetas,  broche  louisine  hair-line 
stripe  taffetas  and  fancy  messalines 
in  a  large  range  of  popular  colorings. 
The  big  demand  for  black  silks  still 
keeps  up  and  this  fiim  is  showing 
some  splendid  values  in  peau  de 
soie,  louisines.  satin  mauves,  taffetas 
and  messalines. 

The  gent's  furnishing  department 
is  showing  a  special  purchase  of  black 
cashmere  half  hose  which  can  be  re- 
tailed at  20c,  worth  25c.  "Brock- 
nit"  black  cashmere  half  hose  will 
be  sold  at  old  price  as  long  as  pres- 
ent stock  lasts.  AON  and  ABF  half 
hose,  to  retail  at  25c.  To  meet  the 
growing  demand  for  men's  large 
working  shirts,  this  department  is 
showing  "Rockfast"  and  "Colos- 
sus" both  extra  large  cuts  and  extra 
value,  to  retail  at  75c  and  $1,  also  a 
special  purchase  of  men's  fancy 
flannel  shirts  to  retail  at  $1.25  with 
a  good  profit.  "Bemsou"  is  a  line 
of  men's  tan  kid  gloves,  unlined,  to 
retail  at  $1,  all  sizes  in  stork.  Also 
a  silk-lined  kid  glove  to  sell  at   $1.25. 
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A  HERMSDORF  WEEK. 

<«'T,HE  STORY  OF  A  SUCCESSFUL  WEEK"  is  the 
X  title  of  a  forty-eight  page  booklet  issued  by  the 
American  bureau  of  Louis  Hermsdorf,  New  York. 
It  tells  of  the  fine  results  which  attended  the  holding  of 
a  "Hermsdorf  Week"  by  many  stores  in  many  cities, 
and  gives  samples  of  the  best  styles  of  advertising  that 
were  used.  Cuts  are  shown  of  a  number  of  the  most  at- 
tractive window  displays.  Then  follows  cuts  which  the 
firm  supplies,  along  with  model  ads.  It  is  aimed  to 
make  the  booklet  of  the  greatest  practical  value.  D. 
E.  Macdonald  &  Bros.,  Guelph,  Ont.,  conducted  a 
Hermsdorf  sale.  The  window  displays,  cuts  of  which 
will  appear  in  the  September  Dry  Goods  Review,  were 
awarded  one  of  the  prizes.  The  firm  writes  that  the 
sale   "certainly  was  a  success." 


PROPOSED  FACTORY  FOR  THREE   RIVERS. 

EFFORTS  are  being  made  by  the  Hudson's  Bay  Knit- 
ting Co.  to  gain  certain  concessions  from  the  City 
of  Three  Rivers,  with,  a  view  to  building  a  factory 
in  that  place.  At  a  recent  meeting  of  the  council  a  let- 
ter from  the  company  was  read,  which  asked  that  the 
city  furnish  the  company  free  for  one  year  a  factory 
with  five  thousand  feet  of  floor  space.  If  the  company 
decides  to  remain  at  the  end  of  this  time,  the  city  is 
asked  to  supply  $50,000  for  the  building  of  a  factory, 
which  will  become  the  property  of  the  company  after 
they  have  expended  $500,000  in  wages.  Reply  was  made 
to  the  company  that  the  council  was  ready  to  meet  a 
representative  with  a  view  to  discussing  the  matter. 


THE    BLAKENEY    WOOLEN    CO. 

The  Blakeney  Woolen  Co.,  Limited,  have  been  grant- 
ed an  Ontario  charter,  with  head  office  at  the  Village  of 
Blakeney,  Lanark  County,  Ont.  The  object  of  the  com- 
pany is  to  manufacture,  sell  and  trade  in  all  kinds  of 
woolen  and  cotton  goods  ;  to  acquire,  develop  and  pro- 
duce water  power  and  hydraulic,  pneumatic,  electric  or 
other  power  or  force;  to  sell  or  otherwise  dispose  of  any 
surplus  power  or  force.  The  incorporators  are  George 
F.  Francis,  esquire,  Packenham,  Ont.;  James  Coxford, 
esquire,  and  John  G.  Forgie,  barrister-at-law,  Pembroke, 
Ont.;  James  E.  H.  Barnet,  Renfrew,  lumberman,  and 
Peter  J.  Campbell,  Blakeney,  Ont.  The  capital  is  $40,- 
0(K),   divided  into   400   shares  of  $100. 


CARTER-CRUME'S    NEW    HOME. 

The  Carter-Grume  Company,  manufacturers  of  counter 
check  books,  are  now  in  their  new  premises  at  445  and 
447  King  street  west,  Toronto.  They  occupy  all  of  the 
second,  third  and  fourth  floors,  the  second  floor,  which  is 
finished  in  quartered  oak,  being  used  for  general  offices, 
and  the  upper  storeys  for  manufacturing,  stock  room,  etc. 


SPECIALS    IIS     FALL    GOODS 

We  have  now  in  stock  some  attractive 
lines  picked  up  by  our  Mr.  S.  Harris,  on 
his  recent  foreign  trip. 

Special  Values  In 

Hoisery,  Underwear,  Silk  Shawls 
Feather  Boas,  Handkerchiefs 
Tweeds  and  Rainproof  Cloths 
Sleeve  Linings,  French  Canvas 
Boy's  Tweed  Suits,  sizes  24  to  32. 

Give   Us   an    Opportunity 

L.    HIRSHSOIS    &    CO. 

Buyers  and  Sellers   of  Jobs. 
Bell  Telephone,  Main  5445  MONTREAL 


Boost  Your  Suspender  Trade  by  Handling 

PRINCE  GUARANTEED  SUSPENDERS 


Retail  with  big  profit  at  50c. 


Complete  Suspender  line  of 

AMHERST  SUSPENDER  MFC.  CO. 

Write  for  prices,  samples  and  attractive  trade  proposition. 

NORTH  AMERICAN  IMPORT  CO..  isi  st.  James  St.,  MONTREAL 

Sole  agents  in  every  town  in  Canada  wanted. 


GLOBE 
SUSPENDERS 


are  priced  to  allow  you  generous  profits. 

Our  business  is  growing  as  a  result  of  satisfact- 
ory goods. 
Are  you  on  our  calling  list  ?      If  not  be  so  at  once  and  buy   goods   that 
will  win  customers  for  you. 

The  GLOBE  SUSPENDER  CO.,     ROCK  ISLAND,  P.Q. 
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CLASSIFIED     LIST     OF     ADVERTISEMENTS. 


Accountants,  Auditors. 

Davenport,  P.  P.,  Winnipeg. 

Jenkins  &  Hardy,  Toronto. 
Blankets,  Quilts,  Traveling  Bugs,  etc 

Toronto  Feather  &  Down  Co.,  Toronto. 

Boots,  Shoes  and  Laces. 

Faire  Bros.  &  Co.,  Leicester,  Eng. 

Frank  &  Bryce,  Montreal,  Toronto,  Quebec. 
Button  Machines  and  Buttons. 

Defiance  Button  Machine  Co.,  New  York. 

Eagle  Button  Co.,  Montreal. 

Greenshields  Limited,  Montreal. 
Carpets,  Curtains,  Rugs,  Window  Shades, etc. 

Adams  Furniture  Co.,  Toronto. 

Brock,  W.   R.  Co.,  Toronto  and  Montreal. 

Garland,  John  M.,Son  &  Co.,  Ottawa. 

Garneau,  P.  Fils  &  Cie,  Quebec. 

Greenshields  Limited,  Montreal. 

Hees,  Geo.  H.,  Son   &  Co.,    Montreal  and 
Toronto. 

Hirshson,  L.,  &  Co.,  Montreal. 

Imperial  Carpet  Co.,  Toronto. 

Ishikawa,  K.,  &  Co.,  Toronto. 

Knox,  John  &  Co..  Hamilton. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

McDowell,  A.  H.,  Co.,  Montreal 

Macdonald,  John,  &  Co.,  Toronto. 

Rylands  dfe  Sons,  Manchester,  Eng. 

Short  &  Co.,  Montreal. 
Cloaks,  Costumes,  Skirts,  Shirt  Waists,  etc. 

American  Silk  Waist  Co.,  Montreal. 

Brock,  W.  R.,  Co.,  Toronto  and    Montreal. 

Empire  Mfg.  Co.,  Montreal. 

Excelsior  Cloak  Co.,  Montreal. 

Fairbairn,  Rhys.  D.,  Toronto. 

Greenshields  Limited,  Montreal. 

Hart  Mfg.  Co.,  Montreal. 

Hirshson,  L. ,  &  Co.,  Montreal. 

Knox,  John,  Co.,  Hamilton,  Ont. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Mishkin,  L,  &  Co.,  Montreal. 

Revillon  Bros.,  Limited.  Montreal. 

Ripley,  E.,  &  Son,  London,  Eng. 

Rylands  &  Sons,  Manchester,  Eng. 

Short  &  Co.,  Montreal. 

Waldman,  J.  H.,  &  Co.,  Montreal. 
Combs,  Brushes  and  Mirrors. 

Brophy  Cains,  Limited.  Montreal. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Short  &  Co,,  Montreal. 

Walsh,  W.  E..  Montreal. 
Corsets. 

E.  T.  Mfg.  Co.,  St.  Hyacinthe,  Que. 

Konig  &  Stuffman,  Montreal. 

Parisian  Corset  Mfg.  Co.,  Quebec. 
Cottons,  Prints,  Shirtings,  etc 

Brock,  W.  R.  Co.,  Montreal  and  Toronto. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Garneau,  P.  Fils  &  Cie,  Quebec,  P.Q. 

Greenshields  Limited,  Montreal. 

Horrockses.Crewdson  &  Co.,  Manchester  and 
London,  Eng. 

"  Kingcot  "  Cottons. 

Knox,  John,  &  Co.,  Hamilton. 

Rylands  &  Sons,  Manchester,  Eng. 

Cotton  Batting. 

Dominion  Wadding  Co.,  Montreal. 
Dress  Goods,  Silks,  etc 

Bradford  Dyers  Association,  Bradford,  Eng. 

Brock,  W.  R.,  Co.,  Toronto  and    Montreal. 

Brophy-Cains,  Limited,  Montreal. 

Debenhams     (Canada)    Limited,     Montreal 
and  Toronto. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Garneau,  P.,  Fils  &  Cie.,  Quebec. 

Gilmour,  Nephew  &  Co.,  Montreal. 

Greenshields  Limited,  Montreal. 

Harris  &  Co.,  Rockwood,  Ont. 

Hirshson,  L.,  &  Co.,  Montreal. 

Ishikawa.  K.,  &Co.,  Toronto. 

Knox,  John,  Co.,  Hamilton. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Macdonald,  John,  &  Co.,  Toronto. 

Priestleys' — Greenshields  Limited,  Montreal. 

Rylands  &  Sons.  Manchester,  Eng. 

Dress  Shields,  etc. 

Kleinert,  I.  B.,  Rubber  Co.,  Toronto. 
Dyers,  Cleaners,  etc. 

Bradford  Dyers  Assn.,  London,  Eng. 

British    American    Dyeing    Co.,     Montreal, 
Toronto,  Ottawa  and  Quebec. 

Hermsdorf,  Louis,  New  York. 

Parker,  R.,  &  Co.,  Toronto. 


Fancy  Leather  Goods. 

Walsh,  W.  E  ,  Montreal. 
Flannels,  Flannelettes,  eic. 

Brock,  W.  R.,  Co.,  Toronto. 

Debenhams  (Canada)  Limited,   Toronto. 

Greenshields  Limited,  Montreal. 

Horrockses,    Crewdson  &   Co,,   Manchester 
and  London,  Eng. 

Knox,  John,  &  Co.,  Hamilton. 

Rylands  &  Sons,  Manchester,  Eng. 
Frilling!. 

Fairbairn,  Rhys  D.,  Toronto. 
Furs. 

Alexandor,  A.  J.,  Montreal. 

Schwersenski,  A.,  &  Co.,  Montreal. 

Hirshson,  L.,  &  Co.,  Montreal. 

Kahnert,  W.,  Toronto. 

Leak  Fur  Mfg.  Co.,  Montreal. 

Paquet,  J.  Arthur,  Quebec. 

Swift, 'Copland,  &Co.,  Montreal. 

Waldman,  J.  H.,  &  Co.,  Montreal. 
General  Dry  Goods. 

Brock,  W.  R.,  Co.,  Montreal  and  Toronto. 

Brophy-Cains,  Limited,  Montreal. 

Eagle  Button  Co.,  Montreal. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Garneau,  P.,  Fils  &  Cie,  Quebec. 

Gilmour,  Nephew  &  Co.,  Montreal. 

Greenshields  Limited,  Montreal. 

Hirshson,  L.,  &  Co.,  Montreal. 

Knox,  John,  Co.,  Hamilton. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Macdonald,  John,  &  Co.,  Toronto. 

Rylands  &  Sons,  Manchester,  Eng. 
Gloves,  Mittens,  etc. 

Brock,  W.  R.,  Co.,  Montreal  and  Toronto. 

Brophy-Cains  Limited,  Montreal 

Greenshields  Limited,  Montreal. 

Hirshson,  L.,  &  Co.,  Montreal. 

Knox,  John,  &  Co.,  Hamilton. 

Page,  L.,Ojibwa,  Ont. 

Paquet,  J.  Arthur,  Quebec. 

Pewny's  Kid  Gloves — Greenshields  Limited, 
Montreal. 

Storey,  W.  H.  &  Sons,  Acton. 

Wreyford  &  Co.,  Toronto. 
Hats,  Caps,  Etc. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Swift,  Copland  &  Co.,  Montreal. 

Wreyford  &  Co.,  Toronto. 

Wyndham,  Wm.,  Co.,  Toronto. 
Horse  Blankets. 

Walshaw,  J.,  &  Son.,  Bolton,  Ont. 
Hose  Supporters. 

Eisman  Novelty  Co., Toronto. 

Kleinert,  LB.,  Rubber  Co.,  Toronto. 

Knit  Uuderwaists. 

Nazareth  Waist  Co.,  New  York. 
Laces  and  Veils. 

Brophy-Cains  Limited,  Montreal. 

Debenhams  (Canada)  Limited,   Toronto. 

Greenshields  Limited,  Montreal. 

Knox,  John,  &  Co.,  Hamilton. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 
Ladies'  Neckwear. 

Fairbairn,  Rhys  D.  Toronto. 

Greenshields  Limited,  Montreal. 

Hirshson,  L.,  &  Co.,  Montreal. 

Knox,  John,  &  Co.,  Hamilton,  Ont. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Revillon  Bros.  &Co.,  Montreal. 
Linings  and  Canvases. 

Greenshields  Limited,  Montreal. 

Kirk,  Samuel,  &  Sons,  Bradford,  Eng. 

McDougall,  A.,  &  Co.,  Montreal. 

Rylands  &  Sons,  Manchester,  Eng. 

Skinner,  Wm.,  Mfg.  Co.,  New  York. 
Mending  Wools,   Silk,   Cotton   and   Linen 
Thread,  etc. 

Baldwin  &  Partners,  J.&  J.,  Leicester,  Eng. 

Faire  Bros.  &  Co.,  Leicester,  Eng. 

Frank  &  Bryce,  Montreal,  Toronto,  Quebec 
Men's    and    Boys'    Ready  -  Made    Clothing 

(Overalls,  Leather  and  Rain-ooats,  Sweat- 
ers, etc). 

Brock,  W.  R.,  Co.,  Toronto   and    Montreal. 

Garland,  John  M.,  Son,  &  Co.,  Ottawa. 

Garneau,  P.,  Fils  &  Cie,  Quebec. 

Garnett,  J.  F.,  &  Son,  Idle,  Bradford. 

Greenshields  Limited,  Montreal. 

Hirshson,  L.,  &  Co.,  Montreal. 

Knox,  John,  &Co.,  Hamilton,  Ont. 

Mishkin,  !.,&  Co.,  Montreal. 
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Montreal  Sh  rt  and  Overall  Co.,  Montreal. 

Rylands  &  Sons,  Manchester,  Eng. 

Scott  Knitting  Co.,  Toronto. 

Wilkins,  Robert  C,  Montreal. 
Mercantile  Agencies. 

Canadian  Mercantile  Co.,  Toronto. 

Wilson  Mercantile  Co.,  Chicago,  Toronto. 
Millinery,  Ribbons,  etc. 

Brophy-Cains  Limited,  Montreal. 

Debenhams  (Canada)  Limited,  Montreal, 
and  Toronto. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Greenshields  Limited,  Montreal. 

Harper,  Geo.  D.,  &  Co.,  Montreal. 

Hirshson,  L.,  &  Co.,  Montreal. 

Ivey,  J.  D.,  &  Co.,  Toronto. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

McCall,  D.,  Co.,  Toronto. 
Miscellaneous. 

Canadian  Exhibitition. 

Mufflers,  Handkerchiefs,  etc  ' 

Hirshson,  L.,  &  Co.,  Montreal. 

Scott  Mutfler  Co.,  Niagara  Falls,  Ont. 
Needles  and  Fins. 

Croft,  Wm.,  &  Sons,  Toronto. 

Morrall,  Abel,  Redditch,  Eng. 

Nicklin,  J.,  &Co.,  Birmingham,  Eng. 

Twining  &  Sons.  Birmingham,  Eng. 
Novelties  and  Notions. 

Brock,  W.  R.,  &  Co.,  Toronto. 

Brophy,  Cains,  Limited,  Montreal. 

Faire  Bros.,  &  Co.,  Leicester,  Eng. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Gilmour,  Nephew  &  Co.,  Montreal. 

Greenshields  Limited,  Montreal. 

Nicklin,  J.,  &  Co.,  Birmingham,  Eng. 

Short  &  Co.,  Montreal. 

Weyerstall,  Alfred,  Toronto. 

Wrinch,  McLaren  &  Co.,  Toronto. 
Oil  Cloths,  Linoleums  and  Mattings. 

Adams  Furniture  Co.,  Toronto. 

Dominion  Oilcloth  Co.,  Montreal. 

Imperial  Carpet  Co.,  Montreal. 

Knox,  John,&  Co.,  Hamilton,  Ont. 

Rylands  &  Sons,  Manchester,  Eng. 
Papier  Maohe  Forms,  Wax  Figures,  etc 

Clatworthy  &  Son,  Toronto. 

Palmenberg's,  J.  R.,  Sons,  New  York. 
Pioture  Post  Cards  and  Albums. 

Walsh,  W.  E.,  Montreal. 
Raw  Materials. 

Sloan,  N.  P..  &  Co.,  Montreal. 

Davidson  &  Gatehouse,  Montreal. 
Shirts,  Collars,  Ties,  etc 

Brock,  W.  R.,  Toronto. 

Brown  &  Aschroft,  Montreal. 

Empire  Mfg.  Co.,  Montreal. 

E.  T.  Mfg.  Co.,  St.  Hyacinthe,  Que. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Ishikawa,  K.,  &  Co.,  Toronto. 

Knox,  John  &  Co.,  Hamilton. 

Montreal  Suspender   &  Umbrella  Mfg.  Co., 
Montreal. 

Success  Brand  Shirts  and  Collars. 

Wreyford  &  Co.,  Toronto. 

Skirt  Bindings. 

Faire  Bros.  &  Co..  Leicester,  Eng. 

Kyle,  Cheesbrough  <fc  Co.,  Montreal. 

Short*  Co.,  Montreal. 
Smallwares. 

Brock,  W.  R.,  Co.,  Montreal. 

Croft,  Wm.,  &  Sons,  Toronto. 

Eagle  Button  Co.,  Montreal. 

Faire  Bros.  &  Co. ,  Leicester,  Eng. 

Forsyth,  John,&  Co.,  Berlin,  Ont. 

Garland,  John  M.,  Son&  Co.,  Ottawa. 

Gilmour,  Nephew  &  Co,,  Montreal. 

Knox,  John  &  Co.,  Hamilton,  Ont. 

Morrall,  Abel,  Redditch,  Eng. 

Nicklin,  J.,  &  Co.,  Birmingham,  Eng. 

Twining  &  Sons,  Birmingham,  Eng. 

Wrinch,  McLaren  &  Co.,  Toronto. 
Staples  and  Linens. 

Brock,  W.  R.,  Co.,   Toronto  and   Montreal. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Garneau,  P.,  Fils  &  Cie,  Quebec. 

Greenshields,  Limited,  Montreal. 

Liddell,  Wm.,  &  Co.,  Belfast,  Ireland. 

Old  Bleach  Linen  Co.,  Randalstown,  Ireland. 

Rylands  &  Sons,  Manchester,  Eng, 
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Store  Fixtures  and  Show  Cards. 

Botanical  Decorating  Co.,  Chicago,  111. 
Clatworthy  &  Son,  Toronto. 
Martel-Stewart  Co.,  Montreal. 
Toronto  Brass  Mfg.  Co.,  Toronto. 

Store  Lighting. 
Lamson    Consolidated    Store    Service    Co., 

Toronto. 
Luxfer  Prism  Co.,  Montreal  and  Toronto. 

Suspenders. 

Berlin  Suspender  and  Button  Co.,  Berlin, 

Dominion  Suspender  Co.,  Niagara  Falls. 

Globe  Suspender  Co.,  Rock  Island. 

Montreal  Suspender  &  Umbrella  Mfg.,  Co., 
Montreal. 
Tapes. 

Faire  Bros.  &  Co.,  Leicester,  Eng. 

Towellings,  eto. 

Cosbie,  R.  H.,  Toronto. 
Garland,  J.  M.,  Son  &  Co.,  Ottawa. 
Brock,  W.  R.  Co.    Toronto. 
Greenshields  Limited,  Montreal. 
Mishkin,  I.,  &  Co.,  Montreal. 

Umbrellas,  Parasols,  eto. 

Greenshields  Limited,  Montreal. 

Irving  Umbrella  Co.,  Toronto. 
Underwear,  Hosiery  and  Knitted  Goods. 

Cartwright  &  Warners,  Loughborough,  Eng. 

"  Ceetee  "  brand— Turnbull,  C,  Co.,  Gait. 

Chipman-Holton  Knitting  Co.,  Hamilton. 


Clinton  Knitting  Co.,  Clinton,  Ont. 
"Crescent"    brand — Lennard,   S.,  &   Sons, 

Dundas. 
Eagle  Knitting  Co.,  Hamilton. 
Ellis  Mfg.  Co.,  Hamilton. 
Gait  Knitting  Co.,  Gait,  Ont. 
Garland,  John  M.,  Son,  &  Co.,  Ottawa. 
Greenshields  Limited,  Montreal. 
Hirshson,  L.,  &  Co.,  Montreal. 
Jaeger,  Dr.,  Co.,  Montreal. 
Kirk,  Samuel,  <fe  Sons,  Bradford,  Eng, 
Knox,  John  &  Co.,  Hamilton,  Ont. 
Kyle,  Cheesbrough  &Co.,  Montreal. 
Lennard,  S  ,  &  Sons,  Dundas,  Ont. 
Macdonald,  John.  &  Co.,  Toronto. 
Mishkin,  I.,  &  Co.,  Montreal. 
Penman  Co.,  Paris,  Ont. 
Perrin,  Freres  &  Cie,  Montreal. 
Schofield  Woolen  Co.,  Oshawa. 
Scott,  Peter,  &  Co.,  Howick,  Scotland. 
Scott  Knitting  Co.,  Toronto. 
Simpson,  J.,  Sons,  Toronto. 
Truro  Knitting  Mills  Co.,  Truro,  N.S. 
Watson,  Mfg.,  Co.,  Paris. 
' '  Wolsey  ' '   Underwear. 
Wreyford  &  Co.,  Toronto. 

Upholsterers'  Supplies. 

Hees,  Geo.  H.,  Son  &  Co.,  Toronto. 

Velvets,  Velveteens  and  Cords. 
Brock,  W.  R.  Co.    Montreal. 
Debenhams  (Canada)  Limited,  Toronto. 


Greenshields  Limited,  Montreal. 
Kyle,  Cheesbrough  &  Co.,  Montreal. 
Wall  Paper. 

Menzie  Wall  Paper  Co.,  Toronto. 
Stauntons  Limited,  Toronto. 
Watson-Foster  Co.,  Montreal. 

Wardrobes 

Weir  Wardrobe  Co  ,  Winnipeg,  Man. 
Waterproof  and  Rubber  Goods. 

Brock,  W.  R.  Co.,  Montreal. 

Cravenette  Co.,  Bradford,  Eng. 

Knox,  John  &  Co.,  Hamilton. 

Montreal  Waterproof  Clothing  Co.,  Montreal 

National  Rubber  Co.,  Montreal. 

Window  Shades,   Curtain  Poles,  eto. 
Daly  &  Morin,  Montreal. 
Hees,  Geo.  H.,  Son   &   Co.,  Montreal   and 
Toronto. 

Woolens  and  Tailors'  Trimmings. 

Brock.  W.  R.,  Co..  Toronto   and  Montreal. 

Eagle  Button  Co.,  Montreal. 

Fisher,  Mark,  Sons  &  Co.,  Montreal, Toronto, 

Winnipeg. 
Garland,  John  M.,  &  Son  Co.,  Ottawa. 
Garneau,  P.  Fils  &  Cie,  Quebec 
Greenshields  Limited,  Montreal. 
Harris  &  Co.,  Rockwood,  Ont. 
Hewson  Woolen  Mills,  Amherst,  N.S. 
Robinson  &  Mackay,  Leeds,  Eng. 
Scott  Knitting  Co.,  Toronto. 
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If 


99 


Miladi 
Ensures 


Samples  shown  at  Rooms 
Hotel,  and  Room  O, 
during  Toronto    Exhibi- 


Garments 
'  Quality 


652,  853  King'  Edward 
Yonge  Street  Arcade, 
tion 


looking  for  business  from  up-to-date   merchants   who   know  good    values  in  Ladies'  Garments 
when  they  see  them. 

For  Fall  we  are  out  with  an  exceptionally  interesting  range  of 

Coats,  Suits,  Fur  Lined  Coats,  Separate  Shirts,  Furs,  etc. 

If  one  of  our  travellers  does  not  see  you  shortly  drop  us  a  line  and  we  will  arrange  for  one 
to   call. 

&he  Hart  Manufacturing  Co.  Montreal 


DRY    GOODS    REV  IEW 

TO  THE  TRADE  AUGUST,  19Q6 

WKat  we  Have  done  since  January  ist,  1906 — 
increased  our  business  considerably. 

WKat  we  are  doing — receiving  new  shipments  daily 
and  filling  orders  with  all  possible  despatch. 

AA^Kat  we  will  do — make  the  attractions  in  our  ware- 
houses greater  and  greater  as  time  rolls  on. 

We    want  every    MercHant  and   Buyer   of 

general  dry  goods,  men's  furnishings,  haberdashery,  carpets, 
housefurnishings,  woollens,  tailor's  trimmings  and  ready- 
to-wear  goods,  when  in  Toronto  to  visit  our  warehouses  and 
see  the  extent  of  our  stock. 

If  you  want  to  buy — see  our  assortment  of  up-to-the- 
minute  styles,  patterns,  designs  and  superior  values  before 
placing  your  orders. 

If  you  want  to  Have  a  I00K  throug'H  our 
StocK — we  invite  comparison  of  our  wares  with  any  in  the 
market  and  assure  you  of  courteous  salesmen  always  at  your 
service. 

If  you  want  to  rest — every  thing  that  we  possibly  can 
do  to  make  your  visit  restful  and  comfortable,  will  be  a 
pleasure  for  us  to  do.  Information  with  reference  to  sight 
seeing,  time  tables  or  for  our  mutual  benefit  will  be  given 
with  pleasure. 

All  tKe  requisites — for  writing  and  mailing  letters  will 
be  provided  for  your  convenience.  We  are  looking  forward 
with  pleasureable  anticipation  of  seeing  many  of  our  customers 
and  friends  during  Toronto's  Great  Industrial  Exhibition. 


John  Macdonald  &  Go. 

LIMITED 

Wellington  and  Front  Tm-nnfA 

Streets  East  ■  U™I1VU 


1 


THE 


7TH  YEAR 


MenS  Furnisher 


f  HEfflAC  [L  EAN  [p UBLISHING  C  0. 


LIMITED 


Montreal.     Toronto,    Winnipeg. 
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If  Dry  Goods 

Merchants 

All  of  Them 


really  knew  how  well  we  re-dye  and  'jfinish 
Dress  fabrics  and  other  fabrics  that  have 
passed  to  the  lists  of  dead  stock,  we  would 
have  to  quickly  double,  if  not  treble,  these 
dyeing*  works,  extensive  as  they  are  to- 
day. 

— Leading  merchants  all  over  the  Dominon 
are  ready  to  testify  how  well  we  do  this 
work.  These  men  do  not  carry  dead  stock. 
No  need  that  any  one  should. 


R.  PARKER  (EX  CO. 


Dyers  to  tKe  Trade 
TORONTO, 


CAN. 


GREATEST  DYEING 
WORKS  IN  CANADA 


XMAS 
UMBRELLAS 

Our  Representatives  are  now  on  their 
routes  with  our  full  range. 
Inspection  Invited 

The 

rving  Umbrella  Company 


LIMITED 


MANUFACTURERS 


79-83  Wellington  St.  W.P  Toronto 


a 


ROOSTER  BRAND 


» 


UNION 


MADE 


"I  CROW  OVERALL" 

Overall 
is  the  Best 

OVERALL 

Over  all 
Canada 


ROBT.    C.    WILKINS 

MONTREAL. 

Overalls,    Shirts,    White  Coats,     Outing  Trousers, 
Pants,    Smox,    Bar  Vests,    Fancy  Vests. 

N.B.— Write  about  our  new  Insurance  Scheme  on  Booster 
Brand  Garments. 
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Sort  Up  Your  StocK 

You  can  do  this  with  the  goods  we  have. 
Our  assortments  are  all  new,  and  include 
the  most  saleable  goods. 


Cottons — We  have  some  good  snaps  here. 

Flannelettes — Newest    patterns     and    latest    colorings,    un- 
equalled values. 

Carpets   and  We  have  here  a  good  assortment  of 

House    Furnishings    Carpets  and  Curtains.    Special  lines 

of  Curtains  for  Christmas  trade. 


Underwear  for  Fall  and  Winter.  Collars 
MjakK^'tt   ri.r-nickinrrc  and  Shirts  in  endless   variety   (Shield 

Men  s  hurmshings       Brand)    Special  lines  in  Men,s  Ha|f 

Hose.     A   nice   assortment  of  Neck- 
wear for  the  Holiday  trade. 


Fall   and  Winter  Lines  for   Ladies  and  Misses  are  a 
Small NA/areS      special  feature  here.      Our  Stock  of  Hosiery,  etc.,  is 

well  assorted. 


Ready-to-Wear  Dept.    Yott™lll  illdueZ  l™?"»*?MJy 

■7  ww  ww.    wwww.       wanted  for  Fall  and   Winter  trade- 


1^1       ..  A   great   variety   of   lines  to  choose   from,  and  prices  are 

INOXIOnS      right      See  our  Xmas  Goods. 


NA/OOllenS    and  Tailors'         Ful1     Asssortment  for     Fall    and 

T,n!, ^ ■ Winter,    and      latest    styles    for 

rimmingS  Sprmg  season. 

IF  YOU  HAVE  NOT  SEEN  OUR  TRAVELERS'  SAMPLES,  SEND  US  A  LIST  OF  YOUR  WANTS. 


GREENSHIELDS  LIMITED 

MONTREAL 
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« 

« 
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4t 


'PRIESTLEY" 


West    of    England 

i 

UNSPOTTABLE  CHIFFON 

BROADCLOTHS 


LIGHTEST    WEIGHT    WORSTED    WARP 
BEST    AUSTRALIAN    WOOL    WEFT 

THESE    ARE   THE 

LIGHTEST  WEICHT  BROADCLOTHS  IN  THE  WORLD 

Strong  in  Texture     «£     Soft  in  Handle 
Permanent  Lustre. 

COMPLETE     LINE     OF     BLACKS     AND     COLORS. 


» 


WE  ARE 
FOR 


grfnnE  *  Permanent  Unspottanle  Finish 


GREENSHIELDS    LIMITED 

MONTREAL 

SOLE   SELLING   AGENTS  FOR  CANADA 

Greenshields  Western  Limited,        -         -        Winnipeg,  Man. 
Greenshields  &  Co.,     Limited.         -        -  Vancouver,  B.C. 
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"Old  BkacT 
Linens 

Merchants   before    buying   Linens   for    next   year's    trade 

should  see      UIU  DlvflvD      and  compare. 

Call  at  my  office  when  in  the   city   Exhibition  Week 

and  see  samples. 

Trade  Mark        '  Q|(J      BlC^Cb^         every  ^ard^goods 


THE  NAMt  GUARANTEES  THE  QUALITY 

Write  for  illustrated  booklet 


R.    H.    COSBIE.     30  Wellington  St.  West,    TorOntO 

IRISH  LINEN  AGENCY 

WITHOUT  EXAGGERATION ! 

IT   HAS    BEEN  AN    ACKNOWLEDGED  FACT    FOR  120  YEARS 

mi  BEEHIVE  KNITTING  WOOLS 

CANNOT  BE  SURPASSED 

for  WARMTH,  COMFORT  and  DURABILITY  combined 

LATEST    SPECIALTIES: 

RapIii'vp    HntlhTp    kniHifirr    Wnnl       A  grand  yarn  for  warm  garments,  such  as  Socks,  Stockings,  Golf 

DCtlinC    1IUUU1C    RUUUUg     VTUU1.     Hose,  Gloves,  Comforters  and  Combinations.     It  is  the  same  length 

and  thickness  as  the  best  3-ply  Wheeling  yarn,  but  is  much  stronger  and  more  durable  in  wear. 

Raaflivo    Plin*    Wnnl  A  novelty  for    making    Rugs  and    Mats  at  home.      Cable  twisted,  lustrous  finish. 

DCCII1VC    MJg     TTUU1.       Supplied  in  3-dozen  art  shades. 

R^phlVA    PlHpr    Wnnl         ^  really  choice  article  for  making  dainty  shawls  and  wraps.      It  washes  beauti- 
DCCU1VC    L1UC1     TT  UU1.       fu||y  ana  ;s  particularly  suitable  for  Undervests. 

RppfllVA    Ppflf hpt*    Wnnl         ^  novel  looped  thread  for   Knitting  or  Crochet.      Reproduces  the  wavy  appear- 
DC0II1 VC    1  CuUIICl     TT  UU1.       ance  Gf  an  Ostrich  Feather  or  of  Astrachan. 

WhltP    HpathPf       "Baldwin's  2nd  Quality,"  supplied  in  Scotch  Fingering,  2,  3,  4  and  5-ply;  3-ply  Wheeling; 
TTIIIIC    llCailiei.        Vest  Wool  ;    and  Petticoat  Fingering,  4-ply.       Good,    reliable,    high-class   Wools    at    a 


popular  level  of  price. 

AGENT: 

DUNCAN   BELL 


J.  &  J.  BALDWIN  &  PARTNERS,  I™ 

HALIFAX,  ENGLAND 


MONTREAL  &  TORONTO 


Established  1785  WHOLESALE  ONLY  Please  Send  for  Samples. 
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TOURIST 


Autumn 

1906 


The  proper 
material  for  the 
Fall    Wrap.     We 
are   showing   a    large 
range    of  these   goods    in 
Pastel   Greys,    Greens,  Blues 
and    Fawns.      Prices    from    75c. 
per  yard  to  $1.75.     The  very  smart- 
est  Coating    Material  that  has  ever  been 
shown  for  the  price. 

BEAVERS  AND  HELTONS 

We  are  showing  an  unusual  large  range  of  Starkey 
&  Carr's  Meltons  and  Beavers,  some  excellent  values 
running  from  $2.25  to  $5.50  per  yard. 

ARE  YOU  OPEN  TO  BUY 

The  cheapest  and  best  all  wool  Kerseys  in  Canada  ? 
If  so  we  have  them.      In  all  weights. 


6  oz. 

7  oz. 

8  oz. 

9  oz. 
IO  oz. 


The    time    and    conditions    under     which   they    were/    6  OZ 


bought  enables  us  to  offer  Kerseys  (pure  wool  stock)  at  less  |    *   OZ. 
than  mill  prices.     Under  no  consideration  should  you  buy,    q  oz" 


until  our  prices  are  on  your  desk. 


IO  oz. 


JOHN  M.  GARLAND,  SON  &  CO. 


Wholesale 
Dry  Goods,   Carpets  and    Woollens 


Ottawa,  Can. 


DRY    GOOOS    RE  VI  EW 


jRETURNED 
SEP  10  1906 


°6  „u     A 


(FIRST  COME,  FIRST  SERVED) 

To  secure  satisfactory  deliveries  of  Laces  and  Embroideries  for  SPRING 
1907,  get  your  order  in  NOW.  We  will  be  compelled  to  fill  these  orders  in 
rotation,  as  orders  to  hand  so  far  make  the  biggest  record  in  our  thirty  years  ex- 
perience, and  that  1907  will  be  a  banner  year  for  Laces  and  Embroideries  is  already 
proven  beyond  question. 

Assorting  orders  will  also  receive  our  prompt  attention  in  rotation  as  they 
come  to  hand,  "First  Come,  First  Served"  is  YOUR  motto  as  well  as  ours  and  is 
the  law  of  nature. 

KYLE,  CHEESBROUGH  &  CO.,  MONTREAL 


BATTING 


Guaranteed  free  from  threads  and  other 
weak  and  lifeless  stock. 


NORTH  STAR, 
CRESCENT  and 
PEARL 

COTTON  BATTING 

Quality  for  this  season  still  better  than 
ever.  The  best  at  the  price.  Made 
of  good  pure  cotton — not  shoddy. 

Ask  -for 

North  Star,  Crescent 
and  Pearl  Batting. 


A  GUARANTEED  GLOVE 

Is   worth   a   dozen   others  to 
your  customers 

PEWNY'S 

ttID  GLOVES 

carry  a  guarantee  with    every  pair. 

A  SURE  SELLER  and 
A  GOOD  ADVERTISEMENT  FOR  YOUR  8T0RE 


Greenshields  Limited 


MONTREAL 

SELLING   AGENTS. 


mm  Mil  'ill 


DRY    GOODS    REVI  EW 


<][The  B.  D.  A.  Brand  on  MOHAIRS 
guarantees  you  the  finest  dye  and 
finish  possible  on  these  fabrics. 

CI  The  peculiarities  and  disadvantage 
of  these  fabrics  are  overcome  and  all 
their  splendid  wear  and  dust  resisting 
qualities  retained. 

^"BRADFORD  Dyed  and  Finished" 
is  the  "open  sesame"  to  great 
MOHAIR  SALES. 

The  BRADFORD  DYER'S  ASS'N. 

OF 

Bradford,     England. 


OR  Y     GOODS    R  EVI  EW 


1  ABEL  MORRALL'S  ! 


and 


44 


Hat  Pins 
Mulberry 
Pins 


f 

J  Half-gross  Cabinet  "Mulberry"  Pins 

HE*  Assorted   Colors 

* ____ 

* 

t  "FRAME"  Hat  Pin  Stand 


The  "CROWN"  Hat  Pin  Stand 


'  V^^^^^;^^.^^i^<^^ 


i 

t 

* 

i 


Containing  Half-Gross  Fancy  Hat  Pins 


Containing  Half-Gross  Fancy  Hat  Pii 


Stocked  by  all  the 
leading  Wholesale  Dry 
Goods  Houses. 


+ 


* 


•J* 
f 
f 

t 

* 

f 

+ 

+ 

t 


f 

± 

* 

t 
t 
$. 


* 


±    Oxir  Smallwares  are  liKe  our  Needles Good    J 


QUALITY   is   our    first     consid- 
eration, but  you  will  not  find  us  dear 


Sell  a  good  reliable  article  made  by  a  good  reliable 
house,    and  customers  will  ask  again  for  the  line. 
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ESTABLISHED  1791. 

Horrockses' 

Longcloths,   Nainsooks, 

Cambrics, 

India  Longcloths, 

Sheetings, 

Ready  -made  Sheets, 


(plain  and  hemstitched). 
HORROCKSES'  name  on  each  sheet. 


Flannelettes  °,the 


highest  quality. 


N.B.-SEE    "HORROCKSES"    ON    SELVEDGE. 


Horrockses,  Crewdson  &  Co.,  Limited 

Cotton  Spinners  and  Manufacturers. 

PRESTON,         MANCHESTER,         LONDON,  ENGLAND. 


DRY    GOODS    REVIEW 


Assorting  Season 

Our  Stock  is  Now  Complete  in  the  Following  : 

OlLKuy    Blacks,  in  all  Weaves;  Colors,  large  range  of  Shades  and  Makes. 
niDDUNwy     Plains  and  Fancies,  all  Shades  in  our  well  known  Numbers. 
YELYETuj     Our  famous  Premier  and  Century  Qualities, 
VELVE  I  ttNvy    Blacks  and  Colors,  Very  Special  Values. 


DEBENHAMS  (CANADA)  LIMITED 

TORONTO 


"MEN'S  WEAR,"  London,  July  29th,  1905,  says  : 

"Tailors  and  Outfitters  all  over  the  kingdom    are   greatly  indebted  to  Messrs    Saml.  Kirk  <fc  Sons,  Limited, 
for  th<-  perfection  to  which  they  have  brought  their  permanent  finishes  for  Linings,  (Italians,  Mohairs,  etc.)" 


The  BEST  Italians 

BEAR  THE  STAMP  OF 

Samuel  KIRK  ®>  sons 

^^MM^HHHHHi  LIMITED   MMMM^^^M 

There  are  two  finishes  with  this  name  as  a  guarantee 
of  excellence  in  brilliancy,   permanency   and    strength : 

.     (1) 
The  Original  " Permanent"  Finish 

(2) 
"Velper"  (Reg.) 

The  Velvety  Permanent  finish  for  those  who 
prefer  a  soft  handle. 

Obtainable  from  the  leading  Importers,  or  particulars  from 
THE  BRADFORD  DYERS'  ASSOCIATION.  Limited,  BRADFORD,  ENGLAND. 


DRY    GOOOS    REVIEW 


^"  Money  ^* 

CAN  BE   SAVED   BY  MEANS 
OF  AN  ENDOWMENT  POLICY. 

YOU  CAN  ONLY  SECURE 
SUCH  A  POLICY  WHILE  YOU 
ARE   IN   GOOD    HEALTH. 


Pamphlets  and  Full  Particulars  regarding:  the 

New  Accumulation  Endowment  Policy 

sent  on  application. 


Confederation  Life 


ASSOCIATION 


W.   H.  BEATTY,   President. 


W.  C.   MACDONALD, 

ACTUARY. 

HEAD    OFFICE, 


J.   K     MACDONALD, 

MANAGING   DIRECTOR. 

TORONTO,  CANADA. 


The 


HAVE  YOU  READ 


BUSY  MAN'S 
MAGAZINE 

THE  REVIEW  OF  REVIEWS  FOR 
BUSY  PEOPLE 


Each  issue  contains  a  varied  and  selected 
number  of  articles  from  the  world's  lead- 
ing magazines.  This  publication  is  really 
an  ideal  magazine,  embodying  as  it  does 
all  the  best  features  of  the  best  periodicals. 

We  are  most  anxious  that  you  examine 
a  copy  closely. 

The  Busy  Man's  Magazine  is  on  sale  at 
all  bookstores,  or  it  will  be  sent  regularly 
for  one  year  to  any  subscriber  to  Dry 
Goods  Review  for  $1.50. 

Have  your  subscription  commence  with 
our  SEPTEMBER  NUMBER. 


THE  BUSY  MAN'S  MAGAZINE 

Toronto,  Canada 


Australian  Trade 


is  worth  looking  after.  The  following 
extracted  from  the  official  statistics  of  i 
Australia  : 

1903 
Socks  and  Stockings  £1,162,449 

Towels  and  Handkerchiefs  281,194 

Cosies,  Cushions,  etc,  117,125 

Curtains  74,050 

Frillinps  13,019 

Piece  Goods  (various)  4,826,523 

Sewing  Silks,  Twists, 

Threads  and  Cottons  261,160 

Umbrellas,  etc  42,842 

Boots  and  Shoes,  etc'  702,543 

Carpets  and  Rugs  329,610 

Hats  and  Caps  372,133 

Yarns  74,442 

Feathers  21,546 

Trimmings  215,984 


The    Draper  of  Australasia  is  the 
drapery  and   kindred  trades  of  the  An 
is   subscribed   for  by  all  the  leading   fi 
tralia  and  New   Zealand. 


figures  are 
mports  into 

1904 

£1,236,743 

390,821 

159,856 

92,446 

18.836 

6,134,389 

275,085 

54,536 
767,581 
489,454 
427,876 
106,585 

34,825 
247,279 

organ  of  the 
tipodes,  and 
rms    in  Aus- 


You  may  obtain  advertising  rates  and  secure 
space  by  communicating  with  the  American  repre- 
sentative, J.  C.  Halsby,  No.  1,  Broadway,  New  York 
City,  who  will  also  supply  specimen  copies  on 
application. 

Publishing:  Offices 

Melbourne,  Fink's  Buildings 

Sydney,  Post  Office  Chambers 

London,  112  Wood  St. 

New  York,  1  Broadway 


THE  TELEPHONE 


Is  a  companion,  friend  and  servant  combined. 
Invaluable  for  convenience  in  the  household. 

LONG    DISTANCE    TELEPHONE    SERVICE 

Has  no  equal  for  the  facility  it  affords  in  business  life. 
Full  particulars  as  to  rates  and  service  at  the  near- 
est office  of 

THE  BELL  TELEPHONE  COMPANY  OF  CANADA 


The  Belleville  Business  College,  Limited 

Business  firms  get  the  best  results  by  applying  to  us  10  days  before  vacancies 
occur  in  their  employ. 


See  Catalogue  pages  21,  27,  33,  41. 


J.  A.  Tousaw 

Secretary 


,W     \ 


BELLEVILLE 
ONTARIO 


'   {J- 


Frith  Jeffers,  M.A. 

President. 


Successful  Advertising-How  to  Accomplish  it 

By  J.  Angus  MacDonald 

A   volume  of  400    pages    packed    full  of    good    stuff  for 
advertisers.        Price  $2.00. 

Sent  post  paid  upon  receipt  of  price. 

TECHNICAL   BOOK  DEPARTMENT 

Maclean  publishing  oo.,  limited,  Toronto. 


10 


DRY    GOODS    REVIEW 


THE  METROPOLITAN  BANK 


Capital  Paid  Up, 
Reserve  Fund, 
Undivided  Profits, 


$1,000,000 
$1,000,000 
$      133,133 


We 

Solicit 
Your 
Account 


GENERAL  BANKING  BUSINESS 

Drafts  bought  and  sold. 
Letters  of  credit  issued. 
Collections  promptly  attended  to. 

SAVINGS  DEPARTMENT 

open  at  all  branches. 
Interest  allowed  on  all  deposit 
of  one  dollar  and  upwards. 


W 


ESTERIN 


Incornorated 
1851 


ASSURANCE 
•  •  COMPANY. 


FIRE 
AND 


MARINE 


Head  omce        Capital               ■  $1,500,000.00 

Toronto,      Assets,  over     -       -  3.460,000-00 

Ottt.                Income  for  1905,  over  3.680.000.00 

HON.  GEO.  A.  COX,  President. 

J.  J.  KENNY,  Vice-President  and  nan.  Director. 

C.  C.  FOSTER,  Secretary. 


BRITISH  AMERICA 
ASSURANCE  COMP'Y 

FIRE    AND    MARINE. 

Incorporated  1833 

CASH    CAPITAL,       $850,000.00. 
TOTAL  ASSETS,      $2,119,347.89. 
LOSSES  PAID  SINCE  ORGANIZATION,  $27,383,068.64. 
HEAD  OFFICE,        -        BRITISH  AMERICA  BUILDING, 
Cor.  Front  and  Scott  Sts.,  Toronto. 

HON.  GEO.  A.  COX,  President.         J.  J    KENNY,  Vice-President 
P.  H.  SIMS,  Secretary.  and  Managing  Director 


For  WOOLLENS  and  WORSTEDS 
all   Qualities. 

^3 


By  thi 


PERMANENT  FINISH 

will  not  cockle 

shrink  or  spot 

Robinson  &  Mack  ay 
Dyers  &  Finishers 

LEEDS 

ENGLAND 

s  Process,  Pieces  Retain   their   Condition 
and  Improve  in  Stock. 


Make  Your  Own  Buttons 


WITH  THE 


NEW  DEFIANCE 
BUTTON    MACHINE. 

Makes  all  kinds  of  covered  buttons, 
rim,  half-ball  or  flat,  complete  to 
make  three  sizes  of  button 

$7.50 

Call  or  send  for  samples  of  our  work. 

Defiance  Button  Machine  Co., 

266  Greene  St.,  Cor.  8th  St., 
NEW  YORK,  U.S.A. 
■■■■■■■■■•..■—..■...—.■a........  .  T  T  ,  ,  r-t ->  j- 1  ,t  t  ,|  ,a  igi  g  B  ,t  -t 

Smallwares  j 

and  Notions 

OUR  SPECIALTY 

We  keep  ap-to-date. 


w 

A  CHILD  CAN  OPERATE  IT 


Wrinch,  McLaren  &  Co.  ] 

86  Wellington  St.  West,  TORONTO    j 


This  design  a  guar- 
antee of  quality 


FIBRE  WRAPPING 
PAPER 

STRONG     TOUGH      AND     STIFF 

Will    Carry   all     Kinds 
write  us  for     0f    Packages  Safely  to 

SAMPLES    AND 


PRICES. 


Destination. 


Canada  Paper  Co. 


TORONTO 


MONTREAL 


This  is  an  illustration  of  another 

ENGLISH  ^~^   SAFETY 
MADE    <eJON!3)      PIN 

r^OE    MARK 


Size  i 
NICKELED  STEEL  "SKELETON"  IN  4  SIZES. 

Carded  or  Boxed  in  Dozens. 


J.  NIC  KLIN  &  CO., 


Birmingham,  Eng. 


11 


DRY    GOODS    REVIEW 


For  58    Years   the    Leading   Silk   Manufacturing    Company 


Have   this  Label 


The  Satin  Lining 

inthis garment  is 

GUARANTEED  TO  WEAR  TWO 

SEASONS 

MANUFACTURED  BY 

William  Skinner  Mfg.  Go. 


in  your  garments 


The  best  lining  for   coats  and  furs  is 

SKINNER'S  SATIN 

Guaranteed  for  two  seasons'  wear.     IT  Made  in  black,  white  and  all  shades 
in  27  and  36-inch  widths  for  your  silk  department. 


MANUFACTURED     BY 


WILLIAM    SKINNER    MFG.   CO 

107-109    Bleccker  Street  ^f^f  NEW    YORK,    NY 


THE  STANDARD  BRANDS  OF 

LINEN  THREADS 


BARBOUR'S 


FINLAYSON'S 


KNOX'S 


also     DUNBAR'S    and     STEWl 

Always  reliable — You  might  as  well  have  the 


FRANK  £>  BRYCE,  Limited 


Toron-to 


MONTREAL 


Quebec 
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RYLAND5&S0NS 


LIMITED 


MANCHE 


IM 


Cotton 


Spinners 


•     »     ♦ 


Merchants 


•      «      •      . 


Manufacturers 


Bleachers 


Dyers 


c*pe  town^i1 


♦        ♦        ♦ 


Finishers 


Makers  of  the  Celebrated  Dacca  Calicoes  and  Sheetings 


T$?*t* 


WORKS: 


Heapey, 

Longford 

Works, 

Gorton. 


•{■♦4* 


*tI? 


WORKS: 

Swinton, 
Wigan, 
Chorley. 


Capital,  $14,500,000;  Employees,  12,000 
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®  ® 

® 

I.  B.  PLleinert  Rubber  Co.  8 

® 

beg  to  announce  to  the  trade  that  they  have  added  a  complete  range  of  Men's 
S       Garters  and  Armlets  for  Men  to  their  extensive  line  of  i 


® 

® 
® 


LADIES'  HOSE  SUPPORTERS 

Special    attention    is   directed    to    the   Rubber   Grip   on    Kleinert's   Regal 
Garters  for  men.      A  TRIAL  ORDER  IS  SOLICITED. 


® 


® 

® 

® 

® 

® 

® 
• 

; 
; 

® 


Carried  by  all  leading  jobbers,  and  if  not  obtain- 
able we  will  send,  express  prepaid,  sample 
dozen.     Price  $2.25  net 


® 

I 


I.  B.  IlLEINERT  RUBBER  CO.    | 

Mincing  Street,  Toronto 
100  styles  Dress  Shields  50  styles  Hose  Supporters 


•  •«'•••*•*•••  ••«••  •••«#®#s^.;«®«®»l®«®#®«®«®©®©®S®«®#®*®«C«  ••••••••••••  • 


K.  Ishikawa  &  Co. 

Manufacturers  and  Importers 

WWVWWWWWWWWWWWWWW 

24  Wellington  Street  West, 

^  ^  TORONTO 


New  Patent  Woollen  Mills 

BOLTON,  ONT.,  CANADA 


MAKERS   OF 


HORSE  BLANKETS 

of  every  description 

Our  Double  Surcingled  Blanket 
Never  Comes  Off 

Our  lined  blankets  are  sewed  every 
three  inches  across  with  double- 
lock  chain  stitch. 

J.  WALSHAW  &  SON,  Props. 
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SCOTT'S  N.LandC.  MUFFLER 


MADE   IN   CANADA 


All  in  One 
Piece 


PRICES : 

Men's  and  Ladies' 
$4.50  to  $9.00  per  doz. 

Boys'  and  Girls' 
$4.25  to  $8.75  per  doz. 

Children's 
$4.00  to  $8.50  per  doz. 


Simple 
Complete 
and 

Easy  to 
Adjust 


Can.  Patents: 

Sept.  8,  1903 
Nov.  15,  1904 
Mar.  13,  1906 


MAKES  ZERO 
WEATHER  PLEASANT 


U.S.  Patents: 

June  16,  1903 
Nov.  8,  1904 
Jan.  30,  1906 


Ask  your  Jobber  for  them.    If  he  cannot  supply  you,  WRITE  US. 

THE  SCOTT  MUFFLER  COMPANY 

NIAGARA    FALLS,    CANADA 
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(jfimltei) 


Handkerchief  Department 

AA33 — RA,  Swiss  Embroidered  (very  special),  to  retail  at 10c. 


RB,  RC,  RD 
RF,  RG,  RH, 
RJ,  RK.  RL, 
RT,  RV,  RW, 
AA34. 


15c. 
20c. 
25c. 
50c. 
,75c. 


5  specials  in  Japanese  Silk  Lace,  trimmed,  to  retail  at 15c,  20c,  25c,  50c. 

Lace  Trimmed  Lawn  Hdkfs. 

Belfast,  Dublin,  Cork,  Aberdeen  and  Glasgow,  to  retail  at 5c,  8c,  10c 

Picture  and  Fancy  Bordered  Hdkfs from  14£c  to  85c  per  doz. 

Fcr  Rainy  Weather 

TORPEDO — Men's  Rainproof  Coats,  Tailor-made,  of  Oxford  Grey  Covert,  perfect  fitting. 

NUTOGO — Men's  Waterproof  Coats,  sewn  and   cemented  seams,   black  and  grey  in- 
visible stripe,  first-class  make  and  fit. 

These  two  Specials  can  be  retailed  with  a  good  profit  at $5.00  and  $6.00 

Ladies'  Rainprccf  Mantles 

Several  Special  Clearing  Lines,  to  retail  at $5.00 

Reita  and  Lillian       "  "  "  $5.00  and  $6.00 

Lucy    (fawn),    Fairy    (grey),    Stella  (grey),   T/%   length,  to    retail  from $7.00  to  $9.00 

Hazel  (fawn),  Beth  (grey),  Gladys  (stripe),  full  length from  $10.00  to  $12.00 

Specials  in  Ladies'  and  Gents'  Umbrellas,  to  retail  at 75c,  $1.00,  $1.50  and  $2.00 
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Business  Management 

By    HOWARD   R.    WELLINGTON. 

The  Seventh   in  t%  Series  of  Ar- 
ticles   on   a    Subject  of   Interest 
to   Every  Retailer. 

Results  of  the  Business. — Continued. 

REFERRING  to  the  expense  account  (Fig-.  C)  last 
chapter  it  will  be  noticed  that  the  items  prepaid, 
or  stock  on  hand  which  has  originally  been  charged, 
are  credited  to  account  and  brought  down  as  a  debit  in 
the  next  year's  business  ;  similarly,  the  due  and  un- 
paid items  are  debited  to  the  .account  and  brought  down 
as  a  credit.  In  the  first  instance  the  amount  being 
credited  reduced  the  expenditure  for  the  year  and  when 
brought  down  is  an  asset,  and  in  the  second  instance  the 
amount  being  debited  increases  the  expenditure  and  when 
brought  down  is  a  liability. 

Bills   Receivable    account     has   been   added   to    as  fol- 
lows :— 


.1.  .Jones  $  30.00 

T.    Brown  50.00 

S.   Best  100.0(1 

W.  West  20.00 

In  addition  new  accounts  have  been  opened    with 

S.   Thomas  $  30.00 

T.   Simpson   .......       25.00 

Also,  we  owe  the  following  creditors  : — 

T.  Thomas  $100.00 

S.   Reter  30.00 

R.  Ramsay  15.00 

In  addition  purchases  have  been  made  from 

T.   Little   $100.00 

J.    Jackson  27.50 
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Note— J.  Simpson,  due  July  20,  '06 $50.00 

S.    Jones,  due  Aug.   15,   '06 30.00 

J.  Jenkins,  due  Nov.  20,  '06 150.00 

S.   Brown,   due    Sept.   5,    '06 28.00 

C.   Clear,  due   Oct.  20,   '06 30.00 

The  notes  on  hand  not   due   at  commencing'  business   all 
being  paid.     The  account  would  now  appear  as  follows: — 

As  the  various  notes  are  paid  amounts  will  be  post- 
ed from  the  cash  book  to  the  credit  of  bills  receivcable 
account  until  eventually  all  notes  are  paid,  when  the 
account  will  balance.  At  the  end  of  the  period  we  find 
that  the  following  customers  still  owe  the  amounts  set 
opposite  their  names  respectively,   viz  : — 


The  amount  owing  the  bank  under  discount  has  been 
reduced  from  $2,000.00  to  $1,800.00. 

Bills  payable  account  shows  that  all  notes  outstanding 
have  been  provided  for  when  due  and  only  one  acceptance 
has  been  given  which  is  not  yet  due,  viz  : — T.  B.  Scott, 
$200.00,  due  Dec.  15,   '06. 

The  bills  payable  account  will  appear  in  the  same 
manner  as  bills  receivable  account  in  above  cut  with  the 
exception  that  the  payments  will  be  recorded  on  the 
debit  9ide  and  the  note  not  yet  due  will  appear  as  a  lia- 
bility on  the  credit  side. 

When  this  acceptance  has  been  paid,  bills  payable  ac- 
count will  be  charged  in  the  cash  book  and  the  amount 
posted  to  the  debit  of  bills  payable  account  in  the  ledger. 
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WHY  MERCHANTS  FAIL 

Only    Seven    Out    of    Every    Eighty  — 

Six  Now  in  Business  are 

Successful. 

DTD  you  ever  stop  to  think  that  out  of  every  eighty- 
six     men     in   business   only   seven   of   that     number 
actually  meet  with  success,  as  it  is  reckoned  from 
the   standpoint   of  commercial   agencies  ?     And  even  this 
is  considered  a  fair  percentage. 

Some  time  ago  a  commercial  firm  published  a  pam- 
phlet dealing  exhaustively  with  this  question,  particu- 
larly in  regard  to  failures,  and  among  the  eleven  rea- 
sons which  they  put  forward  were  inattention  to  busi- 
ness, lack  of  capital,  inexperience,  loose  credits,  and 
speculation.  These  were  the  principal  causes  as  they 
viewed  it  why  so  many  hopes  and  aspirations  met  with 
disaster. 

Their  summary  of  the  situation  is,  without  doubt,  a 
sound  one. 

Attending  to  Business. 

The  merchant  who  has  not  sufficient  time  to  give  to 
his  business  should  not  be  in  it.  If  he  is  not  present  to 
look  after  the  ins  and  outs— the  big  end  of  things  in 
general— he  cannot  expect  to  do  other  than  to  go  down 
the  line  to  defeat. 

It  is  all  very  well  to  depend  on  subordinates  to  look 
after  the  minute  details,  the  thousand  and  one  occur- 
rences of  the  day  ;  but  it  is  mighty  poor  business  to 
leave  everything  to  somebody  else  and  have  no  knowl- 
edge whatever  of  the  workings  of  the  enterprise. 

He  may  go  along  for  a  time  swimmingly  with  never 
a  thought  but  that  the  goal  of  prosperity  is  just  ahead, 
but  some  day  will  come  a  rude  awakening. 

Lack   of   Capital. 

A  lack  of  capital  is  another  rock  upon  which  many 
a  commercial  venture  has  foundered,  and  statistics  show 
that  it  is  specially  fatal  to  young  men  with  big  aspira- 
tions and  little  funds.  The  average  young  man,  fired  by 
ambition,  is  not  content  with  his  sphere  in  life.  To 
branch  out  is  his  motto,  and  he  cannot  be  blamed  for 
desiring  to  indulge  that  ambition.  Hut  first  of  all  he 
should  be  certain  that  he  is  possessed  of  sufficient  capital 
to  carry  him  through.  It  isn't  the  mere  beginning  of  a 
business  that  eats  up  the  money  ;  there  is  nothing  much 
easier  than  buying  an  ordinary  stock  of  goods  and 
placing  it  in  a  store,  hanging  up  your  signs  and  inviting 
the  people  to  come  in.  It  is  when  the  other  expenses 
show  up— the  expenses  one  scarcely  figures  on  at  the 
start— that  the  trouble  looms  up.  If  he  can  get  over  the 
first  year  he  is  very  apt  to  have  smooth  sailing  the  rest 
of  the  time— that  is,  if  there  are  embodied  in  his  make- 
up the  many  other  essentials  to  success.  He  will  find 
that  troubles  never  come  singly  ;  indeed,  they  are  more 
likely  to  come  in  bunches  during  the  first  year,  but 
think  of  the  reward  if  things  go  right. 

We  at  the  moment  recall  an  instance  where  a  man 
worked  hard  trying  to  succeed  with  a  small  dry  goods 
business  in  a  little  western  town,  and  only  made  a  fair 
living.  He  had  the  right  stuff  in  him,  however,  and  de- 
cided to  move  to  a  city,  where  he  took  a  small  store  at 
$90  per  month  and  turned  his  entire  stock  over  in  the 
first  thirty  days,  and  made  his  trade  discounts  on  the 
full   purchase.      This   he  has   succeeded  .in   doing   without 


any  renewals,  and  is  turning  over  $40,000  per  year.  He, 
of  course,  has  not  turned  his  stock  every  month,  but  has 
been  able  so  far  to  pay  cash  as  he  went  along. 

Inexper.ence  a  Detriment. 

Inexperience  is  another  phase  which  gets  pretty  close 
to  covering  the  whole  ground,  for  without  some  know- 
ledge of  what  to  do,  the  get-into-business  fellow  finds 
rather  plodding.  There  are  many  who  think  they  are 
sufficiently  versed  in  the  ways  of  merchandising  to  go 
ahead  and  branch  out  for  themselves.  The  only  way 
they  can  be  cured  of  the  disease  is  to  let  them  spend 
some  money  and  try  it.  Experimenting  is  costly,  to  be 
sure,  but  it  teaches  a  splend'd  lesson  sometimes,  and 
usually  to  a  man's  good  for  the  rest  of  his  life. 

The  successful  management  of  the  credit  department 
is  probably  the  hardest  problem  for  a  merchant  to 
solve.  Of  course  there  are  businesses  which  lose  little  in 
their  credit  system,  but  they  are  the  ones  that  spend  the 
most  to  keep  it  perfected. 

It  is  no  easy  task  to  look  after  accounts,  and  the 
merchant  who  has  tried  it  will  tell  you  so.  Again,  it  is 
an  expense  that  must  be  accounted  for  in  the  sales. 

The  average  customer  with  a  charge  account  thinks 
he  pays  a  little  more,  and  some  expect  it.  The  cash 
buyers  depreciate  the  method  and  think  it  hardly  fair  to 
them,  nor  is  it,  if  any  percentage  be  added  to  the  prices 
charged  them  because  of  the  charge  system. 

The  man  whose  capital  is  limited  should  never  at- 
tempt any  other  than  a  cash  business.  Should  he  do  so 
he  will  soon  have  reason  to  repent  it. 

There  is  no  doubt  that  the  credit  system  adds  ma- 
terially to  the  clientele  of  a  store;  not  that  people  can- 
not pay,  but  because  of  the  convenience. 

Notifying  Your  Trade. 

If  you  intend  changing  from  cash  to  credit  it  would 
be  a  good  policy  to  announce  to  your  trade  that  "that 
you  will  sell  goods  for  cash  but  on  the  basis  of  a 
monthly  settlement  for  their  convenience."  This  should 
mean  just  what  you  say  and  be  strictly  adhered  to.  You 
will  lose  very  few  accounts  because  you  are  firm  on  this 
point.  Indeed,  we  know  of  a  store  that  in  a  year's  time 
lost  only  one,  and  that  of  little  moment.  When  the 
month  is  up  insist  on  settlements.  One  strong  point  in 
monthly  settlements  is  that  people  buy  easier,  and  if  a 
piece  of  goods  is  somewhat  longer  than  required  the  cus- 
tomer usually  takes  it,  and  one  can  get  out  remnants 
and  small  lots  with  greater  facility  when  pay  day  is 
four  weeks  away  instead  of  at  the  moment. 

One  Thing  Overlooked. 

There  is  one  thing,  however,  which  the  commercial 
agencies  have  overlooked.  Hard  for  them  to  get  at  it, 
to  be  sure,  but  if  the  cause  of  all  failures  could  be  sifted 
down  we  think  most  of  them  would  be  found  to  be  due 
to  overbuying.  To  know  just  what  to  buy  is  one  thing, 
but  it  doesn't  compare  in  importance  to  knowing  how 
much  to  buy. 

The   store  having   too   many   goods   in   proportion   to 
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SORTING 


Too  often  neglected.  "SORTING  UP"  is  almost  as  necessary  to  the  health 
of  a  "live"  business  as  re-stocking  for  a  new  season. 

After  the  exceptionally  heavy  selling  of  the  last  few  weeks  of  swelter. 
SORTING  UP  imperatively  demands  attention  NOW. 

Our  stocks  will  enable  merchants  to  sort  up  at  the  minimum  of  cost,  and  with 
the  maximum  of  satisfaction,  and — profit. 

Test  this  statement  by  seeing  our  travellers"  samples,  or  if  they  do  not  call  on 
you,  write  to  us. 


REPEAT  SHIPMENTS 

of  all  the  leading  shades  in  each  line  of  all  standard  PLAIN  DRESS  MATERIALS 

are  now  to  hand,  and  sorting  orders  can  be  executed  promptly. 

IN  BLACK  DRESS  GOODS 

we  are  showing  a  full  assortment  of  plain  standards  in  all  qualities,  and  also  an 
unusual  variety  of  Fancy  Blacks. 

Also,  fiesh  consignments  of  Novelty  Suitings,  and  the  latest  styles  in  Jacket 
Cloths. 

SILKS,  VELVETS  AND  VELVETEENS. 

Stamped  standard  range  of  Black  Chiffon  Taffeta,  and  Peau  de  Soie— extra  value. 
Colored  Peau  de  Soie,  Colored  and  Shot  Taffetas,  Chiffon  Messaline,  Fancies  and 
Tartans — all  at  prices  to  command  attention  from  the  largest  silk  buyers. 

Black  and  Colored  Velveteens,  and  Cord  Suiting  Velvets — standard  goods — 
Worroll's  dye. 

HOUSEHOLD  LINENS. 

Exceptional  values  in  new  designs  in  Table  Damasks,  Table  Cloths  with 
Napkins  to  match,  Roller  Towellings,  Hemmed  and  Fringed  Towels,  Etc.  For  the 
holiday  trade  we  are  offering  some  attractive  designs  in  Tray  Cloths,  Bureau 
Covers  and  Shams.  N.B. — We  have  a  limited  quantity  in  desirable  jobs  in  Table 
Napkins  at  less  than  mill  prices. 

HOSIERY,  UNDERWEAR,  GLOVES. 


Fetching    values   in  all    the  best   lines, 
orders  which  we  can  promptly  fill. 


First   orders   sure   to   induce  duplicate 


KNIT  GOODS  PREPARATIONS. 

Are  you  prepared  for  the  growing  interest  in  knit  goods?  We  are,  and  our 
stock  of  Norfolk  Jackets,  Golfers,  Shawls,  Tarns,  Toques,  Mittens,  Scarfs,  Infantees, 
Bootees,  will  place  you  on  the  best  footing. 

Our  assortments  of  Fancy  Goods,  Ribbons,  Laces,  Nets,  Embroideries,  Curtains, 
Fancy  Collars,  Belts  Notions  and  Smallwares  are  up-to-date  with  all  the  latest 
novelties. 

I ^^-  When  attending  the  Montreal  Millinery  Openings, 
li^**       we  welcome  you  to  visit  our  warehouse. 


BROPHY-CAINS,   Lmued 


MOINTREA 


WHOLESALI 


DRY    GOODS 


QUICK    SM 
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its  sales  is  in  a  bad  way.  Whether  it  can  afford  to  do 
so  or  not  matters  not.  The  wise  merchant  will  never 
Kive  that  any  consideration.  There  are  too  many  stores 
carrying  overstocks.  Experts  estimate  that  a  man 
should  turn  his  stock  three  to  four  times  a  year.  Al- 
ways take  into  consideration  how  long  it  will  require  to 
replenish  your  stock  and  then  you  will  not  make  mis- 
takes of  that  nature. 

Suppose  you  do  have  to  pay  a  fraction  more  for 
goods  when  you  buy  in  the  lesser  quantity.  Is  it  not 
better  than  to  carry  over  many  dozens  or  yards  and 
then  have  to  sell  what  is  left  at  a  decided  loss  ? 

The  traveling  salesmen  are  blamed  for  a  whole  lot  of 
this  overbuying.  Merchants  seize  upon  this  as  an  ex- 
cuse and  call  them  unbecoming  names,  because  they  have 
been  their  easy  prey. 

But  you  cannot  blame  the  drummers  at  all.  It  is 
their  business  to  sell  what  goods  they  can,  as  many  of 
them  get  a  percentage  on  their  sales,  and  if  they  load 
you  up  it  is  your  own  fault  entirely.  The  more  goods 
that  come  in  the  more  your  investment  grows,  with 
often  no  proportionate  gain  in  sales. 


goods  for  your  buyers,  more  pleasure  for  your  co-workers 
and  yourself  in  the  selling,  and  greater  profit  for  you  at 
the  end  of  the  year. 

Growing  Careless. 

The  man  whose  capital  is  limited  has  to  make  every 
dollar  count. 

There  is  no  big  bank  account  back  of  him  in  time  of 
need. 

With  growth  of  sales  comes  increase  of  confidence. 
Then  comes  the  temptation  to  plunge.  The  investment 
grows  at  a  more  rapid  rate  than  the  ratio  of  sales.  In- 
stead of  having  a  crisp,  fresh  stock  as  each  season  be- 
gins, the  shelves  are  laden  with  unsalables. 

Taking  the  goods  at  face  value  or  cost  at  inventory 
time  was  very  nice,  of  course,  and  made  a  splendid 
showing,  but  it  did  not  reveal  the  exact  value  of  the 
stock.  The  profits  pile  up  on  the  shelves,  and  ready 
money  gets  scarce. 

What  is  the  remedy  ?  If  your  stocks  are  down  when 
they  should  be,   you  are  on  the  road  to  success. 

If  you  are  not  quite  sure,  take  a  spin  around  the 
store  this  very  day  and  make  a  certainty  of  it. 


RCTlW§8 


W.    J.    HOLLINRAKE 
Hollinrake  &  Company,   Ingersoll,   Ont. 


The  ratio  of  expenses,  too,  increases  with  the 
bigness  of  the  stock.  You  require  more  storeroom,  more 
helpers,  more  heat,  more  light,  more  everything,  to  say 
nothing  of  the  extra  trouble  of  handling,  keeping  clean, 
and  the  subsequent  losses  on  the  goods  when  they  are 
eventually  sacrificed,  as  they  most  assuredly  will  be. 

Don't  Buy  Too  Early. 

Again,  suppose  a  merchant  buys  heavily  of  early 
Spring  goods  now.  A  little  later  many  novelties  will  be 
brought  out  which  he  ought  to  have,  but  his  capital  is 
tied  up  in  the  earlier  things  bought. 

The  same  is  true  of  some  really  special  bargain  that 
may  be  offered  to  him.  This  places  him  at  a  decided 
disadvantage  with  his  neighbor  when  the  selling 
opens  up.  He  hasn't  the  specials  he  ought  to  have  to 
stimulate  trade.  , 

The  best  wisdom  in  merchandising  is  sure  to  conic 
from  keeping  stocks  down  in  investment  and  up  in  vari- 
ety— a  speedy  and  lucrative  turn  of  the  dollar.  It  means 
a   smoother    path     on     the     highway   to   success,   better 


FIGHTING  MAIL  ORDER  BUSINESS. 

THE  Retail  Merchants"  Association  of 
Illinois  have  taken  up  the  problem  of 
combatting  the  mail  order  houses  and 
protecting  the  interests  of  the  local  dealers. 
The  secretary  is  preparing  matter  for  distri- 
bution throughout  the  State,  advising  mer- 
chants of  their  duty,  and  spreading  the  doc- 
trine of  home  trading  among  the  people.  A 
closer  relationship  between  the  merchants, 
obbers  and  manufacturers  of  the  city  and 
dealers  in  the  smaller  communities,  an  educa- 
tional campaign  to  teach  the  people  the  ad- 
vantage and  necessity  of  trading  at  home,  and 
to  show  up  mail  order  prices  that  are  exor- 
bitantly high,  'quality  considered,  are  the  main 
features  of  the  movement. 

In  many  centres  the  merchants  and  busi- 
ness men  of  all  classes  have  gone  into  the 
matter  with  the  determination  of  checking  the 
inroads  which  the  mail  order  houses  are  mak- 
ing into  the  business  of  the  local  merchant. 


CAMPBELL  CLAD  COMPANY. 

A  DOMINION  charter  has  been  granted  the  "Camp- 
bell Clad  Company"  (Limited)  of  Moncton,  N.B. 
The  incorporators  are  Alex.  S.  Campbell,  manu- 
facturer, Montreal;  William  F.  Humphrey,  manufacturer, 
Moncton,  N.B.;  Josiah  Wood,  merchant,  Sackville,  N.B.; 
John  H.  Harris,  merchant,  and  Stephen  0.  Humphrey, 
accountant,  both  of  Moncton.  The  object  of  the  com- 
pany is  to  purchase,  acquire,  take  over  and  carry  on  the 
business  of  manufacturers  of  clothing  and  dealers  there- 
in, by  wholesale  and  retail,  as  already  carried  on  by  J. 
A  Humphrey  &  Son,  Limited,  at  Moncton,  including 
plant,  good  will,  stock,  patents  and  trade  marks;  to 
manufacture,  buy,  sell  and  deal  in  by  wholesale  and  re- 
tail, men's,  women's,  youths'  and  children's  garments 
and  clothing  of  all  kinds;  to  conduct  the  business  of  dry 
goods  merchants,  furriers,  men's  furnishers,  and  general 
outfitters.  The  company  has  a  capital  stock  of  one  hun- 
dred thousand  dollars,  divided  into  one  thousand  shares. 
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MEN  AND  METHODS 


Conducting  Dry  Goods  Store 
on  Strictly  Cash  Basis  Some 
Up-to-Date  Features  of  a  General 
Store -How  Small  Stores  with- 
stand Competition     Other  Notes- 


STRICTLY    CASH   BUSINESS. 

TA.  FORM  AN  has  carried  on  a  strictly  cash  business 
.  in  Woodstock,  Ont.,  for  seventeen  years.  However, 
his  faith  in  the  feasibility  of  this  basis  of  opera- 
tion, even  in  a  good-sized  village,  extends  farther  back 
than  that.  His  home  was  formerly  at  Port  Perry,  Ont., 
where  his  father  was  proprietor  of  a  general  store.  The 
business  was  conducted  along  the  ordinary  lines,  which 
included  a  substantial  element  of  credit.  Young  Forman 
conceived  the  belief  that  this  could  be  done  away  with 
altogether,  and  cash  exacted  for  all  purchases.  While 
readily  allowing  the  great  advantages  that  would  accrue 
from  such  a  course,  his  father  did  not  think  it  practic- 
able. At  this  time— twenty-two  years  ago— Port  Perry 
had  a  population  of  only  two  thousand,  so  the  field  was 
somewhat  limited  for  the  test  of  such  a  radical  change. 
Finally  he  acceded  in  part  to  the  desire  of  his  son,  who, 
with  his  brother — now  conducting  "The  Fair"  at  Inger- 
soli,  Ont. — started  in  with  enthusiasm  to  prove  the  merit 
of  the  plan,  even  as  applied  to  a  place  of  that  size.  They 
were  given  full  charge  of  the  dry  goods  department,  which) 
they  separated  entirely  from  the  rest  of  the  business.  A 
rigid  cash  basis  was  instituted,  and  at  the  end  of  the  first) 
year  the  sales  amounted  to  double  what  they  had  been 
any  year  under  the  old  system.  Mr.  Forman  proved  that 
his  theory  could  be  put  into  practice,  and  he  has  stood 
by  it  ever  since,   with,   he  states,   splendid   results. 

"When  I  first  came  to  Woodstock  and  announced  that 
I  purposed  doing  a  cash  business,  there  were  plenty  of 
people  to  tell  me  that  it  couldn't  be  done,  and  it  was 
prophesied  that  I  would  not  last  long.  That  was  seven- 
teen years  ago,  and  I'm  here  yet. 

"I  have  always  had  confidence  in  the  public  acceptance 
of  the  cash  basis,  with  its  advantages  to  both  merchant 
and  customer,  and  have  shown  that  it  can  be  made  a 
success.  I  buy  for  cash  and  sell  for  cash,  and  in  that  way 
have  no  trouble  in  figuring  on  close  profits. 

"We  feel  the  mail  order  houses  here  very  little,  but 
there  is  no  denying  that  they  have  had  some  effect  in  t he 
diiection  of  educating  the  public  to  pay  cash  for  their 
goods.  Then,  a  store  that  refuses  credit  helps  its  com- 
petitors to  a  certain  extent.  A  lady  coming  in  here  al- 
ways has  the  money  in  her  pocket  to  pay  for  what  she 
wants.  If  she  does  not  find  the  article  that  suits  her, 
she  goes  elsewhere  and  is  not  likely  to  have  it  charged. 

"You  will  doubtless  hear  in  many  quarters  that  it  is 
impossible  to  do  a  cash  business  in  a  small  city  or  town 
and  have  any  great  degree  of  success.  I'll  tell  you  where 
the  trouble  lies.  The  system  is  all  right,  but  in  most 
cases  of  failure  the  merchant  himself  is  to  blame.  He  ad- 
vertises that  his  terms  are  strictly  cash,  and  starts  out 
with  the  determination  of  maintaining  that  principle.  He 
does  so  in  most  instances,  but  someone,  probably  of  in- 
lluence  in  his  town,  comes  along  and  asks  for  credit.  That 
person,  we  will  say,  is  a  good  customer,  and  sooner  than 
run  the  risk  of  giving  offence  and  losing  the  trade,  he  de- 
parts from  the  rule  that  he  has  laid  down,  believing  that 
no  harm  will  result,  and  that  his  transgression  will  not 
be  known.  There  is  where  he  starts  to  undermine  the 
success  of  his  plan. 


"You  know  there  are  in  every  town  a  number  of 
people  who  consider  themselves  privileged,  and  they  are 
the  ones  whom  the  merchant  finds  it  hard  to  refuse  when 
they  ask  to  have  an  account  opened.  When  I  started  here 
some  of  these  people  came  to  me,  expecting  to  be  exempt 
from  the  cash  terms  which  I  had  advertised.  I  promptly 
declined  to  extend  credit,  even  in  the  smallest  degree. 
They  were  generally  indignant,  and  did  not  come  back  for 
a  considerable  time,  but  they  could  not  deny  that  I  was 
justified  in  acting  as  I  had  done  ;  in  fact,  they  talked 
about  it,  and  this  proved  a  good  advertisement  for  my 
business.  The  public  soon  got  to  know  that  1  treated 
everyone  alike,  and  then  I  had  their  confidence.  That  was 
a  big  step  in  advance.  It  is  evident  that  business  gener- 
ally is  working  round  more  and  more  toward  a  cash 
basis." 


FORMAL  MILLINERY    OPENINGS. 

IN  "Men  and  Methods"  last  month  we  told  of  the  plan 
which  a  Gnelph  merchant  has  substituted  for  the  for- 
mal millinery  opening.  He  announces  the  sale  of,  say, 
Fall  and  Winter  millinery  for  a  certain  date,  about  the 
same  as  that  on  which  the  wholesale  openings  commence. 
A  limited  stock  is  displayed  and  in  the  advertising  stress 
is  laid  on  the  fact  that  fresh  goods  and  new  styles  will 
arrive  every  day.  When  the  milliners  are  at  work  their 
output  of  to-day  is  put  in  the  showroom  to-morrow  and 
cleared  out,  to  be  replaced  the  following  day  by  to-mor- 
row's productions,  and  so  on.  This  merchant  finds  that 
he  has  no  stock  accumulation  and  that  everything  can  be 
sold. 

Of  course  every  merchant  would  receive  with  open 
arms  a  plan  that  would  successfully  obviate  accumulation 
in  the  millinery  department,  but  the  scheme  outlined 
above  does  not  appeal  to  the  majority.  They  are  firm  in 
the  belief  that  a  formal  opening  and  an  elaborate  display 
are  what  the  public  want  and  must  have.  "Millinery  is 
the  biggest  attractive  feature  of  a  dry  goods  store,  and 
even  if  we  lost  $200  or  $300  a  year  on  it,  I  would  still 
consider  that  it  paid  , to  carry  it,"  said  a  Brantford  mer- 
chant recently.  In  most  stores  millinery  opening  time  is 
made  a  "show  time"  for  the  whole  store. 


IN   A    TOWN    OF    3,000. 

THE  dry  goods  stores  of  Paris  are  far  superior  to 
what  one  might  expect  to  find  in  a  town  of  3,000, 
almost  in  the  shadow  of  a  city  of  between  18,00(1 
and  20,000  population,  and  having  as  means  of  communi- 
cation both  steam  and  electric  railway.  The  distance  be- 
tween the  two  points  is  only  seven  miles.  It  would  be 
useless  to  deny  that  the  Paris  stores  feel  city  competition 
to  a  considerable  extent,  but  they  all  seem  to  be  getting 
such  a  share  of  the  business  that  they  are  placed  above 
worrying  on  this  point,  and  aim  to  make  their  stores 
more  and  more  attractive  to  local  buyers.  "If  Brantford 
were  not  so  near,"  said  one  merchant,  "we  would  not 
have  to  carry  anything  like  the  stock  that  we  do.  Com- 
petition  from    the   larger   stores  forces   us   to   do  it.      We 
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have   a  large   number   of   factory   girls   here.     They     dress 
well  and   demand  everything  right    up   to  the  minute." 

Mr.  Inksater  has  made  a  line  success  of  his  millinery 
department.  Under  the  circumstances  mentioned  above  he 
must  make  it   very   attractive. 


PROGRESS  IN  A  GENERAL  STORE. 

K  RUG'S,  at  Tavistock,  furnishes  a  good  example  of 
the  general  store  that  is  conducted  along  progres- 
sive lines.  Nearly  everything  on  the  calendar  that 
could  be  handled  by  such  an  establishment  is  carried,  and 
strong  competition  has  to  be  met  from  Stratford,  eight 
miles  away,  and  Woodstock,  fourteen  miles  away.  To 
hold  its  share  of  the  trade  under  such  conditions  the  store 
must  be  able  to  offer  good  attractive  features. 

Among  the  lines  carried  are  general  dry  goods,  mil- 
linery, men's  furnishings,  clothing,  house  furnishings,  gro- 
ceries, boots  and  shoes,  crockery,  glassware  and  granite- 
ware,  hardware,  stationery,  paints  and  varnishes,  and 
builders'  supplies.  There  is  also  a  custom  tailoring  de- 
partment. The  store  is  120  feet  long  and  two  floors  are 
occupied. 

"The  mail  order  houses  do  not  disturb  us  very 
much,"  said  J.  F.  Krug.  ''We  watch  them  pretty  closely, 
and  are  just  as  much  interested  in  their  catalogues  and 
other  literature  as  anyone.  We  are  able  then  to  size  up 
our  own  prices  and  make  it  worth  while  for  the  people 
to  trade  at  home.  An  eye  is  always  kept  on  Stratford 
and  Woodstock  also.  We  advertise  in  the  newspapers 
from  these  places  which  circulate  in  the  country  districts, 
and  in  several  other  papers  besides. 

"Generally  speaking,  we  aim  to  conduct  our  store  on 
city  methods  as  far  as  possible.  As  a  means  of  keeping 
in  touch  with  what  is  going  on  we  find  trade  papers  very 
valuable.  We  subscribe  for  a  sufficient  number  to  cover 
every    line   thai    we  carry. 

"General  stores  are  getting  out  of  the  rut  that  they 
followed  for  so  long.  It  must  be  done  if  business  is  not 
to  go  elsewhere.  1  have  mentioned  the  advertising  that 
we  do.  We  also  use  attractive  show  cards  to  draw  atten- 
tion to  particular  articles  and  prices.  Stock  is  carefully 
gone  over  regularly  and  slow  lines  in  dry  goods,  etc.,  are 
put  out  on  tables  in  the  centre  of  the  floor  and  turned 
into  cash  at  such  reductions  as  make  them  sell  readily. 

"Another  thing  that  is  bettering  the  position  of  the 
general  store  is  closer  collecting  of  accounts.  There  is  no 
reason  why  this  cannot  be  done.  In  some  instances  you 
find  merchants  are  backward  about  asking  payment  within 
reasonable  time  because  they  arc  afraid  of  offending  old 
friends.  If  the\  are  going  to  be  up-to-date  and  gain  a 
standing  where  they  can  look  competition  square  in  the 
face  accounts  must  be  rendered  regularly  and  settlement 
insisted  upon.  By  lax  methods  in  this  respect  a  great 
deal  of  money  is  lost.  The  time  is  approaching  when 
every  merchant  must  be  able  to  buy  for  cash  and  get  his 
discounts.  How  can  he  do  so  if  his  customers  are  not 
made  to  adjust  themselves  to  more  business-like  terms  ?" 

"The  Glasgow  Warehouse,"  as  the  Krug  store  is 
called,  is  local ed  in  the  centre  of  a  very  fine  district,  and 
the  city  merchants  are  always  on  the  alert  to  attract 
buyers  to  themselves.  Some  time  ago  a  Woodstock  store 
announced  that  it  would  lay  carpets  and  hang  curtains 
bought  from  it  free  of  charge.  K rug's  felt  the  effect  of 
this,  but  followed  suit  in  short  order,  and  has  maintained 
the  practice  ever  since. 

At  Fall  fair  time  in  Tavistock,  a  year  ago,  another 
city  store  put  up  a  good-sized  tent  to  accommodate  a 
display  of  furs,    and  had    a   staff  of  salesmen  in  charge. 


King's  immediately  offset  this  by  filling  the  store  win- 
dows with  furs  that  bore  comparison. 

"One  season  not  long  ago  a  city  store  captured  a 
large  number  of  the  custom  tailoring  orders  that  we 
counted  on  getting,"  continued  Mr.  Krug.  "We  saw  at 
once  where  the  trouble  was,  and  reorganized  this  depart- 
ment without  delay.  A  young  man  from  Toronto  was 
placed  in  charge,  and  we  have  regained  old  orders  and 
new  ones  besides.  It  costs  something  to  maintain  a  first- 
class  man,  but  it  pays  handsomely  as  soon  as  he  gets 
things  in  running  order." 

Butter,  eggs,  hides,  dressed  poultry,  lard,  bacon  and 
hams  are  taken  in  exchange  for  goods  to  any  amount.  To 
do  business  on  this  plan  a  man  requires  to  have  expert 
knowledge  of  these  commodities,  and  to  constantly  watch 
market  conditions.  To  Krug's,  exchange  of  this  kind  is 
just  as  good  as  cash,  and  perhaps  a  little  better.  There 
is  the  profit  on  the  goods  in  the  first  place,  and  a  profit 
also  out  of  the  butter,  eggs,  etc.  The  farmers  like  this 
system,  for  it  saves  them  the  trouble  of  going  to  market. 
During  the  months  of  July,  August  and  September  every 
egg  is  candled— that  is,  examined  by  the  light  of  a  candle 
—and  none  but  the  perfectly  good  are  accepted.  As  high 
as  1,200  dozen  have  been  received  in  one  day.  The  store 
is  in  connection  with  real  good  firms,  to  whom  these  com- 
modities are  shipped.  By  maintaining  high  quality,  and 
quantity  also,   good   prices  are  secured. 

Krug's  millinery  department  is  a  success.  Accumula- 
tion is  kept  down  to  the  minimum  by  very  careful  buying, 
though  not  in  such  a  way  as  to  interfere  with  the  stand- 
ing of  the  department  in  the  eyes  of  the  public.  A  formal 
opening  is  held,  and  an  elaborate  display  given. 

Mr.  Krug,  Sr.,  has  conducted  this  store  for  thirty-six 
years,  and  his  personality  is  a  valuable  asset  to  the  busi- 
ness. At  inventory  time  the  stock  amounts  to  about 
$35,000,  and  $3,000  of  this  is  represented  by  the  glass- 
ware department. 

"We  carry  finer  lines  now  than  ever  before,"  stated 
J.  F.  Krug  in  conclusion,  "and  while  we  are  able  to 
show  the  people  of  this  district  that  the  values  are  here, 
we  can  count  on  their  loyalty  to  us." 

Tavistock  has  a  population  of  1,500. 


POSTAL  RATES. 

IN  discussing  with  The  Review  the  matter  of  mail  order 
business,  T.  W.  Gray,  of  Woodstock,  made  a  sugges- 
tion that  is  worth  repeating.  He  thought  that  great- 
est progress  is  being  made  along  this  line  in  the  west  ; 
eastern  stores  are  well  able  to  take  care  of  themselves. 
The  parcel  post  rate  is  one  cent  an  ounce  for  one  mile  or 
a  thousand.  In  Mr.  Gray's  opinion  that  does  not  look 
quite  fair,  and  the  adjustment  of  the  rate  so  that  distance) 
would  affect  the  charges  might  be  the  fairest  way  of  tax- 
ing   mail    order    business. 


VALUE  OF  REFUTATION. 

CAMPBELL  BROS.,  Woodstock,  hold  that  the  steady 
plan  of  doing  business  is  by  long  odds  the  best.  A 
merchant  may  in  this  way  build  up  a  reputation 
that,  counted  as  part  of  his  capital,  pays  a  heavy  divi- 
dend day  after  day  and  year  after  year.  He  establishes 
an  attractive  force  that  no  competitor  can  take  away 
from  him.  On  the  other  hand,  a  merchant  who  aims  to 
reach  success  by  way  of  sensational  sale  methods  finds 
his  drawing  power  gone  just  as  soon  as  someone  steps 
in  and  goes  him  one  better. 

Jas.    G.    Campbell   returned     August   8   from   a    buying 
trip  to  Europe. 
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EXCLUSIVE  STORES  FOR  MEN'S  WEAR. 

JM.  YOUNG  &  CO.,  Brantford,  have  an  excellent  lo- 
.  cation  at  the  corner  of  Colborne  and  Market  streets. 
As  well  as  general  dry  goods,  millinery,  etc.,  they 
have  carried  men's  wear,  but  have  decided  to  drop  the 
clothing  department.  Referring  to  his  reasons  for  doing 
so  Mr.  Young  said  :  "Men's  furnishings  and  clothing 
should  be  carried  in  a  store  by  themselves.  A  man  does 
not  feel  the  desired  amount  of  freedom  when  he  goes  into 
a  dry  goods  establishment  to  try  on  a  garment,  for  there 
are  always  lady  clerks  and  lady  customers  about.  Then 
he  does  not  need  to  throw  away  his  cigar  when  he  goes 
into  the  store  handling  men's  wear  exclusively.  If  we 
take  in  clothing  again  it  will  be  in  a  separate  store.  We 
will  continue  our   furnishing  department." 

This  firm  held  a  "Hurry  Out"  sale  early  in  July.  Mr. 
Young  doubts  that  the  title  was  well  chosen,  for  he 
was  asked  repeatedly  if  he  was  going  to  move  soon. 
However,   the  sale  was  a  good  one. 

A  good  dressmaking  department  is  maintained.  The 
main  advantage  claimed  for  it  is  that  it  helps  to  sell 
the  dress  goods. 

LACK  OF 'ADEQUATE   SPACE. 

OGILVIE,   LOUGI1EED  &  CO.,   Brantford:   "We  have 
strong  competition   from   the   large  centres,    and   it 
is   necessary     for     us     to   watch   the   prices   quoted 
there  very  closely.     We  have  good  stores  here  and  lots  of 
business,    but    we   are    cramped    for    space.     The   difficulty 
conies  in  the  merchants  not  owning  their  own  buildings." 

DRAWING  POWER  OF  BIG  STOCKS. 

j  •<  RAFTON'S,  of  Hamilton,  have  in  Woodstock  one  of 
\J  the  largest  exclusive  clothing  stores  in  Canada. 
The  dimensions  are  5(1x13(1  feet.  To  illustrate  a 
discussion  regarding  the  drawing  power  of  large  stocks 
the  manager  pointed  out  a  lady  and  gentleman  who  were 
examining  some  suits.  "They  are  very  hard  buyers,"  he 
said.  "They  were  in  here  earlier  in  the  day,  and,  I  sup- 
pose, have  been  to  every  other  store  in  town.  No  doubt 
the  impression  made  by  our  big  stock  has  been  the  means 
of  bringing  them  back." 

SOME    MERCHANTS   DROP    MILLINERY. 

"Yes,  I  find  millinery  profitable,"  says  one  merchant. 

"There  is  no  money  in  it,  and  I  wouldn't  carry  it  if 
I  didn't   have  to,"  says  another. 

The  Review  has  run  across  a  few  stores  that  have 
dropped  the  department  altogether  because  it  could  not 
be  made  to  pay.  Where  is  the  difference  between  the  man 
who  makes  money  out  of  it,  or  at  least  makes  it  come 
out,  even,  and  the  man  who  cannot  handle  it  except  at  a 
loss  ?  Is  it  really  the  difference  between  men  and 
methods  ?" 

EXCURSIONS  TO  LARGE  CENTRES. 

RC.    Burns,   of   Brantford,   has  conducted   a  cash  busi- 
.      ness  for  eight    years  and  has  made  a  success  of  it. 
He  is  able  to  pay  cash  for  everything,  secure    the 
largest    possible    discounts,    and,    consequently,    offer     at- 
tractive prices. 

"We  do  not  notice  mail  order  competition.  The  stores 
here  are  too  good  and  too  well  arranged  to  let  this  cut 
into  their  business  to  any  appreciable  extent.  What  we 
feel  most  is  the  frequent  excursion  to  Toronto,  Buffalo 
and  other  points.  People  take  advantage  of  these  to  have 
a  little  holiday,  and  they  do  some  buying  besides." 


SIX    PER    CENT.    DISCOUNT. 

CAUDWELL  &  BECKETT,  Brantford,  conduct  a  cash 
business,  and  trade  is  expanding  steadily.  "No  one, 
no  matter  who  it  may  be,  can  take  goods  from  this 
store  without  paying  cash,"  said  a  member  of  the  firm. 
"We  can  figure  easily  on  an  average  discount  of  six  per- 
cent, by  buying  for  cash.  That,  you  may  readily  see, 
gives  us  an  advantage  when  it  comes  to  selling." 


THE   EFFECT   OF    STYLE. 

TW.    GRAY,    Woodstock  :    "Dry  goods  merchants   buy 
,    on  a  different    plan    now    to     what   they  used  to. 
Style     considerations     have    forced    them   to   place 
first   orders   very   carefully,     leaving   plenty   of   scope     for 
sorting  later  on.     Of  course,   an  exception  must  be  made 
in  the  case  of  woolens  at  the  pressent  time." 


TOWN   STORES  HOLD  THEIR  OWN. 

THE  REVIEW  gives  in  this  issue  a  cut  of  Hollinrake 
&  Co's.  store  at  Ingersoll,  a  town  of  5,000  popula- 
tion, eight  miles  from  the  city  of  Woodstock,  and 
connected  with  the  same  both  by  steam  and  electric  rail- 
way. On  the  latter  cars  run  each  way  every  hour.  Even 
with  the  larger  point  and  its  excellent  stores  made  so 
handy  of  access,  Ingersoll  merchants  claim  that  their 
trade  does  not  suffer  in  the  least.  This  statement  may  be 
readily  accepted  by  anyone  who  has  seen  the  splendid 
premises  and  large  stocks  which  they  maintain.  They 
keep  their  customers  at  home  by  being  right  up  to  the 
minute  in  every  way,  and  so  long  as  this  condition  con- 
tinues they  may  expect  the  people  of  Ingersoll  to  remain 
loyal   to  them. 

Some  time  ago  we  reproduced  some  window  displays 
hum  the  store  of  John  Boles,  and  it  will  be  remembered 
that  they  were  of  a  high  order. 

Ingersoll  merchants  allow  their  staffs  a  holiday  every 
Wednesday  afternoon  during  the  hot  months.  Hollinrake 
&  Co.  found  that  this  made  trade  a  little  slow  in  the 
morning,  and  a  remedy  was  immediately  sought  after. 
The  plan  successfully  operated  is  to  hold  a  special  sale 
between  the  hours  of  nine  and  eleven.  Not  more  than 
three  lines  are  advertised  at  reduced  prices,  and  a  win- 
dow is  dressed  with  them.  The  Review  saw  Mr.  Hollin- 
rake on  a  Thursday.  "Yesterday,"  said  he,  "we  had  the 
usual  sale,  and  cleaned  out  everything  that  had  been  put 
up.     We  sold  the  goods  right  out  of  the  window." 

Every  Saturday  the  year  round  Hollinrake  &  Co.  have 
a  special  sale  from  !)  to  11  a.m.,  1  to  3  p.m.  and  6  to  8 
p.m.  One  line  is  advertised  as  a  leader  for  each  occa- 
sion. These  are  the  slow  hours  of  the  day,  and  the  plan 
has  been  successful  in  brightening  them  up.  People  get 
out  earlier  to  do  their  shopping,  and  this  has  helped 
make  it  convenient  for  the  store,  to  close  early  Saturday 
night.  Formerly — as  merchants  no  doubt  find  it  else- 
where—the rush  of  trade  started  at  about  9  o'clock.  That 
was  trie*  hour  at  which  this  firm  decided  they  would  close. 
With  the  fi-8  o'clock  sale  to  assist,  it  was  accomplished 
without  much  trouble.  The  people  soon  adjusted  them- 
selves to  the  change,  and  have  made  no  objection  to  do- 
ing their  shopping  a  little  earlier  than  before.  Hollin- 
rake &  Co.  have  received  letters  of  commendation  from 
persons  and  societies  interested  in  Sabbath  observance. 
In  order  to  make  early  closing  possible,  the  staff,  and 
milliners  particularly,  were  impressed  with  the  import- 
ance of  cleaning  up  the  greater  part  of  their  work  by 
FFiday  evening,  and  leaving  Saturday  free  for  business 
coming  in  on  that  day  itself. 
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Hollinrake  &  Co.  have  formal  millinery  openings.  They 
are  made  as  elaborate  as  possible,  and  sometimes  an  or- 
chestra is  engaged.  The  whole  store  is  made  to  look  its 
very  best.  Mr.  Hollinrake  believes  it  a  good  thing  to  get 
the  men  into  the  store  occasionally.  He  has  sent  invita- 
tions to  them  at  formal  opening  time,  and  has  found  that 
the  response  was  very  good.  It  is  seldom  that  a  man 
feels  that  he  is  free  to  go  into  a  dry  goods  store,  and  if 
a  merchant  has  a  line  establishment  it  is  just  as  well 
that  both,  sides  of  the  household  from  which  he  draws 
trade  should  be  impressed  in  the  greatest  degree. 

"Our  show  time,"  is  what  Mr.  Hollinrake  terms  the 
formal  opening.  "Strange  as  it  may  seem  to  say  it,  we 
do  not  expect  to  sell  much  on  that  day.  There  is  al- 
ways a  big  crowd,  and  we  are  content  if  the  people  de- 
vote themselves  to  looking  round,   and  come  bac 


count  on  accumulation  as  a  dead  loss.  We  lake  this  into 
account  in  marking  our  prices.  All  stuff  left  over  from 
this  Fall  we  will  examine  carefully  in  the  Spring  ;  what 
is  good   goes  into  stock,   and   the   remainder   is   burned. " 

EMPLOY  140  HANDS. 

THE  JOHN  WHITE  CO.,  LIMITED,  Woodstock,  have 
a  splendid  establishment,  and  in  the  busy  season 
employ  a  staff  in  all  departments  of  140.  There  are 
three  stores,  connected  by  arches.  In  the  first  are  locat- 
ed men's  furnishings  and  clothing  ;  in  the  second  Ilresk 
goods,  smallwarcs,  millinery,  mantles  and  whitewear  ;  in 
the  third  staples  and  house  furnishings.  The  store  ar- 
rangement is  excellent.     A   fine  display  of  linens  was.no- 
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have  been  in   Europe  on  a  buying  trip. 


NOTES. 

E.  B.  Crompton  &  Co.  have  the  largest 
store  in  Brantford,  and  its  interior  ar- 
rangement is  splendid.  Mr.  Crompton, 
head  of  the  firm,  returned  Thursday, 
August  9,  from  his  usual  European  pur- 
chasing trip.  As  a  delegate  from  Brant- 
ford he  attended  the  Congress  of  Boards 
of  Trade  of  the  Empire. 

*  *  * 

In  many  towns  and  cities,  during  the 
months  of  July  and  August,  the  mer- 
chants allow  their  clerks  a  mid-week 
half-holiday.  A  few,  instead  of  doing 
this,   grant   a   little  extra  vacation. 

*  *  * 

The  Review  would  like  to  receive  from 
merchants  their  views  in  regard  to  a  fur 
department  and  the  best  manner  of  con- 
ducting it.  Kindly  address  letters  by 
September  15. 


The  Store  of  Hollinrake  &  Company,   Ingersoll,  Ont.,  a  town  of  5,000  population 


Hollinrake  &  Co.  have  succeeded  in  getting  their  busi- 
ness onto  an  almost  entirely  cash  basis.  As  an  aid  to 
this  a  premium  system  has  been  utilized.  Its  operation 
is  explained  on  the  back  of  each  regular  cash  receipt. 
Fancy  china  and  silverware  are  given  in  return  for  re- 
ceipts showing  cash  purchases  of  various  amounts. 


BIG  ATTRACTIVE   FEATURE. 

CAUDWELL  BROS.,  Brantford,  have  made  millinery 
quite  profitable.  "This  department,"  said  a  mem- 
ber of  the  firm,  "is  the  biggest  attractive  feature 
any  dry  goods  store  can  have.  Even  if  we  lost  $200  or 
$300  a  year  on  it,  I  would  still  consider  that  it  paid  to 
carry  it.  We  figure  on  a  gross  profit  of  100  per  cent,  and 
about  15  per  cent.  net.    Salaries  are  high,  and  we  have  to 


BRITISH  TRADE  IN  JULY. 

The  London  Board  of  Trade  returns 
for  the  month  of  July  show  an  increase 
in  imports  of  $19, 330, 000,  and  an  in- 
crease in   exports  of  $28,109,500. 

The  principal  increase  in  imports  was 
food,  $7,500,0(10.  The  rest  was  raw  ma- 
terial and  manufactured  articles.  In  ex- 
ports the  principal  increase  was  manu- 
factured yarns  and  textiles,  $10,000,000, 
the  remainder  being  manufactured  articles. 


INTEROCEAN  MTG.   CO. 

An  Ontario  charter  has  been  granted  the  Interocean 
Mfg.  Co.,  Limited.  The  incorporators  are  James  R.  L. 
Starr  and  Thomas  E.  Wilson,  barristers-at-law;  Ada 
Agnes  Rogers  and  Susan  Whittaker,  stenographers; 
Lillian  M.  Heal,  accountant,  of  Toronto.  The  chief 
place  of  business  in  Toronto,  and  the  capital  is  $40,000, 
divided  into  400  shares  at  $100.  The  object  of  the  com- 
pany is  to  carry  on,  the  business  of  tanners,  furriers, 
manufacturers  and  merchants  of  leather  goods,  clothing, 
furnishings  and  footwear,  including,  but  without  limit- 
ing the  generality  of  the  foregoing  words,  gloves,  mitts, 
gauntlets,  moccasins,  belts  and  suspenders,  with  inci- 
dental and   subsidiary   powers. 
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GOOD   ADVERTISING 

The  Editor  of  this   Department   -will  Answer  Questions    on    Advertising    and    -will 
Criticize  Advertisements  which  may  be  Submitted  to  Him. 


* 
* 


MEN'S  FURNISHINGS. 

MEN'S  furnishings  afford  a  good  field  for  class  ad- 
vertising. The  gentry,  proportionately,  spend 
more  money  on  neckwear,  etc.,  than  on  any  other 
part  of  the  human  equipage.  A  young  man  only  expects 
a  tie  to  last  a  short  time.  When  its  "nobbiness"  has 
gone  he  doesn't  wish  to  wear  it.  If  it's  a  four-in-hand 
the  moment  it  refuses  to  adjust  "exactly  right"  into  the 
basket  it  goes. 

There  is  more  wear  on  collars  and  shirts  than  on 
ties,  but  the  young  man  cannot  be '  so  particular  about 
his  tastes  in  the  former  two  because  the  ranges  are  not 
so   extensive  as  the  neckwear  range. 

All  of  which  goes  to  show  that  it  is  to  the  middle 
class,  particularly,  that  the  men's  furnisher  must  look 
for  business.  The  poor  have  no  money  for  ties.  The 
rich  have  select  stores  to  patronize.  In  the  advertising 
of  men's  furnishings  the  advertiser  need  not  bother  much 
about  the  appearance  of  prices  in  print  because  his  buyers 
are  not  price  hagglers.  But  he  should  talk  "style"  and 
"exclusiveness"  and  "latest,"  etc. 

The  men's  furnishing  ad  need  not  be  large,  seeing 
that  it  will  never  partake  of  the  bargain  dogma,  never 
have  any  of  the  "e\traord;nary"  reasoning. 

Should  the  merchant  desire  to  clean  out  an  old  stock, 
then  it  might  pay  him  to  change  his  tactics  and  go  after 
other  patrons— make  bargain-hunters.  But  for  regular 
business  the  ads  should  be  clear-cut  in  tone,  affable  in 
style   and  attractive    in   type   arrangement. 

The  moment  a  New  York  tie  arrives  the  three  or  four 
inch  ad  should  be  made  to  do  "flag"  duty. 

Between  times  the  merchant  should  be  aiming  to 
catch  the  eye  of  new  arrivals  in  his  town — the  bank  clerk 
recently  promoted,  the  young  man  who  has  bought  a 
grocery  store  of  his  own,  etc.,  and  to  do  this  a  syste- 
matic campaign  must  be  planned. 

The  merchant  might  commence  with  a  brief  state- 
ment on  the  effect  of  a  nice  fitting  collar  and  tie.  Then 
he  could  work  in  the  fact  that  his  collars  and  ties  al- 
ways fit  perfectly. 

Ad  No.  2  might  deal  with  the  necessity  of  a  young 
man  securing  the  latest  styles  while  they  really  were  the 
latest — the  conclusion  to  be  reasoned  out  after  the  style 
of  No.  1. 

No.  3  could  take  up  the  question  of  store  reliability, 
its  importance  to  the  "particular"  young  man — to  be 
followed,  of  course,  by  a  concrete  instance  of  a  reliable 
store. 

No.  4  might  come  out  with  a  straight  ad  on,  say, 
the  wash  tie,  with  comment  on  the  hit  made  in  the 
fashion  centres,  and  the  "run"  that  was  sure  to  come 
in  the  town  where  the  ad  was  read. 

No.  5  could  start  on  suspenders,  and  so  on,  the  ad 
programme  always  presenting  something  new  for  the 
buyer. 

A  BUSINESS-GETTING  PLAN. 

rTn  IMELINESS    in    advertising    is    everything.      One    of 

i        our  subscribers  writes  us  about  a  little  scheme  he 

has  been  using  for  the  past  year  to  reach  possible 

customers  at  just  the  right  time.     He  sells  clothing  and 


shoes  in  a  good-sized  city  and  his  plan  is  to  send  out 
special  postal  cards  to  a  selected  list  from  four  to  a 
dozen  times  a  month.  The  postals  are  printed  in  imita- 
tion of  typewriting  on  a  duplicating  machine  operated  by 
one  of  his  clerks.  Each  card  calls  attention  to  some 
article  that  is  particularly  appropriate  to  the  weather 
prevailing  on  the  day  the  card  is  mailed. 

The  cards  are  prepared  in  advance.  They  are  gotten 
up  to  cover  every  sort  of  weather  and  each  card  calls 
attention,  usually  to  one  and  never  to  more  than  two 
articles.  It  is  the  intention  to  impress  upon  the  receipi- 
ent  of  the  card  just  one  idea  and  to  hammer  that  idea 
in  hard.  The  cards  are  written  in  an  easy,  familiar 
style.  They  are  prepared  in  lots  of  from  200  to  500, 
and  sometimes  even  more.  Then  they  are  addressed  and 
laid  aside  until  weather  conditions  are  favorable  for 
sending  them  out.  Cards  covering  half  a  dozen  different 
kinds  of  weather  are  kept  ready  to  be  sent  out  when 
there  is  any  change  to  justify  it.  Here  are  some  speci- 
men cards  : 

A  pretty  bad  day,  this.  The  damp,  raw  air  goes 
right  through  a  fellow.  It's  the  sort  of  day  that  a  man 
takes  cold  mighty  easily  and  with  a  cold  at  this  season 
there's  always  the  possibility  of  pneumonia. 

It's  economy  for  you  to  guard  your  health  pretty 
closely  just  now,  and  there's  nothing  that's  more  im- 
portant than  good  warm  underclothes. 

We  have  the  kind  that  keep  the  cold  out  and  the  heat 
in.  They're  made  to  fit,  too,  and  that  counts  with  un- 
derclothes. If  you  will  drop  in  here  at  noon  or  as  you 
go  home  we  will  show  you  some  suits  at  three  dollars 
and  up  that  are  insurance   against  colds. 

How  about  your  shoes  ?     We  sell  good  shoes,  too. 

BARTLETT  &  COMPANY. 

Hot,  isn't  it  ?  And  a  man  feels  it  all  the  more  on 
account  of  the  quick  change  from  yesterday.  To-day  is 
a  reminder  that  Summer  is  here — probably  for  keeps  and 
it's  time  to  be  thinking  about  light-weight  clothes. 

We  have  just  got  in  a  lot  of  suits  that  are  just  the 
thing  for  days  like  this  and  the  hotter  ones  that  are  to 
follow. 

Most  of  them  are  two-piece — blue  serges,  grays,  mod- 
est stripes  and  some  of  the  new  plaids  and  checks.  They 
are  mighty  good  looking  suits  and  the  price  is  a  good 
deal  less  than  a  tailor  would  charge  for  less  serviceable 
ones. 

You  are  going  to  get  a  suit  pretty  soon — why  not 
come  around  to-day.  Might  as  well  commence  to  be 
comfortable  now  as  to  wait  a  month. 

BARTLETT  &  COMPANY. 

Did  you  get  wet  this  morning,  coming  down  town  ? 
Most  every  one  did  unless  he  had  a  good  Cravenette,  and 
—by  the  way— have  YOU  a  Cravenette  ?  It  you  haven't 
you  perhaps  don't  appreciate  what  a  useful  garment  it  is. 

In  the  first  place,  it  is  made  up  like  any  other  stylish 
overcoat — couldn't  tell  it  was  a  raincoat,  to  look  at  it. 
Then  it  is  made  long  and  is  strictly  waterproof  and  will 
stand  any  amount  of  wetting  without  letting  the  water 
through— give  absolute  protection  from  rain.  In  addi- 
tion it  can  be  worn  for  a  Spring  or  Fall  overcoat.  Lots 
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of   well  dressed   men   wear  dark  raincoats  over  their  even- 
ing' clothes  when  it's  too  warm  for  a  regular  overcoat. 

We've  got  as  good  a  line  of  raincoats  as  you  can  find 
in  the  whole  country  and  we'd  like  to  have  you  come 
around  and  see  them.  Some  are  as  low  as  $12  and  well 
worth  the  price,  but  you  would  probably  want  a  little 
better  one. 

BARTLETT  &  COMPANY. 

Here  are  some  of  the  subjects  that  have  been  treated 
by  Bartlett  &  Company  in  their  postal  card  campaign  : 
Hot  weather — Summer  suits,  neglig-ee  shirts,  straw  hats, 
light  underwear,  pajamas,  shoes  (oxfords).  Cold  wea- 
ther—Overcoats, suits,  mufflers,  heavy  underwear.  Rainy 
weather — Raincoats,  heavy  shoes  and  umbrellas.  One 
card  sent  out  on  a  rainy  day  offered  to  send  an  assort- 
ment of  umbrellas  to  the  office  of  any  one  who  would 
telephone  in  a  request  for  them.  On  Saturdays  when 
the  weather  is  fine,  especially  in  the  Spring,  cards  arc 
sent  out  calling  attention  to  the  prospect  of  a  fine  Sun- 
day and  suggesting  that  the  recipient  may  perhaps  be  in 
need  of  some  little  furnishings  to  complete  his  dress  for 
church  or  an  afternoon  call. — Brains. 


THE   SELLING  POINT. 

HAVE  you  ever  gathered  up  your  advertising  of  the 
past  six  months  and  carefully  reviewed  it  ?  I 
wonder  if  you  think  as  I  do — that  in  too  many 
instances  there  is  not  nearly  enough  emphasis  laid  on 
the  selling  point  of  an  article. 

Go  down  to  the  busy  section  of  your  store  and  listen 
to  some  of  your  best  clerks  while  they  make  a  sale. 
Compare  their  arguments  with  the  ones  you  use  in  your 
ads.  Which  do  you  think  will  sell  the  most  goods  ? 
Don't  fill  your  advertisements  with  such  statements  as 
"The  largest  and  finest  stock  in  town,"  "An  assortment 
that  cannot  be  equalled,"  "The  finest  quality  at  the 
lowest  price."  Your  competitor  says  identically  the 
same  thing,  and  these  are  not  arguments  calculated  to 
induce  the  public  to  trade  with  you. 

Advertising  might  well  be  called  long-distance  selling. 
Talk  to  people  the  same  as  you  talk  to  them  in  your 
store.  Don't  deal  in  generalities,  but  take  one  article 
at  a  time.  Pick  out  the  strong  selling  points,  telling 
everything  there  is  to  be  told.  Don't  be  content  to 
merely  claim  that  these  are  "remarkable  values" — if  you 
really  think  they  are,  give  your  reasons.  The  better  the 
value  the  more  you  will  find  to  say.  Tf  you  wish  to  tell 
about  a  new  line  of  goods  you  are  displaying  don't  think 
you  have  done  enough  when  you  advertise  in  strong 
black  headlines — "New  French  Broadcloths,  in  all  the 
newest  shades."  Sit  down  and  tell  the  public  why 
French  broadcloth  is  so  desirable  for  costumes.  Tell 
them  all  about  the  material — its  wearing  qualities  and 
the  wide  range  of  colorings.  Tell  them  the  shades  that 
are  most  in  demand.  And,  above  all,  don't  forget  the 
price.  Tf  you  have  more  than  one  quality,  tell  them 
where  the  difference  lies.  Your  customers  are  interested 
in  these  things  ;  they  want  to  know  about  them.  Your 
advertisements,  if  they  contain  such  information,  will 
attract  people  to  your  store. 

Don't  bother  about  putting  in  highly-polished  sen- 
tences— your  readers  will  willingly  dispense  with  them  if 
in  their  place  you  use  arguments  that  prove  every  claim 
you  make  about  the  articles  advertised. 

Condense  your  ads,  but  be  careful  that  you  don't 
squeeze  the  selling  part  out.  When  you  draw  your  pen- 
cil through  a  sentence  be  sure  it  is  to  make  your  de- 
scription of  the  article,  with  your  reasons  why  it  should 


be  purchased,  stand  out  strong  and  clearly,  so  that  it 
will  create  business.  I  know  this  is  not  easy  to  do,  but 
1  am  convinced  that  in  no  other  way  can  you  make  your 
advertising  department  the  paying  proposition  it  should 
be. 

So  when  you  next  write  an  ad,  study  it,  criticise  it. 
See  if  it  gives  any  sufficient  argument  to  attract  prob- 
able purchasers.  Make  it  prove  to  your  satisfaction  that 
it  is  strong  enough  to  do  the  work — strong  enough  to 
prove  the  merits  of  your  goods  to  the  most  skeptical  ; 
yet  making-  no  extravagant  boasts,  for  a  disappointed 
customer  is  to  be  avoided.  And  above  all  things  make 
your  advertisement  tell  why  you  think  the  quality  is 
good,  why  the  workmanship  can  be,  relied  upon,  why  it 
is  worth  the  price  you  ask,  in  this  way  proving  to  the 
public  that  your  claims   are   not   mere  idle   boasts. 

What  would  you  think  of  a  traveler  who,  trying  to 
sell  you  a  bill  of  goods,  did  nothing  more  than  show  his 
samples  and  quote  prices,  with  never  an  attempt  to  con- 
vince you  of  the  selling  qualities  of  these  goods,  flow 
much  chance  would  he  have  of  doing  business  with  you  ? 

And  yet  a  large  proportion  of  the  advertising  litera- 
ture sent  out  consists  of  nothing  more  than  illustrations 
and  prices;  sometimes  a  few  paragraphs  of  glowing  gen- 
eralities, but  not  a  single  sentence  that  has  any  selling 
power  in  it — nothing  to  induce  a  person  to  make  a  pur- 
chase. 

Suppose  you  sent  such  a  catalogue  to  a  lady  who  re- 
ceived from  another  house  particulars  of  a  garment 
similar  to  one  shown  by  you,  but  a  few  dollars  cheaper. 
You  have  said  nothing  to  convince  her  that  yours  is 
worth  the  amount  you  ask,  so  she  naturally  sends  her 
order  to  the  other  firm,  because  their  price  is  lower,  and 
there  is  nothing  to  indicate  any  difference  in  quality. 
You  have  lost  a  sale  and,  worse  still,  you  gain  the 
reputation  of  being  high  priced — an  impression  difficult 
to  overcome. 

Your  catalogue,  to  secure  business,  would  have  to  be 
more  than  a  mere  price  list.  In  the  face  of  the  keen 
competition  that  exists  in  every  town,  caused  by  the 
departmental  stores  of  large  cities,  as  well  as  the  local 
houses,  strong,  convincing  arguments  are  necessary  to 
sell  goods.  You  know  how  to  talk  to  a  customer  per- 
sonally. Do  the  same  reasoning  on  paper.  Describe 
fully  the  articles  you  are  advertising,  giving  details 
about  material,  workmanship  and  style.  Then  empha- 
size strongly  those  points  likely  to  appeal  to  the  pros 
pective  purchaser.  If  it  is  something  new,  so  much  the 
better,  for  you  can  'say  all  the  more  about  it.  Your  de- 
scription should  be  so  thorough,  so  carefully  worded, 
that  people  will  know  exactly  what,  the  article  is  like 
without  ever  seeing  it.  And  be, -sure  that  you  give  suffi- 
cient, reason  for  the  price  you  charge — never  allow  the 
public  to  think  that  you  are  high  priced,  or  that  they 
can  buy   cheaper   elsewhere. 

Never  allow  your  advertising  to  go  into  raptures 
over  your  goods — your  customers  will  do  that  if  they 
are  satisfied  with  their  purchases.  Make  no  idle  boasts 
— no  claims  you  cannot  substantiate  ;  be  businesslike  in 
your  advertising,  and  always  give  a  customer  a  little 
better  value  than  he  expected.  Remember  that  a 'repu- 
tation for  absolutely  fair  dealing  is  worth  striving  a 
lifetime   to   gain. 

ADVERTISING  BROUGHT  SUCCESS. 

A  FEW  years  ago  there  came  to  a  small  but  prosper- 
ous  town   in   one   of  the   western   cities   an   experi- 
enced furniture  dealer.     He  had  been  an   employe 
in    a   large   furniture    store   for   several    years,    and    upon 
being  left  a  few  thousand  dollars  by  a  deceased  relative 
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decided  to  start  a  store  of  his  own.  His  reason  for  lo- 
cating in  this  town  was  because  there  was  only  one 
furniture  store  in  the  rapidly  growing  little  city.  It  was 
a  very  small  affair,  having  been  started  only  a  short 
time  before  by  a  young  man,  with  only  $30  capital,  $20 
of  which  was  borrowed. 

As  time  went  on  the  town  became  a  very  popular 
trading  point  for  miles  around,  and  had  a  population  of 
about  3,000.  The  dealer  with  the  several  thousand  dollar 
stock,  whom  we  will  call  Jones,  was  not  a  believer  in 
advertising-,  and  barely  made  both  ends  meet,  while  the 
young  man,  whom  we  will  call  Smith,  who  started  with 
only  $30,  had  been  advertising  in  every  way  he  could 
think  of  and  afford,  and  was  making  money.  In  fact,  his 
business  increased  by  leaps  and  bounds.  He  had  to  move 
into  new  and  larger  quarters  and  soon  had  as  large  a 
stock  as   Jones. 

About  a  year  ago  I  was  traveling  through  that  part 
of  the  country  selling  advertising  novelties  and  sign 
cards.  While  in  this  town  I  visited  the  unsuccessful 
Jones  store  and  found  the  proprietor  in  the  back  end  of 
the  store,  engaged  in  putting  a  new  bottom  in  an  old 
chair.  The  floor  of  the  store  room  was  unswept  and  the 
furniture  was  very  dusty,  so  I  knew  at  once  that  Jones 
must  be  a  back  number.  When  I  began  showing  him  my 
line  of  advertising  specialties  he  at  once  told  me  that  I 
was  wasting  my  time,  because  he  had  no  use  for  any- 
thing in  the  advertising  line.  I  next  went  into  Smith's 
enterprising  little  store,  which  was  only  one-half  block 
up  the  same  side  of  the  street.  Smith  met  me  in  the 
door  with  a  pleasant  "good  morning,"  and  was  at  once 
interested  in  my  goods,  and  laid  in  a  good  supply  of 
sign  cards,  etc.  All  of  Smith's  goods  were  kept  fresh 
and  dusted,  and  he  steadily ,  increased  his  advertising  ap- 
propriation. Whenever  there  was  a  wedding  in  the  town 
or  surrounding  country  he  would  make  the  couple  a  pres- 
ent of  a  nice  rug,  or  something  of  that  kind,  and  it  is 
needless  to  say  that  when  Mr.  and  Mrs.  Newly  Married 
furnished  their  home,  Smith  got  the  lion's  share  of  their 
trade. 

Nearly  a  year  passed  and  I  again  happened  to  stop 
in  the  same  town,  and  in  picking  up  one  of  the  local 
papers,  an  article  which  read  something  like  this  met  my 
eyes  : 

"CLOSED. 

"Mr.  Jones  closed  his  doors  yesterday  noon  and 
turned  his  stock  over  to  his  creditors,  who  are  now  in- 
voicing same.  We  are  sorry  Mr.  Jones  had  to  do  this, 
for  he  is  a  good  man,  and  has  an  excellent  family.  Mr. 
Jones  is  undecided   as  to   what  he  will  do,  but  he    will 

probably  move  to  and  accept  a  position  with  the 

firm  he  worked  for  several  years  ago." 

A  few  days  later,  in  the  same  paper,  appeared  one  of 
Smith's  half-page  ads,  with  headlines  something  as  fol- 
lows : 

"BANKRUPT  SALE  !  I  have  purchased  the  entire 
bankrupt  stock  of  the  Jones  Furniture  Store,  at  a  price 
which  will  enable  me  to  sell  all  kinds  of  furniture  at 
about  one-half  the  cost  price,  etc.,  etc." 

The  above  is  not  an  isolated  case.  There  are  scores 
of  others,  as  records  will  show.— Advertising  World. 


NEW  BUILDING  FOR  TEXTILE  CO. 

In  Montreal  recently  a  building  permit  was  issued  to 
the  Dominion  Textile  Coimpany  for  the  erection  of  a 
$50,000  factory.  It  is  proposed  by  the  company  to 
erect  a  seven-storey  building,  90  x  120  feet,  on  St.  Am- 
broise  street.  The  building  will  be  used  for  a  ware- 
house for  storing  raw  cotton  in  bales. 


WINDOW  CARDS. 

*'T_  JOME"  advertising  or,  in  other  words,  window 
X  1  cards,  necessarily  play  a  conspicuous  part  in  the 
average  merchant's  publicity  policy.  In  the 
last  year  or  two  great  progress  has  been  made  both  in 
the  composition  of  the  card — its  external  get  up — and  the 
composition  on  the  card. 

Some  years  ago  the  cheap  grade,  ponderous-looking 
card,  with  such  phrases  as  "Here  They  Are,"  "Shirts 
For  Men,"  etc.,  "marked"  on  in  large  black  letters,  was 
considered  the  thing.  To-day  the  prevailing  card  has  at 
least  two  colors,  represents  Al  stock,  and  usually  has 
a  phrase  both  apt  and  compelling. 

Of  course,  with  the  passing  of  the  cumbersome  card 
and  the  arrival  of  the  catchy  card,  there  has  drifted  into 
prominence  the  "slang"  man  and  the  "silly"  man. 

A  leading  hat  store  in  one  of  Canada's  largest, cities 
had  the  following  on  a  card  prominently  displayed  : 

"All  The  Big  Bugs 
Wear ■ Hats. ' ' 

Store  expressions  of  this  calibre  are  "sporty,"  but 
they  are  not  substantial.  The  man  who  writes  them, 
with  a  little  check  on  his  originality,  ought  to  beget  real 
business  bringers. 

Perhaps  the  silliest  card  ever  put  in  a  men's  furnish- 
ing window  was  one  bearing  this  sublime  inscription  : 

"A  Goat  would  look  good 
in  one  of  these  ties." 

There  are  first-class  phrases  to  be  had,  and  the  first- 
class  merchant  should  get  some  of  them. 

There  is  no  end  to  what  can  be  accomplished  in  win- 
dow card  effectiveness.  But  the  man  in  the  store  must 
give  a  little  time  to  his  selection  and  exercise  discretion. 


WHAT  TO  REMEMBER. 

That  ads  must  speak  before  they  are  spoken  to. 
That  in  Adville  the  good  don't  die  young. 
That  if  you  spare  the  time  you'll  not  spoil  the  ad. 
That  the  ad  on  Pome  wasn't  written  in  a  day. 
That  it  is  an  ill  ad  that  blows  no  customer  in. 
That  an  ad  is  without  honor  save  when  it  sells  goods 
in  your  own  store. 


A  DEAD  ONE. 

"Breathes  there  a  man  with  soul  so  dead 

Who  never  to  himself  has  said  : 

'My  trade  of  late  is  growing  bad, 

I'll  try  another  10-inch  ad.' 

The  man  who  never  asks  for  trade 

By  local  line  or  ad.  displayed, 

Cares  more  for  rest  than  worldly  gain, 

And  patronage  but  gives  him  pain, 

Tread  lightly,  friends,  let  no  rude  sound 

Disturb  his  solitude  profound. 

Here  let  him  live  in  calm  repose, 

Unsought,  except  by  men  he  owes. 

And  when  he  dies  so  plant  him  deep 

That  naught  may  break  his  dreamless  sleep; 

Where  no  rude  clamor  may  dispel 

The  quiet  that  he  loved  so  well. 

And  when  the  wcrld  may  know  its  loss, 

Place  on  his  grave  a  wreath  of  moss— 

And  on  a  stone  above  :  "Here  lies 

A  chump  who  wouldn't  advertise." 

— Summerside    (P.E.I.)     Journal. 
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AFTER     THE     SHUTTERS      ARE     UP 


Mr.  Snip  :  "And  when  shall  you  be  settling  your 
bill,  Mr.  Toff?     It's  been  standing  out  a  long  time." 

Mr.  Toff  :  "Settle  ray  bill  !  Why,  hang  it,  man, 
I've  just  given  you  an  order  for  two  more  suits.  What 
more  do  you  want  ?" 

•  *  * 

Bobbs  :  "Clothes  do  not  make  a  man." 

Dobbs  :   "No  ;/but  many  a  lawyer  has  been  made  by 

a  good  suit." 

»  x  • 

It  was  in  a  railway  carriage,  and  the  company  con- 
sisted of  several  commercial  travellers  and  a  staid  and 
pompous  old  gentleman.  Various  efforts  were  unsuccess- 
fully made  by  th»  knights  of  the  road  to  draw  their  com- 
panion into  conversation.     At  length  one  of  them  said:— 

"Come,  sir,  I  know  you  are  one  of  us.  Tell  us  what 
you  are  travelling  in." 

"Sir,"  answered  the  old  gentleman,  facing  his  inter- 
locutor calmly,  "I  am  travelling  in  very  objectionable 
and  inquisitive  company,  and  the  carriage  is  full  of  my 
samples." 

*  *  * 

"Of  course,  madam,"  said  the  shop-assistant,  "if 
you  can  identify  the  pocket-book  left  here  which  was 
found  in  our  shop,  and  tell  me  its  contents,  we  shall 
hand  it  over  to  you." 

For  a  moment  she  paused,  as  if  to  gather  up  fresh 
energy. 

"Oh,  yes,"  she  said,  "I'll  give  you  a  list.  There  was 
a  cheque  for  ten-and-six,  two  half-pennies,  a  threepenny- 
bit,  three  hairpins,  one  postage-stamp,  some  silk  thread 
—blue,  green,  and  yellow — a  little  poem  called  'Baby's 
Bath,'  a  recipe  for  pick,ing  herrings,  a  sample  of  lace, 
two  darning-needles,  two  small  hatpins,  a  row  of  pins, 
a  needle-case,  a  funny  joke  from  Answers,  three  small 
imitation  pearl  buttons,  a  tiny  lead  pencil,  a  pressed  vio- 
let in  tissue-paper,  a  sample  of  dress-braid,  an  advertise- 
ment for  a  bargain  sale,  and " 

"Pray  don't  go  on,  madam  !"  broke  in  the  shop  as- 
sistant, simply  aghast.  "Here  is  your  pocket-book!" 
And  he  handed  it  to  her.  It  was  three  and  a  half  inches 
long  by  two  and  a  half  inches  wide  ! 


A  large  firm  that  has  recently  introduced  a  type- 
writer into  their  correspondence  department  received  an 
indignant  letter  from  a  country  customer  the  other  day, 
saying  : 

"I  want  you  to  understand  that  you  needn't  print 
letters  sent  to  me,  I  can  read  writing — even  yours— and 
I  don't  want  to  be  insulted  by  reflections  on  my  educa- 
tion."— Ex. 

*  *  * 

A  banker  has  told  the  story  of  a  lady  customer,  who, 
having  overdrawn  her  account  to  the  extent  of  £20,  was 
notified  of  the  fact  by  the  bank.  By  return  of  post  came 
a  letter  from  the  lady  regretting  the  fact,  and  enclosing 
a  cheque  for  the  amount,  drawn  on  the  same  account  ! 

Equally  amusing  is  the  story  of  the  guileless  old 
countryman  who  opened  an  account  at  a  provincial  bank 
with  a  substantial  sunn.  But  his  drafts  upon  it  were  so 
large  that  eventually  the  bank  notified  him  that  he  had 
overdrawn  his  account  to  the  extent  of  £40.  But,  while 
the  lady  in  similar  circumstances,  he  expressed  no  regret. 
On  the  contrary,  he  was  indignant. 

"You  had  £500  of  mine  in  your  bank,"  he  wrote, 
"and  I  didn't  make  any  fuss  about  trusting  you  with  it. 


Now  I  have  had  £40  of  yours,  and  you  find  it  necessary 
to  write  and  tell  me  about  it.  Why  can't  you  trust  me 
as  I  trusted  you  ?" 

*  *  * 

"Let  me  see  «ome  of  your  black  kid  gloves,"  said 
Mrs.  Snaggs  to  an  assistant. 

"These  are  not  the  latest  styles,  are  they  ?"  she 
asked,  when  the  gloves  were  produced. 

"Yes,  madam,"  said  the  assistant,  "we've  had  them 
in  stock  only  two  days." 

"I  didn't  think  they  were,  because  the  fashion  paper 
says  that  black  kid  gloves  have  tan  stitches  and  vice- 
versa.     I  see  the  tan  stitches,  but  not  the  vice  versa." 

The  shop  assistant  explained  that  the  vice  versa  was 
Trench  for  seven  buttons,  and  Mrs.  Snaggs  bought  the 
gloves. 

*  *  * 

He  had  invented  a  beetle  powder,  and  he  had  adver- 
tised it  far  and  wide. 

There  came  a  day  when  a  jcustomer  rushed  frantically 
into  the  shop  owned  by  the  distinguished  inventor — a 
chemist.  The  customer  showed  signs  of  intense  agita- 
tion. 

"Give  me  another  half-pound  of  your  beetle  powder! 
Quick! "  he  cried. 

"I'm  glad  you  like  it,"  said  the  cnemist,  proceeding 
with  the  order. 

"Yes,"  said  the  excited  man.  "I  have  one  beetle  al- 
ready very  ill  ;  if  I  can  only  get  home  before  he  recovers 
and  give  him  another  half-pound,  he'll  die." 

The  chemist  decided  not  to  ask  that  customer  for  a 
testimonial  to  stick  in  his  window. 


Some  years  ago,  when  the  route  of  a  railroad  to  At- 
lantic City  was  being  surveyed,  and  the  men  were  driv- 
ing stakes  through  the  premises  of  an  old  farmer,  he  ad- 
dressed the  leader  of  the  gang  as  follows  : 

"Layin'   out  another  railroad  ?" 

"Surveying  for  one,"  was  the  reply. 

"Goin'  through  my  barn  ?" 

"Don't  see  how  we  can  avoid  it." 

"Wall,  now,  mister,"  said  the  worthy  farmer,  "I 
calkerlate  I've  got  sumthin'  to  say  'bout  that,  I  want 
you  tew  to  understand  that  I've  got  sumthin'  else  tew 
dew  besides  runnin'  out  tew  open  and  shet  them  doors 
every  time  a  train  wants  to  go  through." 


Puffing  and  blowing,  the  fat  passenger  began  to  climb 

to  the  upper  berth  in  the  sleeping  car. 

"Pretty  hard  work,   isn't  it  ?"    said  the   commercial 

man  in  the  lower  berth. 

"It  is,"  answered  the  fast  passenger,   "for  a  man  of 

my  weight." 

"How  much  do  you  weigh,  may  I  ask  f" 

"Three  hundred  and   eighty-seven  pounds." 

"Hold    on  :    Take    this   one  !"    exclaimed    the     other, 

his  hair  beginning  to   rise   on   end.      "I'd   rather  sleep   in 

the  upper  berth  anyway.     The  ventilation  is  better." 


Customer  (entering  poultry  shop)  :  "I  should  like  to 
see  a  nice  fat  goose.'' 

Innocent  smal,  boy  :  "Yes,  sir  ;  mother  will  be  in 
directly." 
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TORONTO  BRASS  MFG.  CO. 

MANTLE  RACK 
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This  elegant  rack  is 
mounted  on  ball- 
bearings. 

Turns  easy  with 
heaviest  load. 


Ring  and  Fittings  in 
Oxidized  Copper. 


Write  us  for 

Illustrated 

Catalogues 


We  can  quote 
you  special 
price  on 
quantities. 

This  rack  holds 
a  large  quan- 
tity of  goods 
and  takes  up  a 
small  amount 
of  space. 


Toronto  Brass 
Mfg.  Co, 

19-21 
Temperance  Street 

TORONTO 


Make  Your  Windows  Sell 
The  Goods 


Store  decorations  bring  the  shoppers 
with  money.  We  carry  al!  kinds  of 
store  and  house  decorations,  also  carni- 
val goods,  as  well  as  Japanese  Lanterns 
and   Parasols. 

PAPER  CHRYSANTHEMUMS 
$3.75  PER  GROSS 

We  carry  a  full  line  of  Palms,  Trees, 
and  Artificial  Flowers,  also  all  kinds  of 
Autumn  and  Grape  Vines.  Write  for 
our  three-colored  catalogue,  it  is  yours, 
free  of  charge. 


The  Botanical  Decorating  Go.  m 

271  Wabash  Ave.,     CHICAGO,  ILL,  U.S.A. 


Showing  Front  of  Store  magnificently  lighted  from 
front  and  rear  with  Luxfer  Window  Prisms. 


It  is  the 
enterprising 

merchant 
who  installs 

our  goods 

and  reaps  the 

benefit. 


It  pays 
to     make 


Up-to-date   Store  Front    in   Halifax,    N.S. 


LUXFER  PRISM  CO.,  LIMITED 

TORONTO  and  MONTREAL 
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WINDOW 

DRESSING 


INTERIOR 

DECORATION 


By     W.     Ft, 

FALL  preparations  are  now  the  order  of  the  day. 
The  special  Summer  sales  have  been  held  and  stocks 
should  now  be  depleted.  With  these  out  of  the  way 
the  undivided  attention  can  now  be  given  to  planning  the 
displays  for  Fall  openings,  which  are  supposed  to  excel 
all  others  during-  the  season,  excepting  only  the  Christ- 
mas   showing. 


McCOL  L. 

elegant  items  to  be  used  as  show  pieces  and  eye  catchers 
during  Fall  township,  county  and  provincial  exhibitions. 
The  idea  of  realizing  a  profit  directly  from  these  special 
pieces  is  not  thought  of,  and  much  less  expected,  the 
sole  purpose  being  to  add  tone  to  the  entire  stock  and 
to  impress  the  public  with  the  store's  preparedness  and 
up-to-dateness. 


Dressed    by  W.    J.    Keeler   for    D.    E.    Macdonald   &   Co.,   Guelph. 


The  problem  is  not  so  much  what  to  show,  as  how 
to  show  it.  By  this  time  stocks  should  be  quite  com- 
plete, and  included  in  them  should  be  many  items  more 
elegant  than  others  which  were  purchased  specially  for 
window  display   purposes. 

Special  Show  Prices. 

Tt  is  coming  to  be  more  and  more  the  custom  when 
placing  orders  for  the  different  lines  of  Fall  merchandise 
to  include  a  certain  amount  of  ultra-fashionable  or  ultra- 


Keep  Trimmer  Posted. 
It  is  up  to  the  window  trimmer  to  display  these 
show  pieces  in  a  manner  that  will  contribute  to  produc- 
ing the  results  indicated.  If  this  is  to  be  accomplished, 
however,  he  should  not  be  kept  in  ignorance  up  to  the 
very  last  day  of  what  has  been  purchased,  but  should  be 
notified  in  advance  of  your  plans  so  that  he  can  make 
his  preparations  accordingly. 

It  is  a  much   mooted  question  if  it  is  advisable    or 
not  to  introduce  spectacular  displays  in  these  first-of-the- 
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season  displays.  Undoubtedly  there  are  many  stores 
where  these  have  proven  a  profitable  attraction,  while 
there  are  others  whose  trade  might  suffer  and  the  tone 
of  the  store  be  lowered  by  the  presence  of  spectacular 
features  in  tlieir  displays. 

Accoiding  to  Your  Trade. 

It  is  our  judgment  that  establishments  which  are 
catering  to  what  is  known  as  the  exclusive  trade,  or  that 
gives  special  attention  to  the  providing  of  expensive 
show  pieces,  had  better -let  the  spectacular  idea  severely 
alone. 

On  the  other  hand,  the  concerns  which  are  after  the 
trade  of   the  masses  can  undoubtedly   win   more  of  that 


The  Know  How. 

Your  displays  should  be  original  and  attractive 
enough  to  cause  the  passer-by  to  turn  to  them.  The 
next  is  that  the  showing  be  of  such  a  nature  to  induce 
a  generous  percentage  of  the  gazers  to  enter  the  store 
and  partake  of  the  goods  displayed. 

A  display  that  is  simply  beautiful  to  look  upon,  with- 
out pushing  home  some  salient  argument  to  the  possible 
buyer,  is  not  apt  to  accomplish  much.  Take  for  ex 
ample  a  lot  of  unopened  webs  of  dress  goods  or  a  lot  of 
costumes  piled  up  in  boxes  with  great  masses  of  artificial 
flowers  to  lend  coloring  to  the  whole,  with  rich  dra 
peries    for     a     background,   and  you   have   a  combination 


Dressed    by  W.   J.    Keeler  for  D.    E.    Macdonald   &  Co.,    Guelph. 


trade  by  introducing  some  of  these  special  features  into 
their  early  displays. 

For  such  concerns  the  more  spectacular  that  the 
windows  are  made  the  better,  and  if  appropriate  me- 
chanical displays  be  introduced  the  returns  will  prove 
commensurate   with   the  added  attraction. 

Price  Tickets. 

Price  tickets  at  this  time,  we  think,  should  be  used 
sparingly  if  at  all.  The  "bargain  drum"  sounds  woe- 
fully out  of  tune  at  such  a  time. 

With  these  early  displays  the  emphasis  should  be 
upon  style,  newness,  and  elegance,1  rather  than  upon 
price.  Therefore,  if  price  tickets  be  used  at  all,  let  them 
be  small  neat  and  few  in  number. 


that  would  undoubtedly  attract  attention  and  possibly 
charm  the  eyes  of  many,  but  the  goods  would  be  in  such 
a  subordinate  position  as  to  run  the  risk  of  being  un- 
noticed. But,  let  the  goods  'be  draped  and  the  costumes 
opened  up,  and  an  apt  card  calling  attention  to  the  fea- 
tures you  want  to  bring  out,  and  you  have  a  display 
which  is  well  calculated  to  sell  the  goods.  On  the  other 
hand,  too  much  goods  and  no  special  eye-catching  fea- 
ture, or  features,  runs  a  risk  of  not  securing  an  audi- 
ence  from   the   busy   throng. 

The  right  sort  of  goods  are,  of  course,  in  themselves 
an  attraction  that  will  generally  bring  custom  to  a 
store  anyway.  But  the  right  goods,  rightly  displayed, 
make  a  combination  that  is  a  trade  bringer.  Good  win- 
dow displays  make   an    impression  on  a  certain   number 


32 


Dry  Goods  Review 


THE     ART     OF    DISPLAY 


Lamson  Rapid  Spring 
Cash  Carrier 


Write  for  particulars 


The  Modern  Labor  and  Money  Saver. 


LAMSON  CONSOLIDATED 
STORE  SERVICE  CO. 

126  Wellington  Street  West,  TORONTO. 


The  Weir  Wardrobe  System 


(PATENTED) 


ENDORSED  BY  THE  LEADING  MERCHANTS 
IN   CANADA 


Each    Wardrobe  complete  in  itself,  fitting  together  in  sectional   form,  so   that  any 
number  may  be  placed  together  to  make  an  outfit. 

Carrying  capacity  of  each  Slide  25  suits, 
overcoats,  costumes  or  mantles.  All  wardrobes 
having  two  slides  complete  with  hangers. 

SIZE  :— Width,  28}4  inches  ;  depth,  48 
inches  ;  height,  6  feet,  6  inches. 


We  Have  the  Only  Trouser  Slide 
in  Existence. 


CATALOGUES,   TESTIMONIALS    and    PRICE   LISTS 
FORWARDED  ON  APPLICATION  TO 


THE     HEAD  OFFICE 


THE  WEIR  WARDROBE  COMPANY  OF  CANADA 

MOUNT  FOREST,  ONTARIO  Limits 

Branch  Offices  at       42  Adelaide  St.,  W»st.  TORONTO        Telfer  Block,  Lombard  St.,  WINN  I  PEC 


retur; 

PPT    %A 

to«*LuM*»>rs.... 

Page  No. laU 


BRITISH    AMERICAN    DYEING    CO 


The   Largest   and    Best 
Equipped 

DYE  WORKS 

In  the  Dominion 
SEND    FOR    PRICE    LIST 


GOLD   MEDALLIST   DYERS 


JOSEPH  ALLEN,  Manager 


Dress  Goods,  Cloths,  Tweeds,  Drills,  Ducks,  Cottons  and  Velveteens,  Hosiery 
Yarns,  Gloves,  Braids,  Etc. 

DYED,    FINISHED  AND   PUT   UP 

AL80 

Feathers,  Silks,  Velvets,  Ribbons,  Lace,  Etc. 


AI,KuGarerteed     MONTREAL,  TORONTO,  OTTAWA,  QU 


EBEC 
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that  will  prove  lasting.  They  create  a  demand  and  the 
salesman  inside  supplies  it.  Many  good  purchases  can  be 
traced     directly     to     the  show  window.     P^or  these   and 


KEELER, 


With    D.    E.    Macdonald    &   Co.,    Guelph,  winner 

of  third    prize    in    the    Hermsdorf 

Window   Dressing   Contest. 

other   good   reasons    it    is    wise    to    devote   the  necessary 
time   and   attention    to    the    proper    arrangement   of     the 

windows  at  all  times. 


Each  has  His  Favorites. 

Each  trimmer  has  his  favorites  and  these  may  be 
few  in  number;  indeed  some  men  confine  their  operations 
very  largely  to  one  particular  drape.  They  seem  to  like 
one  special  form  of  draping  and  they  produce  it  over  and 
over  again.  One  particular  drape  becomes  a  hobby  with 
them. 

Get  Out  of  the  Rut. 

There  is  the  ever-present  danger  of  falling  into  a 
rut.  In  our  judgment  it  is  far  better  to  have  a  diversity 
of  drapes,  and  with  these  to  make  frequent  and  radical 
changes  in  the  appearance  of  the  displays.  Only  by  this 
means  will  the  largest  number  of  persons  be  attracted 
to  the  window. 

We  believe  this  to  be  the  opinion  also  of  the  larger 
part  of  the  most  successful  decorators. 

Any  display  that  unfolds  gracefully  the  beauties  of 
fashionable  goods  is  a  powerful  magnet  for  trade,  and 
need  not  be  expensive,  as  some  of  the  most  effective 
draping  stands  are  made  out  of  the  commonest  materials 
by  the  trimmer  of  average  mechanical  ability. 

W.  R.  McCOLL. 


T 


A  CANADIAN  HONORED. 

HE  Thanksgiving  linen  display  window,  dressed  by 
Arthur  G.  Bond,  for  Jas.  A.  Ogilvy  &  Sons,  Mont- 
real, was  awarded  first  prize  at  the  Convention  of 
National  Window  Trimmers  in  Chicago  last  year,  in  com- 
petition with  the  best  work  from  all  over  the  continent. 
Mr.  Bond  has  frequently  received  high  commendation  for 
his  excellent  and  ingenious  work,  and  well  deserves  this 
highest  reward,  which  was  in  the  form  of  an  elaborate 
gold  medal.     The  illustration  affords  an  idea  of  the  intri- 


Ifrki 


SPECIAL  PRIZE    WINDOW.  -Dressed    by  Arthur    G.    Bond    for   James    A.    Ogilvy   &   Sons,  Montreal. 


Drapes. 

Window  trimmers  of  experience  recognize  the  im- 
portance of  possessing  as  many  effective  drapes  as  pos- 
sible. There  are  some  twenty  or  more  of  these  which 
are  available,  but  all  do  not  appeal  alike  to  decorators. 


cate  and  painstaking  work,  together  with  systematic  de- 
tail, all  designed  to  plainly  exhibit  the  idea  of  abund- 
ance, which  is  particularly  well  carried  out  in  the  two 
large  bowls  over-flowing  with  fruit.  The  sheaves  of 
grain   also  form   a  dominant     note   in   this  respect,     and 
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$18.00  SPECIAL 


"The  Chief  End  of  Man  is  the  One  with 
the  Head  On." 

Therefore,  why  worry  over  your  accounts  ?  We  will  be  pleased 
to  send  you,  charges  paid,  any  time  during  September,  1906,  a 
complete  Perpetual  Ledger  Outfit,  including  one  General  Current 
Ledger  (round  back),  one  Transfer  Binder,  two  Indexes  and  500 
leaves  (1,000  pages). 

Send  us  your  order  to-day,  addressed  to 

UNIVERSAL  SYSTEMS,  Limited 

Toronto,  Canada 


8-10  Adelaide  St.  West 


We  have  a  little  booklet  on  "Desk  System"  which  would  interest  you. 


Never  Needs  Repairs. 

When  our 

Classical  Metal  Celling 

has  been  put  up  the  job  is  through.  It 
doesn't  matter  how  long  the  building 
lasts  the  metal  ceiling  stays  right  with 
it.  It  is  about  10  times  as  easy  to  in- 
stal  as  plaster.  There  is  no  waiting  for 
mortar  to  dry,  no  cracking  nor  discolor- 
ing, no  stopping  on  account  of  "strikes" 
— nothing  but  ceiling  and  satisfaction. 
As  a  business  man,  doesn't  our  argu- 
ment strike  you  as  being  genuine?  Now, 
all  that's  left  to  settle  is  the  price.  You 
will  be  amazed  when  you  get  our  figures 
— at  their  lowness. 


Classical    Metal    Ceiling 


Forward  a  Post  Card  at  Once. 


Metal  Shingle  &  Siding  Co.,  Limited,  Preston,  Ont. 
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pumpkins  and  vegetables  were  plentifully  scattered  about  After  the  window  we  show  was  taken  out  a  millinery,  a 
the  window.  The  lattice  work  was  formed  entirely  of  suit  and  costume  and  other  displays  were  put  in.  This 
table  napkins.     The  general  idea  of  the  window  is  worthy       is  a  scheme  often  worked  by  this  designer,   and  one  that 


FANCY    GOODS    AND    NEEDLEWORK    WINDOW.      Dressed   by    H.    Hollingsworth. 


of  imitation  for  early  Fall  displays  of  this  nature,   and 
is  worth  preservation  in  this  respect. 


j\    June    Bride    Window. 


Dressed    by  Harry    Hollingsworth   for  the    R.  Simpson  Co., 
Toronto. 

THIS   window  is    one  of  the. best  displays  made  this 
season    by     Harry     Hollingsworth   for  the  Robert 
Simpson  Co.,  Toronto,  and  though  not  strictly  an 
Autumn  window  it  contains  many  hints  that  ought  to  be 
useful   to   the   trimmer   who   is   planing  for  his  Fall   Win- 
dow displays.     For  one  thing,   it  shows  the  artistic  use 


should  be   popular   at    the   opening  of   the   season,     when 
every  department  is  clamoring  for  window  display. 

The  window  shown  had  a  mirror  background  ;  the 
frame  draped  in  long,  even  folds  by  soft  white  material, 
and  over  these  folds  were  festooned  trails  of  wisteria 
and  foliage.  In  one  corner  was  massed  a  large  bunch 
of  the  flowers  and  foliage.  Above  the  mirror  is  a  simple 
drape  of  olive  green  velours  and,  of  course,  the  central 
figure  wears  a  white  gown,  and  all  the  materials  and 
accessories — the  milling,  belts,  hose,  laces,  trimmings, 
etc.,  are  white — therefore  the  color  scheme  of  the  win- 
dow is  white,  green  and  purple.  Not  only  was  this  win- 
dow most  artistic  in  effect,  but  it  was  most  effective  in 
the  quality  that  the  majority  of  merchants  would  place 
first— it  was  a  great  trade  puller.     Two  handsome  gowns 


JUNE   BRIDE   WINDOW.  — Dressed    by    H.    Hollingsworth   for  the    R.   Simpson    Co.,    Toronto. 

of  the  artificial  floral  decorations  so  much  the  vogue  were  sold  from  off  th^  figure,  a  result  due  no  doubt  in  a 
now,  and,  moreover,  it  shows  a  background  that  was  great  measure  to  the  very  natural  and  effective  posing 
made    to   do    duty    for    the    displaying   of   different   goods.       of  the   figure. 
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Our  Illustrated 
Catalogue 
and  Prices 

on  Application. 


A.S.Richardson 

SPECIALIST 

Wax  Figures  and 
Store  Fixtures 

The  Cloak  Rack  here  shown 
is  the  finest  of  its  kind.  Can- 
not be  overturned.  Heavy  Oxi- 
dize finish. 


**\> 


TORONTO  : 
62  Hayter  Street 

Til.  M.  3687 


MONTREAL  : 
40  Victoria  Square 

Tel.  M.  4334 


WE  ORIGINATE, 

manufacture  and  promptly 
supply  everything  we  ad- 
vertise. 

As  the  oldest,  largest  and 
only  complete  house  in  the 
display  form  and  fixture 
line,  we  are  in  a  position 
to  do  this.  Our  Cuts 
are  made  from  Our 
Goods.  Originality  is  a 
rare  quality  and  in 
this  respect  we  are 
unique. 

Write  for  particulars  of  our  new 
form  models  for  1906 

Catalogue  Mailed  upon  Application. 

J.  R.  Palmenberg's 

Sons 


i 


Suit  Form  No.  bo  P. 
Factory        710  BROADWAY,  NEW  YORK,   U.S.A. 


89-97  W.  Third  St. 


(ESTABLISHED  OVER  50  YEARS 


For  Lace  Collars  and 
Fichus 


A  large  variety  of 
new  stands  of  all  sizes 
for  showing  Fancy 
Collars,  Fichus,  Boas 
and  Furs. 


New  Counter  Stand  combined  for 
Fancy  Coods  and  Umbrellas 


New  Veiling  Stand 


ASK  FOR  OUR  NEW 
FALL  CATALOGUE 


Our  Wax  Figures  are 
not  equalled  for  beauty, 
expression  and  quality. 
Don't  crack  in  cold. 
Don't  melt  in  heat. 


The  Latest  Shirt  Waist  Bust. 
The  top  is  a  novel.  Can  also 
be  furnished  with  our  regular 
top. 


We  manufacture  any  stand  suggested.  Send 
us  any  design  and  we  will  quote  you  the  lowest 
price. 

Sole  manufacturers  of  the  Celebrated  20th 
Century  Wardrobe  Cabinet. 


DELFOSSE  &  CO. 


5  Hermine  Street 

Near  Craig  Street 


MONTREAL 
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HOW  TO  RUN  YOUR.  BUSINESS 

By    "The    Failure,"    in    Garment    Buyer   and    Manufacturer. 


Unlimited  and  Gratuitous  Advice 
About  Your  Affairs  From  One  Who 
Has  Made  a  Fizzle  at  More  Trades 
Than    You    Ever    Heard   Of. 


ABOUT  BARGAINS. 

FUNNY  how  like  some  things  arc  to  other  things, 
ain't  it  !  Now,  there  are  stores  and  newspapers, 
for  instance — you  wouldn't  believe  they  were  so 
much  alike — not  till  you  think  ii  over.  I  always  did  m- 
joy  philosophizing  and  working  up  similes  and  all  that 
sort  of  thing.  Used  to  cook  up  figures  and  spring  'em 
on  the  boss  till  he  got  ugly  about  it.  "Look  here,''  he 
says,  "if  you'd  forget  that  blame  tommyrot  and  get 
your  brains — if  you  have  any — on  the  business,  you  might 
amount  to  something.  Now,  cut  it  out."  He  was  an 
awfully  sordid  man. 

But  about  stores  and  newspapers.  There  are  some 
papers  that  don't  seem  to  get  all  fussed  up— nerves  in 
good  shape — never  get  hysterics — hardly  ever  have  head- 
lines higher  than  a  half-inch  unless  the  Maine  blows  up 
or  their  candidate  gets  elected  President.  And  you  most 
generally  find  that  what  a  paper  like  that  says  is  pretty 
near  the  truth,  making  allowance  for  the  little  touches 
the  reporter  has  to  put  in  to  make  things  interesting. 

Now,  you'll  find  stores  just  like  that.  Some  stores 
talk  in  six-point,  with  modest  little  headlines  and  hardly 
any  subheads.  (I'm  not  talking  about  newspaper  ad- 
vertisements, this  is  just  another  of  my  little  meta- 
phors) ;  they're  what  you  might  call  "if-you-see-it-in- 
the-Sun-it's-so"  stores.  You'll  most  generally  find  that 
when  that  sort  of  a  store  says  that  it  has  $2.50  shirt 
waists  at  $1.49  it's  right  there  with  the  goods. 

Then  you  take  the  other  kind  of  paper,  that  howls 
itself  black  in  the  face,  so  many  editions  a  day  with  as 
many  extras  as  it  can  fake  up  headlines  for.  Never  has 
a  headline  on  the  front  page  less  than  four  inches  high, 
and  when  the  Maine  blows  up  it  takes  a  whole  edition 
to  print  the  main  scare-head.  If  a  train  goes  off  the 
track  and  kills  two  passengers,  the  "Evening  Charnel" 
ruthlessly  slaughters  the  whole  train-load,  and  shows 
photographs  by  the  "Charnel's  special  photographer." 
depicting  scores  of  women  and  children  perishing  in 
agony. 

Now,  there  are  stoics  like  that,  too.  Loud,  blatant, 
leather-lunged  stores,  always  advertising  bargains  all  the 
way  from  Riddle's  soap  at  tun  cents  a  cake  to  $35  silk 
dresses  at  $0.75.  And  everybody  knows  that  the  soap 
isn't  worth  a  bawbee,  and  the  dresses  will  hardly  hold 
together  long  enough   to   try   them   on. 

Both  kinds  of  papers  and  both  kinds  of  stores  make 
money.  The  man  who  wants  news  buys  the  gentleman- 
ly, quiet  paper.  The  man  who  buys  the  "Evening  Char- 
nel" doesn't  give  a  rap  about  the  news,  he  only  wants 
to  be  thrilled.  The  man  who  wants  to  be  thrilled,  but 
still  wants  news,  buys  'em  both  ;  he  reads  the  "Charnel" 
first  for  thrills  and  then  reads  the  other  to  find  out  what 
really  happened. 

Same  way  with  the  stores.  People  go  to  the  modest 
store  when  they  want  good  stuff  and  real  bai'gains,  and 
women  go  to  the  shrieking  store  when  they  want  to 
"shop"  and  brag  about  getting  a  "real  silk  dress"  for 
$6.75.  Some  women  will  buy  anything  if  it  is  labelled 
"bargain."  Why,  I've  seen  'em  many  a  time,  at  auction 
sales  out    in  the  country,  buy  barrels  of  tin  cans,  pitchers 


without  handles,  bottomless  pans  and  legless  chairs, 
which  they  proudly  carted  home  and  threw  on  the  ash 
heap.  Why  did  they  buy  them  ?  Just  because  they  were 
"bargains." 

Queer  thing  about  women  anyhow.  Nine  out  of  ten 
of  'em  would  just  as  soon  have  an  imitation  bargain  as 
a  real  one.  The  missus  goes  out  to  buy  a  shirt  waist, 
with  a  two  dollar  limit  on  the  game  ;  comes  to  the  show- 
window  of  Jones  &  Co.  and  sees  "perfectly  lovely"  shirt 
waists  at  $2.98— no, 

.98.  Buy  one  9  Well,  I  guess.  She  can  tell  at 
a  glance  that  those  are  three-dollar  shirt, 
waists,  and  here  Jones  is  selling  them  at  only  a  few 
cents  over  $2.  She  jumps  at  them,  and  brags  for  the 
next  two  weeks  about  getting  a  lovely  three-dollar  waist 
for  only  $2.  The  few  odd  cents — oh,  she  just  throws 
them  off. 

Now,  that  same  woman  will  go  to  the  shouting 
store  and  invest  in  a  thirty-cent  jacket  at  $5,  marked 
down  from  $15,  although  she  knows  from  experience — or 
ought  to — that  nothing  keeps  that  jacket  from  falling 
apart  but  the  force  of  inertia  and  a  little  paste.  But 
she  can't  resist  that  ostensible  66  2-3  per  cent,  reduc 
tion.  Well,  they  haven't  her  size'in  the  style  she  wants, 
so  they  give  her  a  substitute.  She  finds  it  out  when  she 
reaches  home,  and  pays  ten  cents  carfare  to  have  it  ex 
changed,  and  blow  up  the  clerk.  She  wears  a  42.  They 
have  no  42,  as  above  stated,  so  they  give  her  a  38  mark- 
ed up  to  42  with  a  pencil.  Of  course,  she  can't  get  it 
on,  and  back  she  comes  to  the  store  with  it.  Ten  cents 
more  carfare.  Finally  she  gets  an  extra  large  40— mark- 
ed up  as  before,  and  manages  to  squeeze  into  it.  She 
makes  a  bluff  at  wearing  it  for  a  day  or  two,  but  the 
thing  draws  in  the  back  and  bulges  in  front  and  binds 
under  the  arms,  and  she  ends  by  giving  it  to  the  cook. 

Now,  what  that  woman  wants  to  do  is  commit  to 
memory  a  remark  of  Sis  Hopkins,  to  the  effect  that  "no- 
body don't  never  make  nothin'  doin'  nothin'  for  nobody 
for  nothin',"  and  then  she  may  be  able  to  figure  out  that 
the  vociferating  emporium  is  not  doing  a  philanthropic 
business,  and  that  if  she  really  wants  to  save  money  she 
can  do  it  to  better  advantage  by  dealing  at  a  store  that 
offers  bona  fide  bargains  and  doesn't  make  so  much  noise 
about   it. 

Now,  then,  fourteenthly  and  lastly,  my  brethren, 
what's  the  aim  and  object  of  this  discourse  "!  As  Cap- 
tain Cuttle  used  to  remark,  "The  walue  o'  this  obserwa- 
tion  lies  in  the  application  on  it."  As  I  remarked  be- 
fore, the  steam  calliope  stores  may  make  money,  but  did 
you  ever  see  one  of  them  grow  to  be  a  big  steenteen- 
story  mammoth  department  store,  with  entrances  on 
half  a  dozen  streets  1  Not  on  your  life.  The  missus 
may  go  there  when  she  wants  a  bargain  to  brag  about — 
not  to  wear  ;  and  the  unwary  stranger  may  ever  and 
anon  fall  a  victim  to  its  siren  song  ;  but  there's  only 
one  way  to  catch  a  good  reliable  trade  and  hold  it,  and 
that  is,  be  sure  that  every  customer  that  leaves  your 
house  goes  away  satisfied — and  don't  stop  at  that  ;  be 
sure  that  you  are  satisfied  that  the  goods  you  have  just 
disposed  of  are  just  what  the  customer  believes  them  to 
be,    and   just  what  you  have  represented  them.     It's   not 
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enough  to  know  that  the  customer  is  happy — you  want 
to  know  that  she  will  stay  happy.  In  a  certain  sense-, 
you've  got  to  consult  the  taste  of  her  family  and  a  host 
of  friends  unknown.  She  may  not  know  enough  to  dis- 
tinguish between  a  ball-gown  and  a  gingham  apron,  but 
her  friends  will.  Every  garment  that  goes  out  of  your 
store  ought  to  be  an  advertisement  for  you.  If  a  dress 
is  what  it  ought  to  be  all  the  women  in  madam's  sel 
will  want  to  know  where  she  got  it,  and  some  of  them 
are   very   likely   to   come   around   to   try  their    luck. 

Hut  if  that,  dress  doesn't  lit,  or  isn't  what  you  claim 


ed  for  it,  that  woman  will  soon  be  informed  of  the  Eact, 
if  she  doesn't  know  enough  to  find  it  out  for  herself,  and 
she  is  going  to  be  as  mad  as  a  horse  trader  who  has 
just  paid  a  fancy  price  for  a  piebald,  manufactured  out 
of  an  old  gray  crowbait  by  the  use  of  lampblack  and 
whitewash. 

You  cant  queer  one  customer  without  alienating  the 
affections  of  a  whole  bunch,  and  I  don't  have  to  tell  you 
that  it's  a  whole  lot  cheaper  and  easier  and  a  blame 
sight  more  profitable  to  hold  on  to  an  old  customer  than 
it   is  to  cuddle   up   to   a   new  one. 


TaKing    tKe     Initiative 


The   Hustler  Doesn't  Worry  Because  of  the  Mail  Order 

Houses,  or   because  Electric  Roads  Make 

Larger   Centres  Easy  of  Access. 

I  BELIEVE  very  implicitly  in  the  adage  that  "God 
helps  them  who  help  themselves,"  and  that  when  you 
don't  help  yourself,   God  doesn't  meddle. 

When  we  have  troubles,  he  let's  us  alone  to  work  out 
our  own  salvation,  and  if  we  suffer  from  indiscreet  ac- 
tions, he  lets  us  suffer  it  out. 

It's  a  good  thing  for  a  man  to  be  placed  absolutely 
upon  his  own  responsibility. 

The  earlier,   the  better,      ft   makes  a  man  out  of  him. 

Those  who  are  forever  asking  (iod  for  aid,  or  de- 
pending upon  mortals  for  help,  never  get  any  farther 
than  the  tracks. 

They  couldn't  get  from  Kansas  City  to  St.  Louis  in 
an  empty  box  to  save  their  necks. 

Some  of  the  opinions  that  I  have  expressed  in  the 
Reporter  during  the  past  six  years  do  not  agree  with 
this  paper's  editorial  policy,  and  have  not  been  agreed  to 
by  many  of  its  readers. 

It  is  generally  understood  that  when  a  paper  hires  a 
writer,  editorial  or  otherwise,  it  hires  him  to  believe 
and  say  what  that  paper  believes  and  says,  regardless  of 
his  own  honest  and  individual  opinions.  But  the  Re- 
porter has  been  very  lenient  with  me  in  this  matter,  and 
let  me  go,  pell-mell,  up  and  down  hill,  tramping  upon 
truth,   and   perfuming  lies   at  will. 

They  have  said  to  me  :  "Go  it.  You  are  only  a 
Tramp,  anyway.  Say  what  you  think.  Folks  won't  pay 
any  attention  to  it.  Your  opinions  bear  about  as  much 
weight  with  the  average  merchant  as  a  falling  feather  in 
a  dead  calm,  and  can't  hurt  anybody." 

So,  believing  implicitly  in  the  Reporter's  opinion  of 
myself,  I  gave  "gone  it,"  and  felt  quite  thankful  for  the 
infinite  amount1  of  rope  supplied   me. 

However,  right  or  wrong,  I  have  never  expressed  an 
opinion  in  tbese  columns  that  I  did  not  believe  to  be  so. 

Last  year,  I  took  exactly  the  opposite  view  of  the 
Reporter  upon  the  parcels-post  proposition. 

I  said  the  parcels  post  was  one  of  the  greatest  good 
things  that  could  happen  to  this  country,  and  that  it 
was  just  as  good  for  the  country  retailer  as  for  the  mail 


oirler    house    or    the    yokel     who      jaekassically    sends    his 
money  away  from 'home  to  buy  goods. 

I  proved  this  proposition,  too — to  my  own  satisfac- 
tion. 

But  several  thousand  merchants  disagreeably  dis- 
agreed with  me,  and  insinuated  that  I  was  an  ass  for 
promulgating  such  stuff,   which  same  gave  me  no  offense. 

When  the  merchants'  association  of  South  Dakota 
met  for  their  annual  palaver — which,  as  far  as  [  know, 
has  never  amounted  to  any  financial  good — they  sent  me 
an  invitation  to  come  and  address  them  upon  the  par- 
cels-post question. 

This  was  with  the  understanding  that  I  viewed  the 
parcels  post  from  an  opposite  light  from  what  the*  did. 
and  I  was  invited  to  show  them. 

As  my  coin  was  getting  low,  and  there  was  no  money 
in  sight  for  my  services  in  this  capacity  as  lecturer,  1 
didn't  go. 

But,  to  be  a  good  fellow,  I  spent  some  time  writing 
a  paper  for  the  occasion,  and  mailed  it  to  the  secretary 
with  instructions  to  read  it  before  the  convention  if  he 
saw  fit. 

I  received  a  nice  letter  of  thanks,  saying  that  a  good 
reader  had  reen  secured  for  that  purpose,  and  that  my 
essay  would  be  spieled  off  to  the  hungry  ears, of  the  mul- 
titude. 

The  essay  was  submitted  by   the  secretary   to   a  com 
mittec,  and   their  decision   was  that  it  had  better  not    In- 
read   at  that    meeting. 

Thus,  once  more,  "The  Tramp"   was  relegated   to   in 
nocuous  desuetude. 

Right  here  now,  by  way  of  having  the  last  word,  I 
will  say  that  the  parcels  post  will  never  hurt  any  mer- 
chant but  "dead"  ones — the  merchants  who  like  to  open 
their  doors  of  a  morning'  and  close  them  at  night,  and 
let  it  go  at  that  ;  the  merchants  who  are  not  up  to 
snuff  ;  who  never  push  nor  pull  ;  who  never  take  the  ini 
tiative  in  any  plan,  scheme  or  campaign  to  get  more 
business,  and  sit  around  all  day.  cussing-  the  mail-order 
houses  and  Congressmen   who  favor  parcel   post. 

It    is   such  "merchants"    as    these    that    need    relegal 
ing  to  the  shovel   and  spade,   and  it   is  such   store  keepers 
who  are  going  to  get   it   in  the  neck,   as  sure   as  shoot  in'. 

Merchants  ?     Bah  ! 

Charley  Peters,  of  Danbury,  Iowa,  is  a  live  one.  Just 
the  kind  of  a  fellow  that  parcels  post,  mail-order  houses, 
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and  tree  rural  delivery  can't  touch  with  a  ten-foot  pole. 

If  every  reader  of  this  paper  would  follow  Charley's 
example,  the  Reporter  family  would  be  the  liveliest 
bunch  of  merchants  this  side  of  Kingdom  Come — and  then 
some. 

Charley  used  to  be  a  travelling  man  for  a  Chicago 
jobbing  dry-goods  house,  and  sold  "rags"  in  the  state  of 
Iowa  for  six  years. 

Finally,  he  managed  to  save  up  $1,250  out  of  his  ci- 
gar expenses,  and  forthwith  decided  that  the  only  way 
for  a  man  to  make  good  in  this  world  was  to  quit  work- 
ing on  a  salary,  and  go  into  business  for  himself. 

That  was  six  years  ago,  and  Danbury  had  five  hun- 
dred people  in  it  and  a  good  bunch  of  farmers  round- 
about. 

Just  what  kind  of  a  store  that  $1,250  started  I 
don't  know,  but  I  dropped  in  on  Charley  last  month,  and 
found  him  with  a  $10,000  stock,  and  he  said  he  owed  no 
man. 

"I  did  $35,000  last  year,"  said  Charley,   "and  I  think 
that's  pretty  good,  considering  my  start." 

I  admitted  that  it  was. 

When  I  dropped  into  his  shop,  Charley  was  pounding 
the  lungs  out  of  a  typewriter,  and  when  I  asked  him  if  he 
did  much  of  that  kind  of  work,  he  said,  "Well,  I'll  tell 
you,"  and  I  let  him  talk  : 

"When  I  first  started  in  business  here,  I  subscribed 
for  the  Reporter.  I  was  pretty  well  posted  on  the  whole- 
sale line,  but  didn't  know  anything  about  the  retail  end 
of  it. 

"That  is  why  I  took  the  Reporter. 

"At  that  time  you  were  reeling  off  your  'Tramp 
Tales,'  and  the  first  one  I  read  was  a  talk  on  advertis- 
ing ;  about  keeping  everlastingly  at  'em.  I  took  that 
advice,  first  dash  out,  and  made  up  my  mind  to  adver- 
tise, and  to  do  it  systematically. 

"I  believe  as  you  do  ;  that  to  write  one  big  ad,  and 
then  do  nothing  else  for  a  month,  is  no  good. 

"There  is  no  paper  in  this  town,  and  just  how  to 
reach  the  people  best  bothered  me  quite  a  bit  at  the 
start. 

"My  first  year's  efforts  were  devoted  to  printed  cir- 
culars, which  I  got  printed  in  the  next  town,  and  I  sent 
them  out  to  the  farm  houses  by  a  man  on  horseback, 
every  week. 

"This  did  me  some  good,  but  not  as  much  as  1 
would  like,  so  I  decided  to  tfy  letter  writing.  So  I 
bought  this  typewriter. 

"By  the  time  I  had  learned  to  operate  the  machine, 
the  rural  free  delivery  system  was  put  in  this  county. 

"I  got  out  a  bunch  of  circulars,  and  instructed  the 
man  who  distributed  them  to  take  down  the  name  of 
every  farmer  he  visited,  with  the  number  of  the  route  on 
which  he  lived. 

"He  brought  me  in  over  a  thousand  names. 

"Then  I  got  busy  at  letter  writing.  I  run  them  off 
on  a  mimeograph,  and  filed  in  the  party's  name  on  the 
typewriter,  so  that  it  looks  like  a  personal  letter.  I 
send  them  out,  sealed,  under  a  two-cent  stamp. 

"I  mail  these  letters  every  Wednesday  morning.  I 
have  my  list  on  cards  and  know  to  a  dot  how  much  each 
party  bought  of  me  last  year. 

When  I  close  out  old  goods,  I  tell  them  about  it.  When 
I  am  going  to  have  a  special  sale,  I  tell  them  about  it, 
and  I  make  the  point  in  each  letter,  that  I  can  save  the 
farmer  money — that  it  is  to  his  interest  and  his  duty  to 
save  money— and  that  I  guarantee  customers  absolute 
satisfaction  in  every  purchase.  I  make  good  on  that 
proposition,  too. 


"I  have  been  increasing  my  list  lately,  and  one  way 
I  am  doing  it  is  to  visit  the  depot  every  day  and  look 
for  packages  from  mail-order  houses.  I  take  the  names 
on  these  packages,  and  that  party  gets  a  special  letter 
with  price  quotations  the  very  next  day. 

"I  try  in  these  letters  to  make  them  sorry  they  ever 
patronized  the  mail-order  house. 

"That's  the  way,  Mr.  Tramp,  that  I  have  built  up 
this  business  from  a  $1,250  stock  and  she  is  still  a- 
growin'. 

"At  first,  I  thought  that  the  free  rural  delivery 
would  knock  the  blocks  from  under  me,  but  I  find  instead 
that  it  is  a  great  help  to  me.  No,  I  don't  worry  over 
the  parcels  post  nor  the  mail-order  houses.  I  can  use 
the  parcels  post  to  as  much  advantage  as  I  can  the  rural 
delivery,  and,  as  far  as  the  mail-order  houses  are  con- 
cerned, I  can  handle  my  end  of  it  all  right.  I  am  doing 
it.  Those  fellows  who  are  sending  out  circulars  trying 
to  scare  country  merchants  to  death  about  the  business 
mail-order  houses  are  taking  away  from  us  make  me 
tired.  They  are  legitimate  competitors,  and  I  am  enjoy- 
ing competing  with  them. 

"Last  week  a  guy  with  a  sample  case  came  in  here, 
and  the  first  thing  he  said  was,  'Do  you  know  how  much 
goods  the  mail-order  houses  sell  in  this  section  every 
year  ?' 

"Yes,'  says  I,  'I  do.     Do  you  know  ?' 

"  'No,'  says  he,  T  don't.     How  do  you  know  ?' 

"  'I  watch  it,'  says  I. 

"I  wouldn't  look  at  his  samples,  because  he  made 
me  hot  with  his  introduction,  and  learned  afterward  that 
he  had  some  kind  of  a  soap  scheme.  I  ought  to  have 
looked  at  his  stuff  anyway,  but  then,  you  know,  a  fellow 
will  get  hot  sometimes." 

That's  the  way  Charley  talked,  and  I  felt  like  pat- 
ting him  on  the  back. 

He  is  only  thirty-nine  years  old,  and  as  grey  as 
John  Alexander  Dowie. 

If  you  ever  step  off  at  Danbury,  I  want  you  to  meet 
him. 

And  in  this  connection  I  would  like  to  quote  from 
Elbert  Hubbard,  of  East  Aurora,  N.Y.,  editor  of  the 
Philistine  : 

"The  world  reserves  its  big  prizes  for  Initiative.  In- 
itiative !  It  is  doing  the  right  thing  without  being  told. 
But  next  to  doing  the  thing  without  being  told  is  to  do 
it  when  you  are  told  once.  Then  there  are  those  who 
never  do  a  thing  until  they  are  told  twice  ;  such  get  no 
honors  and  small  pay.  Next,  there  are  those  who  do  the 
right  thing  only  when  necessity  kicks  them  from  behind, 
and  these  get  indifference  instead  of  honors,  and  a  pit- 
tance for  pay." 

THE  TRAMP,  in  Dry  Goods  Reporter. 


MOVEMENTS  OF  BUYERS. 

Mr.  Bremner,  of  Hodgson,  Sumner  &  Co.,  Montreal, 
has  left  on  a  trip  to  England  for  the  firm. 

Mr.  Chabot  is  spending  some  time  in  England  and 
France  for  his  firm,  Hodgson,   Summer  &  Co.,  Montreal. 

Wm.  Agnew,  of  Wm.  Agnew  &  Co.,  Montreal,  left  for 
England  and  France,  August  17.  Mr.  Agnew  sailed  on 
the  Victorian,  of  the  Allan  Line. 

A.  O.  Morin,  of  A.  O.  Morin  &  Cie.,  Montreal,  leaves 
Canada  some  time  in  October  on  a  business  trip  to  dif- 
ferent European  centres.  Mr.  Morin  before  returning 
will  visit  England,  Scotland,  Ireland,  France,  Germany 
and   Switzerland. 
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Had    a    Good   Time 


Retail  Dry  Goods  Merchants'  Association  of  Montreal 
Held  Very  Enjoyable  Picnic. 

THURSDAY,    August   9,    the   Retail   Dry   Goods  Mer- 
chants'  Association,   of  Montreal,    held  their     17th 
annual   picnic.     It  was   a  great  success  from  start 
to    finish   and   everybody   enjoyed    the   day's   outing,    par- 
ticularly since  the  weather  in  the  city  had  been  continu- 


w.   u.   BOIVIN 

1st  Vice-President,  Retail  Dry  Goods  Merchants' 

Association,    Montreal. 

ally  warm  and  a  breath  of  fresh  country  air  was  most 
welcome.  Highgate  Springs,  a  pretty  picnic  spot  down 
in  Vermont,  was  the  place  where  the  special  train  drew 
up  about  half  past  ten  in  the  morning. 

About  three  hundred  entrained  at  Montreal,  which 
was  left  behind  at  half  past  eight.  The  short  journey 
by  train  was  quickly  through  with,  the  excursionists  be- 
ing brought  to  the  entrance  of  one  of  the  finest  picnic 
groves  possible,  Missisquoi  Park,  on  the  shores  of  Mis- 
sisquoi  Bay. 

The  program  of  sports,  which  was  a  short  one,  was 
run  off  shortly  after  arrival  on  the  grounds.  The  results 
follow  : — 

Girls'  race,  under  fifteen  years  of  age,  50  yards — Mar- 
guerite Oakes,  Anna  Ethier. 

Boys'  race,  under  fifteen  years  of  age,  75  yards  — 
Henry  Gareau,  Emil  Garcau. 

150  yards  race,  open  to  Dry  Goods  Commercial  Tra- 
vellers—H.  Charbonneau,  W.  Wise,  N.  Robitaille,  E. 
Chevrier. 

150  yards  race,  open  to  members  of  the  association — 
W.  Michaud,  A.  Gelinas,  W.  U.  Boivin. 

After  the  games  had  been  run  off  the  excursionists 
prepared  for  dinner.  Many  had  brought  lunch  baskets 
with  them,  and  these  were  soon  seated  under  the  shade 
trees  in  different  parts  of  the  grove.  The  others  wended 
their  way  to  the  Franklin  House,  or  the  Lake  House,  as 
the  case  might  be,  where  dinner  was  served. 

A  football  match  between  members  of  the  Dry  Goods 
Association  and  Commercial  Travellers  was  the  feature 
of  the  afternoon.  J.  O.  Gareau,  past  president  of  the 
association,  officiated  as  referee,  and  gave  entire  satis- 
faction. The  game  was  won  by  the  Travellers,  but  it  is 
still  under  protest. 

During  the  balance  of   the   afternoon  dancing  consti- 


tuted  the  chief  amusement,  although  many  went    boating 
on  the  bay 

Train  for  home  was  taken  at  six  in  the  evening. 

The  committees  in  charge  of  arrangements  were  :  Re- 
ception— 0.  Lemire,  president,  A.  Lecompte,  -7.  0.  Gar- 
eau, A.  Rouleau;  (James — A.  Pleury,  president,  Z.  \i 
and,  E.  Lamy,  T.  Oakes,  J.  ().  (Jareau,  EL  Constantin, 
A.  I.  Vallieres  ;  Music  and  Dance— W.  U.  Boivin,  presi 
dent,  J.  P.  Gervais,  .1.  D.  Couture,  E.  Viau,  A.  Giroux, 
Jos.  Lemieux  ;  Railway — A.  Lecompte,  president,  J.  1). 
Couture,  A.  Giroux,  VV.  U.  Boivin,  Z.  Arcand  ;  Printing — 
J.  O.  Gareau,  president,  J.  P.  Benard,  H.  Constantin, 
Eug.  Viau.  The  judges  were  :  J.  0.  Gareau,  J.  B.  Le- 
tendre,  A.  Giroux,  G.  Marsolais,  B.  Charbonneau,  E. 
Lamy. 

Heard  on  the  Train. 

President  Lemire  was  unable  to  attend  on  account  of 
illness. 

W.  U.  Boivin,  1st  vice-president,  and  .1.  A.  Lecompte, 
treasurer,  both  worked  very  hard  to  make  the  affair  a 
success. 

It  was  originally  intended  to  hold  the  picnic  at  He 
Aux  Noix,  but  it  was  impossible  to  obtain  a  boat  to 
take  the  party  from  the  train  at  St.  Johns  to  the  is- 
land,  hence   the  change. 

Highgate  Springs  was  a  good  choice,  however,  and 
nobody  regretted  the  He  Aux  Noix  trip  being  abandoned. 

Secretary  Rouleau  and  2nd  vice-president  Z.  Arcand 
were  on  hand  early  and  helped  things  along. 

J.  0.  Gareau,  the  energetic  manager  of  the  E.  T. 
Corset  Company,  and  a  past  president  of  the  associa- 
tion, was  there  as  usual. 


RETURNED 

SEP  1  0  1906 

-kerf. 


J.   ALBERT    LECOMPTE 

Treasurer,  Retail  Dry  Goods  Merchants' 

Association,   Montreal. 


Commercial  travellers  were  well  represented,  nearly 
all  the  large  dry  goods  houses  in  Montreal  having  one 
or  more  of  their  boys  on  the  spot. 


GUELPH  FIRM  PURCHASES  BLOCK. 
D.  E.  Macdonald  &  Bros,  of  Guelph  recently  pur- 
chased the  block  which  they  occupy,  and  will  make  ex- 
tensive alterations  to  better  meet  the  requirements  of 
their  business.  The  building  is  125  feet  long  by  52  feet 
wide.  The  second  floor  will  be  made  into  one  large 
showroom,  the  staircase  extended  to  the  third  floor  and 
an  elevator  installed. 
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THE 

MODERN 

STORE 

A 

*. 

Views  and  Descriptions  of  the 
Splendid    Establishment  of  G.    E. 
Fraser  Sons,    Picton,  Ont. — Store 
Equipment  a  Feature. 

ONE  of  the  most  successful  dry  goods  stores  in  Pic- 
ton, Ontario,  a  town  of  a  little  over  4,000  popula- 
tion, in  the  centre  of  an  agricultural  community, 
some  130  miles  from  Toronto,  is  the  old-established  firm 
of  G.  E.  Eraser  Sons,  well  styled  "The  Modern  Store." 
It  is  modern  in  equipment  and  arrangement  as  well  as 
in  all  details  of  management.  During  the  past  few  years 
W.  S.  Fraser  and  I.  Frith  Fraser,  the  manager,  have 
made  extensive  alterations,  as  they  clearly  recognized  the 
public  of  Picton  and  surrounding  districts  not  only 
wanted  good  merchandise  but  also  good  service.  To-day 
the  store  is  spoken  of  by  many  travelers  as  one  of  the 
most  modern  in  Ontario  for  a  town  of  its  size.  Every- 
thing possible  has  been  done  to  provide  for  the  comfort 
and  convenience  of  customers,  and  all  goods  are  well 
displayed   in  the  belief  that  lots  of  stuff  would  never  be 
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sold  if  customers  had  to  ask  for  the  various  lines. 
Stocks  are  well  kept,  for  no  matter  how  handsome  the 
fixtures,  they  will  not  show  to  advantage  if  the  store  is 
mussy    looking. 

A  store  of  thoroughly  modern  character,  which  pre- 
sents a  number  of  features  that  ought  to  prove  of  inter- 
est and  suggestion  to  every  merchant,  by  courtesy  of  the 
manager,  I.  Frith  Fraser,  The  Review  gives  an  exterior 
and  two  interior  views  of  the  lower  floor.  The  store 
measures  100  x  50  feet,  with  two  floors  and  basement, 
where  reserve  stock  is  well  arranged. 

A  Daylight  Store. 

The  exterior  is  designed  to  give  the  maximum  of 
window  display  space,  and  to  provide  for  splendid  in- 
terior lighting.  It  is  built  entirely  of  plate  glass,  which 
is  held  in  position  by  solid  old  copper  columns.  (The 
interior  fittings  of  the  store  also  harmonize  with  this 
idea).  There  are  two  entrances,  one  for  the  dry  goods 
department  and  the  other  for  the  men's  section.  A  large 
centre   display     window     measures   20    feet   and    may     be 


used  either  as  one  window  or  sub-divided  into  three. 
The  windows  are  five  feet  deep,  finished  with  birch,  and 
the  bottoms  are  built  of  quartered  oak,  the  centre  being 
laid  with  dark  green  baize.  Large  plate  glass  mirrors 
are  installed  and  they  are  lighted  by  enclosed  incandes- 
cent lights.  Over  the  top  of  the  windows  is  a  straight 
stretch  of  50  feet  of  Luxfer  Prism  glass,  3  feet  wide. 
Nickel  fixtures  and  wax  figures  are  used  prominently  in 
window  displays. 

Ground  Floor   Arrangement. 

On  the  left  of  the  dry  goods  entrance  the  piece  goods 
stocks   are   arranged   in   the   usual   order   of   dress   goods 
and  silks,   wash  goods  and  linens,   and   at   the  rear,  and 
partly  across  the  back,  the  staples.     The  smallwares  and 
fancy     goods    department   are   at  the  front  of  the   store 
running    back     to  the   windows  between 
the  entrances.     Solid  birch  shelving  and 
two    fine    glass    coronation    silent    sales- 
men,   electric  lighted,    are  used  for  dis- 
play    purposes.     A     broad    aisle     runs 
straight  across  the  store,   which  is    en- 
tirely open,   and  facing  the  fancy  goods 
department  is  another  large  silent  sales- 
man    with    curved  ends.     Running  back 
from  this  case    on     either  side  of    low 
shelving,  in  the  very  centre  of  the  store, 
is  on     one     side    the    ladies'  glove  and 
hosiery    department,    and   on   the   other, 
as   illustrated,   the  men's  furnishing  de- 
partment.    Glass  display  cases  are  used 
in  both  departments.     Just  further  back 
is  a     roomy    office,  convenient  in    every 
respect.     On  the  dry  goods  side  of  the 
store  next  the  office   are  the  lace,     em- 
broidery  and  corset  departments.     Dust 
proof   fixtures   in   the   form   of   shelving, 
with  glass  sliding  doors,  are  used.  Back 
of     this     is     the   easy   double   stairway 
leading   to   the   garment  departments  on 
the  upper     floor.     The     stairway   is     of 
polished  birch   to   harmonize   with   the   store   fittings,    and 
gives  access     to   both  the  dry  goods  and  men's   sections 
of  the  store. 

Men's  Furnishing  Section. 

Running  from  the  entrance  at  the  right  from  the 
front  of  the  store  to  the  rear  is  an  extensive  shoe  de- 
partment, which  has  been  found  a  decided  success.  The 
shoe  shelving  extends  from  floor  to  ceiling  ard  the  de- 
partment is  divided  into  3  sections  for  men,  women  and 
children.  High-class  fixtures  are  employed  and  secluded 
fitting  arrangements  are  afforded.  There  is  a  capacity 
for  7,000  pairs  of  shoes,  which  gives  some  idea  of  the 
size  of  the  department.  The  centre  of  this  side  of  the 
store  is  used  for  a  display  of  trunks,  valises,  etc.,  and 
immediately  in  the  rear  is  a  large  ready-to-wear  cloth 
ing  department,  while  running  across  the  back  of  this 
half  of  the  store  is  the  hat  and  cap  department,  given  a 
modern  equipment  with  hardwood  fixtures  and  wall 
cases. 

Tables  for   bargain   sales  are   provided   at  convement 
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points     and     metal    and     wooden  fixtures  are  plentifully 
used  in  the  various  departments. 

Caipets    and    Ready-to- Wear   Garments. 

On  the  upper  floor  is  an  entirely  open  store  given 
over  to  the  house  furnishing-  department  on  one  side  and 
ready-to-wear  garments  and  millinery  on  the  other.  The 
large  millinery  and  cloak  departments  are  equipped  with 
all  the  latest  fixtures,  such  as  tall  glass  cases,  revolving 
racks,  triplicate  mirrors  and  a  spacious  fitting  room. 
Carpets  are  stocked  in  modern  shelving  and  lace  cur- 
tains, etc.,  have  the  usual  counter  and  shelving.  These 
departments  are  spacious  and  the  investment  in  fixtures 
has  more  than  paid  in  the  increased  trade  resulting. 

A  Liberal  Policy. 

Outside  of  their  silent,  but  active,  salesmen,  this 
store  has  a  sales  force  of  some  twenty-five  people,  who 
co-operate  in  a  creditable  manner.  The  firm  believes  in 
truthful  advertising  of  various  forms,  and  the  one  price 
idea  is  their  policy. 

Ventilation  and  heating  are  of  the  most  modern  type 
designed    to     make  customers     comfortable  at  all  times. 


St.   John,  N.B.,  August  22,  1906. 

AT  the  present  time  a  fair  mid-season  demand  is 
characterizing  all  branches  of  the  dry  goods  trade 
in  this  part  of  Canada.  There  may,  of  course,  be 
some  lines  which  in  some  districts  are  not  in  the  de- 
mand which  dealers  would  like,  but  on  the  whole  condi- 
tions are  satisfactory  for  this  time  of  the  year.  More- 
over, it  is  reported  that  the  advance  orders  for  Fall 
goods  are  now  being  taken  by  the  travelers  in  a  volume 
that  is  at  least  equal  to  the  similar  orders  of  other 
years.  It  is  found,  however,  that  some  of  the  dealers 
have  on  hand  goods  carried  over  from  last  year.  Conse- 
quently they  are  not  ordering  as  heavily  as  they  would 
otherwise  have  done.  It  is  believed,  though,  that  the 
outlook  for  good  Fall  business  on  the  part  of  the  re- 
tailers is  generally  very  bright. 
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Their  Lamson  cash  system  leads  from  every  section  of 
the  store  to  a  centre  station  in  the  office,  which  is  con- 
venient and  a  great  saver  of  time.  Electric  light  is 
used  throughout,   lighting  as  well  all  showcases. 


WOOLEN  MILLS  BURNED. 

CARTLEDGE'S  WOOLEN  MILES,  Guelph,  were 
totally  destroyed  by  fire  on  August  '■),  very  early 
in  the  morning.  The  fire  started  about  five  o'clock, 
in  the  dry  kiln  in  the  basement,  and  when  discovered  had 
made  good  headway.  When  the  blaze  broke  through  the 
firemen  were  unable  to  approach  the  main  building,  and 
their  efforts  had  to  be  confined  to  those  adjoining.  In 
one  of  the  buildings  at  the  rear  were  the  stores  of  the 
11th  and  16th  Field  Battery,  including  some  powder  and 
ammunition,  and  this  was  saved,  although  several  times 
threatened.  The  building  destroyed  was  one  of  the 
landmarks  of  the  city,  and  belonged  to  the  Peter  Gow 
estate.  About  $10,000  will  be  the  loss  on  it,  while  the 
Messrs.  Cartledge  place  their  loss  on  machinery  and 
stock  at  about  $30,000,  a  quarter  of  which  is  covered  by 
insurance. 


The  Fall  millinery  business  gives  promise  locally  of 
being  excellent.  All  through  the  province,  too,  the  pros- 
pects are  good  in  this  regard.  Advance  orders  indicate 
the  probability  of  this.  At  present  there  are  few  signs 
of  any  markedly  novel  ideas  prevailing  in  millinery  cir- 
cles in  the  province.  The  tendency  seems  to  be  to  run 
to  extremes,  both  the  very  large  and  the  very  small. 
Felt  hats  will,  according  to  present  indications,  be 
strong  sellers.  Velvet  hats  will  also  be  high  in  favor. 
Plumes,  aigrets  and  feathers  generally  are  to  be  the 
leaders  so  far  as  trimmings  are  concerned. 


The  disposal  of  the  business  of  J.  A.  Humphrey  & 
Sons,  of  Moncton,  has  been  one  of  the  features  in  the 
provincial  dry  goods'  world  lately.  The  business  of  this 
concern  has  been  sold  to  A.  S.  Campbell,  of  Montreal,  a 
well-known  clothing  man.  It  is  understood  that  the  re- 
tail clothing  stores  of  the  Humphrey  people  are  to  be 
closed,  while  an  effort  will  be  made  to  increase  the  out- 
put of  the  Moncton  mill.  Mr.  Campbell  has  secured  a 
bonus  from  Moncton  for  the  company,  which  has  taken 
over  the  Humphrey  business.  The  company  is  to  be 
capitalized  at  $100,000. 

*  *  * 

The  glove  market  is  not  now  in  a  condition  wholly 
satisfactory  to  the  merchant.  Difficulty  is  experienced  in 
having  orders  filled.  This  is  due,  so  far  as  leather 
gloves  are  concerned,  to  the  scarcity  of  leather,  which  is 
very  marked.  The  fabric  glove  situation,  too,  is  becom- 
ing a  little  more  acute. 

*  *  • 

The  call  for  fur  goods  is  not  quite  all  that  it  might 
be  just  now.  This  is  in  a  great  measure  due  to  the  fact 
that  last  season  quite  large  quantities  of  furs  were  in 
some  cases  carried  over  because  of  the  mildness  of  the 
weather.  On  the  whole  prices  are  steady.  The  prices  of 
raw  furs  have  gone  up  somewhat. 


Messrs.  Ferguson  &  O'Brien  have  taken  over  the 
business  formerly  carried  on  in  Fredericton  by  Dever 
Brothers. 

*  *  * 

II.  I.  Wellner  will  in  future  be  the  Nova  Scotia  man- 
ager for  the  St.   John  firm  of  Brock  &  Paterson. 
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TRADE  INQUIRIES. 

Since  the  publication  of  the  last  report  there  have  beer,  received  the 
following  inquiries  relating  to  the  Canadian  dry  goods  trade.  The 
names  of  the  firms  making  these  inquiries,  with  their  addresses,  can  be 
obtained  upon  application  to  "  Superintendent  of  Commerce,  Ottawa." 
Please  quote  the  reference  number  when  requesting  addresses. 

908.— Agent—  A  French  wool  merchant  dealing  in  all 
sorts  of  River  Plate  and  Australian  wools,  and  also  Cape 
and  African  and  Spanish,  desires  agents  in  Canada. 

909.  Agent.— A  French  leather  merchant  desires 
agents  for  sheep  dry  slats  for  light  leather  manufac- 
turers,  in   all  grades. 

913.  Feathers. — A  Copenhagen  (Denmark)  importer 
of  duck,  goose  and  other  feathers,  desires  to  establish 
relations  with  Canadian  exporters  of  good  standing. 

920.  Flags  and  bunting. — A  Yorkshire  firm  manufac- 
turing all  classes  of  Hags  and  bunting,  desires  to  get  in 
touch  with  Canadian  buyers  experienced  in  Canadian 
trade. 

921.  Wools,  noils,  etc. — A  Bradford  firm  would  be 
pleased  to  correspond  with  Canadian  importers  of  wools, 
noils  and  tops. 

922.  Wools,  etc. — A  leading  Bradford  firm  desires  to 
develop  their  Canadian  trade  in  wools,  waste,  noils  and 
tops,  and  ask  for  Canadian  buyers;  also  shoddy. 

923.  Worsted  coatings,  etc. — A  well-known  Yorkshire 
firm  manufacturing  worsted  coatings,  serges,  etc.,  de- 
sires to  open  up  trade  relations  with  Canadian  buyers. 

924.  Looms,  etc. — A  Yorkshire  engineering  firm 
making  woolen  looms,  waste  shakers,  hand  and  automa- 
tic mules,  and  all  classes  of  woolen  mahinery,  desires 
to  get  in  touch  with  mill  furnishers  in  Canada. 

925.  Woolen  machinery,  etc. — A  North  England  firm 
of  engineers  asks  to  be  put  in  touch  with  Canadian 
woolen  mills,  for  the  export  of  woolen  carding  and 
spinning  machinery  and  shake  willies,  scribbling  and  con- 
densing machinery,   automatic  mules,   etc. 

426.  Tweeds,  meltons,  etc. — A  well-known  Leeds 
manufacturing  firm  desires  to  develop  their  Canadian 
trade  in  low-grade  and  medium  woolen  tweeds,  meltons, 
prints,  unions,  etc.,  and  would  correspond  with  Canadian 
buyers. 

927.  Botany  yarns,  etc. — An  old  established  York- 
shire firm  invites  correspondence  from  (  anadian  firms 
interested  in  buying  yarns,  worsted  coatings,  linings, 
warps  and  wefts. 

928.  Worsted  goods,  yarns,  etc. — A  prominent  York- 
shire firm  desires  to  open  up  trade  relations  in  Canada 
for  the  export  of  all  classes  of  worsted  goods,  hosiery, 
yarns,  fingering  and  knitting  yarns,  (both  for  hand  and 
machine   knitting) . 

929.  Ready-made  clothing. — A  Leeds  wholesale  cloth- 
ing house  will  be  pleased  to  correspond  with  Canadian 
buyers  of  ready-made  clothing;  purely  for  the  bespoke 
trade. 

938.  Agent. — A  manufacturer  of  ribbons  at  St. 
Etienne,  France,  wishes  a  good  agent  in  Montreal  or 
Toronto. 

939.  Representative. — A  manufacturer  of  dress  goods 
in  St.  Quentin,  France,  wants  a  representative  in  this 
country. 

940.  Agent. — A  Parisian  manufacturer  of  fans  de- 
sires an  agent  in  Montreal. 

943.  Woolen  rags. — An  exporter  of  woolen  rags  in 
Paris  wishes  to  be  put  in  touch  with  Canadian  buyers. 

945.  Leather  and  raw  wool.— An  exporter  of  leather 
and  raw  wool  in  Mazamet  desires  to  place  his  products 
on  Canadian  market. 


950.  Flannel  suitings,  etc. — Well-known  Yorkshire 
firm  manufacturing  flannel  suitings,  fancy  vestings,  rain 
overcoats,  flannel  and  cotton  shirtings  and  mens'  ready 
made  clothing;  all  of  which  for  high-class  trade,  make 
inquiry  for  Canadian  buyers,  and  also  lor  an  agent  to 
handle  these  goods   in  Canada. 

901.  Wools,  tops,  etc. — A  Bradford  woolen  firm  de 
sires  to  negotiate  with  Canadian  importers  of  wools, 
tops,  and  noils. 

902.  Woolen  and  worsted  goods.— A  well-known  York- 
shire firm  desires  to  develop  their  Canadian  trade  in 
Bradford,  in  woolen  and  worsted  goods,  and  would  be 
pleased  to  open   up  further  trade  relations  in  Canada. 

903.  Wools,  etc.— An  old  established  Bradford  firm 
are  desirous  of  getting  into  touch  with  Canadian  buyers 
of  wools,   noils, -wastes,   shoddy  and  mungo. 

904.  Bunting.— A  North  England  firm  manufacturing 
all  kinds  of  bunting,  desires  to  develop  their  Canadian 
trade  in  these  goods,  and  invite  correspondence  from 
Canadian  buyers. 

96'5..  Woolens,  worsteds,  etc.— An  old  established 
Bradford  house. desires  to  open  up  Canadian  trade  in  the 
export  of  woolens,  worsteds  and  stuff  goods.  Inquirent, 
who  has  had  life-long  experience  of  Canadian  and  Brad- 
ford trades,  is  willing  to  act  as  agent  on  this  side  for 
a  Canadian  firm,   in  the  buying  of  Bradford  goods. 

906.  Manufactured  goods.— A  North  England  firm  de- 
sires to  further  develop  their  Canadian  trade  in  cotton 
and  worsted  manufactured  goods,  and  would  be  pleased 
to  open  up  new  accounts  in  Canada. 

907.  Reeds— A  Yorkshire  firm,  established  1859,  de- 
sires to  open  up  Canadian  trade  in  reeds  for  all  kinds  of 
goods,  for  organsine  warps,  brilliantines,  leasing  reeds, 
warping  reeds,  combs  and  raddles,  healds  both  for  super 
and  ordinary  worsteds.  Inquirents  also  desire  to  ap- 
point an  agent  with  connection  amongst  woolen,  cotton 
and  silk  mills,   for  the  sale  of  these  goods. 

983.  Club  badges.— A  Birmingham  firm  wishes  to 
get  in  touch   with   buyers   of  club   badges. 

984.  Waterproof  composition.— An  Evesham  firm 
wishes  to  find  a  market  in  Canada  for  a  waterproof 
composition  for  boots  and   shoes. 

987.  Dress    goods,    etc.— Well-known    Bradford    house 
desires  to  get  into  touch  with  Canadian  buyers  of  Brad 
ford  dress  goods  and  linings. 

988.  Dress  goods,  etc.— Yorkshire  firm  exporting 
dress  goods  and  rainproof  coatings,  desire  to  correspond 
with  Canadian  firms  interested  in  this  trade. 

989.  Bunting— North  England  firm  manufacturing 
bunting,    will  be   pleased   to   hear   from   Canadian   buyers" 

990.  Yarns,  etc.— Bradford  woolen  firm  desires  to 
open  up  trade  relations  in  Canada  for  the  export  o' 
yarns,   noils  and  waste. 

991.  Serges,  etc.— Well-known  Bradford  firm  desires 
to  further  develop  their  Canadian  trade  in  serges,  twills, 
tweeds,  vicunas  and  other  worsted  goods  and  would  be 
pleased  to   correspond  with   Canadian  firms   interested. 

996.  Knitting  wools.— Well-known  Yorkshire  woolen 
firm  desires  to  get  in  touch  with  Canadian  buyers  of 
knitting  wools,  fingering,  German,  fleecy,  petticoat, 
Shetland,  genappe  and  andalusian  and  embroidery  wools, 
and  all  kinds  of  yarns  for  machine  knitting.  Inquiry  is 
also  made  for  a  Canadian  wholesale  house,  as  agent  to 
push  these  goods  in  Canada. 

997.  Worsted  yarns.— Yorkshire  woolen  firm  desires 
to  open  up  trade  relations  with  Canadian  firms  interest- 
ed in  buying  fancy,   mixed,    and  ordinary   worsted   yarns. 
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Your  steady  sales  are  made  by  selling  quantities 
of  popular  priced  goods.  You  have  sold  many 
of  our  lines — for  years  perhaps — without  knowing 
them  as  ours.  By  maintaining  the  honest  value 
of  popular  priced  Underwear  for  the  million 
this  factory  has  achieved  success  and  by  following 
the  same  policy  hopes  to  increase  the  same. 


JOSEPH  SIMPSON  SONS 

Corner  Berkeley  and   Esplanade 

TORONTO 
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Knitted  Goods 

• 

Hosiery 

Underwear              - 

Golfers 

Underwear. 


Spring    Values   are    Not    Equal    to    Those    of  a   Year   Ago. 

RETAILERS  are  just  beginning  to  take  an  active  in- 
terest in  the  outlook  for  the  coming  spring.  On 
what  basis  prices  will  be  quoted,  whether  or  not 
deliveries  will  be  satisfactory  and  other  such  questions 
are  before  the  trade.  In  the  majority  of  cases  travelers 
have  not  yet  been  sent  out  by  their  firms.  It  is  true 
that  several  concerns  have  their  representatives  on  the 
road  at  present,  but  not  all  in  the  trade  are  represented. 
There  is  a  feeling  in  the  trade  that  the  coming  spring 
will  be  a  most  satisfactory  one  to  all  concerned 

Higher  Prices  for  Spring. 

As  is  very  well  known,  prices  for  spring  will  be  con- 
siderably higher  than  heretofore.  Existing  conditions  in 
the  raw  material  markets  make  this  necessary.  Both 
cotton  and  wool  have  had  an  upward  tendency  for  some 
time.  In  some  quarters  there  is  talk  of  the  prospect  of 
a  large  cotton  crop  relieving  the  market.  If  the  crop 
should  be  a  large  one,  no  doubt  the  market  would  ease 
of!  more  or  less,  but  prices  for  Spring  will  not  he  .affected 
in  any  case.  In  many  instances  the  advances  made  will 
be  found  rather  larger  than  was  expected,  but  the  extra 
money  asked  is  only  sufficient  to  cover  costs  with  a 
small  profit.  A  large  buyer  speaking  to  The  Review  the 
other  day  spoke  of  having  gone  into  one  mill  and  picked 
up  a  sample  line  which  was  marked  75c.  higher  than  last 
year.  He  expressed  his  surprise  at  this  considerable  ad- 
vance, but  on  figuring  out  the  costs  at  once  saw  that  the 
advance  was  a  comparatively  light  one  when  costs  were 
taken   into  consideration. 

Some  Prices  to  be  Maintained. 

On  certain  lines  old  prices  will  be  quoted.  No  doubt 
i he  inevitable  staple  price  will  have  to  be  maintained  on 
more  than  one  line  and  as  a  consequence  quality  will  suf- 
fer more  or  less.  It  is  a  pity  that  this  state  of  affairs 
cannot  be  remedied.  On  several  occasions  The  Review 
has  spoken  of  this  matter  and  suggested  probable  ways 
and  means  to  better  the  prevailing  evil.  Nothing  has 
been  ''one  by  manufacturers  for  I  he  simple  reason  that 
retailers  have  demanded  lines  al  the  old  prices— the  sta- 
ple price— and  their  demands  have  had  to  he  net  and  sat- 
isfied at  the  expense  of  the  quality  of  garments  turned 
out.  In  this  way  according  to  the  trend  of  prices  the 
quality  of  goods  manufactured  has  deteriorated  as  might 
be  expected.  When  a  manufacturer  finds  it  necessary  to 
pa)  t  higher  price  for  raw  matei  ial  than  formerly  he 
also  finds  that  he  must  either  raise  prices  or  lower  qual- 
ity if  he  is  to  continue  in  business.  The  merchants  in 
demanding  goods  at  old  figures  make  it  necessary  for  the 
manufacturer   to  puisue  the  second  course. 


/        New  Lines  to  Replace  Old. 

One  way  adopted  by  many  mills  is,  as  the  retailer 
knows,  the  making  of  a  new  line,  which  is  substituted  for 
the  old  one  at-  the  old  price.  In  consequence  of  higher 
costs  there  will  be  many  new  lines  this  spring. 

Look  for  Satisfactory  Season. 

Everyone  is  looking  forward  to  a  good  season.  Al- 
though prices  will  be  higher  manufacturers  and  jobbers  do 
not  fear  poor  business  on  this  account.  At  present  in- 
dications point  to  good  trade  for  all  concerned.  Retail- 
ers will  be  able  to  place  good  sized  orders  with  the  job- 
bing  trade  and  consequently  the  mills  will  be  kept  going. 

A  great  deal  has  not  yet  been  done  in  spring  business, 
but  one  instance  of  the  trend  of  the  trade  was  related  to 
The  Review  by  one  firm  recently.  A  traveller  calling  on 
a  Montreal  retail  store  obtained  their  order  with  little 
trouble.  As  a  rule  this  house  bought  to  the  value  of 
about  $500  for  spring,  but  this  year  the  order  for 
spring  1907  amounts  to  $1,200,  more  than  double  previ- 
ous  placings. 

Deliveries  Expected  to  be  Early. 

It  is  not  thought  that  there  w,ll  be  any  trouble  in  mak- 
ing deliveries  next  spring,  Mills,  although  expecting  to 
make  heavy  bookings,  do  not  think  deliveries  wil)  he  late, 
but.   look   rather   to   deliveries   on   contract    time. 

Fall  Business  Shows  Improvements. 

Fall  business  up  to  the  present  has  been  very  encourag- 
ing. Retailers  have  placed  repeats  on  original  orders, 
which  were  by  no  meana  small.  One  jobber  said  that  the 
amount  of  business  done  by  his  house  this  fall  has  to 
date  been   larger  than   for   the  past    two  years. 

Merchants  having  any  repeats  to  place  for  Fall  should 
place  them  at  once  if  desirous  of  getting  them  filled  at 
al1  at  old  prices,  or  for  that  matter,  at  all.  In  many 
cases  there  is  just  sufficient  material  on  hand  to  make 
up  a  certain  number  of  dozen  of  a  certain  line.  This 
while  it  lasts  makes  it  possible  for  manufacturers  to  sell 
at  the  old  price.  After  once  new  material  is  touched, 
nowever,    new   prices   will    prevail. 

Combinations   Growing  in  Favor. 

A  noticeable  fact  in  the  number  of  Fall  orders  received 
is  the  good  demand  which  exists  for  combinations.  In 
country  districts  this  line  is  not  very  well  known  and 
orders  are  very  light,  but  orders  received  from  central 
locations  almost  alwa\s  contain  a  request  for  combina- 
tions. They  are  in  splendid  request  both  for  ladies  and 
for  gentlemen.  Combinations  are  being  boomed  more  or 
less,  it  is  true,  but  if  must  be  conceded  that  a  great  deal 
of  the  increased  business  must  be  credited  to  the  grow- 
ing tendency  on  the  part  of  the  public  to  wear  these 
suits. 
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WHAT  IS  BETTER  THAN  THE  BEST  ? 
WHY  NOT  HAVE  IT? 

TIGER    BRAND 


99 


Underwear 


IS  UNSHRINKABLE 


TIGER   BRAND 

The  Retailer  will  replace  any  article  which 
shrinks. 

All  Wool,  Natural  Color,  No  Dye,  Perfect 
Fit  in  all  sizes  tor  Men  and  Boys  only. 


THE  GALT  KNITTING  CO.,  Limited 

6ALT,  ONT. 


WOLSEY 


1906 

will 

be 

a 

record 

Wolsey 

year 

When    you 
WOLSEY.  ' 


UNSHRINKABLE 


buy    Underwear     buy 


Our  vigorous  and  persistent   adver- 
tising has  taught  the  public  to  look  for  our 

TRADE  MARK 

and  to  place  confidence  in  every  garment 
bearing  the  WOLSEY  tab. 

WOLSEY  is  guaranteed  to  be    absolutely    unshrink- 
able. 


FrGC    to  every 

Hosiery  Buyer 
Window   Trimmer 
Ad.  Writer 

A  handsomely  printed  48-page  Book- 
let containing  many  hosiery  sale  ideas* 
photographs  of  splendid  show  window 
displays,  reproductions  of  successful 
stocking  ads.,  etc.,  etc. 

Write  (on  your  letter  paper)  for  a  copy 

Newspaper  Cuts  Supplied  Free. 


WORKS,    CHEMNITZ,  SAXONY 

AMERICAN  BUREAU,      -     200  GREENE  STREET,   NEW  YORK 
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MR.  DEALER 

WHEN  BUYING  AGAIN 
REMEMBER    THESE    FACTS    ABOUT 


Registered 


ii 


"|  jygeian"  brand  is  a  guarantee  of  quality 
Vou  can  buy  all  sizes  and  weights  in  "Hygeian 
Qet  supplied  at  once  with  "Hygeian"  brand 
F  very  dealer  can  supply  you  with  "Hygeian" 
|  nf  ants,  Children,  Ladies  and  Men  wear  "Hygeian 
A  Iways  reliable  is  "Hygeian"  underwear 
Now  increase  your  sales  by  selling  "Hygeian" 


»> 


MANUFACTURED   BY 


EAGLE  KNITTING  CO. 

Limited 

HAMILTON,  CANADA 
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WEARWELL  BRAND  HOSIERY^For  SPRING,  1907 

Our   travellers  are  on   the  road  with  samples  of  our  new  lines  of  strictly  high-class  cotton  hosiery,  superior  in 
quality,  finish  and  appearance  to  any  other  domestic  or  imported  lines. 

Complete  reorganization,  new  management,  expert  American  superintendents,  expert  textile  chemist  in  charge  of 
dyeing  and  finishing  department,  make  our  goods  the  best.     Compare  our  dense  rich  black  with  other  dyes. 


OUR     NEW     STYLES     INCLUDE 


634.     B.B.  Boys'   and   Misses'    Hose,    i   and   i-rib,    triple  knee, 

heel  and  toe.     To  sell  2  pair  for  25c. 
635.     Boys'    Hose,   1  and   i-rib,  triple  knee,  heel  and  toe.     To 
sell  at  15c. 

657.  Ladies'  and  Misses'  fine  1  and  i-rib,  triple  heel  and  toe, 
extra  lisle  finish.     To  sell  at  25c. 

658.  The  "  Ena  Rib,"  Mis-es'  fine  dress  Hose,  1  and  i-rib, 
triple  heel  and  toe,  extra  fine  quality,  super  lisle  finish. 
To  sell  at  25c. 

650.  The  "  Leather  Stocking,"  Boys'  Dress  Hose,  fine  qual- 
ity, 2  and  i-rib,  3-ply,  with  extra  spliced  heel  and  toe, 
extra  super  lisle  finish.     To  sell  at  25c. 

660.  The  "  Horse-hide  Hose,"  the  strongest  and  best  finished 
Boys'  stocking  on  the  market,  extra  fine  quality,  4-ply, 
with  extra  spliced  heel  and  toe,  extra  super  lisle  finish. 
To  sr!;  at  35c.,  or  3  pair  for  $1  00. 


677.  Ladies'  plain  Hose,  light  weight,  reinforced  heel  anil  toe, 
dull  finish.     To  sell  at  2  pair  for  25c. 

678.  Ladies'  plain  Hose,  light  weight,  reinforced  heel  and  toe, 
lisle  finish.     To  sell  at  20c,  or  3  pairs  for  50c. 

679.  Ladies'  plain  hose,  extra  weight,  reinforced  heel  and  toe, 
dull  finish.     To  sell  at  2  pairs  for  25c. 

680.  Ladies'  plain  Hose,  extra  weight,  reinforced  heel  and  toe, 
lisle  finish.     To  sell  at  20c,  or  3  pairs  for  sec. 

685  The  "Duchess  Rib,"  open  iffect  with  the  strength  of  a 
2  and  i-rib.  best  mercerized  yarn,  double  heel  and  toe, 
light  and  strong.     Rich  and  soft  as  silk.     To  sell  at  50c. 

640.  Boys'  1  and  i-rib,  triple  knee,  heel  and  toe,  a  fine  strong 
stocking,  extra  lisle  finish.     To  sell  at  20c,  3  pair  50c. 


All   our  goods  are  full   size,  elastic   and  seamless.     Our  dye   is  absolutely  fast,    stainless  and   sanitary,    djed  by 
oxidising  djre  process  used  exclusively  in  our  factory.     Make  comparisons. 

Our  hose  fit  well,  look  well,  and  above  all  WEAR-WELL. 

MR.  MERCHANT,— The  quality  and  price  of  the  above  lines  mean  money  for  you.     We  had  you  in  mind  when  we 
designed  them.     We  know  our  success  depends  on  yours,  so  we  have  made  our  hosiery  a  good  proposition  for  you. 


THE  RICHARD  L  BAKER  CO. 

Empire  Building1,  Toronto 

THK   SOLE   SELLING   AGENTS 


THE    CLINTON   KNITTING    CO.,  Limited 


MANUFACTURER-!    OF 


Vi     The  Wearwell  Brand  of  Plain  and  Ribbed  Cotton,  Worsted  and  Cashmere  Seamless  Hosiery 


j^\ER  FVaz/j, 


PURE    WOOL. 


Carrwrigbt  $  Olamcrs 


LIMITED, 


LougHborougH,   England. 


^fOOL  IS  A  NON-CONDUCTOR,   keeping  the   heat   in   and   the 
cold  out;  it  is  the  most  porous  of  all   materials,    permitting  free 
circulation    of   air    next    the    body.      Made   for   Men's,  Women's  and 
Children's  Wear. 

Guaranteed 
Absolutely    UnsKrinKable. 

CARTWRIGHT  &  WARNER'S  name  on  a  garment  carries  with 
it  the  value  of  a  hundred  years'  successful  experience  in  the 
manufacture  of  the  best  knit  Underwear  in  the  world,  and  stamps  it 
with  a  character  of  superiority  that  places  it  above  and  beyond  all 
others  in  a  class  by  itself. 

R.  FLAWS  &  SON,  Agents,  Manchester  Bldg.,  Toronto. 


Every  Size 

for  Every  Shape 

This  is  one  reason  why 

Stanfield's 
"Unshrinkable" 

booms  up  the  Underwear  Department. 

Your  customers  get  what  they  want— 
and  have  our  absolute  guarantee  that 
every  thread  is  shrunk— that  every  gar- 
ment will  stand  the  test  of  the  tub. 

True,  also,  of 

" Truro  Knit," 

Underwear  for  Women. 

Keep  your  stock  complete  in  these— 
for  your  business'  sake. 


TRURO  KNITTING  MILLS  CO.,  Limited,  TRURO,  N.S. 
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CONSIDER  THESE  FACTS 

YOU  HAVE  HEARD  OF  OUR 

Perfect-Fitting 
Elastic-Ribbed  Underwear 

for  Ladies,  Children  and  Infants. 

The  quality  of  this  Underwear  is  the  kind  that 
stands  investigation.  The  designs  are  new  ;  so  are 
the  trimmings. 

Anyone  desiring  a  perfect  garment  would  natur- 
ally select  our  Elastic-Ribbed  Underwear. 

It  meets  with  favor  wherever  shown. 

Why  not  ask  your  customers  to  try  Perfect- 
Fitting  Elastic-Ribbed  Underwear  ? 


C.  Turnbull  Co. 

of  Gall,  Limited 

GAIT,    CANADA 


S* Lennard 

%/*      SORS  DUNDAS,  ONT. 


Manufacturers  of  all  kinds  of  Ladies', 
Misses'  and  Children's 

RIBBED  UNDERWEAR 

in  Cotton,  Wool,  Worsted,  Merino, 
and  Silk,  and  "  Bolton's  "  process  for 
Unshrinkable  Underwear. 

GUARANTEED    UNSHRINKABLE    AND 
NON-FELTINO. 


SOLE  SELLINO  AGENTS 

The  Richard  L.  Baker  Co. 


Empire  Bldg.,  Wellington  St.  W. 


TORONTO,    ONT. 


Top   Prices    Paid    for    Foreign 
Hoisery 


A    Busy    Market  Coupled  with  Labor  Troubles— 
A    Report   of  Interest. 

Retailers  have  at  once  to  settle  the  buying 
problem  for  spring,  1907,  in  hoisery  and 
gloves,  and  the  subjoined  report  from  a  lead- 
ing manufacturer  in  Chemnitz  should  act  as  a 
stimulus  to  the  advice,  already  given  in  these 
columns,  to  place  orders  without  delay.  The 
situation  is  thoroughly  reviewed  and  unparal- 
leled conditions  are  clearly  pointed  out  : 

"The  situation  in  Chemnitz,  at  present,  is 
an  exceedingly  favorable  one.  There  is  no 
branch  of  the  textile  industry  in  which  there 
are  not  abundant  orders  placed.  The  Chemnitz 
manufacturers  for  the  textile  trade  partly  are 
so  overcrowded  with  orders,  that  they  are  ab- 
solutely unable  for  a  long  period  to  accept  the 
smaller  orders;  nearly  all  firms  are  full  with  or- 
ders in  their  specialties  for  a  period  of  more 
than  a  year.  Simply  excessively  strong  are 
the  demands  made  upon  the  Chemnitz  textile 
industry.  Even  the  oldest  manufacturers  can- 
not remember  having  experienced  a  similar 
boom,  and  the  present  time  cannot  even  be 
compared  with  those  days  when  the  McKinley 
tariff  threatened  to  become  a  law,  and  every- 
thing was  exported  to  the  United  States  that 
possibly  could  be  ready  before  -that  time.  The 
manufacturers  simply  do  not  know  how  to 
serve  their  customers,  and  are  in  an  awkward 
position,  because,  in  many  cases,  it  is  im- 
possible for  them  to  accept  further  orders. 
This  is  not  a  pleasant  state  for  the  manufac- 
turers, for,  on  the  one  side,  they  are  only  too 
anxious  to  retain  their  connections  with  old 
customers,  and,  on  the  other  side,  it  does  not 
serve  them,  and  is  certain  to  lead  to  trouble, 
if  they  accept  orders,  which  there  is  no  pros- 
pect of  executing,  at  least  not  at  the  time 
they  would  have  to  be  promised.  Three 
months  ago  the  buyers  of  hoisery  would  not 
give  the  limit  prices,  and  it  was  simply  im- 
possible for  the  manufacturers  to  get  better 
quotations.  To-day  any  price  is  paid  for  a 
good  many  .articles,  provided  the  goods  can  be 
delivered  within  a  reasonable  time.  The  great- 
est excitement  prevails  among  the  glove  manu- 
facturers, because  they  have  to  meet  the  big- 
gest demands.  The  manufacturers  simply  do 
not  know  any  more  what  to  do  to  turn  out 
goods.  Every  material  that  was  in  stock, 
whether  silk,  taffeta,  or  whatever  it  was,  has 
been  cut  up  for  long  gloves,  and  has  been  sold. 
The  buyers  simply  tear  whatever  gets  ready 
out  of  the  hands  of  the  manufacturers. 

"Many  of  the  manufacturers  are  at  their 
wits  end  to  get  goods  done,  which  is  the  more 
difficult  as  there  is  a  great  scarcity  of  experi- 
enced work-people,  especially  sewers,  and  wages 
that  are  paid  for  sewing  and  stitching  are  such 
as  have  not  before  been  heard  of  in  the  best 
time  of  the  trade." 
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FIGURES 


A  thousand  dozen—  12,000  Nazareth  Waists — are  made  and  sold  every  day. 
Figuring  ten  hours  a  day — the  length  of  time  the  average  store  is  open — that's  1,200 
an  hour — 20  a  minute. 

If  these  figures  mean  anything  it  is  that  somewhere  a  Nazareth  Waist  is  being 
bought  every  three  seconds.  And  the  demand  has  for  months  outrun  the  supply — 
we're  away  behind  on  orders  and  the  mill  is  busy  overtime. 

The  Nazareth  Waist  isn't  an  experiment  or  an  accident.  It  is  sound,  honest, 
"  tried  -  and  -  found  -  worthy  "  merchandise.  The  judgement  of  a  million  mothers 
may  be  depended  upon. 

There's  meat  in  these  Nazareth  figures,  for  you,    Mistet  Storekeeper. 

All  the  other  knitted  waists  for  children  may  take  their  total  productions  and 
add  them  together  and  then  multiply  the  result  bv  two  and  their  grand  total 
won't  measure  up  to  Nazareth  standards  ! 


THESE 

CANADIAN  WHOLESALE  HOUSES 


Carry  complete   lines  of  the 


Jw^jj^g 


ST.   JOHN.   N  B. 

Vassie  &  Company,  Limited 

The  London  House  Wholesale  (Ltd.) 

Manchester,  Robertson  &  Allison 

WINNIPEG,    MAN. 
R.  J.  Whitla  &  Co. 
Greenshields  Western,  Ltd. 

HALIFAX,   N.S. 
W.  &  C.  Silver 
Smith  Brothers 


TORONTO 

W.  R.  Brock  Co   (Ltd.) 
Beatty,  Kerr  &  Verner 
Burton,  Spence  &  Co.,   Limited 
Denton,  Mitchell  &  Duncan. 
Gordon,  Mackay  &  Co. 
John  Macdonald  &  Co. 

HAMILTON,    ONT. 

John  Knox  &  Co. 

VANCOUVER.    B.C. 
The  Gault  Bros.  Co. 


KINGSTON,   ONT. 

Macnee  &  Minnes 
LONDON,   ONT. 

R.  C.  Struthers  &.  Co. 
Robinson,  Little  &  Co. 

MONTREAL 

W.  R.  Brock  Co.  (Ltd.) 
Greenshields  Limited 
Hodgson,  Sumner  &  Co. 
A.  Racine  &  Co. 
Brophy  Cains,  Limited 


For  No.  7  ready-to-print-ads. 


Address,    ADVERTISING  DEPARTMENT 


This  mark  woven  in  Red  is  on 
every  genuine  Nazareth  Waist, 
and  it  means  something. 


E.  H.  WALSH  &  CO. 

Toronto  and  Montreal. 

Canadian  Representatives. 


350  BROADWAY 

NEW  YORK 
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Foreign    MarKets 


IT  is  pleasing  to  be  able  to  report  a  very  prosperous 
condition  of  things  in  the  Irish  hoisery  trade.  Looms 
are  all  full  of  work,  and  the  turnover  for  the  past  six 
months  has  exceeded  anything  previously  done  during  a 
similar  period.  Messrs.  Smyth  &  Co.,  Ltd.,  the  original 
Balbriggan  concern,  are,  we  believe,  rushed  with  orders, 
the  main  difficulty  being  in  getting  deliveries  reasonably 
up  to  time.  This  house  was  established  in  1780,  and  their, 
goods  have  a  line  reputation  in  home  and  foreign  markets. 
They  have  recently  appointed  a  new  representative  for 
Canada,  and  this  move  is  promising  well.  The  active 
condition  of  the  Irish  trade  is  a  reflection  of  things  as 
they  exist  at  present  in  Chemnitz,  where,  despite  a  large 
increase  in  producing  plant,  manufacturers  are  months  be- 
hindhand in  their  deliveries.  Prices  are  not  a  matter  of 
consideration  by  buyers  ;  apparently  anything  in  reason 
will  be  paid  if  delivery  can  be  promised  within  a  mode- 
rate lime.  It  is  anticipated  that  orders  on  American  ac- 
count for  Fall  trade  will  not  be  executed  till  long  after 
the  due  date,  and  orders  for  Spring  delivery  next  year  are 
being  freely  placed.  The  same  active  state  of  things  pre- 
vails in  the  underwear  trade  generally,  in  fact  the  pros- 
perous condition  of  affairs  in  Chemnitz  has  never  been 
equalled.— Irish  Textile  Journal. 

Colored     Hosiery     for    Spring 


Greys,   Blues,   Pinks  and   Darker  Shades   of  Tan    Indicated. 

CAREFUL  inquiry  about  the  trade  concerning  Spring 
hoisery  discloses  no  marked  variations  from  the 
forecast  given  last  month.  White  hoisery  is  count- 
ed upon  in  almost  every  quarter,  although  there  are  few 
who  believe  white  will  be  as  strong  as  during  the 
present  season.  The  advice  given  in  these  columns 
last  month  to  purchase  white  hosiery  early  and 
to  buy  conservatively  but  not  niggardly  is  re- 
peated. White  goods  will  be  good  during  1907,  but 
there  will  not  be  the  phenomenal  demand  of  this  year,  as 
a  feeling  for  colors  is  steadily  growing  stronger,  and  that 
means  the  introduction  of  various  colors  in  hoisery  as 
women  will  want  to  match  it  with  the  gowns.  Already 
large  operators  have  ordered  out  good  assortments  of 
greys,  light  blues,  pinks  and  greens  ;  in  fact  almost  every 
color.  Retailers  cannot  go  astray  in  following  suit. 
Colored  stocks,  while  risky,  aid  materially  in  bringing 
customers  to  the  department  and  usually  an  excellent  pro- 
lit   can  be  made  on  these  goods. 

Tan  hose,  which  has  not  proved  strong  this  season,  will 
be  in  better  request  next  year  and  these  goods;  should  not 
be  unduly  sacrificed  at  anything  like  old  figures.  Above 
all  the  sale  of  black  will  be  exceptionally  large,  and  no 
hesitancy  should  be  shown  in  buying  largely  of  this  sta- 
ple,  which  is  slated  for  stronger   popularity  than   ever. 

Notwithstanding  the  vexed  price  question  on  foreign 
hose,  jobbers  are  freely  placing  contracts,  as  they  realize 
foreign  markets  are  well  sold  ahead  and  the  delivery 
question  will  not  be  better  than  this  season.  Values  are 
by  no  means  as  good  as  a  year  ago  and  the  embroidered 
goods  which  are  far  stronger  than  lace  hosiery  do  not 
show  extra  fancy  touches,  as  everything  possible  is  done 
to  keep  values  as  near  as  possible  to  former  seasons. 
Radical  price  changes  are  apparent  throughout  the  range 
and  the  buying  proposition  is  exceedingly  delicate.  Popu- 
lar priced  embroidered  lines  show  a  vast  difference  in 
quality,  and  there  is  very  little  elaborate  work  in  decor- 
ation. Plain  and  embroidered  goods  will  outsell  laces 
and  gauzes,   and  purchases  should  be  made  accordingly. 


City  retailers  count  upon  a  steady  sale  of  white  lisle 
hosiery  for  evening  wear  throughout  the  Fall  and  Winter 
seasons  and  their  stocks  of  lisle  and  silk  goods  strongly 
favor  black  and  white  with  a  good  assortment  of  colors. 

Fancy      Unit    Goods 


Golfers  Doing  Better — A   Growing  Interest   Manifest 
in    Shawls. 

AS  to  the  future  of  golfers,  opinions  are  not  alto- 
gether harmonious  in  the  trade,  but  orders  are 
coming  fairly  well  to  hand,  and  the  predicted  gradu- 
al dying  away  in  business  shows  no  immediate  sign  of 
materializing.  The  Review  is  of  the  opinion  that  as  long 
as  shirt  waist  styles  prevail  the  knitted  blouse  in  some 
form  or  other  is  suie  of  a  ready  sale.  For  street  wear 
it  has  run  the  gamut  of  popular  trade  and  thus  will  not 
sell  as  freely  this  Fall  for  those  purposes.  As  an  outing 
garment  it  is  unexcelled  and  ffie  many  new  styles  are 
stocked  with  confidence  by  jobbers.  The  market  is  well 
supplied  with  these  goods,  as  many  new  firms  have  start- 
ed their  manufacture.  As  usual  the  low  neck  garment  is 
doing  the  early  business  with  a  high  collar  indicated  for 
later  trade.  In  colors  white  and  grey,  with  a  few  reds, 
are  doing  the  larger  share  of  business,  while  contrasting 
color  effects  on  collar  and  sleeves  as  well  as  plaid  ideas, 
are  well  represented. 

The  Norfolk  Jacket  or  coat  is  opening  up  favorably  and 
some  shaped  back  styles  to  be  worn  without  belt  are  do- 
ing a  good  trade.  This  type  of  garment  is  sure  of  in- 
creased   favor. 

Knitted  shawls  have  sold  right  throughout  the  summer 
season  as  a  light  wrap  for  use  at»  the  numerous  summei 
resorts.  White  is  far  and  away  the  leader  in  colors,  al- 
though black  is  in  request.  A  few  light  retail  from  50c. 
to  $1.50.  Some  particularly  fine  goods  are  shown  by  spe- 
cialty firms,  who  also  have, a  large  range  of  novelty  ideas 
with  small  ornaments  interspersed.  The  latest  introduc- 
tion in  the  popular  scarfs  is  the  motor  scarf  in  pure  wool 
shown  by  Dr.  Jaeger  Sanitary  Woolen  Systems  Co.  In 
England  this  scarf  has  been  a  large  seller  for  use  as  an 
extra  wrap  for  motoring  in  cool  evenings. 

This  month  every  effort  should  be  made  to  get  a  share 
of  the  trade  in-  every  line  of  fancy  knit  goods.  The  in- 
terest in  these  lines  is  growing,  stronger  each  season 
and  retailers  making  a  feature  of  them  are  not  going 
astray. 

BIG  ADDITION  TO  PENMAN  MILLS 

THE  Penman  Company   are  spending   $250,000  on     the 
extension    of     their     already    large   plant    at   Paris. 
Five  new  buildings   are  in  course  of  erection,     and 
when  they  are  completed  and  the  machinery  installed  the 
lacilities  of  the  big  works  will  be  just  about  doubled. 

The  mills  are  located  on  the  bank  of  the  Grand  River, 
and  for  the  greater  part  of  the  year  water  power  is  util- 
ized. With  the  additional  machinery  running,  between 
400  and  500  horse  power  will  be  required.  A  cement 
raceway  has  been  built  to  the  new  power  house..  A 
chimney  156  feet  high,  6  ft.  flue,  to  cost  $4,500,  is  being 
erected. 

The  well-known  Pen-Angle  brand  has  been  supplemented 
in  a  number  of  cases  by  numbers,  as  a  greater  aid  to 
consumers  in  getting  certain  qualities.  Suppose  a  con- 
sumer buys  No.  95  and  finds  it  satisfactory  ;  when  he 
wants  more  of  it  he  simply  asks  for  Penman's  95,  and 
knows  that  he  is  getting  the  manufacturers'  guarantee 
that  the  quality  is  the  same. 
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'PESCO' 

Underwear 


JE3& 


is  the  name  of  the  best-known  wear  in 
the  United  Kingdom,  not  because  it  is 
advertised  widely  but  because  it  contains 
'all  the  features  Pure  Woollens  should 
have.  It  is  delightfully  soft,  elastic  and  porous,  being"made  only  from  the  finest 
qualities  of  pure  wool  and  silk  and  wool,  and  having  no  rough  seams  it  doesn't  irritate  the 
most  tender  skin. 

Every  Size,  Style  and   Shape  for  Ladies,  Gentlemen    and  Children  is  supplied    in  "PESCO," 
which  is    also   Guaranteed   Unshrinkable.     Any  garment  shrunk  in  washing  will  be  replaced. 
8ee  our  Full  Range  of  Samples  at  our  Agent's  Office. 
R.  S.  SWITZER  A.  D.  MACDONALD 


207  St.  James  St.,  MONTREAL  32  Hammond  Block,  WINNIPEG 

MANUFACTURED    SOLELY    BY 

PETER   SCOTT   &  CO.,  LTD. 

HAWICK,  SCOTLAND 


JAEGER  PURE  WOOL  NOVELTIES 


Wfor  FALL  TRADE 


Fancy  Shawls. 
In  White,  Black,  & 
Came  I  hair-Shade. 


no £2L 

Jjlfi£bjwis 

Lace  Long  Scarfs 
Fancy     Wool    and 
Shawls 


Honeycomb 


Men's  Fancy  Waistcoats 
Men's  Lounge  Jackets 
Men's  Dressing  Gowns 

Sweaters 
Golf  Jackets 


Ladies'  Dressing  Gowns 

Ladies'  Dressing  Jackets 

Slippers  in  Fleece  and  Felt 

Knitted  Gloves 

Tweed  and  Fleecy  Knitted  Caps 

Rugs 

Knitted  Golfers 
Blouses       Spencers 


DR.  JAEGER'S 


SANITARY 
WOOLLEN 


SYSTEM 


COMPANY 
LIMITED 


Wholesale  Warehouse— 301  St.  James  Street,  MONTREAL 
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WATSON'S  UNDERWEAR 

SPRING  1907 


Our    travellers  are  now  on    the    road    with    a 

FULL  ASSORTMENT  OF 

SPRING  UNDERWEAR 

for   Ladies,    Men  and   Children. 

OUR  REPUTATION      is  a    SUFFICIENT  GUARANTEE 

of  the   Excellence  of  our  Goods. 
OUR  SALES   prove  that  our  PRICES  are   RIGHT 


BE  SURE  TO  ASK   FOR 


Our 
Patent 


Ladies' 


l  »Z?  r\  13  G  L,  L,  c         Drawers 


of  which  we  are  the  sole  manufacturers  in 

Knitted   Fabric  to  the  Retail  Trade. 
NO  HOUSE  SHOULD  BE  WITHOUT  THEM. 


SEE  OUR  LINES  OF  MEN'S  GOODS 

including  a 

MERCERIZED  LINE  »  50c. 

Cannot  be  Beaten Best  Value  in  the  Market 


WATSON  MANUFACTURING  CO.,  LTD.,   -     PARIS,  ONTARIO 


McClung  &  Burns, 
117  Wellington  St.  West,  Toronto. 


Agents  : 

Bryce  &  Co., 
Box  238,  Winnipeg. 
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J.  A.  Murray, 
Sussex,   N.B. 


A.  C.  Gilpin, 
232  McCill  St.,  Montreal. 


DRY    GOOOS    RE  VI  EW 


PR  AfTIf  A I 

A     Department     of     Counsel     for     the 
Staff    of    a     Modern     Dry     Goods     Store. 

SALESMANSHIP 

TEE  DRESS  GOODS  DEPARTMENT. 

THE  first  thing  necessary  for  the  success  of  the  de- 
partment is  for  its  buyer  to  have  a  thorough 
knowledge  of  the  trade  belonging  to  the  store. 
Every  store  has  its  own  peculiar  clientage  to  a  consider- 
able extent.  Some  grades  of  (goods  salable  in  one  store 
will  prove  unsalable  in  another. 

The  buyer  of  this  department  may  make  sure  of  one 
thing— he  will  have  to  buy  his  experience,  and  very  many 
have  to  pay  very  dear  for  it  ;  but  as  this  is  one  of  the 
inevitable  consequences  of  being  a  dress  goods  buyer,  it 
always  proves  a  beneficial  experience. 

Just  for  this  one  reason,  if  for  no  other,  it  is  wise 
to  promote  your  salesmen  to  the  position  of  buyer  when- 
ever you  need  a  buyer,  in  preference  to  hiring  one,  who, 
however  well  he  may  be  recommended,  if  he  is  a  strang- 
er to  your  trade  and  to  your  city  he  will  be  sure  to 
make  a  good  many  mistakes  during  the  first  two  or 
three  seasons  ;  and  mistakes  made  in  this  department  are 
very  costly. 

A  house  that  changes  its  dress  goods  buyer  about 
every  two  or  three  years  will  very  seldom  make  a  suc- 
cess of  the  department.  Get  a  good  buyer  and  hold  on 
to  him,  and  in  a  few  seasons  he  will  get  to  know  what 
he  is  about,  but  don't  be  in  too  much  of  a  hurry  for 
substantial  results. 

Buying  colored  dress  goods  for  a  large  suburban  busi- 
ness requires  great  care,  especially  not  to  get  over-bought 
on  an3'  specific  colors.  A  good  plan  when  giving  orders 
in  advance  for  imports,  is  to  make  out  a  color  sheet, 
and,  during  the  process  of  buying,  make  a  careful  record 
of  the  colors  you  have  ordered  in  each  line  of  goods  ; 
then  you  can  see  at  a  glance  how  many  greens,  blues  or 
browns  you  have  bought,  and  be  guarded  against  over- 
buying on  any  particular  color. 

A  good  dress  goods  buyer  should  always  manage  so 
as  to  be  "open"  for  a  "job  line"  when  he  sees  the  op- 
portunity ;  careful  buying  alone  will  secure  this. 

Very  few  houses  are  ready  to  admit  that  their  dress 
goods  departments  are  making  any  money. 

It  is  every  buyer's  duty,  to  himself  and  his  salespeo- 
ple, to  keep  a  stock  record  of  his  own,  so  that  he  may 
know  for  himself  exactly  how  his  stock  stands  at  any 
time  he  may  have  to  face  the  office  on  this  subject. 

Let  him  have  the  freedom  of  the  department,  and 
help  out  the  sales  force  ;  look  after  difficult  cases,  de- 
termine all  matters  of  dispute,  arrange  so  as  to  avoid 
leaving  remnants,  attend  to  the  arrangement  of  shelves, 
keeping  displays  in  order,  etc.,  and,  if  he  does  not  have 
enough  to  do  with  these  things,  he  ought  to. 

Do  away  with  all  dangling  "hook-on"  tags  on  your 
dress  goods  ;  they  look  untidy,  come  off,  and  are  often 
the  means  of  tearing  holes  in  the  goods.  Cover  the  ends 
of  all  boards  with  silk  card  papers,  cutting  a  diamond 
shape  piece  the  width  of  the  board  and  pushing  the  sharp 
corners  in  between  the  goods  and  the  board,  and  on  the 
white  surface  exposed  place  your  marks,  stock  number, 
date  of  purchase,  cost  and  selling  price. 

Keep  all  your  colors  together  as  near  as  may  be, 
with  a  separate  section  for  evening  shades. 


Divide  your  shelving  into  sections  and  make  your 
clerks  responsible  for  having  their  section  carefully  brush- 
ed every  morning. 

Make  your  counter  display  fresh  every  morning,  and 
put  it  up  every  evening  ;  have  clear  counter  space  for 
each  clerk  to  stand  at,  with  small  display  between  each. 
Never  allow  .an  over-fixture  display  to  remain  long 
enough  to  get  dusty. 

The  indiscriminate  cutting  of  samples  from  the  loose 
ends  of  goods  is  a  great  source  of  loss  to  this  depart- 
ment ;  here  is  the  best  plan  to  avoid  this  loss  :  Cut  one- 
eighth  of  a  yard  off  each  new  piece  ;  fold  it  in  card  pa- 
per and  keep  it  pushed  in  the  selvage  end  of  each  piece 
of  goods.  When  samples  are  needed,  cut  from  this  ;  in 
no  case  cut  from  outside  end  of  goods.  When  this  is  all 
used,  cut  off  another  piece. 

A  good  buyer  will  keep  constant  watch  for  slow 
stock  and  may  entirely  avoid  having  any  old  stock  on 
hand  (or  at  least  any  very  old),  if  he  will  only  follow 
up  the  following  rules  : 

Hold  a  review  of  your  entire  stock  once  every  week 
(or  every  other  week)  ;  order  out  every  piece  of  goods  on 
the  shelves  on  to  the  counters,  and  go  through  the  en- 
tire line  carefully,  noting  how  many  colors  are  slow, 
how  many  lines  are  slow,  and,  wherever  necessary,  take 
the  mark  down,  or  put  on  the  all-persuasive  P.M. 

If  you  will  do  this,  and  do  it  regularly,  you  will  find 
it  an  absolute  and  sure  safeguard  against  loss  at  the 
end  of  any  season. 

The  trouble  is  that  many  who  need  this  hint  and 
who  when  they  read  it  will  admit  it  is  good,  will  not 
act  upon  it,  or,  if  they  do  once  or  twice,  will  then  for- 
get all  about  it. 

The  wisely  used  P.M.  is  the  safty-valve  of  this  de- 
partment. Used  in  time  the  J?.M.  will  be  more  effectual 
as  a  stock  cleanser  than  the  mark  down.  Whenever  and 
wherever  a  piece,  a  color,  or  a  style  is  found  to  hang 
fire,.- put  on  the  pressure  at  once,  when  the  goods  arc  in 
fashion,  never  waiting  till  it  becomes  old  stock. 

Wherever  there  is  a  large  dress  goods  department 
there  should  be  a  carpeted  floor,  plenty  of  seats,  a*  table 
supplied  with  fashion-plates— not  to  be  loaded  up  with 
goods,  but  kept  clear  for  the  use  of  customers. 

There  should  be  mirrors  wherever  possible — full-length 
mirrors  preferred— some  behind  the  counter,  some  in 
other  places.  A  tasteful  array  of  the  leading  colors 
should  be  carefully  displayed  each  morning  ;  every  day  a 
new  color  scheme. 

At  the  commencement  of  each  season  let  all  your 
principal  dressmakers  have  a  full  line  of  your  samples, 
and  make  it  worth  their  while  to  recommend  your  goods. 

The  employment  of  women  as  salesclerks  in  a  dress 
goods  stock  is  not  advisable,  although  many  good  houses 
have  thern.  Good  salesmen  alone  can  handle  these  goods 
as  they  should  be  handled,  or  show  them  as  they  should 
be  shown.  Poor  salesmen,  men  who  are  above  hard 
work  or  living  up  to   rules,   should  be   "transplanted." 

It  is  the     buyer's    duty     to   see  that   salesmen   sh 
goods  freely.     Lazy  men  are  no  good,  and,  if  carried,  are 
sure  to  injure  a   department.        Salesmen   who   talk     too 
much  are  worse  even,  than  those  who  talk  too  little.  The 
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Imitation  is  the  Sincerest 
Flattery 

Some  jobbers  are  showing  an  imitation 
of  Spring  Needle  Ribbed  Underwear  as 
our  make,  and  which  has  not  our  label. 
There  is  only  one  Spring  Needle  Ribbed 
made  in  Canada  and  it  bears  nj. .^-> 

te 


THE 


this  mark.      Look  for  it,  and 

if  not  on    the    garment    it    is  |l£4SiS6 Cribbed, 

\r$V   UNSHRINKABLE 

not  our  make.  c=^~ 

Our  representative  will  call  on  you  soon  with  full  range  of  Spring 
samples.        Kindly    reserve    your   order   till    you    see    our    line. 

SOLE  MAKERS  IN  CANADA : 

Ellis  Manufacturing  Co.,  Limited 

HAMILTON,     ONT. 

SELLING    AGENTS  : 

Monypenny   Bros.  &   Co.,  Toronto   and  Montreal 


ESTABLISHED    1897 


SCOTT  KNITTING  CO. 

Manufacturers  of 

High-Grade  Knit  Goods 

We  Make  to  Order  Sweaters,  Jerseys,  Hose,  etc.,  in 
Special  Colors  for  Clubs. 

Write  for  Quotations  on  These  Lines- 

Overalls,   Gaiters,   Overhose,  Skirts,   Sweaters,  Jer- 
seys, Toques,  Sashes,  etc.,  for  Ladies  and  Children. 


352  Queen  Street  West, 


TORONTO 


BURRITT'S 

Dominion  Brand  Hosiery  «■  Underwear 

Ladies',  Misses'  and  Children's  Underwear 

RIBBED   and  PLAIN 

HOSIERY,  SOCKS,  MITTENS,  TOQUES,  GOLFERS, 
SWEATERS,  OVER-HOSE,  Etc. 

Place  your  orders  early,  as  prices  are  going  up  and  we  shall  have  to 
advance  ours  in  a  short  time. 

every  pair  of  hosb  bears  our  guarantee  ticket. 

A.  BURRITT  &  CO., 

DOMINION  HOSE  AND  UNDERWEAR  MILLS  MITCHELL.  ONT. 


ADAMS  LOCKSTITCH  HOSE 


Wins  Lasting 
Customers 
Wherever  Shown. 

Its  Special  Features: 

10  FOLD  KNEES 
-«*         6  FOLD  ANKLES 

give  it  a  wearing  quality 
equalled  by  no  other  hosiery 
on  the  market. 

A.  E.  ADAMS  &  CO. 

LEICESTER,  ENC. 

flanufacturers 

WALTER  WILLIAMS  &  CO' 

301  ST.  JAMES  STREET 

MONTREAL 

33  MELINDA    STREET 

TORONTO 


WHOLESALE 
ONLY 


We  have  been  appointed  sole  agents  for 

JOHN  GUNNING  &  SON,  Limited,   -  BELFAST.,  Ire. 
LINEN    MANUFACTURERS 
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dress  goods  department  requires  more  selling1  talent  than 
any  other  in  goods  by  the  yard. 

When  a  piece  of  goods  is  cut  down  to  two  dresses,  it 
should  be  marked  by  the  buyer  with  the  length  to  be 
sold,  and  never  cut  (for  the  sake  of  making  a  sale)  so  as 
to  leave  an  unsalable  remnant.  It  is  a  good  plan  with 
expensive  goods  to  mark  when  they  first  come  in,  how 
they  are  to  be  cut,  and  have  them  sold  that  way. 

Do  not  at  the  end  of  a  season  tie  up  a  lot  of  unsold 
goods  and  put  them  away  so  safely  that  they  are  "for- 
gotten." Sell  them,  no  matter  what  the  loss  and  the 
money  they  realize  you  have  to  use.  As  a  rule,  you  can 
always  sell  them  down  to  the  last  piece,  if  you  really 
try. 

All  orders  for  samples  by  mail  must  be  filled  as  soon 
as  received,  or  some  one  else  will  get  ahead  of  you. — 
Drv  Goods. 


FASTNESS   OF  COLORS. 

TMKKE  is  no  dye  that  is  fast  in  the  absolute  sense, 
among  either  natural  or  artificial  products.  The 
colors  of  flowers,  the  inimitable  beauty  of  which 
i>  so  often  admired,  include  some  shades  never  yet  pro 
duced  by  the  chemist  ;  but  these  are  only  fast  during  a 
certain  part  of  the  life  of  the  plant;  they  serve  their 
purpose,  and  disappear.  Hence  it  is  unreasonable  to 
make  over-severe  demands  upon  an  artificial  dye.  And 
yet  we  find  that  some  people  expect  a  dye  to  be  fast  to 
air,  light,  washing,  sweat,  milling,  ironing,  wear,  rub- 
bing, lime,  and  potting,  and  tests  are  often  applied  that 
are  so  rigorous  as  to  destroy  fabric  and  dye  together. 

The  fastest  colors  are  substances  that  occur  in  na- 
ture, some  of  which,  however,  are  now  made  artificially. 
There  are  nevertheless  many  dyes,  entirely  artificial,  that 
are  fast  enough  for  all  practical  purposes;  and  in  many 
cases  complaints  of  want  of  fastness  are  the  result  of 
the  employment  of  unreasonable  tests.  Take,  for  ex- 
ample, testing  for  fastness  to  washing.  One  person  will 
test  by  soaking  in  lukewarm  water,  another  in  boiling 
water,  while  others  test  with  hot  soap  and  soda.  If  any 
article  be  boiled  for  hours  in  strong  lyes,  especially  if 
bleaching  powder  be  used,  no  dye  will  resist  perfectly. 
Expensive  silk  embroidery  has  been  known  to  be  so 
handled  in  the  wash  that  afterwards  it  looked  more  like 
jute  than  silk;  it  smelt  of  acetic  acid,  and  was  abso- 
lutely guiltless  of  any  lustre,  while  the  feel  was  greasy 
and  sticky.  The  dyes  had  run,  and  the  article  left  very 
little  to  be  desired  as  an  object-lesson  in  bad  practice. 

Bleeding  is  often  caused  by  leaving  the  goods  lying 
in  the  soap  bath,  instead  of  washing  and  rinsing  as 
quickly  as  possible.  It  may  be  safely  said  that  95  per 
cent,  of  the  cases  of  bleeding  in  the  wash  are  the  fault 
of  the  laundry.  It  is  impossible,  in  the  vast  majority 
of  cases,  to  avoid  bleeding  entirely;  but  the  important 
thing  is  to  prevent  the  dye  that  is  removed  from  fixing 
itself  in  the  wrong  place.  To  secure  this  object  the  soap 
bath  must  not  be  taken  too  hot  or  too  strong.  One 
pound  of  soap  to  fifty  gallons  of  water  at  a  temperature 
of  from  60  to  75  deg.  C.  gives  a  bath  sufficiently  pow- 
erful for  any  purpose  ;  and  if  an  article,  when  quickly 
washed  in  this  and  at  once  rinsed  in  lukewarm  water, 
shows  no  change  in  its  colors,  the  dye  may  be  described 
as  fast  to  washing.  Many  complaints  are  the  result  of 
careless  rinsing.  If  any  soap  is  left  in  the  goods,  the 
subsequent  process,  ironing  especially,  are  sure  to  cause 
stains.  The  above  test  is  quite  severe  enough.  A  dye 
that  will  stand  it,  and  yet  will  not  stand  the  ordoal  of 
the  laundry,  has  been  improperly  used  there.  Tests  of 
other  kinds  of  fastness  must  also  be  carried  out  with 
moderation  and  common  sense, 


THE    LEADING 

English  Underwear 

JAY 

Unshrinkable    Woollen 

UNDERWEAR 


SPECIALITIES  :— 

LADTES'    COMBINATIONS  fitted  with  the  Patent 
"S"    WRAP,    which  affords   complete   protection 

where  this  is   most  necessary. 

No  button  is  needed,  and    the 

garment    does    not  drag   when 

wearer  is  sitting. 


Any  Garment  shrunk 

in       Washing       will       be 

replaced. 


Gentlemen's 
"  STAR  "  Seated 
Pants  8  Drawers. 

NO  SEAMS  at 
fork,  up  back,  and 
down  inside  of  leg 
to  chafe,  or  give 
way. 

EXTRA  SPLICED 

with  great  freedom 

of  movement. 

These  Specialities  can  also  be  obtained  in 
Merino,   and   Silk   and   Merino. 


SEE 

THIS 

MARK 


ON 

EVERY 

GARMENT 


Wholesale  only  ; — 

Messrs.  I.  &  R.  Morley  and  Geo.  Brittle  &  Co. 

LONDON,  ENGLAND. 
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SUBSCRIPTION  PRICE  : 

Canada.  Great  Britain,   United  States,  Australia, 

riouth  Africa  and  the  West  Indies        -       -       $2  a  year. 
Other  Countries,  -       -       -       -       -       -       -    $3  a  year. 

Single  Copies, 20  cents. 

Invariably  in  advance. 

DIRECTORS : 

J.   B.   MACLEAN,  Montreal, PRESIDENT 

W.  L.  EDMONDS,  Toronto,  -----  Vice-President 
A.  B.  CASWELL,  Montreal,       -        -        -       Managing  Director 

CHIEF  OFFICES  : 
CANADA- 
MONTREAL,  TORONTO, 

232  McGill  Street.  10  Front  Street  East. 

Tel.  Main  1255.  Tel.  Main  2701. 

WINNIPEG,   F.  R.  Munro         -  -         511  Union  Bank  Building 

Telephone  3726 

Vancouver,     -------        Geo.  S.  B.  Perry 

St.  John,  N.B.,    J.  Hunter  White  -  No.  3  Market  Wharf 

GREAT  BRITAIN- 
LONDON, Eng.,  J.  M.  McKim,  European  Manager,  8a  Fleet  St., E.C. 

Telephone,  Central  12960. 

Manchester,  H.  S.  Ashburner,     -        -        -        92  Market  Street 
ERANCE— 

Paris  -----        Agence  Havas,  8  Place  de  la  Bourse 
SWITZERLAND- 
ZURICH  -  -  -        Lomis  Wolf,  Orell  Fussli  &  Co. 

EUROPEAN  STAFF  CORRESPONDENT : 

Mr.  A.   E.  Dacam,   Paris. 

ADVERTISING  RATES 

Are  based  on  .$35  a  page  and  will  be  furnished  on  application  to  Mr.  A.  B.  Caswell 
or  to  the  manager  of  the  nearest  office.  The  value  of  The  Dry  Goods  Review  as 
an  advertising  medium  is  unquestioned.  The  character  of  the  advertisements  now  in 
its  columns,  and  the  number  of  them,  tell  the  whole  story.  Circulation  considered,  it 
is  the  cheapest  trade  newspaper  to  advertise  in.  Advertisements,  to  insure  insertion  in 
the  issue  of  any  month,  should  reach  this  office  not  later  than  the  eighteenth  of  the 
month  preceding. 

MONTREAL  AND  TORONTO,  SEPTEMBER,  1906. 


NEW  ADVERTISERS. 
Brereton  &  Manning.  Toronto. 
Brinton  Carpet  Co..  The,  Toronto. 
Dominion  Textile  Co.,  Montreal. 
Glebe  Mfg.  Co.,  Canton,  Ohio. 
Johnson,  Hiram,  Montrfal. 
Lawrencelle.  H.,  Montreal. 
Livingstone  Mfg.  Co..  The,   Montreal. 
McRae  &  Co.,  John,  Winnipeg. 
Skelton  Bros.  &  Co:,  Montreal. 
Silver  &  Co  ,  B.,  Montreal. 
I  niversal  Systems,  Limited,  Toronto. 
Williams  &  Cr»..  Walter.  Montreal. 


THE  NATIONAL  EXHIBITION. 

WHILE  the  exhibition  presents  a  number  of  points 
of  interest  and  solid  value  to  the  drygoodsman 
as  a  merchant,  it  is  from  a  broader  basis  that  it  makes 
its  main  appeal  to  him.  After  he  has  inspected  the  ex- 
cellent features  in  the  Process  and  Manufacturers'  Build- 
ings which  have  a  practical  application  to  his  business, 
he  is  invited  to  lay  aside  the  limitations  that  have  of 
necessity  environed  him  in  the  concentration  of  effort 
along  a  certain  line,  and  appreciate  the  abundant  evi- 
dences of  national  advancement  which  are  calculated  to 
make  him  prouder  than  ever  of  his  Canadian  citizenship. 
The  greatest  exhibition  of  its  kind  in'  the  world  is 
this  year  bigger  and  better  than  ever.  By  its  very  na- 
ture this  condition  is  essential.  Just  as  the  Canada  of 
a  year  ago  is  far  surpassed  by  the  Canada  of  today,  so 
the  institution  which  aims  to  mirror  the  progress  that 
has  been  made  must  attain  a  much  higher  standard  of 
merit  than  heretofore.  Otherwise  it  would  be  a  libel  on 
the   title    "national." 


Our  fair  Dominion  rejoices  in  the  standing  which  she 
has  been  accorded  among  the  nations,  and  those  of  her 
people  who  are  privileged  to  visit  Toronto  at  this  time 
must  pay  complimentary  tribute  to  the  exhibition  which 
includes,  in  tangible  form,  the  best  samples  of  her  pro- 
ducts. From  the  clatter  and  hum  of  industry,  emanat- 
ing from  miniature  plants  demonstrating  actual  pro- 
cesses of  manufacture,  one  seeks  the  refined  atmosphere 
of  the  art  gallery,  the  tropical  beauties  of  the  horticul- 
tural building,  and  so  on.  The  artistic,  and,  so  to 
speak,  concrete,  merit  on  every  hand  commands  the 
warmest  encomiums. 

To  return  to  the  dry  goods  men.  We  have  met  a 
large  number  of  them  during  the  past  few  days,  and  ap- 
preciate the  good  things  they  have  had  to  say  of  The 
Review.  It  is  our  hope  that  they  are  enjoying  the  exhi- 
bition thoroughly,  and  that  on  any  occasion  that  they 
visit  Toronto  we  may  again  be  favored  with  a  call. 


A 


UTILITY  OF  RETAIL  ASSOCIATIONS 

CORRESPONDENT  writes  The  Review  this  month 
in  regard  to  the  price  of  thread  and  the  small 
profit  which  prevailing  rates  allow  the  merchant.  He 
states  what  he  considers  a  fair  standard  figure,  and  then 
makes  a  suggestion  as  to  how  it  might  be  established. 
If  the  department  stores  would  head  the  movement  there 
appears  to  him  little  to  obstruct  the  accomplishment  of 
the  desired  advance  in  retail  circles  generally.  He  seeks 
assistance  from  the  wrong  quarter.^ 

Right  here  we  may  effectively  point  out  again  the 
real  utility  of  good,  live  merchants'  associations.  Nomin- 
ally, they  exist  in  nearly  every  town  of  any  size  in  Can- 
ada, but  a  great  many  of  them  exhibit  little  more  ani- 
mation than  that  sufficient  to  hold  an  election  of  officers 
once  a  year.  The  fundamental  object  in  view  at  their 
organization — periodical  meetings  for  the  discussion  of 
questions  of  importance  to  the  members  as  a  whole — is 
lost  sight  of,  and,  we  are  sorry  to  say,  in  some  cases 
ignored. 

In  the  question  of  how  a  better  and  fairer  price  is 
to  be  secured  for  thread  there  is  something  of  interest 
to  every  dry  goods  retailer  in  the  country.  It  touches 
him  right  on  his  pocketbook.  Probably  each  one  feels, 
like  our  correspondent,  that  the  margin  of  profit  is  too 
close.  By  individual  effort  it  is  obvious  that  little  can 
be  done;  collective  action  can  reduce  the  difficulties  which 
appear   to   the   minimum. 

WHERE  WHEAT  IS  KING. 

ESTIMATES  as  to  the  wheat  yield  in  the  west  vary, 
but  even  accepting  the  lowest  figures  that  have  been 
advanced  from  authoritative  or  semi-authoritative 
sources,  a  season  of  splendid  prosperity  is  assured.  The 
prayers  of  all  Canada  have  been  answered,  and  our  great 
era  of  progress  and  good  times  continues  with  no  touch 
of  adversity  to  mar  its  brilliancy  in  any  quarter. 

The  importance  of  the  west  to  the  east  may  be 
gauged  by  the  industrial  growth  in  Ontario,  Quebec  and 
the  Maritime  Provinces  that  has  followed  the  opening  up 
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of  the  vast  fertile  prairie  lands.  Primarily,  and  almosl 
entirely,  devoted  to  the  tilling-  of  the  soil,  the  west  must 
look  to  the  east  for  manufactured  commodities,  and  when 
the  yield  is  bountiful  its  purchase  reaches  most  substan- 
tial proportions.  Ju.st  at  the  present  time  the  facilities 
of  all  classes  of  industry  are  employed  to  the  limit  of 
their  capacity,  and  a  goodly  percentage  of  their  output 
will  go  to  meet  the  needs  of  those  ambitious  and  pros- 
perous Canadians  in  the  provinces  where   wheat  is  king. 


MAIL  ORDER  BUSINESS. 

IN  August  The  Review  published  an  article  by  "T.M.W." 
dealing-  with  the  retail  mail  order  problem.  The 
writer  emphasized  the  necessity  of  promptly  administer- 
ing a  check  to  the  scheme  "if  it  is  not  to  continue  feed 
ing  upon  business  which  logically  belongs  to  the  local 
merchant,  until  it  first  menaces  the  volume  of  profit 
which  he  should  reasonably  Le  able  to  count  upon,  and 
then  claims  and  is  accorded  a  settled  position  in  every 
local  field  throughout  the  country." 

The  Review  has  within  the  past  couple  of  months 
visited  some  of  the  best  of  the  smaller  cities  and  towns 
of  Western  Ontario.  Each  merchant  whom  we  saw  was 
asked  to  what  extent  he  felt  the  effect  of  competition 
from  the  mail  order  houses.  The  greater  number  stated 
their  belief  that  they  suffered  little  or  no  harm  from 
this  quarter,  but  at  the  same  time  not  one  could  say 
that  he  had  any  good  idea  as  to  the  quantity  of  goods 
which  the  mail  order  houses  send  into  his  territory.  We 
are  pleased  to  note  the  big  improvements  that  merchants 
are  continually  making,  both  in  their  premises  and 
methods.  A  higher  standard  all  round  is  being  attained, 
and  there  is  no  doubt  that  trade  which  formerly  went 
abroad  has  been  reclaimed.  It  will  always  be  found  that 
the  public  would  prefer  buying  at  home  if  the  stores  are 
attractive,  stocks  large  and  prices  fair. 

The  mail  order  business  will,  however,  bear  close 
watching.  Its  growth  in  the  United  States  supports  this 
fact.  We  would  recommend  it  to  the  very  earnest  con- 
sideration of  Canadian  merchants  and  their  associations. 

THE  STEADY  METHOD  OF    MERCHANDIZING. 

THE  merchant  who  adopts  a  policy  that  is  calculated 
to  give  him  a  high  standing  as  to  reliability — and 
the  term  embraces  a  good  many  essential  qualities — is  on 
the  road  that  will  lead  him  to  success,  with  the  great- 
est amount  of  satisfaction  and  the  fewest  number  of  grey 
hairs.  And  this  brings  us  to  the  conclusion  that  the 
steady  method  of  merchandizing  is  the  best.  The  direct 
result  is  the  acquirement  of  a  reputation,  which  repre- 
sents that  element  in  a  business  known  as  good-will,  and 
which,  if  given  a  capital  value,  would  show  big  divi- 
dends. 

On  the  other  hand  we  have  the  man  who  erects  his 
business  structure  upon  the  uncertain  foundation  of 
"scare"  sales — the  term  "scare"  is  borrowed  from  daily 
newspaper  vocabulary,  in  which  it  is  applied  to  head- 
lines of  the  blatant,  sensational  variety.     He  may  build 


high— and,  doubtless,  often  docs— but  at.  no  time  has  he 
acquired  any  standing  with  the  public  that  has  an  ap- 
preciable quality  of  permanency  about  it.  He  holds  his 
trade  just  so  long  as  he  continues  to  hand  out  bargains, 
and  loses  it  just  so  soon  as  someone  slops  in  with  a  lit- 
tle better  bargain  proposition  than  he  has  been  offering 
Cheap  prices,  not  quality  at  commensurate  values,  form 
the  keynote  of  his  advertising,  and  the  only  way  in 
which  he  can  get  the  people  into  his  store  is  by  always 
having  bargains  to  hold  out  as  an  attractive  force.  When 
reliable  goods  are  desired,  and  quality  is  the  paramount 
consideration,  the  stores  that  have  applied  themselves  to 
the  up-building  of  reputations  for  uniform  reliability  get 
the  trade. 

We  do  not  wish  to  convey  the  impression  that  bar- 
gains, in  their  proper  place,  are  undesirable.  Every 
store  has  a  bargain  sale  at  intervals  for  the  purpose  of 
clearing  out  lines  that  are  backward,  or  liable  to  become 
passe  as  to  styles.  Some  have  a  special  sale  of  this 
kind  every  week,  but  it  does  not  interfere  with  the  regu- 
lar methods  of  merchandizing. 

CONSIDERABLE  CAPITAL  NECESSARY. 
/~>  ONDITIONS  of  the  present  time  make  it  difficult  for 
*<s  young  men,  especially  in  the  older  provinces,  to 
embark  in  business  on  their  own  account.  A  few  years 
ago  a  little  cash  capital  and  great  capacity  for  hustle 
constituted  sufficient  asset,  and  many  large  mercantile 
houses  have  been  erected  on  that  foundation.  Now  the 
merchant  who  would  court  success  must  carry  a  stock 
that  runs  into  many  thousands  of  dollars,  and  he  must 
also  be  able  to  pay  cash  for  it.  Competition  forces  him 
into  a  much  different  system  from  that  which  used  to 
answer  his  purpose.  Department  stores,  perhaps,  cut 
into  his  business  to  a  greater  or  lesser  extent,  and  he 
must  fight  them.  His  neighbor  is  able  to  sell  for  cash 
entirely,  while  he  finds  it  necessary  to  extend  a  great 
deal  of  credit.  His  prices,  however,  must  be  no  higher 
than  the  other  fellow's,  even  though  the  latter  has  an 
advantage  over  him  to  the  extent  of  the  interest  on 
money  which  he  borrowed  from  the  bank  to  secure  cash 
discounts.  There  are  many  circumstances  that  might  be 
enlarged,  all  tending  to  militate  against  the  man  who 
has  not  considerable  capital   behind  him. 

HOARY-HAIRED  CUSTOM. 

IT  is  now  some  little  time  since  it  was  alleged  that  cer- 
tain silk  importers  had  been  convicted  of  defrauding 
the  Customs  Department,  and  that  in  one  case  at  least 
the  fine  imposed  had  subsequently  been  remitted.  The 
Review  was  anxious  to  get  at  the  facts  of  the  matter, 
so  that  the  innocence  or  guilt  of  the  parties  whose 
names  were  freely  mentioned  might  be  established  with 
out  question,  and  that  the  trade  and  public  generally 
might  regard  them  accordingly.  The  department  was  ap- 
pealed to,  but  Hon.  Wm.  Paterson  replied  it  was  con 
trary  to  custom  to  disclose  any  information  with  respect 
to  such  cases.     A  weaker  or  more  inadequate  excuse   Eor 
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th"  secrecy  employed  is  scarcely  imaginable,  and  it  seems 
inconceivable  that  such  a  condition  should  be  tolerated 
in  a  Government  department  that  must  keep  step  so 
closely  with  Canada's  great  progress.  Custom,  claiming 
wisdom  solely  through  the  medium  of  his  hoary  hairs,  is 
permitted  to  dictate  a  policy  that  runs  counter  to  the 
first  principles  of  justice.  When  the  department  was 
given  into  Mr.  Paterson's  charge  this  cobweb  clung  to 
it  as  it  had  for  many  years.  With  a  good,  long-handled 
broom  and  a  little  determination  he  may  clear  it  away 
entirely.  Now  is  the  time  to  do  it,  and  he  may  rest  as- 
sured that  his  action  would  be  applauded  from  coast  to 
coast. 

We  have  urged  before  now  that  evasions  of  customs 
duties,  which  in  the  cases  mentioned  must  necessarily  be 
accompanied  by  perjury,  be  punished  not  only  by  heavy 
fine,  but  also  by  criminal  prosecution  in  the  public 
courts. 


HORIZON  ALMOST   WITHOUT    SHADOW. 

WITH  the  beginning  of  this  month  Summer  trade  is 
over,  and  plans  for  Fall  must  be  considered, 
tendencies  carefully  examined,  and  Fall  operations  defi- 
nitely initiated.  Generally  speaking,  it  may  with  accu- 
racy be  said  that  retailers  throughout  Canada  have  en- 
joyed a  well-sustained  Summer  business,  and  look  for- 
ward with  confidence  to  a  brisk  and  early  opening  of 
Fall  trade.  The  outlook  from  the  jobber's  and  manufac 
turer's  view-point  is  cheerful,  with  no  artificial  protesta- 
tions about  it,  as  has  been  the  case;  sometimes. 

The  state  of  Canada's  trade  is  satisfactory  to  a  high 
degree.  The  grand  aggregate  of  foreign  trade  for  the 
last  fiscal  year  reached  $550,854,246,  a  gain  of  $80,- 
703,957  over  the  previous  year.  In  both  exports  and 
imports  a  healthy  increase  is  shown,  and  in  dry  goods 
lines  there  is  plenty  to  become  enthusiastic  over. 

The  agricultural  community  rejoices  at  the  bountiful 
crops,  and  the  movement  of  wheat  from  the  west  bids 
fair  to  be  of  record-breaking  proportions.  Splendid  re- 
ports of  the  immense  business  looked  for  in  that  section 
of  (  anada  are  received  on  every  hand. 

About  the  trade  in  Montreal  and  Toronto  more  mer- 
chants are  noted  this  year  than  ever  before,  and  the  mil- 
linery openings  brought  very  great  numbers.  Reports 
from  Quebec,  Halifax,  St.  John  and  Winnipeg  indicate 
that  merchants  are  coming  to  these  centres  and  pur- 
chasing in  very  satisfactory  volume.  There  seem  to  be 
scarcely  a  shadow  on   the   business  horizon. 


WHERE  RESPONSIBILITY  LIES. 

WHEN  a  shipper  has  sent  an  order  of  goods  by 
freight,  ex  warehouse,  or  f.o.b.,  at  point  of  ship 
ment,  and  has  received  the  transportation  company's  re 
ceipt  therefor,  his  responsibility  for  the  safe  delivery  of 
the  goods  ends.  This  is  a  fact  of  which  the  consignee  is 
in  many  cases  oblivious,  or  else  lie  forgets  it.  When  any 
hitch   occurs  he  immediately   holds   the   shipper    responsi- 


ble, and  appeals  to  him.  As  a  result  the  latter  is  inun- 
dated with  requests  and  demands  which  should  properly 
be  addressed  to  the  transportation  companies. 

Of  course,  the  wholesale  houses  must,  in  self-defence, 
take  up  these  claims  with  the  railways,  in  the  interests 
of  their  customers.  But  very  often  much  annoyance  and 
loss  of  time  would  be  saved  were  the  purchaser  of  the 
goods  to  make  application  to  the  transportation  com- 
pany at  receiving  point. 

Some  shippers  in  sending  out  invoices  of  goods  for- 
warded, include  a  copy  of  the  bill  of  lading,  showing  the 
date  of  shipment,  and  full  particulars.  Even  this  does 
not  work  a  complete  remedy,  although  the  consignee 
has  in  his  hand  full  evidence  that  the  transportation 
company  has  the  goods,  and  he  knows  just  how  long 
they  have  been  in  transit.  He  should  not,  therefore,  un- 
necessarily blame  the  shipper  for  delaying  shipment,  or 
hold   him   responsible  for   the  non-delivery  of  goods. 

At  the  bottom  of  the  trouble  lies  carelessness  on  the 
part  of  the  railway  companies.  They  are  responsible  for 
the  delays  and  accidents  which  may  befall  shipments,  and 
until  they  improve  their  methods  these  difficulties  will 
continue. 

SPECIFIC  VS.  AD  VALOREM  DUTY. 

GLOVE  importers,  whether  selling  on  consignment  or 
buying  outright,  have  plenty  of  trouble  to  contend 
with,  as  a  result  of  the  high  prices  and  scarcity  of  goods, 
and  the  outlook  for  the  Spring  season  does  not  show 
any  relief.  It  is  clearly  evident  that  the  high  prices  on 
both  kid  and  fabric  gloves  will  remain  strong  through- 
out the  season,  and  further  advances  are  anticipated 
next  year. 

Formerly  American  tourists  were  in  the  habit  of 
buying  gloves  in  Canada,  particularly  in  Montreal,  but 
this  year  when  shown  long  kid  gloves  at  $3.50,  which 
they  could  buy  at  $2.75  across  the  line  there  was  trouble. 
The  Review  has  investigated  this  situation,  and  the  fact 
that  prices  are  higher  in  Canada  than  across  the  line  is 
mainly  due  to  the  high  duties  paid  by  Canadian  import- 
ers. They  have  to  pay  35  per  cent,  ad  valorem  on  pres- 
ent high  rates,  while  in  the  States  an  intricate  specific 
duty  is  in  force.  In  some  quarters  it  is  urged  that  the 
excessive  prices  asked  for  kid  gloves  will  lessen  the  sale 
of  dependable  goods,  or  will  increase  the  troubles  of  the 
glove  department  by  the  introduction  of  cheaper  grades 
of  AusTrian  and  Italian  goods.  The  adoption  of  a  spe- 
cific duty  would  avoid  this,  and  besides  enabling  import- 
ers to  bring  in  goods  cheaper,  would  save  much  time 
and  trouble  in  the  various  Customs  departments. 

This  would  necessitate  the  employment  by  the  Gov- 
ernment of  an  expert  glove  valuator,  to  classify  the  lines, 
and  only  one  port  of  entry  would  be  feasible.  Under  the 
present  system  invoice  prices  are  usually  accepted,  and 
the  above  question  has  become  a  live  issue  on  account  of 
the  heavy  advances  on  all  lines.  It  is  felt  about  the 
trade  that  good  gloves  will  never  go  back  to  old  prices, 
and  to  protect  consumers  a  better  regulated  duty  is 
urged. 
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FURS 


Always    look   for   this    trade    mark.        The   stamp   of 

Quality,  Reliability  and  Value 

The  Most  Fashionable   Styles   and   Expert  Workmanship 

B.  SILVER  &  CO.,  42<>sTPAuLsT,nONTREAL 

Mail  orders  receive  our  prompt  attention.     Expect  our  sorting  travellers. 


FALL  1906 


CANADIAN  WOOLLENS 


AND 


GENERAL    DRY  GOODS 


See  Our  Travellers'  Samples — tKey  -will  convince  you 

Fleecy  Lined  Shirts  and  Pants,    Fleecy  Lined  Top  Shirts,    Knitted  Shirts,   Flannel  Shirts, 
Cloth  Shirts,    Cardigans,    Pull-Overs,    Jerseys,    Sweaters. 

Socks,    Shanties  Hose,    Hosiery,    Mitts,    Fingerings,    Yarns,    All  kinds  of  Blankets,    Rugs. 

Beavers,    Meltons,    Suitings,    Pantings,    Overcoatings,    Serges  and  Vicunas  "SPHINX," 

Etoffes,    Freizes. 

DRESS  GOODS.     Fancy  Blousings,     Fancy  Flannels,     etc. 

P.  GARNEAU,  FILS  &  CIE,  Quebec 

Sole  Agents  in  Canada  for  Serges  and  Vicunas  "SPHINX" 

MONTREAL,  577  Temple  Building  VANCOUVER,  165  Cordova  St.  W. 


MR.     BUSINESS     MAN 

You  would  not  like  if  any  of  your  clerks  arrived 
at  your  office  in  old  and  shabby  clothes.  You  want 
them  to  appear  neat,  do  you  not  ? 

Are  you  sure  your  store  does  not  appear  shabby  ? 
It  is  your  store  front  that  advertises  you  to  your  cus- 
tomer.     It  should  alway  be  bright  and  attractive. 

We  would  like  to  show  you  what  we  can  do  in 
the  way   of  signs. 

Write  us  and  we  will  send  you  sugnestions 

THE  MARTEL  STEWART  CO.,  LTD. 
MONTREAL,  CANADA 


NOVELTIES  FOR  FALL  TRADE 


Our  creations  in  Leather  Goods  are  real  selling  features. 
Because  they  are  both  attractive  and  profitable. 
AN  ORDER  WILL  PROVE  WHAT  WE  SAY. 
A  few  leaders  in  the  hands  of  our  representatives  : 

New  Shopping  Bags  and  Chatelaines  in  a 
variety  of  colors,  styles  and  sizes. 

Line  of  Pocket  Books,  for  every  purpose. 

Novelties  In  Belts,  various  leathers,  color 
effects  and  widths. 

Special- Large  range  of  Advertising  Leather 
Novelties. 


8UPPOSE  YOU   SEE  OUR   GOODS 


CANADA  LEATHER  GOODS  COMPANY,  «i  $».*■.««..  MONTREAL 
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PARIS   FASHIONS 

By  -A..   E.  DACAM,  for  "Dry  Goods   Re-ri»w." 


Latest  Fur  Fashions — Black  Furs  promise 
to  be  prominent  — Caracul  and  Baby  Lamb 
en-evidence — Many  Sac  Jackets  and  Boleros 
with  elaborate  em  broidery  trimmings  shown 
— Empire  Coats  of  Imitation  Seal— Long  Fur 
Cloaks— Popular  Long  Cloth  Cloaks  with 
stitchings,  straps  and  buttons  and  without 
capes  reveved — Latest  Millinery  Features. 


AN  inspection  of  fur  models  for  the  coming  season 
shows  that  black  will  be  more  seen  than  any 
color;  in  fact,  of  every  four  models  quite  three  were 
in  black  fur  of  some  description  ;  seal,  with  its  many 
imitations  still  maintaining  its  popularity  of  last  win- 
ter. Caracul  for  the  cheaper  class  goods  and  baby  lamb 
are  also  much  "in  evidence."  Short  sac  jackets  and 
boleros  are  following  the  lines  of  the  latest  Summer 
models,  as  is  invariably  the  way,  the  principal  novelty 
being  seen  in  the  trimmings,  which  are,  in  the  present 
case,  particularly  suited  to  fur,  being  very  handsome  and 
often  imitating  hand  embroidery — this  is  more  especially 
noticeable  in  the  raised  medallions  of  many  hues    on    a 


No.  1. — Stole  with  Cape  added  in  Chinchilla. 

plain  background,  for  instance  a  black  satin  back- 
ground will  be  studied  at  intervals  of  about  an  inch  with 
an  oval  shaped  medallion  of  white  kid  on  which  will  be 
an  embroidered  art  flower  in  various  colors,  of  a  con- 
ventional design  of  bold  effect  and  well  padded — this 
trimming  is  used  for  wide  belts,  small  vests  and  waist- 
coats, embroidered  medallions  and  those  in  metal  stud- 
ed  with  jewels  are  often  used  to  replace  buttons  with 
good  effect  and  sometimes  in  conjunction  with  them.  A 
good  example  of  this  was  seen  on  a  long,  loose  fitting 
model  in  mink  ;  the  front  was  open  over  a  very  narrow 
vest  of  white  satin,  fastened  with  small  gold  buttons  and 
having  an  Empire  design  in  gold  and  silver  thread — this 


vest  reached  only  to  the  bust  from  where  the  coat  met 
and  was  fastened  by  means  of  invisible  hooks  with  a 
double  row  of  brown  buttons  following  the  edge.  The 
sleeves  were  loose,  cape  form,  but  having  a  square  effect 
and  at  the  bottom  of  these  as  well  as  on  the  points  of 
the  roll  collar  were  white  satin  medallions  in  a  silver 
frame  repeating  the  gold  and  silver  Empire  design.  All 
down  the  front,  from  collar  to  hem  and  at  the  edge  of 
the  sleeves  was  a  double  frill  composed  of  cream  lace 
over  cream  mousseline-de-soie  plissee. 

A  good  style  in  fur  is  the  short  Empire  jacket,  a 
particularly  smart  model  of  it  was  in  imitation  seal,  the 
jacket  being  made  quite  short  and  although  not  tight 
fitting  yet  following  the  lines  of  the  figure,  then  a,  from 
3  to  4  inch-wide  band  of  fur  is  added,  cut  "En  bias" — 
this  should  just  reach  to  the  waist  leaving  the  hips  free 
and  in  no  way  having  a  clumsy  effect,  the  belt,  just 
above  the  "bias,"  was  formed  of  mohair  braidings  ar- 
ranged in  a  Greek  pattern,  the  same  being  repeated  on 
the  narrow  roll  collar  and  sleeve  bands  that  finish  the 
loose  f  length  sleeves.  The  front  of  the  jacket  is  also 
ornamented  with  braidings  and  a  bunch  of  tassels  on 
each  side  at  the  bust.  Still  another  style  is  the  very 
short  bolero  to  be  worn  with  a  corselet  skirt  or  very 
deep  waist  belt.  This  model,  in  baby  lamb,  is  made  with 
a  very  narrow  white  satin  vest,  invisibly  fastened  and 
ornamented  with  black  velvet  arrows,  short  and  thick, 
arranged  in  groups  of  three  and  pointing  towards  the 
front.  A  narrow  line  of  velvet,  like  the  heading  of  a 
tuck,  is  taken  down  the  front  and  round  the  bottom 
about  two  inches  away  from  the  edge,  this  space  is  also 
decorated  in  the  same  way  with  the  velvet  arrows.  The 
collar  and  revers,  of  rather  classic  cut  are  ornamented 
with  green  beetles  set  into  medallions.  The  upper  part 
of  the  sleeves  is  quite  loose,  moulding  the  arm  from  the 
elbow  to  half  way  to  the  wrist  ;  this  is  slit  open  on  the 
outside  and  two,  narrow  revers  folded  back,  repeating  the 
black  velvet  trimming. 

Yet  another  baby  lamb  model,  this  time  a  sac  jacket, 
falling  almost  straigllt  to  the  hips,  has  a  short  yoke  of 
white  satin  with  raised  motifs  in  green  and  silver — this 
is  carried  round  to  the  back  showing  about  two  inches 
above  the  collar  which,  with  the  revers  is  of  chinchilla 
fur  ;  at  the  breast  are  two  ornaments  of  black  braid 
with  tassels  hanging.  Another  feature  in  fur  is  the  long 
cloak,  almost  reaching  to  the  ground  and  "mi-centree"  or 
very  slightly  adjusted  to  the  figure  at  the  back.  The 
long  stoles  are  by  no  means  dead,  although  now  shoulder 
capes  are  being  added — the  two  sketches  are  very  fair 
specimens,  No.  1  being  of  chinchilla,  showing  clearly  the 
way  in  which  the  fur  is  arranged  ;  the  2nd  sketch,  which 
represents  a  cape  and  stole  in  mink  is  made  with  a  nar- 
row white  satin  vest  and  ornaments  of  braid  down  the 
front.  Ermine  is  being  much  used  on  other  fur,  as  was 
the  case  last  year.  Muffs  are  still  being  made  with  a 
view  to  comfort  and  warmth,  being  flat  and  soft,  the 
ends  having  a  slight  tilt  upwards  and  often  an  invisible 
pocket  is  made  in  them  and  very  few  exaggerations  in 
size  are  seen.  Long  cloaks  are  certainly  to  be  revised 
this  winter,  both  with  and  without  capes.  Stitching  and 
straps  of  the  cloth  with  buttons  play  an  important  part 
in  the  "tout  ensemble."  One  model  in  navy  blue  cloth 
has   an   apron   front  taken   in   a   straight  line    from     the 
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neck  to  the  hem,  with  buttons  on  either  side  to  the 
waist,  the  button  holes,  or  rather  loops,  being  made  of 
round  cord  carried  down  the  edge.  This  is  trimmed  with 
narrow  straps  of  the  cloth,  machine  stitched  and  the 
ends  left  square,  instead  of,  as  was  usual,  being  point- 
ed. It  is  carried  round  the  cuffs,  an  inch  from  the  edge, 
round  the  neck  and  at  each  side  for  pockets.  The  coat  is 
cut  very  much  "en  bias"  to  fall  in  heavy  folds  towards 
the  hem,  in  much  the  same  way  as  the  short  tailor 
skirts  are  now  made.  These  garments  are  invariably 
made  with  long  "full  sleeves"  generally  quite  loose.  An- 
other style  is  the  mantle  consisting  of  a  sleeveless  jacket 
and  long  cape,  almost  covering  the  hands.  A  model  in 
pale  grey  cloth  was  very  handsomely  embroidered  with 
large  chrysanthemums  and  bracken,  all  carried  out  in 
pale  art  shades,  the  petals  raised  with  tulle  and  em- 
broidered in  loose  silk.  A  wide  band  of  this  is  carried 
down  the  front  and  quite  round  both  edges,  at  the  top 
of  the  embroidery  the  cloth  is  cut  and  fluted  with  teeth, 
some  falling  over  and  some  under  the  flowers.  The  cape 
is  turned  back  into  revers  over  the  front  of  the  hand, 
fastened  by  large  ornaments  of  the  cloth  in  a  metal 
frame,  four  of  which  are  repeated  down  the  front.  The 
3rd  sketch  shows  a  little  cut  away  mantle  of  a  style  now 
being  much  worn  at  the  Casinos  and  which  will  un- 
doubtedly be  seen  this  winter.     The  model  shown    is    in 


Mink  Capt  and  Stole  Effect  with  Narrow  Vest  of 
White  Satin   and   Ornaments. 


the  popular  blue  "Pervenche"  cloth,  with  an  edging  of 
gathered  moussline-de-soie  and  embroidered  leaves  and 
flowers — the  same  model  has  been  repeated  with  lace  in- 
crustations, diamond  shape  ;  carried  all  round  instead  of 
the  embroidery. 


As  regards  the  Fall  millinery  the  most  noticeable 
features  are  the  use  of  velvet  ribbon  for  trimming  and 
the  great  quantity  of  made-up  wings  and  plumes — these 
being  made  of  all  colors  and  forms,  feathers  of  several 
birds  being  employed  to  make:  one.     Many  of  the  shapes 


No.   3.  —  New  Cut-away  Evening  Mantle  of  Blue  Cloth,   Trimmed, 
Shirred,   Mousseline  and   Flower  and   Leaf  Embroidery. 


are  quite  small  and  mostly  round,  although  the  oblong 
are  still  showing  and  have  been  freely  bought  in  London. 
Very  large  black  hats,  with  long  feathers  curling  over  the 
brim,  will  be  much  worn  for  evening  wear  and  sashes  of 
silk  and  silk  and  velvet  will  be  used  for  draping  round 
and  across  the  crowns. 

A.   E.   DACAM. 


ALFRED   PRENDERGAST,    LIMITED. 

A  Dominion  charter  has  been  granted  "Alfred  Pren- 
dergast"  (Limited)  for  the  purpose  of  carrying  on  the 
business  of  manufacturing  and  dealing  in  clothing,  wear- 
ing apparel,  head  and  footwear  of  every  description.  The 
incorporators  are  Alfred  Prendergast,  manager;  Samuel 
Munroe,  bookkeeper  ;  Arthur  Poulin,  clerk  ;  Joseph 
Skelly,  clerk,  and  Charles  Austin  Barnard,  advocate,  all 
of  Montreal. 


UNIT  WARDROBE  AND  FIXTURE    COMPANY. 

A  charter  has  been  granted  the  "Unit  Wardrobe  & 
Fixture  Company"  (Limited)  for  the  following  objects  : 
To  manufacture,  buy,  sell  and  generally  to  deal  in  ward- 
robes, fixtures,  hangers,  furniture  and  fittings  for  stores, 
warehouses,  residences  and  other  buildings.  The  incor- 
porators are  Charles  F.  Nelson,  manufacturer;  Charles 
H.  Nelson,  manufacturer;  Herbert  Bcatty,  manufacturer; 
Alfred  Wood,  manufacturer,  and  Andrew  Mercer,  manu 
facturer,  all  of  Montreal.  The  capital  stuck  is  $40 
divided   in  hundred   dollar   shares. 
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KEEP    THE    STORE    CLEARED     UP 


ONE  great  fault  with  the  general  stores,  and  with  all 
establishments  who  cannot  afford  to  have  a  thor- 
ough metropolitan  organization,  is  that  they  are 
pretty  apt  to  become  littered  up  with  goods  which  have 
been  shown  to  customers  but  not  sold.  After  an  ex- 
tremely busy  quarter  of  an  hour  with  a  shopper  who  is 
making-  an  especially  and  difficult  selection,  the  counter 
is  apt  to  be  piled  so  high  with  goods  that  it  is  impos- 
sible to  tell  what  there  is  on  hand,  and  where  different 
stock  belongs  :  it  is  often  rumpled,  damaged,  and  some- 
times lost  altogether. 

Not  only  this,  it  frequently  means  the  loss  of  many 
sales  during  the  day,  and  the  one  who  first  began  it  in 
the  morning  is  apt  to  be  a  sufferer  later  in  the  day 
through  similar  acts  on  the  part  of  other  clerks.  The 
firm  is  as  much  to  blame  as  the  clerks  because  they  do 
not  insist  on  closer  and  cleaner  work  in  taking  care  of 
stocks,  yet  the  latter  are  the  ones  who  are  able  to  cor- 
rect things  for  the  good  of  their  own  sales  sheet,  and 
the  article  which  a  customer  calls  for.  In  the  general 
store,  where  every  clerk  has  the  privilege  of  going  to 
every  stock  to  sell  goods,  it  is  almost  impossible  for 
every  one  to  keep  sufficiently  close  watch  of  the  goods  to 
know  what  is  sold  and  what  remains  in  stock.  There  is 
only  one  result  when  something  not  in  its  usual  place  is 
called  for — if  lit  is  not  in  sight  on  the  counter  a  sale  is 
lost,  and  a  customer  more  or  less  disappointed. 

Such  a  state  of  affairs  easily  occurs  during  the  heavy 
trade  of  Spring  and  early  Summer.  Goods  cannot  help 
but  be  tumbled,  but  a  little  reasonable  care  and  fore- 
sight will  not  only  save  the  damages  but  will  also  help 
wonderfully  toward  making  the  next  sale  for  the  clerk 
who  follows  after.  It  is  not  difficult  to  learn  to  do  two 
things  at  once,  especially  when  one  of  the  things  is  with 
the  hands,  and  another  is  with  the  brain.  Every  piece 
of  goods  a  customer  rejects  need  not  be  laid  on  the 
counter  and  left  in  a  heap.  It  doesn't  take  any  longer  to 
wait  upon  a  customer,  if  goods  are  being  rolled  all  the 
time  than  it  does  to  stand  still  and  wait  for  a  decision. 

If  a  customer  decides  she  doesn't  want  the  last  piece 
shown  her  and  is  undecided  about  some  that  are  already 
before  her,  it  is  an  easy  matter  to  roll  up  the  rejected 
piece  and  put  it  on  the  shelf  before  another  has  to  be 
brought  out.  (Jet  the  customer  interested,  and  she  will 
always  allow  you  "time  to  keep  straightened  stock  as  you 
go  along.  It  may  not  be  possible  to  straighten  all,  but 
even  on  a  very  busy  day  it  will  be  a  simple  matter  to 
keep  your  fingers  at  work  putting  the  goods  back  in  place 
while  your  tongue  is  active  in  making  a  sale. 

The  customer  doesn't  have  to  be  neglected  one  in- 
stant while  such  work  is  going  on,  nor  do  you  have  to 
put  up  every  piece.  The  admonition  is  to  put  up  as  fast 
and  as  many  as  you  can.  It  clears  the  way  for  the  next 
fellow,  and  you  will  have  a  right  to  insist  that  the 
others  do  the  same  thing.  Then  you  will  lose  less  sales 
from  having  goods  hidden  in  the  mussed  pile,  and  the 
whoie  store  will  always  be  in  better  condition  to  wait 
on  trade. 

The  department  stores,  where  every  clerk  is  detailed 
to  a  certain  department  and  kept  there  seldom  have  any 
trouble  with  lost  pieces  of  goods.  The  clerks  have  their 
own  stocks  to  look  after,  and  are  prepared  to  know  what 
is  on  hand.  If  a  thing  is  hidden  on  a  rush  day,  some 
one  in  the  stock  knows  where  it  is,  and  they  are  too 
eager  to  make  sales  to  allow  stuff  to  accumulate  on  the 
counters  in  such  a  heap  as  to  allow  a  possibility  of  miss- 
ing them.  But  the  clerks  in  the  big  deparment  stores 
haven't  half  the  chance  of  the  fellows  who  can  run  from 
one  counter  to  another   and  from  one   stock  to  another. 


The  trouble  with  the  latter  is  that  they  don't  know  and 
can't  see  their  opportunity. 

There  is  not  a  manager  of  a  department  store  in  the 
country  who  would  allow  the  counters  to  be  muddled  in 
the  way  they  are  in  the  greater  numbers  of  general 
stores  ;  and  the  clerks  in  a  big  department  know  that 
such  mussing  cannot  be  done.  They  take  pride  in  keep- 
ing their  stocks  clean  and  the  counters  in  good  shape. 
The  clerk  who  goes  from  the  general  store  to  the  depart- 
ment store  where  he  will  be  held  behind  one  counter  or 
in  one  department  will  find  that  his  stock  must  be  look- 
ed after  all  the  time,  and  when  he  does  he  will  find  how 
much  easier  it  is  to  make  sales. 

Let  the  clerks  have  a  mutual  agreement  in  the  store, 
whereby  each  one  will  be  responsible  for  doing  his  best 
to  keep  goods  in  fairly  good  shape.  Agree  upon  a  signal 
for  each  other.  When  a  clerk  becomes  interested  with  a 
customer,  and  begins  to  pile  up  a  heap  of  stuff  and  bury 
things  from  sight,  let  another  clerk  who  notices  it  make 
a  sig-nal  to  call  attention  to  the  fact  and  bring  the  of- 
fender to  a  realization  of  his  shortcoming.  This  signal 
might  be  anything,  two  knocks  with  the  fist  on  the 
counter,  or  perhaps  a  question  aimed  directly  at  the  of- 
fender as  "Did  you  find  that  change  you  lost  ?"  or  some 
similar  expression  which  customers  cannot  understand, 
and  which  will  not  attract  their  attention  and  make 
them  at  all  suspicious  that  they  are  being  referred  to. 


COTTON  GROWING    BY   JAPAN. 

CANADA'S  commercial  agent  in  Japan  writes  :  "Not 
long  ago  American  interests  in  Japan  were  felici- 
tating the  United  States  that  Japan  was  not  and 
could  not  be  a  cotton-growing  country;  and  although  the 
Japanese  might  do  their  own  spinning  and  weaving  ex- 
clusively, the  United  States  would  have  the  supplying  of 
the  raw  cotton.  Now  the  Japan  Advertiser,  the  organ 
of  American  interests  here,  fears  that  'even  that  hope 
must  be  dismissed,  for  the  Japanese  are  turning  their 
attention  to  the  subject  of  cotton  growing  in  Korea  and 
have  reached  the  conclusion  that  that  country  can  pro- 
duce a  supply  adequate  to  the  wants  of  the  manufac- 
turers of  Japan.  It  is  quite  evident  now  that  they  will 
not  go  to  America  for  anything  they  can  produce  at 
home,  and  that  they  will  work  untiringly  to  accomplish 
the  fact  of  becoming  as  nearly  self-dependent  as  pos- 
sible.' " 

DRANK    CYANIDE    OF   POTASSIUM. 

Albert  W.  Edgecombe,  secretary-treasurer  of  the  F. 
B.  Edgecombe  Company,  Limited,  drygoodsmen,  Fred- 
ericton,  N.B.,  died  August  15,  from  cyanide  of  potassium 
poisoning.  That  evening  he  and  Lemuel  A.  W.  Tibitts 
were  sitting  in  the  jewelry  store  of  Shute  &  Co.  Mr. 
Crowe,  to  whom  they  were  talking,  was  called  to  the 
front  of  the  store  and  they  sought  a  drink  of  water. 
They  imbibed  the  contents  of  a  jar  of  the  deadly  poison 
in  mistake.  Tibitts  died  in  half  an  hour,  and  Edge- 
combe lingered  two  and  a  half  hours.  Mr.  Edgecombe 
was  aged  48,  and  leaves  a  wife  and  four  children.  Mr. 
Tibitts  was  52  years  old  and  a  bachelor. 


OUR  TRADE  WITH  ITALY. 

In  1905  Canada's  trade  with  Italy  showed  an  in- 
crease of  28  per  cent,  over  the  previous  year.  Our  ex- 
ports to  that  country  fell  off  21  per  cent.,  but  our  im- 
ports were  55  per  cent,  greater.  The  increases  are  chief- 
in  beaver,  silk  or  fur-felt  hats.  The  value  of  these  goods 
imported  in  1905  was  $14,000,  as  against  $8,225  in  1904. 
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Voiles    a    Big    Proposition — Suitings    Again    in    High   Favor, 

with    Grey    Well    Considered — Many    White    Ground 

Effects,  with   Black  and   Pastel  Stripes — Pastel 

Shades   the   Novelty. 

BUYERS,  after  looking-  over  sample  lines  on  this  side 
of  the  ocean,  are  now  in  Europe  to  complete  Spring 
purchases.  These  have  reached  such  a  stage  that 
ideas  can  be  formed  with  a  reasonable  measure  of  ac- 
curacy as  to  what  will  be  the  offering  in  dress  materials 
for  the  Spring-  of  1907. 

Smooth  finished  suitings  in  tweeds  and  in  worsted 
effects  are  again  put  forth  as  the  leading  early  trade  ma- 
terials, and  for  useful  wear.  prrey,  the  vogue  of  which 
many  considered  was  on  the  wane  this  Fall,  seems  to  be 
as  securely  placed  as  ever.  The  greys  shown  though 
light  in  tone,  are  not  of  the  extremely  light  shades  fa- 
vored this  Spring.  The  feeling  for  checks  suffers  no 
abatement,  though  stripes  are  putting  forth  considerable 
pretentions,  and  are  classed  as  the  leading  novelty.  Even 
in  the  checks  themselves  the  coming  of  the  stripe  may 
be  noted,  for  many  elongated  patterns  are  shown,  and 
many  of  what  appear  to  be  striped  goods  have  indistinct 
bars,  check  fashion.  Indeed  there  seems  to  be  a  settled 
effort  to  push  stripes  that  promises  to  bring  them  to  the 
front  in  the  coming  Spring. 

Pekin  stripes  are  prominent  in  Paris  now,  both  in 
silks  and  in  washing  materials,  but  the  fact  that  they 
are  hard  to  make  up  always  militates  against  them  on 
this   side  of  the  water. 

Shepherds  checks  and  checker-board  effects,  in  black 
and  white,  or  rather  in  white  and  black,  are  classed 
among  the  good  things.  Black  stripes  on  a  white  or 
cream  ground  is  another.  Then  there  is  a  large  group 
of  effects  both  in  check  and  stripe  obtained  by  narrow 
lines  of  black  or  of  pasted  colorings  on  a  white  ground, 
and  it  is  here  that  some  of  the  most  promising  novelties 
are  seen.  Pastel  grounds  plaided  with  deeper  shades  and 
black  and  white  are  also  shown,  indeed  pastel  shades 
play  no   inconsiderable  part  in  the   Spring  line. 

Serges  are  coming  to  the  front  in  old  time  fashion, 
and  black  promises  to  be  extra  good  in  serge.  Navy  is 
always  worn,  and  there  is  also  a  more  than  usually  good 
range  of  colors  in  this  material. 

Voile,  perhaps,  should  head  the  list  of  spring  mate- 
rials, for  it  promises  to  have  all  its  old  time  prominence 
next  spring.     The  vogue  of  open  mesh  materials  is  bring- 


ing in  grenadines  and  grenadine  weaves  to  the  fore'. 
Panamas  are  always- good  when  voiles  are  in  favor,  and 
Panamas,  particularly  with  the  cutting  up  trade,  prom- 
ise well,  and  the  dress  goods  buyer  will  have  to  consider 
them  when  making  up  his  list. 


Wash  Goods. 


Cottons    favored    for    Dressy  Wear,    Particularly    in    Striped 

Sheer  Goods— Sheer  Goods  and  Linens  for  1907, 

with  White  in  the   Proportion  of  10  to  2. 

A  TENDENCY  is  evident  in  those  circles  where  fash- 
ions are  made  to  favor  again  cotton  fabrics  for 
dressy  wear.  During  the  last  few  weeks  an  un- 
usual proportion  of  the  handsome  gowns  worn  at  the 
many  smart  open  air  functions  have  been  made  of  eol 
ton  and  linen  fabrics.  Though  many  of  these  were  white, 
still,  not  a  few  were  of  novelty  cotton  goods,  many  of 
which  were  of  stripes,  made  up  of  white  alternating  with 
a  color.  Many  of  these  were  of  blue  and  white  pin 
stripes.  Ecru  was  much  in  evidence,  and  also  suits  of 
blue,  pink,  green,  and  mauve  linen.  Stripes,  however, 
form  the  extreme  novelty.  Notwithstanding  all  predic- 
tions of  a  return  to  colors  the  advance  sale  of  white 
washing  fabrics  has  been  simply  immense,  so  larg-e  in 
fact,  that  many  agents  are  not  seeking  for  further  or- 
ders, as  they  fear  that  those  thev  already  have  are  .so 
numerous  that  the  mills  they  represent  will  be  taxed  to 
their  utmost  capacity  to  fill  them.  Buyers  who  have  had 
all  kinds  of  trouble  in  getting  these  goods  in  the  past 
season  are  coming  into  the  market  early  for  ]!)II7,  With 
the  result  that  many  mills  are  pretty  well  sold  up.  The 
bulk  of  the  booking  has  been  on  the  sheer  white  fabrics 
that  have  been  so  scarce  this  season— India  linens,  lawns, 
Persian  lawns,  batistes,  mulls,  etc.  Orders  are  also  be 
ing  booked  for  colors  in   these  goods. 

Linen  prices  have  advanced,  hut  in  spite  of  this  tin- 
advance  orders  have  been  of  greater  volume  than  last 
year,  and  buyers  who  thought  that  last  year's  advances 
would  tell  against  the  favor  of  linens,  have  this  year 
placed  big  orders  at  the  higher  price.  Though  white  has 
been  the  heavy  seller,  some  nice-sized  orders  have  been 
placed  for  colored  cloths.  The  material  shades  have  been 
in  good  demand,  and  also  cream.  The  other  colors  sell 
ing  are  blue  shades,  pink,  mauve  and  green,  but  the  pin 
portions  are  as  111  to  2  in  favor  of  white,  that  is,  for 
every   two  pieces  of  colored  linens   sold   there  are  in  whit'-. 
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Dry  Goods  Review 


THe    Opening    of    tHe    Selling 
Season. 


Broadcloths  and    Tweeds  in   First    Place— Brown    the    High 

Novelty— Black    also    Featured— Checks   and    Scotch 

Effects    in    Tweeds    and    Suitings    Strong — 

Tartans    in    High    Favor. 

FALL  selling  season  is  opening  up  unusually  early, 
and  considerably  more  interest  than  is  usual  at 
this  date  is  manifested  in  the  early  displays  of  Fall 
dress  materials.  City  stores  are  beginning'  to  make  ex- 
tended displays  of  the  earliest  arrivals.  These  follow 
closely  the  lines  that  have  been  indicated  ever  since  the 
first  probabilities  were  discussed  in  The  Review. 

Broadcloths  certainly  lead,  and  all  plain  cloths,  such 
as  Venetians,  boxcloths,  serges,  poplins,  etc.,  are  largely 
seen,  and  plain  goods  with  diversity  of  color  for  variety 
is  maintained  as  the  leading  feature.  Black  promises  to 
be  a  conspicuous  factor,  and  with  the  exception  of  a  few 
pastel  tints  all  colors  are  dark. 

Brown  is  increasing  its  lead  as  the  selling  season 
opens  up,  and  there  is  no  doubt  that  the  fashionable 
section  oi  the  trade  will  be  able  to  dispose  of  a  good 
deal  of  brown  material.  The  popular  trade  is,  however, 
touching  brown  with  caution,  for  it  is  felt  that  after  the 
way  this  color  sold  a  couple  of  seasons  ago  it  is  yet  too 
early  for  any  extended  revival.  For  the  woman  who  has 
already  one  half-worn  brown  gown  in  her  wardrobe  will 
scarcely  be  ready  for  another  yet.  Blue,  particularly  in 
very  deep,  dark  shades,  some  of  which  verge  on  black, 
will  be  strong  sellers.  What  are  known  as  the  wine 
shades,  and  soft  dull  shades  of  green,  are  also  com- 
manding a  good  deal  of  attention.  Grey  is  also  up 
again  for  consideration  in  a  considerable  variety  of 
shades— in  elephant,  in  the  metal  greys,  and  in  taupe, 
which  is  a  brown  grey.  This  latter  color  promises  well 
in  millinery,  and  is  also  sure  to  be  taken  up  by  the 
more  exclusive  trade 

An  advance  in  the  art  of  window  displays  has  been 
inaugurated  by  the  R.  Simpson  Co.  With  most  stores 
an  attractive  display  that  draws  customers  and  sells 
goods  is  all  that  is  aimed  at.  That  there  has  been  a 
certain  educative  influence  along  style  lines,  they  have 
all  been  conscious  of.  This  season  this  store  is  culti- 
vating this  style  influence,  and  a  series  of  windows  has 
been  commenced  that  will  give  in  sequence  the  store's 
ideas  as  to  the  leading  colors  and  materials. 

The  first  window  of  this  series,  which  may  in  reality 
be  termed  a  general  forecast,  was  devoted  to  brown. 
This  was  a  window  of  brown  broadcloths,  relieved  with 
fancy  silks  that  toned  in  and  could  be  used  with  the 
cloth.  Laces,  trimmings,  belts,  bags,  etc.,  to  match, 
were  also  shown.  There  was  no  elaborate  background 
to  claim  attention — it  was  the-  goods  themselves  that 
were  the  sole  and  only  object  in  the  window.  After  the 
brown  window  followed  one  of  black,  the  materials  used 
being  black  broadcloth  and  black  and  white  fancy  silks, 
in  checks,  stripes  and  fancy  patterns,  with  the  trim- 
mings and  accessories  to  match.  The  last  window  up  to 
date  is  devoted  to  fancy  colors,  and  has  a  decidedly  new 
background  effect,  which  we  hope  to  be  able  to  illustrate 
another  month. 

Though  plains  are  unusually  good,  fancy  suitings  still 
maintain  the  very  high  position  they  have  obtained  in 
the  trade.  These  come  chiefly  in  what  are  termed  men's 
effects,  and  are  just  as  popular  now  as  they  were  in  the 
early  Spring.  It  was  an  accepted  opinion  that  the  grey 
weave  would  have  expended  its  force  by  the  time  the 
Fall  season  opened,  but  these  srey  effects  in  tweeds  and 
in  worsteds,  with   the   addition  of  a  thread  or  so  of  de- 


cided color,  easily  maintain  their  lead  for  the  making  of 
useful  costumes  for  the  Fall  season.  Checks  and  plaids 
come  out  strongly  in   these  goods. 

Black  and  white  effects  in  shepherds  and  in  fancy 
checks,  some  of  which  are  very  striking,  are  also  well 
shown.  Plaids  in  heather  shades— in  blues,  greys  and 
purples  mixed  with  grey — are  another  novelty,  and  tar- 
tans are  safe  to  repeat  their  last  year's  success.  Little 
or  no  interest  will  be  manifested  in  the  gayer  plaids, 
but  those  in  which  green  and  blue  predominate  will  be 
strong  sellers. 

Velvets    and   Velveteens. 


Pile     Fabrics    Well    Thought    Of— Chiffon    Velvets    Again 

Favored   for  the   High    Class   Trade— Velvet  Opera 

Cloaks  to  be  the  Mode  This  Winter— Light  Weight 

Velvets,  Paons,  etc.,  Used  for  Trimming  and 

Millinery   Purposes— Velveteens  Sharing 

the  Popularity  of  Velvets. 

VELVETS  and  velveteens  have  an  unusually  good 
prospect  before  them  this  Fall,  not  only  for 
trimmings  but  for  costume  purposes  also.  Many 
of  the  newer  trimmings  are  formed  principally  of  velvet 
and  the  dressmaker  is  sure  to  supplement  these  with 
some  additional  material  from  the  piece.  .  In  the  millin- 
ery field  the  velvet  hat  is  again  selected  as  the  leader, 
and  quantities  of  velvet  will  be  cut  up  for  trimming 
purposes  for  the  felt  and  other  hats. 

Light  chiffon  finishes  in  all  kinds  of  velvet  are  re- 
quired, but  the  most  popular  of  all  seems  to  be  the 
chiffon  paon  velvets.  This  velvet  is  particularly  adapted 
for  millinery  use,  and  is  not  unduely  expensive.  The 
new  velveteens  are  remarkable-  for  their  high  finish, 
sheen,  and  rich  coloring,  and  as  they  are  guaranteed 
both  fast  pile  and  dye  when  of  standard  make  there  is 
no  reason  why  the  trade  should  not  be  a  large  one.  The 
rich  dark  colors  popular  this  Fall  are  particularly  favor- 
able to  this  fabric.  Black  will  certainly  be  a  strong 
factor.  Late  last  year  the  smartly  dressed  New  York 
woman  evinced  a  strong  prediliction  for  black  velveteen 
costumes,  which  she  wore  with  ermine  or  white  fox  furs, 
and  this  year  the  vogue  of  this  attractive  combination 
already  shows  signs  of  becoming  extensive.  Brown  oc- 
cupies a  particularly  strong  position  in  velveteens,  and 
dark  blues,  greens,  olives,  wines  and  dull  reds  stand 
high  in  the  color   selection. 

Paris  is  beginning  to  take  an  interest  in  fancy 
plushes  and  imitation  furs  for  coat  purposes,  and  there 
are  signs  of  a  revival  in  favor  of  these  goods.  Some 
very  handsome  coats,  both  long  and  short,  are  being 
sent  over  made  from  these  goods.  Clever  imitations  of 
squirrel  and  chinchilla  are  shown  for  coat  linings,  and 
bear  skin  is  again  to  the  fore  for  children's  coats  and 
for  opera  and  evening  cloaks. 


SAMUEL  WENER  A  BENEDICT. 

Samuel  Wener,  of  the  Montreal  Waterproof  Clothing 
Co.,  will  marry  Miss  M.  Levinson,  daughter  of  Mr.  Lev- 
inson,  of  S.  Levinson  &  Co.,  clothing  manufacturers, 
Montreal,  on  the  fifth  of  September,  and  will  sail  on  the 
7th  by  the  S.S.  Empress  of  Ireland  for  a  two  months' 
wedding  trip,  with  business  combined,  of  England,  Ger- 
many and  France. 

Mr.  Wener,  who  has  looked  after  the  manufacturing 
end  of  the  business  for  the  Waterproof  Co.,  is  one  of  the 
most  popular  young  men  in  the  trade,  and  received  many 
congratulations  last  month  from  those  "in  the  know." 
While  abroad  he  will  make  a  close  study  of  garment  con- 
ditions in  Germany. 
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Business  Can  Never  Stay 

Away  From  Such 

Great  Values 

YOU'RE  AFTER  THE  "EA3Y-TO-GET " 
AND   "GOOD-WHEN-GOTTEN"    TRADE. 

WE  ARE  MAKING 

Spring  Dress  Goods 

WITH  THAT  TRADE  FOR  YOU  IN  MIND. 

WE  SHOW  FANCY  NEW  EFFECTS- 
SHADOW  PATTERNS,  SMALL  CHECKS 
AND  STRIPES. 

THAT  THE  WOMEN  OF  YOUR  TOWN 
COULD  BE  APPEALED  TO  BY  A  SHOW- 
ING OF  OUR  GOODS  IN  YOUR  STORE 
IS  A   CERTAINTY. 


THE 


HARRIS  <&>  COMPANY,   Limited 

ROCKWOOD,  ONT. 

SELLING  AGENTS 

MONYPENNY  BROS.   &  CO. 


TORONTO 


MONTREAL 


Cable  Address,  "McRAE,"  Winnipeg 


Office,  511  Ashdown 


JOHN  McRAE  &  CO, 

Manufacturers  Agents 
Dry   Goods    Specialties 

WINNIPEG 


REPRESENTING  : 

JOHN  BRIGHT  &  BROS.,  Ltd. 

Rochdale,  Eng. 

Carpet  Manufacturers 

J.  &  W.  BURGESS,  Athlone,  Ireland 
Manufacturers  of  the  Famous  Irish  Tweeds 

J.  A.  TUCKER  &  CO.,  Boston,  Mass. 
Sheep  Lined  Coats 

BEAVER  RUBBER  CLOTHING  CO.,  Ltd. 

Montreal,  Que. 


Correspondence  solicited  from  Canadian  manu- 
facturers desiring  live,  up-to-date  representation  in 
the  West. 


'PIRLE'  Finish 

Indispensable  for  the  Open-Air  Girl. 

"LADY'S  REALM"  says  : 

"The  out-door  girl  who  loves  to  cycle,  walk  and  drive  will  never  wear 
anything  but  a  'Pirle'  costume  when  she  has  once  donned  one.  It  may  be 
the  shower  of  May  or  the  storm  of  November,  her  neat  cloth  dress  will 
remain  unspotted  and  unshrunk,  and,  when  dry,  will  be  as  fresh  as  when 
it  came  from  the  tailor's  hands." 


Registered  Trade  Mark. 


"Madge"  in  "Truth"  says: 

"Every  dressmaker  ought  to  leave  out  a  bit  of  selvedge  somewhere  with 
the 'Pirle'  stamp  on  it,  as  this  affords  an  absolute  guarantee  for  the  wearer. 

"The  proprietors  undertake  to  make  good  any  material  so  stamped  that 
has  been  actually  damaged  by  rain." 


TO  BE  OBTAINED  FROM  THE  LEADING  IMPORTERS 
or  full  particulars  from 

E.  RIPLEY  £»  SON,  Limited, 

100c.,   Queen  Victoria   Street,  LONDON,  EX.,   CNOLAND. 
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WHETHER  IT'S  TWEEDS 

TOR  THE  SPORTSMAN 

or  Costume-Cloths  for  Milady,  there're  styles  and  weights  to  suit  all  requirement  in  Hewson's. 
Always  something  new  and  stunning  in  patterns  and  color-schemes — not  only  the  latest  Parisian 
and  London  designs,  but  original  ideas  skilfully    carried  out — in  pure-wool    weaves,    dependable 


n  pverv  thread. 


Hewson  "BANNOCKBURNS"  are  just  the  tweeds  men  need  for  shooting- 
trips — thick,  almost  rain-proof.  From  these  to  the  smooth,  fine,  light 
Costume-Cloth,  there  is  every  grade. 


V\ll  trade-winners,  "Writ©  for  samples  ofnew  pfttterna 


HEWSON  WOOLEN  MILLS,  Limited,  AMHERST,  N.S. 


Made  in  Canada.    Made  to  Sell  in  Canada. 


WE  ARE  MAKING 


Braids  S>  Trimmings  S>  Novelties 

in  Canada  and   we  want  you  to  sell  them  in  Canada.     We  are  not 

only  making  these  goods— we  are  making  them  in  extra  fine 
style,  in  extra  large  range. 


YOU    DO    WELL    TO    SEE   WHAT    WE    HAVE 
TO    SHOW    BEFORE    YOU    BUY. 


TKe  Laces  &,  Braids  Mfg.  Company 

TORONTO    JUNCTION,    ONTARIO. 


RHYS  D.  FAIRBAIRN, 


(Limited) 


MANUFACTURERS 


LOUISE    UNDERSKIRTS — 

Best  values  in  the  trade  at  $7.50  to  $18.00  doz.     Newest  novelties  in  silk  petticoats. 

PLAITED   SKIRTS- 

Accordion,  Sun,  Side  and  Box  Plaited,  very    popular  this  season. 

Travellers  showing  a   full  range  of   fall  samples 

8-10  Wellington  St.  East,        -         -         TORONTO 

Montreal  Office  :  Hug'h  Henry,  20-4  St.  James  Street 
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Ladies'   NecKwear 


Domestic    Manufacturers   Satisfied   with   the   Results   of  the 

Summer  Season,  and  are  making  Extensive  Preparations 

for  the  Fall— The  Frilling  Business  to  Assume   Large 

Proportions— Two  Tone   Effects  the  Fad    of  the 

Moment. 

ALTOGETHER  their  is  no  doubt,  that  the  present 
Fashions  of  dressing  the  neck-  the  absence  of  collar 
on  the  one  hand,  and  the  collar  attached  to  the 
blouse  on  the  other — have  cut  into  the  sale  of  ladies' 
neckwear,  the  home  manufacturers  report  on  the  whole  a 
very  good  season.  This  satisfactory  result  has  been  at- 
tained by  extra  effort  on  their  part,  and  by  always  hav- 
ing something  tasty  and  new  to  show  to  the  trade, 
something  that  will  catch  the  eye  of  your  customer  as 
she  passes  through  your  department  and  tempt  her  to 
buy,  irrespective  of  her  needs.  Even  though  the  trade1 
has  presented  more  difficulties  this  season,  the  retailer 
who  has  bought  in  small  quantities,  and  has  always 
something  fresh  to  show,  has  no  cause  to  quarrel  with 
the  results  of  the  season.  Novelty,  at  all  times,  is  the 
breath  of  life  of  the  neckwear  trade,  and  never  more  so 
than   at   the  present    time. 

Buyers  who  are  in  the  habit  of  placing  heavy  orders 
to  get  prices  are  simply  loaded  up  with  stock,  and  many 
of  them  have  made  the  second  mistake  of  not  showing  or 
pushing  later  novelties,  fearing  that  they  would  prevent 
the  sale  of  the  stock  on  hand.  This  course  has  been  an 
injury  to  their  departments,  for  if  a  woman  has  not  been 
t emitted  by  some  new  idea  or  style,  she  has  not  pur- 
chased at  all,  as  the  wearing  of  a  collar  has  been  option- 
al   this    season. 

Take  the  Peter  Pan,  for  instance,  the  most  popular 
novelty  seen  this  Summer.  Many  stores,  some  of  the 
largest  among  them,  have  not  shown  this  style  of 
collar  at  all.  If  asked  for  it  a  small  selection  has  been 
produced,  but  neither  this  nor  other  leading  novelties 
have  been  featured.  This  trade  has  been  lost  while  the 
sale  of  the  back  numbers  have  not  been  materially 
helped. 

A  notable  exception  to  this  line  of  policy  has  been 
that  pursued  by  the  manager  of  the  neckwear  depart- 
ment of  the  W.   A.  Murray  Co.     All   through  the  Summer 
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X 

Two-Tone  Effect   in  Black  and  White,   the   Latest   in   Frillings. 

the  window  on  the  east  side  of  the  main  entrance  has 
been  used  to  display  ladies'  neckwear,  etc.,  and  every 
visit  to  the  department  has  disclosed  some  novelty.  Had 
not  results  been  satisfactory  it  is  not  likely  this  depart 
inent  would  have  Long  enjoyed  the  almost  exclusive  use 
of   so    much    valuable    window    space,    and    this    result    has 


been  obtained  in  the  face  of  the  fact,  that  the  store 
caters  to  just  that  ehiss  of  trade  that  is  most  strongly 
influenced  by  every  fashion  change. 

Buy  lightly,  according  to  your  output,  and  buy  often, 
is  always  a  sure  policy,  but.  more  particularly  so  now, 
when  the  selling  depends  mainly  on  novelty  and  attrac 
t  iv  eness. 

Now    that,    the    heated    season    is    getting    over,    neck- 
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ADVANCE    STYLE    IN    FALL    NECKWEAR 

Chiffon  Stock,   Trimmed   Guipure,   Galoon  and   Pompadour  Embroidery, 
Shown   by  Rhys  D.  Fairburn. 

wear  in  the  accepted  term  will  be  more  of  a  necessity, 
and  there  will  be  a  corresponding  increase  in  sales.  The 
difficulty  of  doing  business  has  put  the  manufacturers 
on  their  merits,  and  the  range  of  desirable  novelties  for 
Fall  will  be  a  large  one.  Tailored  styles  in  silk,  chiefly 
in  the  cheaper  prices,  and  also  in  washing  neckwear,  will 
be  shown.  Soft,  fluffy  effects  with  long  or  short  tabs, 
and  with  tab  attached,  are  extensively  featured  in  de- 
sirable styles.  The  straight  band  neck  and  long  peas- 
trim  has  made  its  appearance  in  other  than  washing  ma- 
terials. 

A  new  feature  is  the  using  of  artificial  silk  shell 
braids  and  gimp's,  not  only  with  silk  but  also  with  lace 
and  chiffon.  Valenciennes  lace  and  chiffon  are  very  much 
in  evidence,  and  medallions  and  narrow  galloons  of 
Venise  and  guipure  are  much  used.  Beads,  spangles  and 
newer  still,  ribbon  embroideries  in  pompadour  colorings, 
are  a  late  novelty.  The  stock  we  illustrate  is  trimmed  in 
this  manner  with  tiny  rose  and  linden  green  ribbon 
flowers. 

Frillings  are  stronger  than  ever,  and  very  extensive 
preparations  are  being  made  for  taking  care  of  the  Fall 
trade.  Bast  Fall  was  a  big  selling  season,  and  there  has 
been  little  or  no  let  up  iii  the  demand  all  through  the 
Summer.     For  the  Fall  and  Winter  selling  prospects  are 
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Dry  Goods  Review 


KNIGHTHOOD  IN  FLOWER 

W.  H.  STOREY  &  SON are  ^g""8  ot  the  01ove 

No  other  glove  makers   have   received   this  royal 
distinction. 

The  requisites  are  : 


1.  To  be  a  manufacturer  of  gloves  for  a  quarter 

of  a  century  or  more. 

2.  To  never  have  made  a  "bad"  glove. 

3.  To  have  millions  ot  gloves  in  use. 

4.  To   never   have   charged   more   than  fair 

prices. 

5.  To  be  hustlers  at  filling  orders. 

When  you  sell  Storey's  Gloves,  Mocassins,  Mittens, 
etc.,  you  sell  royal  goods.  The  1906  display  is 
certainly  "  slick." 


W.  H.  STOREY  &  SON,  Limited 


ACTON,  ONT. 

"The  Glovers  of  Canada' 


ESTABLISHED    1868 


Win,  Bartleet  &  Sons 

Established  1750 

ABBEY  MILLS,    -     REDDITCH,  ENG- 

CELEBRATED 

"Archer  Brand" 

Sewing  Needles 

Iq  use  156  years. 
QUALITY    UNEXCELLED 


Facsimile  of  paper. 


WM.  CROFT  &  SONS 

Established  1855 
Sole   Distibutors   for  Canada 

Specialties  in— 

Combs,  Hair  Ornaments.  Brushes,  Purses,  Van- 
ity Baps,  Playing  Cards,  Harmonicas,  Pocket  Cutlery, 
Razors  and  Strops,  Dry  Goods  Sundries,  Druggists' 
Sundries,  Tobacconists'  Sundries  and  Pipes. 

Stock  complete  in  all  departments. 

Should  one  of  our  9  representatives  not  call,  write 
direct. 

1 26,  I28,  1 30,  1 32  EAST  QUEEN  STREET 

TORONTO 


brighter  than  ever,  and  besides  the  old  standbys  a  rich 
range  of  novelties  have  been  prepared.  The  latest  fad  is 
the  two-tone  effects,  consisting  of  a  colored  centre  be- 
tween two  rows  of  white.     This  effect  we  illustrate. 


LONG  BLACK  KID   GLOVES. 

LAST  month  arrivals  of  long  kid  gloves  reached  Can- 
adian markets  and  were  rapidly  shipped  to  custom- 
ers who  had  back  orders  on  file  for  long  periods 
At  time  of  writing  some  Montreal  firms  have  a  few  long 
black  kid  gloves,  16-button  length,  in  good  sizes,  at 
$19.50.  Readers  of  The  Review  communicating  with  this 
department  will  be  placed  in  touch  with  the  source  of 
supply. 

It  is  the  skin  dealers  who  have  made  the  money  over 
the  present  glove  situation,  and  manufacturers  who  have 
been  obliged  to  keep  factories  running  could  have  made  a 
great  deal  more  money  by  selling  their  stock.  The  high 
prices  of  kid  gloves  have  acted  as  a  further  stimulus  to 
the  extraordinary  demand  for  fabric  gloves. 


Long  Silft  Gloves  Sold  Up 
For  1907 


A  Report  From  Chemnitz  That  Gives  Clear 
Idea  of  the  Conditions. 

ON  every  side  is  heard  comment  on  the  re- 
markable condition  of  the  great  foreign 
hosiery  and  glove  centre,  Chemnitz,  but 
the  situation  has  not  been  better  summarized 
than  in  the  following  direct  report,  which  has 
reached   a  Montreal  jobber  : 

"If  one  wants  to  paint  the  present  situa- 
tion in  short  words,  one  simply  has  to  say 
that  neither  in  hosiery  nor  in  gloves  any  fur- 
ther goods  can  be  got.  Stocks  there  are 
none  !  The  production  is  taken  up  for  a  long 
period  of  time,  and  if  further  orders  are  ac- 
cepted it  is  by  such  manufacturers  as  have 
prudently  kept  over  some  of  their  production 
for  old  customers.  In  long  gloves  for  next 
Summer  every  dozen  that  can  be  produced  is 
sold.  Silk  gloves  of  any  description  cannot 
be  procured  anywhere.  The  anxiety  to  get 
goods  is  so  great  that  some  houses  already 
propose  orders  for  Winter,  1907,  on  the  basis 
of  the  goods  which  they  have  been  buying  for 
the  previous  Winter.  They  are  trying  to  in- 
duce the  manufacturers  to  show  samples  for 
next  Winter,  which,  however,  they  have  to  re- 
fuse. They  could  not  do  this  very  well,  for 
the  risk  in  covering  the  material  for  a  time 
so  far  ahead  is  very  great.  They  do  not  like 
to  go  in  for  that  dangerous  speculation." 


EARLY  ORDERS  FOR  1907. 

In  laces  and'  embroideries  this  year  slow  deliveries 
and  a  scarcity  of  goods  bothered  many  jobbers  and  re- 
tailers, and  as  there  is  every  probability  of  another  re- 
cord season  in  these  lines  orders  should  be  placed  freely 
for  all  staple  ideas  in  French  vals.  A  Montreal  importer 
speaking  to  The  Review,  expounded  upon  this  at  length, 
and  also  spoke  of  the  revival  of  Cluny  laces.  He  also 
considered  black  laces  good  property  for  1907. 
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THE   CELEBRATED 

Vallier's 

ma 

Gloves 

are  recognized   to    be 

The  Finest  and  Best  Gloves 
Made 


All  high  class  stores  should  have  them  in  stock. 

H.  Laurencelle 

Sole  Agent  for  Canada 
207  St.  James  Street.  MONTREAL 
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To  Manufacturers  Only 


IT'S  IMPORTANT  TO  SEE  ABOUT 
SEWING  SILK 


Newest,  brightest  and  best 

Looks  like  silk 

Wears  like  silk 

One  quarter  the  price  of  silk 

A  Canadian  product  of  the  highest 
standard,  recommended  for  its  length, 
strength  and  smoothness.  Used  for 
all  sewing  purposes. 

Full  stock  of  colors  carried  at  all 
times. 
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I    Andrew  H.  McDowell  Co.    I 

Incorporated  T 

♦  MONTREAL  TORONTO       ♦ 

J  : 
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SHOE  LACES 


We  turn  out  thousands  of  grosses  of 

Tubular,  Flat  and  Twisted  Laces 

every  week,  and  are  able  to  supply 
every  requirement  of  the  trade. 


Some  of  our  Specialties : 


SILK  WEBS, 

PRUSSIANS, 

MENDINGS, 

ELASTICS,  Etc. 


The  "Electric,"   Silk   Finish,  Stylish,    Neat,    Strong. 
The  lace  for  high  class  trade. 

The   "Viking."     Medium  Grade  Lace. 
A  thoroughly  reliable  lace. 

The   "Zodiac."    Superior    Porpoise  Finished   Leather 
Lace.    Spiral  Tagged. 
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We  are  ready  to  serve  you 


^■^/i?/™  We've  got  the  latest  Dress  G-oods,  the  best 

2  n^fc^  ^^  values  in  Fall  Hosiery,  and  the  most  complete 

yJ^f  V  stock  of  Dress  Accessories  in  the  trade. 

Page  No. 2_? 
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Here  are  three  of  our  best  sellers. 

EX6  Ladies  White  Kid  Belts,  toTu  50c. 

"Seller"  Cashmere  Hose,  to  retail  at  25c. 

"JAH22"     Light     Grey    Check 
Tweed,  to  retail  at  50c. 

Think  carefully,   judge  wisely,   and  act 

promptly,  for  stocks  are  going  down 

and  prices  going  up. 

Send  your  letter  orders  in  and  remember 
that  in  filling  them 

"WE  PUT  OURSELVES  IN  YOUR  PLACE" 


The  W.  R.  Brock  Company,  Limited 

MONTREAL 
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Parasols  and    Umbrellas 


Parasols  Have  Enjoyed  an  Unusally  Long  Selling  Season 

This    Year;    Due   in   a    Measure   to  the    Linen 

Parasol — Late  Paris  Novelties  Described 

TIIK  extended  season  that  parasols  have  had  this 
year  has  been  a  matter  of  comment  in  the  trade. 
This  is  attributed  bj  some  authorities  to  the  in- 
troduction of  the  linen  parasol.  Though  a  fair  business 
has  been  done  on  linens,  taffeta  coachings  in  solids, 
stripes,  checks,  etc.,  have  sold  best.  The  fact  that 
linen  effects  have  been  so  varied  would  in  itself  account 
for  the  good  reception  they  have  had.  They  have  sold 
well  in  just  plain  linen  and  in  the  lingerie,  and  in  em- 
broidered  style  the  range  has  been  unlimited.  The  fine 
summerlike  weather  is  bringing  out  parasols  in  large 
numbers,  both  at  the  races  in  Paris  and  on  the  prom- 
enades at  the  various  smart  spas  and  seaside  resorts. 

A  correspondent  from  Paris  says  that  owing  to  the 
number  of  white  linen  costumes  and  lingerie  frocks  of 
cambric,  lawn,  etc.,  worn,  the  display  of  white  parasols 
has  been  very  great.  Fully  one-third  are  all  white  and 
a  good  proportion  of  the  rest  are  open-work  white  goods 
over  a  colored  lining,  or  of  white  ornamented  with 
colored  ribbon  embroidery,  Parasols  of  irlande  and 
alencon  lace  are  not  new,  but  those  covered  with  Valen- 
ciennes are,  and  are  much  liked.  Grass  lawn  run  in 
hemstitched  tucks  are  also  well  worn. 

The  sticks  used  for  mounting  all  white  parasols  are 
cither  enameled  white,  or  are  of  very  light  colored  pol- 
ished or  rustic  wood,  often  with  a  touch  of  color  at  the 
handle.  When  the  parasol  has  a  tinted  lining  the  stick 
and  the  casings  of  the  ribs  and  stretchers  are  the  color 
of  the  lining.  It  is  more  usual  to  case  than  to  gild  the 
ribs  now.  The  parasol  must  harmonize  now,  and  is  often 
selected  to  go  with  the  hat  rather  than  the  gown.  This 
explains  the  many  seen  in  millinery  colors  such  as 
dubarry  pink,  corinthe,  auberge,  vicux  blue,  hydrangea 
blue,  orchid  and  palme,  shrimp  pink,  apple  blossom,  re- 
seda,   lime  blossom,  green,   etc. 

Lace 


Very  Large   Import  Orders  Placed  for  Valenciennes — No 

New    Developments  as   yet  for  the  Fall,    but  the 

Impression  Gaining  that   Black  will   be  in 

a  Leading   Position. 

THE  only  novelty  that  has  showed  any  signs  of  de- 
veloping largely  is  the  vogue  of  black,  which 
promises  to  be  very  strong  in  the  coming  Fall. 
Silk  laces,  as  usual,  when  black  is  worn,  are  first  con- 
sidered, as  they  keep  their  color.  Mercerized  laces,  and 
laces  with  an  admixture  of  artificial  silk,  will  also  sell. 
Light  chant  illy  s  are  the  leading  silk  lace,  and  in  heavy 
makes  come  the  venises  and  guipures,  while  the  em- 
broidered effects  in  heavy  pattern  come  mid-way  be- 
tween. In  fact  the  majority  of  patterns  that  are  good 
in  white  have  been  duplicated  in  black  also.  No  lace  can 
be  said  to  be  the  leader,  but  a  big  range  of  varieties  are 
shown  and  the  taste  of  the  customer  and  the  use  the 
lace  is  going  to  be  put  to  governs  the  selection. 

The  mingling  of  light  and  heavy  lace,  or  the  com- 
bining- of  two  or  more  laces  in  one  garment,  or  the 
trimming  of  one  garment,   is  still  the  vogue. 

The  end  of  the  season's  fashions  show  no  falling  off 
in  the  favor  in  which  lace  is  regarded,  and  gowns  simple 
or  elaborate  are  all  more  or  less  lace  trimmed.  This  is 
well  established  feature  of  the  fashions,  and  one  that 
will  carry  into  the  Fall.  Even  the  tailor-made  has  sonic 
feminine   softening-   of   dainty    lace,   and    all   toilettes   of     a 


Special  Notice  to 
Ribbon  Buyers 

All  the  new  features  of  the  Fall 
season  ARE  IN  STOCK.  Fashion 
dictates  that  Ribbons  be  more  in  use 
than  ever.  When  you  want  Ribbons 
that  make  you  big  profits  order  from 

The  Ribbon  House  of  Canada. 

Walter  H.  Barry  &  Co. 

2J4  McGill  Street,  Montreal 


♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦*♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 

j  For  Fall  and  Holidays  j 


♦ 
♦ 


TO  BUYERS  OF  JAPANESE  GOODS; 


♦  Our  experience  in  these  lines  means   a   posi-  T 

♦  tive  saving  to  you.  If  you  doubt  this  statement  ♦ 
▲  send  for  samples  of  any  of  the  following  goods.  + 

♦  ♦ 

♦  We  show  many  exclusive  novelties  in  :  ♦ 

♦  ♦ 

♦  Decorated  China  and 

♦  Crockery,  ♦ 
J  Leather  Goods,  Cloisonnes,  X 
X  Lacquered  Ware,  Bronzes,  X 
X  Toys,  Fans,  Lanterns, 

X  Umbrellas,  etc.  } 

♦  ♦ 


Add  some  of  these  lines  to  your  stock. 


♦ 
♦ 
♦ 
♦ 
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THE  JAPANESE  HOUSE 
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♦ 
♦ 
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:  SHORT  &  CO., 


Board  of  Trade 
Building: 


Montreal  I 
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REVILLON  BROS.,  Limited 


Fashion's  Latest  Creations  for  Fall 

With  vacation  time  over  retailers  will  soon  have  a  steady  demand 
for  the  latest  novelties  in  dry  goods  for  afternoon,  reception  and 
evening  wear.  In  this  connection  our  buying  facilities  give  us  a 
position  as  fashion  forecasters  and  we  have  searched  the  best  markets 
and  demanded  the  latest  productions  for  your  choosing.  During  the 
fall  we  will  carry  in  stock  a  broad  assortment  of  the  lines  travellers 
are  now  showing  samples  of. 

We  believe  it  will  be  to  your  advantage  to  see  our  lines — Dress 
Fabrics,  including  wide  selections  of  SilK  Velvets,  Broad- 
cloths, CHiffon  Taffetas,  Poplins,  Fancy  Amure 
ClotKs,    Crepes,   and   SilK   and   Wool   Mixtures.      We  are 

specialists  in  combed  wool  fabrics  and  these  goods  are  distinctive  for 
color,  tone,  finish  and  draping  qualities. 

SilKs  for  Afternoon  and  Evening  Wear.  We  recommend 
Printed,  Embroidered  and  Beaded  Chiffons,  Crepe  de 
CKines  and  Radium  ClotK. 

Exclusive  novelties  in  Fancy  Combs,  Belts  and  BucKles 
and  Embroidered  SilK  Opera  Bags. 

In  our  collection  of  Laces  we  have  reserved  some  exclusive 
designs.  Novelties  in  Valenciennes,  Maltese  and  IrisH 
Points  are  well  represented. 

Special  attention  is  drawn  to  Our  Range  of  Ribbons.     We 

invite  comparison  of  values.     A  very  large  stock  will  be  carried  for 
the  convenience  of  customers. 

Careful  buying  of  the  right  things  will  be  the  key  note  to  a  profit- 
able fall  trade  in  these  lines.  We  shall  be  glad  to  have  you  look  at  our 
collection  at  our  salesroom  or  upon  request  our  representatives  will  call. 


REVILLON  BROS.,  Limited 


134-136    McGILL   STREET,    MONTREAL 


PARIS 
MOSCOW 


LONDON 
NIJNY 


NEW  YORK 
NICOLAEIV 


LEIPZIC 
RMABAROSK 
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SHANGHAI 
BOKHARA 


EDflONTON 
PRINCE  ALBERT 
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What  about  CMC  Hose  Supporters? 

Do  you  stock  these  goods  ?    Are 
your  customers  asking  for  them? 


CMC 

Hose  Supporters 

have  had  such  an  enormous  sale  and  great 
success  for  the  following  reasons  : 

They  fasten  without  safety  pins  or  buttons, 
and  hold  firmly  without  injury  to  the  corset. 

Will  not  tear  the  child's  waist.    • 

The  only  fastner  that  absolutely  will  not 
tear  the  finest  silk  or  lisle  stocking. 

Especially  adapted  to  the  straight  front 
corset. 

Does  away  with  all  sewing,  pads  and  other 
bungling  devices.  When  on,  they  stay.  Can 
be  adjusted  to  any  portion  of  the  corset  to 
get  any  desired  effect. 


CMC  Hose  Supporters 
for  Men 


IF  you  are  a  customer  you  know  all  about 
CMC  Hose  Supporters  ;  if  you  are  not, 
we  want  you  to  be.  You  will  then  have 
hose  supporters  that  will  be  appreciated  by 
your  customers,  and  something  that  has 
quality  that  you  can  recommend  and  guar- 
antee— we  stand  behind  you  in  this.  We 
make  fifty  numbers  in  all.  The  accompany- 
ing cut  shows  a  few  of  the  plain  staple 
numbers. 


A  Gun  Metal  Display  Stand  sup- 
plied free  to  all  CMC  customers. 
Write  for  sample  order  and  stand 
to-day. 


ClWestwood&Co. 


Limited 


MANUFACTURERS 


64  Bay  St.      TORONTO 


No.  23        No.  20       No.  18       No.  16      No.  15 

SUPER  LISLE  WEB,  PLAIN 

Made  in  Black,   White  and  Tan 

STYLE  NO.  PEB  DOZ. 

15  Infants' Lisle *'-75 

16  Child's  Lisle 2.00 

18    Hisses' Lisle   2.15 

20  Ladles' Lisle   2.25 

BEST  SILK  WEB,  PLAIN 

Black,  White,  Pink  and  Blue 

15S   Infants' Silk  $3-oo 

16S    Child's  Silk 3.25 

18S    Misses' Silk 3  so 

20S     Ladies' Silk 3.7s 

SUPER  LISLE-EXTRA  STRONG 

7-8  in.  Elastic.     Non  Elastic  Top 
Black,  White,  Pink  and  Blue 

21  Childs'  Lisle   $300 

22  Ladies' Lisle    3.60 
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dressy  description  are  lavishly  trimmed  with  lace.  Lace 
is  the  natural  accompanyment  to  the  filmy  delicate 
fabrics  now  employed,  and  as  long  as  the  fashion  calls 
for  the  one  the  other  will  be  favored.  Dressmakers  re- 
alize that  there  is  no  other  trimming'  that  will  give  the 
same  rich  and  varied  effect  as  lace. 

The  return  of  black  into  the  realms  of  fashion  has 
brought  in  its  train  a  big  revival  in  the  use  of  black 
lace,  and  this  will  certainly  be  the  novelty  note  this 
Fall,  and  one  of  the  popular  trimming  schemes  promises 
to  be  the  use  of  black  lace  over  white  or  a  color.  Last 
month  we  showed  a  black  broadcloth  suit  with  bolero 
fashioned  in  this  manner,  being  of  black  guipure  lace 
over  green  silk.  Black  lace,  however,  docs  not  promise 
to  eclipse  white,  hut  will  occupy  a  field  of  its  own. 

Many  authorities  thought  that  the  culmination  of  the 
vogue  of  Valenciennes  laces  had  been  reached  this  Sum- 
mer, but  nothing  seems  to  touch  its  standing.  Very 
large  import  orders  were  placed  for  this  lace  a  year  ago 
— so  large  that  at  the  time  they  occasioned  much  com- 
ment. It  is  safe  to  say  that  many  retailers  wished  be- 
fore the  season  was  well  under  way  that  their  orders  had 
been  much  more  liberal,  while  the  cautious  buyers  who 
waited  for  the  demand  from  their  trade  to  determine  the 
size  of  their  orders  have  been  doing  business  under  diffi- 
culties all  through  the  Summer  season.  The  boom  in 
vals  is  still  growing,  and  all  orders  placed  this  year  are 
largely  in  advance  of  all  previous  ones,  and  in  the  face 
of  advanced  prices. 


Braids  and   Trimmings 


Interest    in    Trimmings   Growing — Braids,   Chiefly  in    Pulls, 

Leading— French    Bands  of  Braid  and  Velvet 

the  Latest  Novelty. 

WHILE  there  is  as  yet  a  want  of  confidence  that  re- 
tards the  buying  in  many  lines  of  dress  trim- 
mings, there  is  decidedly  more  interest  manifest- 
ed in  them  than  for  the  past  few  seasons.  This  want  of 
confidence  does  not  apply  to  braids — the  brisk  demand 
experienced  this  Spring  settled  their  position.  The 
Spring  season,  though  short,  was  a  decidedly  good  one. 
and  those  connected  with  the  braid  trade  are  well  satis- 
fied with  the  between  season  demand.  Braids  are  de- 
cidedly in  high  favor  for  the  Fall  season,  and  both  plain 
and  fancy  pulls  in  colors  to  match,  and  in  black,  and 
black  and  white  effects  are  largely  shown.  The  simplest 
effect  is  a  plain  braid  with  a  fancy  plait  edge,  or  with 
an  uncut  fringe  effect.  This  is  often  brightened  by  a 
thread  or  so  of  tinsel.  Indeed  just  a  thread  or  so  of 
tinsel   is   much    used   to    add    to    the   effectiveness     of     the 


cagle  Button 

>  204  St.  James  St.  ^. 

MONTREAL 


Indian  and  Soesl  Brand  Sewing  Needles. 
Machine  Needles  for  every  machine. 
Crochet  Hooks— Bone.  Steel  and  Vulcanite. 
Knitting  Pins— Bone,  Wood  and  Vulcanite. 
Mesh  Bones.    Netting  Needles.     Tatting  Shuttles. 
Bodkins.    Toilet  and  Hat  Pins.    Darners. 

BUTTONS  OF  ALL  KINDS.        TAILORS' TRIMMINGS.       GENERAL  SMALLWARES 


majority  of  trimmings.  Many  handsome  fancy  patterns 
in  black  pulls  are  shown,  and  there  are  also  numberless 
good  designs  in  black  and  white.  Very  bright  shell  and 
waved  novelties  are  also   seen. 

A  novelty  that  promises  to  develop  unusual  selling 
strength  is  the  French  band.  This  is  a  highly  attrac- 
tive trimming,  being  made  up  of  a  bright  diamond  braid 
as  a  background  overlaid  with  a  cut  pattern  in  velvet 
and  spun  silk.  Some,  again,  are  embroidered  in  Persian 
and  pompadour  designs  and  colors.  These  bands  are  de- 
signed chiefly  for  vesting  purposes,  and  some  have  tiny 
buttons  and  soutache  loops  as  a  part  of  the  design. 

High  novelties  shown  are  in  shaded  chenille,  chenille 
and  velvet,  etc.  The  Greek  key,  the  Empire  wreath,  and 
semi-conventional  leaf  and  fruit  designs  form  some  ex- 
tremely handsome  trimmings  in  this  class.  Bead  and 
spangle  trimmings,  the  raised,  padded,  and  the  chiffon 
and  silk  embroideries  are  to  be  employed  for  evening  and 
reception  gowns.  These  are  in  lovely  pastel  tones,  but 
blues,  browns,  greys,  greens  and  wines,  with  black,  and 
black  and  white  effects,  are  the  colors  stocked  by  the 
popular  trade. 


Belts 


Big    Belt   Season    Anticipated  —  Silk   Girdles  to    be    Good- 
Tinsel    Effects   both   in  Silver  and  Gold  again  Selling- 
Many  Bead,  Spangle,  and  Elastic  Novelties 
Shown. 

SAMPLE  lines  are  by  no  means  complete,  but  the 
indications  point  to  a  large,  varied,  and  highly  at- 
tractive showing  of  belts.  As  variety  will  be  such 
a  big  factor,  the  retailer  will  have  no  difficulty  in  mak- 
ing an  attractive  selection  for  thevopening  of  the  season. 
Fancy  beltings  and  elastics  will  play  no  unconsiderable 
part,  and  the  manufacturers  of  these  goods  certainly 
have  provided  the  belt  manufacturers  with  an  excellent 
foundation.  With  the  waning  of  the  Summer  tinsel  belt- 
ings and  tinsel  effects  again  come  into  promin- 
ence, and  indications  are  that  they  will  have  a  leading 
place  in  the  season's  selling.  Tinsel  has  never  quite 
dropped  out  of  favor,  and  just  a  touch  of  tinsel  is  seen 
in  the  big  majority  of  the  new  trimmings.  Besides  the 
colors  indicated  for  this  Fall  are  so  sombre  that  a  gold 
or  silver  belt  will  give  just  the  needed  touch  of  bright- 
ness. Very  handsome  effects  are  seen  in  beaded  and 
spangle  belts,  and  in  the  majority  of  these  the  buckle  is 
made  of  the  spangles  or  beads  as  well.  These  belts 
ought  to  be  good  sellers,  particularly  so  for  the  gift 
season.  Steel  studded  elastics  are  another  good  line, 
though  the  more  elaborate  ones  come  a  little  higher  in 
price  than  the  popular  trade  cares  to  pay. 

The  embroidered  washing  belts  that  have  had  such  a 
run  for  the  Summer  season  are  being  duplicated  for  the 
Fall  in  silk.  In  these  belts,  in  the  leather  belts,  and  in 
the  girdles  that  will  appear  later,  the  fastening  at  the 
back  will  be  a  feature.  This  is  a  fad  that  has  caught 
the  fancy  of  the  trade,  and  it  is  safe  to  be  prominent  in 
Fall  lines;  the  very  fact  that  wraps  and  coats  are  to  be 
loose  fitting  will  make  for  its  continuance.  Buckles  will 
match  where  possible,  or  will  correspond  with  the  rest 
of  the  belt,  and  at  present  at  least  the  plainer'  forms 
are  most  in  evidence. 

Mrs.  S.  S.  Oman,  in  charge  of  the  dressmaking  and 
ladies'  tailoring  departments  of  the  Hudson's  Bay 
stores,  Vancouver,  B.C.,  is  on  a  combined  business  and 
pleasure  trip  to  New  York.  She  will  also  visit  Mont- 
real and  Toronto. 
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LACES  «*  FALL 

Fall  Styles  show  a  strong  call  for  laces.  Our  stock,  the  most  complete  in 
Canada,  is  now  to  hand,  and  we  show  the  latest  productions  in  all  staples,  in- 
cluding many  attractive  novelties.     Our  travellers  are  now  submitting  samples. 

Black  Laces 

These  are  very  fashionable  and  we  draw  your  attention  to  Silk  Vals,  Chantillys, 
and  Appliques,  as  desirable  property. 

Plauen,  Festoons  and  Allovers, 

as  well  as  Net  Top  Laces,  are  still  in  strong  favor,  and  we  recommend  to  our 
customers  the  range  we  are  submitting  this  season. 

Valenciennes 

The  demand  for  these  goods  is  by  no  means  abated,  and  they  are  favorites  for 
Fall  as  well  as  for  Spring.  An  inspection  of  our  complete  range  is  strongly 
recommended. 

Pull  Braids 

They  had  a  very  strong  Spring  season,  but  the  Fall  will  show  even  a  larger 
demand.  Our  stock  is  very  complete  and  we  advise  our  customers  to  secure 
themselves  against  any  little  shortage. 


Fancy  Braids 


Gold  combinations,  as  well  as  black  and  white  are  very  popular,  and  our  stock 
is  the  best  assorted  in  the  market. 

Embroideries 

Have  had  a  very  strong  season,  with  expectation  of  even  a  larger  sale  for  Spring 
1907.  Our  patterns,  all  our  own  make,  are  admitted  to  be  the  most  tasteful 
shown  in  this  market  and  an  inspection  of  our  import  range  is  most  earnestly 
solicited. 

Buyers  when  in  Montreal  are  cordially  invited  to  inspect  our  range  and  are  assured  of  prompt  attention 

79 


DRY    GOODS    REVIEW 


FANCY    GOODS    AND 
NOTIONS 


* 


FOR  the  Christmas  season  every  drygoodsman  buys  a 
stock  of  fancy  goods  and  notions.  He  must  do  so 
to  accord  with  the  all-pervading  spirit  of  the  time 
and  keep  the  people  coming  to  his  store.  Gift  goods  are 
the  thing,  and  a  big  demand  exists,  without  cultivation, 
for  everything  from  a  jack-in-the-box  to  diamond  jewelry. 
No  merchant  carries  so  extensive  a  range,  but  still  all 
may  conveniently  and  profitably  lay  in  quite  a  wide 
variety.  This  department  should  be  brought  to  the  fore 
for  awhile,  and  given  all  the  opportunity  possible  to 
show  splendid  returns. 

The.  merchant  has  a  big  field  to  select  from,  and  often 
finds  his  buying  a  very  knotty  problem,  that  is,  if  he  is 


in  buying,  and  the  reflection  of  this  policy  in  the  stock 
will  be  just  what  is  required.  To  satisfy  the  Christmas 
shopper  a  store  must  have  lots  of  gift  articles  of  many 
kinds. 

The  quantity  of  each  line  which  should  be  stocked  is 
a  vexed  question  with  many.  Our  advice  is  that  the 
greatest  number  of  lines  be  purchased,  each  in  small 
quantity.  Very  often  it  is  advisable  to  order  only  one- 
half,  one-quarter,  or  even  one-twelfth  dozen.  However, 
variety  is  the  chief  point  in  the  laying  in  of  a  stock  that 
will  attract  strongly,  and  at  the  same  time  prove  pro- 
fitable. 

In  the  fancy  goods  warehouses  there  is  a  bewildering 


ETURNED  «.-,- 

SEP  1  0  1906  %S?F0RD 

,  n  0/ 


^ 


*££T< 


EXV'OKO 


fi£        rTED" 
1906 


^TURNED, 

-.5 


SWISS 
FABRIC 


RNED 
3 


** 


Warwick  Bros.  &  Rutter,   Limited. 


Long-Handled  Clothes  Brush.  A  New  Doll. 

The  Sutcliffe-Edmison  Co.,  Toronto. 


ETURNED 


Dainty  Papeteries— Warwick  Bros.  &  Rutter,  Limited. 


not  following  the  same  course  as  last  year,  and  wishes 
to  branch  out  and  do  something  better  than  ever.  A 
thousand  and  one  articles  strike  him  as  desirable,  but  he 
knows  he  can  only  stand  about  so  many.  He  looks  at 
last  year's  orders  and  finds  he  had  so  much  of  this  and 
so  much  of  that.  Then  the  idea  occurs  to  him  to  buy 
less  of  these  particular  goods  and  extend  his  range.  This 
plan  is  the  correct  one.     Variety   should  be   the  keynote 


array  of  articles  from  which  a  merchant  might  well  have 
some  difficulty  in  choosing.  He  cannot  go  far  astray, 
however,  if  he  sticks  to  the  plan  outlined  above. 

Leather  goods  are,  of  course,  an  important  feature 
of  the  lines  at  any  time,  and  at  Christmas  better  quali- 
ties in  a  number  of  articles — chatelaine  bags,  etc. — may 
be  taken  with  confidence. 

There  are  a  great  many  excellent  mechanical  toys  be- 
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WM.  LIDDELL  &  CO. 

BELFAST  LIM1TE" 

MAKE  A  SPECIALTY 

OF 

WEAVING  SPECIAL  DESIGNS 

IN 

Damask    Table  Lmens 

Napkins  and  Towels 

FOR 

Hotel,  Steamship,  Railroad 
and  Club  Purposes. 

Full  Particulars  on  Application. 

Write  for  Illustrated  Prick  List 


% 


R.   H.   COSBIE 
30  W.  Wellington  St.     -     Toronto 

IRISH  LINEN  AGENCY 


MONEY  FOR  MERCHANTS 


Do  You  Waot  Mooey? 

We  can  get  more  for  you  in  10  days 
than  you  will  take  in  during  three 
months  ordinary  business. 

Are  You  Too  Heavily  Stocked  ? 

We  can  reduce  your  stock  quickly  at 

full  retail  prices  or  better. 

Are  You  Going  Out  of  Business  ? 

Let  us  sell  your  stock  at  a  premium 
instead  of  a  discount. 

We  positively  guarantee  to  rid  you  of  all  out  of 
date  goods  and  to  leave  the  balance  of  your  stock 
worth  from  20  to  25  per  cent.  more. 

We  are  business  developers,  NOT  business 
Wreckers.  Best  of  references  from  satisfied 
clients  on  application. 

Most  reasonable  terms.  Write  us,  the  only 
registered  concern  doing  business  in  our  line  in 
Canada. 

CANADIAN  MERCANTILE  CO., 

263  King  St.  W.,     -     TORONTO 


Embroidery  Hoops 

Made  from  selected  light-colored  hardwood, 
finished  perfectly  smooth  and  true  in  shape. 

Sold  In  over  18,000  stores  throughout  the  United 
States  and  Canada. 


Princess 
Hoops 

Made  in   sizes  4.   5,   6, 

7,  8, 10  and  12  inch 

diameter. 


Th«  "Princess"  require!  no  winding  to  make  the 
hoops  fit  tightly,  as  the  nickel-plated  bow-spring  adjusts 
itself  to  a  thick  or  thin  fabric,  holding  the  material  firmly 
and  without  injury. 


Duchess 
Hoops 

Sizes  4,  5,  6,  7, 
8, 10  and  12  inch 
diameter. 

*B*S|It's  Jthe  felt  cushion  around  inner  Ihoop  of  the 
"Duchess"  which  holds  light  or  heavy  fabric  tightly 
stretched.    The  most  popular  Hoops  on  the  market. 


Royal -Oval  Hoops 


Made  in  two  sizes. 


6  by  12  inches  for  drawn-work  and  large  em- 
broidering having  every  advantage  of  a  large  12-inch 
round  hoop,  with  the  convenience  in  handling  of  a  small 
size. 

3  by  6  inches  for  small  embroidering,  especially 
desirable  for  working  designs  on  stockings. 


Special-Select 
Hoops 


Sizes  4,  5,  6,  7,  I 
10  and  12  inch. 


A  low-priced  plain  wooden 
Hoop,  lathe  -  turned,  very 
smooth  and  carefully  fitted. 


The  different  style  Hoops  are 

put  up  separately.  %- 

dozen  solid  pairs  of 

a  size  in  a  covered 

package. 

Order  from  your 

Wholesaler. 


The  Gibbs  Mfg.  Co.,cu 


CANTON, 
OHIO, 
8.  A. 
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ing  shown.  One  wholesale  house  stated  that  it  had  se- 
emed  about    fifty   new  ones. 

The  picture  post  card  craze  should  be  taken  advant- 
age of  by  every  merchant.  At  this  season,  when  every- 
body wishes  to  send  greetings  to  everybody  else,  and 
time  is  limited,  the  picture  post  card,  depicting  either  a 
serious  or  comic  theme,  naturally  is  called  into  requisi- 
tion. The  business  is  assisted  greatly  by  the  practice  of 
preserving  cards   in  albums,    which  may  also  be  stocked. 

Belts,  handkerchiefs,  beaded  bags,  dolls,  combs,  me- 
chanical toys,  china,  calendars,  papeteries,  cushions,  etc., 
etc. — it  would  be  useless  for  us  to  attempt  enumeration 
of  the  multitude  of  fancies  that  are  to  be  picked  from. 
But  we  would  again  emphasize  the  desirability  of  great 
variety   and  small  quantities  of  each. 

Fancy  Safety  Pins. 

Even  the  best-dressed  women  are  wearing  a  good 
deal  of  mock  jewelry  these  days,  and  there  is  no  more 
profitable  article  in  the  whole  list  than  the  fancy  safety 
pin.  Plain  safety  pins  in  rolled  gold  have  been  worn  all 
Summer,  and  the  fashion  of  wearing  them  was  borrowed 
from  the  men.  Fashion,  as  usual,  has  started  to  em- 
broider and  extend  the  original  idea,  and  now  a  novel 
idea  in  a  pin  design  is  worth  a  tidy  little  sum  to  the 
inventor.  Safety  pins  come  in  various  sizes  and  designs 
suited,  or  supposedly  suited,  to  the  many  different  uses 
women  are  finding  for  them.  One  of  the  latest  fads  is 
the  corset  cover  pin.  T-his  bit  of  lingerie  is  developed 
from  a  piece  of  embroidery  and  often  has  ribbon  straps 
over  the  shoulder.  Instead  of  sewing  these  straps  on  the 
modern  women  fasten  them  snugly  with  a  dainty  pin. 
Ribbon  now  ties  the  corset  cover  top  and  bottom,  and 
a  set  of  three  pins  does  the  rest.  These  suiaH  pins  are 
used  to  lasten  the  collar  to  the  waist,  and  also  to  close 
it  at  the  back.  Another  late  development  is  the  fasten 
ing  of  the  blouse  up  the  back  with  three  or  four  safety- 
pins.  Safety  pins  adjust  the  girdle  and  the  small  Sum 
mer  wraps,  and  the  fluffy  chiffon  ruches  are  kept  in  place 
by  the  use  of  safety  pins.  These  are  some  of  the  pies 
ent  day  uses  for  fancy  safety  pins,  and  doubtless  others 
will    develop   later. 

Strings  of  mock  pearls,  real  and  mock  coral, 
amythest,  amber  and  other  glass  beads,  are  enjoying  a 
wide  measure  of  popularity  now,  and  there  is  no  dimu- 
nition   in   the   vogue  of  fancy   combs. 


Retail     Pitfalls 


NOTES  OF  INTEREST. 

The  largest  individual  wool  clip  ever  grown  on  the 
continent  of  America  was  shipped  on  August.  8,  from 
Billings,  Montana,  to  a  Boston  wool  firm.  The  elip 
weighed  1,500,000  pounds  and  44  cars  were  required  in 
transportation.  The  owner  refused  an  offer  of  24c.  a 
pound  for  the  wool. 

(i.  I).  Robertson,  Manchester,  Eng.,  a  leather  mer- 
chant, has  been  on  a  visit  to  Canada,  partly  as  a  result 
of  the  scarcity  of  leather.  "Prices  have  soared  in  the 
last  couple  of  years,"  he  said.  "Common  leather  costs 
twice  as  much  as  a  few  years  ago,  though  other  lines 
have  advanced  only  a  few  cents.  There  is  no  prospect  of 
a  fall  in  price,  either." 

In  the  neighborhood  of  $10,000  worth  of  binder  twine 
consigned  to  Canadian  dealers  by  two  Old  Country 
houses  was  recently  seized  at  Ottawa  by  the  Govern- 
ment inspector  on  the  ground  that  the  measurement  of 
the  packages  did  not  correspond  with  the  actual  length 
of  twine   in   the  balls. 

The  increase  in  price  of  shoe  leather  will  mean  an  ad- 
vance of  about  twenty  per  cent,  on  Spring  goods,  the 
samples  of  which  will  be  shown  in  October. 


Something   About  Cut  Prices  and   Long    Dating 
by  an  Authority. 

HARLOW  N.   HIUGLNBOTHAM,   a    late     member    ol 
the  firm  of  Marshall  Field  &  Co.,   is  writing  a  se- 
ries of  business  articles  for  the  Saturday  Evening 
Post,  and  the  following  is  in  part  some  of  the  results  of 
his  wide  and  long  experience  in  merchandizing  : 

"Unless  a  man  is  instinctively  saving,  he  will  find 
himself  at  a  sad  disadvantage  as  a  storekeeper.  Stop- 
ping the  little  leaks  of  waste  is  one  of  the  most  essen- 
tial elements  in  the  success  of  a  merchant.  lie  may  be 
a  sharp  trader  and  still  fail  as  a  storekeeper  because  of 
an  inability  to  see  small  leaks  and  stop  them. 

"Retail  merchandizing  is  essentially  a  business  of 
small  things.  This  is  just  as  true  of  the  great  metro- 
politan store  which  sells  millions  of  dollars'  worth  of 
goods  a  year  as  of  the  little  general  store  at  a  country 
crossroads.  In  either  case  the  individual  items  which 
make  up  the  total  of  sales  are  small  and  in  most  cases 
the  margins  of  profit  are  also  small.  Consequently  only 
a  little  margin  of  waste  in  the  handling  of  these  goods 
is  necessary  in  older  completely-  to  dissipate  that  small 
margin  of  profit.  A  little  leak  here  and  there  is  enough 
to  let  all  the  profits  ooze  out  of  the  cash-drawer  and 
leave  the  merchant  with  only  his  labor  for  his  pains — if 
not  with  a  burden  of  debt  and  failure. 

"There  is  scarcely  a  community  in  which  the  really 
able  merchant  is  not  cursed  with  ignorant  and  reckless 
competition.  'Cutting  prices'  is  the  favorite  diversion  of 
the  merchant  who  ought,  by  good  rights  and  natural  en- 
dowments, to  have  been  a  farmer,  a  blacksmith,  a  car- 
penter or  an  artisan  of  some  sort.  About  the  only  way 
by  which  the  man  of  sound  merchandizing  capacity  can 
meet  this  kind  of  competition  is  by  superior  economy  in 
the  conduct  of  his  business.  If  he  can  save  where  his 
competitor  wastes,  he  may  be  able  to  offset  ignorant  and 
ill-considered  competition  and  still  come  out  ahead  in  the 
race. 

The  most  successful  merchants,  the  country  over,  are 
those  who  meet  competition"  by  giving  their  customers 
better  instead  of  cheaper  goods.  This  should  be  a  set- 
tled principle  in  buying  stock.  The  moment  the  store- 
keeper becomes  possessed  of  the  idea  that  cheapness  in 
prices  is  the  main  consideration  in  merchandizing,  he  will 
start  upon  the  accumulation  of  a  stock  which  will  sooner 
or  later  sacrifice  his  standing  with  the  most  desirable 
trade  of  his  community.  If  he  does  not  himself  thor 
oughly  understand  the  quality  of  the  goods  he  must  buy, 
his  first  concern  should  be  to  get  some  person  in  his 
store   who   is  thoroughly  informed  in   that  particular. 

Buying  ahead  on  long  datings  and  over-loading  is  a 
very  common  mistake  among  country  merchants,  and  a 
practice  which  invariably  leads  to  loss  and  disadvantage. 
The  storekeeper  should  not  delude  himself  with  the  idea 
that  he  is  going  to  gain  anything  by  this  subterfuge — for 
the  system  of  long  datings  can  scarcely  be  described  by 
a  milder  term.  He  may  be  sure  that  he  is  not  going  to 
get  any  great  concession  from  the  jobbing  house  in  the 
matter  of  delivery  in  the  future  without  paying  for  it 
somewhere  along  the  line.  His  greatest  advantage  with 
the  management  of  the  jobbing  house  will  be  to  cstab 
lish  the  understanding  that  he  is  a  conservative  buyer, 
always  willing  to  pay  a  fair  price  for  goods,  and  that  he 
is  doing  business  upon  a  safe,  sane  and  sound  basis.  This 
will  do  more  for  him  than  any  amount  of  shrewd  'dicker- 
ing.' Inevitably  the  jobber  will  form  the  conclusion 
that  the  man  who  does  his  business  with  the  jobbing 
house  upon  this  basis  will  apply  the  same  principles  in 
dealing  with  his  own  customers. 
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OUR    LONDON 
LETTER 

From  Our  Resident  Correspondent. 

The  Past  Season  has  been   unsatis- 
factory    among    Retailers  —  Stores    at 
Popular   Watering    Places   do   not    take 
Advantage     of    Their    Opportunities  — 
Developrront    of    Clothing   Industry    in 
Smaller  Centres. 

THIS  present  season  coming,  as  it  does,  just  between 
the  close  of  Summer  trade  and  the  beginning-  of 
Autumn,  is  one  of  the  quietest  of  the  year  for  the 
British  retailer.  The  exodus  of  townsfolk  to  seaside  and 
country  resort  continues  unabated.  In  fact,  now  that 
the  shooting-  season  is  at  its  height,  sportsmen  and 
pseudo-sportsmen,  with  their  innumerable  friends  and 
pseudo-friends,  have  rushed  off  to  moor  and  country  side. 
For  a  little  while  London  must  remain  deserted.  Gradu- 
ally, when  that  little  wrhile  has  elapsed,  the  metropolis 
will  commence  to  fill  up  once  more.  Men  and  women 
will  return,  the  shop-keepers  will  entice  them  with  the 
most  alluring  Autumn  and  Winter  displays,  and  trade 
will  run  along  smoothly,  more  .smoothly,  one  may  hope, 
than   in   the  past. 

*  *  * 

During'  the  Spring  and  early  Summer  the  uncertain 
and  adverse  condition  of  the  weather  was  such  as  to 
make  shopping  a  burden  rather  than  a  pleasure,  so  that 
all  around  the  murmurings  of  retailers  went  up.  As 
soon,  however,  as  people  began  to  move  off  to  their 
holiday  resorts,  there  came  long  and  continuous  days  of 
warmth  and  sunshine.  The  dry  goods  men  were  conse- 
quently compelled  to  make  the  best  of  a  bad  job  and  to 
take  advantage  of  the  belated  change  of  weather  to  push 
their  Summer  sales  with  all  their  might.  One  can  only 
hope  that  the  fine  weather  will  continue  into  the  Fall, 
and  that  better  business  will  result  from  the  first  Au- 
tumn shows,  which  are  just  about  due. 


Already,  here  and  there,  an  occasional  display  of 
early  autumn  millinery  and  dress  fabrics  may  be  seen. 
But  the  movement  is  not  yet  general.  Indeed,  one  or 
two  retail  stores  have  not  yet  completed  their  Summer 
sales,  a  fact  that  points  to  heavy  surplus  stocks  and  un- 
satisfactory trade  in  the  past.  It  will  be  a  real  change 
to  see  once  more  a  dignified  exhibition  of  gowns  and  gen- 
eral dry  goods  in  place  of  the  sensational  advertisements 
and  reading  matter  with  which  the  shop  windows  have 
been  so  much  plastered  during-  the  course  of  these  after- 
season's  sales.  It  will  be  good  to  look  at  windows  ar- 
tistically decora  ted  with  new  season's  wear  instead  of 
over  crowded  with  out-of-date  goods  at  low  prices. 


With  the  close  of  this  week  most  of  the  wholesale 
travelers  will  have  returned  from  their  vacations,  and 
will  be  ready  to  take  the  road  again  with  samples  for 
Winter  trade.  What  their  fortune  will  be  it  is  hard  to 
foretell.  Were  it  not  for  the  past  season's  unsatisfac- 
tory record  in  the  retail  branch,  the  outlook  would  cer- 
tainly be  very  promising,  but  unfortunately  a  bad  sea- 
son in  the  past  very  frequently  has  an  evil  effect  upon 
the  season  coming  after  it,  and  it  is  not  improbable 
that  retail  buyers  will  proceed  with  great  caution  in 
their  transactions  and  that  travelers  will  find  it  uncom- 
monly difficult  to  effect  sales. 


Even    in     the    seaside  and  rural  resorts,   which  have 
been  patronized  so   extensively  this  year,   the   retail     dry 


goods  trade  has  been  of  a  very  ordinary  description.  One 
might  have  expected  that  this  passing  of  holiday-makers 
and  tourists  from  city  and  town  to  vacation  resorts 
would  have  meant  a  corresponding  passing  of  custom.  In 
some  lines  of  business  this  is  certainly  the  case,  but  the 
dry  goods  retailer  in  most  watering  places  in  England 
has  very  little  to  attract  the  notice  of  newcomers.  Of 
course,  there  is  a  certain  amount  of  extra  business  done, 
for  strangers,  like  permanent  residents,  are  constantly 
requiring  new  articles  of  one  kind  or  another,  but  such 
trade  does  not  amount  to  very  much.  Moreover,  there 
is  a  lack  of  enterprise  on  the  part  of  shopkeepers.  A 
special  show  of  bathing  suits,  an  attractive  window  of 
sunshades,  a  holiday  display  of  gentlemen's  whitewear 
and  flannels,  are  singularly  rare.  The  reason  for  this 
probably  is  that,  having  a  regular,  all-the-year-round 
trade  from  permanent  residents,  the  shopkeepers  are  not 
sufficiently  alive  to  the  possibilities  offered  by  visitors 
and  temporary   residents. 


Now,  with  shopkeepers  in  many  of  the  smaller  British 
towns,  and  particularly  in  those  rural  villages  which,  on 
account  of  local  attraction,  draw  a  number  of  holiday- 
makers  every  Summer,  the  case  is  noticeably  different. 
This  class,  being  practically  without  patronage  during 
the  Winter  months,  or  at  such  time  as  visitors  are  rare, 
is  dependent  upon  the  tourist  season  for  its  trade.  Thus 
one  may  find  many  stores  in  the  Scottish  villages  mak- 
ing special,  if  crude,  displays  of  tartans,  plaids  and 
hand-knit  stockings.  In  certain  parts  of  England  the 
tourist  is  shown  woolen  and  worsted  goods;  in  many  an 
Irish  village  he  will  come  across  an  exhibition  of  locally 
wrought  linen  and  lace  goods.  There  are,  of  course,  no 
signs  of  skilled  salesmanship,  nor  pretence  to  advertising- 
display,  but  at  the  same  time  it  is  abundantly  evident 
that  the  main  idea  is  to  catch  the  notice  of  strangers. 


This  reference  to  country  trade  recalls  another  point 
-much  under  discussion  at  the  moment  which,  .though  not 
exactly  connected,  has  just  enough  of  the  same  element 
to  bring  it  to  mind.  The  reference  is  to  the  steady  de- 
velopment of  the  clothing  industry  in  the  smaller  cen- 
tres of  England.  The  British  press,  both  trade  and  pub- 
lic, has  been  talking  much  about  the  removal  of  fac- 
tories from  towns  to  the  country,  and  while  a  great  deal 
of  nonsense  has  been  written,  one  cannot  doubt  that, 
owing  to  the  high  rents  charged  in  the  chief  cities  and 
factory  towns,  many  proprietors  are  seriously  consider- 
ing the  advisability  of  making  a  move  into  the  country 
or  to  some  smaller  town,  where  land  is  cheaper.  Some 
have  already  done  so.  This  fact,  coupled  with  other 
circumstances  of  different  kinds,  has  been  responsible  for 
the  springing  up  within  recent  years  of  flourishing 
clothing  factories  in  Crewe  (where  the  unsatisfactory 
condition  of  the  silk  trade  has  driven  many  employes  to 
chang-e  over  to  the  clothing  business),  Macclesfield,  Xant 
wich,  Stroud,  and  other  places  of  rising  importance.  The 
export  trade  in  readymade  clothing  is  annually  becom- 
ing more  and  more  important,  Canada  alone  being  no 
mean  customer. 
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As  if  to  set  off  this  condition  of  affairs,  however,  the 
United  States  manufacturers  of  textiles  (so  it  is  de- 
clared by  those  who  ought  to  know)  are  contemplating 
competing  in  this  British  market  with  British  manufac- 
turers. Some  ten  years  or  so  ago  much  excitement  was 
caused  in  trade  circles  in  regard  to  the  importation  of 
American  made-up  goods,  and  although  in  the  end  it  all 
came  to  nothing,  one  cannot  doubt  that  it  was  some- 
thing more  than  a  mere  spasmodic  experiment,  destined 
to  drop  forever.  Of  course,  from  a  British  point  of 
view,  such  competition  must  be  strenuously  fought 
against,  but  from  an  American  point  of  view  the  chances 
of  defeating  obstruction  under  present  political  circum- 
stances   are    not    small. 


Leeds  woolen  manufacturers  are  very  busy  in  every 
department,  and  declare  that  the  outlook  is  bright. 
Their  brothers  of  the  clothing  trade  are  able  to  make  a 
similar  satisfactory  report,  and  they  declare  that  Sep- 
tember, usually  a  quiet  month  with  them,  will  see  fac- 
tories busy  as  ever. 

*  *  * 

Both  in  Belfast  and  Dublin  a  very  healthy  tone  pre- 
vails, and  the  prospects  for  Autumn  and  Winter  trade 
are  good.  In  Manchester  the  shipping  trade  is  normal, 
although  the  demand  from  Canada  is  one  of  the  best 
features.  Cotton  manufacturers  say  they  have  cause  to 
expect  great  things  of  the  coming  season. 


ITEMS     FROM     ALL     CANADA 


ONTARIO. 

Mrs.  M.  Tisdale  will  open  a  millinery  shop  at  Till- 
sonburg. 

John  Knox  &  Co.,  wholesale  dry  goods,  Hamilton, 
may  remove  to  Toronto. 

Mrs.  Coveney  has  opened  a  dressmaking  and  millin- 
ery establishment  at  Deseronto. 

J.  Sproul  Smith,  Toronto,  has  been  appointed 
western  agent  for  the  Montreal  Cotton  Co. 

Nelson  E.  McWilliams,  of  Peterboro,  will  open  a  hat 
and  fur  store  on  Queen  street  east,  Toronto. 

E.  J.  Malone,  Strathroy,  has  leased  additional  prem- 
ises to  accommodate  his  tailoring  department. 

Misses  Foster  and  Cook,  of  the  Right  House,  Hamil- 
ton, have  returned  from  a  business  trip  to  New  York. 

John  and  Arch.  Robertson,  Durham,  Ont.,  have  again 
opened  their  custom  tailoring  business  in  the  old  stand. 

Misses  Kennedy  and  Phillips,  milliners,  of  Hamilton, 
with  their  trimmer,  Miss  O'Neill,  have  been  in  New 
York. 

C.  Noble,  men's  furnisher,  731  Yonge  street,  To- 
ronto, will  shortly  move  to  his  new  premises  at  559 
Bloor  street  west. 

George  Hendry,  manager  of  the  dry  goods  depart- 
ment of  Grafton  &  Co.,  Dundas,  spent  a  couple  of  weeks 
at  Huntsville,  Muskoka. 

The  annual  excursion  of  the  John  McPherson  Co., 
Hamilton,  was  held  to  Niagara  Falls  on  August  18. 
Over  700  people  attended. 

After  being  in  business  for  over  forty  years,  Heman 
Shepherd,  of  Brockville,  disposed  of  his  dry  goods  stock 
to  C.  H.  Post,  of  Prescott. 

Miss  Anderson  has  disposed  of  her  millinery  business 
at  Stratford  to  Miss  Brunner,  and  has  taken  a  similar 
business  at  St.   Catharines. 

A  new  hat  manufacturing  industry  will  be  established 
in  Gait',  Ont.  A  proposition  was  received  by  the  town 
council,  and  was  found  satisfactory. 

A  storehouse  of  the  Toronto  Mill  Stock  Co.,  filled 
chiefly  with  bales  of  old  woolen  and  cotton  rags,  was 
burned  on  August  30,  with  a  loss  of  about  $9,000. 

On  August  27  W.  A.  Greene,  Waterloo,  collar  and 
cuff  manufacturer,  assumed  sole  control  of  W.  A.  Greene 
Co.'s  factory  in  Waterloo.  He  intends  enlarging  the 
plant  at  an  early  date. 

Holt,  Renfrew  &  Co.,  furriers,  have  just  completed 
the    erection     of     a  large  two-storey  brick  cold  storage 


warehouse  at  54  Sherbourne  street,  Toronto,  for  the 
treating  of  furs  in  the  raw  state. 

It  is  stated  in  Guelph  that  there  is  some  likelihood 
of  a  firm  of  Nottingham  lace  manufacturers  establishing 
an  agency  and  warehouse  there.  George  Rakes,  manager 
of  the  concern,  is  expected  in  Guelph  shortly. 

The  McClellan  Try-on  Clothing  Co.,  Limited,  Strat- 
ford, which  was  closed  for  a  couple  of  weeks  owing  to 
action  against  J.  A.  McClellan,  one  of  the  company,  for 
misappropriation  of  goods,  has  been  re-opened  under  new 
management. 

Geo.  Vickers,  of  Barrie,  has  purchased  the  general 
store  of  T.  A.  Main,  Orillia.  E.  W.  Cooley,  who  has 
had  charge  of  the  dress  goods  department  at  Barrie  for 
three  years,  becomes  a  partner  in  the  new  business,  and 
will  have  charge  of  the  Orillia  store,  which  will  be  re- 
modelled. 

The  Vogue  Tailoring  Co.,  Limited,  has  been  organiz- 
ed in  Toronto,  with  a  capital  of  $50,000.  A  store  is  be- 
ing opened  at  9  Adelaide  street  west.  Connected  with 
the  enterprise  are  S.  A.  Grant,  real  estate  broker;  Dr. 
W.  S.  Harrison,  alderman,  and  T.  H.  Wark.  Mr.  Wark 
has  had  a  long  experience  in  the  tailoring  business. 

The  John  Northway  Co.,  Toronto,  have  purchased 
for  $20,000  the  buildings  and  leasehold  at  248  and  250 
Yonge  street,  with  a  frontage  of  forty  feet  and  a  depth 
of  one  hundred  feet.  The  ground  rental  is  $800,  and 
possession  is  to  be  given  on  January  1,  1907.  It  is  un- 
derstood the  Northway  Company  have  important  build- 
ing  improvements  in  view. 

On  a  seat  of  the  ferry  Shamrock,  at  Toronto,  a  par- 
cel, containing  a  coat,  vest,  boots,  collar  and  tie,  was 
found  on  Saturday  morning,  August  18,  and  near  by  was 
a  bottle  of  carbolic  acid.  The  clothing  belonged  to  W. 
J.  Sharpe,  a  traveler,  who  left  his  home  on  the  previ- 
ous Monday  to  go  to  Hamilton  and  Detroit.  His  body 
was  later  taken  from  the  water  in  the  slip.  He  leaves  a 
widow.  Formerly  he  was  a  clerk  in  Hyndman  &  Co.'s 
store   at  Winnipeg. 

J.  C.  Douglas,  manager  of  Gordon,  Mackay  &  Co., 
Toronto,  accidentally  broke  his  right  leg  above  the  ankle 
at  the  Union  Depot  on  the  morning  of  August  10.  He 
was  running  to  meet  the  Buffalo  train,  and  instead  of 
going  through  the  lower  gate  he  started  to  take  a  short 
cut  through  the  baggage  room.  When  he  mounted  the 
sill  of  the  entrance  he  slipped  down  the  smooth,  steep 
incline  used  for  running  up  the  trucks,  and  in  falling 
broke  the  limb.  He  was  removed  to  St.  Michael's  Hos- 
pital. 
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QUEBEC. 

Mr.  Williams,  of  Gault  Bros.,  Montreal,  lias  returned 
I  nun   England. 

David  Finlay,  dry  goods  merchant,  Sore],  Que.,  is 
dead,  aged  84  years. 

II.  H.  Marks,  of  Hannan's  store,  Montreal,  has  re- 
turned from  a  two  week's  holiday  trip  up  the  Saguenay. 

D.  Shapiro,  of  the  Ecelsior  Cloak  Co.,  Montreal,  is 
again  a  very  busy  man  after  a  few  holidays  at  Old  Or- 
chard. 

Charles  Lightley,  of  the  underwear  department, 
Greenshields  Limited,  Montreal,  has  returned  from  his 
holidays. 

T.  P.  Williams,  of  the  carpet  department,  Green- 
shields  Limited,  Montreal,  has  returned  from  the  Old 
Country. 

Hugh  Symington  spent  some  time  in  Toronto  last 
month  showing  the  ready-to-wear  lines  of  Greenshields 
Limited. 

J.  H.  Herring,  of  the  S.  Carsley  Co.,  Montreal,  has 
returned  from  a  successful  two  months'  business  trip  in 
England  and  Scotland. 

Blanche  Vachon  and  Regina  Vachon,  of  St.  Romuald, 
Que.,  intend  carrying  on  business  as  dry  goods  mer- 
chants, under  the  firm  title  of  "Blanch  &  Regina 
Vachon." 

W.  A.  Heron,  formerly  of  the  men's  furnishings  de- 
partment of  Greenshields  Limited,  Montreal,  has  taken 
charge  of  the  knitted  goods  department  of  Brophy-Cains, 
Limited. 

Achille  Cote  and  Edouard  Cote,  both  of  Quebec, 
merchants,  intend  carrying  on  a  dry  goods  business  at 
Quebec,  in  partnership,  under  the  firm  name  of  Syndicat 
de  Quebec. 

William  B.  Naylor,  formerly  business  manager  of  the 
Montreal  Sunday  Sun  Publishing  Co.,  has  been  engaged 
as  head  of  the  publicity  department  of  the  Mail  Fit 
Clothing  Co.,   Montreal. 

E.  M.  Marrion,  cotton  planter,  Atlanta,  Ga.,  who 
has  been  spending  a  holiday  in  Montreal,  says  that  the 
ways  of  the  manipulators  are  heartbreaking  to  the  legiti- 
mate producers  in  the  cotton  industry. 

Mi.  J.  H.  Waldman,  of  J.  H.  Waldman  &  Co.,  is 
again  at  the  factory  in  St.  iPaul  street,  Montreal,  after  a 
successful  business  tour  in  the  Maritime  Provinces.  Mi. 
Waldman  is  impressed  by  the  country  down  by  the  ocean, 
and  got  in  touch  with  many  progressive  merchants. 

Philip  DeGruchy,  manufacturers'  agent,  207  St. 
James  street,  Montreal,  has  returned  from  an  extensive 
three  months'  tour  of  Europe  on  a  business  and  pleasure 
trip  combined.  Mr.  DeGruchy  visited  English,  Irish  and 
Scotch  markets,  as  well  as  France  and  Germany.  His 
daughter,   who  accompanied  him,   is  still  in  Europe. 


MARITIME  PROVINCES. 

William  Black,  of  the  Hewson  Woolen  Mills,  Amherst, 
N.S.,  spent  a  week  recently  at  his  home  in  Cornwall, 
Ontario. 

The  new  premises  of  the  Dunlap,  Cooke  Co.,  Limited, 
furriers,  St.  John,  N.B.,  are  most  attractive  and  luxuri- 
ously furnished. 

Arthur  V.  Branscomb,  head  of  M.  R.  A.'s  millinery 
department,  St.  John,  N.B.,  was  on  a  buying  trip  to 
Europe  for  the  firm. 

The  Hewson  Woolen  Mills,  of  Amherst,  N.S.,  have 
increased  their  capital  stock  from  one  hundred  and 
seventy-five  thousand  to  a  million  dollars. 

George  H.  Clark,  formerly  of  Fredericton,  N.B.,  has 
been  joined  in  Moncton  by  his   wife  and  family.     He   is 


now    manager     of     the    J.    D.    Creaghan   dry   goods   store 
there. 

The  work  of  extending  the  Hewson  Woolen  Mills,  Am- 
herst,   N.S.,    is   now   going   on.      An    addition   of   200    feet 
will  be  added,  and  a  large  dye  house  has  just    been  com 
pleted. 

W.    S.    Louson,    who     has     an  enviable   connection     in 
Prince   Edward   Island,    is   now   representing    Swift,    Cop 
land  &  Co.,  Montreal,  in  that  territory,  as  well  as  Cape 
Breton. 

N.  P.  Wilson,  of  Wilson  &  Brown,  dry  goods  mer- 
chants, Amherst,  N.S.,  was  a  recent  visitor'  to  Toronto 
on  a  buying  trip.  Mr.  Wilson  reports  conditions  in  Am- 
herst  very   encouraging. 

Gordon  Baker,  for  a  number  of  years  past  head  clerk 
in  the  dry  goods  department  of  Sinclair  &  Stewart, 
Charlottetown,  P.E.I. ,  went  to  St.  John,  where  he  ac- 
cepted a  position  with  F.  W.  Daniels  &  Co. 

James  P.  and  William  E.  Farrell,  who  have  been 
conducting  a  men's  furnishing  business  at  Fredericton. 
N.B.,  during  the  past  nine  years,  have  dissolved  partner- 
ship, W.   E.   Farrell  purchasing  his  brother's  interest. 

Waterbury  &  Rising,  St.  John,  N.B.,  have  removed 
their  wholesale  warerooms  to  the  Gardiner  Building  on 
Prince  William  street.  The  buildings  on  King  and  Union 
streets  will  in  future  be  devoted  exclusively  to  the  retail 
business. 

James  Anderson,  manager  of  the  Britannia  Mfg.  Co.. 
Limited,  Halifax,  along  with  George  Hay,  head  designer 
for  the  firm,  held  a  special  display  of  ladies'  broadcloth 
suits,  tweed  goods,  fur-lined  coats,  etc.,  at  ProwseBros., 
Limited,   Charlottetown,   P.E.I. 

F.  C.  Sutherland,  who  for  some  time  past  has  been 
connected  with  the  traveling  staff  of  G.  Goulding  & 
Sons,  wholesale  millinery,  Toronto,  has  joined  the  trav- 
eling force  of  Cockburn  &  Rea,  Toronto.  Mr.  Suther- 
land will  cover  the  Maritime  Provinces. 

Henry  H.  McCurdy,  dry  goods  merchant,  Sydney, 
N.S.,  died  on  August  27,  after  a  week's  illness.  Mr.  Mc- 
Curdy went  on  a  trip  to  Mira,  C.B.,  the  previous  week, 
taking  with  him  Prof.  J.  F.  McCurdy,  of  Toronto  Uni- 
versity, and  some  other  friends.  During  the  afternoon 
he  became  suddenly  ill,  and  death  was  caused  by  a  com- 
plication of  peritonitis  and  appendicitis.  He  was  a  son 
'  of  the  late  Hon.  David  McCurdy,  and  a  brother  of  A. 
W.  McCurdy,  for  a  time  resident  of  Toronto. 


MANITOBA    AND    THE   WEST. 

Misses  Luke  &  Wheeler  have  opened  a  millinery  estab- 
lishment in  Vancouver,  B.C. 

W.  J.  Binning,  of  the  Imperial  Dry  Goods  Co., 
Moose  Jaw,  Sask.,  was  on  a  holiday  trip  east. 

A  Montreal  boot  and  shoe  company  is  considering 
Moose  Jaw,  Sask.,  as  the  site  for  a  factory,  to  employ 
200  hands. 

An  addition  has  been  made  to  the  western  staff  of 
Swift,  Copland  &  Co.,  of  Montreal,  in  the  person  of  W. 
J.  Munro,   who  will  show  their  lines  in  Manitoba. 

Mrs.  Dickie,  in  charge  of  the  millinery  department  of 
the  Hudson's  Bay  Stores,  Winnipeg,  is  on  a  purchasing 
trip  to  Chicago  and  New  York.  She  will  return  by  To- 
ronto and  Montreal. 

A  Winnipeg  man  has  succeeded  in  growing  a  cotton 
Tennessee,  about  the  end  of  May.  The  pots  were  left 
plant.  He  planted  the  seed,  which  were  sent  him  from 
standing  in  the  air,  and  the  young  plants  were  exposed 
to  the  elements.  The  soil  used  was  gathered  at  random. 
This  is  the  first  time  that  cotton  has  been  grown  so  far 
north. 
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WOOLNAP 

MEN'S 

UNDERWEAR 

has  a  substantial  body  fabric  with  a  wool  nap,  which  is 
a  thread  distinct  from  and  additional  to  the  yarn  used 
for  the  body  fabric. 

The  nap  being  on  the  inside  ensures  a  maximum 
amount  of  warmth. 

Guaranteed    not   to  shrink  ;  made    ot 

Pure  Wool 

Perfectly  SKaped 

Superior   Finish 


ALL     WHOLESALE     HOUSES     HANDLE 
WOOLNAP     UNDERWEAR 
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Men's   FurnisH 
==  Clothier 


NOTE      AND      COMMENT 


WE  know  of  a  dealer  in  men's  furnishings  and  cloth- 
ing- who  has  quadrupled  his  business  on  the 
former  lines  within  the  past  two  years,  and  that 
in  the  face  of  real  strong-  competition.  There  are  no 
peculiar  circumstances  connected  with  the  case,  and  the 
store  in  question  was  in  good  shape  at  the  time  f.'om 
which  this  phenomenal  increase  is  dated,  in  a  little  city 
of  between  10,000  and  15,000  population  it  is  one  of  six 
catering-  exclusively  to  the  men's  wear  trade,  every  one 
of  which  is  of  a  g-ood  order  and  deserving-  of  success. 
Yet  this  merchant  must  have  cut  heavily  into  the  busi- 
ness of  all  the  rest.  It  mig-ht  be  said  that  the  cause 
does  not  take  the  form  of  any  very  striking-  exterior  ap- 
pearance of  superiority  ;  it  rather  lies  in  the  pursuance 
of  a  policy,  day  after  day,  and  season  after  season,  that 
brings  the  store  out  ahead  of  its  competitors  by  a  good 
margin  at  the  end  of  the  year. 

*  *  * 

In  the  first  place  the  store  itself  is  always  pleasing 
to  the  eye  ;  not  more  so,  perhaps,  on  a  particular  day, 
or  a  number  of  particular  days,  than  some  of  the  others, 
but  if  a  comparison  were  made  for  a  straight  month  it 
would  have  to  be  given  first  place  without  qualification. 
There  is  the  point  :  the  highest  standard  of  appearance 
that  its  competitors  attain  at  any  time,  it  aims  to 
maintain  at  all  times. 

*  *  * 

It  is  not  sufficient,  however,  tnat  it  should  appeal  to 
the  eye  of  a  prospective  customer  ;  other  considerations 
might  easily  counteract  any  effect  produced  in  that  way. 
This  condition  is  met. 

*  *  * 

The  goods  which  one  purchases  in  this  store  may  be 
relied  upon.  The  quality  is  good  and  the  price  fair.  In 
advertising  and  window  dressing  it  is  always  the  best 
class  trade  that  is  sought,  although,  of  course,  a  varied 
stock  is  kept  to  meet  the  demand  for  everything  but  the 
real  cheap  stuff — that  is  not  handled.  Not  all  stores 
could  follow  this  course  exactly,  nor  would  it  be  advis- 
able for  them  to  do  so.  Some,  by  circumstance,  find  it 
necessary  to  seek  trade  more  on  middle  and  lower  grade 
goods,  and  to  advertise  accordingly.  This  merchant  in- 
fuses a  tone  into  every  department  of  his  business  and 
makes  his  goods   substantiate   it. 

»  *  * 

Take  the  show  window,  for  instance.  They  tell  the 
customers  just  what  are  the  latest  styles  or  colors  in 
cravats,     etc.,  and    novelties     of  all  kinds  are    made     a 


strong  feature.  The  display  is  changed  frequently,  and 
is  kept  right  up  to  date.  The  goods  shown  are  always 
thoroughly  seasonable,  and  arranged  with  a  grace  and 
attractiveness  that  is  bound  to  appeal.  This  is  the  out- 
come of  a  policy  which  the  merchant  has  laid  down,  and 
studies  hard  and  constantly  to  adhere  to.  His  windows 
always  command  attention,  and  so  does  his  advertising, 
which  means  that  he  can  get  the  people  into  the  store, 
after  which  the  goods,  assisted  by  bright  salesmanship, 
do   the  rest. 

*  *  * 

This  man's  worries  are  reduced  to  the  minimum 
through  the  fact  that  he  has  one  of  the  best  furnishing 
clerks   that   we   have   met.      Combining   fine   qualities     of 


What    We    May    Expect    Next 
Spring  or  Fall. 


salesmanship  with  excellent  taste  in  display,  he  has  made 
himself  very  valuable  to  his  employer.  Between  them 
they  should  make  a  success  of  a  business  of  this  nature 
almost  anywhere.  The  clerk,  however,  is  soon  to  go 
into  business  for  himself,  and  we  look  for  a  store  that 
will  make  its  competitors  rustle. 


The  Review  had  a  very  interesting  chat  with  this 
merchant  recently  in  regard  to  his  methods.  One  point 
that  he  touched  on  was  the  value  of  novelties.  "I  buy 
pretty  nearly  every  novelty  of  any  (merit  that  is  offered, 
though  always  very  conservatively.  The  great  thing  is 
that  I  have  them,  and  it  always  gives  my  stock  a  bright, 
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Now  Here  is  a  Suspender  WitK  Features 
That  Really  Produce  Sales 


"The  Faultless 


Latest  and  most  unique  suspender. 
The  very  article  particular  dressers 
are  looking"  for.  Every  pair  guar- 
anteed to  be  satisfactory. 

Suspender  adjusts  perfectly  to 
every  movement  of  the  body,  giving 
maximum    comfort    to    the    wearer. 

Manufactured  by  us  exclusively. 
Price  $4.50  per  doz. 

Send  along  a  trial  order. 


)J 


THE. 


Berlin  Suspender  &  Button  Co, 

BERLIN,    ONT. 


WREYFORD  &  CO 


Romaine  Building,  TORONTO 


Wholesale  Men's  Furnishers  and  Dominion  Agents 
for  Following  Manufacturers  : 


Young  &  Rochester, London 

Complete  ranges  for  Spring  1907.  Fancy 
Vests,  Flannel  and  Tropical  Tweed 
Suits,  New  Shirts  and  Shirtings. 

TreSS  &  CO.,  London 

Spring-  styles  in  Felt  and  Silk  Hats. 
Straws,  English  shapes  are  now  correct, 
English  values  always  are.  Tress  Caps 
are  best  sent  into  Canada. 


Cellular  "Aertex"  Under- 
wear and  Shirts  'gSC^Z 

to  be  appreciated,  it  is  daily  growing  in 
favor,  it  gives  good  wear  to  customer  and 
good   profits  to  retailer. 

Cooper,  Corah  &  Sons 

St.  Margaret's  Works,  Leicester 

Cashmere  and  Worsted  Hosiery,  "Nel- 
son" Unshrinkable  Knitted  Underwear, 
Athletic  Shirts,  Sweaters,  and  Bathing 
Suits. 


MAIL  ORDERS   HAVE  CAREFUL  ATTENTION. 
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ISSUED     BY     ^UTWRITY     OP 


wo 


Berlin,    Ont. 


L 


3-New  Lines  of  Overalls-3 

Made  from  American  Denims    FulS  Indigo 

MonarcK  MecKanics 
MonarcK  Newports 
MonarcK  HeadligKts 

Have  you  seen  them?    Write  for  samples  and  quotations. 


♦  ■»■■»■■».,»..»..»..»..) 
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BUYERS  OF 


RAINPROOFS 


Should  get  those 
proofed    by    the 


Co.,  Ltd. 


/Reg?  Trademark^ 


and  stamped 


^PROOFED  BY 


The  «« Cravenette "Co.,  Limited, affix  their 
stamp  only  to  such  goods  as  are  suitable  in 
quality  for  Rainproof  purposes. 

Therefore,  this  stamp  is  a  guarantee  not 
only  of  Rainproof  properties,  but  also  of  the 
quality  of  the  material. 


DUSTPROO 


AS  WELL  AS 


IN 


The  "Cravenette"  Co.,  Ltd.,  Bradford,  Proofers  to  the  Trade. 
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up  to-the-minute  appearance.  As  soon  as  they  come  in 
they  are  incorporated  into  a  window  display.  I  do  not 
look  to  them  to  prove  even  good  sellers  always,  but  they 
draw  attention  readily,  and  enable  me  to  present  some- 
thing- different  from  the  other  fellows.  They  are  not 
permitted  to  take  up  window  space  long,  for  I  believe 
usually  in  sticking  to  good  selling  windows.  Occasion- 
ally they  do  not  take  with  the  public,  but  I  protect  my- 
self by  buying,  as  a  lule,  in  small  lots.  In  any  case  I 
believe  the  advertising  they  give  one  is  valuable." 


Advertising  space  is  used  quite  liberally,  and  the  note 
constantly  sounded  is  the  best  quality  at  fair  prices. 
When  it  comes  to  clearing  out  time  the  newspaper  space 
is  utilized  to  tell  the  public  just  why  it  is  that  reduc- 
tions are  offered.  This  is  done  in  a  rational,  business- 
like way,  so  different  from  the  "prices-slashed-right-and- 
left"  announcements  that  some  stores  affect.  Then,  if 
fifty  per  cent,  off  the  marked  price  of  an  article  is  prom- 
ised, that  is  exactly  what  is  given.  This  store  has  built 
up  a  reputation  for  itself,  and  it  deserves  the  success 
that  has   attended   its   methods. 

*  *  * 

Reference  has  been  made  above  to  good  selling  win- 
dows. By  this  is,  of  course,  meant  displays  that  act  as 
excellent  salesmen  for  the  goods  which  they  contain. 
They  must  first  be  attractive  in  design,  but  the  chief 
point  is  that  they  be  made  up  of  articles  which  the  pub- 
lic want  just  at  that  particular  time.  Lots  of  windows 
are  splendidly  arranged  and  yet  are  not  good  sellers.  To 
obtain  the  proper  results  the  two  qualities  must  be  com- 
bined. There  is  a  small  store  in  Toronto  which  is  ad- 
mitted by  other  furnishing  men  to  have  come  about  as 
near  to  the  desired  point  of  excellence  in  this  respect  as 
any  they  have  seen.  The  window  is  always  lightly 
dressed,  the  effect  is  neat,  and  the  goods  draw  trade. 
The   displays   are   changed  frequently. 

*  *  * 

Good  window  displays  are  one  of  the  very  strongest 
advertisements  that  a  men's  furnishing  department  or 
store  can  have,  and  there  is  liberal  room  for  improve- 
ment in  the  great  majority  of  those  which  we  have  seen. 
Frequently  the  excuse  is  offered  that  sufficient  time  to  do 
justice  to  this  feature  is  not  available.  A  poor  excuse, 
from  whatever  quarter  it  emanates.  If  a  merchant 
handles  men's  wear  he  must  give  it  regular  window 
space,  and  it  will  pay  him  to  secure  a  clerk  who  is 
qualified  to  look  after  displays,  and  give  him  every  en- 
couragement to  do  it  well.  Even  with  the  abundant 
evidences  at  hand  as  to  the  value  of  well  arranged  show 
windows,  changed  often,  some  dealers  do  not  seem  to 
have  grasped  their  full  value.  It  is  time  for  a  general 
awakening. 

*  *  * 

Protests  against  the  modern  system  of  dress  are  be- 
coming more  frequent.  One  that  we  have  noted  takes 
the  form  of  a  bitter  wail  against  the  illogical  condition 
of  things  which  admits  of  a  man  exercising  and  develop- 
ing his  individuality  in  the  realm  of  intellectual  achieve- 
ment, but  which  precludes  him  from  revealing  his  artistic 
aspirations  through  the  medium  of  personal  adornment. 
Another  criticises  "this  fixity,  this  stolid  immutability 
in  men's  way  of  dressing."  The  frequency  of  these  out- 
bursts have  a  significance,  and  there  is  a  considerable 
and  growing  body  of  intelligent  opinion  behind  them. 
The  modern  system  of  dress  is  the  result  of  evolution,  it 
is  true  ;  but  to  admit  this  is  to  confess  that  nothing 
like  finality  has  been  attained,  .lust  as  the  majority  of 
men  will  agree  in  their  estimate  of  the  artistic  merit  of 


present-day  clothes  as  a  distinctly  negative  quantity, 
few  are  found  to  advance  any  reasons  worth  considera- 
tion in  favor  of  remaining  stationary  at  the  point  which 
evolution  has  reached.  This  constitutes  a  solid  basis  for 
hope  of  future  progress  towards  a  form  of  dress  less 
austere  in  aspect,  less  arbitrary  in  relation  to  the 
wearer,  reasonably  artistic  and  more  truly  comfortable. 
This  progress  cannot  be  hurried.  It  must  be  fostered 
quietly  by  men  of  taste  and  discrimination,  and  with 
something  more  than  pretension  to  authority.  In  due 
time  will  be  attained  something  of  the  ideal  toward 
which  many  are  looking  at   the  present   time. 

*  *  * 

A  modern  Beau  Brumimel,  in  the  person  of  a  French 
gentleman  who  is  regarded  as  a  leader  of  masculine 
fashion,  has  expressed  the  view  that  every  portion  of  a 
man's  attire  should  harmonize   with   the  rest. 

Even  the  umbrella  and  walking  stick  must  be  in 
keeping  with  the  dress.  An  umbrella  with  a  plainbox- 
wood  handle  may  be  used  with  tweeds,  but  on  no  ac- 
count with  a  frock  coat.  Moreover,  a  man  who  is  wear- 
ing a  gold  scarf  pin  must  on  no  account  carry  an  um- 
brella with  a  silver  handle. 

Much  the  same  applies  to  walking  sticks,  which 
should  always  be  chosen  with  special  reference  to  the 
clothes   and  ornaments   worn. 

The  fastidious  author  of  these  rules  certainly  prac- 
tices his  own  doctrines.  He  is  said  to  possess  more  than 
a  hundred  walking  canes,  all  of  which  he  uses.  Some  of 
his  sticks  and  umbrellas  have  handles  set  with  precious 
stones,  but  these  are  only  carried  when  lie  is  wearing 
scarf   pins  set  with  stones   to   match. 

*  *  * 

"Speaking  of  the  woeful  waste  of  money,  we  wish  to 
interrupt  the  meeting  long  enough  to  give  a  few  figures 
on  an  important  matter  that  seems  to  have  been  entirely 
overlooked,"  said  a  speaker  on  a  Kansas  City  platform. 
"We  refer  to  the  four  buttons  on  the  sleeves  of  men's 
coats.  Now,  there  are  probably  600,000  men  in  Kansas, 
and  they  probably  have  on  an  average  two  coats  apiece. 
That  makes  1,200,000  coats  and  4,800,000,  or  400,000 
dozen  sleeve  buttons.  The  buttons  cost  about  20  cents 
a  dozen,  and  at  that  rate  the  men  of  Kansas  are  carry- 
ing around  on  their  coat  sleeves  in  the  form  of  buttons, 
that  have  no  use  on  earth  or  in  the  sky,  an  investment 
of  about  $80,000.  And  the  estimate  is  most  conserva- 
tive. Fellow  countrymen,  in  the  name  of  economy,  and 
thrift,  and  philanthropy,  and  business  sense,  and  all  sorts 
of  other  things,  is  there  no  way  to  stop  this  reckless  ex- 
travagance." 

*  »  • 

The  style  of  waistcoat  being  worn  this  Fall  in  New 
York  is  illustrated.  It  shows  the  smaller  opening,  which 
may  be  expected  here  next  Spring  and  Fall — in  modera- 
tion. The  effect  which  this  will  encourage  in  respect  to 
neckwear   and   shirtings  has   been   referred   to. 


In    Cravatdom 


A   Few  Bright  Colors  are  Out,  But    Plain   Shades  Will   Hold 
the  Call— A  Corded  Velvet  Tie. 

BRIGHT  colors  in  neckwear  have  made  their  appear- 
ance, but  as  yet  have  little  higher  standing  than 
that  usually  accorded  a  novelty  which  has  not  been 
endorsed  by  public  taste.  Manufacturers  have  put  them 
out  in  sufficient  range  to  constitute  a  good  feeler,  and 
are  not  viewing  the  prospect  with  any  great  apprehen- 
sion. The  movement  is  a  very  reasonable  one,  but  the 
point  at  issue  is   whether  or  not  the   consumer  is    in    a 


00 


Dry  Goods  Review 


MEN'S     FURNISHER 


RETURNED 


^u^^Hr** 


^' 


MR.  MERCHANT,— 

Permit  me  to  introduce  to  you  two  new  additions  to  our  firm 
(The  Niagara  Neckwear  Co.,  Limited),  706  and  707.  They  have  already 
met  some  of  you,  and  a  profitable  friendship  has  been  formed.  To  those 
who  have  not,  I  am  sure  efforts  in  behalf  of  your  success,  as  well  as  their 
own,  will  be  as  advantageous  to  all  concerned  as  mine  has  been. 

Yours  for   trade, 

705. 
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WAIT  for  SAMPLES 

or 

COLOSSUS! 


For  Spring  1907 
Colossus    Brand 

Will   cover   a  complete   line   or 

FINE  NEGLIGEE  SHIRTS 

WORKING  SHIRTS 
OVERALLS  and  SMOCRS 

and  as  great  care  has  been  taken 
with  this  line  for  the  coming  sea- 
son, samples  will  be  well  worth 
inspecting.  They  will  be  in  the 
hands  of  the  wholesalers  very 
shortly. 

Remember      V^  KJ  1-/  \J  J  jU  J      maKes     a     Specialty    of 

SIZE  and  FINISH 
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receptive  frame  of  mind  regarding  it  just  at  the  present 
time.  In  any  case  there  is  no  reason  for  anxiety,  for 
the  suggestion  that  is  conveyed  will  act  as  an  excellent 
forerunner  to  what  will  materialize  in  the  near  future. 
As  predicted  in  The  Review,  bright  colors  are  bound  to 
come  in  again,  just  as  surely  as  one  year  follows  an- 
other, and  that  they  should  do  so  is  in  direct  conformi- 
ty to  one  of  fashion's  foremost  rules.  The  periodical  de- 
sire for  change  is  the  key  that  opens  the  way  for  new 
departures,  or  reversion  to  conditions  that  have  prevail- 
ed heretofore.  Plain  shades  have  had  the  lead  for  a  con- 
siderable time,  and  it  may  naturally  be  expected  that 
particular  dressers  are  getting  lonesome  for  something 
with  more  life  to  it.  They  will  turn  to  loud  materials 
just  as  eagerly  as  they  turned  away  from  them,  and  be- 
stowed the  preference  on  the  more  sombre  hues. 

We  have  taken  up  the  relationship  that  exists  be- 
tween colors  in  neckwear  and  the  cut  which  fashion  de- 
crees for  the  waistcoat.  The  waistcoat  just  now  shows 
a  great  deal  of  the  tie,  and,  in  consequence,  the  latter 
must  not  be  of  too  conspicuous  a  color.  The  plates  for 
Fall  and  Winter  depict  little  moderation  in  this  cut, 
and  if  their  dictum  is  accepted  there  may  not  be  much 
encouragement  for  bright  neckwear.  This  is  something 
that  the  furnishing  man  must  watch. 

We  are  of  opinion  that  numbers  of  good  dressers  will 
not  follow  exactly  the  style  in  this  respect  that  the 
plates  set  down,  but  will  ask  that  the  waistcoat  opening 
be  made  slightly  smaller  than  that  of  the  Spring  and 
Summer.  It  seems  logical  that  this  should  be  so,  from 
the  simple  standpoint  of  warmth  if  not  appearance.  This 
will  allow  the  merchant  to  buy  a  few  bright  colors,  but 
only  a  few,  for  plain  shades  will  certainly  hold  the  prin- 
ciple call.  The  point  is  that  a  stock  should  be  designed 
to  cater  to  whatever  demand  there  is  on  the  new  lines. 

The  bright  colors  will  not  "arrive"  this  season,  but 
they  may  be  looked  for  in  the  Spring.  Of  course,  if 
shown  widely,   trade  could  be  created  right  now,   but   it 

would  be  limited. 

*  ,  * 

Among  the  loud  tones  that  have  been  seen  are  tar- 
tan plaids,  plaid  effects  and  bright  reds,  with  white 
stripe.  A  few  stores  have  been  displaying  them  strongly, 
but  the  great  majority  are.  keeping  plain  shades  only  to 
the  fore. 

Ascots  have  been  "on  the  shelf"  for  some  time,  but 
they  are  slated  for  resuscitation  next  year.  Just  why 
they  dropped  in  popular  favor  is  hard  to  determine.  They 
are  to  be  worn  in  New  York  this  Fall,  and  it  is  safe  to 
say  that  their  return  will  be  welcomed. 

*  „  * 

In  plain  colors  wines  and  berries,  greys,  blue  and 
greens  are  strong,  and  quite  a  good  deal  of  confidence  is 

placed  in  reds. 

*  +  » 

A  novelty  in  the  Fall  lines  is  the  corded  velvet  four- 
in-hand  in  a  variety  of  very  pretty  shades,  most  prom- 
inent among  which  are  wines  and  berries.     This   tie    is 

selling,  but  there  is  likely  to  be  a  run  on  it. 

'*  ,  * 

One  buyer,  speaking  to  The  Review,  said  that  for 
the  past  few  years  there  had  been  a  noticeable  dying  out 
of  light  colors  for  Fall  and  Winter  trade.  A  few  whites 
might  be  seen,  but  reds  and  the  warmer  shades  general- 
ly were  more  in  demand.  For  the  early  Fall  business 
pearl  greys,  slates,  and  navy  blues  are  popular  lines. 
Grey,  possibly  as  a  last  reminder  of  the  grey  summer, 
continues  to  hold  a  high  place  in  public  favor,  and  is 
likely  to  continue  in  good  demand. 

Business  during  the  past  Summer  has  been  excellent. 


Cool,  Dressy  ClotKes 

MADE    OF 

OXFORD  ciothS 


TEN  CHANCES  TO  ONE  the  lady  or 
gentleman  looking  so  cool  and 
comfortable  in  a  dressy  summer  suit 
is  an  Oxford  wearer,  for  these  cloths — 
both  the  Homespuns  and  the  Tweeds— are 
conspicuous  for  their  suitability  for  sum- 
mer attire.  This  is  a  Tweed  and  Home- 
spun season  and  Oxfords  are  in  front. 


FOR  SALE  BY  ALL  WHOLESALE  JOBBERS 


OXFORD  MANUFACTURING  GO. 

OXFORD,   NOVA  SCOTIA  Limited 

Mills  Established  1867. 


Perrin  Frcres  &  Cie 

MONTREAL 

SOLE  AGENTS  FOR  THE  CELEBRATED 

RAGUET 

French    Underwear 


Our  range  of  Samples  for  the  next  season  is 
now  ready  and  includes  the  Best  Values  in 

FRENCH  BALBR1GGAINS 
LISLE  THREADS  and 
NATURAL  WOOLS 

Our  representative  will  have  the  pleasure  of 
calling  on  you  in  the  course  of  August  or  Septem- 
ber. 

All  who  have  handled  the  "RAGUET"  Brand 
express  themselves  highly  satisfied  both  as  to 
quality  and  fit. 
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Motorist  (wet  through)— Just  look  how  my  coat  is  shrinking;  ! 
2nd  Motorist— My  dear  fellow,  whydontyou  wear  GARBIKNETT? 
Specially  constructed  weatherproof  cloth. 
The  very  thing  for  automobiling,  ruling    driving:,  etc. 

All  goods  bear  this  stamp. 

"JENNWEL" 
WATERPROOF 


REGISTERED 


Sole  Makers.  JOSHUA  F.  GARNETT  &  SON,  Castle  Mills,  Idle,  Bradford 
Canadian  Representatives :  GEO.  S.  PLOW  &  CO.,  232  McGill  St.,  Montreal, 
A.  ALEXANDER  &  CO.,  77  York  St.  Toronto. 

Makers   to   the    wholesale   trade  only. 


REASONS  WHY 

merchants  have  become  friends  of  the 
Trade   MarK. 


SHIRTS,     OVERALLS    and     PANTS 


They  are  Well   Made, 

Full  Size, 

Quality  as  Represented. 

FAULTLESS  has  been  our  aim  from  the  start-  and  jt  is 

this   which    has    kept    and    made    customers 
for  our  8HIRT8,  OVERALLS  and  PANTS. 

SAMPLES  ready  this  month  for  SPRINC  1907 

The  Montreal  Shirt  &  Overall  Co.,  Limited 

St.  Louis,  Mile  End,  MONTREAL 


Retailers  interviewed  by  The  Review  say  that  it.  has 
been  a  record  breaking  season.  One  firm  stated  that 
their  business  had  been  25  per  cent,  better  than  last 
year.  Owing  to  the  hot  weather  all  the  light  summer 
goods  which  have  been  on  the  shelves  for  the  past  four 
or  five  years  have  been  disposed  of  at  ?ood  prices,  the 
retailer  suffering  no  loss  through  reduced  prices  usually 
necessary  to  clear  out  old  stock. 


Shirts  and   Collars 


Same  Prices  on  Spring  Lines,  But  Quality  not  so  good  -The 
Stiff  Front  and  Negligee 

SALESMEN  starting  out  this  month  will  quote  the 
same  old  staple  prices,  but  values  are,  undoubted- 
ly, not  so  good  as  a  year  ago.  This  is  plainly  ap- 
parent in  working  shirts  as  well  as  negliges.  Manufac- 
turers selling  the  jobbing  trade  state  that  while  former 
prices  are  retained,  quality  must  be  sacrificed  in  some 
instances,  and  various  expedients  are  used  to  meet  a 
figure. 

The  question  of  pleated  negliges  for  1907  is  a  vexed 
problem.  This  year  they  were  in  strong  request,  but  de- 
liveries were  slow,  and  many  sales  were  lost  as  a  conse- 
quence. Manufacturers  contend  that  they  are  hard  to 
make  up,  and  are  naturally  side-tracked  when  sent  up  to 
go  through  the  factory.  As  a  consequence  these  goods 
are  not  being  pushed. 

*  *  * 

Stiff  bosom  shirts  cannot  be  said  to  be  increasing  in 
favor  for  the  Fall  and  Winter  trade,  although  it  is  un- 
questioned that  it  is  desirable  av  line  of  demarcation 
should  be  established  between  Summer  and  Winter  goods. 
White  stiff  shirts,  except  in  the  Province  of  Quebec,  are 
slow   sellers. 


The  progress  of  the  coat  shirt  is  being  watched  with 
interest.  The  prediction  is  safe  that  it  will  in  time 
crowd  out  the  old  style  shirt  completely.  Manufacturers 
anticipate  a  greatly  increased  demand  for  it  in  the 
Spring. 


This  is  a  condition  which  calls  for  the  attention  of 
every  merchant.  We  have  the  soft-front  shirt  in  vogue 
for  both  Winter  and  Summer,  and  the  effect  upon  volume 
of  trade  is  apparent.  Now  the  stiff-front  should,  logical- 
ly, have  its  season,  and  that  is  during  Fall  and  Winter. 
The  merchant  has  it  in  his  power  to  assist  greatly  in  re- 
storing it  to  its  proper  position.  The  proper  plan  is  to 
give  it  prominent  place  in  displays,  and  lose  no  oppor- 
tunity to  say  a  good  word  for  it.  He  will  find  the  re- 
sponse very  likely  above  his  expectations.  It  must  be 
remembered  that  profits  are  suffering  at  the  present 
time. 


GLOBE 
SUSPENDERS 

for  Fall  and  Holiday  Trade 


SPECSAL  BOXED  LINES.     ORDER    EARLY. 

The  GLOBE  SUSPENDER  CO.,   ■   ROCK  ISLAND,  P.Q. 
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IT  STANDS  FOR  THE  BEST 


SHIRTS  AND  COLLARS 

bearing  the  above  trade  mark  enjoy  an  unequalled 

reputation  for 

QUALITY,  STYLE  AND  VALUE 

We  are  well  equipped  to  supply  immediate  de- 
mands,  and   our   Spring  goods   are  on  the  way. 


NECKWEAR 

Our  Ties  for  the   Holiday  trade  will  sell  on  sight. 
Order  now  and  get  the  benefit  of  a  wide  selection 


6REENSHIELDS  LIMITED 


MONTREAL 
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IVeady-to-wear  Clothing 


We  are  now  running  a  generous 
advertising  campaign  in  the  Canadian 
press  in  the  interests  of  "  Tevia " 
Tweeds. 

For  the  first  time  in  textile  trade 
history  pure  all-wool  Scotch  tweeds 
are  being  advertised,  not  for  sale  direct 
to  the  consumer  but  for  sale  through 
the  tailor. 

This  advertising  is  strong  and  force- 
ful and  will  create  a  demand  for 
"Tevia." 

Be  ready  to  meet  that  demand. 

You  know  how  good  the  best  Scotch 
tweeds  are.  "  Tevia  "'  Tweeds  are  the 
best  Scotch  tweeds.  There  may  per- 
haps be  others  as  good,  but  "  Tevia  " 
is  the  only  one  which  carries  the  manu- 
facturer's advertised  trade  mark  as 
his  guarantee  of  good  faith  and  all- 
wool  quality. 

Our  advertising  is  teaching  your 
customers  what  this  trade  mark  stands 
for  and  many  of  them  are  certain  to 
want  "  Tevia  "  Tweeds. 

You  will  find  the  remainder,  too, 
will  be  all  the  more  ready  to  place 
their  orders  with  you  when  you  tell 
them  what  the  "Tevia"  trade  mark 
means. 

Patterns  and  copies  of  the  advertise- 
ments on  application  to 

Mark   Fisher    Sons    &    Co* 

Montreal Toronto Winnipeg. 


The  way    in    Which   these  Lines    would    Appeal    with 
Improvement  as  to  Style. 

WHEN  ready-to-wear  clothing  attains  to  a  certain 
degree  of  excellence  the  favor  bestowed  upon  it 
will  be  such  as  to  more  than  compensate  for  the 
expense  and  effort  entailed  by  the  improvement.  When, 
in  the  eyes  of  the  good  dresser,  it  approaches  custom- 
made  clothing  in  some  respects,  questions  of  economy 
will  swing  a  great  deal  of  patronage  over.  If  a  man 
can  have  more  suits  in  a  year  for  the  same  price  that 
he  pays  now,  he  is  very  likely  to  jump  at  the  opportun- 
ity to  secure  them,  or  save  the  difference  on  the  usual 
number.  Then  there  is  often  heard  the  remark  that  suit 
styles  change  so  frequently  that  the  man  who  keeps  his 
apparel  right  up  to  the  minute  would  be  satisfied  with 
the  ready-to-wear  in  many  cases  if  no  fault  could  be 
found  with  the  cut.  As  it  is  now  a  certain  made  suit 
costs  so  much  that  he  is  loth  to  put  it  aside  to  conform 
to  every  change  in  styles. 

The  quality  of  ready-to-wear  clothing  is  getting  bet- 
ter each  year,  and  it  is,  in  consequence,  rising  in  the 
estimation  of  the  public.  Merchants  can  encourage  fur- 
ther progress  if  they  will,  and  it  is  advisable  that  they 
should  do  so  at  every  opportunity.  All  that  they  ac- 
complish in  the  direction  of  popularizing  these  lines  will 
mean  direct  profits  to  themselves.  In  this  connection  it 
may  be  noted  that  some  stores  have  found  their  sales 
dropping  a  little  below  the  mark,  due  to  the  very  ap- 
parent upward  tendency  of  taste  among  young  men,  a 
condition  which  means  capital  for  the  custom  tailor. 
There  is  a  prejudice  against  ready-to-wear  suits  which 
can  only  be  overcome  by  decided  elevation  of  the  stand- 
ard, particularly  as  to  styles. 

In  our  new  department,  "Men  and  Methods,"  a 
Brantford  merchant  is  quoted  in  reference  to  the  desir- 
ability of  having  the  clothing  and  men's  furnishing  de- 
partment of  a  dry  goods  establishment  in  a  separate 
store.  He  emphasizes  the  fact  that  men  do  not  gener- 
ally care  to  try  on  garments  where  there  are  ladies 
about.  Outside  of  this  they  have  a  liking  for  the  ex- 
clusive store  that  the  merchant  carrying  all  of  his  stock 
with  no  real  division  between  general  dry  goods  and 
men's  wear  finds  it  hard  to  combat. 

Suitings   and  Styles 

Browns  Might  be  Made  Fair  Sellers— Cut  of  the 
Waistcoat  Discussed. 

THERE  is  no  indication  that  greys  will  not  measure 
up  to  the  demand  that  has  been  predicted  for  them 
this  Fall.  There  will,  however,  be  the  usual 
strong  call  for  blacks  and  blues.  For  Spring,  as  already 
stated  in  The  Review,  greys  with  fancy  overcheck  have 
been  bought  heavily  by  the  wholesales.  These  are  of  a 
character  that  precludes,  to  a  great  extent,  the  chance 
of  grey  vogue  becoming  monotonous.  Very  little  same- 
ness exists  between  them  and  the  plain  shades. 

*  *  * 

In  overcoatings  for  Winter  black  meltons  will  lead 
by   a  big  margin. 

*  *  • 

Very  little  can  be  added  regarding  suit  styles  to 
what  we  said  last  month.  One  feature  that  strikes  us 
as  being  open  to  slight  moderation  by  some  particular 
people  is  the  cut  of  the  waistcoat.  The  plates  show  the 
large  opening  unchanged.  For  cold  weather  this  does 
not  seem  the  most  comfortable  thing,  and  the  fact  will 
very  probably  be  recognized  in  many  instances. 
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SCOTT'S  N.E.a„dC.  MUFFLER 


MADE   IN   CANADA 


All  in  One 
Piece 


PRICES : 

Men's  and  Ladies' 
$4.50  to  $9.00  per  doz. 

Boys'  and  Girls' 
$4.25  to  $8.75  per  doz. 

Children's 
$4.00  to  $8.50  per  doz. 


Simple 
Complete 
and 

Easy  to 
Adjust 


Can.  Patents: 

Sept.  8,  1903 
Nov.  15,  1904 
Mar.  13,  1906 


MAKES  ZERO 
WEATHER  PLEASANT 


U.S.  Patents: 

June  16,  1903 
Nov.  8,  1904 
Jan. 30,  1906 


Ask  your  Jobber  for  them.    If  he  cannot  supply  you,  WRITE  US. 

THE  SCOTT  MUFFLER  COMPANY 

NIAGARA    FALLS,    CANADA 
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Angle 


ATUNSHRINKABLEtt 


^/    Trade  AfarK 


AST  May  four  big  Toronto  stores 
*^  were  heavily  stocked  with 
Pen-Angle  lines  in  Summer  weights. 

IF  In  July,  all  four  stores  widely  ad- 
vertised stocktaking  clearance  sales. 

1  Our  advertising  man  inspected  the 
underwear  stocks  of  the  four  stores 
when  those  sales  began. 

IF  Not  one  of  the  four  had  half-a- 
dozen  Pen-Angle  garments  to  put  in 
the  big  July  sales. 

IT  Moral— The  People  Know  What 
Value   Is. 

IT  The  people  who  trade  with  you 
will  keep  you  busy  ordering 


Pen -Angle 

UnshrinKable     Underwear 


IF  It  sells  in  the  first  place  because 
we  help  you  sell  it.  It  sells  again 
and  again  because  the  value  is  in 
every  garment  that  bears  that  brand. 


TKe  Penman 
Manufacturing' 
Co.,    Limited 

of  PARIS,  CANADA 


'Angle 


AT  UNSHRINKABLE* 


Trade  A(ar/( 

K  Let  any  traveller  for  any  good 
house    show    you     these    lines; 
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Nations     Discuss     Cotton. 


Chief  European  Countries  Represented  at  International 
Congress   in   Berlin. 

A  DISPATCH  from  Berlin,  (icnmany,  reads  as  fol- 
lows :  "Seldom  has  an  international  body  at- 
tracted the  attention  from  the  German  daily  and 
weekly  press  accorded  the  international  cotton  congress. 
Any  yet  it  may  be  doubted  whether  anything  said  or 
done  really  marks  a  practical  step  in  the  internationali- 
zation of  the  industry.  The  assembly  at  Bremen  has 
been  much  larger  than  the  Manchester  one  of  last  year, 
and  it  is  important  to  note  that,  besides  all  the  chief 
European  nations,  both  India  and  the  United  .States 
were  represented.  Altogether  some  eleven  nations  inter- 
ested in  the  production  of  either  raw  cotton  or  cotton 
fabrics,  or  both,   took  part  in  the  deliberations. 

"It  was  urged  at  the  Bremen  congress  that  by  the 
friendly  meeting  of  men  of  different  nationalities  engaged 
in  the  same  industry  the  best  means  would  be  found  of 
dealing  with  the  difficulties  and  dangers,  of  removing  na 
tional  jealousies,  and  of  promoting  peace  and  good  will. 
On  the  other  hand  it  is  urged  that  competition  is  the 
soul  of  business,  and  the  industrial  nations  are  competing 
with  each  other  in  cotton  as  in  other  things  and  that  it 
is  to  be  the  economic  advantage  of  the  world  that  they 
should  do  so. 

International   Cotton   Congress. 

"It  is  being  stated  here  in  Germany  that  the  repre- 
sentations of  the  international  cotton  congress  will  in- 
duce the  planters  of  the  Southern  States  of  America  to 
reform  the  methods  of  storing  and  baling  raw  cotton. 
These  representations  will  have  just  as  much  attention 
as  the  southern  planters  think  it  necessary  to  give  to  an 
association  without  pith  and  marrow,  all  the  members 
of  which  compete  with  each  other  to  get  American  cot- 
ton anyhow  when  there  are  any  indications  of  scarcity. 
This  is  a  subject  the  discussion  of  which  occupied  the 
congress  for  two  days,  and  yet  all  that  resulted  was  the 
appointment  of  a .  committee  to  consult  with  the  com- 
mittees of  the  several  cotton  exchanges.  There  is  some 
practical  design  in  this  movement,  but  there  was  as- 
suredly none  in  the  proposal  of  one  continental  delegate 
to  insure  a  sufficient  supply  of  raw  cotton  by  guaran- 
teeing a  minimum  price.  For  it  is  being  urged  that  a 
minimum  price  will  not  make  cotton  and  cannot  be  paid 
if  the  cotton  does  not  grow.  More  businesslike  was  a 
proposal  to  form  out  of  the  federation  an  international 
joint  stock  company  for  dealing  in  cotton,  in  which  com- 
pany each  spinner  represented  at  the  congress  should 
take  shares  in  proportion  to  the  number  of  spindles  he 
runs.  This,  however,  it  is  argued,  will  not  prevent  the 
American  cotton  growers  from  forming  a  similar  combi- 
nation on  their  side. 

Contest  Between  Capital. 

"The  result  in  the  case  would  be  merely  a  contest 
between  two  aggregations  of  capital.  It  was  left  to  the 
secretary  of  the  British  Cotton  Growing  Association  to 
show  how  American  planters  and  dealers  can,  and  do, 
influence  the  market  by  combination.  The  only  way  to 
get  rid  of  the  effects  upon  the  manufacturing  industry  of 
the  speculative  combinations  in  connection  with  the  sup- 
ply of  the  raw  material  is  to  increase  the  supply  and 
diversify  the  sources  of  supply  of  raw  cotton.  At  pres- 
ent the  trade  of  the  world  depends  on  America  for  three- 
fourths  of  its  raw  material,  and  the  concensus  of  opinion 
appears  to  be  that  so  long  as  that  is  the  case  neither 
congress  nor  preachers  will  prevent  advantage  being 
taken  of  the  situation  by  speculators." 


COMMUNICATION. 
Five-Cent    Thread. 

Editor  Dry  Ooods  Review, — Why  not  start  an  agita- 
tion to  retail  thread  at  5c.  per  spool  ?  In  Detroit  that 
is  the  price.  If  the  large  stores,  initiated  the  movement 
the  smaller  merchants  would  follow  suit.  I  feel  assured 
of  this.  Every  retailer-  irr  the  province  sells  thread  at 
three  spools  for-  12c— practically  cost — and  has  been  do- 
ing it  for  so  long  that  he  continues  to  do  so  as  a  mat- 
ter of  course.  The  result  is  that  no  retailer,  great  or 
small,  has  secured  an  advantage  over  his  competitor.  We 
are  all  on  a  dead  level,  and  a  pack  of  fools.  Millions  of 
dollars  are  lost  in  the  line  during  this  growing  time. 
There  is  no  actual  profit,  and  it  is  time  for  a  change. 
And,  Mr.  Review,  you  can  do  a  great  deal  for  your 
clientage  that   would  be  appreciated   right  here. 

"RIP  VAN  WINKLE." 


Remarks. — Starting  with  the  sound  principle  that 
every  line  of  goods  which  a  merchant  handles  should  sell 
for  such  a  price  as  will  return  to  him  a  fair  profit,  "Rip 
Van  Winkle"  is-justified  in  his  protest  against  the  exist- 
ing conditions  in  the  thread  trade.  A  staple  among  the 
staples,  thread  should  pay  a  good  margin.  How  to  make 
it  do  so  is  something  that  rests  entirely  with  the  retail- 
ers. If  the  change  is  to  be  brought  about  they  must  co- 
operate in  the  matter,  and  here  is  where  local  dry  goods 
associations  would  be  valuable.  We  would  be  glad  to 
receive  communications  from  other  merchants  along-  this 
line.— Ed. 


CANADA'S    TRADE    IN    JULY. 

Canada's  foreign  trade  for  July  amounted  to  $41,- 
996,228,  an  increase  of  $9, 366, 307  over  the  same  month 
last  year.  The  imports  totalled  $23,652,122,  an  increase 
of  $5,172,357,  while  domestic  exports  totalled  $16,549,- 
584,  an  increase  of  $3,500,000.  The  largest  gains  in  ex- 
ports was  in  animals  and  their  products,  which  showed 
an  advance  for  the  month  of  $1,555,421.  Mines  increased 
by  $805,481,  agricultural  products  by  $920,637,  manu- 
factures by  $443,996,  while  exports  of  fish  decreased  by 
$82,245,  and  lumber  by  $169,001. 


NEW  BANK  BRANCHES. 

Among  the  new  bank  branches  opened  in  Canada  dur- 
ing August  were  the  following  : 

Bank  of  Hamilton. 

At  Darlingford,  Man. 
At  Mather,  Man. 
At  Carievale,   Sask. 
At  Holmfield,  Man. 
At  Mortlach,   Sask. 
At  La  Riviere. 

Bank  of  Toronto. 
At  Swan  River,   Sask. 

Sovereign   Bank   of   Canada. 
At  Brampton,   Ont. 

Western  Bank  of  Canada. 
At  Little  Britain,  Ont. 
At  Pefferlaw,  Ont. 

Traders'  Bank. 
At  Kenora,  Ont. 
At  Port  William  West,  Ont. 

The  Northern  Bank. 
At   Sperling,  Man. 
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m  Selling  Carpets  Without  Carrying  Stock, 


Furniture  dealers  should  be  interested  in  knowing  of  a  plan  whereby 
a  good  carpet  trade  may  be  done  in  connection  with  the  regular  business 
without  necessitating  an  enlargement  of  premises  or  any  investment  beyond 
a  very  small  amount.      Some  features  to  consider  are  : 

NO   CAPITAL   INVOLVED.     NO   OLD   STOCK   AT   END   OF   SEASON. 

ALWAYS  A   GOOD    RANGE   OF    PATTERNS.      NO   WORRY.      PROMPT   SERVICE. 

Upwards  of  a  half  hundred  enterprising  furniture  dealers  in  Ontario 
are  finding  this  a  profitable  acquisition  to  their  business.  Send  in  a 
request  and  let  us  give  you  full  particulars  of  this  matter.  You'll  be  very 
glad  if  you  do.      Address 

THE   ADAMS    FURNITURE    CO.,  Limited 


TORONTO. 


ONTARIO 


Rudolph  Deutsch 

Importer  of  Novelties  in  Seamless 

French  and  German  Rugs 

In  Body  Brussels  and   Wilton  Weaves 

Moravian  Hand  Made  Rugs 

Also  a  New  Importation  of 

Double  Faced  Velour  Portiers  and  Table  Covers 

In  a  Large  Variety  of  Floral,  Oriental  and  Mission  Styles 

in  New  Colorings 

An  Unrivalled  Line  for  Fall  Delivery,  New  and  Complete  in  Every  Detail,    now   on  Display  at  Our  Showrooms. 
Critical  Inspection  Invited  to  Demonstrate  Values  and  the  Perfect  Finish  of  Our  Productions. 


Large  stock  carried  in  Montreal  for  immediate  delivery. 


Samples  and  prices  sent  on  request. 


E.  DUVER.GER  ®>  CO. 


SOLE  CANADIAN  AGENTS 

Salesrooms:  403-404  Coristine  Bldg. 


MONTREAL 


Art  Square* 
Tapestry  Squares 
Velvet  Squares 


Our  stock  on  these  goods  is   very  com- 
plete for  filling  orders  for  immediate 

delivery,  in  sizes 

3x3,  3x3£,   3x4,  3£x4,  4  x  4£ 
Write  for  samples  and  prices 


THE  IMPERIAL  CARPET  CO.,  LIMITED 

60  front  Street  West,  TORONTO 
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Considerable    Interest    Displayed    in    Outlook   for    Spring — 

Prices    Advanced    in   All    Lines — Returned    Buyers 

Tell    of  Conditions    in    England. 

PRICES  for  Spring-  form  the  chief  subject  of  discus- 
sion in  the  carpet  trade  at  the  present  moment. 
That  they  will  be  very  much  higher  than  last  year 
is  a  certainty.  Just  what  they  will  be,  however,  has 
yet  to  be  determined.  Buyers  returned  from  the  Old 
Country  tell  of  the  existing  conditions  across  the  water, 
and  there  the  tendency  in  prices  is  upward  in  every  line. 

Something   About   the  Advances. 

Prices  all  round  will  be  higher  for  the  coming  Spring. 
Lower  grades  will  be  advanced  from  5c.  to  10c.  a  yard, 
while  upper  grades  will  be  put  up  from  20c.  to  25c. 
Medium  lines  will  be  quoted  proportionately.  That  the 
advances  are  justified  is  quite  apparent  when  the  state 
of  the  raw  material  markets  is  considered.  In  many 
cases  manufacturers  claim  they  have  not  raised  prices 
sufficiently.  In  England,  for  instance,  many  claim  they 
are  losing  money,  since,  tbey  say,  they  are  paying-  101) 
per  cent,  more  for  raw  material,  while  their  advance  in 
the  manufactured  goods  has  not  by  any  means  been  in 
proportion. 

Will  Not   Quote   for   Spring. 

Many  of  the  English  mills  will  not  quote  for  Spring. 
Conditions  at  present,  they  claim,  are  such  that  they 
cannot  do  so  in  safety  to  themselves.  This  is  in  the 
new  patterns.  Any  orders  for  immediate  delivery  are,  of 
course,  accepted  at  the  ruling  prices,  but  anything  for 
Spring  is  not  taken  except  at  open   ligures. 

As  an  instance,  Lhe  writer  knows  of  one  case  where 
an  English  mill  turned  down  an  order  for  five  hundred 
rolls  of  oilcloth  because  the  buyer  insisted  on  placing 
it  at  current  prices. 

Low  Grade  Hemp  Carpet  Out  of  Market. 

.Jute,  which  is  used  very  much  in  the  back  of  the 
lower  lines  of  hemp  carpets,  and  which  formerly  sold  for 
£11  5s.,  has  been  advanced  to  £25  a  ton.  This  practical- 
ly puts  the  lower  grades  of  hemp  carpet  out  of  the  mar- 
ket, since  it  used  to  be  obtainable  for  The.  to  retail  at 
10c,  but  now  has  to  retail  at  13c.  to  14c.  There  is  not 
much  sorrow  in  the  trade  on  the  demise  of  this  line, 
however.  At  best  it  was  little  better  than  a  rag.  Sales 
have  not  been  large  lately.  Where  formerly  ten  were 
sold,  now  but  one  is  disposed  of. 

Tapestry  Lines  Also   Higher. 

Low  tapestries  which  formerly  sold  for  24c.  and  25c. 
cannot  be  obtained  under  324c.  in  a  jobbing  way.  It 
has   been   absolutely      necessary    to   advance   the    price    in 


these  lines.  The  state  of  the  raw  material  market  pre- 
cludes any  possibility  of  unchanged  prices.  In  England, 
too,  manufacturers  are  a.  little  squernish  about  ad- 
vancing tapestries  of  any  kind  since  it  is  to  be  seen 
that  they  are  being  superceded  by  linoleums  and  rugs  to 
a   very  great  extent. 

Medium  tapestries,  from  present  indications,  will 
just  about  hold  their  own. 

Designs   for  the   Coming   Season. 

Although  there  is  not  a  great  variety,  new  patterns 
for  Spring-  are  numerous,  Geometrical  and  floral 
grounds  are  very  frequently  seen.  Chintz  patterns  will, 
apparently,  find  favor.  As  for  colors,  probably  the 
most  popular  in  order  will  be  fawns,  bronzes,  tans,  and 
greens.  Other  shades  will,  naturally,  be  in  request.  Oak 
colors  are  talked  o£  favorably.  In  fact,  the  tendency  is 
towards  the  light  shades  which  had  such  a  run  a  few 
years  ago.  Consequently  almost  anything  in  the  light 
shades  will  find  favor  with  the  general  public.  Crim- 
sons, in  some  quarters  are  regarded  as  fair  for  the  com- 
ing Spring,  while  others  regard  this  shade  in  something 
the  same  light  as  they  do  red — as  a  color  for  which  there 
will  be  little  call.  Small  patterns  seem  to  rule,  with 
small   floral  designs  in  particular  favor. 

Brussels,  Axminsters  and  Wiltons. 

Good  trade  is  expected  in  these  staple  lines  as  usual. 
It  is  a  noticeable  fact  that  there  is  a  growing  tendency 
on  the  part  of  the  public  to  sacrifice  quality  to  appear- 
ance in  these  three  lines.  For  instance,  although  Bins 
scls  is  the  most  satisfactory  carpet  for  wearing  quality, 
it  is  very  often  passed  over  for  the  pile  carpet,  or  Ax- 
minster,  which  is  more  sightly.  A  four  or  five  frame 
Brussels  will,  however,  outwear  any  other  kind  of  car- 
pet. Wiltons  in  popular  shades  and  designs  will  be  in 
favor  as  well  as  the  Axminsters  and  Brussels  already 
mentioned. 

Excellent   Outlook   for  Rugs. 

From  present  indications  the  Spring  season  will  be  a 
great  one  for  rugs.  The  growing  popularity  of  squares 
of  every  description  is  sufficient  guarantee  of  their  posi- 
tion next  Spring.  In  England  they  are  exceedingly  popu- 
lar, and  this  year  the  mills  are  making  special  efforts  to 
meet  the  large  demand. 

Seamless  Axminster  Squares. 

A  buyer  who  recently  returned  from  the  Old  Coun- 
try, in  conversation  with  The  Review,  spoke  of  the  new 
loom  which  is  being  installed  in  all  the  large  mills 
across  the  water.  It  is  one  on  which  it  is  possible  to 
make  an  Axminster  fifteen  feet  wide  and  seamless.  The 
value  of  such  a  machine  may  be  judged  from  the  fact 
that  the  old  looms  were  only  able  to  turn  out  an  Ax- 
minster   10   feet   0    inches   at    best.      Sonic    mills    have   had 
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the  new  looms  in  operation  for  some  little  time,  but  ow- 
ing: to  the  popularity  of  the  large  squares  additional 
ones  are  being-  installed.  The  new  loom  is  considered 
wonderfully  perfect.  This  installing  of  so  many  new- 
looms  will  give  one  an  idea  of  the  business  expected  to 
be  transacted  by  English  manufacturers. 
Orientals  Popular. 
Indications  point  to  a  successful  business  in  Orien- 
tal rugs.  As  the  people  obtain  more  money  they  are 
better  able  to  pay  for  good  Oriental  rugs  and  trade' 
grows  in  consequence.  In  England  at  present  they  are 
exceedingly  popular.  Some  claim  that  in  Japanese  and 
Oriental   rugs  there   is  not  enough  body,   which   results   in 

Lump  in   the    roving 


Sr/ll      IN     THf     THREAD 


itvjiii 


A   Sft'tftl 

OouBlE    END 


G/{D     SpoaLe/fs     Hnqt 


7-qo     BULKY 


the  rug  curling  after  being  in  use  for  some  little  time. 
English  rugs  and  squares  are  in  great  demand  and  the 
merchant  who  has  a  good  stock  will  reap  his  reward  in 
good  business  which  is  sure  to  be  done  next  Spring. 

Linoleums  Growing  in  Favor. 
With  the  increase  in  the  number  of  uses  to  which 
linoleums  are  being  put  business  is  growing.  The  Spring 
trade  in  oilcloths  and  linoleums  is  expected  to  be  first- 
class,  particularly  as  regards  the  latter.  Candian  mills 
express  confidence  in  the  future. 

Replacing   Tapestry  Carpets. 
It  is  remarked  that  linoleums   in  hardwood   floor  ef- 
fects are  gradually  replacing  tapestry  carpets  as  a  floor 


covering.  These  hardwood  effects  as  used  at  present  ex- 
tensively in  London,  England,  hotels  for  example,  are 
given  special  treatment.  Polish  is  obtainable  which 
when  applied  makes  the  floor  appear  as  if  hardwood.  In 
fact  once  the  linoleum  is  laid  it  is  given  the  same  treat- 
ment as  a  hardwood  floor  so  that  it  is  very  [hard  to  dis- 
tinguish between  the  real  and  the  imitation.  As  al- 
ready remarked  linoleums  are  extensively  used  in  Lon- 
don hotel  bedrooms.  Turkish  rugs  are  thrown  over 
them  and  the  effect  is  quite  satisfactory.  In  the  cheaper 
hotels  matting  and  hardwood  effects  and  Brussels  rugs 
are  used. 

Deliveiies  Expected  to  be  Early. 

From  present  indications  deliveries  in  the  Spring  will 
be  early  enough  to  meet  all  requirements.  There  is  no 
reason  why  they  should  be  delayed,  and  unless  some- 
thing unforseen  intervenes  merchants  will  have  their  or- 
ders delivered  in  good  time. 

Travelers  Out  Soon. 

Most  houses  will  have  their  travelers  out  about  the 
middle  of  this  month.  They  will  carry  a  full  line  of  new 
patterns  for  Spring  delivery  and  prices  will  then  be 
quoted. 

LUMPS  AND  KNOTS  IN  CARPETS. 

LUMPS  and  knots  in  carpets  may  be  classified  under 
various  heads.  First  there  is  the  lump  due  to  the 
preliminary  process  of  carding  and  spinning,  in 
which  the  enlarged  place  exists  in  the  roving,  as  in  Pig. 
1  of  the  illustrations  here  presented.  This  place  may  be 
caused  by  a  clout  of  fibre  passing  through  the  carding 
machine  and  failing  to  break  up,  or  to  defective  condi- 
tion of  the  card  clothing  or  rings. v  The  trouble  begins 
when  the  strand  of  roving  is  given  the  necessary  twist 
to  make  the  thread.  Then  the  twist  goes  into  the 
strand  on  either  side  of  the  lump,  as  at  b  b  in  Fig.  2, 
so  that  the  bulky  and  soft  centre  remains  as  it  was. 
The  lump  continues  to  hold  its  grip  throughout  the  spin- 
ning, spooling,  warping,  weaving  and  finishing  processes, 
and  unless  detected  and  picked  out  in  the  meanwhile  will 
be  in  the  finished  carpet. 

Then  there  are-  defects  of  this  nature  which  come  un- 
der the  head  of  "snarls,"  illustrated  in  Fig.  3.  These 
will  result  in  lumpy  places  in  the  carpets.  The  snarl 
may  be  created  in  the  spinning  department  or  in  the 
spooling  or  warping.  In  the  spinning  of  the  thread,  it 
can  be  produced  by  a  defective  mode  of  splicing,  or  the 
thread  may  fail  to  wind  right  as  spun,  resulting  in 
kinks  arising  to  take  up  the  surplus  strand.  Or  the  de- 
fect may  be  caused  by  pieces  of  additional  fibre  existing 
on  the  strands  of  roving. 

Then  again  we  have  the  double  ends,  so  called,  to 
contend  with.  These,  too,  make  lumps  in  the  finished 
goods.  Two  ends  of  the  roving  may  run  together,  and 
the  lap  thus  made  results  in  the  double  end,  as  at  d, 
Fig.  4.  After  the  two  ends  are  once  entwined  it  is  im- 
possible to  separate  them  and  the  lump  goes  through. 
The  remedy  consists  in  breaking  out  the  double  part  and 
in  re-tying  the  ends  with  the  smooth  threads.  Then 
there  is  the  poor  manner  of  making  a  splice,  as  shown 
at  e,  Fig.  5.  The  spinner  notices  a  broken  end.  He  is 
in  a  hurry,  and  in  splicing  up  fails  to  get  the  entire  end 
of  the  strand  slipped  about  the  other  end.  Consequently 
the  piece  hangs  out  and  the  twist  goes  in  on  either  side, 
and  the  loose  portion  makes  a  snarl  or  knot  in  the  com- 
pleted floor  covering.  New  and  careless  spinners  often 
make  bad  spinner's  knots,  as  at  f,  Fig.  6,  by  recklessly 
uniting  the  fractured  ends.     Instead  of  grasping  the  end 
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Geo.  H.  Hees,  Son  &  Co. 


MANUFACTURERS    OF 

WINDOW  SHADES 

(BOTH   HAND   AND  MACHINE   MADE) 

in   piece  goods,  plain,  dadoed,   fringed, 

laced  and  insertioned,  mounted  on 

Hartshorn    Spring    Rollers. 

Lace  Curtains 

Bobbinet 
Curtains 

Lace 

Door  Panels 

Furniture 
Coverings  in 
various 
materials 

N.B.  We 
have  re- 
moved to 

CURTAIN  POLES 

in  wood  or  brass,  with  ends,  rings  and 

brackets. 

Tapestry  and 
Chenille 
Curtains  and 
Table  Covers 

Portieres  and 
Draperies 

Silks  and 
Burlaps  for 
Wall 
Coverings 

Silk  and 

our  New 
Ware- 
house, 
No.  52 
Bay  Street 

Drapery  Pins,  Shade  Pulls 

Stair  Plates 

Highly  Finished  Martingale  Rings 

etc. 

WE  SELL  OUR  GOODS  AT  A 
PRICE  THAT  AFFORDS  THE 
RETAILER   LARGE  PROFITS 

Cotton 
Plushes  and 
a  general 
stock  of 
Upholsterers' 

GE0.H.HEES.SON&CO. 

LIMITED 

52  BAY  ST.,  TORONTO 

Supplies 

N.B-Many 
of  the  above 
goods  are 
from  our  own 

No.  20  St.  Helen  St.,  MONTREAL 

looms  in 
Valleyfield, 
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of  the  spun  thread  and  placing  it  against  the  broken  end 
of  the  roving,  as  they  should,  a  clumsy  mode  of  entwin- 
ing and  hitching  is  used,  and  this  makes  the  bad  knot. 
Then  it  often  happens  that  the  mechanism  of  the  spin 
ning  machine  is  out  of  order,  and  knots  and  snarls  are 
created  by  the  threads  slipping  over  the  spindle  tops,  as 
at  g,  Fig.  7.  If  the  winding  mechanism  is  not  correctly 
adjusted,  or  if  the  fallers  are  set  untrue,  or  the  drag 
chain  is  too  slack,  the  kinks  will  form  at  the  spindle 
tops  and  what  is  known  as  "spindle  points"  will  be 
made.  These  spindle  points  make  knots  and  lumps  in 
the  carpets. 

Passing   along   in   the   regular   order   of   manufacture. 


we  visit  the  spoolers'  department,  where  the  threads  are 
put  into  condition  Eor  warp  making.  The  spoolers  are 
young  people  as  a  rule,  and  they  get  careless  unless 
closely  watched,  and  the  first  thing  you  know  is  that  in 
tying  long  knots,  as  at  h,  Fig.  8,  they  forget  to  break 
off  the  loose  or  spare  ends,  and  these  long  knots  make 
bad  places  in  the  goods.  Then  again  they  will  tie  bulky- 
knots  at  both  the  spooling  and  the  warping  departments, 
as  at  i,  Fig.  '■),  if  permitted,  for  the  reason  that  it  al- 
ways seems  to  be  easier  for  some  people  to  do  things 
wrong.  The  bulky  knot  will  not  go  through  the  eyes 
of  the  loom  needles  readily,  if  it  gets  through  it  makes 
a  bad  place  in  the  carpeting.  The  slip  knot  at  j,  Fig. 
10,   is  a   bothersome   affair.      It    seldom   holds   Ion-  enough 


to  get  into  the  finished  goods,  but  it  creates  trouble  by 
pulling  open  and  snarling  up  other  threads.  The  slip 
knot,  like  the  granny  knot,  is  a  shabbily  tied  overhand 
affair,  which  some  spoolers  and  weavers  make  when  they 
are  in  a  hurry.  The  proper  knot  is  shown  at  k,  Fig.  11. 
The  ends  can  be  drawn  up  tight  and  rendered  small.  At 
the  same  time  the  knot  adjusts  itself  so  evenly  and  com- 
pactly that  the  ends  do  not  slip.  This  knot  when  pro- 
perly made  can  be  closed  up  like  the  finished  sample,  and 
it  will  hardly  show  in  the  goods. 

Knots  and  lumps  in  carpets  may  be  developed  even 
beyond  the  spooling  and  warping.  The  weaving  process 
may  bring  out,  lumps  and  snarls  in  the  goods.  If  the 
filling  is  loosely  wound  on  the  bobbins,  it  may  slip  off 
in  curls  like  L,  Fig.  13',  and  the  curls  will  kink  up  and 
make  knots  and  defective  places.  Kinky  filling  may  be 
avoided  by  steaming  the  bobbins  in  a  steamer  made  of  a 
barrel,  with  a  steam  pipe  introduced.  The  steam  takes 
out  the  twist  and  the  thread  will,  as  a  rule,  lay  out 
straight. 

lint  this  will  not  prevent  the  filling  kinking  when  the 
shuttle  rebounds  in  the  boxes,  or  when  there  is  a  broken 
reed  split  to  catch  the  thread  and  make  it  curl  and  kink. 
Then  again  the  kinking  in  the  goods  may  be  due  to  the 
condition  of  the  warp.  A  number  of  lumps  may  arise 
from  the  looping  of  certain  warp  threads,  as  pointed  out 
by  the  arrows  m,  Fig.  14.  The  threads  in  the  warp 
that  do  this  may  have  been  wound  loosely.  Consequent- 
ly the  surplus  thread  will  be  taken  up  in  the  form  of 
loops  on  the  face  of  the  carpet,  and  unless  these  loops 
arc  cut  off  lumps  will  result.  Or  in  the  passage  through 
the  shed  of  the  loom,  the  shuttle  may  leave  its  course 
far  enough  to  occasionally  dip  under  some  of  the  threads. 
As  these  missed  threads  will  not  weave  in  at,  all  times, 
a  scries  of  defects  of  the  knotty  order  result,  because  the 
weaver  will   undertake  to   tie  these  threads  down. 

Knots  in  goods  may  be  caused  by  a  fractured  heddle 
wiic,  as  at  n,  Fig.  15.  The  heddle  eye  is  broken  and  the 
thread  catches  therein  and  is  broken  off  frequently.  Each 
time  the  thread  is  broken  the  weaver  must  tie  it  up, 
and  hence  there  will  be  a  knot.  A  new  heddle  substitul 
ed  for  the  defective  one  will,  of  course,  put  things  to 
rights.  Then  again  there  are  harness  frames  in  service 
in  some  looms  which  ought  to  be  consigned  to  the  junk 
pile.  At  o,  in  Fig.  15  is  shown  a  harness  recently  ob- 
served in  service  in  a  loom.  The  heddles  were  untrue, 
some  of  the  heddle  eyes  were  broken  and  some  of  the 
threads  were  carried  in  improvised  heddles.  Manufac- 
turers of  carpets  strive  to  efface  the  lumps  previous  to 
sending  out.  the  goods.  In  almost  all  mills  the  carpets 
are  carefully  inspected,  and  the  lumps,  knots  and  snarls 
are  carefully  removed  with  tweezers,  nippers,  sewing  de- 
vices, etc.  Still  some  of  the  defects  escape  attention  in 
the  mill,  and  the  dealers  in  the  goods  and  the  buyers  no- 
tice them. 


TO  KEEP  DOWN  THE  PRICE  OF  JUTE. 

A  "GENTLEMAN'S  AGREEMENT"  has  been  made 
at   Calcutta,     India,    between   four   of   the     largest 

burlap  mills  in  that  market  to  run  their  plants 
only  five  days  a  week.  Other  mills,  it  is  believed,  will 
follow-  this  lead  in  the  near  future.  The  short-time 
schedule  was  arranged  to  take  effect  August  1.  The  rea- 
son for  the  curtailment  is  said  to  be  for  the  purpose  of 
keeping  the  price  of  jute  down  as  much  as  possible  and 
not  using  any  more  than  can  be  helped  until  a  sufficient 
supply  comes  into  the  market  to  arrest  the  increase  in 
price.  The  Dundee  market  in  Scotland  was  closed  for 
some  time  for  the  regular  semi-annual  holidays. 

AN  EX-WEAVER,  in  the  Carpet   Trade  Review. 
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"WATSON -FOSTER" 


WALL 


PAPERS 


BORDERS  SAME  PRICE  PER  ROLL  AS  HANGINGS 


MAKE  MONEY  AT  BOTH  ENDS 

'TTHAT  IS  WHAT  THE   BUYING    OF    OUR    GOODS    THIS 
SEASON   MEANS  TO  YOU. 

WE  BELIEVE  NO  DEALER  HAS  LEFT  OUR  SAMPLE 
ROOM  THIS  TRIP  WITHOUT  A  PLEASED  CON- 
VICTION THAT  HE  HAS  SAVED  20  COMPARED  WITH 
PAST  EXPERIENCE  AND,  CONSIDERING  THE  DIS- 
TINCTLY HIGH-CLASS  AND  EFFECTIVE  CHARACTER 
OF  PATTERNS,  THAT  HE  CAN  LARGELY  INCREASE 
SALES   AND    PROFITS  IN  CONSEQUENCE. 

IF  THE     WORD     OPPORTUNITY     MEANS      ANYTHING, 
TAKE  ADVANTAGE  OF  IT  NOW. 

the  WATSON-FOSTER  CO.,  ltd. 

MONTREAL 
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PROFITS  ON  WINDOW  SHADES  ,».i  SHADE  CLOTH 


Do  you  sell  Window  Shades  ?  If  you  dcn't  it's  probably  because 
you  shy  at  the  expense,  the  room,  the  risk. 

Yet  it's  an  easy  line  to  handle  if  you  will  investigate.  Further,  it's 
just  as  easy  for  you  to  make  money  on  the  line  as  on  other  goods. 

Every  time  you  sell  our  Window  Shades  you  not  only  uphold  the 
confidence  of  your  trade  but  strengthen  it. 

The  cloth  will  not  fade,  nor  stretch,  nor  curl  at  the  edges. 

We  manufacture  all  grades. 

If  you're  interested  in  Window  Shades  write  us  to-day  for  prices  and 
color  books. 


DALY  &  MORIN,  Montreal 

Factory  :     LACHINE. 
F.   Q.   SOPER,  29   Melinda   Street,   Toronto,   Agent  for  Ontario. 


KINGS 


Establshed   1775 


FAMOUS 


Sold  by  leading:  jobbers. 


SCOTCH 


Every  piece  perfect. 


HOLLANDS 


Scotch  Hollands,  for  nearly  a 
century  and  a  quarter,  have 
been  recognised  by  the  Trade 
of  the  world  as  the  most  reli- 
able and  salable  shading  made. 

or  its  non-shrinking  qualities, 
durability,  coloring,  and  stead- 
fast dyes.  King's  name  on 
every  piece. 

Hollands,  of  John  King  &  Son, 
are  handled  by  all  the  leading 
houses.  Made  in  all  colorings 
and  widths. 


They  are  popular  because  they 
are  the  most  effective  shading 
for  the  money  in  the  market, 
and  dealers  can  turn  them  over 
more  quickly  than  any  other. 


JOHN    KING   &  SON, 


GLASGOW,   SCOTLAND. 


Sole  Selling  Agent 


SYDNEY   MASS, 

Nordheimer  Bldgs.,  8   Co/born©  St., 
TORONTO 


Qood    Counter 
For  Sale        = 


Here's  an  excellent  chance 
for  a  merchant  to  buy  a 
second-hand  counter  at  a 
reasonable  price. 

The  top  is  walnut,  the  front 
and  sides  oak.  Size,  2  feet 
2  inches  wide  ;  3  feet  deep ; 
15  feet  long. 


The  MacLean  Publishing  Co. 

Limited 

10  Front  St.  East,  Toronto. 
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Wall     Paper. 


DEALERS 


RETURNED 
SEP  1  n  1906 

TV 


Tell    us  we  give  too  good 
value  in  our 


LL 


Sales  in  the   Fall   Increasing — 
Housecleaning  Then. 

SINCE  last  month  there 
has  been  little  change 
in  the  wall  paper  situ- 
ation. Travelers  for  Spring 
have  now  been  out  for  a 
period  long  enough  to  allow 
the  trade  to  judge  just  what 
kind  of  a  season  the  Spring 
is  to  be. 

Good  Spring  Season. 

There  seems  to  be  a  feel- 
ing of  satisfaction  on  the 
whole.  Orders  which  have 
been  received  to  date  are, 
generally,  ahead  of  those  for 
the  corresponding  period 
last  year.  One  manufacturer 
speaking  of  the  business  al- 
ready booked  said  that  his 
house  was  quite  satisfied 
with  the  state  of  trade. 
While  orders  coming  in  were 
not  extra  large,  yet  they 
were  such  as  to  ensure  a 
good  season.  Retail  mer- 
chants are  buying  conserva- 
tively, according  to  this 
authority,  not  going  in  very 
heavily  for  the  new  lines  of- 
fered. While  retailers  are 
keeping  pretty  well  along 
staple  lines,  and  ordering 
only  in  such  quantity  as 
they  are  sure  they  can  dis- 
pose of  during  the  season, 
nevertheless  the  volume  of 
business  is  ahead  of  last 
year's. 

Tall  House  Furnishing. 

One  cannot  help  noticing 
the  growing  tendency  on  the 
part  of  the  public  to  do  their 
housecleaning     in     the     Fall 

instead  of  in  the  Spring.  Because  of  this,  wall  paper  ever.  People  going  to  the  country  for  the  Summer  are 
sales  are  increased  more  or  less.  The  change  of  season  beginning  to  see  and  understand  that  it  is  hardly  the 
is  more  noticeable  in  other  house  furnishing  lines,   how-      thing    to   houseclean,    lay    new    carpets,    paper    the    walls 


for  the  price  we  charge.  Well, 
perhaps  we  do.  It's  character- 
istic of  the  STAUNTON  line. 
We  give  good  values  so  you  can 
make  good  profits. 
See  our  samples.  You  will  find 
them  better  than  ever. 


DOWN     COMFORTERS 
COTTON    COMFORTERS 
BED    PILLOWS 

WHITE    CUSHIONS 

COSIES,  MUFF  BEDS, etc. 


FEATHERS    BOUGHT 


PRICE  LIST  ON  APPLICATION 

The  Toronto  Feather  &  Down  Company,  Limited 

74   King  Street   West,  -  TORONTO 
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and  do  other  such  work  when  the  place  is  to  remain 
closed  and  untenanted  during  the  Summer  months.  As 
a  consequence,  in  many  cases  the  refitting  is  Left  until 
just  before  the  return  from  the  country,  generally  the 
beginning  of  September. 

Idea   is   Growing. 

Popular  fancy  seems  to  incline  towards  the  idea. 
During  the  past  couple  of  years  this  has  been  more  no- 
ticeable than  formerly,  although  the  high  class  trade 
have  been  following  this  plan  for  the  past  five  or  six 
years    probably.      With    each    succeeding    year,     however, 


to 


"Vlw/zo/cc 


l)        4      i«A 


c"t  Boo!<  No. J£7  '     !^ 

Page  Mo, J  7 


*** 


*    &  v  A 
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4&» 

3t     fy      3k  ? 


No.  1758.     A  Cretonne  Effect  with  Cut-Out  Border;    very  dainty 
for  chambers  and  in  charming  color  schemes.      Manu- 
factured   by  Stauntons   Limited,  Toronto. 


there  seems  to  be  a  greater  demand   For  house  furnishing 
lines  in  the  Fall. 

In  the  trade  the  idea  meets  with  favor.  One  mer- 
chant stated  the  case  in  a  few  words  when  he  said  that 
it  was  better  so,  inasmuch  that  the  trade  did  not  come 
all  at  once,  precluding  the  possibility  of  a  merchant  ob- 
taining and  filling  all  orders.  With  two  seasons,  as  it 
were,  the  business  would  be  halved,  the  better  class 
goods  being  sold  in  the  fall,  and  less  expensive  lines 
pushed  fox  Spring.  Time  will  determine  just  how  far  the 
idea  will  go  and  the  measure  of  success  and  satisfaction 
it   will   bring   to    the   retail  merchant. 


WALL  PAPER  IN  CHINA. 

A    RECENT  U.  S.   consular    report     says    the    use  of 
colored     papers     for    house    decoration,    which    was 

scarcely    known    in    China    until    quite    recently,     is 
now  becoming  general.     The   report  continues  : 

"It  is  believed  that  these  papers  would  find  a  good 
opening  in  the  country,  because,  in  certain  towns  like 
Shanghai,  Hankow  and  Tientsin,  they  would  be  used,  not 
only  in  the  houses  built  for  Europeans,  but  also  in  those 
of  the  Chinese  of  the  wealthy  class  who  follow  European 
custom's  and  habits.  The  papers  used  in  China  are  very 
varied  in  colors,  qualities,  patterns,  and  prices;  it  is 
therefore  advisable  to  send  the  greatest  possible  variety 
of  samples,  and  papers  representing  landscapes,  scenes 
and  pictures  of  Teniers,  tapestry,  etc.,  would  probably 
sell  best.  The  frieze,  which  is  placed  immediately  be- 
low the  cornice,  is  generally  of  a  greater  depth  than 
that  common  in  European  countries,  and  often  measures 
as  much  as  15  or  Ifi  inches.  The  best  papers  represent 
in  these  friezes  landscapes,  seascapes,  borders  of  flowers, 
garlands,  etc.  The  ceilings  of  houses  are  also  covered 
with  paper  with  a  simple  pattern  on  a  light-colored 
ground.  Manufacturers  are  recommended  to  send  varied 
and  detailed  catalogues  of  panels  for  walls,  ceilings, 
friezes  and  borders,  with  samples  at  least  15  inches 
square.  At  the  same  time  it  is  a  good  plan  to  send 
with  the  catalogues,  which  should  be  in  duplicate,  a 
small  consignment  of  paper  sufficient  in  quantity  to 
decorate  two  or  three  rooms  of  ordinary  dimensions,  i.e., 
16  x  20  feet." 

I  

Curtains. 

TRADE  in  curtains  during  August  was  very  quiet  at 
retail.  As  a  matter  of  "fact  business  was  not 
good  on  any  side,  the  traditional  Summer  dullness 
being  felt  by  everyone.  Arrivals  of  Fall  orders  during 
the  latter  part  of  August  and  the  beginning  of  Septem- 
ber has  been  the  only  feature  of  interest,  (loods  have 
been  coming  in  slowly  since  the  middle  of  last  month.  In 
lace  curtains  new  lines,  novel  patterns  and  the  like  arc 
talked  of  more  or  less,  but  with  all  this  goods  which 
have  come  to  hand  are  practically  all  staple  lines. 

No  really  new  and  novel  ideas  have  been  introduced 
for  the  Fall.  It  is  not  generally  thought  that  trade  will 
be  any  larger  in  volume  than  is  usual  during  the  next 
couple  of  months. 


MOVEMENTS    OF    BUYERS. 

F.  A.  Rodden,  Brophy-Cains,  Limited,  Montreal,  is 
in  the  foreign  market  making  purchases  for  his  firm. 

Geo.  L.  Cains,  who  has  been  in  England  attending 
the  congress  of  the  boards  of  trade  in  London,  as  well 
as  doing  some  buying  for  his  firm,  returned  to  Montreal 
the  first  week  of  September. 

W.  A.  Cooke,  buyer  for  print  department,  Green- 
shields  Limited,  who  was  with  Geo.  L.  Cains  in  England 
for  a  short  time,  is  again  in  Montreal. 

Geo.  S.  Cleghorn,  buyer  for  staple  department  of  W. 
R.  Brock  Co.,  Limited,  Montreal,  returned  1st  of  Sep- 
tember by  S.S.   Empress  of  Ireland. 

Geo.  B.  Fraser,  Greenshields  Limited,  is  now  in 
Eoreign  markets  making  contracts  for  Spring  lines  of 
dress  goods. 

G.  G.  Robinson,  staple  department,  Brophy-Cains, 
Limited,  is  enjoying'  a  holiday  trip  as  far  west  as  Van- 
couver. 

W.  B.  Mathews,  buyer  for  depart  mint  E,  Green- 
shields    Limited,  is  expected  shortly. 
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Get  After  Your 

Wall  Paper  Trade 


with  a  strong  display  of 


The"HENZIELINE" 
WALL  PAPERS 


They  excel  all  others  in 

ATTRACTIVENESS  OF  DESIGN  «„«. 
SUPERIORITY  OF  COLORINGS 


Made  by  the  new  mill,  with  new  ideas 
and  new  methods. 

—Write  To-Day  for  Samples. 
— We'll  Send  Them   Prepaid. 


the  BENZIE  WALL  PAPER  CO.,liMited 

TORONTO,   CAN. 
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IDEAL  BEDDING  BRANCHES  SELL  OUT. 

HEREUNDER  will  be  found  reproduced  a  circular 
which  has  been  given  out  to  the  interested  trade. 
It  explains  itself  : 

The  undersigned  beg  to  announce  that  the  Montreal 
and  Winnipeg  branches  of  the  business  heretofore  carried 
on  by  the  Ideal  Bedding  Company,  Limited,  has  been 
sold  to  the  Alaska  Feather  &  Down  Company,  Limited, 
under  which  name  the  business  of  the  said  two  branches 
will  hereafter  be  carried  on,  and  the  business  heretofore 
carried  on  by  the  said  Ideal  Bedding  Company  at  To- 
ronto has  been  sold  to  the  Toronto  Bedding  Company, 
Limited,  under  which  name  it  will  hereafter  be  carried 
on. 

The  purchasing  companies  will  collect  all  outstanding 
accounts  and  assume  and  pay  all  liabilities  of  the  Ideal 
Company  in  respect  to  the  branches  taken  over  by  them 
respectively. 

The  Ideal  Bedding  Company  begs  to  thank  its  many 
customers  for  their  patronage  and  respectfully  solicits  a 
continuance   for   the  new   companies. 

Yours  very  truly, 

The  Ideal  Bedding  Co.,  Limited. 

The  Alaska  Feather  &  Down  Co.,  Limited. 

The  Toronto  Bedding  Co.,  Limited. 

August  1st,   1906. 


Barbadoes  will  have  5,000  acres  in  cotton  this  year. 
A  great  deal  of  machinery  is  being  imported,  and  the 
possibilities  for  expanding  the  industry  will  be  fully  ex- 
ploited. 


MISTAKES  MADE  IN  RETAILING. 

SPEAKING  of  the  ways  of  salesmen  in  retail  carpet 
stores  and  departments,  a  well-known  importer  of 
Oriental  rugs  mentioned  two  of  the  most  common 
mistakes  made  by  inexperienced  or  incompetent  salesmen 
in  showing  Oriental  rugs  to  customers. 

One  of  these  errors  consists  in  displaying  too  many 
rugs,  and  so  confusing  the  possible  customer,  the  fre- 
quent result  of  her  getting  into  this  state  of  mind  being 
that  she  becomes  afraid  to  buy  at  all.  The  important 
point  in  handling  most  customers  is  to  detect  as  quickly 
as  possible  the  rug  which  seems  to  please— and  then 
show  no  more,  but  on  the  contrary  present  at  once  such 
arguments —  if  they  are  needed — as  will  confirm  the  shop- 
per in  the  idea  that  she  has  shown  excellent  taste  and 
judgment  in  favoring  that  particular  rug. 

The  other  mistake  is  in  being  too  ready  to  make 
positive  statements  concerning  the  various  makes  of  rugs, 
as,  for  instance,  when  a  shopper  informs  a  salesman  that 
she  wants  a  rug  suitable  for  a  library,  some  salesmen 
are  apt  to  recommend  offhand  some  particular  make  of 
rug,  when  their  first  step  should  be  to  find  out  how  the 
library  is  decorated  and  furnished. 

Of  course  the  same  tactics  should  be  followed  in  the 
case  of  other  rooms.  The  rug  that  seems  likely  to  look 
best  in  any  particular  room  is  the  one  that  should  be 
''pushed"  by  the  salesman — provided,  of  course,  that  the 
possible  customer  has  come  with  no  fixed  ideas  of  her 
own  in  regard  to  colorings  or  designs.  In  this  case  the 
rug  she  seems  to  like  is  the  one  she  should  be  encourag- 
ed to  buy. 

It  may  please  a  salesman  to  pose  as  an  authority  on 
the  subject  of  rugs,  but  it  pays  better  to  please  the  cus- 
tomer—and make  a  sale. 


"ALASKA"    BRAND 


f 


COTTON  COMFORTERS 
DOWN  QUILTS 
CUSHIONS 
PILLOWS 

The  season  for  Quilts  and  Comforters  is  close  at  hand. 
Do  not  delay  until  too  late  to  replenish  your  stock. 
Let  us  have  your  order  NOW. 

Alaska  Feather  &  Down  C£ 
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MONTREAL 


AND 
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IDry  Goods  Review  HOUSEFURNISHINGS     AND     DECORATION 

The 

♦  Brinton  Carpet  Company 

♦  of  Canada 

♦  announce  to  the  Carpet  and  Furnishing  TRADE  of 
CANADA  that  they  will  manufacture  at  their  works  at 
Peterborough,  Standard  qualities  of 


♦ 
♦ 
♦  and 

♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 


♦ 
♦ 


♦ 
♦ 
♦ 
♦ 

i 


"Regina"  Axminster  Carpets 


in  piece  goods  and  squares. 

Our  representatives  will  soon  be  showing  the  range 
of    Patterns   for   Spring  deliveries.      We   also   show  for 
{      special  trade 

x  "Kildare" 


Seamless  Hand  Tufted  Carpets 

made  by  Brintons  Limited  in  their  factories  at  Kildare, 
Ireland,  and  Kidderminster,  England. 


I  The 


Brinton  Carpet  Company 


I 

♦ 
♦ 
♦ 
♦ 

x 


♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 


Brussels  and  Wilton  Carpets  | 

X 


♦ 
♦ 
♦ 
♦ 


I 


x 

♦ 
♦ 
♦ 

of  Canada  J 

Works  :  Offices  and  Salesrooms :  * 

Braidwood  Ave.,  Peterborough  28  Wellington  St.  W.,  Toronto        J 

. : 

Manager,  Q.  P.  PREEN  Selling  Agent,  W.  E.  WHITEHEAD  ♦ 


♦ 

♦ 
♦ 
♦ 
♦ 

| 

x 

♦ 

X 

I  t 
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FEATURES  IN   STAPLES 

Spring  1907  Prices  on  all  lines  of 
Canadian  Cottons  show  same  value. 
Prints  and   Dress  Ginghams  decided- 
ly   improved  —  Desirable    goods     in 
short  supply. 

WHILE  jobbers  are  still  busy  making  delayed  Fall 
shipments,  as  well  as  back  orders,  and  arranging 
for  a  record  Fall  sorting  season,  Canadian  mills 
are  actively  thinking  of  the  Spring  season,  and  towards 
the  end  of  August  the  absorbing  topic  of  interest  about 
the  trade  was  the  new  Spring  prices  issued  by  the  Can- 
adian Cotton  Mills,  the  Dominion  Textile  Co.,  the  Can- 
adian Colored  Cotton  Mills  Co.,  the  Cornwall  &  York 
Mills,  and  the  Montreal  Cotton  Co.  While  there  are  ad- 
vances, and  even  a  few  lower  prices  on  some  lines, 
broadly  speaking  values  conform  fairly  accurately  to 
those  issued  a  year  ago.  Little  complaint  is  heard  con- 
cerning new  prices,  although  it  is  generally  recognized 
they  allow  manufacturers  a  fair  profit  when  the  full 
range  is  considered.  The  strong  demand  for  all  lines  of 
staple  cottons,  and  the  depleted  condition  of  retail  and 
jobbers'  stocks,  lends  strength  to  the  general  belief  that 
1907  will  prove  a  record  and  prosperous  year  in  Cana- 
dian cotton  circles.  While  mills  have  not  full  orders  in 
from  jobbers  as  yet,  the  strength  of  the  situation  is 
clearly  shown  by  the  size  of  all  early  orders.  Jobbers 
do  not  wish  to  again  experience  a  season  of  slow  de- 
liveries, and  early  orders  when  prices  are  assured  is  one 
of  the  sure  ways  to  avoid  this  contingency. 

Retailers  must  clearly  recognize  that  many  of  the 
new  prices  are  exceedingly  low  considering  the  hign  cost 
of  production,  which  has  been  enhanced  in  Canada  this 
season,  and  the  precarious  condition  of  the  raw  cotton 
market.  As  the  new  cotton  crop  bids  fair  to  be  of  fair 
proportions,  values  may  ease  somewhat  in  the  staples, 
yet  mills  cannot  run  from  hand  to  mouth,  and  although 
it  is  not  likely  that  their  full  supplies  have  been  con- 
tracted for,  the  majority  of  their  cotton  has  been 
bought  at  the  high  figures  prevailing  during  the  past 
year.  With  this  in  view  prices  must  be  firm  and  the 
steady  demand  and  scarcity  of  desirable  goods  still  fur- 
ther renders  lower  prices  out  of  the  question.  Keen 
judges  of  cotton  prices  state  Canadian  mills  show  good 
values,  considering  the  price  of  the  staple.  The  southern 
farmer  is  prosperous  to-day  and  can  afford  to  wait  for 
good"  prices  before  disposing  of  his  cotton.  In  every 
section  of  Canada  prosperous  conditions  exist,  and  last 
month  buyers  in  the  market  were  keen  purchasers  of 
cotton  goods,  showing  that  Fall  and  Spring  trade  is  on 
a   healthy  basis. 

Spring  Prices  on  Prints. 
While  Spring  cotton  lines  will  not  be  shown  to  the 
retail  trade  till  well  into  October,  The  Review  has  been 
furnished  with  the  list  of  prices,  soon  to  be  in  jobbers' 
hands,  of  the  printed  lines  of  the  Dominion  Textile  Co., 
and  the  dress  ginghams  of  the  Canadian  Colored  Cotton 
Mills  Co.  This  forecast  of  Spring  markets  should  prove 
useful  in  making  Spring  purchases.  At  the  outset,  in 
order  to  be  sure  of  present  prices  and  good  delivery,  or- 
ders should  be  given  without  delay.  , 
The  Magog  and  Colonial  print  lists,  which  are  given 
below,  compare  favorably  as  regards  values  with  the 
list  issued  a  year  ago,  although  the  results  of  specializa- 
tion are  plainly  apparent  in  the  increased  number  of 
lines  and  the  marked   improvements   in  finish,   as  well   as 


a  greater  variety  of  patterns  and  colorings.  In  the 
Magog  branch  number  20  print  at  6-Jc  compares  as  re- 
gards value  with  a  line  at  the  same  price  a  year  ago, 
although  this  price  went  to  7c.  in  the  Fall.  Special 
stress  is  laid  upon  the  indigo  dye,  the  fastest  blue 
known,  as  a  print  at  this  price  in  indigo  dye  has  never 
been  manufactured  in  Canada  previously.  The  general 
style  of  its  manufactured  appearance  is  highly  commend- 
able, as  are  all  the  lines  turned  out  by  these  people. 
This  cloth  has  shown  up  even  better  than  expectations, 
and  the  silk-finished  greys  and  checks  are  very  natty. 
No.  2  cloth  at  8c,  in  an  extensive  range  of  patterns,  is 
a  splendid  line  to  retail  at  10c,  although  the  price  a 
year  ago  of  a  line  approximating  this  was  7'fc,  with  an 
advance  for  Fall  to  8c.  No.  "C."  and  "D.C"  cloths  at 
10c,  the  old  price,  which  was  advanced  in  the  Spring  to 
10-Jc,  are  the  lines  which  compete  most  directly  with 
English  prints,  and  as  the  prices  on  these  imported  lines 
are  unsettled,  and  will  assuredly  be  much  higher  than  a 
year  ago,  Canadian  lines  show  every  evidence  of  expand 
ing  in  sale.  The  Canadian  cloth  is  weighty,  patterns  are 
clean  cut,  and  the  range  is  wide  enough  for  every  re- 
quirement. No.  "D."  and  "-G.C."  are  heavy  indigos  for 
German  trade. 

In  the  range  of  ducks  "A. A."  .duck  at  10c  is  one  of 
the  best  lines  handled  by  the  trade,  and  the  return  to 
the  flat  figure  instead  of  104c.  is  very  welcome.  The 
range  of  specialties  shows  the  upper  steps  made  by  the 
Textile  people,  and  in  many  cases  it  is  difficult  to  re- 
alize that  these  lines  are  printed.  French  delaines  and 
Persian  lawns  are  tasty  goods  which  need  to  be  seen  to 
be  appreciated,  and  the  toile  de  1'  ind  in  soft  grey- 
effects  is  very  sightly. 

An  idea  of  the  extent  of  the  pattern  ranges  in  prints 
may  be  gained  from  the  fact  that  over  3,000  patterns 
are  shown  in  "C."  cloth,  and  some  2,250  patterns  are 
shown  in  the  popular  "H.P."  cloth. 

The  Colonial  List. 

In  the  Colonial  list  of  prints,  No.  10  cloth  at  54c. 
was  54c.  a  year  ago,  advancing  to  5fc.  This  is  a  new- 
line  replacing  the  '"L.I'."  and  "11."  cloth  of  former  sea- 
sons, and  is  considered  slightly  better  value.  "H.P." 
cloth,  the  large  seller,  is  again  at  the  favorable  price  of 
8c,  although  this  cloth  advanced  to  9c  for  Fall.  This 
is  the  same  cost  to  the  retail  trade  as  a  year  ago,  al- 
though the  jobber's  discount  has  been  cut.  In  this  con- 
nection this  present  price  should  be  taken  advantage  of, 
as  the  value  is  exceedingly  good,  and  that  advances  will 
take  place  when  the  season  is  on  is  the  general  opinion 
of  the  trade.  In  the  wrapperette  lines  a  new  number 
which  will  prove  a  strong  seller  is  outing  flannel  at  10c 
This  comes  in  light  (granade)  grounds,  and  will  be  used 
extensively  for  outing  shirts  and  costumes.  Empire 
twill  has  proven  a  decided  success,  and,  according  to 
jobbers,  deserves  a  good  deal  of  credit.  For  Spring  the 
price  is  10c,  and  in  creams,  fancies  and  greys  will  prove 
a  big  seller  for  children's  wear. 

In  the  range  of  specialties  of  the  Colonial  branch  the 
finish,   the  excellent   printing  and   the   attractiveness  with 
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You  find 
very  few 
pieces  of 
RlNGCOT 


Roods  XT 

in     the         New   weaves 


pre-inventory 


ru*ul  e  us         New  patterns 

1  hat  s  because  the  J 

public  that   Knows 
values      buys  *1^T 

niNGcoT         New     colors 


cottons  without 
bargain  sale  in- 
ducements. Many 
a  good  store  Has 
built  a  g'reat  dress- 
g'oods  trade  on  a 
tUNGCOT    basis. 


but 


the  same  old 

unchanging 


Kingcot  Quality 


This  is  the  KINGCOT 
line     for     1907 


GINGHAMS 

DRESS  GOODS 

SAXONYS 

FLANNELETTES 

SHIRTINGS 

OXFORDS 

DENIMS 

APRON  MATERIALS 
DOMETS 
GALATEAS 
TICKINGS 

Ask  the   first  traveler   who 

comes  in  from  a  good  house     COTTONADES  AWNINGS 
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which  the  goods  are  put  up,  are  worthy  of  note.  The 
challie  at  8c.  is  a  new,  soft  effect  in  both  light  and  dark 
colors,  and  initial  orders  show  it  is  sure  of  a  good  re- 
ception. Henley  serge  at  ll^c,  a  double  printed  cloth, 
is  ideal    for  outing   wear. 

Magog  Branch. 


-24/= 


in.     indigo 


No.  20- 

dye 6'/»c. 

No.  20 — 24/25  in.  Silk  Finish 

Greys  and  Checks     ....   6\ic. 

No.  2—27/28  in 8c. 

No.  C — 31/32  in ioc. 

No   DC— 31/32  in ioc. 

No   C — 31/32  in ioc. 

No.  D — 31/32  in ioc. 

No   GC— 31  Extra 12'Ac. 

DUCKS. 
A  Ducks,  lights,  26/27  in.  .ioc. 
AA  Duck    Indigo,    Aniline 

Butcher  26/27  in IOC 

AA  Duck  Red 10c 


FLANNELETTE. 

Velours  27/28  in 8c. 

Elmo  Twill  25/26  in 9V3C. 

SPECIALTIES. 
French  Delaine  31/32  in. .  .ioV4c 
Persian  Lawn  27/28  in ... .   8c. 

Minerva  Voile  32/33  in 8c. 

Toi'e  de  l'lnd  31/32  in 11  He. 

Dress  Sateen  30/31  in    ioc. 

Satine  Rayee  30/31  in ioc. 

Jap  Stripes  27/28  in 15c 

Silkelined  Chtcks  27/28  in.  glAc. 

CRETONNES. 

Twill  25/26  in 8Kc. 

Oatmeal  29/ jo  in ioc. 

Sateen  29/30  in ioc. 


Colonial  Branch. 


l'RINTS. 

No.  10—24/25 sHc. 

No.  H. P.— 31/32  in 8c. 

TWEEDS. 

Colonial  Tweed  27  in io^c. 

Aniline  "     27    in 12c. 

Yorkshire      "     28/29111. .  .i8Vic. 

Canada  "      28/29  in. .  .18V&C. 

MOLES. 

Light  Mole,  27/28  in I21/4c. 

"         "       Aniline     and 

Navy  27/28  in 13KC. 

Heavy  Mole  28/29  in 15c. 

Extra  Heavy  Mole  28/29 in.  1 8Kc. 

FLANNELETTES. 
Lambsdown  24/25  in 6Kc. 


Royal  Waist  27/28  in 8c. 

Empire  Twill  27/28  in ioc. 

Saxony  27/28  in 80. 

Ouiing  Flannel  27/28  in. . .     ioc. 
SPECIALITIES. 

Chalie  27/28  in 8c. 

Cashmerettes  27/28  in n!4c. 

Henley  Serge  27/28  in.      .  .nVic. 

Crepon  28/29  in 9 Mc. 

Silkettes  27/28  in ioc. 

Creponette  27/28  in ioc. 

DRILLS. 

Rock  Fast  27/28  in i2V4c 

TICKINGS. 

265,  33/34  in T-31/^. 

288,  30  in 


18c. 


Old  Prices  on  Dress  Ginghams. 
Dress  ginghams  for  1907  show  practically  the  same 
values  as  a  year  ago,  and  staple  and  fancy  patterns 
show  some  improvements.  In  order  to  avoid  slow  de- 
liveries of  the  past  season,  jobbers  are  ordering  with 
every  confidence.  Some  pretty  new  effects  are  shown  in 
jacquard  work.  These  goods  are  manufactured  by  the 
Canadian  Colored  Cotton  Mills,  proprietors  of  Kingcot 
brand.     The  prices  are  given  below. 


DRESS   GINGHAMS. 


G  19. 
G  20 
G  21  . 
G    22. 

G  23. 
G  24. 
G  25. 


.23  in. 

.26  " 

.26  " 

.26  " 

.26  " 

.26  " 

.27  " 


4'/ic 
7 


.10 
.10 
.  10 


G  33- ■ 

G  34.. 
G  35.. 
G  36.. 
G  37  •■ 
G  38   . 

G  39- • 
G  40.. 
G  41.. 
G  42. . 

G  43-- 
G  129. 


.26 
.27 
.27 
.27 
.27 
.27 
.27 
•32 

.27 
.28 

■3° 

.27 


IOC 

.  .  .10 
12 

12 

12 

,.  .  .12 
.  .  .12 
.  .  .12 
.  .  .  .12 
.  .  .  .12 
.  .  .  .12 
.  .  .  .12 


G   26 26   "    .. 

G    28 £6    "    .. 

G  29 26  " 

G  30 26  " 

G  31 26  " 

G  32 26    '  10 

Flannelette  Lines. 
The  Canadian  Colored  Cotton  Mills  Co.  have  given 
particular  attention  to  the  range  of  flannelettes  and 
domets.  Flannelette  prices  are  about  the  same  as  last 
Spring,  and  at  these  values  trade  will  be  extremely  ac- 
tive. Jobbers  make  their  own  figures  for  these  goods, 
and  the  usual  leaders  will  be  put  out.  Domets  and  $ax- 
onys  are  at  favorable  figures,  and  full  requirements 
should  be  anticipated.  Flannelette  blanket  prices  are 
again  favorably  regarded,  but  jobbers  complain  there  is 
a  small  margin  on  these  lines,  and  they  advocate  list 
prices  with  a  stated  discount,  the  same  as  in  prints  and 
ginghams.     Yarns  still  continue  high  in  price. 

White  and  Grey  Values. 

Deliveries  on  white  cottons  improved  last,  month,  al- 
though preys  still  continue  slow,  and  it  is  likely  these 
lines  will  not  be  in  good  supply  until  well  into  the  sea- 


son. Jobbers  have  received  new  prices  the  first  of  this 
month  for  all  these  lines,  and  they  are  unchanged  from 
those  issued  a  year  ago.  Canadian  values  have  been 
favorably  received,  and  while  prices  are  high  trade  will 
be  active.  English  lines  are  being  shown  in  white  cot- 
tons, but  in  greys  Canadian  mills  have  practically  the 
market   to   themselves. 

Improved  Lining  Conditions. 

Spring  (1907)  price  lists  for  all  lines  of  linings  and 
specialty  lines  manufactured  by  the  Montreal  Cotton  Co. 
have  been  issued  to  the  wholesale  trade,  and  values,  ac- 
cording to  the  latter,  closely  agree  with  those  in  force 
a  year  ago.  Many  additions  have  been  made  to  the 
staple  grades  of  linings,  and  new  shades  and  patterns  are 
offered.  It  is  evident  that  the  decided  slump  in  the 
lining  trade  during  the  past  two  years  is  at  an  end,  and 
jobbers'  orders  clearly  prove  that  prospects  are  consid- 
ered excellent  for  the  ensuing  season.  While  the  old 
board-finished  silesias  show  no  decided  improvement  in 
demand,  trade  bids  fair  to  be  active  on  the  new  lines  of 
percalines,   spun  glass  cloths,   and  mercerized  sateens. 

Some  new  finishes  have  been  given  silesias  and  the 
finer  count  cloths  with  a  soft  finish  are  considered  good 
property.  A  line  which  is  particularly  worthy  of  men- 
tion is  moire  percalines,  a  light  lining  suitable  for  many 
purposes.  Spun  glass  and  various  silk  imitations, 
among  which  are  silkolines,  peau  de-soie,  and  Saxony 
silk,  are  represented  more  largely  than  in  former  sea- 
sons, and  their  sale  will  increase  for  such  purposes  as 
drop  skirts.  These  cloths  are  ideal  for  consumers  desir- 
ing all  the  appearance  and  swish  of  silks,  although  the 
finish  is  by  no  means  permanent.  A  fine  count  cloth 
with  a  medium  finish  is  desirable  property.  Mercerized 
sateens  retailing  from  15c.  to  30c.  in  black  and  all  col- 
ors are  creating  an  enviable  reputation  for  Canadian 
goods,  and  some  of  the  new  finishes  show  none  of  the 
old-time  boardy,  starch-like  feel.  These  cloths  are  re- 
garded favorably  by  jobbers,  and  the  lines  this  year  are 
classed  as  better  than  ever  before.  Dress  sateens  in 
shades  and  finish  are  described  by  the  Montreal  Cotton 
Co.  as  equal  to  anything  made. 

Tailoring   Requisites. 

New  lines  of  Italian  cloth  at  favorable  prices  will  in- 
terest the  custom  tailoring  trade,  especially  the  perman- 
ent Italian  cloth  in  32  and  54-inch  widths.  Beatrice 
twills  in  black  and  colors  are  also  worthy  of  attention. 
Tailors'  super  silesias  in  both  beetled  and  mercerized 
finish,  and  tailoring  pocketings,  are  strongly  recom- 
mended.    The  latter  is  a  new  re-inforced  line. 

In  their  dress  goods  department  ducks  and  linens,  the 
latter  known  as  Ulster,  Limerick  and  Belfast,  are  very 
suitable  cloths  for  ladies'  costumes,  and  as  a  white  sea- 
son is  again  predicted  sales  should  be  gratifying.  The 
dress  linens  are  noticeable  for  their  dust  shedding  quali- 
ties. A  full  line  of  Victoria  lawns  is  also  manufactured, 
and  judging  from  the  range  of  leno  and  fruit  cloths  they 
are  anxious  to  control  this  trade. 

Stocks  of  cotton  goods,  including  whites  and  greys, 
flannelettes  and  wrapperettes,  are  not  in  large  supply  in 
any  of  the  Canadian  jobbing  centres,  and  the  feeling  is 
growing  that  as  the  season  progresses  desirable  goods 
will  be  hard  to  procure,  especially  in  the  low  lines.  Greys 
continue  very  slow  in  delivery, .  and  the  low  numbers  of 
domets  are  in  the  same  class.  Mills  are  now  busy  on 
Spring  goods,  and  unless  repeats  are  of  generous  pro- 
portion will  not,  except  in  very  rare  instances,  manufac- 
j  ture  any  of  the  Fall  lines.  Stocks  in  manufacturers' 
hands  are  very  light,  and  substitutes  are  the  order  in 
filling  jobbers'  commands. 
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CANADIAN     FUR    TRADE 

A  General   Review  of   Fur 
Conditions— Healthy    Outlook 
for     Sorting     Orders — Prices 
and  Styles  Fixed— Some  Sell- 
ing Suggestions. 

HOT,  sultry  days  <1  li r  i n^s*  August,  when  wholesale  fur- 
riers were  busy  shipping,  gave  encouragement  to 
the  general  belief  that  an  old-fashioned  hot  Sum 
mer  will  be  followed  by  an  early,  hard,  cold  Winter. 
Weather  prophets  are  fairly  numerous  in  fur  circles  and 
prospects  of  a  severe  winter  give  rise  to  numerous  pre- 
dictions of  record  repeat  orders.  Confidence  is  still  fur- 
ther evident  owing  to  the  general  continued  prosperity 
of  the  country  at  large,  healthy  agricultural  conditions, 
and  the  assured  popularity  and  style  value  of  desirable 
furs.  Canadian  fur  centres  are  thus  becoming  enthusiastic 
and  pessimistic  reports  of  early  unsatisfactory  orders  are 
now  no  longer  heard  about  the  trade.  Factories  are  ful- 
ly occupied  and  there  is  often  difficulty  in  moving  full 
shipments.  In  Montreal  there  is  a  good  deal  of  difficulty 
in  securing  supplies  cf  Persian  lamb,  prime  mink  and 
grey  squirrel,  which  gives  an  inkling  of  how  conditions 
will  be  when  winter  sets  in  and  retail  demand  is  at  its 
height. 

Early    Repeats   Essential. 

Next     month    fur   travelers     will   be     covering     their 
grounds  soliciting  assorting  orders  for  furs,   and  in  some 
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SIP  1  0  1906 


Fur-Lined   and   Trimmed    Coat    made  with   Otter   or    Persian    Lamb 

Collar,    and    Russian    Rat   or   Canadian    Muskrat   Lining. 

Shown  by  Northwestern  Fur  Mfg.  Co.,  Montreal. 

cases  showing  Spring  hat  samples.  Shrewd  retailers, 
who  have  had  extensive  experience  in  the  fur  business, 
clearly  recognize  that  early  placing  orders  practically  en- 


sure  the  getting  of  better   value    than   repeats,   and    even 
after  a  comparatively  quiel   season  at  retail  last  Winter, 
early   orders    this    year,      expect    in    some   sections   of    <  >n 
tario,  Quebec  and  the  Maritime  Provinces,  have  sized  up 
fairly  well,  as  merchants  have  come  to  know  the  wisdom 
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Fur-Lined    Ladies'   Coat   in    Sable,    Mink,    Beaver,    Racoon,    etc.      Collar 

and  Hamster,  Muskrat,  German  Mink,  Grey  Squirrel,  etc.,  Lining. 

Shown  by  Northwestern  Fur  Mfg.  Co.,  Montreal. 


of  this  policy.  However,  assorting  orders  this  season,  if 
weather  is  at  all  favorable — of  which  there  is  every  pros- 
pect— will  be  of  large  proportions,  and  to  secure  good 
value  and  prompt  execution  these  should  be  in  as  early 
as  demand  will  possibly  warrant  ;  in  fact,  trade  should 
be  anticipated  to  some  extent. 

There  are  several  reasons  for  urging  early  repeat  or- 
ders, but  above  all  the  mere  fact  that  the  supply  of 
skins  in  the  Fall  is  necessarily  well  picked  over  means 
that  the  later  orders  are  delayed  the  less  the  opportunity 
of  securing  a  good  assortment  of  skins  to  manufacture 
any  article  with.  Further,  factories  are  always  rushed 
on  orders  up  to  the  close  of  the  year,  and  as  they  are 
filled  in  rotation  early  ones  will  secure  best  attention. 
Another  point  which  always  causes  trouble  during  the 
Fall  is  the  keen  competition  prevailing  to  secure  and  to 
keep  competent  help.  The  wages  are  forced  up  to  a 
high  figure  and  the  cost  of  manufacture  is  considerably 
higher.  This  year  firms  have  made  extra  preparations  to 
avoid  these  difficulties,  and  the  grading  of  skins  will  be 
much  better  than  in  former  seasons. 

As  the  Winter  months  approach  there  is  every  evi- 
dence that  furs  will  be  in  greater  request  than  ever,  and 
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The  "Henry  Carter 


»» 


I  'HIS  is  one  of  the  favorite  shapes  in  the  stiff  hat  everyone  is  talking  about.  Have  you  seen  the  sign- 
boards, advertising  the  "Carter"  and  the  "Wilkinson"  hats?  There  are  190  of  them,  spanning  the 
country  from  Halifax  to  Vancouver.  And  we  have  a  plan  of  advertising  you  will  appreciate,  too.  We 
don't  expect  these  hats  to  sell  themselves,  although  the  good  qualities  of  both  these  lines  would  almost  do 
the  trick  without  advertising.  We  will  send  you  full  particulars  of  this  co-operative  plan  of  advertising  if 
you  will  let  us. 

J.  ARTHUR  PAQUET,  Quebec 

8       Branches  at    WINNIPEG,      TORONTO,     OTTAWA,     MONTREAL     and      ST.  JOHN,  N.  B.      $ 
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Our  stock  is  comprised  of  the 
best  of  everything  in 

Quality, 
Style  and 
Finish 


Fur- lined  goods  are  a  feature 
of  this  season's  trade.    We 
are  showing  a 


Large  and 
Varied 
Range 


Our  aim 
is  to  manu- 
facture  a  first 
Class   article  at 
a   reasonable    price  — 
goods  that  will  guarantee 
satisfaction  to  our  customers 
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retail  firms  catering'  to  Summer  tourist  trade  during 
August  did  better  than  in  any  former  season.  This  has 
aided  in  keeping  prices  very  firm  and  retailers  who  con- 
sidered early  in  the  year  that  reductions  would  take 
place  in  the  Fall  are  now  clearly  realizing  that  prices  are 
on  a  sound  basis  and  reductions  are  oif?  oT  the  question. 
As  a  consequence,  merchants  who  delayed  their  buying 
until  in  the  markets  lust  month  placed  orders  with  con 
lidence.  Any  reluctancy  shown  when  travelers  first 
showed  the  line  has  now  entirelj  disappeared.  Recent  Lon- 
don fur  sales  showed  no  sagging  in  prominent,  fur  values 
and  the  condition  of  certain  popular  skins  indicates  even 
higher  prices  during  the  season.  Canadian  coons  are 
practically  out  of  the  market,  and  the  supply  of  Amer- 
ican coons  is  none  too  large.  Persian  lambs  are  causing 
a  great  deal  of  discussion  owing  to  the  small  size  and 
poor  quality  of  many  lots.  The  price  does  not  cut  such 
a  huge  figure  as  the  way  they  turn  out  when  examined. 
This  is  proably  due  to  the  high  prices  prevailing  in  Rus- 
sia, which  cause  the  small  farmers  there  to  kill  lambs 
sooner  than  necessary  in  order  to  take  advantage  of  high 
markets  and  secure  their  money  at  once.  Grey  squirrel  is 
also  very  high  in  price,  and  this  has  tended  to  discour- 
age early  sales,  although  repeats  are  expected  to  run 
strongly  on  this  fur.  Alaska  sable  and  mink  remain 
firm  in  tone  although  the  demand  has  not  been  equal  to 
a  year  ago,  as  stocks  of  these  furs  are  undoubtedly  car- 
ried over. 

A  noticeable  feature  which  deserves  mention  is  the 
elaborate  and  accurate  catalogues  of  furs  furnished  to 
customers  by  a  good  many  firms  in  the  trade  with  a  view 
of  aiding  retailers  in  securing  special  orders  and  giving 
repeats.  In  a  few  cases  the  cuts  of  garments  are  made 
direct  from  goods  in  stock,  and  these  will  prove  very 
valuable. 

Extra  attention  has  been  paid  to  the  packing  of 
goods  this  season,  and  quality  is  regarded  as  essential 
in   all   special   boxes   sent   out. 


Display    Furs     to     Attract     Business. 


The  Art  of  Display   Has   Much  to  do  with  Successful  Trade 
in   Furs — Ideas  Noticed   in  City  Stores. 

TO  sell  an  article  the  merchant  must  first  let  the 
prospective  customer  know  that  there  is  such  an 
article  for  sale.  Yet  from  the  manner  in  which 
many  dry  goods  men  keep  their  stock  of  furs  under  cover 
one  would  infer  that  it  is  not  necessary  to  let  people 
know  what  one  has  in  stock — they  will  ask  for  what  they 
want.  But  sometimes  they  will  buy  simply  from  seeing 
an  article  temptingly  displayed.  This  fact  is  noticeable  in 
furs  as  much  as,  and  perhaps  more  so  than,  in  any  other 
line.  When  the  merchant  takes  pains  to  display  his 
stock,  be  it  large  or  small — to  let  the  public  know  that 
he  has  something  to  sell,  and  something  good  at  that — 
he  generally  receives  his  reward  in  good  business.  Con- 
sequently, there  is  nothing  like  letting  the  people  know 
what  one  has.  A  great  many  merchants  do  not  care  to 
display  their  furs  on  tables  and  racks  for  fear  of  moths. 
In  this  they  may  be  wise  to  a  certain  degree,  but  there 
are  times  when  goods  may  safely  be  displayed  without 
fear  of  damage  through  moths.  As  stated  in  The  Re- 
view last  month,  when  stocks  have  just  arrived  from  the 
jobber  or  wholesale  furrier,  they  can  be  displayed  for  a 
short  time.  At  all  times,  however,  a  good  and  safe 
method  of  display  is  the  silent  salesman  or  glass  case. 

City  Display  Ideas. 
In  city  stores  a  great  deal  of  attention   is  given    to 
the  matter  of  display.     The   fur    season   opens  as   a  rule 


about  the  same  time  as  the  millineiy  and  other  Fall  sea- 
sons This  year  large  retailers  in  .Montreal  will  begin 
their  fur  displays  about  the  middle  of  the  month  ;  some 
have  already  begun.  In  Toronto  displays  wove,  put  in 
during  the  third  week  in  August.  Tin'  glass  cases  al- 
ready mentioned  are  favored  as  a  display  medium.  When 
possible  it  is  a  good  idea  to  have  a  case  containing 
stoles,  muffs,  collarettes  and  other  articles  somewhere 
near  the  main  entrance.  This  case  should  be  left  in  this 
position  throughout  Hie  season  if  possible,  but  at  any 
rate  for  a    month  or  so  at   the  beginning  of  the  season. 

Tables  and  Racks  are  Used. 

When  a  glass  case  is  not  obtainable  tables  and  racks 
should  be  substituted,  in  which  case  it  would  be  neces 
sary  to  pay  greater  attention  to  the  furs  in  order  to  in 
sine  their  being-  kept  in  good  condition.  A  table  on 
which  an  artistic  display  is  made  will  attract  the  atten- 
tion of  nearly  every  person  who  enters  the  store — cer- 
tainly it  will  command  the  attention  of  the  fair  sex. 
Wax  figures  are  used  extensively  in  the  hw  department  of 
many  city  stores  and  the  beauty  of  a  fur  as  seen  on  a 
life  size   figure  often   prompts  a  sale. 

Fur  Windows  Necessary. 

At  the  beginning  of  the  fur  season  windows  should 
be  dressed,  the  more  space  given  up  to  furs  the  better. 
There  is  many  a  sale  made  through  a  window  which  is 
attractively  dressed.  Consequently,  care  should  be  taken 
to  make  the  window  one  which  will  catch  the  eye  of 
passers  by.  Wax  figures  are  very  appropriate  here,  and 
may  be  used  to  advantage — two  or  three  to  a  fair  sized 
window. 

Retail  Trade  Interviewed. 

"We  shall  soon  begin  preparations  for  the  coming- 
season's  business,"  said  .7.  Smith,  of  the  fur  department, 
Carsleys,  Montreal,  "and  will  display  our  first  lot  of 
goods  during  this  month.  For  the  beginning  of  the  sea- 
son we  generally  manage  to  obtain  considerable  space  on 
the  ground  floor,  since  more  people  visit  that  floor  than 
the  first,  where  is  situated  our  fur  department.  In  spe- 
cial cases  used  for  the  occasion  we  place  specimen  pieces 
of  all  our  different,  lines.  We  do  not  depend  upon  the 
glass  cases  so  much  as  we  do  upon  tables,  racks,  etc., 
since  the  use  of  the  latter  permits  closer  examination  of 
the  furs.  We  also  obtain  larger  space  on  our  own  floor 
and,  of  course,  our  displays  are  greater  during  the  time 
between  September  and  March  than  at  any  other  period 
during  the  year.  We  also  have  the  use  of  one  or  more 
windows    when   necessary." 

Good  Display  Absolutely  Necessary. 

In  the  fur  department  of  John   Murphy   &   Co.,  Mont- 
real,   the  feeling   was   that    unless  good   displays  were  con- 
stantly  made     it     would   be   impossible   to   do   good  busi- 
ness.    The  public  had  to  be  reminded,   as  it  were,   all  the 
time.      There  should  be  no  cessation   in   putting-  before  the 
people    the   facts.      Windows   are   already   dressed,    the  lal 
est    and    most    attractive    fashions     in    furs   being     shown 
therein.      Murphy's     thought     that  it   was   certainly     ad 
visable    to    have    space    on    the   ground    floor    near    the     en 
trance   when   possible. 

Fur  Advertising. 

From  the  middle  of  September  until  after  the  holi- 
day season  special  attention  should  be  given  to  furs  in 
the  advertising  columns  of  the  local  papers.  Particular 
mention  should  be  made  of  the  latest  arrivals  just  be- 
fore Christmas  and  New  Year.  The  large  stores,  and 
many  of  the  smaller  ones,   in  the  cities,   conduct   strenu 
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ous  advertising-  campaigns  during  the  whole  of  the  period 
mentioned  above,  and  have  continual  reference  to  their 
furs  in  their  advertising-  space  during-  the  whole  season. 


Definate     Fur    Styles 


Staple  Fur  Jackets  Leaders  and   Fur  Lined   Coats 
In  Splendid   Request. 

STAPLE  fur  jacket  styles  have  been  ordered  out  much 
better  than  anticipated,  and  the  general  prosperity 
of  the  country  is  evidenced  by  the  good  demand  for 
such  expensive  jackets  as  Persian  lambs  and  grey  squir- 
rel, as  well  as  such  popular  sellers  as  near  seal,  Astra- 
chan  and  muskrat.  The  Russian  blouse  style,  in  the  24- 
inch  length,  is  a  favorite  in  Persian  lamb  jackets,  and 
mink  trimmings  are  as  prominent  as  ever,  although  the 
plain  jacket  is  a  better  seller  than  one  year  ago.  The 
expected  short  coats  of  18-inch  length  has  not  material- 
ized, even  if  prices  are  high. 

Pur-lined  jackets  for  ladies  and  fur-lined  coats  for 
men  have  proven  stronger  than  a  year  ago,  and  furriers 
specializing  on  this  type  of  garment  have  clone  consider- 
able business.  Practically  every  importing  wholesale 
firm  have  done  as  well  as  many  garment  houses  are 
showing  these  goods  and  sales  have  been  gratifying,  par- 
ticularly in  the  black  shells,  although  a  few  browns, 
blues  and  greens  have  been  ordered.  The  extremely  high 
price  of  all  classes  of  linings,  particularly  hamster  or 
squirrel,  has  increased  the  cost  of  these  garments.  As 
a  result,  Australian  oppossum,  sometimes  called  mar- 
mot, has  been  used  more  extensively.  Musk  rat  is  also 
represented.  Ladies'  jackets  are  usually  trimmed  with 
mink,  sable  or  raccoon,  and  men's  coats  have  German 
otter  collars  or  Persian  lamb.  Sales  at  retail  of  these 
garments  should  be  better  than  even  a  year  ago.  They 
run  at  wholesale  all  the  way  from  $25.00  to  over  $100.- 
00,  with  every  intervening  price. 

One  of  the  novelties  of  the  season  in  ladies'  fur 
coats  is  styled  the  Poneto  jacket,  an  adaptation  of  the 
Pony  Jacket.  It  is  a  short  semi-fitting  fur  jacket  made 
up  in  high  class  furs  such  as  Persian  and  seal,  and  has 
been  sold  to  a  few  exclusive  high  class  retailers,  as  it  is 
felt  that  this  style  is  altogether  unsuited  to  the  hard 
Winters  in  Canada. 

Popular  Furs  Sell  Freely. 

The  broad  selections  available  in  the  fur  trade  have 
never  been  more  apparent  than  this  season,  and  the 
growth  of  this  industry  in  Canada  is  clearly  shown. 
There  are  many  wholesalers  in  every  important  city  in 
the  country  and  in  Montreal,  and  the  number  of  manu- 
facturers increases  with  each  succeeding  season.  As  a 
result,  furs  are  available  for  all  classes,  and  no  matter 
how  wide  the  difference  in  quality  between  high  class 
and  popular  furs,  styles  are  practically  the  same.  This 
season  popular  trade  bought  freely  of  the  imitations  of 
sable  and  mink,  and  the  fashionable  effects  produced  in 
skins  of  doubtful  origin  are  almost  endless.  Brown  furs 
have  more  than  held  their  own,  although  grey  furs  are 
in  better  request  than  a  year  ago. 

Small  Fur  Pieces  with  Natural  Trimmings. 

Compared  with  a  year  ago,  styles  in  all  kinds  of 
neck  pieces  and  muffs  show  no  material  change,  and  as 
a  result  the  extensive  use  of  passementerie  and  chenille 
trimmings  has  been  abandoned  somewhat  in  favor  of  all 
natural  trimmings  in  the  form  of  head,  tails,  and  paws. 
This  is  particularly  apparent  in  muffs,  stoles  and  throw- 
overs.     Muffs  continue  to  be  very  large  and  are    usually 


of  the  satchel  variety,  of  generous  proportions,  with 
many  novel  ideas.  A  great  many  are  plentifully  covered 
with  tail  trimmings  and  some  are  literally  banked.  There 
is  every  evidence  that  styles  have  become  settled  on 
large  shapes  in  muffs.  Every  fur  is  practically  repre- 
sented and  the  old  staple  good  wearing  Alaska  sable  is 
expected  to  do  better  when  repeats  come  in. 

Every  form  of  stole  is  represented,  and,  although 
prices  are  very  high,  the  long  effects,  sometimes  with 
double  or  tripple  ends  of  natural  trimming,  are  very 
largely  represented.  This  is  noticeable  even  in  popular 
trade,  and  brown  furs  easily  predominate.  Brown  is  the 
color  of  sable,  and  this  perhaps  accounts  somewhat  for 
its  large  popularity.  It  will  go  well  this  Fall  and  Win- 
ter with  the  Fall  suits  of  blue  and  black,  and  looks 
much  better  than  grey  furs,  which  have  a  tendency  to 
make  persons  wearing  them  look  older.  In  children's 
furs,  however,  grey  is  still  the  popular  color. 

Caperines,  which  at  the  opening  of  the  season  were 
forecasted  by  The  Review,  as  sure  of  increased  favor, 
have  done  all  that  was  predicted.  The  long  effects  have 
been  particularly  good,  and  they  should  not  be  neglected 
when  giving  repeats. 

Fashion  favors  furs  more  than  ever  this  season,  and 
every  woman  desires,  no  matter  what  her  position  in 
society,  at  least  some  small  piece  of  fur.  Retailers 
should  make  every  effort  to  get  their  share  of  lucrative 
trade. 


FasHions    in    Furs. 


Many  Novelties  in  Furs— Animal  Effects  Good— Head,  Paws 

and  Tails  Much   Used   for  Trimmings — Embroideries, 

Galoons  and  Passementerie  Freely    Used  on  Some 

Classes  of  Furs— Many  Coat  Styles. 

FUR  styles   for   the   season  of  1906-7   will  be  remark- 
able for  the  big  variety  they  offer — a  variety  that 
extends  to  the  furs  themselves,   and  it  not  confined 
to  the  makeup  alone. 

Tn  the  jacket  line  the  long-favored  Persian  lamb  and 
mink,  while  not  exactly  out-classed,  has  many  rivals. 
While  the  fitted-back  semi-blouse  front  coat  that  has  had 
such  a  long  and  successful  run  is  shown  for  the  popular 
trade  with  such  slight  modifications  as  serve  to  bring  it 
up  to  date,  there  are  a  host  of  smart  new  styles  that 
the  less  conservative  element,  and  those  who  follow  close- 
ly fashion  changes,  will  welcome.  And  these  do  not  all 
come  in  the  regulation  furs,  for  besides  the  staple  furs 
what  may  be  termed  freak  furs,  are  shown  in  this  line. 
Pony  skin,  which  has  made  a  place  for  itself  as  an  auto 
fur,  now  comes  in  the  regular  lines,  and  hair  seal,  black 
and  white  caracul,  and  some  other  little  known  furs, 
come  in  coat  lines.  Mink  for  those  who  can  afford  it 
heads  the  list  as  a  coat  fur,  but  it  is  now  entering  the 
list  of  furs  that  are  too  expensive  for  any  use  save  the 
making  of  small  pieces.  Many  of  the  imitations  of  mink, 
such  as  marmot,  Japanese  mink,  kolinsky,  etc.,  are  tak- 
ing the  place  of  mink  as  a  coat  fur.  Hip  length  sack 
coats  in  these  brown  furs,  in  grey  squirrel,  in  seal  or  its 
many  imitations,  in  Persian  lamb  and  in  the  many  freak 
furs,  are  made  up  for  the  coming  winter.  Besides  these 
short  ones  there  are  three-quarter  or  longer  lengths 
known  as  auto  garments.  Short  boleros  of  fur  to  wear 
with  corselet  skirts  are  put  out  by  the  high  class  trade, 
and  there  are  many  fanciful  Eton  styles  seen,  generally 
with  vest  effects  in  cloth  or  velvet.  Braid  has  made  its 
appearance  as  a  trimming  for  furs  and  many  of  these 
coats  are  braid  trimmed.  Black  furs  are  often  trimmed 
with  a  bright  color,  red,  green  and  blue  being  used. 
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Hats    Straws 

Caps 

for  Spring  190? 

Our  travellers  are  about  to  place  before  the  Merchants  of  Canada 

from  the  Atlantic  to  the  Pacific 

OUR  NEW  SAMPLES 

We  are  now  sole  agents  for  the  Celebrated 

"Woodrow  Hats" 

and  our  new 

"Royalty  Hats" 

will  be  the  talk  of  the  trade.  Our  variety  is  larger  than  ever. 


We  Solicit  Your  Orders 


Swift,  Copland  &  Co. 


Write  for  Our  New  Catalogue 

Sorting  or  Letter  Orders  for  Furs,  Caps  or 
Felt  Hats  will  receive  careful  attention 


Wholesale  Hats,  Caps  and  Furs 

5|7SB525  St.  Paul  Street 


MONTREAL 
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Chinchilla  is  Eashionable  but  this  fur  is  so  scarce 
that  it  is  very  costly.  The  white  furs,  ermine  and  fox, 
in  sets  are  expected  to  be  a  big  feature.  An  ermine  set 
is  a  lovely  finish  to  a  suit  of  black  velvet  or  silky  broad- 
cloth, and  also  is  at  its  best  when  worn  with  the  dull 
bronzes  and  greens  so  fashionable  this  year.  Black  furs, 
headed  by  lynx,  are  much  in  evidence.  Persian  lamb, 
Persian  paw,  caracul,  etc.,  are  all  fashionable.  Grey 
squirrel   promises  to  repeat  last  season's  successes,    and 


natural  lynx  and  oppossum,  as  well  as  fox  furs,  are 
shown  in  cheaper  furs.  Paris  is  running  pelerenes  with 
long  stole  ends,  but  many  smart  little  neck  pieces  are 
on  show  here,  and  the  throws  and  ties  so  popular  last 
season  are  also  to  the  fore  this. 

Muffs  continue  large  and  flat.  The  flat,  square  muff, 
with  fringe  of  paws  and  tails,  being  perhaps  the  most 
popular.  Another  good  shape  is  the  regulation  bag  shape 
made  of  a  flap  with  fur  pieces  frilled  around  it. 


THE      SEALING      INDUSTRY     OF     VICTORIA,      B.C. 


ONE  of  the  industries  centred  in  Victoria  which  has 
made  the  city  known  throughout  the  world  is  the 
pelagic  sealing  industry.  Fleets  of  schooners  of 
from  60  to  90  tons,  with  crews  larger  than  big  ocean 
steamers,  are  sent  twice  a  year  from  this  port  in  .pursuit 
of  the  valuable  fur-bearing  seals.  Aforetime  the  life  of 
the  sealer  was  an  adventurous  one  ;  now  il  is  more  or 
less  prosaic.  It  is  a  profitable  industry,  though,  and 
brings  yearly  many  thousands  of  dollars  to  Victoria;  last 
year  the  catch  of  the  fleet  was  sold  in  London  for  $350,- 
(100,  and  the  Victoria  Sealing  Company,  which  owns  the 
majority  of  the  schooners  of  the  fleet,  all  except  three, 
paid  a  dividend  of  20  per  cent.  The  pelts  have  of  late 
years  been  bringing  large  prices,  having  more  than  doub- 
led in  value  since  the  schooners  began  following  the  herds; 
in  fact',  the  price  has  almost  been  trebled.  At  one  time 
there  were  sealing  schooners  sailing  from  Seattle  and  San 
Francisco  as  well  as  from  Victoria,  but  in  1N02  The  Unit- 
ed States  Congress  passed  a  measure  which  made  pelagic 
sealing  unlawful,  and  the  industry  flourished  apace  at 
Victoria,  then  the  only  port  from  which  sealing  vessels 
were  despatched  on  this  side  of  the  Pacific.  Victoria's 
sealing  industry  grew  from  that  time  until  to-day  it  is 
the  largest  in  the  world.  Japanese  ports  come  next  with 
a  fleet  sailing  to  the  Sea  of  Japan  and  the  Komandder- 
ofski  islands,  and,  of  late  years,  a  fleet,  mostly  owned  by 
Victoria  sealers,  has  been  despatched  from  Halifax  to 
sealing  grounds  in  the  South  Atlantic,  oh  Cape  Horn,  and 
in  the  South  Shetlands,  where,  far  into  the  Antarctic  the 
most  valuable  of  all  seal  pelts  are  taken.  Since  the  pas- 
sage of  the  United  States  legislation,  aimed  to  protect 
the  monopoly  of  the  lessees  of  the  Pribylofi  islands,  re- 
strictions have  been  made  by  treaty  with  (heat  Britain, 
which,  sad  to  relate,  has  at  times  sacrificed  the  rights 
and  interests  of  the  sealers  for  Imperial  reasons.  A 
limit  of  a  sixty-mile  radius  has  been  prescribed  about  the 
rookeries  on  the  Pribyloff  islands,  and  the  pelagic  sealers 
are  permitted  to  use  spears  only,  instead  of  shot  guns 
and  rifles  as  aforetime,  in  the  pursuit  of  the  seals.  Ef- 
forts were  made  by  the  United  States  Government  to 
close  the  Behring  Sea  entirely  to  the  sealers,  but  without 
effect,  Regulations  were  made  limiting  the  hunting  sea- 
sons, that  on  the  coast  and  in  the  North  Pacific,  where 
firearms  are  still  permitted  to  be  used,  being  brought  to 
a  close  on  the  last  day  of  April,  and  the  Behring  Sea  sea- 
son does  not  commence  until   the   beginning   of  August. 

The  method  of  pelagic  sealing  is  to  hunt  the  seals  on 
the  face  of  the  waters  from  boats  and  canoes.  The 
schooners  carry  complements  of  from  21  to  30  men,  di- 
vided into  boat's  crew  with  one  hunter,  a  boat-puller  and 
boat-steerer  to  each  boat,  they  being  enagaged  at  pro 
rata  lays,  or  shares,  usually  at  a  given  price  per  skin. 
From  Victoria,  if  the  schooner  has  shipped  a  full  com- 
plement of  white  hunters,  the  vessels  start  seaward,  with 
eight  or  ten  boats  lashed  on  deck  and  provisions  and  outfit 


for  a  nine  months'  cruise,  often  extending  from  Southern 
California  waters  fo  Alaska,  across  to  the  former  Russian 
rookeries  off  the  Kamchatkan  peninsula  and  into  the  Sea 
of  Japan  or  the  Okhotsch  Sea  ;  if  the  schooner  is  carry- 
ing an  Indian  crew  (such  a  vessel  is  generally  known 
among  sealers  as  a  "siwash  schooner")  she  proceeds  from 
Victoria  to  one  or  other  of  the  villages  of  Vancouver  Is- 
land to  ship  a  crew  of  from  18  to  24  Indian  hunters,  with 
from  7  to  14  canoes,  and  thence  starts  seaward,  following 
the  herds  off  the  coast  of  British  Columbia  and  the  United 
States  territory  abutting  on  the  North  Pacific  until  the 
end  of  the  spring  season  at  the  end  of  April,  when  the 
schooners  with  Indian  crews  return  to  land  their  catches. 
A  second  start  is  made  in  June  or  July  from  Victoria  to 
the  west  coast  of  Vancouver  Island,  and  thence  north  to 
Behring  Sea,  where  the  schooner's  complement  engage  in 
hunting  with  spears  until  September,  when,  with  the 
"lowering"  weather  ended  the  schooner  returns  fo  escape 
the  raking  gales  of  autumn. 

The  schooners  cruise  until  seals  are  sighted,  and  then 
with  creak  of  blocks  the  boats  and  cones  are  hoisted 
overside,  their  complements  clamber  on  board  armed  for 
i he  chase,  and  provisioned  for  a  day  with  water  and  bis- 
cuit. On  a  calm  day  following  a  gale  the  sea  is  littered 
with  sleeping  seals  calmly  sleeping  on  the  long-lipped 
waves:  The  boats  sail  down  the  wind  and  lake  up  a  posi- 
tion so  that,  if  possible,  each  is  just  within  sight  of  the 
other.  The  schooner  will  sail  to  leeward  of  the  line  of 
boats  and  take  up  her  station  to  wait  the  home-coming 
at  the  end  of  the  day  with  the  boats  laden  with  pelts  and 
slippery  with  blood  of  the  carcases  thrown  overside,  leav- 
ing stains  on  the  thwarts.  The  boats  are  rowed  and 
canoes  paddled  silently  as  possible,  for  the  seals  are  quick 
to  take  fright,  and  the  hunters  creep  up  on  the  sleeping 
fur:bearers.  If  hunting  outside  the  Behring  Sea,  where 
firearms  are  permitted,  the  quarries  of  the  hunters  can 
be  killed  from  a  greater  distance  than  with  a  spear,  which 
necessitates  the  hunters  creeping  close,  ready  to  cast  their 
spears  the  instant  they  detect  a  waking  movement,  which 
would  be  quickly  followed  by  a  dive  out  of  reach. 

The  dangers  which  threaten  the  sealers  can  easily  he 
imagined.  Fogs,  sudden  storms  blowing  the  crews  far 
from  the  schooners,  squalls  which  capsize  even  the 
staunches!  of  sealing  boats,  are  among  the  dangers,  and 
l he  sealers  have  need  of  their  great  hardihood.  Many 
stories  are  writ  in  the  history  of  pelagic  sealing  of  lost 
boats,  of  boat's  crew  that  drifted  about  the  face  of  the 
ocean  starving  for  days  until,  more  dead  than  alive,  they 
were  picked  up  by  a  strange  vessel  or  found  their  way  to 
the  coast,  famished  and  suffering  from  the  terrible  priva- 
tions. Such  boats'  crews  have  never  been  heard  of.  It. 
requiries  little  imagination  to  picture  the  sufferings  of 
those  who  were  in  them.  There  is  no  longer  the  danger 
of  past  years  of  fierce  fights  with  rival  schooner,  of  the 
bullets   of  guards   of  far  away   rookeries   who  came    upon 
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M.    SILVER'S 

FURS 


Look  around,  investigate  and 
get  posted  before  you  assort. 
The  more  you  know  about  furs 
the  more  you  will  appreciate 
our  line. 

Fur  manufacturers  only. 

Honest  workmanship,  de- 
pendable styles,  popular  prices 
characterize  our  firm. 

We  have  in  stock  every 
fashionable  fur.  We  particu- 
larly call  your  attention  to  our 
Sables.     Write  for  samples. 

M.  SILVER  &  CO. 

12-14  St.  John  St.,     MONTREAL 


STILL  CROWING 


"The  Specialty  Fur  House" 


THE  FUR  OUTLOOK  WAS  NEVER 
BRIGHTER;  AND  SUCCESS  IS  AS- 
SURED TO  ALL  WHO  BUY  LIB- 
ERALLY OF  OUR 

Persian  Lamb  Jackets 
and  Raccoon  Goats 

WE   INVITE  INSPECTION 


McComber  &  Cummings 

516  St.  Paul  Street 

Have  you  our  new  catalogue?  MONTREAL 


When 
you 
think  of 

FURS 

think 
of 

Alexandor 


A.  J.  ALEXANDOR 
504-506  St.  Paul  St. 

Montreal 


123 


FURS 


Dry  Goods  Review 


raiders  in  the  grey  fog.  Kipling  has  immortalized  one  of 
these  fights  of  rival  schooners  in  his  "Rhyme  of  the  Three 
Sealers,"  the  poetic  narative  of  what  befel  when  the 
schooners  from  Yokohama  sought  to  worst  the  other  in 
the  effort  to  filch  seal  pelts  of  the  Russians  from  Robben 
island,  a  small  isle  off  the  Saghalien  coast,  in  the  Ok- 
hotsch  Sea,  at  the  other  side  of  the  Pacific.  Jack  Lon- 
don has  told  a  veracious  tale  of  an  American  sealer  that 
went  in  bygone  days  from  the  Golden  Gate  to  filch  seals. 
Even  the  prosaic  governmental  reports  are  replete  with 
tales  of  romance  and  adventure,  of  seized  schooners  run- 
ning away  with  the  prize  crews  aboard  them,  of  fights 
with  pursuing  revenue  cutters,  of  raids  in  the  dark  nights 
of  Lukannon's  beaches,  and  shots  fired  ricochetting  from 
the  rocks  at  runnaway  raiders  who  were  found  by  the 
Aleut  guards  of  the  Pribyloffs  looting  the  protected  skins. 
Of  later  days  these  dangers  have  been  lessened,  but  the 
primeval  battle  of  mankind  with  the  fiercer  elements  can 
never  be  lessened,  and  the  dangers  of  the  sea  are  no  less 
to-day  than  when  the  first  schooner  went  to  Behring  Sea, 
daring  seizure  of  the  revenue  cutters  of  the  United  States 
Government,  which  paid  an  indemnity  of  $425,000  some 
years  ago  to  the  sealers  for  the  illegal  seizmres  then 
made. 

Pelagic  sealing  is  no  new  thing.  From  the  earliest 
days  before  the  white  man  came,  the  Indians  hunted  fur 
seals,  spearing  the  stragglers  from  the  migrant  herds  that 
came  within  reach  of  their  off-shore  canoes.  It  was  the 
late  Capt.  William  Spring  who  was  the  pioneer  of  sealing 
at  sea.  Noting  the  catches  made  by  the  Indians,  Capt. 
Spring,  then  a  trader  on.  the  west  coast  of  Vancouver  Is- 
land, built  a  sealing  schooner,  and  was  later  followed  by 
Capt.  Warren  and  others,  who  entered  the  business.  In 
1S72  there  were  half  a  dozen  sealing  schooners  sailing 
from  Victoria  with  Indian  crews,  killing  the  seals  off 
shore.  The  industry  increased  quickly,  the  Alaska  Com- 
mercial Company  adding  a  fleet  of  schooners  from  United 
States  ports  on  the  Pacific,  and  the  range  of  the  sealing 
grounds  were  increased  year  by  year,  the  fleet  going  down 
to  meet  the  migrating  herds  from  Behring  Sea— the  seal- 
ers soon  learned  the  movements  of  the  seal  herds — and  fol- 
lowed the  seals  northward  when  they  returned  to  Behring 
Sea.  It  is  well  known  that  the  sejils  only  use  the  haul- 
ing grounds  on  the  Behring  Sea  islands  in  the  summer 
months,  and  in  November  again  leave  Behring  Sea  to 
migrate  southward  to  the  warmer  waters  in  the  vicinity 
of  Southern  California,  and  often  further  south.  The  re- 
turn northward  occupies  from  January  to  May. 

The  entry  of  sealing  vessels  into  Behring  Sea  dates  from 
1883,  when  the  sealing  schooner  City  of  San  Diego  went 
from  Victoria  and  secured  2,000  seals  in  the  northern  wa- 
ters. In  1885  firearms  were  first  used,  and  white  hunters 
took  their  place  in  the  industry.  These  hunters  were  men 
of  ample  means  when  they  returned  from  their  cruises,  for 
the  pay  of  the  trade  was  bountiful.  In  1890  there  were  29 
vessels  engaged  in  sealing  from  Victoria,  which  were  val- 
ued—for purposes  of  the  United  States  case  at  the  Paris 
tribunal — at  $265,985,  the  value  per  ton  being  placed  at 
$121.54,  which  the  United  States  counsel  argued  was  ex- 
cessive. In  1891  the  fleet  numbered  49,  whose  value  is 
given  as  $452,150.  There  were  then  678  white  men  and 
439  Indians  engaged  in  that  year.  At  the  same  time  the 
United  States  fleets  were  then  large,  the  combined  fleets 
of  Victoria  and  United  States  ports  numbering  as  many 
as  122  vessels  in  1892.  Although  this  was  the  largest 
fleet  of  any  year,  it  was  not  in  that  season,  but  in  1894 
that  the  largest  pelagic  catches  were  made.  The  fleet  of 
schooners  from  all  ports,  Canadian  and  the  United  States, 
numbered  95  in  that  year,  and  the  catch  amounted  to 
140,000  skins. 


Moths    in    Fur    Rugs. 


The    Proper   Way    to    Keep    Rugs    Free    From    Moths  and 
Dust    Explained. 

DEALERS  are  often  asked  by  their  customers  what 
is  the  best  way  to  keep  fur  rugs  free  from  moths. 
One  plan  is  to  leave  rugs  on  the  floor  throughout 
the  year,  being  careful  to  clean  them  at  least  once  a  week 
during  the  seasons  when  the  doors  and  windows  are  con- 
stantly open  and  millers  are  apt  to  get  in  and  lay  eggs 
in  the  hair. 

Another  method  is  to  have  the  rugs  well  cleaned  by  a 
furrier  in  the  spring,  glazed  and  freshened  and  then  wrap- 
ped in  tar  paper  and  put  away  in  a  clean,  practically  air- 
tight muslin  bag,  in  a  dry,  cool  closet,  and  kept  there, 
except  for  occasional  poundings,  until  the  following  fall. 

As  to  the  success  of  these  two  methods  a  furrier  says 
that  both  are  good  and  should  preserve  them  if  followed. 

"It's  keeping  them  free  from  dust  that  counts,"  he 
says. 

"If  they  are  left  on  the  floors,  once  a  week  I  should  put 
them  on  a  line  when  there  is  a  good  stiff  wind  blowing 
and  pound  them  with  a  rattan  beater,  leaving  them  for 
the  rest  of  the  day  in  the  sun. 

"Then  I  should  comb  the  fur  the  way  the  grain  runs 
with  an  ordinary  rubber  toothed  comb,  or  one  of  steel, 
such  as  we  professionals  use. 

"When  it  is  free  from  knots  it  should  look  like    new. 

"If  in  beating  or  combing  the  hair  should  come  out  in 
chunks  there  will  be  no  doubt  that  the  moths  are  eating 
it,  and  the  best  plan  is  to  get  it  out  of  the  house  and  to 
a  furrier's,  where  it  can  be  cleansed,  freed  from  the  eggs 
and  insects,  and  put  in  condition  again. 

T'If  the  other  methods  should  be  used,  then  besides 
cleaning  and  pounding  the  rugs  they  should  be  sent  to  a 
regular  fur  establishment,  where  all  the  spots  can  be 
cleansed  and  they  will  be  glazed,  combed  and  made  to 
look  like  new,  so  that  when  they  are  taken  out  in  the  fall 
they  will  be  bright  and  fresh  and  look  as  if  they  had  just 
been  purchased. 

"If  they  are  to  be  kept  at  home  instead  of  in  cold  stor- 
age, I  should  advise  wrapping  them  in  tar  paper  and  put- 
ting them  away  in  a  muslin  bag. 

"Whenever  they  are  dirty  or  spotted  I  believe  that  they 
should  be  cleaned  right  away,  and  as  it  is  almost  impos- 
sible for  the  average  housewife  to  do  this  successfully 
without  getting  the  skin  wet,  which  is  bad  for  the  rug, 
as  it  makes  the  back  stiff,  I  should  suggest  having  them 
sent  out  of  the  house  to  a  cleanser's. 

"To  the.  women  who  have  dyed  rugs,  such  as  dog  and 
goat  skins,  I  should  like  to  say  that  they  have  little 
cause  to  worry  about  moths,  for  in  curing  and  dyeing 
them  poisons  are  put  in  that  make  them  practically  im- 
mune from  attacks  by  these  insects  ;  but  the  natural 
skins,  such  as  polar  bear,  tiger,  leopard,  &c,  are  much 
more  likely  to  attract  moths  than  are  those  that  are 
dyed." 

ANTICIPATES  GOOD  SEASON. 

MR.  STERN,  manager  of  the  Leak  Fur  Company, 
Montreal,  speaking  to  The  Review  about  pros- 
pects for  the  coming  season,  was  very  enthusias- 
tic. "As  the  travelers  come  in  from  their  work  on  the 
road,  and  orders  begin  to  go  out,  it  begins  to  be  seen 
much  more  than  formerly  that  the  coming  season  will  be 
a  good  one.  The  merchant  feels  this  and  has  placed, 
and  is  placing,  orders  of  good  size  in  consequence.  The 
general  feeling  is  that  we  are  to  have  a  cold  Winter, 
which,     of     course,     is     necessary   to  a  good  fur   season. 
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We  Exhibit  at  London 

September  8  to  15 

You  Are  Cordially  Invited 
to  Come  and  See  Us 


LEAK  FUR  MANUFACTURING  CO. 

OF  CANADA,  LIMITED 

p.o.  bo.  633  MONTREAL 


5  and  T  Recollet  St. 


TRUTH  ABOUT  FURS 


There  is  no  use  in  beating  about  the  bush.  We  say  you  save 
25%  when  buying  from  us.  Because  you  don't  have  to  pay  tra- 
vellers'expenses.  We  know  what  we  are  talking  about.  We  are 
manufacturers  and  sell  direct  to  the  trade.  There  is  money  being 
put  in  your  pocket  when  you  give  us  your  orders.  Look  at  these 
for  sellers: 

Ladies'  Persian  Lamb  Jackets   -  $100.00  up 


Ladies'  Elec.  Seal  Jackets    - 
Ladies'  Muskrat  Jackets 
Sable  Stoles,  with    Collars  - 
Sable  Stoles,  without  Collars    - 
Sable  Clusters,  6  Tails 
Sable  Clusters,  6  Tails,  tipped 
White,    Brown,    and   Blue    Hare 
Stoles     ------ 


25.  OO 
35.00 
18.00 
12.00 
5.75 
3.75 


2.00  up 


COME    AND    SEE    US    WHEN     IN    THE    CITY,    OR    WRITETO    US 

A.  SCHWERSENSKI  &  CO.  4S2  st  Paui  st.  Montreal 
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Every  indication  points  towards  cold  weather  once  the 
snow  begins  to  fly.  The  Summer  has  been  extremely 
warm  and  there  has  been  very  little  rain — which  is 
thought  to  indicate  a  severe  Winter.  The  general  opinion 
expressed  is  that  the  coming  season,  not  only  in  furs, 
but  in  other  Winter  lines,  will  be  a  prosperous  one  for 
all  concerned.  The  opening  in  a  jobbing  way  was  a 
brisk  one,  and  the  good  business  continues.  We  have 
found  that  any  backwardness  noticeable  last  year  is  be- 
ing more  than  made  up  through  increased  orders  this 
season." 


FUR  CATALOGUE. 

A  handsome  catalogue  of  fur  fashions  has  been  issued 
by  Brereton  A;  Manning,  illustrating  some  of  the  styles 
for  the  coming  season.  Particular  attention  has  been 
paid  1o  the  getting  up  of  this  catalogue,  and  the  cuts  are 
very  fine,  each  drawing  being  made  from  the  original 
goods.  The  book  should  be  a  trade  winner  as  the  illustra- 
tions  show    some   very    attractive   designs. 


The   Process    of   Hat    MaKing', 


Interesting  and  Valuable  Details  Concerning  Hats  Gathered. 

A    WRITER   in  the  Manchester   Courier,   discussing   the 
growth   of  typical  modern  English  industries,   gives 
considerable    space    to    the   hat    manufacturing   con- 
cern of  J.   Woodrow  &  Sons,   Limited,  and  weaves  in  an 
instructive   and   useful   description   of   the   process   of     hat 
making  as   seen   in  that  factory. 

The  firm,  like  many  English  concerns,  has  a  long  his- 
tory dating  back  as  far  as  1775  when  the  factory  was 
established  in  Oldham,  then  the  centre  of  the  hat  indus- 
try. The  ruling  dictum  from  the  start  was  quality,  and 
the  medals  carried  off  at  exhibitions  shows  how  well  the 
standard  was  maintained.  In  1878  Mr.  Woodrow,  Sr., 
withdrew  from  the  business  and  the  present  proprietors, 
his  sons,  continued,  building  the  next  year  the  present 
large  factory  in  Stockport,  where  the  subjoined  article 
on  hat  making  was  obtained.  It  is  interesting  to  note 
thai  this  firm  occupies  the  honorable  position  of  hatters 
to  His  Majesty,  a  recommendation  of  both  fashion  and 
quality  for  their  hats. 

Essentially  a  Handicraft. 

Hat  making  is  still  a  handicraft  in  the  truest  sense  of 
the  woid.  The  development  in  the  mechanical  world  has 
left  this  trade  entirely  alone.  One  or  two  devices,  it  is 
true,  now  exist  for  cleaning  and  blowing  the  fur,  but  on 
the  whole  there  is  probably  no  other  considerable  indus- 
try in  our  midst  to-day  in  which  less  labor  is  done  by 
mechanical  means.  The  hatter's  apprentice  is  still 
"bound"  for  his  seven  years,  and  once  this  period  is  com- 
plied he  takes  rank  among  a  craft  in  which  there  is 
ample  scope  for  his  individuality  to  assert  itself  through 
his  work,  whether  that  individuality  tend  to  good  or  to 
ill.  It  is  largely  because  hatting  is  hand  work  that  one 
firm  can,  if  it  wishes  to,  set  out  with  the  resolution  to 
net  good  workmen  and  to  make  good  hats,  quantity  com- 
ing with  increasing  demand.  The  first  thing  one  is  shown 
in  going  over  hat  works  is  the  fur  from  which  the  felt  is 
made.  Hats,  when  in  shop  windows,  have  a  wondrous 
way  of  looking  all  alike,  whether  they  be  marked  at 
cighteenpence  or  at  ten  and  six.  But  they  differ,  never- 
theless, and  differ,  too,  perhaps  more  considerably  than 
even  the  prices  would  indicate.    One  is  almost  safe  in  say- 


ing that  the  eighteenpenny  hat  is,  intrinsically,  the  dealer 
of  the  two.  Coming  to  the  furs,  then,  one  is  shown  rab- 
bit furs  (from  which  the  great  majority  of  hats  are  made) 
which  cost  six  shillings  a  pound,  and  beaver  fur,  which 
costs  about  two  hundred  and  sixty  shillings  for  the  same 
quantity.  Thus  early  in  the  course  of  inspection  one  is 
introduced  to  a  few  of  the  points  of  difference  between 
hats  and  hats.  Other  and  intermediate  furs  are  those  of 
the  hare  and  the  coypou.  It  is  interesting  to  note  that 
Scottish  rabbits  and  hares  yield  the  best  furs  in  the  world 
for  "Hat  making. 

Blowing  the  Fur. 

The  first  actual  process  through  which  the  selected  fur 
goes  is  a  blowing  machine,  not  unlike  an  opening  machine 
in  a  cotton  mill.  By  means  of  this  machine  the  fur  is 
blown  through  a  series  of  chambers,  all  the  impurities  in 
it  are  eliminated,  and  the  clean  fur  is  rolled  out  at  the 
front  of  the  machine  somewhat  in  the  form  of  a  lap,  the 
fibres  lying  very  loosely  together.  The  next  operation  is, 
without  doubt,  the  most  fascinating  of  all  employed  in 
hat  making.  The  base— if  one  may  so  call  it— of  the  felt 
hat  is  a  huge,  revolving  copper  cone,  built  horizontally, 
twenty-six  inches  by  thirty-four  inches.  This  cone  is  shut 
in  a  square  chamber.  The  cone  itself  is  perforated  all 
over,  while  an  exhaust  fan  underneath  it  attracts  what- 
ever matter  may  be  floating  in  the  surrounding  air.  Into 
this  chamber,  then,  is  introduced  the  cleaned  fur.  At  first 
baffled  about  by  the  current  of  air  in  the  cell,  the  fibres 
gradually,  yet  almost  imperceptibly,  begin  to  distribute 
themselves  over  the  surface  of  the  cone.  The  steady  revo- 
lutions of  the  latter,  combined  with  the  previous  com- 
plete separation  of  the  fibres,  make  this  distribution  of 
the  fur  over  the  cone  beautifully  regular.  When  a  suffi- 
ciently thick  coating  of  fur  has  been  drawn  on  to  the 
cone,  a  spray  of  hot  water  is  directed  on  the  still  revolv- 
ing mold,  giving  the  fibres  an  adhesion  they  otherwise 
would    not    possess. 

Further  Processes. 

'flic  "form" — as  the  embryo  hat-  is  here  called — is  now 
in  a  condition  to  be  lifted  from  the  cone,  ft  nevertheless 
takes  dexterous  hands  to  do  this.  A  novice's  touch  would 
undo  all  the  work.  After  being  taken  from  the  cone 
(these  forms  are  made  at  the  rate  of  one  a  minute)  the 
form  is  wrapped  in  cloth  and  gently  rolled  in  hot  water. 
The  yioom  where  this  is  done  looks  for  all  the  world  like 
the  wash-house  of  a  big  laundry.  Half  a  dozen  large 
"boilers"  stand  in  different  parts  of  the  building,  around 
each  of  them  being  built  a  sort  of  raised  platform.  On 
these  latter  stand  the  workmen,  each  assiduously  rolling 
and  pressing  the  form  wrapped  in  cloth.  This  massage 
work  is  done  to  shrink  the  felt.  After  due  working,  the 
form  is  reduced  from  its  original  dimensions  of  twenty- 
six  by  thirty-four  inches  to  a  nine  by  fifteen  and  a  half 
inch  size.  After  having  been  sufficiently  reduced,  the  felt 
(for  such  the  form  now  is)  is  taken  to  a  shaving  machine 
which  removes  all  the  superfluous  long  and  coarse  hairs 
on  its  surface.  From  here  again  it  goes  to  be  dyed,  and 
is  afterwards  saturated  in  a  solution  of  shellac.  This 
gives  the  material  its  necessary  stiffening.  As  the  crown 
of  the  hat,  however,  is  never  as  hard  as  the  brim,  these 
two  different  ends  of  the  felt  are  dipped  separately.  Once 
the  felt  has  absorbed  its  share  of  shellac  if  becomes  rigid, 
yet  can  nevertheless  be  made  pliant  over  and  over  again 
by  immersion  in  hot  water.  From  leaving  the  shellac, 
then  the  hat — still  cone-shaped — is  plunged  into  hot  water, 
and  from  thence  is  pulled  and  stretched  on  a  block  until 
the  required  shape  and  size  of  crown  are  obtained.  The 
brim,  however,  is  still  left  flat.  From  this  stretching  the 
hat  goes   to   a    press,    where  it   is   placed   on   a  mold     the 
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The  Bishop  Label 
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Is  the  protection  of  every   dealer 
and    every    buyer    of    Fur   Robes 
and  Fur  Coats. 

The  Bishop 

Fur  Robes  and  Coats 

Are  tried  and  true.      Sell  branded 

fiS 

1 

goods — goods  of  known  quality. 
Look    for  tbe  Bishop    Label.      If 
you    don't  find  it  don't   take   the 
goods. 

ORDER    FROM   YOUR    JOBBER 

The  J.  H.  BISHOP  Company 

Wuf 

Sandwich,  Ont». 

Wyandotttt   MicH.             Tientsin,   China 

(J 

J^     Tw    V 

354    Broadway,    New   "YorK 
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MENfiONIT  RUSSIAN  COATS 

is  one  of  our  special  lines.  They 
are  full  length  and  lined  all  through 
with  natural  Black  Russian  Lamb  in 
all  sizes  for   ladies   and   gentlemen. 

Write  for  samples  now  as  quanti- 
ties are  limited. 

It  is  to  your  interest  to  get  in 
touch  with  us. 

The  Livingstone  Mfg  Co. 

Manufacturers  of  FUR,  LEATHER.  DUCK,  and  SHEEP  LINED  CLOTHING 
144  Craig  St.  West,    flONTREAL. 


FURS! 


I  am  in  closest  touch  with  European  and  Asiatic 
markets.  Persian,  Grey  Lamb  and  Ru  sian  Sables  a 
specialty. 

I  make  a  specialty  of  exporting  Furs.  The  best  market 
price  will  be  paid  f  ir  all  kinds  of  Raw  Furs. 

CONSIONriBNTS  SOLICITED 
RETURNS  HADE  PROHPTLY 

N  B.—  the  best  prices  paid  for  Beeswax  and  for  ( linseng 

HIRAM  JOHNSON  Import|rx^ter,  494  Si.  Paul  St.,  MONTREAL 

Reference— Bank  of  British  North  America. 


Persons  addressing  advertisers  will  kindly  mention 
having  seen  their  advertisement  in  THE  DRY  GOODS 
REVIEW. 
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shape  of  the  required  crown,  and  a  pressure  of  three  hun- 
dred pounds  to  the  square  inch  is  exerted  on  it.  Having 
been  molded,  the  hat^the  brim  still  being  without  definite 
shape— goes  to  be  finished,  or  polished.  It  is  placed  in  a 
Horizontal  lathe,  and  by  the  aid  of  glass,  paper,  and  hot 
velvet  is  given  a  brilliant  finish.  The  brim  is  now  shaped 
and  rounded  to  its  exact  width  and  depth,  this  work 
being  all  done  by  hand  and  requiring  much  skill  on  the 
part  of  the  operative.  From  this  process  the  hat  then 
goes  on  to  the  trimming  and  finishing  departments,  where 
female  labor  puts  the  last  touches  to  it  ere  it  is  launched 
out  on  its  mission. 


The     Hat     Trade 


blue.  Pink  is  coining-  to  the  front,  and  other  colors  that 
are  inquired  for  are  helio  and  green.  When  questioned 
as  to  the  proportion  of  white  and  colors,  he  said  that  he 
had  sold  about  ten  pieces  of  white  to  two  of  colored. 


Summer  Stocks  Moved  Out  Well— Notes  on  Spring 
Lines  to   be   Shown  this  Month. 


THE  continued  warm  weather  cleared  out  straw  hat 
stocks  in  good  shape.  This  was  assisted,  of 
course,  by  heavy  cutting  of  prices,  and  it  must  he 
apparent  to  every  merchant  that  had  bargain  figures  been 
delayed  somewhat  sales  would  have  been  of  less  number, 
while  returns  would  have  been  greatly  enhanced.  There 
was  an  improvement  in  this  respect  over  previous  sea- 
sons, and  the  good  results  will  encourage  a  further  step 
in  the  right  direction  next  year.  RETURN  P"' 

sep  i p  m 


CONTROL  OF  THE  PENMAN  CO. 

During  the  past  few  months  daily  newspaper  reports 
concerning  the  sale  of  the  Penman  Mfg.  Co.,  the  largest 
knitted  goods  firm  in  the  country,  to  various  sets  of 
capitalists,  have  been  numerous,  and  have  all  ended  in 
an  indefinite  cloud  of  premature  reports. 

The  latest  of  these  daily  newspaper  stories  is  to  the 
effect  that  the  Dominion  Textile  Co.  has  secured  a  con- 
trolling interest  in  the  stock  of  the  Penman  Mfg.  Co., 
through  David  Yuile,  Charles  B.  Gordon,  and  John  P. 
Black,  moving  spirits  in  the  Textile  organization.  It 
will  be  remembered  that  D.  M.  Stewart,  of  the  Sov- 
ereign Bank,  lately  engineered  the  purchase  of  the  stock 
for  parties  unknown  but  variously  designated. 

When  seen  by  The  Review  Charles  B.  Gordon,  of  the 
Textile  Co.,   emphatically  stated  that  that  concern    had 
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In  the  straw  lines  for  1907  the  split  sailor  hold 
accustomed  place.     Orders  are  in  good  volume,  to  ensure 
delivery.     Jobbers  have  ordered  freely,  and  the  merchant 
is  advised  to  buy  conservatively.     Wider  brims    and  low- 
er crowns  will  be  the  vogue. 


Telescope  straws  sold  well  this  year  to  the  younger 
men,  and  are  shown  in  the  Spring  lines.  Prices  on  all 
straws  are  higher,   with  values  not  so  good. 


The  black  stiff  hat  is  the  leader  for  Fall  and  Winter. 
A  few  city  stores  that  cater  to  high-class  trade  have 
bought  browns  in  good  quantity. 


REPRESENTATIVES  OF  A  BELFAST  FIRM. 

SJ.  SAYLES,  representing  the  Bedford  Street  Weav- 
#  ing  Company,  Belfast,  was  in  Toronto  in  the 
early  days  of  the  month.  He  had  just  completed 
a  trip  through  the  Eastern  States,  including  New  York, 
and  was  in  Canada  before  proceeding  to  Chicago  and  the 
west.  He  was  very  optimistic  about  the  future  of  dress 
linens,  for  he  had  found  buyers  very  much  interested, 
and  the  orders  he  had  booked  to  date  were  decidedly  in 
advance  of  those  he  booked  over  the  same  ground  a  year 
ago  ;  indeed  buyers  who  turned  linens  down  at  that 
time  could  be  classed  amongst  those  who  had  this  year 
placed  the  most  liberal  orders.  This  was  in  the  face  of 
advanced  and  advancing  prices,  for  Mr.  Sayles  holds  the 
opinion  that  linen  will  go  still  higher.  So  large  is  the 
volume  of  orders  received  that  he  does  not  intend  mak- 
ing any  business  stay  in  New  York  on  his  return,  for, 
judging  from  indications,  the  mill  he  represents  will  by 
that  time  have  its  possible  output  sold  up.  Deliveries, 
he  thinks,  will  be  made  on  time,  but  manufacturers  have 
great  trouble  in  obtaining  yarn  from  the  spinners, 
especially  in  the  finer  counts.  Though  the  great  propor- 
tion of  the  linens  sold  have  been  white,  colors  have  been 
well  considered.  Brown,  or  the  natural  shade,  is  selling 
well,  and  so  are  a  number  of  medium  and  light  shades  of 


GEORGE    E.    AMYOT. 

nothing  at  all  to  do  with  the  purchase  of  this  stock  by 
himself  and  associates.  The  exact  quantity  of  stock 
bought  is  not  known. 


ACCEPTS    CANDIDATURE. 

George  E.  Amyot,  president  of  the  Dominion  Corset 
Company,  Quebec,  and  also  president  of  the  board  of 
trade  of  that  city,  has  accepted  the  candidature  to  repre- 
sent the  Liberal  interests  in  the  House  of  Commons  for 
the  County  of  Quebec,  left  vacant  by  the  resignation  of 
Hon.  Charles  Fitzpatrick,  now  Chief  Justice  of  the  Su- 
preme Court. 


A  FINE  REGINA  STORE. 

R.  H.  Williams  &  Son,  the  Glasgow  Warehouse,  Re- 
gina,  Sask.,  have  opened  an  addition  to  their  pres- 
ent store,  27  x  50  feet,  providing  accommodation  for  an 
up-to-date  ladies'  ready-to-wear  department,  which  is  a 
new  feature  in  their  lines.  The  space  and  equipment  of 
the  dressmaking  department  has  been  increased.  These 
improvements  make  the  Glasgow  Warehouse  one  of 
the  best  stores  in  the  west. 
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A.  Big  Season  is  On 


Shapes  and  Styles  Both  Varied  and  Contradictory- 
Empire  Models  in  the  Lead— Many  New  Colors 
— A    Review  of  the  Openings. 

BIG  anticipations  are  indulged  in  for  a  record  season 
this  Fall,  a  season  that  will  be  a  larger  one,  it  is 
said,  than  the  one  that  is  now  passing.  Everything 
points  to  such  a  conclusion— the  buying  public  has  money 
in  plenty,  and  the  big  selling  for  the  Spring  and  Summer 
has  cleared  up  stocks  on  hand.  That  desirable  end  has 
been  gained  without  resorting  to  any  ruinous  price  cut- 
ting, so  that  gross  profits  on  the  season's  trade  have 
been  large.  This  not  only  serves  to  stimulate  buying, 
but  creates  that  enthusiasm  for  new  goods  that  goes  so 
far  towards  making  a  season  a  success. 

New  Shapes. 

The  -chief  feature  in  Fall  styles  is  the  strong  tend- 
ency to  Empire  shapes.  The  beginning  of  this  tendency 
was  noted  at  the   Spring  opening  and  has  been  develop- 


High   Crowned    Hat    with    Wing  Trimmings.      Redrawn  by  Our  Own 
Artist   from    the    Fall    Fashion   Sheet   of  G.  D.   Harper  &  Co. 


ing     steadily     since.     It  is     to    the  prevalence  of  these 
fashions  that  we  owe  the  many  new  turban  shapes,  the 


mushroom  and  other  picturesque  styles.  Sailor  shapes 
promise  to  repeat  their  Spring  success  as  a  street  hat, 
and  as  a  hat  that  will  be  taken  up  by  the  popular- 
trade.     Scotch  bonnet  effects  along  the  lines  of  the  High 


Velvet  Turban  with  Novelty  Plume.     Redrawn  by  Our  Own  Artist 
from  the  Fall  Fashion  Sheet  of  J.  D.   Harper  &  Co. 


land  laddies'  wee  caps  are  noticeable  among  the  more  ex- 
treme creations.  In  direct  contrast  to  this  shape  comes 
the  picturesque  Vesta  Tilley,  with  its  high  crown  and 
brim  that  is  wider  at  the  back.  This  shape  has  enjoyed 
a  phenomenal  success  in  New  York  in  the  late  Summer, 
but  comes  here  this  Fall  with  all  the  force  of  a  new 
shape.  The  hoods  that  were  introduced  as  novelties  in 
the  Spring  are  again  to  the  fore  in  soft  felt,  and  as  they 
are  easier  to  manipulate  in  felt  than  in  straw  they  are 
eagerly  taken  up  by  the  best  trade.  They  may  be  crush- 
ed into  a  diversity  of  forms,  and  the  only  limit  to  the 
trimming  schemes  used  on  them  is  the  milliner's  ability 
and  taste.  The  shape  that  seems  almost  universally  to 
be  taken  up  is  the  mushroom,  and  there  are  many  types 
of  crown  with  a  mushroom  brim.  The  most  striking 
effect  is  produced  by  combining  a  mob  or  tarn  crown  with 
this  brim,  and  the  result  is  a  very  faithful  copy  of  hats 
worn  at  Josephine's  court  and  "When  George  the  Third 
Was  King."  Another  popular  shape  is  somewhat  like  the 
torpedo  of  a  season  or  so  ago.  This  shape  is  elongated 
across  the  head,  and  although  like  the  old  torpedo,  there 
are  new  touches  that  make  it  a  distinct  novelty.  Crowns 
are  varied  as  the  shapes.     Bowl  crowns,  dome  crowns, 
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high  crowns,  mob  crowns,  crowns  that  are  crushed    and 
folded — all  are  seen  and  all  are  fashionable. 

Velvets  and  Felts. 

No  shadow  of  a  doubt  exists  about  the  position  of 
the  velvet  hat,  for  the  big  majority  of  the  hats  seen  at 
the  openings  were  velvet  covered,  or,  if  of  felt,  were  vel- 


I. -A    FELT    FLOP.       IN    ALMOND    GREEN. 

Taupe,   Green  and  Deep  Wine  Shades,   of  Large  Silk   and    Velvet   Roses 

Circle  the  Rim,  while  Similiar  Shades  of  Fancy  Striped  Ribbon  in 

Large  Bows  complete  the  Dainty  Effect.     One  of  Pouyannes 

Models.    Shown  by  Debenhams  (Canada)  Ltd.,  Montreal. 

vet  trimmed.  Many  hats  were  seen  with  a  brim  of  felt 
and  a  crown  of  velvet.  Soft-finished,  but  not  chiffon 
finished,  lightweight  velvets  are  those  most  employed. 
Among  novelties  may  be  classed  plushes  and  uncut  vel- 
vet. Taffeta  silks,  in  plain  colors,  and  also  in  fancy  and 
tartan  plaids  are  in  evidence,  and  moire,  particularly  in 
black,  is  much  used.  Some  chiffon  is  seen  but  malines 
and  tulles  are  nearly  as  much  used  as  on  the  Spring 
hats.  Every  bandeau,  in  fact,  carries  its  cnou  of  this 
fabric.  Almost  every  Paris  hat  that  is  the  real  Paris 
hat,  of  whatever  color,  has  this  chou  made  from  brown 
maline. 

Ribbons  and  Bandeaux. 
The  ribbon  manufacturers  ought  to  be  jubilant,  for 
simply  immense  quantities  of  ribbon  will  be  wanted  to 
trim  the  new  millinery,  and  with  the  exception  of  the 
tulle  chou  spoken  of,  or  a  wing,  the  bandeau  is  covered 
with  loops  and  rosettes  of  ribbon.  The  bandeau  en- 
circles, the  head  and  is  very  high  at  the  back  or  the  left 
side,  making,  as  it  were,  a  false  crown  to  rest  upon  the 
head.  This  bandeau  is  draped  all  round  with  folds  and 
loops  of  ribbon,  nor  is  ribbon  spared  upon  the  outer- 
part  of  the  hat,  for  ribbon  drapes  and  bows  are  well  em- 
ployed. Plain  colors  in  taffeta  and  failletine  ribbons  are 
most  used,  but  fancy  ribhons  of  all  kinds  play  a  part. 
Scotch  plaid  effects,  not  tartans,  (ecossais,  the  French 
call   them),    are   very   fashionable.      Persian    patterns     are 


much  the  vogue,  and  some  new  effects  in  pompadour  pat- 
terns are  also  employed.  Ruched  ribbons  are  placed 
around  crowns,  and  velvet  ribbons  are  also  used  for  this 
purpose. 

Wings,  Feathers,  Plumes,  Etc. 

This  promises  to  be  a  great  feather  season,  and  fancy 
made  wings,  some  of  them  of  large  size,  are  very  much 
used;  in  fact,  feathers  of  some  kind  are  used  on  all  hats. 
Made  feathers  are  shown  in  many  rich  effects,  principally 
manipulated  from  the  plumage  of  the  common  barnyard 
fowl.  Pheasant  and  guinea  fowl  feathers,  both  natural 
and  dyed,  are  also  used.  The  uncurled  ostrich  is  the 
chief  feather  novelty,  and  is  seen  on  many  of  the  smart- 
est hats.  Ostrich  plumes,  particularly  in  very  long 
lengths,  are  very  much  used.  Sweeping  plumes  of  all 
descriptions  are  used  on  the  larger  hats— paradise,  pheas- 
ant, coque,  marabout,  etc.  Preasts  in  metallic  blue  and 
green  feathers,  in  grecbe  and  in  dyed  effects,  are  much 
used.  Wings  and  feathers  dyed  in  all  the  new  colorings 
are  generally  shaded  from  lighl  to  dark.  Sometimes 
they  are  two-toned  or  come  in  varied  colors.  Ospreys 
and  egrets  are  very  greatly  worn. 

Flowers  and  Fruit. 

Flowers  are  not  so  much  used  as  they  have  been  in 
the  preceding  Winter  season.  Very  large  silk  and  velvet 
roses  are  pretty  extensively  used,  and  also  some  very 
natural  looking  dahlias,  that  is.  so  far  as  form  goes,  for 
they  come  in  all  the  season's  colorings— grey  and  green, 
blue,  etc.  Ornaments  are  little  seen  except  in  the  form 
of  hat  pins.     The  most  general  form  for  these  are   large 


II— A    FRENCH    SAILOR    IN    VELVET.      TAUPE   SHADE. 

Showing  the  Large  Low  Crown  Attractively  Trimmed  with  a  Bandeau  of 

Wings  and  the  Bandeau  Trimmed  with  a  Shirred  Band  of  Failletine 

Ribbon  in  Deep  Wine  Shade.     Shown  by  Debenhams  (Canada) 

Limited,   Montreal. 

balls  of  bright  or  clouded  amber,  shaded  balls  to  match 
plaids,  small  pearl  shells  in  pairs,  and  other  fanciful 
effects,  but  mostly  on  the  ball  order. 
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A  SELECT  FEW 


MILLINERY 


Stylish,  Attractive,  Smart 


)OVER.  A  reproduction  of  one  of  the  best 
selling  summer  hats.  A  most  becoming 
shape,  made  of  fine  quality  felt,  welt  edge. 
Colors  -black,  brown,  navy,  pearl,  castor, 
cardinal,  myrtle,  wine,  white. 

• 


No.  R423.  Roll  Brim  Sailor.  Two  piece 
crown,  made  of  good  quality  silk,  finely 
tucked.  Exceptionally  good  value.  Colors — 
black,  brown,  navy,  cardinal,  reseda,  fawn, 
myrtle. 


RESULT.  Fine  quality  Mohair.  Trimmed 
couche  velvet,  rosette,  ornament  and  quill, 
Very  suitable  for  middle  aged  lady.    Colors 

•      — black,  brown,  navy,  myrtle,  castor,  pearl. 

■  Can     also    be    had    untrimmed,    ribbon-bound. 
Same  colors  as  trimmed  hat. 


Best  Value 


ETTRICK. 

ETTRICK.    A  Common  Sense  Ready-to-wear 

Trimmed,  velvet,  double  rosettes.    Colors  — 
black,  brown,  navy,  myrtle. 

The  House  Famed  for  Millinery 


MATINEE.  Fine  Quality  Austrian  Felt. 
New  French  crown  sailor  effect.  High 
bandeau  at  back.  Silk  wired  edge. 
Colors — black,  brown,  navy,  pearl, 
cardinal,  Champagne,  castor,  myrtle, 
wine. 


No.  R403.  A  striking  new  Turban. 
Good  quality  silk,  deep  tucked,  splen- 
did fitting  hat.  Perfect  style  for  little 
money.  Colors — black,  navy,  brown, 
myrtle. 


EPPING.  Side  Roll  Sailor  Effect.  Very 
smart.  Ready-to-wear.  Colors-  black, 
brown,    navy,    cardinal,    pearl,   green. 


The  D.  McCALL  CO.  Limited 


TORONTO 


Branches  : 


WINNIPEG 


OTTAWA 


QUEBEC 


m 
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THe    Millinery  Openings 


A    Big   Crowd    Out    at   the    Openings— The    Buying    Takes 

Place  Now  in  Advance  of  the  Day — Workrooms  Not 

Large    Enough    to    Accommodate    the     Many 

Copyists    Sent   Down. 

THE  Pall  millinery  openings,  as  usual,  brought  out  a 
big  crowd.  Millinery  openings  are  now  really  the 
wind-up  of  the  selling  season,  for  serious  business 
of  buying  has  been  gone  through  previous  to  that  date. 
The  crowd  is  out  to  see  the  hats,  and,  incidentally,  may 
buy  a  striking  novelty,  and  also  some  of  the  patterns. 
The  millinery  houses,  in  spite  of  the  size  of  their  work- 
rooms, have  been  inconveniently  crowded,  crowded  out, 
in  fact,  with  trimmers  and  copyists,  and  it  is  possible 
that  some  restrictions  may  be  placed  upon  this  privilege 
—for  it  is  a  privilege — before  another  season  opens  up. 

S.  P.  McKinnon  &  Co.  had,  as  usual,  an  attractive 
display  of  pattern  hats  in  their  fine  showroom.  This 
firm  was  strong  on  sailors,  and  evidently  believe  this 
shape  is  to  be  a  leader.  Highly  novel  was  the  sailor 
shape  covered  with  fancy  plaid  taffeta  silk,  in  which  the 
rose  and  wine  shades  predominated.  This  was  trimmed 
with  pliable  wings  in  the  shades  of  the  plaid  and  plain 
taffeta  and  ribbon  in  wine  shade,  and  big  amber  pins. 
One  of  the  smartest  of  the   "Highland  Laddie"   bonnets 


Iffilfflffi 


G.  Goulding  &  Co.'s  showroom  was  filled  with  a 
large  collection  of  exclusive  imported  models  that  in 
richness,  color  and  style  certainly  stood  pre-eminent  in 
millinery  designing.  Besides  the  many  lovely  pattern 
hats,  a  number  of  sets  were  on  display.     These  consisted 


New  York's'Latest,  The  "Vesta  Tilley."      Smartly  Trimmed   with   the    New 

Striped  Taffeta  Ribbon,  Stylish  Wings  Daintily  Set  in  Side.     Black 

and  Any  Combination  of  Colors.    Shown  by  The  D.  McCall 

Company,  Limited. 

seen  was  of  brown  felt  and  plaid  velvet,  with  large  iquills 
and  large  plaid  nob  pins.  Among  the  large  collection  of 
pattern  hats  were  some  very  handsome  black  ones. 


"ft® 


/  ' 


SARATOGA. 


A  very  handsome  Couche  Velvet  and  Satin  Dress  Hat.     Buckram    Frame, 

Silk  Mohair  Bound,  Exceedingly  Smart,  with  Little  Trimming.      In 

Colors,    Black,  White,  Champagne,  Navy,  Wine,  Olive,  Vieux 

Rose.     Shown  by  the  D.  McCall  Company,  Limited. 

of  pelerene,  muff  and  hat.  Not  the  most  expensive  per- 
haps, but  the  newest,  was  the  one  in  blue  and  green 
breasts,  Empire  green  velvet  and  lace.  The  color  effect 
that  is  peculiar  to  this  season  could  be  well  studied  in 
this  showroom.  No  vivid  shades  were  permitted,  and  all 
colors  were  in  subdued  tones.  The  vogue  of  wine  shades, 
of  blues  and  greens,  browns,  etc.,  was  emphasized.  The 
large  picture  hats  in  black  were  never  lovelier,  satin  be- 
ing one  of  the  chief  materials  used  in  their  development. 

Taylor  &  Smart  had  on  show  a  la»rge  collection  of 
natty  little  feather  hats  for  the  early  season's  trade,  and 
there  were  smart  little  necklets  of  breasts  shown  to 
wear  with  these  hats. 

J.  D.  Ivey  &  Co.'s  showroom  was  crowded  to  the 
doors  with  a  representative  gathering  of  milliners  from 
all  over  Canada.  The  notable  features  of  the  display 
were  pattern  hats  and  high-class  tailored  hats,  with  a 
showing  of  such  exclusive  shapes  as  will  set  a  new  pace 
to  the  millinery  trade  generally.  Two  of  the  most  at- 
tractive models  shown  are  the  "Blanche  Ring"  and  the 
"Elsie   Jane's." 

John  C.  Green  &  Co.,  Woodland  &  Co.,  Cockburn  & 
Rea,  and  Smith,  Runciman  Co.,  also  made  large  and 
attractive  displays. 

The  D.  McCall  Co.— "Our  brightest  anticipations  have 
been  realized,"  were  Mr.  McCall's  remarks  to  our  repre- 
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MILLINERY 


DEBENHAMS  (Canada)  Limited 

MILLINERY 

We  are  sorting  up  our  stock  every  week  with  the  latest  styles  in 

HATS,  MILLINERY  TRIMMINGS,  NOVELTIES,  FEATHERS,  FLOWERS, 

VELVETS,  RIBBONS 

and  every  seasonable  article  to  ensure  success  for  your 

FALL  TRADE 

Our  travellers   will  be  on  their  respective  routes  about  SEPTEMBER  10th  showing; 

BLOUSES,  UMBRELLAS,  WHITEWEAR,  CHILDREN'S   DRESSES 

and  other  special  lines  for 

SPRING  IMPORT  1907 

THE  House  for  Standard  Makes  of  RIBBONS  and  SILKS 

Quebec  :  43 'A  St.  Joseph  St.  Halifax :  70  Granville  St.  Ottawa  :  111  Sparks  St. 

18  St.  Helen  Street,     MONTREAL 


"Our  New  Home" 


PHONE:     BELL  MAIN  2715. 


TELEGRAPHIC  ADDRESS: 
"HIRSHSON,"  MONTREAL 


L.  HIRSHSON  &  CO. 


IMPORTERS   &    MANUFACTURERS'   AGENTS 
WHOLESALE    DRY  GOODS    AND    FANCY  GOODS 

4  DOLLARD  STREET,  MONTREAL 

Corner  Notre  Dame  Street  West, 

(Opposite  St.  Helens  St  ) 


-  sntative  when  asked  as  to  the  opening-  just  drawing  to 
a  close.  "In  point  of  number  of  buyers  and  amount  of 
-ales,  the  Fall  opening  of  190b  far  exceeds  any  of  the 
past.  Of  course  we  had  every  reason  to  expect  good 
trade;  the  prevailing  prosperity  of  the  whole  country  was 
sufficient   to  warrant   that  expectation. 

"Toronto,  as  the  recognized  home  of  millinery  in 
Canada,  brings  buyers  from  all  points.  We  had  repre 
sentatives  of  all  the  provinces  with  us.  The  success  of 
our  opening  would  go  to  show  that  our  forecast  of  the 
season's  styles  and  colors,  etc.,  as  appeared  in  last  Dry 
Goods  Review,  has  been  accepted  by  the  buyers  in  gen- 
eral. Our  stock  for  the  moment  was  never  so  depleted. 
We  are  happy  to  say,  however,  that  we  always  provide 
for  just  Mich  a  contingency.  Our  buyers  are  in  the 
European    and   American    markets   already.      We   will   hear 


from  them  with  abundance  of  the  newest  productions  of 
these  markets  ere  The  Review  reaches  its  readers.  There 
is  one  feature  of  the  season  which  should  be  given  broad 
cast  and  noted,  and  that  is  the  general  tendency  of  the 
market  in  all  lines  for  a  rapid  and  substantial  r"se  in 
quotations.  The  manufacturers  to-day  are  unable  t  > 
meet  one-half  of  the  demand.  Hats,  ribbons  of  all  makes, 
birds,  wing's,  etc.,  are  exceedingly  scarce.  <  Mir  nu/ers 
being  in  the  market  constantly  should  help  some  in  keep- 
ing our  stock  replenished.  We  have  never  yet  failed  to 
meet  the  requireiments  of  the  trade.  We  would  give  Re- 
view readers  just  a  short  list  of  what  is  considered 
property  for  the  present  : 

"Couehe  and  mirror  velvets  in  desirable  shades,  of 
which  wine  has  had  a  big  run,  and  will  undoubted!  keep 
up  during  the  season.      There  has   also   been  good    selling 
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in  Alice  or  Saxe  blue,  V.  rose,  navy,  greens  (in  moss, 
emerald  and  myrtle),  grenat  and  brown.  Ribbon  in 
plaids,  Roman  stripes  and  Dresden,  from  the  baby  to  the 
wider  trimming  widths,  have  been  exceedingly  popular, 
and  will  likely  continue.  A  noticeable  feature  in  all  lines 
is  the  call  for  better  class  goods  which  prevails  in  every 
department. 

"Flowers  have  been  good  property,  and  the  color 
effects  produced  by  the  manufacturer  this  season  are 
everything  that  could  be  desired.  Wings  will  hold  a 
foremost  position  throughout  the  season,  and  great 
scarcity  is   anticipated. 

"Our  hat  department,  as  may  be  seen,  has  had  a 
wonderful    business.      Our   buyers   are    now   in   New   York 


some  little  time  ago  with  F.  B.  Foster,  of  Broome  cvd 
Foster,  Limited,  Manchester,  would  tend  to  indicate  that 
much  the  same  conditions  prevail  there.  "Spinners,"  he 
said,  "particularly  those  producing  fine  counts,  were 
tremendously  busy,  and  away  behind  in  their  deliveries," 
and  wages  in  the  col  inn  district  had  reached  a '  higher 
mark  than  at  any  period   since  the  early  seventies. 


REVOLT  AGAINST  DRESS    RESTRICTIONS. 

THE  women  of  the   little  Town   of  Nordhausen,   Ger- 
many, have  risen  in  revolt  against  the  order  of  the 
municipal  authorities  forbidding  them  for  sanitary 
reasons  to    wear  dresses  with   trains. 


Handsome  Black  Hat  of  Chenille  and  Taffeta,   Trimmed  Two  Shades  of 
Melon-Colored  Ribbon  and  Paradise. 


Scotch  Turban   Made  from   Beaver   Hood  of  Hunter's  Green.     Marabout 
and  Wings  in  Wine  Color.     Binding  of  Plaid  Silk  Braid. 


securing  the   latest  productions,    which    we   wil 
t  he  toad  in  a  few  days." 


WAGES  HIGH  NOW  IN  MANCHE  STER  DISTRICT. 

TIIK  high  popularity  at  the  present  date  of  cotton 
fabrics  is  evidenced  by  the  fact  that  though  this 
season's  cotton  crop  promises  to  he  near  a  record 
one,  buyers  are  not  hesitating  to  pay  the  high  prices  ask- 
ed for  cotton  fabrics.  In  New  England  the  existing 
scarcity  is  attributed  rather  'to  the  big  demand,  and  to 
the  fact  that  skilled  labor  cannot  be  obtained,  not  to  any 
real   lack    of  the  raw   material. 

A    conversation    a   member   of    The    Review    staff     had 


place   on  All   dresses   which   touch  the  ground  come   within   the 

definition  of  "trains,"  and  the  police  have  received  or- 
ders strictly  to  enforce  the  new  decree.  A  line  of  8s.  is 
the  penalty  for  the  first  offence,  IDs.  for  the  second,  and 
a   day's    imprisonment    for    the   third. 

The  women  have  scored  a  point  by  producing  legal 
authority  to  show  that  the  town  council  has  no  right  to 
prevent  them  wearing  skirts  of  any  length,  providing 
they  are  not  allowed  to  trail  on  the  ground. 

A  league  of  resistance  has  been  formed,  and  the 
members  have  pledged  themselves  to  wear  longskirts  and 
defy  the  authorities.  They  declare  they  will  pay  the 
fines  and  even  go  to  prison  rather  than  sacrifice  the 
right   to   array   themselves  becomingly. 
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AUTUMNAL  SUGGESTIONS 
FROM    NEW  YORK 


The  New  Tailored  Suits  —  The 
Genuine  Tailor. Made  Giving  Place  to 
the  Trimmed  Suit— Short  and  Three- 
Quarters,  Loose  and  Fitting  Suit 
Coats  all  Shown  The  Sleeve  Ques- 
tion Settled  Coats  Required  for  all 
Occasions-  The  Majority  Seen  Being 
Long  and  Loose,  and  in  Exceedingly 
"Loud"  Effects— The  Vogue  of  Em- 
pire Styles  in  Costumes  and  Millin- 
ery— Millinery  Styles  Both  Varied  and 
Contradictory. 


TIIK   phrase  "tailor-made,"   expressive  of  so  much,    is 
this    season     made    to   cover    a   multitude   of   styles 
which   it  is  impossible  to  designate  as  tailor-made, 
by    any    more    logical    reason    than    that    it    is    now     cus- 
tomary to  call  nearly  all  suits  "tailor-made,"  no  matter 
where   their  origin  or   how  fanciful   their   execution. 

The  genuine  tailor-made,  consisting  of  jacket  and  skirt 
made  from  mannish  suitings,  is  once  more  in  our  midst, 
but  it  is  believed  that  only  for  the  most  practical  wear 
will  these  business-like  little  suits  be  worn,  and  then 
probably  only  for  early  Fall.  The  craze  for  thoroughly 
feminine   apparel  does    nol    suffer   by    the   invasion   of   these 


Draped  Turban   made  from  an  Olive  Green   Hood. 

f 

suits,  since  they  are  not  the  principal  garment  in  the 
smart  woman's  wardrobe,  albeit  a  very  necessary  one. 
'Die  wheel  of  fashion,  turning  always,  has  brought  into 
favor  the  short  jacket  again.  These  may  be  of  the  pony 
variety,  a  style  which  is  extremely  becoming  to  most 
women,  or  the  jackets  may  be  tight-fitting.  Their  length 
varies  from  a  few  inches  below  the  waist  to  the  three- 
quarter  length  coat,  these  latter  being  added  as  a  sort  of 
consolation,  it  would  seem,  for  those  who  are  already 
possessed  of  a  long-coated  suit.  Undoubtedly  the  jacket 
will    be    most    fashionable,     and     here     there    are    all     the 


changes  from  the  bolero  to  the  tight-fitting  or  loose 
pony   coat    from   which    to  select. 

The  vital  question  of  sleeves  seems  a  little  nearer 
being  decided,  and  the  verdict  has  been  rendered  accord- 
ing to  common  sense,  so  that  the  plain  mannish  tailor- 
made  will  have  long  coat  sleeves,  and  the  elaborate 
"tailor-mades,"  the  fancy  frocks  and  fancy  separate 
blouses,  will  be  characterized  by  the  three-quarter  length 
sleeve,  which  covers  the  elbow  and  is  finished  by  a  variety 
of  pretty  ways,   midway   between   elbow   and    wrist. 

One  hears  considerable  about  the  sleeveless  jacket,  and 
these  are  not  all  modeled  on  the  lines  of  the  bolero.  This 
idea  is  comparatively  a  new  one  and  as  the  season  ad- 
vances there  will  be  many  clever  ideas  developed. 

Separate  coats  and  wraps  have  been  revived  and  now 
it  is  decreed  that  one  must  have  wraps  for  all  occasions. 
The  majority  of  these  are  very  handsome.  The  lines  ate 
long  and  ape  the  classic  folds  made  famous  by  the  world's 
best  masters. 

It  is  a  period  surely  of  extravagance,  in  this  matter 
at  least,  for  the  new  coats  are  nothing  if  not  costly,  only 
the  finest  materials  being  used.  Of  course  box  and  caraco 
effects  in  covert  or  any  light  weight  cloth  continue  with- 
out rival  for  ordinary  wear.  The  fad  is  for  exceedingly 
"loud"  effects,  plaids,  huge  checks,  stripes  and  all  manner 
of    showy    materials    being   chosen. 

With  the  risk  of  repeating  what  is  perhaps  unneces- 
sary to  remind  you  of,  I  cannot  refrain  from  writing 
again  of  the  great  vogue  of  plaids.  The  shop  windows 
are  now  full  of  the  most  beautiful  plaid  silks  and  the 
richest  of  woolens  in  the  same  designs,  but  of  course 
much   more   subdued  coloring. 

There  is  a  continuance  of  the  check.  This  time  the 
colors  used  are  of  less  vivid  contrast.  There  are  green 
and  brown  checks,  blue  and  green,  blue  and  brown,  grey 
and  brown,  and  so  on,  instead  of  strong  black  and  white 
checks  or  others  of  almost  equal  brilliancy.  As  the  wheel 
of  color  revolves  it  is  usual  for  brown  to  follow  grey  in 
favor,  and  certainly  we  have  to-day  no  exception  to  the 
rule.  Grey  is  fashionable  and  brown  is  ultra-fashionable. 
Beige  shades  are  very  smart.  Taupe  is  the  grey  most 
seen,  with  elephant,  gun  metal  and  mouse  greys  running 
next.  Green  has  come  very  much  to  the  fore,  and  strange 
to  say  in  the  most  vivid  shades.  In  combination  with 
black  or  either  grey  or  green  touches  of  Ihe  vivid  green 
are  very   chic. 

It  is  probably  not  news  to  you  that  once  more  skirls 
trail  and  sweep  around  one's  feet.  It  certainly  is  not 
welcome  news  for  the  wearer,  unless  all  oilier  considera- 
tions give  way  before  the  consideration  of  beauty.  It  is 
quite  certain,  however,  that  this  fashion  will  not  come 
into  favor  for  street  gowns  this  season,  but  the  trend  is 
most  decidedly  toward  that  ultimate  end.  House  gowns, 
theatre  toilettes,  reception  gowns  and  all  gowns  other 
than  the  trotteur  will  be  made  with  the  trailing  skirt, 
and  many  gowns  and  coats  for  these  occasions  are  model- 
ed after   the  Empire  styles. 

There  is  great  hesitancy  in  saying  that  Empire  styles 
are  in  vogue  ;   rather  one  would  say  that  the   vogue  is  for 
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gowns  suggestive  of  the  Empire,  or  for  modified  Empire 
effects.  There  is  the  same  tendency  in  millinery.  Empire 
styles  are  coming  into  favor,  not,  it  is  true,  lo  the  ex- 
clusion of  all  else,  for  never  have  a  more  contradictory 
collection  of  hats  been  exhibited  than  those  which  drew 
v.ist  crowds  to  the  second  openings  at  the  importers  and 
manufacturers  of  milliner)  goods.  There  was  the  ex- 
tremely large  hat  and  the  extremely  small  one,  each  abso- 
lutely correct,  the  flat  hat  and  the  hat  with  its  lovely 
feathers  and  fantastic  ribbon  arrangements  rising  to  no 
mean  height,  the  handsome  all  black  model,  which  comes 
to  us  as  such  a  rest  after  the  riotous  feast  of  color  which 
has  been  our  lot  for  two  seasons  now,  and  the  hat  of  as 
many  colors  as  Joseph's  coat,  and  much  more  daring,  I 
am  sure,  in .  combination. 

There  are  various  shapes,  and  yet  there  are  certain 
characteristics  which  seem  to  crop  up  in' them  all. 

A  very  decided  advancement  along  the  line  of  favor 
has  been  made  by  the  mushroom  shapes.  For  the  most 
part  they  are  diminutive  in  size,  but  no  matter  how  tiny 
they  retain  their  individuality  as  mushrooms  ;  they  may 
be  full  and  almost  round,  although  this  is  the  exception, 
or  they  may  be  almost  boat-shaped,  which  is  unusual. 
There  are  mushroom  sailors  and  mushroom  turbans,  and 
both  have  been   enthusiastically  greeted. 

For  a  demi-saison  hat  these  is  nothing  which  can 
lake  the  place  of  a  flower  hat,  and  those  that  are  now 
shown  are  even  more  attractive  than  usual.  The  one 
chosen  for   illustration  was   a   small   turban   made   of  vivid 


season's  bandeaux  irrespective  of  the  color  scheme  of  the 
hat  itself. 

A  draped  turban  made  from  an  olive  green  hood 
is  also  shown.  The  coronet  shows  a  band  of  beautifully 
colored    feathers.     A    rosette   of    silk   caught    by    a    tinted 


Dahlia  Turban,  a  New  York  "  Demi-Saison "  Hat  (Side  View). 

rose  colored  dahlias,  the  flowers  shading  from  the  palest 
pink  to  a  brilliant  cerise.  At  the  left  side  are  two  large 
puffs  of  velvet  in  two  shades  of  pink.  These  are  caught 
at  intervals  by  large  amber  head  pins.  The  bandeau  is 
filled  in  with  brown  maline,  as  indeed. are  nearly  all   this 


Dahlia  Turban,   a  New  York  "Demi-Saison"   Hat  (Front  View). 

metal   buckle   is   a  .feature.     The  back   bandeau   is   filled    in 
with  soft   ribbon  loops  in  three  shades  of  green. 

It  is  next  tc>  impossible  to  select .  representative  hats, 
f.ii  all  sizes,  styles  and  colors  appear  to  be  among  the 
possibilities  for  the  season  of  beauty  and  extravagance 
which  is  promised. 

NELLIE    GUNN    McCLELLAND. 
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PROFITS  ON  CARPETS  AND  RUGS. 

T  pays  to  show  carpets  in  preference  to  rugs  where- 
over  possible,"  said  a  salesman  in  the  house  fur- 
nishing department  of  a  Toronto  store.  "Of  course 
if  a  customer  comes  in  to  buy  a  rug1,  and  nothing'  els? 
will  do.  it  would  lie  Eoolishnsss  to  obtrude  carpets  on 
her  notice.  There  are  occasions,  however,  when  carpets 
can  be  placed  in  the  foreground  and  a  sale  secured  in 
the  face  of  rug  competition. 

"Profits  on  rugs  are  pretty  small,  but  carpets  give 
good  returns.  Take  a  lady  who  buys  a  $12  rug,  for  in- 
stance ;  if  she  exercised  the  same  taste  in  the  selection 
of  a  carpet  she  would  pay  about  $18.  Part  of  the  differ- 
ence is  made   up  by  the  greater  size  of  the  carpet. 

"Yes,  rugs  are  cutting  into  carpet  sales  quite  a  good 
deal.  Some  people  have  the  impression  that  they  are  be- 
ing used  almost  altogether  on  hardwood  floors,  but  such 
is  not  the  case.  Any  number  are  being  purchased  for 
ordinary  floors,  and  most  of  them  have  to  be  fastened. 
Thus  you  will  see  that  the  argument  regarding  the  ease 
with  which  a  rug  may  be  taken  up  and  put  down  again 
is  not  wholly  without  qualification." 
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FANCY     GOODS     AND     NOTIONS     WINDOW 


THE  accompanying  illustration  shows  a  diagram  of  a 
store    window    which   The   Review    noticed    recentlj 
in   one  of   the   smaller   cities.      It   contains   a     good 
suggestion   for   drygoodsmen    who   are   seeking   something- 
new  in  the  way  of  display  facilities. 

The  store  in  question  felt  the  need  of  window  space 
for  showing  small  articles  of  stationery,  a  condition  that 
would  correspond  to  the  desire  of  a  dry  goods  merchant 
to  provide  regular  accommodation  for  displaying  fancy 
goods  and  notions.  The  base  of  the  window  proper  was 
raised  a  little,  and  that  left  ample  room  for  the  instal- 
lation of  a  small  window  below.  It  answers  the  purpose 
well,  and,  besides,  adds  to  the  appearance  of  the  store 
front. 


In  the  August  Dry  Goods  Review  reference  was  made 
to  basement  departments,  their  construction,  cost,  and 
also  to  the  fact  that  thej  provide  a  merchant  with  a 
K'reat  deal  of  extra  stoic  space  at  the  minimum  of  ex- 
pense. We  have  heard  it  said  that  real  estate  in  the 
smaller  cities  and  towns  has  not  yet  become  so  hitch 
that  the  construction  of  a  basement  would  be  preferable 
to  the  purchase  of  larger  premises.  This  may  be  true  in 
some  cases,  but  not  in  the  majority. 

Apart  from  the  matter  of  acquiring  so  much  addi- 
tional accommodation  at  small  cost,  the  basement  has  a 
feature  value  as  a  department  for  working:  off  slow- 
selling  goods  at  attractive  prices — in  fact  a  bargain  de- 


SIDEWALK 


Diagram  Illustrating  an  Idea  for  a  Fancy  Goods  Window,  in  use  in  an  Ontario  Store. 


Window  space  is  generally  too  valuable  to  be  devot- 
ed to  a  trim  of  fancy  goods  and  notions.  Therefore 
these  lines  are  forced  to  make  their  call  to  the  public 
almost  entirely  from  the  fixtures  in  their  own  depart 
ment.  Many  merchants  are  making  a  strong  feature  of 
these  goods,  and  would  find  a  window  such  as  that  illus- 
trated a  valuable  improvement.  In  it  they  could  show, 
all  the  year  round,  attractive  articles  from  their  lines, 
and  could  undoubtedly  make  it  a  good  drawing  feature. 
Other  small  pieces  that  come  more  regularly  under  the 
heading  of  general  dry  goods  could  be  substituted  when 
desirable.  There  would  be  plenty  of  room  for  medium 
sized   fixtures. 


partment.  We  have  already  gone  into  the  question  of 
getting  people  upstairs  and  downstairs,  and  have  shown 
how  much  easier  of  accomplishment  the  latter'  is.  We 
believe  that  the  basement  will  be  adopted  by  many 
stores  that  feel  the  need  of  more  room,  or  desire  that 
all  bargain  stock  should  be  kept  in  a  distinct  depart- 
ment. 

An  illustration  of  one  style  of  basement,  showing 
economy  in  lighting,  was  given.  The  Review  would  be 
gdad  to  hear  from  merchants,  who  have  adopted  such  a 
department,  as  to  the  plan  on  which  it  is  ((inducted,  and 
the   success    with    which   it    has   been   attended. 
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HAVE  YOU  a 

SEEN 
THE 


Renown  Garment 


ft   AND  THE 
NEW 
STYLES? 


VX7E  are  busier  than  ever,  but 
at  the  same  time  we  CAN 
and  we  want  to  fill  all  the  require- 
ments of  good  reliable  merchants. 

Note    tKese    Facts  : 

This  firm  commenced  business  in  August, 
1902.      First  year's  business  $11,000. 

1906  output     iWCnty     IimGS    as  large 


"There's     a     Reason" 


The  "Renown  Garment"  can  be  found  with 
the  leading  dry  goods  merchants  from  Halifax  to 
Vancouver.  It  holds  the  trade.  First,  it  has  the 
Style  that  makes  the  sale  easy  ;  then  it  has  the 
quality  which  pleases  the  customer  and  brings 
her  back  to  you. 


CLOAKS,  SUITS,  SKIRTS 

"The  Line  That  Builds  Successful  Cloak  Departments'* 


MAKERS 


J.  H.  WALDMAN  and  CO. 


511,  513,  515  St.  Paul  Street, 


Montreal,  Canada 
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The  Fall   Coat 

Tourists    with   a  Touch    of  Color   at   Collar   and    Sleeve    in 

Striking  Checks  the  Popular  Seller  Now — The  Prince 

Chap  Coat — Sac  Styles  in  Grey  Covert,  and  in 

Black  Favored  for  the  Later  Trade. 

EARLY  trade  has  been  done  on  the  long,  loose  tourist 
coat,  made  of  tweed  cloth,  and  at  the  present  time 
there  is  nothing  showing  at  retail  that  is  likely  to 
affect  its  vogue.  The  tourist  coat  came  into  prominence 
in  the  Spring  season,  and  has  enjoyed  a  steady  sale  all 
Summer.  Plaids  and  checks  have  taken  the  lead,  and  as 
the  writer  was  informed  in  one  of  the  large  retail  de- 
partments, "plaids  and  checks  are  selling-  now,  and  the 
more  striking  the  better."  When  a  particular  style  gets 
tn  be  immensely  popular  and  is  very  generally  taken  up, 
the  manufacturer  and  designer  begins  to  cast  about  for 
something  new  to  follow,  for  the  more  fastidious  end  of 
the  trade  soon  drops  a  style  when  it  becomes  too  popu- 
lar. This  also  applies  just  as  forcible  to  cloth.  The 
particular  weakness  of  the  tourist  coat  in  loud  plaids  is 
that  it  has  had  so  long  and  so  popular  a  run,  and  those 
who  are  wise  are  on  the  lookout  for  a  possible  successor. 
A  kind  of  side  issue  is  the  Prince  Chap  coat  in  semi- 
fitted  effect,  and  this  style  is  safe  to  enjoy  a  good  meas- 
ure of  success.  Various  new  ideas  are  introduced  into 
the  make-up  of  the  tourist  coats  that,  without  material- 
ly altering  the  shape  of  the  waist,  changes  in  a  great 
measure  its  appearance.  Thus  the  shoulder  is  broadened 
and  cape  effects  are  added.  The  add'tion  of  a  hood  or  a 
capucin  is  another  way  of  altering  the  style  of  this 
garment.  These  additions,  particularly  the  hood,  form 
a  style  that  is  strong  now  in  Paris.  There  are  many 
diversities  of  hood  styles,  but  the  lining  is  generally  of 
some  of  the  many  clan  tartans,  or  of  fancy  plaid  silk. 
Another  novelty  that  is  shown  for  the  assorting  season 
is  the  long  sac  coat  of  grey  covert.  The  covert  cloth 
used  is  of  medium  shade,  and  the  coat  is  in  sac  with 
strappings  and  pleats.  There  is  just  the  right  element 
of  novelty  about  this  coat,  and  it  promises  to  be  a  very 
good  seller.  Many  good  models  are  shown  in  Ions',  loose 
sac  coats  in  black,  trimmed  either  with  strappings  or 
braid.  These  are  highly  thought  of  now,  and  many  au- 
thorities give  them   first  place  for  the  later  trade. 

Coats,  it  is  conceded  on  all  sides,  have  a  decidedly 
better  selling'  prospect  before  them  this  year  than  they 
have  had  for  some  time.  Fashion  has  turned  in  favor  of 
coats  in  a  very  decided  manner,  and  the  ultra  fashionable 
woman  now  has  a  different  coat  for  a  variety  of  occa- 
sions. Her  sister  of  the  shallower  pocket  follows  this 
lead  as  nearly  as  may  be,  and  even  if  she  buys  a  suit 
this  Fall  will  find  that  she  must  have  a  coat  also.  In 
selecting  her  coat  she  will  take  the  one  best  suited  to   a 


variety  of  uses.  This  is  one  big  reason  why  the  long. 
loose  coat  will  remain  popular — it  can  be  used  as  a  wrap, 
as  an   evening  coat,   and   also   for   street    wear. 

Opening  Novelties 


High  Class  Velveteen  Suits— Novelties  in  Imported  Suits 
— Seen    at  the  Retail    Openings. 

A  CERTAIN  number  of  high-class  imported  costumes 
are  always  seen  in  the  big  city  stores  at  the  open- 
ing of  a  new  season.  Buyers  purchase  these  cos- 
tumes more  as  an  attraction  and  to  draw  people  into 
their  departments  than  with  any  idea  of  getting  the 
market  value  out  of  them.  The  high  rate  of  duty  im- 
poses a  big  price,  and  the  demand  for  that  class  of  cos- 
tume is  only  limited,  though  it  must  be  said  that  the 
trade  is  growing  in  that  direction.  Occasionally  a  Can- 
adian manufacturer  will  reach  out  after  some  small  part 
of  this  trade,  and  a  small  but  select  line  of  velvet  suits 
shown  to  The  Review  was  an  effort  in  that  direction. 
"Don't  care  very  much  whether  they  take  or  not,"  it 
was  stated.  "We  just  made  them  on  spec."  Which  is 
just  about  the  truth,  as  the  sale  of  this  class  of  goods 
is   too   limited   to   be   profitable. 

The  coats  were  either  pony  or  Eton  style,  and 
were  elaborately  braided — the  Etons  with  soutache  in 
all-over  pattern  and  the  pongs  were  trimmed  along  the 
seams  and  in  front  with  artificial  silk  braid.  One  sample 
was  a  lovely  suit  of  black  velveteen,  and  another  had 
shaped  braided  revers  and  a  tiny  vest  effect  of  embroid 
ered  braid.  One  coat  was  braided  military  fashion.  The 
colors  were  black,  Burgundy  and  taupe  or  mouse  grey. 
The  majority  of  imported  suits  are  of  plain  cloths,  and 
some  few  in  unobtrusive  check  effects.  Practically  all 
lengths  of  coats  are  shown,  and  the  styles  in  which  they 
are  made  are  just  as  various.  There  is  the  extremely 
masculine  Prince  Chap,  which  is  developed  in  checked 
goods,  and  which  promises  to  be  a  leading  style  in  Fall 
suits.  Many  of  the  broadcloth  suits  are  made  in  what 
is  known  as  the  blouse  Eton.  This  coat  is  almost  fitting 
at  the  back  and  sides,  and  has  a  bloused  vest  effect. 
Over  the  vest  is  an  Eton  front  that  is  often  very  fanci- 
ful in  style.  Some  extreme  models  have  short-waisted 
basque  coats  that  are  slightly  Empire  in  effect.  These 
basques  are  generally  pleated  and  the  waist  and  basque 
joined  by  a  belt,  the  coat  opening  over  a  vest  of  braided 
or  braid-trimmed  cloth  in  contrasting  color.  The  pony 
type  that  was.  introduced  last  Spring  is  also  seen  in  a 
few  models,  but  does  not  seem  to  be  a  favored  one  with 
suit  buyers.  Some  handsome  fitted  coats  in  three-quarter 
length  were  also  noted.  Suits  shown  are  almost  invari 
ably    of    broadcloth    in      the     new    art    shades,    tin-      wine 
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shades  and  deep  rose  shades  being  most  in  evidence,  with 
olive  shades  in  green  prominently  placed.  Very  few- 
brown  suits  are  shown,  but  navy  in  many  shades  is  fav- 
ored, and  the  black  suit  forms  no  inconsiderable  part  of 
the  showing. 


Raincoats 


Active  Fall  Trade  in    Loose  Tweed  Coats— Spring  Lines 

Show  Many  Fancy  Mixtures  and  Rainproof  Fabrics 

in  Oyster  Grey,  Blues  and  Blacks. 

FACTORIES  continued  busy   during  August   on  Fall  or- 
ders   for    raincoats,    principally    on    loose    styles     in 
tweed  ideas,  although  plain  proofed  fabrics  are  doing 
better  than  early  in  the  season.     Mannish  styles  continue 
favorites   and   many   new   models    have  been   added    to   the 


One   of    the    Loose   Styles   Shown    by  the    Montreal    Waterproof 
Clothing   Co. 


differenl  lines.  Travelers  will  be  out  this  month  for  as- 
sorting trips  and  in  many  cases  Spring  models  will  also 
be  shown. 

In  materials  for  Spring  almost-invisible  stripe  effects 
are  strongly  represented,  and  neat  overcheck  ideas  are 
very  prominent.  The  real  loud  effects  of  the  present  sea- 
son have  been  entirely  abandoned.  There  is  a  decided  fuel- 
ing in  the  trade  that  while  tweeds  will  be  good  for  the 
Spring  season,  more  interest  will  be  shown  in  plainer  ma- 
terials. It  is  well  known  that  raincoats  of  rain-proof 
materials  have  been  so  strongly  pushed  and  such  keen 
competition    has    prevailed    fhii.t    price    has    often    proved    ,i 


ruling  factor,  and  many  cheap  garments  have  been  turned 
out.  This  has  hurt  trade,  and  during  the  present  season 
the  demand  for  better  goods  shows  a  healthy  revival  for 
raincoats  of  plain  materials  which  will  always  be  in  re- 
quest. Retailers  should  endeavor  to  elevate  the  standard 
of  their  business  by  selling  dependable  goods,  and  manu- 
facturers are  always  willing  to  co-operate. 

For  the  Spring  season  oyster  grey  is  talked  of  as  a 
sure  winner,  and  it  is  clearly  evident  that  fawn  shades  in 
city  trade  have  seen  their  best  days.  A  revival  of  blue 
is  .heralded.  It  is  not  felt  blue  will  attain  a  very  strong 
position  during  the  coming  season.  Black  is  also  indicat- 
ed and  merchants  desiring  to  be  known  as  leaders  should 
show  a  slight  representation  of  these  colors.  Styles  thus 
far  shown  conform  to  present  models  for  Fall,  although  a 
few  semi-fitting  coats  are  being  turned  out  in  the  new 
samples.  There  is  every  reason  to  believe  that  raincoats 
remain  as  good  property  as  ever  where  trade  has  not  been 
demoralized  by  selling  cheap  garments. 


Suits 


Dark  Colors  and  Variety  of  Coat  Lengths  the  Big  Features— 
The  Prince  Chap  and  the  24  in    fitting  Coat   the 
Popular  Styles— Pony  Coats  Shown  in  Ex- 
pensive Broadcloth  and  Velvet  Suits. 

ALTHOUGH  suit  samples  are  the  last  the  manufac- 
turer puts  on  the  market,  suits  always  open  the 
selling  season.  They  have  had  a  particularly  good 
run  this  year,  and  have  sold  steadily  ever  since  the 
opening  of  the  Spring  season.  The  most  striking  style 
point  about  the  new  Fall  suits  is  the  very  dark,  not  to 
say  sombre,  tone  of  the  colors  in  vogue.  This  effect  is 
largely  heightened  by  the  prominence  of  black— not  only 
the  black  suit,  but  because  the  majority  of  the  colored 
suits  carry  black  braid  trimmings. 

A  good  deal  is  heard  of  the  Prince  Chap  coat,  and  a 
fair  proportion  of  suits  sold  have  this  style  of  coat,  but 
better  liked  by  the  popular  trade  here  in  Canada  is  the 
suit  with  some  form  of  a  24-in.  fitted  coat.  A  good  dea1 
of  latitude  is  taken  by  designers  in  shaping  this  coat. 
Some,  for  instance,  are  pleated  below  the  belt,  while 
others  come  in  half-belted  or  in  belted  effects.  Double- 
breasted  models,  and  models  with  a  vest  effect,  are  also 
seen.  The  only  touch  of  bright  color  permitted  this  Fall 
is  in  Persian  and  French  bands,  used  on  these  vests. 
Artificial  black  silk  braids  and  fancy  and  covered  but- 
tons form  the  rest  of  the  trimming.  The  trimming 
scheme  is  confined  to  the  coat. 

In  the  expensive  broadcloth  or  velvet  suits  pony 
coats  lead,  and  Etons  are  also  well  shown.  These  coats 
are  handsomely  braided,  and  invariably  have  the  :\ 
length  sleeve.  It  is  only  the  larger  stores  who  cater 
to  the  city  trade  that  are  taking  suits  of  this  class,  but 
they  promise  well  for  their  particular  trade.  Skirts  still 
come  in  the  comfortable  walking-  length,  though  it  is 
hinted  that  an  attempt  is  being  made  to  introduce  the 
trailing  skirt  once  more.  They  are  all  of  some  form  or 
other  of  the  pleated  style.  Sleeves  do  not  show  any 
radical  change,  and  it  is  only  in  the  more  expensive  suits 
that  any  but  the  long  sleeve  is  shown. 

Plain  boxcloths,  broadcloths,  smooth  Venetians,  etc., 
are  the  cloths  used  in  the  making  of  Fall  suits,  but  a 
sprinkling  of  plaids  in  the  prevailing  dull  colors  in 
smooth-finished  cloths  are  also  shown,  and  these  often 
have  trimmings  of  colored  cloth. 

The  black  suit  is  a  very  strong  Fall  feature.  Brown 
is    mote    talked    about    than    seen.      Blue    is    in    evidence, 
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The  Reliable  Waist  for  Fall 


A  great  variety 

of 

Waists  in  all 

materials. 


The  assortment 
is  more  exten- 
sive than  ever. 


A  remarkable    line  of  Novelties  at   popular  prices. 

Our    sales    increase    daily,     so     will    yours    if     you 
handle  the 


We   Give  Special  Attention  to    Mail  Orders 


I.  MISHIilN  &  CO. 

■423  St.  James  St.,     -  -     Montreal 


PLEASANT  SURPRISES 


We  have  any  number  of  pleasant  surprises  wait- 
ing for  you  in  our  line  of 

Sift,  Lace  anil  Novelty  Waists 

Our  reputation  was  won  on  Waists,  but  our  lines 
of  Dresses  are  making  us  equally  well  known.  We 
are  showing  something  entirely  new  ill  Dresses. 

To  get  better  trade  see  us. 

THE 

AMERICAN  SILK  WAIST  CO. 

Montreal. 


COATS 


AND 


SKIRTS 


For  Fall  igo6 


We  thought  something  like  our  line  was 
needed  in  the  growing  Canadian  Gar- 
ment Industry,  and  from  the  way  our 
new  line  has  taken — now  we  know  it. 


WHAT  THEY  SAY 


One  of  our  customers  recently 
said: 

"I  had  boen  looking  for  a  skirt  that 
fits,  to  retail  at  a  popular  price,  and  I 
found  it  in  your  tweed  skirt  at  $2.25" 


We  have  others  just  as  good 


A  BIG  SELLER 


Send    for    sample  of 

Our  $7.50 

Loose  Auto  Coat 

niGH  CLASS  GOODS  AT 
POPULAR  PRICES 

No  merchant,  who  is  really  a  merchant, 
will  pass  our  lines;  and  no  merchant, 
who  is  really  a  merchant,  will  neglect 
the  opportunity  of  finding  out  if  the 
above  statement  is  true. 

For  quick  repeats  let  us  hear  from  you. 


The  Empire  Mfg.  Co. 

138  Craig  St.  West 

Montreal 
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E.  T.  CORSETS 


The  following  five  lines  are  the  best 
and  most   popular  lines  in  the  trade  : 

No.  175  with  2  garters  in  front,  a  corker, 

at $4.50 

"    226  no  garters,  military  hips,  at      .  4.50 

"    233  with  4  garters,  a  seller,  at          .  6.50 

"    508        "          "        a  beauty,  at       .  9.00 
481  Century,  with  abdominal  bands 

for  stout  women,  at        .        .  9.00 

LETTER  ORDERS  FILLE.D  PROMPTLY 

EASTERN  TOWNSHIPS  MFG.  CO., 

LIMITED 

337  ST.  Paul  St.,  Montreal 

Factory  at  ST.  HYACINTHE,  Branch  Office:  10  Melinda  St.,  TORONTO, 
Quebec  Office:  226  St.  John  St. 


and  wine  or  garnet  ranks  high  on  the  selling  list,  out- 
ranking green,  at  any  rate  in  the  ready-made  depart- 
ment.    Other  shades  showing  arc  plum  and  rose. 


Rain  Coats 


that  store  is  missing  golden  opportunities  every  day. 

We  are  headquarters. 

Travellers  now  on  their  routes  for  sorting  and 
Spring.  

National  Rubber  Co.  of  Canada 

Montreal 

The  Largest  Exclusive  Raincoat  House  in  Canada 


WHitewear 


Buyers  Must  Pay    Higher  Prices  for  Perfect  Goods — 

New  (Lines  Specially  Attractive— Particularly 

Pretty  Trimmings  in  the  1907  Garments 

THE  big  progress  the  whitewear  industry  is  making- 
is  well  shown  forth  by  the  sample  lines  now  on 
view  for  the  Spring  of  1907,  and  buyers  will  have 
no  difficulty  in  making  attractive  selections  for  the  so- 
called  January  sales.  The  ability  of  the  trade  to  buy 
better  grades  of  whitewear  has  given  a  tremendous  im- 
petus to  the  business  by  giving  designers  a  wider  scope 
for  the  (exercising  of  their  taste  and  ability. 

Notwithstanding  the  fact  that  whitewear  designers 
have  been  severely  handicapped  in  getting  out  the  new- 
lines  by  the  advanced  price  of  all  trimmings,  embroid- 
eries, laces,  etc.,  they  have  managed  to  turn  out  a  line 
of  garments  that  arc  decidedly  in  advance  of  anything 
that  has  ever  been  shown  by  the  home  manufacturers  in 
any  previous  season.  They  have,  however,  to  thank  in  a 
measure  the  makers  of  laces  and  embroideries,  as  the 
patterns  and  designs  this  year  arc  extra  attractive  and 
dainty,  and,  consequently,  the  garments  trimmed  with 
them   are  decidedly  pretty. 

The  general  run  of  manufacturers  have  met  this  gen- 
eral advance  by  coming  out  fairly  and  squarely  for  a 
corresponding  advance  in  garment  prices  all  along  the 
line.  This  they  consider  better  policy,  and  they  would 
rather  do  it  than  skimp  or  lessen  the  quality  of  ma- 
terial or  trimmings.  Others  are  substituting  cheaper 
trimmings  and  are  giving  a  few  leads  at  just  about  cost 
or  at  a  small  rate  of  profit.  In  all  cases  the  advance 
must  be  met  in  some  manner,  as  under  existing  condi- 
tions manufacturers  cannot   afford  to   sell  at  old  figures. 

In  the  present  prosperous  condition  of  Canada  the 
best  way  fur  the  buyer  to  act  would  be  to  accept  the 
advance  and  buy  the  perfect  garment.  Women  who  are 
not  short  of  money  will  be  better  satisfied  to  pay  25c. 
or  50c.  more  for  a  satisfactory  gown  than  that  much 
less  for  an  ill  made  or  skimpy  one.  Skimpy  garments 
have  at  all  times  worked  an  injury  to  the  trade  and  to 
the  department   that   stocked  them. 


Waists 


New   Styles   for  the    Assorting   Season    now   on   View,    and 

also  Novelties  for  the  Christmas  Trade — Embroidered 

Nets  the  Latest  Style  Note. 

BUSINESS  done  so  far  in  waist  lines  has  been  very 
gcod  indeed,  as  buyers  were  all  disposed  to  consider 
waists.  The  selling  of  Summer  lines  in  the  retail 
department  has  been  kept  up  right  until  the  present 
time,  when  the  department  is  ready  to  show  Fall  mod 
els.  This  is  due  in  a  great  measure  to  the  fact  that  the 
demand  for  lingerie  waists  will  continue  right  through 
the  Fall  and  Winter  months.  Travelers  did  exceedingly 
well  with  the  early  season  silk  waists,  and  are  now  on 
the  road  with  models  for  the  assorting  season,  and  with 
advance  styles  for  the  holiday  trade.  Embroidered  nets 
are  the  last  note  in  waist  styles.  These  are  not  the 
all-over  nets,  but  are  plain  nets  embroidered  in  just  the 
same  manner  as  the  sheer  lawns  and  linens  so  much 
worn  this  Summer.     Crepe  de  chenc  is  more  than  usually 
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ELITE 

BRAND 


Elite  Gravenette 
Proofed  Raincoats 


SMART    FALL   STYLES    IN    THE    POPULAR   TWEED    EFFECTS. 
MADE    RIGHT    AND    PRICED    RIGHT. 


ELITE 

BRAND 


The  Proof  of  the  Pudding— Profits 

Elite  Raincoats  are  the  goods  that  bring  the  most 


ELITE 

BRAND 


WE   CAN    GIVE    QUICK    DELIVERIES. 

THE  MONTREAL  WATERPROOF 
CLOTHING  CO. 

MONTREAL 


The  Largest  Manufacturers 
of  Raincoats  in  the  Dominion 


ELITE 

BRAND 


Bread  and  Butter  Garments 

Every  merchant  knows  what  that  means,  but  not  every  merchant  knows 
here  is  a  good  place   to  come  for   them 

Initial  orders  show  we  have  the   best  popular  priced  line  of 

COATS,  SUITS  and  SHIRTS 

in  the  market.     This  should  bring  us  together.      We  want  to  stimulate 
your  business  with   these   quick-selling  values.       They   don't  need  cuts. 

Offer    1. 

New  Loose  Coat   in   good    quality   tweed 
effects,  half-lined,  trimmed   with   self  buttons 
and    scalloped    shoulder    straps,  turned-back 
cuffs,  45  inches  long. 

Price,   only   $7. SO 

Offer    II. 

Auto  Coat,  45  inches   long,    inlaid  velvet 
collar  and   cuffs,   side-pleated   back,  finished 
with   6   buttons,   fly   front,    3   patch   pockets, 
plaid  tweed  cloths. 

Price,   only  $6.00 

You  you  can't  be  convim 

THE  EXCEL* 

285  Notre  Dame  St 

zed  unles 

5IOF 

.West 

5  you  ask  for  a  sample. 

R  CLOAK  CO 

■ 
(NearMcCill)  MONTREAL 
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favored,  and  is  made  up  in  all  styles  from  the  plain 
semi-tailored  to  the  elaborate  and  dressy  waist.  Tucking 
seems  to  have  taken  the  place  of  shirring  on  crepe 
waists,  and  elaborate  yokes  made  up  of  lace  stitches, 
all-over  lace,  shaped  strappings  and  insertions  are  used 
for  the  yoke  effect.  There  is  a  good  deal  of  hand  «»ork 
put  into  a  waist  of  this  kind,  and  this  adds  very  con- 
siderably to  the  price.  The  same  kind  of  yoke  is  also 
employed  in  making  high-priced  taffeta  waists.  All  over 
nets,  crochet  and  heavy  guipure  laces  are  decidedly  g<  >>;d 
as  blouse  fabrics,  and  the  blouses  made  from  them  arc 
trimmed  in  yoke  fashion  with  valencienes  insertion. 
Though  the  long  sleeve  is  generally  favored,  yet  the 
large  proportion  of  the  dressier  models  are  made  with 
the  three-quarter  or  the  elbow  sleeve.  The  mitane  cuff 
with  the  long  puff  still  holds  its  place,  and  is  practically 
the  only  long  sleeve  style  seen.  The  shorter  sleeve  now 
is  shown  with  a  pronounced  cuff,  generally  about  ihree 
inches  wide  and  covered  with  tucking.  This  is  often 
finished  with  a  knife  pleating  which  has  a  ruffle  of  hue 
underneath. 

Besides  the  lace  and  net  waists,  white  waists  in 
crepe,  taffeta,  louisene  and  China  silk  are  shown.  Quito 
a  number  of  handsome  models  are  of  black  taffeta  and 
crepe  elaborately  trimmed  with  chantily  insertion.  Olive 
green  is  the  new  color,  navy  is  a  good  seller,  brown  is 
shown  as  a  novelty,  and  reseda,  myrtle,  grey,  etc.,  are 
all  in  the  collection.  Pink  promises  to  almost  equal  sky 
for  the  holiday  trade.  In  the  plainer  tailored  waists 
black  is  a  strong  seller. 

GROWTH  IN  NEW  YORK. 

As  an  evidence  of  the  growth  of  the  garment  industry 
across  the  line  and  what  may  be  expected   in  Canada  the 


IT  IS  NOTHING  NEW 


PATONS  ALLOA 
SCOTCH  KNITTING  YARN 

placed  on  the  market  90  years  ago, 
gives  the  same  satisfaction  today  as 
it  did  then.  It  keeps  more  people 
warm  in  one  year  than  the  produc- 
tion of  several  other  spinners  put 
together  can  possibly  do  in  50  years. 
This  Scotch  yarn  is  particularly 
known  for  the  warmth  it  gives  over 
other  yarns,  and  surely  the  public 
buy  fingering  and  other  yarns  to 
give  warmth. 

DO  YOU  KEEP  IT  IX  STOCK? 
IF  NOT.  WRITE  TO 

PHILIP   DE   GRUCHY 

SOLE  AGENT  FOR  CANADA 

207  St.  James  St.,  Montreal 


recent  report  of  the  Census  Bureau  of  New  York  City  is 
interesting.  It  shows  that  the  greatest  industry  in  that 
metropolis  is  the  manufacture  of  ladies'  ready-to-wear 
garments.  It  shows  that  there  are  2,086  establishments 
with   an   output    valued   last    year  at   $164,723,000. 


Corsets 


Large  Orders  Placed  for  Fall— The  Trade  Taking  Kindly 

to  the  Newer  High  Bust  Models- Batiste  an  Jfll-The- 

Year-Round  Corset   Material    Now 

BIYERS  are  stocking  heavily  for  the  new  season,  and 
the  novelty  lines  are  well  considered  in  their  new 
purchases.  The  trade  is  taking  kindly  now  to  the 
higher  bust  line,  and  the  feeling  that  it  will  not  be  gen- 
erally worn  is  loosing  ground.  This  is  due  to  the  many 
improvements  designers  have  made  in  the  high  bust 
models.  They  have  been  experimenting  for  many  months 
now,  and  are  making  use  of  the  result  in  fashioning  the 
Fall  models. 

Though  the  trying  Empire  and  Princesse  models  have 
not  as  yet  descended  to  the  popular  trade,  their  influence 
on  figure  types  is  very  marked.  This  influence  has  ac 
centuated  the  call  for  slender  figure  types  with  a  narrow, 
high  bust,  and  all  the  later  corset  models  are  designed 
with  a  view  to  producing  this  type  of  figure. 

It  must  be  borne  in  mind  that  the  new  models  do  not 
raise  the  bust,  but  they  grasp  it,  compress  it,  pushing  it 
decidedly  to  the  front.  While  all  this  attention  is  paid 
to  the  figure  above  the  waist,  it  is  just  as  important 
that  the  proper  lines  should  be  observed  beiow.  Here 
there  is  little  change,  and  the  long  hip  is  still  the  pre- 
vailing model. 

Above  the  waist,  however,  the  corsets  are  developing 
into  waists.  A  Xew  York  firm  is  showing  a  remarkable 
model  which,  while  only  a  logical  outcome  of  the  present 
fashions,  looks  almost  as  though  it  were  a  new  depar- 
ture. It  is  a  shoulder-strap  model  and  encases  and 
.shapes  the  whole  figure  from  the  waist  up,  and  is  fash 
ioned  and  boned  in  such  a  manner  that  no  possible  break 
can  occur  at  the  top  of  the  corset. 

Salespeople  must  instruct  customers  to  lace  their 
corsets  tighter  than  they  have  been  in  the  habit  of  do- 
ing at  the  top,  otherwise  an  ugly  back  ridge  wil,  be  in 
evidence,  and  in  some  cases  it  will  be  necessary  to  insist 
upon  a  larger  size  being  taken.  As  many  new  models 
have  material  above  the  bonin?.  care  should  be  taken 
that  they  do  not  ridge  when  sitting.  The  designer  of 
high  class  models,  it  must  be  remembered,  always  counts 
upon  the  model  being  fitted,  and  the  buyer  of  a  depart- 
ment should  insist  that  none  of  these  models  should  be 
sold  without.  A  fitting  is  essential,  as  it  is  only  then 
that  the  saleswoman  can  point  out  the  niceties  of  ad- 
justment that  are  so  essential.  Batiste,  from  being  con- 
sidered as  only  fitted  for  Summer  corsets,  has  come  into 
general    use    all     the     year   round. 


IN   PERMANENT    QUARTERS. 

L.  Hirshson  &  Co.,  Montreal,  who  have  had  tempor- 
ary quarters  in  St.  Henry  street  since  the  disastrous  fire 
in  their  premises  in  Notre  Dame  street  some  time  ago, 
are  now  settled  in  new  and  better  premises  at  4  Bollard 
street,  corner  of  Notre  Dame  street  west,  just  opposite 
St.  Helen  street.  They  have  the  second  floor  of  this 
building,  which  has  lately  been  renovated,  and  as  they 
are  in  the  very  centre  of  the  wholesale  district,  are 
ideallv  situated  for  the  convenience  of  visiting  buyers. 
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Canadian  Wool    MarKet 

CONDITIONS  in  the  Canadian  wool  market  show  but 
little  change  from  last  month.  Country  dealers 
offer  liberal  quantities,  but  at  prices  which  the  big 
buyers  consider-  prohibitive.  "They  ask  29c.  and  30c. 
per  pound,"  stated  one  of  the  latter.  "Just  now  we  are 
paying  27c,  and  in  a  few  instances  have  been  able  to  buy 
for  2fiU-."  Under  such  circumstances  the  situation  has 
naturally  a  dull  aspect.  Manufacturers  are  buying  in 
hand-to-mouth   fashion,   and  waiting   for  easier   rates. 

Cotton   Futures  HigHer 

New  York,  August  30.— Cotton— Spot  closed  quiet  ; 
middling  uplands,  9.80d;  do  gulf,  1.0.05c  Sales,  200 
bales. 

Following  are  the  opening  and  elosing  bids  for  fu- 
tures,  with  comparisons  : 

Previous  day.  To-day. 

Open.  Close.  Open.  Close. 

August   8.60  8.04  8.76 

September  8.60  8.69  8.70  8  1'i 

November  8.90  8.92  8.91  9.0-1 

January  9.10  9.10  9.10  9.21 

March 9.20  9.22  9.21  9.35 

May  9.27  9.30  9.28  9.42 


Liverpool    Cotton    MarKet 

Liverpool,  Aug.  30. — Cottan — Spot  in  limited  demand 
and  prices  one  point  lower.  American  middling  fair  at 
5.89d;  good  middling,  5.6'lid;  middling,  5.49d;  low  mid- 
dling, 5.19d;  good  ordinary,  4.95d;  ordinary,  4.71d.  The 
sales  of  the  day  were  4,000  bales,  of  which  400  were  for 
speculation  and  export  and  included  3,700  American.  Re- 
ceipts, .'{,000  bales,  including  1,40(1  American.  Futures 
opened  quiet  and  steady  and  closed  easy;  American  mid 
dling,  g.o.c,  August,  5.07d;  August  and  September, 
5.00d;  September  and  October,  4.90d  to  4.91  d;  October 
and  November,  4. 9Hd;  November  and  December.  4.90d; 
December  and  January.  4. Old  to  4.92d;  January  and 
February,  4.93d;  February  and  .March,  4.95d;  March  and 
April,  4.97'd;  April  and  May,  4.9Sd  to  4.99d;  May  and 
June,    5. Old. 

Raw    SilK 

The  Canadian  commercial  agent  at  Yokohama  writes 
as  follows  : 

"On  this,  the  threshold  of  a  new  raw  silk  year,  a 
lew  comparisons  may  be  of  interest.  The  export  figures 
lor'  raw  silk  for  the  closing  twelve  months  (1905-0)  show 
a  shortage  of  20,173  bales,  when  compared  with  ship 
ments  for  1904-0").  Prices  for  new  crop  silk  are  3-£  per 
cent,   higher  than  the  rates  established  in   July   last  year. 

"The  new  season  starts  with  absolutely  no  'old 
stock, '—an  exceptionally  strong  demand  for  native  use 
having  absorbed  large  quantities  of  thread  which  would 
otherwise   have  been   available  for  export.      In    this  con- 


nection, it  is  of  interest  to  observe  that  in  recognition 
of  the  call  from  the  Japanese  (iovernment  for  the  ob- 
servance of  strict  economy  during  the  recent  war,  the 
Japanese  people  to  a  great  extent  abjured  the  wearing 
of  silk  apparel.  The  ban  having  been  removed,  an  ex- 
traordinary demand  lor  silk  fabrics  for  home  consump 
Hon'  arose,— resuLting  in  a  revival  in  the  native  weaving 
industry,   and  a  depletion   of   the   stocks  of  raw   silk. 

"Although  prices  have  opened  upon  a  comparativelj 
high  level,  rates  are  more  likely  to  advance  than  de 
dine.  The  satisfactory  condition  of  the  trade  at  home 
places  the  Japanese  producer  in  a  position  of  greater  in 
dependence  than  usual,  and  although  he  is  of  course  still 
turning  to  Europe  and  America  for  the  bulk  of  his  trade, 
he  can  wait  until  those  markets  are  prepared  to  pay  his 
price,  instead  of  resorting  to  the  method  of  inviting 
their  custom  by  lowering  his  quotations.  As  far  as  •can 
be  seen,  therefore,  we  are  now  entering  a  season  of 
fairly  high  prices,  with  the  prospect  of  advancing  rates 
should  the  anticipated  demand  from  Europe  develop  dur- 
ing the  next   three  months. 

"As  re»-ards  the  visible  supply'  of  the  coining  sea- 
son,—the  Japanese  crop  promises  to  be  well  up  to  the 
average.  .More  seed  than  usual  was  laid  down,  and  al- 
though late  frosts  and  other  less  powerful  factors  have 
lowered  the  original  estimate,  there  is  at  present  the 
general  opinion  that  the  season's  supply  will  exceed  that 
of  1905-06,— and  may  even  approach  the  figures  for  1904- 
05.  Glancing  at  the  supply  and  demand  of  the  leading 
markets  of  the  world,  there  is  noticeable  serious  short- 
ages in  the  first  and  second  Canton  crops— which  defici- 
encies are  but  partially  offset  by  a  fairly  good  crop  in 
Europe,  and  a  slight  increase  in  the  Shanghai  output. 
Taken  as  a  whole,  therefore,  the  world's  supply  of  raw- 
silk  lor  the  opening  season  will  not  far  exceed  that  of 
last  year.  Stocks,  on  the  other  hand,  are  low  in  the 
leading  centres,  and  as  there  are  fairly  reliable  indica- 
tions that  silk  fabrics  will  be  fashionable  during  the 
next  few  months,  a  brisk  demand  and  high  prices  may  be 
expected— provided  the  trade  is  not  affected  by  those  un- 
fprseen  events  which  too  frequently  disturb  the  current 
of  this  n.idusti  y.  " 


THE  MAN  V^'HO  COULDN'T  AFFORD   IT. 

He  never  took  a  day  of  rest. 

He  couldn't  afford  it  ; 
lie  never  had  his  trousers  pressed, 

He  couldn't   afford   it  ; 
He   never'   went    a  way,   care   free. 
To   visit   distant   lands,   to   see 
How   fair   a  place   this   world   might    be, 

lie   couldn't    afford    it. 

He  never  went   to   see  a   play, 

He  couldn't   afford  it  ; 
His  love  for  art  he  put  away, 

He  couldn't  afford  it  ; 
He  died  and  left  his  heirs  a  lot, 
Rut  no  tall  shaft  proclaims  the  spot 
In    which  he  lies— his  children   thought 

They   couldn't   afford    it.— Ex. 
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BUSINESS      NOTES 


QUEBEC.  dissolved   partnership;    business   continued  under   style   of 

Men's   Wear,    Limited,    Montreal;    incorporated.  Pitt  &  Co. 

A.   Victor,  dry  goods,  Montreal;   compromised.  Alphonse     Pellet.er,     hatter,     Montreal    (St.    Louis); 

Wm.  Vincent,  merchant  tailor,  Quebec;  assigned.  Elias  Rloet  curator- 

Abraham    Victor,    clothing,    etc.,    Montreal;    assigned.  E  Ideal,   millinery,    etc.,   Montreal;   Claire   Collet   and 

M.  Carsler,  general  store,  St.   Scholastique;  assigned.  Azilda  Talbot,  re^stered- 

Geo.   Turcot,  general  store,   Laurierville;   assets  sold.  Les   Manufacture    de   Hardes,    Jac    Cartier,    manufac- 

0.  Brochu  &  Co.,  general  store,  Beauceville;  assigned.  ture"  clothinS;   registered. 

George  Hemond,  dry  goods,  etc.,  Montreal;  assigned.  The    Frencn     Art     Embroidery   Mfg.    Co.,   Montreal; 

A.  Robichaud,  general  store,   Salmon  Lake;  assigned.  Harry  Zimmers  registered. 

Mrs.  E.  N.  Lavallee,  dry  goods,  Quebec;  assets  sold.  The  Royal  Shirt  &  0verall  Co.,  Montreal;  dissolved; 

Urbain  Roux,  general  store,  etc.,  Tingwick;  deceased.  Abraham  Werner  registered. 

A.  Victor,  Montreal,  dry  goods;  offering  compromise.  J'   R   Moreault,  general   store,    St.    Cyrille  de  Wend- 

Unit  Wardrobe  &  Fixture  Co.,  Montreal;   incorporate  over;  assets  sold  on  August  8. 

e(j.  Nolan,    Savage     &     Co.,   dry     goods,   Montreal;   sold 

C.  Harvey,  general  store,   Port  au   Persil;   comprom-  Westmount  stock  to  N.  Leonard. 

ise(j  Phillipe   Hebert    &    Co.,   general   store,    St.    Louis   de 

Hecklinger  &  Kelly,  merchant  tailors,  Montreal;   dis-  France=  Mrs-   P-  Hebert  registered. 

solved.  °-    Chandonnet   &   Co.,   general   store,    St.    Pierre  les 

Elite    Costume    Co.,    Limited,    Montreal;    assets    sold  Dec^ets;   Mrs.   0.   Chandonnet  registered. 


Sept.  5. 

Eugene  Maranghi,  hat  manufacturer,  Montreal;  dis- 
solved. 

P.  E.  Belanger,  dry  goods,  Quebec;  V.  E.  Paradis 
curator. 

Maheu  &  Wurtele,  general  store,  Arthanaska;  dis- 
solved. 

J.  &  W.  Baker,  general  store,  Cape  Core;  compromise 
effected. 

David  Finlay  &  Son,  dry  goods,  Sorel;  David  Finlay 
deceased. 

Grand  Embroidery  Works,  Montreal;  Isidor  Shapiro 
registered. 

P.  E.  Belanger,  dry  goods,  Quebec;  assets  sold  on 
August  22. 

Nap.  Rousseau,  general  store,  St.  Ephrem  D'Upton; 
compromised. 

J.  &  W.  Baker,  general  store,  Cape  Cove;  offering  to 
compromise. 

Rigobert  Begin,  general  store  and  tanner,  St.  Romu- 
ald;  deceased. 

H.  Boulay  &  Co.,  general  store,  Sayabec;  assets  sold 
on  August  8. 

Hugh  Martin,  shoes  and  men's  furnishings,  Bucking- 
ham;  assigned. 

Theo.  Lacouline,  general  store,  Chateau  Richer;  com- 
promise effected. 

Maranda  &  Gravel,  general  store,  St.  Jean  Ohrysos- 
tome;  dissolved. 

The  Elite  Costume  Co.,  Limited,  Montreal;  winding- 
up  order  granted. 

Jean  Caron,  merchant  tailor,  Montreal;  sold  to  J. 
D.  Racette  &  Co. 

W.  Guay,  general  store,  St.  Jovite;  assets  advertised 
for  sale  Sept.   12. 

Dominion  Dry  Goods  Co.,  Montreal;  dissolved;  Moses 
Genser   continues. 

St.  Henry  Overall  Mfg.  Co.,  Montreal;  Louis  Lef- 
kovitz  registered. 

Rainbow  Waist  Co.,  manufacturers,  Montreal;  Isaac 
Cussner  registered. 

A.  Charbonneau  &  Co.,  dry  goods,  etc.,  St.  Alexis 
des  Monts;   assigned. 

Theo.  Lacouline,  general  store,  Chateau  Richer;  offer- 
ing to  compromise. 

Blaquiere  &  Arsenault,  general  store,  Avignon;  as- 
sets sold  August  17. 

Pitt,  Kenny  &  Co.,  men's  furnishings,  Fort  Coulonge; 


Caverhill  &  Kissock,  wholesale  millinery,  etc.,  Mont- 
real;  John  Buchanan  Caverhill  registered. 

Lavigne,  Louis  &  Fils.,  general  store,  Lawrenceville; 
Louis  Lavigne  and  D.  L.   G.  Lavigne  registered. 

Freres,  Lamy  &  Co.,  department  store,  Montreal; 
Hercule  Lamy  and  Mrs.  Ernest  Lamy  registered. 

Lavigne  &  Valence,  general  store,  Notre  Dame  des 
Bois;  Ludger  Lavigne  and  Charles  Valence  registered. 

The  Dominion  Outfitters,  dry  goods,  Montreal;  J.  T. 
Cohen,  J.  Cooper,  Nathan  Cooper  and  J.  Levin,  regis- 
tered. 

ONTARIO,  v 

M.   Steinart,  general  store,  Croydon;  assigned. 

II.   Badge,   dry  goods,  Mount  Brydges;   deceased. 

F.  H.   Pearson,   general  store,   Orland;   burnt  out. 

John  T.  Kelly,  dry  goods,  Haileybury;   burnt  out. 

J.  A.  McGuigan,  general  store,  Cowal;  burnt  out. 

R.  F.  Beamish,  general  store,   Pembroke;  sold  out. 

E.  S.  Atkinson,  general  store,  Haileybury;  burnt  out. 

P.  A.  Cabbold,  general  store,  Haileybury;  burnt  out. 

II.  Proctor  &  Co.,  general  store,  Pinewood;  dissolved. 

Jane  A.  McDougall,  millinery,  Haileybury;  burnt  out. 

Spence  &  McVittie,  general  store,  Haileybury;  burnt 
out. 

J.  J.  Kearns  &  Co.,  general  store,  Blind  River;  as- 
signed. 

Tyrell  &  Co.,  merchant  tailors,  Orillia;  sold  to  J.  P. 
Wells. 

The  Home  Furnishing  Co.,  Ottawa:  retiring  from 
business. 

E.  H.  Johnston,  millinery,  Toronto;  sold  to  Lucy  E. 
Marrow. 

J.  J.  ("ashman,  men's  furnishings,  Orillia;  sold  to 
Ball  &  Co. 

The  Pierce  Co.,  Limited,  general  store,  Haileybury; 
burnt  out. 

John  W.  Chittick,  general  store,  Waterdown;  sold  to 
W.  D.  Airth. 

A.  S.  Stratford,  men's  furnishings,  Toronto;  sold  to 
J.   S.   Shaw. 

George  Lochead,  general  store,  Atwood;  succeeded  by 
W.  R.  Erskin. 

Adelia  Stinson,  millinery,  Deseronto,  advertising- 
business  for  sale. 

Mrs.  Damude,  millinery,  Niagara  Falls;  advertising 
business  for  sale. 

Premier  Mfg.   Co.,   shirts   and  overalls,   Toronto;    sold 
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For  Ladles'  Underwear 
of  all  kinds,  Pillow  Slips 
and  all  Bed  Appointments. 


For  Children's  Hoods,  Robes, 
Full  Dress  and 
Bassinette  Trimmings. 


SEE  OUR  LATEST  PRODUCTION.  "JAP  SILK  PLARTAaERET," 
THE  SPECIAL  PROOUCTIOR  OF  THE  LARGEST  FRILLING   HOUSE   IR  THE  WORLD. 


THE  ABOVE  PATTERNS,  AND  MANY  OTHERS,  ARE  MADE  IN  A  VARIETY  OF  WIDTH8 


EXPERT  judges  agree  that   "Plaotagenet"  Frilllngs  exceed  all  other  makes  (for  the  above   purposes)  In 
beauty  of  design,  quality  of  material,  finish  and  cheapness.      Drapers  in  England— almost  to  a  man- 
stock  "Plantagenet,"  and  also  some  of  the  largest  Canadian  firms. 
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to  Harry  Papernick  and  M.  Eriesman,  who  continue  un- 
der same  style. 

Chas.  Harris,  general  store,  Courtland;  advertising 
business  for  sale. 

George  S.  Monds,  general  store,  Arden;  advertising 
business  for  sale. 

W.  .J.  Ney,  carpets,  etc.,  Stratford;  succeeded  by 
Ncy,  Camp  &  Co. 

('.  A.  Graham  &  Co.,  clothing  and  men's  furnishings, 
Napance;  assets  sold. 

Upper  &  Co.,  general  store,  Humberstone;  advertis- 
ing-  business  for  sale. 

J.  D.  Hoffman,  merchant  tailor,  Pembroke,  assets 
sold  at  55c.  on  the  dollar. 

J.  Cartledge  &  Son,  manufacturers  knitted  goods, 
Guelph;  burnt  out,  partially. 

Woodhouse  &  Co.,  merchant  tailor  and  men's  fur- 
nisher,  llaileybury;   burnt  out. 

C.  P.  McGregor,  men's  furnishings,  Brantford;  adver- 
tising Hamilton  business  for   sale. 

S.  McCormick  &  Son,  general  store,  Elginfield  and 
Lucan;    Stephen  McCormick  deceased. 

Chas.  B.  Heath  Co.,  Limited,  men's  furnishings  and 
clothing,    Stratford;   obtained  charter. 

Whitney  Bros.,  general  stote,  Essex  and  Wheatlcy  ; 
sold    VYheatley  business   to    Everett    Omstead. 

Win.  Worth,  Jr.,  merchant  tailor  and  men's  furnish- 
ings, St.  Thomas;  sold  to  W.   R.   Richardson. 

R.  If.  Benson  &  Co.,  general  store,  Shelburne  and 
N    Owen   Sound;   advertising   Shelburne   business  for   sale. 

Jones  &  Clark,  general  store,  Exeter,  were  reported 
as  having  sold  to  Coward  &  Clark.  This  was  a  mistake; 
they  are  still  carrying  on  business  in  Exeter. 

MARITIME  PROVINCES. 

G.  M.  Geragle,  merchant  tailor,  St.  .John,  N.B.; 
stock  advertised  for   sale  by  sheriff. 

Simon  B.  Le  Blanc,  general  store,  Legere's  Corner, 
N.B.;   advertising  business  for  sale. 

MANITOBA  AND  THE  WEST. 
Macdonald    Mail    Older.    Limited,    Winnipeg;    incorpor- 


ated. 


A.  Banninger,  general  store.  Grenfell,  Sask.;  burned 
out. 

F.  Drukerman,  clothing,  etc.,  Winnipeg;  sold  to  M. 
Rose: 

A.  D.  Eckardt,  general  stoic,  Theodore,  Sask.;  sold 
t.i   !•'    Reese. 

Kerr  &  Graham,  general  store,  Eden,  Man.;  sold  to 
Mr.    Roseberry. 

The  Glasgow  Woolen  Co.,  (I'.  .1.  Foran),  Calgary. 
Alta.;  assigned. 

The  A.  C.  Beach  Co.,  Limited.,  general  store.  Craven, 
Sask.;    incorporated. 

S.  Lobel  &  Co.,  clothing  and  men's  furnishings, 
Winnipeg:   dissolved. 

Smith  &  Slaney,  general  stoic,  Sperling,  Man.:  sold 
to  W.  H.   Millichamp. 

B.  Abramovitch  &  Sons,  general  store,  Winnipeg; 
stock  sold  to  I.  Chaloff. 

H.  S.  Bragg,  general  store,  llalbrites,  Sask.;  suc- 
ceeded by   Smith  &  Boley. 

Bay  Bros.,  general  store,  Whitemouth,  Man.;  dis- 
solved; Eli  Bay  continues. 

Miller  &  Co.,  general  store,  Birtle,  Man.;  sold  to  J. 
Arnovitch,  of  Hamiota. 


Tai  Soon  &  Co.,  general  store,  New  Westminster, 
B.C.;   advertised  retiring. 

John  D.  McAllister,  general  store,  Beaver  Lake. 
Alta.;  removed  to  Mundare. 

W.  G.  Murphy  &  Co.,  general  store,  Carberry,  Man.; 
opening  branch  at  Dauphin,   Man. 

Brownstone  &  Wasserman,  general  store,  Fillmore, 
Sask.;  opened  branch  at  Herbert,   Sask. 

M.  Vineberg  Co.,  Limited,  wholesale  dry  goods, 
Winnipeg;  succeeded  by  Canadian  Wholesale  Dry  (Joods 
Company. 


Out-of-Town   Firms  at  King   Ed-ward 


JUST  how  good  a  place  Toronto  is  to  meet  your  cus- 
tomers when  millinery  openings  and  the  exhibition 
form  the  combined  attraction  is  shown  by  the  number 
of  firms,  located  in  other  parts  of  the  Dominion,'  who 
take  sample   rooms  in  Toronto   for   the  two  weeks. 

The  Hart  Manufacturing  Co.  had  an  extended  line  of 
novelties  for  the  assorting  season  in  tourist  coats,  ladies' 
suits,  fur-lined  coats  and  furs.  The  line  was  in  charge  of 
R.  E.  Hart,  Frank  Clark  and  A.  D.  Hart,  and  the  busi- 
ness''done  was  highly  satisfactory.  The  National  Rain- 
coat Co.  had  an  extensive  display  of  new  raincoat  styles, 
in  charge  of  S.  M.  Hausher.  John  Knox  &  Co.  were  on 
hand  in  rooms  74.4-5  with 'an  extensive  line  of  samples  for 
the  assorting  trade.  The  Empire  Manufacturing  Co.  had 
room  749  and  were  represented  by  H.  Scholman.  Mr. 
Scholman  showed  The  Review  some  handsome  novelties 
in  coat  models,  including  the  new  "Prince  Chap."  He 
also  gave  to  this  paper's  representative  a  most  interest- 
ing monologue  on  the  right  way  to  buy  and  sell  ladies' 
leady-to-weai  garments.  Mr.  Scholman  has  had  a  wide 
experience  in  both  managing  a  business  and  in  manufac- 
turing, and  The  Review  intends  giving  his  ideas  on  buy- 
ing in  the  near  future.  W.  Simon,  S.  Davis  and  S.  1). 
McLauchlin  had  charge  of  the  sample  room  of  the  Uni- 
versal   Skirt    Co.    of  Ottawa. 

Brophy-Cains  made  a  brave  display  in  room  714. 
The  latest  novelty  in  Christinas  decorations  caught 
the-eye  upon  entering.  Christmas  bells  are  not  new,  but 
the  running  decorations  modelled  upon  the  same  plan  are 
decidedly  so,  and  the  sale  of  them  should  be  large.  They 
fold  up  in  small  space  and  pull  out  into  long  festoons, 
and  are  very  bright  and  pretty.  There  was  an  extensive 
line  of  dress  goods  samples  put  up  in  the  convenient 
fashion  that  makes  it  so  pleasant  to  take  a  look  at  this 
linn's  samples.  There  is  no  time  lost,  and  so  convenient- 
ly are  they  arranged  that  Hie  busy  man  can  go  right 
through  the  line  in  short  order.  Brophy-Cains  is  a 
noted  dress  goods  house,  and  it  is  showing  some  wonder- 
ful values  in  this  line,  particularly  a  Venetian  cloth 
bought  in  the  grey  before  the  rise  and  selling  now  at  the 
old  price  ;  also  an  extensive  line  of  tartans,  a  leader  in 
which  can  be  had  to  retail  at  50c.  The  sample  room  is 
in  charge  of  the  genial  C.  H.  Passrnore,  and  he-  received 
numberless  calls  from  his  many  friends  in  the   tnide. 

The  Julian  Sale  Co.  were  showing  an  extensive  line 
of  leather  goods,  suitable  for  the  holiday  trade— traveling 
dressing  cases,  handkerchief  and  glove  cases,  bags,  purses 
and  many  other  lines,  both  in  old  favorites  and  in  novelty 
leathers,  two  of  which,  chameleon  and  zebra,  should  be 
popular  sellers.  They  had  also  a  line  of  novelties  in 
leather  belts.    C.   H.  Watson  was  in  charge. 

The  Canada  Cloak  Co.,  as  previously  announced,  had 
a  sample  room  in  the  hotel.  Mr.  Forrest  and  several  as- 
sistants   had   a  busy   time  of   it. 
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Japan's    Industrial    Plan. 


Its  Object  is  the   Nationalization  of  All   Commercial 
and   Industrial   Enterprises. 

AVERY  remarkable  communication  has  been  made  to 
the  United  States  Government  by  Mr.  Consul- 
General  Henry  B.  Miller,  of  Yokohama,  in  the 
form  of  a  report  on  the  "nationalizing"  of  Japanese  in 
dustrial  life.  Mr.  Miller  encloses  with  his  report  a  clip- 
ping from^iCie  "Japan  Times,"  of  Tokio,  concerning-  the 
Japanese  trade  in  Korea  and  Manchuria.  He  states  that 
similar  articles  have  just  appeared  in  all  the  principal 
Japanese  papers,  and  that  there  is  not  the  slightest 
doubt  that  the  Japanese  Government  is  about  to  launch 
out  into  a  new  form  of  Government  interest  in,  manage- 
ment, and  direction,  of  industry.     Mr.   Miller  continues:— 

The  new  tariff  law  recently  passed  by  the  Diet,  the 
action  of  the  Government  in  supervising-  loans  for  indus- 
trial and  commercial  purposes,  the  consideration  by  the 
State  Council  of  a  large  scheme  for  the  development  of 
Manchuria,  all  indicate  a  clear  purpose  on  the  part  of  the 
Japanese  Government  to  protect,  supervise,  develop,  and 
nationalize  all  important  industries.  The  nationalization 
of  the  railways  was  a  single  step  in  the  great  plan  of 
industrial  nationalization  toward  which  the  country  is 
fast   approaching. 

In  my  opinion  the  world  has  made  a  mistake  in  its 
accepted  views  of  Japanese  character.  They  are  great 
in  imitation,  but  they  are  greater  in  adaptation,  and 
have  the  faculty  of  fitting  to  Japanese  requirements,  con- 
ditions, and  character  the  machinery,  science,  industries, 
methods,  political  and  economic  forms  necessary  to  their 
development.  The  great  war  so  successfully  carried  on  is 
already  a  thing  of  the  past,  and  Japan  is  now  most  ac- 
tive in  the  marshalling  of  industrial  forces  of  every  na- 
ture, with  a  view  to  becoming  the  master  in  the  trade 
and  commerce  of  the  Orient. 

Competing  Against  a  Government. 

She  is  undertaking  one  of  the  greatest  experiments  in 
the  world's  history  in  the  relations  between  government 
and  industry.  If  successful  along  the  lines  she  is  now 
working,  the  individuals  and  corporations  of.  America 
that  are  striving  for  the  trade  of  the  Orient  will  discover 
that  they  are  not  competing  for  this  trade  against  indi- 
viduals and  corporations  of  Japan,  but  that  they  are  in 
commercial  conflict  with  the  Japanese  nation.  I  am  con- 
vinced that  this  is  the  condition  to  which  American  man- 
ufacturers and  merchants  must  look  forward  and  be  pre- 
pared to  meet.  The  financial  world  seems  now  to  be  in 
keen  competition  to  provide  Japan  with  money  for  al- 
most every  purpose,  and  the  lack  of  wealth  is  not  likely 
to  retard  her  industrial  and  commercial  expansion. 

In  viewing  this  great  Japanese  experiment  of  nation- 
alization of  industries  it  is  not  wise  to  prejudge  it,  and 
assume  it  will  be  a  failure  because  it  would  fail  in 
European  or  American  countries.  A  thorough  knowledge 
of  Japanese  history  and  character  will  cause  any  thought- 
ful person  to  hesitate  before  pronouncing  it  impracticable. 

A  Remarkable  Business  Combination. 

The  newspaper  article  forwarded  by  Mr.  Miller  reads 
as  follows  : — 

The  Tokyo  Asahi  states  that  five  cotton  textile  com- 
panies in  the  Kansai  district,  namely,  Osaka  Bose- 
ki,  Miye  Boseki,  Kanakin  Seishoku,  Tenima  Orimono, 
and  Okayama  Boseki,  have  formed  a  guild  for  the  export- 
ation of  cotton  goods  to  Manchuria.  The  guild  is  to  en- 
trust Mitsui  and  Co.  with  the  sole  business  of  selling 
their  goods.     The   above-mentioned  factories   will  manu- 


facture cotton  goods  equal  to  the  standard  quality,  and 
label  them  with  the  same  trade-mark.  They  will  export 
at  least  12,000  bales  (valued  at  1,200,000  yen  or  $600, 
000)  every  year,  and  keep  up  the  exports  even  though 
they  incur  some  loss  in  the  business.  The  Mitsui  com 
pany  has  decided  to  do  its  best  to  push  on  the  sale,  and 
the  service  will  be  rendered  free  of  charge  for  the  t  inn- 
being.  In  order  to  successfully  promote  their  enterprise 
in  the.  face  of  inevitable!  competition,  the  parties  con- 
cerned have  approached  the  Ministers  of  Finance  and  of 
Communications   with    the   following   requests: 

The  Government  to  guarantee  a  maximum  loan  of 
6,000, 000  yen  at  the  rate  of  interest  of  4  per  cent.  per. 
annum,  to  be  advanced  on  documentary  drafts,  payable 
in  four  months.  The  loan  to  be  advanced  in  gold  in  Ja- 
pan and  repaid  in  silver  at  the  place  of  payment  of  the 
drafts,  according  to  exchange  quotations  on  the  date  of 
payment  of  the  drafts. 

Goods  mentioned  in  the  drafts  to  be  delivered  under 
certain  limitations,  even  before  they  are  paid  or  when  a 
security  has  been  furnished,   according  to   circumstances. 

The  Chinese  Eastern  Railway  to  carry  the  exports 
free  of  charge  or  at  half  rates  for  one  year  hence. 

The  marine  freightage  also  to  be  reduced  to  one-half 
for  one  year  hence. 


PARIS  DEPARTMENT  STORES. 

PARIS  is  the  headquarters  of  the  universal  provider. 
The  mammoth  stores  that  sell  "everything  from  a 
needle  to  an  elephant"  are  far  more  numerous  there 
than  in  London  or  even  in  New  York.  In  addition  to 
the  great  stores  that  have  an  international  reputation, 
such  as  the  Louvre,  the  Bon  Marche,  Belle  Jardiniere 
and  Samaritaine,  at  least  a  score  of  universal  providers 
have  sprung  up  in  all  parts  of  the  town.  There  are  the 
Magasins  Reunis,  at  the  corner  of  the  steep  street  which 
leads  from  the  Place  de  la  Republique  to  the  heights  of 
Belleville.  On  the  Boulevard  Voltaire  is  the  "Aux  Tra- 
vailleurs."  Behind  the  opera  house  are  the  Galeries  La- 
fayette and  the  Printemps,  two  concerns  that  are  known 
throughout  the  length  and  breadth  of  Prance.  Not  to 
prolong  the  list,  it  may  be  said  that  no  quarter  of  Paris 
is  now  without  its  universal  store,  where  one  may  buy 
absolutely  every  article  of  wearing  apparel,  both  for  men 
and  women,  and  every  description  of  household  furniture 
and  utensils.  The  specialist  in  millinery  and  dressmak- 
ing, boots  and  tailoring  still  flourishes  in  the  Rue  du 
Rivoli,  Rue  Royale,  Rue  de  la  Paix  and  Rue  St.  Honore, 
but  he  caters  for  a  special  and  luxurious  class,  and  it 
remains  true  that  the  middle  and  working  class  drapery 
trade  has  been  captured  by   the  department  store. 

The  Bon  Marche  still  claims  to  be  the  largest  estab- 
lishment of  its  kind,  and  in  all  its  different  departments 
it  is  said  to  employ  no  less  than  5,000  hands;  but  the 
Louvre  must  be  quite  as  large,  and  these  two  great 
rivals  are  closely  followed  by  the  Printemps,  Samari- 
taine and  one  or  two  others.  The  Samaritaine  is  add- 
ing an  extension  in  the  Rue  de  la  Monnaie,  which  is  al- 
most as  large  as  the  present  building.  The  Galeries  La- 
fayette are  also  adding  more  space  to  accommodate  de- 
partments for  furniture  and  ironmongery.  All  the  big 
shops  appear  to  be  prosperous  and  to  be  driving  a  roar- 
ing trade.  All  the  Parisian  drapers  appropriate  a  far 
greater  share  of  the  sidewalk  than  would  be  tolerated  by 
the  police  in  most  other  countries.  The  Louvre,  Samari- 
taine, Printemps  and  the  rest  of  them  set  up  their  stalls 
on  the  pavement  surrounding  their  premises,  and  there 
display,  for  the  temptation  of  the  public,  all  the  "lead- 
ing lines"  in  silks,  satins,  laces,  dress  stuffs  and  every 
variety  of  textile  fabric. 
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Lockstitch  Curtains 

Mr.  Philip  DeGruchy,  207  St. 
James  street,  Montreal,  who  has 
been  in  foreign  markets  for  some 
time  brings  back  as  one  of  the  tang- 
ible results  of  his  trip  the  sole  agency 
for  Canada  of  Flershein  &  Co.,  Limit- 
ed, curtain  manufacturers,  patentees 
of  the  "Lockstitch''  curtains  and 
nets,  with  factories  and)  warehouses  at 
St.  Mary's  Gate,  Nottingham,  and 
the  London  establishment  at  6  Gutter 
Lane,  Cheapside. 

The  "Lockstitch"  curtains  and 
nets,  which  are  particularly  featur- 
ed in  their  general  line  of  curtains, 
are  entirely  new  to  Canada,  and  Mr. 
DeGruchy  is  enthusiastic  over  their 
ready  acceptance  wherever  shown. 
The  patent  "Lockstitch''  net  is  a 
weaving  process  giving  a  slight  herr- 
ing bone  effect  to  the  fabric  on  close 
inspection  and  the  main  point  em- 
phasized is  the  close  locking  of  the 
threads,  which  effectually  prevents 
them  breaking  out  in  long  holes.  The 
process  also  strengthens  the  fabric 
which  is  always  made  from  the  finest 
Egyptian  yarns,  and  "The  Lady," 
one  of  the  English  fashion  journals, 
speaking  of  them,  says  as  follows : 
"Although  it  is  so  strong,  it  is  as 
soft  and  graceful  for  draperies  as 
Madras  muslin."  The  Gentlewoman, 
another  publication,  says:  "It  is 
strong,  artistic,  inexpensive  and  will 
wash  beautifully."  Not  only  have 
these  nets  appearance  and  wear,  but 
they  soil  less  readily  than  Madras  ef- 
fects, and  are  shown  at  prices  which 
mean  business. 

The  range  of  designs  is  particularly 
large  and  thorough,  and  includes  such 
favorites  as  "Empire"  and 
"Adams"  styles,  beautiful  art  nou- 
veau  effects  and  some  ribbon  bow 
features,  while  the  patent  "Lock- 
stitch" makes  it  a  cei  tainty  that  the 
threads  will  not  run  and  tearing  is 
prevented.  Mr.  G.  A.  Reakes  one 
of  the  directors  of  Flershein  &  Co.. 
Limited,  is  at  present  in  Canada  and 
will  make  flying  trips  with  M'r.  De- 
Gruchy to  the  main  Canadian  cen- 
tres. These  goods  are  sold  direct  to 
the   retail  trade. 

Debenham's,  Limited,  Toronto. 

Tiavelers  for  this  firm  are  now  on 
their  respective  routes  with  a  full 
line  of  assorting  samples,  comprising 
all  their  standard  brands  in  silks, 
velvets,  velveteens,  ribbons,  fancy 
linings,  etc.  The  attention  of  the 
trade  is  directed  to  their  special  quali- 


ties of  silk  velvet,  "Premier"  and 
"Century,"  whieh  are  made  for  and 
specially  adapted  to  the  millinery  and 
counter  trade.  These  velvets  can  be 
had  in  a  very  large  range  in  all  new 
and  standard  colors. 

Their  ribbon  stock  is  now  very 
complete  in  millinery  makes,  includ- 
ing the  popular  specials  880,  882, 
SS4  in  all  widths  and  shades.  This 
firm  carry  all  the  popular  makes 
and  weaves  in  large  assortment.  In 
colored  silks  the  assortment  of  colors 
is  particularly  full,  in  taffetas,  in 
louisenes,  paillettes,  tamolines,  taf- 
feta chiffon,  etc.  This  firm  is  also 
showing  a  splendid  line  of  shep- 
herd 's  cheek  silks,  which  they  antici- 
pate will  be  in  great  demand.  Deben- 
ham's stock  in  their  Toronto  house 
is  a  complete  range  of  Venetians, 
broadcloths,  voiles,  etc.  All  mail  or- 
ders that  this  firm  is  favored  with 
receive   their  best  attention. 


Jaeger  Pure  Wool. 

New  goods  are  arriving  almost 
daily  and  a  few  of  the  late  ideas  re- 
cently opened  up  in  the  wholesale 
department  301  St.  James  street  are 
worthy  of  attention.  A  knitted  glove 
in  natural  shade  and  white  and  black, 
is  shown  with  a  double  wrist,  one  to 
go  next  the  arm  and  the  other  over 
the  coat,  an  article  which  will  "be  ap- 
preciated by  all  who  indulge  in  out- 
door sports,  as  snow  is  effectually 
kept  out.  A  large  range  of  wool  caps 
is  available  and  some  of  the  new 
ideas  show  striking,  original  and  use- 
ful shapes.  Their  range  of  shawls 
and  scarfs  is  very  extensive. 


Gibbs  Mfg.  Co. 

The  Gibbs  Mfg.  Co.,  Canton,  Ohio, 
make  a  great  variety  of  specialties 
for  the  fancy  goods  and  notions  trade. 
Among  their  strong  lines  are  em- 
broidery hoops  of  all  kinds.  "The 
Duchess"  has  a  felt  cushion  or  band 
around  the  inner  hoop,  which  gives 
the  required  tension  to  hold  tightly 
stretched  light  or  heavy  fabrics 
equally  well,  and  renders  slipping  im- 
possible. "The  Princess"  has  a 
.niekelplated,  tempered  steel  spring, 
securely  riveted  to  the  outer  hoop, 
which  is  divided  to  allow  action  for 
the  spring-  to  yield  and  adjust  itself 
automatically  to  a  thin  or  thick 
fabric.  The  "Royal-Oval"  hoops  are 
made  in  two  sizes  6  x  12  and  3x6 
inches,  and  has  every  advantage  of  a 
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huge  round  hoop,     with  the  conven- 
ience in  handling  of  a  small  size. 

The  Gibbs  Mt'g.  Co.  also  have  a 
wide  range  of  mechanical  toys  and 
kindred   goods. 


National   Rubber  Co. 

The  rapid  but  permanent  growth 
of  this  exclusive  raincoat  house  is 
exjalained  in  some  measure  by  their 
strict  attention  to  all  details  of 
manufacture  and  thorough  organiza- 
tion of  eveiy  department,  which  en- 
sures, in  a  word,  right  prices.  For 
the  assorting  season  and  the  coming 
Spring  trade  their  lines  reflect  the 
attention  bestowed  on  them  and  with- 
out hesitancy  they  describe  them  as 
the  best  in  their  history.  They  have 
helped  to  build  up  profitable  business 
in  ladies'  and  men's  raincoats  for 
many  firms. 

In  ladies'  coats  they  are  making  a 
specialty  of  the  popular  tweed  ef- 
fects in  new  overeheek  ideas  as  well 
as  shepherd's  plaid  shown  in  all  the 
new  loose,  up-to-date  styles.  For 
Fall  trade  they  expect  a  steady  de- 
mand for  plain  greys  and  fancy  mix- 
tures and  their  styles  in  new  mannish 
coats,  the  "Prince  Chap,"  and  other 
semi-fitting  varieties  are  almost  in- 
numerable. Oyster  greys  will  assur- 
edly be  in  good  demand  for  Spring 
and  a  few  blues  are  shown  in  plain- 
proofed  materials. 

An  enviable  reputation  has  been 
won  by  this  firm  in  men's  raincoats 
and  the  up-to-date  shoulders,  close 
fitting  collars  and  neat  lapels  have 
appealed  to  discriminating  buyers. 
Their  new  coat  shows  the  deep  centre 
vent  with  distinguishing  style  fea- 
tures and  comes  in  neat  overchecks, 
plain  cloths  and  stripes,  many  times 
in  worsted  proofed  materials.  Olives 
and  greys  are  colors  they  recommend. 

Their  enthusiastic  travelers  are 
now  showing  their  lines  to  the 
trade.  (Mr.  Louis  Vineberg,  who. 
dining  the  past  four  years  has  credit- 
ably represented  the  firm  in  the 
Province  of  Quebec,  is  moved  to  the 
far  western  territory  and  will  shortly 
show  their  line  in  Manitoba,  Alberta, 
Saskatchewan  and  British  Columbia. 
He  possesses  a  sound  knowledge  of 
the  raincoat  business  and  has  the  re- 
putation of  looking  after  customers' 
wants  closely.  The  two  Hanshers 
still  look  after  Ontario,  S.  M.  Han- 
sher  covering  Western  Ontario  and 
Wm.  Hansher  Northern  and  Eastern 
Ontario.  They  will  be  on  their  routes 
right    after    the    Toronto    Exhibition. 
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Mr.  S.  Greenfarh  is  again  showing 
the  line  in  the  Maritime  Provinces 
and  Prince  Edward  Island,  while  La- 
riviere,  Freres  &  Dorion  look  after 
the  Province  of  Quebec.  The  firm 
also  maintains  as  Winnipeg  represen- 
tatives Limn  Bros.  &  Co. 

Swift,  Copeland  &  Co. 

This  firm  starts  a  new  hat  season 
with  every  hope  of  increased  success 
and  their  Hdvelers  are  enthusiastic 
concerning  Spring  lines.  The 
"Royalty"  hat  in  stiff  and  soft 
shapes  for  popular  priced  trade  is 
destined  to  .become  a  leader,  while 
their  sole  agency  for  Woodrows'  hats 
places  them  in  an  enviable  position. 
These  hats  are  warranted  in  the 
broadest  way. 

Canada  Leather  Goods  Co. 

Everything  in  leather  goods  of  a 
profitable  and  saleable  nature  is  turn- 
ed out  by  this  Canadian  firm  with 
headquarters  at  411  St.  James  street, 
Montreal.  Rapid  strides  have  been 
made  in  their  business  due  to  the 
merits  of  their  lines,  priced  to  allow 
generous  profits.  Their  aim  is  to 
show  every  new  thing  in  the  line  of 
shopping  bags,  purses,  belts,  .and  so 
forth.  Every  leather,  color,  size  and 
variety  is  represented  in  their  com- 
plete line. 

Exceptional  preparations  have 
been  made  for  Fall  season,  and  their 
representatives  show  a  complete 
range  of  leather  goods  which  are 
daily  increasing  in  favor.  In  belts 
their  "Fritzi  Scheff"  and  "Peter 
Pan"  are  two  reigning  favorites.  For 
holiday  trade,  collar  and  cuff  boxes, 
toilet  boxes,  are  shown.  Another 
strong  line  with  this  firm  is  the  large 
variety  of  novelties  suitable  for  ad- 
vertising purposes.  Retailers  desir- 
ous of  securing  the  very  latest  leath- 
er goods  should  make  sure  of  seeing 
their    range. 

Delfosse  &  Co. 

Progressive  retailers  realize  the 
necessity  of  up-to-date  fixtures,  both 
for  window  and  interior  display,  as 
they  have  a  material  effect  on.  the 
amount  of  business  done.  In  this 
connection,  when  merchants  are 
thinking  of  making  improvements, 
Delfosse  &  Co.,  5  Hermine  street, 
Montreal,  solicit  an  opportunity  to 
prove  the  merit  of  their  goods.  They 
have  store  fixtures,  wax  fixtures, 
papier  mache  forms,  etc.,  and  will  be 
glad  t<>  send  a  complete  catalogue  to 
interested  merchants.  This  month  is 
8  good  time  to  be«in  making  decora- 
tions for  the  Fall  trade  and  they 
have  several  new  fixtures  ready.  They 
show  everything  to  make  goods  .most 
attractive.     One      of      their   saleable 


specialties  adapted  for  a  wide  variety 

of  exhibits  is  their  life-size  .French 
wax  figure  with  movable  arms  and 
natural  hair  in  all  shades.  The  fig- 
ure is  mounted  ,on  the  latest  shaped 
forms  and  is  noted  for  the  ease  of 
adjustment,  and  the  fixity  of  the 
wooden  arm.  The  price  ,is  $26  with 
indestructible  hands. 

Altman's  Fixtures. 
One  of  the  largest  orders  ever  plac- 
id jn  the  New  York  market  for  win- 
dow fixtures  and  display  forms,  was 
recently  given  to  Messrs.  J.  R.  Pal- 
menberg's  Sons  by  R.  Altman  &:Co. 
for  their  new  establishment  on  Fifth 
avenue,  New  York.  This  will  be  one 
of  the  finest  stores  in  the  world,  and 
everything  about  its  equipment  will 
be  the  very  best  that  capi- 
tal and  experience  can  procure. 
The  Messrs.  Palmenberg's  Sons  will 
equip  each  department  throughout. 
The  order  calls  for  metal  fixtures  in 
every  instance.  They  are  all  in  the 
French  bronze  finish. 

The   Montreal    Shirt  &    Overall   Co., 
Limited. 

An  attractive  and  complete  range 
of  Spring  samples  is  now  being  shown 
by  this  firm  through  their  representa- 
tatives  in  all  sections  of  Canada. 
Needless  to  say  their  travelers  are 
enthusiastic  concerning  (the  range  of 
"Faultless  Brand"  shirts,  overalls 
and  pants,  and  there  is  every  evidence 
that  this  old  established  business  will 
share  in  the  growing  time  through- 
out Canada.  Quality  and  fit  are  al- 
ways accurately  looked  after  in  their 
goods  and  rigid  factory  inspection 
avoids  any  faulty  goods  finding  their 
way  to  retailers.  Their  representa- 
tives and  territories  are  as  follows : 
C.  Redlich,  Alberta,  Saskatchewan, 
and  British  Columbia;  S.  N.  Levine, 
Manitoba ;  E.  C.  Levine,  New  Bruns- 
wick and  Quebec;  G.  J.  Levine,  Nova 
Scotia,  Cape  Breton  and  Prince  Ed- 
ward Island;  T.  L.  Claffy,  Western 
Ontario;  W.  Y.  Field,  Eastern  On- 
tario. 

Greenshields  Limited,  Montreal. 

Fall  repeat  orders,  and  the  rem- 
nant of  the  Summer  trade,  are  keep- 
ing the  ball  rolling  at  Greenshields. 
Every  department  shows  more  or  less 
activity,  although  it  is  still  rather 
early  in  the  month  for  late  Fall  trade 
to  be  really  good.  Summer  goods  of 
every  description  have  sold  wonder- 
fully well  during  the  season  just  fin- 
ished, and  in  nearly  all  departments 
then!  is  a  feeling  of  satisfaction  over 
the  results  of  Summer  trade. 

A  heady  preparations  are  being 
made    for   the   coming  Spring,  which, 
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fiom  present  appearances  will  be  a 
record-breaking  period. 

In  the  linen  department,  just  to  the 
left  of  the  entrance,  there  is  always 
something  doing.  The  travelers  have 
a  full  range  of  samples  for  Spring  on 
the  road  with  them  now,  and  already 
orders  are  beginning  to  arrive.  Those 
which  have  been  received  to  date 
have  been  very  satisfactory.  The 
advancing  tendency  of  the  market  is, 
no  doubt,  responsible  to  a  certain  ex- 
tent for  the  speedy  manner  in  which 
merchants  place  their  orders.  Early 
commands  will  receive  (he  attention 
al  the  time  of  delivery.  Also  the  mer- 
chant who  buys  early  will  (buy  at  a 
lower  price  than  the  one  who  holds 
off  and  is  compelled  to  pay  a  still 
higher  price  than  now  rules.  Demand 
for  Christmas  linens,  particularly 
fancy  goods,  is  strong. 

Ribbon  are  still  subject  to  very 
good  business.  Plaids  are  in  par- 
ticular request  and  early  orders  will 
stand  the  best  chance  of  early  fulfil- 
ment. Colored  taffetas  are  also 
.strong  sellers  at  present. 

Jn  gloves,  Spring  lines  are  now  be- 
ing prepared  for  travelers '  use.  These 
will  be  shown  the  trade  in  a  very 
short  time.  Orders  for  Fall  continue 
to  arrive.  These  call,  naturally,  for 
short  gloves,  the  principal  colors  ask- 
ed for  being  blacks,  tans,  browns  and 
greys.  Whites  are  selling  more  or 
Jess  freely  also,  especially  for  Christ- 
mas trade  A  brisk  Fall  trade  has 
been  done  in  men's  working  gloves, 
and  heavy  goods.  Many  lines  are 
difficult  to  obtain.  In  this  respect 
special  reference  might  be  made  to 
domestic  lines  which  are  hard  to  get 
on  time.  Prices  are  advancing,  so 
that  the  sooner  orders  are  placed  to 
supplement  present  stocks,  the  bet- 
ter. 

For  the  time  of  year,  very  good 
.business  is  being  transacted  in  prints 
and  wash  goods.  There  is  particular 
demand  for  prints  of  every  descrip- 
tion. Travelers  will  have  these  lines 
to  show  about  the  beginning  of  next 
month.  j 

Tweeds,  broadcloths  and  homespuns 
are  selling  very  heavily  in  the  dress 
goods  department.  Orders  for  these 
different  lines  are  coming  in  daily. 
As  Greenshields'  stock  is  complete  in 
every  respect  it  is  possible  to  give 
immediate  attention  to  all  commands. 

Carpets  and  rugs  continue  in  good 
demand  on  all  sides.  There  is  hustle 
and  bustle  in  this  department  all  the 
time.  The  sale  of  rugs  is  increasing 
daily. 

In  the  ladies'  ready-to-wear  de- 
partment Fall  repeats  keep  the  staff 
busy.  Wrappers,  underskirts  and 
flannelette  goods  of  different  kinds 
are  being  asked  for  in  a  repeat  way, 
many    merchants    finding    thai     their 
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,stoek  is  not  as  complete  as  they 
thought,  travelers  are  now  on  the  road 
with  samples  of  whitewear  for 
Spring,  1!)()7.  Boys'  Mouses  for  next 
year  and  Russian  and  Buster  Brown 
suits  of  the  latest  design  are  also  be- 
ing shown,  occupying  as  they  do  a 
place  on  the  same  floor  as  the  ladies' 
ready-made  goods. 

Leak  Fur  Exhibit. 

At  the  London  Exhibition,  which 
opens  this  year  on  September  8,  the 
Leak  Fur  Co.,  Montreal,  will  oc- 
cupy a  booth.  They  are  doing  this 
for  the  benefit  of  their  customers  in 
London  and  the  surrounding  district, 
the  idea  being  to  show  the  consumers 
in  that  part  of  the  country  the  high 
quality  of  the  Leak  fur  specialties 
as  handled  by  merchants  in  London 
and  neighboring  towns.  It  was  .the 
intention  of  this  company  to  exhibit 
at  the  Canadian  National  Exposition 
in  Toronto  this  year,  but.  unfortun- 
ately, at  the  last  moment  it  was 
found  that  it  would  be  impossible  to 
obtain  suitable  space,  so  the  project 
had,  perforce,  to  be  dropped.  The 
company's  many  customers  in  To- 
ronto were  much  disappointed,  as  was 
the  management  of  the  Leak  Fur  Co. 
However,  these  were  circumstances 
over  which   they  had  no  cunt  nil. 

A  full  range  of  Leak  furs 
will  be  shown  in  London,  which  will 
be  the  means  of  giving  special  pub- 
licity to  merchants  handling  t lie  high- 
class  furs  of  this  company.  The 
booth  "ill  be  artistically  dressed  and 
Mr.  D.  J.  Nicklan,  Western  Ontario 
representative  of  the  company,  will 
have  charge,  assisted  by  the  manager, 
Mr.  Stern,  both  of  whom  will  look 
after  those  of  their  customers,  as 
well  as  interested  merchants,  who 
may  visit  the  exhibition.  Neat  cards, 
bearing  the  agent's  names  will  be 
posted  conspicuously  in  the  booth  for 
the    convenience    of    customers. 

The   W.  R.   Brock   Co.,  Limited, 
Toronto. 

The  chief  feature  of  the  openings 
jn  the  dress  department,  has  been 
•the  big  run  on  black  voiles,  and  plain 
chiffon  cloths  in  pastel  shades.  Pur- 
ple and  mauve  are  selling  freely  for 
evening  wear,  and  the  fact  .that  pink 
is  coming  into  high  favor  has  made 
itself  very  evident.  Next  on  the  sell- 
ing list  comes  shepherd's  checks.  This 
firm  is  running  four  leading  lines  in 
these  fashionable  effects  to  retail  at 
25c,  50c,  ,75c,  and  $1,  and  in  three 
sizes  of  checks.  Shadow-checked 
broadcloths  are  well  to  the  fore,  with 
erey  and  black,  and  grey  and  white 
as  the  leading  favorites.  and  in 
check  lines  great  intei  est  is  taken  in 


light  grounds,  with  a  white  over- 
check.  A  few  heather  mixtures  are 
included  among  the  strong  sellers. 
Tweeds  are  well  taken  in  the  darker 
grey,  preference  being  given  to  novel- 
ties in  hard  twist  finish  in  check  and 
hair  stripe.  A  limited  interest  is 
taken  at  present  in  clan  tartans, 
which  promises  to  develop  largely  as 
the  season  progresses.  Another  line 
that  Brock's  have  found  popular  dur- 
ing the  openings  is  a  cord  velvet  ,to 
retail  at  75c.  This  velvet  has  a  wide 
oval  cord  and  is  particularly  bright 
in  flush  and  does  not  spot  or  crush. 
The  leading  colors  are  the  new 
browns,  plum,  green,  navy,  tan,  wine 
and  raspberry  shades.  They  are  also 
showing  two  lines  of  fancy  velvets 
to  ^retail  at  50c,  one  shot  and  the 
other  an  embroidered  effect. 

In  "Her  Ladyship"  ready-to-wear 
department  the  1).  R.  Brock  Co. 
are  offering  jobs  in  wrapperette 
wrappers,  regular  $10.50  goods  for 
$9,  in  assorted  color  sizes.  These 
goods  aie  scarce  and  are  all  shown 
now  at  advancing  prices.  They  still 
have  2110  dozen  Jeft  at  $9.52,  plain 
color  flannelette  gowns  at  $4. SO  per 
dozen;  these  come  56,  58,  00,  assorted 
to  the  dozen.  They  are  showing  a 
range  of  children's  dresses  in  wrap- 
perette lustres,  canvas  cloth,  prices 
from  $6.50  to  $42  per  dozen.  These 
are  all  id'  lasl  season's  cloths  al  last 
-mason's  prices,  and  are  very  good 
values. 

For  the  bargain  counter — "Value" 
four  hole  pearl  button  cabinets; 
"Cinch,"  four  hole  pearl  button 
cabinets:  WOO!)  full  button  cabinets; 
W'000,  two  hole  ball  button  cabinets; 
"Highland  Queen"  hair  pin  cabinets, 
linen  thread  in  cabinets  to  retail  at 
per  spool,  5c;  10  dozen  packets  of 
lace  dimmed  handkerchiefs,  "Bel- 
last."  "Cork,"  and  "Dublin." 
Fancy  garter  elastics,  silver  label 
loom  elastic,  London  safety  pins,  at 
special  prices. 

Fifty-cent  trade  attractors  — "  An- 
gora" plain  cashmere  hose;  98  1-1 
ribbed  double  knee  cashmere  hose ; 
"Colproof"  2-1  ribbed  worsted  hose; 
"Patsy"  4-1  ribbed  worsted  hose, 
"Shamrock  Brand";  B36X),  silk  lined 
cashmere  gloves;  B311  and  B16, 
black  and  white  heavy  fleece  ring- 
wood  gloves;  1154  wide  corset  em- 
broideries; "Devaney, "  women's 
ribbed  vests  and  drawers,  the  old  re- 
liable value. 

Special  brand  of  machine  silk — The 
Oak  is  guaranteed  silk  from  a  reli- 
able manufacturer,  who  guarantees  it 
to  be  equal  in  every  respect  to  any 
silk  thread  on  the  market  of  the 
same  standard,  and  is  quoted  at  a 
price  lower  than  ever  offered  for  a 
guaranteed  silk. 

Also     a     clearing  lot  of  metal  pant 
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buttons,  and  500  gross  ivory  coat  and 
vest  buttons,  new  patterns,  properly 
matched  at  half  price.  These  goods 
have  just  .been  passed  into  stock, 
bought  and  being  offered  at  a  keen 
price. 

New  dress  trimmings  from  New 
York  and  Germany.  Latest  novelties 
in  celluloid  and  horn  back  and  side 
combs  and  hair  ornaments,  put  up  in 
most  attractive  and  saleable  pack- 
ages. Most  complete  st  ck  of  dry 
goods,  merchant  tailors',  dressmak- 
ers' and  milliners'  supplies. 

A  large  assortment  of  honeycomb 
and  fancy  knitted  shawls — breakfast 
Havelocks,  Norfolk  and  golf  jackets. 

In  the  lace  department,  besides  a 
large  assortment  of  fine  vals.  in  match 
sets,  Brock's  are  showing  a  very 
nice  range  of  silk  maltese  lace,  all- 
over  insertion   and  edging  to   match. 

Two  very  special  lines  of  cashmere 
hosiery  in  ,2-1  rib  are:  "Fern,"  that 
can  be  retailed  at  25c,  and  "Dale," 
for  retail  at  35c  to  40c 


John  Macdonald  &  Co.,  Limited. 

John  Macdonald  &  Co.,  Limited, 
are  showing  in  their  carpet  depart- 
ment four  lines  in  tapestry  carpets, 
about  200  pieces;  five  lines  of  British 
Axminster  floor  rugs  at  25  per  cent. 
less  than  old  prices.  These  are  new 
goods  .bought  at  clearing  prices.  They 
are  weekly  receiving  shipments  of 
British  oil  cloths  and  linoleums  from 
18-inch   to  four  yards   wide. 

Just  arrived,  .a  large  shipment  of 
seamless  velvet  and  Axminster  car- 
pet squares  in  floral,  oriental  and 
medallion  patterns.  Ten  thousand 
pairs  of  lace  curtains  in  .stock  at  old 
prices.  Over  200  pieces  wool  and 
union  carpets  from  22  l-2c  to  80c 
per  yard,  all  below  market  value. 

John  Macdonald  &  Co.,  Limited, 
are  showing  in  their  men's  furnish- 
ings department  a  special  line  in 
fleece-lined  top  shirts,  navy  blue  and 
black,  which  can  be  retailed  at  75c. 
Special  black  cashmere  half  hose,  re- 
tails at  25c  and  35c  Specials  in 
black  overalls  (with  bibbs)  retails  at 
75c.  A  large  assortment  of  hand- 
kerchiefs in  lace  edge,  embroidered, 
for  Christmas  trade. 

John  Macdonald  &  Co.,  Limited, 
are  showing  in  their  silk  and  dress 
department  their  special  lines  in 
black  peau-de-soie  and  taffeta  silks. 
Seconds  in  ladies  underwear — vests 
and  drawers  for  Fall  and  Winter 
wear,  from  $1.95  to  $6.50  per  dozen 
in  ladies,  and  from  $1.05  to  $1.95  in 
childrens.  Kid  gloves  (elbow  and 
3-4  lengths)  in  white  ,and  pastel 
shades.  45-inch  white  Victoria  lawns, 
9c  to  10c  per  yard.  These  are  our 
two  special  lines,  in  Victoria  lawns. 
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MANUFACTURERS'    AGENTS. 


WHOLESALE   HOUSES 


R.   FLAWS  &  SON 

Manchester  Bid?.,  Melinda  St.,  Toronto 
Dry  Goods  Commission  Agents. 
Representing  — S.  &  L.  Ash  Brothers,  Leeds, 
Cloths,  in  great  variety.  Cartwright  &  Warners, 
Limited,  Loughborough.  Eng„  Hosiery  and 
Underwear,  lientley  &  Tempest,  Leeds,  Eng., 
Casket  Cloth,  Vicunas,  Serges,  Cap  Cloths. 
Hood,  Morton  &  Co.,  Newmilns,  Scotland,  Lace 
Curtains. 


DEFRIEZ   &  WOODMAN 

28  and  30  Wellington  Street  West 
Toronto 

Pearl,  Glass  and  Composition,  Necklets  and 
Beads,  for  the  Jobbing  Trade 


MOULTON  &  CO. 

Proprietors  of  the  old  and  reliable 

MONTREAL  FRINGE  AM)  TASSEL  WORKS 

165  Nazareth  Street,         -         Montreal 

Manufacturers   of 

Braids,  Cords,  Barrel  Buttons,  Chenille,  Dress 
and  Furriers'  Trimmings,  Girdles,  etc. 


BROWN   &  ASHCROFT 

595  St.  Paul  Street,  Montreal. 
Manufacturers  of  the 

'B.  &  A.  "    BRAND  SHIRTS 

Special  values  in  Flannelette 

Nightshirts 

Guaranteed  full  size       Write  for  sample  lot. 


J.  SPROUL  SMITH 

Empire  Building        -        -         -       TORONTO 

Representing :  Cornwall  &  York  Cotton  Mills 
Co.,  Ltd..  Cotton  Goods,  St.  John,  N.B. ;  Paris 
Wincey  Mills  Co.,  Flannels,  etc.,  Paris,  Ont.;  John 
Bright  &  Bros..  Carp«ts,  Rochdale,  Eng.  ;  Wm, 
Ewart  &  Son,  Linen  Goods,  Belfast.  Ireland  ;  H. 
Longboltoni  &.  Co.,  Cravenettes,  Liniags,  etc., 
Bradford,  Eng. 


W.  E.  WALSH 


207  St.  James  Street, 


Montreal 


SPECIAL    LINES    IN 


Fancy    Leather   Goods,    Bags,    Purses    etc. 

Toilet     Sets,      Fans,      Back     and       Side 

Combs.  Brushes,   Postcard  Albums, 

Papeteries,    etc.,    etc. 


DAVIDSON  &  GATEHOUSE 

Commission  Merchants 

COTTON    PIECE   GOODS 

Dundee  and  Calcutta  JUTES  and    HESSIANS 

HEAVY    DRY    GOODS 

Agents  for  Jas.  Alexander  &  Son  of  Glasgow,  Scot. 
Catch-On-Clasp  Co.,  Baltimore,  Md 

30  St.  John  Street.        -         Montreal 


RAW    COTTON 

N.  P.  SLOAN  CO. 

(Philadelphia  and  New  Orleans) 
Cotton  Merchants  and  Yarn  Agents 

523  Coristine  Building,   -    Montreal 

Tel.  Main  1525  Represented  by  E.  J.  Taylor 


ALFRED    WEYERSTALL 

Head  Office,  77  York  St. 

TORONTO 

IMPORTER  of  all  kinds  of  Buttons,  Laces,  Neck- 
wear, Belts,  Dress  Trimmings,  etc.  Complete  stock 
of  Buttons  and  Tailors'  Trimmings  always  on  hand. 


LIMITED. 


The  Wholesale  Millinery  and  Fancy  Dry  Goods 
House  of  the  Maritime  Provinces. 

MAIL  ORDERS  OUR   ESPECIAL  HOBBY. 


GILMOUR, NEPHEW  &.  CO. 

Wholesale  Dry  Goods  and  Smallwares. 

SPECIALS 

in    FALL    and   WINTER     UNDERWEAR 

and  HOSIERY 

366  St.  Paul  St.,  MONTREAL. 

Telephone  Main  2202. 


CANADA  HAIR  CLOTH  CO. 

Manufactuiiers  of  Hair  Cloths. 

St.  Catharines,  Ont. 


LEGAL  CARDS 


ATWATER.  DTJCLOS  &  CHAUVIN 

Advocates,  Montreal 
Albert  W.  Atwater,  K.C.,  Consulting  Counsel 
f"r  City  of  Montreal.     Chas.  A.  Duclos.    Henry 
N.  Chauvin. 


WM   A.  McLEAN. 

Barrister,  Solicitor,  Etc. 
Head  Office.  Guelph,  McLean's  Block. 
Branch  Office,  Acton,  Town  Hall. 
Corporation,  Solicitor,  Etc. 


ROBINSON  &  GREEN 

Barristers,   Solicitors,  Etc. 

John  A.  Robinson,  John  R.  Green,  Solicitors  for 

the    Imperial  Bank  of    Canada,  the  Southern 

Loan  &  Savings  Co.,  St.  Thomas,  Ont. 


COLLECTIONS,  ETC. 


THE 
MERCHANTS  MERCANTILE    CO. 

260  St.  James  St.,  Montreal 

Mercantile  Reports  and  Collections 

Our  method  of  furnishing;  commercial  reports 
to  our  subscribers  gives  prompt  and  reliable  in- 
formation to  date.  Every  modern  facility  for  the 
collection  of  claims.  Tel.   Main  1985 


POSITION  WANTED. 


\\/HOLESALE    dry    goods    or    provisions. 

*  *  desiring  to  be  represented  on  the  Pacific 
Coast,  can  secure  an  aclive  pushing  agent  by 
writing  to  the  address  below.  References 
exchanged.  Can  carry  stock  and  provide 
storage.  Salary  or  commission.  Ten  years 
experience  on  Coast.  C.  T.,  box  395, 
Vancouver,  B.C. 

REPRESENTATIVE   WANTED 

\X/E  are  looking   for   a   reliable   and   active 

*  *  representative  for  the  sale  of  our  knitting 
machinery  for  hand  and  motor  power  These 
machines  are  already  introduced  and  have  the 
most  modern  improvements  and  highest 
accuracy. 
DresdnerStrickmaschinenfabrik  Irmscher&  Co. 

31-33  Tharandter  Street, 

Dresden -Lobtau. 


PATENT  SALE 


OVER  80  per  cent  successful  results  in  nerve 
and  muscle  sufferings.  Physical  cures. 
Canadian  Patent  No.  89262.  Institut  "Salus" 
/enrich. 


FOR   SALE 


AN  old  established  manufacturing  company, 
with  splendid  connections  throughout  the 
entire  Dominion  of  Canada,  making  high  class 
goods  selling  to  the  furnishing  and  dry  goods 
dealers,  wish  to  dispose  of  machinery,  plant 
and  good  will.  Address,  Box  X,  Dry  Goods 
Review,  Montreal. 
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HOTEL   DIRECTORY 


Cf  Our  Systems  for  business  are  not 
only  up-to-date,  but  more — they're 
in  the  to-morrow  class. 

Cf  We  originated  the  loose  leaf 
methods  of  modern  business,  and 
we  are  as  far  ahead  to-day — as 
much  in  the  to-morrow  class — as 
when  we  put  the  firsl  Perpetual 
Ledger  before  the  business  world 
of  bound  book  methods. 

Cf  Specialises  is  the  word  applied  to 
us,  and  which  we  make  a  living 
fad  in  every  system  for  business 
which  we  supply. 

Cf  Retailer,  wholesaler  and  manufac- 
turer, over  two  continents  acknowl- 
edge our  supremacy  in  this  particular 
line. 

Write  to  us  for  particulars  and  literature. 


THE    COPELAND-CHATTERSON    CO.,    LIMITED 

Devisers  and  Manufacturers  of  Systems  for  Business 

Liverpool,  London  &  Globe  Bldg. ,  Montreal 

141  Bannatyne  Ave.  East      .      .     Winnipeg 

Works:  Brampton,  Ont.  General  Offices:  Toronto 


WINDSOR    HOTEL 

HAMILTON,   BERMUDA 

This  house  is  pleasantly  and  conveniently  lo- 
cated on  the  East  side  of  Queen  Street.  The 
rooms  are  bright  and  cheerful.  Every  attention 
paid  to  guests.  Billiards  and  Pool.  Hot  and 
cold  water  baths.     A.  McNicol,  Prop. 


TOWER  HOTELGEORGETOWN 

'  ,Vy  '   "-'-     DEMERARA 

BRITISH  GUIANA. 

This  first-class  hotel  is  most  conveniently'./)  u- 

ated  in  the  coolest  and  healthiest  part  of  the 

city.     Five  minutes  from   railway  station   ami 

steamer  stallings,  and  near  to  all  principal  pul  ilio 

buildings.    Oool  and  lofty  bedrooms.    Spacious 

Dining  and    Ladies'  Rooms.      Billiard    Room. 

Electric  light  throughout. 


WOODSIDE   BOARDING 
HOUSE 

Corner  of  Main  and  Lamaha  Streets 
GEORGETOWN,  DEMERARA. 

Cool  and  airy  Bedrooms,  Excellent  Cuisine 
Attendance  qualified.  Terms  moderate.  Elec 
trie  Car  Loop  at  gate  of  premises.  Patronage 
Solicited.     Manageress,  E.  Cottam. 


VICTORIA  LODGE 

HAMILTON,    BERMUDA 
Mrs.  J.  F.  SMITH    Proprietress. 

Opposite  Victoria   Park    and    Cedar   Ave. 
Private  Board  $12  to  $14  per  week. 
Open  Nov.  1  Closes  in  May. 


WINTER  RESORT 
Queens  Park  Hotel 

Port  of  Spain,  Trinidad,  B.W.I. 
JOHN  McEWEN,  Manager.      For  Rates,   etc 
apply  Trinidad  Shipping  and  Trading  Co., 
29  Broadway,  New  York. 


THE  GRAND  UNION 

The  most  popular  hotel  in 
OTTAWA,  Ont.      James  K.  Paisley,  Prop. 


DOMINION 

HOUSE 

W.  H.  DURHAM. 

Proprietor 

RENFREW, 

ONTARIO 

The   most    popular  Hotel   in 

the  Ottawa  Valley. 

HALIFAX   HOTEL 

HALIFAX,   N.S. 


ACCOUNTANTS  AND  AUDITORS 


JENKINS  &  HARDY 

Assignees,  Chartered  Accountants,  Estate  and 

Fire  Insurance  Agents,  15i  Toronto  St. ,  Toronto. 

465  Temple  Building,  Montreal. 


PERCY  P.  DAVENFORT, 

Chartered  Accountant  and  Assignee, 

622  Mclntyre  Block       -         Winnipeg,  Man. 
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CLASSIFIED     LIST     OF     ADVERTISEMENTS. 


Aooountants,  Auditors. 

Davenport,  P.  P.,  Winnipeg. 

Jenkins  &  Hardy,  Toronto. 
Blankets,  Quilts,  Traveling  Rugs,  etc. 

Alaska  Feather  &  Down  Co..  Montreal. 

McDowell,  A.  H.,  &  Co.,  Montreal. 

Toronto  Feather  &  Down  Co.,  Toronto. 
Boots,  Shoes  and  Laces. 

Fai-e  Bros.  &  Co.,  Leicester,  Eng. 

Fra.'.k  &  Bryce,  Montreal,   Toronto,  Quebec. 

Laces  and  Braids  Mfg.  Co.,  Toronto  (unc.  • 
Button  "Uaohines  and  Buttons. 

Deft K. ice  Button  Machine  Co.,  New  York. 

Eagle  Button  Co.,  Montreal. 
Carpets,  Curtains,  Rugs,  Window  Shades. eto 

Adams  Furniture  Co.,  Toronto. 

Bnnton  Carpet  Co.,  The,  Toronto 

Brock,  W.   R.  Co.,  Toronto  and  Montreal. 

Garland,  John  M.,Son  &  Co.,  Ottawa. 

Greenshields  Limited,  Montreal. 

Hees,  Geo.  H.,  Son   &   Co.,    Montreal  and 
Toronto. 

Imperial  Carpet  Co.,  Toronto. 

Ishikawa,  K.,  &  Co.,  Toronto. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

McDowell,  A.  H.,  &  Co.,  Montreal. 

McRae  &  Co.,  John,  Winnipeg. 

Rylands  &  Sons,  Manchester,  Eng. 

Short  &  Co.,  Montreal. 

Cloaks,  Costumes,  Skirts,  Shirt  Waists,  eto. 

American  Silk  Waist  Co.,  Montreal. 

Brock,  W.  R.,   Co.,  Toronto  and    Montreal. 

Empire  Mfg.  Co  ,  Montreal 

Excelsior  Cloak  Co.,  Montreal. 

Fairbairn,  Rhys.  D.,  Toronto. 

Greenshields  Limited,  Montreal. 

Hart  Mfg.  Co.,  Montreal. 

Hirshson,  L. ,  &  Co.,  Montreal. 

Knox,  John,  Co.,  Hamilton,  Ont. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Mishkin,  I.,  &  Co.,  Montreal. 

Revillon  Bros.,  Limited.  Montreal. 

Ripley,  E.,  &  Son,  London,  Eng. 

Rylands  &  Sons,  Manchester,  Eng. 

Short  &  Co.,  Montreal. 

Waldman,  J.  H.,  &  Co.,  Montreal. 
Corsets. 

E.  T.  Mfg.  Co.,  St.  Hyacinthe,  Que. 

Konig  &  Stuffman,  Montreal. 

Parisian  Corset  Mfg.  Co.,  Quebec. 
Cottons,  Prints,  Shirtings,  eto. 

Brock,  W.  R.  Co.,  Montreal  and  Toronto. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Garneau,  P.  Fils  &  Cie,  Quebec,  P.Q. 

Greenshields  Limited,  Montreal. 

Horrockses.Crewdson  &  Co., Manchester  and 
London,  Eng. 

"  Kingcot  "  Cottons. 

Rylands  &  Sons,  Manchester,  Eng. 
Cotton  Batting. 

Dominion  Wadding  Co.,  Montreal. 
Dress  Goods,  Silks,  eto. 

Bradford  Dyers  Association,  Bradford,   Eng. 

Brock,  W.  R.,  Co.,  Toronto  and    Montreal. 

Brophy-Cains,  Limited,  Montreal. 

Debenhams     (Canada)    Limited,     Montreal 
and  Toronto. 

Dominion  Textile  Co.,  Montreal. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Garneau,  P.,  Fils  &  Cie.,  Quebec. 

Gilmour,  Nephew  &  Co.,  Montreal. 

Greenshields  Limited,  Montreal. 

Harris  &  Co.,  Rockwood,  Ont. 

Hirshson,  L.,  &  Co.,  Montreal. 

Ishikawa,  K.,  &Co.,  Toronto. 

Knox,  John,  Co.,  Hamilton. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Macdonald,  John,  &  Co.,  Toronto. 

McDowell.  A.  H.,  &  Co.,  Montreal. 

McRae  &  Co.,  John,  Winnipeg, 

Priestleys' — Greenshields  Limited,  Montreal. 

Pylands  &  Sons,  Manchester,  Eng. 
Dress  Shields,  eto. 

Kleinert,  I.  B.,  Rubber  Co.,  Toronto. 
Dryers,  Cleaners,  etc. 

Bradford  Dvers  Assn.,  London,  Eng. 

British    American    D»eing    Co.,    Montreal, 
Toronto.  Ottawa  and  Quebec.  ' 

Hermsdorf,  Louis,  New  York. 

Parker,  R.,  &  Co.,  Toronto. 
Fancy  Goods. 

Gibbs  Mfg.  Co.,  Canton,  Ohio. 
Fancy  Leather  Goods. 

Canada  Leather  Goods  Co.,  Montreal. 

Walsh,  W.  E.,  Montreal. 


Flannels,  Flannelettes,  eto. 
Brock,  W.  R.,  Co.,  Toronto. 
Debenhams  (Canada)  Limited,    Toronto. 
Dominion  Textile  Co.,  Montreal. 
Greenshields  Limited,  Montreal. 
HorroLkses,    Crewdson  &   Co,,    Manchester 

and  London,  Eng. 
Knox,  John,  &  Co.,  Hamilton. 
Rylands  &  Sons,  Manchester,  Eng. 

Frilling!. 

Fairbairn,  Rhys  D.,  Toronto. 

Plantagenet  Frillings. 
Furs. 

Alexandor,  A.  J.,  Montreal. 

Bishop,  J.  H.,  Co. 

Brereton  &  Manning,  Toronto. 

Hirshson,  L.,  &  Co.,  Montreal. 

Johnson,  Hiram,  Montreal. 

Livingstone  Mfg.  Co.,  Montreal. 

Leak  Fur  Mfg.  Co.,  Montreal. 

McComber  &  Cummings,  Montreal. 

North  Western  Fur  Mfg.  Co.,  Montreal. 

Paquet,  J.  Arthur,  Quebec. 

Schwersenski,  A.,  &Co.,  Montreal. 

Silver,  B.  &  Co.,  Montreal. 

Silver,  M.,  &  Co.,  Montreal. 

Swift,  Copland,  &  Co.,  Montreal. 

Waldman,  J.  H.,  &  Co.,  Montreal. 
General  Dry  Goods. 

Brock,  W.  R.,  Co.,  Montreal  and  Toronto. 

Brophy-Cains.  Limited,  Montreal. 

Eagle  Button  Co.,  Montreal. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Garneau,  P.,  Fils  &  Cie,  Quebec. 

G.lmour,  Nephew  &  Co.,  Montreal. 

Greenshields  Limited,  Montreal. 

Hirshson,  L.,  &  Co.,  Montreal. 

Knox,  John,  Co.,  Hamilton. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Macdonald,  John,  &  Co.,  Toronto. 

Rylands  &  Sons,  Manchester,  Eng. 
Gloves.  Mittens,  etc. 

Brophy-Cains  Limited,  Montreal. 

Hirshson,  L.,  &  Co.,  Montreal. 

Knox,  John,  &  Co.,  Hamilton. 

Lawrencelle,  H.,  Montreal. 

Paquet,  J.  Arthur,  Quebec. 

Pewny's  Kid  Gloves — Greenshields  Limited, 
Montreal. 

Schwersenski,  A.,  &  Co.,  Montreal. 

Storey,  W.  H.  &  Sons,  Acton. 

Wreyford  &  Co.,  Toronto. 
Hats,  Cap*,  Eto. 

Swift,  Copland  &  Co.,  Montreal. 

Wreyford  &  Co.,  Toronto. 
Horse  Blankets. 

Walshaw,  J.,  &  Son.,  Bolton,  Ont. 
Hose  Supporters. 

Kleinert,  I.  B.,  Rubber  Co.,  Toronto. 

Westwood,  C.  H.,  Toronto. 
Knit  Underwaists. 

Nazareth  Waist  Co.,  New  York. 
Laces  and  Veils. 

Brophy-Cains  Limited,  Montreal. 

Greenshields  Limited,  Montreal. 

Knox,  John,  &  Co.,  Hamilton. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 
Ladies'  Neokwear. 

Fairbairn,  Rhys  D.  Toronto. 

Hirshson,  L.,  &  Co.,  Montreal. 

Knox,  John,  &  Co.,  Hamilton,  Ont. 

Revillon  Bros.  &Co.,  Montreal. 
Linings  and  Canvases. 

Greenshields  Limited,  Montreal. 

Kirk,  Samuel,  &  Sons.  Bradford,  Eng. 

Rylands  &  Sons,  Manchester,  Eng. 

Skinner,  Wm.,  Mfg.  Co.,  New  York. 

Mending  Wools,   Silk,   Cotton   and    Linen 
Thread,  etc. 
Baldwin  &  Partners,  J.  &  J.,  Leicester,  Eng. 
De  Gruchy,  Philip,  Montreal. 
Faire  Bros.  &  Co.,  Leicester,  Eng. 
Frank  &  Bryce,  Montreal,  Toronto,  Quebec 

Men's  and  Boys'  Ready  -  Made  Clothing 
(Overalls,  Leather  and  Rain-ooats,  Sweat- 
ers, etc). 

Brock,  W.  R.,  Co.,  Toronto   and    Montreal. 
Garland,  John  M.,  Son,  &  Co.,  Ottawa. 
Garneau,  P.,  Fils  &  Cie.  Quebec. 
Garnett,  J.  F.,  &  Son,  Idle,  Bradford. 
Greenshields  Limited,  Montreal. 
Hirshson,  L.,  &  Co.,  Montreal. 
Knox,  John,  &  Co.,  Hamilton,  Ont. 
Mishkin,  I    &  Co.,  Montreal. 
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Montreal  Sb  rt   and  Overall  Co.,  Montrel. 
Rylands  &  Son,  Manchester,  Eng. 
Scott  Knitting  Co.,   Toronto. 
Southgate,  W.  E.,  &  Co.,  Berlin,  Ont. 
Wilkins,  Robert  C,  Montreal. 


Mercantile  Agenoies. 
Canadian  Mercantile  Co. 


'Toronto. 


Millinery,  Ribbons,  etc. 

Brophy-Cains  Limited,  Montreal. 

Debenhams  (Canada)  Limited,  Montreal, 
and  Toronto. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Greenshields  Limited,  Montreal. 

Harper,  Geo.  D.,  &  Co.,  Montreal. 

Hirshson,  L. ,  &  Co.,  Montreal. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

McCall,  D.,  Co.,  Toronto. 
Mufflers,  Handkerchiefs,  eto  ' 

Hirshson,  L.,  &  Co.,  Montreal. 

Scott  Muffler  Co.,  Niagara  Falls,  Onl. 
Needles  and  Fins. 

Croft,  Wm.,  &  Sons,  Toronto. 

Morrall,  Abel,  Redditch,  Eng. 

Nicklin,  J.,  &Co.,  Birmingham,  Eng. 
Novelties  and  Notions. 

Brophy,  Cains,  Limited,  Montreal. 

Faire  Bros.,  &  Co.,  Leicester,  Eng. 

Gilmour,  Nephew  &  Co.,  Montreal. 

Nicklin,  J.,  &  Co.,  Birmingham,  Eng. 

Short  &  Co.,  Montreal. 

Weyerstall,  Alfred,  Toronto. 

Wrinch,  McLaren  &  Co.,  Toronto. 
Orhoe  Supplies. 

Copeland-Chatterson  Co.,  Ltd.,  Toronto. 

Universal  Systems,  Ltd.,  Toronto. 
Oil  Cloths,  Linoleums  and  Mattings. 

Adams  Furniture  Co.,  Toronto. 

Imperial  Carpet  Co.,  Montreal. 

Knox,  John,&  Co.,  Hamilton,  Ont. 

Rylands  &  Sons.  Manchester,  Eng. 
Papier  Maohe  Forms,  Wax  Figures,  eto. 

Delfosse  &  Co.,  Montreal. 

Palmenberg's,  J.  R.,  Sons,  New  York. 

Richardson,  A.  S.,  Toronto. 
Pioture  Post  Cards  and  Albums. 

Walsh,  W.  E.,  Montreal. 
Raw  Materials. 

Sloan,  N.  P..  &  Co.,  Montreal. 

Davidson  &  Gatehouse,  Montreal. 

Shirts,  Collars,  Ties,  eto. 
Brown  &  Aschroft,  Montreal. 
Empire  Mfg.  Co.,  Montreal. 
E.  T.  Mfg.  Co.,  St.  Hyacinthe,  Que. 
Garland,  John  M.,  Son  &  Co.,  Ottawa. 
Ishikawa,  K.,  &  Co.,  Toronto. 
Knox,  John  &  Co.,  Hamilton. 
Montreal  Suspender   &  Umbrella  Mfg.  Co., 

Montreal. 
Success  Brand  Shirts  and  Collars. 
Wreyford  &  Co.,  Toronto. 

Skirt  Bindings. 

Faire  Bros.  &  Co..  Leicester,  Eng. 
Kyle,  Cheesbrough  &  Co.,  Montreal. 
Short  &  Co.,  Montreal. 

Smallwares. 
Croft,  Wm.,  &  Sons,  Toronto. 
Eagle  Button  Co.,  Montreal. 
Faire  Bros.  &  Co.,  Leicester,  Eng. 
Forsyth,  John,&  Co.,  Berlin,  Ont. 
Garland,  John  M.,  Son  &  Co.,  Ottawa. 
Gilmour,  Nephew  &  Co,,  Montreal. 
Knox,  John  &  Co.,  Hamilton,  Ont. 
Morrall,  Abel,  Redditch,  Eng. 
Nicklin,  J..  &  Co.,  Birmingham,  Eng. 
Wrinch,  McLaren  &  Co.,  Toronto. 

Staples  and  Linens. 
Brock, W.  R.,  Co.,   Toronto   and    Montreal. 
Garland,  John  M.,  Son  &  Co.,  Ottawa. 
Garneau,  P.,  Fils  &  Cie,  Quebec 
Greenshields,  Limited,  Montreal. 
Liddell,  Wm.,  &  Co.,  Belfast,  Ireland. 
McDowell,  A.  H.,  &Co.,  Montreal. 
Old  Bleach  Linen  Co.,  Randalstown,  Ireland. 
Rylands  &  Sons,  Manchester,  Eng, 

Store  Fixtures  and  Show  Cards. 

Botanical  Decorating  Co.,  Chicago,  III. 
Delfosse  &  Co.,  Montreal. 
Martel-Stewart  Co.,  Montreal. 
Richardson,  A.  S.,  Toronto. 
Toronto  Brass  Mfg.  Co.,  Toronto. 
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Store  Lighting. 

Lamson    Consolidated    Store    Service    Co., 
Toronto. 

Luxfer  Prism  Co.,  Montreal  and  Toronto. 
Suspenders. 

Berlin  Suspender  and  Button  Co.,  Berlin, 

Dominion  SuSDender  Co.,  Niagara  Falls. 

Globe  Suspender  Co.,  Rock  Island. 

Montreal  >uspender  &  Umbrella  Mfg.,  Co., 
Montreal. 

Towellings,  etc 

Cosbie,  R.  H.,  Toronto. 
Garland,  J.  M.,  Son  &  Co.,  Ottawa. 
Brock,  w.  R.  Co.    Toroito. 
Mishkin,  I.,  &  Co.,  Montreal. 

Umbrellas,  Parasols,  etc. 

Greenshields  Limited,  Montreal. 
Irving  Umbrella  Co.,  Toronto. 

Underwear,  Hosiery  and  Knitted  Goods. 
Burritt,  A,  &  Co.,  Mitchell. 
Cartwright  &  Warners,  Loughborough,  Eng. 
"  Ceetee  "  brand — lurnbull,  C,  Co.,  Gait. 
Chipman-Holton  Knitting  Co.,  Hamilton. 
Clinton  Knitting  Co.,  Clinton.  Ont. 
"Crescent"    brand — Lennard,    S.    &   Sons, 

Dundas. 
Eagle  Knitting  Co.,  Hamilton. 


Ellis  Mfg.  Co.,  Hamilton. 
Gait  Knitting  Co.,  Gait,  Ont. 
Garland,  John  M.,  Son,  &  Co..  Ottawa. 
Greenshields  Limited,  Montreal. 
Hirshson,  L.,  &  Co.,  Montreal. 
Jaeger,  Dr.,  Co.,  Montreal. 
"Jay"    Finish  Underwear.  London,  Eng. 
Kirk,  Samuel,  &  Sons,  Bradford,  Eng, 
Knox,  John  &  Co.,  Hamilton,  Ont. 
Kyle,  Cheesbrough  &  Co.,  Montreal. 
Lennard,  S  ,  &  Sons,  Dundas,  Ont. 
Macdonald,  John.  &  Co.,  Toronto. 
McDowell,  A.  H.,&  Co.,  Montreal. 
Mishkin,  I.,  &  Co.,  Montreal. 
Penman  Co.,  Paris,  Ont. 
Perrin,  Freres  &  Cie,  Montreal. 
Schofield  Woolen  Co.,  Oshawa. 
Scott,  Peter,  &  Co.,  Howick,  Scotland. 
Scott  Knitting  Co.,  Toronto. 
Simpson,  J.,  Sons,  Toronto. 
Truro  Knitting  Mills  Co.,  Truro,  N.S. 
Watson,  Mfg.,  Co.,  Paris. 
Williams,  Walter,  &  Co. ,  Montreal. 
' '  Wolsey  ' '  Underwear. 
Wreyford  &  Co.,  Toronto. 
Velvets,  Velveteens  and  Cords. 

Debetihams  (Canada)  Limited,  Toronto. 
Kyle,  Chepsbrnuah  &  Co.,  Montreal. 
L^ces  &  Braids  Mfg.  Co  ,  Toronto  Junction 


Wall  Paper. 

Menzie  Wall  Paper  Co.,  Toront  >. 

Stauntons  Limited,  Toronto. 

Watson- Foster  Co.,  Montreal. 
Wardrobes 

Weir  Wardrobe  Co  ,  Winnipeg,  Man. 
Waterproof  and  Rubber  Goods. 

Brock,  W.  R.  Co.,  Montreal. 

Cravenette  Co.,  Bradford,  Eng. 

Knox,  John  &  Co.,  Hamilton. 

McRae  &  Co.,  John,  Winnipeg. 

Montreal  Waterproof  Clothing  Co.,  Mf  Ureal 

National  Rubber  Co  ,  Montreal. 

Window  Shades,   Curtain  Poles,  etc. 

Daly  &  Morin,  Montreal 

Hees,  Geo.   H.,  Son    &    Co.,   Montreal   and 
Toronto. 
Woolens  and  Tailors'  Trimmings. 
Eagle  Button  Co.,  Montreal. 
Fisher,  Mark,  Sons&Co.,  Montreal, Toronto, 

Winnipeg. 
Garland,  John  M.,  &  Son  Co.,  Ottawa. 
Gaineau,  P.  Fils  &  Cie,  Quebec. 
Harris  &  Co.,  Rockwood,  Ont. 
Hewson  Woolen  Mills,  Amherst,  N.S. 
McDowell,  A.  H.,&  Co.,  Montreal. 
Robinson  &  Mackay,  Leeds,  Eng. 
Scott  Knitting  Co.,  Toronto. 
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Alexandor,  A.  J 125 
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Bell  Telephone  Co 
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Definite  Fall  Styles 


The  somewhat  problematic  situation  of  the  Cloak 
market  has  now  settled  down  to  certain  styles  and  again 
Miladi  Garments  have  proven  right. 

Miladi  Skirts  in  ingenious  pleated  styles  have  made 
good.  We  have  sold  Miladi  Skirts  year  after  year  to 
many  hundreds  of  merchants,  and  these  same  merchants 
are  buying  them  yet— there's  a  reason. 

mTIladI 

Separate  Coats, 
Suits,  Fur-Lined  and 
Fur-Trimmed  Coats 

HAVE  PROVEN  LEADERS 

It's  your  privilege  to  prove  that  styles  are  original, 
prices  are  right,  and  the  quality,  workmanship  and 
finish  are  all  that  can  be  desired  to  make  Miladi  Gar- 
ments sure  winners. 


We  are  better  prepared  than 
ever  to  make  Quick  Deliveries 


The  Hart  Manufacturing  Co. 

13  Notre  Dame  Street  East,    ~    Montreal,  Que. 


DRY     GOODS     REVIEW 


Sept.,  1906 

To  the  Trade: 

Experience  in  buying,  with  capital 
to  take  all  advantages  in  cash  dis- 
counts. Courteous  travellers  call- 
ing upon  you  with  a  full  range  of 
samples.  A  Letter  Order  Depart- 
ment, fully  equipped  with  an  expert 
staff.  A  stock  of  General  Dry 
Goods,  Carpets,  Men's  Furnishings 
and  Woolens  fully  assorted  for  the 
Assorting  Season  are  established 
principles  put  into  practice  in  a 
systematic  form  that  are  daily 
increasing  our  business  in  every 
department.  From  those  who 
have  not  yet  done  any  business 
with  us  we  would  respectfully 
solicit  a  trial   order. 


John  Macdonald  &  Go. 


Ex 

L.IIVI 


Fairba 
Faire  B 
Fisher,  . 
Flaws,  R., 
Frank  &  F 


Wellington  and   Front  Sts.  East,  TORONTO 


THE 


Mens  Furnisher 


QpEGjACHEANIflUBLISHING  C  0. 

^^^  ^^^  ^^™  ' ■  LIMITED 

Montreal.    Toronto,    Winnipeg. 


DRY    GOODS     R  E  VIEW 


Dyers  and  Finishers  to  the  Dry  Goods  Trade- 


Added  Profits  for  Dry 
Goods  Men   and  Milliners 

Going  on  the  list  of  customers  of  these    works   is   a   plain 
matter  of  business— paying  business. 

Despite  every  care  you'll  sometimes  buy   wrong  and  find 
yourself  with  various  fabrics  unsalable  because  off  color. 

Other  lines  will  become  faded,  shop- worn  or  in  some    way 
soiled. 

— We  re-dye  and  finish  any  of  these  goods  so  that  they  are  salable 
again  at  best  price. 

—We're  experts  in  cleaning  and  dyeing,  and  re-curling  feathers  and 
plumes. 

R.  PARI1ER  C£L  CO. 

Dyers     and     FinisHers 

767-791  Yong'e   St.,  TORONTO,   CAN. 


XMAS 
UMBRELLA  S 

Our  Representatives  are  now  on  their 
routes  with  our  full  range. 
Inspection  Invited 

The 

Irving  Umbrella  Company 


tt 


ROOSTER  BRAND 


99 


BEST 


MADE 


LIMITED 


MANUFACTURERS 


79-83  Wellington  St.  W„  Toronto 


Travellers  now  out  for  Spring  and 
Assorting 

Outing  Coats  and  Trousers, 

Fancy  Vests, 

Boys'  Wash  Suits, 

Overalls,  Shirts,  Pants, 

White  Coats  and  Sleeve  Vests. 


$500.00  Insurance 

ROBT.   C.    WILKINS 

Manufacturer,  -  MONTREAL. 


DRY    GOODS    REVIEW 


OCTOBER  1906 


We  are  specially  well  prepared  to  meet 
your  requirements  for  this  month's  business. 
Large  shipments  of  goods  have  arrived 
within  the  last  few  days,  containing  lines 
for  early  Fall  trade. 

You  will  want  goods  to  brighten  up  your 
stock.  Send  us  your  want  list  or  place  your 
order;  through  our  travellers.  We  will 
give  you  prompt  shipment. 

Our  travellers  are  now  out  with  a  few 
samples  of  lines  for  Spring  1907.  It  will 
be  to  your  interest  to  look  these  over,  they 
contain  good  values. 


GREENSHIELDS 

LIMITED 


•■ 


D  RY    GOODS    REVI  EW 


PRIESTLEYS' 


BBOADCLOTHS 

AND 
VENETIANS 


m 


w 


FASHIONABLE 

AND 
SERVICEABLE 


m 


GREENSHIELDS  LIMITED 


/ 


SOLE  SELLING  AGENTS 
FOR  CANADA 


MONTREAL 


DRY    GOODS    REVIEW 


There  is  No  Better  Time  Than 

Right  Now 

To  Do  Your  Fall  and  Winter  Sorting 

Goods  Bought  at  Present  Prices  is  Our  Loss 
and  Your  Gain 


We  invite  your  attention   to  a  few  of  our  special  lines,  that  we  are 

very  sure  would  interest  you.     Of  the  many  lines,  we  list  but  a  few 

of  them. 

L24 — A   fine  Broadcloth  finished  Amazon,   54-inch,   full    costume 

weight,  in  blacks,  browns,  navys,  reds,  greens,  greys  and  fawns,  retail  $0.75 

R318— Special  Home  Spun  Tweed,  54-inch,  intone,  colors  greys  and 

fawns 75 


.50 


L826 — Fancy  Tweed  effects,  40-inch,  pastel  greys,  greens,  fawns  and 
blues.  This  cloth  contains  body  sufficient  for  coat  and  skirt  and  is 
considered  the  best  half  dollar  cloth  (retail)  shown  in  the  trade.  . .  . 

Special    Blanket    Values 

Early  preparation  for  the  biggest  blanket  season  we  have  ever  had 

places  us  in  a  position    to  quote  close  prices  on  grey  and  white 

blankets. 

CAMPER'S  BRAND,  a  very    soft  handle,    in  grey  that   will  retail 

at per  lb. 

SUPER  WHITE  SPECIAL,  a  good  clean,  well  knapped  blanket, 

marked  value,  that   will  retail  quick  at per  pair 

EXTRA  QUILT  SPECIAL,  a  full  11/4  white  bed  quilt,  the  largest 
and  cheapest  quilt  shown  for  the  price.  A  good  profit  for  the 
retailers  at 

Money   Making   Comforters 

We  can  do  the  low  lines,  the  medium  and  the  very  good  ones  at 
special  attractive  prices. 

John  M.  Garland,  Son  &  Co. 


.40 


2.75 


1.00 


Wholesale  Dry  Goods  and  Woolens 


Ottawa,  Canada 


P.S. — For  Bargain  Day  Special  or  Bargain  Counter,  order  a  pack- 
age of  the  above  mentioned  11/4  White  Quilts  to  run  at  98  cents. 
It  is   a   seller. 
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If  you  Desire  All  TKe  Good 
Things  of  Current  Literature 
Between  Two  Covers  You'll  be 
interested  in  wHat  is  said  below 


As  the  number  of  magazines  increases  the  more  difficult 
it  becomes  for  you  to  secure  a  representative  selection  of  ar- 
ticles— i.e.,  if  you  want  to  subscribe  for  individual  magazines. 

As  the  number  of  magazines  increases  the  leSS  difficult 
it  becomes  for  you  to  secure  a  representative  selection  of 
articles — i.e.,  if  you  subscribe  for 

The  Busy  Man's  Magazine 

This  magazine  is  an  epitome  of  the  world's  best  thought 
t>0-doy.  It  contains  the  very  selections  you  want  to  see 
but  have  no  time  to  look  for  in  individual  magazine. 

In  addition  their  is  an  alphabetical  index  of  magazine 
articles  for  the  month. 

For  the  sum  of  $i.5o  any  subscriber  to  Dry  Goods 
Review  can  get  The  Busy  Man's  Magazine  for  one  year. 

You  would  have  to  pay  $150.00  to  get  the   contents   of 

The  Busy  Man's  Magazine 

in  the  ordinary  way. 

Get  in  your  subscription  in  good  time 


TheMACLEAN  PUBLISHING  CO.,  Limited 


TORONTO,   CANADA 
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Rainbow  Waists  for  Spring  1907 


RETURNED 


All  waists  can  be  had  in  short, 
three-quarter  or  long  sleeves 
at  prices  quoted. 


No.  585m  Made  of  fine  Sheer  Lawn,  trimmed  with  new 
effect  in  Plauen  Lace  Trimmings  and  Cluny  Lace  Insertions. 
If  wanted  in  Organdie  Muslin,  can  be  had  at  same  price. 
$24.00  tfoz. 


RETURNEB 


Cut  ; 

/  B 


RETT 

to ^-^w-vrwASvo. 

Page  No....       /  S 


No.  523.  This  waist  is  made  of  fine  quality 
English  Lawn,  trimmed  Swiss  Embroidery  fronts, 
and  French  Valenciennes  Lace.  If  wanted  in  Mus- 
lin, can  be  had  at  same  price.     $12.00  doz. 


RE'l 


No.  573.  A  dainty  waist,  made  of  fine 
quality  White  Allover  Lace,  trimmed  wii  h  French 
Valenciennes  Laces,  Lace  Insertions.  $30.00 
doz. 


Any  of  our  waists  may  be 
had  in  single  boxes  at  50 
cents  extra  per  dozen. 


EARLY  ORDERS-early 

and  satisfactory 

deliveries 


No,  520.  Made  in  fine  quality  English  Lawn,  trimmed 
with  Swiss  Embroidered  Trimmings  of  good  quality.  A  very 
pretty  waist.  Can  be  done  in  Muslin  at  same  price  if  pre- 
ferred.    $13. 50  doz. 


No,  560,  Made  of  good  quality  Lawn, 
trimmed  with  the  new  yoke  effect  Swiss  Trim* 
mings  and  Valenciennes  Lace.     $9.00  doz ., 


KYLE,  CHEESBROUGH  (EX  CO. 


RAINBOW  WAI8T  CO., 

Montreal 


Sole  Agents 


Address  all  communications  to 

KYLE,  CHEESBROUGH  &  CO., 

The  t«c«  Warehouse  of  Canada. 
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WITHOUT  EXAGGERATION ! 

IT   HAS    BEEN  AN    ACKNOWLEDGED  FACT    FOR  120  YEARS 

that  BEEHIVE  KNITTING  WOOLS 


CANNOT  BE  SURPASSED 


FOR 


WARMTH,  COMFORT  and  DURABILITY 


COMBINED 


LATEST    SPECIALTIES: 

P^U.'.a    Ilniihlo    k  tlitf  inrr    Wnftl       A  &rand  varn  for  warm  garments,  such  as  Socks,  Stockings,  Golf 

DCCHlVC    1IUUU1C    IVllllMIlg     »?  UUI.      Hose,  Gloves,  Comforters  and  Combinations.     It  is  the  same  length 

and  thickness  as  the  best  3-ply  Wheeling  yarn,  but  is  much  stronger  and  more  durable  in  wear. 

Raahivra    Dmr    Wnnl  ^  novelty  for    making    Rugs  and    Mats  at  home.      Cable  twisted,  lustrous  finish. 

DCCHlVC    IlUg     TTUU1.       Supplied  in  3-dozen  art  shades. 

Flaohl i'P    PJ^PI*    VV (\(i\         ^  really  choice  article  for  making  dainty  shawls  and  wraps.      It  washes  beauti- 
DoOlllVO    dUGl     tTUUI.       funy  ancl  is  particularly  suitable  for  Undervests. 

Raoiilv'0    Pa*lf hot*    WaaI         ^  novel  looped  thread  for  Knitting  or  Crochet.      Reproduces  the  wavy  appear- 
DCCIHVC    rCdlllCl     TTUUI.       ance  0f  an  Ostrich  Feather  or  of  Astrachan. 

Whifa    HpHtllPl*       "Baldwin's  2nd  Quality,"  supplied  in  Scotch  Fingering,  2,  3,  4  and  5-ply;  3-ply  Wheeling; 
WllllC    llCdlllCI.        Vest  Wool  ;    and  Petticoat   Fingering,  4-ply.       Good,    reliable,    high-class   Wools    at    a 
popular  level  of  price. 

J.  &  J.  BALDWIN  &  PARTNERS,  L™ 


HALIFAX,  ENGLAND 


AGENT : 


Established  1785 


WHOLESALE    ONLY 


DUNCAN    BELL 

MONTREAL  &  TORONTO 
Please  Send  for  Samples. 


BATTING 


Guaranteed  free  from  threads  and  other 
weak  and  lifeless  stock. 


NORTH  STAR, 
CRESCENT  and 
PEARL 

COTTON  BATTING 

Quality  for  this  season  still  better  than 
ever.  The  best  at  the  price.  Made 
of  good  pure  cotton — not  shoddy. 

Ask  for 

North  Star,  Crescent 
and  Pearl  Batting. 


A  GUARANTEED  GLOVE 

Is   worth   a   dozen   others  to 
your  customers 

PEWNTS 

KID  GLOVES 

carry  a  guarantee  with    every  pair. 

A  SURE  SELLER  and 
A  GOOD  ADVERTISEMENT  FOR  YOUR  STORE 


Greenshields  Limited 


MONTREAL 

SELLtNG  AGENTS. 


DRY    GOOOS    REV! £W 


THE    LATEST    IMPROVEMENTS    IN    OUR    LINES 


i 


fa 


THE 


LEADER 


OF 


PERFECTION 


The  Clasp  for  the  "Dontear"  Hose  Supporter  is  the  most  Compact, 
Neatest,  the  Strongest  in  Grip  ever  invented,  and  is  just  the 
thing  to  complete   our  vaste  styles  of  Hose  Supporters,  such  as 

The   ORIGINAL   BELT   and   the    C  AN' T-B-BE  AT. 
WE  BELIEVE  PERFECT  GOODS  SHOULD  BE   KEPT  WELL 


Don't  overlook  our 

DONTEAR 

Waist  and  Skirt 
Holder 

THE 

ORIGINAL 

Belt 
Hose  Supporter. 

The  Perfection  of 

these  Lines 

is   Recognized 

by  all 

Discriminating  Buyers. 


fa 


RETURNED 

to 3T 


Cut  Book  No, S£l£ 

Pe~f  No.  '    ^ 

Have    a  T6pr"at    our 

DONTEAR 

Gents'  Garter. 
THE 

WINNER 

Arm    Bands 
and    Garters 

Can't  be  Equalled  for 

Looks,  Wear, 

nor  Your  Profit. 

See  our  Xmas   Lines — 
Best    Ever. 


H1 


When  ordering  DONTEAK  Hose  Supporters  ask  your  smallware 
man  for  this  Cabinet,  which  is  given  free  of  charge. 


EISMAN  NOVELTY  MEG.  CO. 

Patentees  and  Sole  Manufacturers 
77  Yorh  Street  -  -  TORONTO 

i  MajajsjsMSJSjajs/sfasiejMarajsraMajsjsrajajsjeiMSMarsMa  fasjsMsisMSEMSjejsEMMSfaaMa/Haisjsjsa'SjaisjsjaraE 
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ESTABLISHED  1791. 


Horrockses' 

Longcloths,   Nainsooks, 

Cambrics, 

India  Longcloths, 

Sheetings, 

Ready-made  Sheets, 


(plain  and  hemstitched). 
HORROCKSES'  name  on  each  sheet. 


Flannelettes  V1 


highest  quality. 


N.B.-SEE    "HORROCKSES"    ON     SELVEDGE. 


Horrockses,  Crewdson  fl  Co.,  Limited 

Cotton  Spinners  and  Manufacturers. 

PRF.STON,  MANCHESTER,  LONDON,    ENGLAND. 


DRY    GOOOS    REV! EW 


Abel  Morrall 


LIMITED 


REDDITCH 


NEEDLES 


AND 


5MALLWARES 
that's  all!!! 


tii# 


SP 


View  of  CLIVE  WORKS, 
REDDITCH 


DRY    GOODS    REVI  EW 


RYLAND5&S0NS 


LIMITED 


MA  INCH 


R,  EISIG. 


Cotton 


Spinners 


♦     ♦     ♦     ♦ 


Merchants 


♦     ♦     ♦     ♦ 


Manufacturers 


Bleachers 


WAS  AWARDED  TO    §Si 


MANUFACTURED 
and  BLEACHED 


BY  THE 

DACCA TWIST 


c° 


Dyers 


^BOURNE..*6 


♦         ♦         ♦ 


Finishers 


Makers  of  the  Celebrated  Dacca  Calicoes  and  Sheetings 


** 


WORKS: 

Heapey, 

Longford 

Works, 

Gorton. 


4*4* 


HttIt 


WORKS: 

Swinton, 
Wigan, 
Chorley. 

4*4* 


Capital,  $14,500,000 ;  Employees,  12,000 


10 
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MOHAIRS   BY    RIGHT  OF   FASHION 

deserve  the  most  conspicuous  place  of  all  fabrics  in 
your  Spring  stock.  The  new  shades  and  patterns 
make  a  splendid  showing  in  a  great  variety  of 
checks  and  stripes.  Buy  by  the  B.D.A.  brand 
and  pass  its  guarantee  on  to  your  customers.  It 
secures  lasting  quality. 

BRADFORD   DYERS'   ASSOCIATION, 


OF  BRADFORD,   ENGLAND. 


ymfim? 


..-...•..-.- ...  |r... .............. ..  i. ...... ......  «vm.»»i..v«'.. .'. . v..  .-. ... -..i.... v.... ..'... ....  •(...? 

:  ■  ■   ■  I       \..<r^- 

............... ^. ...,..>. ..........  1 ...V.  .-.v.,.  ..A'....-.... ...... ........ ..,.■.*.,. 

•  :  !■  •     ::.■    i     ■  , 

....      *  K. "     ■       "    •  1  • 

..  .>..»  I  ft 

.v.-.V» .....A ... ..4V.. ...... .....X....V. ....'..'....,.  «v.. ....... A. 
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s^~  Money  "^ 

CAN  BE   SAVED   BY  MEANS 
OF  AN  ENDOWMENT  POLICY. 

YOU  CAN  ONLY  SECURE 
SUCH  A  POLICY  WHILE  YOU 
ARE   IN   GOOD    HEALTH. 


Pamphlets  and  Full  Particulars  regarding  the 

New  Accumulation  Endowment  Policy 

sent  on  application. 


Confederation  Life 

ASSOCIATION 

W.  H.  BEATTY.  President. 
W.  C.   MACOONALO,  J.   K.   MACDONALD, 


ACTUARY. 


MANAGING    DIRECTOR. 


HEAD  OFFICE, 


TORONTO,  CANADA. 


Good    Counter 
For  Sale        


Here's  an  excellent  chance 
for  a  merchant  to  buy  a 
second-hand  counter  at  a 
reasonable  price. 

The  top  is  walnut,  the  front 
and  sides  oak.  Size,  2  feet 
2  inches  wide  ;  3  feet  deep ; 
15  feet  long. 


The  MacLean  Publishing  Co. 

10  Front  St.  East,  Toronto. 


Limited 


ino.3 

1904 

£1, 162,449 

£1,236,743 

281,194 

390,821 

117,125 

159,856 

74,050 

92,446 

13,019 

18,836 

4,826,523 

6,134,389 

261,160 

275,085 

42,842 

54,536 

702,543 

767,581 

329,610 

489,454 

372,133 

427,876 

74,442 

106,585 

21,546 

34.825 

215,984 

247,279 

Australian  Trade 

is  worth  looking  after.  The  following  figures  are 
extracted  from  the  official  statistics  of  imports  into 
Australia  : 

Socks  and  Stockings 

Towels  and  Handkerchiels 

Cosies,  Cushions,  etc. 

Curtains 

Frillines 

Piece  Goods  (various) 

Sewing  Silks,  Twists, 

Threads  and  Cottons 
Umbrellas,  etc 
Boots  and  Shoes,  etc' 
Carpets  and  Rugs 
Hats  and  Caps 
Yarns 
Feathers 
Trimmings 

The  Draper  of  Australasia  is  the  organ  of  the 
drapery  and  kindred  trades  of  the  Antipodes,  and 
is  subscribed  for  by  all  the  leading  firms  in  Aus- 
tralia and  New   Zealand. 

You  may  obtain  advertising  rates  and  secure 
space  by  communicating  with  the  American  repre- 
sentative, J.  C.  Halsby,  No.  1,  Broadway,  New  York 
City,  who  will  also  supply  specimen  copies  on 
application. 

Publishing  Offices 

Melbourne,  Fink's  Buildings 

Sydney,  Post  Office  Chambers 

London,  112  Wood  St. 

New  York,  1  Broadway 


THE  TELEPHONE 


Is  a  companion,  friend  and  servant  combined. 
Invaluable  for  convenience  in  the  household. 

LONG    DISTANCE    TELEPHONE    SERVICE 

Has  no  equal  for  the  facility  it  affords  in  business  life. 
Full  particulars  as  to  rates  and  service  at  the  near- 
est office  of 

THE  BELL  TELEPHONE  COMPANY  OF  CANADA 


Successful  Advertising-How  to  Accomplish  it 

By  J.  Angus  MacDonald 

A    volume  of  400    pages    packed    full  of    good    stuff  for 
ndvertisers.        Price  $2.00. 

Sent  post  paid  upon  receipt  of  pric«. 

TECHNICAL   BOOK   DEPARTMENT 

maolean  publishing  co.,  limited,  Toronto. 


When    writing    advertisers    please 
mention  the  Dry  Goods  Review, 


Vi 
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THE  METROPOLITAN  BANK 


Capital  Paid  Up, 
Reserve  Fund, 
Undivided  Profits, 


$1,000,000 
$1,000,000 
$      133,133 


We 


Your 
Account 


GENERAL  BANKING  BUSINESS 

Drafts  bought  and  sold. 
Letters  of  credit  issued. 
Collections  promptly  attended  to. 

SAVINGS  DEPARTMENT 

open  at  all  branches. 
Interest  allowed  on  all  deposit 
of  one  dollar  and  upwards. 


w 


ESTERN 


Incorporated 
1851 


ASSURANCE 
•  •  •  COMPANY. 


FIRE 

AND 

MARINE 


He.a  omce        Capital               -  $1,500,000.00 

Toronto,      Assets,  over    -       -  3.460,000  00 

Otlt.                Income  for  1905,  over  3.680.000.00 

HON.  GEO.  A.  COX.  President. 

J.  J.  KENNY,  Vice-President  and  nan.  Director. 

C.  C.  FOSTER,  Secretary. 


BRITISH  AMERICA 
ASSURANCE  COMP'Y 

FIRE.    AND     MARINE. 

Incorporated  1833 

CASH    CAPITAL,       g850,000.00. 
TOTAL  ASSETS,      $2,119,347.89. 
LOSSES  PAID  SINCE  ORGANIZATION,  $27,383,068.64. 
HEAD  OFFICE,        -        BRITISH  AMERICA  BUILDING, 
Cor.  Front  and  Scott  Sta-,  Toronto. 

HON.  GEO.  A.  COX,  President.         J.  J    KENNY,  Vice-President 
P.  H.  SIMS,  Secretary.  and  Managing  Director 


Thi.  design  a  guar- 
antee of  quality 


HEAVY 

RED-BROWN 

WRAPPING 


SAMPLES   AND        STRONG,     TOUGH      AND    STIFF 

PRICE  S 

GLADLY   SENT.  FOR   EXPRESS    PARCELS 


Canada  Paper  Co. 


TORONTO 


MONTREAL 


Smallware  Buyers 

PLEASE  TAKE  NOTICE  THAT 

wrinch,  McLaren  &  co. 

HAVE    MOVED    INTO    A    LARGER 
WAREHOUSE  AT 

52  BAY  ST.,  TORONTO 


A  CHILD  CAN  OPERATE  IT 


Mate  Your  Own  Buttons 

WITH  THE 

NEW  DEFIANCE 
BUTTON    MACHINE. 

Makes  all  kinds  of  covered  buttons, 
rim,  half-ball  or  flat,  complete  to 
make  three  sizes  of  button 

$7.50 

Call  or  send  for  samples  of  our  work. 

Defiance  Button  Machine  Co., 

266  Greene  St.,  Cor.  8th  St., 
NEW  YORK,  U.S.A. 


For  WOOLLENS  and  WORSTEDS 
all   Qualities. 

m 


&K.00KSBAK" 


PERMANENT  FINISH 

WILL  NOT  COCKLE 
SHRINK  OR  SPOT 

It^obinson  ft  Mackay 
Dyers  &  Finishers 

LEEDS- — 

ENGLAND 

By  this  Process,  Pieces  Retain   their   Condition 
and  Improve  in  Stock. 


Size  4 

This  is  an  illustration  of  another 

ENGLISH  ^^^   SAFETY 
MADE    (sajonic)      p|N 

r«ADE    MARX 
NICKELED  STEEL  "SKELETON"  IN  4  SIZES. 

Carded  or  Boxed  in  Dozens. 


J.  NIC  KLIN  &  CO., 


Birmingham,  Eng. 
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<% 


GOODS    WELL    KNOWN    ARE    HALF    SOLD 


KLEINERT 


RETURNE 


t^-oKj     DEC  1 1 


KLEINERT 

/marb\ 


STANDARD    BRANDS    OF 


Dress  Shields  and  Hose  Supporters 

SOLD  BY  ALL  THE  LEADING  JOBBERS 

Exclusive  manufacturers  in  Canada  of  the 

"Foster  Front  Pad  Belt  Hose  Supporters 


Patented  December  17,  1900 

"MADE  IN  CANADA" 


fi 


*% 


ETURNED 


KLEINERT 

^9A0f\SS 


I.  B.  KLEINERT  RUBBER  COMPANY 

No.  1  Mincing  Street,  Toronto,  Canada 


^^ARRANU^^ 

KLEINERT 


K.  Ishikawa  &  Co. 

Manufacturers  and  Importers 

VVWVWWVVWWWVWVWWVWWVW 

24  Wellington  Street  West, 

^  ^  TORONTO 


New  Patent  Woollen  Mills 

BOLTON,  ONT.,   CANADA 


MAKERS   OF 


HORSE  BLANKETS 

of  every  description 

Our  Double  Surcingled  Blanket 
Never  Comes  Off 

Our  lined  blankets  are  sewed  every 
three  inches  across  with  double- 
lock  chain  stitch. 

J.  WALSHAW  &  SON,  Props. 
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SPRING  19Q7 

Debenhams  for  Novelties 

Our   samples  for     Spring  and   Summer    1907    are    now    in 

the  hands  of  our  representatives.  We  propose  taking  an  early  opportunity 
to  submit  them  for  your  inspection,  and  we  trust  that  the  result  will  be  to 
our  mutual  satisfaction. 

OUR  COLLECTION  INCLUDES  THE  LATEST  NOVELTIES  IN 

SILKS  RIBBONS  DRESS  GOODS 

CLOTHS  LACES  TRIMMINGS 

DELAINES  VEILINGS,  ETC. 

DEBENHAMS  (CANADA)  LIMITED 

TORONTO 


Sucessors   to    Debenham,    Caldecott  &   Co. 


Old  Bkacb 
Cinens 


LOOK  better, 
FEEL  better, 
WASH  better, 
WEAR  better, 


AND 


ALTOGETHER  GIVE  BETTER 
SATISFACTION 

THAN  ANY  OTHER  MAKE. 

SEE  THEM  AND  COMPARE 
BEFORE  BUYING. 

TRADE 

"OLD  BLEACH" 

MAftK  ON  EVERY  YARD 

R.  H.  COSBIE, 
30  W.  Wellington  St.,  Toronto 

IrisH  Linen  Agency 


SUCCESSFUL 
ADVERTISING 

HOW  TO 
ACCOMPLISH   IT 

Is  a  400-page  treatise  by  a  veteran  ad. 
man. 

Mr.  MacDonald  divides  his  subject  into 

Division  One.         Ad.  Building. 

Division  Two.         Retail    Advertising    all   the 

Year  Around. 
Division  Three.    Special   Features    in    Retail 

Advertising. 

Mail  Order  Advertising. 

Miscellaneous    Advertising 

It  there  isn't  something  in  this  book  tor 
your  particular  case,  then  you  are  in  a  class 
by  yourself. 

The  price  and  other  particulars  of  the  book 
obtainable  easily. 


Division  Four. 
Division  Five. 


MACLEAN  PUBLISHING  CO. 

shelf  is  lO  Front  St.  E„  Toronto 
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(jucwJUd) 

Prints  for  Spring,  1907 

A  Special  Purchase  of 

40,000  Pieces 

enables  us  to  offer  to  the  trade 

31/32-inch  heavy  Print  to  retail  at 
3 1  /32-inch  extra  fine  Print 


10  cents. 

121A  " 


The  prices  of  these  are  as  low  as  ever  notwithstanding  the  heavy 
advance  in  print  cloths. 

Over  800  designs  in  all  colorings  to  select  from. 

The  10c.  Print  is  the  original  standard  heavy  cloth  which  we 
have  been  handling  for  years, 

The  12 lAc.  Print  is  a  superfine  solid  cloth,  good  weight,  glove 
finish,  including  the  best  indigoes  that  will  not  fade,  and  is  con- 
fined to   ourselves  for  Canada. 

Our  travellers  are  now  on  the  road  with  samples. 

It  is  decidedly  worth  while  to  examine   these  goods  before  buy-  j 

ing  as  they  are  Exceptional  Value. 
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OR  Y     GOODS    R  EVI  EW 


MAINLY    ABOUT    OURSELVES 


DEVELOPMENTS  are  noticeable  in  many  sections  of 
The  Review,  but  during'  the  past  year'  one  which 
pr-i  has  received  particular  attention,  and  shows  the 
effect  of  that  attention,  is  the  far  department.  From  a 
modest  two  pages  it  has  attained  to  eight  and  even 
twelve  at  seasonable  periods,  and  gives  every  indication 
of  continuing  its  steady  expansion.  Each  month  stress 
is  laid  upon  fur  conditions  as  to  prices  and  styles,  and 
helpful  suggestions  are  made.  While  the  advertisements 
do  not  include  all  the  representative  and  leading  firms, 
the  list  is  -broad  enough  to  act  as  a  safe  buying  index. 


Careful  attention  by  readers  to  advertising  in  The 
Review — which  we  believe  is  always  given,  for  advertis 
ing  is  essentially  news — discloses  the  fact  that  the  rep 
resentative  firms  in  the  various  branches  of  the  trade  are 
in  our  columns.  This  confidence  in  the  value  of  The  Re- 
view, as  the  best  medium  for  reaching  the  best  class  of 
merchants,  can  be  strengthened  by  the  mere  mention  on 
the  part  of  the  retailer  that  the  ad  of  a  firm  which  he  is 
writing  was  seen  in  this  paper.  Is  it  too  much  to  ask 
you  to  co-operate  with  us  in  this  respect. 

Almost     unconsciously     retailers   form     a      favorable 


Some  Features  This  Month 


Spring  Dress  Goods 

Spring  Carpet  Prices 

Spring  Glove  Prices 

Raincoats. 

Fashions  in  New   York  and  Paris 

Novelties  in  Men's  Wear 

Original  Ideas  in    Window  Display 

New  Show  Cards  Illustrated 

Fourth  Floor  Bargain  Sale 

Sale  at  20  per  cent,  off  Everthing 

Men  and  Methods 

A   Model  Store  Described 

Approved  Methods  of  Stock-taking 

Revision  of  Wholesale  Credit  Terms 


We  aim  to  make  this  department  still  more  interesting, 
and  suggestions  from  our  readers  regarding  the  display 
and  selling  of  furs  will  be  appreciated. 

Every  branch  of  the  trade  is  dealt  with  in  each 
issue,  and  at  seasonable  times  forecasts,  which  have 
heretofore  proven  accurate,  are  made.  This  month  con- 
ditions in  the  raincoat  industry  are  described.  These 
lines  furnish  an  important  and  growing  trade  in  the 
east. 

The  forecast  of  Spring  dress  materials  will  also  be 
found  of  great  value. 


opinion  at  once  of  jobbers  and  manufacturers  who  use 
judicious  trade  newspaper  publicity,  and  feel  that  the 
houses  in  question  are  successful,  progressive  concerns 
that  will  best  look  after  their  interests.  Direct  returns 
in  the  way  of  immediate  orders  are  not  so  numerous  as 
the  cumulative  results  which  follow  persistent  publicity. 
However,  as  the  result  of  advertisements  in  the  Septem- 
ber Review,  Delfosse  &  Co.  tell  us  of  many  direct  in- 
quiries, while  the  Excelsior  Cloak  Co.  are  in  receipt  of 
orders  from  firms  they  have  hitherto  never  opened  ac- 
counts with. 
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PROGRESSIVE   RETAILING 

Individuality  and    Ideas 
Count  —  Better,     Almost 
than  Capital  —  Energy    a 
Necessary  Adjunct. 

THE  basis  for  progress  in  dry  goods,  or,  rather,  upon 
which   progress  is  built,  must  necessarily  be   solid 
qualities     of      character.      Business      depends      for 
its      fullest      success     upon   progress  ;     progress    depends 
upon  the  characteristics  of  the  management   rather  than 
upon  the  amount  of  capital  invested. 

Ideas,  individuality  and  energy  count  for  more  than 
dollars. 

Don"t  let  that  escape  you.  Your  brains  and  muscle, 
your  push  and  good  taste,  are  worth  more  than  dollars 
and  cents. 

Of  course  reliability  must  be  there,  and  perseverance 
—all  these  qualities  are  necessary  to  make  things  go- 
but  the  main  point,  after  all,  that  determines  the  ulti- 
mate end  of  any  business  proposition,  is  the  basic  indi- 
viduality upon  which  the  effort  and  the  institution  de- 
pend. 

Let  us  Sift  It. 

Getting  down  to  plainer  talk,  this  means  that  if  you 
have  great  judgment  of  merchandise  from  a  standpoint 
of  value,  you  are  apt  to  have  the  best  goods  for  the 
money  in  your  locality,  be  it  town,  hamlet  or  city.  If 
you  have  the  best  sort  of  taste  and  know  how  to  let  bad 
goods  alone,  and  buy  the  new  things,  you  are  likely  to 
have  the  prettiest  things  and  most  attractive  stock  as 
well.  These  two  points  are  the  vital  ones  of  your  busi- 
ness. Upon  either  of  them  is  hung  success.  Miss  them 
and  you  carry  on  a  conventional  and  featureless  dry 
goods  business.  The  men  who  have  neither  shrewd 
judgment  on  qualities,  nor  excellent  taste  in  selection, 
build  businesses  which  are  very  easily  assailed  by 
competitors  of  either  of  the  orders. 

If  you  have  got  good  taste,  or  if  you  are  a  good 
judge  of  merchandise  you  can  knock  out,  so  to  speak, 
any  competitor  not  equally  gifted  along  these  lines.  It 
may  take  patience,  it  may  take  time,  but  you  can  do 
things  with  individuality  that  money  is  powerless  to 
accomplish. 

Best  Ability. 

Bring  your  best  ability  to  bear  in  business.  Don't 
try  to  run  your  store  like  every  big  department  store  or 
house.  If  you  are  a  beginner  in  a  large  place,  or  a  med- 
ium-sized man  in  a  small  town,  it  is  wise  for  you  to 
build  your  business  upon  some  particular  quality  and 
not  upon  a  general  claim  for  the  trade  of  the  town. 

These  featureless  business  establishments  are  in  the 
majority.  There  is  room  for  more  of  the  same 
kind  to-day.  Houses  which  make  a  specialty  of  some 
particular  feature  are  much  more  likely  to  be  successful. 

Even  the  great  houses  realize  that  simply  upon  the 
"buy  and  sell"  principle,  their  businesses  lack  that  par- 
ticular magnetism  which  fastens  trade  to  them  perma- 
nently. 

The  only  man  (broadly  speaking)  who  is  succeeding 
to-day  in  showing  a  progressive  form  to  his  business,  is 
the  one  who  attaches  a  special  feature  to  his  plan  of 
merchandizing. 

Scattered  throughout  this  Canada  of  ours  are  large 
and  small  stores  all  managed  upon  similar  principles. 
Assortments  have  a  tendency  to  become  monotonous,  the 
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disposition  to  introduce  new  merchandise  is  frequently 
shunted  to  one  side  to  make  way  for  a  policy  of  so  much 
goods  for  so  much  investment,  dependent  upon  sales. 

The  arbitrary  office  rules  and  management  of  help, 
based  upon  schemes  of  the  most  work  for  the  least 
money,  have  a  tendency  to  bring  these  stores  to  a  ma- 
chine-like position. 

Monotonous  and  Tedious. 

These  conditions  grow  monotonous  and  tedious  to 
the  customer.  The  lack  of  spontaniety  in  the  salespeople 
is  reflected  in  the  lack  of  interest  of  the  customer.  Get 
away  from  this  sort  of  thing  and  keep  away  from  it. 
Individualize  your  business,  however  large  or  small,  so 
that  your  temperament  is  diffused  all  over  the  store, 
your  good  salesmanship  reproduced  in  every  single  mem- 
ber of  the  people  behind  your  counters,  and  your  good 
taste  and  ideas  voiced  and  expressed  by  each  member  of 
your  establishment.  Put  the  stamp  of  individuality  into 
every  line  of  your  advertising,  into  every  sheet  of  your 
notepaper,  into  every  attention  given  to  your  custom- 
ers, into  every  window  display,  into  the  painting  and 
care  of  your  delivery  outfit,  the  fixtures  of  the  store, 
and,  in  fact,  into  every  conceivable  nook  and  corner. 
There  are  many  houses — and  they  are  the  successful  ones 
— in  which  the  scientific  diffusion  of  the  personality  and 
individuality  of  the  master  of  the  house  is  conducted  so 
successfully  that  even  the  low-priced  employer  is  educat- 
ed and  imbued  with  his  spirit.  We  might  cite  instances 
with  which  you  are  familiar  of  men  who  have  provincial 
reputations,  but  you  know  of  men  nearer  home  who  have 
this  personal  magnetism,  the  taste,  conception,  brains 
and  power  of  the  leader  which  is  felt  in  every  nerve  and 
fibre   of  the  business. 

Pays  Well. 

Nothing  is  good  business  unless  it  pays.  The  suc- 
cessful house  is  one  built  upon  paying  principles.  There 
are  big  houses  in  Canada  whose  profits  are  quite  small 
in  comparison  with  the  investment,  the  effort,  the  ex- 
pense, and  the  cares  of  the  establishment.  With  plenty 
of  money  in  hand,  with  ample  buying  power,  their  lack 
of  individuality  forces  them  into  a  condition  which  is 
bound  to  expose  them  to  the  attack  of  the  more  talent- 
ed, if  less  wealthy,  competitor. 


NEW  STORE  IN  PICTON. 

Jamieson  Bros.,  Picton,  Ont.,  have  sold  their  dry  goods 
business  to  Cayley  &  Tanner,  of  Orillia.  The  latter  have 
bought  additional  stock  and  are  conducting  a  clearing 
sale.  J.  J.  Cayley,  one  of  the  partners,  is  well  known  in 
I  ii  ton,  having  been  with  A.  Bristol  &  Son  some  little  time 
avo.  Jamieson  Bros,  were  in  business  for  many  years  and 
had  a  successful  and  honorable  career. 


NAPANEE  STORE  ENLARGED. 

Madill  Bros.,  Napanee,  Ont.,  who  already  have  a  double 
dry  goods  store,  are  renovating  the  adjoining  store  and 
the  three  will  be  connected.  An  entire  new  and  modern 
front  is  being  built  and  the  interior  arrangement  of  de- 
partments will  be  changed  to  suit  new  conditions. 


DRY    GOODS    REVIEW 


JUST  TO  HAND 

LARGE   REPEATS 


All   Prices  and  All  Clans 


Plaid  Dress  Goods 
Venetians  «">  Broadcloths 


Popular  Shades  and   Finishes 
PLEASE   WRITE    FOR    SAMPLES 


SILKS 


In  our  Silk  Department  will  be  found  several  new  and  desirable  lines  in 
Tartans  and  Fancy  Effects  at  very  low  prices  for  immediate  requirements- 
Also  complete   ranges  of  Black  Taffetas,   Indechirable,  and  Peau  de  Soie. 


LINENS 


We  are  making  a  specialty  of  this  department.  At  the  present  time  have 
some  large  Stock  Lots  that  we  purchased  lately,  selling  less  than  manufacturers' 
prices. 

STAPLE     DEPARTMENT    VERY    COMPLETE 


CHRISTMAS  GOODS 


Fancy  Handkerchiefs. 

Umbrellas  and  Parasols  with 
Fancy  Handles  and  Novel  Effects 
in  Ivory,  Wood,  Gold  and  Silver. 


Xmas    Bells  and   Festoons. 
Fancy  Back  and  Side  Combs. 
Box  Lots  of  Assorted  Embroide- 
ries and  Laces.     SPECIAL  SNAPS. 


WASH  GOODS  SAMPLES  NOW  COMPLETE 

We  have  started  manufacturing 

Shirts,  Skirts  and  Wrappers 


AN     INSPECTION     OF    OUR     SAMPLES     WILL    CONVINCE 
YOU    OF   THEIR    VALUES 


BR0PHY-CaINS,   Lmited 


MON 


WHOLESALI 


DRV    GOODS. 


QUICK    SMI 


FRS 
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NO  one  is  original  all  the  time  and  many  not  even 
part  of  the  time  ;  therefore,  do  not  copy  ideas 
from  stores  too  near  home.  It  is  the  man  of  wide 
and  far  vision  who  -copies  best.  He  who  is  too  proud  to 
copy,  but  must  have  everything-  original — the  product  of 
his  own  brain — will  find  he  makes  more  mistakes  than 
the  man  who  adopts  ideas  which  have  stood  the  test  of 
experience  and  have  proved  good  and  profitable. 

Therefore,   before  you   launch   out   into   improvements 
for  the  Fall  decorating,  windows  and  interior,   take  good 


after  opening — for  it  takes  longer  to  fix  than  to  "unfix'' 
—is  to  finish  the  overhead  trims  and  be  ready  for  a  new 
start  with  a  new  trim  for  the  customer. 

Jn  some  stores,  for  overhead  show,  the  same  goods 
are  placed  in  the  same  positions,  on  the  same  supports 
and  positively  never  varied.  Inasmuch  as  customers 
never  care  to  look  where  they  well  know  what  they  will 
see,  the  show  becomes  a  dead  letter — useless  alike  to 
buyer  and  seller. 

Lively  price  signs  should  call   attention  to  new  goods 


Dressed   by  A.   A.   Garon  for  L.    Pacquet,   Quebec. 
Back  Ground  White,  with  Trimmings  of  Strawberry.     Tree  Cut  from  Card-board,    Painted  Green  and  Dusted  with   Diamond 
Dust.     Santa  and  Carriage  Carved  from  Wood,  Painted  in  Natural  Colors,  and  Liberally  Dusted  with  Diamond  Dust. 


notice   what  others   do     and   say,    and  you   will   be     more 
sure  to  get  it  right. 

Beginning  the  Week. 

Each  Monday  morning  is  a  new  point  of  departure 
for  the  weekly  business  journey,  and  every  store  should 
perpetuate  this  idea  as  much  as  possible.  Every  over- 
head trim  should  be  taken  down,  commencing  half  an 
hour  before  closing  time  each  Saturday  evening.  No 
matter  what  that  closing  time  may  be,  there  should  be 
no  shirking  of  this  rule. 

The  first  thing  to     do  Monday  morning,   immediately 


shown  off  to  some  new  advantage  each  week.  Once  work 
your  salespeople  into  the  habit  of  doing  this  and  it  will 
come  natural,  and  in  time  work  to  an  advantage  all  over 
the   store. 

Creative  Ability. 

Average  ability  in  window  and  store  decoration  is 
hardly  sufficient  to  cope  with  the  requirements  of  the 
trimmer  in  October,  1906  ;  that  is,  the  average  ability 
which  relies  solely  on  its  own  resources  for  the  conduct- 
ing of  a  modern,  snappy,  weekly  display,  or,  what  is 
much   better,    a   daily    or   semi-weekly    showing.    Creative 
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John  Knox  Company 

LIMITED 

Wholesale  Dry  Goods, 
HAMILTON,  ONTARIO 


SPRING  SPRING 

— —  WE  ARE  NOW 

i  9  0  7  SHOWING  19  0  7 


PRINTS— English  and  Domestic 
Fancy  Wash  Fabrics 
Ladies'  Whitewear 
Ladies'  Cotton  Hosiery 
Gent's  Balbriggan  Underwear 
Gent's  Cotton  5-Hose 
Canadian  Staples. 


IT  WILL  PAY  YOU  TO  SPEND  A  LITTLE  TIME  WITH 
OUR  REPRESENTATIVE  WHEN  HE  CALLS. 


Our  showing   of  above  lines   is  unique  in   many   respects, 
especially  from  the  fact  that  we  are  offering  only  new  goods. 

Erom  any  view-point  you  like  to  take,  you  will  find  us  forg- 
ing ahead  to  a  larger  business. 

We   ask  your  co-operation,  in   our   endeavor  to  make   this 
House  a  market  worthy  of  your  support. 
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Weir  Wardrobe  System 

PATENTED 

For  the  Economic  and  Scientific 
Handling  of  Men's  and  Women's 
Ready-to-wear  Garments. 

Sectional  Wardrobes— each  complete 
in  itself 

Fitting    Rooms,    Stairways    or    Dummy    Fronts,    all    of 
uniform  style,  size  and  height. 

Capacity  :   High  Boys— in  30  in.  frontage — 50  Suits 
Low  Boys  — 25   Suits  and   26  pairs  odd 
Trousers. 

Hardwood   or    Metal   Roller   Bearing  Slides.      Price  list 
and  catalogue  on  application.      Estimates  furnished. 

Intending  purchasers  are  specially  requested  to 
see  our  Trcuser  Slide  and  8uit  Counters— the 
only  thing  of  the  kind  in  existence. 


Section  of  Modern  Store  Equipped 
with  our  System 


Weir  Wardrobe  Go.  of  Canada, 


Limited 


Head  Office  and  Factory  : 

Mount  Forest,  Ont. 


U.  S.  Factory: 

Mason  City,  Iowa 


SAMPLES 


Woolens,    cloths,    and    all    similar    lines,    are    sold    by 

samples.      It    would    improve    the    appearance,    utility    and 

tonnage  of  your  travellers  to  have  these  samples  put  up  in 

a  loose-leaf  binder. 

WRITE    US   NOW 

Universal  Systems,  Limited 

Toronto ««» Montreal 

Head  Office,  8-IO  Adelaide  St.  W.f  Toronto 
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THE     ART     OF     DISPLAY 


ability — that,  which  brings  now  ideas  out  of  apparently 
nothing — must  always  rank  first,  but  the  ability  to  see 
what  others  are  doing  and  adapt  one's  ideas  to  meet 
the  conditions,  is  a  no  mean  second. 

There  are  two  ways  of  keeping  out  of  the  scrap  heap 
— by  being  a  clever  originator,  and  by  being  clever 
enough  to  manipulate  the  good  features  brought  forth  by 
others  so  that  they'll  fit  your  business  purposes,  and  ap- 
pear more  or  less  original.  Not  that  we  would  have  you 
get  into  the  rut  of  depending  on  others  for  the  develop- 
ment of  schemes  for  business  betterment,  but  if  you've 
not  yet  the  capacity  to  get  into  the  ranks  of  imitative, 
better,  far  better,  that  you  be  in  the  procession,  even 
if  it's  only  as  a  tail-ender. 

Repeating  Window  Events. 
Always  try  to   plan   that     window     trims   associated 
with  selling  events  shall  occur  at  periods  remotely  apart 


Know  When  to  Quit. 

.lust,  here  is  where  many  a  good  thing  is  spoiled  for 
ever.  That  inherent  grasping  for  more  is  a  pitfall  that 
few  have  the  courage  to  avoid.  When  you  stop,  stop 
short,  and  don't  attempt  to  duplicate  the  showing  till 
people  have  had  a  chance  to  forget  about  the  last  one. 
Two  months  is  not  a  bit  too  long  a  period  between 
times.  These  special  occasions  we  speak  of  are  extras — 
the  high  days,  so  to  speak,  when  the  public  are  invited 
and  expected  to  step  up  and  participate  to  a  much  fuller 
extent  than  usual. 

Be  Enthusiastic. 

Let  your  preparations  for  October  window  trim  be 
enthusiastic.  Create  about  the  store  an  atmosphere  <>i 
activity  loaded  with  great  expectations.  Already  you 
are  beginning  to   scent  the  coming  of  early   business     in 


Dressed  by  A.  A.  Garon  for  L.  Pacquet,  Quebec. 

Background  Drapes  of  Terra  Cotta  Velvet  and  Champagne  Cashmere.        Pillars  of  Velvet  with  Louis  XV.  Capitals  of  Gold 

and  Champagne.      Steps  Covered  with  the  Velvet  and  the  rest  of  the  Floor  Covered  with  Pearl  Grey. 

Papier  Mache  Ornaments  Gilded  and  Painted. 


from  each  other.  It  matters  not  what  the  scheme  is, 
nor  how  successful  it  happens  to  be,  at  the  first  sign  oi 
drag  quit.  Shut  it  up  tight  and  be  onto  something  else. 
Not  a  bad  idea  to  take  a  leaf  from  the  book  of  the 
circus  man.  We  don't  believe  much  in  the  circus,  yet  we 
go.  It's  the  same  old  circus— that's  what  we've  said 
ever  since  boyhood — but  we're  there,  and  why  ?  Just 
because  it  happens  once  a  year.  Now  the  conditions  of 
retailing  and  those  of  the  circuis  are  not  analogous,  but 
believing  that  every  passing  event  has  a  merchandizing 
sermon  of  more  or  less  importance,  we  submit  the  mat- 
ter for  what  you  can  get  out  of  it. 


each  department.  Inquiries  for  dress  suitings  and  silks, 
new  coats  and  furs,  with  occasional  buying,  are  follow- 
ing close  on  the  heels  of  each  display  of  the  goods,  and 
is  evidence  sufficient  to  warrant  your  looking  for  a  con- 
siderably increased  Fall  business. 

Your  Plans. 

What  plans  are  you  thinking i  out  to  keep  up  with  the 
"procession  ?"  Who  ever  thought  of  putting  a  girl  from 
the  glove  counter  into  the  dress  department  ?  Yet  it  is 
a  good  (move,  not  to  sell  dress  goods,  but  to  sell  g-loves. 
Every  new  dress  needs  a  pair  of  new  gloves  ;  that's  why 


23 


THE    ART    OF    DISPLAY 


Dry  Goods  Review 


you  have  been  showing  so  many  with  the  suits  in  your 
recent  window  trims.  Then,  why  not  get  into  closer 
touch  and  look  after  the  selling-  when  you  can  have  first- 
hand at  it  ?  We  don't  say  remove  the  glove  department 
next  door  to 'the  dress  goods,  but  we  are  satisfied  that  a 
woman  of  tact — one  who  can  step   in  after  the  dress  sale 


at  this  date  will  scarcely  catch  up  in  the  two  following 
months  of  1906.  Every  customer  should  see  and  hear 
of  many  things  she  did  not  come  down  town  for.  Few 
ladies  will  object  to  being  entertained  by  news  and  in- 
formation of  the  latest  arrivals,  and  an  account  of  how 
you   are   selling  the   very  things  of  which   she  is  likely   to 


Dressed   by  A.    A.   Garon   for    L.   Paquet,   Quebec. 
A  Unique  Window   in  which   the    Display  consists  entirely  of  Church   Articles. 


has  been  made  and  suggest  the  correct  glove  to  wear 
with  the  costume — 'will  sell  lots  of  gloves  that  might  be 
bought  elsewhere.  It's  a  plan  worth  thinking  about  to 
enhance  the  profits  from  your  window  displays.  One 
thing  sure,  it's  easier  to  show  gloves,  and  sell  them,  too, 
when  you  have  the  unmade  dress  material   before  you. 


become   a   purchaser   in   a   very   short   time — perhaps   now, 
if  you  do  your  duty  thoroughly. 

This  is  better  than  newspaper  talk,  because  you  can 
make  suggestions  to  fit  the  occasion,  and  illustrate  them, 
while  she  holds  the  goods  in  one  hand  and  the  price 
ticket   in  the  other.     It  may,   and  does,   pay  to  hire  the 


ETUKNED 


Dressed   by  H.   Robinson  for  R.  McKay  &  Co.,   Hamilton. 
This  Window   was    placed   first    in   the    Easter  Competition  of  the  Dry  Goods  Review. 


This  glove  idea  is  but  one  that  will  suggest  itself  to 
the  bright  salesman  working  in  harmony  with  the  win- 
dow trimmer.  If  your  efforts  during  this  month  do  not 
make  business  stronger  during  the  whole  year  you  have 
lost  some  ..f  its  possibilities.  October  should  be  a  great 
stock-showing  month,    and  the   trimmer  that  falls   short 


newspaperman  to  blow  your  bugle,  and  the  card  writer 
to  say  pert  things,  but  a  note  added  in  harmony  to  their 
clarion  notes  will  always  make  the  music  more  effective. 
With  some  firms,  the  moment  they  hear  that  a  rival 
house  has  successfully  shown  and  advertised  a  line  of 
goods,   causing  more  than  ordinary  comment  with  their 
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window   displays,   etc.,   they   immediately   take   the   train      would     see    some  things   in   new,    reasonable   and   advan 
for  headquarters   to    "hunt    something-   up"    in    the    same      tageous  lig-hts. 


CHRISTMAS    WINDOW.      Stage    with   Painted   Drop    Background.      Cornice,    Wings  and   Pillars  covered  with  Crimson   Felt. 

Arch  and  Branches  Outlined  with  Green  Ribbon,  Foliage  and  Handkerchiefs.     Dolls  on  Stage  as  Orchestra. 

Balance  of   Window  Dressed  with  Goods  Suitable  for  Christmas  Presents. 


line.  When  the  goods  arrive  they  are  displayed  in  the 
windows  and  the  ad  follows  his  rival's  announcement. 
Now  this  would  have  been  all  right  if  the  other  house 
had  not  been  first.  Last  week  the  public  responded 
nobly  to  the  initial  announcement  of  a  seasonable  sale 
of  certain  goods,  but  a  second  call  on  the  same  goods  is 
a  failure. 


A 


TRIMMERS  SHOULD  STUDY  FASHIONS. 

DRY  GOODS  window  trimmer  must  know  the  busi- 
ness—he must  know  goods  and  their  uses,   and  be 
in  touch  with     the     latest  caprice  of  Fashion.     It 
would  be  a  great  benefit  to  many  trimmers  in  Canada  if 
they  would   study   the  trade  papers   and  obtain   a  know- 
ledge of     how     the  fabrics,   trimmings,   etc.,   are     to  be 


Illustration  No.  1. 
Sketch  of  Background  of  one  of  the  Opening  Windows;     Dressed  for  the  Robert  Simpson  Co.  by  H.   Hollingsworth. 

It  only  goes  to  show  that  if  some  dry  goods  people       used.      Judging   from    criticisms    heard,    and   from    what 
would   stop   believing  what   they   know    isn't   true,     they       The   Review  has  seen,   many   trimmers   are   not   alive   to 
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the  fact  that  cream   and    white  laws   are  not   the   trim        braid   trimmings  and  black    laces,    were     on  display,     so 

mings  for  broadcloths,   etc.,   this   Fall.  that  the  proper  accessories  were  easily  obtainable.   Had 

What   would  have  been  a  decidedly     effective     mono-      a  few  pieces  of  the  above  trimmings,  a  few  belts,  hand- 


lllustration   No.  2. 
Sketch  of  Background  of  one  of  the  Opening  Windows;     Dressed  for  the  Robert  Simpson  Co.  by  H.  Hollingsworth. 


tone  window  had  it  not  been  spoiled  by  the  free  use  of 
cream  Venise  laces  and  insertions,  placed  as  if  to  trim 
the  goods,  was  noted  during  the  past  month  in  a  West- 
ern Ontario  city.  The  background  was  pleasing,  and 
the  draping   and  grouping  of   the   fabrics   were   carefully 


bags,  etc.,  and  a  Fall  hat  or  two  been  used,  this  window 
would  have  been  a  winner,  for  it>  would  have  shown  the 
proper  combination  for  a  gown  and  its  accessories.  It 
would  have  been  a  help  to  a  woman  in  choosing  her  Fall 
gown,  and  so  aided  the  sale  of  goods  in  the  various  de- 
partments.    As  it  stood,  we  are  afraid  its  intended  pur- 


Illustration  No.  3 
Sketch  of  Background  of   one  of  the  Opening  Windows;     Dressed  for  the  Robert  Simpson  Co.  by  H.  Hollingsworth. 


studied  out.     The  only  real  defect  was  the  "plastering"       pose  was  defeated  ;    in  fact,  that  in  the  case  of  the  more 
over  all  of  the  laces  spoken  of  above.  critical  customers  trade  was  sent  to  other  stores,  where 

In   another   window   of   the     store     handsome  braids,       the  trimmer  displayed  more  knowledge  and  taste. 
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SKetcHes  of  Opening  Windows 


Backgrounds  of  the   Opening   Windows  Subordinate  to  the 

Display  of  Goods— Not  Extremely  Elaborate,  but 

Practical— Windows    Dressed    by    the    Best 

Trimmers  Artistic  in  a  High   Degree. 

THE  REVIEW,  in  giving-  sketches  of  the  backgrounds 
of  some  of  the  best  opening  windows  seen  in  To- 
ronto during  the  past  month,  believes  that  it  is 
introducing  a  feature  of  the  greatest  practical  benefit  to 
the  many  of  our  readers  who  are  store  decorators,  or 
who  have  charge  of  window  display.  Though,  of  course, 
a  direct  copy  might  be  made  from  the  sketches  given, 
that  is  hardly  the  intention.  The  best  use  that  can  be 
made  of  these  is  as'  a  starting  point  for  the  building  of 
an  individual  display — in  short  they  should  stimulate 
anid  lead  up  to  the  production  of  novel  effects  in  your 
own  windows. 

It  has  been  reserved  for  present-day  retailing  to  uti- 
lize to  the  full  the  value  of  window  dressing.  Now-a- 
days  the  best  trimmers  are  rightly  regarded  as  artists, 
for  of  necessity  their  ideas  of  color  and  form  are  highly 
developed,  and  apart  from  the  benefit  the  merchant  re- 
ceives the  general  public  also  obtains  a  liberal  artistic 
education  from  their  efforts.  Nor  is  the  practical  ne- 
glected in  the  pursuit  of  the  artistic,  for  any  decorator 
will  tell  you  that  his  first  aim  is  to  sell  goods.  No  one 
keeps  a  keener  eye  upon  the  results  obtained  in  a  depart- 
ment than  the  man  who  has  dressed  the  window  display 
for  it. 

To  enable  as  many  departments  as  possible  to  share 
in  the  benefit  of  the  windows,  trimmers  so  design  their 
backgroimds  as  to  serve  for  the  displaying  of  many 
lines.  Thus  the  background  showing  a  harvest  scene, 
sketched  in  illustration  No.  1,  was  put  in  first  as  the 
opening  millinery  window.  Next  it  formed  the  back- 
ground of  a  monotone  window  in  blue,  which  was,  per- 
haps, the  most  effective  of  the  series.  During  the  sec- 
ond week  of  the  Exhibition  there  was  an  art  pottery 
display  in  the  window,  and  later  it  was  dressed  with 
black  broadcloths. 

The  sketch  of  the  window  does  not  show  a  trail  of 
Autumn  leaves  that  is  used  to  break  the  stiffness  of  the 
line  at  the  top  of  the  panels,  and  which  wanders  down 
over  the  curtain  drape  at  the  corners.  The  color  scheme 
is  grey-blue,  tans  and  browns.  The  panel  frames  are 
cut  out  of  lumber,  and  covered  with  golden-brown  felt. 
The  landscape  is  a  wall  paper  border,  showing  a  harvest 
field  and  trees  in  the  distance,  against  a  grey-blue  sky. 
The  curtains  are  of  art  silk  in  exactly  the  sky  tint, 
with  an  art  nouveau  pattern  in  a  darker  shade.  The 
floor  of  the  window  is  covered  with  the  same  felt  as  the 
frames  of  the  panel.  The  fanciful  medallion  is  sawn  out 
of  light  lumber,  and  is  also  covered  with  the  felt,  and 
wreathed  with  Autumn  leaves  and  berries.  The  centre 
oval  frames  a  colored  fashion  poster.  The  idea  of  using 
wall  paper  is  a  new  one,  and  one  that  is  capable  of  fur- 
ther development. 

Illustration  No.  2  shows  a  splendid  background  for 
a  suit  or  costume  window.  The  fan-shaped  affairs  that 
the  vine  climbs  over  can  be  had  from  any  florist,  as  they 
are  used  for  supporting  climbing  plants.  Those  utilized 
in  the  window  were  painted  white,  but  would  be  exceed- 
ingly handsome  if  gilded.  In  the  window  shown  these 
stands  were  ranged  against  dark  oak  panelling,  but,  Mr. 
Hollingsworth  says,  a  much  better  effect  might  have  been 
obtained  if  the  panelling  had  been  covered  with  apple- 
green  or  buff  felt. 

The  most  original  of  the  three  windows  was  the  one 
shown  in  illustration  No.  3.     The  effect  was  just  a  little 
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No.  266 — This  is  a  very  useful  stand 
for  the  display  of  Shoes,  Leather 
Goods,  Neckwear,Gloves,  etc.,  made 
with  either  flange  or  base  extension, 
12  to  20  inches. 


Cut  Book 
Page  No... 

No.  298— Coat  hanger,  made  of  best 
wood.     Prices  on  application. 

We    manufacture    numerous    other 
stands  and  our  prices  are  right. 

SEND  FOR  ILLUSTRATED  CATALOGUE 


TORONTO  BRASS  MFG.  CO. 

17  19-21  Temperance  St.,  TORONTO 


y 

3t 
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Make  Your  Windows  Sell 
The  Goods 


Store  decorations  bring  the  shoppers 
with  money.  We  carry  al!  kinds  of 
store  and  house  decorations,  also  carni- 
val goods,  as  well  as  Japanese  Lanterns 
and  Parasols. 

PAPER  CHRYSANTHEMUMS 
$3.75  PER  GROSS 

We  carry  a  full  line  of  Palms,  Trees, 
and  Artificial  Flowers,  also  all  kinds  of 
Autumn  and  Grape  Vines.  Write  for 
our  three-colored  catalogue,  it  is  yours, 
free  of  charge. 


The  Botanical  Decorating  Go.  (mo 

271  Wabash  Ave.,     CHICAGO,  ILL,  U.S.A. 
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WE  ORIGINATE, 

manufacture  and  promptly 
supply  everything  we  ad- 
vertise. 

As  the  oldest,  largest  and 

only  complete  house  in  the 

display   form    and  fixture 

line,  we  are  in  a   position 

to  do  this.      Our  Cuts 

)      are    made    from    Our 

Goods.  Originality  is  a 

rare     quality    and    in 

this    respect    we     are 

unique. 

Write  for  particulars  of  our  new 
form  models  for  1906 

Catalogue  Mailed  upon  Application. 

J.R.  Palmenberg's 

Sons 

Suit  Form  No.  bo  P. 
Factory       710  BROADWAY,  NEW  YORK,  U.S.A. 

I-97  W.  Third  St.  (ESTABLISHED  over  50  YEARS 
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READY-TO-WEAR  FIXTURES 

HELP  TTOUR   CLOAK  TRADE  THIS  FALL 
WITH  THESE  SELLING  AIDS 

Circular  Cloak  Racks,  holding  40  or  more  gar- 
ments, 66  inches  high  ;  diameter  of  30,  34  or  36 
inches.  Steel  pivot  gives  smooth  action  of  top. 
Ask  for   prices. 

Latest  Coat,  Suit  and  Skirt  Hangers. 

Ask  for  sample  of  the  new  Curved  Shoulder 
Coat    Hanger. 

Catalogue  of  complete  line  of  Wax  Figures,  Bust 
Forms,  and  all  Brass  and  Nickeled  Fixtures,  is  yours 
for  the  asking. 

DELFOSSE  &  CO. 


5  HERM/NE  ST.        (near  Craig) 


MONTREAL 


♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 
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DRY  GOODS  REVIEW 

has  enquiries  from  time  to  time  from  manufacturers  and  others 
wanting  representatives  in  the  leading  business  centres  here 
and  abroad. 

Firms  or  individuals  open  for  agencies  in  Canada  or 
abroad  may  have  their  names  and  addresses  placed  on  a 
special  list  kept  for  the  information  of  enquirers  in  our  various 
offices  throughout  Canada  and  in  Great  Britain  without 
charge. 
Address  i   Business  Manager. 

Dry  Goods  Review, 

Montreal  and  Toronto. 


fantastic,  but  was  decidedly  striking.  Mirrors  were  used 
as  the  background,  and— edged  with  lengths  of  crepe 
paper— green,  crimson  and  yellow  pasted  onto  a  tape. 
At  each  corner  a  springy  piece  of  wood  was  bent  and 
kept  arched  by  a  wire,  and  used  as  a  foundation  for 
more  strips  of  paper.  A  wreath  of  Autumn  leaves  went 
round  the  tape  and  over  the  bent  pieces  of  wood. 

Another  splendid  window  seen  while  openings  were 
on  was  a  monotone  in  green  broadcloths.  Over  the  top 
of  the  oak  panelling  was  stretched  as  a  border  a  piece 
of  Empire  green  plush  dotted  at  regular  intervals  with 
coiled  ermine  skins.  Ermine  skins  were  used  also  to 
trim  the  drapes,  the  whole  forming  a  rich  and  extensive 
display.  This  window  was  dressed  by  Mr.  Apted  for  the 
T.  Eaton  Co. 


T 


THE  REVIEW'S  WINDOW  CONTEST. 

HE  window  which  was  awarded  first  premium  in  the 
competition  which  we  conducted  in  the  Spring, 
was  dressed  by  H.  Robinson,  for  R.  McKay  &  Co., 
Hamilton.     It  is  illustrated  this  month. 

The  size  of  this  window  is  7  x  IS  feet. 

The  background  and  floor  is  of  dark  red  velour  plush. 
The  upper  background  and  drop  curtains  are  a  floral 
effect  painted  on  white  book  muslin  and  cut  with  ragged 
edge  as  stage  scenery. 

The  frame  work  of  this  window  is  a  fence,  made  of 
light  lumber  and  painted  white. 

Natural  grapevine  with  artificial  pink  roses  and 
leaves  twisted  on,   twine  around  top  of  window. 

The  painting  and  artificial  roses  gave  a  very  natural 
effect. 

In  the  centre  of  window  was  a  cross  and  arch  made 
of  Easter  lilies,  with  a  wreath  of  violets  thrown  over 
the  cross.  On  the  two  small  posts  at  each  end  of  win- 
dow was  an  electric  flower  basket,  each  bunch  of  flowers 
containing  a  small  electric  bulb.  On  each  picket  of  the 
fence  was  an  Easter  lily  and  a  small,  frosted  electric 
light.  The  effect  was  very  pretty  at  night,  but  does  not 
show  in  photo. 

The  goods  displayed  were  Easter  novelties  in  ribbons, 
belts,  collars,   neckwear,  leather  bags,   etc. 

The  two  forms  were  draped  with  allover  lace.  Rib- 
bons were  draped  on  stands. 

The  letters  that  form  the  word  Easter  were  cut  out 
of  paper  and  covered  with  gold  flitters. 

The  window  had  been  disturbed  somewhat  before  the 
photo  was  taken. 


THE  COATES  MFG.  CO. 

THE  COATES  MFG.  CO.,  of  Canada,  Limited,  have 
decided  to  locate  their  works  and  head  office  in 
Peterboio.  The  company  has  a  capital  of  half  a 
million  sterling,  and  will  undertake  the  Canadian  develop- 
ment of  the  business  of  an  Old  Country  concern.  Opera- 
tions will  comprise  the  manufacture  of  carpets,  art  pub- 
lications and  certain  branches  of  engraving  work.  Henry 
'Coates,  of  Perth,  Scotland,  is  president,  and  Joseph  Duii- 
woodie,  vice-president  and  geneial  manager,  of  the  com- 
pany. Henry  Coates  is  a  son  of  the  late  Andrew  Coates 
of  Paisley,  Scotland,  one  of  the  founders  of  the  world- 
famous  J.  &  P.  Coates,  thread  manufacturers. 


FAILURES  IN  AUGUST. 

Canadian  failures  in  August  numbered  76,  with  liabili- 
ties of  $369,562,  as  against  113  failures,  with  liabilities 
of  $880,329  in  August  a  year  ago,  decreases  respectively  of 
32  and  58  per  cent. 
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Lamson  Perfection  Cable  Cash  Carrier 


Serves  any  number 
of  floors  from  one 
cash  desk. 

Hundreds  of  users 
testify  to  its  excel- 
lence. 


Write  for  particulars  .  .  . 

Lam  son  Consolidated  Store  Service  Co.,   126  Wellington  street  west,  Toronto,  Ont. 


ONE   OF   OUR    NEW 


STORE 
FRONTS 


WITH 


LUXFER  PRISM 


TRANSOMS 


and 


PATENT 

TRANSPARENT 
PLATE  GLASS 
CORNERS 


i-runi  or   Wholesale  Drug  House,  Montreal 

WRITE   OR    SEE   US   FOR   FULL    INFORMATION 


LUXFER  PRISM  CO.,  Limited  -  TORONTO 


BRITISH    AMERICAN    DYEING    CO. 


The  Largest  and    Best 
Equipped 

DYE  WORKS 

In  the  Dominion 

SEND    FOR    PRICE    LIST 


GOLD   MEDALLIST   DYERS 


JOSEPH   ALLEN,  Manager 


Dress  Goods,  Cloths,  Tweeds,  Drills,  Ducks,  Cottons  and  Velveteens,  Hosiery 
Yarns,  Gloves,   Braids,  Etc. 

DYED,   FINISHED  AND  PUT  UP 

AL80 

Feathers,  Silks,  Velvets,  Ribbons,  Lace,  Etc. 


MONTREAL,  TORONTO,  OTTAWA,  QUEBEC 


Unequaled 
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SOME      EXCELLENT      SHOW      CARD      SAMPLES 


- 

Check 

: 

KDjiJICTIIII 

fTi^sT  ftpon. 

_  ■  • 

AS  an  adjunct  to  the  dis- 
play of  merchandise, 
the  value  of  show 
cards  has  been  established 
with  an  emphasis  that  ad- 
mits of  no  argument.  From 
a  limited  field  their  use  has 
extended  to  the  majority  of 
retail  houses — the  large  city 
establishment  down  to  the 
general  store  in  the  small 
towns   and  villages. 

Show    cards    have    improv- 
ed with  the  advance  in    the 


window  trimmer's  art. 
Their  purpose  is  to  supple- 
ment the  striking  arrange- 
ment of  goods  in  attracting 
the  public  eye,  and  they 
must  be  in  harmony  with 
their  surrounaings. 

The  Review  reproduces 
herewith  some  of  the  cards 
used  by  the  Robert  Simpson 
Co.  at  the  opening  of  their 
Fall  season.  They  are  the 
work  of  R.  H.  Bloxam. 
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LATE  THOMAS  TRIMBLE. 

Thomas  Trimble,  of  Montreal,  died  at  the  General 
Hospital  there  after  a  short  illness  with  Bright's,  dis- 
ease. The  deceased  was  born  in  Ireland  in  1836,  and 
came  to  Canada  with  his  parents  some  ten  years  later, 
settling  in  i  Port  Hope,  Ont.  Going  to  Montreal  in  1861 
he  engaged  in  the  dry  goods  business  with  J.  G.  Mc- 
Kenzie  &  Co.,  and  remained  with  them  for  many  years. 
He  had  become  the  principal  buyer  before  leaving  the 
firm  to  become  a  partner  with  Mclntyre,  French  &  Co. 
He  retired  for  a  time,  but  resumed  business  again,  as  a 
manufacturers'  agent.  lie  was  unmarried  and  leaves  no 
near  relatives. 

Personally  Mr.  Trimble  kept  up  the  tradition  of  his 
race,  and  his  stories  and  personal  war  experiences  were 
always  welcome  to  those  in  the  trade. 


AUSTRALIAN  TRADE. 

AUSTRALIA'S   trade  expansion   during  the  past  has 
been   of   a  very   satisfactory  nature.     Her  exports 
increased  by  more   than  $25,000,000   and  her     im- 
ports by  only  about  $5,000,000.     The  aggregate  imports 
for  1905  amounted     in    value   to  $186,887,178,   of  which 


states  showed  an  increase  of  206,290  bales  and  New  Zea- 
land a  decrease  of  1,580  bales  from  the  previous  season, 
the  net  increase  for  Australasia-  being  204,710  bales.  The 


$7,569,772  was  gold  and  specie  and  $179,217,556  foreign 
merchandise.  The  imports  included  apparel  and  all  de- 
scriptions of  dry  goods,  $48,364,834;  machinery,  except 
agricultural,  $7,523,989,  and  manufactures  of  metals, 
$12,956,905.  The  aggregate  exports  were  valued  at 
$276,175,549.  The  exports  of  merchandise  show  an  in- 
crease of  $25,213,799  over  those  of  1904,  and  the  ex- 
ports of  gold  and  specie  a  decrease  of  $28,809,520,  mak- 
ing a  net  decrease  from  the  record  of  1904  of  $3,595,721. 
Among  individual  exports  wool  stands  at  the  head  with 
a  total  value  of  $96,464,814,  or  an  increase  of  $13,139,- 
287.  Wheat  and  flour  show  a  record  of  $26,045,640,  a 
decrease  of  $3,592,640;  but,  owing  to  the  development  of 
the  flour  export  trade,  the  value  of  flour  itself  increased 
by  $1,946,600.  The  exports  of  flour  amounted  to  158,- 
333  tons,  of  the  value  of  $5,895,1140,  against  104,948 
tons,  valued  at  $3,928,234,  in  1904.  It  is  reported  that 
the  bulk  of  this  increase  went  to  the  Far  East,  owing 
to  the  boycott  of  American  flour  there. 

Exports  of  Wool. 

Exports  of  wool  from  Australia  from  July  1,  1905, 
the  beginning  of  the  present  season,  to  January  31, 
1906,  amounted  to  1,384,378  bales.     The  five  Australian 


bulk  of  this  wool  was  exported  to  England  and  the  con- 
tinent of  Europe.  The  shipments  to  the  United  States 
closed  with  a  record  of  53,052  bales.  Compared  with 
73,121  bales  the  previous  season,  this  shows  a  decrease 
of  20,069  bales.  The  opening  date  for  next  season  at 
Melbourne  has  been  fixed  for  October  8,  which  is  ten 
days  earlier  than  sales  began  last  year. 

This  alteration  has  been  made  for  the  purpose  of 
spreading  the  sales  over  a  longer  period,  in  view  of  the 
rapidly  increasing  quantities  of  wool  being  sold  in  the 
Australian  markets,  instead  of  in  England,  where  large 
quantities  were  formerly  put  up  at  auction.  More  than 
1,000,000  bales  have  been  sold  in  the  local  markets  this 
season,   which  exceeds  all  previous  records. 


FIRE  IN  COTTON  MILL. 

Damage  to  the  extent  of  $7,000  was  caused  by  a 
blaze  which  broke  out  in  one  of  the  electric  towers  of 
the  mill  of  the  Dominion  Cotton  Co.,  East  Notre  Dame 
and  Desery  streets,  Montreal,  on  September  5.  The 
blaze  started  in  the  top  of  the  tower,  above  the  roof  of 
the  mill,   where  the  electric  wires  run  into   the  building 


from  the  street,  and  in  less  than  five  minutes  the  wood- 
work was  all  afire.  A  couple  of  streams  of  water  were 
sufficient  to  extinguish  the  blaze. 
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Cotton  StillUfting  in  U.S. 


Exports  Last  Year  Crossed  the  $400,000,000  Mark— China 

Best  Customer  for  Manufactured,  and  Britain 

for  Raw. 

1 1  •->  OTTON  is  king  in  the  export  record  of  the  United 
\_s     States  for  the  fiscal  year  just  ended."     This  is 
the   introductory   sentence   of     a     statement   re- 
cently    issued    by    the    Department    of    Commerce     and 
Labor  at  Washington.     Continuing,  the  statement  says  : 
"The   total    value     of   raw   cotton  exported  for     the 
first  time  crossed. the  $400,000,000  line  and  exceeded    by 
far    the   value   of  any    other   article   of   merchandise    sent 
out  of  the  country.     The  exports  of  breadstuffs    of     all 
kinds    aggregated   but   $186,000,000,    those    of   provisions 
but  $221,000,000,   and   those   of   iron   and   steel   manufac- 
tures but  $161,000,000. 

"The  value  of  cotton  exported  has,  during  the  last 
five  years,  increased  very  rapidly.  It  was  not  until  1901 
that  it  crossed  the  $300,000,000  line  and  in  a  short  five 
years'  period  it  has  shown  an  increase  of  about  thirty- 
three  per  cent.  This  growth  is  due  in  part  to  an  in- 
crease in  the  quantity  exported,  but  in  part  also  to  the 
advance  in  price. 

"The  exportation  of  manufactured  cotton  was  also 
larger  in  1906  than  in  any  earlier  year,  aggregating 
practically  $53,000,000  against  $50,000,000  in  1905,  and 
$22,500,000  in  1904.  The  growth  in  exports  of  manu- 
factured cotton  has  been  quite  as  striking  as  that  of  the 
raw  material. 

"Europe  is,  of  course,  our  principal  customer  for 
raw  material.  The  United  Kingdom  took  last  year 
$177,000,000  worth,  Germany  $101,000,000,  France  $45,- 
000,000,  and  Italy  but  $27,000,000,  while  the  other  coun- 
tries of  Europe  took  about  $32,000,000  worth. 

"Japan  is  also  a  customer  for  our  raw  cotton,  but 
very  irregular  in  quality  bought,  since  she  only  buys 
largely  of  American  cotton  when  prices  are  low,  relying 
upon  India  and  China  in  years  when  American  prices  are 
high.  The  value  of  cotton  exported  to  Japan  in  the 
fiscal  vear  1906  was,  in  round  terms,  $8,000,000;  in  1905, 
$17,000,000,  and  in  1904  less  than  $3,000,000. 

"In  manufactured  cotton  China  is  by  far  our  largest 
customer.  The  total  value  of  all  cotton  manufactures 
exported  in  the  fiscal  year  1906  was  as  above  indicated, 
$53,000,000,  in  round  terms,  of  which  about  $30,000,000 
went  to  China.  Practically  all  of  the  cotton  goods  sent 
to  China  were  in  the  form  of  cloth,  total  value  of  cot- 
ton cloths  exported  to  China  in  the  year  being  $29,641,- 
188,  and  of  other  cotton  goods,  $172,887. 

"The  exports  of  cotton  cloths  to  China  in  the  fiscal 
year  1906  exceeded  both  in  quantity  and  value  those  of 
any  other  earlier  year,  the  value  in  1906  being  about 
$2,000,000  greater  than  in  1905,  and  the  number  of  yards 
about  24,000,000  greater  than  in  1905.  China's  rank  as 
a  purchaser  of  American  cottons  is  indicated  by  the  fact 
that  of  the  711,000,000  yards  of  cotton  cloths  exported 
in  1906,  498,000,000  went  to  China,  while  about  133,000,- 
000  yards  went  to  the  American  countries  south  of  the 
United  States,  and  25,000,000  to  Asia,  other  than  China, 
and  Oceania." 


CAN   WOOL  GET   TOO   DEAR? 

THE  cry  seems  to  be  a     universal     one     in  manufac- 
turing circles  that  wool  is   too   dear  to  be  of  any 
good,    both    spinner    and    manufacturer    as    well    as 
the  buyer  of  the  fabric  uttering  the  same  complaint.  The 
price  of  wool  undoubtedly  determines  what  the  cost  will 
be   of  tops,   yarns,   pieces,   and   made-up   fabrics;    and   we 
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ow 

ARE  MADE  WITH  THE 

FOUNTAIN  AIR  BRUSH 

WRITE    FOR    CATALOG. 

THAYER  &  CHANDLER, ! 


60-164  W.  Jackson  Boulevard 

CHICAGO 


Advertise  Your  Own  Store  By 
inexpensive  Signs,  Tickets  and 
Show  Cards. 


We  supply  these  specially  adapted  to  your  store. 
They  work  both  day  and  night  for  you. 
They  draw  customers  your  way  and  hold  them. 
They  give  the  impression  that  you  and  your  store 
are  all  right. 

72-page  catalogue  yours  for  the  asking 


THE   M ARTEL- STEWART   CO., 
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never  heard  such  a  strong,  persistent,  and  unanimous 
wail  as  what  comes  from  everyone  handling  the  material 
after  it  leaves  the  warehouse  of  the  wool  merlhant.  All 
alike  say  they  cannot  get  back  their  own,  and  there  is 
no  little  truth  in  the  declaration.  We  have  lately  had 
the  privilege  of  going  through  quite  a  heap  of  men's 
wear  fabrics,  and  the  prices  named  show  very  little  dif- 
ference from  what  ruled  when  wool  was  not  half  the 
price.  The  wool-grower  will  say  that  when  the  raw  ma- 
terial, was  cheap  manufacturers  must  then  have  been  do- 
ing very  well.  No  doubt  some  did  very  -veil  if  they 
kept  their  machinery  going,  but  at  that  time  it  was 
with  difficulty  that  this  could  be  done  with  both  spindles 
and  looms.  Standing  machinery  always  means  a  loss, 
so  in  many  cases  cheap  material  had  to  make  up  for  a 
little  deficiency  in  other  quarters.  Any  one  conversant 
with  Yorkshire  manufacturing  conditions  knows  that  the 
majority  are  content  to  keep  going  their  factories  on 
"mill  profits"  alone. 

To-day  the  difficulty  is  not  inability  to  run  their 
spindles  and  looms,  but  to  get  "warp  and  weft"  at  any- 
thing like  a  reasonable  price.  These  high  prices  are 
handicapping  worsted  people  in  particular,  because  they 
cannot  resort  to  adulteration  as  can  the  woolen  people. 
We  have  yet  to  see ,  a  piece  of  solid  worsted  indigo  serge 
that  has  been  made  from  a  combination  of  worsted  and 
cotton;  but  in  worsted  coatings  it  is  a  common  thing  to 
get  a  cotton  warp  and  a  worsted  weft,  and  sometimes 
vice  versa.  The  method  followed  by  manufacturers  is  to 
use  a  certain  cork-screw  or  diagonal  weave  that  will 
throw  all  the  worsted  warp  on  to  the  surface,  putting 
the  cotton  weft  at  the  back  of  the  cloth.  This  is  a 
practice  largely  adopted  in  the  production  of  ladies' 
dress  goods,  and  it  enables  the  manufacturer  to  produce 
a  stylish  article  at  a  reasonable  price. — Dry  Goods  Re- 
cord. 
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A  Big  Seller 


Registered 

U/1DERWBAR 

YA/E    last     month     called     your     attention    to     our 
"HygeiarT     brand  in  a  general  way. 

*H  We  now  wish  to  draw  your  attention  to  a  special 
knitted  "Hygeiah"  Waist*  we  have  made  up  for 
children  of  all  ages,    No.  485. 

TJI  Every  wholesale  house  can  show  you  this  waist. 
Til  Our     advertising      is      producing     friends      for     all 

"Hygeian"  goods. 

Til  Travellers     and    letter    orders    specify  "HygeiarT 
when   ordering    underwear    and    are    sure   of  satisfying 
their  customers. 

MADE    IN    CANADA    BY 

EAGLE  KNITTING  CO., 

LiniTED 

HAMILTON,  CANADA 
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Knitted  Goods 

Hosiery 

_                  I  Indprwfftr 

Golfers 

Underwear 


Fall  Season  has   Been   a   Record   One— Some   Jobbers   say 

They  are  Unable  to   Get  Deliveries — Spring  Samples 

Now  Being  Shown. 

AS  the  Fall  season  advances  the  trade  are  beginning 
to  notice  what  an  excellent  year  1906  has  been, 
and  is  likely  to  be  to  the  end.  Everywhere  there 
is  an  optimistic  feeling,  due  to  the  excellent  business 
which  is  being  done,  although  it  was  thought  in  the  first 
place  that  trade  would  be  rather  limited  than  otherwise. 
Retail  merchants  are  at  the  height  of  their  Fall  season 
at  present,  and  almost  without  exception  are  pleased 
with  the  volume  of  sales.  Very  few  of  them  but  can  say 
this  year's  business  is  ahead  of  that  transacted  in  1905. 

Claim  Deliveries  are  Poor. 

As  far  as  the  jobbing  trade  is  concerned,  the  Fall 
season  is  practically  over,  'but,  nevertheless,  there  is  still 
considerable  business  being  done  by  them.  One  house, 
speaking  to  The  Review,  said  that  their  season  was  be 
ing  long  drawn  out  owing  to  the  difficulty  they  had  in 
obtaining  delivery  from  the  mills.  In  this  particular 
instance  orders  had  been  placed  with  the  manufacturer 
in  December,  1905,  and  January,  1906,  for  goods  to  be 
delivered  in  June  of  this  year.  Up  to  the  present  the 
jobber  has  been  unable  to  secure  them. 

Merchants  Apparently  Not  Loaded. 

It  will  be  remembered  that  there  was  considerable 
talk  the  latter  part  of  last  Winter  relative  to  the  poor 
showing  underwear  would  make  in  190'6-07,  owing  to  the 
mild  weather  that  had  prevailed.  Very  few  there  were 
who  did  not  predict  a  practically  flat  season  for  this 
Fall  and  next  Spring.  Merchants  were  said  to  be  loaded 
with  their  Fall  and  Winter  goods,  which  they  were  un- 
able to  dispose  of  on  account  of  the  weather  conditions. 
However,  from  the  present  situation  it  is  evident  that 
there  are  not  many  in  the  trade  who  have  large  stocks 
carried  over.  Business  took  a  spurt  towards  the  close 
of  the  season,  which  was  made  possible  by  the  spell  of 
cold  weather.  Then  the  Fall  trade  so  far,  in  retail  cir- 
cles, has  been  particularly  good,  according  to  all  re- 
ports. It  w  ill  thus  be  seen  that  shelf  stocks  could  not 
be  heavy,  and,  consequently,  the  average  merchant  found 
it  necessary,  and  a  wise  policy,  to  prepare  for  the  pres- 
ent season  by  placing  good  orders. 

Higher  Prices  D:d  Not  Scare  Buyers. 

In  spite  of  the  high  prices  trade  has  been  heavy  since 
the  beginning  of  the  season.  Merchants,  finding  there 
was  no  help  for  it,  came  into  the  market  and  took  up 
goods  at  the  high  prices  which  the  mills  found  it  neces- 


sary to  ask  owing  to  the  state  of  raw  material  markets. 
At  the  present  time  ruling  figures  are  from  10  per  cent, 
to  15  per  cent,  above  those  which  were  demanded  at  the 
time"  travelers  first  went  out  for  the  Fall. 

What  Has  Been  Selling. 

Since  trade  has  begun  in  earnest  it  has  been  noticed 
that,  in  ladies'  lines  particularly,  the  finer  ribbed  goods 
have  been  more  in  demand  than  formerly.  A  good  many 
more  whites  and  Egyptian  yarn  garments  are  being  sold. 
In  men's  goods  trade  keeps  pretty  well  along  staple 
lines,  a  condition  which,  owing  to  the  conservatism  of 
the  average  man,  manufacturers  do  not  try  to  break  by 
introducing  new  ganments.  Combination  suits  for  both 
sexes  have  been  selling  very  well.  In  the  States  at  the 
present  time  these  garments  are  extremely  popular,  the 
trade  being  able  to  dispose  of  very  large  orders  in  this 
line.  As  the  suit  becomes  better  known  it  will,  of 
course,  be  subjected  to  better  sale  in  Canada. 

Better  Lines  in  Request. 

A  noticeable  fact  this  season,  and  one  worthy  of  con- 
sideration, is  the  increased  demand  for  the  better  quali- 
ties in  underwear.  Where  formerly  many  merchants  felt 
inclined  to  take  only  such  goods  as  might  be  classed  un- 
der the  heading  of  sure  sellers,  they  are  now  willing  to 
place  an  order  for  a  supply  of  the  better  or  higher  grade 
goods.  While  this  action  on  the  part  of  retailers  has 
been  more  or  less  noticeable  for  a  couple  of  seasons 
past,  it  is  only  this  year  that  it  has  caused  remark  in 
jobbing  circles.  In  many  cases  the  initial  orders  were 
small,  but  they  augur  well  for  the  future. 

Better  Than  Last  Fall. 

One  buyer  for  a  large  Montreal  house,  when  ap- 
proached by  The  Review  and  asked  how  he  found  trade 
this  year,  was  very  enthusiastic.  "The  business  we  have 
done  is  certainly  away  above  that  transacted  last  year 
during  the  corresponding  period.  It  is  true  many  were 
of  the  opinion  that  trade  would  be  very  small  owing  to 
merchants  being  forced  to  carry  over  large  stocks  on 
account  of  the  unfortunate  weather  conditions  last  Win- 
ter, but  it  has  been  shown  by  the  size  of  orders  received 
by  jobbers  that  any  alarm  felt  was  quite  unnecessary. 
As  far  as  our  house  is  concerned,  I  may  say  that  such  a 
thing  as  merchants  being  handicapped  on  account  of 
carried-over  stocks  is  unknown  to  us,  if  we  are  to  judge 
by  the  size  of  orders  received.  It  is  quite  true  that 
there  is  a  greater  request  for  goods  of  better  quality 
than  formerly.  We  notice  it  in  orders  which  have  come 
to  hand.  Of  course  popular-priced  lines,  take  for  in- 
stance the  $2.25  and  $4.50  ladies'  underwear  lines,  have 
been  in  excellent  demand  as  usual.     In  fact  we  have  sold 
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UNDERWEAR  CO 


Manufacturers  of 


Ladies',  Children's  and  Men's 


High  Grade  Ribbed  Underwear 


Also   a   Full   Range  of 


Ladies*  and  Children's  Fine  Hosiery 
MEN'S  FINE  HALF  HOSE 


W/E  beg  to  announce  that  our  representatives 
are  now  on  the  road  with  a  full  line  of  Ladies', 
Children's  and  Men's  Ribbed  Underwear,  also  a  full 
range  of  Ladies'  and  Children's  Fine  Ribbed  Hoisery 
and  Men's  Fine  Half  Hose.  We  would  ask  you  to 
defer  placing  orders  until  you  have  examined  our 
samples. 

Yours  Very  Truly, 


REPRESENTATIVES: 

ONTARIO — W.  H.  Sheppard,  Myles  Bid.,  Hamilton 

QUEBEC— L.  A.  Prevost,  232  McGill  St.,  Montreal 

MANITOBA— E.  H.  Taafe,  Scott  Block,  Winnipeg 

BRITISH  COLUMBIA— P.  C.  Small,  Belding 

Chambers,  Vancouver 

MARITIME   PROVINCES  — T.  A.  Woodill. 

70  Granville  St.,  Halifax,  N.S. 


PEERLESS  UNDERWEAR  CO. 


MYLES  BUILDING 


HAMILTON 
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more  of  these  goods  than  ever  before,  but  then,  again, 
we  notice  that  there  is  an  increased  demand  for  Scotch 
wool  goods,  which  are  sold  from  $6  to  $12.  Other  more 
expensive  lines  are  noticed  to  be  in  greater  demand  also, 
but  it  is  not  necessary  to  mention  any  other  goods  to 
illustrate  the  point." 

Travelers  Out  for  Spring. 

Travelers  are  now  on  the  road  for  Spring,  and  it  is 
up  to  the  merchant  to  decide  what  he  is  going  to  do 
during  the  Spring  and  Summer  of  1907. 

It  cannot  very  well  be  said  that  lines  showing  pre- 
sent any  feature  worthy  of  particular  note.  Regarding 
the  offerings,  however,  it  might  be  said  that  the  range 
is  much  larger  than  it  has  been  in  previous  years.  The 
Summer  goods  arc  of  a  better  finish  than  ever  before. 
There  is  a  great  variety  in  the  samples  shown,  more 
fancy  trimmed  vests  being  noticed  than  in  years  past  in 
ladies'  lines.  Men's  goods  are  practically  the  same  as 
were  shown  this  year. 

Prices  are  more  or  less  changed,  the  tendency  being 
towards  higher  figures,  but  not  to  any  great  extent. 

Clouds  Favored  This  Fall. 

Jobbers  report  good  business  in  wool  clouds.  De- 
mand has  been  strong  since  retailers  have  begun  to  buy, 
particularly  in  whites.  A  new  feature,  mentioned  in  The 
Review  some  time  ago,  is, the  ice  wool  scarf,  which  has 
been  put  on  the  market  to  take  the  place  of  the  wool 
fascinator,  which  was  so  popular  last  year.  To  date 
sales  of  this  article  have  been  very  satisfactory. 


Spring  Hosiery  Contracts 


Should   Be  Placed  Early,  Giving  Black    First    Place,  With    a 

Good  Representation  of  Colored  and  Embroidered 

Lines. 

LARGE  importers  have  completed  contracts  for  both 
foreign  and  domestic  hosiery,  and  jobbers  are  now 
soliciting  Spring  orders  at  advanced  prices,  quality- 
considered.  There  is  a  steady  and  growing  feeling  about 
the  trade  that  plain  black  and  embroidered  cotton  and 
cashmere  hosiery  will  have  a  record  season,  and  prepar- 
ations are  made  accordingly.  A  season  of  fancy  lines  is 
assured,  and  embroidered  hosiery  will  be  in  the  fore- 
ground. It  will  be  found  difficult  to  secure  attractive 
lines  at  reasonable  prices.  Colored  hosiery  should  be 
stocked  in  every  town,  and  whites  and  tans  are  included 
in  this  list.  A  good  white  season  is  predicted  and  shoe 
manufacturers  are  paying  more  attention  to  tans,  which 
means  an  improvement  in  that  quarter.  The  tendency- 
is  to  match  the  costumes  and  gloves,  and  a  good  repre- 
sentation should  be  made  of  greys,  pinks  and  blues. 
Colored  hosiery  gives  tone  to  the  department  and  adds 
materially  to  net  profits.  Lace  ankle  and  all-over  goods 
will  not  be  such  good  property  as  last  season. 

Repeats  Not  Guaranteed. 

Particularly  on  foreign  hosiery,  it  is  not  a  question 
of  price,  but  one  of  delivery,  for  the  Spring  season.  Re- 
peats are  out  of  the  question  and  are  not  guaranteed. 
Added  to  this,  retailers'  stocks  are  generally  depleted, 
and  another  disastrous  season  of  scarcity  of  desirable 
goods  is  highly  probable. 

Canadian  lines  have  done  an  enormous  business,  par- 
ticularly in  the  lower  lines  of  cotton  goods,  and  one  mill 
selling  the  jobbing  trade  has  secured  the  bulk  of  job- 
bers' orders.     A  record  cotton  hosiery  season  is  assured. 


«*«R  ty/. 


PURE     WOOL. 


Cartwrigbt  $  Warners 


LIMITED. 


LougHborougH,   England, 


"VM"OOL  IS  A  NON-CONDUCTOR,    keeping  the    heat    in    and   the 
cold  out;  itis  the  most  porous  of  all   materials,    permitting  free 
circulation    of   air    next    the    body.      Made   for   Men's,   Women's  and 
Children's  W«ar. 

Guaranteed 
Absolutely    UnsHrinKble. 

CARTWRIGHT  &  WARNER'S  name  on  a  garment  carries  with 
it  the  value  of  a  hundred  years'  successful  experience  in  the 
manufacture  of  the  best  knit  Underwear  in  the  world,  and  stamps  it 
with  a  character  of  superiority  that  places  it  above  and  beyond  all 
others  in  a  class  by  itself. 

R.  FLAWS  &  SON,  Agents,  Manchester  Bldg.,  Toronto. 


You  Can  Fearlessly  Say, 
"It  Doesn't  Shrink" 

Your  customers  will  find  you  are  telling  the 
truth — and  you  can  win  their  confidence  at 
once  by  giving  them  a  money-back  guaran- 
tee.    We  guarantee  each  garment. 

Every  fibre  of 

Stanfield's 
"Unshrinkable" 

all-wool  Underwear  is  thoroughly  shrunken 
before  being  carded — and  will  stand  the 
tub  test  till  worn  out. 

It  took  years  for  Mr.  C.  E.  Stanfield, 
this  company's  founder,  to  perfect  this 
shrinking  process. 

Carry  Stanfield's — you  owe  it  to  yourself 
to  always  have  full  lines  on  hand. 


TRURO  KNITTING  MILLS  CO.,  Limited,  TRURO,  N.S. 
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THE  "WEARWELL  BRAND" 

Means  the  best  in  all  kinds  of  Seamless  Hosiery. 

With  the  quality  and  price  working  for  the  merchant  and  his 
customer  they  are  a  good  proposition.     Think  it  over. 

Our  travellers  are  out  with  our  full  range  of  cotton  samples  which 
we  would  like  you  to  examine  carefully  before  placing  your  order  for  next 
spring. 

WEARWELL  HOSIERY 

is  made  of  the  best  combed  cotton,  dyed  and  finished  by  a  secret  process 
used  exclusively  in  our  factory,  superior  to  any  other  dye  and  finish  on  the 
market,  guaranteed  Fast,  Stainless  and  Sanitary. 

If  our  travellers  do  not  reach  you  we  will  send  you  samples  on  request. 

THE  CLINTON  KNITTING  CO.,  Limited 


-STCCESSOKS  TO- 


The  RICHARD  L.  BAKER  CO. 

Empire  Building,  Toronto 

THE   SOLE   SELLING   AGENTS 


«S 


The  CLINTON  KNITTING  CO. 


TRA 


JAEGER 
Und 


JAEGER 


ON 

UNDERWEAR 


If  the  Jaeger  trade  mark  is  on  your  goods,  you  have 
the  best  that  money  can  buy.  They  are  Pure  Wool  of 
high    quality,  at  fixed   moderate  prices. 

There  are  many  imitations,  but  none  to  equal  the 
genuine  article  for  purity,  wear  and  comfort. 

The  Jaeger  Natural  Wool  Underwear  is   guaranteed   against  shrinkage.     Made 
in  all  sizes  for  men,  women  and  children. 


DR.  JAEGER'S 


SANITARY 
WOOLLEN 


SYSTEM 


COMPANY 
LIMITED 


Wholesale  Warehouse     301  St.  James  Street,   MONTREAL 
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jQm$uGfi&^ 


SHOW  WINDOWS 

— You  supply  the  Windows  and  we'll  supply  the  ideas. 

— Together  we  ought  to  work  out  a  scheme  that  would  result  in  the  sale  of 
more  Nazareth  Waists  for  you — and  for  us. 

— We  arranged  with  a  Window  Trimming  School  to  have  a  couple  of 
Windows  dressed  with  our  Waists  and  these  we  had  photographed.  From  the 
photographs,  fine  half-tone  plates  were  engraved,  and  now  we  are  ready  to  fur- 
nish prints  of  them,  together  with  full  trimming  instructions  to  all  who  write 
for  them. 

— These  window  trims  are  like  our  ready-to-print  ad.  book  and  all  other 
forms  of  Nazareth  helpfulness — not  especially  clever  or  brilliant — but  mighty 
practical  and  well  adapted  to  the  needs  of  the  average  store. 

— Better  write. 


THESE 

CANADIAN  WHOLESALE  HOUSES 


Carry  complete  lines  of  the 


J™$ctest=; 


ST.  JOHN.   N.B. 

The  Vassie  Co.,  (Ltd.) 

The  London  House  Wholesale 

Manchester,  Robertson  &  Allison 

WINNIPEG.   MAN. 

R.  J.  Whitla  &  Co. 
Greenshields  Western,  Ltd. 


HALIFAX. 

W.  &  C.  Silver 
Smith  Brothers 


N.S. 


TORONTO 

John  Macdonald  &  Co. 
■Gordon,  Mackay  &  Co. 
W.  R.  Brock  Co.  (Ltd.) 
Burton,  Spence  &  Co.,  Limited 
Beatty,  Kerr  &  Verner 
Denton,  Mitchell  &  Duncan. 

HAMILTON.   ONT. 

John  Knox  Company,  Limited 

VANCOUVER.   B.C. 
The  Gault  Bros.  Co. 


KINGSTON.  ONT. 

Macnee  Si  Minnes 
LONDON.  ONT. 

R.  C.  Struthers  &  Co. 
Robinson,  Little  &  Co. 

MONTREAL 

W.  R.  Brock  Co.  (Ltd.) 
Greenshields  Limited 
Hodgson,  Sumner  &  Co. 
\.  Racine  &  Co. 
Brophv-Cains,  Limited 


Address,    ADVERTISING  DEPARTMENT 


This    mark   woven   in    Red  is  on 
every  genuine  Nazareth  Waist, 

and  it  means  something. 


E.  H.  WALSH  &  CO. 
Toronto  and  Montreal. 

Canadian  Representatives. 


350  BROADWAY 

NEW  YORK 
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THERE  IS  A  REASON  FOR  OUR  SUCCESS 

You  must  know  that  selling  Popular-Priced  Under- 
wear pays  you! 

It  is  the  source  from  which  your  steady  sales  come 
day  in  and  day  out. 

We  claim  that  40  years'  experience  has  taught  us 
how  to  make  the  best  popular-priced  underwear  in  the 
world. 

With  ample  capital  and  modern  facilities  we  are 
able  to  turn  this  experience  to  your  selling  advantage 
and  your  customers'  wearing  advantage. 

JOSEPH   SIMPSON    SONS 


CORNER  BERKELEY 
AND  ESPLANADE 


B  ■ 


■  ■ 


TORONTO 
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Light  Fall  Stocks. 

Stocks  of  cashmere  and  worsted  hosiery  are  by  no 
means  large  and  houses  with  pood  values  soon  find 
stocks  depleted.  Canadian  worsted  lines  are  hard  to 
g-et,  although  Canadian  cashmere  goods  are  well  de- 
livered.    English  cashmeres  deliveries  are  classed  as  fair. 


Foreign    Hosiery  Conditions 


Scarcity    Will    Be    Unprecedented— Authentic    Late    Reports 
from  Chemnitz  Manufacturers. 

DURING  the  past  few  months  The  Review  has  de- 
scribed in  detail  the  peculiar  conditions  of  foreign 
hosiery  markets,  and  has  advised  early  contracts 
from  dependable  sources.  In  this  connection  a  promin- 
ent agent  in  Montreal,  representing  one  of  the  largest 
and  most  influential  manufacturers  in  Chemnitz,  has 
given  The  Review  private  letters  from  his  firm  which  co- 
incide with  all  reports  received  from  that  great  hosiery 
centre.     Extracts  from  these  letters  are  reproduced  : 

High  Prices. 

9 

"This  Chemnitz  market  is  enormously  high,  much 
higher  than  since  many  years,  and  my  prices  are  only  in 
accordance  with  this  market,  as  wages  have  enormously 
gone  up  and  prices  of  yarns,  particularly  maco  and 
lisles,  have  greatly  advanced  since  last  year. 

"The  production  of  Chemnitz  hosiery  is  sold  fully 
until  June  of  next  year,  but  I  will  deliver  your  orders 
in   seasonable   time. 

Productions  Sold  Up. 

"Prices  here  are  enormously  high  compared  to  what 
they  were  last  year,  and,  nevertheless,  buyers  have 
placed  very  larg-e  orders,  so  that  with  all  the  largely  in- 
creased productions,  Chemnitz  hosiery  is  completely  sold 
until  June  of  next  year. 

"At  present  almost  any  price  is  paid  simply  to  have 
the  manufacturers  enter  the  orders  on  their  books,  and 
many,  many  customers  all  over  the  world  have  yet  to 
place   their   19(^7   orders." 


Golfers  and  Sweaters  in  Request 


Early  Trade  on   Medium-Price  Goods— The  Eton  Golfer 
and    Norfolk  Jacket  Favorites. 

JOBBERS  with  large  stocks  of  knitted  goods  novelties 
were  somewhat  relieved  last  month  by  the  steady 
demand  for  a  wide  range  of  goods.  The  Norfolk 
jacket,  to  retail  at  $2.50  to  $3,  in  white,  navy  blue,  car- 
dinal and  black,  was  in  splendid  request,  and  the  ex- 
pected popularity  of  this  line  has  materialized.  A  high- 
class  novelty  shown  only  in  the  better  goods  in  the  Eton 
jacket  with  short  sleeves.  Manufacturers  showing  this 
line  have  wisely  refused  to  duplicate  it  in  cheaper  yarns 
in  order  to  avoid  the  cheapening  process  which  kills  a 
line  in  a  season.  Children's  lines  run  strongly  to  Buster 
Brown  styles  in  knitted  goods,  and  repeats  on  these  lines 
are  reaching  manufacturers  daily.  Complaint  is  heard 
concerning  the  slow  arrival  of  some  of  the  popular 
collarless  golfers  to  be  worn  beneath  the  coat.  An  im- 
provement in  demand  is  noted  for  ladies'  sweaters  but- 
toning at  the  neck  and  shaping  at  the  waist.  These  are 
used  largely  for  outdoor  sports.  It  is  clearly  evident 
this  branch  of  the  knitted  goods  trade  will  show  a  large 
increase  over  a  year  ago.  Jobbers  and  specialty  houses 
are  enthusiastic  over  the  way  the  season  has  opened  up. 


THE    LEADING 

English  Underwear 

JAY 

Unshrinkable    Woollen 

UNDERWEAR 


SPECIALITIES  :— 

LADIES'  COMBINATIONS  fitted  with  the  Patent 
"S"  WRAP,  which  affords  complete  protection 
^rtl»>F"  -  where  this  is   most  necessary. 

No  button  is  needed,  and  the 
garment  does  not  drag  when 
wearer  is  sitting. 


Any  Garment  shrunk 

in       Washing       will       be 

replaced. 


Gentlemen's 
"  STAR  "  Seated 
Pants  8  Drawers. 

NO  SEAMS  at 
fork,  up  back,  and 
down  inside  of  leg 
to  chafe,  or  give 
way. 

EXTRA  SPLICED 

with  great  freedom 

of  movement. 

These  Specialities  can  also  be  obtained  in 
Merino,   and   Silk  and   Merino. 


SEE 

THIS 

MARK 


ON 

EVERY 

GARMENT 


Wholesa'e  only: — 

Messrs.  I.  &  R.  Morley  and  Geo.  Brettle  &  Co. 

LONDON,  ENGLAND. 
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Watson's  Underwear,  Spring  19Q7 

Our  representatives  are  now  out  witH  tKeir  Spring  samples  of 
ELASTIC  RIBBED  UNDERWEAR  for  1907  season.  Wait 
for  them  to  call  on  you  before  ordering  elsewhere. 

We  Have  a  fuller  range  and  a  greater  variety  than  ever. 

AsK  to  see  our  *'ISABELLH"  Patent  Drawers,  of  which  -we  are 
the  sole  makers  in  Knitted  fabric  to  the  RETAIL  TRADE, 
also  our  MENS  MERCERIZED  LINES.  Best  value  in 
the  marhet. 

Underwear  to  suit  "  all  sorts  and  conditions  of  men,"  -women 
and  children. 

Watson  Manufacturing  Co.,  Limited,  Paris,  Ont. 

AGENTS  : 

ONTARIO  QUEBEC  MARITIME  MANITOBA 

McClung  &  Burns,  A.  L.  Gilpin,  J.  A.  Murray,  Bryce  <fe  Co., 

117  Wellington  St.  W.,  Toronto     232  McGill  St.,  Montreal  Sussex,  N.B.  179  McDermott  Ave., Winnipeg 


'PESCO' 

Underwear 


is  the  name   of    the    best-known   wear   in 
^JjB^H  the    United    Kingdom,    not    because   it  is 

- — $5?^  advertised  widely  but  because  it  contains 

'all    the    features    Pure    Woollens    should 
have.      It  is  delightfully  soft,  elastic  and  porous,   being^made  only  from  the  finest 
qualities   of   pure   wool  and   silk    and  wool,   and    having  no    rough  seams    it    doesn't   irritate   the 
most  tender  skin. 

Every  Size,  Style  and   Shape  for  Ladies,  Gentlemen    and  Children  is  supplied   in"PESCO, 
which  is    also   Guaranteed   Unshrinkable.     Any  garment  shrunk  in  washing  will  be  replaced. 
See  our  Full  Range  of  Samples  at  our  Agent's  Office. 
R.  S.  SWITZER  A.  D.  MACDONALD 

207  St.  James  St.,  MONTREAL  32  Hammond  Block,  WINNIPEG 

MANUFACTURED    SOLELY    BY 

PETER  SCOTT   &  CO.,  LTD. 

HAWICK,  SCOTLAND 
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S.  Lennard 

C>     dOnS  DONDAS,  ONT. 


Manufacturers  of  all  kinds  of  Ladies', 
Misses'  and  Children's 

RIBBED  UNDERWEAR 

in  Cotton,  Wool,  Worsted,  Merino, 
and  Silk,  and  "  Bolton's  "  process  for 
Unshrinkable  Underwear. 

GUARANTEED    UNSHRINKABLE    AND 
NON-FELTINQ. 


SOLE  SELLING  A0ENT3 

The  Richard  L.  Baker  Co. 

Empire  Bldg.,  Wellington  St.  W.  TORONTO,   ONT. 


ESTABLISHED    1897 


SCOTT  KNITTING  CO. 


Manufacturers  of 


High-Grade  Knit  Goods 


We  Make  to  Order  Sweaters,  Jerseys,  Hose,  etc.,  in 
Special  Colors  for  Clubs. 

Write  for  Quotations  on  These  Lines 

Overalls,  Gaiters,  Overhose,  Skirts,  Sweaters,  Jer- 
seys, Toques,  Sashes,  etc.,  for  Ladies  and  Children. 


352  Queen  Street  West,  -  -  TORONTO 


BURRITTS 


Dominion  Brand  Hosiery  »*  Underwear 

Ladies',  Misses'  and  Children's  Underwear 

RIBBED  anij  PLAIN 

HOSIERY,  SOCKS,  MITTENS,  TOQUES,  GOLPERS, 
SWEATERS.  OVER-HOSE,  Etc. 

Place  your  orders  early,  as  prices  are  going  up  and  we  shall  have  to 
advance  ours  in  a  short  time. 

EVERY    PAIR   OF   HOSE   BEARS   OUR   GUARANTEE   TICKET. 

A.  BURRITT  &  CO., 

DOMINION  HOSE  AND  UNDERWEAR  MILLS  MITCHELL,  ONT. 


SO 


WARE  ! 


y%Y*  UNSHRINKABLE 


ELLIS  SPRING 

NEEDLE  RIBBED 

UNDERWEAR 

has  taken  so  well  that  fictitiously    called  Ellis  Under- 
wear is  now  being  offered  by  some  jobbers. 


You  can  always  tell  the  genuine  article  by  the  label 
shown  above  which  appears  on  all  Ellis  Spring  Needle 
Ribbed  Underwear. 

No  matter  who  is  doing  the  talking  if  you  cannot 
see  that  Ellis  label,  refuse  to  do  business. 

Reserve  your  Spring  order  until  our  Representative  calls. 

ELLIS  MANUFACTURING  CO. 


HAMILTON,  ONT. 

8ELLING  AGENTS  ! 

MONYPENNY  BROS.,  &  CO., 
TORONTO  &  MONTREAL 


LIMITED 
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Pages 

for  hosiery  buyers,   hos-  AT     ■^ll^ll 
iery    window   trimmers, 

hosiery   ad.-writers   and  — — 

all  merchants  who  think 


they  ought  to  do  a  bigger  and  more  profitable 
hosiery  business. 

The  title  of  the  book  is  "The  Story  of  a 
Successful  Hosiery  Week,"  but  it  contains  a  lot 
of  other  matter  besides  the  invaluable  story  of 
how  a  big  New  England  store  beat  all  its 
previous  records  in  stocking  selling.  You  can 
have  a  copy  of  this  book  free  if  you  make  the 
request  on  your  firm's  letter  paper,  and  address 
it  to 

THE  AMERICAN  BUREAU  OF 

Louis  Hermsdorf 


200  Greene  St. 


NEW  YORK 


WOLSEY 


UNSHRINKABLE 


1906 

will 

be 

a 

record 

Wolsey 

year 

When    you    buy    Underwear     buy 
WOLSEY. 

Our  vigorous  and  persistent   adver- 
tising has  taught  the  public  to  look  for  our 

TRADE   MARK 

and  to  place  confidence  in  every  garment 
bearing  the  WOLSEY  tab. 

WOLSEY  is  guaranteed  to  be   absolutely   unshrink- 
able. 


"TIGER    BRAND 


99 


Underwear 

IS    NOT   FOR    WOMEN 

But  it  is  the  Best  Ever 
For  Men  and  Boys 

Quality  of  the  Best 

All-Wool  and  Union 

Natural  Colors 

In  all  Sizes  TIGER  BRAND 

Once  Worn  It  is  Preferred  to  All  Others 


THE  6ALT  KNITTING  GO,,  Limited 


GALT,  ONT. 


Smoothness  and  Warmth 


Every  line  of  goods  has  some  points  of 
of  merit  specially  recommending  it  to 
the  public  and 

Pat  on '  s  Al  loa  Scotch  Yarn 


is  no  exception,  because  the  essential 
points  in  knitting  yarn  are 

SMOOTHNESS  and 
WARMTH 

and  while  some  makes  of  yarn  have  no 
warmth  at  all  others  do  not  run  smooth- 
ly through  the  knitters'  hands  —  but 
Paton's  Alloa  Yarn  combines  the  two 
points  sought  after  for  success. 

Sola  Agent  for  Canada: 

John  Paton,  Son  &  Go.    Philip  de  Gruchy 


ALLOA,  SCOTLAND 


207  St.  James  St.,  MONTREAL 
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ADAMS  LOCKSTITCH  HOSE 


■m 


Wins  Lasting 
Customers 
Wherever  Shown. 

Its  Special  Features: 

10  FOLD  KNEES 
6  FOLD  ANKLES 

give  it  a  wearing  quality 
equalled  by  no  other  hosiery 
on  the  market. 

A.  E.  ADAMS  &  CO. 

LEICE8TER,  ENC. 

rtanufacturers 


WALTER  WILLIAMS  &  GO. 

301   ST.  JAMES  STREET 

MONTREAL 

33  MELINDA    STREET 

TORONTO 


WHOLESALE 
ONLY 


We  have  been  appointed  sole  agents  for 

JOHN  GUNNING  &  SON,  Limited,   -  BELFAST.,  Ire. 
LINEN    MANUFACTURERS 


Perrin  Frcrcs  &  C* 

MONTREAL 

SOLE  AGENTS  FOR  THE  CELEBRATED 

RAGUET 

French    Underwear 


Our  range  of  Samples  for  the  next  season  is 
now  ready  and  includes  the  Best  Values  in 

FRENCH  BALBFM6GAINS 
LISLE  THREADS  and 
[NATURAL  WOOLS 

Our  representative  will  have  the  pleasure  of 
calling  on  you  in  the  course  of  October. 

All  who  have  handled  the  "RAGUET"  Brand 
express  themselves  highly  satisfied  both  as  to 
quality  and  fit. 
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NOW  IS  A  GOOD  TIME  FOR  A 
LITTLE  QUIET  LOOKING  AROUND 

This  will  enable  you  to  gather  in  the  best 
brands  of  underwear  so  that  you  may  secure 
the  best  trade. 

"Ceetee"  Underwear 


will  compare  favorably  with  any  other  brand, 
no  matter  where  you  march  that  "other" 
from. 

"Ceetee"  Underwear  doesn't  shrink,  and 
wouldn't  if  you  begged  it  to. 

"  Ceetee "  Underwear  doesn't  irritate  the 
body  because  it  doesn't  know  how. 

Our  Traveller  should  call  on  you. 


The  C.  Turnbull  Co, 

of  Gait,  Limited 

GALT,    CANADA 
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SHOW    CARD    WRITING 


BY    CRAFTSMAN. 

Ruling  Edge  Lines. 

Our  illustration  is  an  exact  reproduction  of  the  posi- 
tion of  the  right  hand  while  ruling  edge-lines  with  a 
brush.  Holding  the  brush  slightly  forward  in  an  al- 
most perpendicular  position, 


Figure  4 

restj  the  ball  of  the  first  joint  of  the  little  finger  against 
the  side  of  the  cardboard,  so  that  the  ball  of  the  second 
finger  rests  on  the  top  edge  of  the  card,  the  third  finger 
setting  tightly  against   the  second. 

The  thumb  and  index  finger  grasp  the  brush  in  the 
position  indicated,  so  that  the  handle  of  the  brush  is  at 
right  angles  with  the  upper  end  of  the  second  joint  of 
the  index  finger. 

Raising  the  upper  end  of  the  card  with  the  left  hand  at 
an  angle  of  about  45  degrees,  and  resting  the  lower  end 
on  your  table,  draw  your  brush  rapidly  along  the  edge 
of  the  card  at  any  distance  required  from  its  extreme 
outer  edge.  The  process  is  repeated  on  all  four  sides. 
When  no  paper  edging  is  used  on  a  card  which  is  mount- 
ed on  a  frame,  a  broad  end  line  is  often  used  or  ruled 
on  the  edge  with  a  wide  brush,  or  a  thin  line  ruled  and 
the  space  to  the  outer  edge  filled  in. 

Circles. 

The  professional  card  writer  has  a  large  wooden  com- 
pass that  can  outline  a  circle  2  feet  in  diameter.  Ama- 
teurs can  use  various-sized  dinner  or  tea  plates,  glasses, 
medals  or  coins,  and  then  follow  the  pencil  marks  with 
a  brush,  making  the  lines  with  fine  or  coarse  brush,  but 
going  over  once  only.  For  small  circles  a  compass  hav- 
ing a  drawing  pen  on  one  side  is  used.  For  large  circles 
one  should  always  use  a  large  pin  or  small  wire  nail, 
piercing  the  card  and  fastening  to  the  table.  Then  loosen 
the  card  slightly  so  that  it  will  revolve  readily  on  the 
pin.  Then  fasten  a  piece  of  hard  twine  (that  will  not 
stretch)  on  the  pin,  and  make  a  slip  knot  at  the  other 
end,  passing  your  brush  handle  through  it. 

Now  dip  the  brush  into  your  color,  and,  while  hold- 
ing the  twine  taut,  twirl  your  card  from  right  to  left  and 
hold  your  brush  almost  upright  in  one  position,  while 
resting  as  much  of  its  point,  according  to  the  width  of 
line  required. 

Ruling  Across   Cards. 

To  rule  lines  on  a  card,  to  underline  certain  words, 
or  to  draw  one  or  two  lines  across  the  top,  bottom,  and 
sides  of  a  word,  requires  some  practice  before  it  can  be 


(Continued  from  August  Number.) 

properly  executed.  Take  an  ordinary  straight  edge  or 
wooden  ruler,  rest  its  right  lower  end  firmly  on  your 
card,  placing  the  two  fingers  of  your  left  hand  under  its 
left  end,  grasping  the  ruler  firmly  with  the  thumb,  hold- 
ing it  in  such  a  position  that  the  entire  inner  upper  end 
is  completely  raised  from  the  table.  Proceed  to  rule 
lines  in  the  same  manner  as  explained  above,  excepting 
that  the  ball  of  the  second  finger  rests  firmly  against  the 
side  of  the  ruler  and  the  ball  of  the  third  finger  rests 
flat  on  the  top  of  it. 

When  the  panels  to  be  drawn  are  small,  use  a  draw- 
ing pen. 

It  is  usually  desirable  to  make  the  inner  line  heavy 
and  the  outer  line  lighter.  With  a  brush  this  requires 
more  pressure  in  the  first  instance,  and  a  lighter  touch 
for  the  finer  line.  For  a  drawing  pen  the  width  of  a  line 
can  be  gauged  by  tightening  or  loosening  the  small  set 
screw  affixed  to  the  side  of  each  pen.  These  are  mostly 
used  on  small  cards. 

Flat  Stroked  Letters. 

Before  making  the  letters  in  the  following  flat  stroke 
alphabet  we  would  urge  you  to  take  one  of  your  No.  1 
stub  pens,  placed  in  an  ordinary  pen-holder,  holding  it 
exactly  as  you  would  if  you  were  about  to  write  back- 
handed in  the  same  position  as  shown  in  Figure  5,  "flat 
stroke  pose." 

Hold  the  dry  pen  over  the  copy  given  herewith.  Try 
the  letter  C  first,  allowing  every  part  of  your  pen  point 
to  touch  the  paper  with  each  stroke,  no  matter  how  thin 
or  broad  the  line  may  be. 

The  strokes  must  follow  in  the  order  of  the  numbers 
on  the  copy  given  and  be  written  according  to  the  posi- 
tion of  the  arrows.  Now  try  letters  0,  I,  E,  L,  and  all 
the  others.  Use  no  pressure  on  the  pen  whatever.  You 
are  merely  doing  this  to  learn  how  to  hold  the  brush  for 
flat-stroke  work  and  to  become  acquainted  with  the 
formation    of    the     letters  ;     then  you  will  have    gained 


Figure  5 

enough  practice  to  make  the  brush-work  a  simple  mat- 
ter. After  you  make  the  capitals  write  the  lower  case 
letters. 

In  the  beginning,  until  you  are  thoroughly  accustom- 
ed to  use  the  brush,  we  would  advise  you  to  stroke  and 
flatten  it  on  your  color  mixing  paper  after  every  second 
stroke,  working  the  color  into  your  brush  and  removing 
the  surplus  by  stroking  it  several  times  on  each  side  as 
you  draw  it  towards  you.     This  flat,  stroke  letter  is    a 
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FLAT   STROKE    CAPITALS. 
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simplified  form  of  the  old  English  and  modern  Bradley 
series  of  type  so  much  in  vogue  in  recent  years.  You 
should  make  all  of  the  letters,  both  upper  and  lower 
case,  with  a  No.  7  and  also  No.  11  brush,  and  then  pro- 
cure a  flat  brush,  from  three-eighths  to  one-half  inch 
wide  and  write  the  alphabets  with  it.  You  will  be 
greatly  astonished  and  pleased  when  you  see  how  quickly 
and  beautifully  you  can  write  the  large  letters  and  what 
a  time  saver,  the  flat  brush  is. 

In  the  next  illustration  you  will   see  the  flat    brush 
numbers,    which  you    should   now  be   able   to    make     with 


work  a  trifle  of  its  hardness  must  be  removed,  and 
though  the  process  is  very  simple  it  must  be  carefully 
done  or  the  pen  will  become  too  soft.  Place  a  pen  in  a 
holder,  light  an  ordinary  match,  allow  it  to  burn  with  a 
large  flame,  hold  the  front  half  of  your  pen  into  the 
flame  for  three  seconds  and  then  quickly  dip  it  into  wa- 
ter; after  this  into  your  color.  For  show  card  pen- 
works  no  mixture  can  give  you  the  same  satisfactory  re- 
sults as  Letterine.  It  costs  less  and  dries  quicker  than 
many  of  the  costly  inks  put  up  in  small  quantities,  be- 
sides on  good   cardboard  it   always  dries   with   a    gloss. 


FLAT    STROKE    AND    BRUSH    AND    PEN     NUMBERS. 
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ease.     The  two  lower  lines  are   numbers  made    by    first      The  India  ink  and  waterproof  colors  are  excellent  for  the 


Strokes  Nos.  2,  3,  4,  5  and  6  on  the  No.  1,  the  pointed 
last  stroke  on  the  No.  2,  the  dots  on  No.  3,  the  fine 
lines  on  No.  4,  the  dots  on  Nos.  5,  6  and  9,  the  fine  lines 


purpose  for  which  they  are  intended  and  cannot  be  re- 
placed by  Letterine  on  architectural  or  mechanical  draw- 
ings or  maps,  because  such  lettering  should  be  water- 
proof, besides  wear-resisting  in  folding  and  rolling  up. 


W 


\~J 


on  Nos.  7  and  8,  and  the  dollar  sign  show  how  the  brush 
and  pen  jointly  make  a  neatly  finished  numeral.  Much 
time  is  often  saved  by  making  letters  in  this  manner. 

Pen   Work. 

Stub  pens  can  be  obtained  in  many  sizes,   as  shown 
in  the  following  cut.     Before  using  the  pen  for  show  card 


How  to  Use  tHe   Air   BrusH 


The  very  latest  and  handsomest  effect  for  Show  Cards  is  produced  by  the 
Air  Brush— By  Al.  Worger,  formerly  with  Ruppert's  Shoe  Stores, 
Chicago. 


w 


HILE  the  air  brush  was  originally  intended  for 
use  by  artists  and  photographers,  it  has  recently 
come  into  great  favor  with  all  first-class  show- 
card  writers.  Every  card-writing  shop  has  them  and  a 
great  majority  of  their  work  is  now  done  with  the  air 
brush.  A  great  many  trimmers  and  card  writers,  too, 
have  procured  them,  and  use  them  not  only  on  cards, 
but  in  the  coloring  of  backgrounds,  relief  work  and 
other  decorations. 

While  I   was   with   the   Rupperts'    shoe   stores   I   used 
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Cut 


Page  No. #?„ 


Here's  a  Little  Light 


on  the  subject  of  what  you  should  buy 
for  Fall. 


These  lines  sell  with  US,  so 
they  ought  to  sell  with  YOU. 

Grey  Coating  Tweeds 

"Extraordinary"  Blankets 
Knitted  Golf  Jackets 
570  Ribbed  Cashmere  Hose 
Cream  Damask  Table  Linen 


Don't  Wait  for  Our  Traveller 


Send  us  a  Letter  Order.  It  will  be  attended  to  just  as  promptly 
as  a  traveller's  order  and  the  goods  shipped  the  day  it  is  received. 
TRY  US. 


The 


W.  R.  Brock  Company,^ 


mited) 


MONTREAL 
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the  air  brush  in  nearly  all  of  my  window  work,  as  well 
as  on  all  my  cards.  L  used  it  for  stenciling  and  toning 
down  and  shading  strong  colors  on  scrolls;  also,  giving 
deeper  shadows  in  relief  work,  thus  making  it  stand  out 
stronger.  I  also  used  it  on  transparent  lighting  effects 
and  on  home-made  lamp  shades,  etc. 

But  for  card  work  it  is  invaluable.     It  is  wonderful 
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•  How  to  Use  The  Air  Brush.' 


what  beautiful  effects  can  be  produced  with  just  the 
smallest  knowledge  of  drawing.  This  instrument  will 
produce  anything  from  a  fine  pencil  line  to  a  broad 
spray,  and  can  be  so  regulated  and  controlled  that  you 
can  shade  from  white  to  black  so  gradually  that  the 
blending  is  absolutely  perfect.  The  effect  is  much  more 
pleasing  than  half  tone. 

One  of  the  cards,  the  design  of  which  I  was  obliged 
to  reproduce  many  times,  is  shown  in  Fig.  1,  and  rep- 
resents a  shoemaker  calling  attention  to  his  product. 
This  is  the  way  it  was  made.  First,  I  made  what  I  call 
a  printing  frame,  of  cardboard,  that  will  just  cover 
about  an  eighth  of  an  inch,  all  around  the  edge  of  the 
card,  leaving  the  rest  of  the  surface  exposed  to  the  spray. 
After  spraying  this  lightly,  I  took  off  the  stencil  or 
border,  and  there  you  have  the  white  border  which  makes 
the  finish  around  the  card. 

Keep  White  Surface  Covered. 

It  is  really  best  to  leave  this  frame  on  the  card,  and 
then  pin  on  the  stencil  and  spray  over  the  opening  until 
a  good  black  is  produced;  then  remove  the  stencil,  and 
you  have  the  shoeman.  All  parts  that  are  to  remain 
white  should  be  kept  covered,  such  as  the  border  and  the 
shoeman's  apron.  Now  go  over  the  card,  giving  it  deep- 
er tones  at  one  point  and  lighter  tones  at  others,  until 
the  desired  effect  is  obtained.  It  takes  about  a  half 
minute  to  frame  and  stencil  this  card,  and  the  same 
time  to  finish  it,  and  when  the  card  is  finished  it  is  as 
smooth  as  though  it  were  printed,  and  looks  better  and 
has  a  softer  tone. 

I  did  fine  work  without  any  experience  with  an  air 
brush  before. 

On  large  card  work  it  is  possible  to  produce  very- 
artistic  effects  as  easily  and  quickly  as  to  produce  an 
ordinary-looking  show  card.  And  I  want  to  say  right 
here  that  if  you  really  get  down  to  work  with  this  in- 
strument, you  can  produce  work  that  is  equal  to  any 
done  by  the  professional. 

It  is  best  to  use  about  a  ten-ply  cardboard  for  the 
stencils,  from  the  fact  that  there  is  less  chance  of  its 
breaking,  and,  being  heavy,  it  will  last  longer  and  work 
better. 

The  script  form  of  letter  is  especially  good  to  use, 
because  you  can  cut  out  one  whole  word  at  a  time  to 
lay  on  the  card  when  you  want  white  letters. 

In  lettering  the  cards,  if  you  want  a  black  letter, 
the  letters  will  have  to  be  cut  out  of  the  cardboard  and 
the  stencil  used  to  cover  card.  If  white  letters  are  de- 
sired, you  take  the  cut-out  letters,  pin  them  to  the  card 
and     spray     them     over.      When   they   are   taken  off,    the 


white  letters  stand  out  nice  and  clear  against  the  shaded 
background. 

A  very  pretty  effect  can  be  produced  by  using  white 
ink  on  black  or  dark-colored  cards,  or  using  colored  inks 
on  white  or  light-colored  cards.  Combinations  of  brush, 
or  pen-and-ink  letters,  and  "paste-on''  designs  work 
up  well  in  conjunction  with  air-brush  work,  and  gives 
you  a  novel  card. 

Ink  to  Use. 

Among  prepared  inks  there  is  nothing  better  or  less 
expensive  than  "Letterine,"  but  if  you  want  to  make 
your  own  ink,  here  is  a  formula  :  Dissolve  ivory-dry 
drop  black  in  a  liquid  consisting  of  one-third  rock  gum 
arabic  and  two-thirds  water,  to  which  should  be  added  a 
small  amount  of  white  vinegar.  Five  cents'  worth  of 
the  drop  black  will  about  fill  a  half  teacup,  and  should 
make  about  a  pint  of  ink.  White  ink  may  be  prepared 
in  the  same  manner  by  substituting  French  or  American 
dry  white  in  place  of  the  drop  black. 


PINE  TREES  MADE  INTO  SILK. 

ABOUT  five  tons  of  artificial  silk  are  now  manufac- 
tured daily  in  Europe,  and  the  demand  far  exceeds 
the  supply.  This  is  one  of  the  many  modern  pro^ 
ducts  of  cellulose,  that  wonderful  substance  of  which  the 
microscopic  cells  of  plants  are  made,  and  which  com- 
poses '  about  one-third  of  all  the  vegetable  and  animal 
matter  in  the  world.  Robert  Kennedy  Duncan,  now  pro- 
fessor of  industrial  chemistry  in  the  University  of  Kan- 
sas, writing  of  "The  Wonders  of  Cellulose"  in  Harper's 
Magazine,  points  out  its  possibilities  for  the  manufac- 
turer. For  instance,  he  writes  :  "A  pine  tree  is  worth 
$10  a  ton;  cut  and  stripped  it  is  worth  $15;  boiled  into 


"How   to    Use   the    Air    Brush" 

pulp,  it  is  worth  $40;  bleached,  it  is  worth  $55;  which, 
turned  into  viscose  and  spun  into  silk,  is  worth  $5,500." 
Professor  Duncan  argues  for  a  closer  working  relation 
between  the  technical  departments  of  the  universities 
and  the  manufacturer  who  stands  ignorantly  at  the  door 
of  great  industrial  developments  which  can  only  arrive 
by  the  aid  of  modern  chemistry. 
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Valenciennes    Laces    for  1907 


Large  Import  Orders  Given  for  Valenciennes — Interest  Still 

Maintained  in  Black  Laces— Wood  Fibre  Laces  the 

Novelty — Nets  Again  Assuming  First  Place, 

Though  Venise  and  Other  Heavy  Laces 

are  Freely  Taken. 

WARNED  by  the  difficulty  of  obtaining  desirable 
lines  of  Valenciennes  laces,  tbe  trade  is  ordering 
freely  for  Spring  delivery,  and  Valenciennes, 
from  a  yardage  point  of  view,  will  certainly  lead  the  sales' 
procession  again,  in  the  Spring  and  Summer  of  1907. 
This  lace  was  ordered  out  in  unusual  quantities  for  the 
present  Fall,  but  it  seems  as  though  no  quantity  could  be 
too  large  for  the  trade  to  dispose  of. 

Black  laces  still  n  a  in  tain  theii  lead  as  the  novelty,  but 
curiously,  their  sale  does  not  seem  to  affect  that  of  the 
white  and  cream  laces.  The  latest  novelty  in  black  is 
tbe  fibre  laces.  In  the  heavy  varieties  the  Venise  and 
crochet  effects,  the  artificial  silk  is  thrown  on  top.  In  tbe 
net  laces,  the  heavy  raised  pattern  is  embroidered  with 
the  fibre  onto  the  net.  The  fact  that  wood  fibre  has  such 
a  brilliant  finish,  and  that  it  keeps  its  color,  is  a  big  fac- 
tor in  its  fa voi-.  These  fibre  laces  are  taking  the  lead  in 
New  York,  and  promise  to  have  a  popular  run  also  in 
Canada,  as  buyers  here  are  fully  alive  to  their  merits. 


and  a  coming  vogupe  continues  to  be  predicted  for  them. 
As  yet,  they  are  only  shown  in  the  lonu'  lace  scarves.  The 
ultra    fashionable    woman    is    wearing    these    scarves   as   a 


All-over  Wood-Fibre  Embroidered  Net  Lace. 

The  more  exclusive  trade  is  taking  up  Chantillys,  and 
this  line  promises  to  be  a  considerable  factor  in  the  lace 
department  this  Fall.     Spanish  laces  are   still   talked   of, 


Braid  Venise  Medallion. 

shoulder  wrap,  but  their  chief  use  here  is  for  a  head  cov- 
ering for  evening  and  theatre,  wear. 

Variety  rules  in  the  cream  and  white  laces,  but  net 
tops  and  orientals,  which  have  for  a  season  or  so  taken 
the  second  place,  are  now  coming  strongly  to  the  front. 
Notwithstanding  this  fad,  Venise  is  immens,ely  popular, 
and  there  is  a  very  good  demand  for  the  crochet  laces. 
Cluny  is  also  coming  strongly  into  favor.  The  novelty 
that  New  York  is  now  interested  in  is  the  princesse  lace. 
This  is  a  hand-made  braid  lace,  and  is  shown  both  with 
a  net  background  and  without  it.  Another  lace  of  this 
kind  that  promises  to  be  popular  is  the  braid  imitation  of 
the  real  needle  point  de  Venise.  Medallions,  of  both  this 
Venise  and  of  the  princesse  lace,  promise  to  be  extremely 
uood  sellers.  Semi-ir.ade  lace  robes  are  claiming  more  at- 
tention than  ever,  and  some  beautiful  effects  are  shown  in 
princesse  applique.  A  lovely  lace  robe  seen  at  one  of  the 
openings  was  of  Chantilly  and  princesse  lace.  Another 
lovely  applique  robe  had  trailing  sprays  of  braid  leaves 
over  it,  and  applique  roses  of  the  braid.  The  circular 
Spanish  flounce  and  the  upper  portion  of  the  skirt  were 
joined   by  medallions  of  princesse  lace. 

In  all  kinds  and  classes  of  laces  sets  are  prominent. 
All-oveis  and   medallions  are  in   very  great   demand. 
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Braids  and  Trimmings 


Trimmings    Coming     Into    More    General    Use. — Braids 

and  Braid  Trimmings  Most  in  Favor — Fancy  Bands 

for  Vestings   Much   in  Evidence. 

AT  last  the  waited-for  turn  seems  to  have 
arrived,  and  the  trimming  department  is 
again  coming  into  prominence,  for  fashion 
is  favoring  applied  trimmings.  Even  the 
plainest  of  tailor-made  gowns  this  season  shows  a  touch 
of  braid  and  the  more  pretentious  ones  of  fancy  check,  of 
broadcloth,  and  of  velvet,  are  liberally  trimmed  with 
braid.     Imported  wraps,  both    for  dressy   and   for  even- 


All-over  Crochet  Lace  of  Wood-Fibre. 


Marie  Antionette  embroidery  of  chiffon,  silk  and  ribbon. 
are  to  be  extensively  used  for  the  trimming  of  evening 
gowns  and  appliques  of  embroideied  silk  and  lace  are  also 
shown  for  this  purpose. 

The  latest  Paris  trimming  development  is  the  use  of 
cord  ornaments  and  tassels.  Many  of  the  late  imported 
gowns  and  wraps  are  trimmed  with  them,  and,  in  all  prob- 
ability, this  fashion  will  develop  on  this  side  of  the  water 
later. 


Big'    Variety    of   Belts 


ins  wear,  are  elaborately  trimmel  with  artificial  silk 
biaids.  Pull  braids  are  in  universal  demanl  and  are 
used  with  nearly  all  materials.  The  showing  is  extremely 
large  and  varied,  running  as  it  does  from  the  plain  pull 
braid  in  black  and  colors  to  two-toned  and  multi-colored 
effects.  Patterns,  too.  are  almost  as  varied  as  the  colors. 
The  black  braid  is  extensively  employed,  .particularly  by 
the  cutting-up  tiade,  but  a  range  of  all  the  season's  colors 
will  be   wanted  to  satisfy   the  counter  demand. 

Band  trimmings  for  vesting  purposes  are  being  exten- 
sively  stocked.     Velvet   bands   with  colored  sUlc.eiftbtfmdj-T-p, v- 
erv.  and  stamped   velvet  patterns  en   a  bvaifWmwawimi^   ^*  ' 
or  braids  trimmed  with   soutache  and  enmroYdW  ip£^lk>K/U& 
are  all  included. 

The  orening  of  the  season  finds  the  trimmin6ufljfoaktNo.«S\? 
ment    facing   much    more   favorable    conditions  Jhan   for         . 
many  seasons  past,  and  the  way  braids  are  sellinl§ere0rB«-— ■*•**• 
creasine  confidence  in  the  future  of  other  lines. 

Manufacturers  are  being  stimulated  by  the  growing 
irand.  to  fresh  efforts,  and  are  producing  many  novel  ef- 
fects that  they  no  doubt,  will  find  an  outlet  for  later  on  in 
the  season. 

Novelties  in  silk  and  embroidered  appliques  are  being 
shown.  Jet  and  tinsel  effects  are  also  favored,  and  many 
elegant  trimmings  in  both  velvet  and  chenille  combina- 
tions are  among  the  novelties.     Raised  trimmings,  of  the 


Variety   the  Keynote  of  Fall  Belt    Lines— Narrow  Belts  and 
High  Girdles  Both  Sellers— Elastics,  Particularly  Steel- 
Studded,  in  a  Leading  Position— Bead   Belts 
Selling  Freely — Many  Novelty  Lines. 

BELT  lines  are  very  extensive  and  buyers  are  just  about 
sampling  them  all.  Variety  is  the  keynote,  and  not 
only  the  narrow  belt  is  selling,  but  wide  girdles  also. 
Silk  girdles,  in  both  wide  and  medium  widths,  are  shown, 
and  though  shirred  effects  are  mainly  noticeable,  many 
novelties  are  noticed.  The  latest  are  so  designed  as  to 
give  the  effect  of  the  princesse  skirt  and  to  do  this  a  deep 
girdle  must  be  worn. 

A  decided  novelty  in  girdle  lines  is  the  lace  girdle. 
This  is  made  of  lace  over  satin  ribbon  and  is  a  fetching 
effect  that  ought  to  go  for  the  Christmas  trade.  Many 
of  the  newer  girdles  fasten  at  the  back  and  it  is  likely 
l hat  some  of  the  season's  successes  will  he  in  this  class. 
French  knots  and  rosettes,  or  a  buckle  effect,  are  used  to 
cover  the  fastenings.  A  few  are  seen  that  fasten  under 
the  left  arm  also.  The  girdle  that  fastens  surplice  style. 
crossing  at  the  back  and  the  ends  terminating  in  front 
under  fancy  buckles  of  shirred  silk'  over  wire,  are  very 
new. 

Buckles  are  just  as  varied  as  belts  and  practically 
everything  goes. 

Odd  jeweled  effects  are  seen  in  gilt.  Steel  buckles  are 
much  used  and  some  in  colors — white,  black  and  plaid  ef- 
fects— 'are  also  seen. 

Bead  belts  have  so  far  proved  good  sellers,  and,  at  any 
rate,  for  the  beginning  of  the  season,  are  safe  to  bold 
their  own.  The  trade  is.  however,  showing  a  disposition 
to  watch  the  course  of  events  in  this  class  of  belt. 

Elastics  are  in  hi.h  favor,  and  where  price  is  not  so 
much  a  consideration,  r.teel  studded  elastics  are  decidedly 
the  strongest  sellers.  Black,  of  course,  is  the  best  color, 
but  red  and  pastel  shades,  as  well  as  empire,  green  and 
m  \  v,  are  all  icinesented. 

The  Review  is  :llvstrating  a  line  of  plaid  belts  in 
fancy     braid     that  is  b<  nnd  to  be  a  seller.       The     braid 


Belt  of  Fancy  Plaid  Shown  by  "Ladies'  Wear" 


comes  in  various  fancy  plaids  and  the  buckle  can  be  either 
gold  or  silver.  More  original  than  the  plaid  belt,  and  just 
as  likely  to  take  the  popular  fancy,  is  the  belt  of  Roman 
striped  silk.  Leather  belts  in  all  colors  are  looked  upon 
ias  excellent  for  Fall,  and  the  Fritzi  Schieff  is  again  in  the 
lead.  Plain  crush  leathers  and  leather  belts  with  steel 
studs  are  also  included  in  the  line. 
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"BUYABLE"  BRAIDS 

We  manufacture  Braids  that  look  as  inviting  to  your  customers 
as  they  do  to  us,  and  they  will  wear  as  good  as  they  look. 
"  Buyable"  Braids  are  the  kind  you  can  sell  to  your  patrons  with- 
out them  ever  opposing  the  sale. 


IN 

Trimmings  and  Novelties 

We  have  everything  you  need  and  the  very  things  that  you  know 
are  "  taking." 

Our  goods  are  the  equal  of  the  foreign  made  in  design,  quality  or 
workmanship. 


HADN'T  YOU   BETTER   PROVE  THIS  ? 

TKe  Laces  &  Braids  Mfg.  Company 

TORONTO    JUNCTION,    ONTARIO. 


Mending  Wools 

Finest  Soft  3-fold  Yarns. 
Black  and  all  Colors. 


Wound  any  length  to  suit 
customers. 


CARDED,     SKEINED 
AND    B\LLED. 


Attractively    made     up    with 
tasteful  Cards  or  Bands. 


Wholesale    Houses    can    have 
their  own  printing  if  desired. 


Skirt  Webs 

"Crusoe"    Brand    Shaped  and 
Straight  Beltings. 


Prussians 

"Crusoe"  Prussians,  also  Gal- 
loon and  Magpie  Bindings 


■■   ■.■■ 


S»D  ;  Tapes 

LA*y*WTtiH*lndia  Tapes  and  Reeled 
u£/L«  Tapes. 

..2-7-      _ 

S  a^^-    Elastics 
Shoelaces 
Picture  Cords,  etc. 

Agent :  S.  CALDECOTT,  Bay  St,  Toronto. 


Faire  Bros.  &  Co., 


St.  George's  Mills, 


Limited 
LE  ENGLAND 
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Ribbons 


You  run  ABSOLUTELY  NO  RISK  in  sending  your 
orders  bv  Mail.  Our  firm  has  been  established 
since  1855,  and  that  "speaks  for  itself." 

However,  if  you  would  rather  give  your  order 
personally,  a  post  card  will  bring  one  of  our  9 
Travellers. 

Our  stock  is  complete  in  every  li   e. 

SOME  OF  OUR  SPECIALTIES  : 


Combs,  Brushes,  Purses,  Pocket-books, 
Vanity  Bags,  Dry  Goods  and  Druggists' 
Sundries,  etc.,  etc. 

Ordering  from  us  insures  pleased  customers 
and  good  profits. 


WM.  CROFT  &  SONS 


126-132  Queen  Street  East 


TORONTO 


DURING  the  past  Summer,  trade  in  ribbons  has  been 
excellent.  Retail  merchants  say  that  the  amount 
of  business  done  was  surprisingly  large.  Ribbons 
of  every  description  were  in  demand,  but  fancy  designs 
were  in  particular  request,  it  being  impossible  to  get 
enough  of  them,  according  to  one  man. 

To  date,  the  Fall  trade  has  been  brisk  too,  seemingly 
a  continuance  of  the  Summer's  activity.  As  might  be 
expected,  there  was  a  harvest  at  the  time  of  the  millinery 
and  dress  goods  openings,  particularly  on  the  former  oc- 
casion. Demand  for  various  lines,  known  as  staple,  is 
well  maintained. 

Plaids  have  been  very  strong  since  the  beginning  of 
the  Fall  season.  Scotch  tartans  of  every  description  have 
been  very  popular.  Among  the  principal  shades  classed 
as  best  sellers  ai,e  noticeable  ribbons  in  green,  dark  red, 
or  garnet,  and  the  different  shades  of  sky  blue.  The  first 
named  color  seems  to  be  very  strong.  Another  line  which 
is  finding  greater  favor  as  the  season  advances  is  the 
check  ribbons.  Some  pretty  patterns  are  being  shown  at 
all  prices.  Taffetas,  in  plain  ribbons,  are  very  strong, 
while  failletines  are  exceptionally  good.  There  is  a  great 
call  for  Dresdens  in  all  widths,  from  the  narrowest  shown 
to  the  wide  sash.  Fancy  ribbons  are  still  selling,  more 
or  less,  although  their  run  is  about  over.  In  this  connec- 
tion there  is  a  featuae  worthy  of  mention  in  the  fact  that 
owing  to  the  fashion  of  the  short-sleeved  waist,  many 
smaller  sized  duchesse  and  taffeta  ribbons  were  sold  for 
use  as  bows. 

Stocks  of  holiday  ribbons  are  being  laid  in  by  mer- 
chants on  every  side,  a  good  season  being  anticipated. 
The  holly  designs  predominate,  but  there  are  many  other 
lines  shown,  floral  and  otherwise. 


RULE— The  good  die  young 
EXCEPTION— Storey's    Gloves 

We  are  told  that  the  gods  proffered  Hercules 
a  long  life  with  obscurity  or  a  brief  life  with 
immortality. 

The   Quality  gods  proffered   the   following  to 

STOREY'S 
GLOVES 

"Follow  me,  and  you'll  be  first  forever." 
"Follow  the  lead,  and  vou'll  end  up  with  the 
others — get  partial  success." 

So  Storey  gloves  during  their  long  life  have 
kept  right  at  Quality's  heels— no  matter  the 
energy  needed,  no  matter  the  money  spent. 

Do  you  wonder  why,  with  a  record  like  this, 
Storey  men  are  the  proudest  in  the  Dominion  ? 

The  1906  goods— be  sure  to  see  them 


W.  H.  STOREY  &  SON,  LIMITED 


ACTON,  ONT. 

"The  Glovers  of  Canada' 


ESTABLISHED   1868 


Boys*  Gloves  for  Ladies 


Merchants  Must  be  Prepared  for   High  Prices  and   Scarcity 

in  Both  Long  and  Short  Leather  Gloves— Mannish  Glove 

a  Feature— Merchants    Buying  Boys'  Gloves  for 

Ladies'  Wear — Oriental  Lace  Mitts  for  1907. 

THE  long  glove,  to  a  certain  extent,  dominates  the 
situation,  and  though  the  useful  suit  is  made  with 
the  long  sleeve,  all  dressy  gowns  and  blouses  intend- 
ed for  semi-formal  and  evening  wear  will  still  have  short 
sleeves,  and,  therefore,  there  will  be  a  very  considerable 
demand  for  long  gloves. 

Merchants  must  be  prepared  for  higher  prices  ,and  also 
ftor  a.  considerable  shortage,  both  in  long  and  in  short 
glove  lines. 

The  price  of  skins  is  advancing  and  notwithstanding 
the  fact  that  the  advance  over  last  season's  glove  prices 
averages  33  1-3  per  cent.,  the  manufacturers  claim  that  it 
by  no  means  fully  represents  the  present  market  price  of 
the  skins. 

The  long  black  glove  that  has  been  the  heavy  seller, 
and  white  has  occupied  next  place.  Though  black  and 
white  will  be  big  sellers  in  the  coming  season  it  is  expect- 
ed that  browns  and  such  shades  as  deep  biscuit  and  coin 
color  will  come  into  prominence.  Buyers  for  the  more 
exclusive  trades  have  for  this  season  made  fairly  heavy 
purchases  of  brown  and  for  the  Spring  season,  not  only 
brown  but  the  other  shades  above  indicated  are  expect- 
ed to  come  to  the  front. 

Paris  has  taken  to  yellow  gloves,  and  the  fashion  there 
is  to  wear  them  with  a  black  costume.     The  biscuit  and 
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Specials  in  Umbrellas 
for  Fall  Rains 


We  would  call  your  attention  to  the  following  Leaders 

in  Men's  Umbrellas : 

NO.  502.      Mercerized  Cloth, 

2-Bulb  Runner, 

Trimmed  Jap.  Handle,         $6.50  per  dOZ. 

"Tip"        Mercerized  Cloth, 

Self-opener, 

Trimmed  Congo  Handle,      $9.00  per  dOZ. 

"Top"       Fine  Mercerized  Twill, 

Pat.  " Featherweight"  Self-opener, 

Trimmed  Root  Handle,   $12.00  per  dOZ. 

"Seller"     Fine  Mercerized  Taffetta, 

Pat.  "Featherweight"  Self-opener, 

Trimmed  Furz    Handle,     $15.00  per  dOZ. 


SPECIAL— Ladies'  23-inch    Umbrellas,    Splendid    Mercerized    Cloth, 

Assorted  Handles,  Regular  $9.00  ;  while  they 

last,  $8.00  per  dozen. 


Ask  our  travellers    to   show   you  samples  of  these,  or  write 

us  for  sample  half-dozen. 

The  W.  R.  Brock  Company,  Limited 

St.  Helen  and  Recollet  Streets 

Montreal 
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RHYS  D.  FAIRBAIRN,  Limited 

MANUFACTURERS 

Ladies'  Neckwear.        Frillings.         Accordion-Pleated  Skirts 

Ladies'  Belts.        Ruchings.        Side  Pleated  Skirts 

Foundation  Collars.  Rufflings.  Underskirts 


8-10  Wellington  St.  East,        -         -         TORONTO 

Montreal  Office  :   HugH  Henry,  204*  St.  James  Street 


THE   CELEBRATED 

Vallier's 

Kid 

Gloves 

are  recognized    to    be 

The  Finest  and  Best  Gloves 
Made 


All  high  class  stores  should  have  them  in  stock. 

H.  Laurencelle 

Sole  Agent  for  Canada 
207  St.   James  Street.  MONTREAL 


♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 

♦  * 

♦  To  Manufacturers  Only  | 


It's  important  to  see  about  Sewing  Silk 


♦ 
♦ 

: 

♦ 
♦ 

Do  YOU   know   its   good    points?  + 

Just  ask  $> 

i    THE  ANDREW  H.  McDOWELL  CO.    ♦ 

▼  Incorporated  ^ 

+  MONTREAL     TORONTO  ♦ 

♦♦»♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 


♦ 

♦ 
♦ 

♦ 
♦ 

♦ 
♦ 


WHite  Linen  Suitings 

made  from 


ii 


Old  Bleach 
Cinens 

have  a  lustre  and  appearance 
known  to  no  other  linens.  They 
drape  perfectly,  because  they 
are  soft    and   without  chemical 
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dressing-  or  sticky  matter.  They 
are  particularly  adapted  to  em- 
broidery or  drawn  work,  warp 
and  woof  being- of  the  same  yarn. 

Trade  Mark  "Old  Bleach"  on  every  yard 

Booklet  on  the  care  of  linens  aeut  on  request. 

R.  H.  COSBIE, 

30  W.  Wellington  St.,  Toronto 

IrisH  Linen  Agency 


MENTION 


The   Dry   Goods    Review 


IN    WRITING    TO    ADVERTISERS 
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corn-colored  "loves  were  worn,  even  with  white  gowns,  all 
Summer. 

There  is  quite  a  fad  for  mannish  gloves  for  women's 

weai-,  and  the  representative  for  a  noted  glove  firm,  who  is 
now  in  Canada,  is  the  authority  for  stating'  that  the  largo 
stores  are  buying  boys'  gloves  for  sale  in  the  ladies' 
glove  department. 

Novelties  in  glove  lin.es  are  of  interest  to  buyers  who 
aie  filling  in  stock  for  the  holiday  trade.  One  of  the 
most  striking  of  these  holiday  novelties  is  the  embroider- 
ed suede  in  elbow  lengths.  Delicate  sprays  and  wreaths 
of  heather  b'oom,  forget-me-nots,  wister  a,  etc.,  and  dainty 
arabesque  designs,  are  employed.  Another  novelty  is  the 
combining'  of  two  shades  of  kid  in  glace  gloves.  White 
gloves  show  inlays  of  delicate  greens,  blues  and  lavenders, 
slightly  embroidered. 

Evening  gloves  with  lace  tops  are  also  shown.  As  a 
relief  to  the  situation,  a  highly  attractive  novelty  in 
mitts  will  be  welcomed.  These  mitts  are  of  oriental  lace 
covering  the  outer  part  of  the  arm  and  hand,  while  I  he 
under  side  is  made  of  woven  silk  glove  net.  These  mitts 
are  dainty  in  the  extreme  and  look  more  likely  than  the 
usual  ran  of  lace  mitts;  fact,  they  were  shown  The  Re- 
view with  the  assurance  that  they  were  the  coming  novel- 
ty for  1907.  Another  good  idea  noticed  was  a  long  leath- 
er glove  with  elastics  in  the  top. 

Staple  prices  on  kid  gloves,  such  as  $1,  $1.25  and 
$1.50,  have  been  impossible  to  maintain  at  old  values, 
and  every  ietailer  has  had  the  trouble  of  re-arranging 
lines.  As  an  instance  of  advances,  a  recent  letter  to  a 
Montreal  importer  quotes  35  francs  for  a  former  25 
francs  line,  and  a  long  glace  kid  at  58  francs  is  now  quot- 
ed at  95. 

^ 

Ladies'  NecKwear 


Neckwear    Back    in    its   Old    Position— Many    Pretty    Effects 

Seen,  but  Nothing  so  far  Particularly  Novel — Scarcity 

of  Competent  Help    a    Factor    and    Buyers 

Warned  to  Keep  up  Their  Assortments. 

THE  fact  that  ladies'  neckwear  is  to  resume  its  usual 
place  as  one  of  the  most  profitable  and  attractive 
lines    in    the    store,    and    that    the    abnormal    condi- 
tions that  have  surrounded  this  department  in  the  past 
Spring   and    Summer    are   not    to    continue   is   abundantly 
manifested. 

Even  at, this  early  date  in  the  new  season  the  neck 
wear  counters  are  thronged  with  customers,  and  the  buy- 
ing is  conducted  upon  all  the  more  liberal  lines  because 
of  the  fact  that  neckwear  has  not  been  considered  for 
some  time  past,  and  that  with  the  majority  of  women 
their  stock  of  the  same  has  been  allowed  to  run  low. 
This  brisk  counter  trade  is  becoming  reflected  in  the 
manufacturers'  orders,  and  manufacturers  are  now  ac- 
tively employed  for  the  Fall  season.  So  busy  are  they 
that  before  long  with  many  firms  the  question  of  turn- 
ing out  sufficient  goods  to  meet  the  demand  is  likely  to 
come  up  in  the  near  future,  as  orders  are  coming  rapidly 
in  and  there  is  a  good  deal  of  difficulty  experienced  in 
obtaining  the  necessary  competent  help.  If,  however, 
the  merchant  will  keep  due  watch  on  his  stock,  and  an- 
ticipate his  requirements  by  placing  his  orders  in  due 
time,  he  will  be  sure  of  obtaining  those  needful  novelties 
without  which  this  department  cannot  successfully  be 
run.  The  fact  that  no  novelty  of  a  startling  or  original 
nature  has  as  yet  made  an  appearance  this  season  is  no 
cause  for  delay  in  placing  orders  for  the  desirable  goods 
now  shown.  If  your  department  is  run  upon  proper 
lines  you   will   always  have  a   place   for  a   sufficient   stock 


Black  Vals  and  Chanfillies 

are  popular  sellers  to-day ! 

The  demand  is  getting  stronger 
as   the  season   advances — 

Every  retailer  should  have  some 
in  stock  now  ! 

The  above  set,  insertion  to  match, 
is  a  good    set,  constantly  stocked. 

Mail  orders  are  solicited  and 

will  receive  our  promptest  atten- 
tion. 

KONIG  &  STUFFMAN 

Victoria  Square,  MONTREAL 

Mention  the  Dry  Goods  Review  when  writing 
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of  any  goods  that  come  under  the  novelty  category,  and 
that  without  interfering-  with  what  may  be  termed  your 
staple  lines.  Generally  speaking,  a  woman  only  buys  one 
neckpiece  of  the  extreme  order,  but  she  buys  largely  of 
your  more  conservative  goods.  "Is  it  pretty  and  is  it 
different  in  effect  to  what  I  have  had  before  ?"  is  the 
question  that  she  asks  herself.  The  big  trade  is  now 
being  done  on  the  higher  and  medium-priced  lines — $6, 
$9  and  $12.  Customers  can  easily  afford  these  better 
lines,  and  require  little  coaxing  to  buy  the  better  and 
more  effective  goods.  Light,  dainty  effects  are  most 
favored,  and  chiffon  is  the  usual  material  of  which  the 
best  selling  stocks  are  made.  It  is  white  with  a  touch 
of  color  that  is  wanted.  This  color  relief  is  given  in 
many  ways.     Knots  of  ribbon,   and  knots  and  bands    of 


Novelty    in    Fall    Neckwear  —  Shown    by 
Rhys  D.  Fairbairn. 


louisine  silk,  French  knots,  beads,  etc.,  are  all  used. 
Valenciennes  edge  is  still  indispensible,  but  there  is  a 
disposition  to  favor  medallions  in  all  other  laces.  Venise 
is  very  much  used,  and  other  heavy  makes  are  favored. 
The  stock  we  illustrate  this  month  has  medallions  of 
cream  lace   in   Cluny   effect. 

All  shapes  of  stocks  are  seen,  but  just  at  present  the 
long  stock  is  most  favored,  though  a  growing  disposi- 
tion is  being  manifested  in  favor  of  the  pointed  stock. 
Short  tabs  are  in  evidence,  and  soft,  fluffy,  pleated 
jabots  are  also  shown.  Pretty  and  effective  samples  in 
all  lines  are  eagerly  bought,  for  something  pretty  and 
striking  is  what  is  wanted. 

Lace     neckwear     is     again   coming    into    vogue,      and 


promises  to  regain  all  its  old  time  popularity  in  the 
coming  season.  The  sale  promises  to  be  great  not  only 
in  the  cheap  but  also  in  the  more  expensive  lines.  Novel- 
ties in  embroidered  neckwear  are  also  to  the  fore  and, 
beginning  with  the  neat,  cheap  little  embroidered  turn- 
downs  to  the  higher  priced  lines  in  embroidered  goods, 
promise  to  be  big  sellers. 

Windsors,  though  no  novelty,  are  extremely  good 
sellers,  and  big  scarves,  not  only  in  net  and  Spanish 
laces,  but  in  pale-colored  striped  chiffons,  and  in  printed 
effect,  are  strongly  favored.  These  scarves  form  one  of 
the  important  adjuncts  of  dress  in  Paris  now,  and  so 
long  as  fashion  favors  Empire  styles  they  will  be  worn. 
The  net  scarves  shown  are  handsomely  embroidered  and 
have  elaborate  ends  of  heavy  lace. 

Pierrot  ruches,  and  feather  and  Marabout  boas,  etc., 
are  much  in  evidence. 


CLERKS  HOLD  MEETING. 

THURSDAY  evening,  September  5.  the  Dry  (foods 
Clerk's  Association  of  Montreal  held  a  meeting  in 
their  hall,  149  Berri  street.  Several  matters  of  im- 
portance were  dealt  with  in  the  course  of  the  evening, 
among  other  things  the  m,eans  to  be  adopted  to  increase 
the  membership  of  the  association.  It  was  finally  decided 
to  take  any  clerks  wishing  to  join  between  September  1 
and  January  1,  free,]  that  is,  without  paying  any  admis- 
sion fees  outside  of  one  dollar  to  the  physician  making 
the  entrance  examination.  To  encourage  present  mem- 
bers in  the  work  of  building  up  the  membership,  a  motion 
was  carried  voting  two  prizes,  one  of  $20  and  another 
of  $10  to  be  awarded  to  those  obtainin»'  the  greatest  num- 
ber of  new  members.  The  monthly  report  of  the  treasur- 
er showed  that  the  finances  were  invgood  condition.  The 
picnic  report  was  then  read  and  adopted.  It  showed  a 
very  neat  balance  on  the  right  side  of  the  ledger.  A  com- 
mittee, J.  A.  Jacobs,  president,  and  J.  C.  Laverdure, 
treasurer,  was  appointed  to  arrange  with  the  pioprietors 
of  the  Theatre  National  for  the  holding  of  a  soiree  by 
the  association.  The  musical  evening  will  be  held  some- 
time in  October.  It  was  also  decided  at  this  meeting  to 
arrange  a  series  of  billiard  contests  with  other  clubs  and 
to  that  end  a  sum  of  money  was  voted  for  prizes. 


IMPORTS  OF  COTTONS  AND    WOOLENS. 

According  to  the  foreign  trade  returns  of  Canada  for 
the  last  financial  year,  imports  of  British  woolens  into 
the  Dominion  were  valued  at  $14,700,000,  which  repre- 
sents an  increase  of  a  million  and  a  half  dollars  over 
190G,  and  more  than  twice  the  amount  of  this  trade  ten 
years  ago.  Notwithstanding  the  increased  duty  collected 
on  British  tweeds  since  1905,  the  demand  for  the.->e  goods 
is  on  the  increase,  and  last  year's  imports  represented 
an  increase  of  $100,000  over  1905.  Imports  >f  British 
con.on  manufactures  last  year  were  $6,650,000.  a:1  in- 
crease of  almost  a  million  dollars  over  V.AS5,  ana  twice 
the  value  of  the  trade  that  was  done  in  these  goods  in 
1896. 


WINNIPEG   BANK  CLEARINGS. 

Winnipeg  bank  dealings  for  August  totalled  nearly 
thirty-nine  million  dollars,  a  gain  over  those  of  the  same 
month  last  year  of  over  eiuht  million,  and  an  increase  over 
the  figures  of  August,  1904,  of  over  fifteen  million.  The 
returns  for  eight  months  of  the  present  year  show  a  gain 
over  the  same  periods  of  1904  and  1905  respectively  of 
seventy-six  millions  and  one  hundred  and  eleven  and  a 
half   millions. 
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* 

FANCY    GOODS    AND 
NOTIONS 

* 

IT  is  admitted  that  fancy  goods  and  notions  pay  the 
retailer  a  very  substantial  margin  of  profit.  The  na- 
tural consequence  should  be  active  efforts  to  bring 
sales  up  to  the  highest  possible  mark.  Among  the  most 
important  considerations  in  this  respect  is  the  location 
of  the  department.  By  its  very  character,  and  the  di- 
versity of  lines  that  it  embraces,  a  position  in  the 
store,  where  it  cannot  fail  to  attract  attention,  is 
necessary. 

The    best    stores   bring   this    department    right   up     to 
the      front,     many    of   them   placing   it   just    at   the    main 


armlets,  are  put  up  in  special  form  for  the  holiday  trade. 
The  former  are  made  of  pretty  ribbons  in  all  shades,  and 
in   Dresden   effects.      Some   are   further   embellished     with 
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ARMLETS   IN   FANCY  BOX 
Shown   by  the  Eisman    Novelty   Mfg.   Co. 


Valenciennes  lace,  and  the  style,  quality  and  workman- 
ship are  such  as  to  recommend  them  to  the  most  exact- 
ing taste.  Armlets  are  finished  with  smart  little  bows, 
and  gold  and  silver  clasps,  many  of  which  bear  emblems 
and  mottoes  appropriate  to  the  season.  Both  hose  sup- 
porters   and   armlets    are   boxed    in   pretty    cartons,     some 


FANCY  HOSE   SUPPORTERS. 
Shown  by  The  Eisman  Novelty  Mfg.  Co. 

entrance.  If  a  nice  class  of  goods  is  carried  and  dis- 
played in  up-to-date  showcases  a  selling  force  of  great 
strength  is  established  without  going  further.  Where 
possible,  we  would  urge  that  fancy  goods  and  notions 
be  located  just  opposite  the  entrance,  directly  facing 
every  person  coming  in. 

*  *  * 

Hose  supporters,  an  indispensable  adjunct  to  every 
lady's  toilette,  are  a  good  line  at  all  times  of  the  year. 
Daintily  boxed  they  make  an  acceptable,  and  not  unduly 
expensive,     Christmas     present.     These     goods,   and  also 
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FANCY  BOXES  FOR  PHOTOS.  HANDKERCHIEFS,  GLOVES, 

NECKWEAR,  ETC. 

Shown  by  Nerlich  &  Co. 

in  plain  shades,  some  flowered,  and  many  glass-topped. 
With  this  particular  line  an  attractive  display  cabinet 
is   included.      This  is   so   designed   that    it    takes   up   little 
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room,  and  yet  shows  the  goods  off  with  excellent  effect. 
Articles  into  the  make-up  of  which  rubher  enters  are  al- 
ways best  if  kept  enclosed  in  a  cabinet. 


ARMLETS  IN   FANCY  BOX. 
Shown  by  The  Eisman  Novelty  Mfg.  Co. 


TRADE  INQUIRIES. 

Since  the  publication  of  the  last  report  there  have  been  received  the 
following-  inquiries  relating  to  the  Canadian  dry  goods  trade.  The 
names  of  the  firms  making  these  inquiries,  with  their  addresses,  can  be 
obtained  upon  application  to  "  Superintendent  of  Commerce.  Ottawa." 
Please  quote  the  reference  number  when  requesting  addresses. 

1053.  Ore  and  cotton — A' firm  in  Antwerp  that  will  un- 
dertake especially  brokerage  and  representation  of  Cana- 
dian ore  and  cotton  importers  who  may  wish  to 'import 
such  goods  through  Antwerp.  The  firm  claims  to  have 
a  staff  fully  competent  to  handling,  receiving,  weighing 
sampling,  etc.,  of  ore  and  cotton.  They  will  also  under- 
take sales  upon  commission  in  Belgium. 

1054.  Canvas,  tarpaulins,  etc. — A  Yorkshire  manufac- 
turing firm  desire  to  get  in  touch  with  Canadian  buyers 
of  canvas,  tarpaulins,  glueing  canvas,  hessians  and  towel- 
lings. 

1055.  Ready-made  clothing — A  Yorkshire  firm  desire 
negotiation  with  Canadian  buyers  of  juveniles',  youths' 
and  men's  ready-made  clothing  for  high-class  trade,  and 
invites  correspondence, 

1060.  Cloths  — A  Yorkshire  firm  manufacturing  unions, 
heavers,  meltons,  vicunas,  and  union  carriage  cloths,  in- 
vite correspondence  with  Canadian  buyers. 

1061.  Linings  and  trimmings  — A  Leeds  exporter  of 
tailors'  linings  and  trimmings,  desires  to  get  into  touch 
with  Canadian  buyers;  would  also  act  as  buying  agent  for 
Canadian  houses.     Highest  references  furnished. 


A  month  from  now — only  four  short  weeks — Christ- 
mas selling  will  be  commencing.  Buyers  are  now  on  the 
lookout  for  novelties  of  all  kinds. 

LEJURNED 

'  8  -  1906 

This  is  going  to   be   a  big  season   for   fancy   haVpin^^^^^ 

They  are  among  the  most  conspicuous  of  the  ornaments..!,  w       SJ^ 
now   placed  on  the  hats.     Big  nobs   and   balls  are  most 

favored,  and,  perhaps,  those  of  plain  and  clouded  fegairio. £J~ 

should  be   accorded  first  position.      Some  are  plaided   in     ,f  q/AJ. 
effect,   some  like  two   shells  placed   together,   and  others    v^ 
are  flat  discs  of  colored  enamel.    All  are  large  and  con- 
spicuous. 


TOILET   CASE. 
Shown  by  Nerlich  &  Co. 


The   drygoodsman  who  goes   in  extensively  for  fancy 
goods    at    Christmas    time   has    a   bewildering    array     to 
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1114.  Cotton  yarns — A  Yorkshire  firm  manufacturing 
all  classes  of  cotton  yarns,  desires  to  get  in  touch  with 
Canadian  buyers,  and  invite  correspondence. 


MONTREAL  COTTON  AND  WOOL  WASTE  CO. 


A 


ARMLETS  IN   FANCY  BOX. 
Shown  by  the  Eisman  Novelty  Mfg.  Co. 

select  from.  We  would  counsel  the  greatest  possible 
variety — within  certain  limits,  of  course — and  small  lots 
of  each. 


CHARTER  lias  been  granted  the  Montreal  Cotton  & 
Wool  Waste  Co..  Limited.  The  incorporators  are 
Samuel  E.  Lichtenhein,  merchant;  Pierre  H.  Sauve, 
bookkeeper;  Gordon  W.  MacDougall,  advocate:  Lawrence 
Macfarlane,  advocate,  and  Charles  A.  Pope,  advocate,  all 
of  Montreal.  The  objects  of  the  conipuny  arc.  To  ac- 
cjuire  and  take  over  as  a  going  concern  the  pioperty,  as- 
sets and  good  will  of  business  of  Samuel  E.  Lichtenhein, 
merchant,  and  there  conducted  by  him  under  the  style  of 
Montreal  Cotton  &  Wool  Waste  Co.  upon  such  terms  as 
to  payments  for  the  same  by  the  issue  of  fully  paid  shares 
in  the  capital  stock  of  the  company  as  may  be  agreed  up- 
on ;  to  carry  on  the  business  of  merchants,  manufacturers 
and  dealers  in  all  kinds  of  cotton,  waste,  wadding,  batting, 
yarns,  linens,  paper  stock,  rags  and  metals  in  all  states 
and  conditions,  whether  as  raw  material  or  manufactured 
articles,  and  by  all  processes  of  manufacture  to  make  the 
same  fit  for  use  and  sale.  The  total  capital  stock  is  to  be 
$400,000,  divided  into  $100  shares,  and  the  company's 
chief  place  of  business  will  be  Montreal. 
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For  Holiday  Trade 

Novelties  in  Leather  Goods 


No  matter  what  the  article  may 
be,  if  we  show  it,  you  may  rely 
on  it  being  correct. 

BELTS      HAND  BAGS      POCKET  BOOKS 

Travellers  on  their  routes 

Buy  from  the  Manufacturers 


Canada  Leather  Goods  Company 

411  St.  James  Street,  Montreal 


WM.  LIDDELL  &  CO. 


BELFAST 


SPRING 
SAMPLES 

Ask  to  see  them 
It  will  pay  you 


SOLE     AGENT     FOR    CANADA 

R.   H.   COSBIE 
30  W.  Wellington  St.     -     Toronto 

IRISH  LINEN  AGENCY 


Embroidery  Hoops 

Made  from  selected  light-colored  hardwood, 
finished  perfectly  smooth  and  true  In  shape. 

Sold  In  over  18,000  stores  throughout  the  United 
States  and  Canada. 


Princess 
Hoops 

Made  in  sizes  4.  5,  6 
7,  8, 10  and  12  inch 
diameter.   - 


Th«  "Princess"  requires  no  winding  to  make  the 
hoops  fit  tightly,  as  the  nickel-plated  bow-spring  adjusts 
itself  to  a  thick  or  thin  fabric,  holding  the  material  firmly 
and  without  injury. 


Duchess 
Hoops 

Sizes  4,  5,  6,  7, 
8, 10  and  12  inch 
diameter. 


"••flit's  the  felt  cushion  "around  inner  hoop  of  the 
"jDuchess"  which  holds  light  or  heavy  fabric  tightly 
stretched.    The  most  popular  Hoops  on  the  market. 


Royal -Oval  Hoops 


Made  in  two  sizes. 


6  by  12  inches  for  drawn-work  and  large  em- 
broidering having  every  advantage  of  a  large  12-inch 
round  hoop,  with  the  convenience  in  handling  of  a  small 
size. 

3  by  6  inches  for  small  embroidering,  especially 
desirable  for  working  designs  on  stockings. 


Special-Select 
Hoops 


fcizts  4,  5,  6,  7,  I 
10  and  12  inch. 


A  low-priced  plain  wooden 
Hoop,  lathe  -  turned,  very 
smooth  and  carefully  fitted. 

The  different  sty  le  Hoops  are 

put  up  separately.  %- 

dozen  solid  pairs  of 

a  size  in  a  covered 

package. 

Order  from  your 

Wholesaler. 


The  Gibbs  Mfg.  Co.,: 


CANTON, 
OHIO, 
S.   A. 


Also  makers  of  The    "Never-Stop "    Humming  Top 
and  other  Toys.     Big  Sellers.     Send  for  Catalogue. 


FURS 
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£  00<>0<>CK><X><><>CK><>CK>0<^  ^ 


The  "Henry  Carter 


»> 


PHIS  is  one  of  the  favorite  shapes  in  the  stiff  hat  everyone  is  talking  about.  Have  you  seen  th»  sign- 
boards, advertising  the  "  Carter  "  and  the  "Wilkinson"  hats?  There  are  190  of  them,  spanning  the 
country  from  Halifax  to  Vancouver.  And  we  have  a  plan  of  advertising  you  will  appreciate,  too.  We 
don't  expect  these  hats  to  sell  themselves,  although  the  good  qualities  of  both  these  lines  would  almost  do 
the  trick  without  advertising.  We  will  send  you  full  particulars  of  this  co-operative  plan  of  advertising  if 
you  will  let  us. 

J.  ARTHUR  PAQUET,  Quebec 

}:       Branches  at    WINNIPEG,      TORONTO,     OTTAWA,     MONTREAL     and      ST.  JOHN,  N.  B. 

(f  (>CH>CK><><><X><>OHD<X><>00<><^^  , 


Modern  Fur  Merchandising 

We  employ  no  salesmen,  we  buy  for  cash  all  skins  and  materials  in  immense  lots. 
Do  you  appreciate  the  resulting  advantages?      And  you  get  the  benefit. 

If  you  investigate  any  of  the  following  offers,  you  will  prove  our  claims  of 
saving  you  25%  over  buying  furs  in  the  ordinary  way. 

Ladies'  Persian  Lamb  Jackets    -  $100.00  up 


Ladies'  Elec.  Seal  Jackets   - 
Ladies'  Muskrat  Jackets 
Sable  Stoles,  with  Collars  - 
Sable  Stoles,  without  Collars     - 
Sable  Clusters,  6  Tails 
Sable  Clusters,  6  Tails,  tipped 
White,   Brown,   and  Blue  Hare 
Stoles 


tt 


tt 


25.00 

35.  OO 

18.  OO 

12.00 

5.75 

3.75 


2.00  up 


Cold  weather  makes  our  immediate  delivery  proposition  attractive.    It  isn't  what 
we  think  about  the  goods — if  they're  not  up  to  your  expectations,  return  them. 


A.  SCHWERSENSKI  &  CO.  452  st.  Paul  st.jHontrpal 
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THE  CANADIAN  FUR  TRAD 


& 


Prices  on  Prime  Skins  Continue 
to  Soar  —  Shortage  of  Desirable 
Supplies-Shipments  completed,  but 
Busy — Much  Activity  in  Fur  Centres. 


WHOLESALE  furriers  and  manufacturers  have  com- 
pleted shipments,  and  already  retailers  are  doing 
an  active  early  business,  especially  the  large 
firms  in  the  cities.  A  few  cold  days  toward  the  last  of 
the  month  boomed  matters  considerably  and  gave  some 
assurance  of  a  cold  Winter  and  a  record  trade.  Manufac- 
turers expect  big  assorting  orders,  and  already  straggling 
requests  are  coming  in.  As  advised  in  these  coluimins  pre- 
viously, orders  should  not  be  delayed,  in  order  to  secure 
prompt  deliveries  and  a  good  quality  of  skins. 

Retailers  are  demanding  the  better  class  of  goods  in 
all  furs,  and  some  returns  are  noticed  of  goods  not  up 
to  sample.  Hurry-up  orders  are  quite  numerous  for  ship- 
ment before  the  middle  of  this  month. 

Thje  Supply  of  Coon. 

In  Montreal  fur  circles,  and  throughout  the  trade  in 
general,  the  supply  of  coon  skin  of  whatever  origin, 
either  from  Canada  or  the  States,  is  very  low,  and  this 
is  taken  as  a  sure  indication  that  during  1907  coon  will 
be  much  higher.  St.  Louis,  the  centre  for  this  skin  in 
the  States,  has  practically  no  supply,  and  a  letter  to  a 
Montreal  manufacturer  from  a  dealer  there  states  100,000 
coons  couldn't  be  found  in  the  entire  market.  Manufac- 
tured goods  are  in  fair  supply,  but  it  is  evident  that 
when  these  are  exhausted  there  will  be  a  good  deal  of 
scampering   to   fill  orders. 

Squirrels  of  all  descriptions  are  also  in  the  short  sup- 
ply class,  where  quality  is  considered,  and  this  has  caused 
trouble  in  the  fur-lined  jacket  question.  In  fact,  linings 
of  every  description  are  almost  out  of  the  market  at 
reasonable  prices.  Hampster  linings,  which  15  months 
ago  ran  from  $3.25  to  $8,  are  now  bringing  from  $6.75 
to  $11.50. 

Ermine  is  up  from  35  to  90  per  cent.,  and  this  has 
caused  the  extensive  use  of  coney  and  hare.  Mink  remains 
at  last  year's  figures  and  is  still  a  popular  high-class 
fur.  Sales  of  marmot  and  grey  squirrel  are  much  better 
than  earlier  in  the  season. 

The  advances  above  noted  will  not  affect  all  furriers 
this  season  as  stocks  are  usually  contracted  for  to  cover 
the  year,  although  prospects  of  lower  prices  after  the 
warm  weather  last  Winter  caused  many  to  hold  back  con- 
tracting for  full  amounts.  As  a  result  many  houses  are 
in  the  market  to-day  for  desirable  skins  and  those  who 
have  supplies  are  very  independent.  Houses  with  the 
goods  are  in  many  cases  indifferent  as  to  whether  they 
carry  over  stock  or  not,  as  they  realize  it  will  be  worth 
more  next  year.  Otter  and  sable  are  also  firm  in  tone 
and  made-up  articles  in  the  latter  fur  are  improving  in 
demand. 


PROTECT  FUR-BEARING    ANIMALS. 

THE  annual  meeting  of  the  Ontario  Fish  and  Game 
Association   was  held  at  Toronto   recently.     As   a 
result   a  thorough   revision   of  the  game  laws   and 
the  creation  of  a  fish  and  game  department,  in  charge  of 
a  commissioner,  who  would  be  a  member  of  the  Cabinet, 
will  be  urged  upon  the  Legislature  at   its  next  session. 


A  number  of  recommendations  were  made  by  the 
committee  on  fur-bearing  animals,  among  them  the  fol- 
lowing : 

Muskrat — That  the  open  season  in  Northern  Ontario 
be  October  15  to  May  1,  and  Southern  Ontario  from 
November  1  to  May  1;  that  the  number  taken  be  limited 
to  liOO  for  one  person,  and  that  fifteen  days  be  allowed 
to  dispose  of  furs  after  season  closes. 
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NOVELTIES    IN     FINE     NECKWEAR, 
Shown    by    Hart    Manufacturing    Co.,     Montreal. 

Marten,  mink  and  fisher — That  the  open  season  be 
from  November  1  to  March  1;  that  further  preserves  be 
established  for  the  propagation  of  these  animals. 

Bear — That  the  open  season  be  from  October  15  to 
May  1. 

The  committee  also  reported  that  the  law  prohibiting 
the  killing  of  beaver  and  otter  before  November  1,  1910, 
is  not  being  enforced;  that  more  preserves  ought  to  be 
established,  a  strict  Government  supervision  maintained, 
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WINNIPEG  VANCOUVER 

JOHN  W.  PECK  &  CO. 

LIMITED 

WHOLESALE   FUR 
MANUFACTURERS 

Latest  styles  in  Gents  and  Ladies' 
Fur  articles  for  the  coming  season. 

CATALOGUE  NOW   BEING  ISSUED 

Cloth  Caps  for  Pall,  Winter  and 
Spring  constantly  on  hand  at  all  our 
warehouses. 

We  have  the  greatest  manufacturing  facilities 
in  Canada. 


CORRESPONDENCE  RECEIVES 
IMMEDIATE       ATTENTION 


SEND  US 
YOUR  SPECIAL  ORDERS 

ON— 


Persian  Lamb  Jackets 


Perhaps  you  conclude  it  isn't  profitable  to 
carry  a  stock,  but  you  will  have  enquiries, 
and  satisfactory  sales  will  be  made  if  you 
write  to  headquarters  for  sample  Persian 
Lamb  Jackets. 

We  have  a  large  stock  fully  up  to  our  high 
standard — made  right  and  priced  right — 
all    styles — all    qualities. 

Write  NOW  for  particulars. 


The  Specialty  Fur  House 


L 


McComber  &  Cummings 

516  St.  Paul  St.,  MONTREAL 


FUR  REPEATS 


M.  Silver's  Furs  have  won 
the  good  word  of  Canadian 
merchants.  Travellers  are 
now  showing  sorting  range  in 
everything  good  in  Furs, 
Fur  Jackets,  Fur  Lined  Gar- 
ments and  Specialties  in  Fur 
Sets.  We  have  made  extra 
preparations  to  look  after  the 
wants  of  our  customers.  But 
for  your  own  protection 

PLACE  ORDERS   NONA/. 

M.  SILVER  &  CO. 

12-14  St.  John  St.,     MONTREAL 
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and  reciprocal  relations  entered  into  with  the  other 
provinces  and  the  United  States;  that  the  furs  of  these 
animals  are  being  exported  to  the  Lnited  States  con- 
trary to  law;  that  the  close  season  should  be  from  No- 
vember 1  to  February  1;  that  more  stringent  measures 
are  necessary  for  the  protection  of  these  animals,  and 
that  violation  of  these  laws  be  punished  by  imprison- 
ment without  the  option  of  a  fine. 


Persian    Lamb    Prices 


Advance    of    25    Per    Cent,   owing   to    Heavy   Demand    and 
Short  Supply  —  The  Conditions  of  the  Trade  Outlined. 

RECENT    reports    from    Leipzic    and    London    confirm 
the   statements    about    the    trade    in    Montreal    and 
Toronto   concerning    exceptionally   high    prices    dur- 
ing   1907    for   Persian   lamb    skins— higher    even   than   this 
year  by  as  much  as  25  per  cent.,  and  it  must  be  borne  in 
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NEW   DOUBLE-BREASTED   RUSSIAN   BLOUSE. 

Persian  Lamb  and  Mink, 

Shown  by  the  Waldron,  Drouin  Co.,  Ltd.,   Montreal. 

mind  that  prices  during  the  present  season  are  the  high- 
est in  the  history  of  this  popular  fur.  Demand  has  been 
exceptionally  strong  in  all  markets,  and  London  and 
France  particularly  have  been  heavy  bidders  for  these 
skins.  They  have  been  used  to  such  an  extent  there  as 
to  be  even  made  up  in  dress  materials. 

Poor  Quality  at  That. 
The  first  handlers  of   this   hitherto   staple  commodity 
are  paying  from  15  to  25  per  cent,  advance,  and  are  glad 


to  get  supplies.  Advances  are  due  first  of  all  to  the 
strong  demand  for  these  sJ<ins,  and  secondly  to  the  short 
supply.  The  lambing  season  has  been  unsatisfactory,  ow- 
ing to  the  very  bad  weather  and  poor  supply  of  grass, 
with  the  result  that  the  supply  of  lambs  is  not  plentiful 
and  the  quality  poor.  This  always  happens  when  there 
is  a  short  supply.  It  is  only  the  very  sturdy  that  live 
and  their  skins  are  never  so  good. 

Supplies  in  Canadian  fur  centres  are  not  large,  and 
what  skins  are  left  over  will  be  averaged  with  new  pur- 
chases. With  this  in  view  retailers  making  sales  of  these 
garments,  and  sales  are  always  difficult  at  that,  should 
urge  purchases  this  year  on  the  part  of  their  customers. 
Advances  will  have  to  be  paid  if  bought  during  1907. 

Grey  lamb  is  also  very  high  in  price,  an  advance  of 
nearly  40  per  cent,  in  the  past  few  years  having  been 
made.  The  result  is  this  fur  has  been  taken  out  of  its 
usual  popular  place  for  children's  garments. 

In  connection  with  the  much-talked-of  advances  in 
Persian  lamb  skins  it  is  interesting  to  note  that  France 
is, also  buying  heavily.  It  must  be  remembered,  however, 
that  high  prices  mean  exclusiveness  and  sales  show  every 
evidence  of  expanding  during  the  present  season.  Once 
the  idea  is  gained  that  Persian  lamb  is  high  in  price  the 
better  class  of  consumers  are  anxious  to  have  it.  Furriers 
express  no  fear  for  continued  popularity  of  these  skins. 


MEN'S  WEAR  LIMITED. 

A  DOMINION  charter  has  been  granted  Men's  Wear, 
Limited,  of  Montreal.  The  capital  is  $100,000, 
divided  in  $50  shares.  The  incorporators  are 
Robert  Wilson,  Jr.,  bookkeeper;  George  Bale,  clerk  ; 
Augustus  David  Herrick,  manager;  David  Alexander 
Small,  manager;  Joseph  Arthur  Secours,  manager,  all  of 
Montreal.  The  purposes  of  the  company  are  :  To  carry 
on  business  as  wholesale  and  retail  clothiers  and  as 
wholesale  and  retail  dry  goods  merchants;  to  manufac- 
ture, buy,  sell  and  otherwise  deal  and  trade  in  all  ar- 
ticles of  men's  wear,  and  without  limiting  the  generality 
of  the  foregoing,  the  same  shall  be  deemed  to  include 
men's  clothing,  hats,  caps,  furs,  boots,  shoes,  shirts, 
collars,   cuffs,   ties  and  men's  furnishings  generally. 


E.  A.  "WOOD,  LIMITED. 

A  charter  has  been  granted  E.  A.  Wood,  Limited,  for 
the  following  purposes:  To  buy,  sell  and  deal  in  dry 
goods,  millinery,  leather  goods,  boots,  shoes,  rubber  goods, 
men's  and  ladies'  furnishings,  groceries  and  all  other 
merchandize.  The  incoiporators  are  Edward  Alfred  Wood 
and  Andrew  Tait,  merchants;  Sarah  E.  Wood  and  Clara 
Cynthia  Carso,  married  women,  and  Orma  Hildred  Tait, 
spinster,  all  of  the  Town  of  Orillia,  Out.  The  share  capi- 
tal of  the  company  is  $20,000,  divided  into  $1  shares.  The 
head  office  of  the  company  will  be  at  Orillia. 


BURGLARS  SCARED  OFF. 

Burglars  broke  into  the  store  of  the  Montreal  Fur 
Mfg.  Co.,  at  Brandon,  and  had  about  $4,000  worth  of 
furs  stowed  away  in  sacks,  when  they  were  noticed  by  a 
passer-by,  who  gave  the  alarm.  They  got  away  through 
a  back  window  before  the  police  arrived,  but.  left  all  of 
the  booty  behind. 


CAPITAL  INCREASED. 

Supplementary  letters  patent  have  been  issued  where- 
by the  total  capital  stock  of  theHewson  Woolen  Mills, 
Limited,  is  increased  from  $175,000  to  $1,000,000. 
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Alexandor  the  Fur  Man 

Perhaps  I  did  not  sell  you  this  season.  You  might  have  thought  my  claims 
about  Furs  were  idle.  Or  you  may  have  been  unwilling  to  change.  I  opened  many 
new  accounts  and  did  increased  business  with  old  ones. 

Don't  you  think  there  must  be  merit  in 

ALEXANDOR'S    FURS? 

Just  to  prove  it — for  your  own  satisfaction,  give  me  a  chance  on  your  repeats. 
The  factory  was  never  so  busy  ;  but  my  facilities  enable  me  to  look  after  you. 
Don't  let  my  man,  with  a  full  line  of  Furs,  get  by  you 

A.  J.  ALEXANDOR 

504-506  St,   Paul  St.,  MONTREAL 


N.  B. — If  you  are  in   want  of  anything  just   let  me   send   you  on  approval,   to   prove   my   claims. 
HAVE     YOU     MY      PRICE      LIST      CATALOGUE?    —    IF      NOT  —  WRITE      FOR      IT 


When  You  Have  Special 
Orders  To  Fill  In  Furs 
Communicate  With  Us 
Before  Placing  the  Work 


We  are  centrally  situated. 
Employ  an  ample  staff.  Can 
manufacture  fur  garments  of 
any  skin,  any  design.  Can 
manufacture  them  in  shortest 
time  possible.  Don't  charge 
high  prices.  Don't  send  out 
faulty  work. 


And  we  make  a  specialty  of 
handling  the  orders  of  mer- 
chants just  like  yourself. 


If  you'll  write  us  for  cata- 
logue and  particulars  we'll  for- 
ward same  by  return  mail. 


WM.  E.  ORR  &  CO., 


Manufacturing 
Furriers 


The  House  of  Reliability,  Excellence. 
and  Style 


93  Yonge  Street 


Toronto,  Canada 


We  make  coats  lined 
with  Marmot,  Wollaby 
Russian  Black  Lamb  and 
Australian     Oppossum. 


FOR  WESTERN  BUYERS 

RUSSIAN  MENNONIT  FUR-LINED  GOATS 
FOR  LADIES  AND  GENTLEMEN 

have  been  a  great  success  with  us 
this  season. 

Write  for  samples  and  prices. 

We  are  the  only  firm  making  these 
a  special  line. 

We  have  added  to  our  lines  this 
season  : 

Fancy  Sweaters  and 

Lumberman's  Supplies 

The  Livingstone  Mfg.  Co. 


Manufacturers  of  FUR,  LEATHER,  DUCK  and  SHEEP  LINED  CLOTHING 
144  Craig:  St.  West,    flONTREAL 


CONDENSED  ADS. 

AT  A  COST  Or 

2  CENTS  PER  WORD 

All  clerks  requiring  positions  will  do  well  to  invest  a 
few  cents  in  the  Dry  Goods  Review  and  state  their  re- 
quirements. 

Those  merchants  who  wish  to  dispose  of  their  business 
can  insert  their  ad.  under  a  box  number  and  we  will 
forward  any  replies.  This  ensures  secrecy  to  those 
that  deiire  it. 

The  Review  is  read  by  90  per  cent  of  the  entire 
trade.  This  ensures  your  wants  being  read  by  the 
merchants  throughout  the  Dominion  of  Canada. 

Address  all  Correspondence  to 

THE  DRY  GOODS  REVIEW 


IO  Front  St.  F-« 
TORONTO 


232  MoCill  St. 
MONTREAL 
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New    Corset    Models 


Special  Models  for  both   Full  and  Slender   Figures— Batiste 

now  Established  as  a  Winter  as  well  as  Summer 

Corset   Material. 

CORSET  manufacturers  have  every  reason  to  wish  for 
a  long  continuance  of  present  styles  in  ladies'  dress, 
for  rarely  has   the  corset  been  of  more  importance 
than  it  is  now.     To  wear  the  semi-Empire  and  Princesse 
styles,   and  the  more  popular  modes  that  are  based  upon 


NEW  CORSET  MODELS 

them,  women  must  be  corseted  to  perfection,  and  in  con- 
sequence sales  in  corset  departments  show  a  big  increase. 
If  the  women  of  your  community  do  not  know  these 
points,  Mr.  Merchant,  you  are  not  getting  after  trade  in 
a  proper  manner,  you  are  not  getting  all  that  you  should 
out  of  your  department.  There  is  something  wrong  either 
in  the  way  you  buy  or  in  your  method  of  selling  and  dis- 
playing your  goods.  If  your  sales  are  not  increasing  you 
may  set  it  down  as  a  fact  that  your  customers  are  going 
elsewhere.  Not  only  ought  the  sale  of  corsets  in  your 
department    to     show     an     increase,    but    your    customers 


ought  to  be  buying  the  better  made,  the  larger  profit- 
bearing  and  the  higher-priced  lines.  Have  you  a  fitting 
room,  or  have  you  in  your  department  a  saleswoman 
who  is  really  competent  to  fit  corsets  ?  Bolh  arc  neces- 
sary to  make  it  a  success. 

A  great  deal  of  space  is  devoted  now  in  the  fashion 
.journals  to  so-called  "corset  talks,"  but  owing  to  lack  of 
knowledge  on  the  part  of  the  writers,  they  are  generally 
wide  of  the  mark  and  misleading.  It  requires  absolute 
knowledge  and  experience  in  the  art  of  corset-fitting  for 
your  staff  to  confidently  recommend  to  a  customer  just 
the  right  shape  and  style  that  best  suits  her  figure. 

It  is  the  proper  corseting  of  the  full  figure  that  pre- 
sents the  great  difficulty  to  the  manufacturer,  and  many 
models  designed  to  overcome  obesity  in  one  place  only 
end  by  depositing  it  in  another.  In  order  to  obtain  a 
slender  appearance  and  a  flat  front,  the  movement  of  the 
hips  backward  makes  many  figures  show  an  abnormal  de- 
velopment there.  Models  now  are  being  shown  to  counter- 
act this  tendency.  A  new  model  designed  for  this  office 
is  cut  at  least  f)  inches  from  the  waist  line  in  the  centre 
back  to  the  bottom  of  the  corset,  encasing  all  surplus 
flesh  and  molding  the  back  into  graceful  poise.  Another 
important  feature  in  the  new  models  is  the  secure  manner 
in  which  the  prominent  abdomen  is  supported.  It  is  so 
firmly  held  that  it  is  impossible  to  permit  any  other  than 
an  absolutely  straight  front  effect.  The  new  models  are 
cut  very  long  above  the  waist,  but  are  particularly 
roomy,  forming  a  straight  line  at  the  top  and  boned  at 
the  side  of  the  bust  with  bias  sections,  holding  the  bust 
forward,  an  effect  which  the  majority  of  stout  women  re- 
quire. The  high  back  also  appears  upon  many.  A  new 
Parisian  model  shown  to  The  Review  lately  is  designed 
to  give  a  long  waist,  a  tapering  figure,  and  to  accentuate 
the  latest  desired  curve.  Just  what  this  curve  is  may  be 
seen  from  the  cut  we  give.  This  corset  is  made  decidedly 
longer  in  front  on  either  side  of  the  abdomen,  thus  elimi- 
nating any  possible  chance  of  the  least  bulge  after  the 
garment  has  been  shaped  to  the  body.  The  back  below 
the  waist  line  is  long,  and  instead  of  suppressing  the 
figure,  gracefully  takes  care  of  any  corpulency.  A  corset 
shown  at  the  same  time  was  designed  for  figures  that  are 
too  slight,  and  that  require  to  be  built  up  above  the 
waist  line.  This  corset  is  so  cut  that  it  has  an  abrupt 
spring  over  the  hip  directly  from  the  line  of  the  waist. 

Batiste  is  no  longer  considered  only  a  Summer  ma- 
terial ;  the  majority  of  models  are  developed  in  batiste 
as  well  as  coutille  for  Winter  wear.  The  reason  for  this 
is  the  increasing  desire  for  a  corset  that  is  light  in 
weight  and  which  does  not  increase  the  bulk  of  the  figure. 
It  is  the  perfect  manner  in  whicn  boning  is  done  that 
makes  the  use  of  batiste  possible  for  Winter  models. 
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"W  Kite-wear 


Designers   Successful    in    Producing    Sightly  Special-Priced 

Garments  in  Spite  of  Advances— Scarcity  Predicted 

Later  in  the  Season  of  Attractive  Low-Priced 

Trimmings— The  Slip-on  the  Gown  That 

Is  Selling. 

IT  must,  .he  confessed   1  hat    the  necessary   advances  on  all 
lines  of   whiteweai  have  been  very  successfully   hidden, 
and  that   designers  have  indeed   done  their   work  well 
m  meeting  the  special  rates  that  cut  such  a  figure  in  the 
trade.     It   takes   quite   a   little   studying   to   see  just  how 


LOOSE  COAT  STYLES. 
Shown  by  Hart  Mfg.  Co.,   Montreal. 

this  has  been  done,  but  certainly  it  has  been  most  suc- 
cessfully accomplished.  The  fact  that  the  standard  of 
price  has  risen  so  considerably  in  the  past  few  seasons 
and  that  women  no  longer  buy  largely  of  the  cheaper 
grades  of  whitewear,  has  helped  considerably,  though  it 
must  again  be  borne  in  mind  that  with  the  buying  of 
these  better  goods  has  come  an  absolute  rejection  of  gar- 
ments that  are  not  of  full  size  and  of  dependable  mater- 
ial. There  must  be  no  evidence  of  economy  of  materials 
shown  ;  skirts  must  be  just  as  full,  ruffles  must  show 
no  signs  of  being  skimped,  there  must  be  just  as  many 
rows  of  insertion  used,  etc. 

Assistance    lias    come    through    the    following    of    hand- 


made imported  whitewear,  and  by  the  elimination  of  the 
cheap  frilly  effects.  Trimmings  are  used  now  in  such  a 
manner  as  to  emphasize  the  best  lines  of  the  garment 
and  to  show  up  the  beauty  and  fineness  of  the  lace  and 
embroidery  used,  making,  as  it  were,  quality  take  the 
place  of  quantity.  This  is  the  hint  that  designers  of 
domestic  made  whitewear  have  taken,  to  the  vast  im- 
provement of  both  the  appearance  and  the  wearing  quali- 
ties of  their  product.  There  is  not  such  a  mass  of  trim- 
ming used,  but  what  there  is,  is  of  excellent  material 
and  of  artistic  design,  and  it  is  so  utilized  that  every 
point  of  excellence  is  brought  out  strongly.  Garments 
may  run  a  little  higher  actually,  but  their  make-up  is 
such  that,  helped  by  the  general  prosperity  of  the  coun- 
try,   no   difficulty   will    result  in   the   department. 

A  condition  that  promises  some  embarrassment  later 
on  in  the  season  is  the  growing  scarcity  in  desirable  lines 
of  cheap  trimmings.  Manufacturers  of  both  Nottingham 
laces  and  of  embroideries  are  now  so  busy  that  they 
eliminate  all  patterns  that  present  any  amount  of  diffi- 
culty in  the  making.  Embroideries  and  laces  must  be 
used  for  trimming  whitewear,  but  before  long  it  is  to  be 
feared  that  little  choice  will  exist,  and  just  what  can  be 
obtained    will    have   to   be    used. 

Dainty  blind  work  and  delicate  patterns  in  eyelet 
work  are  taking  the  place  of  large  designs  and  big  open- 
ings. As  to  popularity,  both  are  equally  favored.  Lace 
and  embroidery  are  used  in  combination  on  the  majority 
of  garments.  A  favored  style  of  petticoat  shows  the 
deep  embroidery  flounce,  with  several  rows  of  insertion 
iel  into  the  upper  part.  This  style  of  flounce  is  varied 
by  making  the  lace  into  panels.  Fine  tucks  take  the 
place  of  gathers  on  the  top  of  many  flounces. 

The  slip-on  or  chemise  gown  is  the  popular  shape  in 
all  above  the  dollar  line.  The  variety  is  great,  though 
no  startling  innovation  is  seen.  Elaborate  yoke  styles 
and  loose  flowing  three-quarter  sleeves  are  the  prevailing 
mode.  Rows  of  lace  insertion  and  embroidered  motifs 
trim  both,  and  big  use  is  made  of  built-up  effects  formed 
of  row  upon  row  of  lace. 

Each  season  sees  more  elaborafe  corset  covers,  and 
those  shown  this  year  are  particularly  so.  The  built-up 
effects  are  used  for  the  yokes  of  corset  covers,  and  all 
but  the  very  cheap  lines  are  elaborately  trimmed  at  the 
back. 

$ 

Raincoat   Trade    Expanding 


Tweed  Ideas  to  the  Front,  But    Revival    of  Plain    Materials 
Indicated — Some  Retail    Opinions. 

MONTREAL  raincoat  factories  continue  as  busy  as 
ever,  which  strongly  refutes  imputations  in  some 
sections  of  the  trade  that  the  industry  has  had  a 
decided  setback.  Some  retailers  have  considered  that 
these  garments  have  exhausted  their  popularity  through 
consumers  failing  to  realize  that  they  had  assumed  a 
staple  position  in  the  trade,  owing  to  the  various  uses 
to  which  they  are  put.  Trade  has  shown  a  decided  ex- 
pansion, and  new  factories  in  the  line  have  found  plenty 
to  do,  while  the  old-established  ones  have  difficulty  in 
filling  orders.  Undoubtedly  conditions  have  changed  in 
the  past  year,  and  manufacturers  have  been  obliged  to 
run  strongly  on  loose  tweed  coats,  but  these  are  always 
subjected  to  the  various  proofing  processes.  In  the 
larger  centres  trade  has  run  almost  entirely  on  these 
coats  and  this  has  given  strength  to  the  opinion  that 
raincoats  are  losing  caste.  Factories  can't  turn  out 
tweed     coats     fast   enough,    and    the    smaller   towns     are 
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Laurentian  Brand   Under-Muslins  for  Spring  1907 


The  excellent  fit  and  finish  give  the  Laurentian  Brand  a  note  of 
unsurpassed  distinction  and  attraction. 

In  styles  that  sell,  styles  that  will  make  money  for  you  and  add 
prestige  to  your  reputation. 

We  have  big  values  and  a  wide  range  to  choose  from. 

They  are  right  up-to-date  in  Style,  Cut,  Quality,  Workmanship  and 
price. 

Get  in  touch  with  us. 

LAURENTIAN  WHITEWEAR  CO.,  LEVIS,  P-Q- 


Coats  and  Skirts 

of  Quality  at  Popular  Prices 


Shrewd  shoppers  find  values  in  our  line — and  what  sells  fast  makes 
money  for  you  From  now  until  Christmas  trade  will  be  brisk.  If  you 
find  you  have  not  got  what  you  want  in  popular  priced  goods  let  us 
hear  from  you  quick.  Have  you  sent  for  a  sample  of  that  incomparable 
value — 

Our  Loose  Tweed  Coat,  $7.50. 

Prompt  Deliveries. 

The  EMPIRE  MFG.  CO., 

138  Craig  St.   West,  MONTREAL 
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rapidly  getting  in  line  with  this  demand.  Deliveries  arc 
made  of  anything  in  the  shape  to  tweed  coats,  and  sub- 
stitution is  a  usual  thing — anything  to  get  a  light  shade. 
The  entire  country  is  to-day  wild  on  the  loose  tweed 
ideas,  and  manufacturers  welcome  it.  as  the  garments 
are  easy  to  make  and  sizes  can  be  readily  substituted. 
These  goods  will  be  good  for  the  coming  Spring,  par- 
ticularly in  the  smaller  places. 

As  might  be  expected,  the  phenomenal  run  on  tweed 
coats  is  a  forerunner  of  the  revival  of  plain-proofed  fab- 
rics, and  for  the  coming  Spring,  samples  are  shown  in 
many  plain  cloths  and  unobtrusive  checks  and  stripes. 
The  extent  of  the  feeling  is  shown  by  the  samples  of 
black  and  blue  plain  cloths.  In  styles,  semi-fitting  mod- 
els will  improve  as  the  season  advances.  It  is  evident 
plain  fabrics  will  again  be  good  and  representation 
should  be  made  in  every  stock. 

In  Retail  Realms. 

Everybody  is  talking  tweed  coats.  The  growing 
favor  with  which  these  are  regarded  is  noticeable  on  all 
sides,  but  particularly  in  the: retail  trade.  Many  houses 
have  stocked  very  lightly  in  the  ordinary  rainproof 
coats,  but  have  taken  up  the  tweeds  with  a  vim  which 
shows  that  good  business  is  expected.  Speaking  to  The 
Review,  the  manager  of  the  mantle  department  of  Mur- 
phy's, Montreal,  said  that  they  were  pushing  tweed  coats 
almost  exclusively.  "In  former  years,"  he  stated,  "we 
always  had  a  large  stock  of  rainproofs,  but  this  year  we 
have  bought  heavily  in  tweeds. and  very  lightly  in  coats 
of  the  ordinary  rainproof  cloth.  We  have  only  done  as 
have  others  alive  to  conditions.  The  tweed  coat  is,  1 
think,  occupying  a  very  enviable  position  in  the  mantle 
trade  at  present.  There  are  many  points  in  its  favor, 
so  that  the  good  sales  we  have  made  are  not  really  sur- 
prising. The  tweed  coat  is  one  which  is  suitable  for 
almost  all  occasions.  As  a  raincoat,  we  find  that  it  has 
pretty  nearly  shut  out  the  rainproofs.  Then,  again,  I 
think  fashion  has  a  great  deal  to  do  with  the  popularity 
of  this  article.  Lighter  materials  are  used  in  making  up 
ladies'  costumes,  and  they  find  it  necessary,  for  purposes 
of  warmth,  to  have  a  heavier  coat  for  wear  during  the 
rainy  season  than  formerly.  The  lighter  fabrics  used  for 
dresses  during  the  Summer  months  are  retained  until 
later  in  the  Fall,  and  even  the  Pall  clothes  are,  in  most 
cases,  of  lighter  weight  than  of  old."  Asked  what  he 
thought  would  be  the  favored  colors  next  Spring,  he 
said  that  he  felt  it  was  too  early  to  speak  authorita- 
tively. 

Another  department  manager  when  approached 
thought  that  grey  and  grey  mixtures  would  still  have  a 
good  hold  on  popular  fancy.  Shades  of  green  and  of 
blue  were  also  mentioned  in  the  course  of  his  remarks. 

With  the  advance  of  the  season  the  continued  demand 
for  coats  mannish,  in  style  is  more  noticeable.  The  -s 
length  box  coat  is  apparently  very  popular,  while  the 
semi-fitting  garment  is  asked  for  quite  frequently. 

Infants'   and   CHildren's   Section 


Big  Variety  Offered— Growing  Importance  of  this 
Department. 

THIS\is  a  department  which  is  rapidly  growing  in  im- 
portance, and  one  which  manufacturers  are  cater- 
ing for  more  and  more  each  season.  The  assort- 
ment of  small  garments  increases  each  year,  and  the  fact 
that  there  are  few  changes  made  in  form  is  amply  com- 
pensated by  the  multiplicity  of  trimming  styles.  Yokes 
on  small  garments  are  either  round  or  square  and  it  is 
only   in     the    cheaper    lines     that     the  old-time   straight 


across  yoke  appears,  and  a  very  great  deal  of  the  elabo- 
ration of  the  garment  is  centred  in  the  yoke.  The  finest 
of  laces,  the  daintiest  of  embroideries,  and  the  softest 
and  sheerest  of  lawns  and  nainsooks  are  used  in  develop- 
ing garments  for  the  wee  folk.  For  general  wear  robes 
with  the  yoke  and  bishop  sleeves  are  invariably  chosen, 
hut  for  formal  robes,  dresses  in  the  Princesse  style  are 
chosen. 

When  little  dresses  are  reached  the  fashion  is  for  a 
good  deal  of  skirt  elaboration.  The  usual  finish  is  a  tiny 
lufTle  with  rows  of  insertion  and  groups  of  tucks  above. 
Larger  dresses  come  in  yoke  effects  and  also  in  French 
and  Russian  tunic  styles. 

Among  knitted  novelties  are  included  some  fascinating 
tiny  sweaters  of  diminutive  size  and  soft  texture,  while 
their  practicability  is  undeniable.  The  prettiest  are  plain 
white.  Some  are  really  sweaters,  but  are  double-breasted 
and  closed  with  pearl  buttons  in  front.  Tiny  Norfolk 
coats  are  also  shown. 

Great   Diversity    in   Suit  Styles 


Dark  Greys  are  Popular,  but  Broadcloth  Leads— Many    Plaid 
Suitings— Big  Diversity  in  Styles,  but  all  Suits  Show 
one  Feature— All  Trimming  Massed  Upon  the 
Coat. 

TIIF  trade  has  made  special  preparations  for  a  splen- 
did Fall  suit  season  and  the  retail  department  is 
well  stocked  with  many  and  varied  models,  but 
just  a  touch  of  sharp  weather  is  needed  to  start  selling 
in  dead  earnest. 

Though  there  is  no  radical  change  in  line,  there  is  a 
very  considerable  diversity  of  style,  and  one  notable  point, 
is  the  many  different  coat  lengths  that  are  shown.  This 
point  is  one  that  buyers  are  wont  to  regard  as  a  fixed 
one,  and  the  fact  that  this  rule  has  been  broken  through 
should  make  the  trade  easier  to  do  in  the  department 
this    Fall. 

The  popular-priced  suit  is  developed  in  grey  tweeds. 
and  mixtures,  but  broadcloth  is  certainly  the  chosen 
material  for  the  higher  class  Fall  suit.  To  a  certain  ex- 
tent very  quiet  effects  in  fancy  plaids  are  featured  and 
some  highly  attractive  and  ladylike  suits  come  in  this 
line.  Among  the  high  class  imported  suits,  velvets  pre- 
dominate. With  the  sole  exception  of  the  three-quartei 
semi-fitting  strictly  tailored  suit,  which  is  perfectly 
guiltless  of  trimming,  there  is  one  distinctive  feature  that 
marks  this  Fall  suit,  and  that  is,  no  matter  what  is  the 
shape  of  the  coat — and  shapes  are  many — all  the  elabora- 
tion of  the  suit  is  lavished  upon  it.  It  is  extensively 
trimmed.  Fancy  vest  effects  are  very  much  the  vogue. 
If  of  the  large  type,  they  are  made  of  a  contrasting 
color  of  cloth,  touched  with  fancy  braids  and  buttons. 
The  simulated  vest  is  formed  by  a  double  row  of  French 
or  Persian  banding  and  pull  braids,  and  soutaches  are 
freely  used  in  the  working  out  of  trimming  schemes.  The 
Eton  coat,  defying  all  rival  styles,  is  still  first  favorite 
with  the  exclusive  trade,  and  is  the  coat  that  most  often 
finishes  the  high-priced  dressy  tailored  suit.  Apart  from 
this,  suit  styles  are  very  numerous  and  there  would  be 
considerable  difficulty  experienced  in  indicating  one  lead- 
ing style.  For  the  popular  trade  the  24-inch  fitted,  coat 
has  been,  perhaps,  the  greatest  seller,  and  it  will  form 
one  of  the  best  worn  styles  of  the  Fall  season. 


Joseph  Dearon  of  the  firm  of  John  Dearon  &  Co., 
Manchastcr,  was  in  Toronto  for  a  few  days  during  the 
last  week  in  September. 
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ELITE"-"  RAINCOATS 

FOR  SORTING  SEASON 


■  QUALITY  AND   PRICE   POWERS 


siS 
sis 


m 


KEEP  YOUR  EYE  OUT 
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There  are  many  brands  of  Rain- 
coats. Collectively  this  is  an  im- 
portant and  growing  trade.  The 
one  that  has  the  largest  sale 
and  meets  the  requirements  of 
the  majority  has  long  been  proven 
to  be  Elite  Brand  Raincoats. 
PLACE  ORDERS  NOW 


The  Montreal  Waterproof 
Clothing  Go. 

The  largest  manufacturers  of  Raincoats  in  the  Dominion 
MONTREAL 


E.  T.  CORSETS 


THE  NEW 


La  Deesse 

is  the  finest  Corset  in  the  trade 
in  5   Nos. 


802  804 


812 


700 


750 


$9.00  $10.50  $13.50  $18.00  $24.00 


LETTER  ORDERS  FILLED  PROMPTLY 


IF  YOU  DON'T  CET  OUR  NEW  CATALOGUE  WRITE. 


[.  CO., 

LIMITED 

337  St.  Paul  St.,  Montreal 

Factory  at  ST.  HYACINTHE,  Branch  Office:  10  Melinda  St.,  TORONTO, 
Quebec  Office :  226  St.  John  St. 


|     For  the  National  Raincoat  Man 

91  He  i.s  about  due  at  your  town 

and    is    showing    some    real    nobby 
ideas  in  Ladies'  Loose  Tweed  Coats 

PRICED  RIGHT- MADE  RIGHT 

HI 

S§  There    is   no    Raincoat    maker 

that  can  equal  our  special  shoulder 

"  on  our  Men's  Raincoats. 

38  STICK  TO  THE  LINE  THAT  SPELLS  SUCCESS 


National  Rubber  Go.  of  Canada,  Montreal 

Canada's  Largest  Exclusive  Raincoat  House 


GOODS  LIKE   THE 
BRAND  ARE  RELIABLE 

We  thank  our  many  friends  for 
courtesy  shown  us  in  placing  their 
confidence  with  us,  by  placing  orders 
for  the  Reliable  Waist,  which  shows 
it  is  a  positive  fact  goods  like  the 
Brand  are  Reliable. 

Will  do  our  best  to  hustle  your 
orders  out  in  time.  Meanwhile  we 
will  not  neglect  novelities  which  we 
will  show  for   the  Christmas  trade. 


I.  MISHftIN  &  CO. 

423  St.  James  St..     -  -     Montreal 

We   Give  Prompt  Attention  to    Mail  Orders 
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RAINCOAT  REPEATS 

BELMONT  BRAND  stands  for 
style  perfection,  assured  fitting 
qualities,  and  tailoring  in  keeping. 

We  make  a  specialty  of  handling 
quickly  small  orders  on  late  styles. 

Do  you  want  samples  of  the  best 
selling  LOOSE  TWEED  STYLES  in  the 
market? 

They  will  explain  in  a  measure  why 
we  are  known  as 

THE  GROWING  RAINCOAT  HOUSE. 

The  Belmont  Manufacturing  Co., 

Limited 

131-133  Youville  Sq.,  MONTREAL 


3 
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Cable  Address, "  McRAE,"  Winnipeg 


Office,  511  Ashdown 


JOHN  McRAE  &  GO, 

Manufacturers  Agents 
Dry   Goods    Specialties 

WINNIPEG 


REPRESENTING  : 

JOHN  BRIGHT  &  BROS.,  Ltd. 

Rochdale,  Eng. 
Carpet  Manufacturers 

J.  &  W.  BURGESS,  Athlone,  Ireland 
Manufacturers  of  the  Famous  Irish  Tweeds 

J.  A.  TUCKER  &  CO.,  Boston,  Mass. 
Sheep  Lined  Coats 

BEAVER  RUBBER  CLOTHING  CO.,Ltd. 

Montreal,  Que. 


Correspondence  solicited  from  Canadian  manu- 
facturers desiring  live,  up-to-date  representation  in 
the  West. 


Selling  Time 


is  on 


Are   you  confident  that  your  line    is 

equal  to — 
And  better  than    your   competitor's? 
In  other  words,  have  you 


If  not,  write  at  once.     Our  Fall  line 
is  the  best  ever  made. 

Christina*  and  Spring  Samples 
nearly  ready 

The  AMERICAN  SILK  WAIST  CO. 

30  St.  George  Street,  MONTREAL 


♦ 


READY-TO-WEAR  FIXTURES 

HELP  YOUR   CLOAK  TRADE  THIS  TALL 
"WITH  THESE.  SELLING  AIDS 

Circular  Cloak  Racks,  holding  40  or  more  gar- 
ments, 66  inches  high  ;  diameter  of  30,  34  or  36 
inches.  Steel  pivot  gives  smooth  action  of  top. 
Ask  for   prices. 

Latest  Coat,  Suit  and  Skirt  Hangers. 

Ask  for  sample  of  the  new  Curved  Shoulder 
Coat    Hanger. 

Catalogue  of  complete  line  of  Wax  Figures,  Bust 
Forms,  and  all  Brass  and  Nickeled  Fixtures,  is  yours 
for  the  asking. 

DELFOSSE  &  CO. 


5  HERMINE  ST.        (near  Craig) 


MONTREAL 


PHONE : 
BELL  MAIN  2715 


Telegraphic  Address : 
"HIRSHSON,"  MONTREAL 


L.  HIRSHSON  &  CO., 

IMPORTERS    AND    MANUFACTURERS' 
AGENTS 

WHOLESALE    DRY     GOODS    AND    FANCY 
GOODS 

4Dollard  Street,  MONTREAL 

Corner  Notre  Dame  Street  West, 

(Opposite  St.  Helens  St.) 


♦ 
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W  a  i  s  t  s 


The  Taffeta  Blouse  now  Leader— Lingerie  Waists   Selling- 
Tailored    Linen   Styles— Blacks  Selling  Freely — 
Plaids  Good. 

THOU&H  the  lingerie  blouse  has  not.  retired  with  the 
ending  of  the  Summer  season,  chiffon  taffeta 
blouses  are  now  stepping  to  the  front  as  the  lead- 
ers. Semi  or  dressy  tailored  effects  are  most  popular 
and  the  majority  of  waists  shown  are  along  those  lines. 
Orepe-de-chene  is  well  used  for  blouses  of  this  type,  as 
well  as  for  those  of  a  dressier  type. 

There  is  much  inquiry  for  black,  not  only  in  the  tail- 
ored but  also  in  the  dressy  lines,  and  handsome  black 
blouses  are  seen  of  chiffon,   net  and  crepe. 

The  question  of  sleeves  is  one  that  has  taken 'a  lot  of 
deciding,  but  it  is  now  seen  that  the  long  sleeve  is  de- 
cidedly in  the  lead  for  Fall,  all  but  the  very  dressy 
blouses  having  long  sleeves.  This  is  a  point  that  is 
usually  made  note  of  in  the  advertising,  of  Fall  blouses. 

The  dressy  blouse,  however,  retains  the  short  sleeve, 
and  the  opinion  is  given  that  for  dressy  wear — with  an 
elaborate  sui1>— the  days  of  the  short  sJeeve  are  not  nearly 
ended. 

More  elaborate  than  ever  is  the  description  accorded 
to  the  new  lingeries.  They  are  of  soft  sheer  materials 
and  show  elaborate  insertings  of  lace  and  embroideries. 
Irish  crochet  lace  has  been  freely  used  and  makes  a  wel- 
come change  in  waist  trimmings.  Net  waists  are  in  big 
demand.  Plain  linens  and  embroidered  linen  waists  are 
another  strong  line. 

The  long  sleeve,  which  takes  the  deep  cuff  and  puff 
above  in  silk  waists,  is  replaced  when  of  linen  by  sleeve 
with  the  narrow  cuff.  This,  it  is  claimed,  may  be  a  pos- 
sible forerunner  of   the  bishop   sleeve  later. 

The  plaid  blouse  is  an  excellent  seller,  not  only  in 
the  quieter  clan  tartans  but  also  in  fancy  plaids.  In  the 
useful  lines  there  is  a  large  showing  of  wool  fabrics  — 
nun's  veiling,  delaine  or  wool  batiste,  albatross,  etc.  The 
lustre  waist  has  sold  excellently  for  the  Fall  season. 


Big  Advance  Sale  of  Coats 


Trade   Opened  Early  in  the  Coat   Department— Long   Loose 

Styles  in  the  Lead— The  Black  Cloth   Coat  for 

Later  Trade. 

THE  trade  has  scored  a  big  success  so  far  with  the 
early  lines  of  Fall  coats,  notwithstanding  the  fact 
that  they  cannot  be  exactly  termed  a  novelty. 
Checks  are  the  big  sellers,  especially  to  the  city  trade, 
and  the  more  striking  the  check  is  the  better  it  sells. 

In  spite  of  the  fact  that  some  semi-fitted  types  of 
coats  have  attracted  a  good  deal  of  attention,  it  is  alto- 
gether probable  that  the  season  will  continue  as  begun— 
that  is,  the  fashionable  coat  will  be  upon  long,  loose 
lines.  It  is  altogether  probable  that  plain  black  and 
possibly  other  colors  in  plain  cloth  will  come  to  the 
front.  At  the  present  moment  everything  is  checked  or 
plaided  and  grey  preponderates.  The  shapes  are  all  on 
the  loose  paletot  or  saoque  order  and  the  length  is  three- 
quarters  or  even  longer.  Often  there  is  an  inlay  of  color- 
ed cloth  or  velvet  at  the  collar  and  cuffs.  Single  and 
triple  capes,  and  also  silk-lined  hoods,  ornament  the 
newer  coat  models.  The  silk  used  for  the  lining  is  often 
of  fancy  plaid. 

Some  of  the  recent  coat   importations   are  of  colored 


Harvest  Time 

In  Retail  Cloak  Field 

We  are  growing  fast  these 
days.  Our  fall  line  has  hit  the 
mark.  If  you  have  Excelsior 
Brand  Coats,  Suits  and  Skirts 
for  popular  priced  garments,  you 
have  the  goods  people  will  buy. 

Make  no  Mistakes  on  Repeats. 

Our  facilities  enable  us  to 
offer  you  prompt  deliveries. 

Ask  for  samples  of  Loose 
Tweed  separate  Coats  at  $6.00, 
$7.50  and  $8.00. 

Get  our  Tailor-made  Skirt, 
at  $2.25.  Our  $2.75  Skirt  is  a 
leader. 

Give  us  Intelligent  Consideration 

The  Excelsior  Cloak  Co. 

285  Notre  Dame  St.  West  (near  McCill) 

MONTREAL 
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face  cloth,  but  for  the  popular  trade  the  all-black  coat  of 
laced  cloth  will  be  the  seller. 

An  imported  coat  of  deep  currant-red  cloth  seen  re 
cently  was  of  sacque  shape  with  three  coachman's  capes 
descending  in  points  at  the  back.  The  collar  and  cuffs 
were  of  plaid  velvet,  edged  with  a  bright  fibre  silk  braid. 

4 


Separate  SKirts  a   Good  Line 


SKirts 


Shirring,    Tucking    and     Strapping    Used    in    Trimming 

Schemes— Staple  Shades  Selling  Freely— Plaids  and 

Check  Fancies  Shown. 

EVERYTHING    points     to     a    good     petticoat    season, 
with  the  taffeta  underskirt  again  the  leader.     Staple 
shades    are    the   big    sellers,    and    orders    placed    call 
chiefly  for  black,    blue  and   brown,    with   grey,    green   and 
dark   reds   as   the  novelty   colors.     The  usual   showing   of 
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FRITZI  SCHEIFF  SKIRT. 
Shown  by  Rhys  D.   Fairbairn. 

pale  shades  is  being  prepared  for,  for  the  holiday  and 
evening  trade,  and  here  the  prominence  of  pink  or  rose 
is  seen.  Plaids  and  stripes  are  the  novelty,  but  the  trade 
is  being  done  in  plain  goods. 

The  demand  for  guaranteed  taffeta  skirts  is  increas- 
ing, much  to  the  satisfaction  of  the  trade,  as  it  means 
that  a  woman  who  buys  a  skirt  of  guaranteed  silk  pays 
a  sufficiently  high  price  to  secure  a  good  wearing  gar- 
ment. 

There  is  little  change  in  shape — the  top  of  the  skirt 
must  fit  closely,  the  width  must  be  generous,  and  a  good 
flare  around  the  feet  is  indispensable.  There  are  many 
imitations  of  silk  on  the  market,  but  they  follow  in 
make-up  as  closely  as  possible  the  lines  of  silk  garments 
and  any  style  that  is  good  in  the  one  is  soon  copied  in 
the  other.  Indeed,  so  closely  are  these  copies  made  that 
they  are  hard  to  tell  from  silk  at  the  first  glance. 


The   Separate    Skirt    Business  has  Opened  Out  Well  —  Big 

Demand  for  Sun-pleated  and  Machine  Pleated  Skirts 

— Black  Taffeta  Separate  Skirts  for  Fall. 

BUSINESS  in  the  separate  skirt  section  has  opened 
out  well,  and  separate  skirts  promise  to  form  one 
of  the  most  profitable  and  best  selling  garments  in 
the  department.  The  season  is  opening  up  with  skirts  of 
grey  tweeds  and  wool  mixtures  as  the  big  sellers,  but 
plain  cloths  are  expected  to  do  better  later.  The  black 
skirt  is  quite  a  leader  and  the  black  taffeta  skirt  is  again 
in  evidence,  and  there  is  every  indication  of  a  big  trade 
being  done  with  them.  The  popular  skirt  has  the  circular 
effect  gained  by  goreing  and  is  box-pleated,  side-pleated, 
etc.,  in  many  forms.  The  styles  are  plain  tailored  trim- 
med  stitchings,   strappings  and   cloth  covered  buttons. 

Besides  the  sun-pleated  or  Fritzi  Scheiff  skirts,  nov- 
elty pleated  effects  in  machine-pleated  goods  are  being 
introduced.  These  skirts  have  proved  immense  sellers  in 
the  States  last  Spring,  and  are  just  as  popular  there  now 
for  Fall,  and  are  likely  to  be  a  leading,  skirt  also  on  this 
market.  They  come  in  all  the  new  black  and  white  over- 
plaids  and  in  lustres  and  voiles. 

A  CLOAK  CATALOGUE. 

One  of  the  most  artistic  and  useful  catalogues  ever 
gotten  up  in  the  garment  trade  is  the  new  Fall  cata- 
logue of  the  Hart  Manufacturing  Co.,  Montreal.  Some  16 
pages  are  given  over  to  illustrations  of  late  styles  in 
suits,  separate  coats,  skirts,  ladies'  fur-lined  jackets, 
Persian  lamb  mink-trimmed  jackets,  and  fur  neckwear. 
The  cuts  are  made  direct  from  drawings'  of  original  gar- 
ments and  the  excellent  half-tones  show  the  patterns  of 
all  materials  and  the  class  of  fur.  Heavy  white  coated 
paper  is  used  and  the  printing  is  very  attractive.  No 
doubt  this  firm  will  gladly  send  one  upon  request. 


Prices  Stiff  in   E,virope 

Returned    Buyer    says   Silks,   Velvets  and    Velveteens 
are   High. 

HL.  SIIAW,  buyer  for  the  silk  department  of  Green- 
.  shields  Limited,  Montreal,  has  just  returned  from 
his  annual  trip  to  the  Old  Country.  This  year 
Mr.  Shaw  visited  England,  France,  Germany,  Switzer- 
land and  Italy.  "In  all  of  these  countries,"  said  Mr. 
Shaw,  "prices  are  stiff  for  velvets,  velveteens  and  such 
lines.  While  the  mills  are  not  by  any  means  filled  up,  yet 
the  conditions  of  the  raw  material  markets  are  such  that 
prices  have  been  advanced.  Everywhere  the  mills  are 
very  busy,  all  having  a  goodly  number  of  orders  booked. 
The  Swiss  mills  are  becoming  more  independent  than  for- 
merly. As  you  may  know,  it  used  to  be  oustomary  to 
deal  with  them  through  a  London  house,  but  now  they 
have  cast  adrift  the  London  firms  and  deal  with  buyers 
direct.  While  in  Italy  I  saw  the  Milan  exhibition.  The 
Canadian  department  is  very  well  gotten  up  and  is  well 
managed.  The  exhibit  of  Canadian  products  is,  without 
doubt,  making  a  great  impression.  No,  I  do  not  think 
there  will  be  any  trouble  in  obtaining  deliveries  in  the 
Spring.  Velveteens  may  be  a  little  hard  to  secure,  be- 
cause the  English  are  using  them  more  for  costumes  than 
formerly,  but,  nevertheless,  I  do  not  think  Canadian 
houses  will  experience  any  trouble  in  this  direction.  The 
London  market  was  rather  quiet  when  I  was  in  England, 
there  not  being  anything  special  going  on." 
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READY-TO-WEAR     G'ARMENTS 


GREENSHIELDS  LIMITED 


MONTREAL 

SHIELD  BRAND 


1907 


Ready-to-wear  Garments 

Perfect  Fitting',  Right  Styles 

1907  to  be  a  WHITE  Season 


SEE   OUR  EXCLUSIVE   LINES  : 


SHIELD  BRAND 
SHIELD  BRAND 
SHIELD  BRAND 


Pique  and  Linen  Skirts 
Ladies'  Shirt  Waists 
Ladies'  and  Children's  Whitewear 
Children's  and  Misses'  Dresses 


SAMPLED  IN  THE  HANDS  OF  OUR  TRAVELLERS  NOW 

BE  SURE  YOU  SEE  THEM 
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FEATURES  IN  STAPLES 

Outlook    for    Spring.  — Cotton   is 
Most     Encouraging  —  Mills    all     Ex- 
ceedingly   Busy— Fall    Trade    Excel- 
lent. 

Cottons 


Outlook  for  Spring  is  Most  Encouraging — Mills  all   Exceed- 
ingly Busy — Fall  Trade  Excellent. 

FROM  present  indications  the  Spring  of  1907  will 
bring  with  it  the  beginning  of  an  excellent  season 
in  all  cotton  lines.  At  the  present  moment  the 
feeling  in  the  trade  is  very  optimistic,  everyone  looking 
forward  to  record  business.  Large  domestic  contracts 
have  been  made,  and  buyers  for  the  large  jobbing  houses 
have  returned  from  the  Old  Country,  where  they  were 
engaged  in  making  some  print  purchases,  among  other 
lines,  and  one  and  all  report  having  placed  in  such  a 
manner  as  to  provide  for  all  orders  likely  to  be  taken. 
English  prints  are  shown  at  10  and  10^  cents,  the  stan- 
dard  lines  at  the  latter  price. 

Travelers  Out  for  Spring. 

In  some  cases  travelers  are  already  out  with  Spring 
sample  lines,  although  some  houses  are  waiting  until 
about  the  10th  of  this  month  before  showing  the  trade. 
There  can  be  no  doubt  but  that  there  will  be  plenty 
of  business  transacted  once  trade  begins  in  earnest.  Job- 
bers say  that  samples  have  been  slow  to  arrive  this  year, 
otherwise  it  is  probable  that  Spring  lines  would  be  shown 
by  all  houses  by  this  time.  Canadian  print  lines  will  be 
out  earlier  than  usual,   along  with  English  lines. 

Broad  Range  of  Home  Patterns. 

One  of  the  buyers  just  returned  from  England,  who 
was  asked  whether  or  not  he  thought  the  range  of  print 
patterns  offered  by  Canadian  mills  was  as  large  as  those 
shown  by  English  manufacturers,  said  that  he  hardly 
thought  so.  However,  he  stated,  Canadian  mills  showed 
an  excellent  lot  of  patterns  as  compared  with  the  Eng- 
lish, and  the  range  of  better  grades  shown  was  quite 
broad  enough  to  permit  of  any  jobber  placing  his  order 
for  all  requirements.  Speaking  of  the  number  of  patterns 
shown,  the  same  buyer  spoke  of  the  manner  in  which 
Canadian  mills  were  handicapped.  Here,  he  said,  if  a 
manufacturer  brought  out  a  ten  cent  pattern  on  eight 
cent  goods,  he  was  at  once  pounced  upon  by  one  or  more 
in  the  trade  to  whom  he  had  sold  the  ten  cent  goods. 
The  result  was  that  while  there  was  the  difference  in 
quality  between  the  two  pieces,  yet  the  patterns  were 
exactly  the  same,  which,  in  the  opinion  of  the  man  who 
bought  the  ten  cent  goods,  was  not  just.  Consequently, 
Canadian  mills  have  to  guard  against  happenings  of  this 
kind,  whereas  English  mills  can  go  right  ahead,  and  there 
is  no  trouble,  as  selections  of  jobbers  handling  these  bet- 
ter lines  almost  never  clash. 

Great  Print  Year. 

"I  do  not  think  there  can  be  any  doubt,"  said  one 
jobber  to  The  Review,  "that  tne  coming  Spring  will 
open  up  particularly  well.  Everything  points  that  way, 
and  we  have  prepared  for  all  emergencies  by  placing  such 
orders  as  we  think  will  not  leave  us  short.  We  are  con- 
vinced that  Canadian  goods  are  becoming  more  and  more 


popular,  and  this  year  the  orders  we  gave  Canadian 
mills  are  very  much  larger  than  ever  before.  C  and  DC 
cloths  will  do  a  big  business.  Where  a  few  years  ago 
Canadian  made  goods  were  not  regarded  as  being  more 
than  mediocre,  to-day,  owing  to  the  great  improvements 
in  the  method  of  manufacture,  they  have  their  rightful 
place,  and  merchants  throughout  the  country  evidently 
appreciate  this  fact.  We  anticipate  very  strong  business 
in  all  lines  when  once  our  travelers  get  out  on  the  road." 

Advisable  to  Order  Early. 

There  are  a  great  many  in  the  trade  who  never  care 
to  place  good-sized  orders  early,  those  who  prefer  rather 
to  wait  until  they  see  whether  or  not  anything  is  going 
to  happen.  Sometimes,  no  doubt,  this  is  a  good  idea, 
but  in  the  matter  of  staples  this  year  it  is  advisable  that 
the  merchant  place  his  orders  early.  Naturally  there  is 
no  need  for  reckless  buying,  nor  do  we  advise  plunging, 
but  the  wise  buyer  will  order  such  goods  as  he  is  reason- 
ably sure  he  will  seed  at  once,  not  putting  the  matter  off 
indefinitely.  A  great  many  feel  that  there  is  really  no 
necessity  for  haste.  Neither  is  there,  but  it  is  better  to 
be  on  the  safe  side  through  buying  early  than  to  be  un- 
able to  secure  goods  when  they  "are  most' required.  It  is 
all  right  to  take  the  view  that  prints,  for  example,  are 
obtainable  at  any  time,  but  it  is  risky  to  guess  in  this 
direction  to  any  great  length.  It  is  safe  to  assume  this 
season  that  the  goods  will  not  be  any  lower.  Through 
delay  in  placing  orders  the  merchant  loses  another  advan- 
tage—he is  not  able  to  get  the  pick  of  patterns,  as  is 
the  buyer  who  sees  the  first  samples  shown  and  places 
from  them.  It  is  well  to  bear  in  mind  that  the  textile 
people  accept  no  bulk  orders  from   jobbers. 

Mills  are  all  Busy. 

All  the  mills  are  very  busy.  According  to  reports  re- 
ceived, the  jobbers  have  placed  very  well  for  Spring,  and 
in  this  respect  the  mills  are  quite  satisfied.  The  question 
troubling  the  manufacturers,  however,  does  not  relate  to 
obtaining  orders,  but  to  turning  out  the  goods  already 
ordered.  To  make  matters  more  difficult  for  them,  the 
Fall  season,  which  under  ordinary  circumstances  is  closed 
by  this  time,  is  this  year  being  long  drawn  out,  owing 
to  the  number  of  repeat  orders  being  placed  by  jobbers. 
Labor  is  scarce  also,  although  once  the  harvesting  is 
over  it  is  thought  that  conditions  in  this  respect  will  im- 
prove. From  present  indications  the  mills  will  find  it 
difficult  to  make  good  deliveries  next  Spring,  although 
they  will  be  able  to  turn  out  the  goods  in  very  good  time 
considering  conditions. 

Fall  Trade  Was  Good. 

Manufacturers  report  Fall  trade  as  having  been  par- 
ticularly good.  All  lines  sold  well  from  the  very  begin- 
ning. Tickings,  denims,  shirtings  and  such  lines  have  been 
in  very  strong  request.  The  stream  of  immigrants  which 
has  been  pouring  into  Canada  since  last  Spring  has  affect- 
ed conditions,  causing  a  great  increase  in  business  on  all 
sides.  Particularly  in  the  Northwest  is  the  increase  in 
trade    noticeable.      This    part   of    the   country,    developing 


7fi 


DRY    GOODS     REVIEW 


As    a    wise    merchant,    will    it    not   pay    you    to    stock   on 

KINGCOT 

exclusively  ? 

The  general  public  appreciate  the  store  which  carries 
trade-marked  articles — goods  of  which  the  manufacturer 
is  sufficiently  proud  to  put  his  trade   mark  on. 

They  feel  that  they  have  not  only  the  security  of 
the  merchant,  but  of  the  manufacturer,  because  no  manu- 
facturer can  afford  to  put  his  trade  mark  on  goods  which 
are  not  sure  to  give  thorough  satisfaction. 

They  feel  that  they  have  an  insurance  policy  on 
their  purchases. 

KingCOt  stands  for  the  best  Cottons  that  can  be 
made  at  their  price. 

KingCOt  stands  for  the  best  Cottons  that  are  made 
at  their  respective  prices. 

All  travellers  for  good  Wholesale  Houses  carry  them. 

Ask  to  see  them  and  you  will  decide  to  stock  them 
exclusively. 

The  KingCOt  lines  include  : 


GINGHAHS 

SHIRTINGS 

DRESS  GOODS 

OXFORDS 

SAXONYS 

GALATEAS 

APRON  GINGHAMS 

DENIMS 

FLANNELETTES 

TICKINGS 

DOHETS 

COTTONADES 

AWNINGS 

Kingcot 

The  King  of  Cottons 
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rapidly  in  every  way,  is  becoming  a  powerful  factor  with 
which  the  mills  have  to  reckon  each  year. 

Jobbers  Satisfied,  Too. 

In  the  jobbing  trade  there  are  very  few  who  are  not 
satisfied  with  the  amount  of  trade  done  during  the  Fall 
season.  Flannelettes  sold  particularly  well  this  year, 
while  other  lines  were  in  proportion. 

Cottons  Unchanged. 

There  has  been  practically  no  change  in  the  cotton 
situation  since  last  month.  Prospects  are  for  a  very  good 
cotton  crop,  which  may  have  the  effect  of  making  the 
market  easier  in  tone.  It  is  improbable,  however,  that 
there  will  be  any  change  which  wiU  affect  conditions  for 
Spring. 

Travelers  have  just  about  completed  their  sorting 
trip,  which,  in  most  cases  this  year,  was  a  most  profita- 
ble one. 

Linens 


Another   Big  Season  for  White   Dress    Linens— Colors   also 

Selling— Big  Orders  Placed  for  Embroidered  Goods 

for  Christmas  Trade  and  for  the  Spring  of  1907. 

FASHION  is  still  constant  to  her  fancy  for  dress 
linens,  and  a  bigger  season  even  than  the  one  just 
ended  is  anticipated  in  the  Summer  of  190i7,  judging 
from  the  way  in  which  orders  are  being  placed  now.  Ad- 
vance orders  from  this  continent  are  already  so  large  that 
the  output  of  the  majority  of  the  Belfast  mills  is  sold 
away  ahead,  but  notwithstanding  this  fact  manufacturers 
are  confident  that  no  undue  delay  will  occur  in  deliveries. 
Linen  is  enjoying  a  special  season  of  prosperity  .and  Bel- 
fast is  finding  in  Canada  a  particularly  good  customer. 
More  than  the  usual  number  of  buyers  from  the  Dominion 
have  visited  the  North  of  Ireland  in  the  past  Summer, 
and  as  a  result  more  linen  fabrics  than  ever  will  come  to 
Canada. 

The  growth  of  the  country  and  the  general  prosperity 
is  shown  in  the  large  increase  in  the  use  of  linens,  and 
Canada  is  becoming  quite  a  respectable  customer  for  Ire- 
land's principal  staple.  Not  only  are  dress  linens  exten- 
sively bought  but  large  orders  are  being  placed  also  for 
household  linens— for  towels,  table  linens,  linen  sheet- 
ings, etc. 

Heavy  orders  are  being  placed  now  for  embroidered 
goods  for  the  holiday  trade  and  for  the  Spring  of  1907. 
Semi-ready  robes,  waist  patterns  and  embroidered  hat 
crowns  are  all  being  bought  now  to  ensure  delivery  a't 
the  proper  time.  Specially  suitable  for  the  holiday  sea- 
son are  the  embroidered  bed  spreads  and  shams  to  match. 
Special  orders  can  be  given  for  these  goods  with  mono- 
gram in  the  centre  of  spread  and  shams.  The  letters  are 
1  or  5  inches  high  and  the  cost  a  mere  trifle,  35c.  or  50c. 
being  around  the  figure.  Any  merchant  requiring  goods  of 
this  description  can  obtain  full  particulars  by  writing  in 
to  the  office  of  The  Review.  Doylies,  tea-cloths  and  all 
household  linens  can  also  be  had  with  these  monograms  in 
many  styles  and  sizes.  Merchants  can  tender  for  supply- 
ing hotels,  clubs,  etc.,  with  .linens  so  marked. 

Very  large  importations  of  dress  linens  will  be  made 
between  now  and  the  opening  up  of  the  Spring  season, 
for  there  will  be  a  very  considerable  counter  trade  in 
dress  linens  for  blouse-making  done  all  through  the  Win- 
ter season.  Though  the  big  yardage  will  be  sold  in 
white,-  colors  are  receiving  increased  consideration,  par- 
ticularly in  the  natural  or  brown  shade,  and  also  in  dif- 
ferent  shades  of  blue,  in  pink,   rose,  green  and  mauve. 


LONDON  WOOL  SALES. 

London,  Sept.  25. — The  fifth  series  of  the  190(3  auc- 
tion sales  was  opened  to-day.  There  was  a  large  attend- 
ance. The  offerings  included  a  moderate  selection  of 
merinos.  Competition  was  good  at  prices  slightly  below 
the  last  sales.  Fine  greasy  eross-breds  were  unchanged. 
A  large  supply  of  slipes  sold  at  a  decline  of  7  1-2  to  19 
per  cent.  Cape  of  Good  Hope  and  Natal  wool  was  in  fail- 
continental  demand,  most  of  the  offerings  were  taken  by 
home  buyers.  Americans  were  taken  by  some  buyers. 
Americans  were  inactive.  Following  are  the  sales  in  de- 
tail: 

New  South  Wnles — 1,000  bales;  scoured,  Is.  6d  to  Is. 
11  l-2d;  greasy,  7  l-2d  to  Is.  1  l-2d. 

Queensland— 1,300  bales;  scoured,  Is.  4  l-2d  to  2s.; 
greasy,  7d  to  Is.  Id. 

Victoria — 800  bales;  scoured,  Is.  Id  to  Is.  11  l-2d; 
greasy,  8d  to  11  l-2d. 

South  Australia— 100  bales;  greasy,  lOd  to  11  l-2d. 

West  Australia — 900  bales;  greasy,  6  l-4d  to  9d. 

New  Zealand — 8,200  bales;  scoured,  lOd  to  Is  9  l-2d; 
greasy,  6  l-4d  to  Is.  Id. 

ICape  of  Good  Hope  and  Natal — Is.  6d  to  Is.  10  l-2d; 
greasy,  5  l-4d  to  7  l-2d. 

River  Plate — 700  bales;  scoured,  lid  to  Is.  2d; 
greasy,  9  l-2d  to  Is.  Id. 

•  *  • 

London,  Sept.  26. — The  wool  auction  sales  were  con- 
tinued to-day.  A  good  selection,  amounting  to  12,932 
bales,  were  offered.  The  demand  was  active  from  all 
sections,  and  holders  were  firm.  Americans  bought 
fine-haired  greasy  combings  at  the  full  rate.  Some  trad- 
ers took  slipes  largely,  and  French  buyers  secured  med- 
ium lambs'  locks  and  pieces  of  superior  scoured  were  in 
active  request  for  Germany.  Following  are  the  sales  in 
detail : 

New  South  Wales — 2,700  bales;  scoured,  Is.  to  Is.  9 
l-2d;  greasy,  6  1-2  d  to  Is.  2  l-2d. 

Queensland  —  2,200  bales;  scoured,  Is.  to  2s;  ureasy, 
7d  to  Is.  1  l-2d. 

Victoria— 800  bales;  scoured,  lid  to  Is.  9  l-2d;  greasy 
8  l-2d  to  Is.  3  l-2d. 

South  Australia  — 200  bales;  scoured,  11  l-2d  to  Is. 
8  l-2d. 

West  Australia — 100  bales;  greasy,  7  3-4d. 

New  Zealand — 5,S00  bales;  scoured.  Is.  to  Is.  10d; 
greasy,  5  l-4d  to  Is.  2  l-2d. 

Cape  of  Good  Hope  and  Natal  — 800  bales;  scoured.  Is. 
to  Is.  10  l-2d ;  greasy,  6d  to  9d. 

Punta  Arenas — 100  bales;  greasy,  9d  to  lOd. 
*     British    Columbia — 300    bales;    scoured,    lOd    to    lid: 
greasy,  7  l-2d  to  lOd. 


RAW  COTTON. 

New    York,    Sept.    26.— Cotton,    spot    closed    steady; 
middling  uplands,  9.60c;  do.  gulf,  9.85c;  sales,  769  bales. 

Following   are  the   opening  and    closing   bids   for   fu- 
tures, with  comparisons : 

P  f^ious  day.         To-day. 
Open.     Close.     Open.     Close. 

September    . 8.77         8.80         8.84 

November    8.88         8.92         8.98         9.03 

January    9.17        9.17        9.26        9.23 

March 9.34        9.32         9.39        9.38 

May    9.45        9.43         9.52        9.48 
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THE    WHOLESALE    TRADE    ARE    NOW 

^    SHOWING  FOR  SPRING  1907      ^ 

«*    DOMINION     TEXTILE     CO.'S    *^ 


Prints 

Printed  Ducks 

Printed  Drills 

Printed  Tweeds 
Moles 

Printed  Wrapperettes 

Empire  Twill 
Challie 

Printed  Tickings 

and  Fancy  Lines 

of  Printed  Goods. 

Special  attention  is  drawn  to  the  standard  heavy 

H.  P.  Cloth 

in  a  range  of  patterns  larger  than  ever. 
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THE  annual  exhibition  of  the  Eastern  Townships 
Agricultural  Association,  held  in  the  picturesque 
City  of  Sherbrooke,  P.Q.,  has  this  year  just  closer! 
its  most  successful  event.  To  Canadians  generally  this 
exhibition  may  not  be  as  well  known  as  the  National  Ex- 
hibition in  Toronto,  but  to  the  Province  of  Quebec  and 
Eastern  Ontario  the  E.T.A.A.  fair  is  the  most  important 
event  in  the  industrial  and  agricultural  life  of  the  com- 
munity. From  a  purely  local  and  Eastern  Townships  fair 
it  has  developed,  through  the  activity,  enterprise  and 
public-spirited  ideas  of  its  directors,  into  an  annual  ex- 
hibit of  such  importance  that  it  can  lay  claim  to  aspir- 
ing for  the  holding  of  the  Dominion  Exhibition  in  1907, 
and    efforts    are    now   being     made    to    induce    the    Govern- 


that  has  drawn  to  it  a  large  trade,  from  the  Atlantic  to 
the  Pacific.  A  few  of  the  brands  that  have  received  the 
particular  attention  of  dealers  are  "The  Merchants" 
finest  quality  ladies'  and  gentlemen's  rubbers,  "Hagar," 
"Venetian,"  "Stormont,"  "Stazon,"  ladies'  downy 
pocket  rubber,  moose  head  brand,  a  heavy  lumbermen's 
snag-proof  leather  top,  etc.  The  success  of  the  Mer- 
chants' Rubber  Co.,  Limited,  is  due  to  the  energetic 
management,  the  up-to-date  machinery  and  methods  em- 
ployed by  the  company.  The  business  is  done  directly 
with  the  retail  trade.  Branches  have  been  established  in 
Winnipeg,  Calgary,  London,  Ottawa,  Toronto,  Brant  ford, 
Fredericton  and  Montreal,  with  travelers  calling  upon  the 
trade     from     all    these   points.      The   orders    are     always 


RETURNED 

to &Jxk*z, 

Cut  Gook  No.„.>T<?.  ,., 
Page  No Qs. 


SHERBROOKE,  QUE..   EXHIBITION— The  Merchants'  Rubber  Co.  Exhibit. 


ment's  decision  to  this  end.  Toronto,  Winnipeg,  and  this 
year  Halifax,  had  been  selected,  and  it  is  meet  and  pro- 
per that  the  Province  of  Quebec  should  be  honored  in 
its  turn  at  Sherbrooke  in  1907. 

Merchants'  Rubber  Co.,  Limited,  Berlin,  Ont. 

An  exhibit  in  the  Main  Building  that  drew  to  itself 
the  attention  of  visitors  was  that  of  the  Merchants'  Rub- 
ber Co",  Limited,  of  Berlin,  Ont.  The  display  of  high- 
class  men's,  ladies'  and  children's  rubbers  in  every  style 
and  quality,  lumbermen's  and  farmers'  lines,  was  most 
complete.  Many  of  the  styles  shown  were  made  on  lasts 
designed  and  controlled  by  the  company,  and  the  im- 
provements in  same  are  all  in  the  direction  of  comfort, 
durability  and  style.  The  Merchants'  Rubber  Co.,  Lim- 
ited, is  the  youngest  industry  of  its  kind  in  Canada,  and 
although  only  established  two  years  ago  has  gained  a 
reputation    for    superior    quality,    style   and    workmanship 


promptly  filled.  A  large  sample  room  has  been  opened  at 
325  Craig  street  west,  Montreal,  under  the  charge  of  O. 
S.  Hymmen,  a  member  of  the  company,  and  special  re- 
presentative in  the  Province  of  Quebec.  The  display  of 
crude  rubber  and  rubber  shoes  and  footwear  at  the  ex- 
hibition was  arranged  by  Mr.  Hymmen,  who,  with  an 
assistant,  was  most  painstaking  and  attentive  with  cus- 
tomers. The  trade  throughout  the  Eastern  Townships  is 
looked  after  by  Mr.  Hymmen  in  a  manner  that  has 
secured  to  the  Merchants'  Rubber  Co.,  Limited,  a  satis- 
factory and  growing  business. 

Moore  Carpet  Co.,  Limited,   Sherbrooke,  P.Q. 

The  particular  bright  and  cheerful  spot  in  the  Main 
Building  of  the  Eastern  Exhibition  at  Sherbrooke  was 
the  large  booth  of  the  Moore  Carpet  Co.,  Limited.  Run- 
ning the  entire  length  of  one  of  the  main  aisles,  with  the 
walls    hung    and    draped    with    every    design    and    shape    of 
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carpels  and  rugs,  the  corners  pillared  with  rolls  of  car- 
pets, the  arrangement  of  the  booth  presented  the  most 
artistic  and  inviting  sight  of  the  entire  building.  A  great 
variety  of  new  grade  Burmah  Wilton  quality  goods  was 
shown,  the  range  of  patterns  and  colorings  being  par- 
ticularly complete  and  strikingly  beautiful.  The  exhibit 
of  the  new  lines  of  Sirdar  Wilton  rugs  was  most  hand- 
some and  complete.  All  these  were  exact  reproductions 
of  genuine  Orientals  and  true  as  to  design  and  coloring, 
,ui(l  were  of  all  sizes  from  door  mat  to  room  size.  The 
display  of  hall  runners,  also  in  reproductions  of  originals, 
added  interest  and  attention  to  the  booth.  The  Moore 
Carpet  Co.,  Limited,  are  increasing  their  range  of  pat- 
terns and  colorings  in  their  celebrated  Togo  bath  rugs. 
These  bath  rugs  have  met  with  remarkable  favor  at  the 
hands  of  dealers.  The  demand  extends  from  coast  to 
coast.  The  great  improvement  in  all  lines  of  manufacture 
shown  in  the  display  evidences  the  enterprise,  energy  and 
progressive    ideas    of    the    company,    and    an    examination 


offerings  to  the  Granby  make.  The  reputation  aehie.ed 
by  the  Granby  Rubber  Co.,  Limited,  for  which  the  Ames- 
Ilolden  Co.,  Limited,  of  Montreal,  are  sole  selling  agents, 
is  so  thoroughly  well  known  and  acknowledged  that 
encomiums  on  the  exhibit  of  the  company's  products  in 
the  Main  Building  seem  superfluous.  The  large  section  in 
one  of  the  central  aisles  of  the  building  was  tastefully 
arranged  with  the  leading  styles  and  samples  of  Granby 
rubbers,  and  visitors  had  an  interesting  exposition  of 
what  science,  good  workmanship,  and  artistic  designs  can 
accomplish  in  the  way  of  turning  the  fine  para  crude 
rubber  into  a  merchantable  and  serviceable  article.  The 
finest  men's,  ladies'  and  children's  rubbers  to  the  heavy 
farmers'  and  lumbermen's  snag-resisting  duck  styles  were 
exhibited,  and  the  fact  that  many  merchants  paid  their 
respects  and  compliments  to  C.  M.  Mills,  the  Eastern 
Townships  representative  of  the  company,  evidenced  ap- 
preciation and  support.  An  idea  of  the  magnitude  of  the 
works  of  the  Granby   Rubber   Co.   at  Granby,   P.Q.,   may 
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of  the  samples  of  patterns  by  the  trade  will  receive  en- 
thusiastic appreciation,  and  buyers  a  profitable  trade. 
H.  A.  Moore,  general  manager,  and  J.  Moore  Greenwood, 
the  Ontario  representative,  are  two  of  the  most  alive  and 
pushing,  as  well  as  enthusiastic,  young  men  in  the  indus- 
try, and  their  success  in  the  development  of  the  company 
indicates  appreciation  on  the  part  of  the  dealers.  Mr. 
Greenwood,  who  was  in  charge  of  the  exhibit,  gave  visi- 
tors the  most  careful  attention,  and  by  his  thorough 
knowledge  of  every  detail  of  the  manufacture  of  the 
goods,  and  his  genuinely  artistic  descriptions,  made  a 
good  buying  impression  upon   inquirers. 

The  Granby  Rubber   Co.,    Limited,    Granby,   Que. 

To  subscribers  of  The  Dry  Goods  Review  the  name 
"Granby"  is  a  familiar  one  when  associated  with  rubber 
footwear.  Rubber  boots,  shoes,  etc.,  are  made  by  other 
concerns  in  Canada,  but  it  is  safe  to  say  that  buyers 
when    thinking   of     placing     1  hoi i    orders    always   compare 


be  gained  from  the  knowledge  that  over  700  hands  are 
employed  solely  in  the  manufacture  of  rubber  boots  and 
shoes.  Everything  speaks  for  push  and  enterprise  on  the 
part  of  the  company  and  support  of  the  trade. 


A  HOLD-UP. 


It  is  an  increasing  custom  on  the  part,  of  out-of-town 
firms  to  take  sample  rooms  in  Toronto  during  the  milli- 
nery openings  and  exhibition.  Accommodation  is  gener- 
ally engaged  some  months  ahead,  and  when  engagements 
were  made  for  this  year  no  change  in  rates  in  any  quar- 
ter was  mentioned.  Those  who  patronized  the  King  Ed- 
ward were,  on  their  arrival,  served  with  notice  that 
double  rates  would  be  enforced.  They  could  then  make 
no  change  of  plan,  and  accordingly  paid  the  figure  re- 
quested. The  action  of  the  hotel  management  is  looked 
upon  as   little  short  of  a  hold-up. 
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Canada     and    Japan     MarKet 


A  Splendid   Field    Open    to    Our    Manufacturers— Some    In- 
teresting  Points   Outlined. 

ALEXANDER  MACLEAN,  commercial  agent  to 
Japan,  has  this  to  say  regarding  the  market  there 
for  the  output  of  Canada's  industries  :  "What  im- 
presses the  observer  and  inquirer  at  first  sight  is  that 
Canadian  manufactures  are  not  here  either  on  view  or  in 
prospectus.  There  is  nothing  to  suggest  the  name  of 
Canada — perhaps  I  should  not  say  nothing,  since  being 
refreshed  a  day  or  two  ago  by  the  sight  of  two  dray 
loads  of  Enderby,  B.C.,  flour.  *  *  *  However,  I  repeat 
that  there  is  nothing  to  suggest  the  name  of  Canada, 
either  in  the  warehouses  and  shops,  or  in  the  advertising 
columns  of  the  i.ewspapers.  The  scenic  beauties  of  hill- 
side and  plain  along  the  routes  of  travel  are  blemished 
conspicuously  by  reminders  of  the  brands  and  blends  of 
Scotch  whisky,  various  foods  for  infants,  etc.,  and  many 


knowledge  of  two  agents  only  sent  out  within  the  past 
two  years  of  my  experience  here,  prepared  to  arrange  for 
business  in  their  respective  lines.  The  first  called  at 
this  office  on  his  arrival  and  stated  the  determination  to 
get  business  here  if  it  could  be  done.  He  spent  within  a 
few  days  of  a  year;,'  partly  in  China  ports,  but  mostly  in 
Japan,  and  upon  leaving  for  home  was  evidently  satis- 
fied with  the  result.  The  second  has  been  here  three 
days  at  this  time  of  writing.  He  has  come  after  nearly 
two  years  of  correspondence  that  will  not  be  fruitless 
since  it  has  resulted  in  his  coming,  with  the  probability 
already  that  he  will  succeed  in  establishing  his  specialty 
in  this  market.  Let  it  be  understood  from  this,  and 
much  that  I  have  said  in  former  reports,  that  it  does  not 
follow  that  because  Japan  is  not  a  hungry  fish  ready  to 
jump  at  the  first  or  any  fly,  she  will  not  take  bait  that 
is  expertly  and  temptingly  placed  before  her. 

"Every  large  manufacturing  concern  in  Canada,  to 
whose  management  it  may  appear  that  there  should  be 
business   available   in    this     country,     should  regard   the 
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other  foreign  and  domestic  necessaries;  but  of  this  blem- 
ishing there  is  none  done,  possibly  because  of  aesthetic 
scruples  on  Canadian  account. 

"These  remarks  will  apply  to  practically  all  lines  of 
Canadian  manufacture  and  production.  I  have  stated 
often  in  these  reports,  in  substance,  that  with  a  few  ex- 
ceptions everything  that  Canada  grows  and  makes  is 
represented  here  in  the  course  of  everyday  trade,  but 
not  of  Canadian  production.  The  inference  is  that  Can- 
ada does  not  yet  feel  the  urgency  of  looking  to  the  Far 
East  for  a  market,  because  her  present  markets,  home 
and  foreign,  are  absorbing  her  output.  That  there  arc 
exceptional  examples,  in  the  form  of  correspondence  from 
this  office,  of  a  desire  to  learn  the  conditions  of  the 
Japanese  market,  and  to  take  the  advantages  offered,  if 
any,  shows  that  there  is  a  somewhat  lively  interest  felt 
and  operating,  which  augurs  well;  but  that  interest  has 
not  yet  taken  much  of  a  tangible  trade  form. 

"Directly  representing  Canadian  manufacture,  I  have 


cost  of  sending  a  special  and  highly  capable  agent  out 
here  as  too  small  a  matter  to  be  considered.  The  two 
I  have  mentioned  represented  each  only  one  line  of  manu- 
facture. But  I  do  not  see  any  reason  why  one  capable 
agent  should  not  represent  several  lines  of  manufacture, 
thus  distributing  the  cost." 


THE  CROWN  HAT  CO. 

A  charter  has  been  granted  the  Crown  Hat  Company, 
Limited,  of  Gait.  The  incorporators  are  Clinton  Albert 
Parsons,  of  New  York  City,  manufacturer;  Charles  D. 
Brown,  of  London,  Ont.,  salesman;  Claud  C.  Stauffer. 
accountant,  and  Robert  Scott,  Joseph  Stauffer  and 
Frank  S.  Scott,  manufacturers,  of  Gait.  The  purpose  of 
the  company  is  to  manufacture  and  sell  hats  and  head 
wear  of  all  descriptions.  The  share  capital  is  $50,000, 
divided  into  $100  shares. 
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Millinery  Colors   for  Fall 


Distinctive  Colors  this  Fall— Dull  and  Rich   Reds  of  the 

Wine  and  Berry  Order  Lead— Olive  and   Brown  also 

Prominent  — Pink  and   Pale  Blue   in    High  favor 

THE  Canadian  trade  has  taken  kindly  to  dull,  rich, 
reds  of  the  wine  and  berry  order  to  vieux  rose, 
Burgundy  reds  and  those  of  what  is  known  as  the 
cherry-brandy  order.  It  naturally  follows  that  rose 
shades  and  pink  are  much  in  evidence.  Next  to  the  red 
shades  must  be  placed  the  olive  greens  and  the  wood  and 
golden  browns.  Blue  is  represented  this  season  by  sky 
and  by  what  are  known  as  the  nattier  shades,  which, 
though  trying,  are  softer  and  more  pleasing  than  the 
Alice  blue.  Smoke  greys  and  taupe  shades  are  good. 
Plum  is  seen,  and  black  and  white  is  immensely  fashion 
able.  The  all  black  hat,  or  the  black  hat  relieved  with 
color,  is  in  high  favor.  Other  shades  are  employed,  but 
these  are  the  leading  ones  so  far  this  Fall.  Color  com- 
binations are  highly  favored,  and  if  it  were  not  that 
colors  are  so  low  in  tone,  and,  therefore,  lend  them- 
selves to  comfbination,  some  of  the  fashiona'ble  contrasts 
could  ,not  be  tolerated.  Blue  and  green  we  are  used  to, 
but  the  combining  of  brown  and  grey,  grey  and  green, 
brown  and  red,   are  peculiar  to  this  Fall. 


Trimming    Materials 


Velvet    the    Leader— Flowers,    Fruit    and    Foliage- 
Plain  and  Fancy  Ribbons— Plumes  and  Wings 
— Maline  Freely  Used. 

SIGNS  all  point  to  a  big  velvet  season,  for  not,  only 
is  the  velvet-covered  shape  in  high  favor,  but  a  big 
yardage  will  be  required  to  meet  the  trimming  de- 
mand also.  Very  large  mob  crowns  and  full  drapes  call 
for  a  large  amount  of  velvet,  and  no  milliner  can  afford 
to  let  her  stock  run  down.  The  velvet  stock  should  be 
carefully  watched,  as  it  is  expected  that  deliveries  will 
be  none  too  good,  owing  to  big  demand,  advancing  silk 
prices,  and  trouble  with  the  weavers.  The  big  run  is 
upon  plain  velvets,  and  there  is  a  limited  demand  for 
tartans  and  fancy  plaids. 

Ribbons. 
The  vogue  of  ribbons  as  a  hat  trimming  continues  as 
strongly  as  ever.  Plain  ribbons  stand  first  from  a 
yardage  standpoint,  but  fancies  are  more  used  than  for 
many  seasons  past.  Tartan  cheeks  are  a  decided  novelty, 
and  not  so  new,  but  still  in  high  favor,  are  the  many 
stripes.     It  is  the  coloring— the  applying  of  the  new  dead 


shades  to  chene  patterns — that  constitutes  the  novelty  in 
this  class  of  ribbons.  The  chene  patterns  are  thrown 
upon  dark  grounds  of  the  new  dull  shades,  thus  forming 
a  striking  contrast  to  the  white  ground  chenes  that  have 
had   such    a   long   run.      Chene    ribbons   come    with    shaded 
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"OPERA"      A    Ready-to-wear   Trimmed  with    Folds  of  Silk   and 

Stiff  Wings— A  Smart  Outing  Hat. 

Shown    by    The    D.     McCall    Co.,     Ltd. 

borders    and     centres,    and    Persian    effects    in     dull,    rich 
tones  are  also  much  used. 

Full  ribbon  ruches  are  used  around  hat  crowns,  and 
the  bows  seen  are  large  and  important,  calling  for  many 
yards  of  ribbon  to  make  them.  Floral  effects  in  ribbon, 
set  rosettes,  and  large  looped  bows  tax  to  the  full  the 
ingenuity    of    the    milliner.      Kibbon    velvets    are    largely 
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used,   even  the   whole  hat  being  in     some  cases   made  of 
this  material. 

Fruit,  Foliage  and  Flowers. 

Fruit,  foliage  and  flowers  have  come  to  the  front  in 
a  remarkable  manner  since  the  opening  up  of  the  season, 
and  it  is  now  seen  that  they  must  occupy  no  inconsid- 
erable space  in  trimming  schemes.  Roses,  as  usual, 
exact  the  premier  place  and  come  in  all  sizes,  from  the 
exquisite  large  single  silk  and  velvet  blooms,  down  to 
those  of  only  moderate  size.  Nobody  minds  what  nature 
says  when  millinery  roses  are  considered,  and  the  shaded 
roses  come  shaded  from  bronze  to  light  green,  wine  to 
rose,  plum  to  lavender,  blue  rose,  helio,  and  in  a  thou- 
sand and  one  other  shades.  The  shaded  dahlia  rivals  the 
rose  in  fashion's  favor  and  is  seen  in  many  shades,  prin- 
cipally   those    in    which    dead    tones   are    most    pronounced 
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Malines   and  Silks. 

A  characteristic  note  is  the  great  use  made  of  ma- 
lines. They  are  used  extensively  upon  all  the  Fall  hats. 
They  form  the  chief  under-brim  trimming,  and  nearly 
every  cache  peigne  is  banked  with  them.  The  Parisian 
idea  is  to  make  the  hat  more  becoming  by  producing  a 
soft,  fluffy  appearance  next  to  the  hair.  Malines  are 
also  coming  into  general  use  as  a  hat  trimming,  sailor 
shapes  having  ruches  of  it,  and  many  of  the  picture 
shapes  are  draped  with  fold  upon  fold  of  this  fabric.  So 
great  is  the  demand  that  something  like  a  scarcity  is 
likely  to  be  felt  before  the  Winter  is  over.  Stocks  now 
are  running  low  and  the  factories  are  booked  for  their 
entire  product  months  ahead.  Owing  to  an  advance  in 
wages  a  corresponding  advance  has  taken  place  in  the 
fabric,  and  now  that  silk  is  also  higher  the  probabili- 
ties are  that  this  advance  will  be  permanent. 


F\ar  Hats   a   Later  Feature 


Fur  Turbans  and  Toques— Hats  with   Fur  Crowns — 

Bands  of   Fur    Used   to  Trim   Felt  and  Velvet 

Hats — Lace,  Flowers,  Wings  and  Feathers 

FUR  toques  and  turbans  are  extensively  shown  for  the 
toques  of  real  sable  and  mink  are  shown,  and  these 
later  trade  in  all  the  short-haired  furs.  Expensive 
are  imitated  by  toques  of  marmot  and  Japanese  mink. 
Grey  squirrel,  imitation  seal,  white  rabbit  and  greehe 
are  also  shown.  Generally  speaking,  these  fur  turbans 
will  carry  some  trimming.  They  will  be  mounted  upon 
a  tulle-swathed  bandeau,  and  wings,  quills,  and  even 
ostrich,  as  well  as  fruit  ;and  flowers  and  maline,  will  be 
used  to  trim  them.  French  sailors  of  fur  are  shown,  and 
these  are  trimmed  according  to  fancy.  Velvet  hats  may 
have  fur  crowns  and  vice  versa.  Bands  of  fur  are 
prettily  used  on  the  torpedo  turbans  and  also  upon  other 
shapes  of  hats.  The  chief  use  made  of  lace  this  season 
in  millinery  is  for  combining  with  fur,  and  all  lace  hats 
are  seen  that  have  a  fur  band  included  in  the  trimming. 
Ornaments  are  not  conspicuous  ;  indeed  it  is  many  sea- 
sons now  since  we  had  a  really  good  ornament  season. 
{Suckles  of  odd  coloring  are  good  and  so  are  jet  buckles. 
Fancy  hat  pins  are  the  most  conspicuous  feature  in  hat 
ornaments.  Large-headed  pins  in  amber,  tortoise-shell, 
etc.,  in  plaids,  jets,  closed  shells,  and  large  enameled 
discs,  are  all  freely  used. 


"SADIE"— A  Ready-to-wear  Turban.— Scalloped  Ribbon  Edge, 

with  Two  Quills  and  Rosette,  and  Bow  at  Back. 

Shown  by  The  D.   McCall  Co.,  Ltd. 

Foliage,  which  has  been  little  used  for  a  season  or 
so,  is  back  again  in  favor,  and  is  just  as  ornate  and  as 
brightly  colored  as  the  flowers. 

Fruit  is  represented  almost  exclusively  by  grapes, 
and  the  most  striking  and  most  seen  are  the  dead  white 
waxy-looking  fruit  that  combines  so  well  with  black 
velvet. 

Plumes,  Feathers,  Quills  and  Birds. 

Ostrich  in  black,  white  and  in  colors  to  match  has 
been  extensively  featured  and  will  certainly  be  much 
used  for  trimming  dress  hats.  Other  feathers  are  un 
curled  ostrich  and  vulture  plumes  dyed  every  fashionable 
tint,  wing  and  quill  mounts,  marabout,  shaded  wings, 
pheasant  and  hackle  or  coque  plumes,  particularly  in 
peacock  colorings,  breasts,  greebe,  etc.  Large  birds' 
heads  are  used  as  mounts  for  paradise  marabout  and 
3ther  sweeping  plumes. 


Retail    Openings 


Retailers    Make    a    More    Important    Feature  than   ever  ot 

Openings— Daily  Press  Announcements  Used,  and  also 

a  Write-up  of  the  Event— Prominent  Opening  Hats 

THE  tendency  to  emphasize  the  events  of  the  store 
year  is  giving  added  importance  to  the  millinery 
openings,  and  merchants  are  using  this  most  at- 
tractive event  as  a  means  of  drawing  the  crowd.  The 
millinery  department,  in  spite  of  all  the  trials  and 
troubles  connected  with  its  conducting,  forms  one  of  the 
chief  store  attractions,  and  this  is  a  fact  that  will  soon 
become  patent  to  those  merchants  who  have  dropped 
it,  or  who  are  trying  to <  run  it  without  or  with  a  lessen- 
ed workroom   staff. 

The  big  success  millinery  has  had  in  the  past  Spring 
and  the  bright  promise  of  the  present  season,  is  due  al- 
most entirely  to  the  fact  that  the  milliner  has  come 
back  into  her  own.     This  fact  is  in  itself  a  guarantee  of 
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MILLINERY 


If  You  are  A^anting  anything  in  Ladies*  or 
Children's  Headwear  make  your  selection  from 
tKe  Best  Assortment  in  the  MarKet. 


Best  Value 
Means 

Big  Profit 
to  You 


No.  744— Wire  Brim  Tam.  Colors- 
black,  navy,  brown,  cardinal, 
green.     Per  doz $2.25 


No.   1258X— Ladies'   Tweed   Motor 

Cap.     Assorted  shades.    Per  doz.     $4.50 
Fuller  block.    Per  doz 6.00 

Can  also  be  had  in  corduroy  velvet. 
Colors — black,  brown,  navy,  car- 
dinal, green.  This  makes  a  splen- 
did Fall  cap.     Per  doz 6.00 


•FT  ^NED 

OCT  26  1906 


The  House 
Famed 

for 
Millinery 


m^ 


No.  1424— Special  Large 
Size  Soft  Tam.  Co- 
lors —  black,  navy, 
brown,    cardinal, 

green.     Per  doz 

Also   in  velvet,  same 
colors.     Per  doz 4.50 


RETCI?:, 


Cut  Book  Iv      4 
No. Q  . 


0^\ 


No.  1590— Girls'  Cloth  Motor  Cap. 
Colors — black,  brown,  navy,  car- 
dinal.    Per  doz $3.50 

Can   also  be   had   in   velvet.      Same 

block  and  colors.     Per  doz 4.50 

RETURNED 
VCT  26  7906 


No.  1622— Octagon  Shape  Motor  Cap.    As- 
sorted tweed.     Per  doz 


$6.00 


No.  1574— A  Comfortable-Fitting  Cap. 
Colors — black,  brown,  navy,  car- 
dinal, green.     Per  doz $4.50 


The  D.  McCALL  CO.,  Limited 


WINNIPEG 


TORONTO 

QUEBEC 


OTTAWA 


MILLINERY 
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DEBENHAMS  (Canada)  Limited 

MILLINERY 

Everything  New  and  Nobby  for  the  FALL 

Stocks  fully  assorted  in  all  departments. 
Best    attention    and     quick    delivery  to  all    Mail 

Orders. 

The  House  for  Standard  Makes  of  Ribbons  and  Silks 


Quebec :  43 '    St.  Joseph  St. 


Halifax  :  70  Granville  St. 


Ottawa :  111  Sparks  St. 


18  St.   Helen  Street,         MONTREAL 


a  profitable  season,  for  it  is  not  sufficient  that  hats 
should  bo  sold,  but  the  profii  on  trimmings,  the  turning 
over  of  general  stock,  {he  workroom  profits,  and  the 
clearing  up  of  materials,  are  all  essential  factors  in  the 
profitable  conducting  of  this  department. 

The  surprise  of  the  openings  has  been  the  number  of 
large  picture  hats  displayed  and  the  way  in  which  the 
much-advertised  small  hats  have  been  overshadowed  by 
them.  This,  in  the  opinion  of  The  Review,  hardly  means 
that  the  small  hat  will  suffer  a  total  eclipse,  for  we  all 
know  that  as  a  general  rule  there  is  a  tendency  to  ex- 
aggeration in  opening  styles  that  is  always  more  or  less 
toned  down  when  the  actual  selling  season  is  on.  A 
buyer  who  is  regarded  as  being  in  very  close  touch  with 
the  trend  of  fashion  gave  it  as  his  opinion  that  both 
large  and  small  hats  would  be  worn.  The  street  hat 
that  has  taken  the  place  of  the  ready-to-wear  will  be 
built  upon  small  lines,  but  the  dressy  hat  will  be  of  the 
larger  and  more  picturesque  type.  Certainly  the  large 
hat  is  the  newest,  but  the  characteristic  tilt  is  changed. 
Instead  of  being  straight  from  back  to  front,  the  new 
hats  have  a  side-long  tilt  from  the  left  side  of  the  back 
and  down  just  over  the  right  eye.  The  brim  is  narrow- 
est on  the  right  side  and  in  front,  and  widest  on  the 
left  side  and  at  the  back  where  the  brim  generally  falls 
in  a  graceful  curve.  The  crown  is  large,  and  the  mob 
or  shirred  crown  is  the  first  favorite,  the  necessary 
height  being  given  by  plumes  and  the  high  barrette  un- 
derneath. The  mushroom  shape  with  one  of  these  full 
crowns  is  the  first  favorite. 

A  sailor  seen  at  one  of  the  openings  was  covered  with 
pale  blue  velvet,  and  at  the  back  was  a  high  barette 
covered  with  pale  blue  maline.  The  brim  also  was 
bound  with  maline.  Two  extremely  large  wings,  ex- 
quisitely  colored   in     a     delicate    shade    of   blue    mottled 


with  smoke  color,  were  flattened  out  like  mercury  wings 
on  the  front  of  the  crown,  and  extended  far  out  over  the 
back.  A  narrow  fold  of  silk  is  set  between  the  wings  in 
front,  giving  the  effect  of  a  deep  silk  buckle.  Folds  of 
the  silk  are  brought  around  to  the  front  underneath  the 
wings  and  around  the  crown.  A  very  striking  black  and 
shell  pink  picture  hat  was  also  seen.  The  novel  feature 
was  the  brim  of  black  velvet  faced  with  shell  pink,  and 
very  wide  at  the  back,  where  it  rolled  up  over  the 
crown  and  then  narrowed  down  towards  the, front,  where 
it  curved  slightly  over  the  face.  The  high,  round  crown 
was  draped  with  three  puffs  of  pink,  white  and  grey 
Dresden  ribbon.  The  back  of  the  hat  showed  the  pink 
facing  and  a  filling  of  pink  maline,  above  which  was 
just  one  exquisite  pink  plume  laid  straight  across,  giv- 
ing an  unmistakeably  Parisian  look  to  the  hat. 

A  hat  of  one  of  the  new  rich  wine  shades  had  a 
sailor  brim  covered  with  the  velvet.  This  brim  was  set 
onto  a  high  bandeau  of  maline  and  the  brim  was  also 
bound  with  it.  A  large  tam  crown  of  shirred  velvet 
was  set  well  forward  on  the  brim,  which  was  narrow  in 
front,  but  extremely  wide  on  the  left  side  and  back.  The 
hat  has  the  new  side  tilt  and  has  two  plumes  of  un- 
curled ostrich,  of  wine  color  tipped  with  grey,  which  are 
set  in  front  and  droop  over  the  back  of  the  brim. 

A  smart  little  walking  toque  was  of  a  castor  felt 
hood  draped  into  soft  folds.  Around  the  brim  was  set 
a  band  of  smoke-colored  velvet,  and  it  was  trimmed 
with  wings  showing  a  wonderful  blending  of  tints,  from 
blue  to  pink,  and  from  yellow  to' green  with  white  dash- 
ed with  smoke  color  at  the  tips.  One  wing  turned  up 
at  a  smart  angle,  and  the  other  two  drooped  over  the 
hair  and  were  held  in  place  by  a  band  of  smoke-colored 
velvet.  Brown  maline  swathed  the  bandeau  and  filled  in 
the  high  back. 
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FROM    THE    NEW    YORK 
POINT    OF   VIEW 


Large  Shapes  Favored  in 
Dress  Hats— Heavy  Rich  Trim- 
ming Effects  —  Flowers  and 
Fruit  Used — Novelties  in  Plum- 
age—Long Veils— Neckwear- 
Other   Fashions  Described. 


MILLINERY  bloom  is  perpetual.  Seasons  conic  and 
seasons  go,  but  roses  and  other  flowers  continue 
in  evidence.  They  are  far  too  attractive  when 
combined  with  fur  and  velvet  to  be  relegated  to  Summer 
only,  and  in  the  warm  autumnal  shades  they  take  on 
new  beauty.  Large  roses  seem  to  be  still  the  favorite 
flowers,  but  there  are  lovely  hats  aglow  with  gloriously 
colored  dahlias  and  with  fuchias.  The  latter  are  par- 
ticularly charming  on  deep  winey  red  velvet  on  black  or 
mi  a  seal  velvet.  They  combine  most  successfully  with 
fur  and  are  rather  more  of  a  novelty  than  anything  the 
flower  houses  have  to  offer. 

I  have  already  spoken,  I  think,  of  the  timely  promi 
nence  of  grapes.  They  are  this  season  much  more  in 
favor  than  is  usual,  although  a  few  grapes  are  worn 
every  Fall.  It  is  characteristic  of  this  season's  produc- 
tion that  white  grapes  are  more  in  abundance,  and  even 
in  these  there  are  considerable  varieties,  such  as  glace 
effects,  frosted,  transparent  and  milk  white — then  there 
are  velvet  grapes  and  grapes  of  chenille  ;  in  short, 
grapes  of  all  sizes,  shapes  and  textures  are  at  present 
the  rage.  It  seems  unusual,  to  say  the  least,  to  com- 
binate  flowers  and  fruit  on  the  one  hat,  but  that  is 
another  of  the  innumerable  oddities  of  the  moment. 
Roses  and  grapes  combine  on  turbans  and  capelines  with 
very  charming  effect. 

Among  other  millinery  accessories  there  are  the  most 
beautiful  birds  of  plumage,  among  the  most  novel  of 
which  is  the  "  velvet  bird,"  deriving  its  name  from  the 
exquisite  depth  and  texture  of  its  plumage,  which  is  a 
seal  brown.  Goura  is  very  fashionable  as  is  also  crane 
and  heron,  and  the  beautiful  feathers  of  the  moar  cock. 
Coque  feathers  are  in  much  demand  and  are  very  scarce. 
The  irredescent  feathers  are  most  sought  and  these  are 
not  infrequently  used  with  a  large  bird. 

In  ostrich  effects  there  is  still  a  demand  for  the  un- 
curled feathers.  Vulture  is  used  in  imitation  and  both 
are  used  with  birds  when  desired.  Blondine,  Marabout 
and  Paradise  are  the  favorites  for  dress  hats,  which, 
in  spite  of  all  prophecy  to  the  contrary,  are  extremely 
large.  While,  like  all  models,  they  are  loaded  down  with 
trimming,  they  are,  by  virtue  of  the  diaphanous 
materials  employed,  not  cumbersome  in  appearance  as 
arc  the  majority  of  the  velvet  hats  one  sees.  It  hardlj 
seems  possible  to  get  too  many  different  kinds  of  trim- 
ming on  a  hat.  For  instance  a  hat  of  burnt  ivory  velvet 
had  a  pressed  edge,  which  causes  the  nap  to  lie  flat 
and  gives  the  effect  in  consequence  of  having  a  distinc- 
tive edge,  apparently  of  satin.  The  crown  was  a  large 
tam-o-shanter  affair  set  upon  a  wide,  almost  flat,  brim, 
which,  however,  is  rolled  back  from  the  face.  The  trim 
ming  consisted  of  a  large  bow  made  of  brilliant  blue 
velvet,  cut,  of  course,  bias.  Caught  in  to  the  waist 
of  the  bow  was  a  trailing  morning-glory  vine  in 
blossom,  of  deepest  blue  and  red.  This  partially  encir- 
cled the  right  side.  On  the  left  side  was  a  large 
cluster  of  champagne  colored  grapes,  and  draped  over 
the  entire  hat  was  a  long  Chantilfy  veil,  matching  the 
body  of  the  hat,  and  so  arranged  that  it  would  be 
worn  as  a  drapery  or  hanging  loose  from  the  brim.     Lace 


veils  are,  by  the  way,  in  much  demand,  as  they  arc 
supported  now  by  either  large  or  small  hats  and  worn 
fin-  all  occasions.  They  range  in  length  for  l«f  to  .'$ 
yards  in  length,  and  are  caught  by  a  novel  pin  at  the 
back  of  the  head,  along  the  brim,  and  then  allowed  to 
fall. 

A  novelty  which  is  conspicuously  in  evidence  is  an 
Egyptian  drapery  of  heavy  mesh,  with  a  wide  satin 
stripe.  These  are  the  newest  for  motor  wear,  and  are 
extremely    striking. 

Neckwear    is    an    important      consideration    fur      Kail 


1.     A  Large  Mushroom,  or  Pot,   Hat  in   Russian  Green  Velvet. 

Large  round  ruches  are  more  fashionable  than  stoles  and 
in  furs  the  newest  designs  are  shawl  or  cape  shape.  It  is 
very  early  to  consider  fur  millinery,  but  the  best  auth- 
orities have  it  that  fur  turbans  of  the  Glengarry  rariety 
will  be  very  strong.  These  will  be  trimmed  with  grapes, 
flowers  or  feathers.  It  is  rather  noticeable  that  the  lace 
hat  has  been  relegated  to  the  background  ;  indeed  hat> 
are  really  heavy  looking,  the  handsomest  and  heaviest 
materials    being    employed    in    their    construction. 

Among  the  colors  which  are  considered  strong, 
mention  must  be  made  of  yellow.  Yellow  promises  to 
be  the  foremost  evening  shade,  not  in  tones  any  way 
suggestive  of  range,  but  in  the  delicate  maize  or  canary 
colors  which  deepen  to  sulphur.  Evening  silks  are  rather 
heavily    brocaded,    indeed    figured    silks    for    such    purposes 
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are  supreme.  Ottoman  and  circled  silks  have  also  come 
in  again  with   the  revival  of  old-time   favorites. 

As  for  the  colors  prominent  for  street  wear,  they  may 
all  be  classed  as  being  subdued,— quite  sober  in  effect. 
Black  has '  come  to  the  fore.  The  smartest  evening- 
toilettes,  we  have  on  excellent  authority,  are  to  be  the 
black  ones.  Browns,  greys  and  greens  in  noticeably  soft 
tints,  are  the  strongest  street  shades.  Garnets,  on  the 
deep  dregs-of-wine  tones  are  good,  but  blues  seem  to  be 
conspicuous  by  their  absence.  There  is  a  hyacinth  shade 
which  borders  between  blue  and  purple,  and  there  is  also 
a  grey  which  is  bluish  in  cast.  One  of  the  newest  colors 
is  Russian  green,  a  cold,  clear  shade.  Plaids  continue 
in  favor.  Many  of  the  smartest  tailor  modes  are  of  a 
softly  blended  plaid  material.  These  suits  have  long 
sleeves,  only  the  fancier  frocks  adhering  to  the  short 
sleeve,  and  these,  as  I  have  previously  recorded,  reach 
below  the  elbow. 

The  newest  fashion  in  gloves  is  the  leather  colored 
glace  kid,  these  being  worn  with  any  color  frock.  The 
newest  belts  are  those  of  Roman  ribbon  in  the  gayest 
colors,  and  the  newest  fans  are  the  extremely  large 
ostrich  or  spangled  fans  that  are  such  a  marked  con- 
trast to  the  tiny  Empire  affairs  previously  in  vogue. 
However,  they  are  very  handsome,  especially  those  of 
ostrich  feathers  with  inlaid  ivory  and  silver  sticks.  But 
to  return  to  the  subject  of  millinery,  which  is  always 
paramount,  the  models  I  have  illustrated  for  you  will 
give  a  very  good  idea  of  the  present  trend. 

The  first  photograph  is  of  a  large  mushroom,  or  pot 
hat,  as  it  is  called  by  many.  It  is  developed  in  Russian 
green  velvet,   shaped  to   the   brim    by   narrow   tucks.     The 


silver.     The  under  brim  is  also  of  green  velvet,  the  high 
bandeau  being  massed  with  brown  maline. 

Another  model  showing  one  of  the  feather  novelties  is 
shown.     It   is   a   burnt   ivory     felt   faced     with   cinnamon 


2.     New  York  Model  Showing  One  of  the  Feather  Novelties. 

crown  is  one  of  the  new  so-called  tam-o-shanter  crowns, 
although  it  will  be  seen  that  the  fullness  is  drawn  to 
one  side  in  a  manner  to  add  considerably  to  the  height. 
One  long  Marabout  feather  is  used.  This  in  ombre  effect 
of  greens  and  browns.    The    buckle  is  of     topaz  set    in 


3.     A  Smart  Glengarry  Turban. 

bengaline  silk  and  having  a  low  mound  crown  of  silk. 
The  feather  is  in  champagne  blondine  with  irredescent 
feathers  in  silver-green  as  a  relief.  A  heavy  tapestry 
ribbon  is  bowed  at  the  base  of  the  feathers.  The  ban- 
deau has  a  large  ribbon  bow.  The  brim  of  this,  hat  is 
suggestive  of  the  natier  models  introduced  last  season, 
it  being  deeper  in  the  back  than  in  the  front. 

The  last  model  is  a  smart  Glengarry  turban,  this 
particular  model  being  one  of  the  best  sellers  of  the 
season.  It  makes  up  most  successfully  in  fur.  The  mod?l 
shown  is  made  from  a  hood  of  taupe  felt,  the  hood  beins: 
folded  into  the  elongated  lines  of  a  Glengarry  cap.  The 
coronet  has  a  handsome  drapery  of  richly  colored  ribbon, 
the  figures  being  raised  out  in  velvet  on  a  satin  ground. 
A  bird  is  added,  the  head  and  one  wing  resting  on  the 
folded  crown.  This  is  a  representative  turban  and  shows 
the  character  of  small  hats  in  vogue  for  first  wear,  while 
the  large  models  demonstrate  what  is  expected  by  the 
best  authorities   to  follow. 

NELLIE   GUNN  McCLELLAN. 


EXTENSIVE  STEALING. 

The  firm  of  W.  &  C.  Silver,  dry  goods  and  clothing, 
have  been  robbed  of  goods  to  the  value  of  about  $1,000. 
Two  wagon  loads  of  clothing  were  discovered  by  the  police 
and  the  porter  has  been  arrested.  It  is  alleged  he  has 
long  had  a  system  of  removing  goods  from  the  warehouse 
and  passing  it  over  to  a  country  trader,  who  peddled  it 
to  buyers  at  low  rates,  dividing  the  profits  with  his 
confederate. 
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Samuel  Adams 


A  Canadian  who  is  at  the  Head  of  the  Great  O'Neill- 
Adams   Stores    in   New   York   City— Some 
Notes   on    His   Career. 

WE  are  enabled   this  month   to  present  to  the  read- 
ers of  The   Dry   Goods   Review  a  photograph  and 
sketch  of     a  Canadian     who     has  won  fame  and 
fortune   in  the   United   States  in  the  dry  goods  business. 
Samuel  Adams,   president  of   the   new   O'Neill-Adams 
Co.,  of  New  York,  was  born  at  Douglastown,  N.B.,  Can- 
ada, a  little  over  50  years  ago.     He  went  to  New  York 


SAMUEL  ADAMS. 


ways  eagerly  looked  forward  to  by  a  large  circle  of 
relatives  and  friends.  The  late  Senator  Adams  of  Now 
Brunswick  was  a  brother  to  the  subject  of  this  sketch. 
On  the  formation  of  the  Canadian  Society  of  New  York, 
"Sam"  Adams,  as  he  is  generally  called  by  his  friends, 
became  one  of  its  most  useful  and  enthusiastic  members. 
A  nomination  for  president  of  the  society,  with  the 
surety  of  election,  was  offered  him  several  times,  but 
met  with  a  resolute  refusal,  owing  to  his  lack  of  time 
for  things  outside  of  his  dry  goods  business  and  other 
financial  interests.  Mr.  Adams  finally  agreed  to  serve  as 
one  of  the  vice-presidents  for  one  term.  His  name  as  a 
member  of  the  society  and  as  one  of  its  officers,  has  been 
a  tower  of  strength  to  the  organization,  which,  as  many 
readers  of  The  Dry  Goods  Review  no  doubt  already 
know,  is  one  of  the  most  useful  and  flourishing  of  the 
many  patriotic  and  national  associations  to  be  found  in 
New  York. 

Mr.  Adams'  native  modesty  and  dislike  of  publicity 
are  so  great  that  it  was  with  the  greatest  difficulty  the 
main  points  in  his  life's  history  could  be  obtained  from 
him.  His  photograph  he  positively  refused  to  hand  over, 
though  he  had  just  had  some  fine  new  cabinets  taken.  By 
industrious  search  it  was  discovered  that  the  Anglo-Am- 
erican Magazine  of  May,  1902,  contained  a  reproduction 
of  Mr.  Adams'  photograph,  published  in  connection  with 
his  work  in  the  Canadian  Society.  This  we  reproduce  at 
the  head  of  this  article,  though  being  the  reproduction 
of  a  poor  reproduction,  it  is  not  a  good  picture  of  Mr. 
Adams. 


"BERT"   STRACHAN  A  BENEDICT. 

AN    interesting  announcement  in   Montreal   dry  goods 
cii  cles  is  the  prospective     marriage     of     Herbert 
Strachan,  manager  and  buyer  of  the  ready-to-wear 
department  of  the  W.  R.  Brock  Co.,  Limited.  Montreal,  to 
Miss  Ethel  Warnock.     The   marriage   will  take   place   at 


when  a  boy,  and  was  for  a  number  of  years  in  the  em- 
ploy of  the  great  wholesale  dry  goods  business  of  H.  B. 
Claflin  &  Co.  Owing  to  failing  health,  he  went  to  Colo- 
rado and  engaged  in  the  mining  business,  in  which  he 
was  very  successful.  Before  long  he  was  elected  to  the 
State  Legislature.  After  nine  years'  residence  in  the 
west,  Mr.  Adams  returned  to  New  York  and  established 
the  dry  goods  house  of  Adams  &  Co.,  which  later  be- 
came the  Adams  Dry  Goods  Co.,  one  of  New  York's  big 
stores.  This  concern  has  lately  been  merged  with  the 
old-established  firm  of  H.  O'Neill  &  Co.,  for  a  number  of 
years  one  of  the  great  Sixth  avenue  houses.  This  con- 
solidation, known  as  the  O'Neill-Adams  Co.,  places  Mr. 
Adams  at  the  head  of  one  of  the  greatest  retail  concerns 
in  the  United  States.  The  two  big  stores  occupy  the 
two  whole  block  fronts  on  Sixth  avenue  from  20th 
street  to  21st  street,  and  from  21st  to  22nd  street,  and 
are  located  in  the  heart  of  the  great  retail  shopping 
district  of  New  York  City. 

Mr.  Adams  is  also  a  director  in  the  Garfield  Na- 
tional Bank,  ane  of  the  largest  of  New  York's  up-town 
financial  institutions,  a  member  of  the  New  York  Cham- 
ber of  Commerce,  of  the  Canadian  Society  of  New  York, 
and  of  the  Friendly  Sons  of  St.  Patrick,  as  well  as  sev- 
eral other  organizations. 

Though  he  left  Canada  a  mere  boy,  Mr.  Adams  has 
never  lost  a  particle  of  his  love  and  affection  for  his  na- 
tive land.  It  is  his  custom  to  spend  his  vacations  among 
the  scenes  of  his  boyhood  days.  His  annual  visit  to 
Douglastown   and   other   parts  of  New   Brunswick   is   al- 


RETURNED 


ok  No. ^Tj 


ilie    residence    of    the    bride's   uncle.    Mr.    Burry,   at    Wiii- 
netka,  a  suburb  of  Chicago,  on  Oc*  nier  6.     The  wedding 

b  ur  includes  Buffalo  and  other  ea^  ern  cities. 

Mr.  Strachan,  generally  known  as  "Bert,"  has  been 
with  the  W.  R.  Brock  Co.  some  seven  years  and  has  made 
rapid   strides. 
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PARIS   FASHIONS 

By  A.   K.  DACAM,  for  "Dry  Goods  Review." 


Lace  Embroideries  and  Passementerie 
used  on  Furs-Fur  Toques  to  be  Worn— New 
Tailor-Made  Models  have  Three-Quarter, 
almost  Sleeveless,  Coats,  with  Shoulder 
Capes— Tunic  Styles  on  Many  of  the  New 
Gowns  New  Blouses  Have  Zouaves  of  Lace, 
Silk  or  Velvet. 


PERHAPS    the   most    interesting   features   of   the     Fall 
novelties  are  the  new   dolmans  and   shoulder  wraps, 
both  for  day  and  evening  wear.    These  are  made  in 
a    diversity    of    forms,    colors    and    materials,    giving     the 
conturier  unlimited  scope  in  which  to  display  his  creative 


No.  1 — Bolero  of  "  Breitschwanz." 


genius.  For  day  wear  silks,  cloths  and  velvets  all  play 
their  part,  while  for  evening  the  range  is  even  larger, 
comprising  velvets,  lace  and  the  airiest  of  mousselines. 
For  long  cloaks,  which  reach  to  within  a  few  inches  of 
the  ground,  the  Empire  yoke  is  still  employed.  This  may 
sound  "de-mode,"  but  dressmakers  find  that  the  pleats 
fall  with  a  more  graceful  swing  from  the  short  yoke  than 
can  be  attained  from  the  shoulder  ;  also,  in  these  days  of 
much  trimming  the  outline  of  the  yoke  is  admirably 
adapted  to  display  the  new  embossed  embroideries,  ar- 
ranged in  bands.  The  yoke  is  often  carried  a  little  lower 
below  the  arms  when  it  becomes  a  Directoire.  A  very 
handsome  garment  in  this  style  is  made  in  olive  green 
faced  cloth.  The  skirt  formed  of  full  gathers  reaches  to 
-within  five  inches  of  the  ground,  and  is  the  same  length 
all  round.  The  braiding  is  formed  of  dull  silver  Catherine 
wheels  at  intervals  of  two  inches,  joined  together  by 
small  sprays  of  green  embroidered  leaves,  the  stems  being 
of  gold.  This  is  set  in  a  narrow  frame  edging  of  gold  and 
silver,  and  the  effect  is  all  that  could  be  desired.  This  is 
taken  over  the  shoulders  to  centre  back  and  front  in  the 
form  of  "bretelles,"  and  is  then  continued  round  the  high 
waist.  The  sleeves  are  very  full  and  finished  at  the  elbow 
with  a  band  of  the  gold  and  silver  braid,  and:  then  a  band 
of  chinchilla  is  carried  round  the  neck  and  down  the 'front 
to  the  hem. 


In  contrast  to  this  is  a  casino  coat  in  rich  Irish 
guipure,  cut  in  much  the  same  way.  It  is  so  arranged 
that  a  band  of  lace  much  heavier  both  in  texture  and 
pattern  than  the  rest  of  the  coat  is  carried  down  each 
side  front,  forming  stoles,  while  a  still  wider  band  of, the 
same  finishes  off  the  bottom  edge.  This  coarse  pattern  is 
also  introduced  into  the  yoke  at  the  back.  The  collar, 
which  is  rolled  back  down  to  the  bust,  is  made  of  emerald 
green  silk  with  lace  edging,  and  bows  of  the  same  green 
ribbon  are  continued  half  way  down  the  front,  alternating 
with  bunches  of  green  silk  "grelots."  More  "fantaisie" 
is  an  evening  wrap  in  soft  mauve  satin,  the  edge  of  which 
is  cut  to  form  an  inverted  V  at  the  sides  ,  that  is  to  say, 
the  coat  is  pointed  back  and  front  and  much  shorter  at 
each  side.  From  the  shortest  point  it  is  cut  open  to 
underneath  the  arm,  the  two  edges  being  held  in  place  by 
means  of  zig-zag  bands  of  satin  ribbon.  A  shawl  of  lace 
is  draped  round  the  top,  having  a  cape-like  effect  at  the 
back  and  falling  into  a  point  in  front.  This  is  threaded 
with  the  same  ribbon,  which  is  also  tied  in  two  rosette- 
like bows  at  the  bust.,  The  short  full  sleeves  are  of  lace 
over  satin,  with  two  bands  of  ribbon  threaded  through 
and  tied  in  falling  bows  towards  the  edge.  The  whole 
wrap  is  lined  with  mousseline,  with  a  frill  of  lace  at  the 
borders.  Little  cloth  capes  and  vetements  are  being  ex- 
tensively used  to  throw  over  the  dress  on  a  chilly  day. 
These  are  sometimes  made  with  short  bell-shaped  sleeves, 
or  sleeves  that  are  very  full  and  gathered  into  a  band,  or 


No.  2.— Loose  Crown  of  Velvet  and  Brim  of  Taffetas. 

with  none  at  all,  in  which  case  the  shoulder  is  brought 
well  over  the  arm  with  cape  effect.  Long  streamers  of 
ribbon  and  vertical  bands  of  embroidery  are  used  exten- 
sively on  these  garments. 
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Furriers  arc  advising  a  return  to  the  lace  trimming 
on  furs,  which,  last  season,  was  discarded  in  favor  of 
more  serious  looking  galloon  and  tails.  Embroidery  and 
passementerie  will  also  play  an  important  part  in  their 
trimming.  Their  "facon"  is  very  elaborate  and  on  the 
little  dainty  waistcoats  of  cloth,  lace,  velvet  and  silk 
will  be  as  conspicuously  used  by  the  furrier  as  on  coats 
and  costumes.  Bands  of  ermine  and  chinchilla  are  likely 
to  be  much  used  by  tailors  and  dressmakers  to  ornament, 
their  garments,  while  fur  toques,  relieved  by  a  ruching  or 
bow  of  velvet  or  silk,  will  be  worn,  although  probably 
not  to  the  same  extent  as  in  London,  where,  by  the  way, 


No.  3— Showing  the  Extent  to  which   Fruit  is  used  in 
Paris  Millinery. 


"taupe"  is  as  popular  as  ever,  though  in  Paris  we  see 
very  little  of  it.  Squirrel,  dyed  to  imitate  dark  Prussian 
sab'-e,  seems  likely  to  be  much  employed  for  neckwear  and 
muffs.  A  half  length  cape  of  this  fur  is  cut  so  that  it 
slopes  away  in  an  even  line  from  the  bust  to  the  edge  at 
the  back,  which  has  a  very  chic  appearance  and  is  en- 
hanced by  means  of  a  deep  roll  collar  and  revers.  An 
oblong-shaped  buckle  fastens  the  cape  at  the  bust.  The 
lining  of  cream  satin  has  an  edging  of  heavy  guipure.  The 
bolero  sketched  (No.  1)  is  of  "breitschwanz,"  the  collar 
and  waistcoat  being  of  sage-green  velvet,  the  collar  hav- 
ing a  gold  embroidery  as  ornamentation  and  the  vest  two 
rows  of  gold  buttons.  Frilled  "biais"  of  black  velvet 
edge  the  fur,  with  frills  of  soft  cream  lace,  and  belt  of 
black  velvet  with  large  gold  buckle  back  and  front. 

Quite  the  smartest  tailor  models  are  made  with  long 
three-quarter  length  jackets  and  are  almost  sleeveless.  A 
jacket  in  bottle-green  cloth  is  made  with  three  shoulder 
capes,  starting  from  under  the  classic  collar  revers, 
which  are  of  velvet  ;  from  under  these  three  capes  are 
three  more,  which  are  taken  round  the  armhole  and  do 
duty  for  a  sleeve.  A  narrow  belt  of  the  cloth  encircles 
the  waist   and   the  skirt  has  a  novel  appearance  by  being 


cut  up  from  the  hem  to  just  short   of   the   waist    at    each 
side  and  being  allowed  to  fall  slightly  open. 

»  *  * 

Some  curious  tunic-like  effects  are  being  given  to 
dresses  by  means  of  long  quaint-shaped  basques  to  the 
bodices  ;  these  are  sometimes  seen  in  the  front  only,  or 
again,  they  are  carried  down  the  skirt  in  the  form  of 
panels,  which,  "en  passant,"  is  a  favorite  mode  of  orna- 
mentation for  all  sorts  of  skirts.  Ribbons,  too,  are  well 
to  the  fore,  particularly  on  gowns  made  of  light  fabrics. 
As  an  example  of  this  style,  take  a  tea  gown  of  mousse- 
line-de-soie,  the  blouse  being  of  lace  and  the  sleeves  a  puff 
of  mousseline,  finished  with  a  lace  frill.  A  deep  band  of 
the  lace  encircles  the  skirt  and  a  still  deeper,  frill  finishes 
it  at  the  bottom.  The  ribbon  employed  is  a  five-inch- 
wide  satin,  "saule"'tint.  It  is  jdrawn  into  a  waist  belt, 
then  forms  "bretelles"  by  being  taken  up  from  each  side 
over  the  shoulders  and  crossing  back  and  front.  Under 
the  belt  at  the^ight  side  six  loops  are  fastened  onto  the 
skirt,  being  of  progressive  lengths,  the  shortest  not  more 
than  12  inches  and  the  longest  reaching  to  within  that 
distance  of  the  hem.  In  conjunction  also  with  ribbon 
belts  large  bows  are  worn  with  long  streamers,  ending  in 
tassels.  Another  interesting  feature  of  the  moment  is  the 
blouses  over  which  are  worn  small  zouaves  in  lace,  silk 
or  velvet.  These  are  sometimes  the  merest  band  carried 
round  the  arm,  or  they  may  almost  compose  the  blouse, 
leaving  little  else  than  front  and  sleeves  showing  from 
underneath. 

*  *  * 

As  regards  hats  it  would  seem  that  commissioners 
have  been  buying  freely  of  the  high-crowned,  sugar-loaf 
variety  and 'such  like  shapes,  but,  as  yet,  the  Parisiennes 
have  shown  very  little  "empressement"  in  adopting  them, 
much  preferring  the  flat  crown  and  waving  brim  with 
feathers,  flowers  or  coqs'  plumes  arranged  "en  guir- 
lande."  The  forms  are  bizarre,  the  wide  brims  being  bent 
as  fancy  dictates  and  no  two  in  the  same  way.  Often  a 
simple,  innocent-looking  shape  is  rendered  a  thing  of  awe 
by  means  of  these  enormous  plumes,  which  are  sometimes 
raised  "en  panache,"  or  again  they  may  curl  over  the 
hat  onto  the  shoulders.  Many  hats  have  the  trimming  all 
at  the  back  and  raised  quite  high.  Both  velvet  and 
taffetas  play  an  important) part  in  this  season's  millinery 
and  are  very  often  employed  together,  as  in  sketch  II, 
where  the  loose  crown  is  o£  velvet,  the  brim  of  taffetas — 
both  black— and  the  white  satin  ribbon  drawn  round  the 
hat  into  a  large  bow  also  forms  the  cache  pelgn  and  long 
streamers.  Sketch  III  shows  to  what  an  extent  fruit  is 
now  being  used  as  garniture,  but  whether  it  will  be  con- 
tinued into  the  Winter  is  a  question— probably  not. 

A.    E.   DECAM. 


INCREASING  CAPACITY   OF  MILL. 

Information  has  been  given  to  The  Review  that  the 
Dominion  Textile  Company  have  decided  to  increase  the 
capacity  of  their  yarn  mill  at  the  Montmorency  Mills, 
Quebec,  to  such  an  extent  that  they  will  be  able  to  turn 
out  double  the  quantity  of  yarns,  bought  principally  by 
the  knitted  goods  trade. 


IN  BUSINESS  FORTY-NINE  YEARS. 

After  conducting  a  dry  goods  store  in  Broekville,  Out., 
for  the  long  period  of  forty-nine  years,  Heman  Shep- 
herd has  sold  his  business  for  cash  to  C.  H.  Post,  former- 
ly of  the  firm  of  Henderson  &  Post,  Preseott.  Mr.  Shep- 
herd, in  renewins-  his  subscription  to  The  Review,  1ms 
manv  sood  words  to  sav  of  his  successor. 
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CREDIT  TERMS  AGAIN. 

FURTHER  particulars  of  the  tentative  proposals  of 
Canadian  jobbers,  made  some  months  ago,  are  given 
in  our  news  columns,  and  it  is  at  once  apparent  that 
urgent  necessity  for  uniform  terms  has  brought  matters 
to  a  head.  The  meeting  in  Montreal  last  month  was  re- 
piesentative  of  Ontario,  Quebec  and  the  Maritime  Prov- 
inces, and  the  resolutions  passed  only  await  some  signa- 
tures  before  becoming  effective  February  1,  1907. 

This  association,  if  it  materializes  to  the  point  of  ef- 
fectiveness— always  debatable  in  the  case  of  gentlemen's 
agreements  — will  undoubtedly  go  further  than  credit 
terms,  in  mending  abuses  in  the  trade. 

The  present  proposal  will  not  affect  honest,  upright 
merchants,  and  should  have  their  hearty  endorsatioin. 
"Wholesalers  will  materially  benefit,  and  they  show  sound 
reasons  for  other  changes  desired.  Further  impositions 
on  the  part  of  unscrupulous  retailers  will  be  impossible. 
It  is  trusted  that  it  may  become  an  all-Canadian  under- 
standing. 

In  this  connection  it  is  almost  unnecessary  to  sound 
a    note   of  warning   to   the   jobbers   regarding   how    they 


push  the  present  amalgamation,  for  self-interest  and 
competition  will  settle  such  matters.  Agreements  of 
this  nature  often  fall  through  on  account  of  backsliders, 
but  the  circumstances  which  made  this  one  so  desirable 
should  make  it  a  success.  Wholesalers  have  had  many 
just  complaints,  and  some  of  these  will  be  obviated. 
—4 

STORES  OPEN  7  A.M.  TO  10  P.M.! 

AN  Ontario  town  of  some  seven  thousand  population, 
recently  visited  by  The  Review,  exemplifies,  in  a 
marked  manner,  the  troubles  arising  from  aloof- 
ness and  lack  of  co-operation  among  the  local  merchants. 
Business  hours  in  the  dry  goods  trade,  with  one  excep- 
tion, aie  7  a.m.  till  10  p.m.  on  ordinary  days,  and  11  p.m. 
Saturdays. 

It  is  not  clearly  explained  why  this  condition  is  nece-- 
feary.  The  evils  resulting  from  such  trying  hours  are 
practically  legion,  and  it  has  been  demonstrated  many 
times  that  clerks  give  better  all-round  service  where  the 
shorter  working  period  is  in  vogue.  Of  the  fact  that  just 
as  much  business  can  be  done  in  the  latter  case,  the  big 
departmental  stores  are  shining  examples.  Evidence 
just  as  conclusive  as  these  furnish,  and  with  the  addi- 
tional environments,  can  be  found  in  almost  any  good- 
sized  town  in  the  country.  There  is  also  the  considera- 
tion that  shorter  hours  curtail  running  expenses. 

The  fact  that  trade  for  a  long  while  has  been  done, 
mainly  in  the  afternoon  and  evening  does  not  mean  that 
a  good  part  of  it  could  not  be  diverted  to  the  morning 
The  education  of  the  public  along  such  a  course  is  not  in 
any  degTee  a  hopeless  task. 

The  existing-  state  of  affairs  is  due  chiefly  to  local 
jealousy  and  the  total  lack  of  association.  How  sense- 
less it  all  is,  and  how  devoid  of  the  slightest  benefit  to 
anyone  concerned !  As  a  general  rule  merchants  find 
when  they  brush  up  against  competitors  that  the  man 
across  the  street  is  not  such  a  bad  fellow  after  all.  No 
doubt  that  would  apply  in  this  instance. 

Estrangements  once  established  steadily  grow  wider, 
and  it  requires  couarge  to  break  through  them  with  a 
{movement  for  eoj-operation.  There  is  nearly  always 
bcund  to  be  an  obstinate  kicker,  who  will  retard  it  as 
much  as  possible.  However,  it  has  generally  been  found 
practical  to  continue  the  movement  for  shorter  hours,  or 
whatever  purpose  it  may  be,  and  rely  on  public  sentiment 
to  force  the  kicker  into  line.  In  the  case  of  shorter 
hours,  support  from  the  pulpit  and  press  has  been  found 
beneficial. 

♦ 

PARCEL  POST  AIDS  MAIL   ORDER  HOUSES. 

IF  a  Toronto  catalogue  house  sends  a  package  by  mail 
to,  say,  Hamilton,  the. postage  is  one  cent  per  ounce. 
The  same  package  might  be  forwarded  to  Vancouver, 
B.C.,  without  any  increase  in  the  charges.  For  one  mile 
or  a  thousand  the  parcel  post  rate  is  the  same. 

A  merchant  located  at  Calgary,  Alta.,  is  quite  a 
heavy  purchaser  from  Toronto  wholesalers.  The  freight 
charges    that   he    pays    are    admittedly    very    heavy,    and 
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bring  the  actual  cost  of  his  goods  up  to  a  high  mark.. 
Quotations  to  his  customers  must  represent  this  figure, 
with  the  addition  of  a  fair  profit.  Mail  order  houses 
send  catalogues  into  his  district,  and  prices  stated  there- 
in are  naturally  lower  than  he  is  able  to  offer,  the  dis- 
parity being  mainly  due  to  the  cost  of  carriage  which  he 
bears. 

Mail  order  houses  and  the  local  merchant  are  in  com- 
petition for  business  from  the  same  people  in  most  dis- 
1 1  icts  from  Halifax  to  Vancouver.  We  are  concerned  here 
only  with  business  to  which  the  former  cater  by  means 
of  the  postal  service.  They  pay  no  more  for  getting  mer- 
chandise on  the  ground  in  the  far  west  than  for  placing 
it  in  the  hands  of  a  consumer  a  few  miles  away.  The 
expense  borne  by  the  merchant  in  securing  his  goods 
depends  entirely  upon  the  distance  that  he  brings  them. 

Obviously  local  merchants  as  a  whole  are  placed  at 
a  disadvantage  in  this  respect,  and  they  have  just  ground 
for  urging  upon  the  Government  such  revision  of  the  par- 
cel post  rates  as  will  afford  them  the  proper  amount  of 
protection. 

When  the  parcel  post  was  inaugurated  the  flat  rate 
was  designed  as  a  public  convenience,  and  with  no 'thought} 
of  providing  means  for  unfair  business  competition.  Now 
that  the  latter  has  appeared,  and  grown  to  somewhat 
alarming  proportions,  the  time  is  ripe  for  a  number  of 
modifications.  One  suggestion  is  that  certain  rates  be 
fixed  for  certain  zones.  Any  change  whatever  would  affectl 
the  tariff  on  all  parcels,  whether  sent  by  mail  order 
houses  or  not. 

At  the  present  time  the  limit  of  weight  for  packages 
handled  by  the  Post  Office  Department  is  five  pounds. 
Where  goods  going  to  one  person  weigh  more  than  that 
it  is  a  simple  matter  to  divide  them  into  two  or  more 
packages. 

« 

A  TENDENCY  OF  THE   TIMES. 

A  SMALL  city  of  about  ten  thousand  population,  in 
which  four  out  of  the  five  dry  goods  stores  are 
operating  on  a  cash  basis,  furnishes  a  strong  indication 
of  one  of  the  general  tendencies  of  trade  at  the  present 
lime,  more  particularly  in  the  older  sections  of  the  coun- 
try. The  fifth  store  is  not  called  upon  to  extend  a  great 
deal   of  credit  either. 

The  people  of  Canada  are  enjoying  an  era  of  unsur- 
passed prosperity,  and  as  a  general  rule  should  be  able 
to  pay  for  merchandise  on  the  spot.  Of  course,  exception 
must  be  made  in  the  case  of  the  west,  where  a  great 
many  settlers  have  not  yet  got  solidly  on  their  feet  after 
financing  the  purchase  of  land,  erection  of  house,  etc. 
Conditions  are  improving,  however,  and  the  merchant 
should  encourage  them  in  that  direction  as  much  as  pos- 
sible. 

We  have  given  from  time  to  time  instances  of  where 
businesses  have  been  converted  from  a  credit  to  a  cash 
basis,  with  the  most  satisfactory  results.  It  is  the  pur- 
pose of  The  Review  to  follow  closely  the  progress  of 
Canadian  stores  along  this  line. 


MORE   PROCESS    EXHIBITS    REQUIRED. 

IN  the  aftermath  of  the  exhibition  the  thought  is 
prominent  that  manufacturers  should  be  urged  to 
patronize  the  new  Process  Building  more  strongly  in  1907 
than  they  did  this  year.  There  were  some  splendid  ex- 
hibits, it  is  true,  but  not  in  sufficient  number,  a  good 
part  of  the  available  space  having  to  be  filled  with  the 
overflow  from  other  buildings. 

The  accommodation  is  fine,  and  some  manufacturers 
who  have  made  the  experiment  state  the  belief  that  the 
advertising  value  of  such  exhibits  makes  them  good  pay- 
ing propositions.  It  would  seem,  under  these  circum- 
stances, that  the  demand  for  space  should  exceed  the  sup- 
ply.   Probably  it  will  in  another  couple  of  years. 

As  an  educator— and  the  spirit  of  the  exhibition  is 
primarily  educational— there  is  nothing  to  equal  a  prac- 
tical demonstration  of  how  articles  of  everyday  use  are 
made.  The  great  interest  taken  in  the  various  processes 
of  manufacture  must  have  been  evident  to  everyone  who 
visited  this  year's  exhibition. 

It  would  be  a  good  move  if  a  canvass  were  made 
right  now  with  a  view  to  materially  extending  this  valua- 
ble feature  for  1907. 

A  SPECIES  OF  BLACKMAIL. 

A  FEW  days  ago  the  manager  of  a  large  manufactur- 
ing concern  in  a  certain  Canadian  city  was  visited 
by  a  man  who  introduced  himself  as  a  merchant 
who  occasionally  bought  goods  from  his  firm.  He  stated 
that  in  his  town  the  particular  denomination  to  which  he 
belonged  was  building  a  new  church  and  soliciting  sub- 
scriptions from  the  business  men  from  whom  he  bought 
goods. 

The  manager  in  question  was,  on  principle,  opposed  to 
contributions  under  such  conditions.  He  considered  them 
a  species  of  blackmail.  When  he  told  the  visiting  mer- 
chant this,  in  as  polite  a  way  as  possible,  the  latter  took  a 
note  book  and  wrote  some  words  therein,  remarking  as 
he  did  so.  "I  suppose  you  know  what  I  am  writing?" 
On  answering  that  he  did  not.  the  merchant  remarked  • 
"Well.  I  am  just  marking  down  here  the  name  of  your 
firm  so  that  when  we  are  buying  goods  in  your  line  again 
it  will  be  a  reminder  for  us  to  go  somewhere  else." 

While  there  are  a  great  many  merchants, , in  fact  the 
great  majority  of  them,  who  will  not  lend  themselves  to 
any  such  species  of  blackmail,  it  is  evident  that  there  is 
still  one  here  and  there  who  is  not  above  the  practice. 

Whether  practiced  by  consumer  or  retailer,  or  by  the 
latter  on  manufacturers  or  wholesalers,  this  species  of 
blackmail  should  be  discouraged  on  every  occasion.  And 
if  retailers  desire  to  be  relieved  of  the  evil  they  in  their 
turn  should  not  practice  it  upon  those  from  whom  they 
buy  goods.  It  is  a  subject  that  the  retail  merchants'  as- 
sociations and  boards  of  trade  throughout  the  country 
should  deal  with,  for  the  evil  is  still  with  us  in  a  virulent 
form. 
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Beaver    Coatings,    Mantlings,    Beaverettes, 

Kreamers,  Sealettes,  Meltons,  ^  Etoffes, 

<6%  Freizes,   Flannels,   Shirts    and 

Drawers  in    plain  ribs,  Fancy 

ribs,     Scotch      knits    and 

Fancies,    Top    Shirts,        s^S  #V  ^*      ^ 

Sweaters,  Blankets,      S/ \a        ^  ^ 

Fingerings, 

Yarns. 


$P    4S*°y^     Tweeds,    Serges 

*A     y^^    Goods,    Gent's    Fn 


\« 


* 


"SPHINX" 

Serges,  and  Vicunas 

"SPHINX" 


MP 


Tweeds,    Serges,     Italian     Cloths,    Fancy    Dress 
Goods,    Gent's    Furnishings,     Hosiery,     Smallwares, 
Linens,  Tablings,  and  also  a  general  assortment  of  Staple 
and  Fancy  Dry   Goods    for   immediate   requirements.     Mail 
orders  are  receiving  our  prompt  attention. 


Forty  Years  Pleasing  the 
People    There's  a  Record 


for  You ! 


AND  WE  CAN  PLEASE  YOU  RIGHT 
NOW    IN   THIS   YEAR    1906. 

OUR  TRAVELLERS  ARE  ON  THE  ROAD 
WITH  SAMPLES    OF   1907 

Spring  Dress  Goods 

THESE  WILL  COMPRISE  A  LARGE 
RANGE  OF  PATTERNS  AND  POPULAR 
SHADES— BLACK  and  WHITE,  PLAIDS, 
SHADOW  AND  STRIPED    EFFECTS. 

JSP  All  our  goods  are  made  to  order,  so 
that  to  avoid  disappointment  it  is  impor- 
tant   that    your    orders   be  placed  early. 

HARRIS  (&  COMPANY,  Limited 

ROCKWOOD,  ONT. 

SELLING  AGENTS 

MONY PENNY  BROS.   &  CO. 

"TORONTO  MONTREAL 


IN  DISPLAY 
FIXTURES 

we  lead.  Our  Designs  are  the 
latest  and  Workmanship  first- 
class. 

Our  WAX  FIGURES  are  life- 
like and  FORMS  correctly  model- 
led. 

MIRRORS  of  British  or  French 
plate  in  Single  and  Triplicate. 

SILENT  SALESflEN  -  best 
product  of  the  mechanic's  skill. 

NICKEL,  BRASS  and  OXI. 
DIZED  STANDS  for  every  de- 
partment in  the  greatest  variety 
and  perfection. 

CABINETS,  MANTLE  and 
COSTUME  RACKS. 

Everything  to  beautify  your 
store  and  add  to  the  attractive- 
ness of  your  goods  carried  in 
stock  or  made  to  order. 


Write  for  large  Catalogue 
and  Supplement. 


CLATWOR.THY  &  SON 

38-40  Adelaide  St.  West,  Toronto,  Ont. 
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Colors    for    Spring 


With  the  Exception  of  the  Pastel  all  the  New  Shades  are  dark 

—Black,  and  Black  and  White  Effects,  will  have  a  High 

Place — Golden  Brown  Coming  into  Favor — Grey 

in  Suitings,   and   in   Plain  Cloths. 

THE  REVIEW  has  for  months  past  given  its  readers 
such  information  and  speculation  as  could  be  glean- 
ed about   the   style   and  fabric  tendencies  for     the 
Spring  of  1907.     Sample   lines   are   now  about   complete, 


with  decided  upward  tendencies.  The  opening-  of  this 
season  sees  an  absolute  rise  and  no  prospect  at  present  is 
in  sight  for  any  easier  prices.  In  spite  of  an  excellent 
crop,  the  quotations  have  steadily  advanced.  This  is 
explained  by  the  fact  that  dealers  have  no  stock  and  there 
is  only  this  season's  crop  on  hand.  Fortunately,  the  mar- 
ket is  very  free  from  speculation,  but  should  this  element 
be  introduced,  there  is  every  prospect  of  some  sharp  ad- 
vances taking  place.  Labor  troubles  are  responsible  for 
a.  further  addition  to  the  cost  of  silk  material's,  and  a 
combine   of   the   dyers    and   weavers,    for   an  advance  in 


*  ', 


<>■■> 
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FABRICS  FOR  SPRING,  1907-Shown  by  Debenhams  Ltd. 
1  and  2  Tweeds  ;     3,  4  and  5  Mohairs  ;     6  Silk  Stripe  ;     7  Fancy  Stripe. 


and  it  Is  possible  to  speak  with  authority  as  to  the  fabrics 
and  colors  for  the  Spring  season. 

The  high  prices  of  all  woolen  goods  is  an  old  story, 
and  the  many  difficulties  attending  the  making  of  de- 
liveries are  too  familar  facts.  The  new  season  will  bring 
little  or  no  change  in  these  conditions,  save  that  there 
will  be  aa  evening1  up  in  price  in  many  lines,  o.viur  to 
the  lapse  of  existing  contracts,  and  many  lines  that  have 
hitherto  been  below  market  value  will  have  to  bear  thu 
full  advance.  Another  factor  that  will  make  for  higher 
prices  is  the  position  of  the  silk  market.  For  a  long' 
period  now  the  market  for  raw  silk  has  been  very  firuij 


wages,   will   put   a   further  percentage  on  every  yard  of 
silk   made. 

Any  falling  off  in  the  price  of  raw  cotton  finds  no  re- 
flection in  the  manufactured  goods.  The  buying  of  these 
is  a  difficult  business,  prices  being  higher  and  manufac- 
turers taking  more  than  double  the  time  to  deliver  the 
goods. 

The  tendency  in  all  fabrics  is  all  for  light  weight  ma- 
terials, and  for  dressy  goods  they  are  filmy  and  light  to 
a  degree.  Chiffon  now  sets  the  pace  and  chiffon  is  used 
new  like  silik,  for  making  up  into  waists  and  gowns  for 
day  wear,  so-called  tailored  gowns  are  made  of  chiffon. 
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This,  of  course,  is  for  the  extreme  trade,  but  the  influence 
is  felt  strongly  in  the  popular  lines,  and  all  materials  are 
as  sheer  and  as  light  in  weight  as  they  possibly  can  bej 
made.  Voile  will  be  a  leading  material  when  the  Spring 
trade  opens  up,  but  there  are  none  of  the  heavy  twine 
voiles  shown.  All  are  of  the  light  chiffon  order.  Finer 
and  more  open  in  weave  still  is  the  new  fabric,  mar- 
quisette. This  fabric  is  something  in  the  grenadine  order. 
It  came  into  prominence  late  in  the  Summer,  and  pro- 
mises to  eome  into  higher  favor  in  the  Spring.  Eoliennes 
are  good  sellers  and  there  is  a  fair  showing  of  silk  and 
wool  mixtures.  In  addition  to  the  plain  cloth  in  these 
weaves,  there  is  a  wide  collection  of  fancies.  Stripes  are 
leading  in  Paris  and  stripes  and  checks  in  the  weave  in 
monotone  are  extensively  shown.  Stripes,  broken  stripes, 
fancy  stripes,  broken  checks  in  black  and  white,  in  two- 
tone  effect,  and  in  white  with  a  color,  some  in  such  variety 
as  to  indicate  a  strong  bias  on  the  part  of  fashion  to- 
wards g-oods  of  this  order. 


The  vogue  of  light-weight  tweeds,  tweed  effects  and 
suitings,  which  commenced  last  Spring,  promises  to  at- 
tain even  larger  proportions  in  the  coming  season,  and 
these  suitings,  etc.,  will  certainly  form  the  big  feature 
of  the  trade  for  1907.  It  is  in  these  cLoths  that?  the 
vogue  of  checks,  plaids  and  stripes  shows  most  plainly, 
and  it  is  also  here  that  the  tendency  away  from  plain 
cloths  is  most  strongly  manifested.  Grey  is  paramount, 
and  another  grey  Spring  is  sure ;  not,  however,  the  light 
shades  of  last  year,  but  greys  that  are  decidedly  strong- 
er in  tone.  These  are  plaided  and  checked  darker 
shades  with  white  and  pastel,  and  should  make  up  into 
decidedly  smart  suits.  Decidedly  smart  also  are  the  white 
gTOund  suitings,  with  checks  and  stripes  of  black,  that 
promise  to  take  the  place  of  tha  cream  series,  etc.,  so 
much  worn  this  Spring.  White  grounds  with  a  checquered 
effect,  black  or  in  colored  lines,  are  selling  now  and  will 
be  in  decided  favor  for  the  coming  Spring.  These  are  the 
rase  in  Paris  now,  and  as  one  returned  buyer  described 
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Though  fancies  are  gaining  ground,  plain  cloths  will 
be  big  sellers.  Broadcloths,  though  not  a  Spring  mater- 
ial, is  again  prominent,  in  chiffon  weights,  and  also  in  its 
lower-priced  substitute,  chiffon  Venetian.  Chiffon  Panama 
has  sold  well  to  the  cutting-up  trade  and  there  promises 
to  be  a  fair  counter  trade  also  in  this  fabric.  Wool  taf-i 
feta,  plain  delaines  or  batiste,  poplins,  satanas,  etc., 
come  in  all  the  new  shades. 

Mohairs  are  sampled  in  both  plain  and  fancy  cloths, 
and  while  this  fabric  will  hardly  be  so  prominent  as  it 
has  been  in  the  last  two  Summers,  it  should  be  a  good 
seller.  Certain  colors,  and  certain  cloths  are  staple  in 
the  trade,  and  no  matter  what  is  selling  they  will  have 
to  be  stocked.  The  novelty  end  of  the  mohair  line  is  in 
high-class  goods,  and  it  is  here  that  they  will  meet  with 
the  greatest  success.  For  traveling  wear,  either  for  suit 
or  cloak,  they  are  unrivalled,  and  the  tennis  stripes  and 
check  shown  are  eminently  suited  to  this  purpose. 


it,  "anything  in  the  check  line  that  is  neat  and  clean 
icoking  is  the  fashion  there."  And  these  neat  and  clean 
effects  are  sure  to  be  strong  factors  in  this  ti  ade  next 
Spring.  4 

Dress  Goods  Openings  in  Montreal 


Successful  Dress  Goods  Openings— Window  Displays  in  the 
Larger  Stores  particularly  Artistic— Interior  Displays 

A  FINE  opening  was  that  held  by  Ogilvy's.  They 
featured  sedan  and  Venetian  cloths,  and  so  far 
have  had  successful  sales  in  these  and  other  lines. 
French  worsted  plaids,  with  velvet  over-stripes,  attract- 
ed much  attention,  as  did  also  the  display  they  made  of 
Scotch  tartans,  representative  of  all  clans.  Some  high 
class  French  embroidered  robes  in  grey,  drab,  blue,  green 
and  claret  shades  were  also  noticeable. 
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Murphy's  Opening  Successful. 

Mir.  James,  of  Murphy's,  was  quite  enthusiastic  over 
their  Fall  opening,  which  he  said  was  an  excellent  one. 
The  goods  displayed  by  this  firm  tended  to  back  this  as- 
sertion, as  each  department  showed  that  buying  had  been 
done  judiciously.  Tweeds  and  plain  sedan  broadcloths, 
the  former  in  grey  mixtures  and  grey  plain,  were  given 
considerable  attention.  Chiffon  finished  velvets  and  vel- 
veteens were  also  strong  lines  with  them.  Other  lines 
were  given  just  as  much  attention,  and  taken  all  in  all. 
Murphy's  was  one  of  the  best  openings  in  Montreal. 

Morgan's   Showing. 

Plain  cloths  and  tweeds  were  prominent  lines  at  Mor- 
gan's opening.  Scotch  tartans  were  very  much  in  evid- 
ence also,  all  the  popular  colors  such  as  the  new  shades 
of  ruby,  greens,  purples,  wine,  browns  and  blues  being 
noticeable.  All  lines  of  cream  woolen  materials,  eolien- 
nes  for  evening  wear,  and  other  popular  dress  goods  were 
displayed. 


mand.  Other  colors  for  which  there  has  been  request 
are  brown,  wine,  green  and  navy  blue.  Sedan  cloths  and 
Venetians  are  reported  as  being  extremely  good  sellers  in 
all  the  popular  shades.  Tartans  have  been  especially 
strong  since  the  opening  of  the  season.  Scotch  tartan 
plaids  in  almost  every  color  imaginable,  but  principally 
on  blue  and  green  grounds,  with  purples,  wines,  browns 
and  rubys  in  particular  request,  have  been  strong  sellers. 
There  has  been  a  decided  call  so  far  this  season  for  moire 
antiques  and  moire  velours  in  ivory  and  black,  few 
colors  being  called  for. 

Softer  tones  in  worsted;  checks,  and  visible  checks  also 
have  been  given  special  prominence  by  many  houses  and 
results  have  been  gratifying.  Many  merchants  have 
given  particular  attention  to  blacks  and  black  and  white 
goods  this  season,  with  the  result  that  they  report  nearly 
double  the  business-  of  last  year  in  these  lines. 

For  evening  wear,  bright  silks  in  fine  effects  in  plain 
weaves  somewhat  similar  to  eoliennes,  but  heavier  in 
weave   and  not  so  sheer,  are  in  demand.     In  silks,   taf- 
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What  Scroggie  Showed. 

A.  window  display  which  caused  much  remark  was 
that  made  by  Scroggies.  In  the  window  was  shown  tar- 
tan plaids,  attached  to  which  were  cards  bearing  the  war 
cry  of  the  different  clans.  Tweeds  of  every  kind  were 
given  a  great  deal  of  attention.  Many  fine  things  in  this 
class  of  goods  were  to  be  seen,  the  firm  having  a  particu- 
larly large  and  well  assorted  stock.  For  evening  wear 
they  have  some  of  the  best  goods  on  the  market.  As 
an  example  might  be  mentioned  a  line  of  silk  gauze  which 
is  worthy  of  special  praise. 

Retail   Trade. 

Almost  without  exception  merchants  in  the  cities  re- 
port excellent  business  since  the  opening  of  the  Fall  sea- 
son around  September  1.  Some  say  that  it  has  been  a 
record  breaking  season  so  far.  All  the  openings  were 
most  successful,  business  beginning  at  once  and  keeping 
up  wonderfully  well. 

What  Has  Been  Selling. 
Tweeds   have   been    very    strong  since    sales    opened. 
Gieys  and  grey  mixtures  have  been  particularly  in  de- 


fetas  have  been  excellent.  There  is  not  a  great  call  for 
chiffon  taffetas,  people  asking  more  for  the  rustle,  which 
seems  to  be  regaining  favor.  Brocaded  silks  on  light 
grounds  are  also  worthy  of  mention.  In  these  creams, 
pearl  greys,  mauves  and  the  pale  shades  of  pink  have 
been  strongest. 

Fo recast    for    Spring'    1907 


Very  Light  Weight  Fabrics,  with  Chiffon  Voile  as  a  Leading 

Material— Marguissette  a  Novelty  Fabric— Fancies  in 

Form  of  Stripes  and  Checks  in  High  Favor — 

Tweeds  and   Suitings. 

THE  color  tendency  is  decidedly 
white,  and  with  the  exception 
pastel  shades,  .  all  the  colors 
are  in  dark  tones,  and  in  the 
that  have  become  fashionable  this  Fall.  Black  will  cer- 
black  and  white.  Brown  is  onw  a  favorable  color  with 
fashion  leaders,  and  as  the  Fall  season  opens  up,  is  mak- 
ing a  gain  all  along  the  line.    Navy    is    shown  both  in 
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medium  and  dark  shades,  some  of  which  closely  \approach 
black,  and  medium  shades  of  grey  will  sell,  not  only  in 
suitings,  etc.,  but  in  all  other  lines.  The  lighter  are 
represented  by  the  pastel  colorings  in  blue,  rose,  green, 
lavender,  and  a  neAV  buff  or  biscuit  shade.  Dark  olive 
green   is  another  leading  color. 


WasKing  Materials 


Checks  and  Stripes  on  a  White  Ground  the  Novelty  Line 
in   Cotton    Voiles,    Zephyrs  and   Delaines.' 

NOVELTY  lines  for  the  wash  department  include  such 
fabrics    as  stripe    and    checked    voiles,    stripe    and 
cheek  effects  in  zephyrs,  muslines,  etc.,  silk  check 
zephyrs,    delaines,    etc.     Handsome      embioidered        spot 
muslins,    and    plain    mercerized   lawns. 

The  predominating  feature  all  through  the  collection 
is  the  prevalence  of  white  grounds,  with  hair-line  stripes 
and  checks.     This  is  the  latest  idea  from  Paris. 

Sheer  goods  are  in  great  request,  both  in  plain  and 
fancies,  but  there  is  a  large  pioportion  of  the  trade  that 
will    require  something  "more   useful    and  for   it    medium 


of  Persian  ribbons,  and  New  York  is  taking  strongly  to 
blouses  of  this  silk  now.  There  is  a  very  big  demand  for 
white  silks  for  many  uses.  White  taffeta,  and  soft  white 
sil'.ks,  form  the  foundation  for  the  popular  black  and 
white  lace  robes,  and  net  gowns.  There  is  a  good  deal  of 
interest  manifested  in  printed  silks,  and  small  flower  pat- 
terns in  printed  louisines,  messalines,  etc.,  are  popular 
sellers.  Black  silks  are  coming  into  all  their  old  time 
favor,  and  the  revival  of  the  black  silk  separate  skirt  will 
do  flinch  to  augment  sales  in  this  department.  All  tha 
weaves  that  are  selling  in  colors  are  wanted  in  black. 
China.  Japan  and  other  Asiatic  silks  are  advancing  in 
price,  and  have  now  reached  a  considerably  higher  fig- 
ure than  that  of  last  Spring.  Japs  are  selling  in  colors 
and  also  in  black,  white  and  cream. 


"I 


OPTIMISTIC  FOR  SPRING. 

THINK    the   coming   Spring,"   said    W.    B.    Mathews, 

buyer     Dept.    E,     Greenshields     Limited,     Montreal, 

"will  be  an  excellent  one  in  all  dry  goods  lines,  but 

especially   in   gloves,   hosiery   and    underwear.     Everything 

points   to   a   record   season,    and   the    trade   are   preparing 

tor  largely  increased  business,  as  is  shown  by  the  Spring 
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weights    in    cotton  suitings,   piques 
I  lie  same  class  are  in  request. 


and   other    fabrics   of 


SilKs 


A    More   Promising    Outlook    for   the   Silk    Department — 
Foundation  Silks  a  feature — Silk  is  Again  in  Favor 

THE  (return  of  the  voile  and  open-mesh  fabrics  will 
have  a  good  inlluence  upon  the  silk  department,  as 
it  will  mean  a  call  for  a  large  yardage  of  founda- 
tion silks.  Silks,  like  dress  materials,  are  all  of  soft  light 
makes,  and  chiffon  taffetas  will  lead  for  this  as  for  other 
purposes. 

Bright,  soft  makes  with  a  satin  face  are  the  popular 
waist  and  costume  silks,  and  there  is  a  long  list  of  weaves 
and  makes  featured  for  this  purpose,  such  as  messalines, 
paillettes,  satin  duchesse,  etc. 

It  is  too  early  to  indicate  clearly  just  the  lines  fancy 
silks  will  take,  but  stripes  promise  to  be  favored,  and 
also  small  black  checks  Black  and  white  will  also  be  in 
strong  request  For  present  selling,  and  for  the  early 
Spring  trade,  fancy  plaids  have  the  call,  and  these  pro- 
mise to  be  the  popular  waist  silks,  both  in  the  late  Fall 
and   the  early  Spring. 

Persian  patterns  in  silks  promise  to  follow  the  vogue 


orders  already  booked.  Yes,  I  believe  the  long  glove  will 
be  strong  next  Spring.  It  has  not  had  a  long  enougjh  run 
during  the  past  Summer.  As  a  matter  of  fact,  it  has 
just  had  sufficient  time  to  take  the  fancy  of  the  people, 
and  the  Spring  and  Summer  of  1907  should  see  greater 
interest.  The  very  fact  that  these  gloves  were  hard  to 
obtain  seems  to  have  had  the  effect  of  increasing  the  de- 
mand on  the  part  of  the  public,  and  next  year  they  will 
be  most  anxious  to  secure  them.  In  hosiery  I  think  white- 
will  hold  a  high  pi  ace  in  public  favor,  as  no  doubt  will 
tans.  Other  lines  in  different  colors  will,  of  course,  be 
more  or  less  in  demand  too.  From  present  indications 
laces  and  embroideries  will  have  a  good  nun.  The  lines 
being  shown  by  jobbers  this  season  are  particularly  large 
and  well  assorted,  and  consequently  the  merchant  has  a 
broader  field  to  choose  from,  as  has  in  turn  his  cus- 
tomer." 

JUTE   CROP    ESTIMATE. 

The  final  forecast  of  the  1906-7  jute  crop,  as  given 
by  the  British  Government,  is  9,000,000  bales.  This  is  a 
little  more  than  was  given  out  at  the  time  of  the  first 
forecast  in  July,  which  placed  the  yield  at  8,800,000 
bales.  There  is  considerable  doubt  as  to  whether  the  sup- 
ply will  meet  the  demand,  which  is  growing  to  larger 
proportions  each  year. 
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Spring  Prices  on   Carpets 


Jobbers  Report  Excellent  Fall  Business— Retailers  Also 
Satisfied — Prices  Continue  of  Interest. 

FALL  business  in  retail  circles  has  been,  to  date, 
good  in  all  lines,  and  merchants  are  content  with 
the  volume  of  trade  which., is  coming  their  way.  If 
such  sales  as  have  been  made  during  the  early  part  of 
the  season  but  keep  up  for  a  reasonable  period,  there 
will  be  no  ground  for  complaint.  Jobbers,  too,  say 
that  the  past  Fall  season  has  been  an  excellent  one  for 
them.  Demand  for  the  different  lines  was  brisk,  and 
good  orders  were  booked  on  all  sides.  More  than  one 
firm  felt  compelled  to  state  that  this  Fall  had  been  the 
best  in  years,  despite  the  high  prices,  which  might 
possibly  have  had  the  effect  of  causing  buyers  to  hold  off. 
To  the  contrary,  however,  merchants  seemed  to  accept 
the  inevitable  with  good  grace,  and  the  size  of  their  or- 
ders was  not  affected. 

Green  Continues  Strong. 

Everything  in  green  is  being  sold  by  the  trade.  As 
prophesied,  this  color  has  taken  the  public  fancy!  and 
bids  fair  to  remain  in  favor  for  some  time.  Retail 
stores  are  sending  out  orders  every  day,  and  it  is  no- 
ticed that  greens  predominate.  Some  fawns  and  other 
light  colors  are  asked  for,  probably  a  taste  of  what  is 
to  some  next  Spring,  while  a  few  reds  are  also  sold. 

Price  Question  Discussed. 

Travelers  are  now  out  for  Spring  and  prices  on 
Spring  lines  are  known.  Everybody  was  sure  there 
would  be  high  prices  and  in  this  respect  they  were  not 
disappointed.  Practically  everything  in  carpets  has  gone 
up  to  a  greater  or  less  extent.  Quotations  given  out 
show  that  tapestries  average  7ic.  higher  than  they  were 
last  Spring.  This  means  that  the  figure  asked  for  the 
coming  season  is  just  ten  cents  above  the  comparatively 
low  price  which  prevailed  a  couple  of  years  ago.  In 
tapestries,  from  the  lowest  to  the  highest  grade,  all  have 
been  advanced. 

Brussels  Higher  Also. 

Brussels  cannot  be  obtained  at  last  year's  price. 
Manufacturers  have  found  it  necessary  to  advance  this 
line  from  Tic.  to  10c.  over  the  figure  they  asked  when 
offering  the  goods  last  Spring.  Two  years  ago  the  price 
asked,  as  compared  with  this  year,  is  found  to  be  about 
fifteen  cents  lower.  This  will  illustrate  the  advancing 
tendency  of  the  market  during  the  past  twelve  or  eigh- 
teen months. 
•  Rugs  Did  Not  Escape. 

All  jute  carpets  are  quoted  at  prices  ranging  25  per 
cent,   and   more  higher  than  last   Spring.     Other  carpets 


have  been  advanced  more  or  less  according  to  the  grade. 
Nor  did  rugs  escape  the  general  advance.  All  rugs  and 
squares  have  been  advanced  in  proportion.  The  average 
rise  cannot  very  well  be  determined,  but  many  lines  have 
been  put  up  fully  fifteen  cents  a  square  yard. 

Repeats  Not  Guaranteed. 

Buyers  returned  from  England  say  that  few  of  the 
mills  there,  if  any,  will  take  repeat  orders  for  Spring 
even  at  open  prices.  They  feel  that  the  state  of  the  raw 
material  markets  at  present  is  such  as  to  warrant  their 
refusal  of  all  such  commands.  In  explanation  they  point 
to  the  conditions  of  the  jute  market.  In  price,  jute  is 
at  present  just  twice  what  was  asked  last  year,  8c.  being 
demanded  now  against  4c.  then.  Again,  wool  is  not 
easily  obtainable,  the  yield  being  placed  this  year  being 
only  one-third  of  what  it  should  be  to  meet  the  require- 
ments of  carpet  manufacturers.  On  account  of  the  short- 
age, the  price  is  away  up,  as  might  be  expected. 

Rugs  in  Good  Demand. 

Retailers  report  a  very  active  trade  in  rugs.  Since 
the  opening  of  the  Fall  season  there  has  been  a  steady 
demand  for  rugs  of  every  description,  ranging  from  the 
cheaper  lines  of  common  rugs  to  the  expensive,  but  beau- 
tiful, Turkish  and  Persian's.  Buyers  made  provision  for 
the  heavy  business  expected,  in  most  cases,  and,  conse- 
quently, no  trouble  is  experienced  in  filling  orders  re 
ceived.  Salesmen  in  the  large  stores  remark  upon  the 
tendency  of  many  people  to  purchase  large  rugs  for  their 
floors  instead  of  carpets,  as  formerly.  The  sanitary  rug 
is  fast  gaining  in  popularity.  The  public  seem  to  in- 
cline to  the  belief  that  after  all,  perhaps,  the  rug  is 
more  hygienic  than  the  heavy  carpets  to  which  they  have 
been  accustomed.  Then  the  facility  with  which  a  rug 
may  be  taken  up  and  shaken  or  beaten,  as  compared 
with  the  work  necessary  to  take  up  and  clean  a  carpet, 
has  a  great  deal  to  do  with  the  matter.  Probably  with 
modern  ideas  the  rug  is  being  recognized  as  the  better 
floor  covering  when  all  points  are  considered.  It  is  not 
up  to  the  merchant,  however,  to  preach  this  story  to 
prospective  customers,  since  in  nearly  every  case  he  ob- 
tains a  greater  profit  from  the  sale  of  piece  goods.  On 
piece  goods  he  may  make  his  own  price  with  greater  fa- 
cility than  upon  rugs.  Consequently  it  is  as  well,  when 
possible,   to  educate  customers  to  buying  carpets. 

Piece  Goods  Strong  Sellers. 

One  carpet  buyer,  who  has  charge  of  the  carpet  de- 
partment of  one  of  our  largest  wholesale  houses,  when 
asked  whether  the  sale  of  rugs  interfered  materially  with 
straight  carpet  trade,  said  that  he  did  not  find  it  did. 
He  found  that  the  bulk  of  the  business,  as  far  as  his 
house  was  concerned,  was  still  in  piece  goods.  Rugs 
were,  no  doubt,  selling  better  than  ever  before,  and  their 
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orders  showed  this  to  be  the  case,  but,  on  the  other 
hand,  carpets  were  in  good  demand  also,  so  that  one 
line  did  not  kill  the  other.  No  doubt  there  are  many 
who  find  themselves  somewhat  similiarly  situated,  while 
possibly  there  are  others  who  find  their  carpets  slow  on 
account  of  the  increased  and  growing  demand  for  rugs. 

Speculation  as  to  Linoleums. 

Oilcloths  and  linoleums  are  of  considerable  interest 
to  the  trade  at  present.  So  far  there  has  been  no 
change  in  the  situation  here  or  in  England  and  Scotland. 
In  the  latter  place,  however,  manufacturers  are  eagerly 
seeking  an  advance,  but  so  far  none  has  occurred.  The 
owners  of  the  different  mills  cannot,  apparently,  come  to 
any  satisfactory  arrangement  among  themselves,  and, 
consequently,  higher  prices  are  not  forthcoming.  In  the 
Old  Country  some  mills  have  temporarily  closed  down  as 
the  result  of  the  absurdly  low  prices  ruling  at  present. 


Success  in  Carpet  Manufacture 


The  career  of  H.  A.  Moore,  Managing  Director  of  the  Moore 
Carpet  Co.,  Sherbrooke,  Que. 

MANY  in  the  Canadian  carpet  trade  will  at  once 
recognize  the  accompanying  portrait  of  II.  A. 
Moore,  managing  director  of  the  Moore  Carpet 
Co.,  Limited,  Sherbrooke,  Que.,  which  has  already  ob 
tained  an  assured  position  in  the  Canadian  trade,  al- 
though established  only  two  and  a  half  years  ago.  Mr. 
Moore  is  somewhat  reticent  regarding  his  personal 
career  in  the  carpet  business,  although  ever  ready  to  ex- 
plain the  doings  of  the  Moore  Company.  However,  in 
conversation  with  him  recently  The  Review  gleaned  the 
following  facts  regarding  his  success  in  the  trade. 

Although  still  a  young  man,  he  has  had  an  active 
and  long  career  in  every  branch  of  the  carpet  business. 
As  a  youth  of  sixteen,  he  was  in  the  employ  of  the  Wor- 
cester Carpet  Co.,  Worcester,  Mass.,  and  while  with 
them  had  experience  in  practically  every  department  of 
the  business.  In  fact,  his  after  experiences  prove  he 
went  from  stenographer  to  president  of  the  company. 

He  had  a  fruitful  experience  as  salesmanager  for  this 
concern  in  New  York  City  for  nearly  eight  years,  and  in 
that  time  he  made  many  good  friends  and  largely  in 
creased  the  business.  Like  many  ambitious  young  men, 
when  the  opportunity  offered  he  entered  business  for  him- 
self, along  with  Mr.  Hogg,  at  Worcester,  under  the  style 
of  the  Hogg  Carpet  Co.,  in  the  old  plant  of  the  Wor- 
cester Carpet  Co.     He  was  president  of  that  concern. 

Looking  towards  growing  Canada,  he  came  to  Sher- 
brooke in  the  Spring  of  1904,  and  organized  the  Moore 
Carpet  Co.,  Limited,  starting  up  the  old  Dominion  Car- 
pet Co.'s  mills.  His  experience  in  both  the  manufactur- 
ing and  selling~departments  has  stood  the  firm  in  good 
stead  and  much  of  the  success  of  the  concern  has  been 
won  through  his  enterprise  and  ability. 

While  a  busy  man,  he  often  finds  time  to  call  person- 
ally upon  the  trade  and  keep  in  close  touch  with  their 
requirements.  Speaking  of  the  coming  Spring  season,  lie 
considered  prospects  excellent. 

h— | 

BRINTON  MILLS  AT  PETERBORO. 

THE  first  web  was  woven  a  couple  of  weeks  ago  in 
the  Canadian  mills  of  the  Brinton  Carpet  Co.,  at 
Peterboro,  Ont.,  and  by  January,  it  is  expected, 
the  entire  plant  will  be  in  full  swing.  The  main  building 
is  380  feet  long  by  110  feet  wide.  The  walls  are  con- 
structed entirely  of  concrete.  In  one  department  25 
looms  have  been   stationed,    with   8   more   to  be  erected. 


These  will  be  devoted  to  the  manufacture  of  Brussels 
and  Wilton  carpets.  In  another  section  will  be  located 
the  machines  for  the  manufacture  of  Axminsters.  A 
number  of  the  looms  have  already  been  shipped  from 
England,   and  many  others  are  being  built. 

The  company's  factory  site  consists  of  eight  acres  on 
the  banks  of  the  Trent  Valley  Canal. 

The  Toronto  offices  and  salesrooms  are  located  at 
28  Wellington  street  west.  W.  E.  Whitehead  is  the  sell- 
ing agent. 

THE  RAG  CARPET  OF  OLD. 

FROM  the  editor  of  a  country  paper  in  the  Far  West 
comes  this: tribute  to  the  rag  carpet  of  other  days: 
"Where  is   the     old-fashioned     rag   carpet  that   our 
boyhood   knew — the     striped,    particolored      and   speckled 


H.   A.    MOORE 
Of  The    Moore   Carpet  Co.,    Sherbrooke,  Que. 

conglomerate  of  all  the  wornout  clothing  of  the  neigh- 
borhood, bound,  beaten  and  twisted  into  floor  cloth  that 
covered  the  floors  of  parlors,  chambers  and  dining  rooms 
in  those  old  days  when  we  were  young  and  poor  and 
happy  ? 

"There  was  caste  in  rag  carpets.  Some  were  com- 
mon, mixed  affairs,  the  canaille  of  carpetry.  They  hid 
in  the  bedrooms  and  did  .menial  service  on  kitchen  floors, 
in  hallways  and  outside  the  doors  to  defend  the  parlor 
aristocracy  of  stripes  and  colored  warps  from  the  con- 
tamination of  muddy  shoes.  It  was  in  the  dim  religious 
light  and  musty  air  of  the  closed  and  shaded  parlor  that 
the  rag  carpet  reared  its  highest  glories. 

"Of  course,  we  do  better  now-a-days.  The  heathen 
Turk  and  Persian  have  taught  us  the  beauty  and  utility 
of  the  rug.  Our  old  carpets  are  fashioned  into  floor 
coverings  worthy  of  Daghestan  and  Kashmir.  The 
younger  generation   of   women   have   learned   that   sewing 
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Geo.  H.  Hees,  Son  &  Co. 

LIMITED 


MANUFACTURERS    OF 

WINDOW  SHADES 

(BOTH   HAND  AND  MACHINE   MADE) 

in   piece  goods,  plain,  dadoed,  fringed, 

laced  and  insertioned,  mounted  on 

Hartshorn    Spring    Rollers. 

• 

Lace  Curtains 

Bobbinet 
Curtains 

Lace 

Door  Panels 

Furniture 
Coverings  in 
various 
materials 

N.B.  We 
have  re- 
moved to 

CURTAIN  POLES 

in  wood  or  brass,  with  ends,  rings  and 

brackets. 

Tapestry  and 
Chenille 
Curtains  and 
Table  Covers 

Portieres  and 
Draperies 

Silks  and 
Burlaps  for 
Wall 
Coverings 

Silk  and 

our  New 
Ware- 
house, 
No.  52 
Bay  Street 

Drapery  Pins,  Shade  Pulls 

Stair  Plates 

Highly  Finished  Martingale  Rings 

etc. 

m 

WE  SELL  OUR  GOODS  AT  A 
PRICE  THAT  AFFORDS  THE 
RETAILER   LARGE  PROFITS 

Cotton 
Plushes  and 
a  general 
stock  of 
Upholsterers' 

GE01HEES,S0N&C0. 

LIMITED 

52  BAY  ST.,  TORONTO 

Supplies 

N.B. -Many 
of  the  above 
goods  are 
from  our  own 

Also    Montreal  Branch 

No.  20  St.  Helen  St. 

looms  in 
Valleyheld. 
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WINDOW  SHADES 


AND 


AT  PRICES  THAT  INTERES  T  THE  TRADE 


CURTAIN 

POLES 

and 

TRIMMINGS 


SHADE 
CLOTHS 


LACES 

and 
FRINGES 


dalV  &.  M 


to, 


RETURNEI 
\,^r-  i  -7/6  6 

Cut  Bo  ^~~b  ■ 

Page  No.        4l?_ 


at***- 


Write  for  Prices 
and  Color  Books 


j* 


Orders 

for  Shades 
of  Special  Sizes 
Promptly  Filled 


OUR  NEW   FACTORY   AT   LACHINE,   QUE. 


T*V      A      ▼     -^7-      •TTV  -*.   M  ^S.T%.     »-WT  32    ST.   SULPICE   STREET 

DALY  CgL   MORIN      *     *         Montreal 

F.  Q.  SOPER,   29  Melinda  Street,  Toronto,  Agent  for  Ontario. 


GUARANTEED 

iLASK 

LINE 


RE  NED 

FEB  '  "  1907 

"ALASKA  BRAND"    DOWN    QUILTS  No       ir 

"Alaska  brand"  COTTON  COMFORTERS 

"ALASKA  BRAND"    PILLOWS  ^1 

"ALASKA  BRAND"   CUSHIONS 

ARE  THE  STANDARD  BY  WHICH  ALL  OTHERS  ARE  JUDGED 

Guaranteed  to  Give  Satisfaction 


ALASKA    FEATHER   &    DOWN  0 

Montreal      and     Winnipeg 


0., 

Limited 


i 


GUARANTEED 

LASK 

LINE 


GUARANTEED 

lLASK 

LINE 
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Rudolph  Deutsch 

Importer  of  Novelties  in  Seamless 

French  and  German  Rugs  , 

In  Body  Brussels  and  Wilton  Weaves 

Moravian  Hand  Made  Rugs 

Also  a  New  Importation  of 

Double  Faced  Velour  Portiers  and  Table  Covers 

In  a  Large  Variety  of  Floral,  Oriental  and  Mission  Styles 

in  New  Colorings 

An  Unrivalled  Line  for  Fall  Delivery,  New  and  Complete  in  Every  Detail,'  now   on  Display  at  Our  Showrooms. 
Critical  Inspection  Invited  to  Demonstrate  Values  and  the  Perfect  Finish  of  Our  Productions. 


Large  stock  carried  in  Montreal  for  immediate  delivery. 


Samples  and  prices  sent  on  request. 


E.  DUVER.GER.  ®>  CO. 


SOLE  CANADIAN  AGENTS 

Salesrooms:  403-404  Coristine  Bldg. 


MONTREAL 


KINC'S 

Eetablihed  1775 

FAMOUS 

Sold  by  leading  Jobbers, 

SCOTCH 

Every  pleoe  perfaot. 

HOLLANDS 


Scotch  Hollands,  for  nearly  a 
century  and  a  quarter,  have 
been  recognised  by  the  Trade 
of  the  world  as  the  most  reli- 
able and  salable  shading  made. 

or  its  non-shrinking  qualities, 
durability,  coloring,  and  stead- 
fast dyes.  King's  name  on 
every  piece. 

Hollands,  of  John  King  &  Son, 
are  handled  by  all  the  leading 
houses.  Made  in  all  colorings 
and  widths. 


They  are  popular  because  they 
are  the  most  effective  shading 
for  the  money  in  the  market, 
and  dealers  can  turn  them  over 
more  quickly  than  any  other. 


JOHN    KING  &  SON, 

GLASGOW,    SCOTLAND. 

Sole  Selling  Agent : 

SYDNEY    MASS, 

Nordheimer  Bldgs.,  8   Colborne  St., 

TORONTO 


INGRAIN 


CARPETS 


Owing  to  the  popularity  of  this  carpet  as 
the  most  economical  and  durable  floor  covering 
on  the  market  to-day,  we  have  placed  in  stock  for 
immediate  delivery,  some  400  pieces  in  our 
Union,  Super  Union,  Cotton  Chain,  Extra  Super 
Wool,  and  Three-Ply  qualities. 

Providing  our  travellers  do  not  reach  you  in 
time  to  book  your  order,  write  for  samples  and  we 
will  express  same  at  once. 

8/4  Cork  Flooring 

Large  shipment  just  to  hand  in  Plain  and 
Printed.     Send  for  quotations  and  prices. 

Cut  Order  Department 

Write  us  for  one  of  our  circulars  giving  full 
information  relative  to  this  department. 


THE  IMPERIAL  CARPET  COMPANY,  Limited 

60  Front  Street  West,  TORONTO 
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r 

% 

TI1C  BLUE  BOOK 

5 MOWS  A  DECREASE 

In    wall    paper  imports   of  a 
half  million. 

Did   you   help? 

Canadian  wall   papers  to-day 
are  second  to   none— and 

"HENZIE 

LINE 

WALL    PAPERS 

lead  the  class. 

A  comparison   will    convince 
you.      Write    us   tor  samples. 

Borders    same    price    as 
hangings. 

THE 

MENZIE  WALL  PAPER  CO. 

TORONTO,   CANADA                 L,MITED 

to 

i 

& 
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*  WATSON  FOSTER  CO 


AND 


WALL 


PAPER 


ONE  SUGGESTS  THE  OTHER 


THE  PEOPLE  WANT  SOMETHING  BETTER 
THAN  THE  ORDINARY,  SOMETHING  MORE 
PROGRESSIVE  IN  PATTERN  AND  EFFECTIVE 
IN  COLORING. 

1*HREE  MONTHS  SELLING  HAS  PROVED  CONCLUS- 
IVELY THE  WISDOM  OF  OUR  POLICY  THIS  SEASON 
IN  GRADING  SUCH  GOODS  AT  PRICES  WHICH  MAKE 
THEM  ALMOST  SELL  THEMSELVES.  THEY  WILL  DO 
THE  SAME  IN  YOUR  HANDS,  FOR  THE  TIME  HAS 
COME  WHEN  PEOPLE  WANT 

"SOMETHING    BETTER" 

T*HIS,  AND  EVERYTHING  YOU  NEED,  IS  TO  BE  FOUND 
THIS  SEASON  IN  THE  LINE  OF 

the  WATSON  FOSTER  CO.,  ltd. 

MONTREAL 
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rags  for  carpets  is  a  loss  of  energy  without  adequate 
return,  and,  then,  most  of  them  have  never  learned  to 
sew.  But  what  the  spinning  wheel  is  to  the  octoge- 
narian the  rag  carpet  is  to  those  of  middle  age.  We  can 
sit  down  and  visit  with  it.  It  is  alive  with  reminisc- 
ences of  youth.  There  are  shreds  of  early  hopes  and  am- 
bitions woven  in  it  and  memories  more  constant  than 
its  colors  set  with  butternut  bark  and  cobalt.  It  is  the 
background  upon  which  the  panoramic  pictures  of  old 
days  are  thrown  as  you  remember  the  figures  that  flitted 
across  the  sheet  at  the  magic  lantern  show  in  the  school- 
house." 

LARGE  LINOLEUM  ORDER. 

IT'S  an  ill  wind  that  "blows  nobody  good.     What  is  tho 
barkeeper's     loss     will     be   the   gain    of   the   linoleum 
manufacturer.      Some  of    the  solons  who  sit    in    the 
Senate   and  Lower   House   at   Albany   complain   that   the 


on  the  carpets  instead  of  in  the  silver-plated  spittoons. 
Now  it  we  had  linoleum  on  the  floor  it  would  be  an  easy 
job  to  clean  it  up."  Linoleum  possesses  many  claims  to 
popular  favor,  but  this  is  the  first  time  we  have  heard 
it  urged  as  a  factor  in  the  spread  of  temperance  among 
legislators.  Nothing  else  will  probably  be  used  here- 
after upon  the  floors  of  the  estimable  ladies  of  the 
W.C.T.U.— Carpet  Trade  Review. 


LINOLEUM     FOR  BEDROOMS. 

EXPANSION   in   the  linoleum     trade     has   been    com- 
mented upon   several   times,    and   one   of   the   latest 
uses   to    which   they   have   been   put   is   to   bedroom 
purposes.      The   Carpet   Trade   Review  has   the   following 
on    this   subject  : 

The  use  of  linoleum  in  Great  Britain  and  on  the  Con- 
tinent is  not  so  largely  confined  to  halls,  kitchens     and 


DRAPERY     FOR    AN     ARCH. 

The  arch  drapery  shown  on  this  page  is  made  of  satin  foulard  lined  with  sateen.         The  size  is  13  feet  6  inches  by  10  feet  6  inches.       The  materials  and 

quantities  required  are  as  follows  :     18  yards  of  satin  foulard,  52-inch  width.       The  same  quantity  of  sateen  lining  of  the  52-inch 

width,  2  1-4  yards  of  sail  cloth  36  inches  wide  and  22  yards  of  fringe,  with  rope  and  tassels. 


dust  from  the  carpets  in  the  legislative  halls  gets  into 
their  throats  and  makes  them  dry.  The  general  public 
may  smile,  but  the  trustees  of  the  Capitol  are  consider- 
ing the  question  of  replacing  the  carpet  with  linoleum. 
As  it  only  cost  a  million  dollars  to  fit  up  the  chambers, 
jt  is  about  time  some  more  money  was  spent  on  them. 
One  of  the  janitors  thinks  the  change  would  be  a  good 
one.  "It  is,"  he  says,  "a  tough  job  to  keep  those  heavy 
red  plush  carpets  in  order.  Many  of  the  assemblymen 
chew  tobacco,  and  in  nine  cases  out  of  ten  put  the  juice 


bathrooms  of  a  residence  as  in  this  country.  It  is  found 
in  dining  rooms,  libraries  and  bedrooms,  even  in  the 
best  homes.  Solid  color  linoleum  as  an  underbody  for 
rugs  is  especially  utilized. 

Nelson  S.  Clark,  manager  for  W.  &  J.  Sloane's  mill 
business,  has  followed  out  this  custom  at  his  fine  resi- 
dence in  East  Orange,  N.J. 

He  has  had  the  floor  of  his  bedrooms  covered  tightly 
with  a  solid  green  shade  of  Nairn  linoleum,  over  which 
are  laid  large  Imperial  Smyrna  rugs.     This  linoleum  can 
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LINOLEUM 


Floor  Oil  Cloth 

Table  Oil  Cloth 


♦ 


OF  OUR  VARIOUS  LINES  | 

including  % 


i 

t 


♦ 


i  1 


8 


Stair  Oil  Cloth  i 

Mats  or   Rugs  J 


4  arc  now  in  the  hands  of  the  ♦ 

♦  & 

8 

2  Wholesale     Dry     Goods     Trade 

2  and  we  recommend  buyers  to  see  our  new   collection 

#  before  purchasing  elsewhere  * 

!  ! 

I      Linoleum — In  Printed  and  Plain   I  pe  usual  high  stan-     J 

«$  5    dard  of  original  De-        4» 

«        iri  A^-i      *-m     ^i  o  i-A-  I    siffns    and    Colorings  ♦ 

8         JP  lOOr     Oil      C/lotri — O    qualities —     f     has  been  maintained,  £ 

inWidth9Upto2Ky.rd.  5    and  these  goods  will  be  ♦ 

Ti    i        ^-v .  ■■     ^>i      .■■                                                        5    found  to  be  the  equal  %. 
able    Oil    L/lotriS i»widtHSors/«.nd6/«.     |    of  any  as  regards- 
Quality,   FinisH    and    Price  j» 

Manufactured  by 
I 


x 


I  The  Dominion  Oil  Cloth  Co.  >> 

1  MONTREAL  limited 
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be  frequently  washed,  thus  preventing-  dust  accumula- 
tion,  and  also  adding  to  the  warmth  of  the  floor  in  the 
Winter,  and  its  coolness  in  the  Summer. 

If  our  householders  adopt  linoleum  as  a  bedroom 
floor  covering-  there  will  be  still  further  immense  strides 
in  its  consumption. 

Some   Curtain  Lines    Higher 


TRAVELERS    are   on  the   road   with    Spring   samples 
and  report  good  business.     The  principal  feature  in 
this  regard  is  the  advance  in  prices  on  some  lines. 
In  a  number  of  cases  there  is  no  change,   but  in  others 
the  advance  is  approximately  five  per  cent. 

Trade  Sustained  all  Year  Round. 

A  merchant  in  a  city  of  15,000  population,  who  has  a 
strong  housefurnishing  department,  informed  The  Review 
that  he  has  an  excellent  demand  for  curtains  all  the  year 
round.  Formerly  Spring  was  conspicuously  the  season 
for  pushing  these  lines,  and  while  it  still  maintains  a  big 
lead,  trade  at  other  seasons  is  improving  year  by  year. 
The  merchant  can  encourage  this  tendency,  and  he  should 
do  so.  Housecleaning  in  the  Fall,  in  preference  to  the 
Spring,  has  appealed  to  a  great  many  people,  and  this 
assists  trade  at  the  former  period.  A  good  curtain  de- 
partment can  be  made  to  draw  business  all  the  year 
round. 


"O1 


A  POINT  IN  SELLING  CURTAINS. 

kRDINARILY  the  public  find  it  difficult  to  detect 
difference  in  quality  between  many  grades  of 
lace  curtains,"  said  a  buyer  for  one  of  the  large 
Toronto  stores  recently.  "I  have  often  had  people  come 
in  to  whom  I  would,  perhaps,  show  an  $8  curtain.  They 
would  declare  that  the  very  same  article  was  being  sold 
somewhere  else  for  $4.  Immediately  1  would  show  tham 
our  line  at  $4,  and  invite  comparison.  Then  I  would 
point  out  carefully  where  the  extra  $4  worth  of  value  lay 
in  the  $8  curtains.  At  first  sight  they  might  look  alike 
to  any  but  the  expert  eye.  It  has  been  my  experience 
that  in  most  instances  it  is  the  better  grade  that  is 
taken.  This  is  the  case  even  where  I  am  certain  that 
customers  have  not  fully  grasped  the  points  of  differ- 
ence. The  salesman  convinces  them  that  these  points 
exist,  however,  and  where  there  is  not  a  great  disparity 
in  price  it  is  comparatively  easy  to  sell  a  better  article 
than  was  asked  for  primarily. 


ENGLISH  MARKET  FOR  MATTRESSES. 

JB.  JACKSON,  Canadian  commercial  agent  at 
.  Leeds,  England,  writes  as  follows  in  the  Weekly 
Trade  and  Commerce  Report  :  "Canadian  spring 
mattress  manufacturers  are  doing  a  particularly  large 
trade  in  Yorkshire,  and  in  the  north  of  England,  at  the 
present  time;  ,-and  the  advent  of  this  new  competition  is 
causing  no  small  excitement  amongst  local  firms  making 
the  same  goods,  and  especially  are  they  becoming  alarm- 
ed at  the  agressive  spirit  displayed  by  Canadian  manu- 
facturers in  securing  orders  in  this  district. 

"Several  old  Yorkshire  manufacturers  I  have  inter- 
viewed, assert  that  no  matter  how  prices  have  been  re- 
duced, Canadians,  apparently,  can  always  undersell  them. 
Perhaps  the  reason,  however,  is  due  to  the  conduct  of 
the  British  manufacturers  themselves,  who,  in  order  to 
protect   their   profits   in   this   line   of  business,    some   time 


ago  formed  themselves  into  an  association  binding  each 
member  of  the  association  to  charge  equal  prices  for 
their  goods,  and  now  the  individual  firms  find  themselves 
handicapped  by  Canadian  competition. 

"From  what  I  have  learned  of  the  state  of  the  trade 
in  this  district,  and  especially  on  account  of  the  binding 
character  of  the  agreement  entered  into  by  the  associa- 
tion, I  consider  there  is  an  immense  opportunity  for 
Canadian  manufacturers  of  this  class  of  goods  through- 
out the  whole  of  north  England,  but  I  should  also  sug- 
gest, that  although  the  cheap  spring  mattress,  at  pres- 
ent manufactured,  is  quite  in  order  for  the  hire  system 
shops,     still,     I  think   that  they  might  equally   compete 


One  of  The  Menzie  Line  for  1907. 

with  the  manufacturers  here,  who  make  the  best  quality 
of  these  goods." 


REMOVING  TO  LETHBRIDGE. 

The  plant  and  business  of  the  Woolen  Mill  Co.  will 
be  removed  from  Medicine  Hat  to  Lethbridge,  Alta.,  and 
the  name  will  be  changed  to  the  Lethbridge  Woolen  Mills 
Co.,  Limited.  At  a  meeting  recently  it  was  decided  to 
proceed  at  once  with  the  erection  of  a  building  90  x  60 
feet,  three  storeys  high. 
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WALL  PAPER  ADVERTISING. 

DWELLING  on  the  decorative 
qualities  of  wall  paper  is 
the  best  policy  in  advertis- 
ing. Here  is  an  extract  from  an 
ad  which  we  noticed  recently 
"Decoration  of  the  home.  There 
is  nothing  more  essential  to  the 
comfort  of  a  home  than  the  dec- 
oration of  the  walls,  and  it  is  not 
necessarily  an  expensive  matter  to 
obtain  pleasing  and  artistic  effects 
in  paper  hangings  from  our  well- 
selected  line." 


CANADIAN  WALL  PAPERS. 

Canadian-made  wall  papers  are, 
on  their  merits,  becoming  steadily 
more  popular,  and  in  the  increas- 
ing sales  manufacturers  are  re- 
ceiving substantial  recognition  of 
their  efforts.  The  growth  of  the 
industry  in  Canada  has  been 
rapid,  and  year  by  year  more  of 
the  trade  that  formerly  went 
abroad  has  been  won  and  held. 


WALL  PAPER  SALESMAN. 

The  salesman  in  the  wall  paper 
department  should  be  able  to  as- 
sist a  customer  greatly  in  the  se- 
lection of  suitable  colorings  for 
certain  purposes.  To  do  this  re- 
quires some  study  beyond  the 
mere  matter  of  knowing  what 
number  of  papers  are  designed  for 
drawingroom,  bedroom,  kitchen, 
etc.  Harmony  with  the  furnish- 
ings should  be  kept  in  mind. 
There  is  scope  for  excellent  work 
along  this  line. 

The  cheapness  of  wall  paper,  in 
view  of  its  decorative  qualities, 
is  a  point  that  the  salesman  may 
use  very  effectively. 


*>•••!.,  .'«:.u, 


We  Deserve 
Your    Order 

If  quality  of  stock,  quick-selling 
patterns,  reputation  for  promptness 
and  the  desire  to  please  you  in 

Wall  Papers 

give  any  house  a  preference  in  your 
estimation,  then  we  deserve  your 
orders.  Our  lines  this  season  are 
the  most  attractive  we  have  offered. 
Take  a  good  look  at  them  when  our 
salesman  calls.  It's  hurry-up  time 
for  orders  now. 

Stauntons 


-.  i«MiJ.«., 


("•Vwiitoji 


i,rw»*-5',..i-,.'h"><^<1|" 


Limited 
Wall  Paper  Manufacturers 

Toronto 


'"^jfam.*!? 


DOWN     COMFORTERS 
COTTON    COMFORTERS 
BED    PILLOWS 

WHITE    CUSHIONS 

COSIES,  MUFF  BEDS, etc. 


PRICE  LIST  ON  APPLICATION 


FEATHERS    BOUGHT 


The  Toronto  Feather  &  Down  Company,  Limited 

74  King  Street   West,  ...  TORONTO 
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Unbeatable ! 

is  the  consensus  of  opinion  in  connection  with 
COLOSSUS  samples  for  Spring,  1907.  They  really  are  fine.  In 
either  of  the  big  lines  of  Negligee  Shirts,  Working  Shirts,  or 
Overalls  and  Smocks,  you  will  rind  plenty  of  variety  and  Style, 
and,  besides,  many  clear-cut  traces  of  the  superiority  which 
lifts  COLOSSUS  goods  above  the  ordinary. 

COLOSSUS  samples  are  now  being  shown  by  the  Whole- 
sale Trade,  and  stand  ready  to  be  judged  by  themselves  alone; 
but  just  here  we  would  like  to  add  a  word  in  their  favor  about 
a  point  so  vital  to  you,  viz.,  THEIR  SELLING  VALUE. 

COLOSSUS  goods  are  made  to  sell.  They  are  equipped 
with  features  which  sell  them.  In  these  days  of  cutting  and 
skimping  to  meet  prices  and  competition,  a  garment  large, 
strong,  well  made  and  well  finished,  stands  out  as  a  specialty ; 
and  such  is  COLOSSUS.     Every  COLOSSUS  garment  is  guar- 


anteed full  size  and  double-stitched  throughout. 
We  invite  a  comparison  with  competitive  lines. 


EN 


no 
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Men's   FurnisHer 
ClotKier 


and 


Spring'   Shirts    and    Collars 


The  Most  Favored  Collars— Novelties  for  Christmas  Trade- 
Values  not  so  Good,  but  Demand  Tends  Upward. 

LINES  for  Spring  are  now  being  shown  the  trade  by 
manufacturers  and  jobbers,  and  one  of  the  most 
important  points  to  be  considered  is  the  question 
of  delivery.  During  the  past  year  deliveries,  due  to 
various  reasons,  have  been  exceptionally  bad,  and  to 
avoid  similar  conditions  next  season  orders  should  be 
placed  early.  In  shirt  circles  it  is  stated  that  one  cir- 
cumstance wnich  had  an  effect  in  this  way  was  the  diffi- 
culty with  operators  owing  to  the  excessive  heat. 


It  is  well  to  bear  in  mind  that  firms  selling  jobbers 
have  already  been  forced  to  withdraw  some  lines  of 
printed  goods  made  up  in  neglige  style. 

*  *  * 

Fall  trade  has  opened  up  well,  and  everything  seems 
to  point  to  a  very  good  season.  Among  the  best  sellers 
are  helios  and  blues,  with  live  patterns  in  pinks  com- 
manding an  active  call  also.  Some  attractive  lines  of 
the  latter  appear  in  the  showings  for  Christmas  delivery, 
December  1.  They  seem  to  be  taken  freely,  and  retailers 
have  had  a  good  chance  already  to  gauge  the  favor  of 
this  color  with  their  customers. 


Stiff  bosoms  have  been  purchased  very  lightly,  and 
the  demand  so  far  has  certainly  been  in  accordance.  A 
limited  number  is,  of  course,  necessary,  for  many  per- 
sons have  steadily  refused  to  patronize  the  soft  front  for 
Winter  wear.  The  remark  is  frequently  heard  that  they 
fall  away  short  of  the  mark  when  a  man  wants  to  "feel 
dressed  up."  There  is  a  growing  sentiment  in  favor  of 
the  stiff  bosom  in  season,  and  it  may  reasonably  be  ex- 
pected that  next  year  will  witness  a  reversion  to  the  old 
order  of  things.  Retailers  would  be  well  satisfied  with 
such  a  change,  for  present  conditions  mean  curtailment 
of  their  profits.  A  marked  distinction,  according  to  the 
periods  of  the  year,  in  all  kinds  of  haberhashery,  is  very 
desirable,  and  the  retailer  may  aid  right  now  in  re- 
instating the  stiff  bosom  into  its  proper  place. 

In  New  York  some  stores,  as  soon  as  the  Fall  season 
arrived,  cleared  all  negliges  from  their  shelves  and  show- 
ed nothing  but  the  stiff  front.  Such  a  stand  is  com- 
mendable, and  may  be  successfully  taken  in  the  great 
metropolis,  where  specilization  has  attained  great 
heights.  While  it  would  be  impossible  to  emulate  their 
example  in  small  centres,  every  retailer  should  bear  in 
mind  that  he  must,  at  least,  put  nothing  in  the  way  of 


the  movement  that  will  surely  be  made  in  1907  to  bring 
about  the  establishment  of  a  distinctive  Winter  shirt. 
For  instance,  if  a  customer  shows  a  preference  for  a 
stiff  front,  under  no  circumstances  should  he  be  urged  to 
take  a  neglige.  It  may  be  argued  that  it  is  on  the  lat- 
ter merchants  have  to  do  their  main  business  this  sea- 
son, and  sales  should  be  pushed  in  that  direction  as 
strongly  as  possible.  All  the  stiff  fronts  that  are  sold 
in  this  way  will  not  interfere  with  the  movement  of 
negliges.  The  latter  are  the  popular  article,  and  there 
is  no  danger  of  any  appreciable  amount  of  trade  being 
diverted  from  them.  The  point  is  that  people  who  still 
stay  by  the  other  style  should  not  be  interfered  with. 

In  every  shirt  display  where  it  is  practicable  the 
stiff  front  should  be  given  a  place.  This  will  keep  it  be- 
fore the  public,  and  place  it  in  a  better  light  when  a 
change  in  the  present  vogue  is  inaugurated. 


A  new  thing  is  the  front  with  two  large  pleats.  This 
shirt  is  being  offered  for  the  Christmas  trade,  and  is 
thought  well  of  by  good  stores.  It  is  also  included  in 
the  Spring  samples.  With  people  who  have  for  the  time 
dropped  stiff  fronts  and  who  are  not  very  partial  to 
negliges  it  should  be  found  very  acceptable.  Then, 
many  will  prefer  it  to  the  small  pleated  garment,  which 
becomes  badly  crumpled  after  being  worn  for  a  very 
short  time. 

*  *  * 

Trade  should  now  be  done  almost  entirely  on  the 
wing  collar.  Low  folds  of  all  kinds  are  out  of  season. 
The  square  wing  has  been  most  favorably  received,  but 
almost  any  style  in  moderate  size  should  sell  readily. 
The  sharp  dip  so  "popular  last  Winter  is  a  good  line. 


One  of  the  smart  Toronto  stores  had  a  window  trim 
of  soft  flannel  collars  a  few  days  ago.  It  is  hard  to  de- 
termine from  just  what  quarter  sales  were  expected  to 
be  drawn,  unless  it  be  from  patrons  of  the  golf  links. 
Many  of  these  collars  were  of  heavy  material.  They 
were  all  of  the  style  that  is  held  erect  by  means  of  a 
fancy  safety  pin  across  the  front.  This  was  one  of  the 
novelties  of  the  past  Summer  for  outing  wear,  but  which 
was  placed  in  some  disrepute  through  indiscrimating 
persons  adopting  it  for  street  use.  Next  Summer  it  is 
not  likely  to  be  very  strong. 


Of  the  colors  shown,  solid  blues  are  accorded  the 
most  general  favor.  A  great  many  stores  have  placed 
orders  right  through  the  range.  Pinks  and  helios  are 
also    much    in     evidence,     mainly    in     small,   neat  check 
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THe  Public  Knows 


Angle 


^/     Trade  A(ar/{ 


All  over  Canada,  people  who  are  particular  about 
getting  their  money's  worth  in  underwear  have 
come  to  know  two  things  about  every  garment 
that  bears  that  Pen-Angle  trademark  : 

They  know  the  makers  of  it  will  replace  through 
the  dealer  who  sold  it,  any  Pen-Angle  garment 
that  gives  any  fair  cause  for  complaint.     And — 

They  know  there's  real  fit,  real  comfort  and  real 
value  for  every  cent  they  spend  for  a  Pen-Angle 
garment, — whatever  they  pay  for  it. 

The  least  we  can  do  is  to  keep  right  on  making 
them  sure  of  what  they  know  about 


PEN- ANGLE 

UNSHRINKABLE 

UNDERWEAR 


When  you  stop  to  think  of  the  selling-help  you 
get  for  nothing  the  day  you  put  Pen-Angle  goods 
in  stock. — 

When  you  stop  to  consider  the  certainty  that  we'll 
not  only  sell  it  for  you  but  make   you   safe 
selling  it — 


^//     Trade  A(ar/( 


in 


Doesn't  it  seem  like  a  good  idea  to  tell  the  next 
traveler  a  good  house  sends  your  way,  that  you 
want  to  see  these  Pen- Angle  goods  we  talk  so 
much  about  ? 


THe  Penman  Manufacturing  Company,  Limited 


of    PARIS,    CANADA. 
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effects.  •  There  is  a  slight  showing  of  plain  cambrics. 
The  shades  are  medium  and  light,  with  quite  a  variety 
to  choose  from.  Tans  are  out  again  but  do  not  seem  to 
be  regarded  as  worthy  of  a  place  among  the  leaders.  Of 
course  there  is  a  full  range  of  whites,  solids,  and  also 
the  old  staples  with  hair-line  stripe  and  polka  dot. 

*  *  * 

Returning  to  Spring  lines,  the  desirability  of  placing 
orders  early  may  again  be  emphasized,  in  order  that  the 
goods  sure  to  be  good  sellers  may  be  in  stock  when  the 
season  opens  up. 


combining  of  colors  than  is  noticeable  in  the  dress  of  the 
average  man.  A  bright  red  tie  is  worn  with  a  blue  hat- 
band !  A  blue  shirt  with  a  purple,  grey  waistcoat  and 
dark  green  bows  !  Both  these  combinations  have  been 
seen. 

*  «  * 

The  covert  and  top  coat  will  regain  part  of  its  former 
standing.  It  should  never  be  cut  form-fitting,  and  should 
swing  gauntily  from  the  shoulders.  The  collar  is  al- 
ways of  the  same  fabric  as  the  coat,  and  the  cuffs  are 
invariably  plain. 


Negliges,  plain  and  with  both  small  and  large  pleats, 
the  latter  only  two  in  number,  are  the  styles.  The  at- 
tached collar  in  self  pattern  is  out  stronger  than  during 
the  past  Summer.  This  is  designed,  of  course,  for  out- 
ing wear  entirely. 

*  #  * 

A  novelty  is  the  Shakespeare  collar,  attached  to  the 
shirt.  It  has  exceedingly  long  points  with  a  single  but- 
ton very  near  each  tip  and  on  a  dip  at  the  back. 

*  *  * 

Values  are  not  so  good  as  a  year  ago,  due  to  the 
advance  in  raw  materials.  A  shirt  to  retail  at  50c.  is 
almost  out  of  the  question.  An  indication  of  the  in- 
crease is  provided  by  the  fact  that  lines  formerly  pur- 
chased at  $9  a  dozen  now  bring  $10.50. 


Some  Canadian  prints  are  being  used  in  the  $9  lines 
for  Spring. 


The  sack  coat  for  Fall  is  a  trifle  shorter  than  the 
Spring  and  Summer  model,  and  the  form-fitting  feature 
of  the  latter  is  moderated  a  great  deal.  The  fit  over  the 
hips  is  snug,  and  -the  vent  is  obviated  altogether.  The 
lapel  has  the  long  roll,  and  is  closely  notched.  Shoul- 
ders are  squared,  and  sleeves  narrower  than  heretofore. 
The  breast  pocket  may  be  used  or  not,  according  to  the 
wearer's  preference. 

*  *  » 

The  waistcoat,  is  cut  high,  and  six  or  seven  buttons 
are  used.  Trousers  are  narrower  and  extend  scarcely 
lower  than  the  ankle. 

*  *  * 

The  most  favored  waistcoat  for  evening  wear  is  the 
grey  silk.     Lavender  also  has  been  seen. 

*  *  * 

In  evening  shirts  plain  linen  is  still  most  favored, 
but  the  demand  for  pique  and  even  small  figured  effects 
is  on  the  increase. 


Retailers  find  it  annually  becoming  easier  to  sell  a 
better  grade  of  shirts.  One  of  them  informed  The  Re- 
view that  he  had  bought  strongly  from  $21  lines  this 
year  for  the  first  time.  His  purchases  run  mainly  from 
$12  up  to  that  figure. 


New    YorK    Letter 

New  York,  Oct.  26. 

THOSE  men  who  seek  distinction  from  the  masses  in 
matter  of  dress  are  taking  to  green  and  brown 
suitings  this  Fall,  in  mixtures,  rather  than  plain. 
For  them  the  possibilities  of  greys  have  been  exhausted. 
Both  brown  and  green  are  hard  colors  to  wear.  They 
do  not  look  well  on  the  average  man,  and  it  is  difficult 
to  make  the  remainder  of  the  dress  harmonize  with  them. 
However,  those  woven  for  this  season  are  not  of  the 
sickly  shades  shown  a  year  ago.  On  the  contrary,  they 
are  very  sightly,  and  make  up  with  an  undeniable  "air." 
The  shades  are,  of  course,  dark,  and  the  fabrics  are  both 
rough  and  smooth. 

*  *  * 

The  green  vogue  came  to  us  from  London,  and  per- 
haps because  it  never  attained  to  popularity,  its  favor 
was  established  with  the  few.  The  objection  to  green  on 
the  ground  of  unbecomingness  cannot  be  urged  so  strong- 
ly against  brown. 

«  *  * 

The  matching  of  colors,  even  of  materials,  as  well  as 
the  contrasting  of  shades,  have  been  a  feature  of  dress 
during  the  past  Summer,  and  one  that  has  not  become 
common.  Not  that  the  idea  of  having  the  shirt  and  tie, 
or  shirt  and  waistcoat,  or  tie  and  hat-band  of  the  same 
pattern  is  perhaps  especially  to  be  advised,  but  that 
there  should  be  more   thought   given  to   the  relation     of 


Panamas   are   on   the     horizon  for  next   season, 
orders  have  been  placed,  though  conservatively. 


and 


There  is  a  noticeable  decline  in  the  use  of  the  dinner 
coat.  This  comes  about  through  the  abuse  to  which 
the  dinner  jacket  has  been  subjected.  Men  without  a 
proper  appreciation  of  the  demands  of  good  taste  have 
affected  it  for  all  sorts  of  formal  wear.  The  result  is 
that  its  standing  with  men  of  discernment  have  dropped 
it  altogether. 

In  neckwear  the  preference  is  for  four-in-hands  of  two 
and  a  quarter  and  two  and  a  half  inch  widths.  There  is 
an  increasing  call  for  a  wide  variety  of  vivid  effects. 


MUFFLERS. 

In  mufflers  the  reefer  style  is  a  feature  this  season. 
It  has  been  brought  out  chiefly  in  solid,  subdued  colors, 
and  by  reason  of  its  price  is  confined  mainly  to  the  bet- 
ter class  trade.  The  material  is  silk  and  prominent 
among  the  shades  are  white,  champagne,  wines,  pearl 
and  greys. 

The  popular  demand  will  be  for  squares,  both  in  quiet 
and  loud  colors.  In  the  latter  are  included  the  bandanas 
which  sold  so  well  last  Winter. 

The  quilted  muffler,  outside  of  that  for  use  with 
evening  dress,   is  behind  the  vogue. 

FANCY    HANDKERCHIEFS. 

The  .abesence  of  the  breast  pocket  in  the  majority  of 
Fall  suits  has  affected  this  department  in  a  marked  de- 
gree. However,  a  fair  demand  continues.  Some  neat  de- 
signs are  being  shown  in  check  borders  and  small  figured 
patterns,   in  silks,  linens  and  cambrics. 
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BUYERS  OF 


RAINPROOFS 


Should  get  those 
proofed    by    the 


Co.,  Ltd. 


/f?EG?  Trademark^ 


and  stamped 


PROOFED  BY 


The  •« Cravenette  "  Co.,  Limited,  affix  their 
stamp  only  to  such  goods  as  are  suitable  in 
quality  for  Rainproof  purposes. 

Therefore,  this  stamp  is  a  guarantee  not 
only  of  Rainproof  properties,  but  also  of  the 
quality  of  the  material. 


DUSTPROO 


AS  WELL  AS 


IN 


The  "Cravenette"  Co.,  Ltd.,  Bradford,  Proofed  to  the  Trade. 


Romaine  Building. 


WREYFORD&CO.TOKOHTo 


Wholesale  Men's  Furnishers  and   Dominion 
Agents     for     Following     Manufacturers  : 

Young  &  Rochester,  London 

Complete  ranges  for  Spring  1907. 

Fancy  Vests,  Flannel  and  Tropical  Tweed  Suits, 
New  Shirts  and  Shirtings 

Tress  &  Co.,  London 

Spring  Styles  in  Felt  and  Silk  Hats.    Straws,  English  shapes 

are  now  correct,  English  values  always  are.    Tress  Caps 

are  best  sent  into  Canada. 

Cellular  "Aertex"  Underwear 
and  Shirts 

"  Aertex  "  has  only  to  be  worn  to  be  appreciated,  it  is  daily  growing 

in  favor,  it  gives  good  wear  to  customer  and  good 

profits  to  retailer. 

Cooper,  Corah  &  Sons, 

St.  Margaret's  Works,  LEICESTER 

Cashmere  and  Worsted  Hoisery,  ''Nelson"  Unshrinkable  Knit- 
ted Underwear,  Athletic  Shirts,  Sweaters,  and 
Bathing  Suits 


MAIL  ORDERS  HAVE  CAREFUL  ATTENTION 


♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦»♦♦♦♦♦♦ 
*  SORTING   NEEDS  IN  ♦ 

♦ 
♦ 

♦ 

X 

x 

♦ 
♦ 
♦ 
♦ 

x 

♦ 
♦ 
♦ 


Woollens  and 
Tailors'  Trimmings 

OUR    FALL    STOCK    IN 

Imported  and  Canadian  Wool 
lens,  Tweeds,  Serges,  Suitings, 
Overcoatings,  etc.,  is  complete. 
TEST  OUR  MAILORDER  DEPARTMENT 

Spring  Lines   now   in   Traveller's   hands. 
Sole  proprietors  of  the  celebrated 

"Tyke"  and  "Blenheim"  Serges, 
also  Salt's  Yotsam  Serges. 

A.  McDOUGALL  &  CO. 

196  McGill  St.,    MONTREAL 

BRANCHES  : 

QUEBEC  :    Corner  Bridge  and  St.  Joseph  Streets 
TORONTO :     McKinnon  Building 

ST.  JOHN,  N.B. :    Jarvis  Building 


♦ 


♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦*♦♦♦♦♦♦♦♦♦♦♦♦♦ 
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PRICES  on  nearly  all  lines  of  men's  furnishings  have 
advanced,  and  the  dealer  must  face  the  question 
in  many  cases  of  keeping  up  the  quality  of  his 
stock  and  getting  higher  rates,  or  maintaining  the  same 
rates  and  substituting  inferior  articles.  We  would  most 
emphatically  counsel  him  to  follow  the  former  course. 
The  great  majority  of  customers  will  raise  no  objection 
to  meeting  the  new  condition  if  the  circumstances  are 
made  known  to  them.  The  best  plan  would  be  to  ex- 
plain the   point   clearly   through   advertising   space. 


We  gave  publication  to  a  prophecy  some  time  ago 
that  the  Summer  of  1907  would  be  more  of  a  neglige 
season  than  the  last  one.  This  seems  to  be  borne  out. 
by  the  character  of  Spring  lines  that  have  been  seen. 


An  effective  way  to  show  shirts,  collars  and  ties  is 
to  combine  them  as  they  would  appear  on  a  wearer, 
some  discrimination  is,  of  -course,  necessary  in  the  selec- 
tion of  colors.  A  window  trimmed  in  this  way  is  a  good 
seller  every  time,  for  the  customer  gets  a  good  idea  of 
just  how  the  shirt  or  tie  is  going  to  look  in   actual  use. 


Underwear  kept  out  on  the  counter,  with  price  cards 
to  designate  the  different  grades,  induces  examination, 
and,   consequently,   assists   sales  very  materially. 


The  Yorkshire  Daily  Observer  sapiently  observes  as 
follows  :  "All  the  'society'  journals  are  struck  with 
wonderment  because  His  Majesty  King  Edward  VII  at- 
tended Goodwood  in  a  soft  white  felt  hat  instead  of  the 
traditional  stove  pipe.  The  'society'  journals  aforemen- 
tioned are  only  waking  up  to  the  fact  that  the  silk  hat 
has  been  steadily  going  out  of  fashion  for  the  last  two 
or  three  years.  The  output  of  the  factories  is  steadily- 
decreasing,  and  according-  to  the  most  reliable  reports, 
it  has  fallen  off  by  fully  40  per  cent,  in  the  last  twelve 
months.  It  is  said  that  the  bicycle  and  the  motor  car 
have  done  much  to  kill  the  top  hat.  You  cannot  very 
well  wear  this  style  of  headgear  whizzing  through  the  air 
at  top  speed.  Neither  can  you  play  cricket  in  it — al- 
though our  forebears  used  to.  Again,  it  is  eschewed  at 
golf.  As  all  of  us  are  devoted  to  one  or  other  of  these 
things  now-a-days,  the  top  hat  is  becoming  antiquated. 
It  only  appears  on  occasions  of  high  state  and  ceremony, 
and  it  is  put  away  again  as  soon  as  possible.  None  of 
us  regret  the  change.  It  was  ugly  and  uncomfortable, 
and  we  all  prefer  the  ease  of  the  straw  hat  or  the  golf 
cap.''  From  the  foregoing  we  cannot  quite  appreciate 
the  writer's  meaning,  for  it  would  appear  that  the  same 
difficulties  alleged  to  be  the  experience  of  wearers  of  the 
silk  hat  would  be  those  of  an  individual  utilizing  a  soft 
felt.  Motorists,  for  instance,  do  not  favor  either  a 
straw  hat  or  a  "slouch,"  but  equip  themselves  in  suit- 
able clothing  as  do  other  sportsmen  for  the  pastime  par- 
ticipated in.  It  is  admitted  that  the  popularity  of  the 
felt  hat  is  increasing,  but  it  does  not  necessarily  follow 
that  the  silk  hat  is  consequently  declining  in  favor. 
Well-dressed  men  will  ever  respect  conventionality,  and 
the  Yorkshire  Daily  Observer  need  take  no  unction  to 
its  soul  that  the  "silk  hat  is  becoming  antiquated."  A 
peregrination  from  the  Mansion  House  to  Hyde  park 
corner  on  any  day  of  the  week  would  soon  convince  any 
member  of  its  staff  that  the  facts  of  the  case  are  other- 
wise.— Men's  Wear,   London. 


Do  you  know  any  all-wool 
Scotch  Tweed  bearing  the 
manufacturer's  admitted 
trade  mark  as  his  guarantee 
of  genuineness  and  quality- 
other  than  Tevia. 

Do  you  know  any  tweed 
that  your  customer  can  iden- 
tify or  indeed  that  he  knows 
anything  of — other  than 
Tevia.  Give  your  custom- 
ers the  opportunity  of  ob- 
taining Tevia  when  they  ask 
for  it.  It  will  pay  you  to  do 
so  —  for  Tevia  is  good, 
sound,  strong,  all-wool  tweed 
that  will  wear  well  and  add 
to  your  reputation  for  good 
goods. 

Write  for  prices  and  par- 
ticulars together  with  speci- 
mens of  the  trade  building 
advertising  we  are  using 
this   Fall. 

Mark    Fisher    Sons   &    Co* 

Montreal  Toronto  Winnipeg 

Vancouver. 
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NecKwear  Trade  Good 


The  Fall  Lines  Afford  Scope  for  Very    Effective   Display. 

Some  Speculations  as  to  Colors  and  Shapes 

for  Spring. 

TTTE  range  being  shown  this  Fall  includes  some  of  the 
richest,   shades   that   have   ever    been   worn    in   neck- 
wear,   a   fact   which   induces   trade   of   very    satisfy- 
ing activity.     The  season  commenced  well,  and  the  pros- 
pects could  scarcely  be  better. 

*  *  * 

Wine  colors  are  decidedly  the  leaders,  and  merchants 
find  that  they  dress  up  into  very  attractive  window  dis- 
plays. A  great  many  of  them  may  be  shown  at  one 
time,  and  when  arranged  so  as  to  show  the  graduation 
of  shades  the  effect  is  striking. 


Associated  closely  with  the  wines  in  general  favor 
are  greens  and  purples,  both  in  solids  and  fancy  selfs, 
principally  shadow  effects.  The  four-in-hand  holds  the 
market  almost  entirely  in  the  two  and  a  half  inch  width, 
to  tie  in  a  long  narrow  knot. 


at    present.     That  is  a  price  at  which   a  consumer    may 
readily  be  induced  to  buy  in  good  variety. 

*  *  * 

In  a  Toronto  store  which  caters  to  exclusive  trade 
some  Ascots  were  noticed  recently.  Among  them  were 
some  very  pretty  French  greys  and  pearls. 

Hats 

Some  Novelties  in  Soft  Shapes— Prices  Advanced— Attempt 
Made  to  Push  Browns  in  Stiff  Hats. 

THE  black  stiff  hat  holds  the  market,  although  a  few 
stores  are  attempting  to  draw  attention  to  browns. 
One  firm  that  we  know  of  stocked  quite  heavily  on 
the  latter,  taking  as  their  main  ground  for  so  doing  the 
continued  vogue  of  grey  suitings,  with  which  brown  com- 
bines effectively. 

Prices  have  advanced,  but  manufacturers  claim  that 
the  increase  is  not  by  any  meams  commensurate  with 
the  rise  in  cost  of  their  raw  materials. 

Some  soft  shapes  are  being  shown,  and  among  the 
most  prominent  novelties  are  the  two  herewith  illus- 
trated. 


There  are  no  novelties  being  shown  other  than  those 
which  we  described  in  the   September  issue. 

*  * 

Already    there    is    talk    of   the    Spring    lines,    although 
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EARTHQUAKES   AND  PANAMA  HATS. 

Panamas  are  in  the  wind  for  1907.  A  dispatch  from 
New  York  states  that  it  was  made  known  in  hat  circles 
in   that    city,    on   the   arrival   of  a   prominent   South    Am- 


WThifip 


SPEEDWAY  STEEPLECHASE 

Novel  Soft  Shapes,  Shown  by  Waldron,   Drouin  Co.,   Ltd.,   Montreal. 


they  will  not  be  shown  till  February.  Colors  and  styles, 
under  present  circumstances,  allow  scope  for  prolific 
speculation. 


We  have  touched  on  the  appearance  of  some  bright 
colors,  launched  by  manufacturers  who  wish  to  confirm 
their  belief  that  the  sombre  shades  will  be  largely 
abandoned  next  season,  and  that  even  now  a  few  would 
be  taken.  We  agree  with  them  in  thinking  that  a  change 
would  be  acceptable  to  a  great  majority  of  the  public. 
The  waistcoat  with  smaller  opening  that  is  in  prospect 
will,  as  before  mentioned,  help  matters   in  this  direction. 


Last,  Spring  the  popular  tie  was  of  three  inch  width. 
For  Fall  this  has  been  reduced  by  half  an  inch.  We  look 
for  still  smaller  shapes  next  season.  In  bows  a  tendency 
is  noted  toward  longer  ends  of  graduated  form,  in  prefer- 
ence to  the  paddle  end  that  has  enjoyed  such  an  excel- 
lent vogue. 

*  *  * 

Trade  runs  principally  on  the  half-dollar  tie,  and  is 
likely  to  as  long  as  values  continue  as  good  as  they  are 


erican,  that  the  Panama  hat  industry  is  threatened  by 
recent  earthquakes.  It  is  said  that  the  great  straw 
fields  of  the  Maiglas  Calto  district,  Bquador,  were  de- 
stroyed. There  are  thousands  of  persons,  many  of  them 
Indians,  employed  in  this  industry,  and  all  are  thrown 
out  of  work. 


Glove  Prices  Away  Up 


Great  Scarcity  of  Skins  the  Cause — The    Lines    for 
Spring— Colored  Chamois  in   Dress  Gloves. 

GLOVE  travelers  are  now  01  the  road  with  sam- 
ples for-  Spring.  The  outstanding  feature  of  the 
trade  is  the  rise  in  prices,  which  averages  up  to 
fully  33  1-3  per  cent.  This  is  directly  due  to  the  scarcity 
of  skins,  caused  by  the  drought  in  Australia,  the  rinder- 
pest in  South  Africa,  and  the  famine  in  India.  Millions 
of  sheep,  lambs  and  goats  were  victims.  In  one  colony 
in  Australia  39,000,000  sheep  died.  Over  100,000,000 
animals  succumbed  to  the  Australian  drought.  Tt  was 
impossible  to  secure  their  hides,  as  decomposition  set  in 
within  a  few  hours.  Those  lost  by  rinderpest  were  or- 
dered to  be  buried  in  quicklime. 
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MR.  MERCHANT — 

You  know  that  good  taste  prohibits  the  use  of  the  made  Knots  by  the  best  dressers. 
Knots  are  handy  though  and  economical,  and  a  Knot  that  is  tied  by  hand  will  be  popular  and 
successful. 

Our  line  of  Knots,  705,  706,  707,  597  and  598  are  all  tied  that  way,  are  adjustable,  and 

can  therefore  be  worn  by  the  most  fastidious. 

Yours  for   Trade,  705. 
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Win  the  Moneyed  Trade 

BY  KEEPING  THE  BEST  GOODS 

In  Tweeds,  of  course,  Hewson.  In  Costume  Cloths,  Hewson — fabrics  that  appeal 
to  men  and  women  of  taste  and  leisure. 

Pure  Wool,  best  styles,  weights — heavy,  medium  and  light.  And  so  durable, 
those  who  are  not  well-to-do  find  it  economy  to  buy  them. 

Perfect  in  weave,  wear  and  dye. 

Our  representative  will  call,  on  request,  with  samples— 
or  we  will  mail  them  to  you. 

HEWSON  WOOLEN   MILLS,  Limited,  AMHERST,  N.S. 


Woollens  and  Tailors'  Trimmings 


We  are  now  showing 


SAMPLES  FOR  SPRING  1907 


which  comprise  many  exclusive  lines. 

Our  travellers  will  call  on  you  very  shortly,  and  we  trust  you 
will  favor  them  with  an  inspection  of  their  samples. 


GREENSHIELDS  LIMITED 


CREENSHIELDS  WESTERN  LIMITED 

WINNIPEC,  MAN. 


MONTREAL 


CREENSHIELDS  &  CO.  LIMITED 
VANCOUVER,  B.C. 


GLOBE 
SUSPENDERS 

for  Fall  and  Holiday  Trade 


SPECIAL  BOXED  LINES.     ORDER   EARLY. 


The  GLOBE  SUSPENDER  CO., 


ROCK  ISLAND,  P.Q. 


WANTED 


A  MERCHANT  with  £10,000  capital  to  join  another  in  purchasing 
a  departmental  store  business  in  Manitoba.  Exceptional  circum- 
stances make  this  a  very  favorable  opportunity.  Box  25,  Dry  Goods 
Review,  Toronto. 


Persons  addressing  advertisers  will 
kindly  mention  having  seen  their  adver- 
tisement in  this  paper. 
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On  the  line  of  gloves  which  were  bought  last  year  by 
jobbers  at  $6.50  the  price  is  now  $9.50.  On  other  lines 
the  advance  is  considerably  greater. 

Deliveries  for  this  Pall  have  been  bad,  and  a  very 
great  improvement  cannot  be  expected  for  Spring. 

Tans  and  oaks  are,  as  usual,  the  colors  to  which 
trade  takes  most  strongly.  In  dress  gloves  small  lots  of 
colored  chamois  are  being  ordered.  The  shades  are  bis 
cuit,  French  grey  and  pearl  grey.  These  colors  are 
merely  rubbed  in  and  will  not  stand  cleaning.  Suedes 
are  looked  upon  as  good  stock.  Silks  are  shown,  and 
their  growing  popularity  in  New  York  .during  the  past 
season  quoted,  but  merchants  are  evincing  no  disposi- 
tion to  touch  them. 

*  *  * 

Fall  trade  has  started  out  well.  Readjustment  of 
prices  has  been  necessary  as  a  result  of  the  advances. 

Ready-to-wear  ClotKing 

WHOLESALERS  report  Fall  business,  particularly 
in  the  west,  to  have  been  good.  With  a  reason 
ably  steady  Winter  repeats  will  bring  trade  from 
all  quarters  up  to  the  mark.  Retail  trade  is  opening  up 
nicely,  and  will  improve  right  along  if  the  cool  weather 
holds.  A  couple  of  warm  weeks  the  first  part  of  Sep- 
tember militated  against  activity  in  this  department. 

*  *  * 

In  boys'  Fall  clothing  early  trade  is  being  done  on 
English  sailor  suits  and  Buster  Brown  styles.  To  tide 
over  the  period  between  the  time  a  Buster  Brown  is  laid 
off  and  a  Norfolk  put  on,  a  combination  suit  is  sold, 
called  the  Buster  Brown  sailor,  for  boys  from  six  to 
nine  years.  In  youths'  three-piece  suits  the  double- 
breasted  style  is  the  leader. 

Suitings   and   Styles 


Tweeds    Becoming  More  Popular— A  Novelty  in   Blue 
for  Spring— Braid-bound  Sack  Coats. 

MERCHANT   tailors   find    that     grey     and  grey   mix- 
tures in  suitings  for  Fall  and  Winter  are  moving 
well.      Tweeds   are  enjoying   an  active   trade,   and 
there  is  a  decided  increase  of  favor  toward  them. 

*  *  * 

The  novelty  for  Spring,  outside  of  the  grey  over- 
checks  that  we  have  dwelt  upon  before,  is  a  blue  ground 
with  contrasting  stripe  or  check  effect  in  various  colors. 
Olives  are  also  mentioned  as  an  ultra-fashionable  prob- 
ability. 

*  *  * 

There  is  practically  no  change  in  the  styles  that 
were  outlined  last  month.  Some  tailors  are  endeavoring 
to  introduce  braid-bound  coats  and  waistcoats  in  .sack 
suits.  A  black  braid  is  used  even  with  a  medium  shade 
of  tweed.  The  fad  will  not,  in  our  opinion,  amount  to 
very  much. 

UNDERWEAR  AND  HOSIERY. 

There  is  not  a  great  deal  that  is  new  to  be  said  re- 
garding underwear  for  Spring.  Retailers  have  bought 
liberally  on  the  knee-length  and  short  sleeve  variety,  as 
well  as  on  the  mesh  goods.  Combinations  are  growing 
in  favor. 

Colors  in  Spring  hosiery  that  are  being  found  most 
generally  acceptable  are  greys  and  navys  in  solids  and 
shadow  effects.  A  great  deal  of  embroidery  will  be  in 
evidence. 


Cool,  Dressy  ClotKes 

MADE    OF 

OXFORD  cioth, 


TEN  CHANCES  TO  ONE  the  lady  or 
gentleman  looking  so  cool  and 
comfortable  in  a  dressy  summer  suit 
is  an  Oxford  wearer,  for  these  cloths— 
both  the  Homespuns  and  the  Tweeds— are 
conspicuous  for  their  suitability  for  sum- 
mer attire.  This  is  a  Tweed  and  Home- 
spun'season  and  Oxfords  are  in  front. 


FOR  SALE  BY  ALL  WHOLESALE  JOBBERS 


OXFORD  MANUFACTURING  GO. 

OXFORD,   NOVA  SCOTIA  Limited 


Mills  Established  1867. 


Motorist  (wet   through) — Just  look  how  my  coat  is  shrinking;  I 
2nd  Motorist— My  dear  fellow,  why  don't  you  wear  GARBIRNETT  ? 
Specialty  constructed  weatherproof  cloth. 
The  very  thing:  for  automobiling,  riding-,  driving-,  etc. 

All  goods  bear  this  stamp. 

"JENNWEL" 
WATERPROOF 


REGISTER  EP 


Sole  Makers,  JOSHUA  F.  GARNETT  &  SON,  Castle  Mills,  Idle,  Bradford 
Canadian  Representatives :  GEO.  S.  PLOW  &.  CO.,  232  McGill  St.,  Montreal. 
A.  ALEXANDER  &  CO.,  77  York  St.  Toronto. 

Makers   to    the    wholesale   trade  only. 
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MEN  AND  METHODS 


Millinery  Best  Paying  Line- 
Treatment  of  Customers — Loca- 
tion of  Notion  Department — 
Other  Notes  of  Live  Interest. 


TREATMENT    OF    CUSTOMERS. 

i  fT""1  HERE  is  a  point  which  no  merchant  can  impress 
X  too  strongly  upon  his  staff,"  said  A.,W.  Cross- 
man,  of  Peterboro.  "It  is  this  :  Treat  a  cus- 
tomer well  from  the  time  she  enters  the  store  till  she 
goes  out  again.  We  must  not  overlook  the  importance 
of  this  in  the  slightest  respect. 

"A  short  time  ago  a  lady  came  into  my  store  to 
buy  a  coat,  and  she  asked  to  see  some  real  good  lines. 
One  of  my  best  salesladies  attended  her.  and  strove  hard 
to  make  the  sale.  The  customer  was  undecided,  and, 
apparently,  made  up  her  mind  to  examine  the  showings 
in  the  other  stores  as  well.  I  happened  to  be  near  at 
hand,  for  the  mantle  department  is  my  particular  hobby, 
and  I  spend  a  good  deal  of  time  there.  I  showed  her  to 
the  elevator,  and  accompanied  her  to  the  door,  but  was 
very  careful  not  to  mention  anything  about  the  coat  un- 
til just  as  she  was  leaving.  Then  I  merely  requested 
that  if  she  found  nothing  to  suit  her  better  elsewhere, 
she  come  back  and  re-examine  our  stock.  I  had  just 
time  to  go  to  the  back  of  the  store  when  she  returned, 
and  my  first  thought  was  that  she  had  forgotten  some- 
thing. She  came,  however,  for  the  coat..  I  believe  the 
reason  for  her  sudden  change  of  mind  was  due  to  the 
way  she  was  treated.  If  she  had  been  nagged  about  the 
coat  right  to  the  door  she  very  probably  would  not  have 
thought  of  coming  back." 


DOES    NOT  ADVERTISE. 

A  DRY  goods  store  in  a  city  of  15,000  population 
which  does  not  advertise,  yet  is  evidently  enjoying 
excellent  patronage,  is  a  rarity.  It  may  really  be 
regarded  as  a  decided  curiosity  in  this  day  of  advanced 
publicity  methods,  when  the  doctrine  of  the  value  of 
printer's  ink  is  undisputed  throughout  the  business  world 
in  general. 

We  have  reference  to  the  store  at  Peterboro  conduct- 
ed by  A.  G.  Dickson.  It  was  opened  fifteen  years  ago, 
and  for  one  year  space  in  the  local  newspapers  was  con- 
tracted for.  Since  then  no  advertising— -not  even  by  way 
of  an  occasional  hand  bill  or  booklet — has  been  done. 
How  this  policy  can  be  successfully  adhered  to  is  ex- 
plained, to  a  certain  degree,  by  the  fact  that  the  stock 
carried  consists  almost  entirely  of  staple  goods.  Then, 
Mr.  Dickson  is  a  disciple  of  the  steady  method  of  mer- 
chandising, and  he  has  no  great  cut-price  sales  to  an- 
nounce. He  has  won  the  high  regard  and  confidence  of 
his  customers,  and  he  considers  that  their  satisfaction 
is  the  best  advertisement  that  he  can  have 

As  a  drawing  force,  goods  displayed  in  the  windows 
and  entrance — always  bearing  price  cards — are  strongly 
relied  upon.  Good  values  form  the  foundation  upon 
which  the  store  makes  its  claim  for  patronage.  The 
reputation  for  reliability  which  he  has  acquired  during 
fifteen  years  brings  Air.  Dickson  close  to  the  confidence 
of  the  people,   and  they  watch   for  his  quotations. 

"We  always  look  to  the  complete  satisfaction  of  our 
customers,"  The  Review  was  told.  "We  impress  upon 
them  the  fact  that  if  goods  are  not  exactly  what  they 
bought  them  for,   we  will  be   very  glad  to  receive  them 


back  and  set  the  matter  right.     You  can  readily  see    of 
what  value  this  is  to  us." 

Dickson's  is  not  a  large  store,  nor  is  there  anything 
very  striking  about  its  appearance.  As  we  stated  be- 
fore, staple  goods  make  up  almost  the  entire  stock.  Fol- 
lowing the  methods  that  have  been  outlined  above  it  can 
be  seen  how  advertising  is  dispensed  with.  Stores 
carrying  general  lines  could  not  adopt  the  same  plan  in 
this  respect,  nor  could  those  of  the  same  character  as  to 
stock,  unless  they  embraced  similar  qualities  in  manage- 
ment. Even  then,  we  must  declare  our  belief  that  busi- 
ness could  be  materially  extended  by  the  judicious  use  of 
newspaper  space.  In  no  other  form  of  merchandizing 
does  this  apply  so  strongly  as  it  does  to  the  dry  goods 
business. 

MILLINERY  BEST  PAYING  LINE 

AW.  CRESSMAN,  of  Peterboro,  occupies  a  building 
.  four  storeys  in  height,  and  he  utilizes  every  one 
of  them  in  the  handling  of  general  dry  goods, 
housefurnishings,  millinery,  mantles  and  dressmaking. 
Besides  this,  he  has  a  men's  furnishing  establishment,  in 
the  adjoining  premises,  that  is  equal  in  equipment  to 
most  exclusive  stores.  Mr.  Cressman  clearly  recognizes 
the  disadvantages  under  which  a  merchant  is  placed  who 
attempts  to  cater  to  the  men's  wear  trade  with  his 
stock  in  the  same  store  as  the  general  dry  goods.  We 
quoted  in  "Men  and  Methods"  last  month  an  instance  of 
clothing  being  dropped  because  it  could  not  be  made  to 
pay  under  such  conditions. 

The  Review  has  found  conditions  surrounding  the 
millinery  department  quite  an  interesting  study,  and 
numbers  of  merchants  have  been  questioned  as  to 
whether  or  not  they  find  it  profitable. 

Mr.  Cressman  informed  us  that  millinery  has  been 
the  best  paying  department  in  his  store.  He  pays  a 
head  milliner  $20  per  week,  and  accords  her  a  great  deal 
of  credit  for  the  success  that  is  attained.  This  seems  a 
remarkable  instance  in  view  of  the  statements  of  others 
in  different  sections  of  the  province. 

Mr.  Cressman  read  with  interest  The  Review's  de- 
scription of  the  plan  followed  by  E.  R.  Bollert,  of 
Guelph,  in  conducting  his  millinery  department.  This 
merchant  holds  no  formal  openings,  but  puts  his  hats  on 
sale  as  the  milliners  trim  them.  "I  believe  the  time  is 
coming  for  a  change  in  the  system  of  handling  this  sec- 
tion of  the  business,"   remarked  Mr.   Cressman. 

This  store  has  its  own  delivery  wagons. 


HrT' 


IMPORT   NO   MILLINERY    SUPPLIES. 

HE  great  difficulty  that  merchants  have  to  cope 
with  in  conducting  their  millinery  departments 
is  the  problem  of  buying,"  remarked  Mr. 
Might,  of  J.  C.  Turnbull  &  Co.,  Peterboro.  "We  do  not 
import  a  dollar's  worth  of  supplies  ;  we  have  always 
found  it  convenient  to  buy  what  we  needed  when  we 
needed  it.     Millinery  is  a  good  line  with  us." 

With  this  firm  housefurnishings  are  a  strong  line.  The 
store  is  located  on  a  corner,   and  the  carpet  department 
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IT    PAYS 

TO  SELL 
THE 


"Renown  Garment 


tt  AND  TO 
FEA- 
TURE IT. 


REGARDING  OUR  SKIRTS. 

It  costs  no  more  to  cut  a  skirt  in  the 
right  way  than  in  the  wrong  way  if  you 
krW  how.      WE  KNOW  HOW. 

Our  skirts  are  no  higher  priced  than  a  lot 
in  the  market  that  are  poorer  made  and  poorer 
fit,  and  no  character  in  style. 

But  the  garment  that  we  deliver  you, 
when  your  customer  puts  it  on  it  is  not  a 
crease  here,  or  a  little  shorter  on  the  side,  or 
a  little  shorter  in  the  front,  but  the  skirt  is 
balanced. 

This  means  that  when  your  customer 
trys  it  on  it  fits.      Your  customer  is  satisfied. 

YOU  MAKE  YOUR  PROFIT  WITHOUT 
ANY  TROUBLE. 


Cloaks,    Suits,    Skirts, 


"The  Line  That  Builds  Successful  Cloak  Departments** 


MAKERS 


</.   H.    WALDMAN  and  CO. 


511,  513,  515  St.  Paul  Street, 


Montreal,  Canada 
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has  an  entrance  from  the  side  street.  Curtains  and 
shades  are  in  adjoining  sections,  so  that  all  the  advan- 
tage of  an  exclusive  store  is  secured.  Tt  is  stated  that 
sales   are  good  all  the  year  round. 

Linoleums  and  oilcloths  are  carried  in  a  basement 
department,  which  is  very  well  lighted  by  two  windows. 
Electric  lights  have  been  installed  for  use  on  dark  days 
and  in  the  evenings.  A  good  business  is  done  here  in 
iron  beds  also. 

Popular  trade,  Mr.  Might  finds,  is  running  more 
than  ever  on  ready-to-wear  garments.  The  particular 
trade,    however,    patronizes   the   dressmaking   department. 

A  stock  of  furs  have  recently  been  added  by  this 
firm. 

Two  millinery  openings  are  held  in  the  Fall,  that  for 
ready-to-wear  hats  preceding  the  main  event  by  one  to 
two    weeks. 

Special  sales  are  not  a  feature  of  Turnbull  &  Co.'s 
merchandizing  methods.  Very  often,  however,  a  list  of 
bargains  are  offered  on  a  Friday  or  Saturday  evening. 
The  custom  is  to  scatter  them  around  pretty  well 
throug-h  the  store,  so  that  customers  will  be  encouraged 
to  visit   all  departments. 

SUCCESSFUL  CASH  BUSINESS. 

IT  is  often  a  wonder  to  many  persons  how  a  store  of 
the   size  conducted  by   The   Ritchie   Co.,   Limited,     of 

Belleville,  and  employing  a  staff  of  such  numbers  as 
it  does,  can  be  made  to  show  commensurate  profits  in  a 
place  of  10,000  population.  In  view  of  the  fact  that  it 
undoubtedly  does  show  satisfying  returns,  this  is  a 
compliment  to  the  methods  employed  in  management. 

Men's  furnishings  are  carried  in  a  separate  store, 
with  a  window  devoted  exclusively  to  their  use.  The 
ground  floor  of  the  dry  goods  section  has  a  depth  of  175 
feet.  The  mantle  department — one  of  the  very  largest 
that  we  have  seen — occupies  nearly  one-half  of  this.  The 
entire  front  measures  70  feet. 

One  section  of  the  basement  is  occupied  by  lino- 
leums and  oilcloths.  Splendid  light  is  secured  by  means 
of  large  windows  on   one  side   and  at  the  rear. 

This  firm  does  business  on  a  cash  basis  entirely. 
They  also   have  their  own   delivery  wagon. 

The  business  was  established  in  1S56  and  incorporat- 
ed in  1901. 

NOTION  DEPARTMENT   PROMINENT. 

DV.  SINCLAIR  &  CO.,  of  Belleville,  do  not  carr> 
.  millinery.  They  formerly  did,  but  profits  were 
not  sufficient  to  warrant  its  being  continued.  "I 
do  not  think  you  will  find  a  great  many  merchants  who 
will  tell  you  that  it  pays  well,"  said  Mr.  Sinclair.  "It 
is  mainly  a  matter  of  buying.  How  is  it  that  the  speci- 
alty millinery  stores  here  are  successful  ?  1  guess  the 
reason  lies  in  the  fact  that  the  milliners  are  buying  for 
themselves,  and,  consequently,  exercise  the  greatest  pos- 
sible care." 

This  firm  has  been  in  business  eleven  years.  Recently 
they  removed  into  new  premises,  which  are  well  fitted 
up  throughout. 

A  commendable  feature  which  The  Review  noted  in 
store  arrangement  here  was  the  prominence  given  the 
fancy  goods  and  notion  department.  A  large,  handsome 
case  stands  right  opposite  the  entrance,  where  it  cannot 
fail  to  attract  the  attention  of  anyone  entering  the 
store.  It  is  flanked  by  two  others  of  the  same  style.  All 
are  dressed  tastefully.  Mr.  Sinclair  admitted  that  the 
sales  from  this  department  were  large,  and  that  the 
cases  and  their  location  had  a  good  deal  to  do  with  it. 


Fancy  collar^  are  an  active  line,  and  their  movement  is 
greatly  assisted  by  the  fact  that  they  are  always  in  a 
position  tc  catch  the  eye  of  a  customer. 

Saturday  evening  is  the  most  popular  occasion  with 
this  firm  for  frequent  clearing  sales. 


BAD  DEBTS  UNDER  CREDIT  SYSTEM. 

THE  store  of  the  William  Paterson  estate,  Belleville, 
has  been  taken  over  by  Donald  Paterson,  and  will 
be  conducted  in  his  name.  "I  have  resolved  to 
sell  for  cash  only,"  he  told  The  Review.  "On  the  books 
at  the  present  time  there  are  credits  amounting  t<>  $960, 
which  I  will  sell  you  for  25  cents  on  the  dollar,  and  still 
consider  that  I  am  making  money  by  the  transaction.  In 
future  no  goods  will  go  out  of  this  store  until  I  have  the 
money." 

EXTENSION  OF  GENERAL  STORE. 

A  JOHNSTON  entered  a  dry  goods  store  at  Lake- 
,  field,  Ont.,  fourteen  years  ago,  as  parcel  boy. 
Later  he  went  to  Peterboro  and  acquired  con- 
siderable experience  as  a  salesman.  Four  years  ago  he 
purchased  the  business  at  Lakefield  in  which  he  had  re- 
ceived his  first  lessons  in  methods  of  merchandizing. 
Since  then  dry  goods  have  been  supplemented  by  house- 
furnishings,  men's  furnishings,  millinery,  mantles,  dress- 
making, clothing  and  groceries.  When  he  took  over  the 
store  one  clerk  was  employed;  last  year  the  staff  was  in- 
creased to  18,  and  this  year  to  20.  "I  would  have  more 
if  I  could  get  them,"  he  stated. 

Lakefield  is  situated  10  miles  from  the  City  of 
Peterboro,  and  is  connected  with  it  by  railway. 

"When  I  returned  to  Lakefield  about  the  first  thing 
I  did  was  to  establish  city  prices  in  the  store,"  Mr. 
Johnston  told  The  .Review.  "To  that  fact  in  itself  I  at- 
tribute a  great  measure  of  my  success.  Formerly  rates 
were  higher  in  the  village,  and  many  people  bought  a 
good  quantity  of  their  merchandize  at  Peterboro."  We 
recently  overheard  a  commercial  man  speak  of  Mr. 
Johnston   as  an  "awfully  good  buyer." 


ABSOLUTELY   CLEAN   STOCK. 

RFAIR  &  Co.,  of  Peterboro,  handle  general  dry 
,  goods,  housefurnishings,  millinery  and  mantles. 
The  only  special  sales  that  this  firm  engages  in 
are  held  on  Friday  or  Saturday  evenings.  "They  enable 
us  to  keep  our  stock  absolutely  clean,"  Mr.  Fair  told 
The  Review.  "The  goods  we  mark  down  on  these  occa- 
sions must  be  cleared  out,  and  we  sometimes  make  a 
seventy-five  per  cent,   cut." 

Mr.  Fair  does  not  feel  competition  from  mail  order 
houses.  "We  do  a  nice  mail  order  business  ourselves," 
he   said. 

Mr.  Fair  has  been  president  for  several  years  of  the 
Peterboro  Retail  Dry  Goods  Merchants'  Association.  \ 


DRAWING    FORCE    OF   MILLINERY. 

J  J.  KERR  purchased  the  business  of  Long  Bros., 
.  Collingwood,  Ont.,  last  march,  after  an  extensive 
retail  experience  in  Deseronto,  Napanee  and 
Niagara  Falls.  The  motto,  or  sub-title,  adopted  by  the 
firm    is    "Collingwood's   Leading   Store." 

In  showing  The  Review  through  the  store  recently 
Mr.  Kerr  commented  upon  the  drawing  power  of  the  ex- 
tensive millinery  department.  Millinery  brings  the  ladies 
in,  and  in  this  case  the  department  is  located  at  the  rear 
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of  the  first  floor,  which,  by  the  way,  is  150  feet  deep  by 
50  wide,  thus  necessitating  customers  going-  through  the 
entire  store.  It  is  luxuriously  fitted  with  modern  show- 
cases and  other  fixtures,  while  wall  mirrors  all  round  the 
walls  lend  a  great  additional  attractiveness.  Millinery 
in  itself  has  been  found  profitable. 

Another  feature  of  this  store  is  the  dressmaking  de- 
partment, which  is  a  decided  aid  in  disposing  of  piece 
goods  and  trimmings.  Often  this  department  is  main- 
tained solely  as  an  advertisement  and  trade-bringer,  but 
here  Mr.    Kerr  states  that   it  pays  its  way. 

Mr.  Kerr  is  a  firm  believer  in  the  efficiency  of  display- 
ing merchandize,  as  his  windows  and  interior  amply 
demonstrate.  The  store  is  practically  a  double  one, 
with  dry  goods  lines  in  one  section  and  clothing,  men's 
furnishings  and  boots  and  shoes  in  the  other.  Mews  and 
full  description  of  this  store,  which  should  be  beneficial 
to  all  merchants,  will  be  given  in  an  early  issue. 


SOUND    BUSINESS    PRINCIPLES. 

C  STEPHENS  CO.,  LIMITED,  of  Collingwood, 
.  Ont.,  have  been  in  business  for  forty  years,  and 
they  conduct  the  most  extensive  general  trade  in 
the  town.  Their  store  is  almost  a  city  block,  with  a 
depth  of  200  feet.  The  firm's  main  activity  lies  in  sup- 
plying the  shipping  industry,  but  their  dry  goods  de- 
partment does  a  steady,  profitable  business.  R.  A. 
Stephens,  of  the  company,  explained  to  The  Review  the 
sound  principles  that  underlie  all  operations,  and  laid 
stress  upon  the  one-price  system,  and  no  misrepresenta- 
tion of  goods  in  the  slightest  manner. 

The  firm  does  an  extensive  and  profitable  exchange 
trade  with  farmers,  and  their  cold  storage  plant  is  a 
model. 

It  is  to  their  credit  that  in  a  town  where  business  is 
conducted  until  8  and  even  10  o'clock  in  the  evening, 
they  close  always  at  6.15  p.m. 


A  PECULIAR  COMBINATION. 

FURS,  millinery  and  men's  furnishings  are  the  three 
lines  handled  by  O'Brien's,  Collingwood,  and  this 
rare  combination  is  arranged  in  a  single  store  120 
feet  in  depth,  with  men's  furnishings  in  front,  furs  in  the 
centre,  and  millinery  at  the  rear.  The  fact  that  ladies 
have  to  go  through  the  men's  wear  department  to  reach 
the  millinery  showroom  cannot  add  to  the  attractiveness 
of  the  latter,  and,  further,  men  are  not  inclined  to 
patronize  a  town  store  where  ladies  are  to  be  found  in 
the  same  section.  It  is  worth  noting  that  millinery  was 
added  at  a  time  when  the  town  had  a  dearth  of  such  de- 
partments 

The  men's  furnishing  department  is  creditable,  and 
a  specialty  is  made  of  showing  novelties  as  they  appear. 
Display  cases  and  fixtures  are  numerous. 


KEEPING  SHIRTS. 

THE  Robinson  Co.,  Napanee,  Ont.  in  their  men's 
furnishing  department,  have  done  away  with  the 
practice  of  keeping  shirts  .in.  the  manufacturers' 
boxes.  They,  have  built  a  number,  of  shelves,  lined 
throughout  with  zinc,  and  sub-divided,  into  bins,  The 
shirts  are  arranged  according  to  sizes,  allowing  five  or 
six" bins  for  a  size  like  15.  The  idea  is  that  a  customer 
can  at  once  pick  out  a  likely  pattern  and  much  time  is 
saved.  It  might  be  improved  upon  by  the  addition  of 
glass  fronts  to  keep  the  shirts  from   soiling. 


SELL  FOR  CASH  ONLY. 

WIMS    &    Co.,    of   Belleville,    sell    tor   rash    only,     and 
have   found   the  plan   very   successful.      The   prem- 
ises occupied  comprise  three  floors.     The  firm  has 
not  been  in  business  very  long,  but  have  built  up  an  ex 
cellent   trade. 

^ 

WKolesale   Credit  Terms 


Meeting   of  Canadian    Jobbers    in    Montreal.     The 
Proposals   Endorsed  Await  Some-  Signatures. 

AS  foreshadowed  in  the  May  issue  of  The  Review,  the 
recommendations  made  by  the  Montreal  and  To- 
ronto wholesale  dry  goods  associations,  regard 
ing  terms  of  credit,  have  come  closer  to  fruition.  We 
stated  at  that  time  that  the  entire  Canadian  wholesale 
trade  was  to  be  approached  in  the  matter.  Those  in 
charge  have  been  busy  during  the  past  few  months',  with 
the  result  that  a  fairly  representative  list  of  Canadian 
jobbers  throughout  Ontario,  Quebec,  and  the  Maritime 
Provinces,  as  well  as  representatives  from  Winnipeg  and 
Vancouver,  held  a  meeting  in  Montreal  the  middle  of 
September. 

Resolutions  were  passed,  and  are  now  in  the  hands  of 
jobbers  awaiting  signatures,  which  mainly  touch  upon 
credit  tennis.  Other  abuses  in  the  trade  have  not  thus 
far  been  discussed  with  a  view  to  drastic  measures.  It 
is  expected  that  the  general  terms  will  be  ratified  by 
jobbers  in  Ontario,  Quebec  and  the  Maritime  Provinces, 
putting  all  houses  on  an  equal  footing  and  avoiding 
ridiculous  and  ruinous  competition  in  this  respect.  The 
western  jobbers,  who  had  not  endorsed  the  preliminary 
terms  proposed  a  few  months  ago,  are  not  as  yet  includ- 
ed, but  it  is  understood  they  will  fall  into  line.  It  is 
yet  too  early  to  state  accurately  that  the  resolutions 
passed  at  the  meeting  will  be  signed  by  all  the  jobbers, 
and  become  effective,  but  the  general  feeling  seems  to  be 
favorable. 

Terms  in  Detail. 

The  most  important  resolution  sets  down  that  all 
goods  (except  6-4  and  3-4  woolen  fabrics)  shipped  during 
March  shall  date  not  later  than  first  of  May  following  ; 
shipments  during  April,  not  later  than  June  1  ;  ship- 
ments May  1  to  24,  not  later  than  .luly  1  ;  shipments 
May  25  to  August  31,  not  later  than  October  1  ;  ship 
ments  during  September,  not  later  than  November  1  ; 
shipments  during  October,  not  later  than  December  1  ; 
shipments  dining  November  1  to  24,  not  later  than 
January  1  ;  shipments  during  November  25  and  Febru- 
ary 28,  not  later  than  April   1. 

These  terms  are  already  fairly  well  observed,  except 
by  the  very  large  jobbing  houses.  A  limit  is  deemed 
advisable.  The  extreme  limit  given  from  the  above 
dates  is  four  months. 

In  providing  for  discounts  the  resolution  states  :  Five 
per  cent,  shall  be  allcwed  for  ten  days  from  day  of  dat- 
ing, and  four  per  cent,  thirty  days,  cheques  being  mailed 
on  or  before  the  10th  and  last  day  of  the  month,  re- 
spectively. Prepayment  is  set  at  the  rate  of  seven  per 
cent,  per  annum. 

It  is  provided  that  in  case  of  charge  of  violation  of 
the  above  terms,  accountants  having  the  matter  in  hand 
shall  have  full  access  to  all' book's  |ot  the  accused.  If 
proven  guilty  the  accused  must  pa'y  the' expense,' and-  if 
not,  it  must  be  borne-  by  the  aecusor,  A.  firm  desiring 
to  draw  out  of  the  agreement  must  give  twelve  months' 
notice.  * 

If  the  necessary  signatures  are'  obtained  the1  "new 
terms  will  become  effective  February,    l')07. 
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A 

MODEL 

STORE 

Forty-Seven  Foot  Display  Window 
of    Richard    Hall    &    8on,    Peter- 
boro— The    Arrangement   of    De. 
partments. 

RICHARD  HALL  &  SON,  Peterboro,  have  one  of 
the  very  finest  stores  of  its  size  in  Canada.  From 
main  entrance  to  rear,  and  from  basement  to  top 
floor,  the  fixtures  and  department  arrangement  strongly 
reflect  a  spirit  of  progressiveness,  and  they  certainly  are 
in  themselves  the  very  embodiment  of  modernity.  A 
merchant  looking  for  ideas  in  regard  to  the  remodelling 
of  his  premises  on  up-to-date  lines  would  find  a  visit  to 
this  store  well  repaid  by  what  he  would  see  and  learn. 


some  excellent  dress  goods  drapes,  different  shades  being 
confined  to  separate  sections.  The  subdued  tones  of  the 
goods,  effectively  arranged  on  fixtures  and  forms,  with 
suitable  background,  and  set  in  a  window  of  such  merit, 
combined  to  produce  an  exceedingly  rich  effect. 

Apportionment  of  Floor  Space. 

The  interior  arrangement  impressed  us  so  much  that 
we  herewith  give  a  diagram  showing  the  lay-out  accord- 
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Diagram  of  Store    Arrangement — Richard  Hall  &  Son,  Peterboro. 


Splendid  Show  Window. 

Some  idea  of  the  construction  of  the  show  windows, 
and  the  quality  of  display  that  is  maintained,  may  be 
abstracted  from  the  accompanying  illustration.  This 
window,  of  which  only  a  part  is  shown — extends  nearly 
three-quarter  way  across  the  whole  store  front,  and  the 
facilities  that  it  offers  for  special  trims  are  splendid.  We 
have  seldom  noticed  a  better  window  anywhere.  Its 
length  is  fully  forty-seven  feet  and  depth  seven  feet. 
When  The  Review  saw  it  early  in  September  it  contained 


ing  to  departments.  Counter  shelves  are  used  all 
through,  and  close  attention  is  paid  to  the  displays  on 
top,  which,  of  course,  furnish  an  index  to  the  class  of 
goods  carried  in  each  section.  This  is  supplemented  by 
the  use  of  large,  attractive  cards,  to  indicate  the  vari- 
ous departments. 

All  of  the  fixtures  are  on  castors  and  may  be  moved 
at  will.  Sometimes — as  on  the  occasion  of  a  special 
sale,  for  instance — the  arrangement  may  be  entirely 
changed,    and    departments    brought   forward    that,    regu- 
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Specialties  For  The  Holiday  Trade 

The  undermentioned  Specialties  for  the  Holiday  Trade  represent 
the    greatest   value    ever   offered    in    the   Dominion   of  Canada. 


No.  1  and  No.  2 

Cartoon   Pillow  Shams 

32x32 

12  PATTERNS 

Runners  to  match  18  x  54  and  18x36 


No.  3 


Renaissance  Doulie* 


Sizes  9  inch  to  24  inch,  containing  25  different  styles  to 
cartoon — to  retail  at  popular  prices. 


No.  4 

French  Tapestry  Cushion  To|>s 

Large  Variety 


No.  5 


Beaded  Bags 

Largest  Range  in  Canada. 


No.  6 

Another  1 00  Gross  "Vohisi"  Ba$s 

You  know  our  price. 


No.  7 

Latest   Novelties  Velvet  Bags 

All    Colors — Buckle    front    and  back — Entirely    New. 


No.  8 


Mercerised  4-inch  Pleated 
Elastic  Belts 

Buckles  front  and  back. 


No.  9 

New  4-inch  Plain  Elastic  Belts 


Covered  with  cut  steel  nailheads,  rivetted. 


No.  10 


Beaded  Belts 


No.  11 

Imitation  Steel  Side  and  Back 
Combs 

To  retail  at  25  cents.       The  greatest  values  ever  shown. 


No.  12 


Pearl  Necklets 


Something  entirely  new,  and  specially  put  up  for 
Christmas  trade. 


No.  13 
Christmas  Holiday  Assorted  Cases 

Containing  everything  for  boys  and  girls  at 
popular  prices. 

$50^22    Cases.  $IOOl2?    Cases. 

Put  up  specially  at  our  warehouse  of  the  best  lines  that 
Greenshields  Limited  could  possibly  buy. 


No.  14 

Too  many  other  items  to   mention — our  range  being  the 
largest  in  Canada. 

EVERYTHING  SALABLE  FOR 
THE  HOLIDAY  TRADE. 


GREENSHIELDS   LIMITED 


MONTREAL 


12. 
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THE  BISHOP  LABEL 

Is  the  protection  of  every  dealer 
and  every  buyer  of  Fur  Robes 
and  Fur  Coats. 

The   Bishop 


FUR  ROBES  and  COATS 

Are  tried  and  true.  Sell  branded 
goods — goods  of  known  quality. 
Look  for  the  Bishop  Label.  If 
you  don't  find  it  don't  take  the 
goods. 

ORDER    FROM   YOUR    JOBBER 


The  J.  H.  BISHOP  Company 

Sandwich,  Ont,. 

Wy»ndoll»i   Mich.  Tientsin,  Chin* 

334-    Broad-way,    New  "YorK 


., 


lady,   are  kept    at    the   rear.      Another   feature   worthy  of  sellers     otherwise.      During-    July      and    August    Thursday 

mention    is    that    the    showcases,    counters,    shelves,    etc.,  afternoon   is  a  holiday,   and  a  few  leaders  offered  at    at- 

all  match  in  style  and  finish.  tractive  prices   in   the   morning  bring   the   sales  up   to   a 

Hall's  hold  two   millinery   openings  in  the  Fall,     the  much     higher   figure    than      the     whole    of     the   ordinary 

first  for  ready-to-wear  hats,  about  the  middle  of  Septem-  Thursday. 


Section   of  47-foot  Show  Window  —  Richard   Hall  &  Son,   Peterboro. 


ber.     They  believe   in  formal  openings  and  elaborate  dis-  Miss  McKinnon  has  opened  a  millinery  establishment 

play.  in   Arnprior. 

This    store's    policy    does    not    include    the   holding     of  *  *  * 

special   sales  at  short,   regular  intervals.     As  a    general  J.    Walker,    Vancouver,    B.C.,    took    as   his   bride   Miss 

rule  cut  prices  are  announced  on  goods  that  prove  slow  Carrie  L.   Hartman,   of  Clarksburg,  Ont. 
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ITEMS     FROM     ALL     CANADA 


ONTARIO. 

The  Modern  Tailoring-  &  Pressing-  Co.  have  opened  in 
Berlin. 

The  name  of  the  Weir  Wardrobe  Co.  has  been  changed 
to  the  Weir  Mfg.  Co. 

The  Kauffman  Tailoring  Co.  have  opened  a  store  on 
James  street  north,   Hamilton. 

The  Elmore  Woolens  Co.,  Glencoe,  have  been  incor 
porated  with  a  capital  of  $40,000. 

R.  M.  Anderson,  dry  goods  merchant,  St.  Thomas, 
Ont.,   was   in  Toronto  for  a  few  days  recently. 

H.  J.  Hollinrake  entertained  the  staff  of  Hollinrake 
&  Co.,    Ingersoll,    to   a  dainty   supper  recently. 

Wilmot  Millner,  of  Brampton,  has  gone  to  Peterboro 
as  salesman  for  F.  A.  Clarke,  furrier  and  hatter. 

Mr.  H.  Denton  has  opened  at  Homing's  Mills  with  a 
stock  of  dry  goods,  groceries,   and  boots  and  shoes. 

John  &  .las.  H.  Kerr,  Wingham,  have  dissolved 
partnership,  the  latter  retiring  and  going  to  the  west. 

E.  J.  Malone,  clothier,  Strathroy  and  Tillsonburg, 
purchased  the  stock  of  the  late  James  P.  Boles,  Inger- 
soll. 

Ernest  Plummer,  late  of  Toronto,  will  go  into  busi- 
ness in  Brantford.  He  will  carry  furs  and  men's  cloth 
ing. 

J.  A.  Scott,  who  for  the  past  few  years  has  con- 
ducted a  tailoring  business  in  Preston,  is  removing  to 
Gait. 

T.  S.  LorVb,  dry  goods  merchant,  7*74  Queen  east, 
Toronto,  has  opened  a  branch  at  "2006  Queen  east  (Kevv 
Beach) . 

Allcock,  Laight  &  Westwood  have  been  appointed 
sole  agents  in  Toronto  for  the  "Dontear"  hose  sup- 
porter. 

C.  A.  Leger  has  bought  out  the  tailoring  business  in 
Scotstown  till  recently  owned  by  Clement  Bros.,  of 
Cookshire. 

Jamieson  Bros.,  of  Picton,  have  sold  their  dry  goods 
business  to  Cayley  &  Tanner,  of  Orillia,  and  the  latter 
are  in  possession. 

E.  R.  Reiner,  of  Berlin,  has  disposed  of  the  tailoring 
business  established  by  his  father,  and  conducted  by  him 
for  thirty  years. 

R.  E.  G.  Burroughs  and  A.  P.  Morrissette  have 
bought  out  the  tailoring  business  at  New  Liskeard  of 
E.  A.  W.   Whitworth. 

Joseph  Dearon,  of  the  firm  of  John  Dearon  &  Co., 
Manchester,  was  in  Toronto  for  a  few  days  during  the 
last  week  in   September. 

C.  L.  Poustie,  salesman  with  Youell  &  Wrong,  St. 
Thomas,  has  accepted  a  position  as  manager  of  a  dry 
goods  store  at  Owen  Sound. 

Samuel  Lowe,  Lead  clerk  in  the  dry  goods  store  of 
Steacy  &  Steacy,  Kingston,  was  drowned  recently.  He 
leaves  a  wife  and  family  of  six  children. 

H.  A.  McDonald  has  sold  out  his  tailoring  business 
at  Black ville  to  Edward  McPhail,  and  has  purchased  a 
business  of  the  same  nature  in  Hamilton. 

Siebert  &  Co.  have  decided  to  leave  Plattsville  in  a 
few  months,  and  are  advertising  their  stock  of  dry  goods, 
ready-to-wear  clothing,   millinery,   etc.,   for  sale. 

Wood's  dry  goods  and  millinery  business,  Orillia,  has 
been  re-organized,  and  will  hereafter  be  conducted  by  a 
joint  stock  company,  known  as  E.  A.  Wood,  Limited. 

A  permit  has  been  granted  by  the  city  architect  of 
Toronto  to  the  Cleveland  White  Goods  Co.  to  erect  a 
four-storey  brick  warehouse  on  Albert  street,  to  cost 
$25,000. 

Penmans    Limited,   is  the  name  of  the  company  that 


has  been  formed  with  authorized  capital  of  four  million 
dollars,  to  take  over  the  business  of  the  Penman  Mfg. 
Co.,  Limited. 

John  Munro,  traveler  for  the  D.  McCall  Co.,  To- 
ronto, will  shortly  retire  from  the  road  to  enter  pri  - 
vate  business,  having  purchased  a  retail  store  on  College 
street,    Toronto. 

Alexander  Nichols,  for  some  time  connected  with  the 
firm  of  A.  Bradshaw  &  Son,  died  at  the  General  Hos- 
pital, Toronto,  on  September  25,  of  pneumonia.  He  was 
70  years  of  age. 

R.  J.  Young  &  Co.,  clothing  and  men's  furnishings, 
London,  have  opened  a  store  in  Woodstock,  in  the  stand 
formerly  occupied  by  Trotter  &  Callan.  The  premises 
have  been  remodelled. 

T.  R.  Buckboro,  who  formerly  conducted  a  general 
store  at  Staffordville,  and  also  was  in  business  at  Lang- 
ton  for  four  years,  has  purchased  the  boot  and  shoe 
stock  of  J.  W.   Hilborn,   Tillsonburg. 

Hamilton  &  Long  have  opened  a  clothing  and  men's 
furnishing  store  at  London.  Mr.  Hamilton  was  for  26 
years  a  cutter  for  R.  J.  Young  &  Co.,  London.  Mr. 
Long  was  with  that  firm  for  six  years,  and  also  was  on 
the  road  for  E.   &  S.  Currie,  Toronto. 

A.  Yeo  &  Son,  who  until  a  few  weeks  ago  conducted 
a  clothing  business  in  Woodstock,  at  which  time  they 
disposed  of  their  stock  to  Fullerton  &  Graves,  have 
leased  a  store  building  in  Meaford.  They  will  carry 
men's  and  boys'  clothing,  men's  furnishings,  boots  and 
shoes. 

S.  Ersham,  who  has  been  manager  of  the  mantle  de- 
partment, first  for  the  John  Northvvay  Co.,  Toronto,  and 
latterly  the  Green-Swift  Co.,  of  London,  went  to  Hamil- 
ton to  enter  business  for  himself.  Before  leaving  the 
Green-Swift  Co.'s  factory  he  was  presented  by  the  em- 
ployes with  a  handsome  gold  locket. 

The  Harley-Kay  Knitting  Machine  Co.,  Limited,  is  a 
new  industry  locating  in  Georgetown,  for  the  manufac- 
ture of  knitting  machinery  of  all  kinds.  They  have  pur- 
chased a  site  and  buildings  and  will  be  in  operation  in 
course  of; a  month  or  two.  The  company  are  strongly 
capitalized  by  American  and  Canadian  capitalists. 

Harry  Blade,  traveler  for  the  C.  B.  C.  Corset  Co., 
has  entered  the  ranks  of  the  benedicts.  Mrs.  Blade  was 
formerly  Mrs.  Tucker,  wife  of  the  late  J.  A.  Tucker,  one 
of  the  best  known  of  the  young  Canadian  journalists, 
whose  clever  writings  appeared  in  Toronto  Saturday 
Night  under  the  pseudonym  of  'Lance."  Mr.  and  Mrs. 
Blade  have  taken  up  their  residence  in  Smith's  Falls. 

QUEBEC. 

Jas.  Macnab,  of  Tooke  Bros.,  Montreal,  has  returned 
from  the  Old   Country. 

Philip  H.  Ryan,  formerly  a  salesman  with  the  S. 
Carsley  Co.,  Scroggie's  and  other  Montreal  firms,  is  dead. 

L.  A.  Moisan,  of  the  Victor  Manufacturing  Co.,  Que- 
bec,  went  to  Winnipeg  in  the  interests  of  his  business. 

Haycock  &  Dudgeon,  at  one  time  one  of  the  largest 
dry  goods  houses  in  Montreal,  have  gone  out  of  business. 

G.  A.  Harris,  laces  and  fancy  goods  buyer  for  Brophy- 
Cains,  Limited,  Montreal,  has  returned  from  a  trip  to 
Europe. 

W.  A.  Roberts,  buyer  of  waists  and  underskirts,  the 
Robert  Simpson  Co.,  Toronto,  was  holidaying  in  Mont- 
real last  month. 

Mr.  Robinson,  of  the  staple  department,  Brophf- 
Cains,  Limited,  Montreal,  has  returned  from  a  fishing 
trip  up  the  Rideau. 
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1 1.  L.  Shaw,  of  Grreenshtelds  Limited,  Montreal,  is 
hack  from  a  trip  to  England,  France,  Switzerland,  and 
other  European  countries. 

M.  Markus,  of  the  Standard  Umbrella  Company, 
Montreal,  has  returned  from  a  very  successful  business 
trip   to   the   Maritime   Provinces. 

A.  W.  Cochrane,  sales  manager  of  the  Montreal  Cot- 
ton Co.,  took  a  trip  from  Winnipeg  to  the  coast  last 
month   with    the    company's    Winnipeg    representative. 

At  a  meeting  of  the  Retail  Merchants'  Association,  of 
Quebec  City,  a  request  was  received  from  the  clerks'  asso- 
ciation <  regarding  early  closing.    It  is  being  considered. 

John  Maitland  and  E.  Robitaille  will  show  this 
month  in  the  provinces  of  Ontario  and  Quebec,  respective- 
ly, the  sorting  fur  range  of  M.  Silver  &  Co.,  Montreal. 

Richard  Smeall  is  the  new  Province  of  Quebec  repre- 
sentative for  the  Menzie  Wall  Paper  Co.,  Toronto.  Mr. 
Smeall  had  an  extensive  experience  in  this  line  a  few 
years  ago  with   the  Watson-Foster   Co. 

With  liabilities  amounting  to  $25,11(1(1,  Arthur  Thomas 
Short  has  assigned.  He  was  a  dealer  in  Oriental  goods 
in  Mont  real  under  the  style  of  Short  *  Co.  The  assets 
consist    of   stock    in   trade,    fixtures    and   hook   debts. 

The  late  Alfred  Conn  went  to  Montreal  from  Ham- 
burg, Germain,  about  twenty-five  years  ago  and  entered 
the  firm  of  Boulter,  Waugh  &  Co.,  furriers,  with  whom  he 
remained  to  the  end  of  his  life  as  secretary-treasurer. 

James  Haley,  the  genial  representative  of  Law, 
Russell  <k  Co.,  Bradford,  England,  is  at  present  in  Canada 
on  his  semi-annual  visit  to  the  trade.  Mr.  Haley  reports 
a  bright  outlook  for  his  firm  "upon  this  side  of  the  water. 

In  the  Court  of  Special  Sessions  in  Montreal  recent- 
ly, two  young  men,  Arthur  Leroux  and  Ilonore  Savard, 
were  sentenced  to  five  years  apiece  in  penitentiary  on  a 
charge  of  stealing  clothing  from  the  Campbell  Clothing 
Company. 

A.  H.  McDowell,  manufacturers'  agent,  made  a  Hying 
trip  through  the  New  England  States  last  month,  and 
brings  back  as  one  K>f  the  tangible  results  the  control  foi 
Canada  of  the  "Rubdry"  bath  towels,  manufactured  by 
the  Wachusett  Mills,  Worcester,  Mass. 

Louis  Berger  and  R.  L.  Schuloff,  of  the  New  York 
Skirt  Company,  which  failed  a  few  months  ago,  are  on 
trial  in  Montreal,  charged  with  having  conspired  to  de- 
fraud their  creditors  out  of  $60,000.  There  is  considerable 
interest  displayed  in  the  case  in  Montreal. 

EmiLLettav,  of  Ladies'  Wear,  Toronto,  has  opened  up 
a  Montreal  branch  at  16  McGill  College  avenue.  Mr. 
Lettav  has  had  an  extensive  experience  with  the  firm, 
both  in  Toronto  and  as  their  Eastern  Townships  repre- 
sentative. He  expects  their  office  will  enable  them  to 
give  closer   attention   to  Montreal  business. 

Robert  S.  Fraser,  43  St.  Sacrament  street,  Mont- 
real, a  dealer  in  woolens,  has  gone  into  liquidation  on  the 
demand  of  the  Extract  Wool  &  Merino  Company,  of  Dews- 
bury,  England.  Their  claim  amounts  to  $2,450.  The  other 
principal  creditors  are  :  Bank  of  Ottawa,  $16,500  ;  James 
Shearer,  $1,082  ;  Sussman  &  Cohen,  Kingston,  $753  ; 
J.  Miller  &  Co.,  Cornwall,  $750;  and  L.  N.\  Tetlow, 
$22,000. 

A  suit  for  $5,000  and  an  injunction  to  prevent  A.  S. 
Campbell  doing  business  as  A.  S.  Campbell  &  Co.  and 
manufacturing  clothing  under  the  trade  mark  "Campbell 
Clad,"  has  been  entered  by  Blair  &  Laverty,  advocates, 
Montreal,  acting  for  the  Campbell  Manufacturing  Com- 
pany. The  plaintiff  claims  that  it  bought  from  A.  S. 
Campbell  the  good  will  of  his  manufacturing  business  and 
his  trade  mark,  "Campbell  Clothing,"  and  that  he  is  in- 
fringing his  agreement  by  organizing  a  new  company  and 
making  clothing  under   the  mark   "Campbell  Clad." 


MARITIME  PROVINCES. 

Mrs.  Meldrum,  of  Indian  Head,  Sask.,  has  sold  her 
millinery  business   to  Miss  Murdock. 

Albert  J.  Gorham,  buyer  for  the  Peter  McSweeney 
Company,  Limited,  Moncton,  N.B.,  is  missing,  and  it  is 
feared  he  has  lost  his  life. 

Charles  McGinn,  of  Moncton,  N.B.,  has  sold  his  men's 
furnishing  stock  to  P.  Belliveau.  Mr.  McGinn  will  go 
west  and  open  up  a  similar  business. 

Miss  Lucinda  Shaw,  formerly  of  Sinclair  &  Stewart, 
Summerside,  P.E.I.,  has  gone  to  Boston  as  head  lady  in 
the  millinery  establishment  of  Madame    Richards. 

Frank  J.  Riley,  for  the  past  twenty  years  with  H. 
Shorey  &  Co.,  Montreal,  as  traveler  in  Prince  Edward 
Island,  will  cover  the  same  ground  for  John  W.  Peck  & 
Co.,   Montreal,   wholesale  clothiers. 

James  Paton,  mayor  of  Charlottetown,  P.E.I.,  and 
proprietor  of  the  leading  dry  goods  store  in  that  centre, 
was  a  visitor  in  Montreal  trade  circles  last  month,  and 
paid  the  Montreal  office  of  The  Review  a  friendly  call. 

The  dry  goods  business  conducled  at  Sydney,  C.B., 
during  the  past  several  years  by  A.  F.  McCulIough  &  Co., 
of  New  Glasgow,  has  been  purchased  by  E.  1).  McMullen, 
of  Truro.  The  business  will  hereafter  be  known  by  the 
linn  name  of  E.   D.   McMullen. 

George  Way,  for  the  past  four  years  and  a  half  fore- 
man of  the  weaving  and  dressing  department  of  the 
Humphrey  Woolen  Mills,  Moncton,  N.B.,  went  to  Am- 
herst, N.S.,  where  he  accepted  a  similar  position  with 
the  Hewson  Woolen  Mills.  Before  his  departure  a  delega- 
tion of  fellow  employes  presented  him  with  an  address, 
accompanied  by  a  handsome  gold  chain  and  charm. 


WEST. 

Mr.  MacKeadie,  Greenshields  &  Co.,  Vancouver,  is 
home  from  Europe. 

It  is  reported  that  a  department  store  is  shortly  to 
be  erected  in  Vancouver,   B.C. 

Messrs.  MacKay  and  MacP^wan,  of  Greenshields  West- 
ern Limited,  Winnipeg,  have  returned  from  a  buying  trip 
to  Europe. 

David  Spencer,  Jr.,  Victoria,  B.C.,  has  returned  from 
a  purchasing  trip  to  Europe  and  eastern  America  for  the 
firm  of  D.  Spencer,  Limited,  Victoria,  Vancouver  and 
Nanaimo. 

A.  J.  Orr,  who  left  Brantford  for  the  west  some  three 
years  ago,  is  now  in  business  in  Strathcona,  Alta.,  a 
partner  in  the  firm  of  Orr  &  Cook,  handling  dry  goods 
and  groceries. 

Harold  Pearse  Field,  traveler  for  Greenshields  West- 
ern, of  Winnipeg,  died  very  suddenly  at  Regina  hospital, 
after  a  five  days  illness  from  a  severe  attack  of  typhoid 
■  ever.  Mr.  Field  was  the  only  son  of  John  Pearse  Field, 
of  Cobourg,  senior  member  of  field  &  Bro.,  dry  goods. 

Tenders  for  the  warehouse  of  the  W.  R.  Brock  Co., 
Limited,  at  Calgary,  have  been  called  for.  The  building 
will  be  four  storeys  high,  of  stone  and  brick,  50  by  130 
feet,  and  the  interior  will  be  of  heavy  steel  structure 
throughout.  The  heating  will  be  steam  and  the  latest, 
sprinkling  system  will  be  installed  on  each  floor. 

T.  B.  Schofield,  of  Manchester,  England,  was  at  a 
Winnipeg  hotel  recently.,  He  is  on  a  tour  of  America. 
Having  gone  through  Western  Canada,  including  British 
Columbia,  he  now  intends  to  proceed  southwards,  and 
will  visit  the  principal  cities  in  the  eastern  States.  Mr. 
Schofield  is  of  the  firm  of  Broadbent  &  Son,  cotton  spin- 
ners, Manchester. 
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REVILLON  BROS.,  Limited 


Our  Values  are  HigKly  Appreciated 

The  large   orders   that  our  travellers  are    daily  sending 
us   prove  the   above   statement. 


Buyers   who   have  seen    our  goods   have   taken    advan- 
tage of  our  excellent  knowledge  of  European  markets. 


In   fact,  every  article   merits  inspection,   either  for  finish, 
pattern    or  color   harmony. 


The  latest  novelties  such  as  laces,  embroideries,  scarfs, 
collars,  silks,  voilettes,  chiffons,  plumes,  boas,  ribbons, 
etc.,  etc.,  are  of  the  latest  and  most  refined  styles. 


We   feel   gratified   with   the    kind    reception    accorded    our    travellers 
by  the   important   Canadian   firms    they   have    thus   far   visited. 


FXVILLON  BROS.,  Limited 

134-136  McGILL  STREET,  MONTREAL 

PARIS  LONDON  NEW  YORK  LE1PZIC  SHANGHAI  EDflONTON 

MOSCOW  NIJNY  NICOLAEIV  RHABAROSK  BOKHARA  PRINCE  ALBERT 
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BUSINESS      NOTES 


Ontario. 

.Jos.   Millar,   tailor,   Toronto;   assigned. 

Geo.   S.  Buell,  general  store,   Lyn;  deceased. 

W.   S.   Bigelovv,   millinery,   Wales;    burned  out. 

The  Crown  Hat  Co.,   Gait;  obtained  charter. 

Aust    &   Quale,    millinery,    London;    dissolved. 

J.  'F.  Kirby,  general  store,  Drayton;  assigned. 

Mary  K.   Totton,  dry  goods,  Toronto;   assigned. 

Fred.   Warren,  general  store,   Wales;  burned  out. 

W.  P.  Forshee,  general  store,  Dresden;   assigned. 

M.   S.   Moon,   wall  paper,   Port  Arthur;   deceased. 

W.    L.    Brown,   general   store,    Haileybury;    assigned. 

E.   H.  Puttan,  general  store,   Tupperville;   sold  out. 

T.  Fox,  clothing,  Petrolia;  removed  stock  to  London. 

W.    L.    Galbraith,    clothing,    etc.,    Seaforth;    assigned. 

Mrs.    M.    Clements,    millinery.,    Almonte;    burned   out. 

T.  F.  Robinson,  general  store,  West  Lome;   sold  out. 

Geo.  E.  Field,  general  store,  Napier;  sold  to  J.  .7. 
Ross. 

H.  H.  Cole,  general  store,  Almonte;  burned  out,  in- 
sured. 

W.  W.  West,  general  store,  Almonte;  burned  out,  in- 
sured. 

Strong- &  Bauphinais,  general  store,  Belle  Piver;  dis- 
solved. 

Herbert  Robinson,  general  merchant,  Postville;  as- 
signed. 

Ash  &  Scott,  dry  goods,  Sarnia;  succeeded  by  Smith 
&  Ash. 

Samuel  Pierce,  general  store,  Sturgeon  Falls;  as- 
signed. 

P.  P.  Fawcett,  tailor,  Toronto;  succeeded  by  D. 
Gamble. 

John  Tunstead,  manufacturer  hats,  Hamilton,  de- 
ceased. 

E.  A.  W.  Whitworth,  merchant  tailor,  New  Liskeard; 
assigned. 

Whitney  Bros.,  general  store,  Essex;  sold  to  Laing 
&  Moore. 


MacQuaine  &  Thompson,  clothing,  men's  furnishings, 
boots  and  shoes,  Sault  Ste.  Marie;  offering  to  com- 
promise. 

M.  S.  L.  Homuth,  men's  furnishings,  boots,  shoes 
and  clothing,  Wingham;  advertising  merchant  tailoring 
and  men's  furnishing  business  for  sale. 

Quebec. 

The  Montreal  Dress  Stay   Co.  ;     dissolved. 
D.   Gaudet,   general  store,   Quebec  ;   assigned. 
A.    Amyot,    mantles,   Montreal  ;    asking   extension. 
J.  Ouelette,  general  store,  Papineauville  ;   assigned. 
Mrs.    C.   McCagg,   millinery,   Shawville  ;   burnt   out. 
J.    E.    Rioux,  general   store,   St.    Arsene  ;   assigned. 
Crescent  Hat   Works,   Montreal  ;   burnt  out,   insured. 
A.  Vipond  &  Co.,  general  store,  Hudson  ;   dissolved. 
W.    H.    Lucas,    general   store,    Shawville  ;   burnt   out. 
Nap.  Charette,  general  store,   St.    Jovite  ;     deceased. 
Mrs.   A.   Veronneau,   fancy  goods,   Montreal  ;   assigned. 
Moise  Brassard,  dry  goods,  St.   Chrysostome  ;   deceas- 


ed. 


Louis   Perreault,   general   store,   Saint    Auges  ;     assets 


sold. 


The   Elite    Costume   Co.,    Limited,    Montreal  ;      assets 


sold. 

Short  &  Co.,  Japanese  goods,  Montreal  ;  assignment 
filed. 

Mrs.  A.  E.  Veronneau,  fancy  goods,  Montreal  ;  assets 
sold. 

Wm.  Vincent,  tailor,  Quebec  ;  assets  sold  on  Septem- 
ber 26. 

Lucien  Levesque,  general  store,  Lake  Megantic  ;  as- 
signed. 

J.  H.  Blumentbal  Sons  Co.,  clothing,  Montreal  ;  dis- 
solved. 

Montreal  Wool  &'  Waste  Company,  Limited  ;  incor- 
porated. 

Dolphis  Chabot,  hats,  Montreal  ;     Dolphis  Chabot  reg- 


The   Misses    Cairns,      fancy      goods,    Almonte;    burned       tstered. 


out,    insured. 


Haycock    &     Dudgeon,    dry   goods,   Montreal  ;     out     of 


W.  H.  Belton   &  Co.,  general  store.   Almonte,   burned       business. 


>ut;   insured. 


Charles   Godmer,   dry   goods,   etc.,    St.    .Jerome,    Que.  ; 


Thebodeau    &    Co.,    dry    goods,    Chatham;    sold    to    H.       deceased. 


W.   Ball  &-Co. 


L.    Hushon    &    Co.,    wholesale     dry    goods,    Montreal 


J.    &   J.   H.    Kerr,   general   store,    Wingham;    dissolved       dissolved. 


on  October  1. 

.J.   H.  F.  Tiimmins,  men's  furnishings,   Almonte;  burn- 
ed out,   insured. 

C.    O.    Gardner,    general    stoic,    Thamesville;    removed 
to  West  Lome. 

M.    II.    Denton,      general     stoic,    Camilla;    advertising 
business  for  sale. 

C.    D.    McLeod,    merchant    tailor,    Hamilton;    sold    to 
II.    A.    McDonald. 

G.   F.  McDonald,   general  store,    Eugenia;   advertising 
business  for   sale. 

W.    E.    Seed,   merchant    tailor,  <  Ottawa;    succeeded  by 
Seed,  Irvine  &  Seed. 

James    Thompson,    general    store,    Douglas;    succeeded 
by   Joseph   Phillips. 

Estate   of  D.    L.    Chauvin,     general     store,   Comber  , 
stock  sold.  Sept.  13. 

."  Agnes  "W.  Brown,  millinery  and  fancy  goods,  Drumbo; 
removed  to   Toronto. 

Forrest    &    Co.,    millinery,    boots,      shoes,      etc.,    To- 
ronto;  sold  to  Forbes  &  Munro. 

*     Mrirleriha'uer     &     Guesche,    Commission    woolens,    etc., 
Qttawa;;.  A^pMj  •fyTollenhauer  deceased. 


The  Northern  Fur  Co.,  Montreal  ;  Malcolm  Vineberg 
registered. 

H.  L.  Miron,  tailor,  Montreal  ;  Mrs.  Joseph  Miron 
registered. 

0.  Lanctot  &)  Frere,  merchant  tailors,  Montreal  ; 
dissolved. 

Nils  Leonard,  dry  goods,  Montreal  ;  filed  consent  of 
assignment. 

Ideal  Window  Shade  Manufacturing  Co.,  Montreal  ; 
assets  sold. 

Alfred  Robichaud,  general  store,  Salmon  Lake  ;  cura- 
tor appointed. 

Robert  S.  Eraser,  wools  and  mill  supplies,  Mont- 
real ;   assigned. 

Mrs.  D.  Birn,  dry  goods,  etc.,  Montreal  ;  Mrs.  Wm. 
Birn  registered. 

N.  Leonard,  dry  goods,  etc.,  Montreal  ;  consent  of 
assignment  filed. 

Reeves  &  Co.,  tailors,  etc.,  Montreal  ;  Mrs.  Wm. 
Reeves  registered. 

Mrs.  A.  E.  Verounlau,  fancy  goods,  Montreal  ;  offer- 
ing compromise.    '  '  \ 
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Star  Cap  Manufacturing  Co.,  Montreal  ;  consent  of 
assignment   filed. 

Fortin  &  Frere,  dry  goods,  Montreal  ;  succeeded  by 
A.   B.   Durocher. 

Pare  &  Ste.  Marie,  manufacturers  batting,  Aloe's 
River  ;    dissolved. 

I).  Gaudet,  general  store,  St.  Jacques  (Montcalm), 
Que.  ;  assets  sold. 

N.  W.  Thomas  &  Co.,  dry  goods,  Coaticook  ;  offering 
business  for  sale. 

The  Canadian  Knitting  Manufacturing  Co.,  Levis  and 
(Quebec  ;  registered. 

A.  Carbonneau  &  Co.,  dry  goods,  St.  Alexis  des 
Monts  ;  assets  sold. 

O.  Brochu  &  Cie.,  general  store,  Beauceville  ;  assets 
sold  September  13. 

Ferdinand  Villennue,  general  store,  St.  Paulin  ;  de- 
mand  of  assignment. 

Crown  &  Simmerman,  manufacturers  hats  and  caps, 
Montreal  ;  dissolved. 

M.  Vineberg  &  Co.,  traders,  Montreal  ;  Mrs.  Max 
Vineberg  registered. 

A.  D.  Archambault,  merchant  tailor,  Montreal  ;  de- 
mand of  assignment. 

J.  D.  Racette  &'  Co.,  merchant  tailors,  Montreal  ;  J. 
D.   Racette  registered. 

E.  Lee  &'  Co.,  general  store,  Montreal  ;  Mrs.  Ralph 
10.   Iremonger  registered. 

Dion  &  Cardinal,  tailors,  St.  Paul  ;  Joseph  Dion  and 
Alfred  Cardinal  registered. 

Clement  &  Frere,  merchant  tailors,  Lake  Megantic  ; 
Arthur  Clement  registered. 

Montmorency  Mattress  Manufacturing  Co.,  Montreal  ; 
Philemon  Morency  registered. 

The  Fraser  Cap  Co.,  manufacturers,  Montreal  ;  stock 
damaged  by  fire,   fully   insured. 

M.  Carsley,  general  store,  St.  Scholastique  ;  com- 
promised at  50c.  on  the  dollars. 

Tourangeau  &  Desloges,   men's  furnishings,  Montreal  ; 


Horace   D.    Desloges   registered. 

Joseph     Couture,     "men's    furnishings,   fruits,    etc.,"       ceed^  b*  °-  Baker  &l  Sons. 
Montreal  ;  sold  to  J.  E.  Monty. 


Arthur  Hammond,  general  store,  Spring  Hill  ;  as- 
signed. 

Jean  L.  Craig,  millinery,  Elgin,  Man.  ;  sold  to  Miss 
Gilpin. 

R.  H.  Struthers,  genera!  store,  Bassano  ;  sold  to  F. 
11.    Berry. 

A.  M.  Campbell,  general  store,  Lacombe,  Alta.  ; 
burnt  out. 

L.  Rosenthal,  general  store,  Morden,  Man.  ;  sold  to 
X.   Korman. 

D.  A.  Scott,  general  store,  Souris,  Man.  ;  sold  to  W. 
C.  McShane. 

Exshaw  Trading  Co.,  Limited,  general  store,  Exshaw; 
incorporated. 

G.  W.  Stockton,  Limited,  general  store,   Carlyle,  Sask., 
incorporated.  . 

Foulston"  Bros.,  general  store,  Birnie  ;  removed  to 
Hiestler,   Sask. 

Biglow  Bros.,  general  store,  Margo  ;  succeeded  by 
Barth  &   Culp. 

T.  N.  Peter,  general  store,  Basvvood,  Man.  ;  sold  to 
Payne  &  Myrick. 

F.  D.  Barclay,  general  store,  Wawanesa,  Man.  ;  sold 
to   R.   F.    Beamish. 

McCrae  &  Whicher,  general  store,  Kisby  ;  succeeded  by 
McCrae  &)  Garvie. 

Arthur  Hammond,  general  store,  Springhill  ;  stock- 
advertised  for  sale. 

Betker  &  Wyld,  general  store,  Lemberg  ;  succeeded  by 
Krienke  &i  Thompson. 

E.  Briggs,  general  store,  Gainsboro,  Sask.  ;  succeeded 
by  Haines  So  Gleiser. 

The  Carrot  River  Trading  Co.,  Limited,  general  store, 
Tisdale  ;    incorporated. 

C.  A.  Leeder  Co.,  general  store,  Battleford,  Sask.  ; 
sold  to  C.  R.   Webb. 

Fred  Campbell,  general  store,  Lacombe,  Alta.  ;  re- 
tiring from  business  here. 

Oren   Baker,    general   store,    Vermillion,    Sask.  ;     suc- 


M.    Quesnelle,    general    store,    Wauchope,    Sask.  ;     sold 


A.  N.  Drouin,  general  store,  L'Annonciation  ;   real  es-      general  stock  to  A.  Bernuy. 


tate  advertised   to  be   sold  October   4. 


Coulter    66   McTavish,     general    store,    Teulon,    Man.  ; 


Boland  &>  Irwin,  general  store,  Low  ;    dissolved,  part-  selling  to  Levins  &  Walton, 
nership  business  continued  by  W.  R.  Irwin.  A.  G.  Walker  &  Co.,  general  store,  Oak  River,  Man.  ; 

L.     Hirshon     &     Co.,     importers    and    manufacturers'  succeeded  by   Crerar  &  McTavish. 
agents,   Montreal  ;   Sidney  Harris  registered.  Thos.  Thirsk  &  Son,  general  merchants,  Ferry  Point; 

The  London   Hat  Manufacturing   Co.,    Montreal  ;    Jos-  succeeded  by  Campbell  &  Pennington, 
eph  Crown  and  Tobias  Simmerman  registered. 


J.  H.  Blumenthal's  Sons,  Limited,  clothing,  Mont- 
real ;    Israel    Blumenthal,    president,    registered. 

Montreal  Accordeon  Plaiting  Skirt  Co.,  Montreal  ; 
Harry  Tannenbaum  and  Maurice  Klein  registered. 

Crown  Pants  &  Overall  Co.,  manufacturers,  Montreal; 
Moses   Kittenberg   and  Michael   Margolick   registered. 

J.  H.  Waldman  &  Co.,  manufacturers  ladies'  gar- 
ments, Montreal,  dissolved  ;  Joseph  H.  Waldman  regis- 
tered. 

Pierre  Dube,  grocer  and  dry  goods,  Quebec  ;  deceased. 

Louis  Perreault,  general  store,  St.  Agnes  ;  assets  sold 
September  5. 

Manitoba  and  the  West. 


British    Columbia. 

Laviolette  &  Logg,  tailors,  Vancouver,  B.C.  ;  dis- 
solved. 

D.  D.  Munro,  men's  furnishings,  Grand  Forks,  B.C.  ; 
succeeded  by  Munro  &  Stevens. 

Marshall  Smith,  general  store,  Ladner,  B.C.  ;  suc- 
ceeded by  Marshall  Smith  &  Co.,  Limited. 

Hain  &'  Co.,  general  store,  Midway,  B.C.  ;  insurance 
assigned  for  pro  rata  distribution  to  creditors. 

N.  L.  Mclnnes  &  Co.,  general  store,  Grand  Forks, 
B.C.  ;   succeeded  by   N.   L.   Mclnnes  &   Co.,    Limited. 

Maritime  Provinces. 


Adilman  Bros.,  clothing,  Winnipeg  ;   dissolved. 
C.   Becker,   tailor,   Calgary,  Alta.  ;   discontinued. 
Orlo  Urich,  general  store,   Bentley,  Alta.  ;   sold  out. 


F.   &  J.   Robichaud,   general  store,   Shippegan,   N.B.  ; 
assigned. 

Nova   Scotia   Woolen   Mills,    Limited,    Eureka,     N.S.  ; 
James  Morrison,    tailor,   Macgregor,   Man.;   sold  out.       advertising  business  for  sale. 
Otto   Jesse,   general   store,    Curt   Lake,    Sask.  ;     burnt  Goodwin     &!    Finley,     general     store,    Point    de    Bute, 

out.  N.B.  ,  dissolved,   Finley  continues. 
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Business  Management* 

By   HOWARD   K.    "WELLINGTON. 


The  EigHtH  in  a  Series  of  Ar- 
ticles on  a  Subject  of  Interest 
to  Every  rVetailer. 


HAYING  all  the  transactions  now  recorded  in  closing 
the  books,  we  will  proceed  to  take  off  a  trial  bal- 
ance and  open  a  trading  account,  to  ascertain  the 
profits  for  the  period. 

It  is  not  at  all  probable  that  a  small  retailer     will 
devote  the  time  necessary  each  month  to  take  off  a  trial 


or  memos  with  the  goods  when  delivered,  and  statements 
on  the  first  of  each  month,  who  collects  his  accounts 
first.  It  will  be  noticed  in  the  trial  balance  for  the  end 
of  the  period  that  the  proprietor's  account  stands  the 
same  as  at  the  start,  although  a  period  of  business  tran- 
sactions has  been  entered  through  the  books.  In  this 
connection   it   might  be  explained     that     as  soon  as  the 
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balance,  but  this  should  be  done  at  least  once  in  three 
months.  Customers  should  ceceive  monthly  accounts  in 
order  that  any  existing  differences  may  be  adjusted  be- 
fore the  transaction  has  been  so  old  that  neither  party 
recollects  the  circumstances,  and,  besides,  collections 
will  be  looked  after  to  much  better  advantage.  It  is  the 
dealer  who  is  regular  with  his  accounts,  sending  invoices 


profit  for  the  period  has  been  ascertained  from  the  trad- 
ing and  profit  and  loss  account,  the  net  amount  is  credit- 
ed to  the  proprietor's  account,  which  shows  the  addition- 
al capital  investment  in  the  business,  less  any  with- 
drawals as  ascertained  from  his  personal  account,  which 
account  may  be  transferred  at  the  end  of  each  period  to 
the  debit  of  the  proprietor's  account. 
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Manufacturers  and  Shippers 

ST.     PAULS    CHURCHYARD 

LONDON,  ENGLAND 

Telegrams— "CHURCHYARD  LONDON"— A.  B.  C. Code 
Telephones— Nos.  152  and  163  G.P.O.  Central 


?2L'-Ul  %T''zf-  ~i-—-  ** 


*St*r 


WAREHOUSES 

'J     69  to  74  St.    Paul's    Churohy'd 
,-  43  to  SO    Paternoster  Row 

1  to  8  London  House  Yard 

MANUFACTORIES: 
Warwick  Lane  &  Paternoster  Bldgs. 


Represented  by  Mr.  A.  W.  Cliffe,  central  quarters  Windsor  Hotel,  Montreal,  from 
March  31st  to  June  20th  and  from  October  1st  to  December  10th.  Our  reprentative  carries 
a  fine  Range  of  Samples  in  Ribbons,  Allovers,  Laces,  Nets,  Chiffons,  British  and  Foreign 
Dress  Goods,  Printed  Cotton  Dresses,  Silks,  Velvets,  Millinery  and  Millinery  Materials, 
Flowers,  Feathers,  Straw  and  Felt  Hats. 

H  W  I  rn.  THE  HOUSE  ■  NOVELTIES 


DRY     GOODS    R  EVI  EW 


AN  EXTRAORDINARY  PLAN 

Ontario    Store     Holds     Sale     on 
Fourth  Floor  Which  Has  Quadrupled 
Business    for    Day.  —  Two-thirds    of 
Increase  in  Regular  Departments. 

A  BARGAIN  sale  on  the  fourth  floor  of  a  store  in 
one  of  the  smaller  cities  of  Ontario  !  We  venture 
to  say  that  the  average  merchant  who  had  never 
seen  such  a  plan  operated  successfully  would  regard  it 
somewhat  as  a  hopeless  task.  Further,  some  authorities 
on  retailing  methods  have  advised  very  strongly  against 
its  being  attempted,  for  the  simple  reason  that  they 
didn't  believe  a  crowd  would  go  so  far  up  after  the 
"snaps"  that  might  be  advertised.  In  spite  of  abundant 
counsel  in  opposition  to  his  ideas,  one  merchant  has  held 
a  number  of  such  sales,  and  their  success  has  greatly 
surpassed  his  brightest  expectations. 

This  merchant  followed  for  a  number  of  years  many 
of  the  stereotyped  plans  for  conducting  special  sales.  He 
would  announce  a  cut  price  on  certain  articles  in  certain 
lines  of  goods,  and  sell  them  from  the  departments  to 
which  they  belonged. 

Inception  of  the  Idea. 

One  day  he  was  clearing  out  some  hosiery,  regular 
price  50  cents  per  pair,  at  three  pairs  for  $1.  A  'lady 
came  into  the  store  with  the  intention  of  purchasing  from 
a  line  that  was  still  marked  at  '50  cents  per  pair.  On 
the  counter  the  bargain  goods 'were  laid  out,  with  a  card 
displaying  prominently  the  reduction  that  had  been  made. 
She  noticed  it,  examined  the  goods,  and  decided  that  she 
might  just  as  well  have  three  pairs  for  the  price  she  was 
about  to  pay  for  two. 

"I  was  standing  close  by  at  the  time  and  observed 
the  transaction,"  said  this  merchant  to  The  Review.  "It 
set  me  thinking  right  away.  Here  was  a  lady  from  whom 
I  would  have  had  no  trouble  in  getting  my  full  profit, 
and  I  was  fool  enough  to  sell  her  something  that  virtual- 
ly took  money  out  of  my  pocket.  Why  ?  Because  when 
she  came  in  to  purchase  the  goods  that  she  had  probably 
been  in  the  habit  of  buying,  I  had  a  lot  of  bargain  stuff 
stuck  right  up  in  front  of  her  eyes,  where  it  could  not 
fail  to  distract  her  attention.  After  all,  I  figured  out, 
that's  what  I  put  it  there  for,  and  I  had  no  good  reason 
to  kick  because  it  had  done  its  work  so  thoroughly 

Bargains  Sepa  ate. 

"One  thing  I  decided  on,  after  a  little  thought,  was 
that  bargains  and  regular-priced  goods  do  not  mix  well 
together.  By  association  with  the  former  the  latter  is 
liable  to  lose  caste  in  the  ayes  of  the  purchaser.  I  had  a 
concrete  example  before  me  of  how. the  thing  worked,  and 
it  was  sufficiently  strong  to  prompt  the  initiation  of  a 
new  departure  in   my  business. 

Fourth  Floor  Department. 

"I  resolved  that  in  future  bargains  would  have  to  be 
kept  to  themselves.  The  only  store  space  that  I  could 
spare  was  the  fourth  floor,  which  was  not  then  utilized 
for  anything  in  particular.  I  consulted  several  authori- 
ties as  to  the  advisability  of  using  it,  and  their  unani- 
mous opinion  was  that  it  would  be  a  mistake.  'You  will 
never  succeed  in  getting  people  interested  in  your  fourth 
floor,'  they  told  me.  'It  would  be  a  much  better  move  if 
you  put   in  a  basement  department,   and   devote  it  alto- 


gether to  clearing  sales.  Ten  people  would  go  to  the 
basement  where  one  would  travel  up  to  the  fourth  floor.' 
"However,  I  followed  my  own  judgment  in  the  end, 
and  fitted  this  section  up  in  a  suitable  way.  I  settled  on 
one  day  a  week  for  cleaning  out  slow  and  dead  stock,  and 
started  in  to  advertise  it.  Right  from  the  start  the  plan 
worked  very  satisfactorily.  I  had  some  good  leaders  for 
each  sale,  and  besides  keeping  my  stock  clean,  I  found 
that  sales  in  the  other  departments  were  assisted  very 
materially. 

Special  Buying  for  Sale. 

"When  I  started  out  my  idea  was  to  conduct  this 
sale  only  on  goods  from  my  own  stock  that  I  wished  to 
get  rid  of.  However,  it  got  to  be  such  a  good  thing  that 
I  saw  greater  possibilities  in  it.  I  began  to  buy  specially 
for  it,  and  have  done  so  for  some  time  now. 

"I  am  on  the  market  once  a  week  at  either  Montreal 
or  Toronto,  and  pick  up  a  stock  for  my  fourth  floor  for 
the  following  week.  It  is  surprising  what  you  can  buy  if 
you  have  the  cash  and  make  a  point  of  being  on  the 
ground  regularly. 

"About  the  first  of  the  week  I  dress  a  window  with 
the  leader  for  that  week,  and  advertise  all  the  features 
of  the  sale  stock  in  a  good-sized  newspaper  space.  Take 
a  look  at  the  goods  now  on  display  and  then  at  the  fig- 
ures I  have  quoted  the  public  on  them." 

The  window  was  filled  with  a  great  variety  of  laces 
at  five  cents  per  yard.  "Ten  thousand  yards  will  be 
offered  on  the  fourth  floor  on  Wednesday,"  the  announce- 
ment stated. 

The  Bargains  Look  Good. 

"See  these,"  continued  the  merchant,  pointing  to 
several  particular  samples  of  the  line.  The  regular  price 
on  them  is  $1  and  $1.25  per  yard  retail.  Is  it  any  won- 
der that  I  can  get  a  crowd  when  such  stuff  is  put  out  at 
5  cents  per  yard  ?" 

It  must,  of  course,  be  remembered  that  this  was  a 
job  line  or  tail-end  that  the  wholesaler  was  willing  to 
part  with  at  a  very  small  figure  in  order  to  turn  it  into 
spot  cash. 

How  Goods  are  Handled. 

"What  do  you  suppose  I  paid  for  the  whole  lot  ?  Well, 
I'll  tell  you.  I  bought  13,000  yards  at  3  cents  per  yard. 
As  you  noticed,  I  advertise  10,000  yards  for  this  sale  at 
5  cents.  That  leaves  me  an  extra  three  thousand.  One 
thousand  of  that  I  have  laid  away  to  be  put  on  at  ten 
cents  per  yard  some  day  soon.  The  remainder  is  picked 
stuff  that  has  gone  into  regular  stock,  and  I  will  get  25 
to  50  cents  for  every  yard  of  it. 

"I  have  purchased,  at  one  time  and  another,  about 
50,000  yards  of  laces  in  this  way.  I  follow  the  same  plan 
in  regard  to  other  lines  of  goods. 

Regular    Lines   Benefit   Most. 

"By  this  method  I  have  increased  the  Wednesday  sales 
to  four  times  what  they  formerly  were.  However,  the 
thing  that  is  likely  to  surprise  you  most  of  all  is  this  : 
TWO-THIRDS    OF    THE     INCREASE     HAS     TAKEN 
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Linen  Lace  Threads 

Knox's  "Gimp"  and  "Falcon" 
Lace  Threads 

On  spools  for  Drawn  Thread  and  Teneriffe  Work. 

Also  Knox's  Crochet  and  Linen  Floss 


FRANK  £>  BRYCE,  Limited 


Toronto 


MONTREAL 


Quebec 


PLACE,  NOT  ON  THE  FOURTH  FLOOR  WHERE  THE 
GREATEST  PRICE  ATTRACTIONS  ARE  OFFERED, 
BUT  DOWNSTAIRS,  IN  OUR  REGULAR  DEPART- 
MENTS, WHERE  WE  GET  FULL  RATES  FOR 
EVERYTHING.  There  you  have  the  point  that  forms 
the  keynote  of  my  efforts  to  put  on  something  good  each 
week.  The  special  sale  pays  well  in  itself,  but  it  is  in 
the  general  activity  which  it  promotes  that  I  find  its 
chief  merit. 

Goods   Sell  Easily. 

"Then,  it  is  wonderful  what  goods  I  can  get.  rid  of 
sometimes  through  this  medium.  For  instance,  I  have 
had  some  dress  goods  that  were  marked  down  to  25 
cents  per  yard  downstairs.  They  would  not  sell,  and  I 
believe  they  could  scarcely  have  been  given  away.  On  the 
fourth  floor  they  were  snapped  up  quick  at  49  cents. 

"The  expense  of  conducting  the  sale  is  very  slight. 
Any  addition  to  the  regular  staff  necessary  I  make  up 
from  the  workroom. 

"The  older  I  get,"  stated  the  merchant  in  conclusion, 
"the  more  importance  I  attach  to  the  problem  of  buy- 
ing." 

ITEMS   OF   INTEREST. 

It  is  estimated  that  inside  of  ten  years  West  Africa 
will  produce  2,000,000  bales  of  cotton. 

F.  B.  Girdlestone,  manager  of  the  Bristol  docks,  will 
be  in  Canada  shortly,   for  the  purpose  of   meeting    com 
mercial  and  other  bodies  in  the  hope  of  facilitating  trade 
between  Bristol  and  the  Dominion. 

Thomas  Ryan  &  Co.,  boot  and  shoe  manufacturers, 
have  purchaser!  two  lots  in  Calgary,  Alta.,  and  will  erect 
a  permanent  branch  of  their  house  in  that  city. 


The  Customs  Department .  announces  that  cotton 
waste,  white  or  colored,  when  machined,  cleaned  or 
adapted  for  use  in  wiping  or  cleaning  machinery,  is  sub- 
ject to  duty  20  per  cent,  ad  valorem. 


New  Banh   Branches 


Bank  of  Hamilton. 

At  Salmon  Arm,  B.C. 

Banque  d'Hochelaga. 

At   St.  Jacques  L'Achigan,  Que. 
At  St.  Hyacinthe,  Que. 

Dominion  Bank. 
At  Chatham,  Ont. 
At  Dresden,  Ont. 

Bank  of  British  North  America. 
At  Darlingford,  Man. 

Union  Bank  of  Canada. 
At  Dauphin,  Man. 

The  Northern  Bank. 

At  Blackfalds,  Alta. 
At  Crandell,  Man. 

The  Molsons  Bank. 
At  Drumrnondville,  Que. 

Royal  Bank  of  Canada. 

At  Calgary,  Alta. 

Bank  of  Toronto. 

At  Burford,   Ont. 

At  Langenburg,  Sask. 
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Merchant    in    Eastern 

TWENTY 

PER 

CENT. 

OFF 

Ontario   Offers    that    Re- 
duction on   Everything  in 
His     Store    for     a    Week 
Twice  a  Year. 

ELEVEN  years  ago  the  placid,  healthy  atmosphere 
which  surrounded  the  dry  goods  stores  in  a  small 
city  of  Eastern  Ontario  was  violently  disturbed 
when  one  of  their  number  announced  a  special  sale,  to 
last  all  during  the  first  week  in  January,  at  which  every 
article  or  piece  of  goods  in  the  establishment  would  be 
offered  at  a  straight  reduction  of  twenty   per  cent. 

TWENTY  PER  CENT.  OFF  ANYTHING— the  store 
carried  a  good  stock — from  a  paper  of  pins  to  a  carpet  ! 
That  is  allowing  about  the  extreme  range,  and  it  is  only 
fair  to  state  that  factory  cotton  and  spool  thread  were 
not  on  the  bargain  list.  The  people  of  the  city  and  dis- 
trict were  thoroughly  aroused  by  the  prospect  of  such 
prices,  with  the  natural  result  that  the  sale  was  well 
patronized.  For  a  week  the  other  merchants  might 
pretty  nearly  as  we'l  have  closed  their  doors  and  taken 
a  holiday.    They  could  at  least  have  saved  heat  and  light. 

The  week  passed,  and  nearly  everybody  who  had  been 
.able  to  get  together  sufficient  cash  was  loaded  up  with 
.merchandise  from  this  store  at  eighty  per  cent,  of  the 
regular  rates.  They  responded  with  alacrity  to  the  lure 
of    the    Bargain. 

In  the  aftermath  of  this  event  the  other  stores  ex- 
perienced a  very  noticeable  difference  in  the  volume  of 
their  sales,  but  they  just  had  to  accept  the  situation  with 
Hie  best  possible  grace.  They  may  have  abstracted  some 
temporary  solace  from  the  thought  that  perhaps  such  a 
thing  would  not  occur  again.  It  did,  however.  In  June 
came  the  announcement,  spread  broadcast  throughout  the 
adjoining  country,  that   during  the  first   week  an  July  the 

entire  stock     at 's   store   could    be  picked   from   at 

twenty   per   cent.   off.     Again   big   crowds   were   attracted. 

Eleven  years  ago  these  special  sales  were  started,  and 
they  have  been  conducted  regularly  by  the  same  firm 
right  up  to  the  present   time. 

For  eight  years  competitors  sat  tight  and  refused  to 
enter  into  a  price-cutting  contest,  which,  they  recog- 
nized, could  only  bring  results  that  would  be  regretted 
by  all.  They  stuck  1o  the  policy  of  offering  reductions 
only  on  goods  which  it  was  desirable  should  be  cleared 
out,  and  they  have  prospered  exceedingly  well.  In  no  city 
in  the  country  of  equal  size  will  better  stores  be  found 
It  is  worthy  of  note  also  that  the  firm  which  has  made  a 
specialty  of  sensational  reduction  sales  has  not  enjoyed 
the  same  degree  of  prosperity  that  has  visited  some  of 
the'  others.  The  latter  have  found  it  necessary  to  occupy 
larger  premises,  which  are  fitted  up  and  stocked  to  meet 
the  demands  of  the  best  class  of  trade.  They  have  made 
more  money  than  the  bargain  store,  and  are  likely  to 
continue  doing  so. 

As  stated'  above,  for  eight  years  the  bargain  week 
semi-annually  was  continued  without  competition.  Three 
years  ago,  however,  one  of  the  larger  firms  resolved  to 
break  in  on  the  game.  It  offered  t  went) -five  per  cent, 
off  everything  in  the  store  for  a  week,  the  same  week 
during  which  's  sale  was  held.  Of  course  the  patron- 
age was  large,  and  as  the  other  fellow's  prices  were 
beaten  by  five  per  cent.,  the  crowd  nearlj  all  traveled  in 
the  one  direction.  They  were  looking  for  bargains,  and 
the  first  consideration  in  their    minds  was  cheapness.    The 


store  which  regularly  served  them  with  cut  rates  was 
forgotten  in  the  rush  for  the  new  and  better  attraction. 

One  such  sale  was  sufficient  for  this  merchant.  He 
resolved  to  revert  to  his  former  system  and  stick  to  it 

Another  of  the  larger  stores  tried  the  twenty  per 
cent,  discount  on  all  lines  of  goods  for  two  days.  They 
state  they  will  have  nothing  more  to  do  with  it  ;  no  mat- 
ter what  bargains  competitors  offer,  they  will  continue  to 
follow  the  steady   method  of  merchandizing. 

Although,  except  in  the  instances  mentioned,  the  tac- 
tics of  the  bargain  store  have  been  ignored  by  the  others, 
these  periodical  sales  have  been  just  so  many  thorns  in 
the  flesh  of  the  latter.  Naturally  it  hurts  to  see  cus- 
tomers buying  liberally  from  a  competitor,  at  absurdly 
cheap  rates,  goods  that  would  otherwise  be  supplied  by 
them  at  regular  prices.  For  two  weeks  every  year  this 
condition  prevails,  and  while  one  store  is  extremely  busy, 
those  down  the  street  are  as  quiet  as  the  catacombs  — 
almost. 

Let  us  analyze  the  situation.  One  store  cuts  twenty 
per  cent,  off  the  price  of  all  goods,  with  the  exception  of 
factory  cotton  and  spool  thread,  for  two  solid  weeks.  Of 
course  it  takes  q.uite  a  good  deal  of  business  away  from 
its  competitors.  Suppose  they  all  adopted  the  same  plan. 
That  would  only  make  matters  worse,  and  everybody 
would  lose  money.  This  store  undoubtedly  finds  its  profits 
from  these  sales  very  satisfactory.  The  volume  of  busi- 
ness done  more  than  makes  up  for  the  reduction  in  price. 
That  is  because  there  is  no  opposition  ;  it  gets  all  of  the 
bargain-seekers  while  the  sales  last. 

The  community  in  which  this  condition  exists  is  only 
a  small  one,  the  urban  population  not  being  much  over 
10,000.  There  are  five  or  six  dry  goods  stores  in  com- 
petition for  the  trade.  Two  of  them  are  particularly 
good,  and  they  divide  the  best  business  among  them.  This 
was  the  case  eleven  years  ago,  when  the  semi-annual 
bargain  sales  were  started. 's  were  probably  trail- 
ing along  in  the  second  rank  and  doing  only  a  fair  busi- 
ness. They  hit  on  the  plan  which  we  have  outlined.  By 
putting  it  iato  practice  they  figured  that  they  could  draw 
sufficient  trade  away  from  the  other  fellows  to  pay  well, 
even  allowing  for  the  big  reduction.  Then  there  was  little 
danger  of  anyone  following  their  lead  permanently.  There 
was  loom  for  only  one  in  this  field  doing  business  on  such 
lines. 

Last  year  the  other  merchants  drew  up  an  agreement 
having  as  its  object  the  elimination  of  sales  of  this 
nature.  The  signature  most  desired  was  refused,  and  the 
move  proved    fruitless. 

Methods  such  as  those  described  are  in  direct  opposi- 
tion to  the  best  principles  of  merchandizing.  Of  course, 
a  man  is  at  liberty  to  sell  every i  article  in  his  store  all 
the  year  round  at  twenty-five  per  cent,  off,  so  long  as  his 
bank  account  will  stand  the  pressure.  That  we  would 
term  insanity,  for  philanthropy  follows  different  lines. 
Neither  applies  here,  for  the  plan  in  use  pays  good  profits. 
However,  its  existence  would  seem  to  constitute  an  ad- 
mission that  on  equal  terms  the  store  in  question  would 
in  every  respect  be  overshadowed  by  at  least  the  best  of 
its  competitors. 
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Established  1832  Cable  Address : 


•'  LAW,"  Bradford 

SPRING   1907 


adiiMJo/aJlhux. 


(Registered) 


MOIIAIRS 

Unique  Specialite 

Mohair  De  Soie 

Of  Wonderful  Texture  and  Exceptional  Brilliancy 


Rainproof  Goods 

Latest  Productions 


Briliiantine  Suitings 

At  Popular  Prices 


Mr.  Haley  is  now  on  his  Fall  trip  through  Canada. 

Law,  Russell  &  Co. 

Converters  of  Bradford  Goods  LIMITED 

BRADFORD    and     LONDON 
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TIMELY    TOPICS 

The  Small  Merchant  Who  Has 
Strong  Opposition  from  Larger 
Markets— An    Aspect  of  Bargain 
Sales— Other  Interesting  Notes. 

THE  REVIEW  has  been  greatly  interested  in  the 
progress  of  the  retail  mail  order  business  in  Can- 
ada. That  it  is  progressing  there  is  no  doubt,  but 
just  to  what  extent  is  a  difficult  point  to  ascertain.  No 
one  is  in  possession  of  the  facts  but  the  mail  order 
houses  themselves,  and  it  would  not  be  judicious  on  their 
part  to  enlighten  the  public,  particularly  the  local  re- 
tailers. The  latter  would  undoubtedly  be  badly  startled 
if  they  were  confronted  with  figures  showing  the  exact 
amount  of  business  that  is  taken  away  from  them  each 
year  through  purchases  from  catalogue.  How  to  retain 
this  trade  in  the  home  markets  would  become  a  ques- 
tion of  immense  importance,  and  the  solution  would  be 
sought  in  nearly  every  community,  from  Halifax  to  Van- 
couver. 

*  *  * 

That  is  just  exactly  what  the  mail  order  houses  do 
not  want.  So  long  as  the  extent  of  their  operations  are 
not  impressed  upon  the  minds  of  the  small  merchants, 
the  business  will  continue  quietly  to  expand,  and  estab- 
lish itself  more  solidly  year  after  year  in  the  esteem  of 
many  thousands  of  people,     who     should  be  patronizing 


KEEPING  TRADE  AT  HOME. 

General  improvement  in  store  premises, 
better  buying  and  selling,  well-assorted 
stocks  and  fair  prices,  will  go  a  long  way 
toward  keeping  trade  in   the  local  markets. 

A  village  merchant  attributes  his  fine 
success  to  the  fact  that  he  made  his  prices 
just  the  same  as  those  in  a  city  a  few  miles 
distant. 


their  home  stores  for  everything  which  they  require,  and 
who  could  be  induced  to  do  so  if  the  proper  steps  were 
taken  at  an  opportune  time — which  is  right  now. 

*  *  * 

The  Review  has  visited  recently  a  number  of  Ontario 
cities  and  towns,  including  Guelph,  Stratford,  Berlin, 
Waterloo,  Gait,  Woodstock,  Ingersoll,  Rrantford,  Paris. 
Peterboro  and  Belleville.  In  each  one  of  these  places  the 
merchants '  were  asked,  among  other  things,  if  they  felt 
the  effect  of  mail  order  competition.  The  general  reply 
was  that  it  did  not  bother  them  to  any  discernable  de- 
gree. Several  stated  their  belief  that  there  .  doubtless 
was  a  considerable  quantity  of  merchandize  bought  in 
this  way  by  people  in  their  districts,  but  that  it  ap- 
peared to  be  growing  smaller  each  year. 

*  *  * 

In  the  places  referred  to  above  the  proper  methods, 
with  a  view  to  keeping  trade  at  home,  have  been  adopt- 
ed. Stores  have  been  made  attractive,  both  inside  and 
out,  large  and  well-assorted  stocks  are  carried,  cash  dis- 
counts are  secured,  making  close  prices  possible,  store 
service  has  been  brought  up  to  a  high  standard;  in  short, 
very  little  has  been  neglected  that  would  impress  cus- 
tomers with  the  fact  that  the  home  stores  are  right  up 


to  the  minute,  and  thoroughly  able  to  cater  to  all  their 
needs.  After  being  over  the  ground  we  can  well  believe 
that  the  business  of  the  mail  order  houses  here  is  not  so 
strong  as  it  used  to  be. 

*  *  * 

The  same  excellence  does  not,  unfortunately,  prevail 
everywhere.  It  is  the  merchant  in  the  smaller  town  and 
village  particularly  who  must  grasp  the  situation  and 
take  steps  at  once  to  remedy  it.  The  people  whom  he 
should  be  serving  regularly  are  the  chief  patrons  of  the 
mail  order  houses.  He  certainly  is  aware  of  the  fact, 
and  it  is  poor  policy  to  remain  inactive  in  the  face  of 
that  knowledge.  If  the  trade  is  worth  having  he  should 
go  after  it  hard.  Improvement  in  his  premises,  bright- 
ening up  of  his  stock,  development  of  his  prestige,  close 
attention  to  prices,  etc.,  will  put  him  on  the  right  track. 

*  *  * 

Right  here  the  experience  of  a  merchant  who  pur- 
chased a  store  in  •  a  village  of  between  1,000  and  2,000 
population,  is  of  interest.  When  he  took  it  over  mail 
order  houses  did  a  big  business  there,  and  a  great  many 
people  went  to  ■  a  city  several  miles  distant  for  a  good 
deal  of  their  merchandize.  The  reason  lay  in  the  fact 
that  prices  quoted  by  the  local  store  could  not  compare 
with  those  that  prevailed  in  the  other  markets.  The 
new  man  started  in  at  once  by  establishing  city  prices, 
and  his  success,  during  a  short  period,  has  been  splendid. 
He  holds  the  business  because  he  carries  a  well-assorted 
stock  at  exactly  the  same  rates  as  the  larger  stores  in 
the  nearJby  city.  He  told  The  Review  that  he  found  the 
key  to  the  situation  when  he  adjusted  prices. 


COULD    DO  MATERIAL    GOOD. 

WE  cannot  at    this    moment    think  of  a  retail    dry 
goods     merchants'      association      that    is    active 
along  the  lines  upon  which  it  was  organized.    If 
there  are  any   such   we     would     like  very  much  to  •  hear 
from  them. 

In  a  good-sized  Ontario  city  a  short  time  ago  The 
Review  called  on  '  the  president  of  the  local  association. 
He  stated  that  he  had  been  elected  year  after  year,  but 
that  the  members  seemed  to  have  lost  all  interest. 
Could  it  do  any  material  good  if  regular  meetings  were 
held  and  matters  of  importance  taken  up.  In  his  opinion 
it  most  certainly  could.  This  merchant  has  one  of  the 
largest  stores  in  the  city,  and  if  he  would  be  benefitted 
by  an  active  organization,  none  of  his  competitors  are 
too  big  to  ignore  it. 


CHANGE  ADS  OFTEN. 

A  STRONG  evidence  of  the  progressive  spirit  that  is 
spreading  through  dry  goods  stores  in  smaller 
cities  is  the  fact  that  many  merchants  now  make 
it  a  rule  to  change  their  ads  every  day.  Without  a  man 
on  his  staff  who  is  competent  to  do  this,  the  retailer 
will,  perhaps,  find  it  difficult  to  prepare  effective  matter 
regularly  in  his  spare  time.  The  matter  is,  however,  of 
such  importance  that  he  could  afford  to  turn  some  other 
duties  over  to  an  assistant  and  give  more  attention  to 
the  advertising, 
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VALUE  OF  SUGGESTION. 

HAVE  many  times  demonstrated  the  value  of  sug- 
gestion," said  a  Toronto  salesman  of  wide  experi- 
ence the  other  day.  "In  the  majority  of  cases  a 
customer  appreciates  your  opinion— expressed  always  in 
the  proper  way — on  the  suitability  of  certain  articles  for 
certain  purposes,  etc.  Of  course  you  meet  some  who  be- 
lieve they  know  all  about  what  they  want,  and  your 
best  plan  is  to  let  them  go  ahead.  However,  I  have  had 
people  come  in  with  an  apparently  fixed  intention  of  pur- 
chasing a  certain  thing,  and  I  have  succeeded  in  selling 
them  something  altogether  different,  because  I  believed  it 
to  be  better,  and  was  able  to  explain  why. 


VETERAN  CAPE  BRETON  MERCHANT    DEAJD. 

IN  the  person  of  H.  H.  McCurdy  there  passed  away  one 
of  the  most  prominent  merchants  of  Eastern  Canada. 

He  was  taken  ill  suddenly  a  week  before  his  death, 
his  illness  developing  into  appendicitis,  for  which  he  was 
operated  upon.     He  did   not  rally. 

A  son  of  the  late  Hon.  David  McCurdy,  the  deceased 
was  born  in  1848,  and  was  in  his  59th  year.  As  a  boy 
he  entered  bis  father's  general  store  at  Baddeck,  and 
when  he  became  of  age  established  himself  in  business  at 
Antigonish.  His  business  energy  soon  began  to  show 
itself,  and  the  result  was  the  establishment  in  1898  of  a 
branch  at  Sydney,  which  a  year  later  was  made  head- 
quarters of  the  firm,  larger  premises  being  taken  at  the 
same  time. 

A  member  of  the  Sydney  Board  of  Trade,  his  sound 
judgment  and  experience  were  always  at  the  disposal  of 
the  board,  of  which  he  was  president  for  the  year  190.'>-4. 


He  took  a  great  interest  in  Sydney,  the  city  of  his  adop- 
tion, and  was  always  very  optimistic  about,  the  future  of 
that  place  and  of  the  Maritime  Provinces  generally.  Mr. 
McCurdy's  loss   will  be  felt  not   only    in  business,   but  in 


H.   H.    McCURDY. 

social  circles  as  well,  as  his  personality  was  one  to  make 
and   retain  friends. 

In  future  the  business  will  be  carried  on  by  the  two 
sons,  John  E.  and  Harry  B.,  under  the  old  name  of  Mc- 
Curdy &  Co. 


HINTS    TO    BUYERS 

From  information  supplied  by  Sellers,  but  for  which  the  Editors  of 
The  Review  do  not  necessarily  hold  themselves  responsible. 


Greenshields  Limited. 

There  is  activity  in  every  depart- 
ment at  Greenshields  Limited,  Mont- 
real, at  present.  Spring  lines,  in 
most  cases,  occupy  the  attention  of 
the  heads  of  departments,  and  the 
staffs  are   kept   busy. 

Spring  lines  of  hosiery  are  now 
in  travelers'  hands  and  initial  or- 
ders are  already  arriving.  The 
assortment  shown  this  year  is  a 
large  one,  including  the  latest  in 
lace  ankles,  lace  all-overs,  and  lace 
embroidery  goods.  There  is  a  large 
and  growing  demand  for  the  last 
named  line.  White  and  tan  are  the 
principal  colors  talked  of,  but  other 
and   more   delicate   tints   are   shown. 

Underwear  for  Spring  are  now  be- 
ing shown.  Cotton  and  lisle  thread 
at  prices  which  are  not  materially 
changed  since  last  year,  are  expect- 
ed to  boom.  Gloves  are  already  be- 
coming of  interest,  and  from  present 
indications  the  coming  Spring  will 
see  a  revival  of  the  demand  for  the 
long  glove  which  were  so  popular 
this  season.  Greenshields  are  show- 
ing all  the  different  lines,  and  what 


is  more,  they  will  be  able  to  deliver 
all  orders  taken.  A  large  line  of 
fRdngwood  cashmere  and  fabric 
gloves  is  being  offered  to  the  trade 
very  successfully.  Among  the  spe- 
cial features  in  Ringwoods  this  year 
is  the  Viyella  unshrinkable  glove. 

A  line  of  specially  selected  laces 
is  now  showing  for  Spring.  1907. 
Large  orders  are  being  taken,  par- 
ticularly in  Valenciennes.  Special 
numbers  of  embroidery  have  been  on 
the  road  for  some  time  now.  and 
travelers  will  soon  be  showing  the 
novelties.  An  exceedingly  big  busi- 
ness  is    passing    in    embroideries. 

Spring  is  also  the  topic  of  interest 
on  the  top  floor,  in  the  whitewear 
department.  Samples  of  whitewear, 
blouses,  wrappers  and  other  lines  in 
this  department  are  in  the  posses- 
sion of  travelers  and  Spring  orders 
are  arriving  daily.  They  show  up 
well,  too,  when  compared  with  last 
years.  Fall  repeats  on  all  goods  are 
being  filled.  The  merchant  who 
orders  early,  is  the  one  who  ob- 
tains the  best  delivery  in  this  de- 
partment, as  in  others. 
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In  ribbons,  as  usual,  everything  is 
complete.  The  range  shown  by 
Greenshields  is  up-to-date  in  every 
respect.  All  the  latest  novelties  are 
represented  in  the  samples.  Trade 
in  handkerchiefs  has  been  wonder- 
fully good.  During  the  past  six 
months,  business  has  doubled.  Large 
deliveries  arc  now  being  made  of 
both  plain  and  fancy  goods  for  the 
holiday  trade.  Handkerchiefs  have 
always  been  a  strong  line  with  this 
house  and  this  season  is  no  excep- 
tion. 

Since  representatives  have  been  on 
the  road  for  the  sorting  season,  busi- 
ness in  carpets  and  housefurnish- 
ings  has  been  very  large.  As  it  is, 
the  house  is  well  able  to  take  care  of 
the  numerous  orders  of  a  sorting 
nature  which  are  coming  in  every 
day.  Samples  for  Spring  have  al- 
ready begun  their  work  some  parti- 
cularly large  orders  being  now  book- 
ed for  Spring  delivery. 

Velveteens  arid  velvets  continue 
of  special  interest  to  the  trade. 
There  has  been  no  let  up  in  the  de- 
mand for  these  lines,  in  fact,  the  re- 
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verse  seems  to  be  the  ease.  Taf- 
feta silks,  peau  de  soie  and  such  lines 
are  very  strong,  with  every  indica- 
tion of  continued  good   trade. 

In  the  print  department  everybody 
is  busily  engaged  in  filling  orders 
booked.  Spring  lines  are  now  be- 
ing shown  and  they  certainly  reflect 
credit  on  the  house,  the  range  be- 
ing  one   of   the    largest   ever    shown. 

Cottons,  greys  and  whites  are  be- 
ing purchased  in  usual  quantities  by 
the  trade,  many  buying  heavier  than 
usual   on   account  of  better   demand. 

The  Belmont  Mfg.  Co.,  Limited. 

This  expanding  raincoat  house  has 
lately  been  formed  into  a  limited 
company  with  officers  as  follows: 
President,  A.  E.  Emblem;  vice-presi- 
dent, H.  Fitzgerald;  sec.-treas.,  Geo. 
Whitfield.  They  will  maintain  pres- 
ent manufacturing  quarters  in  You- 
ville  squaie,  Montreal.  Their  grow- 
th is  due  in  a  large  measure,  outside 
of  the  intrinsic  merits  of  their  out- 
put, to  their  settled  policy  of  ac- 
tive co-operation  with  the  retail 
merchants  in  their  buying  of  rain- 
coats. They  clearly  recognize  that 
many  merchants  have  not  made  the 
decided  success  obtainable  from  this 
line  on  account  of  too  heavy  advance 
purchases  with  consequent  inability 
to  take  advantage  of  late  styles 
when  the  season  is  on.  With  this 
in  view  they  have  equipped  a  fac- 
tory modern  in  eveiy  detail,  design- 
ed to  take  care  of  a  large  business  at 
all  times  and  give  retailers  late 
styles  in  as  small  quantities  as  they 
desire.  In  this  way  retailers  avoid 
accumulating  unsalable  goods.  Gar- 
ment styles  change  quickly  and  suc- 
cess is  usually  made  along  the  lines 
of   showing  new    styles   constantly. 

The  success  of  this  policy  is  clear- 
ly shown  by  the  ready  acceptance  by 
retailers  of  their  plan  of  doing  busi- 
ness. No  order  is  too  small  for  their 
attention  and  prompt  deliveries  with 
them  is  a  matter  of  course.  They 
avoid  the  old-fashioned  way  of  soli- 
citing large  advance  orders  except 
on  staple  styles.  They  realize  their 
success  is  one  with  that  of  retail 
customers. 

H.    Laurencelle. 

'Manufacturing  furrieis  in  need  of 
raw  skins  this  season  should  give 
full  consideration  to  the  lines  handl- 
ed by  H.  Lawrencelle,  '207  St.  James 
street,  Montreal,  who  has  some  envi- 
able connections.  He  has  in  stock  a 
good  quantity  of  electric  seal  at  right 
prices  and  many  lines  of  fur  linings, 
such  as  rat  and  grey  squirrel,  and 
heavy   cat   lining,    which    is    said   to 


be  better  than  hamster.  For  import 
values  are  shown  in  Persian  lamb 
skin  which  are  worthy   of   attention. 

I.  Mishkin  &  Co. 
Judged  by  the  busy  aspect  of  this 
Montreal  factory,  the  demand  for 
Reliable  waists  is  greater  every 
day.  The  factory  is  running  to 
full  capacity  and  as  a  result  in  or- 
der to  protect  their  customers,  the 
firm  recalled  travelers  from  the  road. 
I.  Mishkin,  head  of  the  firm,  is  busily 
engaged  getting  out  many  attrac- 
tive and  novel  waists  for  holiday 
trade.  He  aims  to  keep  their  cus- 
tomers in  touch  with  the  latest  ideas 
in    waists. 

Delfosse  &  Co. 

This  fixture  house  makes  a  special- 
ty of  the  twentieth  century  costume 
and  clothing  cabinet,  patented  July, 
1902.  It  is  made  to  order  only,  in 
quarter  oak,  birch,  maple,  cherry, 
chestnut,  etc.,  and  is  fitted  with  a 
patent  sliding  door  with  a  highly 
polished  nickel  plated  trolley  ex- 
tension rod.  These,  of  course,  come 
in  all  sizes,  and  one  five  feet  in 
length  will  hold  25  or  more  suits.  A 
description  of  individual  require- 
ments will  bring  quotations.  The 
trolley  rods  are  also  sold  separate- 
ly, from  48  to  66  inches  long.  They 
are  suitable  for  either  wall  pieces  or 
closets.  Address  communications  to 
5  Hermine   street,  Montreal. 

The  Livingstone  Mfg.  Co. 
T.  H.  Livingstone,  of  this  firm, 
who  has  an  enviable  connection  in 
the  west,  leaves  this  month  for 
Manitoba  and  the  western  provinees. 
Mr.  Livingstone  is  a  little  late  get- 
ting on  his  ground,  as  he  has  been 
rushed  getting  out  Fall  orders. 
He  will  show  lines  of  sweatei's,  un- 
derwear, and  hosiery  for  the  com- 
ing season,  with  the  usual  well- 
known   line  of   sheepskin    clothing. 

Kyle,  Cheesbrough  &  Co. 

The  lace  warehouse  of  Canada  is 
waist  trade,  which,  in  a  measure,  is 
due  to  assured  styles  at  right  prices 
assuming  an  enviable  position  in  the 
and  deliveries  when  promised.  To 
facilitate  this  trade  they  take  the 
output  of  the  Rainbow  Waist  Co., 
Montreal,  a  factory  modern  in  every 
detail.  For  Spring,  1907,  their  range 
comprises  an  exceptional  showing  of 
white  lawn  and  muslin  blouses  from 
$3,25  to  $30  per  dozen.  An  attrac- 
tive range  of  novelty  waists  in  color- 
ed muslins,  lace  all-overs,  Japanese 
and  taffeta  silk  run  in  price  from  $15 
per  dozen  up.     In  more  staple  waists 
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lustres  and  sateens  are  favorite  ma- 
terials. They  show  a  range  of  all- 
over  lace  waists  from  $15  to  $36  per 
dozen.  Altogether  the  range  of 
waists  includes  about  150  models, 
and  in  their  words,  from  every 
standpoint  "they  will  take  some 
beating."  They  also  make  mull  and 
silk  slips  to  go  with  muslin  and  lace 
waists.  Prices  run  from  $4.25  up 
and  the  goods  come  in  black  and 
several  light  colors. 

American  Silk  Waist  Co. 

Activity  in  this  waist  house  is  at 
its  highest  point,  and  following  up- 
on a  record  Fall  season,  which  their 
big  facilities  coped  with,  they  are 
busy  bringing  out  exclusive  novelties 
for  the  holiday  trade.  Their  repre- 
sentatives will  show  these  this  month 
in    the    larger    towns   and  cities. 

Exclusiveness  is  the  keynote  in 
their  holiday  waists,  whether  it  be 
messaline,  chiffon  taffeta,  louisine  or 
net  waists,  In  colors,  white,  sky, 
pink  and  mauve  are  largely  repre- 
sented. Their  line  of  dresses  also 
command   attention. 

The  Rooster  Brand  Idea. 
Robert  C.  Wilkins,  manufacturer 
of  "I  Crow  Over  All"  or  "Roost- 
er" brand  overalls,  has  put  through 
an  attractive  proposition  for  acci- 
dent assurance  for  consumers  wear- 
ing his  overalls  or  other  garments. 
The  policy  is  procured  through  Rol- 
land,  Lyman  &  Burnett,  204  St. 
James  street,  Montreal,  by  payment 
of  $1,  which  gives  a  $500  protection 
against  death  by  accident  for  three 
months  provided  the  insured  is  a 
purchaser  of  "Rooster"  brand  gar- 
ments. Extra  hazardous  risks,  which 
are  usually  lefused,  are  provided  for 
by  a  $2  payment  for  three  months 
with  the  same  conditions.  Retailers 
who  are  interested  in  this  plan  of 
giving  the  working  man  and  others 
cheap  accident  insurance  can  obtain 
full  particulars  from  Mr.  Wilkins. 
Merchants  collect  no  premiums,  and 
simply  give  the  application  blanks 
to  customers.  The  idea  thus  far  has 
proved  very  satisfactory. 

The  Irish  Linen  Agency. 

One  sign  of  the  prosperous  condi- 
tion of  the  country  is  the  way  in 
which  high-class  linens  are  selling. 
This  applies  to  fine  towels,  table  lin- 
ens and  embroidered  goods.  Spreads 
and  shams  to  match  have  been  par- 
ticularly good  sellers,  both  at  a  med- 
ii  in  price  and  also  in  very  expensive 
lines.  These  goods  make  handsome 
presents  that  are  not  only  appropri- 
ate for  the  Christmas  trade,  but  also 
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I'ur  wedding  and  other  gifts.  Just 
that  individual  touch  that  so  often 
closes  a  sale,  can  be  given  by  hav- 
ing the  recipients'  monogram  em- 
broidered  in  the  centre  of  both 
spread  and  shams.  There  is  little 
trouble  about  this  and  the  expense 
of  having  even  a  good  sized  mono- 
gram, say  from  four  to  five  inches, 
is  very  small,  miming  from  15c.  to 
35c,  according  to  style,  etc.  These 
monograms  are  Irish  peasant  work 
and  arc  done  for  Wm.  Liddell  &  Co. 
by  specially  trained  embroiderers  who 
are  steadily  employed  and  controlled 
by  that  firm.  The  fact  that  not  only 
spreads  and  shams  can  he  embroider- 
ed with  the  owner's  monogram,  bul 
also  all  other  articles  of  household 
linen,  is  one  that  is  worth  putting 
prominently  before  your  customers, 
and  also  the  fact  that  it  can  be 
done  at  such  small  expense,  i  Wm. 
Liddell  &  Co,,  make  a  specialty  of 
linens  for  hotels,  e?ubs,  institutions, 
etc.  These  linens  can  be  had  either 
with  the  embroidered  monogram,  or 
with  monogram,  name,  crest  or  de- 
vice woven  as  a  part  of  the  pat- 
tern. Mr.  Cosbie  of  the  Irish  linen 
agency  will  be  pleased  to  answer  all 
inquiries  and  will  aid  you  in  any 
manner  in  submitting  designs  and  es- 
timates. 

The  W.  R.  Brock  Co.,  Limited, 
Toronto. 

"Her  Lalvship"  rang-  of  whiie.- 
wcar  and  waists  for  Spring,  1907,  is 
now  in  the  hands  of  the  representa- 
tives of  tlie  W.  R.  Brock  Co.,  To- 
ronto, and  in  the  course  of  the  next 
few  weeks  they  will  call  on  all  their 
customers  with  these  goods.  They 
are  this  season  showing  a  range  of 
child's  pinafores,  dresses,  etc.,  which 
are  offered  at  very  attractive  prices 
for  such  a  dainty  line  of  goods.  The 
pinafores  range  in  price  from  $1.50 
dozen  up  and  the  business  already 
written  clearly  shows  the  sales  are 
going  to  be  very  gratifying. 

Values  in  whitewear,  despite  ad- 
vances, show  up  very  well  against 
former  years,  but  the  W.  R.  Brock 
Co.  strongly  advise  their  many  cus- 
tomers in  these  goods  to  place  good 
quantities,  as,  without  a  doubt,  goods 
the  coming  season  are  going  to  be 
hard  to  get.  In  flannelette  wear,  the 
W.  R.  Brock  Co.  report  their  stock 
to  be  in  good  shape  and  merchants 
in  need  of  these  goods  for  sorting- 
later  on  will  find  most  of  the  lines 
in  stock.  The  special  gown  at  $9, 
G-117.  made  from  an  extra  heavy 
cloth,  for  wear  not  show,  is  in  stock 
but  quickly  becoming  sold  out.  The 
last  50,0  dozen  of  G52  plain  white 
and  pink  gown  50,  58  and  (SO  inches. 


is  opened  out  and  will  not  last  be- 
yond October  15.  Place  your  or- 
ders now   for  this  special. 

Business  in  the  dress  department 
has  been  phenomenal  this  month, 
principally  in  plain  cloths.  This 
firm  have  been  particularly  fortun- 
ate in  getting  good  deliveries  in  all 
numbers. 

The  W.  R.  Brock  Co.  are  show- 
ing very  special  styles  in  rainproof 
mantles,  three-quarter  and  full 
length,  the  latest  styles,  cloths  anil 
makes.  In  men's  rainproof  coats 
a  special  line  is  "Torpedo,"  grey 
covert,  to  retail  with  good  margin 
at  $6  and  $6.50.  A  grey  stripe  wat- 
erproof, "Nutogo,"  is  also  very  spe- 
cial, and  can  he  retailed  at  $6  and 
$6.50. 

Several  lines  of  wool  toques  are 
worthy  of  mention  in  Brock's  large 
assortment  of  this  class  of  goods. 
R240,  pineapple  stitch,  is  for  retail 
at  25  cents,  and  X70,  pineapple 
stitch,  50  cents.  This  is  the  month 
when  people  buy  heavy  underwear. 
Brock's  have  provided  a  large  as- 
sortment. 

Scarce  goods  are  long  kid  gloves, 
elbow  length.  Brock's  can  supply 
the  undressed  in  white,  grey  and 
pastel  shades,  and  glace  in  white  and 
pastel    shades. 

Very  special  lines  of  black  worst- 
ed hose  at  old  prices  are  offered,  all 
styles  from  4  to  10  inch  in  each 
range — "Hustler,"  to  retail  at  25c: 
"Colproof."  and  W.  A.  S.,  to  re- 
tail at  50c. 

The  new  revolving  comb  stand  con- 
tains four  doz.  combs — two  doz.  as- 
sorted shell  and  amber  side  combs, 
to  retail  for  25c.  a  pair,  and  two 
doz.  back  combs,  to  retail  at  25c. 
each.  The  stand  is  furnished  gratis 
with  those  four   dozen  25c.   e-oods. 


John    Macdonald    &    Co.,    Limited. 

John  Macdonald  &  Co.,  Limited, 
are  showing  in  their  men's  furnish- 
ings department  a  fully  assorted 
stock  in  men's  underwear,  ranging 
from  $4.50  to  $27  per  dozen.  Half 
hose,  all  sizes  and  in  a  variety  of 
qualities.  Top  shirts  just  the  kind 
that  are  wanted.  They  would  direct 
your  special  attention  to  500  dozen 
of  "seconds"  in  Penman's  ribbed 
wool  underwear  at  less  than  mill 
prices. 

They  are  showing  some  specialties 
in  dress  goods,  silks,  muslins,  hos- 
iery, gloves  and  ladies'  underwear. 
Their  "Imperial"  brand  of  vel- 
veteens, which  is  equal  to  any  in 
finish  and  value,  and  superior  to 
many,  is  frilly  stocked,  all  prices  in 
black    and    three    prices    in    colored. 
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They  aie  showing  specials  in  their 
staple  and  linen  departments— wrap- 
perettes  and  waist  ings  in  the  very 
newest  patterns  and  colorings, 
raye  crepe  flannels,  velosets,  and 
fancy  woven  mercerized  stripes,  the 
latter  very  special,  to  retail  at  15c; 
the  extra  strong  brand  of  woven 
flannelettes  in  two  widths,  32  and  36 
inch,  to  ietail  at  12  l-2c.  and  L5c; 
several  special  numbers  in  white  cot- 
tons, H27  at  4  3-4c,  H  102  at  7  1  2c, 
and  H36  at  8c,  are  leaders  ;  comfort- 
ers for  the  cold  weather,  new  bright 
patterns  filled  with  pure,  clean  wad- 
ding, 15  numbers  now  in  stock  from 
$10.50  per  doy.cn  up;  in  blankets,  a 
few  hundred  pairs  still  left  to  sell 
at  old  price,  special  are  "Victoria." 
"Mayflower,"  and  "Large  Family." 
The  towelling  stock  is  fully  assort- 
ed with  real  good  values  in  bucks, 
plain  crashes,  check  glass  cloths, 
and  bordered  tea  cloths.  Four  spe- 
cials in  bleached  damask  tabling: 
H89,  58  in.  at  25c;  H92,  64  in.  at 
.15c;  H93,  64  in.  at  37  l-2c. ;  H94, 
64  in.   at  40c. 

Debenhams'  jjimited. 

For  the  Spring  of  1907  Deben- 
hams' Limited  aie  placing  before  the 
trade  a  more  extensive  and  varied 
collection  of  dress  fabrics  than  they 
have  ever  before  shown.  Particular 
attention  is  drawn  to  their  immense 
collection  of  tweeds,  suitings,  worst- 
ed suitings,  etc.,  in  many  smart 
ranges  for  Spring  wear.  Buyers 
should  give  special  attention  to 
ranges  of  tweeds,  1257.  1284,  1709 
and  also  to  793,  which  has  the  effect 
of  a  cloth  at  double  the  price.  In 
worsteds,  729,  736,  739,  763.  745  and 
748  are   all   worthy  of  special  mark. 

This  firm  will  continue  to  run  their 
plain  cloths  as  before  only  of  course, 
keeping  up  to  date  as  regards  'color 
by  introducing  all  the  new  shade; 
as  they  come  on  the  market.  Drap 
Superb  is  their  leader  and  is  already 
known  to  their  customers.  This  is 
a  well-established  and  up-to-date 
(doth  and  sells  each  season  in  ever 
increasing  quantities. 

Owing  to  big  advances  in  the  juice 
of  raw  materials,  this  firm  is  com- 
pelled to  slightly  raise  the  prices  of 
some  of  their  ranges;  these  are 
"Satin  Amazon,"  l-4d;  drap  chif- 
fon, l-2d;  drap  diane,  l-2d.  On 
other  lines,  notably  their  special 
"Atlantic"  serges,  which  will  be 
found  to  be  absolutely  reliable  as  to 
dye,  notably  so  in  the  case  of  the 
blues,  which  are  pure  indigo.  Owing 
to  the  placing  of  contracts  for  thou- 
sands of  pieces  at  a  time,  and  hav- 
ing bought  at  the  right   moment  they 
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are  in  the  happy  position  of  being 
able  to  sell  them  to  the  trade  at  less 
than    to-day's      manufacturing    cost. 

In  novelty  goods  a  new  fabric  is 
marquisette  and  as  it  is  right  in  line 
with  the  season's  style  idea,  it  is 
expected  to  take  a  prominent  place 
in   the  Spring  line. 

Special  cloths  for  the  Spring  trade 
are  SD21  cashmere.  SD  Venetian 
shrink  and  unspottable,  and  SD21 
wool  taffeta  in  all  the  latest  shades. 

The  advent  of  sheer  transparent 
fabrics  brings  the  lining  department 
into  prominence,  and  the  trade  will 
do  well  to  mark  the  two  new  num- 
bers in  taffetines. 

Debenhams'  would  remind  the 
trade  that  the  silk  market  has  shown 
an  upward  tendency  for  the  past 
two  seasons,  and  they  now  have  to 
record  an  absolute  advance  and  with 
no  immediate  prospect  of  easier- 
prices.  The  market  now  is  free  from 
speculation,  but  should  that  element 
be  introduced  there  promises  to  be 
some  sharp  rises.  Another  factor  in 
the  situation  is  the  proposed  com- 
bination of  silk  dyers. 

A  Model  Clothing  Factory. 

In  the  days  when  the  muck  rake 
fiend  is  abroad  in  the  land,  and 
everything  pertaining  to  ''life,  liber- 
ty and  the  pursuit  of  happiness"  is 
being  pronounced  to  be  in  the  grip 
of  grafters;  in  this  harvest  time  for 
humbugs,  and  period  when  people 
aie  beginning  to  believe  that  honesty 
is  becoming  a  forgotten  virtue,  it  is 
gratifying  to  call  attention  to  the 
great  advance  being  made  in  one 
branch  of  business.  The  improve- 
ment in  the  clothing  manufacturing 
business  is  not  alone  in  the  direc- 
tion of  greater  profit  to  the  proprie- 
tors, but  of  better  and  cheaper  ser- 
vice to  the  public  and  improved  con- 
ditions  for   those  employed. 

A  visit  to  the  factory  of  John  W. 
Peck  &  Co..  Limited,  on  St.  Lawr- 
ence street,  in  the  northern  suburb 
of  Montreal,  known  as  St.  Louis  de 
Mile  End,  showed  the  march  of  im- 
provement. The  visitor  had  been 
occasionally  in  one  of  the  establish- 
ments where,  in  years  gone  by,  "slop 
shop"  clothing  was  made.  What  an 
agreeable  surprise  it  was  to  him  to 
visit  a  modern,  up-to-date  clothing 
factory  and  see  happy-faced,  whole- 
some-looking, well-dressed  young 
women,  and  clean,  bright-looking 
men  in  place  of  the  sweat-shop 
slaves  so  long  associated  in  the  pub- 
lic mind  with  the  making  of  men's 
clothing. 

It  may  not  be  generally  known  that 
the   John   W.   Peek  &  Co,  establish- 


ment is  the  second  largest  of  the 
kind  on  the  continent  and  probably 
in  the  world,  and  yet  it  is  to  be  ex- 
tended very  shortly.  In  this  estab- 
lishment the  manufacture  of  male 
■clothing,  for  men  and  boys,  shirts 
and  fur  garments  are  the  lines  car- 
ried on. 

It  was  at  once  made  apparent 
how  the  vast  quantities  could  be 
turned  out  so  rapidly,  and  why  it 
was  that  clothing  was  among  the 
few  necessities  not  increasing  in 
price.  Cloth  is  bought  by  the  mile. 
From  twelve  to  twenty-five  garments 
at  a  time  are  cut  by  means  of  a  sharp 
knife,  like  a  band  saw  without 
teeth.  There  is  nothing  wasted. 
Even  the  smallest  scraps  are  care- 
fully preserved  and  go  into  the  bags 
to  be  sent  away  to  shoddy  factories. 
Sewing  on  buttons  by  machinery, 
cutting  and  sewing  button  holes  by 
other  machines  are  simple  but  won- 
derful developments  of  man's  in- 
genuity. 

The   Fritzi  Scheiff    Skirt. 

The  Fritzi  Seheitf  skirt  in  sun 
pleating  and  also  other  machine 
pleated  skirts  are  commanding  a 
good  deal  of  attention.  They  are  a 
late  Summer  development  in  New 
York  rcnd  promise  to  be  popular. 
Khys  D.  Fairbairn,  Limited,  who  are 
making  this  skirt,  will  also  make  it 
to  order  from  the  retailed 's  own 
materials.  This  should  help  many 
a  sale  out  in  the  dress  department 
now  that  it  is  so  difficult  to  find  a 
good  dressmaker.  Send  length  waist 
and  hip  measurement  to  Rhys  D. 
Fairbairn,  Limited  and  they  will 
make   a   perfect   fitting  skirt.. 

Old  Bleach  Linens. 

The  reputation  of  Old  Bleach  lin- 
ens, particularly  of  the  towels,  hucks, 
diess  and  embroidery  lines,  is  one 
that  is  growing  as  the  linen  of  ex- 
cellence, and  retailers  who  aim  at  a 
good  class  of  trade  cannot  afford  to 
miss  these  goods  out  of  their  de- 
partment. Dress  linens  are  enjoying 
a  bigger  vogue  than  ever  and  this  ap- 
plies also  to  embroidered  goods,  to 
semi-ready  robes,  tea  cloths,  tray 
cloths,  to  blouses  and  also  to  em- 
broidered rounds  for  the  making  of 
lingerie  hats.  All  linens  are  strong 
sellers  and  as  the  demand  is  world- 
wide, orders  should  be  placed  in  good 
time.  Predictions  are  made,  particu- 
larly by  papers  over  the  line,  as  to 
the  continued  difficulties  experienced 
in  getting  prompt  delivery  from  the 
Irish  linen  manufacturers.  That 
these  conditions     are     not  universal 
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and  that  deliveries  can  be  promptly 
made,  the  following  instance,  which 
was  brought  to  the  notice  of  The 
Review  by  R.  H.  Cosbie,  of  the  Irish 
Linen  Agency,  will   show. 

"Donteai"   Hose   Supporters. 

Buyers  in  search  of  popular  lines 
for  the  holiday  trade  cannot  do  bet- 
ter than  take  a  look  at  the  attractive 
line  of  "Dontear"  hose  supporters, 
shown  by  the  Eisman  Novelty  Mfg. 
Co.  The  elastics  are  encased  in 
plain  and  fancy  ribbons,  cuts  of 
which  we  show  upon  another  page. 
Lace  is  used  as  a  trimming  and  the 
whole  is  embellished  with  smartly 
tied  bows.  They  come  handsomly 
boxed  in  fancy  cartons,  and  are  just 
the  right  thing  for  the  holiday  trade. 
These  hose  supporters  are  all  fur- 
nished with  a  new  patent  clasp,  the 
merits  of  which  are  that  though  they 
hold  firmly  both  to  corset  and  stock- 
ing, they  do  not  tear  the  fabric.  They 
are  handy  to  operate,  as  just  a  touch 
will  suffice  to  open  or  close  the  clasp. 
The  clasp  is  operated  by  a  powerful 
spring  and  a  kind  of  double  lever, 
and  though  only  on  the  market  a 
short  time,  has  met  with  great  suc- 
cess. It  keeps  its  hold  and  does  not 
tear. 

W.  R.  Brock  Co.,  Limited,  Montreal. 

In  ice  wool  square  shawls,  E13  to 
retail  at  75c.  is  one  of  the  best  lines 
in  the  market.  A  very  pretty  fancy 
wool  hood  for  children,  No.  219,  can 
be  retailed  profitably  at  25c.  In 
knitted  woolen  sets,  consisting  of 
toque,  sash  and  mitts,  No.  226,  to  re- 
tail at  75c,  is  proving  a  great  fav- 
orite. Ladies'  golfers,  particularly 
in  reds,  navies  and  white,  show  a 
great  improvement  over  those  of 
last  year.  The  values  are  better  and 
the  styles  the  latest.  E500,  to  retail 
at  $2.25,  is  one  of  the  top  notchers. 
252  children's  gaiters  to  retail  at 
75c,  are  having  a  good  sale. 

In  the  dress  goods  department, 
dark  reds  and  navies  in  plain 
cloths  are  favorites,  and  some  very 
pretty  fabrics  are  being  shown, 
among  others,  WM104  all-wool  Vene- 
tian, a  44-ineh  cloth  to  retail  at  75c, 
TH87  all-wool  Venetian,  a  38-9  inch 
cloth  is  also  having  an  exceptional- 
ly ready  sale. 

In  the  hosiery  department,  seller 
and  No.  570  ribbed  cashmere  hose  to 
retail  at  25c  are  going  very  weli. 
Quite  a  large  range  of  Way's  muf- 
flers is  being  shown  and  the  ready 
sales  these  met  with  last  year  will 
be  duplicated  this  season. 

The  sales  of  S85  negligee  shirts  to 
retail    at    50c.   are    still    most  satis- 
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factory.  Negligee  shirts  are  now 
worn  at  all  seasons  of  the  year. 

In  ladies'  kid  gloves  the  two  im- 
ported lines,  "Hilda"  to  retail  at 
$1  and  "Olive,"  a  guaranteed  line, 
to    retail    at   $1.25,    are    going  well. 

In  the  staples  department,  the 
* '  Extraordinary"  blanket,  which  can 
easily  be  retailed  at  $3.50,  is  finding 
ready  sale  and  when  one  considers 
the  value  of  this  blanket,,  it  is  not 
hard  to  ascertain  the  reason  why. 
In  grey  blankets,  "Greyhound"  is 
going  well. 

The  ready-to-wear  department  is 
showing  a  grey  tweed  skirt,  No.  910- 
501,  which  can  be  retailed  at  $5  pro- 
fitably. 


CONTENTS 

A. 

Art  of  Display    20 

After  the  Shutters  are  Up   139 

An    Extraordinary    Plan     134 

A    Model  Store    124 

B. 

Business  Management    132 

Business   Notes    130 

C. 

Caipets 99 

Curtains    108 

D. 

Dress  Goods   (Spring)   95 

Dress   Accessories    51 

£. 
Editorial    92 

F. 

Furs 63 

Features  in  Staples 76 

Fancy   Goods   and   Notions    ....  59 

G. 

Great  Fair  of  Middle  East 80 

H. 

Housef  urnishings    99 

Hints  to  Buyers 139 

I. 

In  Cravatdom 116 

E. 

Knitted    Goods    35 

M. 

Men  and  Methods 120 

Millinery    83 

Men 's  Furnisher Ill 

Mainly   About    Ourselves    17 

N. 

New  York  Letter 88 

Notes  from  All  Canada 127 

P. 

Progressive   Retailing 18 

Paris  Letter 90 

R. 

Ready-to-Wear  Garments   67 

Raw  Matrials 78 


S. 

Show  Cards    127 

Show  Card  Samples 30 

Shirts  and  Collars Ill 

T. 

Trade    Inquiries 60 

"Twenty  Per  Cent.  Off"   136 

Timely    Topics 138 

W. 
Wall   Paper 109 

WHOLESALE  HOUSES 


MANUFACTURERS'    AQENTS. 


UNITED. 

The  Wholesale  Millinery  and  Fancy  Ory  Goods 
House  of  the  Maritime  Provinces. 

MAIL  ORDERS  OUR  ESPECIAL   HOBBY. 


GILMOUR,  NEPHEW  &.  CO. 

Wholesale  Dry  Goods  and  Smallwares. 

SPECIALS 

in   FALL    and    WINTER     UNDERWEAR, 

GLOVES,    HOSIERY,  WRAPPERS. 

LADIES'   and    GENTS'    RAINPROOFS. 

366  St.  Paul  St.,  MONTREAL. 

Telephone  Main  2202. 


CANADA  HAIR  CLOTH  CO. 

Manufacturers  of  Hair  Cloths. 

St.  Catharines,  Ont. 


LEQAL  CARDS 


ATWATER,  DUCLOS  &  CHAUV1N 

Advocates.  Montreal 

Albert  W.  Atwater,  K.C.,  Consulting  Counsel 

r  r  City  of  Montreal.     Chas.  A.  Duclos.    Henry 

N.  Chaurin. 


WM  A.  McLEAN. 

Barrister,  Solicitor,  Etc. 

Head  Office  Guelph.  McLeans  Block. 

Branch  Office,  Acton.  Town  Hall. 

Corporation.  Solicitor,  Etc. 


ROBINSON  &  GREEN 

Barristers,  Solicitors,  Etc. 
John  A.  Robinson,  John  R.  Green,  Solicitors  for 
the    Imperial  Bank  of    Canada,  the  Southern 
Loan  &  Savings  Co.,  St.  Thomas,  Ont. 


COLLECTIONS,  ETC. 


THE 
MERCHANTS  MERCANTILE    CO. 

260  St.  James  St.,  Montreal 

Mercantile  Reports  and  Collections 

Our  method  of  furnishing  commercial  reports 
to  our  subscribers  gives  prompt  and  reliable  in- 
formation  to  date.  Every  modern  facility  for  the 
collection  of  claims.  Tel.   Main  1985. 


A6ENCIES   WANTED 

\ir  ANTED — Manufacturers'  agent  having 
»V  good  connection  with  the  whosesale  and 
retail  dry  goods  and  gents'  furnishing  trade  in 
the  Maritime  Provinces,  is  open  to  accept  one 
or  two  special  lines  on  commision.  Best  of 
references  from  present  firm.  Address,  Manu- 
facturer's Agent,  care  of  K.  Ishikawa  &  Co., 
Toronto. 


Persons  addressing  adver- 
tisers will  kindly  mention  hav- 
ing seen  their  advertisement 
in  The  Dry  Goods  Review/. 
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R.  FLAWS  &  SON 

Manchester  Bldg.,  Melinda  St.,  Toronto 
Dry  Goods  Commission  Agents. 
Representing  — S.  &  L.  Ash  Brothers,  Leeds, 
Cloths,  in  great  variety.  Cartwright  &  Warners, 
Limited,  Loughborough,  Eng.,  Hosiery  and 
Underwear.  Oentley  &  Tempest,  Leeds,  Eng., 
Casket  Cloth,  Vicunas,  Serges,  Cap  Cloths. 
Hood,  Morton  &  Co.,  Newmilns,  Scotland,  Lace 
Curtains. 


DEFRIEZ   &  WOODMAN 

28  and  30  Wellington  Street  West 
Toronto 

Pearl,  Glass  and  Composition,  Necklets  and 
Beads,  for  the  Jobbing  Trade 


MOULTON  &  CO. 

Proprietors  of  the  old  and  reliable 

MONTREAL  FRINGE  AND  TASSEL  VYORK8 

165  Nazareth  Street,         -         Montreal 

Manufacturers   of 

Braids,  Cords,  Barrel  Buttons,  Chenille,  Dress 
and  Furriers'  Trimmings,  Girdles,  etc. 


BROWN   &  ASHCROFT 

595  St.  Paul  Street,  Montreal. 
Manufacturers  of  the 

"  B.  &  A.  "   BRAND  SHIRTS 

Special  values  in  Flannelette 

Night  Shirts 

Guaranteed  full  size       Write  for  sample  lot. 


J.  SPROUL  SMITH 

Empire  Building  -  -  .  TORONTO 
Representing:  Cornwall  &  York  Cotton  Mills 
Co,  Ltd.  Cotton  Goods,  St.  John,  N.B. ;  Paris 
Wincey  Mills  Co.,  Flannels,  etc.,  Paris,  Ont.;  John 
Bright  &  Bros.,  Oarp»is,  Rochdale,  Eng.;  Wm. 
Ewart  &  Son,  Linen  Goods,  Belfast,  Ireland  ;  H. 
Longbot  torn  &  Co.,  Cravenettes,  Linings,  etc  , 
Bradford,  Eng. 


W.  E.  WALSH 

207  St.  James  Street,      -     Montreal 

special  lines  in 

Fancy    Leather   Goods,    Bags,    Purses,    etc. 

Toilet     Sets,      Fans,      Back     and       Sid* 

Combs,  Brushes,  Postcard  Albums, 

Papeteries,   etc.,    etc. 


DAVIDSON  &  GATEHOUSE 

Commission  Merchants 

COTTON    PIECE   GOODS 

Dundee  and  Calcutta  JUTES  and    HESSIANS 

HEAVY   DRY   GOODS 
Agents  for  Jas.  Alexander  &  Son  of  Glasgow,  Scot. 
Catch-On-Clasp  Co.,  Baltimore,  Md. 

30  St.  John  Street,        -        Montreal 


RAW    COTTON 

N.  P.  SLOAN  CO. 

(Philadelphia  and  New  Orleans) 
Cotton  Merchants  and  Yarn  Agents 

523  Coristine  Building,   -    Montreal 

Tel.  Main  1525  Represented  by  E.  J.  Taylor 


ALFRED   WEYERSTALL 

Head  Office,  77  York  St. 

TORONTO 

IMPORTER  of  all  kinds  cf  Buttons,  Laces,  Neck- 
wear, Belts,  Dress  Trimmings,  elc.  Complete  stock 
of  Buttons,  and  Tailors'  Trimmings  always  on  bani 


DRY    GOODS    REVIEW 


HOTEL   DIRECTORY 


"te 


Is  Your  Business 
Growing 

Every  Business  Should  Grow 
In  a  Growing  Country 


Canada   is    the    selected    spot    on 

J;j)the  map  to-day,  designed  to  furnish 
!L^L~/i/6  7  a  chapter  for  "The  Great  Commercial 
1^-"rv^v  and  Industrial  History  of  the    20th 

^       Century." 
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—  Your  business  must  grow  and  "it's 
up  to  you "  to  give  it  elbow  room 
— to  see  that  there  is  no  shackle  in 
the  nature  of  an  ancient  and  volu- 
minous method  of  accounting  to 
hinder  its  development. 

Simplify  and  systematize  your 
work,  therefore,  by  installing  the 
Copeland  -  Chatterson  Systems  for 
Business  in  their  entirety. 

We  have  special  Systems  for 
Wholesale  and  Retail  concerns  of 
all  descriptions — for  manufacturers, 
financial,  banking,  and  legal  offices, 
hotels,  and  every  other  business 
where  any  account  keeping  or 
record  keeping  is  required. 


Thc  Copeland-Chatterson  Co.  Limit*d 

Devisers  and  Manufacturers  of  Systems  for  Business 


Liverpool,  London  and  Globe  Building,  Montreal 
141  Bannatyne  Avenue,  East,    -     •     •  Winnipeg 

Works  14  Citizen  BuildiRg, Ottawa 

Brampton,  Ont.      43  Cannon  Street,  London,  E.C.,  •  England 


General  Offices 
Toronto 


WINDSOR    HOTEL 

HAMILTON,   BERMUDA 

This  house  is  pleasantly  and  conveniently  lo' 
cated  on  the  East  side  of  Queen  Street.  The 
rooms  are  bright  and  cheerful.  Every  attention 
paid  to  guests.  Billiards  and  Pool.  Hot  and 
cold  water  baths.     A.  McNicol,  Prop. 


TOWER  HOTELGEORGETOWN 

w»vcn  n\j  i  tu    DEMERARA 

BRITISH  GUIANA. 
This  first-class  hotel  is  most  conveniently  situ- 
ated in  the  coolest  and  healthiest  part  of  the 
city.  Five  minutes  from  railway  station  and 
steamer  stallings,  and  near  to  all  principal  public 
buildings.  Cool  and  lofty  bedrooms.  Spacious 
Dining  and  Ladies'  Rooms.  Billiard  Room. 
Electric  light  throughout. 


WOODSIDE   BOARDING 
HOUSE 

Corner  of  Main  and  Lamaha  Streets 
GEORGETOWN,  DEMERARA. 

Cool  and  airy  Bedrooms.  Excellent  Cuisine 
Attendance  qualified.  Terms  moderate.  Elec 
trie  Car  Loop  at  gate  of  premises.  Patronage 
Solicited.    Manageress,  E.  Cottam. 


VICTORIA   LODGE 

HAMILTON,    BERMUDA 
Mrs.  J.  F.  SMITH   Proprietress. 

Opposite  Victoria   Park    and   Cedar   Ave. 
Private  Board  $12  to  $14  per  week. 
Open  Nov.  1  Closes  in  May. 


WINTER  RESORT 
Queen's  Park  Hotel 

Port  of  Spain,  Trinidad,  B.W.I. 
JOHN  McEWEN,  Manager.       For  Rates.etc 
apply  Trinidad  Shipping  and  Trading  Co., 
29  Broadway,  New  York. 


THE  GRAND  UNION 

The  most  popular  hotel  in 
OTTAWA,  Ont.      James  K.  Paisley,  Prop. 


DOMINION 

HOUSE 

W.  H.  DURHAM. 

Proprietor 

RENFREW, 

ONTARIO 

The    most   popular  Hotel   in 

the  Ottawa  Valley. 

HALIFAX   HOTEL 

HALIFAX,   N.S. 


ACCOUNTANTS  AND  AUDITORS 


JENKINS  &  HARDY 

Assignees,  Chartered  Accountants,  Estate  and 

Fire  Insurance  Agents,  15J  Toronto  St., Toronto. 

465  Temple  Building,  Montreal. 


PERCY  P.  DAVENPORT, 

Chartered  Accountant  and  Assignee, 
622  Mclntyre  Block       -         Winnipeg,  Man. 
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Aooountants,  Auditors. 

Davenport,  P.  P.,  Winnipeg. 

Jenkins  &  Hardy,  Toronto. 
Blankets,  Quilts,  Traveling  Rugs,  etc 

Alaska  Feather  &  Down  Co..  Montreal. 

McDowell,  A.  H.,  &  Co.,  Montreal. 

Toronto  Feather  &  Down  Co.,  Toronto. 

Boots,  Shoes  and  Laoes. 

Faire  Bros.  &  Co.,  Leicester,  Eng. 

Frank  &  Bryce,  Montreal,  Toronto,  Quebec. 

Laces  and  Braids  Mfg.  Co.,  Toronto  June. 
Button  Machines  and  Buttons. 

Defiance  Button  Machine  Co.,  New  York. 
Carpets,  Curtains,  Rugs,  Window  Shades, etc 

Adams  Furniture  Co.,  Toronto. 

Brock,  W.   R.  Co.,  Toronto  and  Montreal. 

Garland,  John  M.,Son  &  Co.,  Ottawa. 

Greenshields  Limited,  Montreal. 

Hees,  Geo.  H.,  Son   &  Co.,    Montreal  and 
Toronto. 

Imperial  Carpet  Co.,  Toronto. 

Ishikawa,  K.,  &  Co.,  Toronto. 

Moore  Carpet  Co.,  Sherbrooke,  Que. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

McDowell,  A.  H.,  &  Co.,  Montreal. 

McRae  &  Co.,  John,  Winnipeg. 

Rylands  &  Sons,  Manchester,  Eng. 

Short  &  Co.,  Montreal. 

Cloaks,  Costumes,  Skirts,  Shirt  Waists,  etc 
American  Silk  Waist  Co.,  Montreal. 
Brock,  W.  R.,  Co.,  Toronto  and    Montreal. 
Empire  Mfg.  Co  ,  Montreal 
Excelsior  Cloak  Co.,  Montreal. 
Fairbairn,  Rhys.  D.,  Toronto. 
Greenshields  Limited,  Montreal. 
Hart  Mfg.  Co.,  Montreal. 
Hirshson,  L.,  &  Co.,  Montreal. 
Knox,  John,  Co.,  Hamilton   Ont. 
Kyle,  Cheesbrough  &  Co., -Montreal. 
Mishkin,  I.,  &  Co.,  Montreal. 
Revillon  Bros.,  Limited.  Montreal. 
Ripley,  E..  &  Son,  London,  Eng. 
Rylands  &  Sons,  Manchester,  Eug. 
Short  &  Co.,  Montreal. 
Waldman,  J.  H.,  &  Co.,  Montreal. 

Corsets. 

E.  T.  Mfg.  Co.,  St.  Hyacinthe,  Que. 
Konig  &  Stuffman,  Montreal. 
Parisian  Corset  Mfg.  Co.,  Quebec. 

Cottons,  Prints,  Shirtings,  eto. 

Brock,  W.  R  Co.,  Montreal  and  Toronto. 
Garland,  John  M.,  Son  &  Co.,  Ottawa. 
Garneau,  P.  Fils  &  Cie,  Quebec,  P.Q. 
Greenshields  Limited,  Montreal. 
Hitchcock,  Williams  &  Co.,  London,  Eng. 
Horrockses.Crewdson  &  Co. .Manchester  and 

London,  Eng. 
"  Kingcot  "  Cottons. 
Rylands  &  Sons,  Manchester,  Eng. 

Cotton  Batting. 

Dominion  Wadding  Co.,  Montreal. 

Dress  Goods,  Silks,  etc 

Bradford  Dyers  Association,  Bradford,  Eng. 
Brock,  W.  R.,  Co.,  Toronto  and    Montreal. 
Brophy-Cains,  Limited,  Montreal. 
Debenhams     (Canada)    Limited,     Montreal 

and  Toronto. 
Dominion  Textile  Co.,  Montreal. 
Garland,  John  M.,  Son  &  Co.,  Ottawa. 
Garneau,  P.,  Fils  &  Cie.,  Quebec. 
Gilmour,  Nephew  &  Co.,  Montreal. 
Greenshields  Limited,  Montreal. 
Harris  &  Co.,  Rockwood,  Ont. 
Hirshson,  L.,  &  Co  ,  Montreal. 
Hitchcock  Williams  &  Co.,  London,  Eng. 
Ishikawa,  K.,  &Co.,  Toronto. 
Knox,  John,  Co.,  Hamilton. 
Kyle,  Cheesbrough  &  Co.,  Montreal. 
Macdonald,  John,  &  Co.,  Toronto. 
McDowell,  A.  H.,  &  Co.,  Montreal. 
McRae  &  Co.,  John,  Winnipeg. 
Priestleys' — Greenshields  Limited,  Montreal. 
Pylands  &  Sons,  Manchester,  Eng. 

Dress  Shields,  etc 

Kleinert,  I.  B.,  Rubber  Co.,  Toronto. 

Dryers,  Cleaners,  etc. 

Bradford  Dvers  Ass'n.,  London,  Eng. 
British    American    Dveing    Co.,    Montreal, 

Toronto.  Ottawa  and  Quebec. 
Hermsdorf,  Louis,  New  York. 
Parker,  R.,  &  Co.,  Toronto. 

Fancy  Goods. 
Gibbs  Mfg.  Co. 


Canton,  Ohio. 


Fancy  Leather  Goods. 

Canada  Leather  Goods  Co.,  Montreal. 

Walsh,  W.  E.,  Montreal. 
Flannels,  Flannelettes,  etc 

Brock,  W.  R.,  Co.,  Toronto. 

Debenhams  (Canada)  Limited,   Toronto. 

Dominion  Textile  Co.,  Montreal. 

Greenshields  Limited,  Montreal. 

Horror  kses,    Crewdion  &   Co,,    Manchester 
and  London,  Eng. 

Knox,  John,  &  Co.,  Hamilton. 

Rylands  &  Sons,  Manchester,  Eng. 

Frilling*. 

Fairbairn,  Rhys  D.,  Toronto. 
Furs. 

Alexandor,  A.  J.,  Montreal. 

Bishop,  J.  H.,  Co. 

Hirshson,  L.,  &  Co.,  Montreal 

Livingstone  Mfg.  Co.,  Montreal. 

Leak  Fur  Mfg.  Co.,  Montreal. 

McComber  &  Cummings,  Montreal. 

Orr   Wm.  E.,  &  Co.,  Toronto. 

Paquet,  J.  Arthur,  Quebec. 

Peck,  John  W.,  &  Co  ,  Montreal. 

Schwersenski,  A.,  &Co.,  Montreal. 

Silver,  M.,  &  Co.,  Montreal. 

Swift,  Copland,  &  Co.,  Montreal. 

Waldman,  J.  H.,  &  Co.,  Montreal. 
General  Dry  Goods. 

Brock   W    R.,  Co.,  Montreal  and  Toronto. 

Brophy-Cains.  Limited,  Montreal. 

Eagle  Button  Co.,  Montreal. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Garneau,  P.,  Fils  &  Cie,  Quebec. 

Gilmour,  Nephew  &  Co.    Montreal. 

Greenshields  Limited,  Montreal. 

Hirshson,  L..  &Co.,  Montr  al. 

Knox,  John,  Co.,  Hamilton. 
.     Kyle,  Cheesbrough  &  Co.,  Montreal. 

Macdonald,  John   &  Co.,  Toronto. 

Rylands  &  Sons,  Manchester,  Eng. 
Gloves.  Mittens,  eto. 

Brophy-Cains  Limited,  Montreal. 

Hir  hson,  L.,  &  Co.,  Montreal. 

Knox,  John,  &  Co.,  Hamilton. 

Lawrencelle,  H.,  Montreal. 

Paquet,  J.  Arthur,  Quebec. 

Pewny's  Kid  Gloves — Greenshields  Limited, 
Montreal. 

Schwersenski,  A.,  &  Co..  Montreal. 

Storey,  W.  H.  &  Sons,  Acton. 

Wreyford  &  Co.,  Toronto. 
Hats.  Caps.  Etc. 

Swift,  Copland  &  Co.,  Montreal. 

Wrevford  &  Co.,  Toronto. 
Horse  Blankets. 

Wahhaw,  J.,  &,  Son.,  Bolton,  Ont. 
Hose  Supporters. 

Eisman  Nov>-lty  Co.,  Toronto. 

Kleinert,  I.  B.,  Rubber  Co.,  Toronto. 
Knit  Uuderw  usts. 

Nazareth  Waist  Co.,  New  York. 

Laoes  and  Veils. 

Brophy-Cains  Limited,  Montreal. 
Greenshields  Limited,  Montreal. 
Hitchcock  Williams  &  Co.,  London,  Eng. 
Knox,  John,  &  Co.,  Hamilton. 
Kyle,  Cheesbrough  &  Co.,  Montreal. 

Ladies'  Neckwear. 

Fairbairn,  Rhys  D.  Toronto. 
Hirshson,  L.,  &  Co.,  Montreal. 
Knox,  John,  &  Co.,  Hamilton,  Ont. 
Revillon  Bros.  &Co.,  Montreal. 

Linings  and  Canvas*s. 

Greenshields  Limited,  Montreal. 
Kirk,  Samuel,  &  Sons,  Bradford,  Eng. 
Rylands  &  Sons,  Manchester,  Eng. 

Mending  Wools,   Silk,   Cotton  and   Linen 
Thread,  eto. 
Baldwin  &  Partners,  J.  &  J.,  Leicester,  Eng. 
De  Gruchy,  Philip,  Montreal. 
Faire  Bros.  &  Co.,  Leicester,  Eng. 
Frank  &  Bryce,  Montreal,  Toronto,  Quebec. 

Men's  and  Boys'  Ready  -  Made  Clothing 
(Overalls,  Leather  and  Rain-ooats,  Sweat- 
ers, etc). 

Brock,  W.  R.,  Co.,  Toronto   and    Montreal. 
Garland,  John  M.,  Son,  &  Co.,  Ottawa. 
Garneau,  P.,  Fils  &  Cie,  Qaebec. 
Garnett,  J.  F.,  &  Son,  Idle,  Bradford. 
Greenshields  Limited,  Montreal. 
Hirshson,  L.,  &  Co.,  Montreal. 
Knox,  John,  &Co.,  Hamilton,  Ont. 
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Rylands  &  Son,  Manchester,  Eng. 

Scott  Knitting  Co.,  Toronto. 

Wilkins,  Robert  C,  Montreal. 
Millinery,  Ribbons,  etc. 

Brophy-Cains  Limited,  Montreal. 

Debenhams  (Canada)  Limited,  Montreal, 
and  Toronto. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Greenshields  Limited,  Montreal. 

Harper,  Geo.  D.,  &  Co.,  Montreal. 

Hirshson,  L.,  &  Co.,  Montreal. 

Hitchcock  Williams  &  Co.,  London,  Eng. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

McCall,  D.,  Co.,  Toronto. 
Mufflers,  Handkerchiefs,  etc. 

Hirshson,  L.,  &  Co.,  Montreal. 
Needles  and  Fins. 

Croft,  Wm.,  &  Sons,  Toronto. 

Morrall,  Abel,  Redditch,  Eng. 

Nicklin,  J.,  &Co.,  Birmingham,  Eng. 
Novelties  and  Notions. 

Brophy,  Cains,  Limited,  Montreal. 

Faire  Bros.,  &  Co.,  Leicester,  Eng. 

Gdmour   Nephew  &  Co.,  Montreal. 

Nicklin,  J.,  &  Co..  Birmingham,  Eng. 

Short  &  Co.,  Montreal. 

Weyerstall,  Alfred,  Toronto. 

Wrinch,  McLaren  &  Co.,  Toronto. 
Offioe  Supplies. 

Copeland-Chatterson  Co.,  Ltd.,  Toronto. 

Universal  Systems,  Ltd.,  Toronto. 
Oil  Cloths,  Linoleums  and  Mattings. 

Dominion  Oilcloth  Co.,  Montreal. 

Imperial  Carpet  Co.,  Montreal. 

Knox,  |ohn.&  Co.,  Hamilton,  Ont. 

Rylands  &  S  >ns    Manchester,  Eng. 
Papier  Maohe  Forms,  Wax  Figures,  eto. 

Dt-lfosse  &  Co.,  Montreal. 

Palmenberg's,  J.  R.,  Sons,  New  York. 
Pioture  Post  Cards  and  Albums. 

Walsh,  W   E.,  Montreal. 
Rainooats. 

Belmont  Mfg.  Co.,  Montreal. 
Raw  Materials. 

Sloan,  N.  P.   &  Co.,  Montreal. 

Davidson  &  Gatehouse.  Montreal. 

Rubber  Goods. 
Granby  Rubber  Co.,  Granby,  Que. 
Mer,  hants  Rubber  Co.,  Berlin,  Ont. 

Shirts,  Collars,  Ties,  eto. 
Brown  &  Aschrott,  Montreal. 
Empire  Mfg.  Co..  Montreal. 
E.  T.  Mfg.  Co..  St.  Hyacinthe,  Que. 
Garland,  John  M.,  Son  &  Co.,  Ottawa. 
Ishikawa,  K.,  &  Co.,  Toronto. 
Knox,  |ohn  &  Co.,  Hami  ton. 
Montreal  Suspender   &  Umbrella  Mfg.  Co., 

Montreal. 
Niagara  Neckwear  Co.,  Niagara  Falls,  Ont. 
Success  Brand  Shirts  and  Collars. 
Wreyford  &  Co.,  Toronto. 

Skirt  Bindings. 

Faire  Bros.  &  Co..  Leicester,  Eng. 
Kvle,  Cheesbrough  &  Co.,  Montreal. 
Short  &  Co.,  Montreal. 

Smallwares. 
Croft,  Wm.,  &  Sons,  Toronto. 
Eagle  Button  Co.,  Montreal. 
Faire  Bros.  &  Co.,  Leicester,  Eng. 
Forsyth,  J<.hn,&  Co.,  Berlin,  Ont. 
Garland,  John  M.,  Son&  Co.,  Ottawa. 
Gilmour,  Nephew  &  Co,,  Montreal. 
Knox,  John  &  Co.,  Hamilton,  Ont. 
Morrall,  Abel,  Redditch,  Eng. 
Nicklin,  J.,  &  Co.,  Birmingham,  Eng. 
Wriach,  McLaren  &  Co.,  Toronto. 

Staples  and  Linens. 

Brock, W.  R.,  Co.,   Toronto   and   Montreal. 
Garland,  John  IvI.,  Son  &  Co.,  Ottawa. 
Garneau,  P.,  Fils  &  Cie,  Quebec 
Greenshields,  Limited,  Montreal. 
.  Liddell,  Wm.,  &  Co.,  Belfast,  Ireland. 
McDowell,  A.  H.,  &Co.,  Montreal. 
Old  Bleach  Linen  Co.,  Randalstown,  Ireland. 
Rylands  &  Sons,  Manchester,  Eng, 

Store  Fixtures  and  Show  Cards. 

Botanical  Decorating  Co.,  Chicago,  111. 
Clat worthy  &  Son,  Toronto. 
Delfosse  &  Co.,  Montreal. 
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M artel-Stewart  Co.,  Montreal. 
Thayer  and  Chandler  Co.,  Chicago. 
Toronto  Brass  Mfg.  Co.,  Toronto. 

Store  Lighting. 

Lamson    Consolidated    Store    Service    Co., 

Toronto. 
Luxfer  Prism  Co.,  Montreal  and  Toronto. 

Suspenders. 

Brock,  W,  R.,  Co.,  Montreal. 
Globe  Suspender  Co. ,  Rock  Island. 

Towellings,  etc. 

Cosbie,  R.  H.,  Toronto. 
Garland,  J.  M.,  Son  &  Co.,  Ottawa. 
Brock,  W  R.  Co.    Toronto. 
Mishkin,  I.,  &  Co.,  Montreal. 

Umbrellas,  Parasols,  eto. 
Greenshields  Limited,  Montreal. 
Irving  Umbrella  Co.,  Toronto. 
Brock,  W.  R.,  Co.,  Montreal. 

Underwear,  Hosiery  and  Knitted  Goods. 

Burritt,  A:,  &  Co.,  Mitchell. 
Cartwright  &  Warners,  Loughborough,  Eng. 
"  Ceetee  "  brand— Turnbull,  C,  Co.,  Gait. 
Chipman-Holton  Knitting  Co.,  Hamilton. 
Clinton  Knitting  Co.,  Clinton.  Ont. 
"Crescent"    brand — Lennard,   S.,  &   Sons, 

Dundas. 
Eagle  Knitting  Co.,  Hamilton. 


Ellis  Mfg.  Co.,  Hamilton. 

Gait  Knitting  Co.,  Gait,  Ont. 

Garland,  John  M.,  Son,  &  Co.,  Ottawa. 

Greenshields  Limited,  Montreal. 

Hirshson,  L. ,  &  Co.,  Montreal. 

Jaeger,  Dr.,  Co.,  Montreal. 

"Jay"   Finish  Underwear,  London,  Eng. 

Knox,  John  &  Co.,  Hamilton,  Ont. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Lennard,  S.,  &  Sons,  Dundas,  Ont. 

Macdonald,  John.  &  Co.,  Toronto. 

McDowell,  A.  H.,  &  Co.,  Montreal. 

Mishkin,  I.,  &  Co.,  Montreal. 

Peerless  Underwear  Co.,  Hamilton. 

Penman  Co.,  Paris,  Ont. 

Perrin,  Freres  &  Cie,  Montreal. 

Scott,  Peter,  &  Co.,  Howick,  Scotland. 

Scott  Knitting  Co.,  Toronto. 

Simpson,  J.,  Sons,  Toronto. 

Truro  Knitting  Mills  Co.,  Truro,  N.S. 

Watson,  Mfg.,  Co.,  Paris. 

Williams,  Walter,  &  Co.,  Montreal. 

"  Wolsey  "  Underwear. 

Wreyford  &  Co.,  Toronto. 
Velvets,  Velveteens  and  Cords. 

Debenhams  (Canada)  Limited,  Toronto. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Laces  &  Braids  Mfg.  Co.,  Toronto  Junction 
Wall  Paper. 

Menzie  Wall  Paper  Co. ,  Toronto. 


Stauntons  Limited,  Toronto. 

Watson-Foster  Co.,  Montreal. 
Wardrobes 

Weir  Wardrobe  Co.,  Winnipeg,  Man. 
Waterproof  and  Bnbber  Goods. 

Brock,  W.  R.  Co.,  Montreal. 

Cravenette  Co.,  Bradford,  Eng. 

Knox,  John  &  Co.,  Hamilton. 

McRae  &  Co.,  John,  Winnipeg. 

Montreal  Waterproof  Clothing  Co.,  Montreal 

National  Rubber  Co.,  Montreal. 
Whitewear. 

Laurentian  Whitewear  Co.,  Levis,  Que. 
Window  Shades,   Curtain  Poles,  eto. 

Daly  &  Morin,  Montreal. 

Hees,  Geo.  H.,  Son   &   Co.,  Montreal   and 
Toronto. 
Woolens  and  Tailors'  Trimmings. 

Eagle  Button  Co.,  Montreal. 

Fisher,  Mark,  Sons  &  Co.,  Montreal, Toronto, 
Winnipeg. 

Garland,  John  M.,  &  Son  Co.,  Ottawa. 

Garneau,  P.  Fils  &  Cie,  Quebec. 

Harris  &  Co.,  Rockwood,  Ont. 

Hewson  Woolen  Mills,  Amherst,  N.S. 

McDougall,  A.,  &  Co.,  Montreal. 

McDowell,  A.  H.,&  Co.,  Montreal. 

Robinson  &  Mackay,  Leeds,  Eng. 

Scott  Knitting  Co.,  Toronto. 
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Accountants'  Directory 

Alaska  Feather  and  Down  Co. 

Alexandor,  A.  J 

American  Silk  Waist  Co 

A  ustralasian  Draper 


Baldwin,  J.  J..  &  Partners 

Barry,  W.  H.,  &  Co 

Bell  Telephone  Co 

Belmont  Mfg.  Co 

Bishop,  J.  H.,  Co 

Botanical  Decorating  Co 

Bradford  Dyers'  Ass'n 

British-America  Assurance  Co . . 

British  American  Dyeing  Co 

Brock,  W.  R.,  Co 

Brock  &  Paterson 

Brophy-Cains,  Limited 

Brown  &  Ashcrott 

Burritt,  A.,  &  Co 

Busy  Man's  Magazine 

C 

Canada  Haircloth  Co  

Canada  Leather  Goods  Co , 

Canada  Paper  Co 

Cartwright  &  Warners 

Chipman  Holton  Knitting  Co  . . 

Clatworthy  &  Son 

Clinton  Knitting  Co 

Confederation  Life  Association. 

Copeland-Chatterson  Co 

Cosbie,  R.  H 

Croft,  Wm.,  &Son 

Cravenette  Co 
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Daly  &  Morin 

Davidson   &  Gatehouse   

Debenhams  (Canada)    Limited. 
Defiance  Button  Machine  Co.. .. 

Defreiz  &  Woodman  

DeGruchy,  Philip 

Delfosse  &  Co 

Dominion  Oilcloth  Co 

Dominion  Textile  Co 

Dominion  Wadding  Co 

Du verger,  E. ,  &  Co 


Eagle  Knitting  Co. . . 
Eisman  Novelty  Co. 

Ellis  Mfg.  Co 

Empire  Mfg.  Co. .  . . 

E.  T.  Mfg.  Co 

Excelsior  Cloak  Co.. 


Fairbairn,  Rhys  D 

Faire  Bros.  &  Co 

Fisher,  Mark,  Sons  &  Co 

Flaws,  R.,  &  Son 

Frank  &  Bryce 

G 

Gait  Knitting  Co 
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Oxford  Mfg.  Co 119 


Palmenberg's  Sons,  J.  R 28 

Paquet,  J.  Arthur 62 

Parisian  Corset  Co 124 

Parker,  R. ,  &  Co inside  front  cover 

Peck,  John  W.,  &  Co 64 

Peerless  Underwear  Co 36 

Penman  Mfg.  Co 112 

Perrin,  Freres  &  Cie  45 

Pewny's  Kid  Gloves 6 


Revillon  Bros. ,  Limited 129 

Robinson  &  Mackay 13 
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Schwersenski,  A.,  &  Co 

Scott  Knitting  Co 

Scott,  Peter,  &  Co 

Silver,  M.,  &  Co  

Simpson,  J. ,  Sons 

Sloan,  N.  P.    &  Co 143 

Smith,  J.  Sproule 143 

Standard  Shirt  Co no 

Stauntons  Limited 109 

Storey,  W.  H..&  Son 54 

Swift,  Copland  &  Co 121 


"Tevia"  Tweeds 115 

Thayer  &  Chandler  Co 32 

Toronto  Brass  Mfg.  Co 27 

Toronto  Feather  &  Down  Co 109 

Truro  Knitting  Mills  Co  37 

Turnbull,  C,  Co.,  of  Gait 45 
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W 
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Walshaw,  J.,  &  Son 
Watson-  Foster  Co ... . 

Watson  Mfg.  Co 

Weir  Wardrobe  Co .... 

Western  Assurance  Co 13 

Weyerstall,  Alfred 143 

Wilkins,  Robert  C inside  front  cover 

Williams,  Waller,  &  Co 45 

Wolsey  Underwear 44 

Wrevforrl  &  Co 114 

Wrinch,  McLaren  &  Co 13 
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FOR  SORTING  UP  ORDERS 


RETURNED. 

OCT  ft  -  1Q06 


ON 


age  Nc.       OO 

Jt^  Ladies'  Costumes 
Ladies'  Skirts 


Ladies'  Fur-Lined  and 
Trimmed  Coats 

Ladies'  Jackets 

Ladies'  Furs 


YOU  CANNOT  DO  BETTER  THAN  CON- 
SULT OUR  CATALOGUE.  SENT  ON 
RECEIPT    OF    POST   CARD- - 


THE  HART  MANUFACTURING  GO. 

13  Notre  Dame  St.  East     ^     *     *     *     MONTREAL 
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To  tHe  Trade 


October 


5?lff 


ZU  Assorting  Season 


\U  We  fully  realize  that  merchants  ordering 
goods  for  immediate  delivery  want  their 
orders  filled  promptly. 

\|j  Our  rule  with  regard  to  filling  these  orders 
is  to  fill  them  the  same  day  that  they  arrive. 

\y  We  have  the  best  assorted  stock  in  General 
Dry  Goods,  Hen's  Furnishings,  Haber- 
dashery,   Carpets,    House    Furnishings 

and    Woollens  that  we  have  ever  shown. 

KINDLY  SEND  US  YOUR  ORDERS. 
FILLING  LETTER  ORDERS  A  SPECIALTY. 


XV 


JOHN  MACDONALD  CgL  CO.,  limited 

Wellington    and  Front   Sts.   E. 
TORONTO 


THE 


November 


1     .H  YEAR 


MenS  Furnisher 


NUMBEI 


flHE0AC[!EAN||UBLISHINGg]O. 


Montreal.    Toronto,    Winnipeg. 
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MERCHANTS 

IN  ALL  PARTS 

OF  CANADA 

ARE  OUR 

CUSTOMERS 


A  I  **HAT  we  give  satisfaction  to 
'*'  merchants  in  widely  scat- 
tered sections  of  the  Dominion  is 
rather  strong  evidence  that  our 
work  is  all  right.  And  we  have 
been  doing  this  for  thirty  years — 
further  proof. 


-It  is  ours  to  re-dye  and  finish  dress  fabrics  and  other  fabrics, 
hosiery,  ribbons,  braids,  feathers,  plumes  and  other  lines 
that  for  many  different  reasons  have  become  unsaleable. 
We  save  many  dollars  to  merchants  and  milliners. 


R.  PARIiER  C&  CO. 

Dyers  and    FinisHers  to  tKe 

Dry  Goods  and   Millinery  Trades 


TORONTO,  CAN. 


XMAS 
UMBRELLAS 

Our  Representatives  are  now  on  their 
routes  with  our  full  range. 
Inspection  Invited 

The 

Irving  Umbrella  Company 


tt 


ROOSTER    BRAND 


99 


BEST 


MADE 


LIMITED 


MANUFACTURERS 

79-83  Wellington  St.  W„  Toronto 


Travellers  now  out  for  Spring  and 
Assorting 

Outing  Coats  and  Trousers, 

Fancy  Vests, 

Boys'  Wash  Suits, 

Overalls,  Shirts,  Pants, 

White  Coats  and  Sleeve  Vests. 


$500.00  Insurance 


ROBT.   C.    WILKINS 

Manufacturer,  -  MONTREAL. 


DRY    GOODS    REVIEW 


GREENSHIELDS  LIMITED 

MONTREAL 

Greenshields  Western  Limited,  Greenshields  £»  Co.,  Limited, 

Winnipeg.  Vancouver. 


Before  Stocktaking 

(IMOVR.  30th) 

we  have  a  number  of  clearing 
lines  in  all  departments  to  offer  at 
special  figures,  which  in  many 
instances  are 

Below  Mill  Prices 


It  will  be  to  your  advantage  to 
visit  our  warehouse  during  this 
month,  or  see  our  travellers' 
samples. 


DRY    GOODS    REVIEW 


PRIESTLEYS' 


w 


BROADCLOTHS 

AND 

VENETIANS 


FASHIONABLE 

AND 
SERVICEABLE 


m 


GREENSHIELDS  LIMITED 


SOLE  SELLING  AGENTS 
FOR  CANADA 


MONTREAL 


DRV    GOODS    REVIEW 


RYLANDS&SONS 


LIMITED 


MANCH 


IM 


Cotton 


Spinners 


♦     ♦     ♦     ♦ 


Merchants 


♦     ♦     ♦     ♦ 


Manufacturers 


Bleachers 


Dyers 


TOWN,\S 


♦  ♦  ♦ 


Finishers 


Makers  of  the  Celebrated  Dacca  Calicoes  and  Sheetings 


** 


WORKS: 


Heapey, 

Longford 

Works, 

Gorton. 


4"*» 


•Mr 


WORKS: 

Swinton, 
Wigan, 
Chorley. 


Capital,  $14,500,000 ;  Employees,  12,000 


DRY     GOODS     REVIEW 


WITHOUT  EXAGGERATION ! 

IT   HAS    BEEN  AN    ACKNOWLEDGED  FACT    FOR  120  YEARS 

that  BEEHIVE  KNITTING  WOOLS 


CANNOT  BE  SURPASSED 


FOR 


WARMTH  COMFORT     i  DURABILITY 


COMBINED 


LATEST    SPECIALTIES: 


Beehive  Double  Knitting  Wool    A  gran- yarn  -or  warm  &arments- such  as  socks,  stockings,  Goif 

and  thicV 

Beehive  Rug  Wool. 


ose,  Gloves,  Comforters  and  Combinations.     It  is  the  same  length 
and  thickness  as  the  best  3-ply  Wheeling  yarn,  but  is  much  stronger  and  more  durable  in  wear. 
A  novelty  for    making    Rugs  and    Mats  at  home.      Cable  twisted,  lustrous  finish. 
Supplied  in  3-dozen  art  shades. 

RpphlVP    Fl/Jpi*    Wnftl  ^  really  choice  article  for  making  dainty  shawls  and  wraps.      It  washes  beauti- 

UeeillV  C    LIUtI      TT  UU1.       fully  and  is  particularly  suitable  for  Undervests. 


A  novel  looped  thread  for  Knitting  or  Crochet, 
ance  of  an  Ostrich  Feather  or  of  Astrachan. 


Reproduces  the  wavy  appear- 


Beehive  Feather  Wool. 

Whlfp    HP/lthPf       "Baldwin's  2nd  Quality,"  supplied  in  Scotch  Fingering,  2,  3,  4  and  5-ply;  3-ply  Wheeling; 
IICI.        Vest  Wool  ;    and  Petticoat   Fingering,  4-ply.       Good,    reliable,    high-class    Wools    at    a 


popular  level  of  price. 


J.  &  J.  BALDWIN  &  PARTNERS,  L™ 


HALIFAX,  ENGLAND 


Established  1785 


WHOLESALE   ONLY 


AGENT : 

DUNCAN  BELL 

MONTREAL  &  TORONTO 
Please  Send  for  Samples. 


BATTING 


Guaranteed  free  from  threads  and  other 
weak  and  lifeless  stock. 


NORTH  STAR, 
CRESCENT  and 
PEARL 

COTTON  BATTING 

Quality  for  this  season  still  better  than 
ever.  The  best  at  the  price.  Made 
of  good  pure  cotton — not  shoddy. 

Ask  -for 

North  Star,  Crescent 
and  Pearl  Batting. 


A  GUARANTEED  GLOVE 

Is   worth  a  dozen  others  to 
your  customers 

PEWNY'S 

KID   GLOVES 

carry  a  guarantee  with    every  pair. 

A  SURE  SELLER  and 
k  A  GOOD  ADVERTISEMENT  FOR  YOUR  STORE 


Greenshields  Limited 


MONTREAL 

SELLING  AGENTS. 
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Rainbow   Waists   for   Spring   1907 


RETUBNEl 
*BV81W 


All  waists  can  be  had  in  short, 
three-quarters  orlong  sleeves 
at  prices  quoted. 


if  RETURN 
If  NOV  2 1  1&0Q 


No.  585.  Made  of  fine  Sheer  Lawn,  trimmed  with  new 
effect  in  Plauen  Lace  Trimmings  and  Cluny  Lace  Insert- 
ions. If  wanted  in  Organdie  Muslin,  can  be  had  at  same 
price.     $24.00  doz. 


«BWft 


No.  573.  A  dainty  waist,  made  of )  fine 
quality  White  Allover  Laces  trimmed'!  with 
French  Valenciennes  Laces,  Lace  Insertions. 
$30.00  doz. 


Any  of  our  waists  may  be 
had  in  single  boxes  at  50 
cents  extra  per  dozen. 


EARLY  ORDERS    early 

and  satisfactory 

deliveries. 


No.  520.  Made  in  fine  quality  English  Lawn,  trimmed 
with  Swiss  Embroidered  Trimmings  of  good  quality.  A 
very  pretty  waist.  Can  be  done  in  Muslin  at  same  price 
i  f  preferred.    $t3.50  doz. 


No.  523.  This  waist  is  made  jf  fine  quality 
English  Lawn,  trimmed  Swiss  Embroidery  fronts, 
and  French  Valenciennes  Lace.  If  wanted  in  Mus- 
lin, can  be  had  at  same  price.     $12.00  doz. 


^c—  •;--- 


No.  560.  Made  of  good  quality  Lawn, 
trimmed  with  the  new  yoke  effect  Swiss  Trim- 
mings and  Valenciennes  Lace.     $9.00  doz. 


RYLE,    CHEESBROUGH    Ca   CO. 


RAINBOW  WAIST  CO., 

MONTREAL 


Sole  Agents 


Address  all  communications  to 

KYLE,  CHEESBROUGH  &  CO. 

The   Lace  Warehouse  of  Canada 


DRY    GOODS    REVIEW 


ESTABLISHED  1791. 


Horrockses' 

Longcloths,   Nainsooks, 

Cambrics, 

India  Longcloths, 

Sheetings, 

Ready-made  Sheets, 

(plain  and  hemstitched). 
HORROCKSES*  name  on  each  sheet. 

rlannelettes  highest  quality. 


N.B.-SEE    "HORROCKSES"    ON     SELVEDGE 


Horrockses,  Crewdson  &  Co.,  Limited 

Cotton  Spinners  and  Manufacturers. 

PRF.STON,         MANCHESTER,         LONDON,  ENGLAND. 

mmmmmBimmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmm 
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CHCDCK  W 


no. 


Manufacturers  and  Shippers 

ST.     PAUL'S    CHURCHYARD 

LONDON,  ENGLAND 

Telegrams     "CHURCHYARD  LONDON"— A.  B.C.  Code 
Telephones— Nos.  152  and  163  G.P.O.  Central 


Represented  by  Mr.  A.  W.  ClifFe,  central  quarters  Windsor  Hotel,  Montreal,  from 
March  31st  to  June  20th  and  from  October  1st  to  December  10th.  Our  representative  carries 
a  fine  Range  of  Samples  in  Ribbons,  Allovers,  Laces,  Nets,  Chiffons,  British  and  Foreign 
Dress  Goods,  Printed  Cotton  Dresses,  Silks,  Velvets,  Millinery  and  Millinery  Materials, 
Flowers,  Feathers,  Straw  and  Felt  Hats. 

H,  m,  4  CO. TH[  H0U$[  F0B  mim 
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1907  Spring  Samples 

are  now  in  the  hands 
of  our 


Travellers  who  will  be  pleased  to  show 

you  our  complete  range  of  New  Spring 

Goods.        Notwithstanding    the    keen 

advance   in   wool  our  prices   are   showing  but  few  changes, 

and  we  can  assure  our  many  customers  that  we  have,  and 

will  guard  their  best  interests  in  this  direction. 


IN 


WfinllPflQ  tne  *^Prm£  assortment  will  be  the  largest  and 
It  UUIIUIIO  most  varied  for  years,  the  stripes  and  checks 
now  vieing  for  supremacy.  You  will  be  quite  safe  in  divid- 
ing your  selections  in  this  matter. 

IfPQQ    PfinrlQ       ^ne  lar&e  sh°wmg  of  Tweed  effects  in 
Ul  000    UUUllO.      broken  checks,  plaids  and  stripes  will  add 

new  features  to  our    already   large  showing  in  these  lines. 

As   usual,  we   will  show  the  very  best  values   available  to 

retail  at  50c,  75c.  and  $1. 

WqqIi  PfinflQ  Hnglish  and  Canadian  Wash  Stuffs  in 
If  dOll  UUUUO.  Ginghams,  Zephyrs,  Muslins,  Printed 
Lawns  and  Dimitys.  Ask  to  see  our  range  of  H.  P.  Prints 
at  8C,  the  most  salable  cloth  in  the  market. 


John  M.  Garland,  Son  &  Go. 


Wholesale  Dry  Goods 


OTTAWA,  CAN. 


DRY    GOODS    RBVI  1W 


Forerunners  of  Spring  Lines 


These  New  Bradford-Dyed 
Mohairs.  Attractive  print- 
ings in  dots  and  figures — 
distinctly  novel  patterns — 
the  sort  that  sell  on 
sight ;  order  early  for 
prompt  delivery. 
Ask  your  jobber. 


BRADFORD  DYERS'  ASSOCIATION,  BRADFORD,  ENGLAND 


DRY     GOOOS     REVIEW 


Abel  Morrall 


LIMITED 


REDDITCH 


NEEDLES 


AND 


5MALLWARES 
that's  all!!! 


View  of  CLIVE  WORKS, 
REDDITCH 


Ml 
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FRILLUVGS" 

For  Ladies'  Underwear                                  For  Children's  Hoods,  Robes, 

of  all  kinds,  Pillow  Slips                                Full  Dress  and 

and  all  Bed  Appointments.                          Bassinette  Trimmings. 

SEE  OUR  LATEST  PRODUCTION,  "JAP    SILK  PLANTAOENET," 
THE  SPECIAL   PRODUCTION  OF  THE   LARGEST  FRILLING   HOUSE   IN  THE  WORLD. 

THE  ABOVE  PATTERNS,  AND  MANY  OTHERS,  ARE  MADE  IN  A  VARIETY  OF  WIDTH8 


EXPERT  judges  agree  that   "Plantagenet"  Frillings  exceed  all  other  makes  (for  the  above   purposes)  in 
beauty  of  design,  quality  of  material,  finish  and  cheapness.      Drapers  in  England— almost  to  a  man- 
stock  "Plantagenet,"  and  also  some  of  the  largest  Canadian  firms. 
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sar  Money  ^ 

CAN  BE   SAVED  BY  MEANS 
OF  AN  ENDOWMENT  POLICY. 

YOU  CAN  ONLY  SECURE 
SUCH  A  POLICY  WHILE  YOU 
ARE   IN   GOOD    HEALTH. 


Pamphlets  and  Full  Particulars  regarding  the 

New  Accumulation  Endowment  Policy 

sent  on  application. 


Confederation  Life 


ASSOCIATION 


W.  H.  BEATTY.  President. 


W.  C.  MACDONALD, 

ACTUARY. 


J.  K.   MACDONALD, 

MANAGING    DIRECTOR. 


HEAD  OFFICE,   -   TORONTO,  CANADA. 


;  ~4 


THE  HALL-MARK  OF 


Registered  No.  262,005 


SOLE  AGENTS 

FOR 

CANADA : 


Maximum  Comfort  and  Durability 
at  Minimum  Cost. 

FIRST  in  the  Field  and  STILL  LEADING. 


Made  on  the  GRADUATED  PRINCI- 
PLE, and  starting  with  TWO  THREADS 
in   the   TOP,  it    increases   in   WEAR-RE- 
SISTING   PROPERTIES  as   it  descends. 
Thus  THE  LEG  HAS  THREE  THREADS, 
THE  INSTEP  AND  FOOT  FOUR,  and  the 
HEEL   and    TOE   FIVE.     By  this  process 
the  WEIGHT  and  STRENGTH  of  the 
Sock  are  where  they  are  most  needed, 
IN  THE  FEET,  making  it  essentially 

A  HALF  HOSE 
FOR  HARD  WEAR 

Absolutely  Seamless. 
Perfect  in  Fit. 
Guaranteed  Unshrinkable. 

THE   ACME   OF    PERFECTION 

IN    FOOTWEAR .... 

Manufactured  by 

R.  HENDERSON  &  CO.  w.baven&co.,lm. 

MONTREAL  and  TORONTO        Leicester,  Eng. 


This  design  a  guar- 
antee of  quality 


SAMPLES    AND 

PRICES 
GLADLY    SENT. 


MANILLA  PAPER 

Smooth,  Tough,  Bright,  Clean. 
All  Sizes  and  Weights. 

FIBRE  PAPER 

The  Toughest  of  the  Tough. 
Almost  Waterproof. 


Canada  Paper  Co. 


TORONTO 


MONTREAL 


THE  TELEPHONE 


Is  a  companion,  friend  and  servant  combined. 
Invaluable  for  convenience  in  the  household. 

LONG    DISTANCE    TELEPHONE    SERVICE 

Has  no  equal  for  the  facility  it  affords  in  business  life. 
Full  particulars  as  to  rates  and  service  at  the  near- 
est office  of 


J    THE  BELL  TELEPHONE  COMPANY  OF  CAHADA 


BRITISH  AMERICA 
ASSURANCE  COMP'Y 

FIRE    AND    MARINE. 
Incorporated  1833 

CASH    CAPITAL,       $850,000.00. 

TOTAL  ASSETS,      $2,119,347.89. 

LOSSES  PAID  SINCE  ORGANIZATION,  $27,383,068.64. 

HBAD  OPFICE,        -        BRITISH  AMERICA  BU1LD1NO, 

Cor.  Front  and  Scott  SU.,  Toronto. 

HON.  GEO.  A.  COX,  President.         J.  J    KENNY,  Vice-President 
P.  H.  8IM8,  Secretary.  and  Managing  Director 


Successful  Advertising-How  to  Accomplish  it 

ly  J.  Angus  MacDonald 

A  volume  of  400    pages   packed   full  of   good    stuff  for 
advertisers.        Price  $2.00. 

Sent  post  paid  upon  receipt  of  price. 

TECHNICAL  BOOK  DEPARTMENT 

MACLEAN  PUBLISHING  CO.,    LIMITED,  TORONTO 


Persons  addressing  advertisers  will 
kindly  mention  having  seen  their  adver- 
tisement in  this  paper. 
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SMALLWARES  AND  NOTIONS 

ALL  THE  NEWEST  THINGS 


wrinch,  McLaren  &  co. 

New  address 

52  BAY  ST.,  TORONTO 


Mate  Your  Own  Buttons 

W  ITH  THE 

NEW  DEFIANCE 
BUTTON    MACHINE. 

Makes  all  kinds  of  covered  buttons, 
rim,  half-ball  or  flat,  complete  to 
make  three  sizes  of  button 


A  CHILD  CAN  OPERATE  IT 


$7.50 


Call  or  send  for  samples  of  our  work. 


Defiance  Button  Machine  Co., 

266  Greene  St.,  Cor.  8th  St., 
NEW  YORK,  U.S.A. 


THE  METROPOLITAN  BANK 


Capital  Paid  Up, 
Reserve  Fund, 
Undivided  Profits,     - 


$1,000,000 
$1,000,000 
$         133,133 


We 
Solicit 
Your 
Account 


GENERAL  BANKING  BUSINESS 

Oralis  bought  and  sold. 
Letters  of  credit  issued. 
Collections  oromptly  attended  to. 

SAVINGS  DEPARTMENT 

open  at  all  branches. 
Interest  allowed  on  all  deposit 
of  one  dollar  and  upwards. 


w 


ESTERN 


Incorporated 
1851 


ASSURANCE 
COMPANY. 


FIRE 

AND 

MARINE 


uemaomce        Capital  $1,500,000.00 

Toronto,      Assets,  over    -  3.460,000  00 

Ollt,  Income  for  1905,  over      3,680,000.00 

HON.  GEO.  A.  COX,  President. 

J.  J.  KENNY,  Vice-President  and  nan.  Director. 

C.  C.  FOSTER,  Secretary. 


W.  M.  Whittingham  &  Co. 


GENERAL 


Shipping,  Forwarding,  Railway, 
Insurance,  and  Commission 
Agents  and  Warehousemen. 


ESTABLISHED  1891 


Head  Office  :  Liverpool,  22  Water  St. 


and  at 


London,  Manchester,  Birmingham, 

Hanley,  Swansea,  Cardiff,  Newport, 

and  Hamburg 


AGENTS  IN  CANADA : 


H.  V.  COWIE, 
4-76  Temple  Bldg., 

Montreal 


W.  R.  BECG, 

88  Bay  Street, 
Toronto 


For  WOOLLENS  and  WORSTEDS 
all   Qualities. 


tfrftOOKSBA/C" 

PERMANENT  FINISH 

4   m      WILL  NOT  COCKLt  '\< 

M        SHRINK  OR  SPOT         U 

I    Robinson  &  Mackay     )i 
Dyers  &  Finishers 

LEEDS- 

_     ENGLAND 

By  this  Process,  Pieces   Retain   their   Condition 
and  Improve  in  Stock. 


This  is  an  illustration  of  another 

ENGLISH  ^^~       SAFETY 
MADE    (s^onic)      p|N 

r"AOE     MAR* 


Size  3 

NICKELED    STEEL    DUPLEX   in   7   sizes 

Carded  or  Boxed  in  Dozers. 


J.  NIC  KLIN  &  CO., 


Birmingham,  Eng. 
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LATEST- SOMETHING  NEW 

^Q^nc^M,   Handsomely 

Boxed 


Retails 


Page  No xjTjJt 

If  not  obtainable  from 
your  jobber  send  to  us 
direct  for  sample  dozen 


Retails 

for 
25  cents 


I.  B.  KLEINERT  RUBBER  CO, 

SOLE  MANUFACTURERS 

No.  1  Mincing  Street 
TORONTO     ■     ONTARIO 


K.  Ishikawa  &  Co. 

Manufacturers  and  Importers 

ww^wwww^vwwwwwwwww 

24  Wellington  Street  West, 

*  ^  TORONTO 


Successful 
Advertising 

How  to  Accomplish  It— 

by  J.  ANGUS  MACDONALD 

New  Yoik  Herald  : 

The  book  will  be  found  of  the 
greatest  utility  to  business  men. 

Profitable  Advertising, 
Boston  : 

It  is  an  authoritative  work 
and  one  that  will  prove  of  in- 
calculable benefit  to  the  adver- 
tiser. 

Printer's  Ink,  New  York : 

Mr.  MacDonald  searches  out  the  inner  advertising  principles 
of  each  business  and  sets  them  forth  clearly  and  briefly.  His 
matter  all  through  the  book  is  distinguished  for  compactness 
and  clarity,  and  is  written  in  a  sprightly,  forceful  way. 

Ad.  Sense,  Chicago: 

It  is  without  exception  the  most  complete  encyclopedia  of 
advertising  information  I  ever  came  across. 

London  (Eng.)  Times: 

It  expounds  the  whole  philosophy  of  push  and  publicity. 

Dundee  {Scotland)  Courier: 

The  book  is.  in  short,  the  most  sensible  and  practical 
treatise  on  the  subject  which  has  yet  been  published. 

Progressive  Advertising,  London: 

Mr.  MacDonald's  book  should  be  in  the  hands  of  everj 
advertiser,  whether  he  is  spending  ,£50  or  ^'SOO.  I 

MACLEAN  PUBLISHING  CO.,  Ltd. 

MONTREAL         TORONTO         WINNIPEG 
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SILKS  Our 

RIBBONS  Specialties 

VELVETS 

DRESS  GOODS,   VELVETEENS 

We  have  a  complete  range  of  the  above  goods  now  in  stock,  in 
all  our  well-known  qualities.  We  would  draw  your  especial 
attention  to  the  fact  that  we  have  just  passed  into  stock  a  large 
shipment  of  our  Taffeta  Ribbon,  for  Christmas  .trade,  quality  884, 
in  all  widths  and  shades.  This  number  is  a  big  seller  and  we 
would  advise  you  to  place  your  orders  now  to  get  good  deliveries. 


DEBENHAMS  (CANADA)  LIMITED 


TORONTO 

Sucessors   to    Debenham,    Caldecott  &   Co. 


a 


Old  Bkacb 
towels 

Over 

one  hundred  designs 

to  choose  from. 

Increase  your  linen  sales 

by  keeping" 

"Old  Bleach"  Towels 

to  retail  from  50c.  to  $5.00  per  pair. 

Write  for  Illustrated  Booklet. 


R.  H.  COSBIE 

30  W.  Wellington  St.,  Toronto 

IrisH  Linen  Agency 


New  Patent  Woollen  Mills 

BOLTON,  ONT .,  CANADA 


MAKERS   OF 


SOMETHING  NEW 


IN 


HORSE  BLANKETS  AND  LAP  ROBES 

"WOOL-TEX"  BRAND 

They  are  rattling  good  sellers. 

J.  WALSHAW  &  SON,  Props. 
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^1  J  J  UVf^t"! 

(/united) 

TORONTO 

Stock  Taking  Specials 

36-in.    Best    Quality     Black     Percaline,    can    be    retailed    at  .12^,    regular $0.15 

32/3-in.    Stripe    Flannelettes,  "  "  .8  "      10 

28-in.    Domestic  Wrapperettes,  "  "  .8  "      10 

55-in.  Bleached  Damask  Tabling  "  "  .25  "       ....» 35 

42-in.  All  Wool  Black  Dress  Serge  "  "  .50  "       65 

44-in.  "  "       Tweed  "  "  .35  "       65 

54-in.  "  "  "  "  "  .75  "       1.00 

40/44-in.  Fancy  Silk  Eoliennes  (biackand  colors)  "  "  .75  "       $1.00  to     1.25 

G117  Flannelette   Gowns,  to    retail   for 1.00 

G92  Wrappers,  to  retail  for 1.00 

G86  Flannelette  Lined  Satin  Skirts,  to  retail  for   1.00 

Scotchnit,  Frostic,  Coleproof  and  Ottawa,  four  special    lines  in  Men's    heavy    wool    sox, 

to  retail  for 25 

Dandy,  Cardigan  Jackets,  to  retail  for 1.00 

Benison,  Men's  Tan  Unlined  Kid  Gloves,  to  retail  for 1.00 

Royal,  Men's  Silk  Lined  Kid  Gloves,  to  retail  for 1.25 

Coleproof,  2/1  Black  Worsted  Hose,  sizes  5  to  10,  value  of  1905. 

Ladies'  Ribbed  Drawers,  mill  seconds,  $4.50.    $6.50   and    $9.00  lines  for  $3.99  and  $4-49 

Camels  Hair  Tarns,  all  colors,  great  value  to  retail  at  25c,  50c,  75c. 

75   doz.   Wool    Toques,    really   good    seconds    from    a  reliable    mill. 

For  Christmas  Trade 

Handkerchiefs,    Embroidered,    Lace      Trimmed,      Hemstitched,     Colored    Bordered,    Picture 

and    Plain    Lawn. 

Large  Shipment    of   Knitted   Wool    Goods,  Honeycomb    Shawls,    Fascinators,   Fancy   Wool 
Shawls,  Hoods,  Toques,  Mitts,  Infantees,   Bootees,  Polkas,  Golfers,  Norfolks. 

Ice  Wool    Squares,    etc. 
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MAINLY    ABOUT    OURSELVES 


THE  general  improvement  in  The  Review  h;is 
been  the  subject  of  many  complimentary  remarks 
from  both  advertisers  and  readers.  The  former 
are  finding  it  an  increasingly  valuable  medium  for  reach- 
ing not  only  the  best  class  of  trade,  but  all  the  trade, 
while  the  latter  regard  it  more  and  more  as  a  reliable 
guide  in  buying. 

*  *  * 

The  Review  has  ambitions,  toward  the  attainment 
of  which  it  is  striving  steadfastly  month  after  month. 
We  have  enlarged  and  strengthened  our  editorial  staff, 
and  we  have  abundant  testimonials  to  the  fact  that  the 


this  issue  our  artist  has  drawn  a  couple  of  drapes  that 
should  be  helpful.  This  feature  of  the  department  will 
be  extended. 

*     *     * 

We  are  always  glad  to  receive  from  our  readers  sug- 
gestions as  to  how  The  Review  may  be  improved  in  any 
respect.  We  welcome  criticism,  for  it  will  assist  us 
materially   in  reaching   the  best  degree  of  excellence. 

*  *  * 

Under  the  heading  "Ask  The  Review"  we  answer  the 
queries  of  two  readers  on  subjects  of  interest  to  every 
retailer.    We   want   to      make    this   a   permanent   depart- 


Some  Features  This  Month 

Many  Cotton  Prices  Withdrawn 

Christmas  Novelties 

Features  of  Assorting  Season 

Men  and  Methods 

Paris  Fashions 

What  is  Worn  in  New  York 

Men's  Wear  for  Spring 

Approved  Methods  of  Stock-Taking 

A  Splendidly  Equipped  Store 

Prices  on  Woolen  Goods 


results  have  been  noted  and  "appreciated.  Each  depart- 
ment has  been  carefully  revised,  with  the  object  of 
increasing  its  helpfulness.  Articles  dealing  with  Art 
of  Display,  Show  Card  Writing,  Business  Management, 
Salesmanship,  etc.,  are  made  as  practical  as  possible, 
while  the  merit  of  our  various  other  departments,  such 
as  dress  goods,  ready-to-wear,  etc.,  are  required  to 
measure  up  to  a  high  standard. 


Special  mention  might  be  made  of  our  Art  of  Dis- 
play department.  To  this  a  good  deal  of  additional 
attention  has  of  late  been  given.  Our  readers  are  given 
examples  of  the  work  of  Canada's  best  window  and  inter- 
ior  trimmers,    with   timely   suggestions   each   month.    In 


ment,  and  would  invite  questions  regarding  any  form  of 
merchandising  methods,  etc.  They  will  be  given  prompt 
attention  by  the  staff,  and  the  best  known  sources  of 
information  canvassed  when  necessary. 

*  *  * 

Our  advertising  expert  will  criticise  any  ads  that 
may  be  sent  in  to  him,  and  give  advice  on  any  matter 
along  this  line  that  may  be  referred  to  him. 


In  conclusion  we  wish  to  say  just  a  word  in  regard 
to  the  Spring  special,  which  will  be  issued  about  Janu- 
ary 1.  Preparations  are  already  in  progress,  and  the 
best  number  in  the  history  of  The  Review  is  now  practi- 
cally assured. 
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Stock  Book  for  Ready-to-Wear 
Department — Individual  Touch 
to  Millinery— Five  Per  Cent.  Dis- 
count for  Cash— Other  Notes  of 
Interest. 


BARGAINS   IN   SMALL   TOWNS. 

THE  T.  S.  Ford  Co.,  Limited,  Mitchell,  have  a  very 
neat,  attractive  store.  An  idea  of  the  interior  ap- 
pearance may  be  obtained  from  a  cut  given  in  this 
issue.  The  millinery  department  is  at  the  rear,  on  a 
raised  floor.  The  illustration  shows  the  stairway  leading 
Lo  the  grocer)  and  produce  exchange  section,  in  the  base- 
ment. 


greatly  offended  if  she  came  in  the  next  day  and  we  re- 
fused to  let  her  have  one  of  the  same  at  bargain  prices." 

Mr.  Ford  finds  that  millinery  pays  its,way,  and  that 
is  about  all.  He  watches  the  department  carefully,  and 
marks  all  goods  that  come  in  himself. 

The  firm  handles  a  good  deal  of  produce,  and  among 
other  things  Dutch  sels  are  accepted  in  exchange.  A 
couple   of   years  ago   there, was  a    shortage  in   the  crop     in 


TURNED 

ok  No £jL. 


Interior  View,  The  T.   S.   Ford   Co's  Store,    Mitchell,   Ont. 


Mr.  Fold  was  asked  if  he  ever  put  on  any  special  sales, 
outside  of  those  at  the  regular  clearing  periods.  "In 
.Mitchell,"  he  said,  "we  have  no  floating  population;  we 
are  catering  to  the -same  people  all  the  time.  When  we 
offer  bargains  we  sell  goods  to  our  own  customers,  from 
whom  we  mighl  just  as  well  get  full  rates.  No,  we  do 
not  hold  any  bat  gain  sales,  except  .when  some  stuff  must 
be  gotten  rid  of.  Suppose  we  did  put  on  a  special  sale 
for  a  day.  A  lady  comes  in  and  buys  a  certain  article, 
which  a  neighbor  sees  and  admires.     The  latter  would  be 


the  States,    and    this  commodity   netted    them  a   profit 
51,000. 


A  QUEBEC  STORE. 

.  i'OITRE,  Sherbrooke,  Quebec,  has  not  the 
largest,  or  even  the  most  modern,  store  in  that 
city  of  12,000  people,  but  his  business  has  shown 
a  phenomenal  development  during  a  short  time.  He  has 
been  established  only  about  a  year     and    a  half,   and  has 


J- 
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SPRING  DRESS  GOODS 

1907 

It  means  practically  everything  to  the  Spring  Trade  to  be  properly  stocked  in 
Dress  Goods.  Every  retail  merchant  knows  this,  and  so  fully  do  we  realize  it  that 
we  have  taken  exceptional  pains  to  have  our  assortments  absolutely  correct  to  the 
minutest  detail. 

Our  travellers  are  now  on  their  respective  routes  with  our  Spring  showing  for 
1907,  and  we  confidently  invite  inspection  of  their  samples  as  exemplifying  the  very 
best  in  styles  and  materials  that  have  been  produced  for'the  new  season. 

Our  price-values  will  bear  the  strictest  test  of  comparison,  and  commend  them- 
selves to  the  largest  and  closest  buyers. 

If  not  called  upon,  write  to  us,  and  we  will  communicate  with  you  at  once. 

A    FEW  OF  THE  LEADING  LINES 

In  all  plain  dyed  materials,  for  which  a  particular  vogue  is  predicted,  we  are 
showing  an  exceptionally  fine  range  of 


Broadcloths 

Venetians 

Batistes 


Taffetas 

Veloutines 

Poplinettes 


Panamas 

French  Serges 
Cheviots 


and 
Also  a  comprehensive  line  of 


West  of  England's 

Plain  Lustres       Satin  Cloths  and 
Cashmeres  Albatross 


Our  Black  DrGSS  GOOC/S  section  embraces  a  complete  range  of  all 
the  latest  Novelties. 

In  FANCY  TWEEDS,  WORSTEDS  and  PANAMA  SUITINGS  our  lines  are 
especially  attractive. 

As  a  strong  demand  is  foretold  for  Creams  of  all 
Weaves  and  Styles  of  Cloths,  and  also  for  White  and 
Black  Checks  and  Stripes,  we  are  making  a  special 
feature  of  these  novelties. 

Big  range  of  sheer  light  material,  such    as    Voiles,     Toile    Delaines, 

EOILENNES  and  CREPES.     Also   SILK  VOILES,  CREPE    DE  CHINES  and 
CREPE  DE  POPLINE  in  full  variety. 

SPRING  MUSLINS,    1907 

Our  Muslin  Department  was  never  better  prepared  to  render  effective  service' 
and  we  would  direct  attention  to  the  following  lines  in  proof  of  (he  fact  : 

White    Plain  Muslins     Plain  Colored  Muslins      White     and    Colored 


of  all   kinds,  especially 
India  Linens 
Persian  La  wns  and 
Irish  Dimities 
White  Fancy  Mercer- 
ized Muslins 


Fancy  Printed  Mus- 
lins 

Plain  Colors  Printed 
and  Woven  Voiles  in 

Stripes,  Checks  and  Fan- 
cy Designs. 


Irish    and 
Linens 


French 


Plain  Colored  Silk 
Organdies  and  Flo- 
ral Effects 


.     . 


BROPHY-CAINS,  Limited 


WHOLESALI 


MON 


DRY    GOODS. 


QUICK    SHIP 


RS 
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already  found  it  necessary  to  double  the  size  of  his 
premises.  He  makes  a  specialty  of  showing  the  \ery 
latest  ideas  in  exclusive  dry  goods  lines  only. 

A  Review  representative  recentlj  asked  to  what  he 
attributed  the  expansion  of  his  trade,  and  was  informed 
that  it  was  a  case  of  buying  very  late  ideas,  taking  all 
discounts,  and  selling  at  fair  profits.  Mr.  Poutre  is  a 
beJiever  in  the  efficacy  of  P.M.'s,  or  commissions,  in  mov- 
ing slow  sellers,  and  does  not  consider  the  practice  a 
detriment  to  general  business. 

-The  hosiery  and  underwear  department  are  models  of 
neatness,  and  all  lines  are  shown  in  uniform  cartons  of 
heavy  black  pasteboard.  These  are  supplied  to  him  by  a 
jobber  at  low  rates. 

INDIVIDUAL    TOUCH   TO    EVERY   HAT. 

THE  REVIEW  will  give  in  an  early  issue  several  cuts 
of  the  splendid  store  of  A.  Beattie  &  Co.,  St. 
Mary's.  The  premises  are  150  x  50  feet,  two 
storeys  and  basement.  The  lines  carried  are  general  dry 
goods,  housefurnishings,  millinery,  men's  furnishings,  gro- 
ceries and  glassware.  All  through  the  store  is  up-to-date 
in  every  particular,  and  may  readily  be  accorded  one  of 
the  very  highest  positions  among  all  stores  of  its  class  in 
Canada.     Window   dressing   is  given   close  attention,     and 
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A.  Beattie  &  Co's  Store,  St.  Marys. 

counter  shelves  are  used  all  through  the  dry  goods  de- 
partments. The  staff  this  Fall  numbers  forty-nine.  St. 
Marys  has  a  population  of  about  4,000,  is  twelve  miles 
from  the  City  of  Stratford  (15,000)  and  twenty  miles 
from  the  city  of  London  (45,000). 

Millinery  is  a  profitable  line.  Supplies  are  purchased, 
to  a  great  extent,  as  needed,  and  this  brings  accumula- 
tion at  the  end  of  a  season  down  to  the  minimum. 


find  that  we  are  competent  to  give  an  individual  touch  to 
every  hat,  they  would  sooner  buy  at  home  than  go  else- 
where." 

The  millineiy  showroom  is  roomy   and  bright.     Three 


milliners  are  employed,  each  one  of  whom  is  qualified  to 
take  charge  of  a  department.  They  have  a  good-sized 
staff  of  assistants. 

In  the  custom  tailoring  section  fifteen  hands  are  em- 
ployed. 

One  corner  of  the  second  lloor,  close  to  the  millinery 
department,  is  fitted  up  as  a  ladies'  rest  room.  There 
<ue  comfortable  chairs,   table,  cradle  and  toilet  room. 

A.  Beattie  &  Co.  have  a  second  store  at  Theadford. 


M 


A  BRIGHT  STORE. 

cFAUL'S     in   Seaforth,      is  an  exceedingly      brig-lit 

store  all  through,   and  strong  in  every  line  of  its 

specialty,  which  is  ladies'  wear.     A  stock  of  men's 

furnishings  is  carried,   but  the  department   is  not    given 

any  great  prominence. 

Millinery  pays  well  here.  Asked  to  what  particular 
circumstances  he  attributed  success  in  this  respect,  the 
manager,  .3.  McTavish,  said:  "Our  milliner  has  been 
with  us  for  twenty-two  years,  and  she  knows,  as  nearly 
as  possible,  what  our  customers  want.  She  is  capable 
of  buying  so  that  there  will  be  very  little  accumulation 
at  the  end  of  the  season.  If  a  merchant  gets  a  good 
milliner  he  should  try  hard  to  keep  her.  She  will  easily 
save  him  the  difference  between  the  salary — if  that  is  the 
consideration — he  would  have  to  pay  her,  and  that  at 
which  he  might  secure  a  successor."  The  millinery 
department  is  located  at  the  rear  of  the  ground  floor. 

Formerly  McFaul's  had  their  dress  goods  department 
near  the  front  of  the  store,    and   the   smallwares       near 
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"You  know,"  said  Mr.  Dickson,  head  of  Mie  finm,  "a 
lady  does  not  want  to  wear  a  hat  the  same  as  someone 
else  has  got.  We  promise  our  customers  that  we  will  not' 
send  out  two  alike.     They  appreciate  this,  and  when  they 


the  back.  They  have  changed  places,  and  Mr.  McTavish 
finds  that  the  results  bear  out  the  wisdom  of  the  move. 
Now  dress  goods  right  next  to  millinery,  a  circumstance 
that  works  to  the  advantage  of  both. 


20 


DRY    GOODS     REVIEW 


THIS  TRADE  MARK 


The  Guarantee  of  Quality 
and  Value. 

Exclusive  Style* 
Expert  Workmanship 


FURS 


Expect  our  Sorting  Travellers  with 
Exceptional  Values 


ILVER  &  CO., 


420  St.  Paul 
Street, 


Montreal 


JOHN  KNOX  COMPANY,  lum 


Dry°  Goods      HaitlllLOIl,     OllL. 


LARGE   IMPORTATION    OF 


RUGS 


We  QUOTE    A    FEW    PRICES 


Special  Values 
Just  to  Hand 

SEND    FOR    SAMPLE    LOT. 


Kidderminster 

Velvet 

Tapestry 

Tube 

Moravian 

(reversible) 


$1.60 
23  x  50 
$1.10 
21x47 

50c. 
21x47 

55c. 

30c. 


$2.00 

27x57 

$1.25 

24x52 

75c. 

23x55 

75c. 

55c. 


$2.75 
26x58 

$1.75 
27x58 

$1.00 
27x60 

95c. 

85c. 


$3.75 

32x70 

$2.26 

29x68 

$1.50 

29x98 

$1.25 

$1.35 


Cashmere   Hose  Jobs 

Another  lot  on  sale  this  month.     3  lines  to  retail  25,  35  and  50c. — they  will 

sell    quick.     Secure    some    while    they    last. 


WINDOW  TRIMMERS  throughout  Canada  should  all  enter  The  Reviews 

Christmas  Contest 

For  the  Three  Best  Holiday  Displays  we  will  award  prizes  of  $15.00,  $12.00  and  $8.00.  We  will 
reproduce  many  of  the  other  photos  received,  and  for  each  one  so  used  we  will  pay  the  sum  of  $5.00. 
Photos  must  reach  this  office  on  or  before  February  1st,  1907,  with  full  description  of  windows. 


THE  DRY  GOODS  REVIEW 


TORONTO 


MONTREAL 


WINNIPEG 
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The  manager  of  the  store  feels  quite  proud  of  the 
dress  goods  department.  All  of  the  goods  are  re-rolled 
when  received,  and  a  cardboard  strip  tacked  to  each 
board  in  the  manner  herewith  illustrated.  On  the  strip 
is  printed  plainly  with  a  pen  the  name  of  the  particular 
roll  of  goods,  the  cost  mark  and  selling  price.  This 
does  away  with  the  tags  which  are  generally  used,  and 
is  a  great  convenience  when  clerks  from  other  depart- 
ments have  to  be  called  into  requisition.  Black  dress 
goods  are  wrapped  all  the  year  round,  and  also  the 
delicate  shades.  During  the  busy  season  the  wrappings 
are  taken  from  the  other  heavier  fabrics. 

McFaul's  have  an  excellent  system  for  keeping  record 
of  their  ready-to-wear  stock  and  sales.  Its  simplicity  is 
one  of  its  chief  merits.  The  manner  of  ruling  the  stock 
book    is   illustrated.     Take       the    waist   section,   for      in- 


year's  patronage-.  Tt  was  found  that  many  people  were 
dissatisfied  no  matter  what  they  received.  A  new  plan 
was  decided  upon,  and  has  operated  with  great  success. 
Art  calendars,  costing  the  firm  from  7  to  25  cents 
apiece,  were  substituted  for  articles  from  the  store. 
They  are  purchased  in  extensive  variety,  so  that  none 
will  be  regarded  as  common.  The  picture  itself  is  left 
clear  of  all  printing.  One  year  an  imitation  steel  engrav- 
ing was  issued,  and  some  of  those  few  people  getting  it 
considered  it  worth  framing.  At  Christmas  a  young- 
lady  who  is  well  acquainted  with  the  store's  clientele  is 
placed  in  charg-e  of  the  calendars,  which  are  encased  in 
tubes.  She  is  instructed  to  give  the  best  ones  to  people 
most  likely  to  appreciate  their  merit.  There  are  never 
any  requests  for  gifts,  as  before;  everybody  gets  a  really 
attractive    calendar  and  is  satisfied. 


LADIES'   REST   ROOM— G.   B.   Ryan  &  Co.,   Guelph,   Ont. 


stance.  A  consignment  of,  say,  a  dozen  waists  is 
received.  They  are  numbered  from  1  to  12,  and  the 
size,  name  of  firm  from  whom  purchased,  brief  descrip- 
tion and  invoice  cost  entered  in  their  respective  columns. 
When  a  sale  is  made  the  clerk  detaches  the  tag  and 
marks  the  purchaser's  name  on  the  back  of  it.  This  is 
filed  at  the  office.  Each  evening  these  tags  are  gone 
over,  and  name  of  purchaser,  date  of  sale  and  sale 
price  entered  in  the  stock  book. 

By  the  above  system  it  is  the  work  of  a  moment 
only  to  ascertain  at  any  time  just  what  shape  the  stock 
is  in,  information  regarding  sales,  prices,  etc.  Each 
section  of  the  ready-to-wear  department  is  treated  in 
the  same  way. 

Up  till  very  recent  years  McFaul's  were  bothered 
considerably  by  the  practice  of  presenting  customers 
with  Christmas  gifts  as   a  mark   of  appreciation  of      the 


Mr.  McTavish  was  questioned  as  to  the  extent  of 
business  done  by  the  retail  mail  order  houses  in  Sea- 
forth  and  vicinity.  He  stated  his  opinion  that  it  has 
decreased  greatly  during'  the  past  few  years,  and  is  con- 
tinuing steadily  to  do  so.  Seaforth's  population  is 
about  2,700,  but  it  is  situated  in  the  centre  of  a  very 
fine  district. 

CASH  BUSINESS  IN  SMALL  TOWNS 

THE  II.  W.  Newcombe  Co.,  Clinton,  have  been  in 
the  dry  goods  business  for  eight  years.  Mr.  New- 
combe was  formerly  a  men's  furnisher  and  clothier, 
and  the  firm  conducts  an  exclusive  stoic  carrying  these 
lines.  Like  that  of  another  firm  in  the  same  town,  its 
location  is  separate  altogether  from  the  dry  goods 
store. 
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The  business  is  conducted  on  a  strictly  cash  basis, 
and  has  been  since  its  establishment.  "It  is  a  mighty 
nice  thing  to  look  over  your  sales  checks  every  evening 
and  know  that  you  have  the  money  for  every  cent's 
worth  of  goods  that  have  gone  out  of  the  store  during 
the  day,"  remarked  Mr.  Newcombe  to  The  I  eview. 
"We  decided  in  the  first  place  to  sell  for  cash,  and  we 
have  never  departed  from  the  rule.  We  buy  right  and 
sell  right,  and  impress  upon  our  custor.ie  s  that  if  goods 
are  in  any  way  unsatisfactory  we  v.  II  be  glad  to  receive 
them  back.  People  have  asked  for  credit,  but  no  matter 
who  they  were,  we  politely  iuioinvd  tlipm  that  our 
terms  were  the  same  to  everyone  " 

The  millinery  department  pays  a  ?oou  profit,  but  it 
has  to  be  handled  very  carefully.  "A  great  thing  is  to 
have  a  milliner  who  knows  your  market,"  said  Mr. 
Newcombe. 

The  firm  carries  housefurnishings  and  has  a  dress- 
making department  also. 


PROFITABLE    MILLINERY  DEPARTMENT. 

THE     White    &     May    Co.,    Limited,   St.    Marys,   have 
branches   in  Park  hill  and   Ailsa  Craig.     The  buj  ing 
is    done     mainly    from  the  headquarters  store,   and 
with  such  a  selling  force     at    command   many    economies 
arc  possible. 

Millinery  is  a  paying  department  with  this  firm.  "We 
do  not  lay  in  a  stock  of  any  size  at  the  beginning  of  the 
season,"  said  Mr.  May.  "Do  we  buy  every  week  '  N,  cs, 
and  every  day  sometimes.  There  is  the  scciet  of  suc- 
cess with  this  line.  Then  we  are  careful  not  to  go  into 
it  too  strongly.  We  might  easily  do  a  bigger  business 
than  at  present,  and  not.  make  so  much  money." 


FIRM  OPERATING  THREE  STORES. 

HODGENS   Bros,   have   two   stores   at    Clinton,      Ont., 
different  sections   of  the   town,       one     devoted      to 
general  dry      goods,  house  furnishings,   etc.,      and 
to  men's  furnishings  and  clothing.     Such   a  distinct   sep- 
aration  woi'ks   to    the   material    advantage   of     the   busi- 
ness. 

The  firm  has  also  a  store  in  Goderich,  in  charge  of 
K.  E.  Hodgens,  while  F.  R.  Hodgens  makes  his  head- 
quarters at  Clinton.  \Tew  premises,  the  dimensions  of 
which  are  40x90  feet,  are  in  course  of  erection  at  the 
former  place.  Two  storeys  and  the  basement  will  be 
u t i  ized   as   selling  space. 

*  *  * 

In  both  dry  goods  stores  a  noticeable  feature  just 
now  is  the  display  of  furs.  At  Clinton  the  whole  of  one 
section  of  the  ground  floor,  running  at  right  angles  to 
the  store  proper,  and  leading  to  a  side  entrance  and 
show  windows,  is  taken  up  with  this  department.  The 
stock  is  all  nut  where  it  can  be  seen  and  handled— con- 
tact with  the  air  gives  a  fur  garment  its  best  appear- 
ance, and  frequent  handling  and  beating  keep  it  free  from 
dust. 

Millinery  is  carried  at  the  Clinton  store,  but  not  in 
Goderich. 

*  *  * 

H.  E.  Hodgens  informed  The  Review  that  the  dress- 
making department  is  maintained  chiefly  on  account  of 
the  assistance  which  it  gives  to  ready-to-wear  business, 
in  the  way  of  alterations.  No  direct  charge  is  made  to 
the  customer,  but  the  cost  of  this  work  is  marked 
against  the  ready-to-wear  department,  so  it  figures  out 
tn   just  the  same  thing.     We  reproduce  herewith  the  form 


of  alteration  slips  that  is  attached   to  a  garment  before 
it  is  sent  to  the  workroom. 

ALTERATION  SLIP. 

Must  be  attached  to  garment  before   it     goes 
to  workroom. 

To  be  filled      out  in   workroom  and  sent      to 
office  before  garment  leaves  the  store. 
Alteration  : ■ 


Garment — 

Date — 

Altered   by 
Charge- 


Maker- 

-Wanted — 


-Time- 
-Sold  by- 


H.  E.  Hodgens  looks  after  the  advertising  for  all 
three  stores.  A  good  deal  of  space  is  used  regularly, 
with  a  liberal  addition  for  special  occasions.  A  splen- 
did full-page  ad  used  last  Christmas  was  shown.  The 
Review.  Mr.  Hodgens  keeps  a  file  of  all  advertising  and 
refers  to  it  frequently  The  firm  has  a  good  sized  mail- 
ing list,  and  quite  often  customers  are  also  informed  in 
this  way  of  special  values  to  be  offered.  The  newspapers 
are  relied  upon  chiefly;  other  advertising  plans  are  de- 
signed  merely   as  supplementary   agencies. 

FIVE  PER  CENT.  OFF  FOR  CASH. 

Will.  Pickard  &  Sun,  Seaforth,  occupy  premises 
with  a  frontage  of  02  feet  and  a  depth  of  85 
feet.  From  the  crowded  appearance  of  the  stock 
one  would  imagine  that  it  could  be  distributed  over 
about  twice  the  floor  space  and  still  leave  very  little 
waste  room.  There  arc  two  stores,  adjoining,  and  one 
is  devoted  entirely  to  men's  wear.  Clothing  is  a  strong 
line.  Great  piles  of  it,  higher  than  a  mans  head,  extend- 
ed almost   from  end  of  the  store  to  the  other. 

"1  am  often  told,"  said  Mrs.  Pickard,  "that  we 
carry  the  largest  stock  of  furs  among  the  dry  goods 
store-,  ul  Western  Ontario.  Last  season  we  had  a  turn- 
over of  $12,000,  and  the  winter  was  not  very  favorable 
to   the  business,   either." 

The  firm's  housefurnishing  department  is  85  feet 
long  by  26  feet    \\  ide. 

An  active  custom  tailoring  business  is  done,  but 
dressmaking  is  not  attempted. 

Butter,  eggs  and  wool  are  accepted  in  exchange,  and 
large  quantities  of  these  commodities  are  handled.  A 
rear  section  of  the  basement,  convenient  of  access  by  way 
of  a  broad  stairway,  is  utilized  for  this  department  of 
the  business. 

"Do  you  not  find  that  people  are  better  able,  and 
more  willing,  to  pay  spot  cash  than  ever  before?"  The 
Review   inquired. 

"Yes,  they  are,"  replied  Mr.  Pickard,"  and  we 
encourage  the  tendency  by  giving  a  discount  of  5  per 
cent,  on  every  cash  purchase.  The  plan  works  very 
successfully. 

DRY  GOODS  AND  GROCERIES. 

Isaac  Hord  &  Co.,  Mitchell,  carry  general  dry  goods 
and  groceries.  Produce  is  taken  in  exchange,  and  the 
greater  quantity  burned  over  to  a  local  commission  man 
Mr.  Hord  stated  that  the  increasing  number  of  cheese  and 
butler  factories  made  a  big  difference  in  the  amount  of 
produce  received  now,  as  compared   to  a  few  years  ago. 

The  firm  handles  clothing.  Orders  are  taken  also  for 
custom  work,  but  they  are  executed  l>\  independent 
tailors. 
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Loose  Leaf  Ledgers 


AND 


Special  Purpose  BooKs 


to   your  order 


BY  THE  MAKERS  OF  ••  UNISYSTEMS  •' 


Universal     Systems,     Limited 

6  10  ADELAIDE  STREET  WEST 

Toronto        -        -        Canada 


OFFICES  TORONTO  AND  MONTREAL 


ONE    OF   OUR    NEW 


SSS&  -  L  UXFER  PRISM 

TRANSOMS 


P  H  GE  N I X  m  N  DR Y  COM  PA N  Y. 


and 


PATENT 

TRANSPARENT 
PLATE  GLASS 
CORNERS 


Front  of   Wholesale  Drug  House,  Montreal 

WRITE   OR    SEE   US    FOR   FULL    INFORMATION 


LUXFER  PRISM  CO.,  Limited  -  TORONTO 
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NOVEMBER  being,  next  to  December,  the  biggest 
selling  month  in  the  year,  special  displays  follow 
one  another  in  quick  succession.  The  goods  shown 
in  your  windows  should  be,  as  near  as  possible,  what  you 
know  will  sell  readily,  and  are  within  easy  price  reach  of 
the  great  majority  of  your  customers,  but  the  addition 
of  some  higher  class  articles  has  the  effect  of  toning  up 


Make  Plans  Ahead. 

The  work  must  be  systematized.  Usually  half  the 
time  necessary  for  its  accomplishment  is  wasted  in  con 
sidering  what  is  best  to  display.  Then  comes  more  time 
wasted  in  trying  to  put  up  a  trim  without  any  well- 
formed     idea  of    how     it  is  going  to  be  done — about    as 


An  Interior  View  of  The  Imperial  Trading  Co's  Store,   Moose  Jaw,  Sask. 


the  stock  and  giving  it  a  rich  appearance  cannot  but  be 
beneficial. 

Change  Displays. 

The  best  and  surest  way  to  get  people  into  your 
store  is  to  make  it  always  pleasant  and  interesting. 
Make  changes  in  the  goods  you  display,  or  in  the  man- 
ner of  displaying  them,  every  day.  Have  an  entire 
change,  if  possible,  once  a  week.  It  isn't  a  difficult  mat- 
ter if  done   systematically. 


sensible  as  it  would  be  for  a  builder  to  try  to  build  a 
house  without  plans  and  specifications. 

First  make  your  plans,  select  your  goods,  then  de- 
termine in  what  way  they  would  show  to  best  advant- 
age. Lightweight  materials  need  a  light  and  airy,  grace- 
ful style  of  draping  ;  heavy  goods  a  more  solid  and  sub- 
stantial style.  One  represents  coolness,  grace  and  free- 
dom of  movement;  the  other  protection  and  durability. 

Having  made  your   selection     and    mapped   out     your 
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general  plan  of  design,  figure  how  to  fill  in  the  space  you 
must  occupy  to  the  best  advantage.  This  will  bring  you 
to  details.  Before  putting  up  a  piece  of  goods  have 
everything  necessary  at  hand.  Lots  of  time  is  wasted 
chasing  about  the  store  for  pins,  tack  hammer,  etc. 
Lastly,  whenever  possible,  have  a  boy  to  assist  the  trim- 
mer, to  hand  him  whatever  he  calls  for  and  help  in  any 
way  necessary.  Time  saved  in  this  way  will  be  time 
and  money  gained. 


Confidence  is  an  essential  to  success.  Have  faith  in 
your  goods  and  you  will  sell  them.  Have  faith  in  your- 
self and  you  will  be  a  winner. 

Illustrated  Cards. 

If  you  use  location  or  department  signs  try  the  effect 
of  cuts  on  them.  A  cut  of  a  smart  suit  pasted  on  your 
sign  will  be  an  added  attraction  to  your  suit  depart- 
ment, and  others  can  be  treated  in  the  same  way.  I  litis 
trations  clipped  from  The  Dry  (ioods  Review  would  be 
quite  the   thing. 


Provide   for  Emergencies. 

Suppose  your  window  trimmer  was  taken  ill,  or  left 
suddenly,  have  you  anyone  who  would  take  over  his  work 


FIG.   2 


at  once  ?  Every  merchant  who  t 
taining  a  high  standard  of  exc 
should  provide  tor  emergencies  by 

always  in  training. 


akes   a 
ellence  i 
having 
W.  R 


pride   in   main- 

n  his  window 
a  second  man 
,  RIoCOLb. 


NOTION   DISPLAY— By  A.   A.  Garon,    for   Z.   Paquet,   Quebec. 

Size  of  Window  11  ft.  7  in.  by  7  ft.  9  in.     The  Background  Consists  of  a  Frame  Covered  withTRed  Velvet,  upon  which  Papier  Mache  Ornaments  are 

Mounted— Curtains  of  Red  Velvet  and  Creanv  Material    Hang  from  a   Shaped  Cornice  at  the  Side.  ■jThis  Cornice  is  Covered 

with  Red  Velvet,  Edged  with  a  Silk  Cord,  and  has  the  Word  "  Autumn  "  and  the  Year  in  Gold  Letters  Upon  it. 

The  Floor  Covering  is  Red  and  White  Felt. 
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SOME    NEW    IDEAS    IN    DRAPES. 

NOW  that  so  many  plain  cloths  have  to  be  shown  win- 
dow trimmers  are  finding  their  ingenuity  taxed  to 
devise     new       drapes.       This       is    particularly    the 
case  where  the  supply  of  fixtures  is  limited,   for  then  it 
becomes  difficult   to  escape  the  monotony  resulting  from 
a  repetition  of  one  or  two  special  drapes. 

Even  trimmers  who  have  a  lar^e  selection  of  stands, 
etc.,  at  command,  are  finding  them  none  too  many,  and 
are  supplementing  them  with  wood  stands,  the  chief  fea- 
tures of  which  are  the  many  shaped  tops  gnd  the  differ- 
ent angles  at  which  they  are  placed  npon  the  uprights. 
Squares,  oblongs,  rings,  circles,  half  circles,  etc.,  are  all 
seen,   and  they  are  tilted  in  all  directions.     No.   1   is      a 


Christmas  Window  Contest 


The  Review  Will  Award  Prizes  of  $15,  $12  and  $8  for  Three 
Best  Displays — Contest  Open  till  February  1. 

The  spirit  of  the  joyous  season  of  Christmas  will  be 
reflected  next  month  in  the  windows  of  dry  goods  stores 
throughout  Canada.  To  encourage  special  efforts  on  the 
part  of  trimmers  The  Review  will  offer  prizes  for  the 
three  best  Christmas  displays.  The  first  prize  will  be 
$15,  the  second  $12,  and  the  third  $8. 

Photos  must  reach  this  office  on  or  before  February 
J,  1907,  and  the  contest  is  open  to  every  window  trim- 
mer in  Canada. 


An   Interior  View  of  The   Imperial  Trading  Co's  Store,   Moose  Jaw.  Sask. 


form  of  this  description,  and  is  particularly  suitable 
lor  the  showing  of  broadcloths.  The  fine  nap  of  this 
cloth  makes  it  very  susceptable  to  light  effects,  and  to 
bring  out  its  true  beauty  it  must  be  arranged  in  long 
sweeping  folds. 

No.  2  is  a  new  manner  in  which  to  drape  a  shell 
form  so  as  to  give  a  blouse  effect.  The  material  used 
was  a  fine  French  delaine.  The  shell  was  padded  out  so 
as  to  form  shoulder  and  bust,  and  enough  material  was 
left  at  the  top  to  bring  over  and  pleat  into  a  bloused 
front.  Three  pleats  shaped  the  material  at  the  shoulder, 
and  the  neck  and  waist  were  made  neat  with  a  stock  and 
belt.  The  rest  of  the  form  was  draped  in  the  usual 
manner. 


We  expect  to  receive  photos  of  many  displays  of 
merit,  outside  of  the  three  prize  winners.  These  we  pur- 
pose reproducing  also,  and  for  each  one  so  used  we  will 
pay  the  sum  of  $5. 

DAYLIGHT  AND  ARTIFICIAL  LIGHT. 

Tn  a  New  York  store  recently  opened  a  large  room, 
with  mirrors  on  all  sides,  has  been  arranged  for  the  dis 
play  of  gowns  both  in  daylight  and  by  artificial  light. 
This  is  done  by  sliding  back  the  mirror  panels,  letting 
in  the  daylight,  or  closing  them  and  turning  on  the  arti- 
ficial lights  In  this  way  the  change  of  color  under  both 
lights  can  be  observed. 
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TRADE  INQUIRIES. 

Since  the  publication  of  the  last  report  there  have  been  received  the 
following  inquiries  relating   to    the    Canadian    dry    goods   trade.      The 
names   of  the  firms  making  these  inquiries,  with  their  addresses,  can  be 
obtained  upon   application    to  "  Superintendent  of  Commerce,  Ottawa. 
Please  quote  the  reference  number  when  requesting  addresses. 

1118.  Silk  goods  and  curios.— A  Japanese  firm  doing 
a  large  export  business  in  silk  goods  and  curios,  desire 
to  obtain  the  address  of  Canadian  importers. 

1119.  Machinery.— A  large  Yorkshire  firm  desire  to 
further  develop  their  Canadian  trade  in  textile  and  fin- 
ishing machinery  of  all  kinds,   and   invite  correspondence. 

1121.     Cotton     yarns.— A     Yorkshire     firm    desires    to 


The  Imperial  Trading  Co's  Store,   Moose  Jaw,  Sask. 

place  their  cotton  yarns  on  the  Canadian  market,  and  in- 
vites correspondence  with  buyers. 

1151.  Hosiery. — A  manufacturer  of  pure  wool  Irish 
knitted  hosiery  desires  to  place  his  goods  in  Canada,  and 
would  be  glad  to  hear  from  firms  interested. 

1171.  Dressmakers.  —  A  large  firm  of  dressmakers 
wish  to  dispose  periodically  of  Paris  models  after  copy- 
ing. 

1175.  Cotton  duck  or  canvas. — A  firm  of  export  mer- 
chants wishes  to  get  into  communication  with  some  Can- 
adian makers  of  cotton  duck  or  canvas. 


1181.  Tapes.— An  English  firm  manufacturing  mer- 
cerized and  plain  tapes  wish  to  get  into  touch  with  Can- 
adian buyers. 

1198.  Matting.— A  Yorkshire  firm  manufacturing 
cocoa  mat  and  matting  for  all  purposes,  desire  communi- 
cation with  Canadian  wholesale  hardware  houses  for  Fall 
trade.     Samples  will  be  furnished  on  request. 

1218.  Agent.— A  Birmingham  firm  wish  to  appoint  an 
agent  in  Canada  for  their  Manchester  goods. 

1236.  Representatives.  —  A  Scotch  manufacturer- 
wishes  to  obtain  the  services  of  a  Canadian  representa- 
tive to  undertake  the  sale  of  hosiery  yarns  for  underwear, 
and  also  a  representative  in  the  Gait  district  to  sell 
yarns  for  men's  wear. 

1251.  Tailoring.  —  A  Leeds  manufacturing  firm  de- 
sire to  appoint  an  agent  in  Canada  for  working  up  be- 
spoke tailoring  amongst  retail  tailoring  shops,  and  also 
to  secure  orders  for  "ready-mades,"  and  invite  corre- 
spondence. 

1252.  Flannel  goods,  &c. — A  Yorkshire  firm  desire  to 
further  develop  its  Canadian  trade  in  all  kinds  of  flannel 
•roods  and  shirtings,  and  invite  correspondence.  Samples 
will  be  sent  for  approval. 

1254.  Yarns— A  Yorkshire  film  manufacturing  all 
kinds  of  plain  and  fancy  twisted,  worsted,  mohair, 
woolen,  cotton  and  silk  yarns,  invites  correspondence 
with   Canadian  buyers. 

1208.  Flannelettes.— A  Manchester  firm  invites  corre- 
spondence from  Canadian  importers  of  dyed  and  printed 
flannelettes. 

12G9.  Muslins. — A  Manchester  firm  wish  10  corre- 
spond with  Canadian  importers  of  plain  an.'  'ancy  mus- 
lins. 

1274.  Velveteens,  moleskins  and  3ords.— *.  Manches- 
ter firm  wish  to  correspond  with  Canadian  importers  of 
velveteens,   moleskins   and  cords. 


THE  SHULOFF  AND  BERGER  CASE. 

LAST  month  the  creditors  of  the  insolvent  New  York 
Shirt  Co.  (Shuloff  &  Berger)  petitioned  Judge  Cho- 
quet,  before  whom  the  case  of  fraud  was  tried,  to 
deal  with  the  accused  in  a  manner  commensurate  with 
t  he  seriousness  of  the  offence.  They  desired  that  Justice 
establish  an  example  that  would  make  a  recurrence  of 
such  a  case  unlikely.  The  petition  was  signed  by  many 
large  houses  in  Montreal. 

Messrs.  Shuloff  and  Berger  were  found  guilty  of  con- 
spiracy to  defraud  their  creditors,  and  released  on  sus- 
pended sentence.  The  judge  states  that  the  guilty  men 
had  not  secreted  goods  for  their  own  benefit,  but  had 
handed  them  over  to  relatives  who  were  in  reality  credi- 
tors. He  also  pointed  out  that  the  case  was  really  a 
civil  one.  The  handing  over  of  the  warehouse  receipts 
was,  in  the  judge's  opinion,  an  expression  of  good  faith 
on  the  part  of  Messrs.  Shuloff  and  Berger. 


CANADIAN  JAPANESE  TRADE. 

At  present  there  is  a  shortage  of  Japanese  and 
Chinese  wares  in  Canada,  which  is  being  sorely  felt  by 
those  carrying  such  goods.  There  is  a  growing  demand, 
and  the  supply  is  by  no  means  sufficient.  The  chief  rea- 
son given  is  that  steamers  plying  between  Canada  and 
Japan  are  too  small,  and  confine  their  cargoes  chiefly  to 
the  better  (laying  articles,  such  as  silk,  tea,  etc.  The 
Japanese  are  exceedingly  shrewd  business  men,  and  are 
doing   wonders  in  developing  trade  in  Canada. 
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WE  ORIGINATE, 

manufacture  and  promptly 
supply  everything  we  ad- 
vertise. 

As  the  oldest,  largest  and 

only  complete  house  in  the 

display   form    and  fixture 

line,  we  are  in  a    position 

to  do  this.      Our  Cuts 

\      are    made    from     Our 

Goods.  Originality  is  a 

rare     quality    and    in 

this    respect    we     are 

unique. 

Write  for  particulars  of  our  new 
form  models  for  1906 

Catalogue  Mailed  upon  Application. 

J.  R.  Palmenberg's 
Sons 


Stut  Form  ^'o.  00  /'. 


Faci 

89-97  W. 


7i  >  broadway,  NEW  YORK,  U.S.A. 


Third  St. 


(ESTABLISHED  OVER  50  YEAR.-) 


Make  Your  Windows  Sell 
The  Goods 


Store  decorations  bring  the  shoppers 
with  money.  We  carry  all  kinds  of 
store  and  house  decorations,  also  carni- 
val goods,  as  well  as  Japanese  Lanterns 
and  Parasols. 

PAPER  CDRYSANTHEMUMS 
$3.75  PER  GROSS 

We  carry  a  full  line  of  Palms,  Trees, 
and  Artificial  Flowers,  also  all  kinds  of 
Autumn  and  Grape  Vines.  Write  for 
our  three-colored  catalogue,  it  is  yours, 
free  of  charge. 


The  Botanical  Decorating  Go.  m 

271  Wabash  Ave.,     CHICAGO,  ILL.,  U.S.A. 


The  Latest  Show  Fixture 


This   is   the  very  stand  for  you    to   show   your   Xmas 
Novelties  on.     jj 


3TDRNEI 


Goods  well  displayed  are  half  sold.  Send  us  particu- 
lars of  what  you  want  and  we  will  forward  prices  and 
illustrated  catalogue  free  of  charge. 

Toronto  Brass  Mfg.  Co. 


17-21  Temperance  Sfreet 


TORONTO,  ONT. 


The  Greatest  Advertising  Novelty 

Merchants  will  want  souvenirs  to  give  away  at  Xmas. 
We  have  the  most  useful  ever  offered.      It  is  a  cake  of 

SOAP 

with  your    name    and  advertisement  printed  in  one  or 
two  colors  thereon  so  that  the  advertisement  won't 

WASH  OFF 

The  quality  of  this  soap  is  excellent,  and  is  specially 
made  to  soften  and  beautify  the  skin  in  addition  to 
having  a  delicate  perfume. 

This  is  the  most  striking  novelty  ever  offered  the 
trade,  and  it  will  pay  you  to  investigate.  This  article 
insures  your  name  being  before  your  customers  all 
the  time,  as  everybody  has  to  wash  themselves. 

We  have  many  other  novelties  and  shall  be  glad  to 
send  you  catalogues  if  desired. 

5c.  for  sample  and  postage 


Cranston  Novelty  Co. 


123  Bay  Street 


TORONTO 
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Sh 


The  moSt  ci Cards 

ARE  MADE  WITH  THE 


attractive  ■.  a  t-J  W 

FOUNTAI1  f  AIR  BRUS 


WRITE    FOR   CATALOG. 


THAYER  &  CHANDLER, ; 


60-164  w-  Jackson  Boulevard 

CHICAGO 


FOR  YOUR  NEXT  SALE 

We  give  you  much  for  little  money.  As  an  induce- 
ment for  you  to  use  our  signs,  we  will  send  you, 
express  prepaid,  for  $10.00  the  following  signs  : 

One  Cotton  Sign,  3-in.  x  20  in.,  lettered  In 

handsome  colors. 
Six  Show  Cards,  22-in,  x  38-in. 
Six      "  "        14-ln.  x  22  in. 

Two  hundred  assorted  price  tickets. 

This  lot  would  cost  you  $15.00  at  our  regular  prices. 
We  will  write  up  copy,  giving  you  up-to-date  matter, 

without  extra  charge. 
Our  folder,  WHY  SIGNS  PAY,  is  free  for  the  asking. 


The  HarteUStewart  Co.,   Limited 

Montreal,  Canada 


Lamson  Rapid  Spring 
Cash  Carrier^^ 

The  Modern  Labor  and  Money  Saver. 


Write  for  particulars 


LAMSON  CONSOLIDATED 
STORE  SERVICE  CO. 

126  Wellington  Street  West,  TORONTO. 


BRITISH    AMERICAN    DYEING    CO, 


The  Largest  and    Best 
Equipped 

DYE  WORKS 

In  the  Dominion 
SEND    FOR    PRICE    LIST 


GOLD  MEDALLIST  DYERS 


JOSEPH   ALLEN,  Manager 


Dress  Goods,  Cloths,  Tweeds,  Drills,  Ducks,  Cottons  and  Velveteen*,  Hosiery 
Yarns,  Gloves,   Braids,  Etc. 

DYED.    FINISHED   AND   PUT   UP 


Feathers,  Silks,  Velvets,  Ribbons,  Lace,  Etc. 


All  Work  Guaranteed 
Unequaled 


MONTREAL,  TORONTO,  OTTAWA,  QUEBEC 


YOUR  DISPLAY  FIXTURES 

You  cannot  do  better  than  consult  our 
catalogue. 

SUPPLEMENT  JUST  ISSUED 

contains  latest  novelties.     It's  thoroug- 
ly  illustrated. 

A  post  card  brings  it.     SEND  NOW. 
Do  you  know  our  special  Wax  Figures  ? 

DELFOSSE  <Sb  CO., 

5  HERMINE  ST.    (near  Craig  St.)     MONTREAL 


♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 
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♦ 
♦ 


has  enquiries  from  time  to  time  from  manufacturers  and  others 
wanting  represi  ntatives  in  the  leading  b  siness  centres  here 
ana  abroad. 

Firms  or  individuals  open  for  agencies  in  Canada  or 
abroad  may  have  their  names  and  addresses  placed  on  a 
special  list  kept  for  the  information  of  enquirers  in  our  various 
offices  throughout  Canada  and  in  Great  Britain  without 
charge. 
Address  :   Business  Manager. 

Dry  Goods  Review, 


Montreal  end  Toronto. 
♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 
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THE    ART     OF     DISPLAY 


Section  of  Modern  Store  Equipped 
with  our  System 


Weir  Wardrobe  System 

PATENTED 

For  the  Economic  and  Scientific 
Handling  of  Men's  and  Women's 
Ready-to-wear  Garments. 

Sectional  Wardrobes— each  complete 
in  itself 

Fitting    Rooms,    Stairways    or    Dummy    Fronts,    all    of 
uniform  style,  size  and  height. 

Capacity  :   High  Boys— in  30  in.  frontage — 50  Suits 
Low  Boys  — 25   Suits  and   25  pairs  odd 
Trousers. 

Hardwood   or    Metal   Roller   Bearing  Slides.      Price  list 
and  catalogue  on  application.      Estimates  furnished. 

Intending  purchasers  are  specially  requested  to 
see  our  Trcuser  SlMe  and  Suit  Counters— the 
only  thing  of  the  kind  in  existence. 


Weir  Wardrobe  Go.  of  Canada,  ium 


Head  Office  and  Factory: 

Mount  Forest,  Ont. 


U.  S.  Factory: 

Mason  City,  Iowa 


We  Have  Worked  Out  Your  Problem. 


When  you  go  home  at  five 
o'clock,  there  is  no  reason  why 
you  should  have  your  after-dinner 
smoke  spoiled  with  a  lot  of  wor- 
ries over  little  details  of  your 
business. 

There  is  no  need  for  you  to  jot  down  memo- 
randa on  the  back  of  an  envelope  for  to-morrow. 

If  your  books  were  arranged  on  a  proper 
system,  they  would  shoulder  all  these  petty 
details  for  you — to-morrow  morning  they  would 
show  you  everything  you  want  to  know  just  at 
the  moment  you  want  to  know  it. 


leave     petty    routine    to 


Business    Systems 
your  books. 

Business    Systems    do    the    work    but  leave 
you  time  to  think  and  plan  and  act. 


Business  Systems  leave  nothing  to  chance 
and  allow  no  possibility  of  anything  being  for- 
gotten. 

Business  Systems  enable  one  clerk  to  do 
the  work  of    two  and  to  do  it  more  accurately. 


We  would  like  to  go  into  this  matter  with 
you  either  in  your  office  or  in  ours  at  your 
convenience. 

A  request  to  know  more  about  Business 
Syste ms,  will   not  obligate  you. 

BUSTKCSS 


tfMfTEO 
83  S  PADINA  AVE. 

TORONXO,      CANADA 
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Business  Management* 

By   HOWARD   R.    •WELLINGTON. 


The  Ninth  in  a  Series  of  Ar- 
ticles on  a  Subject  of  Interest 
to  Every  Retailer. 


GETTING  AT  THE  NET  PROFIT. 

WE   have    already    found    from    our    merchandise    ac- 
count that  the  gross  profit  (that  is,  the  profit  on 
the  goods  sold,  not  taking  into   account  any  ex- 
penses)  amounts  to  $4,850  for  the  period. 

In  order  to  show  more  clearly  how  the  net  profits  are 
arrived  at,  the  trading  account,  as  per  illustration,  in- 
cludes as  well  the  merchandise  account,  (already  shown 
separately),  and  this  would  be  a  much  simpler  method 
in  a  small  business  where  only  a  few  accounts  are  kept, 
and  expenses  are  not  sub-divided  into  a  number  of  dif- 
ferent expense  accounts. 

We  find  that  the  net  profits  for  the  period  amount  to 
$2,355,    which    amount   is   now   transferred   direct   to   the 


A  great  many  look  upon  cash  discount  as  an  item  to 
be  treated  somewhat  the  same  as  bank  interest,  being  a 
rebate  for  preparing  the  invoice  before  the  net  due  date. 
The  method  in  most  favor,  however,  is  to  treat  this 
item  as  an  allowance,  to  be  deducted  from  the  actual 
invoice  cost  of  the  goods.  It  would  be  interesting  and 
almost  invaluable  for  the  retail  merchant  to  have  his 
expense  account  so  divided  to  enable  him  to  know  at  the 
end  of  a  period's  business  exactly  the  outlay  for,  say, 
salaries,  delivery,  rent  and  taxes,  insurance,  light,  etc., 
in  order  that  he  may  ascertain  the  percentage  which  each 
one  of  these  items  bears  to  his  sales.  In  this  way,  if 
any  expense  item  is  out  of  all  proportion  to  the  business 
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proprietor's  capital  account,  which,  in  addition  to  the 
statement  of  the  present  condition  of  the  business,  will 
be  shown  later. 

In  explanation  of  the  expense  account,  which  amounts 
in  this  instance  to  $2,495,  it  might  be  said  that  a  num- 
ber of  sub-divisions  for  this  account  could  be  kept,  such 
as  salaries  account,  rent  and  taxes  account,  insurance, 
light,  fuel  accounts,  and  sundry  expense  account,  in  or- 
der to  arrive  at  the  proportion  for  each  expense  to  be 
added  to  the  cost  price  of  goods  to  obtain  the  selling 
prices.  In  a  small  business,  if  reasonable  care  is  exer- 
cised in  distinguishing  between  expenses  and  additions  to 
the  equipment  or  store,  no  difficulty  should  be  experi- 
enced in  arriving  at  the  correct  net  profits  for  a  period. 

The  items  of  freight  and  cash  discounts  should  un- 
doubtedly be  charged  to  merchandise  account,  as  these 
allowances  are  allowed  on,  or  deducted  from,  the  in- 
voice price  of  goods. 


done,  all  his  energies  may  be  centred  on  this  particular 
item,  with  the  object  of  reducing  the  amount. 

These  divisions  may  easily  be  obtained  by  having  ex- 
tra columns  in  the  cash  book  or  marking  the  various 
items  as  soon  as  posted  to  the  ledger. 


TOOK  EMPLOYES  INTO  BUSINESS. 

The  Couch  &  Schneider  Co.,  Limited,  Mitchell,  made 
a  profit  of  $500  on  millinery  last  year,  but  lost  $150  the 
year  before.  They  attribute  the  improved  conditions  to 
the  ability  of  their  milliner. 

The  firm  was  formerly  Couch  &  Schneider.  Some 
Lime  ago  three  experienced  employes  stated  their  inten- 
tion of  striking  out  for  themselves.  To  retain  their  ser- 
vices a  joint  stock  company  was  formed  and  they  were 
given  an  interest  in  the  business.  All  members  of  the 
firm   started   in  afresh   to   boom   trade,    with   good   results. 
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KNITTED     GOODS 


For  Sale  by  the  Entire  Wholesale 
Dry  Goods  Trade  in  Canada 

MR    RETAILER,— 

You  have  no  doubt  had  many  calls 
from  your  customers  who  have  found  their 
underwear  for  the  coming  winter  is  pretty  thin, 
that  it  lacks  that  nice  warm  and  happy  feeling 
that  new  underwear  gives. 

NOW  is  the  time  to  have  your  underwear 
department  well  stocked  with 


Goods  now  in  wholesaler's  hands  are  worth 
more  than  they  are  asking  for  them,  and  are 
scarce,  owing  to  advances  in  raw  materials  dur- 
ing the  past  six  months. 

"Do  It  Now''  and  "Be  Quick  About  It." 


EAGLE  KNITTING  CO.,  ltd.,  HAMILTON,  CAN. 
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KNITTED     GOODS 


Crescent   fl 
Hosiery  and  Underwear 

S.  Lennard 

&  Son* 


DUNDAS,  ONT. 


Manufacturers  of  all  kinds  of  Ladies', 
Misses'  and  Children's 

RIBBED  UNDERWEAR 

in  Cotton,  Wool,  Worsted,  Merino, 
and  Silk,  and  "  Bolton's  "  process  for 
Unshrinkable  Underwear. 

GUARANTEED    UNSHRINKABLE     AND 
NON-FELTING. 


SOLE  SELLING  AO.ENTS 

The  Richard  L.  Baker  Co. 

Empire  Bldg.,  Wellington  St.  W.  TORONTO,  ONT. 


Cartwrigbt  $  Uiamer$ 

LIMITED. 

Loughborough,   fCngland, 


WOOL   IS  A    NON-CONDUCTOR,    keeping   the   heat    in    and    the 
cold  out ;  it  is  the  most  porous  of  all   materials,    permitting  free 
circulation    of   air    next    the    body.      Made   for   Men's,   Women's  and 
Children's   Wear. 


Guaranteed 
Absolutely    UnsHrinKable. 


CARTWRIGHT  &  WARNER'S  name  on  a  garment  carries  with 
it  the  value  of  a  hundred  years'  successful  experience  in  the 
manufacture  of  the  best  knit  Underwear  in  the  world,  and  stamps  it 
with  a  character  of  superiority  that  places  it  above  and  beyond  all 
others  in  a  class  bv  itself. 


R.  FLAWS  &  SON,  Agents,  Manchester  Bldg.,  Toronto. 


the  ONLY  MAKERS 

OF    THE 

ORIGINAL  ALLOA 
WHEELING  YARN 


We  are  the  original  makers  of  this  noted  knitting 
yarn  ;  but  as  in  everything  else  others  try  to  imitate 
a  good  thing — so  that  other  spinners,  having  seen  the 
wonderful  success  of  this  yarn,  have  endeavored  to 
imitate  it  — but  kindly  remember 

The  Original  still  Stands  in  the  Front 
To-Day,  Leading  all  other  Yarns  for 
Strength,  Smoothness  and  Warmth. 

Besides  Wheeling  Yarns,  we  also  make 
an  immense  range  of  Fingerings, 
Petticoat   Wool,    Vest    Wool,    etc.,   etc. 


-v%/wvwwwww« 


Philip  de  Gruchy    John  Paton,  Son  &  Co. 


Sole  Agent  for  Canada 
207  St.  James  St.,  MONTREAL 


ALLOA.  SCOTLAND 


No  Damaged  Garments 


The  knitting  machines  used  in  the 
Truro  Knitting  Mills  stop  the  minute 
a  thread  breaks. 

This  prevents  the  possibility  of  any 
imperfection  in  the  knitting— and,  to- 
gether with  the  facts  that  only  pure 
wool  is  used,  and  that  every  fibre  is 
shrunk    before   being    carded,     make 

Stanfield's   "Unshrinkable" 


(For   Men) 

and  ''Truro  Knit" 

(For  Women) 

the  business  builders  of  the  Under- 
wear -Department.  Every  garment 
bears  our  money-back  guarantee.  All 
sizes  and  weights.  Perfect  in  fit  and 
comfort. 

WRITE  FOR  SAMPLES 

TRURO  KNITTING  MILLS  CO.,  Limited,  TRURO,  N.S. 
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'PESCO' 


\i 


Underwear 


is  the  name   of    the    best-known    wear    in 
Ifc^i  tne    United     Kingdom,    not    because    it  is 

advertised  widely  but  because  it  contains 
all    the    features    Pure    Woollens    should 
have.      It  is  delightfully  soft,  elastic  and  porous,   being'made  only  from  the  finest 
qualities   of    pure    wool  and   silk    and  wool,   and    having  no    rough  seams    it    doesn't    irritate   the 
most  tender  skin. 

Every  Size,  Style  and   Shape  for  Ladies,  Gentlemen    and  Children  is  supplied    in  "PESCO," 
which  is    also   Guaranteed   Unshrinkable.     Any  garment  shrunk  in  washing  will  be  replaced. 
See  our  Full  Range  of  Samples  at  our  Agent's  Office. 
R.  S.  SWITZER  A.  D.  MACDONALD 

207  St.  James  St.,  MONTREAL  32  Hammond  Block,  WINNIPEG 

MANUFACTURED    SOLELY    BY 

PETER   SCOTT   &  CO.,  LTD. 

HAWICK,  SCOTLAND 
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y#//  Need  It 

YOUR  STOCK  IS  NOT 
COMPLETE  WITHOUT  A 
GOOD  ASSORTMENT  OF 

TIGER  BRAND  UNDERWEAR 


TIGER   BRAND 


UNSHRINKABLE 

PERFECT  FITTING,  ALL 
WOOL,  NO  DYE.  ALL  SIZES 
FOR    MEN     AND     BOYS. 

MADE   BY 

THE  GALT  KNITTING  CO.,  Limited 

GALT,  ONT. 
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Watson's  Underwear,  Spring  19Q7 

Our  representatives  are  now  out  witH  tKeir  Spring  samples  of 
ELASTIC  RIBBED  UNDERWEAR  for  1907  season.  Wait 
for  them  to  call  on  you  before  ordering  elsewhere. 

We  Have  a  fuller  range  and  a  greater  variety  than  ever. 

AsK  to  see  our  *'ISABELLE/'  Patent  Drawers,  of  -which  -we  are 
the  sole  makers  in  Knitted  fabric  to  the  RETAIL  TRADE, 
also  our  MENS  MERCERIZED  LINES.  Best  value  in 
the  market. 

Underwear  to  suit  "  all  sorts  and  conditions  of  men,"  -women 
and  children. 


Watson  Manufacturing  Co.,  Limited,  Paris,  Out. 

AGENTS  : 

ONTARIO  QUEBEC  MARITIME  MANITOBA 

McClung  &  Burns,  A.  L.  Gilpin,  J.  A.  Murray,  Bryce  &,  Co., 

117  Wellington  St.  W.,  Toronto     232  McGill  St.,  Montreal  Sussex,  N.B.  179  McDermott  Ave., Winnipeg 


ADAMS  LOCKSTITCH  HOSE 


f      jjjg> 


Wins  Lasting 
Customers 
Wherever  Shown. 

Its  Special  Features: 

10  FOLD  KNEES 
6  FOLD  ANKLES 

give  it  a  wearing  quality 
equalled  by  no  other  hosiery 
on  the  market. 

A.  E.  ADAMS  &  CO. 

LEICE8TER,  ENC. 
rianufacturers 


WALTER  WILLIAMS  &  GO. 

301   ST.  JAMES  STREET 

MONTREAL 

33   MELINDA    STREET 

TORONTO 


"WHOLESALE 
ONLY 


We  have  been  appointed  sole  agents  for 

JOHN  GUNNING  &  SON,  Limited,   -  BELFAST.,  Ire. 
LINEN    MANUFACTURERS 


WOLSEY 

Pure  Unshrinkable  Underwear  has  won 
its  way  into  every  corner  of  the  world. 
We  are  confident  that  customers  will  not 
only 


ASK  FOR  IT 

but  will  point  their  requests  by  accepting 
no  other  trade  mark  as  a  substitute  for 
WOLSEY. 

UNDERWEAR 
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— Did  you  ever  stop  to  think  how  many  mothers  of  your 
regular  customers  never  even  saw  the 


JWrtets^  '■ 


? 


Why  not  "just  show  it  to  them  ?" 
-Your  clerks  know  all  about  it  and  a  few  lines  in  your 
newspaper    "space"  will  tell  the  whole  story  of  the  "map"  on 
the  lid  of  each  box. 

—A  one  inch  (square)  electro  will  "holler." 
— You    need    only    "whisper"    for   the   electro,    window 
suggestions  and  ready-to-use  ads. 


THESE 

CANADIAN  WHOLESALE  HOUSES 


Carry  complete  lines  of  the 


jfe&tag 


ST.  JOHN.   N  B. 

The  Vassie  Co.,  (Ltd.) 

The  London  House  Wholesale 

Manchester,  Robertson  &  Allison 

WINNIPEG.   MAN. 
R.  J.  Whltla  &  Co. 
Greenshlelds  Western,  Ltd. 


HALIFAX. 

W.  &  C.  Silver 
Smith  Brothers 


N.S. 


TORONTO 

W.  R    Brock  Co  (Ltd.) 
Beatty,  Kerr  &  Verner 
Burton,  Spence  &  Co.,   Limited 
Denton,  Mitchell  &  Duncan. 
Gordon,  Mackay  &  Co. 
John  Macdonald  &  Co. 

HAMILTON.   ONT. 

John  Knox  Company,  Limited 

VANCOUVER,   B.C. 
The  Gault  Bros.  Co. 


KINGSTON.  ONT. 

Macnee  &  Minnes 
LONDON.  ONT. 

R.  C.  Struthers  &  Co. 
Robinson,  Little  &  Co. 

MONTREAL 

W.  R.  Brock  Co.  (Ltd.) 
Greenshields  Limited 
Hodgson,  Sumner  &  Co. 
A.  Racine  &  Co. 
Brophy-Cains,  Limited 


Address,    ADVERTISING  DEPARTMENT 


This  mark  woven  in  Red  is  on 
every  genuine  Nazareth  Waist, 
and  it  means  something. 


E.  H.  WALSH  &  CO. 

Toronto  and  Montreal. 

Canadian  Representatives. 


850  BROADWAY 

NEW  YORK 
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Knitted  Goods 

Hosiery 

Unnprwpar                   — —      

Golfers 

Underwear 


All  Lines  are  Active— First  Cold   Weather  Makes  Trade 

Brisk— Repeat  Orders   Difficult  to  Fill— Spring 

Prospects. 

RETAILERS  are  busy  with  the  heavier  lines  of  un- 
derwear, the  demand  for  which  was  greatly 
stimulated  by  the  recent  cold  weather  coming-  on 
rather  unexpectedly.  Contrasting  conditions  with  last 
year's  trade,  very  interesting  figures  are  brought  to 
light.  Owing  to  the  unusually  mild  Winter  of  1905-6  the 
demand  was  below  the  average,  but  this  year,  judging 
from  the  call  for  heavy  stock  at  so  early  a  period,  a 
repetition  of  last   Winter's  weather   is  not   anticipated. 

White  wool  ladies'  underwear  predominates  over  the 
grey  this  season,  but  even  this  distinct  matter  of  taste 
gives  way  to  the  desire  to  secure  goods  of  elasticity. 
While  the  separate  piece  garment  is  still  the  favorite,  it 
is  found  in  retail  circles  that  the  increasing  popularity 
of  the  combination  suit  has  diminished  sales  per- 
ceptibly. 

Very  fine  underwear  garments  arc  selling  well  ;  de- 
spite increased  prices  the  buying  public  demand  the  best 
wool  goods  in  preference  to  cheaper  grades.  This  grati- 
fying fact  evidences  the  prosperity  of  the  people  of  the 
Dominion  in  general. 

Delay  in  Plac'ng  Orders  for  Fall,  1907. 

Wholesalers  are  being  delayed  in  placing  their  orders 
for  staple  lines  in  knitted  goods  for  delivery  for  the  Fall 
trade  of  1907.  This  is  due  to  the  manufacturers'  in- 
ability to  give  quotations.  In  some  cases  where  manu- 
facturers have  been  fortunate  enough  to  have  secured 
raw  stock  and  yarn  beforehand,  they  have  quoted  in- 
creases of  as  much  as  25  per  cent.  Jobbers,  under  these 
conditions,  are  leaving  the  matter  in  abeyance  pending- 
further  developments,  and  it  is  hoped  by  both  sides  that 
the  somewhat  strained  conditions  will  soon  be  cleared, 
so  that  plans  for  future  buying   will  be  definitely   settled. 

Shortage  of  Wool  and  Yarns. 

At  present  factories  are  running  to  their  fullest  ca- 
pacity, and  it  has  been  found  necessary  to  increase 
plants,  but  in  this  direction  plans  are  hampered  by  there 
being  no  chance  in  sight  of  securing  the  necessary  ma- 
chinery. Again  the  shortage  of  wool  and  yarn  is  caus- 
ing much  anxiety,  but  manufacturers  are  actively  en- 
deavoring to  secure  materials.  To  cope  with  this  situa- 
tion buyers  are  out  among  the  sheep  owners  of  the  west, 
and  strenuous  efforts  are  being  put  forth  to  divert  a 
share  of  the  wool  crop  of  Peru  to  this  market.  It  is 
found  that   when  the  British   markets  secure  the  Peruvian 


wool   there   is  little  chance  of   it    ever  recrossing  the   At 
1  antic. 

High  Prices  Do  Not  Affect  Demand. 

Although  the  advanced  prices  in  knitted  underwear 
caused  some  misgivings  in  retail  circles  as  to  the  effect 
upon  sales,  general  satisfaction  is  now  expressed  at  the 
brisk  demand,  even  for  the  higher  grades.  Many  mer- 
chants have  repeated  their  first  orders  earlier  than  is 
customary.  This  condition,  viewed  from  the  wholesale 
standpoint,  is  gratifying,  although  accompanied  by  a  de- 
gree of  nervousness  when  the  protracted  delay  in  manu- 
facturers' deliveries  is  considered.  The  head  of  one  of 
Montreal's  largest  houses,  who  has  recently  returned 
from  the  west,  says  that  merchants  there  have  been  an 
noyed  at  the  continuation  of  the  unusually  fine  Autumn 
weather,  as  it  was  detrimental  to  the  sale  of  heavy 
goods.  He  himself  had  no  fault  to  find,  as  an  immedi- 
ate heavy  demand  would  find  them  unable  to  fill  many 
orders. 

There  is  a  growing  demand  this  season  for  Heece- 
lined  goods.  This  is,  in  a  measure,  due  to  the  new 
method  recently  introduced  by  manufacturers  in  the 
carding  of  the  wool.  Tn  former  years  these  goods  have 
not  satisfactorily  stood  more  than  three  or  four  wash 
ings,  but  this  year  the  new  process,  which  leaves  the 
nap  a  little  shorter,  is  found  to  be  much  stronger,  and 
dealers  are  authorized  to  guarantee  durability. 

<$> 

Golfers,    Etc.,   for  O\at-Door  Sports 


Norfolk  Jackets    Very    Populai — Sweaters    with    Tarns   and 

Toques   to    Match    for    Winter    Sports— Smart    and 

Comfortable  Styles  for  Childrens'  Wear. 

T  1101  (ill  golfers  and  sweaters  have  been  largely 
dropped  for  general  wear,  this  has  been  more  than 
counterbalanced  by  the  increased  popularity  then- 
are  enjoying  for  their  legitimate  use.  To-day  they  are 
the  universal  garments  for  those  who  are  devoted  to  out- 
door sports,  as  they  form  by  far  the  most  comfortable 
covering  for  this  purpose.  When  wearing  a  knitted  coat 
there  is  less  tendency  to  become  overheated,  and  it  does 
not  interfere  with  the  ease  of  motion,  and  the  free  use 
of  the  arms  and  muscles 

The  knitted  Norfolk  coats,  with  the  pleats  simulated 
by  a  stripe  of  fancy  knitting,  under  which  the  belt 
passes,  that  was  introduced  earlier  in  the  season,  is 
proving  a  big  success.  It  is  extensively  used  for  wear 
on  the  golf  links.  For  skating,  and  other  Winter  sports, 
particularly  by  the  younger  girls,  the  sweater  will  be 
first    favorite.      As   now   made,    sweaters   have   an    opening 
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in  front  sufficiently  large  to  admit  of  them  being  easily 
put  over  the  head  without  disarranging  the  hair.  There 
is  also  a  practical  roll  collar  at  the  neck.  This  collar 
is  double,  and  if  the  sweater  is  colored  the  inner  fold  or 
lining-  is  white.  White  is  the  best  seller  in  all  lines,  fol- 
lowed by  navy  and  red.  A  few  fancy  colors,  such  as 
brown,  green  and  garnet,  are  seen,  and  also  a  few  com- 
binations of  two  colors.  Toques  to  match,  and  also 
tarns,  not  only  to  match,  but  in  fancy  plaids,  are  much 
worn.  Toques  and  tarns  for  children's  and  misses'  wear 
have  become  a  big  factor,  as  they  are  the  general  stand- 
by for  school  and  useful  wear,  for  almost  all  ages  and 
for  both  boys  and  girls. 

Manufacturers  have  turned  their  attention  with  good 
success  to  the  production  of  smart  and  useful  garments 
for  children's  wear.  Smart  and  comfortable  sweaters 
are  shown  for  the  tiny  tots,  while  for  small  boys  are 
knitted  tunics  with  simulated  pleats,  like  those  on  the 
Norfolk  jackets,  and  with  a  belt  that  goes  under  the 
pleats.  For  the  larger  girls  are  attractive  knitted 
blouses  that  fasten  up  to  the  neck  and  have  a  small  roll 
collar.  Norfolk  jackets  and  sweaters,  both  for  girls  and 
misses,  are  shown.  Garters,  bootees,  infants'  jackets, 
shawls,  hoods,  bedroom  slippers,  clouds,  fascinators, 
etc.,  are  all  attractive  goods  in  this  department,  and 
should  be  pushed   for   the   holiday  trade. 

Window  displays  can  be  made  highly  attractive  by 
use  of  one  or  more  figures  wearing  sweaters  and  toques 
or  Norfolk  jacket  or  tarn.  with  skates  or  snowshoes 
slung  over  the  shoulder. 

.Manufacturers  are  out  with  an  extra  good  quality  of 
Norfolk  and  new  style  Eton  jacket  for  next  Spring's 
trade,  and  report  heavy  first  orders  in  these  lines.  They 
also  have  in  view  a  new  combination  colored  golfer  with 
club  colors  used  as  border  trimmings,  which  promises  to 
be  a  strong  favorite.  The  new  collarless  Eton  jacket  re- 
cently introduced  to  be  worn  under  the  Winter  coats  is 
growing  greatly  in  favcr,  and  manufacturers  are  pushing 
the  work  on  these  orders  as  fast  as  possible.  Children's 
lines  are  meeting  with  great  success,  and  from  present 
indications  it  is  inferred  that  manufacturers  will  be  in- 
duced to  introduce  some  pleasing  styles  and  color  effects 
for  next    season's   trade. 


Toques,    SasKes    and    Elbow    Mitts 

WITH  the  growing  popularity  of  out-door  sports, 
such  as  skating,  tobogganing  anil  snowshoeing. 
sales  of  toques,  sashes  and  elbow  mitts  are  meet- 
ing with  an  unprecedented  demand.  Heretofore  the  de- 
mand for  toques  has  been  rather  limited,  but  this  year 
shipments  are  being  made  throughout  the  Dominion. 
.Jobhers  report  repeal  orders,  and  are  so  confident  ot 
future  trade  there   is  keen  competition   in   securing  stocks. 


Hosiery- 


Outlook  is  Bright  in  all  Lines— Home  Manufacturers 
Expect  a  Record  Season. 

JOBBERS  are  reporting  repeat  orders  at  this  early  date, 
and  are  of  the  opinion  that  it  augurs  well  for  a  brisk 
demand  for  the  heavy  lines.  In  men's  sox  black 
holds  the  lead,  and  dark  brown  with  pepper  dots  comes 
a  close  second.  The  class  of  goods  in  demand  this  Win- 
ter is  perhaps  a  little  weightier  than  of  former  years. 
This  is  attributable  to  the  tendency  toward  the  wearing 
of  heavier  shoes  and  no  rubbers,  which  directs  additional 
attention  to  the  warmth  of  the  sox. 


Color  Schemes  in  New  Designs. 

Spring  samples  in  ladies'  lines  show  a  variety  of 
colors.  It  may  be  mentioned  that  tan  has  become  a 
staple,  and  will  remain  so  long  as  tan  shoes  are  worn. 
The  Canadian  products  are  continuing  to  do  very  well, 
and  it  is  noted  with  pleasure  that  the  best  lines  are  get- 
a  very  fair  share  of  this  rapidly  growing  trade.  Next 
year  will  see  some  very  pretty  designs  in  colored  hosiery, 
and  in  this  direction  Canadian  manufacturers  mean  to 
try   their  hand   in   securing  a  place   in   the  market. 

Slow  Deliveries  Expected. 

Jobbers  expect  to  have  long  waits  for  their  foreign 
orders,  owing  to  the  scarcity  of  wool  and  anaco  yarns, 
but  the  home  products  are  expected  to  be  delivered  on 
contract  time,  as  many  plants  have  been  enlarged  and 
manufacturers  are  in  a  better  position  than  ever  to  meet 
the  demands  for  early  deliveries. 

Silks,  Lisles  and  Embroidered  Cashmeres. 

Throughout  the  months  of  the  social  and  festive  sea- 
sons it  is  predicted  that  there  will  be  a  good  sale  of 
silken  and  embroidered  cashmere  hosiery.  The  prevail- 
ing fashion  of  matching  dresses  for  evening  wear  is 
growing  in  popularity.  Some  very  pretty  lace-ankled 
goods  are  'being  shown  by  the  Chemnitz  houses,  and  they 
report  good  sales  for  the  Spring  and  Summer  trade.  Or- 
ders should  be  placed  without  delay,  if  at  this  date 
there  are  any  who  still  hold  off. 


The  Clinton  Knitting  Co.,  Limited,  manufacturers  of 
the  "Wearwell  Brand"  hosiery,  are  installing  $3,000 
worth   of  new    machinery. 


PENMANS  LIMITED. 

A  charter  has  been  granted  to  Penmans,  Limited, 
with  a  capital  of  $4,000,000,  divided  into  $100  shares. 
The  incorporators  are  Thomas  C.  Casgrain,  K.C.,  Vic- 
tor E.  Mitchell,  advocate,  Edouard  P.  Surveyor,  advo- 
cate, Alex.  C.  Casgrain,  advocate,  Errol  M.  McDougall, 
advocate,  Montreal.  The  chief  place  of  business  of  the 
company  will  be  at  Montreal. 


MONTREAL  COTTON   AND    WOOL  WASTE    CO. 

A  CHARTER  has  been  granted  the  Montreal  Cotton 
&  Wool  Waste  Company,  with  a  capital  of 
$400,000.  divided  into  shares  of  $100.  The  incor- 
porators are  Samuel  E.  Lichtenhein,  merchant,  Pierre  H. 
Sauve,  book-keeper,  Gordan  W.  McDougall,  advocate. 
Lawrence  Macfarlane.  advocate,  and  Charles  A.  Pope, 
advocate,  Montreal.  The  object  of  the  company  is  to 
acquire  and  take  over  as  a  going  concern  the.  property, 
assets  and  good-will  of  the  business  of  Samuel  E.  Lich- 
tenhein, merchant,  Montreal,  and  there  conducted  by 
him  under  the  name  of  Montreal  Cotton  &  Wool  Waste 
Company,  upon  such  terms  as  to  payment  for  the 
same  by  the  issue  of  fully  paid  shares  in  the  capital 
stock  of  the  company  as  may  be  agreed  upon;  to  carry 
on  the  business  of  merchants,  manufacturers  and  dealers 
in  all  kinds  of  cotton,  waste,  wadding,  batting,  yarns, 
linters,  paper  stock,  rags  and  metals  in  all  estates  and 
conditions  either  as  raw  material  or  manufactured  arti- 
cles, and  by  all  processes  of  manufacture  to  make  the 
same  fit  for  use  and  sale.  The  chief  place  of  business  of 
the  company  is  at  Montreal 
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Perfect  Fitting 
Because  Elastic 


„.»'    RIBBED, 
jPH  UNSHRINKABLE 


No  other  underwear  can  possibly  fit  as  well  as  ELLIS 
SPRING  NEEDLE  RIBBED,  because  no  other  underwear  has 
ts  elasticity. 


RETUR 
tall 


Cut  Book 
Page  No,. 


To  realize  what  this  means,  you  must  compare  our  garments 
with  the  ordinary  "latch  needle"  kind  made  by  all  other  mills  in 
Canada.  Take  any  brand  you  have  in  stock  and  subject  it  to  the 
test,  as  shown  in  the  illustration  above.  You  cannot  fail  to  note 
that  when  once  pulled  out  of  shape,  it  stays  out  of  shape  ;  where- 
as the  ELLIS  kind,  no  matter  how  hard  you  pull  it,  immediately 
springs  back  to  it  original  form.  ELLIS  SPRING  NEEDLE 
RIBBED  is  the  kind  of  underwear  that  captures  the  high-class 
trade. 

Remember  w;  are  sole  makers  of  genuine  Spring  Needle 
Ribbed  Underwear  in  Canada. 

THE 

ELLIS  MANUFACTURING  CO, 


HAMILTON.  ONT. 


LIMITED 


Sole  Makers  of  Genuine  Spring  Needle  Ribbed 
Underwear  for  Men  and  Womon 


MONYPENNY  BROS,  &  CO., 


Selling  Agents 


TORONTO  and   MONTREAL 


THERE'S  WARMTH  AND 

STYLE  IN  EVERY  SUIT  OF 

Perfect-Fitting  Elastic 
Ribbed  Underwear 

because  this  underwear  has  the  expert's 
stamp  on  it,  the  ear-marks  of  perfection. 

Your  women  customers  should  be 
shown  these  garments.  They  would 
soon  get  them  for  the  children  as  well  as 
for  themselves. 

Sell  "Perfect-Fitting  Elastic  Ribbed 
Underwear"  to  the  women.  Sell 
"Ceetee"  Underwear  to  the  men  and 
women. 


The  C.  Turnbull  Co. 

of  Gait,  Limited 

G4LT,    CANADA 


V 


OL. 


<rr. 
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THE  IMPERIAL  MILLS  COMPANY 

OUNNVILLE,  ONT 

Manufacturers  of  the  "Imperial"  brand 
of  Lumberman's  Socks,  Men's  and  Boy's 
Club  Sweaters,  Golf  Capes,  Knitted 
Blouses,  Ladies'  and  Men's  Hose,  Toques, 
Sashes,  etc. 

Owing  to  having  increased  our  plant 
by  the  addition  of  ten  of  the  latest  and 
most  improved  Knitting  Machines,  we  are 
in  a  position  to  promise  prompt  delivery 
on  all  sorting  up  orders  for  immediate 
requirements. 


SALES  ROOMS. 

60  Front  Street  West,  TORONTO 
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Clinton    Knitting    Co. 


LIMITED 


Seamless  Hosiery 

Cotton,   Cashmere  and    Worsted 


Clinton,  Ont.f  Nov.  i,  1006 


Mr.   Hustling  Merchant, 

Everywhere,  Canada. 

Dear  Mr.  Merchant :— In  anticipation  of  your  anxiety  re.   the  best  line  of  Cotton   Hosiery 
for  Spring  1907,  we  beg  to  call  your  attention  to  four  important  features. 

Are  you  aware : 

1.  That  the  only  FAST,  STAINLESS,  SANITARY,  JET  BLACK  DYE  in  Canada,  is  used 
EXCLUSIVELY  in  the  manufacture  of  the  "  WEARWELL  BRAND  "  Hosiery  ? 

2.  That  "HIGH    QUALITY"    and  "LOW    PRICE"    are   expert   salesmen   who   work 
without  wages  ? 

3.  That  "EVERY  PAIR  GUARANTEED"  is  a  trade  repeater  ? 

4.  That  "  PROMPT  DELIVERY  "  and  "  UP  TO  SAMPLE  "  save  endless  worry  ? 

We  respectfully  suggest  that  you  satisfy  yourself  on  these  points  by  examining  our  samples 
before  placing  your  order. 

Awaiting  your  decision,  we  remain, 

Profitably   yours, 

THE  RICHARD  L.  BAKER  CO. 

Empire  Building,  Toronto  THE    CLINTON     KNITTING    CO., 

THE   SOLE   SELLING    AGENTS  LIMITED 


Jaeger  Pare  Wool 
Pyjamas   and 
Flannel  Shirts 


Made  in  choice  designs  in  Pure  Wool  Twill  Flannels 
and   in  our    well  known   Wool    Cambric  and  Wool 
Taffeta.       For  comfort    in    wear   and    for    quality, 
RETDR^feDllc'  finish  they  stand  unequalled. 

CutfhokNo.Jlf ^^^™"^™^^^ 


DR.  JAEGER'S 


SANITARY 
WOOLLEN 


SYSTEM 


COMPANY 
LIMITED 


hole  sale  Warehouse— 30/  St.  James  Street.  MONTREAL 
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Underwear  Co, 


Mr.    Retailer, 

When  placing  orders  for  Spring  remember 
the  Peerless  Brand  of  Men's,  Women's  and  Child- 
ren's Underwear  and   Hosiery. 

A  card  to  us  requesting  samples  will  have  our 
best  attention  and  samples  will  be  forwarded  by 
return  mail  or  express. 

We  can  make  immediate  delivery  of  woolen 
mitts. 

It  will  pay  you  to  look  through  our  samples 
when  our  representative  calls. 


Representatives : 

ONTARIO— Peerless  Underwear  Co.,  Myles 

Building,  Hamilton 

BRITISH  COLUMBIA— P.  C.  Small,  Box  1058, 

Vancouver,  B.C. 
WINNIPEG— E.  H.  Traffe,  Scott  Block,  Winnipeg 

QUEBEC— L  A.  Prevost,  232  McGill  St., 

Montreal 

MARITIME  PROVINCES— T.  A.  Woodill, 

70  Granville  St.,  Halifax,  N.S. 


THE  PEERLESS 
UNDERWEAR  CO 


Hamilton,    Canada 
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SUCCESSFUL 
ADVERTISING 

HOW  TO 
ACCOMPLISH  IT 

Is  a   400-page    treatise  by  a   veteran   ad. 

man. 

Mr.  MacDonald  divides  his  subject  into 
Division  One.         Ad.  Building. 
Division  Two.         Retail    Advertising    all  the 
Year   Around. 

Special    Features    in    Retail 
Advertising. 

Mail  Order  Advertising. 

Miscellaneous    Advertising. 

It  there  isn't  something  in  this  book  for 
your  particular  case,  then  you  are  in  a  class 
by  yourself. 

The  price  and  other  particulars  of  the  book 
obtainable  easily. 


Division  Three. 

Division  Four. 
Division  Five. 


MACLEAN  PUBLISHING   CO. 

shelf  is  lO  Front  St.  E..,  Toronto 


e  following 

figures  are 

tatistics  of 

imports  into 

1903 

1904 

£1,162,449 

£1,236,743 

281,194 

390,821 

117,125 

159,856 

74,050 

92,446 

13,019 

18,836 

4,826,523 

6,134,389 

261,160 

275,085 

42,842 

54,536 

702,543 

767,581 

329,610 

489,454 

372,133 

427,876 

74,442 

106,585 

21,546 

34.825 

215,984 

247,279 

Australian  Trade 

is  worth  looking  after. 

extracted  from  the  official  statistics 

Australia  : 

Socks  and  Stockings 
Towels  and  Handkerchiefs 
Cosies,  Cushions,  etc. 
Curtains 
Frillings 

Piece  Goods  (various) 
Sewing  Silks,  Twists, 

Threads  and  Cottons 
Umbrellas,  etc 
Boots  and  Shoes,  etc' 
Carpets  and  Rugs 
Hats  and  Caps 
Yarns 
Feathers 
Trimmings 

The  Draper  of  Australasia  is  the  organ  of  the 
drapery  and  kindred  trades  of  the  Antipodes,  and 
is  subscribed  for  by  all  the  leading  firms  in  Aus- 
tralia and  New   Zealand. 

You  may  obtain  advertising  rates  and  secure 
space  by  communicating  with  the  American  repre- 
sentative, J.  C.  Halsby,  No.  1,  Broadway,  New  York 
City,  who  will  also  supply  specimen  copies  on 
application. 

Publishing  Offices 

Melbourne,  Fink's  Buildings 

Sydney,  Post  Office  Chambers 

London,  112  Wood  St. 

New  York,  1  Broadway 


This  cut  supplied  free  for  newspaper 
advertising,  catalogs,  etc. 


"Hermsdorf 
Dyed" 


means  wash  •  proof, 
weather  -  proof  and 
age  -  proof  black. 
A  Hermsdorf  dyed 
stocking  is  black  to 
stay  black.  And  a 
Hermsdorf  cus- 
tomer is  a  customer 
forever.  That's  one 
of  the  few  things 
you  can  be  s  u  re 
about. 

If  you'll  send  your 
name  and  address 
(on  your  firm's 
stationery)  we'll  be 
glad    to     send     you 

The  Story  of  a 
Successful  Hosiery 
Week,"  and  other 
things  of  more  than 
ordinary  interest  to 
the  Hosiery  Buyer, 
Window  Trimmer  or 
Ad.  Writer. 

Write  now.  Ad- 
dress American 
Bureau  of  Louis 
Hermsdorf,  200 
Greene  Street,  New 
York. 


"The  Name  that  Sells  the  Stocking" 


Works  :     Chemnitz,   Saxony. 

AMERICAN  BUREAU:    200  Greene  Street,  New   York 


Good    Counter 
For  Sale        


Here's  an  excellent  chance 
for  a  merchant  to  buy  a 
second-hand  counter  at  a 
reasonable  price. 

The  top  is  walnut,  the  front 
and  sides  oak.  Size,  2  feet 
2  inches  wide  ;  3  feet  deep ; 
15  feet  long. 


The  MacLean  Publishing  Co. 


10  Front  St.  East,  Toronto. 


Limited 
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SCOTT  KNITTING  CO. 


Manufacturers  of 


High-Grade  Knit  Goods 


We  Make  to  Order  Sweaters,  Jerseys,  Hose,  etc.,  in 
Special  Colors   for  Clubs. 

Write  for  Quotations  on  These  Lines 

Overalls,   Gaiters,   Overhose,  Skirts,  Sweaters,  Jer- 
seys, Toques,  Sashes,  etc.,  for  Ladies  and   Children. 


352  Queen  Street  West,  -  -  TORONTO 


Cottcn  Yield  in  U.S. 

Could    be   Greatly   Increased— A  Commission   Advises   Lan- 
cashire Spinners  to  go  into  Production  Themselves 

A  PRIVATE  commission  sent  by  the  Lancashire  cot- 
ton spinners  to  examine  the  methods  of  the  pro- 
duction of  cotton  in  the  Southern  United  States, 
has  issued  a  report  which  condemns  the  unscientific  and 
antiquated  processes  followed,  for  which  it  blames  the 
Gin  Trust,  the  Farmers  Union  and  the  Southern  Cotton 
Association. 

It  recommends  that  the  spinners  themselves  acquire 
suitable  land  in  the  cotton  belt  and  raise  their  own 
supplies.  The  committee  'believes  now  in  an  exception- 
ally favorable  opportunity  for  such  an  undertaking.  It 
points  out  how  a  greater  yield  can  be  obtained  and  the 
economies  that  can  be  effected,  and  quote  one  authority 
as  stating  that  the  crops  on  the  present  acreage  could 
be  doubled  in  ei^ht   years  merely  by  seed  selection. 

The  report  remarks  that  the  wave  of  unexampled 
prosperity  that  is  sweeping  over  the  Southern  States. 
the  immense  wealth  accumulated  by  the  planters,  and 
the  constant  efforts  of  various  associations  to  control 
the  production  and  prices,  have  set  England  a  problem, 
the  solution  of  which  demands  the  greatest  care. 


LOADING   UP   HIS    OWN  CUSTOMERS. 

A    MERCHANT  in  a  big  city  of  about  10,0(10  popula- 
tion  discussed   the    question    of   bargain    sales    very 
interestingly    with   The   Review   a   short    time   ago. 
He  is  an  advocate  of  the  steady  method  of  merchandizing 
and  believes  in  cutting  prices  only   when  certain  lines  of 
goods  must  be  cleaned  out. 

"In  this  city  we  have  several  good  stores,  with  only 
a  limited  field  to  draw  from.  No  matter  what  reduc- 
tions we  offer  trade  is  not  likely  to  be  attracted  from 
outside.  On  the  whole  I  figure  out  that  in  cutting- 
prices,  except  where  necessary  to  clear  out  a  line,  we 
are  merely  loading  up  our  own  customers  with  goods 
that  they  would  otherwise  buy  at  full  rates.  This  may 
be  subject  to  some  qualification,  but,  generally  speaking', 
I  am  convinced  of  its  truth." 


COATES  MFG.  CO.  OF  CANADA. 

A  charter  has  been  granted  The  Coates  Manufactui 
ing  Company  of  Canada,  Limited,  for  the  following  pur- 
poses:—To  manufacture,  purchase  or  otherwise  acquire, 
hold,  own,  mortgage,  sell,  assign  and  transfer,  invest. 
trade,  deal  in  and  deal  with  goods,  wares,  merchandise, 
and  personal  property  of  every  description.  The  capital 
is  $1,000,000,  divided  in  $100  shares,  of  which  fi.000 
shares  are  to  be  preference  shares, 


THE    LEADING 

English  Underwear 

JAY 

Unshrinkable     Woollen 

UNDERWEAR 


SPECIALITIES: 

LADIES'    COMBINATIONS  fitted  with  the  Patent 

"S"    WRAP,    which  affords   complete   protection 

^_-        -    ,  where  this  is   most  necessary. 

E»  /j3      No  button  is  needed,  and    the 

I      #5 


W*5 


garment    does    not  drag   when 
wearer  is  sitting. 


Any  Garment  shrunk 

in       Washing-       will       be 

replaced. 


Gentlemen's 
"  STAR  "  Seated 
Pants  8  Drawers. 

NO  SEAMS  at 
fork,  up  back,  and 
down  inside  of  leg 
to  chafe,  or.  give 
way. 

EXTRA  SPLICED 

with  great  freedom 

of  movement. 


iTENT    STAR  SEATh 


These  Specialities  can  also  be  obtained  in 
Merino,   and   Silk   and   Merino. 


SEE 
THIS 
MARK 


ON 

EVERY 

GARMENT 


llho'fMH  >*■    only; — 

Messrs.  I.  &  R.  Morley  and  Geo.  Brettle  &  Co. 

LONDON,  ENGLAND. 
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Established  1832  Cable  Address : 

"LAW,"  Bradford 

SPRING  1907 


(Registered) 


MOHAIRS 


Unique  Specialite 

riohair  De  Soie 

Of  Wonderful  Texture  and  Exceptional  Brilliancy 


Rainproof  Goods 

Latest  Productions 

Brilliantine  Suitings 

At  Popular  Prices 


Mr.  Haley  is  now  on  his  Fall  trip  through  Canada. 

Law,  Russell  &  Co. 

Converters  of  Bradford  Goods  limited 

BRADFORD  and  LONDON 
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House  and  Evening   Fabrics 


Novelties    in  Silk  and  Wool— Plain   and    Fancy  Eoliennes, 

Chiffon,  Voiles,  Crepes,  Etc. — Marquisette 

the  New  Fabric. 

PASTEL  shades  are  firmly  established  for  house  and 
evening  wear.  The  latest  novelty  is  marquisette, 
which  closely  resembles  coarse  mesh  silk  grenadine, 
without  its  wiryness,  and  comes  in  every  known  color. 
This  fabric  drapes  exquisitely.  This  soft,  limp  draping 
is  characteristic  of  the  new  evening  fabrics.  Chiffon 
voiles,  both  in  cloth  and  in  shadow  checks,  arc  in  high 
favor,  and  there  are  many  fancy  silk  and  wool  varieties 
that  show  all  kinds  of  small  checks,  neat  broche  figures, 
and  fine  stripes.  Eoliennes  of  different  kinds  in  fine 
poplin-like  weave  are  also  sellers.  These  shimmer  as 
brilliantly  as  silk,  and  besides  the  plain  cloths  are  shown 
in  shadow  checks,  corded  over-plaids,  and  with  small 
broche  designs.  The  color  list  embraces  silver,  smoke. 
rose,  salmon,  coral,  copper,  steel  blue,  pale  blue,  tur- 
quoise, cadet,  lilac,  plum,  bronze  and  navy. 

<s> 

What  is  the  Popular  Fall  Shade? 


An  Unexpected  call  for  Grey  in  Plain  Materials-  Some  Shades 

of  Red  Decidedly  Scarce— Fashion  Favors  Dull 

Dark  Shades— Not  any  one  Color. 

A  GOOD  deal  of  fine  writing  has  been  done  to  -con- 
vince the  trade  that  brown  is  to  be  the  leading 
color  this  Fall,  and  no  doubt  is  expressed  about 
brown  being  a  decidedly  good  color  and  one  that  prom 
ises  to  gather  additional  selling  strength  as  the  season 
progresses,  but  just  at  present  there  are  other  colors 
that  are  decidedly  better  sellers.  From  the  first  of  the 
season,  from  the  time  when  Fall  possibilities  were  be- 
ginning to  be  discussed.  The  Review  expressed  the  opin- 
ion that  dull  reds  would  lc:id,  and  upon  this  point  we 
are  entirely  right.  Dull  teds  of  the  ruby,  jacquemot  and 
wine  order,  are  the  large  sellers.  Grey  was  expected  to 
be  good  in  tweeds  and  suitings  and  has  more  than  justi- 
fied all  that  has  been  said  in  its  favor  in  this  connec 
tion.  The  strength  of  grey  in  plain  materials,  in  such 
colors  as  smoke,  taupe,  elephant,  flumee,  and  other  soft 
deep  shades,  as  far  as  the  popular  end  of  the  trade  goes, 
has  been  decidedly  underestimated.  The  Review  thought 
they  would  be  good  in  the  exclusive  trade,  but  hardly  ex- 
pected so  strong  a  development  in  their  favor  in  popular 
trade.     There  is   some  shortage  experienced   not  only    in 


cloths,  but  in  silks  and  velvets  also,  and  some  of  the 
better  selling  reds  are  none  too  plentiful  in  the  Canadian 
market. 

Speaking  from  a  fashion  point  of  view,  no  one  color 
is  accorded  a  preference,  but  it  is  rather  a  style  in  tone 
that  is  followed.  The  vogue  is  fcr  rich  dark  shades, 
with  a  neutral'  cast  or  over-tint,  as  it  were.  Thus  all 
colors   are  lowered  by   a  hint  of  another  tone — grey  has 


W^ool   Prices  and  Spring' 
IVepeats. 

THE  high  figure  to  which  wool  has  climbed 
and  the  difficulties  the  trade  has  en- 
countered in  consequence,  is  causing-  some 
anxious  watching  of  the  wool  market. 

Some  little  speculation  has  been  indulged 
in  as  to  the  future  of  prices,  as  it  is  known 
that  the  present  season's  clip  in  Australasia 
is  a  large  one.  The  situation  is  difficult  of 
analysis  and  it  is  not  easy  to  gauge  the  fu- 
ture. A  drop  has  been  predicted  in  some  quar- 
ters, which  the  result  of  the  sale  of  Sept.  25 
seemed,  in  a  measure,  to  justify.  Whatever 
may  have  been  the  reason  for  the  drop  then, 
the  market  has  since  made  a  sharp  recovery, 
and  prices  for  raw  wool  and  for  all  woolen 
fabrics  are  exceedingly  firm.  The  top,  it 
would  seem,  has  been  reached,  but  no  relief  is 
looked  for  by  those  in  closest  touch  with 
actual  conditions  in  the  near  future.  Shad- 
ing, it  is  felt,  when  it  does  come,  will  be  very 
gradual,  and  will  come  at  too  late  a  date  to 
affect   Spring  repeats. 


a  hint   of  brown,   brown  a  hint  of   white  or  green,     and 
brown  or  blue  is  hinted  at  in  the  greens,  plums,  etc. 

New  colors  featured  by  the  exclusive  trade  arc,  be- 
sides the  greys  and  reds,  a  purplish  blue  known  as  hya- 
cinth; Vesuvius,  a  flame  yellow;  a  deep  green  called 
Russian,  empire  or  emerald;  and  sand  and  putty.  In  yel- 
lows there   are  honey,    sulphur   and   saffron.     The  leather 
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shades  in  brown  are  really  the  old  golden  browns  under 
a  new  name,  and  some  of  the  old  grey-greens  also  have 
the  addit  ion   of  new   names. 


SilKs  and   Velvets 


Grey  and   Wine    Shades  Scarce    in    silks   and    velvets— Plaid 
silks  the  sellers  of  the  moment— Crepe-de-chine  in 
extra  demand   now— Chiffon    numbered  as 
a  gown  and  waist  material. 

THE  soft  supple  finish  that  is  now  given  to  velveteens 
has  made  this  material     widely    popular,   and  now 
that  the   Winter     trade     is    opening   up   in  earnest 
mure   interest    is  being-  taken  in  these  fabrics.    Velveteens 
sold  well   at   an   earlier   date   and     good    repeats  are   now 
coming  in  for  them. 

Not  only  are  the  milliners  disposing  of  a  big  yard 
age  of  velvets,  but  they  have  been  largely  used  for 
trimming  purposes.  Repeat  orders  for  velvets  are  diffi- 
cult to  fill,  and  there  is  a  decided  scarcity  of  some  col- 
ors, particularly  grey  and  rose  reds.  There  is  some  in- 
quiry for  fancy   velvets       Scotch    plaids   and    fancy    tartan 
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NOVELTIES  IN  WASH   GOODS. 
Ombre  Stripe  Ground  with  Large  Spot,  and  Silk  Organdie 
Design  in  Batiste. 
Shown   by  Brophy-Cains. 

effects  are  decidedly  good.     Some  striped  effects,  notably 
in  black  and  white,   are   selling. 

Plaid  taffetas  for  blouses  are  the  sellers  of  the  mo- 
ment, and  there  is  beginning  to  be  an  inquiry  for  Persian 
and  for  warp-printed  Dresdens.  Crepe  de  chene  is  a 
leading  evening  fabric,  anl  chiffon  in  all  shades  must 
now  be  included  in   the  list  of  blouse  and  gown  materials. 

Mid-Season  Novelties 


Few  Light    Shades  for    Street   Wear -New    Dark-Toned 
Suitings — Plain  and  Checked  Broadcloths. 

FEW  light  shades  arc  seen  among  the  new  cloths  de- 
signed for  street  wear,  and  the  very  sombre  effect 
of  those  that  are  fashionable  is  now  made  plain. 
Suitings  for  tailor-mades  come  in  a  new  range  of  colors. 
A  single  surface  color  predominates,  with  either  a  darker 
under-shade  of  the  same  color  or  of  dark  greyish-brown 
forming  cross  lines,  and  where  the  surface  color  is  of  a 
very  dark  shade,  the  cross  lines  are  quite  faint.  Over- 
check  designs  with  a  neat  silk  figure  in  orange,  red  or 
empire. 


Checked  broadcloths  are  receiving  a  good  deal  of  at- 
tention. In  these  the  colors  are  wonderfully  blended  and 
harmonized,  and  soft,  deep  ground  colors  form  the  ground 
with  over-plaids  in  lighter  shades.  Olive  and  blue  tones 
are  used  combined  with  just  enough  black  to  bring  out 
their  beauty,  with  green,  brown,  bronze,  jacquimot,  gar- 
net, blue,  grey  and  tan.  These  are  used  in  combination 
or   in   self  tones  with  an  over-plaid  of   different  shades. 

The  more  exclusive  trade  is  featuring  serge,  not  only 
in  navy  and  black,  but  in  the  new  art  colors.  Serge  is 
usually  a  big  seller  to  the  popular  trade,  but  like  cash 
mere,  it  sells  at  popular  fixed  prices.  The  high  price  of 
wool  has  made  a  serge  to  sell  at  these  prices  impos- 
sible, and  therefore  serg-es  have  been  taken  up  by  the 
class  that  is  always  seeking  for  something  different. 

Plain  cloths,  box-cloths,  Venetians,  etc.,  with  broad- 
cloth at  their  head,  are  holding  undisputed  sway.  These 
cloths  are  very  light  in  weight,  that  known  as  chiffon 
being  the  kind  wanted.  A  smooth,  softly  lustrous  finish 
is  wanted,  but  there  is  some  talk  of  a  duller  finish  being 
favored,  known  as  the  poplin  finish. 

A  very  big  advance  has  been  made  in  the  finishing 
of  these  cloths,  that,  now  obtained  being  really  perma- 
nent and  unspottable.  There  is  seldom  any  complaint 
received  under  this  head  now.  Another  reason  for  this 
that  may  be  advanced  is  that  all  cloths  are  sponged  and 
shrunk    before    making   up    now. 

Wash    Goods 

For  Summer    Season    White   will    Lead— Tailor-Made   Suits 
of  White  will  be   Specialized 

THE  prospects  for  Summer  trade  are  highly  satisfac- 
tory and  at  even  this  early  date  it  prom- 
ises to  be  of  greater  importance  than 
last  year.  It  is  noticed  that  the  checks 
which  sold  so  well  last  year  are  again  in 
great  demand,  and  the  new  samples  show  some  pretty 
effects.  There  is  not  the  least  doubt  that  plain  colors 
in  both  muslins  and  linens,  will  be  leaders,  manufac- 
turers of  tailor-made  garments  are  specializing  suitings 
of  real  Irish-finish  white  linen,  and  the  selling  of  this 
line  is  very  brisk.  One  great  feature  of  this  line  is  that 
it  washes  easily,  and  does  not  require  the  same  amount 
of  pressing  as  others.  Irish  dimities  and  India  linens  are 
also  holding  a  good  place,  and  it  is  evident  that  plain 
colors  will  sell  above  all  other  shades. 


MUSLINS  LARGER  VARIETIES  THAN  USUAL. 

A  MONO  the  best  sellers  for  the  coming  season  may 
be  mentioned  plain  colored  mulls,  of  soft  sheer 
silk-finished  cottons,  which  are  deemed  the  proper 
materials  for  the  season.  Persian  lawns  of  exceptional 
sheer  finish  are  meeting  with  a  brisk  demand,  while  the 
tucked  lawns  are  also  enjoying  a  very  satisfactory  sale. 
Swiss  spots  and  dots,  stripes  and  sprigs,  will  also  be 
seen  in  exceedingly  becoming  varieties.  Dots  and  spots 
are  inclined  to  be  a  little  larger  this  year.  The  sprigs 
are  a  little  smaller,  and  the  stripes  are  in  many  varie- 
ties. The  higher  class  of  organdies  will  be  carried  this 
year,  and  are  expected  to  become  favorites.  While 
whites  will,  undisputably.  hold  first  place,  colored  mus- 
lins of  wine  shades,  light  blue  and  pink,  with  floral  and 
check  effects  carried  out  in  great  variety,  are  among  the 
strong  early  sellers.  Mercerized  brocades  have  some 
pretty,  new  designs  this  year,  and  in  this  line  the  selling- 
is  expected  to  be  brisk.  Covered  stripes,  hair-line 
stripes,  checks  and  flowers,  are  shown  to  advantage  in 
the  splendid  lines  of  organdies. 
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Manitoba    Dry   Goods    Trade 

Office  of  Dry  GOODS  Rev  tew, 

Room  511  Union  Hank  Building, 

Winnipeg,  October  23, 1906. 

FALL  dry  y- ,.nls  trade  has  been  very  active  in  all  gen 
era!  lines,  according  to  statements  of  the  Winnipeg 

wholesale  houses,  but  for  the  moment  business  is 
quiet.  Winter  goods  have  been  sold  and  delivered  and 
sales  of  spring  goods  have  not  yet  commenced.  The  out- 
look has  never  been  brighter.  A  big  crop  has  been  har- 
vested, threshed  and  partly  marketed;  and.  another  year 
of  prosperity  being  assured,  the  Canadian  West,  the  trade 
in  all  parts  of  the  country  are  in  optimistic  mood,  and 
being  so  arc  disposed  to  buy  liberally.  Sales  of  Pall  and 
Winter  goods  have  been  larger  than  ever  before. 


Collections    are      reported  much  better  than  at 
corresponding  period  a  year  ago,  and  although  there 


the 
al- 
ways have  been  complaints  on  this  score,  and  probably 
always  will  be,  less  is  heard  about  the  matter  this  year 
than  is  usually  the  case.  The  1904  crop  was  a  compara- 
tive failure  and  a  resulting  stringency  was  felt  in  1905, 
but.  with  big  crops  and  fairly  good  prices  for  wheat  in 
1911")  and  1906,  the  pressure  has  been  relieved  and  there 
is  less  reason  for  complaint.  Moreover,  the  retailers 
have  been  making  a  determined  effort  in  many  sections  to 
curtail  the  credit  system,  and,  in  spite  of  discourage- 
ments, their  efforts  have  met  with  pretty  general  suc- 
cess. The  educative  influence  of  the  no-credit  propaganda 
of  the  Retail  Merchants'  Association  of  Western  Canada 
can  scarcely  be  over-estimated.  Dealers  in  all  parts  of 
the  West  have  made  a  strong  effort  to  curtail  credits, 
and,  although  they  have  not  succeeded  in  accomplishing 
quite  all  that  they  set  out  to  do,  their  efforts  have  been 
by  no  means  fruitless. 

*  *  * 

A  newspaper  man  from  Winnipeg  was  in  Montreal 
last  winter  and  was  shown  by  a  wholesale  house  of  that 
city  a  statement  of  the  assets  and  liabilities  of  a  Mani- 
toba dealer,  who  had  been  forced  to  make  an  assignment. 
The  wholesaler  professed  to  be  completely  disgusted  with 
the  condition  of  business  in  the  West,  and  pointed  to  this 
failure  as  a  horrible  example.  An  examination  of  the 
statement  showed,  however,  that  the  assets  exceeded  the 
liabilities  by  about  $1500,  but  for  the  most  part  con- 
sisted of  farm  lands.  The  dealer  was  forced  to  make  an 
assignment  and  the  farm  lands  were  sold  under  the  ham- 
mer, bringing  much  less  than  the  market  value,  a  cir- 
cumstance of  which  the  .Montreal  house  probably  knew 
nothing.  The  whole  trouble  was  that  they  were  not  ac- 
quainted with  conditions.  The  dealer  was  undoubtedly 
in  difficulties,  and  had  foolishly  loaded  himself  up  with 
a  lot  of  real  estate  which  was  too  heavy  for  him  to 
carry.  But  he  was  not  insolvent,  and  had  he  been  given 
a  little  time  would  have  been  able  to  realize  the  unarkel 
value  of  his  real  estate  holdings,  and  could  have  paid  his 
creditors  in  full.  His  creditors  did  not  understand  this  ; 
they  forced  an  assignment  and  realized  only  a  percentage 
of  what  was  owing  them.  The  story  is  a  typical  one. 
and   the  moral  is  obvious 

*  *  • 

Main  street  Winnipeg  is  rapidly  becoming  the  bank- 
ing street  of  the  city  and  retail  establishments  are  being 
forced  to  move.  The  Home  Bank  has  secured  the  prem- 
ises leased  by  Arch.  Wright  &  Co.,  and  occupied  by  them 
for  a  number  of  years.  Mr.  Wright  was  forced  to  move 
on  very  short  notice,  and  has  been  considerably  incon- 
venienced. At  present  he  is  occupying  premises  on  Notre 
Dame  Ave,  but  on  Feb.  1st,  will  move  to  the  Main 
Street  store  now  occupied  by  Porter  &  Co.    It  is  unfortu- 


nate  that  this  high  class  store  should  lie  forced  to  do  its 
Christmas  trade  in  temporary  premises,  in  a  location 
which   is  much   inferior  to   the  old  stand. 


The  winter  of  1.906-06  was  exceptionally  mild,  and  one 
result  was  that  dealers  had  left  on  their  hands  in  the 
spring  an  unusually  huge  supply  of  heavy  woolens  and 
furs.  Consequently  wholesalers  are  not  finding  sales  in 
these  lines  quite  as  large  as  other-  years. 


The   Last   Cotton  Year 


Figures    Regarding  Canadian   Mills  and  Their  Growing 
Business— Increase  in  World's  Spindles. 

The   cotton   mills   of  Canada,    their   capital,    looms    and 
s;  in. lies  are  as  follows: 

Capital.  Looms.  Spindles. 

Dominion  Textile  Co.,  Limit- 
ed, Montreal,  with  mills  at 
M(  Qtreal  (3),  Halifax  and 
Windsor,  N.  S.,  Moncton, 
Montmorency  and  Magog; 
Kingston    $10,000,000       8,280     386,826 

Canadian  Coloi  ed  Cotton 
Mills  Co.,  Limited,  with 
mills  at  Merriton  (2). 
Cornwall  (2).  Hamilton, 
Milltown,   N.B 2,700,000      3,290     L15,914 

Hamilton  Cotton  Co.,  Limit- 
ed         200,000         120        7,650 

Hamilton      Imperial      Cotton 

Co.,   Limited 750,000  125         9.000 

Coin  wall  and  York  Cotton 
Mil's  Cm.  Limited.  St. 
John.  N.B 500,000         430      27,000 

Gibs-  n     (Vi  (on      Mills     Co., 

1  imited,  Marysville,    N.  B.  50,000  700       29,000 

Montreal  Cotton  Co.,  Limit- 
ed, with  mill  at  Valley- 
Held .     3.000,000       4,530     182,756 

Cosmos  Cotton  Co..  Yarmouth, 

N.  S 600,000  100       11.000 

$17,800,000     17.57.1     751,146 


SOME  INTERESTING  STATISTICS. 

In  reviewing  ths  cotton  crop  year,  which  closed  on 
Se-  ten  ber  1,  the  New  York  Financial  Chronicle  gave 
some   interesting  statistics. 

Last  Years'  Crop. 

The  total  southern  cotton  crop  of  1 905-0(5  is  given 
as  11,319,860  bales,  compared  with  13,556,841  bales  in  the 
previous  year.  Canada's  takings,  in  bales,  for  recent 
years,    were: 

Bales. 

1905-6  122,515 

1904-5  130,000 

1903-4  88,534 

1902-3    117.614 

1901-2 117.386 

Our  importers  of  manufactured  cotton  from  the  Unit- 
ed  States  are  given  by  the  Chronicle  as: 

Yards         Value. 

1905-6 9.988,015     $3,587,567 

1904-5 9,005.106       3,029,341 

1903-4 9,951,984      3.132,254 
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New  Dress  Fabrics  for  Spring,  1 907 

Our     Travellers     are    now     showing    the    latest     novelties    and 
fashionable   styles   in   Dress   Goods   for   the    Spring;   Season. 


Our   Toile   de    laine  and    Taffeta    lines  are    the 
best  value  as  regards  width,  quality  and  price 


An    immense    range    of    the     most    stylish    cloth? — Lines    that 
you   will    require    and    must    have — Do  not 


miss    our    Travellers 


P.  GARNEAU,  FILS  &  CIE 


QUEBEC 


Sole  Agents  for  Canada  for  Sphinx  Serges  and  Vicunas 

Sample  Rooms :    Ingleside  Building,  Vancouver  and  577  Temple  Building,  Montreal 


SPRING  DRESS  GOODS 


We  are  now  showing  the  finest 
line  for  1907  and  feel  confident  of 
pleasing  all,  as  our  range  of 
samples  is  so  extensive. 

Ask  our  representatives  to  show 
you   FASHION'S   demand,  viz  : 

Shadow  Patterns 

Small  Checks  and  Stripes 

Fancy  New  Effects 


HARRIS  <&  COMPANY,  Limited 

ROCKWOOD,  ONT. 

SELLING  AGENTS 

MONYPENNY  BROS.  &  CO. 
TORONTO  MONTREAL 


Cable  Address,  "McRAE,"  Winnipeg 


Office,  511  Ashdown 


JOHN  McRAE  &  CO. 

Manufacturers  Agents 
Dry   Goods    Specialties 

W    I    N    N    I    P   E   G 

REPRESENTING  : 

JOHN  BRIGHT  &  BROS..  Ltd. 

Rochdale,  Eng. 

Carpet  Manufacturers 

J.  &  W.  BURGESS,  Athlone,  Ireland 
Manufacturers  of  the   Famous  Irish  Tweeds 

J.  A.  TUCKER  &  CO.,  Boston,  Mass. 
Sheep  Lined  Coats 

BEAVER  RUBBER  CLOTHING  CO.,  Ltd. 
Montreal,  Que. 


Correspondence  solicited  from  Canadian  manu- 
facturers desiring  live,  up-to-date  representation  in 
the  West. 
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Canadian  Statistics. 

Statistics  of  the  Canadian  Derailment  of  Trade  and 
Commerce  for  the  full  period  covered  by  the  Chronicle's 
review  are  not  yet  available.  The  last  at  hand  cover  the 
eleven  months  ending  May  31.  For  this  period  for  the 
last  throe  years  the  Canadian  statistics  vary  somewhat 
from  those  of  the  Chronicle,  and  show  larger  imports  the 
past  year,  although  this  increase  nay  he  only  apparent, 
and  entirely  dne  to  the  increased  value  of  cotton.  For 
the  eleven  months  the  import   returns  show: 

Raw  cotton,  from  U.  S. — 

1906    $7,030,534 

1905 5,071,888 

1904 5.621,320 

Bleached  and   unbleached,  from — 

G.B.  U.S. 

1906  $  957,223  $  218,784 

1905 861,137    237,974 

1904  921,663    179,683 

Colored — 

1906 $2,799,096  $  437  368 

1905 2,591 ,2SS  332.245 

1904 2.730.40S  385,773 

Total  cotton  and  manufactures  of,  from  — 

1906    $6,298,707  $9,612,585 

1905 5.607,704  7.102,714 

1904 5,707.185  7.813,935 

The  statistics  of  (an  exports  of  manufactured  cotton 
show  that  Canadian  n  ills  shared  in  the  increasing  busi- 
ness with  China  and  the  Erst,  the  exports  for  the  eleven 
months  being,  to  countries  other  than  to  Britain  or  the 
1'nited  States: 

1906 $1,030,336 

1905 755,627 

1904    428,885 

Spindle  Capacity. 

During  the  year  the  number  of  spindles  in  Canada,  as 
given  by  the  Chronicle,  increased  25,000,  the  figures  for 
recent  years  being1: 

Spindles. 

1906 775.000 

1905 75D.O00 

1904 716.000 

1903 700,000 

1902 690,000 

The  total  world's  spindles  inc:eased  2,837,417.  their 
chief  location  being: 

Spindles.  Increase. 

Great  Britain 50,000,000  1.500,000 

Continent     35,500,000'  500,000 

North  United   States    15,600,000  275.000 

South  United  States 9,181,207  433,397 

India    5.200,000  37,514 

Japan   1,450,000  62,154 

China    625,000  5,352 

Canada    775,000  25,000 

Mexico 675.000     

In  addition  to  the  meat  growth  shown  in  Britain.  Mr. 
Ellison,  the  Liverpool  expert,  whose  figures  are  taken  by 
the  Chronicle,  says  there  are  3.000.000  spindles  in  course 
of  installation  in  Britain. 


A  PARCEL   SYSTEM. 

A  reader  of  The  Review,  and  proprietor  of  a  large 
store  in  a  city  of  15,000  population,  would  like  to  have 
some  merchant  working  under  similar  conditions  de~ 
scribe  a  good  parcel  system. 


WHITE 
GOODS 

Will  be  Stronger 
than  Ever  for  iooj 


This  is  the  opinion  of  authorities  in  the 
trade.  Sheer,  DAINTY  plain  materials 
will  head  the  list. 

The  following  lines  of  Dress  Linen 
Suitings  are  adapted  to  every  feature  of 
the  coming  mode. 

Ideal  for  the 
Girl  in   White 

MUNSTER     2&  and  32  in. 

(Linen  finish). 

ULSTER     28  and  32  in. 

Slightly  heavier  plain  cloth.     (Linen 
finish). 

LIMERICH        2S  and  32  in. 

(Soft  finish). 

BE-LF.A.ST        28  and  32  in. 

Slightly  heavier.     (Soft  finish). 

All  Lines  Popular- Priced 
for  Quick  Selling 

It  you  want  sellers,  goods  of  merit, 
look  for  these  brands  when  buying  white 
goods. 

Also  Complete  Line 

Victoria   Lawns 
NainsooKs  and 
Lisle   Muslins 

YOUR    JOBBERS    HAVE    ALL    THESE     LINES 


Works  at 
VALLEYFIELD,  QUE. 


Main  Sales  Office 
MONTREAL 
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DO  YOU  SELL  HATS  ? 


Then  You  Will  Want 
to  Know  How  You 
Can  Sell  More  Hats! 


YOU  can  do  the  biggest  Hat  Business  in  your  section  with  the  "Carter"  and 
"Wilkinson"  Hats.  The  demand  for  these  two  brands  is  steadily  increas- 
ing as  a  result  of  the  most  prodigious  Advertising  Campaign  ever  attempted 
in  Canada.  There  is  not  a  town  or  city  of  any  importance  in  the  country 
where  the  "Carter"  and  "Wilkinson"  Hats  are  not  known.  The  dealers  who 
handle  these  two  brands  for  the  coming  Spring  and  Summer  will  get  the  full  benefit 
of  the  wide  publicity  which  has  already  been  given  them.  They  will  also  receive 
every  possible  assistance  in  advertising  and  selling  these  hats  in  their  own  locality. 
The  second  installment  of  "Ready-Made  Ads."  is  now  off  the  press  and  will  be 
sent  you  on  request. 

IF  YOU  ARE   NOT  NOW  ON   OUR  VISITING  LIST,  DROP  US  A   LINE  AND    YOU'LL 

BE   ON   IMMEDIATELY. 

THF  "CARTER"  AND  "  WILKINSON  "  HATS  ARE  IMPORTED  BY 

J.  ARTHUR  PAQUET,  Quebec 

Branches  at  WINNIPEG,  TORONTO,  MONTREAL,  OTTAWA  and  ST.  JOHN,   N.B. 


*  Wj 

THE  BISHOP  LABEL 

V^k 

Is  the  protection  of  every   dealer 
and    every    buyer    of    Fur   Robes 
and  Fur  Coats. 

The    Bishop 

1C  '    ' 

FUR  ROBES  and  COATS 

Are  tried  and  true.      Sell  branded 
goods — goods  of  known  quality. 
Look    for  the  Bishop    Label.      If 
you    don't  find  it  don't   take   the 
goods. 

9%  $ 

ORDER   FROM   YOUR    JOBBER 

The  J.  H.  BISHOP  Company 

M 

Sandwich,  OnL. 

Wyandotttt    Mich.               Tientsin      China 
33-41    Broadway,    New   "YorK 
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THE   CANADIAN  FUR  TRADE 

A  Good    Outlook  for  all    Lines- 
Prices  Continue    High,  but  Trade  is 
Satisfactory     Considering     the     Un- 
favorable Weather. 

WEATHER  unpropitious  to  the  fur  trade  has 
caused  manufacturers  and  jobbers  to  somewhat 
delay  the  sending-  cut  of  their  travelers  for  the 
assorting-  season.  Up  to  date  of  writing-,  October  24th, 
the  weather,  broadly  speaking,  has  not  been  favorable  to 
active  fur  trade.  The  quality  of  furs,  and  the  superior 
finish  of  the  garments  made  this  year,  would  in  them- 
selves warrant  a  record-breaking  season.  The  shortage 
of  some  furs  will  not  in  any  way  interfere  with  deliveries, 
as  fur  manufacturers  are  prepared  to  fill  orders  for  im- 
mediate shipment.  It  is  not  a  lack  of  money  that  is 
the  drawback  at  this  present  uncertain  season,  but  while 
fine  weather  lasts  furs  are  not  thought  a  necessity. 
From  a  few  sources  come  requests  for  information 
regarding  further  orders  and  prices,  which  would  indi- 
cate that  in  parts  there  is  a  readiness  to  purchase,  but, 
as  local  manufacturers  unanimously  declare,  "  trade  now 
absolutely  depends  upon  favorable  weather  conditions, 
which  will  materially  stimulate  and  enhance  the  fur 
trade  in  general  from  first  hands  particularly. 

The  Best  Furs  in  Demand. 

The  most  fashionable  furs  to-day  are  the  Labra- 
dor mink  and  the  dark  lynx.  The  extra  fine  grades 
of  these  furs,  made  up  in  stylish  neckwear,  such  as 
four-in-hands,  collars  with  long  flowing-  ends  and  the 
favorite  caperine  with  the  shawl  collar,  are  selling  re- 
markably well,  considering  always  the  comparatively 
warm  weather.  The  trimmings  of  tails,  heads  and 
claws  serve  to  make  these  articles  very  attractive.  This 
year  is  looked  upon  as  a  great  one  for  the  sale  of  muffs. 
They  are  considered  indispensable  to  the  completion  of 
ladies     attire  in   matching   their   collars   and   stoles. 

For  country  trade  a  line  selling  remarkably  well  is 
the  ladies'  musk  rat  jacket,  which  make  up  very  well 
and  is  at  a  price  that  suits  the  means  of  the  smaller 
centres.  Persian  lamb  has  so  greatly  advanced  in  price 
by  some  houses  it  is  thought  to  have  become  too 
expensive  a  luxury,  and  they  are  pushing  real  seal,  and 
astrachan  with  small  curl.  Firms  specializing  in  Per- 
sian lamb  jackets  are  doing  a  record  trade.  This  year 
there  is  a  greater  tendency  than  heretofore  toward 
ladies'  fur-lined  coats,  and  the  demand  for  linings,  prin- 
cipally camsteds  and  grey  squirrel,  has  been  very  brisk. 
Ladies'  jackets  of  empire  or  box  styles,  with  deep 
collars  and  revers,  are  doing  a  fair  business,  but  the 
jackets  with  the  tight-fitting  backs  and  loose  fronts  are 
the  prime  favorites.  Metal  buttons,  inlaid  with  pearl, 
adorn  these  garments.  Another  jacket  meeting  with  con- 
siderable favor  is  the  military  style,  which  has  no 
collar,  but  fits  tightly  at  the  neck,  with  a  heavy  lapel 
crossing  to  the  shoulder  at  the  left,  and  with  heavy 
braid  for  trimming. 

Prices  Remain  Firm. 

Prices  remain  firm  and  high,  with  a  marked  upward 
tendency.  The  high  prices  are  not  in  all  cases  due  to 
scarcity  of  skins,  but  rather  to  the  better  condition  of 
the  buying  public,  whose  better  means  have  increased  the 
demand  for  furs.  Ermine  has  already  doubled  in  price, 
and  mink,   marten,   otter,      and       the   exclusive      Russian 


sable,  have  all  advanced  slig-htly.  Nearseal  is  meeting 
with  a  fair  demand  in  the  trade.  There  is  a  reported 
shortage  of  conn  skins  this  year,  but  the  supply  in 
Canadian  centres  is  adequate  to  the  demand,  which, 
owing  to  the  growing  vogue  of  fur-lined  garments,  has 
somewhat  slackened.  There  is  a  sufficiency  of  the  poorer 
grades  although  it  is  admitted  that  the  supply  of  the 
higher"  grades  is  limited. 


MINK  STOLE  AND   MUFF. 
Shown  by  John  Edgar  &  Co  ,   Montreal. 

An  Inexpensive   Automobile   Coat   and   Jacket. 

Some  manufacturers  have  made  an  automobile  coat 
and  jacket  which  are  in  every  respect  suitable  to  the 
enthusiast,  and  are  of  not  too  expensive  a  quality.  They 
are  made  of  Russian  pony  with  moire  effects,  and  are 
trimmed  with  otter.  The  musk  ox  robe,  which  is  now 
too  expensive  for  ordinary  use,  is  now  partially  and 
ably  substituted  by  the  Esquimo  robe  which  is  both 
serviceable  and  of  neat  appearance. 
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An  Optimist'c   Outlook. 

The  Russian  disorders  have  had  some  effect  upon  the 
London  sales  recently.  That  country  is  in  such  a  revo- 
lutionary and  financial  turmoil  that,  British  dealers 
have  been  strongly  disinclined  to  trust  Russian  firms  on 
that  account  ;  and  as  Russia  has  been  an  extensive 
buyer  of  skins  from  London  it  is  thought  that  this  will. 
perhaps,  divert  a  greater  share  of  the  skins  to  Canada. 
This  of  course,  remains  to  be  seen,  but  should  it  prove 
to  be  correct,  it  may,  in  a  measure,  tend  to  reduce  the 
prices  a  little.  Apart  from  the  very  unpromising  weather 
so  far,  the  trade  is  taking  a  very  optimistic  view  of 
the  prospects,   and  it   is  the  general  consensus  of  opinion 


6"  / 
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PERSIAN   LAMB  JACKETS. 
Shown   by  The   Hart   Mfg.  Co.,    Montreal. 


that  should  a  substantial  drop  in  the  temperature  ensue 
there  will  be  a  prosperous  year,  as  the  people  were 
never  before  more  ready  and  eager  to  purchase  furs. 
From  orders  received  there  is  everything  to  denote  this 
and  the  tone  of  the  market  under  prevailing  conditions 
is  hopeful. 

4- 

ADDITION  TO  THE  LEAK  STAFF 

Mr.  Harry  Langelier  has  joined  the  traveling  staff 
of  the  Leak  Manufacturing-  Co.  of  Canada.  Mr.  Langel- 
ier is  one  of  the  pioneer  fur  travelers  of  Canada,   having 


joined  the  L.  Gnaedinger  Co.  as  far  back  as  1877  and 
in  later  years  had  experience  with  Rordeau  &  Sons.  He 
will  cover  general  ground  for  the  sorting  season  and 
will  likely  be  in  the  Western  Provinces  next 
He  has  valuable  connection  from  coast  to  coast 
should  prove  a  valuable  addition  to  his  new  firm. 

Some    Fur    Catalogues 


year, 
and 


J  ARTHUR  PAQUET,  of  Quebec,  have  distributed 
.  among  their  numerous  customers  their  new  fur 
catalogue  for  the  season  1906-07.  This  enterprising 
firm  has  this  year  produced  so  elaborate  a  catalogue  it 
is  safe  to  say  that  never  in  this  country  has  it  been 
surpassed  for  beauty  and  novelty.  It  is  in  the  style 
of  a  folio  and  is  prefaced  by  a  full  page  colored  engrav- 
ing, entitled  "Bringing  in  Paequet  Furs."  The  very 
clear  cut  engravings,  printed  on  both  sides  of  the  paper, 
show  the  latest  styles  in  ladies'  and  gentlemen's  furs, 
and  are  entirely  free  from  advertising  matter.  The 
engravings  speak  for  themselves  and  should  prove  of 
great  interest  to  those  seeking  the  latest  in  furs.  The 
plates  are  very  easily  shown,  and  will,  no  doubt,  facili- 
tate the  selling  of  the  various  lines.  They  embrace 
everything,  from  the  rich  seal-skin  coats  to  the  elegant 
lines  of  ladies'  jackets,  stoles,  fur  neckwear,  caps,  collars 
and  muffs.  In  the  well  dressed  windows  these  plates 
can  be  shown  to  great  advantage.  Each  plate  is  printed 
on  heavy  coated  paper  and  bordered  with  a  handsome 
scroll  and  fancy  lined  decoration.  Soft  colors  emphasize 
all  the  more  clearly  the  elaborate  engravings. 

Waldron,  Drouin  Catalogue. 

The  advent  of  the  Fall  catalogues,  depicting  the 
various  styles  for  the  coming  Winter,  finds  the  Waldron, 
Drouin  Co.,  of  Montreal,  in  line.  Their  catalogue,  in 
book  form,  15  x  7,  consisting  of  fifteen  engravings, 
printed  on  both  sides  of  the  paper,  which  in  point  of 
finish,  is  intended  to  set  off  clearly  the  lines  of  the  new 
cuts  and  also  to  give  full  expression  to  the  tones  of 
the  furs.  The  catalogue  is  bound  in  a  cover  of  slate- 
colored  heavy  paper,  on  the  front  of  which  is  engraved 
a  large  bear  standing  on  the  top  of  a  high  peak.  Whether 
or  not  this  is  intended  to  symbolize  the  apex  of  per- 
fection, it  is  certain  that  the  quality  of  the  goods  shown 
aims  at  that  distinction.  Under  each  engraving  is  a 
short  paragraph  describing  the  cuts  and  also  giving  a 
list  of  the  furs  in  which  the  styles  can  be  made. 

At  the  end  of  the  catalogue  is  a  full  page  containing 
very  clear  directions  for  self  measurement,  which  is  cal- 
culated to  facilitate  the  out-of-town  trade.  Nothing  has 
been  left  undone  to  make  the  catalogue  useful  and 
instructive.  Doubtless  readers  desirious  of  obtaining  a 
copy  may  secure  one  upon  application. 

Something  New  in  Catalogues. 

Every  representative  fur  firm  issues  in  these 
days  a  catalogue  for  the  convenience  of  their  customers, 
but,  unfortunately,  many  of  these  are  very  similar,  and 
when  something  different  appears  it  is  sure  of  marked 
attention.  John  Edgar  &  Co.  of  Montreal  (  of  which, 
John  Edgar,  one  of  Canada's  »ioneer  furriers,  is  sole 
member)  have  issued  a  compact,  artistic,  and  withal, 
useful  catalogue,  which  for  its  size,  8x5,  containing  24 
pages,  is  one  of  the  best  of  its  kind  ever  issued  in  Can- 
ada. It  reflects  credit  on  the  makers,  The  Toronto 
Engraving  Co.  Half-tones  en  heavy  coated  paper,  sup- 
plemented by  tint  blacks,  bring  out  the  natural  colors  of 
the  various  furs,  and  the  accessories  of  dress  are  well 
matched.     The  cuts  are  almost  life-like  in  appearance  and 
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illustrate  late  ideas  in  Persian  Lamb,  Alaska  seal,  mink 
coats,  fur-lined  coats,  complete  lines  of  fur  neckwear  and 
many  lines  of  children's  furs  and   men's  coats  and  caps. 

With  each  coat  is  indicated  the  Eur  with  which  the 
garments  are  made.  The  usual  self  measurements  are 
at  the  back.     The  cover,  a   three  color   process,   depicts  a 


sists  of  24  pages,  illustrating  their  various  stylish  gar- 
ments, stoles,  fur  lined  coats,  and.  in  fact,  everything  in 
the  fur  Line  to  attract  the  attention  of  buyers.  The 
clear  half-tone  prints  on  both  sides  of  the  paper  clearly 
set,  off  the  high  qualities  of  the  various  articles  wind, 
are    displayed    in    a    choice    selection.     Each    of    the      cuts 


' 
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A  Selection  of  Fur  Neckwear  from  the  Catalogue  of  J.  Arthur  Paquet,  Quebec. 


young  lady  in  Persian  Jacket  attire,  with  a  typical  win- 
ter background.  Mr.  Ed°rar  states  he  will  send  a  copy 
to  interested  merchants. 

Swift,  Copland  &  Co. 
A    catalogue  of  interest  to   the    trade      is      that  pub 
lished      by      Swift,    Copland    &     Co.,    Montreal,     ft     con- 


has  its  own  number  and  can  be  ordered  in  this  way. 
Two  pages  are  devoted  to  the  display  of  caps  and  hats. 
The  cloth  caps  are  shown  in  the  latest  styles  including 
the  boys  sailor  hats,  and  heavy  tam-o-shanters.  There 
is  also  a  fine  line  of  stiff  and  soft  felt  hats  shown  of 
the    newest    styles    and    staple    shapes.     At    the   back        of 
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bearing    this    label    are    of    highest    grade 
construction 

It  means  much  for 
your  Fur  Depart- 
ment if  the  line 
you  handle  carries 
a  trade  mark  of 
Standing.  Not  too 
*  early  to  think 
about  it  for  1907. 
Present  needs  also. 

THE 

WALDRON    DROUIN    CO. 

LIMITED 

Wholesale  Manufacturers 

MONTREAL 


L 


GOOD  FUR  REPORTS 

Our  travellers  are  now  sending  good  sort- 
ing fur  orders.  Retail  trade  is  brisk.  To 
get  your  share  sell  furs  that  not  only  bear 
good  profits  but  make  satisfied  customers. 
In    other  words    let  us    know    your   wants. 

M.  SILVER  &  CO. 

1 2- 1 4  St.  John  St.,     MONTREAL 


PROMPT  DELIVERY 

of  Special  Orders  on 

Persian  Lamb  Jackets 


ALL  STYLES 
MADE   RIGHT  and  PRICED  RIGHT 

You  can  make  a  good  profit  on  Special 
Orders  if  you  write  us.  The  Largest 
Canadian  Furriers  in  Persian  Lamb 
Jackets.  

The  Specialty  Fur  House 


McComber  &  Cummings 

516  St.  Paul  St.,  MONTREAL 

P.S.— Large  Stock  of  Persian  Lamb 
Jackets,  semi-ready.  Finished  in 
any  size  or  style  in  48  hours. 
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Fur 


Sorting  Needs 


You  cannot  do 
better  than  con- 
sult our  travellers 

They  are  now 
showing  samples 
of  everything  in 

Furs 

suitable  for  men 
and  women. 

We  have  a  good 
sized  stock  just 
down  from  our 
factory. 


Leak  Fur  Mfg.  Co. 

of  Canada,  Limited 


'l      P.O.  Box  633 
4 


5  and  7  Recollect  St. 

MONTREAL 


♦ 


♦ 
» 
<► 


s 


t 


♦ 
* 
* 

* 

^ 
♦ 
♦ 


> 

It 
It 
It 


I 


Need  Furs  Now 

We're  ready  for  the  "  rush  "  season 
with  a  good  stock  of  Ladies'  and  Men's 
Furs.     We  offer  among  other  lines 

Men's  Coon  Coats 

Wallaby   Coats 

Wombat  Coats 

Mens  Fur-lined  Coats 
Ladies'  Jackets 

Persian  Lamb 

Electric  Seal 

Astrachan,  etc. 

Ladies'  Fur-lined  Jackets 


Full  lines  of  Stoles,  Scarfs,  Ruffs,  Muffs, 
Caps,  Gauntlets,  etc. 


Mail    orders    receive     prompt    attention. 

Write    us  your  Fur   wants. 

A  postcard  will   bring  Fur  Catalogue  and 

Price   List. 


Swift,   Copland    &  Co. 

517-525  St.  Paul  Street 
MONTREAL 

Spring  lines  of  Hats  and  Caps  are  on  the 
road,  it  will  pay  you  to  see  them 
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ALEXANDOR  THE  GREAT 


FURRIER 


When  your  eye  drops  on  an  extra-good  fitting  Fur  Coat,  make 
up  your  mind  Alexandor  made  it. 

When  a  dealer  tells  you  his  specifications  were  obeyed  to  the 
letter,  make  up  your  mind  Alexandor  was  at  the  other  end 
of  the  line. 

When  you  want  to  secure  latest  designs,  most  select  skins, 
"nearest"  prices,  make  up  your  mind  you'll  have  to  see 
Alexandor. 

*  *  * 

THIS   FACT   FACES   YOU 

"Alexandor  Studies  Dealers'  Needs  and 
Supplies  Their  Wants." 

SORTING  NEEDS  PROMPTLY  ATTENDED  TO. 


A.  J.  ALEXANDOR 

504506  St,   Paul  St.,   MONTREAL 


We  make  coats  lined 
with  Marmot,  Wollaby 
Russian  Black  Lamb  and 
Australian     Oppossum. 


TOR  WESTERN   TRADE 

Short,  Fur-Lined 
Coats 

Samples  of  these  garments  for  1907  will  be 
shown  by  our  Mr.  Livingstone  this  month. 

We  want  YOU  to  note  their  wearing  and 
fitting  qualities.  Workmanship  is  all  that  can 
be  desired,  and  every  detail  of  manufacture  is 
well  attended  to. 

A  post  card  will  make  sure  of  his  calling 
upon  you. 

The  Livingstone  Mfg.  Co. 


Manufacturers  of  FUR,  LEATHER,  DUCK  and  SHEEP  LINED  CLOTHING 
144  Craig  St    West,  HONTREAI. 


CONDENSED  ADS. 

AT  A  COST  Or 

2  CENTS  PER  WORD 

All  clerks  requiring  positions  will  do  well  to  invest  a 
few  cents  in  the  Dry  Goods  Review  and  state  their  re- 
quirements. 

Those  merchants  who  wish  to  dispose  of  their  business 
can  in  ert  their  ad.  under  a  box  number  and  we  will 
forward  any  replies.  This  ensures  secrecy  to  those 
that  desire  it. 

The  Review  is  read  by  90  per  cent  of  the  entire 
trade.  This  ensures  your  wants  being  read  by  the 
merchants  throughout  the  Dominion  of  Canada. 

Apdress  all  Correspondence  to 

THE  DRY  GOODS  REVIEW 


IO  Front  St.  Hast, 
TORONTO 


232  McGill  St. 
MONTREAL 


WHEN  YOU  WANT 

FURS 

and  want  them  QUICK 
write  us 

The  Northwestern  Fur  Mfg.  Go. 

393  St.  Paul  St..  MONTREAL 


When    writing     advertisers    please 
mention  the  Dry  Goods  Review. 
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HATS,  CAPS  AND  FURS 

Full  lines  of  manufactured  Furs,   Coats 
and  Jackets  for  immediate  delivery. 


|iS   90-92  mcflill  Street,  montreal 
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FURS 


MONTREAL 


WINNIPEG  VANCOUVER 

™"  John  W.  Peck  #  Co. 


LIMITED 


WHOLESALE    FUR 
MANUFACTURERS 

The  latest  and  best   in    all  Fur  articles. 


Ladies'  Persian  Lamb  Jackets  a  specialty. 


CATALOG  NOW  READY 


Dressed    Skins.       Complete    stock    in    every 
grade. 


Cloth  Caps  for  Fall,  Winter  and    Spring   con- 
stantly on  hand  at  all  our  warehouses. 


CORRESPONDENCE  RECEIVES 
IMMEDIATE       ATTENTION 


PURS!  FURS!  FURS! 

For  Jobbing  Trade  Only 

We  will  have  samples  ready  November  20th,  consisting  of 
Marmots,  Hares,  Coneys,  and  all  other  salable  Furs  for  the 
coming  season. 

It  is  to  the  interest  of  Dry  Goods  and  Millinery  buyers  who 
go  abroad,  to  look  at  our  samples  before  buying. 

We  guarantee  better  §oods  for  less  money 
and  deliveries  when  wanted. 

We  formerly  sold  our  furs  to  manufacturers  only,  but  as  we  arc 
now  in  larger  and  more  convenient  premises,  we  will  be  glad  to 
see  the  above  buyers. 

X.  Schwersenski  &  Co. 


Tel.  Main 

2001 


452  St.  Paul  Street,  MONTREAL 
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riJRS  or  QUALITY  : 


CARRY  THIS  TRADE  MARK 


Every  Good  Seller  in 
Ladies'  and  Gentlemen's  Furs 

Travellers  are'now  showing  some  interesting  styles 
and  excellent  values  for  the  sorting  season. 

Prompt  Deliveries  4 

Our  Catalogue  will  he  found  something  "different"  ♦ 

from  the  ordinary,  and  useful  to  you  in  making  t 

special  sales.   A  post  card  will  hring  it.  T 

John  Edgar  &  Co.  | 

33-35  St.  Francois  Xavier  St.,  ♦ 

MONTREAL,  P.Q. 

T      Complete  Spring  Lines  of  Hats,  Caps  and  Straws  on  the  road    * 
♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 


One    of    Our    Specialties 
is  Just  This  : 


You  now  have  some  orders  for  Fur- 
lined  Coats.     You  can  send  us  on  the 
shells  and  we'll  supply  lin- 
ings, etc.,  and  do  all  the 
workmanship  on  the  coats; 

or, 

we'll  supply  everything  and 
turn  the  coats  over  to  you 
— correct  to  specification. 

That's  a  specialty  isn't 
it  ?  and  the  kind  that  can 
be  of  great  service  to  you. 

All  we  want  is  your  enquiry. 


WM.  E.  ORR  &  CO.,  SB?"'* 

The  House  of  Reliability,  Excellence, 
and  Style 


93  Yonge  Street 


Toronto,  Canada 


the  catalogue  is  given  illustrated  instructions  tor  self 
measurement.  Price  lists  will  be  sent  en  application, 
and  all  enquiries  will  be  gladly  attended  to. 

Chas.  Coristine. 

Charles  Coristine,  92  McGill  St.,  Montreal,  has  issued 
an  attractive  catalogue  of  furs  to  the  trade,  which  is  a 
credit  to  the  firm.  It  is  in  book  form,  containing  twelve 
pages  of  fine-finished  paper,  with  cuts  showing  the  latest 
models.  Each  cut  is  numbered,  and  at  the  foot  of  each 
page  is  a  brief  description  of  the  various  garments.  A 
well  chosen  variety  of  jackets,  ladies'  fur-lined  coats, 
stoles,  caperines,  fur  neck  wear,  muffs,  children's  furs, 
caps,  men's  fur-lined  coats,  and  fur  coats  all  clearly 
shown  in  the  half-tone  engravings,  complete  a  very 
artistic  catalogue.  The  cover  has  a  rich  brown  back- 
ground, on  which  is  printed,  in  artistic  lettering  of 
white  and  black,  the  firm  name.  One  will  be  gladly 
sent  upon  request. 

S.   T.  Greenleese  &  Sons. 

Another  unique  catalogue  is  that  of  S.  T.  Greenleese 
lV  Sons,  of  Montreal.  It  is  in  folio  form,  opening  length- 
wise, in  size  about  15  x  9,  containing  about  24  pages, 
with  engravings  on  one  side  only.  The  cover  is  partic- 
ularly artistic,  showing  their  registered  trade  mark  on 
a  yellow  background,  with  the  background  for  the  whole 
cover  on  green.  The  half  tone  engravings  are  the  work 
of  the  Grip  Co.,  and  show  illustrations  of  ladies'  fur 
coats  and  jackets,  men's  fur-lined  coats,  caps,  collars, 
etc.,  as  well  as  many  lines  of  ladies'  fur-lined  neckwear 
and  muffs.     The  printing  has  been     carefully  attended  to. 

McComber  &  Cumings,  M.  Silver  &  Co.  and  the 
Northwestern  Fur  Mfg.  Co.,  Montreal,  have  also  sent 
very  creditable  catalogues  to  The  Review. 


A   PROSPEROUS    OUTLOOK. 

GEORGE  R.  FRASER,  of  the  dress  goods  depart- 
ment of  Grecnshields  Limited,  Montreal,  has  re- 
cently returned  from  a  buying  trip  to  European 
centres,  and  between  his  busy  hours  said,  in  conversa- 
tion with  The  Review  :  "The  conditions  in  the  Old  Coun- 
try are  flourishing,  and  everything  points  to  a  great  sea- 
son. Prices  are  high  and  firm,  in  fact,  the  demand  for 
dress  goods  is  greater  than  it  has  ever  been.  I  have  just 
returned  from  a  short  trip  to  Quebec,  and  the  prosperity 
throughout  the  Dominion  is  as  marked  as  it  is  r'own 
there,  then  we  may  look  for  a  season  that  will  surpass  all 
previous  years.  On  every  hand  is  heard  the  same  story 
of  prosperity  and  nowhere  is  there  any  sign  to  belie  it. 
The  firm  this  year  will  carry  a  better  stock  than  ever 
before.  There  is  a  big  demand  for  the  better  class  of 
goods,  and  it  is  our  object  to  cater  to  this,  demand  so 
far  as  the  present  conditions  will  enable  us." 


DEPARTMENT  STORE  EXCURSIONS 

The  Stanley  Mills  department  store,  Hamilton,  (Int., 
recently  conducted  a  series  of  excursions  from  neighbor- 
ing towns,  with  which  the  city  is  connected  by  radial 
railway.  From  Oakville,  Grimsby  and  Dundas  a  return 
rate  of  5c.  was  secured.  An  attempt  was  made  to 
arrange  excursions  from  Port  Dover,  via  G.T.R.,  and 
Smithville,  via  T.  II.  &  B.,  but  the  railway  companies 
would  not  extend  any  special  rates,  on  the  ground  that 
"Hamilton  is  not  an  excursion   point." 
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WK  visited  a  store  recently  where  changes  had  been 
made  during  the  past  year  in  the  location  of  some 
departments.  "Our  notion  counter  and  cases," 
said  the  manager,  "were  formerly  near  the  rear.  We 
placed  them  right  up  to  the  front,  and  1  want  to  say  thati 
it  was  one  of  the  very  best  things  we  have  ever  done. 
The  sales  from  this  department  have  increased  wonderful- 
ly, and  it  is  all  due  to  the  change  in  location.  These 
goods  arc  of  such  a  character  that  they  must  be  seen, 
and  as  profits  are  exceedingly  good  they  should  be  given 
the  proper  attention." 

Fancy    Jewelry. 

The  man  who  is  on  the  hunt  for  quick  selling  novelties 
for  the  Christmas  trade  cannot  do  better  than  devote 
some  of  his  counter  space  to  fancy  jewelry.  Chains, 
necklets,  dog  collars,  combs,  pins,  etc.,  are  the  lines  that 
experience  with  this  stock  points  out  as  most  profitable. 
Dry  goods  merchants,  it  has  been  found,  do  not  do  well 
with  such  goods  as  rings  and  bracelets.  These  most  peo- 
prefer  to  purchase  from  a  jeweler. 

The  wealing  of  some  kind  of  chain  or  necklet  is  a 
popular  fad,  and,  provided  it  is  artistic  in  effect,  the 
fashionable  woman  does  not  mind  that  the  stones  are 
mock,  and  the  metal  not  the  pure  article. 

The  manufacturer  has  taken  full  advantage  of  this  at- 
litude  and  has  provided  an  extensive  line  to  sell  at  all 
prices.  These  goods  are  particularly  suitable  from  now 
on,  and  even  after  the  holiday  rush  is  over  a  well  selectedi 
stock,  that  is  toned  up  with  the  novelties  as  they  are  in- 
troduced, will  be  found  to  be  a  profitable  proposition. 

Pearls  must  be  placed  first,  as  they  lead  all  along  the 
line.  Agate  imitations'  can  be  had  centred  with  pear- 
shaped  wax  beads  to  retail  as  low  as  15c.  Single,  double 
and  three-row  necklaces,  either  all  the  one  size  or  in 
graduated  sizes  are  all  selling.  String  pearls  are  also 
big  sellers.  More  expensive,  but  still  strong  sellers,  are 
the  dog  collar  effects,  the  better  ones  with  bars  of  brilli- 
ants, or  of   rolled  gold  with  pearls. 

All  kinds  of  bead  necklets  are  decidedly  good  ;  in  fact 
the  trade  seems  to  be  taking  all  it  can  get  of  them.  Cut 
glass  beads,  and  also  dull  glass  beads  in  amethyst,  sap- 
phire, garnet,  green  and  turquois,  are  all  shown.  Spar 
heads  are  another  good  line.  A  line  of  these  pointed  out 
to  The  Review  as  particularly  good,  had  tiny  chrystals 
or  straw-colored  glass  between  the  larger  one  of  spar. 
Various  shades  of  coral  in  both  necklets  and  dog  collars 
are  becoming  increasingly  popular,  the  latest  novelty  in 
this  line  being  of  pinkish  agate,  showing  tiny  streaks,  in 
a  slightly  darker  shade,  and  having  the  effect  of  pale  pink 
coral.  These  come  in  single  string  necklets  and  form  a 
lovely  neck  finish  for  evening  wear.  The  growing  favor 
in  which  black  is  regarded  is  well  reflected  in  necklets  and 
beads.  DuH-fmished  jets  are  particularly  good  sellers, 
and  the  bright  jets  enjoy  an  almost  equal  popularity.  Dog 
collars  are  good  in  both  kinds,  and  are  extra  attractive 
when  of  bright  jet,  with  bars  of  brilliants,  giving  the 
now   fashionable  black  and  white  effect. 

Carved  wood  beads,  imitating  those  of  bog  oak,  arc 
sold  by  the  string,  but  though  necklets  and  necklaces  are 
big  sellers,  there  is  little  demand  for  long  chains  now. 
Delicate     uedi      chains    of    fire   gold,     with     crosses,    glass 


hearts,  or  fancy  pendents,  arc  another  attractive  line  that 
is  in  demand.  Dog  collars  made  of  engraved  plates  of 
Roman  gold,  green  gold,  yellow  gold,  and  tinted  gold, 
connected  by  tiny  chains,  are  a  late  novelty.  These  goods 
can  be  recommended,  as,  notwithstanding  the  moderate 
price  at  which  they  can  be  retailed,  they  will  keep  their 
color,  and  they  have  the  appearance  of  much  more  expen- 
sive goods. 

Combs. 

The  present  style  of  hair  dressing  renders  a  comb  or 
several  combs  indispensable,  not  only  to  keep  the  hair  in 
place,  but  also  as  a  finishing  touch  to  the  tout  ensemble 
of  the  coiffure.  Not  only  is  the  vogue  of  combs  an  as- 
sured one,  but  the  fact  that  better  class  goods  are  the 
leading  sellers  should  be  carefully  noted.  Not  so  long  ago 
it  was  the  25c.  comb  that  the  trade  banked  upon,  where- 
as now  it  is  the  75c.  and  the  $1  combs  that  are  the  sell- 
ers. Nor  is  there  any  great  persuasion  necessary  to  sell 
attractive  goods  at  higher  prices.  This  is  a  fact  that 
can  be  most  strongly  pressed  when  holiday  buying  is  in 
progress  and  merchants  will  do  well  to  make  a  strong 
feature  of  these  better  goods.  The  more  expensive  c>  nibs 
are  put  up  in  leather  jewelry  cases,  and   for  all  but     the 


DOG  COLLAR  OF  ROMAN   GOLD. 

very  cheap  goods  neat  cardboard  boxes  are  provided. 
Though  side  combs  are  selling  the  chief  call  is  for  the 
large  comb,  and  the  one  with  the  high  back  and  the 
deep  teeth  is  the  seller.  The  latest  fashion  lis  in  favor  of 
the  comb  with  the  curved  ends.  The  latest  novelty  is  the 
comb  set  with  mock  jewelry — amethysts,  coral,  topaz, 
sapphire,  turquois,  rubies,  emeralds,  etc.  These  are  used 
alone  and  also  in  combination  with  brilliants.  Brilliants 
are  strong  sellers,  both  mounted  and  set,  though  the 
latter  style  has,  perhaps,  the  preference.  Cut  steel  is  a 
favorite  mount,  and  combs  mounted  with  engraved  metal, 
that  is,  a  mount  of  fire  gold,  etc.,  will, have  an  engraved 
nattern  in  oxidized  or  bright  silver.  Mounts  of  Roman 
gold  or  colored  are  now  largely  relegated  to  the  25c. 
line.  There  is  a  growing  call  for  a  good,  plain  shell  comb 
to  sell  at  25c.  to  50c,  and  here  combs  with  the  olives  are 
again  to  the  fore.  Shell  combs  are  the  leading  sellers, 
hut  novelties  in  amber  and  chrystaline  are  seen.  The 
grey  or  pearl,  but  only  in  the  plain  effect,  is  a  good  seller! 
the  inference  being  that  it,  is  an  old  lady's  comb.  Safety 
combs  are  included  in   the  novelties  shown. 

Fancy  Pins. 

Fancy    pins   are     indispensable   articles    now    thai      Uhe 
lingerie  and   lace    blouses,     lace     yokes,   and   fragile  fancy 
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pVERYdealer  should 
have  our  catalogue 
to  show  customers 
other  goods  which  are 
not  carried  in  stock 
and  can  be  procured 
at  once. 


THE  NEW 

Julian  Sale 

WHOLESALE  CATALOGUE 

OF 

LEATHER  GOODS 


IS  NOW  READY 

//  you  are   not  on  our 

mailing  list  send  us 

your  name  at 

once. 


C"}UR  catalogue  con- 
tains fifty  pages 
of  illustrations  in  fine 
halftones  of  the  large 
line  we  make. 


The 


Julian  Sale 


105  King  St.  West 

TORONTO 


LEATHER  GOODS  CO.,  umited 


Liddells  Linens 


The  "  Gold  Medal  "  brand  is  known 
to  every  housekeeper  whose  trade  is 
worth  having.     It  means 

Artistic   Patterns 
and  Serviceable  Quality  to  Her. 


It  means  SURE     SALES  and 
HANDSOME  PROFITS  to  you 


WRITE   FOR  ILLUSTRATED  PRICE   LIST 


R.   H.   COSBIE 
30  W.  Wellington  St.     -     Toronto 

IRISH  LINEN   AGENCY 


ltir.  Busy  man 


How  much  time  do  you  devote  ea~h 
day  to  reading?  It  is  true  you  are  a 
busy  man  and  have  not  time  to  read 
many  publications.  If  you  wish  to  be 
up-to-date  you  must  read  an  up-to- 
date  publication.  It  is  to  meet  the 
requirements  of  busy  men  like  jour- 
self  that  The  Busy  Man's  Magazine 
is  being-  published. 

It  ransacks  the  hundreds  of  excel- 
lent publications  you  have  not  the 
time  to  read,  many  of  which  you 
never  see  and  reproduces  the  timely 
articles  every  business  man  wants  to 
read.  You  are  thus  furnished  each 
month  with  150  pages  of  the  best 
literature  procurable,  every  article 
ot  which  will  appear  to  have  been 
written  specially  for  you. 

Sent  to  subscribers  to  The  Dry 
Goods  Review  for  $1.50  a  year. 


MacLean  Publishing  Company,  Limited 

TORONTO 
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collars  are  so  much  worn.  Beauty  pins  have  been  big 
sellers,  but  something 'new  is  now  required.  Dainty  little 
broach  pins  are  taking  their  place.  There  is  not  so  much 
call  for  the  set  now,  the  demand  centering  on  the  single 
pin  or  broach.  Many  pretty  little  novelties  in  this  line 
are  showing  and  they  will  repay  stocking  for  the  Christ- 
inas trade. 

Jeweled  collar  supporters  aie  another  good  line.  There 
are  two  or  three  kinds  on  the  market,  but  the  most  prac- 
tical shown  so  far  has  pins  that  fasten  into  a  bar  of 
celluloid. 

Referring  to  all-bead  lines,  merchants  should  loose  no 
lime  in  ordering  wanted  goods,  as  the  stocks  held  in 
fancy  goods  houses  are  limited,  and  owing  to  the  big  de- 
mand from  other  markets  repeats  cannot  be  had  in  time 
for  the  holiday  trade. 


ROBERT  SIMPSON  CO.  AND  THE  WEST. 

There  are  persistent  rumors  that  the  Robert  Simpson 
Co.,  of  Toronto,  intend  opening1  a  branch  store  in  the 
West,  following  the  westward  move  of  their  big  rival, 
The  T.  Eaton  Co.  A  representative  of  The  Review  was 
told  in  Brandon  the  other  day  that  premises  were  being- 
secured  in  that  town  by  the  Robert  Simpson  Co.  Accord- 
ing' to  this  story,  Winnipeg  had  been  passed  over  in  the 
belief  that  trade  in  this  city  was  over-done  and  Brandon 
offered  a  better  opportunity.  The  mail  order  trade  in 
the  West  could  be  handled  as  effectively  from  Brandon 
as  from  Winnipeg. 

On  the  other  hand  there  have  been  persistent  rumors 
that  The  Robert  Simpson  Co.  have  acquired,  or  are 
about  to  acquire,  the  big  store  on  Portage  avenue  now 
occupied  by  the  Ideal  Furniture  Co.  The  location  would 
be  an  admirable  one,   but  the  story  lacks    confirmation. 


MUNRO   &  DONALD,   LIMITED. 

A  charter  has  been  granted  Mimro  &  Donald 
Limited,  with  a  capital  of  $40,000,  divided  into  $100 
shares.  The  incorporators  are  John  H.  Young,  Wm.  W. 
Law,  Herbert  Moss  Challenger,  Gus  M.  Mulholland  and 
Walter  J.  Jones,  all  of  Toronto.  The  objects  of  the 
company  are: — To  manufacture,  import,  buy,  sell  and 
deal  in  all  kinds  of  men's  women's  and  children's  gar- 
ments and  wearing  apparel.  The  head  office  will  be  at 
Toronto. 


COTTON  IN  JAPAN. 

Canada's  commercial  agent  in  Japan  writes  as  fol- 
lows :  "Cotton  manufacture,  both  spinning  and  weaving, 
is  doing  very  well  in  Japan,  and  the  future  seems  to 
offer  tempting  opportunities.  Every  day  there  are  fur- 
ther announcements  of  new  enterprises,  and  increases  of 
capital  by  old  ones.  The  most  important  of  recent  well 
vouched  for  investments  is  by  the  Mitsui  Co.,  one  of  the 
wealthiest  in  Japan,  organizing  a  subsidiary  company 
with  a  capital  of  3,000,000  yen  ;  20,000  spindles  for  cot- 
ton spinning,  5,000  for  silk  spinning,  and  500  weaving 
machines.  Cotton  spinning  for  export,  figures  as  a  most 
important   industry." 


COTTON   IN   WEST   INDIES. 

Sir  Alfred  Jones,  in  an     interview,     says  that  the 
date  of  the  visit     of     the  party  of  cotton  spinners  from 

Lancashire  and  Yorkshire,   which  he  is  taking  out  to  the 

West  Indies,   to  see  the  products  and  possibilities  of  the 

islands  has   now     been   fixed.     The   party,       which  Sir 

Alfred  himself  will  conduct,  will  sail  from  Bristol  on  De- 
cember 27.     It   will   number   about   forty. 


Embroidery  Hoops 

Made  from  selected  light-colored  hardwood, 
finished  perfectly  smooth  and  true  In  shape. 

Sold  In  over  18,000  stores  throughout  the  United 
States  and  Canada. 


Princess 
Hoops 

Made  in  sizes  4    5,  6 

7,  8,  10  and  12  inch 

diameter. 

ins      Princess     ic^unci  nu  wim 
hoops  fit  tightly,  as  the  nickel-plated  bow-spring adjusts 
itself  to  a  thick  or  thin  fabric,  holding  ths 
and  without  injury. 


require!  no  winding  to  mite  the 
"ated  how-soring  adjusts 
oldiug  the  material  firmly 


Duchess 
Hoops 


Sizes  1,  5,  6,  7, 
8,  10  and  12  inch 
diameter. 


It's  the  felt  cushion  around  inner  hoop  of  the 
"Duchess"  which  holds  light  or  heavy  fabric  tightly 
stretched .    The  most  popular  Hoops  on  t he  market. 


Royal -Oval  Hoops 


Made  in  two  sizes. 


6  by  12  inches  fur  drawn-work  and  large  em- 
broidering having  every  advantage  of  a  large  12-inch 
round  hoop,  with  the  convenience  in  handling  of  a  small 
size. 

3  by  6  inches  for  small  embroidering,  especially 
desirable  for  working  designs  on  stockings. 


Special-Select 
Hoop 


Sizes  4,  5,  6,  7, 
S      10  and  12  inch. 


A  low-priced  plain  wooden 
Hoop,  lathe  -  turned,  very 
smooth  and  carefully  fitted. 


different  style  Hoops  are 

put  up  separately.  %- 

dozen  solid  pairs  of 

a  size  in  a  covered 

package. 

Order  from  your 

Wholesaler. 


The  Gibbs  Mfg.  Co.," 


CANTON, 
OHIO, 
8.   A. 


Also  makers  of  The    "Never-Stop "    Humming  Top 
and  other  Toys.     Big  Sellers.     Send  for  Catalogue. 
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SUBSCRIPTION  PRICE  : 

Canada.  Great  Britain,   United  States,  Australia, 

riouth  Africa  and  the  West  Indies 
Other  Countries,         ...... 

Single  Copies, 

Invariably  in  advance. 


82  a  year. 

83  a  year. 
20  cents. 


DIRECTORS: 


J.  B.  MACLEAN,  Montreal, 
W.  L.  EDMONDS,  Toronto, 
A.   B.  CASWELL,   Montreal, 


President 

-  Vice-President 

Managing  Director 


CHIEF  OFFICES 
CANADA- 
MONTREAL, 

232  McGill  Street. 


Tel.  Main  1255 
Winnipeg,  F.  R.  Munro 


TORONTO, 

10  Front  Street  East. 
Tel.  Main  2701. 

511  Union  Bank  Building 
Telephone  3726 

Vancouver,     -------       Geo.  S.  B.  Perry^ 

St.  John,  N.B.,    J.  Hunter  White  -  No.  3  Market  Whar 

OREAT  BRITAIN- 
LONDON,  Eng.,  J.  M.  McKim, European  Manager,  88  Fleet  St., E.C. 
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FRANCE— 
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SWITZERLAND- 
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Agence  Havas,  8  Place  de  la  Bourse 


Lomis  Wolf,  Orell  Fussli  &  Co. 


EUROPEAN  STAFF  CORRESPONDENT : 

Mr.  A.   E.  Dacam,  Paris. 

ADVERTISING  RATES 

Are  based  on  $35  a  page  and  will  be  furnished  on  application  to  Mr.  A.  B.  Caswell 
or  to  the  manager  of  the  nearest  office.  The  value  of  The  Dry  Goods  Review  as 
an  advertising  medium  is  unquestioned.  The  character  of  the  advertisements  now  in 
its  columns,  and  the  number  of  them,  tell  the  whole  story.  Circulation  considered,  it 
is  the  cheapest  trade  newspaper  to  advertise  in.  Advertisements,  to  insure  insertion  in 
the  issue  of  any  month,  should  reach  this  office  not  later  than  the  eighteenth  of  the 
month  preceding. 

Office  of  Publication,  10  Front  Street  East,  Toronto 
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A  LIVE  RETAIL  ASSOCIATION. 

THERE  is  a  Retail  Merchants'  Association  at 
Stratford,  and  a  very  interesting  meeting-  was 
held  a  few  days  ago.  To  indicate  that  new  life 
has  been  infused  into  the  organization, — which  we 
mentioned  last  month  as  being  apathetic— it  need  only 
be  said  that  there  were  about  fifty  members  present. 

One  matter  taken  up  was  the  continual  call  for 
support  from  churches  and  charitable  institutions.  A 
report  gives  the  general  opinion,  as  being  that  merchants 
should  not  contribute  or  sign  their  names,  for  by  so 
doing  they  signify  their  endorsement  of  the  various 
schemes,  and  others  feel  compelled  to  do  the  same  for 
fear  of  prejudicing  their  business  position.  We  take  the 
meaning  to  be  that  merchants,  as  merchants,  should 
decline  to  make  contributions  of  the  kind  above  indi- 
cated, and  should  unite  in  insisting  that  they  be  accord- 
ed the  same  right  of  exercising  their  independent  judg- 
ment as  private  citizens.  We  sympathize  most  heartily 
with     the     stand     which     this     association     has     taken. 


[f  maintained  it  will  obviate  something  tli.it  has 
been  a  source  of  annoyance  for  a  lorn;    while. 

A  delinquent  list,  for  keeping  track  of  persons 
unworthy  of  receiving  credit,  was  favorably  commented 
upon. 

Freight  tariffs  were  discussed,  and  the  adjustment  of 
some  grievances  will  be  sought  from  the  Railway  Com- 
mission. 

At  future  meetings  the  matter  of  judicious  advertis- 
ing will  be  taken  up,  and  members  of  the  press  will  be 
invited  to  state  their  views.  Other  subjects  slated  for 
consideration  in  the  near  future  are  stock-taking,  book- 
keeping, cost  of  doing  business,  and  how  best  the  local 
market  can  be  improved. 

Prom  this  an  idea  may  be  gathered  of  the  field  that 
is  open  to  active  associations  of  retailers.  We  would  like 
very  much  to  see  merchants  in  other  cities  and  towns 
follow  the  example  of  the  Stratford  men.  The  solution 
of  the  mail  order  problem,  and  others  as  .veil,  might 
then  be  worked  out. 


SOME  CHRISTMAS  ADVICE. 

BEFORE  the  middle  of  November  Christmas  selling 
will  have  commenced.  It  is  wise  to  do  every- 
thing possible  to  encourage  early  buying,  as  it  will 
help  to  ease  trade  in  the  last  few  days.  Special  lines, 
suitable  for  gifts,  should  be  prominently  featured,  and 
arrangements  might  be  made  to  store  selected  goods 
and  deliver  them  at  the  time  desired.  It  will  pay  also, 
in  this  connection,  to  give  some  attention  to  dainty 
packing.  The  organization  of  sales  and  parcelling  forces, 
and  delivery  service,  should  be  completed  early.  If  new 
help  is  broken  in  before  the  actual  rush  begins  the  mer- 
chant will  be  well  repaid  in  efficiency  fur  any  extra 
trouble  and  expense  that  may  be  entailed.  Reserve  stock 
must  be  handy,  so  that  no  difficulty  will  be  experienced 
in  filling  broken  lines.  Every  convenience  counts  when 
the  holiday  trade  is  in  full  swing,  (loods  should  be 
marked  in  plain  figures,  and  it  will  be  a  great  help  to 
quick  selling  if  tables  are  made  up  lor  many  articles  of 
the  same  price. 


BUSINESS   FAILURES  OF   THIS  YEAR. 

FAILURES  in  Canada  during-  the  first  nine  months  of 
the  present  year  numbered  901,  as  compared  with 
1020  for  the  corresponding  period  of  1905,  a  de- 
crease of  11.6  per  cent.  Liabilities  amounted  to  556,803, 
125,  a  decrease  of  36.2  per  cent.  Whatever  satisfaction 
these  figures  inspire  might,  at  first  thought,  be  discounted 
by  the  fact  that  in  1902-3-4  the  number  was  considerably 
smaller— 851,  712  and  830,  respectively.  However,  ma- 
ture reflect  ion.  upon  the  conditions  that  have  prevailed 
during  the  past  5  years,  and  their  direct  bearing  upon 
the  matter  in  hand,  changes  the  viewpoint  greatly,  and 
we  really  must  accord  to  1906  the  full  measure  of  credit 
prompted  by  the  first  comparison. 

The  opening  up  of  our  vast   western  territories     has 
brought  with  it  the  inception  of  great    numbers  of  retail 
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ventures  as  mushroom-like  as  the  towns  in  which  they 
located.  No  different  from  any  similar  development  in 
any  part  of  the  world,  it  was  accompanied  by  its  share 
of  incompetent  ambition,  and  lack  of  capital,  etc. 
With  the  inevitable  process  of  the  survival  of  the  fittest, 
that  element  which,  for  one  reason  or  another,  was  not 
equipped  for  the  establishment  of  a  position  of  success — 
through  the  mistakes  of  excessive  optimism,  sheer  incap- 
ability, dearth  of  funds,  etc.— had  to  suffer  elimination. 
Failures  of  this  order  brought  up  the  total  for  the  first 
three-quarters  of  1905,  and  have  contributed  substanti- 
ally to  the  record  for  1906  to  date.  The  circumstances 
were  so  different  even  so  late  as  1903  that  unqualified 
comparison  does  not  leave  a  fair  impression. 

Business  conditions  throughout  the  country  have 
ehang-ed  greatly  during  the  past  few  years.  Success  at 
the  present  day  demands  a  heavy  purchase  price.  Incom- 
petency cannot  be  tolerated,  and  in  that  term  is  includ- 
ed any  degree  of  complacency  which  prevents  a  merchant 
from  measuring  up  to  the  opportunities  and  progressive- 
ness  of  the  times. 


GOVERNMENT    PROTECTS    CRIMINALS. 

WE  hear  many  bitter  protests  at  the  present  day 
against  that  seeming  weakness  in  our  judicial 
system  w7hich  takes  into  account  a  man's  position  in 
life  when  deciding  to  what  extent  he  shall  be  punished 
for  a  betrayal  of  trust,  or  some  other  criminal  act. 
We  may  go  further  still,  and  show  that  the  government 
of  our  country,  through  both  Liberal  and  Conservative 
regime,  has  protected  criminals  from  even  the  disgrace 
of  publicity,  not  to  speak  of  imprisonment,  and.  we  are 
informed,  has  gone  so  far  as  to  remit  fines  imposed  as 
the  result  of  secret  convictions.  Briefly,  this  means  that 
some  persons  have  violated  the  terms  of  our  statutes, 
and  been  permitted  to  go  scott  free,  with  the  admonit- 
ion,   it  may  be  presumed,  to  "never     do  it  again." 

We  refer  to  those  manufacturers  who  committed 
fraud  and  perjury  in  order  to  escape  the  proper  rate  of 
duty  on  importations  of  silks.  These  men  had  been 
granted  a  twenty-five  per  cent,  preference  on  silks  for 
the  making  of  neckwear.  It  was  found  comparatively 
easy  to  bring  in  larger  quantities  under  the  low  rate 
than  were  necessary  for  the  purpose  specified.  The  sur- 
plus was  devoted  to  other  branches  of  manufacture,  and 
with  such  a  big  advantage  at  the  outset  it  was  not 
hard  to  undersell  honest  competitors  whose  materials 
had  been  subject  to  the  full  duty.  Many  thousands  of 
dollars  of  unfair  profit  were  made,  and  legitimate  stocks 
suffered  heavily.  The  Customs  Department  caught  sev- 
eral offenders,  fined  them  in  secret,  and  refused  point 
blank  to  give  the  public  any  information  whatever. 

The  government  has  practically  assured  its  pro- 
tection in  such  cases.  It  is  open  to  a  manufacturer  to 
take  a  chance  on  making  big  profits,  with  fines  as  the 
only  risk  involved.  That  of  which  he  would  be  most 
afraid,  publicity,  is  entirely  eliminated.    How  many    are 


accepting  now  the  opportunity  presented,  and  how  many 
fines  have  been  imposed  since  the  scandal  of  last  May  ? 
The  government  wont  tell,  and  there  will  be  no  means 
of  getting  at  this  information  until  such  time  as  the 
offenders  are  tried  in  our  criminal  courts.  In  this  res- 
pect Canada  can  well  take  a  lesson  from  the  United 
States,  where,  as  soon  as  a  charge  is  formally  laid  the 
particulars  are  open  to  press  and  public. 


A 


AN  IDEAL  BARGAIN  SALE. 

DRY  goods  store  in  a  city  of  15,000  population 
holds  a  fourth-floor  bargain  sale  every  Wednesday. 
The  general  returns  for  that  day  have  been  quadrupled, 
and  business  during  the  rest  of  the  week  has  not  suffered 
in  consequence.  The  point  of  most  importance  is  that 
two-thirds  of  the  increase  must  be  credited  to  the  regu- 
lar departments,  where  full  rates  prevail,  and  not  to 
the  bargain  section,  with  its  attraction  of  cheap  prices. 
Goods  are  bought  specially  to  maintain  the  potent 
drawing  power  of  the  latter;  they  are  cleaned  out  satis- 
factorily, and  return  a  good  profit.  Crowds  of  people 
respond  to  the  lure  of  the  bargain,  but  confine  the 
greater  part  of  their  purchases  to  merchandise  whose 
recommendation  is  quality,  at  fair  prices. 

The  result  of  this  sale  is  ideal.  It  presents  one  of 
the  few  instances  where  the  continual  exploitation  of 
cut  rates  does  not  have  an  undesirable  effect  on  general 
business.  Formerly  this  store  held  special  sales  only 
when  it  was  necessary  to  get  rid  of  lines  that  were 
slow.  Following  a  common  practice  these  lines  were 
sold  from  the  departments  to  which  they  belonged,  until 
it  was  noticed  that  customers  who  went  in  to  buy 
regular  goods  were  very  often  attracted  to  the  bargains, 
through  the  influence  of  the  price  consideration.  Dis- 
tinct separation  of  the  two  has  been  attempted  with 
success  far  above  the  highest  expectations.  As  a  matter 
of  fact,  the  fourth  floor  venture  was  purely  experimental. 
In  a  place  of  equal  size  no  precedent  could  be  found 
to  support  it,  and  experts  in  merchandizing  methods 
discouraged  the  idea  very  decidedly.  Isolation  of  bar- 
gains was  the  merchant's  object.  Ife  ! "Id  as  a  fallacy 
the  impression  that  by  scattering  cut-price  articles 
around  through  the  store,  or  disposing  of  them  from 
the  same  section  as  other  goods  of  the  same  character, 
the  best  returns  would  be  secured.  He  has  proved  con- 
clusively the  solidity  of  his  reasoning,  at  least  as  applied 
to  his  own  business. 

The  Review  is  distinctly  opposed  to  the  bargain 
habit,  and  advocates  cut  prices  only  where  the  necessity 
of  clearing  undesirable  goods  makes  them  imperative. 
On  merchandise  that  is  seasonable,  and  which  should 
properly  bring  full  profit,  they  only  tend  to  demoralize 
business.  We  believe  strongly  in  the  steady  method  of 
merchandising,  which  contributes  liberally  to  reputation 
for  reliability,  and  all  that  term  embodies.  However, 
where-  bargains  are  offered,  and  there  is  a  chance  of 
them  conflicting  with  regular  lines,  the  idea  of  separa- 
tion appeals  to  us  as  a  good  one. 
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L  a  d  i  e  s'     Ne  c  K  w  e  a  r 

A  Decided  Revival  Experienced— Season  Opens  Up  Much 

Better  than  Anticipated— Interest  Centered  in 

Fancy  Effects  for  the  Holiday  Trade. 

F0LLUW1JSKJ  a  summer  that  has  been  decidedly  a 
poor  one  from  a  selling  point  of  view,  ladies'  neck- 
wear is  now  experiencing1  a  strong  revival.  Ladies' 
neckwear  has  been  for  some  time  a  disappointing  line, 
sc  much  so  as  to  cause  the  trade,  in  a  measure  to  lose 
confidence  in  its  vogue,  and  to  make  its  present  strong 
position  come  as  a  welcome  surprise. 

Manufacturers  are  filled  up  with  orders,  are  almost 
too  busy,  in  fact,  for  when  orders  come  thick  and  fast 
the  sample  end,  which  is  the  growing  end,  is  apt  to 
suffer.  All  hands  are  kept  sc  busy  getting  out  orders 
that  scant  attention  is  given  to  the  making  of  new  sam- 
ples, a  condition  that  it  hound  to  tell. 

The  fact  that  neckwear  is  becoming  a  strong  line 
will  be  welcomed  by  the  retailer,  as  it  is  just  about  the 
most  profitable  line  he  carries.  He  is  doing  well  in  many 
of  them  if  he  turns  his  stock  over  2  or  3  times,  but  neck- 
wear can  be     turned  every   month   if  properly   managed. 
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NOVELTY  COLLAR  OF  CHIFFON   PEARLS,  LACE  AND  GOLD  BEADS 
Shown   by  Rhys   D.    Fairbairn 

Yuu  must  remember,  Mr.  Merchant,  that  novelty  is  the 
life  of  this  department,  and  you  must  always  be  ready 
to  buy  the  new,  thing.  As  neckwear  houses  are  con- 
stantly'bringing  out  new  ideas  there  is  no  lack  of  mater- 
ial with  which  to  build  up  your  trade.  Another  element 
oi  success  in  selling  is  to  have  your  stock  always  on 
display,  and  this  is  why  so  many  merchants  place  ladies' 
neckwear  right  at  the  entrance,  where  all  who  enter  the 
--tore   ma\    see  it. 

The  present  selling  and  the  holiday  trade  which  will 
soon  he  along  call  almost  entirely  for  fancy  effects. 
Samples  shown  are  rich  and  dainty,  and  it  is  hand  work 
that  goes  right  along  the  line.  The  fact  thai  it  is  now- 
easy  to  sell  the  better  grades  is  all  in  favor  of  the 
designers,  as  it  gives  them  a  wide  scope  im  the -carrying 
oul  of  their  ideas.  Chiffon,  Valenciennes,  Venise  and 
and  net  lace-,  soft  silks,  beads,  etc..  are  all  used  in  the 
making  of  the  new  stocks.  Spun  silk,  rings,  etc.,  are 
also  used  again.  White,  touched  with  a  color,  is  the 
leading  idea  now.  Just  at  present  interest  is  centered 
in  the  tabless  stock,  but  pretty  effects  in  other  styles 
are  by  no  means  neglected.  Jabot  effects  are  always 
good   in   the  season   that   is  coming,   and   there   is  nc   indi 


cation  that  there  will  be  any  change  this  year.  Besides 
the   chiffon  jabots,    these  of  Oriental    lace   are   shown. 

There  is  no  line  that  pays  better  for  boxing,  for  the 
Christmas  trade,  than  neckwear,  and  big  preparations 
are  being  made.  One  firm  is  boxing  all  lines  above  $6.00, 
while  below  that  they  will  supply  th:>  merchant  with 
boxes  at  a  reasonable  figure.  Boxes,  merchants  are 
reminded,  make  easy  sales,  not  only  in  this  but  in  many 
other  depart  merit  s. 

Not  only  is  neckwear  selling  freely,  but  other  lines, 
notably  trillings,  are  strong.  Frillings  are  selling  in  big 
variety,  in  white,  black  and  colors.  Black  is  strong  in 
all  neckwear  lines,  so ,  much  so  that  travelers  are  com- 
plaining of  the  small  number  of  all  black  effects  in  the 
sample  lines.  Long  lace  and  printed  and  fancy  chiffon 
scarfs  form   attractive   lines  for   holiday   selling. 


Ribbon 


A  Busy  Fall  Trade  Reported  from  all  Circles— Buyers 
at  Present  in   Europe. 

FALL  trade  in  ribbons  is  very  satisfactory,  and  many 
retailers  have  found  it  necessary  to  repeat  orders 
for  autumn  styles  at  this  late  date.  Tartans  and 
checks  are  still  holding  well,  and  Dresdens  with  an  ovei-- 
check  across  the  floral  designs,  are  selling  remarkably 
well  at  present,  as  well  as  the  dull  effects  in  warp 
prints. 

Plaids  and  Tartans  are  apparently  in  tor  a  long  stay. 
In  these  lines  are  shown  some  pretty  innovations,  three- 
tone  effects,  prettily  divided  with  a  thin  white  stripe, 
more  clearly  defines  the  design  in  general,  and  in  no 
way  does  it  affect  the  blending  of  the  various  tones. 
These  are  shown  ii;  a  choice  selection  of  colors,  from 
ihc  sombre   white  and  grey  to  the  darker  hues. 

And  once  again  the  Unman  stripes  are  coming  into 
vogue.  These  are  shown  in  all  shades  and  widths. 
Although  they  are  only  selling  fairly  at,  this  earh;  date, 
it  is  expected  that,  the  Spring  trade  will  show  a'heavy 
sale  of  these  lines.  The  bayadere  stripes,  which  are 
really  only  Roman  stripes,  running  across  the  ribbon, 
promise  to  be  much  used  as  bands  for  hats  and  belts 
to  match  dress  goods. 

Prices  are  good  throughout  all  lines.  Trade  is  brisk 
and  unusually   large  assortments  are  being  carried. 

The  majority  of  the  buyers  of  silks  and  ribbons  are 
at,  present  in  Europe  making  purchases,  and  apart  from 
the  staphs  nothing  has  been  heard  definitely  regarding 
their  purchases  in  the  fancy  lines.  It  is  generally  under- 
stood, however,  that  there  will  not  he  great  changes  in 
the  styles  for  the  sprint-  trade.  A  few  buyers  have  been 
instructed  to  buy  plenty  of  checks  and  tartans,  as  there 
i,-  ample  assurance  that  in  these  lines  the  demand  will 
continue  for  some  time.  Of  the  staple  lines  it  is  gener 
ally  crnceded  that  taffetas,  Dresdens  and  faillctines  will 
again  have  good  sales,  though  it  is  just  a  little  too  early 
to  say  what  shades  will  predominate.  In  the  buying  of 
ribbons  it  is  customary  to  be  very  warj  in  giving  out 
information  reg-ardin^  fancy  designs  obtained  in  France, 
as   it    has   been    found,    to   that   country's   sorrow,        that 
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while  France  originates  the  best  designs,  Germany  copies, 
eventually  undersells  the  French  wares  in  cheaper  grades, 
and  thus  an  even  inadvertently  dropped  hint  proves  dis- 
astrous to  the  French  manufacturers. 


Belt 


Variety    Still    the    Dominant    Feature— Plaid     Belts    the 

Novelty  of  the  Month— Bead   Belts  with    Fur   Coats 

— Roman   Stripes  in  New  York. 

THE  taste  for  variety  is  still  the  feature  of  belt  buy- 
ing, and  merchants  are  taking  some  of  each  nov- 
elty as  it  comes  along.  This  variety  applies  not 
only  ti>  materials  but  also  to  shapes  and  widths.  Wide 
girdles  are  selling,  and  so  are  narrow  bead  and  elastic 
belts.  Not  only  are  silks  and  elastics  good,  but  so  also 
are  belts  of  braid  and  leather.  The  novelties  of  the 
month  have  been  the  belts  of  fancy  plaid,  made  in  the 
nunc  expensive  qualities  of  silk  or  fibre  braids,  and  in 
the  cheaper  lines  of  highly  mercerized  fabrics  specially 
woven  for  the  purpose.  A  pretty  novelty  in  plaid  belts 
is  made  of  a  soft,  bright-finished  satin,  lined  to  give  it 
the  necessary  body.  This  belt  has  an  oval  dull-finished 
gilt  buckle  that  fastens  through  eyelet  holes.  The 
plaids  come  in  the  new  art  shades  and  the  belt  can  be 
sold  at  a  popular  price.  This  is  one  of  the  choicest  of 
the  novelties  put  on  the  market  this  month. 

Bead  belts  have  been  good  sellers,  but  most  buyers 
have  been  more  than  a  little  doubtful  as  to  the  wisdom 
of  making  repeats.  The  latest  development  is  the  use 
of  bead  belts  for  wearing  with  the  fur  coat.  Should 
this  be  a  style  that  catches  on  bead  belts  will  obtain  a 
new  lease  of  life  and  should  be  good  property  for  the 
rest  of  the  season,  .let  and  steel  effects  have  been  the 
big  sellers. 

The  belt  of  the  moment  in  New  York  is  the  Roman 
stripe,  made  of  ribbon  or  heavy  silk,  and  often  in  verj 
bright  colors  and  combinations.  Just  as  to  what  are 
the  possibilities  for  this  market  provides  matter  for 
varied  opinion.  Some  buyers  think  they  are  a  shade 
pronounced  for  the  Canadian  trade,  while  others  who  are 
equally  well  in  touch  with  the  trade  think  they  will 
develop  into  a  strong  feature  later  in  the  season.  Price 
seems  to  be  the  chief  obstacle  just  at  present,  as  the 
material  cannot  be  imported  at  a  low  enough  figure  to 
ensure  a  quick  sale.  When  European  manufacturers  get 
samples  out,  which  they  are  never  long  in  doing  the 
trade  will  doubtless  have  an  opportunity  to  pass  upon 
Roman  stripe  belts. 

Braids,   Trimmings  and   Buttons 


Increasing    Confidence    in    the     Coming   Vogue    of    Trim- 
mings— Pull  Braids  and  Bands  Still  the  Popular  Sellers 

PULL  braids,  and  fancy  bands  are  the  big  sellers  in 
the  trimming  department,  but  that  a  revival  of 
the  trimming  vogue  is  due  in  the  near  future  is  an 
idea  that  is  received  with  growing  confidence.  Trim- 
mings have  been  relegated  to  the  background  tor  quite 
a  long  time  now,  as  fashions  have  been  such  as  to  not 
call  for  anything  extensive  in  the  way  of  trimming. 
There  are  signs  upon  all  sides  that  the  plainly  tailored 
gown  is  giving  place  to  a  more  dressy  ideal,  and  the 
best  sellers  in  Fall  suit  lines  have  been  quite  elabor- 
ately trimmed.  Braiding  and  embordered  effects  are 
much  in  evidence  upon  the  latest  imported  coat  models, 
and  altogether  there  is  a  marked  and  growing   tendency 


lor  more  elaborate  trimmings  than  have  been  used  for 
some  time.  So  far  it  has  been  the  artificial  plain  and 
fancy  silk  pulls,  and  the  French  and  Persian  bands, 
particularly  those  that  are  developed  with  velvet.  A 
prominent  vogue  seems  to  he  secured  for  the  hip-length 
coat  braided  in  military  fashion,  and  this  must  result 
in  the  sale  of  a  big  yardage  of  braid. 

Fancy  trimmings  arc  shown  in  big  variety,  but  the 
sale,  though  promising,  has  not  yet  assumed  very 
large  proportions.  As  the  season  develops  there  is  a 
promise  of  a  change,  and  trimmings  should  show  a  con- 
stantly developing  strength. 

Buttons  are  used,  but  rather  more  sparingly  than  the 
trade  would  like.  Covered  cloth  buttons  are  favored  by 
the  cutting-up  trade,  and  cloth  buttons  with  a  metal  rim 
are  well  used.  In  Europe  it  is  said  that  there  is  an 
active  demand  for  crochet  buttons,  but  in  spite  of  the 
fact  that  sample  lines  shown  here  are  very  handsome, 
few   are   selling. 

(iold  and  silver  still  keeps  its  place,  and  there  are 
few  trimmings  seen  that  do  not  show  a  touch  of  one 
or  both. 


Valenciennes   tKe   Big'   Seller 


Extensive  and  Varied  Display  of  Laces  in  the  Retail  Stores 

— Selling  as  Yet  Chiefly  Confined  to  Valenciennes 

— Clunys  Favored. 

LITTLE  is  happening  just  at  present  in  the  importing 
end  of  the  trade.  Some  few  import  orders  are 
being  put  through,  but  buying  will  not  become 
general  until  the  Fall  counter  trade  is  further  under 
way.  Retailers  have  made  extensive  preparations  for 
the  Fall  season  and  the  departmental  and  window  display 
has  been  an  extensive  one,  remarkable  for  its  variety. 
All-overs  are  carried  most  extensively  and  in  great  variety 
no  one  lace  securing  an  exclusive  represenation.  Valen- 
ciennes, all-over  nets,  embroidered  nets  with  Venise  and 
Irish  insets,  and  the  reverse,  are  shown.  There 
is  also  a  large  showing  of  Irish,  Venice,  and  guipure 
all-overs,  and  prices  range  from  75c.  or  $1.00  up  to 
$5.00  and  $6.00,  and  higher.  Valenciennes  all-overs  are 
in  big  request.  As  yet  all  laces  but  Valenciennes  are 
moving  somewhat  slowly,  but  heads  of  departments  are 
not  worrying  as  they  have  every  confidence  in  a  big 
lace  season.  This  confidence  is  amply  warranted  by 
Dame  Fashion's  attitude.  for  besides  the  many  lace 
blouses  seen,  all  the  new  costumes  and  the  majority  of 
the  new  blouses,  have  more  cr  less  elaborate  yoke  or 
vest  effects  of  lace.  Lace  flouncings,  edgings,  bands, 
galoons,  medallions  and  motifs  are  also  extensively 
used.  Lace  in  all  its  forms  still  keeps  its  lead  as  the 
favored   trimming. 

Just  as  soon  as  the  new  Valenciennes  lace  stocks  were 
opened  out,  the  purchasing  public  was  on  hand,  and 
during  the  past  month  one  of  the  most  interesting  sights 
in  the  big  stores  has  been  the  crowd  around  the  Valen- 
ciennes lace  counters.  The  vogue  of  this  lace  is  not  only 
well  maintained,  but  it  is  increasing,  and  merchants  will 
do  well  to  keep  a  close  watch  over  their  assortments. 

Some  exquisite  black  laces  are  shown  in  Irish  and 
in  embroidered  nets.  The  more  exclusive  houses  are 
featureing  Chantilly  and  are  showing  some  lovely  semi- 
ready  robes  of  this  and  princesse  or  bruges  lace.  Indeed 
semi-ready  robes,  both  in  black  and  white,  promise  to 
be  strong  sellers  this  Fall.  Black,  as  The  Review,  pre- 
dicted some  time  ago,  is  worn,  not  only  over  white, 
but  over  pastel  shades  also. 

Cluny,  so  much  talked  of,  is  as  yet  little  shown,  but 
the  feeling  seems  strong  that     this    lace  is  destined    to 
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Mending  Wools 

Finest  Soft  3-fold  Yarns. 
Black  and  all  Colors. 


Wound  any  length  to  suit 
customers. 


CARDED,     SKEINED 
AND    BALLED. 


Attractively    made     up    with 
tasteful    Cards  or  Bands. 


Wholesale   Houses    can    have 
their  own  printing  if   desired.  \ 


Skirt  Webs 

"Crusoe"    Brand    Shaped  and 
Straight  Beltings. 


Prussians 

'Crusoe"  Prussians,  also  Gal- 
loon and  Magpie  Bindings 


Tapes 

White  India  Tapes  and  Reeled 
Tapes. 


Elastics 

Shoelaces 

Picture  Cords,  etc. 


^y     Agent :  S.  CALDECOTT,  Bay  St,  Toronto. 


Faire  Bros.  &  Co., 


St.  George's  Mills, 


Limited 
LEICESTER,   ENGLAND 


Linen  Lace  Threads 

Knox's  "Gimp"  and  "Falcon" 
Lace  Threads 

On  spools  for  Drawn  Thread  and  Teneriffe  Work. 

Also  Knox's  Crochet  and  Linen  Floss 


FRANK  £>  BRYCE,  Limited 


Toron-to 


MONTREAL 


Quebec 


71 


ORESS     ACCESSORIES 


Dry  Goods  Review 


come  into  strong  favor,   nor  does  Spanish  seem      to      be 
making-  any   particular  headway.      The  feeling-  for   Cluny 
may   indicate   a   revival    in   fiber   Olunys,    as  fiber   silk      is 
o    much   to   the  fore   in  all   lines. 

Spring   Ribbon  Scarcity 

Unparalleled  Situation  Likely  to   Arise — Strong   Demand  and 
High  Prices  of  Raw  Material  Prime  Causes. 

EVENTS  of  the  ribbon  market  developed  rapidly  to- 
wards the  end  of  October,  and  cablegrams  and 
letters  to  important  houses  confirm  the  growing 
opinion  that  for  immediate  and  special  Spring  require- 
ments desirable  ribbons  would  be  decidedly  scarce.  At 
the  present  moment  London,  the  world's  centre,  cannot 
supply  any  plaid  ribbons,  and  fancy  ribbons  of  any 
description   are  out   of   the  question. 

Heavy  Advances. 

Swiss  manufacturers  and  London  houses  advise  Can- 
adian firms  of  very  stiff  advances  in  staple  and  fancy 
ribbons  for  the  coming  season,  and  further  than  that, 
deliveries  will  be  very  late.  May  delivery,  which  means 
June  when  the  goods  get  here,  is  the  usual  time  speci- 
fied. Twenty  to  thirty  per  cent,  advances  rule  and  in 
many  cases  prices  asked  arc  much  higher  than  the  same 
goods  are  sold  for  to-day.  Fancy  ribbons  quoted 
at  42-d  per  line  early  in  the  season  are  now  worth  6d  per 
line.  And  after  all  it  isn't  so  much  a  question  of  price 
as  one  of  delivery.  There  is  every  indication  of  another 
tremendous  ribbon  season,  and  it  is  almost  unnecessary 
to  urge  retailers  to  place  orders  for  full  requirements 
where  price   is   right  and  delivery  guaranteed. 


Gloves 

Prices   have    Advanced    but   Sales   are  not    Affected — A  few 

Dealers  are  Holding  Back  Orders— A  glance 

at  the  Market. 

AS  stated  in  the  last  issue,  there  is  a  scarcity  of 
skins  and  consequently,  the  manufacturers  are 
compelled  to  advance  prices,  but  this  so  far  is 
making  no  material  difference  in  the  placing  of  orders 
for  next  spring.  Although  a  few  are  deferring  the  plac- 
ing of  their  orders  this  does  not  essentially  mean  that 
the  price  is  the  cause.  Dealers  are  intelligently  cogni- 
zant of  the  conditions  of  the  hide  market,  and  while  they 
are  keenly  aware  that  this  is  inevitable,  they  mean  to 
practice  careful  choosing  of  stock,  and.  therefore,  are 
awaiting  a  more  definite  knowledge  of  the  most  required 
lines.  The  present  quotations  of  hides  show  an  advance 
of  from  8  to  14  cents  per  lb.  and  sheep  skins  are  very 
scarce  at  the  present  time,  owing  to  their  being  used 
for  so  many  other  purposes.  Manufacturers  are  making 
great  efforts  to  deliver  Iheir  orders  on  time,  and  although 
jobbers  are  anxious  about  this  matter,  they  are  being- 
reassured  by  the  leading  manufacturers  that  they  will 
prove  true  to  their  promise. 

Of  the  styles  for  next  spring  in  kids,  orders  for  the 
long  suede  gloves  are  being  placed  with  little  difficulty. 
Of  the  colors  black  is  slightly  in  the  lead,  but  as  the 
season  advances  tans,  and  especially  Bordeaux  browns, 
are  rapidly  growing  in  favor. 

It    is   noticeable    that    this    sear   there    is   a    great     (lis 


tinction  between  (Quebec  and  Maritime  Provinces  and 
Ontario  and  the  Western  Provinces.  The  Eastern  mer- 
chants seem  disinclined  to  purchase  extensively,  except, 
a  few  blacks  of  22  in.  in  length,  while  in  the  West  there 
is  a  marked  tendency  to  follow  the  American  styles  more 
closely,  and  this  means  more  long  gloves. 

There  is  very  little  call  for  greys  at  present,  while 
in  the  fabric  lines  it  is  evident  that  there  will  be  a 
greater  variety  of  colors  than  in  former  years.  Manu- 
facturers report  that  after  the  Easter  trade  they  expect 
a  great  demand  for  lace  mitts  of  full  length  in  various 
colors,  but  at  the  present  time  their  travelers  report  a 
successful  season  with  the  line.  White  is  the  favorite 
color  so  far. 

A  buyer  for  cne  of  Montreal's  leading  houses  sub- 
mitted a  letter  to  The  Review  for  perusal,  from  a  Gren- 
oble manufacturer,  the  purport  of  which  was  chiefly 
concerning  a  recent  strike  in  one  of  the  factories  there. 
This  gentleman  stated  that  each  letter  received  from 
that  source  reported  a  further  advance  in  prices,  both  in 
kids  and  fabrics,  and  a  delay  of  shipments.  It  is  only 
reasonable  to  expect  from  this  that  prices  will  continue 
to  advance. 

Retailers  report  a  very  steady  sale  of  Fall  gloves, 
in  fact,  many  of  them  declare  that  their  sales  in  this 
department  are  greater  than  any  previous  year.  It  is 
noted  that  among  their  stock  of  fabrics  the  run  is  appar- 
ently heavy  on  their  light  shades  and  that  silks  hold 
sway  over  the  lisles.  Altogether  the  markets  are  in  a 
nourishing  condition  and  the  buying  public  is  not,  appar- 
ently, grumbling:  at  the  advanced  prices. 


AN    INTERESTING   RELIC. 

AMONG  the  effects  of  the  late  Thomas  Trimble,  Mon- 
treal, was  an  interesting  circular  letter  gotten  out 
by  Mr.  Trimble  for  the  Spring  of  18K2,  when  he 
was  of  the  firm  of  Mclntyre,  French  &  Co.,  Montreal. 
The  circular,  which  was  handed  to  the  Review  by  one  of 
his  friends,  gives  a  general  resume  of  goods  in  fashion  at 
thai  period.  The  paragraph  regarding  laces  is  here 
reproduced  : 

LACES.— This  will  be  pre-eminently  a  Lace  Season, 
and  the  Nottingham  men  seem  to  be  surpassing  them- 
selves. We  enumerate  a  few  of  the  leading  styles  as 
follows  : — Bdleweiss,  Muscovite,  Montespan,  Almenraus- 
che,  1'oint  Venice,  Spanish,  Guipure  d'Art,  Point  Kusse, 
Carrickmacross,  &c,  &c.  Here  Creams,  will  be  the 
prevailing  tone,  but  the  Spanish  will  be  largely  used  in 
Black  as  well  ;  and  for  scarf  purposes  both  Black  and 
Cream  Spanish  will  be  in  great  request.  Of  the  real 
laces  we  say  nothing,  their  use  being  prescribed  by  taste 
rather   than   fashion. 


CLOTHING   IN   BASEMENT. 

W.  A.  McKini  is  the  onh  dry  goods  man  in  Code-rich 
maintaining  a  millinery  department,  lie  has  competition 
from   three  specialty   stores. 

Mr.  McKim  has  had  the  rear  section  of  his  basement, 
lifted  up  as  a  clothing  department.  The  dimensions  are 
Jl  x  40  feet,  and  good  light  is  secured  through  two  five- 
foot  windows.     The  stairway   is  in  a  prominent  position. 

Speaking  to  The  Review  about  various  matters,  Mr. 
McKim  mentioned  the  help  problem.  "Why,  do  you 
know,"  said  he,  "I  actually  had  a  millinery  apprentice 
rvold  me  up  a  short  time  ago,  and  I  had  to  pay  her  what 
she  asked." 
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DRESS    ACCESSORIES 


Dress  Braids 

Trimmings 

Don't  omit  to  have  your  stock  complete  as  FASHION 
has  once  again  changed  and  now  demands  Braids,  etc. 

We  are  now  showing  an  extensive  range' of  samples  in 
the  latest  and  most  artistic  designs. 

Avoid  paying  duty  and  possibility  of  late  deliveries  by 
buying  in  the  home  market. 


Drop  us  a  line  if  you  have  not  seen  our  lines 

TKe  Laces  &t  Braids  Mfg.  Company 

TORONTO    JUNCTION,    ONTARIO. 


.    WMB 

m 


¥ 


RfBBON  KOUSF.OF 


CAK^ 


Spring  Ribbons 


We  stake  our  reputation 
that  it  was  never  more  to  your 
advantage  to  place  Spring 
orders  early  than  for  the 
coming  season. 

We'll  be  glad  to  have  you 
talk  this  over  with  our  travel- 
lers, or  particulars  direct 
upon  request. 

Never  in  a  better  position 

for  sorting  orders. 

Large  shipments  just  to  hand. 


M?.CiiL  ST-MO*T*T 


That  Little  Tag  on  Storey's  Gloves— 
/t's  a  Confidence  Creator,  an 
Assurance  of  Fair  Play. 

We  pound  comfort,  fit,  wear,  into  Storey's 
Gloves  until  they  are  just  brim  full  of  it. 

That's  the  Quality  "Internal" 

Then  we  place  a  Tag  on  the  Gloves  that 
notifies  the  buyer  about  the  brim  full 
measure  of  comfort,  fit,  wear. 

That's  the  Quality  "External" 

With  the  Storey  Gloves,  the  Storey 
Guarantee,  the  Storey  Reputation,  you 
are  well  equipped. 

Our  Display  of  Gloves,  Mittens, 
Moccasins,  etc.,  is  worth  put- 
ting an  eye  on. 


W.  H.  STOREY  &  SON,  LIMITED 

ACTON,  ONT. 


"The  Glovers  of  Canada' 


ESTABLISHED    f868 
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PERRIN  FRERES  (a  CIE. 


LONG   GLOVES 
MOUSQUETAIRES 


NOW  IN  STOCK 

In  all  Lengths,   and  in  the 

Popular  Shades,  Glace 

or  Suede. 


230  McGILL  STREET 

MONTREAL 


,0  sj^'^r  »""'^:     ' 


PERRIN    GLOVES 

UNEQUALLED  FOR  FIT,  FINISH  AND  DURABILITY  QUALITY  GUARANTEED. 

Now  is  the  time  to  Sort  l'p  your  Stock  for  the  Holiday  Trade. 


•m* 


11 
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Old  Bleach 
Cinens 


are  the  best  linen  fabrics  that  can  be  pro- 
duced by  unceasing,  painstaking  care  in 
growing  the  flax,  skill  in  weaving  the 
fabric  and  Nature's  methods  in  the  bleach- 
ing process.  Sunshine,  showers  and 
fresh  air  above  and  a  grassy  meadow  be- 
neath give  the  freshness  and  brilliance  of 
perfect  bleaching — not  the  quick,  dead 
white  of  chemicals. 

Trade  Mark  "Old  BlCilCb"011  all  goods 

The  name  guarantees  the  quality. 
All    first-class   dealers   sell    them. 

Oar  booklet  on  the  care  of  Linens  and  how  to 
wash   and   preserve  them,  sent  on  request. 


R.  H.  COSBIE, 
30  W.  Wellington  St.,  Toronto 

IrisH  Linen  Agency 


PHONE : 
BELL  MAIN  2715 


Telegraphic  Address : 
"HIRSHSON,"  MONTREAL 


Just  received  several  hundred  dozen  of 
exclusive  colored  designs  in 


: 


Motto  Silk  Handkerchiefs  ♦ 


Priced  from  $2.00  up 

Importers  and  Manufacturers'  Agents. 
Wholesale  Dry  Goods  and  Fancy  Goods 

L.  HIRSHSON  &  CO., 

4Dollard  Street.  MONTREAL 


Corner 

Notre  Dame  St.  West 


Opposite 
St.  Helen  Street 


MENTION 
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DRESS    ACCESSORIES 


WASH  GOODS 

DEPARTMENT 


RING,     1907 


Our  Hints 

1907 

Will  be  a  Wash  Goods 

Year. 

*  *  * 

Order  Accordingly. 

*  *  * 

Place  Orders 

Early. 

*  *  • 

Our  Lines  are 

Profit-Makers. 

*  *  * 

Ranges  Complete  and 

Larger  than  Ever. 

*  *  * 

Samples  Now  Ready. 


'••--••-•-<••••-••--••-••-••••-••--••-•• 


All  the  Staples  and  Everything 
that's  New 

Our  entire  lines  of  white,  colored, 
plain  and  fancy  Wash  Fabrics, for 
Spring  and  Summer  of  i go 7,  are 
open  for  your  inspection. 

The  artistic  creations  contained 
therein  represent  the  ideas  of  the 
world's  foremost  designers.  We 
suggest  that  it  is  most  important 
you  should  inspect  our  ranges  be- 
fore placing  your  orders. 


|M|^M|MfNfW«M#n«H|NfHtMtM  »..*, .»..*. -•--«•.•- -*..«    lt».««.l#W»M«M»W«i«»««#M 


'•••••»••••••••••••••••••••••••••••••••••••»••••-••"•••••*••• 


Complete  Assortments  are  now  being  shown 

by  our  Travellers. 

We  solicit  your  consideration. 


Where  Wash  Goods  Reign  Supreme 

GREENSHIELDS  LIMITED 

MONTREAL 
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No.  45/6.— SfMu.  Tourist, 
made  in  a  beautiful  range  of 
plaids  and  mixtures  ;  velvet 
collar  and  cuffs  ;  fancy  sadler 
strapping  ;  trimmed  with 
fancv  buttons  and  soutache. 
Price,  $11.50  net. 


No.  4507.  — nO-in.  Tourist. 
made  in  delicate  shades  of 
gray  nnd  brown  fancy  mix- 
tures ;  bolero  effect,  inlaid 
with  velvet  ;  collar  and  cuffs 
inlaid  with  velvet  ;  trimmed 
with  fancy  buttons  and  sou- 
tache.   Price.  $10.50  net. 


No.  1506.— \H  in.  Tourist, 
made  in  a  large  assortment 
of  fancy  plaid  mixtures  ; 
handsomely  trimmed  velvet 
collar  and  cuffs  ;  box  pleats 
and  straps  front  and  back 
Price.  $7.50  net. 


No.  1508.  48-in.  Tourist, 
made  in  gray  and  tan  mix- 
tures ;  large  plaids  ;  green 
velvet  collar  and  cuffs, 
stitched  with  eight  rows  of 
soutache  ;  wide  box  pleats 
front  and  back.  Price, 
$7.50  net. 


No.  3504.  —  18-in.  Tourist; 
made  in  fancy  shadow  plaids' 
stole-effect  collar  and  fancy 
revers,  inlaid  with  gray 
velvet  ;  trimmed  with  small 
buttons ;  tucked  sleeves  ;  up- 
turned cuffs.  Price,  $7.00 
net. 


5    of  the  nobbiest    and  best  selling  coats  ever  designed 
or  made.       We    give    detailed    description   of  each 
one,   but  want   to  say    in    general    that    the   quality 
of  material   used   in   their  make   up,    is  of  the  best. 

These   prices  are   net    30   days.      The   quickest   way   to 
see  them   is  to  let   us  send  a  sample  assortment. 


Cloaks,     Suits,     Skirts, 


"The  Line  That  Builds  Successful  Cloak  Departments* 


MAKERS 

J.  H.  WALDMAN   &    CO. 


511,  513,  515  St.  Paul  Street, 


Montreal,  Canada 
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Novelties  for    tHe   Repeat  Season 


Coats   the   Big     Sellers— The    Early    Trade    Done    in    Long 

Loose    Effects    Made    of  Fancy   Check    Tweeds  — 

Plain    Cloths  for   the    Repeat  Season. 

IN   manufacturing  circles  repeat  orders  are  the  rule,  and 
in  many  cases  so  great  is  the  demand  that  where  the 
exact  orders  cannot  be  filled  very  earnest  requests  are 
made  for  garments  of  the  sacque  and  loose  paletot  styles 
of  any  pattern  or  shade,   so   long  as   immediate   delivery 


Judging  from  what  the  manufacturers  themselves  say, 
the  way  in  which  the  long  loose  coats  of  fancy  checks, 
etc.,  are  keeping  their  hold  upon  the  trade  is  somewhat, 
of  a  surprise  to  them.  The  fact  that  coats  of  this  de- 
scription, only  in  lighter  weight  cloths,  have  been  gelling 
since  the  early  Spring,  was  held  as  a  weakness,  as  it  is 
seldom  that  a  style  which  reaches  such  a  large  sale  holds 
good  through  Spring,  Summer  and  Fall  seasons.  The 
long  loose  coat  is-  still  a  seller  and  promises  to  be  an 
important  factor  right  through  the  ba'ance  of  the  season. 

The    repeat    season    novelties    which    are    now    showing 


Mid-Season  Novelties  in  Separate  Coats,   Developed  in   Plain  Cloths,  Braided  and  Embroidered. 


cn ii  be  had.  Retailers  aie  so  anxious  for  a  stock  at  pres- 
ent that  it  is  not  unusual  to  give  orders  without  showing 
samples. 

In  giving  orders  it  is  invariably  noticed  that  size  is 
not  of  great   importance,   as   the\    arc   easily    refitted. 

(Treys  are  holding  popular  favor,  but  it  is  noticed 
i  hat  black  is  preferred  in  many  quarters.  Shepherd 
checks  are  spoken  of  in  high  favor.  The  checks  are  of 
large  design   and  of  heavy   quality 


are,  many  oi  them,  made  up  in  plain  cloths.  Black  is  re- 
garded as  the  leader,  but  garnet  or  wine  is  strong,  and 
green  and  brown  are  also  in  evidence.  A  glance  at  the 
illustrations  shown  will  show  the  styles  featured  better 
than  any  description  that  can   he  given. 

It  will  lie  noticed  that  out  of  the  six  coats,  four  arc 
of  the  long  and  loose  order,  while  one  is  fitting  and  one 
semi-fitting.  Doubtless  a  few  of  these  semi-fitting  and 
iitting   coats    will    sell,    principally    in    the   largei    centres. 
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but   the   long    loose   wrap   coal    is   decidedly    the    popular 
coal   this  season. 

The  sleeve  styles  of  the  six  coats  are  worthy  of  care- 
ful consideration.  Sleeves,  like  everything  else  now 
worn,  are  marked  by  variety,  and  it  would  seem  as 
though  each  coat  style  had  its  appropriate  sleeve.  The 
fitted  model  has  the  tight  plain  coat   sleeve,  and  the  semi- 


Semi-Tailored   Model  for  Spring. 

fitted  has  a  coat  sleeve,  but  of  more  comfortable  and 
mo're  generous  size.  Two  of  the  loose  coats  carry  sleeves 
that  are  built  upon  familiar  lines,  while  there  is  a  de- 
cided note, of  change  in  the  remaining  two.  These  sleeves 
are  decidedly  full,  but  no  fuller  than  usual  at  the  top. 
They  are  largest  from  the  elbow  down,  and  the  fullness 
is  gathered  into  a  pouch  just  above  the  medium  high 
cuff.  This  is  right  in  line  with  the  idea  that  is  making 
the  long  loose  coat  so  popular.  It  is  really  as  a  wrap 
that  will  not  crush  a  light  gown  that  it  is  liked,  and  to 
this  end  roomy  sleeves  are  wanted.  Note,  also,  the  ex- 
tensive use  of  braid. 


Waists 


Elaborate  Christmas  Novelties  — Fancy  Tailored  Styles  in 

Plaid,  Dresden  and  Persian  Silks— Variety  in  Sleeve 

Styles  —  Sdk  Jumpers  Selling. 

CHRISTMAS  novelties  are  more  than  ordinarily 
elaborate  this  year,  and  some  verv  handsome  effects 
are  shown.  In  the  so-called  semi-tailored  blouses, 
which  partake  more  of  the  costume  waist  idea  than  that. 
of  the  old-time  shirtwaist,  fancy  plaid  silks  certainly 
lead.  Besides  fancy  plaids,  Dresden  patterned  taffetas  and 
louisines,  and  also  Persian  patterns,  are  also  good.  The 
newest  have  a  yoke  and  long  cult's  of  Irish  or  guipure 
lace,  joined  on  to  the  silk"  with  medallions.  .Newer  still 
are  the  waists  with  the  lace  guimpe  effect,  the  lace  being 
put  in   under  fancy  stitched   strappings  of  the  silk. 

Net     waists,     both     in    white    and    black,    are    much    in 
evidence.     The  black   ones  arc  made  up  over  a    white   lin- 


ing, and  are  often  trimmed  with  heavy  lace  medallions  <,f 
white.  All-over  lace  waists  in  crochet  and  Venise  aie 
particularly  good  sellers.  These  are  much  worn  with  the 
jumper  or   pinafore  suits  and   corselet,  skirts. 

The  retail  display  ol  waists  is  ,1  n.osi  varied  une;  in 
fact,  it  looks  like  a  jumble  of  all  ihe  seasons,  '-'ancy 
net,  lace  and  silk  blouses  are  shown,  an.!  so  are  1  ngerie 
and  the  plainer  washing  waists.  There  is  also  a  big  dis- 
play of  lustre,  flannel,  delaine  and  albatros  semi-tailored 
waists.  White,  plain  and  elaborate  models  in  Japanese 
silk  are  also  seen. 

Spring  buying  has  been  in  progress  for  some  time 
now,  and  orders  placed  are  very  large.  Early  delivery 
will  be  wanted,  for  lingerie  waists  are  safe  to  have  an 
important  place  when   January   sales  are  in  progress. 

Sleeve  styles  continue  to  show  variety,  and  both 
long,  elbow  and  three-quarters  are  seen.  For  the  popu- 
lar blouse  tin'  three-quarter  sleeve  seems  to  be  the  one 
indicated  for  the  coining  Spring.  The  long  sleeve,  as  at 
present  shown,  consists  of  Hie  puff  to  the  elbow  and  the 
long  cuff.  All  orders  placed,  however,  contain  the  usual 
proviso  that  if  a  newer  model  appears  before  the  time  of 
delivery  it  will  be  used  instead  of  the  one  now  shown. 

An  eye  should  be  kept  upon  the  jumper,  which  is 
really  another  form  of  the  suspender  idea,  and  one  that 
gives  more  promise  of  a  successful  future  than  that  style 
ever  did,  as  it  is  susceptible  to  more  variations.  As  at 
presenl  seen  the  jumper  is  developed  in  plain  taffetas.  In 
black  it.  should  do  well,  as  it  gives  the  costume  idea 
when  worn  with  a  skirt  of  that  fabric.  It  would  seem  as 
i  hough     the     jumper,    as     now  seen,    was   to  be   the  fore- 


Lingerie  Waist— One  of  the  New  Styles  for  Spring. 


runner  of  a  novelty  in  suits  for  the  Spring  season,  and 
thai  tins  would  be  a  good  beginning  for  the  makers  of 
mIL  garments  to  work  from.  In  the  States  guimpe 
waists  are  shown  specially  to  wear  with  jumpers.  They 
have  an  elaborate  yoke  and  sleeves.  Any  kind  of  a  waist 
can  be  worn  under  a  jumper,  but  those  of  net,  all-over 
lace,    and   of   fanev    plaid   silk   are   most    appropriate. 
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Corsets 


The   Trade   Well   Satisfied   with    the   Fall    Models— Indicated 

Changes  for  Spring— Imported  Models  Show   a  More 

Trim    Corseting   of  the    Bust. 

FROM   all    The  Review  can  learn  buyers  have  been  ex- 
ceedingly well  satisfied  with  the  Kail  corset  models, 
and  are  inclined  to  express  the  opinion  that  a  point 
has  been  reached  where  a  halt   might,    with  advantage,   be 
called.      This   the     manufacturer,     however,      knows   under 
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CORSET     BEET. 

New    Corset    Belt    in    Light   Porous  Wool,   Prevents  Busks 

Sticking  Out  at  Base  and  Gives  Straight  Front  Effect. 

Shown   by  Dr.  Jaeger  Co.,   Montreal. 


present  conditions  to  be  impossible,  as  he  has  to  make 
such  modifications  in  his  models  as  are  demanded  by  the 
trend  of  fashion.  It  is  the  corset  designer  who  makes 
the  present-  jumps  from  one  fashion  period  to  another 
possible.  Modifications  may  be  hardly  perceptible  to  the 
uninitiated,  but  they  are  there,  and  the  successful  num- 
bers are  those  that  show  them.  In  short,  nowadays  both 
the  dressmaker  and  the  garment  manufacturer  are  de- 
pendent upon  the  corset  manufacturer  for  the  proper  out- 
line of  the  figure,  that  is,  the  outline  fashion  requires. 

In  the  working  out  of  this  idea  many  freak  models 
are  shown,  but  these  are  chiefly  confined  to  the  specialty 
houses.  But  often  these  people  start  what  is  really  a 
good  idea,  and  the  manufacturer  and  the  manager  of  a 
big  department  cannot  afford  to  lose  sight  of  what  they 
are  doing,  particularly  of  those  specialty  houses  that  are 
situated  in  Paris. 

Designers  are  working  upon  Spring  models,  but  little 
can  be  gleaned  as  yet  of  what  is  doing.  It  is  altogether 
probable   thai    'he   most   successful  models  of  the  passing 


season  will  he  reproduced.  Slowly  but  surely  the  high 
bust  models  are  coming  into  more  general  use — the  tend- 
ency is  all  in  that  direction.  According  to  a  large  de- 
partment, buyer,     who   has  just     had     the  opportunity    of 

looking  over  a  number  of  Parisian  models,  the  new  idea 
is  the  trim  corseting  of  the  bust,  which  is  pressed  for- 
ward, as  it  were.  These  models  are  high  in  front  and 
moderately  high  at  the  back.  In  addition,  the  small, 
round  waist   and   the   long   smooth  hip   is   retained. 


Handsome    Displays     of    WHitewear 


High-class  Whitewear    Shown     During    the    Month     in     the 

Retail    Stores — Many   Imported    French    Garments — 

Sets   for    Autumn    Brides. 

MANY  weddings  are  now  held  in  the  early  Autumn 
months,  and  the  whitewear  departments  have  been 
making  some  pretty  extensive  displays  of  high 
class  goods  for  the  benefit  of  this  trade.  As  was  to  be 
expected,  "sets"  have  been  made  a  feature,  not  only  In 
the  high  priced  ones,  but  also  in  those  that  appeal  to  the 
more  moderately  filled  purse.  Indeed  the  tendency  is  to 
make  all  but  the  cheap  garments  in  sets,  which  can  be 
sold  altogether  or  by  the  single  garment.  These  sets  are 
all  well  cut,  well  made,  and  handsomely  trimmed  gar- 
ments. The  chief  feature  is  that  slight  changes  dictated 
by  the  selling  experience  of  the  season  have  been  made  to 
the  betterment  of  some  garments,  and  that  ideas  which 
have  done  well  in  high-priced  lines  have  been  brought  out 
in  garments  designed  for  popular  selling. 

Perhaps  the  only  real  novelty  is  the  applying  of  the 
princesse  idea  to  the  combination  garments,  so  much  liked 
by  a  certain  section  of  the  trade.  Just  why  they  are 
liked  has  often  been  discussed  in  previous  issues.  The 
garment  seen  is  a  combined  corset  cover  and  skirt.  There 
is  no  break  in  the  waist  line,  the  princesse  lines  being 
strictly  adherred  to.  The  necessary  incurve  is  given  by 
line  tucks,  which  si  art  just  under  the  bust  and  reach  to 
the  knee  flounce.  The  princesse  effect  is  further  empha- 
sized by  lines  of  Valenciennes  insertion  that  start  under 
medallions  of  irregular  shape.  At  the  knee  the  deep 
flounce  starts,  and  it  is  trimmed  with  medallions  set 
above  a  waving  band  of  lace.  The  neck  and  arm  hole  are 
finished  by  ribbon,  beading  and  narrow  lace. 

Hand-embroidered  French-made  underwear  has  been  ex- 
tensively displayed,  and  while  there  is  .little  to  note  as 
fai  as  novelties  in  cut  goes,  the  free  use  of  real  Cluny 
lace  would  seem  to  indicate  a  growing  vogue  for  the 
imitation  dunys. 


Matinees   and   Itimonas 


The  Useful  Kimona  of  Percale  or  Flannelette,  and  the    Ex- 
travagant Confection  of  Silk  and  Lace  Both  Shown. 

THE  usefulness  of  these  garments  are  more  fully 
grasped  than  ever,  and  matinees  and  kimonas  are 
shown  now  in  all  styles  and  prices.  There  is  the 
useful  garment  of  percale  or  flannelette,  the  more 
dressy  ones  of  delaine  or  flowered  muslin,  and  the  line 
will  be  rounded  by  a  display  of  garments  of  the  softest 
and  sheerest  fabrics,  lace  trimmed  and  elaborate  to  a 
degree. 

The  percale  or  print  kimona  seems  to  have  taken,  in  a 
great   measure,     the    place    of    the  one-time    pl|  popular 
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wrapper.  Wrappers  are  still  selling,  and  probably  there 
always  will  be  a  certain  demand  for  them,  but  many 
women  now  prefer,  for  many  reasons,  the  short  kimona 
for  morning  wear.  The  other  extreme  is  the  dainty 
matinee  that  is  a  mass  of  frills  and  lace.  The  softest 
and  sheerest  of  cotton  fabrics  enter  into  its  make  up. 
Albatros  and  nun's  cloth  are  other  favored  materials,  and 
Japan  and  China  silk,  as  well  as  crepe  de  chene,  are  used 
;n  its  development. 

The  latest  extravagance  shown  in  one  of  the  city 
stores  is  a  matinee  of  all-over  valenciennes  lace,  made  up 
over  an  accord  eon  pleated  chiffon  foundation.  The  neck 
was  V  shape  and  the  yoke  elaborately  trimmed  with 
chiffon  ruching.  The  fronts  were  upon  the  slant,  and  the 
fastening  was  hidden  under  a  chow  of  ribbon. 


j\     Record     Season 

Popular    Coat    Styles    and    Trade    Conditions     Outlined 
By  An   Authority. 

GARMENT   factories   in    Canadian   centres   were  neve) 
busier,   and   retail   trade    is     uecidedly  brisk.     The 
following    pertinent  paragraphs,   written  by   J.   H. 
Waldman,     the  Montreal     garment     manufacturer,     should 
move  of  interest  : 

The  Delivery  Problem. 

"There  is  no  doubt  that  merchants  or  manufacturers 
have  nothing  to  complain  about  this  season  in  the  cloak, 
or  what  is  still  known  as  the  mantle  trade,  as  there  has 
never  been  in  history  a  season  more  profitable  to  the 
merchant  as  well  as  to  the  manufacturer. 

"The  only  trouble  that  confronts  the  merchant  to- 
day is  getting   the  goods  quick  enough. 

Loose  Styles  Strong. 

"The  styles  are  si-t t lori  down  to  a  loose  18-inch  gar- 
ment, made  in  various  materials.  Of  course  it  is  left  to 
'he  manufacturer  to  carry  out  the  loose  garment  to  ad- 
vantage, but  the  principal  feature  is  for  tweeds,  with 
broken  checks,  large  plaids,  small  plaids,  stripes,  and 
various,  varieties  of  different  designs.  There  is  no  doubt 
that   it  will  finish  the  season  in  this  line  of  goods. 

"With  the  colder  weather  there  will  be  a  demand  for 
daiker  shades  and  heavier  materials,  such  as  kerseys, 
meltons  and  beavers  in  the  cheaper  lines  of  goods,  while 
in  the  belter  lines  of  goods  the  trade  will  go  back  to  a 
fitted  coat  50  inches  long,  made  in  box  cloths  and  better 
lines  of  tweeds  and  beavers. 

The  Fitted  Garment. 

"The  demand  for  the  50-inch  fitted  garment,  made  of 
various  kinas  of  materials,  is  already  here,  for  this  gar- 
ment is  selling  in  cities  like  Montreal,  Toronto,  London. 
Hamilton  and  Vancouver,  Halifax  and  St.  Johns.  There 
is  no  mistake  that  for  the  woman  with  a  good  figure  the 
50-inch  fitted  garment  shows  on  her  to  advantage. 

"For  the  ordinary  retail  merchants,  who  are  not 
equipped  with  an  alteration  staff,  the  loose  coat  is  the 
coat,  for  the  reason  that  it  is  easy  to  sell  and  fits  al- 
most any  figure,  and  the  retailer  is  never  short  of  sizes. 
If  the  merchant  has  a  36  size  coat  in  stock  and  the  cus- 
tomer wants  a  34  size,  it  simply  looks  a  little  looser.  Or 
if  the  customer  is  a  36  size  and  the  merchant  has  only  a 
34  in  stock  in  the  particular  style  the  customer  wants, 
he  can  still  make  a  sale,  as  it  fits  a' little  tighter.  But 
with  the  fitted  goods  this  cannot  be  done,  and  for  the  or- 
dinary wear  there  Js  no  mistake,  there  is  nothing  equal 
to  a   loose  garment." 


Spring  Prospects. 

When  the  Spring  question  was  approached,  Mr.  Wald- 
man said  it  was  entirely  too  early  to  give  any  idoa  of 
what  the  Spring  trade  will  demand. 

"However,  regarding  the  shades,  the  striking  features 
are  in  greys,  dark  Alice  blues,  elm,  and  some  beiges  will 
also  be  very  prominent.  Navies  will  take  the  lead  with- 
out doubt.  Browns  on  the  lighter  grade  will  also  be  in 
demand. 

"For  the  popular  priced  trade,  garments  that  will 
retail  from  $12  to  $18,  light  greys  and  check  effects,  will 
he  very  good;  broken  checks  as  well  as  stripes,  but  in 
cloths,  such  as  Venetians  and  broadcloths,  the  other  col- 
ors will  be  prominent  features. 

"Our  samples  will  be  out  about  the  first  of  the  year. 
We  have  always  aimed  to  come  out  with  the  right  shapes, 
such  as  New  York  and  Cleveland  houses  show,  and  to  do 
that  we  think  it  is  entirely  too  early  to  show  samples 
sooner  than  the  first  of  the  year,  nor  is  it  necessary  to 
do  so,  because  trade  has  entirely  changed  from  what  it 
used  to  be  in  olden  days,  when  our  Fall  season  stopped 
on  October  the  15th.  We  will  work  now  all  through  the 
month  of  November  on  Fall  goods.  Retailers  used  to 
stop  selling  Fall  goods  in  November,  but  can  sell  them 
now  even  in  January.  Dry  goods  merchants  on  the  other 
side  of  the  border  carry  their  Fall  sales  into  February, 
and  do  a  good  business  on  them.  It  will  gradually  come 
to  that  here  as  well." 
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Raincoats 


Grey   Tweeds   are   the    Favorites — Plain    Materials 
Promise    Better. 

FALL  trade  has  been  very  active  during  this  month. 
The  demand  for  ladies'  coats  was  highly  satisfac- 
tory to  the  trade  in  general,  and  many  repeats  were 
rushed  through  on  short  notice.  Already  there  is  great 
activity  for  Spring  orders,  and  manufacturers  are  order- 
ing their  material  much  earlier  so  that  satisfactory  de- 
liveries will  be  assured.  Light  tweeds  will  again  be  in 
favor.  Greater  varieties  will  be  shown,  and  the  light 
goods  with  the  subdued  over-checks  will  undoubtedly 
predominate.  The  tendency  is,  at  present,  to  follow  as 
much  as  possible  the  loose-fitting  coats  worn  by  men. 
These  styles  have  velvet  collars  and  side  pockets,  with  a 
smaller  pocket  on  the  right  side.  An  improved  demand 
for  the  better  class  of  goods  is  assured.  The  semi-tight 
fitting  coat  is  meeting  with  a  brisk  demand.  This  gar- 
ment is  known  as  the  "Prince  Chap"  pattern,  and  the  in- 
dications arc  that  it  will  become  a  favorite.  It  has  a 
very  neat  appearance  and  calls  for  great  attention  to  fin- 
ish. There  is  also  a  tendency  to  the  loose  sleeves  and 
the  i  length. 

There  is  a  probability  that  plain  materials  will, again 
do  a  good  business  this  coming  Spring,  and  manufac- 
turers are  carrying  and  ordering  large  stocks  of  this  line. 
There  is  a  demand  for  the  better  class  of  goods.  The 
tendency  is  towards  the  dark  greys  and  fawns,  with  just 
a  slight  demand  for  browns,  which  have  a  possibility  of 
a  greater  demand  as  the  season  approaches. 

Prices  are  remaining  firm,  and  owing  to  the  great  de- 
mand and  the  shortage  of  wool  and  yarns,  there  is  a 
tendency  upwards.  Canadian  manufacturers  are  doing 
their  best  to  meet  the  demand  and  their  new  patterns 
show  that  they  are  taxing  their  resources  to  the  utmost, 
and  are  producing  a  very  creditable  class  of   1  weeds. 
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Dry  Goods  Review 


READY-TO-WEAR     GARMETS 


The  Celebrated 


Y .  I).  Corsets 

are  the  recognized  standard  of  all  high- 
class  corsets.  They  are  bought  the 
world  over  by  the  women  of  fashion, 
and  have  obtained  the  highest  awards 
in  all  leading  exhibitions. 


Konig  &  Stuffmann 

MONTREAL 


Offices  and  Manufactories : 

PLAUEN 

BRUSSELS 

NOTTINGHAn 

PARIS 

ST.  QALL 

CALAIS 

LONDON 

LYONS 

NEW  YORK 

Will  You  Take   a  Look  at  the   Peculiar 
Supremacy  of  Lauren tian  Brand  Under- 

JVlUSlinS  r  LAURENTIAN  BRAND  UNDER-MUSLINS  are 

supreme  in  fit  and  finish. 

LAURENTIAN  BRAND  UNDER-MUSLINS  are 
emphatically  meritorious  in  completeness  of 
range. 

¥      LAURENTIAN  BRAND  UNDER-MUSLINS  are 
characterized  by  deception-proof  value. 


STYLE   Certain,       FIT  Sure. 
VALUE   Solid. 


And  you* re  not  going  to  forego  the  opp- 

ort  unity    of   **  post -carding"   us  for 

additional  knowledge. 


LAURENTIAN   WHITE  WEAR   CO., 


LEVIS,  P.Q. 
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READY-TO-WEAR      GARMENTS 
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Your  Muslin  Blouse  Orders 
For  Spring  and  Summer,  1907 

Do  you  know  about  the  Victor  line  of  Muslin  Blouses  for  1907  ?  We're  so  proud  of 
them  we  take  this  means  of  advising  you  they're  now  on  view.  We  feel  confident  regarding 
their  Values  and  Style  Features.  The  styles  are  Profit-makers,  and  every  up-to-date  idea 
is  represented.     Prices  meet  every  possible  want  and  run  from  $4.50  to  $36.00  per  doz. 

If  you  could  only  see  our  factory  ;  sanitary  conditions  and  intelligent,  bright-faced,  clever 
French  expert  girls,  you  would  understand  how  we  avoid  trouble  in  the  help  problem  and 
incidentally  save  many  dollars  in  wages.     And  you  get  the  benefit. 

Some  good  cotton  purchases  have  also  helped  us  out  this  season.  Anyway,  it's  suffi- 
cient for  you,  as  a  live  merchant,  to  know  we  offer  exceptional  values. 

If  you  order  Victor  Waists  you  will  have 

The  Right  Goods  at  the  Right  Prices.     And  You'll  Get  the  Goods. 

Will  you  talk  this  over  with  one  of  our  travellers,  or,  better  still,  drop  us  a  line  to  ensure 
him  making  your  town  and  calling  on  you  ?  It's  unusual  to  run  after  goods,  but  if  you  investi- 
gate you'll  find  it  a  good  policy. 


THE  VICTOR  MANUFACTURING  CO., 


QUEBEC 


Samples  of  Ladies'  Whitewear,  such  as  Night  Gowns,  Corset  Covers,   Under-    S 
skirts  and  Drawers,  are   now  on   the    road.     Note   the   dainty   Muslin    Children's  \J" 
Dresses. 


If  the  Traveller  shows  you 
a  Raincoat  with  a  Special 
Shoulder,  say  to  him: 
"You're  from  National  Rub- 
ber Co." 

Because  the  National  Rubber  Co.  is  the  only  one 
turning  out  this  SPECIAL  SHOULDER 
RAINCOAT. 

WHEN  HANDLING  SAMPLES  OF 
LADIES'  LOOSE  TWEED  COATS  YOU 
RECOGNIZE  MORE  "SEEABLE"  DE- 
SIGNS, MORE  "FEELABLE"  MERIT, 
SAY:  "FROM  NATIONAL  RUBBER 
CO." 

Because  the  National  Rubber  Co.  do  manufacture 
really  attractive-looking,  wear-looking  LADIES' 
LOOSE  TWEED  COATS. 

■jf^sp     "National"    sales    in    Canadian    stores 
-*jy        is  the  kind   of    proof   you    can't   scare. 

NATIONAL  RUBBER  CO.  OF  CANADA 

MONTREAL 
Canada's  Largest  Exclusive  Raincoat  House 


MARK    | 


W' 


WHP 


WAISTS       DRESSES 

Holiday  Lines  on  the  Road. 

Place    Orders     Now 

to  insure  delivery. 

THE  AMERICAN  SILK  WAIST  GO. 

30  ST.  GEORGE  STREET,  MONTREAL 
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READY-TO-WEAR     GARMENTS 


Gather  in 
the  Trade  Sheaves 


Lines  That  Earn  For  You  Are 


GARMENTS 

Last  Call  On  Leaders 

Loose  Tweed  Separate 
Coats 

At  $6.00,  $7.50,  $8.00 

Tailor-Made  Skirts 

At  $2.25,  $2.75 

The  knowing  dealer  selects 
these  lines  and  repeats  his 
orders. 

And  the  public  are  just  as 
wise  as  the  dealer. 


-In  rilling  orders  we  make  a 
day    as    useful     as    a   week- 


Learn  More  Through  Correspondence 


The  Excelsior  Cloak  Co, 

285  Notre  Dame  St.  West  (near  McCill) 
MONTREAL 


A  Coat  is  a  Coat 

A  Skirt  is  a  Skirt 

When  there's  "right-ness"  in 
the  make. 

A  Coat  is  a  Coat 

A  Skirt  is  a  Skirt 

•  When  there's  swiftness  in  the 
sell. 

A  Coat  is  a  Coat 

A  Skirt  is  a  Skirt 

When  there's  size  to  the  profit. 

Note. — There's  "right-ness"    in    the 
make,  swiftness  in  the  sell,  and  size  to 
the  profit  of  our  Coats  and  Skirts. 

Note. — There's  an  empire    of    trade 
for  you  retailing  them. 

Note. — You  ask  the  questions.     We 
furnish  the  answers. 

We  still  offer  an  incom- 
parable value  in  a  Loose 
Tweed  Coat  at  $7.50 

THE 

Empire  Mfg.  Co. 

138  Craig  Street  West 

MONTREAL,  CANADA 

DRY    GOODS    REVIEW 


Mr.  Merchants 


Beat  your  competitor  in  the  Corset 
line.     Buy 


ET. 


>s 


They  are  the  Best. 
Try  a  Sample  Order. 

Did  you  receive  our  new 
catalogue,  if  not  write  for 
one. 


Eastern  Townships  Manufacturing  Go. 


ST.  HYACINTHE,   P.Q. 


Head   Office. 

337  St.  Paul  St., 
Montreal 


Toronto  Warehouse, 

10  Melinda  St., 

Toronto 


STANDS   FOR    STYLE,   QUALITY, 
AND  PERFECT  FIT. 

We  make  a  specialty  of  hand- 
ling small  orders,  shipped 
on  receipt  of  order. 
We  are  now  showing  new 
ideas  in  Loose  Tweed  Coats. 
Send  for  samples.  They 
will    speak    for    themselves. 


r 

3 


£  The  Belmont  Manufacturing  Co.,   3 

fc  Limited        ^ 

£  131-133  Youville  Sq.,  MONTREAL  3 
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GOODS  LIKE  THE  BRAND 


ARE    RELIABLE 


Our  waists  for  the  holidays  are  now 
ready. 

Although  we  are  busy  for  immediate 
deliveries,  we  can  still  squeeze  your  order 
through  in  time. 

We  are  busier  than  ever,  the  large  de- 
mand proving  the  all-round  goodness  of 
the    Reliable    Waist. 

Watch  out   for  our  next  Spring  Line 


for  Winding  and  Measuring  PIECE  GOODS, 
DRESS  GOODS,  TWEEDS,  etc.,  also  LACES, 
RIBBONS,  EMBROIDERIES,  BRAIDS,  etc. 
These  Machines  have  been  thoroughly  tested 
and  guaranteed  accurate.  Time  saved  in  one 
season  will  pay  for  them.  Every  Merchant 
should  have  a  set.  Order  now  and  have  them 
ready  for  stock-taking.  Testimonials,  prices, 
and  all  information  by  applying  to  the 

SELLING    AGENTS 

CLATWOKTHY  &  SON 

DISPLAY    FIXTURE   MFRS. 

38-40  Adelaide  St.  West,  Toronto,  Ont. 


I.  MISHftlN  &  CO. 

423  St.  James  St.,     -  -     Montreal    I 

Mail   Orders    Receive  Prompt  Attention 
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U/ye  Canadian 
Millinery  Review 


HigHer  Priced  Millinery- 


Retail  Season  in  Full  Swing — Shortage  in  Some  Lines  Makes 

Trouble — The  Demand  for  a  Higher  Quality  all  in 

the  Interest  of  the  Milliner. 

THE  retail  season  is  now  in  full  swing,  and  the  vol- 
ume of  trade  is  such  as  lo  efface  all  unpleasant 
memories  of  the  Fall  of  1005.  Not  only  is  the  vol- 
ume of  sales  larger,  but  milliners  are  finding  that  cus- 
tomers are  evincing  a  decided  partiality  for  more  artistic 
millinery,  and  for  that  which  calls  for  a  higher  grade  of 
goods.  This  exactly  suits  the  good  milliner,  for  when 
she  has  better  materials  to  work  with,  and  when  she  is 
not  held  down  too  tightly  by  the  fear  of  what  the  fin- 
ished hat  will  cost,  she  can  much  more  easily  give  those 
artistic  and  individual  touches  that  make  selling  easy, 
and  serve  to  build  up  the  reputation  of  the  department. 
The  fact  that  this  is  chiefly  a  milliner's  season  is  re- 
sulting in  an  added  prestige,  and  also  in  added  profit  to 
the  department,  as  when  materials  are  selling  each  yard 
of  velvet  or  ribbon,  each  feather  or  plume,  and  in  fact 
each  article  that  goes  towards  the  building  of  a  hat,  nets 
the  merchant  its  quota  of  profit.  Besides  this,  not  only 
is  the  stock  constantly  turning,  but  with  reasonably  care- 
ful management  the  department  can  face  the  end  of  the 
season  in  good  shape,  and  with  a  well  cleaned  up  stock. 

Decided  difficulty  is  being  experienced  in  many  lines  in 
keeping  up  stocks  of  desirable  goods.  This  applies  par- 
ticularly to  all  goods  into  which  silk  enters.  The  Euro- 
pean manufacturing  centres,  where  these  goods  are  pro- 
duced, have  experienced  a  series  of  labor  troubles,  and 
this  fact,  coupled  with  the  extensive  demand  from  other 
markets,  has  made  a  decided  scarcity  in  many  lines.  The 
run  upon  certain  lines  of  feathers  is  resulting  in  some 
substitution,  and  the  big  call  for  felt  shapes  is  only  met 
with  considerable  difficulty.  Notwithstanding  all  trou- 
bles the  millinery  end  of  the  trade  is  flourishing  and  a  big 
balance   upon    the    right    side   is   assured    this    Fall. 


Scotch   Element  in   Millinery 


Plaid  Ribbons  and  Plaid  Velvets  Much  Worn— Hat  Pins  and 

Ornaments  of  Plaid— Plaid  Silks  and  Ribbons 

Used  for  Children's   Millinery. 

NOT    only    are    plaid    ribbons   in   high   favor,    but    plaid 
velvets    are    being     extensivelv      worn.      Even    orna- 
ments are  showing  the  vogue  of  plaids.     Hat  pins, 
which  arc  extensively  used  this  Fall,  show  plaid  colors  in 
blurred   effect       Many   fancy     ornaments     are   made     from 
metal  which  is  tinted   in   mmature  reproduction    of    the 


fashionable  tartans  or  the  more  worn  fancy  Scotch  plaids, 
or,  as  the  French  call  them,  the  Ecossais.  Buckles  and 
clasps  arc  of  various  sizes  and  designs,  but  the  prefer- 
ence seems  to  be  for  the  square  and  oblong  rather  than 
for  the  more  ornamental  shapes. 

These  plaid  ornaments  are  excellent  in  effect  when 
they  are  used  in  the  small  jaunty  affairs  that  are  so 
Scotch  in  their  suggestion,  and  are  made  up  of  soft  reds, 
blues  and  greens  in  felts,  and  trimmed  with  plaid  vel- 
vets, braids,  ribbons,  etc.  Long  sweeping  feathers  or 
plaid  quills  are  characteristic  of  this  class  of  headwear, 
and  the  effect   is  picturesque  in  the  extreme. 

A  great  deal  of  the  effect,  depends  upon  the  way  these 
hats  or  eaps  are  worn,  and  the  method  of  pinning  the 
hair  up  into  the  hat  must  be  resorted  to  if  they  are  to 
be  becoming.  They  do  not  set  straight  upon  the  head, 
but  have  a  smart,  tilted  effect,  given  by  the  way  the 
bandeau  is  placed.  This  tilt  is  higher  on  the  left  than  on 
the  right  side.  The  tam-o'-shanter  is  being  introduced  in 
velvet.  A  pretty  misses'  hat  had  a  tarn  or  mob  crown  of 
ruby  velvet,  raised  quite  high,  particularly  in  front.  The 
brim>  was  of  very  finely  pleated  plaid  ribbon,  supported 
by  a  concealed  frame.  Ribbon  to  match  was  tied  around 
the  crown  with  a  generous  bow  in  front,  and  a  large  cjuill 
was  stuck  slantingly  through  the  knot  in  front.  Plaid 
ribbons  form  the  favorite  trimming  for  misses'  hats. 

$ 

Flowers    and    Feathers 


Flowers    and    Feathers     Used    Together— Flowers   Coming 
to  the  Front  —  Grapes  Much   Used. 

REALLY  the  most  important  of  the  season's  trim- 
mings are  flowers  and  feathers,  for  all  hats  carry 
one  or  the  other,  and  the  majority  show  both. 
Flowers '  have  been  gaining  in  popularity  ever  since  the 
season  opened,  and  are  now  enjoying  an  immense  vogue. 
Nor  is  this  astonishing,  for  they  are  wonderfully  beauti- 
ful, both  in  color  and  shape.  Velvet  and  silk  flowers  are 
most  seen.  Roses  lead  as  usual,  the  very  large  effects  be- 
ing most  used.  They  come  in  all  colors,  and  Russian  and 
empire  green,  leather,  brown,  plum,  hyacinth,  blue  and 
taupe  roses  are  just  as  much  seen  as  the  jacquimot  and 
other  rose  shades.  A  peculiarity  is  that  pink  roses  arc 
not  as  much  the  vogue  as  other  colors.  Next  to  roses 
come  dahlias.  These  art  shades  in  roses  are  combined 
with  velvet  leaves,  and  these  are  often  of  rich  deep 
greens.  Grapes  are  also  very  much  used  Particular 
favorites  are  dead  waxy  white  and  pale  green  ones.  Much 
seen  also  are  a  bright  gooseberry  red.  Feathers  are  used 
hi  abundance  and  long  rich  plumes  curl  over  onto  the 
hair.     Plumes  and  tips  are  put  on,  so  to  speak,  to  stand 
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out  from  the  hat,  and  the  fad  I  hat  some  hats  are  very 
tiny  affairs  is  completely  masked  by  the  way  plumes  are 
used.  Pheasant  plumes  dyed  in  shades  of  red,  blue,  green, 
etc.,  .ire  a  novelty  that  is  freely  used,  and  vulture  and 
marabout  or  blondine  feathers,  as  well  as  uncurled 
ostrich,  have,  now  thai  we  have  become  accustomed  to 
l hem,  sold  remarkably  well.  Quills  and  wings  are  more 
used  than  ever.  The  latest  in  wings  are  those  dyed  in 
tartan  colois. 


Fur    Millinery 


Sable,    Mink,    Chinchilla    and    Ermine    in   Expensive    Furs- 
Grey  Squirrel   in  Cheaper  Lines— Greebe  Used. 

J.  ST  as  soon  as  the  weather  offers  an  excuse  for  the 
putting  on  of  furs,  fur  millinery  will  be  wanted.  It 
will  be  not  so  much  the  fur  toque,  though  that  shape 
when  trimmed  with  feathers  or  flowers  will  sell  as  well 
as  the  hat  trimmed  with  fur.  Fur  and  lace  is  a  combi- 
nation that  is  well  liked,  and  a  crown  of  fur  will  have  a 
brim  of  Valenciennes  lace  ruflies.  Narrow  Dresden  ribbons 
will  be  milled  lot  the  crown  and  the  brim  will  be  of  the 
I'll.  Ermine  is  combined  with  tulle  and  ostrich.  .Mink, 
as  usual  in  Canada,  is  the  best  liked  fur,  with  sable, 
chinchilla  and  ermine  occupying,  of  course,  a  very  high 
place.  Grey  squirrel  also  promises  to  be  much  in  evi- 
dence on  both  felt  and  velvet  hats.  Bodies,  and  hean 
and  tail  effects  are  not  much  seen  in  hats  this  year.  The 
hat  with  fur  trimming  will  be  worn  with  set  or  coat  of 
the  same  fur. 

HOW  TO  TINT  LACE. 

LACK  medallions  that  have  been  tinted  and  enriched 
by  either  an  application  of  golu  thread  or  by  lining 
with  cloth  of  gold,  will  be  used  lor  the  crowns  of 
both  fur  and  velvet  hats.  These  tinted  laces  are  very  ex- 
pensive to  buy,  but  are  easily  done  by  any  one  who  has  a 
little  artistic  taste  and  some  idea  of  the  using  of  a  paint 
brush.  A  few  tubes- of  oil  paint,  a  bottle  of  naptha  and 
two  brushes  aie  all  the  materials  needed,  and  by  their 
use  the  most  ordinary  piece  of  guipure  or  applique  can  be 
transformed  into  a  lace  of  rare  beauty.  Tinted  lace  is 
handsomer  far  than  dyed,  as  graduations  of  shade  can  be 
used  and  as  many  colors  as  desired  can  be  applied. 
Chemisettes  and  cult's  may  be  tinted  to  harmonize  with 
waists,  yokes,  sleeve  pieces,  etc.,  and  even  flounces  for 
dresses  can  be   thus  painted   and   at    little  expense. 

The  lace  chosen  for  tinting  should  be  of  the  heavy 
variety,  as  the  soft  net  laces  do  not  answer  nearly  so 
well  as  those  having  a  decided  pattern.  Care  should  he 
taken  in  the  selection  of  the  lace  to  be  operated  upon,  anoi 
also  as  to  the  color,  ecru  generally  being  more  desirable 
than  either  but  lei  or  white  lace.  The  lace  should  be 
spread  upon  a  pad  of  blotting  paper  and  secured  by  pins. 
The  color  to  be  applied  should  be  mixed  with  the  naptha 
in  a  glass  or  cup,  and  sufficient  should  be  made  of  one 
color  to  do  the  whole  piece,  as  it  is  difficult  to  match 
Hie  colors  if  more  has  to  be  prepared.  Two  brushes  will 
be  needed,  a  \'o.  ,N  and  12,  cut  down  to  a  stub  about  one- 
half  an  inch  deep.  Do  not  mix  or  stir  with  the  brush  as 
the  oil  will  lodge  in  the  brush  and  spot  the  lace,  but  use 
a  palette  knife  or  piece  of  wood.  In  applying  the  color 
touch  the  lace  light  1\  and  not  too  near  the  edge,  as  the 
color  spreads  easily.  In  working  it  should  be  borne  in 
mind  that  a  color  can  be  easily  made  darker  but  never 
lighter.  The  lace  is  much  more  effective  if  at  least  one- 
third  is  not  touched,  and  usually  the  outer  edge  should 
match   the  color  it   is  applied  to. 


MUSHROOM  EFFECTS  IN  MILLINERY. 

01-'  all  the  new  shapes  introduced  this  Fall  the  mush- 
room seems  to  be  the  one  destined  to  distance  its 
rivals  in  the  race  for  popularity.  There  are  now 
almost  as  many  different  mushroom  shapes  as  there  are 
sailors.  There  are  mushroom  sailors  and  mushroom  tur- 
bans, and  capelines  wired  into  am  inverted  bowl  shape. 
The  first  mushrooms  seen  had  a  small  dome  crown,  but 
now  they  come  with  high  crowns,  large  mob  crowns, 
and,  in  fact,  with  any  crown  that  fancy  may  demand. 
There  is  a  good  deal  of  latitude  in  the  serge,  too,  for 
while  some  seen  are  immense,  others  are  moderate,  not 
to  say  small,  in  shape. 

Like  so  many  of  the  season's  shapes,  the  whole  effect  of 
I  lie  hat,  and  its  beconiingness,  depends  upon  the  bandeau 
in  front  to  lift  it  off  the  face,  otherwise  the  hat  droops 
over  the  hair.  The  majority  of  women  look  better  when 
the  hair  is  allowed  to  frame  the  face.  The  bandeau  is 
also  higher  on   the  left  side. 


RHYS.  D.  FAIRBAIRN'S  INSERT. 

THE  attention  of  the  trade  is  drawn  to  the  very 
handsome  piece  of  color  printing  The  Review  has 
achieved  this  month  for  Rhys  D.  Fairbairn  &  Co. 
Not  only  does  this  insert  present  an  artistic  handling  of 
a  most  difficult  piece  of  color  work — a  handling  that  does 
credit  to  the  mechanical  department — but  if.  is  specially 
valuable  as  an  excellent  and  exact  reproduction  of  some 
of  the  best  numbers  included  in  the  extensive  line  of 
hillings  manufactured  by  this  firm.  Frillings  are,  as  our 
readers  know,  one  of  the  best  selling  lines  included  in 
I  hat  most  profitable  of  all  departments,  ladies'  neckwear, 
which  >a(  this  season  of  the  year  are  specially  strong  sell- 
ers. Not  only  can  you  order  directly  from  this  insert, 
but  you' can  use  it  to  influence  your  own  sales.  With  an 
i ye  to  this  purpose  Mr.  Fairbairn  has  had  a  number  of 
copies  struck  off  ,  for  the  use  of  his  customers,  and  suit- 
ably mounted.'  They  should  form  valuable  adjuncts  to 
both    window  and  counter  display. 

This  firm  is  making  new  additions  constantly  to  their 
line  of  neckwear  novelties  for  the  holiday  trade,  and  as 
an  additional  incentive  to  buying  are  having  all  lines 
above  a  certain  figure  prettily  boxed.  For  the  further 
benefit  of  their  customers  Mr.  Fairbairn  has  arranged  for 
a  supply  of  extra  boxes,  and  merchants  who  wish  to  box 
Hie  lower  priced  lines  can  obtain  the  necessary  boxes  at 
a   reasonable  figure. 


BETTER    THAN   REVIEW    OF   REVIEWS. 

IT  has  long  been  the  custom  both  in  this  country  and 
England  to  disparage  the  attempts  of  Canadians  to 
produce  popular  magazines.  That  the  tide  has  turned 
is  evidenced  by  the  remarks  of  the  editor  of  one  of  Ire- 
land's leading  periodicals,  the  Irish  Monthly,  who  asserts 
that  there  is  in  Canada  a  magazine — The  Busy  Man's 
Magazine — which  outdistances  anything  in  the  same  field 
yet  attempted  in  England.  In  the  course  of  a  long  eulogy 
of  this  magazine  he  said  :  "It  seems  to  realize  the  ideal 
that  Mr.  W.  T.  Stead  proposed  to  himself  better  than  Mr. 
Stead  himself  has  done  in  his  Review  of  Reviews.  He, 
loo,  proposed  to  reproduce  for  busy  people  the  cream  of 
the  world's  magazines;  but  he  is  too  original  a  man,  he 
has  too  much  of  his  own,  to  be  merely  a  reproducer. 
Every  page  is  sure  to  be  studded  with  Steadism.  Mis 
magazine  is  not  the  less  interesting  for  that,  but  it,  is 
the  less  able  to  give  with  adequate  fullness  the  best  ar- 
ticles of  the  pciiodicals  of  the  previous  month.  The 
Busy   Man's     Magazine    keeps   more   steadily— that   is     Hie 
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There  is  Value  in  Our  Ribbons 
That  Stands  Unsurpassed  To-day 

Our  stock  is  the  largest   in   the    trade the    assortment 

extensive,  embracing  all  lines  in  demand. 

We  are  prompt  and  careful  in  the  filling  of  all  orders. 

TI1C  D.  McCALL  CO.,  LIMITED 


WINNIPEG 


TORONTO 


OTTAWA 


QUEBEC 


Buyers  of 


Millinery  Goods 


WE  ARE 

SOLE 
MANUFACTURERS 


OF  THE 


"ORB"    BRAND 
HATS 


The  "ORB"  straw  factory  at  Luton  is 
THE  LARGEST  IN  THE  WORLD 


In  Staple  and  Fancy  Lines  we  show 
the    best    of    everything    at 
prices     that     are     sure 
to     interest     Cana- 
dian   buyers. 

SAMPLES     SHIPPED    to    the    retail 
trade    on    supplying    usual 
trade     references,     de- 
scription and  qual- 
ity   of    goods 
open    fo  r. 

Special  Discount  of  15  per  cent. 

allowed  off  samples. 


Will  find  it  to  their  advantage  to  make  our  acquaintance 
and  see  what  we  are  offering  in 

Millinery,  Flowers,  Feathers 

Ribbons,  Velvets,  Ornaments 

We  specialize  in 

MEN'S  and   BOYS'  STRAW  HATS 

BOYS'  JACK  TARS 
and   LADIES'   PARIS   FASHIONS 

in  Straws,  etc. 

VYSE,  SONS  &  CO. 


LIMITED 


76  Wood   St ,   LONDON,  ENG. 

LUTON,  PARIS  AND  BRUSSELS 
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DEBENHAMS  (Canada)  Limited 

MILLINERY 

MONTREAL 

OUR  TRAVELLERS  WILL  BE  ON  THEIR  RESPECTIVE  GROUNDS  FOR 

SPRING  1907 

DURING  NOVEMBER,  WITH  A  VERY  COMPREHENSIVE  RANGE  OF  SAMPLES,  CONSISTING  OF 

Straw  Hats  Flowers 

Straw  Braids      Tulles      Chiffons 

AND  ALL  MILLINERY  ACCESSORIES. 
FOR  PRESENT  NEEDS  A  FULL  ASSORTMENT  OF 

Silks,  Ribbons,  Velvets, 

Velveteens,  Furs,     Etc. 

The  House  for  Standard  Makes  of  Ribbons  and  Silks 

Quebec :  43  2  St.  Joseph  St.  Halifax :  70  Granville  St.  Ottawa :  111  Sparks  St. 

18  St.   Helen  Street,        MONTREAL 


best  adverb,  and  the  possible  suspicion  of  a  pun  must  no1 
make  us  fling  it  aside — keeps  more  steadily  to  its  purpose 
of  reproducing  for  busy  men  and  women  the  best  articles 
from  the  current  magazines  of  the  work!.  The  form,  too, 
of  the  magazine  is  much  more  pleasant,  of  a  convenient 
size  and  shape,  and  the  type  large  and  readable." 


SPOOL  SILK  COMBINE  DENIED. 

It  was  reported  from  St.  Louis  that  definite  negotia- 
tions were  ."under  way  toward  the  formation  of  a  combine 
to  control  85  per  cent  of  the  spool  silk  output  in  the 
United  States.  A  positive  denial  has  been  made  by  M. 
M.  Belding,  of  the  Belding  Silk  Co.,  New  York,  which 
was  stated  to  be  primarily  interested  in  the  movement. 
The  Canadian  branch  of  this  company  is  Belding,  Pnsil  & 
Co.,  Montreal. 


KID   GLOVE  PRICES. 

A  PROMINENT  Montreal  importer  has  received  im- 
portant letters  from  the  great  glove  centre,  Gre- 
noble, concerning  the  recent  trouble  there.  One  of 
the  largest  factories  there  has  closed  because  the  ad- 
vanced prices  asked  could  not  be  obtained.  Prices  still 
continue  to  soar  and  the  low  lines  have  felt  the  advance 
more  than  others.  Gloves  that  last  year  were  made  to 
retail  at  $1  have  so  far  advanced  that  if  the  same  mar- 
gin of  profit  is  to  be  secured  the  selling  price  will  now  he 
$1.35.  The  importer  expressed  his  opinion  that  a  speci- 
fic duty  instead  of  the  present  ad  valorem  duty  now  in 
force  would  help  the  situation  considerably. 


REPEAL  OF  TRAVELERS'   TAX. 

DURING  the  recent  conference  of  provincial  premiers 
at  Ottawa  there  was  a  satisfactory  consideration 
of  the  tax  levied  on  non-resident  commercial  trav- 
elers by  British  Columbia  and  Prince  Edward  Island,, and 
that  on  foreign  travelers  by  Quebec.  As  the  tax  stands 
to-day  in  the  Province  of  Quebec,  $300  per  year  is  exact- 
ed from  travelers  calling  oh  liquor  firms;  $100  from  those 
calling  on  wholesale  houses  only;  and  $200  per  year  from 
ihose  calling  on  both  wholesale  and  retail  houses.  A  six 
months'  license  is  sold,  cutting  the  above  figures  in  half. 
British  Columbia  has  a  nominal  tax  of  $100,  and  Prince 
Edward  Island  $20,  on  travelers  who  represent  firms  out- 
side of  these  provinces.  All  three  are  considering  the 
withdrawal  of  the  tax.  It  is  sincerely  hoped  that  our 
next   reference  to  it  will  be  its  obituary  notice. 

The  repealing  of  the  tax  will  once  again  throw  open 
the  doors  of  these  provinces  to  all  comers,  and  eliminate 
a  piece  of  petty  provincialism  that  is  not  in  keeping 
with  the  spirit  of  the  age. 


"W'ho  is  that  benevolent  gentleman  giving  marbles 
to  boys  f" 

"He  is  a  tailor." 

"I  suppose  he  g-ives  them  to  lads  because  he  is  fond 
of  young  folks  '" 

"Oh,  no  ;  he  does  it  because  he  knows  they  will  wear 
the  knees  of  their  knickerbockers  out  playing  with 
them." 
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By  A.  E.  DACAM,   for  "Dry  Goods  Review." 
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IN  the  Fall,  before  the  severe  cold  weather  makes  a 
heavy  fur  garment  more  or  less  of  a  necessity,  it  may 
always  be  remarked  that  furriers  are  busy  trying  to 
launch  a  certain  amount  of  fantaisie,  both  as  regards  furs 
and  styles.  For  instance,  just  now  they  are  showing 
many  little  capes  and  boleros  of  poney,  more  particularly 
of  the  Russian  breed.  The  dressing  of  these  skins  is  so 
perfect  that  they  are  rendered  almost  -supple  and  can  be 
easily  manipulated.  When  trimmed  with  such  another  fur 
as  chinchilla  or  skunk  tails,  these  little  models  have  a 
very  smart  appearance,  and  will  undoubtedly  be  worn  by 
women  who  can  afford  to  have  a  variety  of  garments  am! 
who  would  wear  such  a  thing  as  the  novelty  of  the  mo- 
ment, to  be  cast  aside  at  the  first  suggestion  of  its  being 
'demode." 

*  *  * 

Interesting  items  also  are  the  very   comfortable  look- 
ing stoles  and  muffs  made  in  zibeline,  ermine,  chinchilla  or 
renard.     These  are  enormous;    in  fact,    about  as  large  as 
it  is  possible  for  anything  of   the  sort  to  be.     Some  of 
the    stoles,    about  a    yard     wide,   are  arranged  in  pleats, 
falling  free  back  and  front,  and  being  trimmed  with  tails 
or  ball  tassels,   quite   take    the   place     of  a  bolero.     One 
striking  model  in  fox  is  made  of  two  large  skins  laid  flat 
over   the   shoulders,    two  heads   facing   each    other  at   the 
fastening  in  front  and  the  tails  and  pattes  falling  in    the 
centre  of  the  back   and  reaching   to   the  waist  line.      An- 
other in  chinchilla,  cut  as  a  cape  ending  in  a  point  at  the 
back,   falls  in   very   full    pleats   from   the    shoulders.     The 
front  is     formed    of  two  large    directoire    revers,    which 
gradually  taper  off,   falling  to  the  hem   in  stole .  ends.     A 
large  black  satin  choux  with  a  strass  buckle  in   the  cen- 
tre, ornament's  the  front  and  two  more  are  found  at ,  the 
tip  of  each  rever.     The  muff  worn  with  this  is  very  large 
and  flat,  the  fond  being  of  white  satin  covered  with  lace 
frills,    while  the  fur  is  fastened  at   the   top,   only  leaving 
the  bottom  free,  and  under  this  one  sees  all  the,' elegance 
of   the    under  part.     It  is  quite     usual     with  these  large 
muffs  for  the  markings  of  the  fur  to  be  so  arranged  as  to 
tender  any  other  decoration  superfluous,   more  particular- 
ly  in  the  case  of  zibelines  and  chinchilla.     One  model    is 
arranged  in   two  squares,     the     length     of  the  muff  being 
twice  the  width;  the  fur  is  carried  from  the  centre  of  the 
top,   "en  biais"  to  the  bottom  outside  corners, 'the  other 
skins  following  the  same  lines  and  leaving  a  straight  line 
down  the  centre  of  the  muff.     Another  style  is  to  have  thd 
lop   line  horizontal,    the     other   lines   being   vertical     ami 
slightly     fulled     like     a     "cloche"    skirt.      Chinchilla   and 
ermine  marry  well,  as  in  the  case  of  a  stole  and  muff,  the 
former  of  chinchilla  with  ermine  heads  and  tails  in  front 
over  the  clasp,  and  the  muff  of  ermine  with  two  narrow 
bands  of  chinchilla  at  each  end.     A  beautiful  ermine  stole 
tor  evening  wear  is  one-half    yard  wide,  and  each  end   is 
finished  by  six  large  silk  and   velvet   tassels  reaching    al- 
most to  the  hem  of  the  gown.     Having  regard  to  the  way 
in  which  short  sleeves  predominate,  these  large  muffs  have 
a     distinct    "raison  d'etre,"  which  is  more  than  can    be 
said  of  many  modes.     The  marriages  of  fur,   to  which   I 
have  already  alluded,  and  also  a  liberal  sprinkling  of  lace, 
especially    heavy      Irish     designs,     will    be    noticed    on     fur 


jackets  and  coats,  as  well  as  velvet  and  silk  braidings 
and  medallions.  Many  of  the  long  capes,  too,  are  worthy 
of  note.  The  fur,  which  is  almost  as  soft  as  velvet 
•hiffon,  permits  of  graceful  draping  and  panels  are  often 
introduced.  White  velvet  and  guipure,  trimmed  with 
tailless  ermine,  is  another  attractive  novelty  for  evening 
wear. 


For  gowns  ami   tailoi    makes,  grey  is  much  worn  in  all 
hades     from     a    dark    smoked      tint    to    the   palest    shade. 


Black    Velvet    High-Crowned     Hat,    Velvet    Chou    and    Feather 
Tips.     Bolero  Trimmed  with  White  Cloth  and  Black  Velvet. 

which  can  only  be  distinguished  from  white  by  putting 
the  two  together.  One  goes  through  all  the  scale  of  reds 
and  violet.  A  violet  blue  and  pervenche  are  also  in  favor, 
as  well  as  the  various  shades  of  suede,  which  latter  is 
much  seen  in  soft  cloths  and  velvets.  Dresses,  except  in 
the  case  of  walking  costumes,  are  very  long,  touching  the 
ground  all  round  and  often  being  considerably  longer  at 
the  back  than  in  front,  and  the  tunic  skirt  is  still  with 
us,  latest  models  being  cut  up  into  panels  and  the  edges 
mushed  off     with     handsome  braidings   and  fringes.     The 
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"tcloche"  skirl  for  walking,  with  an  apion  front,  is  likely 
lo  remain  with  us  for  a  long  while,  but  it  has  a  rival  in 
the  panel  skirt,  which,  although  cut  on  the  same  lines,  is 
made  without  mv  hrjch  fullness  round  the  hem.  A  good 
model  is  in  about  fifteen  panels,  all  machined  down. 
These  are  stitched  to  within  a  dozen  inches  of  the  hem 
from  where  they  fall  free,  showing  a  back  of  box  pleat- 
ings.  In  the  case  of  a  striped  material  (and  very  many 
are  being  worn)  a  smart  effect  is  given  by  the  stripes  be- 
ing arranged  in  different  manners;  for  instance,  the  two 
front  panels  will  be  "en  biais,"  the  points  meeting  in 
front  ;  then  two  narrower  panncls  with  horizontal  mark- 
ings ;  again,  two  wide  pieces  "en  biais,"  this  time  in  an 
opposite  direction;  then  the  horizontally  striped  panel 
which  reaches  the  back  where  the  front  panels  are  re- 
peated. In  this  case  the  bottom  of  the  skirt  is  finished 
with  a  neat,  tucked  flounce  divided  from  the  skirt  by  a 
narrow  band,  the  stripes  on  the  flounce  being  vertical  and 
those  on  the  band  horizontal.  The  bolero  is  cut  with  the 
stripes  "en  biais"  with  a  vertically  marked  band  down 
the  front  and  round  the  edge,  the  horizontal  effect  being 
given  by  means  of  an  "empiecement "  put  round  the  back, 
brought  over  the  shoulder  and  down  the  front.  The 
sleeves,  which  are  slightly  gigot,  and  three-quarter  length, 
have  the  vertical  effect.  Another  good  "cloche"  skirt  has 
the  seam  down  the  front  centre  and  is  made  with  very 
narrow  tucks,  about  two  inches  apart,  reaching  to  just 
below  the  hips,  where  it  fits  closely,  and  from  there 
gradually  widening  to  fall  in  heavy  folds  at  the  back  and 
sides.  A  skirt  of  this  description  is  ornamented  by  means 
of  a  scroll  made  of  narrow  bands  of  the  cloth,  ornament- 
ed by  a  raised  design  in  velvet,  representing  a  chain  with 
uneven  links.  For  evening  and  dinner  gowns  panels  are 
playing 'an  important  part  and  are  a  particularly  suitable 
form  of  garniture  for  a  Princesse  or   Directoire  robe. 


A  light  bordeau  colored  cloth,  Princesse  form,  is  open 
from  the  top  to  the  hem  both  back  and  front,  showing  an 
empiecement  of  the  same  material  arranged  in  gathers 
with  a  heavy  band  of  embroidery  top  and  bottom,  and  at 
the  back  in  the  centre  as  well.  The  empiecement  is  car- 
ried from  the  centre  of  each  shoulder  piece,  gradually 
narrowing  till  it  almost  disappears  at  the  waist,  then 
again  increasing  in  width  to  the  border.  The  embroidery 
is  composed  of  a  black  velvet  band,  with  white  panne 
edges  and  a  raised  design  of  arum  lilies,  also  in  white 
panne,  embroidered  in  delicate  pinks  and  greens,  and  vein- 
ed with  gold  thread.  A  band  of  this  same  trimming 
heads  each  sleeve.  The  hat  worn  with  this  is  a  large 
black  velvet  with  wavy  brim,  almost  smothered  with  a 
grey  feather,  which  curls  round  the  crown  and  falls  onto 
the   hair    at   the   back. 

*   *   * 

Another  form  of  trimming  much  in  vogue  at  the  mo- 
ment are  narrow  bands  of  the  same  material  as  the  gown 
arranged  in  trellis  work  or  scrolls  round  the  hem  of  the 
skirt,  carried  up  at  intervals  as  high  as  the  knee  or  even 
higher,  or  another  style  is  to  arrange  them  in  groups  of 
four  and   six   threaded   over   and   under  each  other. 


Among  the  favorite  hats  of  the  moment  are  Hie  large 
Lours  XVI  shapes  with  soft,  loose  crowns,  "beret"  style, 
trimmed  with  birds  having  large  marabout  tails  and 
plumes  de  fantaisie  or  aigrettes.  Many  ostrich  feathers, 
too,  are  employed^long  feathers  curling  round  the  brim 
and  falling  over  the  edge  as  well  as  large  tips  arranged  in 


bunches  of  three,  four  or  five,  raised  high  in  the  air  at 
the  side  or  back.  Many  of  them  are  white  or  quite  pale 
shades  on  black  hats.  The  only  rivals  these  feathers  and 
plumes  have  at  the  present  moment  are  wreaths  of  roses. 
These,  also,  aie  to  a  great  extent  arranged  in  wreaths 
and  gai  lands,  twining  over  and  under  the  brims.  The 
cache  pe.ign,  by  means  of  which  the  hat  icsts  on  the 
head,  is  still  quite  a  necessity  tor  all  large  hats.  A  great 
quantity  of  wide  ribbon  with  a  raised  design  in  bold  re- 
lief is  much  employed.  This  has  the  appearance  of  being 
in  velvet,   but   in  some  instances  it    is  arranged  in  chenilk'. 


A   Plaid  Cloth  Skirt,   with   Empiecement  and   Tucks. 

These  ..same  velvety  looking  designs  are  found  on  the 
softest  crepe  de  chenes  and  other  such  fairy-like  textures. 
Many  of  the  designs  are  so  bold  that  they  have  a  look  of 
furniture  covers  and  curtains  about  them  and  are  usually 
disposed  round  the  hem  of  the  skirt  and  up  the  centre  of 
panels.  The  bold  designs  often  have  the  effect  enhanced 
by  means  of  ostrich  feathers,  which  seem  to  be  actually 
woven  with  the  tissue,  having  at  a  distance  a  moss-like 
effect.  Vet  another  evening  decoration  are  flowers  em- 
broidered in  velvets,  silks  and  ribbons,  looking,  like  arti- 
ficial flowers  sewn  on. 

A.    E.   DACAM. 
11    rue    Relidor,    Paris,    Oct.,    lilOii. 
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A      SECTION    Or    OUR    RIBBON    DEPARTMENT.    TORONTO 


Anticipating  a  big  trade  in  Ribbons  our  importations  arc  even  larger  than  usual,  and  we 
are  to-day  in  a  position  to  olfer  Qualities  and  Styles  that  are  right.  Our  stock  is  complete  in 
every  detail  and  prices  range  from  lowest  to  highest  grades.  Take  advantage  of  our  enormous 
Stock  and  increase  your  Ribbon  sales.     Samples  sent  on  request. 


The 


John  D.  Ivey  Co. 


TORONTO 


MONTREAL 


WINNIPEG 


Limited 


QUEBEC 
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FROM    THE    NEW    YORK 
POINT    OF   VIEW 


The  New  Retail  Section  — 
Preparing  for  the  Horse 
Show  —  Novelties  of  the 
Month  —  Separate  Blouses 
Reinstated. 


THE  new  stores  of  James  McCreery  &  Company,  and 
the  B.  Airman  Company,  are  as  fine  as  any  in  the 
world.  Every  comfort,  every  luxury  with  which 
it  is  possible  to  surround  the  buying  and 
selling'  of  merchandise.  are  embodied  ■  in  these 
establishments,  which  are  now  open  to  the 
public  and  running  as  smoothly  as  though  nothing  un- 
usual had  occurred.  I  am  sure  you  would  enjoy  a  de- 
tailed description  of  them,  am  sure  that  it  would  be 
helpful  to  you,  but  lack  of  space  will. not  permit,  and  all 
I  can  say  is  that  no  word  pictures  could  ever  bring  to 
your  mind  any  way,  the  magnificence  of  the  stock  and 
equipment  of  these  establishments,  filled  with  the  finest 
merchandise  procurable. 

*  *  * 

Here  one  gets  alluring  glimpses  of  the  costumes  de- 
signed for  Horse*  Show  wear.  The  Horse  Show  does 
more  toward  establishing  the  mode  than  any  other  event, 
unless  possibly  if  is  the  Grand  Prix.  The  millinery  and 
costumes  shown  for  this  occasion  are  extremely  pictur- 
esque. Most  decidedly  the  influence  of  the  Empire  period 
grows    in   favor,    with    the    result    thai    gowns    are    almost 


Accepted  Way  to  Mount  Wings,  and  Tendency  Toward 
Side  Flare. 


classic  in  their  flowing  lines,  which,  be  it  understood,  do 
not  hang  entirely  loose  from  the  figure,  but  rather  drape 
it  in  folds  which  half  conceal  and  half  reveal  its  lines.  It 
is  the  wonderful  Empire,  which  is  partially  a  clinging  to 


the  Princess  lines.  It  is  only  in  the  evening  coats  that 
the  loose  flowing  lines  are  allowed  full  sway.  These  are 
made  mostly  of  velvet,  or  of  soft  velour,  and  are  lined 
with  plaited  chiffon  and  lace.  In  spite  of  all  talk:  to  the 
contrary,  hats  are  picturesquely  proportioned. 


2.     Smart  Mushroom  Sailor. 

Quite  a  furor  lesulted  from  the  information  that 
theatre  hats  were  now  being  designed  which  would  not 
necessitate  the  removal  of  the  hat  at  the  play.  The  suc- 
cess of  this  i fad  is  by  no  means  assured  at  this  writing, 
although  Parisian  women  have  taken  enthusiastically  to 
the  tiny  wreaths  of  bows  with  their  out-shooting  aigrette 
which  is  really  all  there  is  to  them.  However,  for  the 
Morse  Show  and  for  reception  and  carriage  wear,  the 
large  hat  is  still  the  order  of  the  day.  But  when  all  is 
seen  and  said  and  done,  one  can  only  wait  and  wonder 
while  we  marvel  at  the  creations  which  are  being  design- 
ed for  that  most  auspicious  occasion  about  which  I  shall 
write  fully  in  my  next  letter,  when  the  event  will  then 
be  a  thing  of  the  past  and  the  fashion  an  established 
fact,    rather  than  a  rumor. 


New  York  women  seem  to  strive  mightily  to  main- 
tain their  reputation  for  being  extreme  in  their  attire,  in 
spite  of  which  they  are  voted,  as  the  best  dressed  women 
in  the  world,  not  even  excepting  Paris.  Early  in  Oc- 
tober, at  the  first  suggestion  of  a  nip  in  the  atmosphere, 
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i  saw  furs  in  abundance,  which  seems  a  trifle  like  rush- 
ing the  season,  since,  of  course,  they  were  not  necessary 
to  one's  comfort.  Even  muffs  made  their  appearance, 
altho  I  have  not  as  yet  seen  any  fur  hats  other  than  thoso 
in  the  shop  windows.  Of  course  there  are  plenty  of  felt 
and  even  velvet  hats,  and  even  now  one  can  see  that '  the 
American  woman  has  not  taken  as  kindly  to  the  diminu- 
tive hat  as  ;did  her  Parisian  sister.  There  are  any  num- 
ber of  medium-sized  mushroom  shapes  and  elongated  tur- 
bans, which,  perhaps,  if  shorn  of  their  trimming,  would 
belong  in  the  diminutive  class;  but  which  when  trimmed 
with  floating  feathers,  upright  bows  and  further  orna- 
mented with  flowing  veils,  certainly  have  not  the  effect 
of  being  really  small.  Then,  too,  so  much  of  the  trim- 
ming is  placed  directly  in  the  front  and  in  a  manner 
which  is  suggestive  of  height,  an  effect  further  accentu- 
ated by  the  sweeping  side  flare,  and  the  full  tam-o'- 
shanter  crowns,  which  are  a  feature  of  the  season.  Many 
of  these  crowns  are  of  lace  draped  either  over  silk  or 
chiffon,  and  set  on  a  brim  either  of  velvet  or  moire  silk. 
A  linely  figured  or  dotted  chantilly  makes  the  handsomest, 
crowns.  Some  pretty  effects,  however,  can  be  obtained 
by  using  figured  or  dotted  net.  A  handsome  black  velvet 
mushroom  had  a  full  tarn  crown  of  strawberry  taffeta 
toned  down  by  a  veiling  of  black  dotted  Chantilly.  j  The 
only  trimming  other  than  a  handsome  buckle,  which  was 
introduced  directly  in  the  front,  were  two  cabbage  roses 
and  velvet  foliage  nested  together  tightly  on  the  bandeau. 
1  have  already  written  of  the  vogue  of  the  mushroom  in 
its   endless  varieties. 

*  *  * 

Mention  must  be  made  of  the  newest  dress  accessory, 
which  is  known  as  a  '•jumper,"  and  is  being  worn  over 
the  lingerie  waist.  A  jumper  is  much  like  a  French  bebe 
waist,  only  it  has  no  opening  either  at  front  or  back, 
and  is  put  on  over  one's  head,  there  being  no  sleeves 
other  than  a  small  cap,  which  emanates  from  the  shoulder 
strap.  The  absence  of  the  yoke  and  sleeves  is,  of  course, 
made  up  for  by  the  waist,  over  which  the  jumper  is  de- 
signed to  be  worn,  and  as  lingerie  waists  usually  are 
chosen  the  white  yoke  and  sleeve,  like  a  child's  guimp, 
has  a  very  charming  effect  with  the  silk  or  whatever  ma- 
terial is  used  for  the  jumper.  Of  course  there  are  many 
designs  which  differ  in  the  shape  of  the  yoke,  in  the 
sleeves  and  in  the  method  of  trimming.  Some  are  fin- 
ished about  the  neck  and  sleeves  by  an  embroidered  edge, 
scalloped.  Others  having  stitched  folds  or  rather  scantily 
gathered  ruches  of  narrow  ribbon,  and  the  fronts  are 
either  tucked  or  embroidered.  One  model,  for  instance, 
of  black  taffeta,  has  a  conventional  scroll  design  of  gath- 
ered ribbon,  centred  by  cleverly  arranged  French  'mots. 
Dresden  silk,  or  even  wide  pompadour  or  plain  ribbon, 
can  be  converted  into  very  smart  jumpers.  Check  silk  is 
also  effective,  but  the  skirt  must  carry  out  the  color 
scheme  to  obtain  the  best  effect. 

*  *  * 

As  a  rival  to  the  lingerie  blouse  which  has  held  un- 
disputed sway  for  seasons  past,  there  are  this  season 
charming  net  and  chiffon  blouses  which  are  attractive 
enough  to  prove  very  pop-alar.  In  chiffon  the  newest 
effects  are  of  striped  material.  The  stripes,  either  of 
satin  or  a  darker  shade  of  chiffon,  are  from  a  quarter  to 
half  an  inch  in  width.  Unless  the  stripes  alternate  with 
white,  they  seldom  are  of  a  contrasting  color,  usually 
only  a  dark  and  light  shade  of  the  same  color  being  com- 
bined. 

*  *  * 

A  foundation  of  silk  and  a  pretty  trimming  of  lace 
which  may  or  may  not  be  piped  with  velvet  is  all  that  is 
necessary   to   result  in   a  charming  waist   for   wear  with 


the  tailormade.  Persian  chiffon  is  also  used,  or  a  Per- 
sian effect  can  be  suggested  by  veiling  a  figured  silk  with 
chiffon,  or,  for  that  matter,  net.  As  for  the  net  waists, 
they  are  charmingly  dainty  and  are  worn  in  colors  to 
match  the  skirt  as  well  as  in  champagne  and  white.  Lace 
and  bands  of  ribbon  seem  to  be  the  accepted  materials 
used  for  trimming. 

*  *  * 

Among  the  many  charming  fabrics  shown  for  evening 
wear,  striped  gauze  and  chiffon  are  conspicuous.  These 
are  especially  lovely  for  the  debutante,  as  they  are  at 
their  best  in  delicate  shades.  Here,  of  course,  a  one-time 
effect  is  preserved,  although  if  the  stripe  is  of  satin  the 
color  would    naturally    appear   a    little   darker. 


In   selecting  the  hats   for   illustration   I  have   tried   to 
show  practical   models. 

The   first    shows   the     accepted     way   to  mount  wings, 


3      The  Up-to-Date  Picture  Hat. 

and  the  tendency  toward  the  side  flare.  This  hat  would 
be  in  equally  good  taste  with  the  wings  mounted  from 
front  to  back,  since  many  models,  especially  the  elon- 
gated turbans,  are  remarkable  for  the  arrangement  of  the 
trimming,  which  is  placed  directly  in  the  front  of  the 
hat  in  many  instances. 

The  second  hat  shows  a  smart  mushroom  sailor, 
mushrooms  in  their  endless  variations  being  very  much 
the  vogue.  Here,  too,  the  side  flare  is  shown,  this  being 
one  of  the  most  pronounced  tendencies  of  the  Winter1  hats. 
Last  season's  mushroom  differed  materially  in  the  placing 
of  the  bandeau. 

The  third  hat  shows  the  extreme  simplicity  of  line 
which  characterizes  the  up-to-date  picture  hat.  In  ma- 
terials and  ornamentation,  elaboration  runs  riot,  but 
graceful  simplicity  is  the  order  of  the  day  for  brims. 

NELLIE  GUNN  McCLELLAND. 
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Christmas  Money 
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rpHE  very  enthusiasm  of  the  business  we're  doing  makes  us  emphasize  the 
-*-       importance  of  Christmas  trade.     The  novelties  we  have  ready  are  right  in 
line  with  quick  sales,  with  ample  margin  of  profit  to  those  who  make  the 
right  sort  of  a  showing.     Send  at  once  for  samples  of 

Chiffon  and  Crepe  de  Chene  Scarves 
Xmas  Gift  Neckwear— separate  boxes 
Boleros   and   Novelty   Lace    Yokes 
Steel  Studded  and  other  Elastic  Belts 

and  see  for  yourself  what  we  call  value.     The  avalanche  of  repeat  orders  tells 
better  than  anything  else  that  we're  on  the  right  side  of  every  comparison. 

If  your  Lace  Novelty  trade  is  in  any  sense  backward,  ask  us  to  call. 
We  make  it  our  business  to  help  your  business,  and  shall  be  pleased  to  hear  from 
you. 


LADIES'  WEAR,  LIMITED 


EMPIRE    BUILDING 

TORONTO 
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MANY    COTTON    PRICES 
WITHDRAWN 


Print  List  Orders,  as  Well 
as  Whites  and  Greys,  sub- 
ject to  Confirmation — 
Tickings,  Saxonys,  etc., 
Show  Advances  —  Ging- 
hams are  Unchanged. 


DURING  the  month  many  changes  have  taken  place  in 
cotton    centres    which    will    materially    affect    future 

orders.  The  Dominion  Textile  Co  have  withdrawn 
their  price  lists  from  the  johhers  and  manufacturers,  and 
the  Canadian  Colored  Cotton  Co.  have  slightly  increased 
prices  on  denims,  shirtings,  Oxfords,  Saxonys,  tickings, 
awnings,  apron  ginghams,  dome  Is,  flannelettes  and  cot- 
tonades.  The  average  increase,  it  is  stated,  is  2A  per 
cent.,  although  on  main  there  is  only  a  fraction  of  this. 
Of  course  jobbers  and  manufacturers  had  placed  their  or- 
ders before  the  lists  were  withdrawn,  but  further  orders 
—and  judging  from  present  indie. 1 1  ions  there  will  be  man) 
—will  be  subject  to  confirmation.  On  the  greys  and 
whites  there  is  a  heavy  run  at  present,  and  in  all  likeli- 
hood then'  will  be  advances  shortly.  Orders  are  now 
taken  subject    to  confirmation. 

Ginghams  Remain  the  S'rre  With  Big  Sal  s. 

The  market  for  ginghams  this  year  has  been  remark- 
ably good,  and  although  the  cost  of  production  has  ad- 
vanced comimehsurately  with  the  price  of  raw  material,  it. 
has  been  deemed  advisable  to  keep  the  prices  unchanged 
and  withdraw  only  a  few  lines  from  the  large  assortment. 
This  will  not  he  noticeable,  and  in  a  degree  will  assure  a 
most  careful  selection  of  patterns,  when  the  weak  ones 
.Hid  doubtful  sellers  can  he  eliminated  and  thus  much  ex- 
pense will  he  saved  in  sampling  season.  The  phenomenal 
sales  of  the.  better  class  of  ginghams  is  expected  to  com- 
pensate  the   manufacturers   for   retaining   the   listed   prices. 

Among  the  best  sellers  for  the  Spring  trade  are  no- 
ticed the  black  and  white  checked  goods  with  the  pat- 
terns a  little  larger  than  those  carried  last  year  and  in 
a  more  choice  variety.  Tartans  ate  strong  favorites  this 
year  and  are  also  being  shown  in  greater  variety  than 
ever.  Of  the  plain  colors  orders  for  the  light  shades, 
especially  pink  and  blue,  are  being  hooked  heavily  and 
bid  fair  to  come  near  the  head  of  the  list  of  favorites. 
There  are  some  pretty  checks  and  lines  on  lighl  back- 
grounds  which   are  selling  exceedingly    well. 

Print  Goods  Selling  Freely. 

Some  exceedingly  pretty  designs  are  being  shown  this 
year  in  the  print  lines.  Like  the  ginghams,  there  is  a 
greater  ran  on  the  lighter  shades.  Some  of  the  print 
patterns  resemble  gingham  designs.  Some  new  figures 
and  checks  are  selling  well,  lines  and  dots  are  good  sell- 
ers, and  the  plain  colors  of  blue  and  pink  are  among  the 
leaders.  The  HP  prints  are  still  in  great  demand,  but 
the  Textile  Co.  have  withdrawn  samples  from  jobbers, 
and  as  a  consequence  they  are  expecting  to  have  an  un- 
usual rush  of  orders  on  this  line  during  the  remainder  of 
the  season.  0.  cloth,  the  Canadian  print  which  most 
directly  competes  with  English  high-grade  prints,  ;s  prov- 
ing  to   he  a   great    favorite. 

The  Outlook. 

When  those  most  familiar  with  the  cotton  trade  ex- 
press appreciation  of  predictions  published  in  The  Review 
.it  the  opening  of  the  season,  it  is  most  gratifying.  Our 
chief  aim  is  to  be  authentic  in  ail  our  reports,  and  to 
base  out  predictions  upon  tangible  and  unerring  facts.  It 
is  trusted  that  retailers  have  acted  on  the  advice  given 
in  these  columns  :  early  buying  of  cotton  requirements. 
It    proves  to  have  been  providently  given,   and  with  a   fur- 


ther knowledge  of  the  condition  of  affairs,  we  would  re- 
iterate that  advice,  knowing  it  to  be  sound  and  of  the 
most  vital  importance  to  the  trade  in  general.  Some 
houses  which  are  in  a  fortunate  position  to  deliver  goods 
have  instructed  their  travelers  to  impress  customers, 
when  it  is  possible,  with  I  he  necessitj  of  purchasing  all 
staple  lines   in  large  quantities. 

Despite  all  warning  the  trade  has  been  most  dilator) 
and  have  in  an  unintelligent  manner  been  ordering  in  a 
hand-to-mouth  manner,  with  the  disastrous  res-alt  of'hav 
ing  to  await  their  goods  for  a  most  provoking,  but  well 
deserved,   protracted  period. 

The  Reason  for  Withdrawals. 

Mills  are  working  overtime  at  present;  they  are  prac- 
tically overburdened  with  work.  There  is  at  present, 
manufacturers  assert,  a  regrettable  shortage  of  help, 
which  is  hampering  the  output  materially.  In  considera- 
tion of  these  facts,  and  of  the  state  of  the  raw  cotton 
market,  manufacturers  were  compelled  to  withdraw  price 
lists  and  to  strike  from  them  the  more  popular  grades  on 
which  there  was  a  run  far  exceeding  the  fullest  means  of 
supply.  To  continue  soiling  these  lines  would  only  he 
taking  rorders  for  what  would  be  impossible  to  supply  in 
a  reasonable  time.  Of  course  this  argument  will  not  go 
far  to  convince  those  who  pretend  to  hold  Ihe  key  to  the 
whole  situation;  it.  will  be  averred,  no  doubt,  that  the 
III'  prints  were  made,  of  heavier  materials  and  were  com- 
paratively cheap  for  the  quality  of  the  goods,  and  now 
that  the  prices  of  raw  cottons  have  advanced  the  manu- 
facturers are  striving  to  excuse  their  actions  in  with- 
drawing the  less  profitable  lines  by  saying  that  their  or- 
ders for  these  lines  already  incapacitate  them  from  sup- 
plying  other   needed    lines. 

Price  No  Object. 

Many  jobbers  and  manufacturers  complain  of  slow  de- 
liveries. In  one  case  a  customer  wrote  repeatedly  for 
eight  pieces  of  grey  cotton,  and  after  a  wait  of  over  a 
month  he  received  one  piece.  The  day  of  rive-cent  cotton 
is  over.  To-day  it  is  not  price  that  is  considered,  the 
people  are  prosperous  and  are  willing  to  pay  the  price  for 
goods,  and  why  the  trade  should  hesitate  in  buying  be- 
cause prices  are  ,a  little  advanced  is  beyond  all  intelli- 
gent comprehension.  There  is  no  chance  of  the  prices  be- 
ing reduced  ;  in  fact,  the  chances  are  that  they  will  he 
further  advanced.  The  demand  for  raw  cotton  far  exceeds 
the  supply,  and  before  long  the  market  will  he  further 
strained  in  consequence  of  the  recent  frost  in  cotton  cen- 
tres, which  was  one  of  the  earliest  on  record,  and  which 
did   much   damage. 

It  is  advisable  to  anticipate  future  requirements  while 
there  is  a  chance  for  it,  positive  that  prices  will  not  de- 
cline and  manufacturers  are  quite  frank  in  stating  that 
the  orders  in   the  future   will   be  slow   in   delivery. 

Flannelettes 

Each  season  flannelettes  copy  more  closely  the  de- 
signs used  in  printed  flannels,  delaines,  etc.,  and  by  this 
means  what  is  really  an  inexpensive  cloth  is  transformed 
into  a   highly  attractive  one.      A   novel!}    seen   this  year  is 
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As    a    wise    merchant,    will    it    not    pay    you    to   stock  on 

KINGCOT 


exclusively  ? 

The  general  public  appreciate  the  store  which  carries 
trade-marked  articles — goods  of  which  the  manufacturer 
is  sufficiently  proud  to  put  his  trade  mark  on. 

They  feel  that  they  have  not  only  the  security  of 
the  merchant,  but  of  the  manufacturer,  because  no  manu- 
facturer can  afford  to  put  his  trade  mark  on  goods  which 
are  not  sure  to  give  thorough  satisfaction. 

They  feel  that  they  have  an  insurance  policy  on 
their  purchases. 

KingCOt  stands  for  the  best  Cottons  that  can  be 
made  at  their  price. 

KingCOt  stands  for  the  best  Cottons  that  are  made 
at  their  respective  prices. 

All  travellers  for  good  Wholesale  Houses  carry  them. 

Ask  to  see  them  and  you  will  decide  to  stock  them 
exclusively. 

The  KingCOt  lines  include: 


QINGHAHS 

SHIRTINGS 

DRESS  GOODS 

OXFORDS 

SAXONYS 

GALATEAS 

APRON  QINOHAnS 

DENIHS 

FLANNELETTES 

TICKINGS 

DOHETS 

COTTONADES 

AWNINGS 

Kingcot 

The  King  of  Cottons 
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a  reproduction  of  fancy   tweeds,  and  also  a  satin-finished 
cloth  with  ovals  of   Shepherd's   checks   in   various  colors. 

Linens 

Latent  Belfast    Reports    are   of  Continued    Improvement    in 

the  Linen  Market,  and  a  Consequent  Hardening  of  the 

Price— Canada    is    now  a    Steady  Customer. 

STEADY  improvement  and  prices  still  firmer,  sum- 
marizes the  latest,  report  of  the  conditions  in  Bel- 
fast, for  which  market  Canada  is  becoming  a  better 
customer  each  year.  Mills  generally  have  as  many  orders 
as  they  can  take  care  of,  and  in  some  lines  are  well  sold 
ahead.  Even  a  better  season  than  the  last  record  one  is 
expected  for  dress  linens,  and  rather  heavy  weaves  in 
crash-like  effects,  and  in  butcher's  linens,  suitable  for 
converting  into  tailored  suits,  are  the  strong  sellers. 
Brown  linens  are  in  higher  favor,  and  affair  demand  will 
be  experienced  for  colored  linens  for  dress  purposes,  but 
white  dress  linens  will  be  the  principal  factor  in  the  situ- 
ation. As  the  lingerie  waist  will  also  be  a  feature  next 
year,  sheer  linens  are  still  wanted. 

A  good  deal  js  heard  of  the  scarcity  of  linens,  and  the 
difficulties  experienced  in  securing  deliveries.  There  arc 
some  mills  exempt  from  this  condition,  for  The  Review 
was  shown  an  order  that  was  cabled  over  on  the  <J8th  of 
August,  the  invoice  of  which  was  received  on  the  14th  of 
September.  This  was  a  general  order  for  dress  linens, 
household  linens,  towels,  hucks,  etc.,  and  was  placed  by 
a  big  western  house. 

The  following  extract  from  a  recent  issue  of  the  Irish 
Textile  Journal  may  shed  some  light  upon  the  question  : 
"As  far  as  linen  goods  supplies  of  all  kinds  $re  concern- 
ed, all  that  the  squealers  have  to  do  is  to  pay  the  price 
and  get  the  goods.  There  is  a  fair  showing  of  every- 
thing except  two  or  three  articles,  say  white  linens  and 
handkerchief  cloth.  There  is  an  abundance  of  housekeep- 
ing linens,  plenty  of  handkerchiefs,  and  all  the  dress 
linens  necessary  for  next  Summer  will  be  here  on  time. 
Prices  of  course  are  higher  than  last  Spring,  but  what  is 
the  use  of  making  a  fuss  over  that  ?  The  consumer  of 
linen  goods  of  any  kind  in  use  nowadays  cares'  butf  little, 
in  regard  to  the  cost,  and  knows  but  little  in  regard  to 
their  value." 


Raw  Silk 


The  following  is  written  by  the  Canadian  commercial 
agent  in  Japan  : 

"The  silk  producing  season  has  so  far  advanced  that 
calculations  are  current  as  to  its  results.  The  Tolyo 
Asahi  (Sunrise)  points  out  that  raw  silk  producers  are 
having  an  unexpectedly  high  price,  and  that  this  tend- 
ency is  not  relaxing,  but  rather  the  reverse.  In  conse- 
quence of  this  favorable  state  of  the  market,  activity 
prevails  in  the  producing  districts  and  in  Yokohama.  The 
continuance  of  this  state  of  things,  the  Asahi  regards  as 
doubtful,   and  gives  its  warning  accordingly. 

"The  grounds  of  doubt  are  indicated  as  follows  :  At 
the  present  time  the  price  of  raw  silk  has  risen  as  high 
as  $525  to  $530  per  bale,  but  such  figures  are  not  to  be 
taken  without  reserve  as  the  natural  outcome  of  the  law 
of  supply  and  demand.  The  principal  factor  in  the  pres- 
ent forcing  up  of  the  price  of  raw  silk  is  the  high  figure 
at  which  the  export  to  France  has  been  sold.  But  the 
export  to  Europe  is  only  30  per  cent,  of  the  whole,  , and 
is  now  about  closed;  the  remaining  70  per  cent  must 
therefore  look  to  America,  now  by  far  the  most  impor- 


tant consumer.  At  this  stage  the  latter  market  becomes 
a  most  significant  object  of  observation  and  study.  The 
price  of  raw  silk  sold  to  America  in  1904  ranged  from 
$125  to  $500,  and  since  the  American  silk  weavers  t,-" 
striving  to  compete  in  woven  fabrics  by  the  producfio, 
of  cheap  grades,  thej  are  not  likely  to  pay  high  prices 
tor  theii  raw  material.  From  this  standpoint  it  will  not. 
appear  that  exports  to  America  should  go  freely  until 
there  is  a  substantial  abatement  of  present  prices  at  the 
point  of  export.  The  current  quotations  indicate  some 
revival  of  demand,  but  merely  for  the  supplementing  of 
stocks  and  the  making  good  of  casual  requirements.  It 
is  nothing  like  a  market  mover,  and  large  orders  are  not 
to  be  expected  on  a  market  value  that  is  not  under  $500. 
The  advice  is  short  is  that  safety  is  to  be  found  only  in 
a   subsiding  market." 

IVaw  Wool 


C\N'ADA'S   commercial   agent  in    Australia   sends   the 
following    information,    which   is   particularly   inter- 
esting in  connection  with  raw  wool  prospects  : 
Sheep  Census  of  the  World. 
The   Victorian  Government  statist  has   issued   the  fol- 
lowing  table  giving   the  number  of  sheep   in   the  principal 
sheep-breeding  countries  of  the  world.     It  is  : 

Countries.  li?87.  1903. 

United  Kingdom  28,900,000      30,000,000 

Other    European   countries    168,800,000     111,000,000 

Total  for  Europe  197,700,000    J7'l, 000,000 

United  States             13,500,000  52,000,000 

Australian    States,    New    Zealand.   96,000,000  76,000,000 

Cape  Colony                          13,100,000  ll,500,'ooO 

Canada    2,000,000)  2,500,000 

Argentine    Republic   70,450,000  80,500,000 

Uruguay 10,550,000  14,500,000 

Total  for  other   principal  coun- 
ties   23ti,800:,0'00    '337,000,000 

Grand   totals    431,500,000    408,000, UHO 


Since  1903  the  sheep  of  New  Zealand  and  Australia 
have  increased  to  93,000,000.  It  is  probable,  therefore, 
that  the  number  of  sheep  in  the  world  is  .bout  the  same 
now  as  eighteen  years  ago.  The  population  of  'he  prin- 
cipal wool  using  and  mutton  eating  countries  has.,  in 
these  eighteen  years,  increased  by  about  12J  per  cent. 
These  figures  will  explain  the  wool  situation  of  to-day 
and  its  probable  future,  and  may  be  specially  interesting 
in  view  of  requests  that  I  have  had  for  the  number  of 
sheep   in   Australia. 

U.  S.  Yield  in  Recent  Years. 

The  cotton  crop  of  the  Southern  States  in  recent  years 
i>  given  as   follows: 

Bales. 
L905-06 11,319.860 

1904-05  13,556,841 

1903-04  10,123,683 

1902-03 :    10,758.326 

1901-02 10,701.453 

1900-01  10.425,141 

1899-00 9,439.141 

1898-99 11,235.383 

1897-98 11.180.960 

1896-97  8,714.014] 
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Toile  De  L*  Ind. 
Jap  Stripes 
Cashmerettes 
Henley  Serge 
Outing  Flannel 


Samples  of  the  above 
specialties  are  now  in 
the  hands  of  all  the 
wholesale  dry  goods 
houses    in    Canada. 


For   Popular  Sellers 
Special  Attention    is   Drawn  to 

No.   10  Cloth 

24/25  Widths 
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There  s  a  Reason  for  Our  Success 


Che  man  who  Comes  Back 

TOr   HlvFC  is  the  customer 

you're  looking  for. 

The  only  way  to  make  custo- 
mers of  this  sort  is  to  sell  the 
right  kind  of  merchandise. 

To  build  up  a  dependable  trade 
in  your  Underwear  Department 
you  must  sell  underwear  of  the 

J 

'dependable    kind     — made 
right  and  of  honest  value. 

The  Simpson  product  meets 
these  requirements.  It  will  pay 
you  to  stock  it. 


JOSEPH  SIMPSON   SONS 

Corner 
Berkeley  and    Esplanade 

TORONTO 
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DAO&MORIN 

MONTREAL 

MANUFACTURERS 

OF" 

WINDOW  SHADES 


AT  PRICES  THAT  INTEREST 

PROFITABLE 
SELLERS  1 

Peerless  Hand-made  Glottis, 

Regal  Cloth,  Machine-made  Oils, 

Dominion  Shades,  Water  Colors 

Orders  for  special  size  shades,  filled  promptly 


< 

* 


Curtain  Poles  L 


and 


* 


Trimmings 


Laces 

and 

Fringes 
i . — 


Price*  and  color  book*  arc 
cheerfullu,  sent. 


DALY  £»  MOWN 

MONTREAL 

Agent  for  Ontario 

F.  G.  SOPER,  29  Melinda  Street,  Toronto 


FLOOR  CLOTHS 
and  LINOLEUMS 


IN  ALL  GRADES  AND  WIDTHS  FOR 
IMMEDIATE  DELIVERY 


THE  IMPERIAL  CARPET  COMPANY,  Limited 

60  Front  Street  West,  TORONTO 


KING'S 


EstablshecJ   1775 


FAMOUS 


Sold  by  leading:  Jobbers. 


SCOTCH 


Every  piece  perfect. 


HOLLANDS 


Scotch  Hollands,  for  nearly  a 
century  and  a  quarter,  have 
been  recognised  by  the  Trade 
of  the  world  as  the  most  reli- 
able and  salable  shading  made. 

or  its  non-shrinking  qualities, 
durability,  coloring,  and  stead- 
fast dyes.  King's  name  on 
every  piece. 


Hollands,  of  John  King  &  Son, 
are  handled  by  all  the  leading 
houses.  Made  in  all  colorings 
and  widths. 


They  are  popular  because  they 
are  the  most  effective  shading 
for  the  money  in  the  market, 
and  dealers  can  turn  them  over 
more  quickly  than  any  other. 


JOHN    KING    &S0N, 

GLASGOW,   SCOTLAND. 

Sole  Selling  Agent : 

SYDNEY   MASS, 

Nordheimer  Bldgs.,  8  Colborne  St., 
TORONTO 


TOO 


DRY     GOODS     REVIEW 


HousefurnisHings 

and 

Decorations 


Carpet  Prices 


Tendency  Still  Upward,  Owing    to    Scarcity  of   Raw   Mater, 
ials— Trade  is  Good  and  the  Prospects  Bright. 

MANUFACTURERS  have  now  a  new  difficulty  to 
contend  with  which  will  require  skilful  handling 
if  they  are  to  till  orders  on  hand  at  prices  quoted 
some  time  ago.  Jobbers  were  fortunate,  as  some  time 
ago  they  placed  orders  at  a  fair  rate,  and  since  then  raw 
materials  have  gone  up,  so  that  it  is  thought  in  many 
circles  that  manufacturers  have  now  a  problem  confront 
ing  them  which  will  be  imost  difficult  of  solution.  The 
jute  crop  this  year  is  inadequate  to  the  demand,  and  as 
this  fibre  is  utilized  for  many  more  purposes  now  than 
in  former  years,  it  is  believed  that  unless  carpet  manu 
facturers  have  bespoken  a  good  share  of  the  product, 
their  interests  will  suffer  in  consequence.  There  is,  how- 
ever, a  tendency  on  the  part  of  a  few  to  think  that  a 
coarse  cotton  material  will  make  a  good  substitute,  but 
this  will  be  largely  experimental.  Add  to  this  the  short 
age  in  the  woolen  market  and  it  cannot  be  disputed  that 
unless  some  provident,  steps  have  been  taken  manufac- 
turers will  find  themselves  in  a  quandary  to  supply  the 
great   demand   for   their   wares. 

The  Prospects  for  Colors. 

(ireen  to-day  is  so  greatly  in  demand  that  jobbers 
report  much  difficulty  in  supplying-  the  call.  Happily  the 
carpet  season  is  on  the  wane  and  they  hope  before  the 
next  delivery  season  begins  to  be  in  a  better  position  to 
fill  all  orders.  They  have  bought  extensively  of  this 
color,  which  fact  amply  substantiates  our  prediction  in 
previous  issues  that  green  was  in  for  a  long  stay.  An- 
other color  that  is  apparently  bound  to  sell  well  is 
fawn,  but  it  is  not  expected  that  it  will  immediately 
supplant  green,  which  has  a  popularity  never  known  be- 
fore in  the  trade.  Another  color  coming  to  the  fore  is 
that  of  old  rose.  European  centres  are  at  present  hold 
ing  this  soft  shade  as  a  favorite,  and  lately  arrived 
samples  show  some  very  effective  designs  of  the  floral 
type   in   soft  harmony   with   these   pretty   tones. 

Wiltons  and  Axminsters  Great  Favorites. 

These  two  popular  lines  are  among  the  best  sellers 
of  the  day  and  it  is  averred  by  many  that  they  are  gain 
ing  prestige  and  are  enjoying  a  greater  demand  than 
even  the  celebrated  Brussels.  It  cannot  be  said  that  the 
price  has  all  to  do  with  this,  for  it  must  be  allowed  that 
the  Wilton  and  Axminster  have  increased  in  price  as 
much  as  the  Brussels.  Manufacturers  are  quoting  prices 
on  these  two  lines  averaging  about  1(1  per  cent,  increase 
over  last  year's  price,  and  jobbers  expect  to  have  a  still 
greater  increase  when  they  duplicate  orders.  The  heavy- 
velvet  carpets  in  all  lines  are  also  selling  well,  and  as 
usual   the  green   shades   predominate 


The  Home  Industry. 
Canadian  manufacturers  were  compelled  to  lead  the 
British  and  foreign  markets  in  advancing  the  prices  on 
account  of  the  raw  material  scarcity  being  first  felt  here. 
Domestic  goods  this  year,  it  is  noted,  are  more  preten- 
tious in  design  than  last  year,  and  it  augurs  well  for 
this  industry.  Great  things  are  expected  from  the  new 
factories  recently  started  and  those  about  to  start.  The 
trade  is  prepared  to  encourage  home  industry  so  far  as 
the  buying  and  selling  qualities  of  their  products  will 
permit.  Spring  orders  are  pronounced  satisfactory  on 
gcod  carpets   bj    Canadian   manufacturers. 

Rugs  Still  Growing  in  Favor. 

The  Review  questioned  a  few  leading  retailers  re- 
garding the  increased  demand  for  rugs,  with  a  view  to 
ascertaining  the  direct  cause  for  this,  as  it  is  a  matter 
of  astonishment  that  their  sales  do  not  interfere  with 
the  demand  for  piece  goods.  The  information  was  elicit- 
ed that  there  are  various  reasons  for  it,  chief  among 
them  being  that  the  rug  served  as  a  floor  covering  in 
small  rooms  where  a  carpet  square  would  look  cramped. 
Then  there  is  the  ease  with  which  it  can  be  cleaned,  and 
the  way  it  appeals  to  people  who  are  uncertain  as  to 
whether  they  will  occupy  a  certain  house  for  any  length 
of  time.  Apart  from  these  reasons  it  is  generally  under- 
stood that  the  rug  is  not  used  to  supplant  the  piece  car 
pet,  hut   more  and   more  it   is  becoming   an   accessory. 

Linoleums 

Hygienic  considerations  have  made  linoleum  a  popu- 
lar floor  covering  in  public  places.  Periodically  reports 
are  heard  from  sources  in  appreciation  of  its  merits.  The 
prevailing  prices  in  Canada  place  it  within  the  reach  of 
all.  and,  as  a  consequence,  the  heavy  demand  keeps 
manufacturers  busy.  Haw  materials,  especially  linseed 
oil,  are  very  high,  but  the  manufactured  article,  due  to 
reasons  given  many  times  in  these  columns,  is  very  low 
in    price. 

British  manufacturers  are  having  much  difficulty  at 
present,  some  of  them  Inn.  ing  closed  their  factories  ow- 
ing  to    low   prices. 

Some  pretty  block  work  is  being  shown  in  the  Spring 
samples,  and  it  is  quite  evident  that  the  bold  squares 
and  panels  will  still  hold  the  principal  favor.  There  is 
but  little  call  for  the  floral  design,  except  in  the  table- 
cloth lines,  and  these  promise  to  sell  better-  than  ever. 
Spring  orders  are  nearly  all  in,  and  generous  quantities 
have  been  placed. 

Selling  from   Samples. 

The  cut  order  system  of  handling  carpets  is  steadily 
increasing  its  scope,  it  is  a  boon  to  the  small  mer- 
chant who  does  not  care  to  tie  his  money  up  in  consid- 
erable stock,  and  many  of  the  larger  stores  find  it  use 
lul    also.      Of   course    the     latter     all     carry    a   good-sized 


101 


HOUS  EF  URN  ISHI  NGS      AND      DECORATION 


Dry  Goods  Review 


stock   of   the  goods   which    may   bo  classed  as  excellent   or       operations   on    a   small    scale,    the    late    John    Kay      being 

fair  sellers.     There  are  better  qualities  for   which   the  de-       the  founder 

mand    is    somewhat    uncertain.      It    is    verj    convenient    to 

be  able  to  sell   these  from  samples,   and   invest   the  money 

that    would    otherwise    be    tied    up    in    some    other    line    of 

the    business. 


SOREL  MFG.  CO. 


--$►— • 


Curtains 


A  charter  has  been  granted  the  Sorel  Manufacturing 
Company,  Limited,  with  a  capital  of  $20,000,  divided 
into  $25  shares.     The  chief  place  of  business  is  at    Sorel. 


SALESMEN  in  all  circles  of  the  curtain  trade  have 
been  busy,  for  business  this  year  greatly  exceeds 
that  of  last.  Buyers  are  regretting  that  they  did 
not  purchase  more  freely  when  prices  were  comparatively 
low.  The  celebrated  nets  made  in  Nottingham,  and  for 
which  there  has  been  so  great  a  call  within  the  past  few 
years  for  more  purposes  than  curtain  manufacturing,  and 
upon  which  the  Swiss  embroiderers  depend  so  much,  are 
short  in  supply,  consequently  advancing  the  price  consid- 
erably. Swiss  manufacturers  are  holding-  back,  hoping 
to  secure  a  supply  at  the  contract  prices,  but  while  the 
demand  continues  in  England  there  is  little  chance  of 
them  winning  their  end. 

There  is  active  buying  for  Spring  delivery,  especially 
in  the  Irish  point  and  ivory  lines  of  the  Swiss  embroid- 
eries.     Travelers   are  content    with   the  prospects. 

SELL    GOOD    WINDOW    SHADES. 

THK  window  shade  trade  has  made  such  rapid 
strides  of  late  as  to  become  a  fixture  in  the  de- 
partment of  household  furnishings.  The  Review 
took  occasion  to  interview  Mr.  Daly,  of  Daly  &  Morin, 
Montreal,  with  the  object  of  obtaining  his  views  on  the 
present  state  of  this  industry.  In  the  course  of  a  very 
instructive  conversation  Mr.  Daly  said  :  "There  is  a  lend 
ency  on  the  part  of  the  public  at  present  towards  buying 
the  duplex  cloth  with  the  pretty  guipure  and  Battenberg 
laces  To  match  the  decorations  of  a  room  these  lines 
cannot  be  equalled  and  are  at  once  lasting,  useful  and 
ornamental.  Another  handsome  line  is  the  drak  green 
cloth  with  lace  insertion.  So  great  has  been  the  demand 
for  our  special  regal  cloth  machine-made  oils  that  we 
have  decided  to  market  it.  This  line  we  sell  up  to  52i 
inches  in  rolls  of  50-yard  pieces,  or  in  mounted  shades." 
M'any  other  things  were  spoken  of  by  Mr.  Daly,  and 
from  him  we  learned  that  their  increasing  business  has 
justified  them  in  acquiring  20,000  feet  of  land  adjoining 
their  present  factory  in  Lachine,  on  which  they  will 
build  an  extension  and  install  the  latest  equipment  and 
machinery. 


i**  «*■*( 


BIG  BUSINESS  SOLD  TO  EMPLOYES 

WATSON  T.  Bradshaw  and  Douglas  R.  Ridout 
have  purchased  a  controlling  interest  in  the 
John  Kay,  Son  &  Company,  Toronto,  John  B. 
Kay  having  retired  from  the  active  management  of  the 
business.  Mr.  Bradshaw  has  been  connected  with  the 
firm  for  twenty  years.  He  will  be  President  and  Manag- 
ing Director.  Mr.  Ridout,  who  is  a  nephew  of  Mr.  Kay, 
will  be  Vice-President,  and  Wilson  Fenton,  for  twenty 
years  associated  with  the  house  will  be  Secretary-Treas- 
urer. Business  will  be  continued  under  the  title  of  John 
Kay,  Son  &•  Company,  Ltd.  This  firm  has  been  estab- 
lished   in       Toronto       for   over   half   a   century.     It   began 


NO.    1679.      A    New    Art    Conception.      The    Chrysanthemum  Art 

Moderne  Brought  Out  in  Remarkably  Attractive  Colorings 

ot  unquestioned  Decorative  Merit. 

Manufactured  by  8taunton's  Limited,  Toronto. 


Que.,  and  the  incorporators  arc  Jean  Francois  Regis 
Latiaverse,  physician,  A.  Prud'homme,  merchant,  Sam- 
uel M.  Pearson,  merchant  and  manufacturer,  all  of  Sorel; 
Arthur  T.  Short,  merchant,  and  W.  C.  Horton,  of  Mon- 
treal. The  object  of  the  company  is  to  manufacture 
clothing  of  every  description. 
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Geo.  H.  Hees,  Son  &  Co. 

LIMITED 


MANUFACTUKERS    OF 

WINDOW  SHADES 

(BOTH   HAND  AND  MACHINE   MADE) 

in   piece  goods,  plain,  dadoed,   fringed, 

laced  and  insertioned,  mounted  on 

Hartshorn    Spring    Rollers. 

Lace  Curtains 

Bobbinet 
Curtains 

Lace 

Door  Panels 

Furniture 
Coverings  in 
various 
materials 

N.B.  We 
have  re- 
moved to 

CURTAIN  POLES 

in  wood  or  brass,  with  ends,  rings  and 

brackets. 

Tapestry  and 
Chenille 
Curtains  and 
Table  Covers 

Portieres  and 
Draperies 

Silks  and 
Burlaps  for 
Wall 
Coverings 

Silk  and 

our  New 
Ware- 
house, 
No.  52 
Bay  Street 

Drapery  Pins,  Shade  Pulls 

Stair  Plates 

Highly  Finished  Martingale  Rings 

etc. 

WE  SELL  OUR  GOODS  AT  A 
PRICE  THAT  AFFORDS  THE 
RETAILER    LARGE   PROFITS 

Cotton 
Plushes  and 
a  general 
stock  of 
Upholsterers' 

GE0.H.HEES,S0N&C0. 

LIMITED 

52  BAY  ST.,  TORONTO 

Supplies 

N.B.    Many 
of  the  above 
goods  are 
from  our  own 

Also    Montreal  Branch 

No.  20  St.  Helen  St. 

looms  in 
Valleyneld. 
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AFTER      THE      SHUTTERS      ARE      UP 


A  milliner  who  works  in  a  large  city  says  that  one 
day  a  woman  came  into  the  store  very  much  excited, 
and  wanted  the  trimming  on  her  hat  changed.  She  said 
that  it  had  been  trimmed  on  the   wrong  side. 

"But,"  said  the  saleswoman,  "the  trimming  is  on 
the  left  side.     That  is  where  it  ought  to  be." 

"It  doesn't  make  any  difference  whether  it  ought  to 
-rh^e,  in  front  or  back,  or  right  or  left,  it's  got  to  be  on 
'  the.  church   side." 

"Church  side  V  gasped  the  astonished  girl. 

"Yes,  church  side.  I  sit  right  next  the  wall  in 
church,  and  I'm  not  going  to  have  all  that  trimming 
next  the  wall.  1  want  it  on  the  other  side,  so  the  whole 
congregation  can  see  it." 

The  trimming  was  promptly  placed  on  the  "church 
side"  of  the  hat. 


Singleton  :  "Did  you  give  your  wife  that  lecture  on 
economy  you  said  you  were  going  to  '" 

Wedmore  :   "Yes,  I  did  !" 

Singleton  :     "Have  any  effect  f" 

Wedmore  :  "Ye-s;  I'm  going  to  make  my  last  year's 
suit  do  for   this  year."* 


William  was  a  strong  lad  for  his  age,  strong  men- 
tally—in some  things — as  well  as  physically,  and  when  a 
rich  city  merchant  advertised  for  "a  strong  lad,"  Wil- 
liam applied  for  the  job  and  got  it.  For  a  few  weeks  he 
felt  like  a  millionaire  on  his  five  shillings  a  week,  but, 
alas  !  it  did  not  last  long.     He  got  the  sack. 

"My  boy  says  you  discharged  him!"  said  Willie's 
mother,  when  she  went  to  see  the  merchant  in  tears  and 
a  black  silk  dress.  "You  wanted  a  strong  lad.  and 
surely  my  boy   had  enough  strength  to  suit  you  V 

"That's  just  it,  madam."  said  the  merchant  with  a 
frown.  "He  was  too  strong.  Besides  breaking  a  lot  of 
the  furniture   he   broke   all    the   rules   of   the   office." 


She  walked  into  a  fashionable  shoe-shop  and  said  to 
the  polite  assistant  : 

"You  may  show  me  a  pair  of  walking  boots,  No.  4. 
1  used  to   wear  3's,   but    I  go   in  for  solid  comfort   now." 

The  man  tried  the  boots,  but  they  would  not  go  on. 

"Strange,"  she  murmured;  "it  must  be  rheumatism. 
Try  5's — I  know  I  can  swim  in  them,  by  my  feet  are  so 
tender. 

While   the   shopman    was  getting  them   on   she   said  : 

"I  used  to  have  a  beautiful  foot,  not  small,  but  such 
a  good  shape.  I  never  had  a  small  foot,  but  I  wore  2\ 
sizes  for  years,  until  1  walked  so  much  and  grew 
heavier." 

"Your  foot  is  a  peculiar  shape,  the  instep  is  so  high 
—that  is  why  you  require  a  large  size."  said  the  man, 
who  had  no  fear  of  Ananias  before  his  eyes. 

"I've  heard,"  she  said,  "that  the  Venus  dee  Me- 
deechy  wears  No.  5,  and  she  is  a  model  of  true  propor- 
tion." 

"Exactly,"  said  the  obliging  young  fellow,  growing 
red  in  the  face  as  he  pulled  and  tugged  to  get  them  on. 
He  had  never  heard  of  "dee  Medeechy,"  but  he  was  up 
to  a  trick  or  two  himself.  "After  all,"  he  said,  "these 
are  too  large.      You'll  find  the  4's  just  right." 

He  was  only  gone  a  moment,  but  in  that  time  he  had 
erased  6  from  the  inside  of  a  pair  of  shoes  and  substitut- 
ed 4. 

"There,    f    thought   it    was    strange,"    she    said,    when 


they  were  on  and  paid  for;  "why,  these  are  quite  as  easy 
as  my  old  ones.  1  believe  1  could  just  as  well  have  had 
Ts   after  all." 

And  the  young  man  without  a  conscience  went  back 
to  his  duties  with  the  air  of  one  well  satisfied  with  him- 
self. 

*  *  * 

Shopper  :   "Isn't  $25  rather  dear  for  this  ?" 
Salesman  :     "The  price  is  $10.     That  other  ticket  is 

meant  to  be  kept   on   when  you  make  a  present    of    the 

article." 

*  *  * 

Business  Man  :    "What  do  you  want  ?" 

Applicant  :  "I  came  to  inquire  if  you  were  in  want 
of  an  assistant." 

Business  Man  :  "Very  sorry.  I  do  all  the  work 
myself." 

Applicant  :     "Ah,    that   would   just   suit  me." 

*  *  * 

A  well-known  M.P.,  who  has  always  enjoyed  a  safe 
seat,  was  much  distressed  when  he  learnt  that  he  was 
to  be  opposed  at  the  last  election.  Hearing  that  the 
opposition  was  being  engineered  by  a  wealthy  local  dra- 
per, he  strongly  remonstrated  with  him. 

"What  is  the  use  of  fighting  me,  Mr.  Blank  ?"  he 
asked.  "It  is  a  waste  of  time  and  money,  for  I  had  a 
majority  of  3,000  votes  at  the  last  election.  Moreover, 
I  have  served  the  constituency  well  for  many  years,  and 
I  think   I  deserve   a   walk-over   this  time." 

"Certainly  you  do,  sir,  and  only  stern  necessity 
counsels  me  to  force  a  contest  upon  you,"  answered  the 
draper.  "Unfortunately,  my  bungling  manager,  making 
sure  there  would  be  an  election,  has  bought  a  huge  stock 
of  colored  handkerchiefs  and  ribbons  as  party  favors, 
and  I  shan't  have  an  earthly  chance  of  getting  rid  of 
them  unless  I  rig  up  a  fight  of  some  sort." 

"Father,"  said  the  small  boy,  "if  I  take  a  shilling 
out  of  your  pocket,  that  is  stealing,  isn't  it  ?" 

"Certainly,   my  son." 

"And  if  1  bet  a  shilling  on  a  race  and  win  twTo 
shillings,    is   that   gambling  ?" 

"Yes,  ray  boy." 

"But  suppose  I  have  something  that  is  only  worth 
one  shilling,  and  sell  it  to  some  foolish  and  ignorant 
person  for  four  shillings,  making  a  profit  of  three  shill- 
ings,  what   is  that  ?" 

"That  '.      Oh.   that   is   simply  business." 


She  congratulated  herself  on  being  able  to  look  well 
after  her  husband's  comfort  in  every  way.  She  even 
went  so  far  as  to  think  she  could  buy  him  his  clothes. 

Full  of  confidence' and  splendid  self-assurance,  she  en- 
tered the  big  clothiers'  establishment,  where  good-look- 
ing gentlemen  in  wax  wore  suits  ticketed  at  $7  and  up- 
wards. 

"I  want  a  pair  of  trousers  for  my  husband,"  she 
said  to  the  shopwalker. 

"Certainly,  madam.  Can  you  tell  me  what  size  he 
takes  ?" 

"No  ;     but   he's  just  an  ordinary-sized  man." 

"If  you  can  give  me  some  of  his  measurements, 
madam,  perhaps  I  might  be  able  to  help  you." 

"Oh,  yes,"  she  cried,  with  enthusiasm,  as  if  sudden- 
ly struck  with  a  bright  idea  ;  "he  takes  a  fifteen  collar." 

But   the  assistant   was  found   wanting. 
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Wall   Paper. 

THE  Canadian  wall  paper 
trade  is  in  good  condi- 
i  i  o  ii.  M  a  n  ufacturers 
were  bus)  lasl  month  filling 
orders  to  be  shipped  by  boat. 
Export  trade,  though  small,  is 
growing,  and  each  year  sees  a 
larger  number  of  orders  to  be 
shipped  before  the  close  of 
navigation.  Some  factories 
bave  been  working  overtime  to 
have    these   orders    filled. 

The  line  landscape  borders 
winch  were  brought  out  lasl 
Spring  have  proven  to  be  good 
sellers,  and  have  amply  repaid 
manufacturers  for  their  enter- 
prise. The  heavier  class  of 
paper  has  sold  a  trifle  better 
this  year,  a  rid  there  has  been  a 
satisfactory  demand  for  higher 
qualities. 

Sanitary  papers  have  sold 
e\eeedingl\  well,  and  larger  or- 
ders have  been  placed  than  in 
previous  years.  It  is  noticed 
that  these  papers  are  of  belter 
design  than  usual,  and  that  the 
process  !>\  which  they  are 
made  washable  has  been  im- 
proved. 

EXTENDING    OPERATIONS. 

\V.  R.  Clayton,  of  Liverpool, 
was  in  Toronto  and  Montreal 
recently.  He  is  a  member  of 
of  W.  Al.  Whittingham  &  Co., 
ship  brokers,  forwarding  and 
railway  agents,  warehousemen, 
insurance  brokers,  commission 
agents,  ete.  lie  came  to  make 
arrangements  with  dry  goods 
and  hardware  houses  for  then 
shipping.  The  linn  already 
have  a  big  business  in  Canada, 
chiefly  in  metals.  W.  K.  Begg 
is  the  agent  at  Toronto,  and 
11.    V.    Cowie   at    Montreal. 


TJETUnNED 


You 
Wont  Need  to 
Force   Your 
Sales 


p*~    when  the  season    opens    if  your    shelves   are    stocked 
with  Stauntons' 

WALL   PAPERS 

The  magic  touch  which  is  the  result  of  a  half  century 
of  experience  has  impressed  itself  better  than  ever  in 
the  lovely    coloring  and  designs  of  our  1907   patterns. 

NOVELTY  AND  BEAUTY 
are    embodied    in    them    in    a    surpassing    degree,  to- 
gether with  that  attracttveness  and  serviceable   quality 
which 

INSURES  RAPID  CLEARANCE 
from  your    shelves.     Thai's   the    kind    of  wall    papers 
every  progressive  dealer  wants.     That  s  the  only    kind 
we  make. 

DON'T  FORGET  THIS— STAUNTONS'  WALL 
PAPERS  ARE  RAPID  SELLERS. 

Would  you  like  our    traveller  to  call    on    you?    If  so 

;nd  us  a  postal. 

(Borders  same  price  as  side  wall) 

Stauntons 

Limited 

Wall  Paper  Manufacturers 
TORONTO,  ONT. 


PRICE   LIST  ON   APPLICATION 


DOWN     COMFORTERS 
COTTON    COMFORTERS 
BED    PILLOWS 

WHITE    CUSHIONS 

COSIES,  MUFF  BEDS, etc. 


FEATHERS    BOUGHT 


The  Toronto  Feather  &  Down  Company,  Limited 


74  King  Street   West, 


TORONTO 
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"MENZIE  LINE" 


i 


• 


WALL  PAPERS 


The  New  Papers  made  by 
the   New  Canadian   Mill 

It  requires  mighty  little  argument 
to  prove  why  you  should  carry 
this  Line— a  brief  perusal  of  our 
samples  will  convince  you  of  its 
superiority. 

We  certainly  have  the  goods — Let 
us  send  you  samples, — the  results 
will  be  satisfactory  to  both  after 
you  make  your  comparisons — 
See  if  they're  not. 

JUST  YOUR  NAME  ON  A  POSTAL 
WILL   BRING  TI1E  SAMPLES. 


THE 


MENZIE  WALL  PAPER  CO., 

TORONTO,  CANADA 


LIMITED 


96  King  W. 


t 
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*  WATSON-FOSTER  CO 


WALL 


AND 


PAPER 


WITH  BORDERS  SAME  PRICE  AS  HANGINGS 


IF    EVER  THERE  WAS   AN    OPPORTUNITY   TO 
MAKE  MONEY  OUT  OF 

"WATSON-FOSTER"  WALL  PAPER 

IT  CERTAINLY  IS 

NOW 

MOST  OF  THE  TRADE  HAVE  SEEN  AND  BOUGHT  AC- 
CORDINGLY. IF  YOU  HAVEN'T,  DO  NOT  DELAY  TO 
SEE  OUR  PROGRESSIVE  EFFECTS.  YOU  WILL  BE  SUR- 
PRISED AT  THE  NEW  BUSINESS  YOU  WILL  ATTRACT 
IF  YOU  STOCK  THEM.  THE  PAYING  CLASS  OF 
PEOPLE    ARE    OPEN    FOR    "SOMETHING    DIFFERENT." 

WE  HAVE  iT 

WRITE  US 

WE   DO  THE   REST 

the  WATSON-FOSTER  CO.,  ltd 

MONTREAL 
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Rudolph  Deutsch 

Importer  of  Novelties  in  Seamless 

French  and  German  Rugs 

In  Body  Brussels  and  Wilton  Weaves 

Moravian  Hand  Made  Rugs 

Also  a  New  Importation  of 

Double  Faced  Velour  Portiers  and  Table  Covers 

In  a  Large  Variety  of  Floral,  Oriental  and  Mission  Styles 

in  New  Colorings 

An  Unrivalled  Line  for  Fall  Delivery,  New  and  Complete  in  Every  Detail,   now   on  Display  at  Our  Showrooms. 
Critical  Inspection  Invited  to  Demonstrate  Values  and  the  Perfect  Finish  of  Our  Productions. 


Large  stock  carried  in  Montreal  for  immediate  delivery. 


Samples  and  prices  sent  on  request. 


E.  DUVERGER  <&  CO 


SOLE  CANADIAN  AGENTS 

Salesrooms:  403-404  Coristine  Bldg. 


MONTREAL 


SPECIAL  OEFER 

50  Dozen  Comforter* 

PniJPrSnni         heavy  cloth   in  artistic  designs,  as  fine  in  appearance  as  down 
VUVtl  mV^         quilts. 

FHIiPCJ Pure  Carded  Cotton. 

PriCe $15.00  per  dozen,  F.O.B.  Montreal— bailing  free. 

Orders  will  be  filled  in  rotation — first  come  first  served. 
Every  dozen  will  contain  a  fine  assortment  and  will  be 
sold  with  our  good  fifteen-year-old  name  at  stake. 


ORDER  NOW 


ALASKA    FEATHER   &   DOWN  C 


Montreal      arid     \A/ir-»  r-»  ipeg 


o., 
Limited 
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arc  kept    in   the  original   factory   folds,   ;1   tag— after    the 
style  of  that  herewith  illustrated— is  fastened  to  the  out 
side   Eold,    and   as   the   piece   is   cut    the   number   of   yards 
sold   is   marked   upon   the   tag. 


METHODS  OF  STOCK  TAKING. 

Editor  Dry  Goods  Review  : — We  are  desirous  of  learn- 
ing- how  stocks  are  taken  in  the  large  departmental 
stores—whether  taken  at  tost,  with  so  much  less  than 
cost  for  depreciation,  or  so  much  off  each  class  of  mer- 
chandise. Any  information  along  these  lines  will  be  of 
much  value  to   us. 

We  think  that,  perhaps,  we  can  improve  our  system 
by  getting  ideas  on  the  subject  from  such  a  source  as 
yourselves,  and  we  will  esteem  it  a  great  favor  if  you 
will  either  write  us  or  publish  the  information  in  your 
next  issue.  Yours   truly, 


The  purpose  of  stock-taking-  is  solely,  and  only,  to 
ascertain  how  much  money  you  have  made  since  last 
you  took  stock,  and  any  method  that  falls  short  of  ac- 
curately accomplishing-  this  end  is  of  very  little  use. 
Stock  is  generally  taken  every  six  months,  and  the  usual 
time  is  toward  the  end  of  January  and  July,  right  after 
the  clearance  sales  held  at  the  end  of  each  season.  This 
makes  each  half-year  bear  its  own  burden  of  mark-down, 
deterioration  and  loss. 

The  usual  practice  is  to  take  down  inventories  at 
cost,  and  deduct  a  certain  per  centage  from  each  depart- 
ment for  depreciation,  etc.,  the  percentage  being  govern- 
ed by  the  nature  of  the  goods  carried  in  the  department. 
Obviously  it  will  not  be  the  same  in  such  departments 
as  staples,  notions,  etc.,  as  in  millinery,  ready-to-wear 
or  trimmings. 

There  are,  however,  store  managers  who  consider  it 
a  good  point  in  accounting  to  take  goods  down  at  their 
present  market  value — at  what  they  would  cost  if  it  were 
necessary  to  go  into  the  market  for  them  at  the  time 
stock  is  taken.  Some  lines,  by  this  method,  would  be 
taken  above,  and  others  below,  actual  cost,  while  the 
greater  number  would,  of  course,  be  at  the  actual  cost 
of  the  goods.  There  are  some  good  reasons  for  this 
mode  of  inventory.  You  often  have  lines  on  hand  that 
are  worth  more  than  you  gave  for  them,  and  stock  taken 
in  this  manner,  carefully  and  honestly,  approximates 
more  nearly  to  the  actual  value  than  by  any  other 
method. 

In  •calculating-  the  actual  cost  of  merchandise,  freight, 
express  charges,  cartage,  buying  and  receiving-  expenses. 
etc. — in  short,  everything  included  in  the  cost  of  laying- 
down — should  be  added  to  the  invoice  prices.  Rome  firms 
do  this  by  adding  these  charges  at  inventory  time,  when 
making  out  their  balance  sheet,  but  the  easiest  and  best 
way  is  to  calculate  the  percentage  for  each  invoice,  add 
it   to  invoice  cost,   and   mark   accordingly. 

Thus,  on  an  invoice  of  10  articles  that  cost  $20,  with 
expense  of  laying  down,  according  to  calculation,  $10,  or 
fifty  per  cent.,  this  percentage  would  be  added  to  the  in- 
voice cost  of  the  articles,  making  a  total  of  $30.  To 
this  you  would  add  your  rate  of  profit  and  mark  accord- 
ingly. 

The  troublesome  business  of  stock-taking  can  be 
simplified  in  a  number  of  ways,  one  of  which  is  by  a 
system'  of  keeping  track  of  goods  sold.  Following  this 
system,  colled,  goods  are  marked  from  the  end  every  five 
yards— o,  ]0,  15,  etc.  This  is  done  when  first  the  goods 
are  rolled  or  boarded.  Tn  the  case  of  dress  goods,  a 
small  gummed  ticket  is  used,  and  white  goods  are  mark- 
ed   with   a  pencil.      To    silks   and  other   piece   g-oods.    that 
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No. 

28849 

Date: 

6-2-06 

Yards 

48 
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Stock, 

1906 

........    5 

48 

All  reserve  stock,  is  listed,  and  a  record  of  the  con- 
tents of  each  shelf  is  kept  on  a  printed  card  tacked  upon 
the  side  of  the  shelf.  The  goods  are  marked  off  this  list 
as  they  are  put  into  stock. — Editor. 

SAMPLE  BOOK  FOR  LACES  AND  TRIMMINGS. 

Editor  Dry  Goods  Review  : — An  article  appeared  in 
a  recent  issue  of  The  Review,  in  which  reference  was 
made  to  the  use  of  a  sample  book  for  Valenciennes  lace 
and  embroideries  as  being  preferable  to  showing  the 
piece.  This  made  me  think  of  getting  such  a  sample 
book,  and  I  would  be  much  obliged  if  you  would  give  me 
the  address  of  a  firm  supplying  such  books,  with  prob 
able  price.  A  dry  goods  traveler  who  happened  along- 
to-day   was  unable  to  tell  me  where  I  could  get  them. 

Yours  truly, 


The   travelers   from    whom   you    buy    your    laces,    trim 
mings  and  embroideries   will  generally  have  sample  books 
made  for  you,   but    if  for   any   reason   they   cannot   do    so, 
you  can  easily   make   them  yourself.     Take  colored  card 
board   of   any      desired      shade — pink,    yellow    or   blue   are 
most  generally   used — and  cut    it   into   pieces  of  conveni 
cut   size,   say  9i   x   17.1   inches.      Rule   a  pencilled   line  1" 
inches  from  each  long-  side,   leaving  fi  inches  in  the  centre. 
Rule   another     line      i    of   an    inch    from    back    of   the  first 
ones,     and    fill    in    between   them    with   gold    paint.      Cut 
your   samples   6   inches    wide   and  paste   onto   your   cards, 
leaving-  a   sufficient   interval   between   each.      Now  combine 
your     cards     into   a  book   by   means  of   cotton   strips     to 
form   the   hinge,   pasting,    of   course,    along    the    17.'    inch 
sides.      Viiii  will  then  have  a   neat    sample  book  to  put  be 
fore  your  customers. 

Another  method  is  to  paste  the  pieces  of  cardboard 
on  linen  and  cut  slits  in  the  edge,  close  to  the  gold  strip. 
Mount  the  samples  upon  cards  and  insert  the  ends  into 
the  slits  The  advantage  of  this  is  that  when  a  pattern 
is  sold  out  it  can  be  removed,  and  another  substituted. — 
Editor. 


Note. — In  addressing  queries  to  The  Review  ,  in  which 
reference  is  made  to  certain  articles  which  have  been 
published,  correspondents  would  cont'd  a  favor  if  they 
would  specify  the  issue  in  which  such  articles  appeared, 
togethen  with  page  numbers. — Editor 
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Shirt  and  Collar  News 

Some  Indications  for  the  Future — More  about  Spring    Lines 
—  How  Better  Class  of  Trade  may  be  Fostered. 

FOLLOWING  the  course  clearly  indicated  by  market 
conditions,  and  having'  in  mind  some  lessons  derived 
from  the  past  season,  retailers  are  placing  orders 
lor  Spring-  somewhat  more  actively  than  usual.  They 
feel  convinced  that  no  change  in  prices  is  at  "all  likely, 
and  that  leaves  the  question  of  deliveries  as  the  next 
consideration.  There  can  be  no  promise  that  they  will 
be  up  to  the  mark,  and  the  careful  merchant  has  resolved 
to  be  as  far  up  in  the  line  of  early  bids  as  possible,  lie 
wants  the  best  of  assurance  that  when  the  selling  season 
opens  he  will  not  have  to  sit  down  and  watch  the  other 
fellow  catch  early  business  that  he  should  get  if  he  had 
the  goods  in  stock.  Not  only  does  he  suffer  immediate 
loss,  but  the  impression,  sure  to  spread,  that  his  com 
petitor  is  a  much  more  wideawake  merchant,  is  liable 
to   take   away   trade   permanently. 

Factories  are  working  at  high  pressure,  and  all  of 
them  have  a  generous  number  of  orders  on  hand.  Some 
have  recently  found  it  necessary  to  advertise  extensively 
for  additional  labor,  which  does  not  seem  .to  be  readily 
attainable.  There  are  several  points  such  as  this  that 
bear  directly  on  the  question  of  delivery. 

While  Fall  trade  has  been  of  good  volume,  and  mer 
chants  generally  feel  quite  satisfied,  we  are  lead  to  think 
over  what  the  conditions  would  be  if  the  buying  were 
confined  principally  to  stiff  bosoms  instead  of  the  neg 
liges.  This  is  a  matter  upon  which  we  have  touched 
quite  often,  but  it  strikes  us  as  being  far  toe  important 
to  be  slighted,  even  though  we  lay  ourselves  open  to 
the  charge  of  repetition. 

There  is  nothing  to  prevent  the  man  who  wore,  say, 
a  blue  neglige  last  summer  from  continuing  to  wear  the 
same  garment  late  into  the  Fall  or  Winter— if  the  shirt 
will  stand  it.  Summer  passes,  he  at  once  dons  a  higher 
collar  and  darker  neckwear.  The  blue  shirt  is  almost 
the  exact  counterpart  of  one  of  the  most  favored  styles 
shown  for  Fall.  It  will,  doubtless,  answer  for  a  time 
at  any  rate.  To  other  shirts  purchased  during  the 
summer  the  same  may  apply.  I>>  what  amount  does 
this  man's  buying  drop  below  what  it  would  be  if  the 
vogue  decreed  that  at  the  close  of  the  Summer  season  he 
should  lay  aside  his  neglige  and  adept  the  stiff  front  as 
the  reasonable  garment  ?  Let  us  say — and  we  do  not 
consider  it  an  excessive  estimate — that  each  man  who  has 
a  proper  regard  for  his  personal  appearance  would  spend 
from  fifty  to  seventy-five  per  cent,  more  for  shirts  if 
there  was  established  a  sharp  distinction  in  styles 
according  to  the   two   main   periods  of  the  year,    Summer 


and  Winter.     Double  selling  is  pract  icalK    what    it     would 
mean. 

Keep  this  in  mind,  and  give  the  stiff  bosom  everj 
opportunity  to  attract  friends.  Next  Fall  it  will  be 
back  in  its  rig-htful  position,  and  let  us  hope  that  it 
will   be   retained    there. 


The  coat  shirt  has  ;i  good  deal  to  recommend  it.  and 
the  merchant  who  is  not  keeping  track  of  its  progress, 
generally,  besides  introducing  it  into  his  own  stock,  is 
not  as  progressive  as  he  should  be.  So  logical  is  it  that 
a  shirt  should  be  put  on  and  taken  off  like  a  coat,  we 
naturally  wonder  how  the  idea  was  ever  overlooked,  and 
the  pull-over-the-head  style  adopted.  It  must  be  evident 
that  this  is  the  garment  that  will  eventually  hold  the 
market.  It  is  reasonable  that  it  should.  At  the  present 
time  sales  of  the  old  style,  both  in  Canada  and  the 
I'nited  States,  are  greatly  in  the  majority,  but  the 
coat  shirt  has  installed  itself  solidly  in  the  best  class 
of  trade,   and   will   soon   break   into   the  popular-  ranks. 


In  the  last  issue  we  spoke  of  the  price  advances  on 
i  lie  Spring  lines,  and  compared  qualities  with  those  of 
last  season.  Merchants  all  have  had  before  them  the 
question  of  buying  inferior  shirts  and  maintaining  old 
figures,  or  paying  advanced  price  on  the  same  articles 
and  getting  more  for-  them.  It  would  be  interesting  to 
know    what    course  each   one  decided   upon. 

We   know    of  a    store    which,   just     a      few      years   ago. 
carried    only    the     cheapest      Hires   cf   furnishings,    and,    of 
course,    its   patrons   were  confined   to   the  class  of  people 
looking-  for-  cheap   stuff.      A    blight    young   man,    with   am 
bitions   took    hold   of   it    while   these   conditions   prevailed. 
Me  started  in  to  elevate  the  standard  of  the  stock,    and 
also  the|trade   which    the   store  then  attracted.     As  may 
he   imagined,    the   task   he   set    himself   was   no    light    cne 
lie  had  a  hard  time  persuading  his  employers  that  there 
were  good    chances   of   the    plan    being    ultimately    success 
ful,  but  they  finally  told  him   to  go  ahead.   What   has  been 
accomplished    is   surprising.      It    has   taken   quite   a    while 
to   do   it,   but    the   store   is   now   in   a  position    to   bid   sue 
cessliilly   for    particular  trade.      The  manager  recent  l\    dis 
'•ussed    price   advances    with    The    Review.      "Take   shirts, 
for    instance,"     said     he.      "We   haven't    bought    a    single 
oire    of    poorer    quality    than      we    carried    last    season,     in 
spite  of  the  fact  that   we  cannot   sell  at  the  same  margin 
as   before.      We   pay    more   for      them,    and    are   willing    to 
cut    into   our   percentage  of   profit    sooner   than    lower     the 
Standard   of  quality  attained   after-   such   a   hard   fight.   As 
a  matter  of  fact,   we  have  ordered  some  better  lines  than 
we  ever  carried  before.     Our  policy  is  to  sell  nicer  grades 
of  goods   each    season,    and    it    pays   us   well    to  do   so." 
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We've  Told 
Your  Customers 


— and   your  competitors' customers — all  about  Hevscn  Tweeds 
and   Costume    Cloths. 

ey  know  how  strong  they  are,  that  each  thread  of  Hewson 
Hewson  Costume  Cloth  will  stand  a  strain    of    3% 

pure  wool,  woven  as  well  as  wool  can  be, 
d  best,  and  in  every  weight, 
ay  a  little  extra  for  Hewson  Tweeds 

call,    if  you  wish,   with 
them  by  mail. 


Address  : 

HEWSON 

WOOLLEN 

MILLS 

LiniTED 

AMHERST,  N.S. 


BUYERS  OF 


RAINPROOFS 


Should  get  those 
proofed    by    the 


Co.,  Ltd. 


and  stamped 


/feTRAOEMARKl 

'fr0(ffgB\ 
^PROOFED  BY 


The  "Cravenette"Co.,  Limited,  affix  their 
stamp  only  to  such  goods  as  are  suitable  in 
quality  for  Rainproof  purposes. 

Therefore,  this  stamp  is  a  guarantee  not 
only  of  Rainproof  properties,  but  also  of  the 
quality   of  the  material. 


DUSTPROO 

AS  WELL  AS 

RAINPOOOI 


The  "Cravenette"  Co.,  Ltd.,  Bradford,  Proofers  to  the  Trade. 


Globe  Suspenders 

Holiday  Suspen  'ers  in  handsome  boxes 
for  immediate  delivery. 

Ask  to  see    the  "Prince"  for   popular 
priced    goods. 
The   "Wizard"  line  has  advantages  plain  to  everybody. 

Don't     'Wait     For     Ovjr     Salesmen 
Ash     For     Samples 


The  GLOBE  SUSPENDER  CO.,      -     ROCK  ISLAND,  P.Q. 


Notice  !     Notice  !! 
The  Smith  &  McKeown  Co.,  Ltd. 

Shirt  Manufacturers 

are  now  at  their  old  address  : 

16   Cote  Street,    Montreal 

with  largely  increased  facilities.      Makers  of 

The    "  Tailor  -  Made  "    Brand    Shirts 


Mention    Dry    Goods    Review    when    writing  Advertisers. 
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The  front   with   two  large  pleats  may   be  expected   Lo 

command  a  g I  sale,  both  in  the  Christmas  trade    and 

for  Spring.     The  public  will  welcome  it  as  a  change  from 
l  lie  plain   negligee  and   smaller  pleated   front. 

*  »  • 

In  Spring  lines  the  colors  must  favored  are  solid 
blues  and  pinks  and  helios  in  small,  neat  cheek  effects. 

*  *  * 

The  shirt  with  cellar  attached  for  outing  wear  will 
be  strong  next  Summer,  according  to  the  best  indica 
tions. 

A  new  thing  on  the  New  York  market  is  a  dress  shirt 
with   the    studs  set    very   close  together  in   the  centre  of 
the  boscm.      Besides  preventing   the   front    from   bulging, 
this  arrangement  of  the  studs  harmonizes   with  the   but 
tons  on  the  vest. 

*  *  * 

If  shirt  manufacturers  designed  a  cuff  loi  the  Summer 
shirt  that  would  permit  of  the  sleeves  being  rolled  up 
much  more  easily  than  at  present  it  would  certainly  be 
in  great  demand.      A   narrower  cuff'  might   answer. 


The  popular  collar  next  Summer  will  lie  the  low  fold, 
with  the  Y-shaped  opening,  although  the  ordinary  fold 
may  be  looked  upon  as  a  good  seller.  In  wings  the  tin' 
dium  tab  will  be  the  thing,  in  accordance  with  smaller 
widths  in  neckwear.  With  the  advent  of  loud  colors  in 
the  latter   very   quiet    effects   in   shirtings   are   in   order 


There  is  a  growing  tendency  towards  the  wing  collar 
lot  evening  wear.  It  may  be  pointed  out  that  a  dress 
tie   lits  better  over   the   poke. 


Sell    Good    rVeady-to- Wears 


The  Merchant  Will    Find  it   Profitable  to  Watch  Closely  the 
Style  and   Fit  of  Garments. 

BrSTNESS  in  the  ready-to-wear  department  has. 
generally  speaking,  been  very  good  so  far  this  Fall 
a  condition  badly  needed  by  Ontario  merchants,  for 
they  carried  over  big  stocks  from  last  year.  In  conse 
quence  they  have  bought  very  lightly  for  this  reason,  de- 
pending on  sorting  orders  to  fill  requirements  later  on. 
In  the  West,  wholesalers  and  manufacturers  state,  trade 
has  been  very   satisfactory. 

*  *  * 

The  Review  has  lately  visited  quite  a  number  ol 
stores  in  different  parts  of  the  country.  In  the  majority 
of  cases  we  found  that  merchants  were  successfully  en- 
couraging the  tendency  of  their  customers  toward  nicer- 
grades  of  clothing,  which  means  more  profitable  and  more 
satisfactory  business.  Everywhere  even,  and  especially 
young  men,  are  becoming  more  particular  about  their 
dress.  Money  is  plentiful,  and  if  they  cannot  get  suitable 
styles  and  qualities  in  ready-to-wear  goods  at  the  local 
stores  they  are  likely  to  go  to  tint  custom  tailor  and 
gladly  pay  the  difference  in  price.  Remember  that  the 
man  who  likes  to  be  well  clad  would  sooner  ha\e  a  suit 
that  fits  and  corresponds  to  the  latest  style,  at  a  good 
fair  price,  than  a  sloppy  suit  at  any  price. 

*  *  * 

A  merchant  in  a  good-sized  town  told  us  a  short 
time  ago  that  he  takes  all  piece      goods,   in   the       men's 


WREYFORD&COAoronto 


Wholesale  Men's  Furnishers  and   Dominion 
Agents     for     Following     Manufacturers  : 

Young  &  Rochester,  London 

Complete  ranges  for  Spring  1907. 

Fancy  Vests,  Flannel  and  Tropical  Tweed  Suits, 
New  Shirts  and  Shirtings 

Tress  &  Co.,  London 

Spring  Styles  in  Felt  and  Silk  Hats.    Straws,  English  shapes 

are  now  correct,  English  values  always  are.    Tress  Caps 

are  best  sent  into  Canada. 

Cellular  "Aertex"  Underwear 
and  Shirts 

"  Aertex  "  has  only  to  be  worn  to  be  appreciated,  it  is  daily  growing 

in  favor,  it  gives  goo<l  wear  to  customer  and  good 

profits  to  retailer. 

Cooper,  Corah  &  Sons, 

St.  Margaret's  Works,  LEICESTER 

Cashmere  and  Worsted  Hoisery,  "Nelson"  Unshrinkable  Knit- 
ted Underwear,  Athletic  Shirts,  Sweaters,  and 
Bathing  Suits 

We  can  ship  you  at  once— Dress  Shirts  at  $9.00  and 
$12.00,  Dress  Vests  at  $13.00  and  $15.00,  Knitted 
Vests,  Smoking  Jackets,  Etc. 


SPRING  TONICS 

FOR   YOUR    HAT 
DEPARTMENT 

The  Wm.  Marshall  Hat, 

Prevailing  styles,  durable  and  flexible.     Retail  at 
popular  prices. 

DIXON  RAINPROOF  HAT 

STEVENS     HIGH-GRADE 
RAINPROOF      HAT 

Spring  and  Summer  Lines — Straws  and  Caps   now  on 
the  road.     Information  cheerfully  given. 

A.  E.  CLEMENT 

Hat   Manufacturer   fend    Importer 

8    Lemoine    Street,    Montreal 

Sole   Canadian  Agent  for 

A.  E.  STEVENS  CS.  CO..  NEW  YORIt 

RAINPROOF  HATS. 

DIXON  CSL  CO..  NEW  YORK 

RAINPROOF  HATS 

E    ALBERTINI  CSX  CO.     INTRA.  ITALY. 

FINEST   ITALIAN    HATS 

In  addition  to  our  regular  lines,  we  make 
a  specialty  of  BLOCKING  PANAMAS  and  RE- 
NOVATING FELT  HATS. 
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The  Idea  Back  Of  The  Trade  Mark 


A  UNSHRINKABLE* 


^y    Trade  AfarK 


Making  underwear  a  little  better 

than  seems  necessary — 

Thafs  one  part  of  it ; 

Putting    a    guarantee    back  of  it 

that  is  strong — 

Thafs  part  of  the  idea,   too  ; 

Making    sure    the    retailer    who 

buys  will  sell  it — 

Thafs  the  big  part  of  it. 
(That  ad  below  is  one  of  the  many 
ads  doing  that.) 

The  quality  you  know  is  in  every 
garment, — the  value  you  can 
warrant  your  customer  (with  our 
warranty  to  hold  you  safe),  and 
the  liberal,  sales-making  advertis- 
ing we'll  do  for  your  benefit — 
that's  the  idea  back  of  the  trade 
mark  on 


Pen-Angle 
UnsKrinKable 
Underwear 

You'll  miss  something  good  if 
you  do  not  ask  the  traveller  to 
show  you  the  Penman  lines  for 
Spring. 


The  Penman  Mfg.  Co. 

of  Paris,  Canada 


PEN -ANGLE 


Trade  Afarj( 

In  a  variety  of  styles, 
fabrics  and  prices,  (or 
women,  men  and 
children.  Form-fitted. 
Dealers  are  authorized 
to  replace  instantly  and 
at  our  cost  any  Pen- 
Angle  garment  faulty 
in  material  or  making. 


Pen-Angle  Under- 
wear is  form-knit 
so  it  can't  help 
fitting  your  figure, 
—it's  made  of 
long  -  fibred  wool 
so  it  won't  shrink 
and  it's  guaran- 
teed besides.  The 
whole  idea  is  to 
make  it  so  good 
you  can't  afford 
not  to  buy  by  the 
trademark  (in 
red) .  206 


Underwear 
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clothing  section,  that  prove  slow  sellers,  and  sends 
them  to  a  clothing  factory  in  a  nearby  city  to  be 
made  up. 

Greys  and   fancy   Blues 


Suitings   Which  Will    be  Most    Favored    for    Spring— No 
Decline  in  Price  to  be  Expected. 

GREY   worsteds  were  nicked  by   the   wholesalers  some 
time      ago  as  the      leaders  for  Spring,   and       they 
doubtless   will  be.     All   shades  will  be  offered,    but 
the  greatest   favor  is  likely  to      be  accorded   the       fancy 
overchecks. 

*  *  * 

There  is  a  tendency  toward  Saxonies.  Across  the 
line  there  has  been  quite  a  run  on  this  cloth,  which  is 
known  there  as  veloiir  finish. 

*  *  * 

•While  London  is  favoring  browns  with  soft  over- 
checks  and  stripes.  New  York  is  running  strong  on  fancy 
blues.  The  latter  may  be  regarded  as  very  desirable  for 
Spring.  Canadian  wholesalers  place  a  great  deal  of  con- 
fidence in  it.  Some  pretty  effects  are  shown  in  this  line, 
among  them   sombre       overchecks  and   stripes,   and     fancy 

woven  stripes. 

*  *  * 

In  Spring  overcoat  materials  Oxford  greys  hold  the 
most  attention,  and  up  to  the  present  no  rival  is  forth- 
coming. 

*  *  * 

Prices  hold  very  firm  and  it  is  not  to  be  expected 
that  there  will  be  any  decline  on  Spring  goods.  The  best 
opinion  does  not  look  for  any  break  before  the  business 
for  Fall,  19(17.  opens  up  at  any  rate. 

A  REFERENCE  TO  STYLES. 

Some  good  tailors  have  retained  the  centre  vent  and 
pressed  seams  in  their  sack  suits  for  Fall.  This  may, 
to  a  considerable  degree,  be  due  to  a  reluctance  to  drop 
the  long  coat,  wrhich  many  regard  as  a  very  sightly  gar- 
ment. We  have  seen  cases  where  it  has  been  made  even 
longer  than  the  coat  of  last  Spring  and  Summer 
Extreme  length,  form  lit,  centre  vent  and  pressed  seams 
are  on  the  wane.  The  Spring  styles  will  discountenance 
nearly  all,  and  perhaps  all,  of  these  features.  Any  one 
that   may  be  retained   will   be  greatly   moderated 

&   ..    * 

The  boxy  coat  is  coming  back,  and  it  will  surely 
be  well  received.  Another  change  due  before  long  is  the 
moderately  high-cut   waistcoat. 

*      s:      * 

The  new  evening  waistcoat  is  cut  with  a  V  shaped 
opening.     It    has  been  countenanced   by   the   best    dressers. 

-^ 

FANCY    WAISTCOATS. 

Fancy  waistcoats  will  command  good  trade  this  sea 
son.  The  cardigans  are  a  vers  strong  line.  They  are 
knit  in  black,  white,  red,  blue,  and  brown  effects,  many 
with  checks.  The  color  combinations  are  very  pretty. 
All  are  bound,  generally  to  match  the  predominant  color. 
although  some  of  the  lighter  ones  have  dark  binding. 
They  are  richer  in  appearance  than  ever  before.  The  re- 
tail price  runs  from  $3  up. 

A  big  range  of  the  ordinary  lines  in  greys,  pearls  and 
other  attractive   shades  is  shown. 


This  is  the  Trade  Mark  on 
"TEVIA"  TWEED 

the  only  tweed  trade  mark  adver- 
tised to  the  public  and  recognized 
by  them  as  standing  for  the 
manufacturer's  guarantee  of  ex- 
cellence and  all-wool  quality. 
"Tevia"  Tweed,  both  rough  and 
smooth,  is  made  in  Scotland,  and 
is  all  wool  save  a  few  patterns 
containing  a  slight  silk  overcheck. 

Only  two  or  three  ply  yarn  is 
used  in  making  it.  This  gives 
long  life  to  the  cloth. 

"Tevia"  is  supplied  in  all  the 
newest  shades  and  novelties,  many 
colors  being  dyed  a  more  ex- 
pensive way  than  necessary  in 
order  to  ensure  a  permanent 
effect. 

This  is  the  cloth  we  are  adver- 
tising in  Canada  this  winter — 
the  cloth  in  which  there  is  cer- 
tain to  be  big  business. 

Write  us  now  for  prices  and 
particulars. 

Mark    Fisher    Sons  &   Co. 

Montreal  Toronto  Winnipeg 

Vancouver. 
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We  are  specially  prepared  to 
make  to  measure  all  lines  of  men's 
garments.  We  supply  sample  cut- 
tings and  measuring  forms. 

"Campbell"  the  well  known 
Clothier  will  be  in  full  charge  and 
has  brought  his  own  designer  and 
staff  of  experts  with  him.  Every 
known  tailoring  art  will  be  employed 
to  give  customers  up-to-date  goods. 

Agencies  for  "special  orders" 
wanted  in  every  town,  good  live 
hustlers. 


"Campbell  Clad"  Company,  Limited 

A.  S.  CAMPBELL, 
President  and  General  Manager 

MONCTON,    N.B. 
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CAMPBELL   CLAD   CLOTHING  CO.,   LIMITED. 

SOME  time  ago  a  company  was  formed  in  Moncton, 
N.B.,  to  engage  in  the  manufacture  of  men's  cloth- 
ing. Mr.  A.  S.  Campbell,  who  is  president  and 
manager,  has  had  wide  experience  in  the  business,  having 
at  one  time  carried  on  an  extensive  manufacturing  busi- 
ness in  Montreal.  In  the  company  are  some  very  prom- 
inent men  well  and  favorably  known  in  the  Maritime 
Provinces.  They  have  taken  over  the  woolen  mills  and 
clothing  business  of  J.  A.  Humphrey  &  Son,  Limited,  of 
.VIoncton,  N.B.  Mr.  Humphrey  will  retain  an  interest  in 
the  business,  and  with  the  united  business  experience  of 
Mr.  Humphrey  and  Mr.  Campbell,  success  seems  assured. 
The  company  has  one  of  the  best  equipped  factories  in 
Canada  and  have  secured  the  services  of  some  well  known 
experts  in  the  business  from  Montreal,  and  in  fact, 
nothing  will  be  left  undone  to  turn  out  men's  clothing 
equal  to  the  best  made  in  Canada.  The  Town  of  Monc- 
ton has  granted  the  company  a  bonus  of  $15,000,  and  it 
is  expected  that  when  the  plant  is  completed  it  will  be 
second  to  none  in  the  business.  A  specialty  will  be  made 
of  to-measure  custom  goods,  and  already  there  are  about 
sixty  agents  on  the  road  who  take  orders  for  suits  which 
are  delivered  free  of  charge.  It  is  the  purpose  of  the 
company  to  sell  their  goods  principally  in  the  Lower 
Provinces,  and  with  the  efforts  put  forth  by  the,  manage- 
ment, will  assure  the  buying  public  of  the  best  that  can 
be  made  in  men's  readymade  clothing,  which  will  be 
known  as  the  "Campbell  Clad"  brand.  It  is  thepurpose 
of  the  company  to  make  a  high  class  of  men's  suits,  but 
they  will  also  make  a  cheaper  grade  on  the  best  lines 
possible. 

CHECK  FOR  STOCK. 

DISCUSSING   the  need    of    a  comprehensive  checking 
system  in  order  to  keep  constantly  informed  as   to 
one's  requirements,  or  financial  ability,  Men's  Wear, 
of  London,   discovers  a  woeful  lack  of  accurate  knowledge 
and   suggests   the  remedy  as  follows  : 

"One  of  the  chief  disadvantages  of  business  life  for 
many  outfitters  is  the  fact  that  they  are  unaware  of  their 
exact  financial  position.  They  do  not  know  even  ap- 
proximately the  value  of  their  own  stocks.  Others  only 
know  at  more  or  less  lengthy  periods,  namely,  when  the 
stock  has  just  been  taken..  It  is  a  pity,  because  the  re- 
sultant uncertainty  tends  to  breed  timidity  in  some 
minds  and  rashness  in  others.  Such  ignorance  may  or 
may  not  be  bliss,  but  it  is  certainly  costly,  unbusiness- 
like, and  unnecessary.  This  lack  of  knowledge  is  respon- 
sible for  many  failures,  and  it  acts  as  a  clog  upon  enter- 
prise. It  is  often  the  reason  why  many  retailers  are 
afraid  to  start  a  new  department  or  open  a  branch  shop. 
And  it  is  often  the  chief  explanation  whv  some  branches 
fail. 

"Why  is  this  so?  The  answer  is  twofold.  Want  of 
energy  and  wanl  of  knowledge.  The  former  is  the  chief 
reason.  It  is  a  stubborn,  glaring  fact  that  most  shop 
keepers  hate  figures  with  a  deadly  hatred.  They  are  so 
worried  with  keeping  stock,  buying  goods,  writing  orders, 
serving  customers,  dressing  windows,  soliciting  orders, 
collecting  debts,  and  keeping  the  accounts,  which  they 
deem  absolutely  indispensable,  thai  they  dread  adding  to 
their  already  multifarious  mental  burdens  any  extra  fig- 
uring. Pity  'tis,  'tis  (rue.  Vet,  it  is  an  equally  stub- 
horn  and  glaring  fact  that  no  man  can  nowadays  expect 
to  achieve  much  in  business  unless  he  is  himself,  or  can 
afford  to  employ,  a  good  bookkeeper.  To  the  busy  man 
who  must  do  the  work  himself  one  might  suggest  a  pos- 
sible   readjustment    of   his   energies.      It   should   be  possible 


Cool,  Dressy  ClotKes 


MADE    OF 


OXFORD  cioths 


TEN  CHANCES  TO  ONE  the  lady  or 
gentleman  looking  so  cool  and 
comfortable  in  a  dressy  summer  suit 
is  an  Oxford  wearer^  for  these  cloths — 
both  the  Homespuns  and  the  Tweeds— are 
conspicuous  for  their  suitability  for  sum- 
mer attire.  This  is  a  Tweed  and  Home- 
spun season  and  Oxfords  are  in  front. 


FOR  SALE  BY  ALL  WHOLESALE  JOBBERS 


OXFORD  MANUFACTURING  GO. 


OXFORD,  NOVA  SCOTIA 

Mills  Established  1867. 


LIMITED 


Motorist  (wet  through) — Just  look  how  my  coat  is  shrinking  I 
2nd  Motorist— My  dear  fellow,  why  don't  you  wear  GARBIRNETT? 
Specially  constructed  weatherproof  cloth. 
The  very  thing:  for  automobiling,  riding:,  driving:,  etc. 

All  goods  bear  this  stamp. 

MlBIRNe,. 

"JENNWEL" 
WATERPROOF 


REGISTERED 


Sole  Makers,  JOSHUA  F.  GARNETT  &  SON,  Castle  Mills,  Idle,  Bradford 
Canadian  Representatives :  GEO.  S.  PLOW  &  CO.,  232  McGill  St.,  Montreal. 
A.  ALEXANDER  &  CO.,  77  York  St.  Toronto. 

Makers   to    the    wholesale  trade  only. 
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ISSUED     &Y     -..-ihlORlTY     OF 


Berlin,   Ont. 


3-New  Lines  of  Overalls-3 

Made  from  American  Denims—Full  Indigo 

MonarcK  MecHanics 
MonarcK  Newports 
MonarcK  Railroads 

SEE  YOU  GET  THE  RED  LABEL 

Have  you  seen  them?    Write  for  samples  and  quotations. 


•  ••■•••-. i 
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mil  advantageous  for  him  to  delegate  sunie  of  his  present 
tasks  to  a  junior,  or  even  an  apprentice,  in  order  lo  be 
able  to  devote  a  half  an  hour  01  an  hour  a  day  extra  to 
ins  accounts, 

"It  is  the  making  of  a  beginning  which  requires  mosl 
effort.  After  the  start  is  made,  to  continue  a  propei 
system  is  comparatively  easy.  When  a  man  has  found  the 
righl  method  foi  his  home  stock  he  can,  of  course,  use 
the  same  with  or  without  modifications  for  his  branch,  or 
hianches.  If  ;i  managei  is  incapable  or  unwilling  to  com- 
ply with  his  wishes  in  this  respect  there  is  a  very  sim- 
ple remedy.  There  are  plentj  of  good  managers  about 
who  would  be  only  too  glad  lo  do  so.  For  the  man  who 
has  only  a  hazy  notion  of  whal  his  stock  is  worth,  the 
quick  and  only  solution  is  lo  at  once  take  stock.  Whin 
thai  has  been  done  there  is  a  basis  of  facts  lo  work  up- 
on. Stock  should  he  taken  .it  cost,  and  everything  en- 
tered in  a  stock  hook.  Slock  should  be  taken  every  six 
months.  Not  only  foi  Die  sake  of  comparing  with  one's 
records,  but  foi  the  purpose  of  reducing  and  throwing  out 
unsalable  stuff.  There  is  more  thaj*  one  way  of  finding 
i lie  value  of  one's  stock  at  an)  date  belween  stock-tak- 
ings One  waj  is  to  add  total  expenses  to  purchases, 
then  deduct  sales  Or  subtract  profits  from  sales,  then 
subtract  this  result  from  purchases.  By  either  of  these 
methods  the  approximate  value  of  one's  stock  is  readily 
found.  A  selling-price  stock;  book  should  be  kept,  or 
cards  in  each  department  so  arranged  that  new  stock  can 
be  entered  as  it  arrives,  and  sold  articles  crossed  off  as 
they  are  sold.  All  must  be  listed  at  selling  price,  and 
each  card  or  stock  book  must  balance  with  the  usual 
sales  sheets  or  duplicates. 

"If  you  have  branches,  the  manager  of  each  should 
■-end    in    a    written    classified    report    every    week,    to   keep 


you  fully  informed  of  the  amount  of  goods  in  stock.  [1 
means  work  for  the  managei  and  his  subordinates.  Bui 
what  do  you  pay  them  for7  When  you  take  stock  at  a 
branch,  let  the  manager  and  his  assistants  prepare  every- 
thing, but  'take  down'  yourself.  And  lest  the  accuracy 
—and,  perhaps,  honesty — of  your  assistants  who  have  got 
Hie  goods  ready  to  be  taken  down,  by  making  a  persona' 
examination  of  the  goods  here  and  there  is  each  depart- 
ment  as   you  go  along. 

"There  need  not  be  much  difficulty  in  finding  o.i! 
weak  spots  or  leakages.  A  plain  daily  record  of  goods 
received  and  goods  sold  is  less  trouble  than  the  constant 
anxiety  which  often  results  from  the  lack  jof  such  a  re- 
cord. The  selling-price  stock  book  (or  cards)  is  probabh 
the  best  method  yet  tried  for  checking  stocks,  especially 
in  branch  shops  when  supplemented  by  weekly  reports 
from  the  managers.  All  assistants  should  have  access  to 
these  books  or  cards;  they  can  then  check  one  anothei. 
The  classification  thus  made  easy  will  give  one  a  closer 
grasp  of  the  stock,  and  the  value  of  the  method  can  be 
icsted  at  any   time,  in  any   department. 

"11  is  advisable  to  pay  regular  and  irregular  visits  of 
inspection  and  to  pay  good  salaries.  Only  managers 
whose  integrity  is  above  suspicion  should  be  employed. 
Such  men  should  be  treated  frankly,  trustfully,  but  yet 
in  a  businesslike  manner.  When  a  manager  begins  to  con- 
sider himself  above  the  rules  of  the  establishment  and  su- 
perior to  the  wishes  of  his  employer  it  is  time  he  had  a 
change  of  air." 


Fancy  suspenders  are  a' ways  a  good  line  for  holiday 
selling  in  the  men's  furnishing  department.  Every  store 
should  be  able  to  dispose  of  some  good  grades.  They 
may  be  procured  in  special  boxes  in  extensive  variety. 
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BrigHt  Colors  in  Nechwear 


Some  of  Them    for   Spring— Widths  Will  be  Reduced- 
Increasing  Demand  for  75  cent,  and  $1  Goods. 

THE  neckwea]  situation  just  now  is  very  interesting. 
There  are  changes  in  the  air,  and  the  general  feeling 
seems  to  be  that  they  will  come  to  earth  before 
long.  Spring  Hues  are  under  discussion,  although  it  will 
be  January  at  least  before  any  certainty  can  be  express- 
ed as  to  just  what  new  features  they  will  embrace.  We 
are  guided  by  some  strong  indications  when  we  assert 
that  changes  of  a  decided  nature  will  appear. 
•  *  * 

Some  bright  colors  and  small  shapes  are,  in  our  opin- 
ion, due,  and  it  is  a  good  guess  thai  they  will  he  out  foi 
the  coming  season.  We  do  not  say  that  they  will  he  in 
the  majority,  but  it  is  safe  to  predict  an  extensive  range, 
and  when  the  time  conies  merchants  need  not  hesitate  to 
stock  them.  The  public  are  becoming  tired  of  the  sombre 
shades,  and  will  readily  take  to  something  with  more  life 
to  it. 


In  some  quartets  we  have  heard  brown  mentioned  as 
a  likely  color,  but  we  do  not  believe  it  would  find  the 
consumer  in  a  receptive  frame  of  mind  regarding  it  just 
now.  Possibly  it  may  be  put  out  lain  oil  in  lust  suffi- 
cient  range  to  soung  the  public  feeling. 

*  *  * 

A  Toronto  Store  which  bids  lor  a  good  class  of  trade 
recently  showed  a  lot  of  English  goods  in  rather  daring 
color  combinations.  One  contained  gold,  green  and  red. 
When  we  say  thai  loud  colors  are  on  "I he  way  to  general 
favor  we   do   not    refer   to   anything   like   Ibis. 

*  £  * 

Ascots  are  to  come  back,  and  next  Fall  should  see  a 
good  range  on  the  market.  Some  have  been  shown  this 
season,  bu1  principally  by  exclusive  stores,  which  may 
generally  avoid,  to  a  marked  extent,  the  course  of  popu- 
larity,   and   do   a    good   business. 

*  *  * 

Purchases  of  neckwear  specially  designed  for  the 
Christinas  trade  have  been  better  than  usual.  Single  ties 
in  fancy    boxes  are  reported   to  have  sold   well. 


A  year  ago  the  three  inch  four-in-hand  in  extremely 
quiet  tones  was  the  leader.  For  this  Fall  and  Winter 
wine  and  berry  shades  are  most  popular.  They  'are  very 
pretty,  and  the  range  is  such  that  a  very  pleasing  variety 
may  be  secured.  They  will  last  the  season,  and  still  be 
well  liked  by  a  great  many  people  in  the  Spring.  How- 
ever, bright  colors  are  bound  to  have  an  inning,  and  it  is 
possible  that  they  may  jump  into  great  popularity  at 
once.  A  carefully  studied  estimate,  however,  is  that 
mediums  will  remain  in  the  majority,  but  that  livelier 
shades  will  be  in  active  demand. 

Last  year  the  favored  width  of  the  four-in-hand  was 
three  inches.  This  season  some  of  these  still  linger  on 
the  market,  and  sell  in  very  limited  numbers.  Two  and 
a  half  inches  is  the  prevailing  width,  and  in  conformity 
to  the  change  the  size  of  collar  wings  have  been  reduced 
considerably.  Harmony  is  a  great  consideration  always 
with  the  well  uressed  man,  and  any  decided  style  move- 
ment along  one  line  must  he  accompanied  by  a  general  re- 
adjustment. 


The  corded  velvet  four-in-hand  in  warm  shades,  which 
was  one  of  the  Fall  novelties,  moved  out  actively.  They 
served  the  purpose  for  which  most  merchants  bought 
them— good   "window  pulls." 


Hats  and   Gloves 


Conservative    Style    of    Sailor    Straw     in     Solid     Position  — 
Flexible   Brim  Straws— Colored   Bands. 

T11KRE  was  talk  some  time  ago  of  a  sailor  straw 
with  wider  brim  and  lower  crown  for  next  season, 
centred  upon  about  the  same  style  as  was  worn  last: 
Summer,  the  outlines  of  which  are  without  exaggeration 
in  any  way,  and,  consequently,  appeal  to  the  greatest 
number  of  people.  The  average  man  is  very  conservative 
as  to  his  headgear,  even  though  he  may  allow  himself 
considerable   latitude  in  some  othei    matters  of  dress. 


Some  neckwear  manufacturers  go  so  far  as  to  say 
that  widths  of  one  and  three-quarters  and  two  inches  may 
be  seen  next  season  in  the  new  lines.  Of  course  with 
louder  colors  it  must  be  expected  thai  the  size  will  he 
reduced.  Imagine  a  bright  red  four-in-hand  three  inches 
wide  '      It  would   give  one  an  eye  ache. 


"Five  years  ago,"  said  a  manufacturer,  "we  exhaust- 
ed all  the  'hot'  colors  on  the  market,  and  the  hotter  they 
were  the  better  they  sold.  It  will  be  the  same  again 
soon.  Even  now  there  is  some  call  upon  retailers  for  this 
class  of  neckwear.  Numbers  of  men  have  a  strong  preju- 
dice against  bright  colors,  hut  just  persuade  them  to 
break  through  that  prejudice  once,  and  nine  out  of  leu  of 
them  may  easily  be  converted.  1  have  seen  actual  in- 
stances of  this  a   great   many   times. 


"An  outstanding  feature  of  trade,"  he  continued,  "is 
the  increasing  demand  for  75c.  and  $1  goods.  It  is  a  good 
sign,  and  retailers  should  help  extend  business  in  this  di- 
rection as  much  as  possible.  It  is  a  fact  not  general h 
remembered  that  our  fathers  and  grandfathers  always 
paid  that  price  for  their  good  neckwear." 


The  flexible  brim  straw  is  expected  to  have  a  big  run. 
Similar  prophesies  heralded  its  advent  on  the  market  a 
year  ago,  but  despite  reports  to  the  contrary,  it  was  con- 
lined  io  the  "sporty"  trade  almost  entirely,  that  "  is 
admittedly  a  considerable  factor  in  mosl  businesses,  and, 
of  course,  this  hat  must  he  stocked  with  some  liberality. 
The  point  is  that  the  best  class  of  tiade  does  not  buy  it, 
and  the  merchant  should  bear  this  in  mind.  He  knows 
pretty  well  the  tastes  of  his  customers,  and  can  buy  ac- 
cordingly. 


'the    telescope    fell    hat    occupies    the   same   field    as    the 
flexible  brimmed  straw. 


There  will  he  some  demand  for  Panamas,  as  usual, 
bul  if  is  nol  likely  to  be  very  marked.  A  big  season  for 
iliem  was  predicted  a  year  ago,  but  did  not  materialize. 
On   the  other   side   of   the     line     it    is     said      they    will    be 

si  I  oligei     t  hail    ev  el  . 

The  public  has  paid  quite  readily  the  advanced  prices 
oil  gloves,  and  trade  has  been  very  brisk.  Tans  and  oaks 
are  the  leading  colors      Suedes  have  come  to  be  a  staple 
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line.     We   have   mentioned   the   buying  of  colored   chamois 
by  numbers  of  retailers,   though  only   in  small    lots. 

*  *  * 

A  feature  of  the  coming  season  will  be  colored  bands. 
Last   Summer  plain   black   predominated. 

A  wholesaler  informed  The  Review  that  he  had  re- 
ceived an  order  for  light  grey  fedoras  that  was  one  of  the 
largest    he  iiad   ever   received  on  a   single  hat. 

*  *  * 

In  black  stiff  hats  a  wider  hand  has  been  introduced. 
We  believe  that   if  will  meet   with  quite  a   little  favor. 

*  .   * 

Early  buying  is  to  be  counselled  very  strongly.  Poor 
deliveries  are  to  be  expected. 

Notes  and   Comment 

That  there  are  now  more  conspicuously  noticeable  ex- 
amples of  smart  dress  among'  men  than  there  have  been 
in  past  years  is  not  the  case,  but  that  more  men  dress 
well  can  hardly  be  disputed.  The  greater  variety  of  ma- 
terials, the  marked  improvement  in  manufacture,  the 
closer  relations  between  the  styles  of  what  may  be  called 


JAEGER 


Knitted  Waistcoat. 

TWO  STYLES  IN   WINTER  WAISTCOATS. 
Shown  by  Dr.  Jaeger's  Co.,  Montreal. 

the  exclusive  makes  and  the  ready-made  trade,  all  tend 
to  raise  the  general  average  and  to  lessen  the  distinc- 
tion between  classes.  Fads  are  almost  a  thing  of  the 
past.  The  dandy,  or,  as  he  was  more  latterly  called,  the 
dude,  is  so  rare  a  sight  that  there  has  ceased  to  be  any 
necessity  for  a  slang  word  to  describe  him.  Extrava- 
gancies, exaggerations  and  extremes  are  out  of  vogue. 
Fashions  are  broad  to  such  an  extent  that  smartness  - 
this  term  has  been  much  over-worked  during  the  past 
few  years,  but  there  seems  to  be  no  other  to  take  its 
place— is  no  longer  dependent  upon  the  exact  cut  of  a 
coat   or   style   of   a  waistcoat. 

It  would  be  futile  to  contend  that  money  is  not  a 
tremendous  aid  to  good  dress,  and  in  saying  that  ex- 
travagancies arc  out  of  date  it  is  not  by  any  means  in- 
tended to  imply  that  cost  has  been  lessened— such  a  thing- 
could  not  be  in  this  day  of  luxury  and  rapid  gathering 
of  wealth— but  merely  that  men  are  less  apt  to  let  their 
fancy  roam,  less  likely  to  go  to  the  extremes  of  fashion, 
to  appear  so  ostensibly  and  often  ridiculously,  gotten  up 
for  the  occasion. 

*  *  * 

Shall  we  have  a  season  of  conservatism  in  dress,  or 
one  of  daring  departures  from  established  forms  ?  What- 
ever the  conclusion  of  others  regarding  the  Winter  of 
1906-07,  we  are  constrained  to  the  belief  that  the  ever- 
augmenting  element  who  follows  at  the  heels  of  Fashion 


whithersoever  her  fickle  majesty  turneth  will  ere  long- 
have  their  desire  for  change  gratified  to  the  full.  And 
this  opinion  we  make  bold  to  reduce  to  writing  because 
the  indications  which  heretofore  have  been  infallible 
seem  to  swing  the  pendulum  in  that  direction.  The  men 
who  influence  the  mode,  men  of  wealth  and  social  posi- 
tion, are  given  more  to  the  exercise  of  personal  prefer- 
ences than  at  any  previous  time  within  memory.  Indeed, 
individuality  is  the  outstanding  characteristic  of  dress 
to-day,  and  rare  indeed  is  the  man  with  the  means  and 
the  inclination  to  avoid  beaten  paths  in  matters  sartori- 
al who  fails  to  discover — or  invent,  if  need  be — some  dis- 
tinctive habiliment.  This  tendency  has  been  so  pro- 
nounced during  the  Summer  just  ended  that  it  would  be 
truly  remarkable  if  it  did  not  endure  through  months  to 
come.  Furthermore,  wTe  are  disposed  to  agree  with  those 
critics  of  men's  dress  who  declare  it  is  too  sombre  and 
lacks  variety.  Vet  there  should  be  a  word  of  warning  to 
those  who  would  not  exceed  the  .imitations  of  good 
form,  in  the  event  of  a  period  of  notable  innovations. 
Too  frequently  the  distorted  ideas  of  some  faddist  are 
linked  in  the  public  prints  with  the  tendency  of  fashion, 
and  the  man  who  must  perforce  leave  it  to  others  to 
blaze  the  way  for  him  is  misguided.  As  a  flagrant  ex- 
ample of  this  sort  we  noticed  at  a  number  of  the  water- 
ing places  certain  coteries  of  young  men  who  wore  half- 
hose  of  different  colors,  that  is,  one  tan  and  one  black, 
or  other  ludicrous  combinations.  A  grain  of  sense 
should  suggest  its  absurdity,  yet  while  the  case  was  an 
extreme  one,  and  the  more  aggravated  by  reason  of  the 
fact  that  the  trousers  turnups  accentuated  the  effect,  we 
are  accustomed  to  hear  just  such  dress  dissipation  — 
that's  the  word — heralded  far  and  wide  as  the  essence  of 
smartness.  Reform  in  clothes  is  no  less  desirable  than 
some  other  kinds,  but  in  the  name  of  all  that  is  com- 
mendable in  present  standards,  we  must  move  with  de- 
liberation lest  fashion  be  permitted  to  fall  from  a  ra- 
tional place  to  one  of  wild  vagaries  and  bizarre  forms. 

PAJAMAS. 

Pajamas  have  been  shown  for  Spring  in  very 
attractive  range.  Materials  are  silks,  silkilenes,  prints, 
flannelettes,  French  flannels,  etc.  There  is  a  great  vari- 
ety of  colors,  both  in  solids  and  patterns.  Only  a  limit- 
ed number  of  stores  will  find  it  profitable  to  handle  the 
silk   lines. 

A  much  stronger  feature  could  be  made  of  pajamas 
by  most  merchants  if  the  proper  methods  of  display  and 
advertising  were  employed.  The  general  demand  for 
them   is   increasing   steadily. 

GLOVE  MANUFACTURERS  MEET. 

On  Monday,  October  22nd,  the  glove  manufacturers  of 
Canada  convened  in  the  Windsor  Hotel,  Montreal.  The 
officers  elected  for  1907  were  :  President,  J.  J.  West- 
gate  ;  vice-president,  H.  Smith;  second  vice-president,  p. 
Gaiibert.  After  a  pleasant  discussion  regarding  the  wel- 
fare of  the  industry,  it  was  decided  to  regulate  discounts 
in  the  future  in  a  uniform  manner.  It  has  been  found 
that  opposition  to  rates  was  beneficial  to  no  one.  The 
rates  decided  upon  were  ten  days  2  per  cent,  discount, 
net   sixty  days. 


Merchants  who  have  systematically  endeavored  to  sell 
better  grades  of  underwear  have  been  quite  successful. 
With  some  it  has  been  a  slow  process  at  first,  i  ut  per- 
sistence has  brought  excellent  results.  That  a  real  good 
article  pays  in  the  end,  besides  giving  the  wearer  satis- 
faction all   the  time  has  proved  an  effective  argument. 
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A  SPLENDIDLY  EQUIPPED 
STORE 

«1 

Montreal's     Newest      and      Most 
Modern     Store— Views    and    De- 
scription of   the  Hamilton    Co.'s 
Fine  Premises. 

._ 

ONE  of  the  finest  departmental  stores  in  Montreal, 
and  in  Canada,  is  that  now  occupied  by  the  Ham- 
ilton Co.,  on  St,  Catherine  St.  West.  Some 
time  ago  it  was  found  necessary  to  remove  from  the  old 
quarters,  corner  St.  Catherine  St.  West  and  Peel  St., 
and  arrangements  were  made  to  occupy  the  present  prem- 
ises. The  store,  which  is  sixty-four  feet  wide  by  one 
hundred  and  fourteen  feet  dee]),  was  remodelled  through- 
out. It  is  a  steel  frame  structure  of  grey  stone,  seven 
storeys  in  height. 

Well  lighted  throughout,  the  building  has  a  bright  ap- 
pearance which  stores  too  often  lack.  Ventilation  has 
been  well  looked  after,  and  the  result  is  a  sanitary  con- 
dition for  employees  and  customers.  There  is  sixty-four 
feet  of  window  space,  and  the  windows  are  six  feet  deep 
and  eight  feet  six  inches  high,  with  a  fancy  prism  above. 
A  large  awning,  supposed  to  be  the  largest  in  Montreal, 
is  used  to  protect  the  window  from  the  sun.  ^Electric 
light  is  used  for  illumination,  and  all  departments  are 
equipped  with  the  Lamson  cable  cash  carrier  system. 
Two    hydro-electric    passenger    elevators    and    one     freight 


counters   on   this   floor   are    a   combination   of   wood      a 
glass,  the  top  being'  of  wood  covered  with  green  cloth 


nd 


THE   HAMILTON  STORE -Laces,   Hosiery  and   Underwear. 
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THE  HAMILTON  STORE— Section  Fur  and  Ready-to-Wear  Departments 

are  in  use.  In  equipping  their  new  store  the  company 
introduced  many  new  ideas.  Modern  fixtures  have  been 
installed,  and  every  effort  has  been  made  to  ensure  the 
store  obtaining  a  position  as  one  of  the 'most  up-to-date 
in  Canada. 

Ground  Floor  Arrangements. 

System  has  prevailed  in  the  laying  out  of  the  store, 
and  each  floor  is  arranged  in  such  a  way  as  to  best  suit 
the  convenience  of  the  customer  and  to  give  greatest  sat- 
isfaction to  the  company.  The  ground  floor  is  attract- 
ively and  conveniently  arranged.  Here  are  found  all  lines 
most  frequently  .called  for  by  customers.  The  main  aisles 
are  eight  feet  wide,  and  those  on  the  side  six  feet.  Side 
fixtures  are  seven  feet  high.  Opposite  the  entrance  there 
is  a  central  counter.  Here  may  be  found  all  general  lines 
such  as  ribbons,  handkerchiefs,  and  veilings.  Fixtures 
here  are  four  feet  six  inches  high  in  wood,  with  a  glass 
case  on  top  eighteen  inches  in  height.  All  through  the 
store  care  is  taken  that  everything  possible  is  covered,  to 
preserve  from  dust  and  to     keep  fresh    in  appearance.      The 


in  the  ribbon  department  a  glass  railing  about  two 
inches  high  makes  it  possible  to  use  'he  top  of  the  coun- 
ter for  display  purposes  during  the  day.  To  Hie  left  of 
the  entrance  is  the  neckwear  department.  As  in  other 
departments,  there  are  many  samples  displayed  m  the 
show  case  counter,  while  all  the  stock  is  stored  in  draw- 
ers behind.  In  the  perfume  section,  glass  shelves  in  glass 
cases  are  used.  Leather  goods  and  hair  goods,  combs, 
blushes  and  other  requisites  are  found  on  this  side  of  the 
main  floor. .. £iear  the  stairs  is  the  umbrella  department. 
Kver\  line  carried  is  represented  in  the  glass  show  case, 
while  the  stock  is  stored  in  drawers.  Smallwares  are 
placed  at  the  back  of  the  store  near  the  elevators.  To 
Hie  right  of  the  entrance  is  the  men's  furnishing  depart- 
ment. Many  new  ideas  are  in  operation  here.  For  in 
stance  the  ties  are  all  stocked  in  a  glass  cabinet  contain- 


THE   HAMILTON  STORE -Section   of  Millinery  Department. 

ing  numerous  drawers  which  are  so  built  that  they  may 
be  withdrawn  and  several  lines  placed  before  the  pros- 
it     ive  customer  without   materially  disturbing  the  stock. 
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The  show  cases  on   the  main   floor  arc  .til   lighted   1>\    elec- 
tricity. 

Underwear  is  found  to  the  rear.     A  feature  of  interest 
in   tliis;  section  is  Unit    all   the  reserve    stock  is  stored  be- 


THE  HAMILTON    STORE-Dress  Goods  and  Silks. 

hind  the  shelves  containing  the  present  stock,  and  in  this 
way  considerable  space  is  utilized  which  would  otherwise 
he  wasted,  saving  much  time  and  trouble  in  obtaining  a 
new  supply  of  goods  for  counter  use  when  the  shelf  stock 
runs  out. 

Ideal  Piece  Goods  Section. 

1'iece  goods,  including  silks,  linings,  and  dress  goods, 
are  found  on  the  first  section  floor.  Linens,  flannels, 
muslins,  prints  and  Manchester  goods  are  also  to  be  seen 
here.  Worthy  of  note  is  the  manner  in  which  the  shelf 
goods  are  protected  from  dust.  Instead  of  employing  .1 
length  of  cloth,  to  be  fixed  up  the  best  way  possible 
every  evening,  a  curtain  so  arranged  as  to  completely 
cover  the  goods,  is  run  along  a  groove  at  the  top  of  the 
shelving,  working  quickly  and  satisfactorily.  During  the 
day  this  curtain  is  folded,  or  rolled  back  into  a  small 
closet,  one  of  which  there  is  at  the  end  of  each  length  of 
shelves.  While  this  idea  is  not  exactly  new,  /•■!  it  is 
very    clever  and    simple,   while   its   benefit   is  quite  evident. 

Ready-to-Wear  Goods. 

On  the  second  floor  one  finds  corsets,  whitewear,  skirts 
and   children's    wear   on   one   side.     It    is    noticeable     thai 


THE   HAMILTON  STORE -Whitewear  and   Blouses. 

while  every  line  is  represented  in  the  show  cases,  vhiiii 
are  neatly  arranged,  there  is  no  superfluous  stock  to  be 
seen.  It  is  all  in  drawers,  or  stored  elsewhere,  :  ,  lib- 
displays  are  seen  here,   this    means  of   showing'  the   goods 


being  prevalent  chiefly  in  the  whitewear  department. 
iVool  embroidered  goods,  cushion  tops,  quilts,  comforters, 
blankets,  table  cloths,  damasks  and  housefuruishing  lines 
generally  are  found  the  other  side  of  this  floor.  Closed 
sections  are  used  for  holding  curtains,  comforters  and 
blankets.  Sometimes  the  door  is  glass,  but  as  a  rule  it 
is  of  wood.  Stocks  in  these  lines  are  thus  kept  clean  and 
fresh,  yet  it  is  very  easy  to  reach  them,  and  no  trouble 
is  experienced  in  showing  the  goods.  The  general  offices 
and   advertising  department    are  situated   here. 

Cloaks  and  Suits. 

Floor  number  three  is  devoted  to  a  variety  of  uses. 
1  loaks  and  suits  are  shown  here.  The  millinery  depart- 
ment is  also  on  this  floor.  For  the  cloaks  and  suits!  there 
is  a  row  of  glass  and  wood  cabinets  along  the  wall, 
while  revolving  stands  are  used  also.  Mirrors  ate  plenti- 
ful, both  on  the  wall  and  in  the  form  of  triplicate 
stands.  Several  large  round  tables  are  used  for  display 
purposes.     Fixtures   are  all    nickel    plated.     Fitting   rooms 


THE   HAMILTON  STORE,   MONTREAL. 

are  to  be  erected,  and  these  will  be  most  up-to-date.  A 
rest  room  is  also  to  be  put  in.  Ilertj  ladies  may  wait  or 
1  est.  A  tea  room  will  be  run  in  connection  with  this 
floor.     Anolhet    good  idea   is   a   ladies    toilet    room. 

The  sixth  floor  is  used  as  a  storing  place  for  all  re- 
serve stock.  A  recreation  and  lunch  loom  for  the  employ- 
ees is  being'  established  here  also.  Everything  conduc- 
ive to  their  comfort  ('airing'  the  non-working  hours  will 
be  done.  It  is  the  intention  ot  the  company  to  arrange 
for  the  serving  of  lunch  to  such  as  care  to  remain  for  it, 
every  day.  In  the  basement,  a  sample  room  is  being  fix- 
ed up.  The  receiving  and  shipping  rooms  will  be  located 
here  as  will  also  the  boiler  room.  The  kitchenware 
department   may  be  found  in  this  part  of  the  store. 

Throughout  the  building  there  is  littlq  attempt  at 
decoration.  The  walls  ate  all  in  white.  The  first  floor 
is  seventeen  feet  in  height,  and  the  others  are  fourteen 
feet.  All  counters,  cases  and  fixtures  .  are  mahogany 
color,  which,  owing  to  the  excellent  light,  shows  in  an 
excellent:  manner.  , 

Everything  considered,  the  new  store  just  occupied  by 
the  Hamilton  Company  is  a  long  way  ahead  of  their  old 
quarters,  and  no  doubt,  increased  business  will  result 
from   the  change   in    their   place  of  business. 
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ITEMS     FROM     ALL     CANADA 


QUEBEC. 

F.  B.  Pelletier  is  opening  a  fur  store  at  552  Si.  Cath- 

eiine  Street    West,  Montreal. 

Mr.  Daly,  of  Daly  &  Morin,  Montreal,  spent  a  lew 
ilays  in  New  York   last   month. 

F.  A.  Rodden,  of  Bropliy-Cains,  Limited,  Montreal,  is 
back  from  a  European  buying  trip. 

Kenneth  Hollida.y,  of  Caverhill,  Kissock  &  Co.,  is  ;ii 
present  on  a  buying  trip  to  Europe. 

A.  J.  Painchaud,  of  Garneau  &  Fils,  of  Quebec,  has  re- 
turned from  an  extensive  trip  t<>  England  and  foreign 
markets. 

Clarence  L.  Heckman,  traveler  for  W .  &  C.  Silver, 
Montreal,  was  married  to  Miss  Amy  Hylan  Eraser  at 
Halifax.  X.S. 

H.  Palmer,  of  Debenhanis  (Canada)  Limited,  of 
Montreal,  is  at  present  in  Europe  making  extensive  pur- 
chases for  his  firm. 

Mr.  Taylor  spent  a  week  of  last  month  in  Toronto 
purchasing  for  the  smallware  department  of  the  John 
Murphy  Co.  of  Montreal. 

Fred  Finnie,  of  the  hat  department  of  Caverhill,  Kis- 
sock &  Co.,  recently  visited  American  centres  in  the  in- 
terests of   his   department. 

J.  H.  Gagnon,  manager  and  buyer  of  the -dry  goods 
department  of  Revillon  Bros.,  Montreal,  is  now  in  Europe 
making  extensive  purchases  for  his  firm. 

R.  C.  Wilkins,  of  Montreal,  visited  Toronto  last  monfh' 
bringing  back  a  well  filled  order  book.  Judging  from  ini- 
tial orders  Spring  prospects  were  never  better. 

On  demand  of  the  Extract  Wool  &  Merino  Company, 
Limited,  Dewsbury,,  England,  Robert  S.  Eraser,  dealer 
in    woolens,  Montreal,  has  gone  into   liquidation. 

Sir  William  I'erkin,  who  eliminated  from  coal  tar 
the  color  mauve,  from  which  has  sprung  the  revolutioniz- 
ing of  the   dyeing  industry,  was  in  Montreal   recently. 

Ilany  Rich,  son  of  C.  Rich,  dry  goods  merchant,  of 
Chatham,  N.B.,  spent  a  couple  of  weeks  in  Montreal  dur- 
ing October   and   paid   a   pleasant   visit   to  The   Review. 

The  store  of  L.  A.  Bayley,  Sherbrooke's  leading  drj 
goods  store,  will  be  enlarged  next  Spring,  an  addition 
being   made  in   the   rear  giving   nearly   double   the   space. 

Louis  C.  Marguart,  of  Muser  Bros.,  importers,  New 
Voik,  was  in  Montreal  markets  last  month.  Mr.  Mar- 
quart  speaks  in  glowing  terms  of  conditions  across  the 
line. 

Wilmot  Kissock,  formerly  of  Caverhill,  Kissock  & 
Co.,  but  now  in  the  manufacturers  agency  business  with 
hiti  broth°r,  Russell,  has  returned  from  a  business  trip 
to  England 

Samuel  Carsley,  dry  goods  merchant,  Montreal,  made 
a  trip  through  (he  West  recently,  accompanied  by  Mrs. 
Carsley.  He  is  seventy-one  years  of  age,  but  still  alcrl 
and  enterpiising. 

A.  .1.  Hart,  of  the  Hart  .Manufacturing  Co..  lefl  on 
SS.  Empress  id'  Ireland  for  a  six  weeks'  buying  tour  in 
European  markets.  His  return  is  expected  during  the 
middle  of  this  month. 

A.  H.  Whelleu,  fresh  from  a  wide  experience  with 
leading  English  firms,  has  taken  charge  of  the  fancy 
goods  ami  trimming  departments  of  Debenhams  (Can- 
ada)  Limited,  Montieal. 

Mr.  Goldberg,  o  fthe  British  Canadian  Fur  Co.,  Mont- 
real, who  has  been  absent  in  Europe  attending  the  Rus- 
sian fairs  for  the  past-  six  months,  is  expected  home  by 
the   middle  of  the  month. 

Arthur  Hutchings,  for  many  years  in  I  lie  employ  of 
Brophy-Cains  Limited,  has  accepted  the  Canadian  agen- 
cies for  many  reliable  British  and  American  firms.  His 
offices  ;ire  ;it  30  St.  John  street. 


Faguy  &  Lepinay,  St.  John  street,  Quebec,  are  almost 
through  with  their  extensive  alterations,  and  when  fin- 
ished the  store  will  be  one  of  the  most  modern  in  the 
country.      Their  capacity    is   almost    doubled. 

W.    E.   Walsh    returned   recently    Prom   m    trip   to   Ger 
iiii'ny  and   France,  where  be  was  looking  after  his  exten 
sive  interests  in  novelties,  combs  and  bended  ware.       Tie 
icpiits   brisk    business    in    European   centres. 

I.  A.  Moisan,  of  the  Victor  Manufacturing  <  'o.,  bad  a 
successful  trip  through  the  Western  Provinces  last  month 
and   will   make  a   greater  bid    for  that    business  in   the   In 
I  nre.      He    is    favorably    impressed    with    the    west. 

The  Montreal  Cotton  Company,  which  for  some  time 
has  experienced  great  difficulty  in  getting  sufficienl  hands 
for   its   mills  at    Valleylield.   has   brought    out    upwards   of 
250  men   and  "iris  from   the  district    of  Manchester,    Eng 
land. 

William  J.  Whelan,  formerly  on  Fabrique  street,  Que- 
bec, has   been  in   his  new   premises   in   St.  John  street    for 
some  little  time.     His  new  men's  furnishing  store  is  up 
to-date   in   every    particular,   and    in    equipment   is   most 
modern. 

In  the  case  of  Schuloff  &  Berger,  proprietors  of  the 
New  York  Skill  Company.  Montieal,  insolvent,  charged 
with  conspiring  to  defraud  their  creditors,  the  firm's 
hook-keeper  stated  thai  failure  was  due  principally  to 
poor  designing. 

J.  Kars  of  the  American  Silk  Waist  Co.,  of  Mont- 
real, is  again  at  the  factory  in  St.  George  street,  after 
an  absence  of  nearly  four  months  through  illness.  Mr. 
K;irs  returns  much  improved  in  health  and  is  pleased 
with   the  trade   prospects. 

J.    A.    Cote    has    severed    his    connection    with    the    ad 
ininistrative  department   of  the   Parisian  Corset   Co.,  Que- 
bec.     The    directors    presented    him    with    an    address    and 
cane.      He    will   give    his  whole    time    to    the    management 
el'  the   Royal   Paper   Box  Co. 

George  Whit  Held,  of  the  Belmont  Mfg.  Co..  of  Mont- 
real, visited  New  York  ami  American  centres  on  a  com- 
bined business  ami  pleasure  trip  and  with  an  eye  mil 
for  late  style  ideas.  .Jr.  Whitfield  commented  upon  the 
booming  trade    in    all    American   centres. 

E.  Earnest  Kcss,  of  the  Parisian  Corset  Mfg.  Co.,  ('lic- 
hee, spent  a  fortnight  in  Western  Ontario  last  month  in 
company  with  F.  W.  Gillies,  manager  of  the  Brampton 
branch.  Although  Mr.  R<  ss  hash/en  in  every  other  part 
of  Canada  this  was  his  first  trip  to  thai  section  and  he 
expressed  his  pleasure  at  the  business-like  ami  modem- 
appearance  <  f  stores   visited. 

Arthur  C.  Lederer,  of  Xewin,  Lederer  &  Co..  London. 
Bug.,  arrived  in  Montreal  last  month  after  a  trip  to 
New  Fork.  Mr.  Lederer's  trip  is  one  of  pleasure  and 
business  combined.     While  in  Montreal  he  was  the  guesl 

of  relatives.  He  leaves  for  the  various  parts  of  Can- 
ada shortly  in  the  interests  id'  his  linn,  with  a  complete 
line  of   hats,    bonnets,  ide. 

A.  (J.  Mooney,  manufacturers'  agent,  Lemoine  street, 
Montreal,  has  returned  from  an  exlensive  trip  to  Env.- 
li-li  markets.  While  abroad  Mr.  Mooney  secured  the 
Canadian  agency  for  I).  &  1«.  Delius,  manufacturers  of 
knitting  yarns  and  tops,  oils  and  wools,  as  well  as  the 
linen  agency  foe  .1.  A.  Thomson,  Belfast,  Ireland.  He 
;.-  also  making  arrangements  to  carry  a  stock  of  felts. 
Mr.  Mooney  will  likely  have  another  Hat  in  addition  In 
the  three  already  occupied. 

John  I..  Woods,  manufacturers  agent,  Coristine  Bldgi, 
Montreal,  has  returned  from  a  six  weeks'  trip  to  Eng 
lish  markets,  and  brings  back  several  good  new  agencies 
to  add  to  hi.  strong  representations.  The  new  agencies 
referred  to  are:  J.  Korsell  &  Sons,  Leicester,  with  a  full 
line  of  yarns  for  hosiery  manufacturing  purposes;  c. 
Lewin,  Wigstone,  boys'  and  men's  navy  jerseys,  Frank 
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lints ;  Chadwick  Bros,  Leeds,  vicunas  and  serges;  Caldwell 
Young'  &  Co.,  London  and  Glasgow,  silk  handkerchiefs. 
mufflers,  foulard  piece  goods,  etc.;  L.  H.  Cole  &  Co.,  Lon- 
don, geneial  smallwares;  Brant  Fynney  &  Co.,  Leeds, 
silk  threads,  boot  laces,  tie  silks,  etc.,  etc.  Mr.  Woods 
will  sell  these  lines  to  the  wholesale  trade.  He  speaks 
enthusiastically  concerning  English  trade  and  considers 
Canadian  conditions  exceptionally  prosperous.  He  plain- 
ly shows  the  benefits  of  a  combined  business  and  plea- 
sure trip. 

ONTARIO. 

M.  S.  L.  Homuth  is  giving  up  business  at  Winghani. 

A  new  industry  is  the  Guelph  Surgical  Elastic  Hosiery 
Co.,  Guelph. 

W.  C.  Lundy,  of  Newmarket,  has  put  in  a  stock  of 
general    dry  goods. 

Bigelow  Bros,  of  Trenton,  will  add  a  men's  clothing 
department  to  their  stoie. 

John  Hooper,  dry  goods  merchant.  Toronto,  has  re- 
turned from  a.  trip  to  the  west. 

Johnston  &  McEwen  are  a  new  men's  furnishing  and 
clothing  house  at  Owen  Sound. 

Thomas  Symington,  dry  goods  merchant,  Sarnia,  was 
married   to   Miss  Annie   M.   McGlashan. 

The  Hagan  Shirt  &  Collar  Co.,  Berlin,  lias  been  sold 
to  a  joint  stock  company  of  local  men. 

Mr.  England,  of  the  Bee  Hive,  Wingham.  purchased 
the   stock   of   the   Carey    Dry   Goods   Co. 

John  Sinclair  has  purchased  the  property  of  the  Dun 
dalk  Woolen  Mills  Co.,  Limited,   Dundalk. 

The  Stanley  Mills  Co.,  Hamilton,  have  bough!  a  site 
for  the  erection   of  a    new   store   building. 

Yeo  &  Son.  clothing,  men's  furnishings,  boots  and 
shoes,  Meaford,  have  moved  into  new  premises. 

T.   P.   McGillicuddy.  Mount    Forest,    has    sold    his   stock 
of  general  dry  goods   to  Walters   Bros.,  Listowel. 

An  addition  costing  $10,000  is  being  made  to  the  store 
on  King  street  west,  Hamilton,  to  be  occupied  by  Finch 
Bros. 

Mr.  Schwartz,  formerly  of  Toronto,  who  has  opened  a 
dry  goods  store  at  Port  Credit,  will  erect  a  new  store 
building. 

J.  S.  Harker,  dry  goods  merchant,  Hamilton,  was 
struck  by  an  automobile,  while  riding  a  bicycle,  and  sev- 
erely injured. 

M.  G.  Beatty,  of  Dallycroy,  has  purchased  the  general 
store  business  at  Alliston,  formerly  conducted  by  D.  .1. 
Downey  &  Co. 

W.  J.  -Sweet  has  taken  charge  of  the  men's  furnish- 
ing department  of  W.  F.  Fortune.  Cumberland  street. 
Fort  William. 

Herbert  R.  Inksater,  aged  35  years,  of  [nksater  Bros., 
dry  goods  merchants.  St.  Catharines,  died  on  Oct.  20. 
after  a  short  illness. 

E.  Ernest  Ross,  president  of  the  Parisian  Corset  Co., 
Quebec,  accompanied  by  Mrs.  Ross,  visited  Toronto  and 
other  Ontario  points  recently. 

The  firm  of  H.  E.  Bond,  clothing  manufacturers,  To- 
ronto, will  erect  a  six-storey  building  on  the  corner  of 
Simcoe    and   Wellington   streets. 

W.  Andrews,  superintendent  of  the  carpet  branch  of 
the  C.  Ross  Co..  Ottawa,  was  on  a  trip  recently  to  New 
York,   Boston    and    Philadelphia. 

J.  O.  Morrell,  formerly  manager  of  the  F.  B.  Edge- 
combe Co.,  Frederic-ton,  X.B.,  has  gone  to  Ottawa  as 
manager  for  the  C.   Ross  Co..  Limited. 

James  Jenkins,  Chatham,  bought  the  stock  of  dry 
goods  and  clothing  formerly  owned  by  J.  Chauvin.  Com- 
ber, and  which  were  sold  by  his  assignee. 

The  controlling  interest  in  the  firm  of  John  Kay  & 
Co,.  Toronto,  lias  been  purchased  by  Watson  0,  Bradshaw 


and  Douglas  K.  Ridout,  and  John  Kay  has  retired  from 
the  active  management  of  the  business. 

The  woolen  mills  at  Waterloo,  Que.,  which  have  been 
idle  for  a  considerable  time,  have  changed  hands,  and 
may  be  operated  again  in  the  near  future. 

A.  C.  Chapman  Limited,  glove  manufacturers,  have 
opened  a  branch  at  Preston,  and  are  running  the  plant 
formerly  owned  by  the  Preston  Glove  Works. 

Angus  A.  Sproule,  for  some  time  the  cutter  for  1A. 
McArthur,  of  Maxville,  has  taken  up  the  grip  in  the  in- 
terest   of   Mickleborough   Muldrew,   of   Toronto. 

Samuel  Pierce,  dry  goods  merchant,  Sturgeon  Falls, 
assigned,  with  liabilities  of  $19,000  and  assets  of  $8,000. 
There  are  about  45  creditors,  principally  in  Montreal. 

John  White,  head  of  the  dry  goods  firm  of  John  White 
&  Co.,  Woodstock.  Ont.,  will  be  colonel  of  the  city  regi- 
inent  organized  there  to  replace  the  disbanded  22nd  Ox- 
ford Rifles. 

E.  Gagnon,  fomerly  manager  of  the  underwear  and 
shirt  department  of  Brys.m,  Graham  &  Co.,  Ottawa,  and 
now  a  general  merchant  at  Poltimore,  Que.,  was  present- 
ed with  a  imi  se  of  gold.  He  had  been  with  the  firm  for 
23  years. 

WEST. 

A.  .).  Duncan  has  opened  a  tailoring  business  at  Car- 
berry. 

A.  .J.  Duncan  has  opened  a  tailoring  business  at 
Carberry. 

S.  Brooking,  tailor,  Winnipeg,  was  fatally  crushed  by 
an    elevator. 

Robert  Shaw  has  opened  up  m  business  as  a  furrier 
in  Morden. 

The  Montreal  Fur  Manufacturing  Co.  will  open  a 
branch  at  Moose  Jaw,   Sask. 

H.  J.  Baldwin  has  opened  a  general  store  at  AsqjUith, 
Sask.,   and   engaged   Mr.    Dingwall   as   manager. 

Will  SuRivan,  formerly  of  Indian  Head,  has  gone  to 
Abernethy    to   open   a    men's   furnishing's   store. 

Carsley  &  Co.,  dry  goods  merchants,  Winnipeg,  have 
opened  a  branch  at  the  north  end  of  that  city. 

F.  ('.  Roberts,  of  Revillon  Bros.,  fur  traders,  died 
ai  Lesser  Slave  Lake.  He  was  35  years  old,  and  son  of  a 
British  army  colonel. 

Charles  H.  Dunn,  manage)  of  the  men's  furnishing 
department  of  the  Robinson  Co.,  Winnipeg,  visited  his 
home   in   Chatham,   Ont. 

W.  R.  Peacock,  European  buyer  for  J.  Robinson  So 
Co.,  Limited,  Winnipeg,  has  left  on  his  semi-annual  trip 
to   the    English,    French   and   German  markets. 

A  pretty  church  wedding  was  celebrated  at  Winnipeg, 
when  Philip  E.  Shay,  manager  of  Sellar  &  Gough,  fur- 
riers, and  Miss  Naomi  Wright,  of  Hanover,  Ont.,  were 
united   in  matrimony. 

A.  F.  Meade,  late  of  the  Hudson's  Bay  Company's 
Winnipeg  stores,  is  leaving  to  become  western  represen- 
tative for  Burton,  Spence  &  Co.,  wholesale  dry  goods, 
Toronto.  His  territory  will  be  from  Fort  William  to 
Medicine  Hat. 

MARITIME  PROVINCES. 

Carson  &  Kirkpatrick,  general  store,  Debec,  N.B. ; 
registered. 

E.  C.  Cole  &  Co.,  clothing  and  men's  furnishings. 
Moncton ;  incorporated. 

J.  D.  Kennedy  &  Co..  general  store.  O'Leary:  suf- 
fered fire  damage '$15,000,  insured    $5,000. 

Phileas  Belliveau,  has  opened  the  men's  furnishing 
store  formerly   occupied   by   Charles   McGinn. 
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SHOW    CARD    WRITING 


BY    CRAFTSMAN. 


Slant  Pen   Work. 

PREPARE  your  ink  as  Instructed  in  an  earlier  article 
of  this  series,  and  begin  practice  on  the  lower  case 
slant  letters  shown  herewith.  After  each  large 
stroke  dip  your  pen  into  the  fluid,  gently  shaking  off  the 
surplus  color,  and  then  proceed  to  write  exactly  as  for 
flat  brush  work,  holding  the  pen  in  the  same  way  as 
illustrated  in  Fig.   6. 

You    must    ase   considerable    pressure     when    you    make 


(Continued  from  October  Number.) 

last  two  strokes  on  the  stump-work  chart  shown  in  a 
previous  article  illustrated  the  manner  of  constructing; the 
little  angles.  If  you  do  not  use  a  music  pen  you  will  be) 
obliged  to  use  only  one  end  of  your  flat  pen  while  making 
the  points  on  the  lower  left  ot  the  capital  A.  upper  left 
of  K,  N,  T,  V,  W,  and  Y.  For  practicing  the  capital 
letters  try  a  1-inch  span  with  a  No.  1  stub  pen.  For 
lower  case   letters   use   half-inch   spaces. 


/* 
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the  broad  lines.  You  will  soon  leai  n  how  to  graduate 
the  pressure,  just  as  you  do  on  an  ordinary  pen,  except 
that  their  being  less  elasticity  in  these  stub  pens  you 
must  bear  down  on  them  more  forcible.  Occasionally  dip 
your  pen  into  water  and  wipe  off  with  a  rag  to  keep  it 
from  becoming  clogged.  Now  with  the  capitals,  which 
you  will  readily  learn  with  a  little  practice.  The  numer- 
als following  will   be  quickly   mastered. 

Upright  Lower  Case  and  Capitals. 

These  letters  are  the  plainest,  the  most  beautiful,  and 
the  most  difficult  of  all  pen  letters.  When  assembled  in 
words  and  perfectly  written  they  present  a  refined  and 
attractive  card. 

The  learner  should  first  write  them  by  finishing  all 
the  angles  with  a  music  pen,  as  much  difficulty  will  be 
experienced  in  the  beginning  in  doing  this  with  the  stub 
pen.  In  the  capitals  it  will  be  noticed  that  the  letters 
n  and   M  are    wider   at    the  base   than   at    the   top.        The 
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Drawing  Pens. 

There  are  several  styles  of  drawing  pens  in  use.  Some 
come  in  sets  requiring  a  different  pen  for  each  size  line. 
Others  hold  a  consider  a  hie  quantity  of  paint  or  fluid  and 
are  intended  more  for  heavy  line  work,  and  for  general 
use.  Drawing  pens  can  be  purchased  for  25c.  each,  and 
employed  simply  for  producing  lines  of  different  widths. 
The  thickness  of  the  line  is  regulated  by  a  thumb  screw 
al  the  side  of  the.  pen.  They  are  also  made  so  as'  to  fit 
into     a  compass      for     drawing    circles.      The   card    writer 


FIG.   6. 

should  have  one,  as  it  will  be  useful  in  drawing  border 
lines  on  small  cards  and  foi  other  purposes.  Most  ama- 
teurs make  the  mistake  of  dipping  these  pens  into  the 
paint.  This  should  never  be  done.  Fill  about  one-quar- 
ter  of  the  inner  space  of  the  pen  by  using  your  paint 
brush.  Do  not  overload  the  pen,  as  it  will  overflow  and 
ruin  your  line.  Any  kind  of  paint,  including  bronze,  may 
be   used.       Uways   wash   out    the   pen    thoroughly   when   fin- 
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ished  and  dry  it  with  a  rag.  The  side  screw  should  be 
loosened  when  the  pen  is  laid  away.  When  using  white 
paint  and  some  of  the  thicker,  gummy  inks,  the  pen  is 
apt  to  become  clogged.  It  should  occasionally  be  rinsed 
in  water  or  wiped  with  a  damp  sponge  and  refilled.  The 
white  paint  should  be  thinned  and  carefully  mixed  before 
using  in  a  drawing  pen. 


which  is  the  greatest  opposition  the  small  retailer  has  to 
contend  with. 


Fur-Lined  Coat  a  Staple  Garment 


Used    for   Automobiling     and    Tor    Driving — Differ    Little    in 
Style   from   Those    Shown    Last   Year. 

MANY  merchants  are  showing  fur-lined  coats,  though 
they  are  hardly  featuring  them  as  a  style  gar- 
ment. It  is  their  usefulness  and  the  comfort  de- 
rived from  their  wear  that  forms  their  excuse  this  sea- 
son. In  the  cities  they  are  being  taken  up  as  an  auto 
coat,  and  they  are  selling  in  the  country  for  wear  when 
driving,  etc.  That  they  are  intended  for  a  practical  gar- 
ment is  shown  by  the  price  asked,  as  there  are  few  if  any 
very  cheap  coats  shown.  The  style  differs  little  from 
that  shown  last  year.  It  is  the  loose,  roomy,  comfort- 
able garment  that  will  last  and  wear  that  is  selling.  The 
colors  of  the  shell  are  varied— wine,  brown,  green,  grey, 
etc.,  are  all  seen,  and  Alaska  sable,  racoon,  lynx,  etc., 
seem  to  be  the  chief  collar  furs. 


WKolesale    Credit    Terms 


Many  Names  of   Firms  Added    to    the  Lists — Expected   that 
New  Terms  will  Take  Effect  on  February  1,  1907. 

D  THING  last  month  the  Canadian  jobbers  interested 
in  the  movement  to  obtain  uniform  credit  terms 
have  been  very  active.  Already  many  new  names 
have  been  added  to  the  list,  and  i\  Toronto  linn  of  char 
tered  accountants  has  the  inatiei  in  hand,  with  instruc- 
tions to. obtain  the  signatures  of  as  many  names  as  jos- 
sible.  From  Halifax  to  Port  Arthur  many  firms  have 
signified  their  willingness  to  agree  to  the  terms.  Further 
west  than  Port  Arthur  it  is  not  deemed  advisable  to  ex- 
tend the  new  rates,  as  in  comparative!}  new  territory  i' 
is  realized  that  more  lenient  terms  of  sale  are  necessarj 
to  the  encouragement  of  business. 

It  is  expected  that  the  agreement  referred  to  in  the 
issue  of  lasl  month  will  be  fully  endorsed  by  all  those 
who  desire  to  work  under  terms  that  are  felt  to  be  most 
desirable  in  the  interests  of  business  integrity.  With  the 
coming  into  force  of  the  new  credit  terms  in  December, 
1007,  travelers  when  uhej  hear  from  a  customer  that  bet- 
ter terms  of  credit  than  they  offci  can  be  secured,  as  they 
often  are  told,  can  refute  the  statement  or  know  that 
some  unreliable  firm  has  forestalled   them. 

One  great  feature  of  the  uniformity  of  credit  terms  is 
that  it  will  help  the  retailer  in  many  ways.  A  com- 
petitor will  not  have  the  advantage  of  better  terms,  which 
enable  him  to  undersell  his  rival  across  the  road,  'then, 
again,  too  often  do  those  easy-term  concerns  prove  to  he 
too  weak  under  the  strain,  and  the  consequence  is  that 
bankrupt  stocks  are  placed  on  the  market,  which  hurts 
the  upright  retailer. 

In  some  cases  .  unscrupulous  men  have  been  known  to 
obtain  blank  order  forms  from  travelers  under  some'ipre- 
lext,  and  have  inserted  False  credit  terms  with  which 
they  attempt  to  beat  down   the   terms  of  others. 

The  terms  as  now  slated  are  fair  to  retailers,  but  it 
must-  be  remembered  that  if  credits  are  loo  firm  the  small 
retailer  will  be  in  a  bad  way.  It  would  also  aid  the 
large   departmental    stores    in    their    mail    order    business, 


New  YorK  Letter 

New   York,  Oct.  26. 

THE  sack  suit  for  Fall  is  an  inch  or  two  shorter 
than  the  style  of  last  Spring.  Collar  and  lapels 
are  quite  broad,  and  the  latter  have  a  slight 
roll  and  are  decidedly  notched.  The  edges  of  the  jacket 
are  wide  stitched,  and  there  is  no  vent,  no  breast 
pocket  and  no  cuff  finish.  The  coat  fastens  with  three 
buttons,  and  has  three  on  the  back  of  the  cuffs.  In 
front  it  is  gracefully  rounded,  a  departure  from  the 
square  cut  generally  approved  of  late.  The  back  is  onlj 
moderately  form-lit  ting,  and  dates  very  slight!)  at  the 
aot  torn. 
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In  shuts  for  Spring,  blues  predominate.  Pinks  and 
helios  are  not  so  much  favored  for  popular  trail",  but 
the  exclusive  shops  think  well  of  them.  The  idea  of 
making  body  and  bosom  of  different  shades  and  iteri- 
als   has  been  carried  out   to  quite  a   degree. 


In  neckwear  green  is  to  the  fore  at  the  present  lime, 
and  brown  follows  closely  behind.  Self  effects  ue  taken 
most  readily  by  the  best  trade.  Broad  bars  are  having 
a  ver\  huge  sale.  Some  of  the  color  combinations  are 
red,  green  and  purple,  with  black.  Bright  colors  are  Hie 
leaders  just   now. 


The    smart    stores    are    pushing    the    wing   collar     with 
:ounded  corners. 
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HINTS    TO    BUYERS 

From  information  supplied  by  Seller;,  but  for  which  the  Editors  of 
The  Review  do  not  necessarily  hold  themselves  responsible. 


Greer  shields  Limited. 

The  various  departments  of  Green- 
shields  Limited,  Montreal,  are  show- 
ing' great  activity,  orders  are  large 
and  travelers  report  satisfactory 
conditions  throughout  the  Dominion, 
and  are  enthusiastic  over  their  fine 
display  of   samples. 

In  the  knitted  goods  department 
there  is  great  activity,  and  some 
fear  is  expressed  that  there  will  be 
a  shortage  of  hosiery.  Golfers  have 
taken  a  jump  lately,  and  the  line 
carried  is  of  the  fast  selling  qualitj 
Repeats  in  hosiery  are  difficult  to  ob- 
tain, and  advances  are  expected  be 
fore  long.  There  is  a  growing  de- 
mand for  guipure  laces  and  their 
stock  is  exceptionally  fine.  They 
have  for  the  trade  a  fine  range  of 
new  designs  in  the  celebrated  Valen- 
ciennes and  filets.  Prices  in  embroid- 
eries will  advance  considerably. 
They  are  doing  a  tremendous  busi- 
ness  in    Excelda  handkerchiefs. 

In  the  ready-to-wear  departments 
there  is  a  fine  stock  of  ladies'  wrap- 
pers, underskirts  and  over-skirts. 
They  have  a  fine  line  of  friezes  and 
vicunas,  which  are  the  best  values  in 
the  trade.  Spring  samples  are  in 
the  hands  of  the  travelers.  Special 
values  of  a  good  stock  of  whitewear, 
blouses,  boys'  blouses  and  boys' 
suits   are    being    offered    to    the  trade. 

In  the  wash  goods  department  the 
advice  is  given  out  to  buy  early  of 
all  lines,  for  those  not  covering 
themselves  soon  will  find  themselves 
in  the  same  predicament  as  they  did 
last  year.  Varieties  of  linen  suit- 
ings are  especially  noticeable  for 
1907.  All  wash  goods  are  exception- 
ally bright  this  year.  Of  organdie 
muslins  they  have  a  fine  stock  to 
choose  from.  Special  shirt  waist 
cambrics  in  plain  and  fancy  stripes 
are  shown  in  large  variety  to  retail 
at  15  cents.  Checked  woven  volain- 
es  of  light  and  dark  shades,  to  re- 
tail at  from  '25  to  35  cents,  is  a  fav- 
orite. Figured  lawns  are  strong  sell 
ers.  A  great  improvement  is  shown 
in  variety,  design  and  richness  ol 
finish,  and  exclusive  range  of  black 
and  white  brocades,  and  the  sale  of 
them  has  surpassed  all  records. 
Swiss  spots  have  opened  steadily, 
especiallv  in  the  higher  grades  which 
retail  at  15  to  75  cents  per  yard. 
Some  fine  varieties  of  Anglo-Swiss 
spots,  to  retail  at  15  to  25  eent^.  i^ 
another  favorite  line. 

In  the  staple  department  the  de- 
mand for  the  plain  Saxonies  is  re- 
markable. They  have  a  large  stock 
on  hand,  and  they  advise  buyers  to 
place  orders  early.  Special  lines  of 
job  dressing  ginghams  and  English 
flannelettes,  in  plains  and  colored  ef- 
fects, are  sure  to  please  all  buyers. 

In  the  carpet  and  house  furnishing 
department  there  is  a  good  brisk 
sorting  trade  in  squares,  curtains, 
oilcloth,  linoleums,  cretonnes,  mus- 
lins and  blankets.  In  these  lines 
some  of  the  latest  desiems  and  best 
values  have  been  added  for  the  fall 
sorting  trade.  Thev  also  report 
large   orders      booked    for    spring;     in 


addition  to  piece  goods,  squares  in 
tapestry,  Brussels,  velvets  and  Ax 
minsters  have  been  largely  sold. 
The  large  range  of  goods  this  firm 
is  showing  is  certainlv  worth  inspec 
tion.  Early  delivery  for  Spring  is 
the  general  demand,  which  speaks 
well  for  a  good  brisk  season. 


The  Leak  Mfg.  Co. 

Fall  shipments  are  now  completed" 
and  travelers  are  now  out  on  the 
road  for  the  assorting  season  with  a 
better  line  of  samples  than  they  have 
ever  carried  before.  This  season 
they  have  the  goods  to  sell  on  their 
merits;  in  point  of  superior  attent- 
ion to  style,  fit  and  finish  they  will 
make  a  bid  for  the  trade  in  ladies'' 
jackets.  A  great  variety  of  stock 
samples  most  attractive  to  buyers  is 
being  carried,  a  full  line  of  ladies' 
fur-lined  ^coats,  stoles,  muffs  and 
neckwear  "in  great  variety  and  style. 
and  a  choice  selection  of  the  finest 
furs   complete     a   line   that    is   second 


NEW     ADVERTISERS. 

Business  Systems  Limited,  Toronto 

Campbell  Clad  Co.,  Moncton,  N.B. 

Clement,  A.  E.,  Montreal 

Coristine,  Chas  .,  Montreal. 

Edgar,  John,  &  Co.,  Montreal. 

Imperial  Mills  Co.,  Dunnville,  Ont. 

Ivey,  John  D.,  Co.,  Ltd.,  Toronto. 

Julian  Sale  Leather  Goods  Co.,  To- 
ronto. 

Montreal  Cotton  Co.,  Montreal,  P.Q 

Raven,  W.,  &  Co.,  Ltd.,  Leicester.En  ;. 

Smith  &  McKeown  Co.,  Montreal. 

Victor  Mfg.  Co.,  Quebec,  Que. 

Vyse,  Sons  &  Co.,  Ltd.,   London,  Eng 

Whittingham,  W.  M.,  &  Co.,  L;verpool. 
England. 

WaldronOroaln  Co.,  Ltd.,  Montreal, 
Que. 


to  none.  Mink.  Alaska  sable,  west 
era  sable,  German  mink,  Russian 
marten,  Persian  lamb.  seal,  ottei  . 
and  ermine,  as  well  as  many  others, 
are  being  shown  and  are  sure  to 
please.  Enquiries  from  the  trade 
will   be  attended  to. 


W.  R.  Brock  Co.,  Montreal 

Velveteens  in  all  colors  are  going 
strongly  ;  in  fact,  it  looks  as  if  this 
were  to  be  a  velveteen  season. 
Brocks  are  showing  some  very  fine 
things  in  their  "Sunbeam"  brand, 
"Special,"  to  retail  at  25  cents, 
which  is  going  particularly  well,  and 
"Ax"  to  retail  at  50  cents,  white  is 
also  making  a  hit.  A  stock  of  vel 
veteens  is  pretty  good   property  now. 

"Alexandria,"  a  peaude-soie  which 
ran  be  retailed  at  $1,(111  is  also  hav- 
ing a  good  sale,  which  it  deserves, 
judging  from  the  value  of  the  ma- 
terial, 

In  Venetians,  very  popular  cloths 
this  season,     quite  a  large  range    of 
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material  is  shown,  among  the  most 
noteworthy  being  WM104,  a  44  inch 
cloth,  to  retail  at  75  cents,  and  WM- 
105,  a  47  inch  chiffon-finish  (doth,  to 
retail  at  $1.25. 

Light  grey  homespuns  are  also 
leaders  in  the  fashion  centres,  and 
merchants  who  wish  to  handle  this 
material  cannot  do  better  than  give 
an   order    for    A  1. 12    to    retail    at     50 

cent  s. 

Clan  tartans,  too,  are  extremely 
popular  now,  and  should  go  well  in 
all  sections  of  the  country.  \\  A!  1(17 
to  retail  at  50c.  and  WH74  to  retail 
at  75  cents  are  having  a  good  sale 
at  Brocks. 

They  have  just  received  their  new 
dress  goods  samples  for  Spring,  a 
much  better  range  than  they  carried 
last  year.  The  collection  of  checked 
tweed  goods  which  are  going  to  be 
"the  thing"  is  pretty  hard  to  beat, 
and  must  be  seen  to  be  appreciated. 
Their  travelers  are  now  showing 
these  samples. 

W.  R.  Brock  Co.,  Toronto. 

Brock's  travelers  are  now  on  the 
road  with  a  complete  range  of  dress 
goods  samples  for  Spring,  and  thev 
would  ask  their  friends  to  kindlv 
give  them  a  look-over  at  the  earliest 
opportunity.  They  are  confident 
they  will  be  more  than  repaid  for  so 
doing,  as  the  range  is  complete  with 
all  the  very  latest  productions  of 
both   the    home   and   foreign    markets. 

Atnong  the  most  popular  lines  for 
next  Spring  are  black  and  white  ef- 
fects, a  style  in  which  this  firm  has 
most  confidence.  These  come  in 
shepherd's  checks  and  broken  plaLds, 
in  wool  taffetas,  voiles,  worsteds  and 
cashmere  serges,  also  in  suitings, 
both  is  worsteds  and  tweeds;  clear 
shepherd's  check  effects  with  an 
over-check  being  the-  most  popular  in 
the   last   mentioned. 

They  arc  also  showing  some  very 
handsome  things  in  cream  coating- 
serges,  with  colored  silk  over-checks 
and  st rines.  These  are  particularly 
smart  effects,  and  can  be  retailed  at 
$1.00  and  $1.25;  also  a  popular  line 
in  this  cloth  to  retail  at  50  cents. 
A^k  to  see  their  "Lady  Grey" 
suitings,  No.  PESO,  a  very  hand- 
some cloth  with  lisrht  grey  ground 
and  darker  stripe — one  of  the  top- 
no  tchers  of  the  lins.  Colored  Pana 
mas  are  another  strong  material, 
and  they  are  showing  a  particularlv 
nice  range  in  this  cloth,  to  retail  at 
50c,  75c,  $1.00,  and  $1.25,  in  blacks 
and  colors,  with  creams  in  great 
favor.  Among  new  black  materials 
is  a  Pauline  cloth,  made  bv  the  same 
manufacturer  as  Hucar.  This  is  a 
nice  material  for  the  nresent  style 
of  dress,  as  it  is  light  in  weight, 
soft  and  bright  in  finish,  and  pare 
dye.  There  is .  every  evidence  that 
chiffon  broadcloths  will  continue  in 
popular  favor  in  light  tones  for 
Spring,  and  voiles  which  have  been 
so  strong  this  season  in  black  and 
cream  are  much  in  evidence  in  all 
colors.  Our  range  is  a  strong  one 
in  all  lines.  We  show  them  to  retail 
50c,   75c.     and     $1.00      Another    new 
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material  they  are  showing  is  Vic- 
toria rippline.  This  is  made  from 
pure  botany  yarn,  and  is  similar  in 
weave  to  their  rekartah,  and  can  be 
retailed  at  75  cents. 

The  W.  R.  Brock  Co.,  report  that 
"Her  Ladyship"  department  is  show- 
ing, for  Nov.  1st  delivery,  a  line  of 
black  taffeta  silk  jumper  waists. 
These  goods  are  very  much  in  de- 
mand at  present  and  will  be  inquired 
for  very  much  this  Winter  and 
Spring.  They  come  in  all  the  lead- 
ing shades,  sizes  34  to  4(1,  to  retail 
from  $4.00  to  $5.00  apiece.  They 
have  passed  into  stock  several  lines 
of  child's  and  misses'  gowns  in  white 
and  pink  and  striped  flannelette. 
These  come  in  sizes  for  ages,  2  to  16 
years,  and  range  in  price  from  $3.75 
to  $6.75  per  dozen.  Orders  still  keep 
pouring  in  for  "Her  Ladyship"  pina- 
fores and  child's  dresses.  These 
goods  are  very  specially  priced  and 
are  made  in  good  style  of  fine  soft 
materials.  They  have  lately  added 
several    more    lines    of    white    dresses, 
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sizes  1  to  6,  from  $4.5(1  to  $8.00  doz. 
These  should  be  seen  before  buying 
these  goods  for  Spring-  as  orders 
speak  louder  than  words.  In  all  lin- 
es of  white  goods  for  Spring,  white- 
wear,  waists,  &c,  &c,  orders  should 
be  placed  at  once.  All  lines  of  em- 
broidery have  already  been  with 
drawn.  The  strong  goods  in  white 
waists  are  mulls,  everything  and 
anything  soft.  These  goods  are  sell 
ing  mostly  all  in  i'  sleeves.  "Her 
Ladyship"  range  of  these  goods  is 
very  strong  in  lines  from  $9  to  $36 
dozen,  showing  the  new  yoke  effect 
extensively.  In  colored  waists  also 
fashion  demands  the  softer  materials, 
fine  dimities,  Dresden  muslins,  Swiss 
and  mulls.  In  these  goods  also  the 
W.  R.  Brock  Co.  have  placed  large 
orders,  feeling  confident  they  will  be 
the  materials  sought  for,  but  the  at- 
tention of  merchants  cannot  be  too 
strongly  drawn  to  the  fact  that  these 
goods  are  going  to  be  scarce,  and 
when  the  time  comes  for  delivering,  if 
their    orders    are    not    placed    at    once 


H.   S.  lawn.   D299, 

plain      lawn,    4(iA, 

bolder,    II    stitch, 

edge    lawn,    T153  ; 

ies,  AA33.     To  retail   at    15c. 

H.  S.   lawn,   T72,    129  ;   gent 


and  in  good  quantities,   they  will  be 
disappointed. 

Brock's  men's  furnishing  depart- 
ment, preparatory  to  stock-taking,  is 
offering  broken  lines  of  men's  under- 
wear, top  shirts  and  sweaters  at 
special  prices  to  clear.  They  have  a 
special  line  of  men-s  all-wool  sox, 
which  can  be  retailed  at  2  pairs  for 
25  cents.  Beatsall,  Noxall,  Arctic, 
Scotehnit,  Frostic  and  Yukon  are 
six  lines  of  heavy  wool  sox  all  spec- 
ial values  to  retail  at  25  cents. 
Stock  of  men's  lined  and  unlined 
leather  gloves  and  mitts  is  complete 
for  the  sorting  trade  and  are  all  be- 
ing sold  at  the  old  prices,  notwith- 
standing the  recent  heavy  advances  in 
these  goods.  All  sizes  in  Brocknit 
black  cashmere  '.  hose  are  now  in 
stock  again. 

Christmas  Handkerchiefs — To  retail 
at  5c  :  Picture  Handkerchiefs,  AA4, 
T128,  T135;  printed  borders.  W51, 
W52.  .'{001 )  ;  mens  plain  lawn,  44A. 
TOO,  T!,05  ;  lace  edge,  Belfast,  Dub 
Lin,  J36.  To  retail  at  LOc.  :  Ladies' 
H.  S.  lawn,  43A,  T80,  140  ;  gent's 
1)110.  T35  ;  gent' 
47A,  II  ;  printed 
1)104;  lace  edge. 
Swiss   embroider- 

Cent's 
linen 

finish  lawn— Grandpa  ;  ladies'  II  S. 
linen  55,  (i(i  ;  gent's  li.  S.  linen,  5X; 
Excelda  handkerchiefs,— large  rangre 
la<e  edge,  J32,  Limerick.  T152  . 
Swiss  embroidered.  RB,  RD  ;  .lap 
silk  with  lace  edge,  III1.  EE  ;  Swiss 
embroidered  H.  S..  UV.  To  retail  at 
20c.'  Gent's  linen,  76\,  312  ;  lace 
edge  lawn,  T153  ;  Swis>  embroider 
ed,  RG,  RH  ;  .lap  silk  with  lace  edge 
W56,  GG.  To  retail  at  25c.  :  Lent's 
plain  linen.  316,  78  ;  lace  edge.  T'54. 
.131  ;  Swiss  embroidered,  RL.  RW, 
KM  ;  novelties,  maple,  avenue  ;  II.  S. 
silk.  120,  127  ;  U.S.  silk,  initial. 
134;  mourning  embroidered,  SCI), 
AA26  ;  .lap  silk  with  lace  edge.MM. 
To  retail  at  40e.  :  Swiss  embroider 
ed,  US,  AA21  ;  mourning  embroider 
ed.  STB;  silk  with  lace  trimmings, 
W55.  To  retail  at  50c:  H.  S.  silk, 
MHO,  M131  ;  II.  S.  initial 
silk.  Ml.'vfi  ;  fancy  Buda  silk  large 
range  ;  Swiss  embroidered,  RV,  RT, 
RW,  embroidered  mourning,  BSX  : 
Jap  silk  lace  trimmed,  00.  10  doz 
en  counter  cabinet — A  nice  store  fix- 
ture, with  brass  handles,  containing 
ladies'  II.  S.  lawn  in  10  doz.,  and 
men's  plain  and  II.  S.  lawn  in  10 
doz 

4  lines  of  hose  that  cannot  be  equal 
led  in  value,  to  retail  at  25c. 
Hustler,  2-f  rib  black  worsted  ;  rush 
er,  2-1  rib  black  worsted;  111,  plain 
black  cashmere;  Fern,  2-1  rib  black 
cashmere  ;  2,  specials  in  ladies'  under 
wear,  ribbed  :  Devaney,  to  retail  at 
50c.  ;  Roach,  to  retail  at  75c.  ;  vests 
and  drawers  to  match.  Sec- 
onds in  ladies'  ribbed  vests 
and  drawers,  at  $1.59,  $3.00 
and  $4.99  ;  good  heavy  weights 
— <made  when  rawT  material  was  much 
cheaper  than  this  year.  2  special 
lines  in  black  worsted  hose  '  W.  A. 
S.  and  Colproof,  both  of  which  can 
be  sold  in  largest   sizes  at  50c. 

White  Swiss  jet  muslins  for  even 
ing  dresses,  to  retail  at  25c,  35c, 
40c,  and  50c. 

Xmas    novelties — Ladies'    fancj    col 
lars  ;   camel's   hair    tains  ;    fancy  wool 
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shawls,  hoods,  fascinators,  bootees, 
infantees,  golfers,  and  Norfolk  jack- 
ets ;  umbrellas  ;  fancy  holly  ribbons. 
Full  range  of  ladies'  and  children's 
Ringwood  gloves  and  mitts.  High- 
land Queen  hair  pins  at  $3.50  gross, 
regular   $4.50. 

The  revolving  comb  stand  describ- 
ed on  page  141  of  the  October  issue 
is   shown  herewith. 


Delfof  se  &  Co. 
The  illustration  represents  a  new- 
idea  in  forms  for  the  blouse  depart- 
ment. It  is  on  a  nickle  plated  stand, 
with  French  wax  head.  The  cut  is 
from  the  new  catalogue  of  Delfosse 
5  Hermine  St.,  Montreal.  Partic- 
ulars  upon  request. 
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John  Macdonald  &  Co. 

John  Macdonald  &  Co.,  Limited, 
as  they  have  already  stated  in  their 
advertisement,  will,  during  the 
month  of  November,  show  goods, 
samples  of  which  have  been  cancelled 
to  their  travelers,  at  reduced  prices. 
They  cannot  state  in  detail  what 
those  goods  are,  but  from  the  as- 
sortment of  odds  and  ends,  in  every 
department,  at  present,  merchants 
when  in  Toronto  should  profit  by  a 
visit  to  their  warehouses.  Welling- 
ton St.  E.  They  are  showing  clear- 
ing lines  of  odds  and  ends  in  lace 
curtains,  tapestry  curtains,  carpet 
squares,  tapestry  wool  and  union 
carpets.  Two  special  value  white 
quilts,  one  at  $1.00  and  the  other  at 
$1.12*. 

In  the  staple  and  linen  department 
they  are  showing  flannelettes,  wrap 
perettes,  grey  flannels,  navy  flannels, 
tablings,    towelling    and    towels. 

In  their  men's  furnishing  depart 
ment,  men's  underwear,  neckwear, 
top  shirts,  collars,  half  hose  ;  in 
their  dress  and  silk  department, 
dress  goods,  hosiery,  silks,  ribbons, 
ladies'  and  children's  vests  ;  in  their 
woolen  departments,  overcoatings, 
suitings,  trousering,  mantlings.  cos- 
tume cloths  and  cloaking. 

From  Thursdav,  November  1st, 
until  the  end  of  the  month,  thev  will 
clear   all   odds   and   ends   as   they     ap 
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pear  in  the  different  depart mcnts. 
Thej  say  thai  in  place  of  having  a 
bargain  day  once  a  week,  they  will 
have  bargains  every  day  of  the  week 
during  November. 

A.  E.  Clement. 

A  eomparativelj  new  and  exclusive 
firm  is  that  of  A.  E.  Clement,  H  Le- 
moine  St..  Montreal.  They  have  oc- 
cupied their  present  premises  from 
the  1st  of  May.  Mr.  Clement,  the 
proprietor,  started  in  the  jobbing 
trade  a  little  over  a  year  ago,  and 
had  such  decided  success  that  he 
moved  to  the  present  large  building, 
occupying  three  flats.  Previous  to 
that  he  had  six  years'  extensive  re- 
tail experience  on  St.  Lawrence  St. 
The  firm  is  now  showing-  Spring 
samples,  stiff  and  soft  felt  hats. 
They  are  the  sole  Canadian  agents 
for  A.  E.  Stevens  &  Co.,  New  York, 
manufacturers  of  rainproof  hats  ; 
Dixon  &  Co.,  New  York  ;  and  for  E. 
Albertina  &  Co.,  Intra,  Italy,  Italian 
hats.  They  make  a  specialty  of  the 
William  Marshall  hats  in  several  lin- 
es to  retail  at  popular  prices.  The 
top  Hat  of  their  premises  is  given 
over  to  manufacturing  purposes. 
They  make  a  specialty  of  blocking 
and  renovating  Panama  hats  and 
stiff  hats.  The-*-  also  do  an  extensive 
business  in  blockinsr  soft  felt  hats  in- 
to telescope  shapes  for  retailers, 
thus  converting  dead  stock  into  live 
money  at   little     expense. 


Condensed  Advertisements 


WANTED  :  —  An    agent    to    represent    firm    of 
manufacturers  of  Nottingham  lace  curtains  ; 
apply,  John  Aird  &  Co.,  Darvel,   Ayrshire, 
Scotland. 

MILLINERY  and  Fancy  Dry  Goods  Business  for 
sale;    cause   of    sale,    owner    retiring    from 
business;   full  particulars  on  application  to 
Walker  &  Co.,  New  Glasgow,  Nova  Scotia. 


WHOLESALE  HOUSES 


Person 

™M     LIMITED. 

The  Wholesale  Millinery  and  Fancy  Dry  Goods 
House  of  the  Maritime  Provinces. 

MAIL  ORDERS  OUR  ESPECIAL  HOBBY. 


GILMOUR,  NEPHEW  &  CO. 

Wholesale  Dry  Goods  and  Smallwares. 

SPECIALS 

in   FALL    and    WINTER     UNDERWEAR, 

GLOVES,    HOSIERY.  WRAPPERS, 

LADIES'   and    GENTS'    RAINPROOFS. 

366  St.  Paul  St.,  MONTREAL. 

Telephone  Main  2202. 


CANADA  HAIR  CLOTH  CO. 

Manufacturers  of  Hair  Cloths. 

St.  Catharines,  Ont. 


COLLECTIONS,  ETC. 


THE 
MERCHANTS  MERCANTILE    CO. 

260  St.  James  St.,  Montreal 

Mercantile  Reports  and  Collections 

Our  method  of  furnishing  commercial  reports 
to  our  subscribers  gives  prompt  and  reliable  in- 
formation to  date.  Every  modern  facility  for  the 
collection  of  claims.  Tel.   Main  1985. 


DRY    GOODS    REVIEW 
HOTEL  DIRECTORY 


WINDSOR    HOTEL 

HAMILTON,   BERMUDA 

This  house  is  pleasantly  and  conveniently  lo- 
cated on  the  East  side  of  Queen  Street.  The 
rooms  are  bright  and  cheerful.  Every  attent  ion 
paid  to  guests.  Billiards  and  Pool.  Hot  and 
cold  water  baths.     A.  McNicol,  Prop. 


TOWER  HOTELGEORGETOWN 

i  uvvtn  n^  i  ci_     DEMERARA 

BRITISH  GUIANA. 
This  first-class  hotel  is  most  conveniently  situ- 
ated in  the  coolest  and  healthiest  part  of  the 
city.  Five  minutes  from  railway  station  and 
steamer  stallings,  and  near  to  all  principal  public 
buildings.  Cool  and  lofty  bedrooms.  Spacious 
Dining  and  Ladies'  Rooms.  Billiard  Room. 
Electric  light  throughout. 


WOODSIDE    BOARDING 
HOUSE 

Corner  of  Main  ami  Lam  aha  Streets 
GEORGETOWN,  DEMERARA. 

Cool  and  airy  Bedrooms,  Excellent  Cuisine 
Attendance  qualified.  Terms  moderate.  Elec 
trie  Car  Loop  at  gate  of  premises.  Patronage 
Solicited.    Manageress,  E.  Cottam. 


VICTORIA   LODGE 

HAMILTON,    BERMUDA 
Mrs.  J.  F.  SMITH    Proprietress. 

Opposite  Victoria    Park    and    Cedar   Ave. 
Private  Board  $1'2  to  $14  per  week. 
Open  Nov.  1  Closes  in  May. 


WINTER  RESORT 
Queen's  Park  Hotel 

Port  of  Spain,  Trinidad,  B.W.I. 
JOHN  McEWEN,  Manager.       For    Rates,  etc 
apply  Trinidad  Shipping  and  Trading  Co. , 
29  Broadway,  New  York. 


THE  GRAND  UNION 

The  most  popular  hotel  in 
OTTAWA.  Ont.      James  K.  Paisley  Prop. 


DOMINION 

HOUSE 

W.  H.  DURHAM. 

Proprietor 

RENFREW, 

ONTARIO 

The   most   popular  Hotel   in 

the  Ottawa  Valley. 

HALIFAX   HOTEL 

HALIFAX,   N.S. 


ACCOUNTANTS  AND  AUDITORS 


JENKINS  &  HARDY 

Assignees,  Chartered  Accountants,  Estate  an 

Fire  Insurance  Agents,  15$  Toronto  St., Toronto. 

465  Temple  Building,  Montreal. 


PERCY  P.  DAVEN.ORT, 

Chartered  Accountant  and  Assignee, 

C22  Mclntyre  Block       -         Winnipeo,  Man. 
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MANUFACTURERS*   AGENTS. 


R.  FLAWS  &  SON 

Manchester  BIdg.,  Melinda  St.,  Toronto 
Dry  Goods  Commission  Agents. 
Representing —S.  &  L.  Ash  Brothers,  Leeds, 
Cloths,  in  great  variety.  Cartwright  &  Warners, 
Limited,  Loughborough,  Eng.,  Hosiery  and 
Underwear.  Uentley  &  Tempest,  Leeds,  Eng., 
Casket  Cloth,  Vicunas,  Serges,  Cap  Cloths. 
Hood,  Morton  &  Co.,  Newmilns,  Scotland,  Lace 
Curtains. 


ALFRED    WEYERSTALL 

Head  Office,  77  York  St. 
TORONTO 

IMPORTER  of  all  kinds  rf  Buttons,  I.aces,  Neck- 
wear, Belts,  Dress  Trimmings,  e.C.  Complete  stock 
of  Buttons  and  Tailors'  Trimmings  always  on  han  i. 


MOULTON  &  CO. 

Proprietors  of  the  old  and  reliable 

MONTREAL  FRINGE  AND  TASSEL  WORKS 

165  Nazareth  Street,         -         Montreal 

Manufacturers   of 

Braids,  Cords,  Barrel  Buttons,  Chenille,  Dress 
and  Furriers'  Trimmings,  Girdles,  etc. 


BROWN   &  ASHCROFT 

595  St.  Paul  Street,  Montreal. 
Manufacturers  of  the 

"B.  &A.  "    BRAND  SHIRTS 

Special  values  in  Flannelette 

Night  Shirts 

Guaranteed  full  size       Write  for  sample  lot. 


J.  SPROUL  SMITH 

Empire  Building  -  -  -  TORONTO 
Representing:  Cornwall  &  York  Cotton  Mills 
Co.,  ltd.  Cotton  Goods,  St.  John,  N.B. ;  Paris 
Wincey  Mills  Co.,  H'lannels,  etc.,  Paris,  Ont.;  John 
Bright  &  Bros.,  Carpms,  Rochdale,  Eng.;  Wm. 
Ewart  &  Son,  Linen  Goods,  Belfast,  Ireland  ;  H. 
Longbottom  &  Co.,  Cravenettes,  Linings,  etc., 
Bradford,  Eng. 


W.  E.  WALSH 

207  St.  James  Street,      -     Montreal 


SPECIAL  lines  in 


Fancy    Leather   Goods,    Bags,    Purses,    etc. 

Toilet     Sets,      Fans,      Back    and       Side 

Combs.  Brushes,  Postcard  Albums, 

Papeteries,   etc.,    etc. 


DAVIDSON  &  GATEHOUSE 

Commission  Merchants 

COTTON    PIECE  GOODS 

Dundee  and  Calcutta  JUTES  and    HES8IANS 

HEAVY   DRY   GOODS 
Agents  for  Jas.  Alexander  &  Son  of  Glasgow,  Scot. 
Catch-On-Clasp  Co  ,  Baltimore,  Md. 

30  St.  John  Street,        -        Montreal 


LEGAL  CARDS 


ATWATER.  DUCLOS  a  CHAUVIN 

Advocates,  Montreal 

Albert  W.  Atwater,  K.O.,  Consulting  Counsel 

or  City  of  Montreal.    Chas.  A.  Duclos.    Henry 

N.  Chaurin. 


WM   A.  McLEAN. 

Barrister,  Solicitor,  Etc. 
Head  Office  Guelph,  McLean's  Block. 
Branch  Office,  Acton.  Town  Hall. 
Corporation.  Solicitor.  Etc. 


ROBINSON  &  GREEN 

Barristers,  Solicitors,   Etc. 
John  A.  Robinson,  John  R.  Green,  Solicitors  for 
the   Imperial  Bank  of   Canada,  the  Southern 
Loan  &  Savings  Co.,  St.  Thomas,  Ont. 
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RJETURNED 

*£UA>-/\   /o  7 

Cut  6  6 

Page  No <LL \ 


The 

Office  Clock 

Story 


Closing- 
up  Time 
with  the 
old  system 


IT'S  the  office  clock  that  can  tell  the            ^  y     Closing-up 

storv — knows    iu£t   how   many    tiresome  ^mSmmvW         Time  with 

J                                J  The  Copeland- 

hours  are  spent  at  night   over   the  books  Chatterson 

in  a  vain  endeavor  to  get  them  up  to  date  ;  or  can  tell  of  a 
cheerful   ftaff  leaving   on    the    hour    with    all    work    completed. 

What  £tory  will  your  office  clock  tell  ? 

A  Copeland-Chatterson  System  will  adjusT;  the  hands  ot.the 
office  clock;  will  make  closing  up  time  right,  and  will  enable 
you  to  say  ju£t  how  your  business  is  progressing  or  to  find 
quickly  the  record  you  require  and  despatch  promptly  your 
customers'  accounts. 

It  doesn't  matter  whether  it's  wholesale,  manufacturing,  retail,  financial  or  a  pro- 
fessional   business,   we    have    systems    for   any   one    of  them    that    will    simplify    and    make 

methodical  the  accounting— facilitating:   the    general    work     of 
handling    business    details.       Write    us    to-day  —  one  of  our 
experts    is    somewhere    near    you,     and     he    knows    the 
systematizing  business  down   to  the  ground. 


iH The  Copeland-Chatterson  Co."* 


Devisers  and  Manufacturers  of 

Systems  for  Business 

General  Office:  Toronto  Works:   Brampton,  Ont. 

Montreal  Liverpool,  London  and  Globe  BIdy. 
Winnipeg  -  -  14.J  Bannantyr.e  Ave.  East 
Ottawa  -  -  -  -  14  Citizen  Building- 
London,  Eng.  -  -  -  4.;  Cannon  St.  E.C. 
European   Factor)  -    Stroud.   Gloti.,    England 
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CLASSIFIED     LIST     OF     ADVERTISEMENTS. 


Aooountants,  Auditors. 

Davenport,  P.  P.,  Winnipeg. 

Jenkins  &  Hardy,  Toronto. 
Blankets,  Quilts,  Traveling  Rugs,  etc 

Alaska  Feather  &  Down  Co..  Montreal  and 
Winnipeg. 

Dr.  Jaeger's  Sanitary  Woollen  System  Co., 
Limited,   Montreal. 

Toronto  Feather  &  Down  Co.,  Toronto. 
Boots,  Shoes  and  Laces. 

Frank  &  Bryce,  Montreal,  Toronto,  Quebec. 
Button  Machines  and  Buttons. 

Defiance  Button  Machine  Co.,  New  York. 
Carpets,  Curtains,  Bugs,  Window  Shades, etc. 

Adams  Furniture  Co.,  Toronto. 

Brock.  W.   R.  Co.,  Toronto  and  Montreal. 

Daly  &  Morin,  Montreal. 

Garland,  John  M.,Son  &  Co.,  Ottawa. 

Garneau,  P.,  Fils  &  Cie,  Quebec. 

Greenshields  Limited,  Montreal. 

Hees,  Geo.  H.,  Son   &  Co.,    Montreal  and 
Toronto. 

Imperial  Carpet  Co.,  Toronto. 

Ishikawa,  K...  &  Co.,  Toronto. 

Knox,  John  &  Co..  Hamilton,  Ont. 

K>le,  Cheesbrough  &  Co.,  Montreal. 

McRae  &  Co.,  John,  Winnipeg. 

Macdoanld,  John,  &  Co.,  Toronto. 

Rylands  &  Sons,  Manchester,  Eng. 
Cloaks,  Costumes,  Skirts,  Shirt  Waists, 

Raincoats,  etc 

American  Silk  Waist  Co.,  Montreal. 

Belmont  Mfg.  Co.,  Limited,  Montreal. 

Brock,  W.  R.,  Co.,  Toronto  and   Montreal. 

Empire  Mfg.  Co  ,  Montreal. 

Fairbairn,  Rhys.  D.,  Toronto. 

Greenshields  Limited,  Montreal. 

Hart  Mfg.  Co.,  Montreal. 

Knox,  John,  Co.,  Hamilton.  Ont. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Mishkin,  I.,  &  Co.,  Montreal. 

Rylands  &  Sons,  Manchester,  Eng. 

Waldman,  J.  H.,  &  Co.,  Mont  eal. 
Shipping,    Railway    Insurance    and    Com- 
mission Agents. 

Whittingham,  W.  M.,  &Co.,  Liverpool,  Eng. 
Corsets. 

E.  T.  Mfg.  Co.,  Montreal. 

Konig  &  Stuffman,  Montreal. 
Cottons,  Prints,  Muslins,  Shirtings,  etc. 

Dominion  Textile  Co.,  Montreal. 

Garneau,  P.  Fils  &  Cie,  Quebec,  P.Q. 

Hitchcock,  Williams  &  Co.,  London,  Eng. 

Horrockses.Crewdson  &  Co. .Manchester  and 
London,  Eng. 

"  Kingcot  "  Cottons. 

Knox,  John,  &  Co  ,  Hamilton. 

Montreal  Cotton  Co.,  Montreal. 

Rylands  &  Sons,  Manchester,  Eng. 

Victor  Mfg.  Co.,  Quebec. 
Cotton  Batting. 

Dominion  Wadding  Co.,  Montreal. 
Dress  Goods,  Silks,  etc. 

Bradford  Dyers  Association,  Bradford,  Eng. 

Brock,  W.  R.,  Co.,  Toronto  and    Montreal. 

Brophy-Cains,  Limited,  Montreal. 

Debenhams     (Canada)    Limited,     Montreal 
and  Toronto. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Garneau,  P.,  Fils  &  Cie.,  Quebec. 

Gilmour,  Nephew  &  Co.,  Montreal. 

Greenshields  Limited,  Montreal. 

Harris  &  Co.,  Rockv/ood,  Ont. 

Hirshson.  L.,  &  Co  ,  Montreal. 

Ishikawa,  K.,  &Co.,    Toronto. 

Knox,  John,  Co.,  Hamilton. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Macdonald  John,  &  Co.,  Toronto. 

Montreal  Cotton  Co.,  Montreal. 

Priestleys' — Greenshields  Limiled,  Montreal. 

Rylands  &  Sons.  Manchester,  Eng. 
Dress  Shields,  etc 

Kleinert,  I.  B.,  Rubber  Co.,  Toronto. 

Diyers,  Cleaners,  etc. 

Bradford  Diers  Assn.,  London,  Eng. 

British    American    Dyeing    Co.,    Montreal, 
Toronto,  Ottawa  and  Quebec. 

Hermsdorf,  Louis,  New  York. 

Parker,  R.,  &  Co.,  Toronto. 
Fancy  Goods. 

Gibbs  Mfg.  Co.,  Canton,  Ohio. 

Fancy  Leather  Goods. 
Sale.  Julian   Leather  Goods  Co.,  Toronto. 
Walsh,  W.  E.,  Montreal. 


Flannels,  Flannelettes,  etc 

Brock,  W.  R.,  Co.,  Toronto. 

Brophy-Cains,  Limited,  Montreal. 

Debenhams  (Canada)  Limited,    Toronto. 

Dominion  Textile  Co.,  Montreal. 

Greenshields  Limited,  Montreal. 

Horro  kses,    Crewdion  &   Co,,    Manchester 
and  London,  Eng. 

Knox,  John,  &  Co..  Hamilton. 

Rvlands  &  Sons,  Manchester,  Eng. 
Frilling!. 

Fairbairn,  Rhvs  D.,  Toronto. 

Hill,  C.  H.,  &  Co     (Plantagenet   Frillings), 
Nottingham,  Eng. 
Furs. 

Alexandor,  A.  J.,  Montreal. 

Bishop,  J.  H.,  Co. 

Coristine,  Chas.,  Montreal. 

Edgar,  John,  &  Co.,  Montreal. 

Hart  Mfg.  Co.,  Montreal. 

Hirshs'  n,  L..  &  Co.,  Montreal 

Leak  Fur  Mfg.  Co.,  Montreal. 

Livingstone  Mfg.  Co..  M  'ntreal. 

MrComber  &  Cummnji,  Montreal. 

North  Western  Fur  Mfg.  Co.,  Montreal. 

Orr   Wm.  E.,  &  Co.,  'Toronto. 

Paquet,  J.  Arthur,  Quebec. 

Peck,  John  W.,  &  Co  ,  Montreal. 

Schwersenski,  A.,  &  Co.,  Montreal. 

Silver,  B.,  &  Co.,  Montreal. 

Silver,  M  ,  &  Co.,  Montreal. 

Swift,  Copland,  &  Co.,  Montreal. 

Waldman,  J.  H..  &  Co.,  Montreal. 

Waldron  Drouin  Co.,  Ltd.,  Montreal. 
General  Dry  Goods. 

Brock.  W   R.,  Co.,  Montreal  and  Toronto. 

Brophy-Cains.  Limited,  Montreal. 

Garland,  John  M..  Son  &  Co.,  Ottawa. 

Garneau,  P..  Fils  &  Cie,  Quebec. 

Gdmour,  Nephew  &  Co.    Montreal. 

Greenshields  Limited,  Montreal. 

Hirshson,  L. ,  &Co.,  Montr  al. 

Knox,  John.  Co.,  Hamilton. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Macdonald,  John.  &  Co.,  Toronto. 

Revillon  Bros  ,  Montreal. 

Rylands  &  Sons,  Manchester,  Eng. 

Gloves,  Mittens,  etc. 

Paquet.  J.  Arthur,  Quebec. 

Pewny's  Kid  Gloves — Greenshields  Limited, 
Montreal. 

Storey,  W.  H.  &  Sons,  Acton. 

Wreyford  &  Co.,  Toronto. 
Hats,  Caps,  Etc. 

Clement   A.  E.,  Montreal. 

Coristine,  Chas..  Montreal. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Swift,  Copland  &  Co.,  Montreal. 

Wreyford  &  Co.,  Toronto. 

Vyse,  Sons  &  Co.,  Ltd.,  London,  Eng. 
Horse  Blankets. 

WaLhaw,  J.,  &  Son.,  Bolton,  Ont. 
Hose  Supporters. 

Kleinert,  IB..  Rubber  Co.,  Toronto. 
Knit  Underw   ists 

Nazareth  Waist  Co.,  New  York. 
Laces  and  Veils. 

Brophy-Cains  Limited.  Montreal. 

Debenh-ms  (C-inadi)  Limited,   Toronto. 

Greenshields  Limited.  Montreal. 

Hitchcock  Williams  &  C>.,  London,  Eng. 

Knox,  John.  &  Co.,  Hamilion. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 
Ladies'  Neckwear. 

Fairbairn,  Rhvs  D.  Toronto. 

Greenshields  Limited,   Montreal. 

Hirshson,  L..  &  Co.,  Montreal. 

Knox,  John.  &  Co.,  Hamilton,  Ont. 

Kyle,  Cheesbroueh  &  Co..  Montreal. 

Ladies'  Wear,  Lid.,  Toronto. 
Mending   Wools,   Silk,    Cotton   and   Linen 
Thread,  etc. 

Raldwin  &  Partners,  J.  &  J.,  Leicester,  Eng. 

De  Gruchy,  Philip,  Montreal. 

Faire  Bros.  &  Co.,  I  eicester.  Eng 

Frank  &  Bryce,  Montreal,  Toronto,  Quebec. 

Paton,  John,  Son  &  Co.,  Alloa,  Scotland. 
Men's    and    Boys'    Ready  -  Made    Clothing 

(Overalls,  Leather  and  Rain-ooats,  Sweat- 
ers, etc). 

Belmont  Mfg.  Co.,  Montreal. 

Brock,  W.  K.,  Co.,  Toronto  and    Montreal. 

Campbell  Clad  Co.,  Moncton,  N.B. 

Garland,  John  M.,  Son,  &  Co.,  Ottawa. 

Garneau,  P.,  Fils  &  Cie.  Quebec. 

G  arnett,  J.  F.,  &  Son,  Idle,  Bradford. 
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Greenshields  Limited,  Montreal. 

Hirshson,  L.,  &  Co.,  Montreal. 

Imperial  Mills  Co.,  Dunnville.  Ont. 

Knox,  John,  &  Co.,  Hamilion,  Ont. 

Mishkin,  I    &  Co.,  Montreal. 

National  Rubber  Co.,  Montreal. 

Rylands  &  Son,  Manchester,  Eng. 

Scott  Knitting  Co.,  Toronto. 

Smith  &  McKeown,  Montn-al. 

Southgate.  W.  E  ,  &  Co  ,  Berlin,  Ont. 

Wilkins,  Robert  O,  Montreal. 
Millinery,  Ribbons,  etc. 

Bairy,  W\  H.,  &  Co.,  Montreal. 

Brophy-Cains  Limited,  Montreal. 

Debenhams  (Canada)  Limited,  Montreal, 
and  Toronto. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Green>hields  Limited,  Monireal. 

Hirshson,  L. ,  &  Co.,  Montreal. 

Hitchcock  Williams  &  Co.,  London,  En[' 

Ivey,  John  D.,  &  C<>.,  Toronto. 

Kyle.  Cheesbrough  &  Co.,  Montreal. 

McCall,  D.,  Co.,  Toronto. 

Vyse,  Sons  &  Co.,  Ltd.,  London,  Eng. 
Needles  and  Fins. 

Croft,  Wm.,  &  Sons,  Toronto. 

Morrall,  Abel,  Redditch,  Eng. 

Nicklin,  L,  &Co.,  Birmingham,  Eng. 
Novelties  and  Notions. 

Faire  Bros.  &  Co.,  Leicester,  Eng. 

Ladies'  Wear,  Ltd-,  Toronto. 

Nicklin,  J.,  &  Co..  B  rmingham,   Eng. 

Weyeistall,  Alfred,  Toronto. 

Wrinch,  McLaren  &  Co.,  Toronto. 
Office  Supplies. 

Business  Systems  Ltd.,  Toronto. 

Copeland-Chaferion  Co.,  Toronto. 

Universal  Systems  Ltd.,  Toronto. 

Oil  Cloths,  Linoleums  and  Mattings. 
Adams  Fnrniiure  Co.,  Toronto. 
Imperial  Carpet  Co.,  Toronto. 
Rylands  &  Sons    Manchester,  Eng. 

Papier  Maohe  Forms,  Wax  Figures,  etc 

Delfosse  &  Co.,  Montreal. 
Palmenberg's,  J.  R.,  Sons,  New  York. 

Picture  Post  Cards  and  Albums. 
Walsh,  W    E  ,  Montreal. 

Raw  Materials. 
Sloan,  N    P.    &  Co.,  Montreal. 
Davidson  &  Gatehouse,  Montreal. 

Shirts,  Collars,  Ties,  etc. 
Brock,  W.  R.,  Toronto. 
Brown  &  Aschrott,  Montreal. 
Colossus  Brand  Shins. 
Empire  Mfg.  Co..  Montreal. 
E.  T.  Mfg.  Co.    Montreal. 
Garland,  John  M.,  Son  &  Co.,  Ottawa. 
Ishikawa,  K..  &  Co.,  T  ronto. 
Knox.  |ohn  &  Co.,  Hamilton. 
Wreyford  &  Co.,  Toronto. 

Smallwares. 
Brock,  W.  R.,  Co.,  Montreal. 
Croft,  Wm.,  &  Sons,  Toronto. 
Garland,  John  M..  Son  &  Co.,  Ottawa. 
Gilmour,  Nephew  &  Co,    Montreal. 
Knox,  John  &  Co.    Hamilt  n. 
Moirall    Abel,  Redditch,  Eng. 
Nicklin.  |.,  &  Co.,   Birmingham,  Eng. 
Wrinch,  McLaren  &  Co.,  Toronto. 

Staples  and  Linens. 

Brock,  W.  R.,  Co.,   Toronto   and   Montreal. 
Brophy-Cains,  Limited,  Montreal. 
Garland,  John  M..  Son  &  Co.,  Ottawa. 
Garneau,  P.  Fils  &  Cie,  Quebec. 
Greenshields  Limited    Montreal. 
Liddell.  Wm.,  &  Co.,  Belfast.  Ireland. 
Old  Bleach  Linen  Co  ,  Randalstown,  Irtland. 
Rylands  &  Sons,  Manchester,  Eng, 

Store  Fixtures  and  Show  Cards. 

Botanical  Decorating  Co..  Chicago,  111. 

Clatwonhy  &  Son,  Toronto. 

Delfosse  &  Co.,  Montreal. 

Martel-Stewart  Co..  Montreal. 

Thayer  and  Chandler  Co..  Chicago. 

Toronto  Brass  Mfg.  Co.,  Toronto. 
Store  Lighting. 

Lamson    Consolidated    Store    Service    Co., 
Toronto. 

Luxter  Prism  Co.,  Montreal  and  Toronto. 
Suspenders. 

Brock,  W.  R.,  Co.,  Montreal. 

Globe  Suspender  Co.,  Rock  Island. 


ft 


#- 


DRY   GOODS    REVIEW 


towellings,  etc 

Brock,  W.  R.  Co.    Toronto. 

Brophy-Cains,  Limited,  Montreal. 
Cosbie,  R.  H.,  Toronto. 
Garland,  J.  M.,  Son  &  Co.,  Ottawa. 
Greenshields  Limited,  Montreal. 
Hirshson,  L.,  &  Co.,  Montreal. 

Umbrellas,  Parasols,  etc. 
Irving  Umbrella  Co.,  Toronto. 

Underwear,  Hosiery  and  Knitted  Goods 

Cartwright  &  Warners,  Loughborough,  Eng. 
"  Ceetee  "  brand — lurnbull,  C,  Co.,  Gait. 
Chipman-Holton  Knitting  Co.,  Hamilton. 
Clinton  Knitting  Co.,  Clinton.  Ont. 
"Crescent"    brand — Lennard,   S.,  &   Sons, 

Dundas. 
Eagle  Knitting  Co.,  Hamilton. 
Ellis  Mfg.  Co.,  Hamilton. 
Gait  Knitting  Co.,  Gait,  Ont. 
Garland.  John  M.,  Son.  &  Co.,  Ottawa. 
Greenshields  Limited,  Montreal. 
Henderson,  A.,  &  Co.,  Montreal. 
Hirshson,  L.,  &  Co.,  Montreal, 
imperial  Mills  Co.,  Dunnville,  Ont. 
Jaeger,  Dr.,  Co.,  Montreal. 


Knox,  John  &  Co.,  Hamilton,  Ont. 

K)le,  Cheesbrough  &  Co.,  Montreal. 

Lennard,  S  ,  &  Sons,  Dundis,  Ont. 

Macdonald,  John.  &  Co.,  Toronto. 

P,  erless  Underwear  Co.,  Hamilton. 

Penman  Co.,  Paris,  Ont. 

Perrin,  Freres  &  Cie,  Montreal. 

Raven,  W.,  8c  Co.,  Ltd.,  Leicester,  Eng. 

Scott,  Peter,  &  Co.,  Howick,  Scotland. 

Scott  Knitting  Co.,  Toronto. 

Simpson,  J.,  Sons,  Toronto. 

Truro  Knitting  Mills  Co.,  Truro,  N.S. 

Watson,  Mfg.,  Co.,  Paris. 

Williams,  Walter,  &  Co.,  Montreal. 

"  Wolsey  "   Underwear. 

Wreyford  &  Co.,  Toronto. 
Upholsterers'  Supplies 

Hee-,  Geo.  H.,  Son  &  Co.,  Toronto. 
Velvets,  Velveteens  and  Cords. 

Debenhams  (Canada)  Limited,  Toronto. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Laces  &  Braids  Mfg.  Co.,  Toronto  Junction. 
Wall  Paper. 

Menzie  Wall  Paper  Co.,  Toronto. 

Stauntons  Limited,  Toronto. 

Watson- Foster  Co.,  Montreal. 


Wardrobes 
Weir  Wardrobe  Co.,  Winnipeg,  Man. 

Waterproof  and  Rubber  Goods. 

Belmont  Mfg.  Co.,   Montreal. 
Brock,  W.  R.  Co.,  Montreal. 
Cravenette  Co.,  Bradford,  Eng. 
McRae  &  Co.,  John,  Winnipeg. 
National  Rubber  Co.,  Montreal. 

Whitewear. 

Liurentian  Whitewear  Co.,  Levis,  Que. 

Victor  Mfg.  Co.,  Quebec. 
Window  Shades,   Curtain  Poles,  eto. 

Daly  &  Morin,  Montreal 

Hees,  Geo.  H.,  Son   &   Co.,  Montreal   and 
Toronto. 
Woolens  and  Tailors'  Trimmings. 

Brock,  W.  R.,  Co.,  Toronto  and  Montreal. 

Fisher,  Mark,  Sons  &  Co.,  Montreal, Toronto, 
Winnipeg. 

Garneau,  P.,  Fils  &  Cie,  Quebec. 

Harris  Sc  Co.,  Rockwood,  Ont. 

Hewson  Woolen  Mills,  Amherst,  N.S. 

Robinson  &  Mackay,  Leeds,  Eng. 

Scott  Knitting  Co.,  Toronto. 
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Accountants'  Directory 129 

Alaska  Feather  and  Down  Co 108 

Alexandor,  A.  J 58 

American  Silk  Waist  Co 82 
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B 

Baldwin,  J.  J.,  &  Partners 4 

Barry,  W.  H,  &  Co 73 

Bell  Telephone  Co 12 

Belmont  Mfg.  Co 84 

Bishop,  J.  H.,Co 52 

Botanical  Decorating  Co 29 

Bradford  Dyers'  Ass'n 9 

British-America  Assurance  Co 12 

British  American  Dyeing  Co 30 
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Brown  &  Ashcroft 129 

Business  Systems  Ltd 31 

Busy  Man's  Magazine  62 
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Campbell  Clad  Co 116 

Canada  Haircloth  Co  129 

Canada  Paper  Co 12 

Cartwright  &  Warners 35 

Chipman  Hnlton  Knitting  Co 36 
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Confederation  Life  Association 12 
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Coristine,  Chas 58 
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Croft,  Wm.,  &Son 54 

Cranston  Novelty  Co 29 

Cravenette  Co 112 
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Daly  &  Morin 100 

Davidson   &  Gatehouse   129 

Debenhams  (Canada)    Limited 15,88 

Defiance  Button  Machine  Co 13 

DeGruchy,  Philip 35 

Delfosse  &  Co 30 

Dominion  Textile  Co 98 

Dominion  Wadding  Co  4 

Duverger,  E. ,  &  Co 108 

E 

Eagle  Knitting  Co 33 

Edgar,  John,  &  Co 60 

Ellis  Mtg.  Co 41 

Empire  Mfg.  Co 83 

E.  T.  Mfg.  Co 84 

Excelsior  Cloak  Co 63 

F 

Fairbairn,  Rhys  D 69 

Faire  Bros.  &  Co 71 

Fisher,  Mark,  Sons  &  Co 115 

Flaws,  R.,  &  Son 129 

Frank  &  Bryce 71 

G 

Gait  Knitting  Co 36 

Garland,  John  M.,  Son  &  Co 8 

Garneau,  P.,  Fils  &  Cie 50 

Garnett,  Joshua  F.,  &  Son 117 
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Gibbs  Mfg.  Co 63 

Gilm our,  Nephew  &  Co 129 
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Harris  &  Co 50 
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Hotel  Directory 129 

Imperial  Carpet  Co 103 

Imperial  Mills  Co 41 

Irving  Umbrella  Co inside  front  cover 

Ishikawa,  K.,  &  Co 14 

Ivey,  John  1).,  Ltd 91 
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Jaeger,  Dr.,  Co 42 

Jay  Finish  Underwear  45 

K 

King,  John,  &  Son 100 

Kingcot 96 

Kleinert,  I.  B.,  Rubber  Co 14 

Knox,  John,  Co 21 

Konig  &   Stuffman 81 

Kyle,  Cheesbrough  &  Co 5 

L 

Lamson  Consolidated  Store  Service  Co . . .  30 

Laces  and  Braids  Mfg  Co 73 

Ladies'  Wear  Ltd 94 

Laurentian  Whitewear  Co 81 

Law  P  ussell  &  Co 46 

Leak  Fur  Mfg.  Co 57 

Legal  Directory 129 

Lennard,  S. ,  &  Sons 35 

Liddell,  William,  &  Co 62 

Livingston  Mfg.  Co.,  The 58 

Luxfer  Prism  Co 24 

M 

Macdonald,  John  &  Co outside  back  cover 

Martel-Stewart  Co 30 

McCall,  D.,  Co 87 

McComber  &  Cummings 56 

McRae,  John,  &  Co 50 

Menzie  Wall  Paper  Co 106 

Merchants  Mercantile  Co    129 

Metropolitan  Bank 13 

Mishkin,  I.    &  Co 84 

Montreal  Cotton  Co 51 

Morrall,  Abel 10 

Moulton  &  Co 129 

N 

National  Rubber  Co 82 

Nazareth  Waist  Co 38 

Nicklin,  J.,  &  Co 13 

North  Western  Fur  Co 58 
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Old  Bleach  Linen  Co 15   74 

Orr,  W.  E.,  &  Co 60 

Oxford  Mfg.  Co 117 

P 

Palmenberg's  Sons,  J.  R 29 

Paquet,  J.  Arthur 52 

Parker,  R.,  &  Co inside  front  cover 

Paton ,  John ,  Son  &  Co 35 

Peck,  John  W.,  &  Co 59 

Peerless  Underwear  Co 43 

Penman  Mfg.  Co 114 

Perrin,  Freres  &  Cie  74 

Pewny's  Kid  Gloves 4 

Plantagent  Frillings    11 

R 

Raven,  W.,  &  Co.,  Ltd 12 

Robinson  &  Mackay  .... 13 

Rylands  &  Sons 3 

s 

Sale,  Julian  Leather  Goods  Co 62 

Sch wersenski ,  A. ,  &  Co 59 

Scott  Knitting  Co 45 

Scott,  Peter,  &  Co 36 

Silver,  B  ,  &  Co 21 

Silver,  M  ,&  Co     56 

Simpson,  J.,  Sols 99 

Smith,  J.  Sproule 129 

Smuh  &  McKeown   112 

Southga'e,  W.  E.    &  Co 118 

Standard  Shirt  Co no 

Stauntons  Limited 105 

Storey,  W.  H..  &  Son 73 

Swif  1 ,  Copland  &  Co 57 

T 

"Tevia"  Taeerls 115 

Thayer  &  Chandler  Co 30 

Toronto  Brass  Mfg.  Co 29 

Toronto  Feather  &  Down  Co 105 

Truro  Knitting  Mills  Co   35 

Turnbull,  C,  Co.,  of  Gait 41 

u 

Universal  Systems,  Limited 24 

V 

Victor  Mfg.  Co , ,  82 

Vyse  Sons  &  Co.,  Ltd 85 

w 

Waldman,  J.  H.,  &  Co.. 76 

Waldron-Drouin  Co 56 

Walsh,  E.  H 36 

Walsh,    W.  E 1.9 

Walshaw,  J.,  &  Son 15 

Watson-Foster  Co 107 

Watson  Mfg.  Co 37 

Weir  Wardrobe  Co 1 •  31 

Western  Assurance  Co 13 

Weyt rstall,  Alfred •    129 

Whitti  gham,  W.  M.,  &  Co 13 

Wilkins,  Robert  C inside  front  cover 

Williams,  Waller,  &  Co 37 

Wolsey  Underwear 37 

Wreyford  &  Co 113 

Wrinch,  McLaren  &  Co 13 
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For 


Sorting  Up  Orders 


Ladies' 

Fur  Lined 

HI       RETURNED 

r^^- Garments 

II         ^ 

Mantles, 

Raincoats, 

Rvv  Skirts, 

Costumes 


The  Hart  Manufacturing  Co. 

1 3  Notre  Dame  St.  East,  Montreal 
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November,  1906 

TO  THE  TRADE 


^ 


^f  HIS  month  is  our  Semi-Annual  Stock-Taking  month. 
Any    goods    in   stock,  samples   of  which    have    been 
cancelled  to  our  Travellers,  will  be  sold  at  less  than 
regular    price.      We  want  to  clear  out  our  stock  of 
FALL   GOODS   before   Dec.  1st.      When  you  are 
in  the  city  give   us  a  call  and  see    what   we    are    doing. 
We  cannot  give  in  detail  the  lines  that  are  being  reduced, 
because  we  are  reducing  lines  daily  as  they  are  cancelled 
to  our  Travellers.      The  lines  we  reduce  to-day  may  be 
cleared  out  to-morrow,  and  so  on,  until  the  end  of  the  month. 


On  the  1st  Floor 

You  will  find  Linens  and  Staples. 

On  the  2nd  Floor 

Woollens,  Tailors'   Trimmings    and     Ready- 
to-Wear  Goods. 

On  the  3rd  Floor 

Silks,  Dress  Goods,  Muslins,  Laces,  Hosiery, 
Gloves  and   Ladies'  Underwear. 

On  the  4th  Floor 

Men's     Furnishings,    Haberdashery     and 
Smallwares. 

On  the  5th  Floor 

Carpets,  Linoleums,  Oil   Cloths   and    House 
Furnishings. 


JOHN  MACDONALD  <Sb  CO. 

WELLINGTON   AND   FRONT   STS.  E. 

TORONTO 


LIMITED 


THE 


December 


Men5  Furnisher 


LIMITED 


NUMBER  12 


Qhe^acQeanQublishing^jo. 


Montreal.    Toronto,    Winnipeg. 
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Canada' s  largest  and  best  equipped  Dyeing  Works.     Established  over 30  years. 


BUILDING  PROFITS 


FOR    THE 


DRY  GOODS  MAN 


A  I  '"H  ATS  a  plain  business  way 
"■"        of  saying  what  we're  doing 


for  the  dry   goods    merchants  and 
milliners  of  the  country. 

By  our  methods  of  re-dyeing  and  finishing 
faded,  soiled  and  discolored  fabrics,  we  make 
salable  at  first  price  goods  that  were  shoved 
aside  as  of  little  value. 

—  We  have  reached  very  complete 
— success  in  re-dyeing  and  curling 
— fine  plumes   and  feathers. 


R.  PARKER  (Q.  CO. 

TORONTO,  CAN. 


XMAS 
UMBRELLA  S 


MAIL  ORDERS 

receive  prompt  attention  and  are  shipped 
the  same  day. 


St 


ROOSTER    BRAND 


99 


The 


Irving  Umbrella  Company 


LIMITED 


MANUFACTURERS 


79-83  Wellington  St.  W-,  Toronto 


BEST 


MADE 


Travellers  now  out  for  Spring  and 
Assorting 

Outing  Goats  and  Trousers, 

Fancy  Vests, 

Boys'  Wash  Suits, 

Overalls,  Shirts,  Pants, 

White  Coats  and  Sleeve  Vests. 


$500.00  Insurance 


ROBT.    C.    WILKINS 

Manufacturer,  -  MONTREAL. 
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Newest  Materials 


an< 


Latest  Styles  and  Designs 


^ 


For  the  coming  season  will 
be  found  in  our  travellers' 
extensive  and  complete 
ranges  of 


Samples  for  Spring,   1907 


In  view  of  the  conditions  in  all  dry  goods  markets 

Place  your  orders  early 
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The  Public  Knows  PRIESTLEYS*  "  CRAVENETTE" 


PRIESTLEYS'  "CRAVENETTE"  is  a  Process,  not  a  Cloth 

and  back  of  it  stands  as  good  a  guarantee  as  has  ever  been  given  since 
the  days  of  Adam  and  Eve.  No  argument  on  the  part  of  the  retail 
salesman  is  required  to  sell  a 

c  CRAVENETTED"  CLOTH  or  GARMENT  made  from  it 

Any  reputable  manufacturer  of  garments  can  have  his  own  cloths  proofed 
by   the  "Cravenette"  process  and  stamped  with  the  **Cravei\ette" 

circular  registered  trade  mark  if  they  are  up  to  standard. 

A  garment  made  of  a  "Cravenetted"  fabric  should  not  cost  the  retailer 
any  more  than  the  same  garment  made  from  any  other  (so-called)  water- 
proof cloth. 


GREENSHIELDS  LIMITED 


Greenshields   Western    Limited 
Winnipeg,   Man. 


MONTREAL 


Greenshields  &  Co.    Limited 
Vancouver,  B.C. 
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RYLAND5&S0NS 


LIMITED 


MANCH 


IM 


Cotton 


Spinners 


♦     •     ♦     ♦ 


Merchants 


♦     ♦      ♦     ♦ 


Manufacturers 


Bleachers 


♦     * 


Dyers 


CAPE 


♦        ♦        ♦ 


Finishers 


TOWN,* 


Makers  of  the  Celebrated  Dacca  Calicoes  and  Sheetings 


** 


WORKS: 

Heapey, 

Longford 

Works, 

Gorton. 


*$**$* 


****!? 


WORKS: 

Swinton, 
Wigan, 
Chorley. 


Capital,  $14,500,000 ;  Employees,  12,000 
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BALDWIN'S 

BEEHIVE  FINGERING 

The  ORIGINAL  Fingering 

GREAT  BRITAIN'S  BEST 

Cannot  be  surpassed  for  warmth, 
comfort  and  durability. 

Raohtva    HnilhlA    Knittf  flff    Wfiftl       A  &rand  varn  for  warm  garments,  such  as  Socks,  Stockings,  Golf 

OCClll YC    IIUUMIG    IMllUlUg     TTUUI.     Hose,  Gloves,  Comforters  and  Combinations.     It  is  the  same  length 

and  thickness  as  the  best  3-ply  Wheeling  yarn,  but  is  much  stronger  and  more  durable  in  wear. 

Raatiiira    Dmr    VV  aaI         A  novelty  for    making    Rugs  and    Mats  at  home.     Cable  twisted,  lustrous  finish. 
DCCniYG    IlUg     TTUUI.       Supplied  in  3-dozen  art  shades. 

Raolliva    Fiffol*    Wfiftl         ^  really  choice  article  for  making  dainty  shawls  and  wraps.      It  washes  beauti- 
DCC111VC    LIUCI      TT  UU1.       fully  and  ;s  particularly  suitable  for  Undervests. 

RaahlvO    Poflthf***    Wftftl         ^  novel  looped  thread  for  Knitting  or  Crochet.      Reproduces  the  wavy  appear- 
OCCU1VC    1  ealllCI     TT  UUI.       anCe  of  an  Ostrich  Feather  or  of  Astrachan. 

YVhltP    HpafhPt*       "Baldwin's  2nd  Quality,"  supplied  in  Scotch  Fingering,  2,  3,  4  and  5-ply;  3-ply  Wheeling; 
TTllllC    UGalllGl.       Vest  Wool  ;    and  Petticoat  Fingering,  4-ply.       Good,    reliable,    high-class   Wools   at   a 


LATEST    SPECIALTIES: 


popular  level  of  price. 


J.  &  J.  BALDWIN  &  PARTNERS,  L™ 


AGENT : 


HALIFAX,  ENGLAND 


Established  1785 


WHOLESALE   ONLY 


DUNCAN  BELL 

MONTREAL  &  TORONTO 
Please  Send  for  Samples. 


BATTING 


Guaranteed  free  from  threads  and  other 
weak  and  lifeless  stock. 


NORTH  STAR, 
CRESCENT  and 
PEARL 

COTTON  BATTING 

Quality  for  this  season  still  better  than 
ever.  The  best  at  the  price.  Made 
of  good  pure  cotton — not  shoddy. 

Ask  -For 

North  Star,  Crescent 
and  Pearl  Batting. 


A  GUARANTEED  CLOVE 

Is   worth   a   dozen   others  to 
your  customers 

PEWNTS 

rilD   GLOVES 

carry  a  guarantee  with    every  pair. 

A  SURE  SELLER  and 
A  GOOD  ADVERTISEMENT  FOR  YOUR  STORE 


Greenshields  Limited 


MONTREAL 

SELLING  AGENTS. 
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"Stock-taking  Discount  Sale" 


We  have  furnished  our  travellers  with  the 
usual  stock-taking  list  of  discounts  which 
we  will  offer  during  the  months  of  Novem- 
ber and  December.  All  possible  of  our 
left-over  stock  must  be  cleared  out  before 
our  annual  stock-taking  begins.  Discounts 
we  are  offering  are  extraordinary  and  your 
purchases    will     be    dated    April    1st,   1907. 


KYLE,  CHEESBROUGH  C&  CO. 


93  ST.  PETER  STREET, 


MONTREAL 


-i  •  ■■  ii  m  J 


The 


Donfesr 

With  Rubber  Grasp 
And  Dainty  Clasp. 

Waist  Holder  and  Skirt  Supporter 


Recognized  by  the 
World 

to  predominate  over  all  of 
their  kind 

As  we  could  not  improve  the 
quality  of  material  and  finish 
for  our  hose  supporters,  we 
have  invented  a  new  clasp  of 
which  we  are  sole  patentees 
and  manufacturers  and  which 
we  attach  to  our  hose  sup- 
porters as  illustrated. 

•  ••• 

The  Eisman  Novelty  Mfg  Co. 

77  "VorK  Street 

TORONTO 

Selling  Agent  for  Quebec  and  Maritime   Provinces  : 

CEO.  H.  EVANS 

232   McOill  Street,  Montreal 


^-/•v/o, 

■    sx. 
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ESTABLISHED  1791. 


Horrockses' 

Longcloths,   Nainsooks, 

Cambrics, 

India  Longcloths, 

Sheetings, 

Ready-made  Sheets, 

(plain  and  hemstitched). 
HORROCKSES'  name  on  each  sheet. 

Flannelettes  ll" 


highest  quality. 


N.B.-SEE    "HORROCKSES"    ON    SELVEDGE. 


Horrockses,  Crewdson  &  Co.,  Limited 

Cotton  Spinners  and  Manufacturers. 

PRESTON,         MANCHESTER,         LONDON,  ENGLAND. 


DRY     GOODS     REVIEW 


Abel  MorralFs 

Specialities 

NEEDLES 

and 

GLA5S-HEADED 
TOILET  PINS 


NO  KICKS  with  Morrall's  Needles 

every  one  SELECTED  and  guaranteed 


Clive  Works  LONDON,  20  Cresham  Street 

REDDITCH,  MANCHESTER,  17  Piccadilly 


ENGLAND 
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The  best  Mohairs  in  the  world  are  Bradford 
Dyed  and  Finished.  They  are  best  because 
of  the  B.  D.  A*  Dye  and  Finish.  Bradford  is 
the  original  home  of  Mohair  weaving.  Here 
the  possibilities  of  this  splendid  yarn  were  dis- 
covered and  perfected.  The  peculiar  climate  of 
Yorkshire,  the  natural  sulphurous  waters,  the 
inherited  skill  of  families  of  weavers,  all  play 
their  part  in  the  story  of 


Every  Dress  Goods  Buyer  worth  the  name  knows 

Bradford   Dyed  Mohairs.    It's  his  knowledge 

of  them  makes  him  buy.  This  knowledge  is 
just  as  convincing  to  his  customers. 

Pass  it  along,  Mr.  Ad  Man,  in  your  newspaper 
talks,  and  see  it  sell  the  goods.  When  you  say 
Mohairs  say  Bradford  -  Dyed,  multiplying  the 
number  of  words  by  three  and  the  selling  force 
by  a  hundred  at  least. 


THE  BRADFORD  DYERS' 
ASSOCIATION 

BRADFORD,  ENG. 
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XMAS 

GOODS 


XMAS 
GOODS 


Specially  Selected  Goods 
For  the  Christmas  Rush 

During  the  month  of  December  our  big  Notion  Depart- 
ment will  be  given  over  to  the  showing  of  Gift  Goods,  such 
as  Handkerchiefs  in  boxes  that  will  sell  quickly;  Swiss 
Embroidered  Goods;  Tasty  bordered  Goods;  Jap  Silk 
Handkerchiefs  for  men. 

Calendars — always  a  big  line  with  us,   nice  lines  to 

retail  5c.  to  10c. 
Brush  and  Comb  Sets— novel  ideas  worked  out. 
Clocks  as  usual  will  be  an  attractive  line  this  season. 
Perfumes  on  cards  or  individual  cases. 

Perhaps  no  other  line   offers  you  such  a  good  margin 

Fancy  Boxes — Handkerchief,    Glove,  Collar,  Tie 
and  Trinket  Boxes. 

NEEDLE   CASES,  MIRRORS,  PIPES,   PAPETERIES 

This  being  the  last  issue  of  The  Review  for  1906  we  take  this 
opportunity  of  wishing  our  customers  and  friends  a  joyous 
Christmas  and  a  prosperous  New  Year. 

JOHN  M.  GARLAND,  SON  C&  CO., 

Wholesale  Dry  Goods,     Ottawa,  Canada 

P.S. — At  this  particular  Season  avail  yourself  of  our  Mail  Order  service. 
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THE  TELEPHONE 


Is  a  companion,  friend  and  servant  combined. 
Invaluable  for  convenience  in  the  household. 

LONG    DISTANCE    TELEPHONE    SERVICE 

Has  no  equal  for  the  facility  it  affords  in  business  life. 
Full  particulars  as  to  rates  and  service  at  the  near- 
est office  of 

THE  BELL  TELEPHONE  COMPANY  OF  CANADA 


W 


ESTERN 


Incorporated 
1851 


ASSURANCE 
•  •  •  COMPANY. 


EIRE 

AND 

MARINE 


Hetaomce        Capital  -  $1,500,000.00 

Toronto,      Assets,  over    -  3.460,00000 

Otlt.  Income  for  1905,  over      3.680.000.00 

HON.  GBO.  A.  COX.  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


«3"  Money  ~^j 

CAM  BE   SAVED   BY  MEANS 
OF  AH  ENDOWMENT  POLICY. 

YOU  CAN  ONLY  SECURE 
SUCH  A  POLICY  WHILE  YOU 
ARE   IN   GOOD    HEALTH. 


Pamphlets  and  Full  Particulars  regarding  th« 

New  Accumulation  Endowment  Policy 

sent  on  application. 


Confederation  Life 

ASSOCIATION 

W.  H.  BEATTY.  President. 
W.  O.   MACDONALD,  J.  K.   MACDONALO. 


ACTUARY. 


HEAD    OFFICE, 


MANAGING    DIRECTOR. 

TORONTO,  CANADA. 


BRITISH  AMERICA 
ASSURANCE  COMP'Y 

FIRE    AND     MARINE. 

Incorporated  1833 

CASH    CAPITAL,       8850,000.00. 
TOTAL  ASSETS,      $2,119,347.89. 
LOSSES  PAID  SINCE  ORGANIZATION,  $27,383,068.64. 
HEAD  OFFICE,       -       BRITISH  AMERICA  BUILD1NCJ. 
Cor.  Front  and  Scott  St».,  Toronto. 

HON.  GEO.  A.  COX,  President.         J.  J    KENNY,  Vice-President 
P.  H.  SIMS,  Secretary.  and  Managing  Director 


THE  METROPOLITAN  BANK 


Capital  Paid  Up, 
Reserve  Fund,      - 
Undivided  Profits,      - 


$1,000,000 
$1,000,000 
$         133,133 


We 


Your 
Account 


GENERAL  BANKING  BUSINESS 

Drafts  bought  and  sold. 
Letters  of  credit  issued. 
Collections  oromptly  attended  to. 

SAVINGS  DEPARTMENT 

open  at  all  branches. 
Interest  allowed  on  all  deposit 
of  one  dollar  and  upwards. 


The 


HAVE  YOU  READ 


BUSY  MAN'S 

MAGAZINE 

THE  REVIEW  OF  REVIEWS  FOR 
BUSY  PEOPLE 


Each  issue  contains  a  varied  and  selected 
number  of  articles  from  the  world's  lead- 
ing magazines.  This  publication  is  really 
an  ideal  magazine,  embodying  as  it  does 
all  the  best  features  of  the  best  periodicals. 

We  are  most  anxious  that  you  examine 
a  copy  closely. 

The  Busy  Man's  Magazine  is  on  sale  at 
all  bookstores,  or  it  will  be  sent  regularly 
for  one  year  to  any  subscriber  to  The 
Dry   Goods  Review  for  $1.50. 

Have  your  subscription  commence  with 
our  OCTOBER  NUMBER. 


THE  BUSY  MAN'S  MAGAZINE 

Toronto,  Canada 
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We  have  in   stock  for   immediate 

delivery  a  very  desirable    line 

of  Novelties  in  Smallwares 

and    Notions     for    the 

holiday  trade. 

wrinch,  McLaren  &  co. 

52  BAY  ST.,  TORONTO 


Persons  addressing-  ad- 
vertisers kindly  mention 
this  paper. 


This  design  a.  guar- 
antee of  quality 


SAMPLES    AND 

PRICES    WITH 

PLEASURE. 


Waterproof  Wrapping  Paper 

For  Express  and  Long  Distance  Pack- 
ages. Put  up  in  rolls  36-in.  wide,  250  and 
300  yards  in  a  roll.  Clean  paper  on  both 
sides — waterproof  substance  in  the  centre — 
therefore  it  will  not  soil  or  stain  delicate 
goods,  as  ordinary  waterproof  paper  will. 
Practically  odorless.  May  be  used  either 
f  jr  case  lining  or  wrapping  packages. 


Canada  Paper  Co. 


TORONTO 


MONTREAL 


A  CHILD  CAN  OPERATE  IT 


Mate  Your  Own  Buttons 

W ITH  THE 

NEW  DEFIANCE 
BUTTON    MACHINE. 

Makes  all  kinds  of  covered  buttons, 
rim,  half-ball  or  flat,  complete  to 
make  three  sizes  of  button 

$7.50 

Call  or  send  tor  samples  of  our  work. 

Defiance  Button  Machine  Co., 

266  Greene  St.,  Cor.  8th  St., 
NEW  YORK,  U.S.A. 


W.  M.  Whittingham  &  Co, 


GENERAL 


Shipping,  Forwarding,  Railway, 
Insurance,  and  Commission 
Agents  and  Warehousemen. 


ESTABLISHED  1891 


Head  Office  :  Liverpool,  22  Water  St. 


and  at 


London,  Manchester,  Birmingham, 

Haniey,  Swansea,  Cardiff,  Newport, 

and  Hamburg 


AGENTS  IN  CANADA : 


H.  V.  COWIE, 

476  Temple  Bldg., 

Montreal 


W.  R.  BEGG, 

88  Bay  Street, 
Toronto 


For  WOOLLENS  and  WORSTEDS 
all   Qualities. 


tfrftOOKSB/UC" 

PERMANENT  FINISH 
WILL  NOT  COCKLE        w|. 

shrink  or  spot      |*4 

Robinson  &  PIackay     4 
Dyers  &  Finishers 

LEEDS 

ENGLAND 

By  this  Process,   Pieces   Retain    their   Condition 
and  improve  in  Stock. 


This  is  an  illustration  of  another 

ENGLISH  ^a^   SAFE! 
MADE    (Sajonic^ 


PIN 


■BADE    MARK 


4 


NICKELED    STEEL   in   5   sizes 

Carded  or  Boxed  in  Dozens. 


J.  NIC  KLIN  &  CO., 


Birmingham,  Eng. 
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|KLE!NERT 


ML 


i       tr  INF  teDE^ 

DRESS  SHIELDS 


r 


AND 


HOSE    SUPPORTERS 

SOLD   BY  ALL   THE   LEADING  JOBBERS. 
IF  NOT  OBTAINABLE  FROM  YOUR  JOBBER  SEND  TO  US  DIRECT. 


I.  B.  KLEINERT  RUBBER  CO. 

No.    1    Mincing  St.,  TORONTO,   Canada. 


K.  Ishikawa  &  Co. 

Manu» 

24  Wellington  Street  West, 

>?  ^  TORONTO 


SUCCESSFUL 
ADVERTISING 


HOW  TO 
ACCOMPLISH  IT 

Is  a  400-page  treatise  by  a  veteran  ad. 
man. 

Mr.  MacDonald  divides  his  subject  into 

Division  One.         Ad.  Building. 

Division  Two.         Retail    Advertising    all   the 

Year  Around. 
Division  Three.     Special   Features    in    Retail 

Advertising. 
Division  Four.       Mail  Order  Advertising. 
Division  Five.        Miscellaneous    Advertising. 

Ii  there  isn't  something  in  this  book  tor 
your  particular  case,  then  you  are  in  a  class 
by  yourself. 

The  price  and  other  particulars  of  the  book 
obtainable  easily. 


MACLEAN  PUBLISHING  CO. 

shelf  i&  10  Front  St.  C,  Toronto 
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TAFFETINE, 


is  the  name  of  the  lining  that  spells  success  to  your  lining 
department,  it  is  an  article,  the  value  and  selling  qualities 
every  merchant  will  appreciate,  it  has  the  finish,  appearance 
and  rustle  of  a  Taffeta  Silk,  which  makes  it  a  great  seller  for 
foundations  of  light  weight  materials,  dropskirts,  etc. 
Taffetine  is  36  inches  wide,  and  is  carried  in  a  range  of  150 
beautiful  shades.         Let  us  send  you  a  sample. 


DEBENHAMS  (CANADA)  LIMITED 


T    RONTO 

Sucessors  to    Debenham,    Caldecott  &   Co. 


a 


Old  Bleach 
Cowels 


Over 


one  hundred  designs 

to  choose  from. 

Increase  your  linen  sales 

by  keeping 

"Old  Bleach"  Towels 

to  retail  from  50c.  to  $5.00  per  pair. 

Write  for  Illustrated  Booklet. 


R.  H.  COSBIE 

30  W.  Wellington  St.,  Toronto 

Irish  Linen  Agency 


New  Patent  Woollen  Mills 

BOLTON,  0NT.,  CANADA 


BUY  OUR 

"WOOL-TEX"  BRAND 

HORSE  COVERS  AND   UP   ROBES 
SOMETHING  DISTINCTLY  NEW 


J.  WALSHAW  &  SON,  Props. 
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TORONTO 


SPRING  1907 

House  Furnishing  Department 

A  complete  range  of  patterns  now  on  exhibition  of  the  following  lines  : 


CARPETS 


ENGLISH  AXMINSTER 
ENGLISH  WILTONS 
ENGLISH  WILTON  VELVETS 
ENGLISH  VELVETS 
ENGLISH  BRUSSELS 
ENGLISH  TAPESTRY 


CARPET  SQUARES 

AXMINSTER  SQUARES  (Seamless) 

3  x  3V2        3x4        3Y2  x  4 

WILTON  SQUARES 

3  x  3V2         3x4         3%x4V2 

WILTON  VELVET  SQUARES  (Seamless) 

3x3         3  x  3V2       3x4        3V2  x  4 

VELVET  SQUARES  (One  Seam) 

3x3        3  x  3V2        3x4        3V2  x  4 

BRUSSELS  SQUARES 

3  x  3V2        3  x  4         3%  x  4V2 

TAPESTRY  SQUARES 

3  x  21/2        3x3        3  x  3V2        3x4 
31/2  x  4        31/2x41/2        4x4        4  x  41/2 


x  5 


Canadian,  Scotch  and  English 
Floor  Oilcloths  ■«"  Linoleums 

A   full   range  of  patterns,    widths  and   qualities. 

Irish  Point  Curtains  Art  Sateens 

Swiss  Net  Curtains  Art  Muslins 

Nottingham  Curtains  Cretonnes 

Tapestry  Curtains  Silkolines 

Chenille  Curtains 
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GOOD    ADVERTISING 

The  Editor  of  tHis   Department    will  Answer  Questions    on    Advertising    and    -will 
Criticize  Advertisements  which  max  be  Submitted  to  Hint. 


MOORE  &  DOHERTY'S  AD. 

The  ad  ol^  Moore  &  Doherty  is  that  class  of  publicity 
where  the  advertiser  has  something  good  to  say,  but  the 
compositor  does  not  do  him  justice.  It  is  not  finished 
typography  to  have  two  display  lines  so  close  together 
as  are  "Men  of  Taste"  and  "Fashionable  Haberdashery." 
One  or  the  other  should  have  been  run  with  the  body 
matter,  preferably  the  line  "Men  of  Taste."  A  border  al- 
so would  have  given  the  ad  shape  and  miore  individuality. 


Z.  PAQUET,   QUEBEC. 

Z.  Paquet,  Quebec  City,  forward  for  review  what  the' 
editor  of  this  department  considers  one  of  the  most  meri- 
toriously gotten  up  page  ads  appearing  in  a  Canadian 
^newspaper. 

In  the  first  place,  the  item  arrangement  is  harmon- 
ious, in  the  second  place,  the  type  display  is  chaste,  and 
in  the  third  place,  the  diction  is  both  forceful  and  perti- 
nent. 

The     preliminary  remarks  are  so  cordial,   so  clear,   so 


politeness — customers  and  visitors,  alike,  will  be  welcom- 
ed with  a  warmth  and  enthusiasm  that  has  come  to  be 
identified  with  these  unique  events.  Quebec's  great  shop- 
ping Emporium  throws  its  doors  wide  open  to  YOU — may 
we  have  the  pleasure  of  welcoming  you  on  this  auspicious 
occasion? 

In  the  preparation  of  the  various  items,  considerable 
skill  and  knowledge  is  manifested.  The  reader  is  given  in- 
formation with  the  pointed  "follow-up."  Here  is  a  sam- 
ple: 

Extreme  styles  are  a  feature  of  this  season's  milli- 
nery. The  very  large  and  the  very  small  shapes  will  be 
worn.  High  backs  and  tipped  fronts'  are  correct  in  small 
shapes,  and  the  "Vesta  Tilley,"  with  high  crown  and 
wide-tipped  brim  dominates  the  large  hats.  Browns  and 
greens  are  the  favorite  colors  with  the  wine  shades  and 
London  smoke  closely  following.  Next  in  favor  come 
mauve,  lavender,  old  rose  and  Alice  blue.  Plaids  are  also 
very  prominent  in  braids  and  trimjmings. 

Scotch   Plaid   Toque. 

One  model  we  are  showing  is  a  toque  with  brim  of  a 


Men  of  Taste 

Will    be  pleased   with    our    display   of 

FASHIONABLE      HABERDASHERY 

We  have  the  finest  Men's  Furnishings  the  world  produces  and 
yet  we  sell  nothing  at  fancy  prices.  We  give  everybody  the  best 
service  we  can — and  the  best  value  possible  for  his  money.  Shirts, 
Collars,  Cuffs,  Neckwear,  Belts,  Suspenders,  Garters,  Underwear, 
Socks,  Handkerchiefs.  Everything  that  man  needs  to  complete  his 
attire  is  here,  and  not  a  price  to  offend.     Come  and  see. 

Moore  &  Doherty, 


Exclusive  Furnishers 


471    Dundas  Street 


continuous  that  quotation  is  deserved:— Paquet's  grand 
Fall  opening,  the  fashion  event  of  the  season,  is  announc- 
ed to  take  place  on  Monday,  September  24th.  The  store 
is  resplendent  with  the  newest  and  choicest  of  everything' 
that*  the  world's  best  markets  afford.  Decked  in  full  at- 
tire, planned  by  master-:rLlnds  and  arranged  by  fingers  deft 
in  the  art  of  decorating— this  mighty  establishment  pre- 
sents a  sight  of  rare  and  inviting  splendor.  Here,  there 
and  everywhere,  the  newest  and  most  pleasing  ideas, 
stamped  with  the  seal  of  that  coquettish  individual 
"Dame  Fashion,"'  stand  in  the  limelight  of  public  opinion, 
there  to  be  admired  and  applauded  by  the  thousands  of 
visitors  who  will  throng  to  view  the  sight.  This  is  es- 
sentially a  time  of  relaxation.  The  thought  of  buying  and 
selling  is  lor  the  time  submerged  in  the  atmosphere  of 
cordiality  and  good-fellowship  which  pervades  every  floor 
and  every  department.  Clerks  will  be  pleased  to  show 
you  anything  and  everything  that  comes  within  their  su- 
pervision—questions   will  be    answered   with  alacrity   and 


pheasant's  breast  and  crown  of  Scotch  plaid  silk.  This 
will  display  to  advantage  the  large-headed  pins  which  are 
one  of  the  season's  novelties.     Price 

Rich  Velvet  Hat. 

A  chaiiming  model  in  golden  brown  pan1  velvet,  short 
front  and  wide  dip  in  back,  Gainsborough  effect,  trimmed 
with  wreath  of  shaded  velvet  foliage  in  brown  and  cham- 
pagne,  high   bandeau  and  velvet   buckle.     Price 

The  retailer  who  would  like  to  have  an  excellent  ad 
model  before  him,  would  do  well  to  write  for  a  copy  of 
the  Quebec  Daily  Telegraph,  of  Monday  evening,  Sept. 
24,   1906. 

Z.  Paquet's  fall  and  winter  catalogue  is  an  excellent 
specimert  of  clear  typography  and  apt  arrangement.  The 
cover  design  is  very  appropriate.  It  represents 'the  post- 
man bringing  "something  from  Paquet's."  It  is  a  simple 
matter  to  locate  anything  in  this  catalogue.     The  matter 
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Dear  Mr.  Dry  Goods  Buyer, 

"Alaska  Brand"  Cotton  Comforters  and  Down  Quilts  have 
been  on  the  market  for  15  years.   Every  Quilt  is  plainly 
labelled  with  a  guarantee  of  good  workmanship,  good  material 
and  pure  filling 

Our  Down  Quilt  coverings  are  Down-proof  and  designs 
exclusive.  Our  designs  of  stitching  are  scientific  and  grace- 
ful, the  Down  being  properly  distributed  throughout  the  Quilt 
in  such  a  way  that  it  will  not  get  uneven.  Only  silk  thread 
is  used,  which  will  not  rot  after  2  or  3  years'  service.  The 
designs  of  stitching  in  Cotton  Comforters  are  graceful  and 
close  enough  to  hold  the  Cotton  Sheets  and  prevent  them  from 
breaking  into  lumps — this  is  an  important  feature. 

These  are  selling  points  that  have  made  our  goods 
the  standard  in  Canada,  and  if  understood  by  your  salesmen 
will  make  them  more  intelligent  and  confident  in  selling 
goods  labelled  * 'Alaska  Brand. ' ' 


Yours  very  truly, 
THE  ALASKA  FEATHER  &  DOWN  CO.,  LIMITED. 
Montreal  and  Winnipeg 


is  well  divided,  there  is  a  sufficiency  of  headings,   and  the 
type  is  uniform  in  size.  . 

CHISHOLM,  SWEET  &  CO.,  ANTIGONISH. 

A  newspaper  ad  of  Chisholm,  Sweet  &'  Co.,  Antigon- 
ish,  forwarded  for  criticism,  shows  considerable  improve- 
ment over  the  last  newspaper  ads  of  this  company  re- 
viewed in  Dry  Goods  Review. 

The  principal  improvement  is  along' the  line  of  sen- 
tence structure.  G.  A.  Fraser,  the  writer  of  Chisholm, 
Sweet  &  Go's,  ads,  shows  that  he  has  been  giving  the  re- 
tail advertising  question  more  than  usual  thought.  Scarce- 
ly a  fault  can  now  be  found  with  any  of  his  sentences 
There  is  suavity,  there  is  "ginger,"  there  is  clarity, 
there  is  force,  and,  most  needful  of  all,  here  and  there  a 
smattering  of  sentiment. 

Mr.  Fraser  might  now  devote  his  attention  to  im- 
provements in  the  lay-out  of  items.  A  reduction  in  the 
present  number  of  rules  and  the  gradual  elimination  of 
;'hox"  matter  is  worth  consideration. 


CRESSMAN'S,   PETERBORO. 

Cressman's,  Peterboro,  send  in  for  review  their  au- 
tumn and  winter  catalogue. 

This  catalogue  is  a  very  creditable  piece  of  work,  both 
in  typography  and  matter. 

There  are  24  pages  of  well  arranged  items,  clearly 
priced  and  artistically  illustrated.  The  cover  is  black  on 
green,  the  text  brown  on  white. 

The  following  "reasons"  taken  from  page  24  of  the 
catalogue  speak  for  themselves  : 

Because  we  give  you  quick  and  satisfactory  store  ser- 
vice. 


Because  we  have  an  efficient  and  painstaking  staff  of 
salespeople. 

Because  we  tolerate  no  misrepresentation  of  our 
goods  or  misleading  statements  by  our  employes. 

Because  we  aim  to  please  you  in  every  particular  ; 
your  child  or  representative  will  receive  the  same  cour- 
teous attention   as   yourself. 

Because  we  have  our  own  delivery  system,  thus  sav- 
ing you  all  annoyance  and  delay  by  parcels  going  astray. 

Because  we  refund  your  money,  if,  for  any  reason, 
goods  are  not  satisfactory. 

Because  all  of  our  announcements  are  backed  up  by 
the  DO — for  what  we  say  we  do,  we  do  do. 

HOLLINRAKE  &  CO.,  INGERSOLL. 

Hollinrake  &  Co.,  Ingersoll,  issue  considerable  adver- 
tising matter.  The  latest  product  is  what  might  be 
styled  a  giant  lly-leaf.  Four  pages  are  given  over  to 
special  price  announcements  in  carpets,  oil  cloths,  lino- 
leums, etc.  The  first  page  is  a  half-and-half  arrangement 
of  bright  sayings  and  poor  layout.  The  items  are  not 
divided  with  sufficient  distinction  and  too  many  display 
lines  are  in  evidence.  The  "marginal"  matter  is  quite 
catchy  and  substantial.  Pages  2  and  3  are  the  easiest  to 
read,  for  the  reason  that  there  is  more  small  type  and 
consequently  more  white  space. 

SEND  US  CHRISTMAS  ADS. 

We  would  like  to  have  merchants  clip  out  and  send  us 
newspaper  ads  on  Xmas  topics  that  prove  very  effective. 
They  will  be  analyzed  by  the  editor  of  this  department 
and  the  exact   reason  for  their  effectiveness  pointed  out. 
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MAINLY   ABOUT    OURSELVES 


The  Review  wishes  its  readers  all  the  compliments  of 
the  gladsome  season  that  is  now  approaching.  In  this 
is  included  the  hope  that  their  holiday  business  may 
greatly  exceed  that  done  in  any  previous  year,  so  that, 
when  they  leave  the  stores  on  the  night  of  December  24, 
they  may  carry  on  their  minds  nothing  that  will  prevent 
their  entering  upon  the  true  spirit  of  the  great  Christ- 
mas festival.  To  the  man  with  joy  in  his  heart  the  day 
presents  an  aspect  of  peace  and  happiness  ;  to  the  man 
oppressed  by  discouragement  and  bitterness  it  offers  a 
great  inspiration  if  he  will  but,  grasp  it- 


While  the  Christmas  rush  is  at  its  height  we  will  be 
busily^  engaged  in  preparing  the  big  Spring  Special  num- 
bter  of  The  Review,  which  will  be  mailed  on  January  2. 


some  of  the  most  prominent  retail  houses  in  the  country. 
These  are  very  encouraging,  and  make  fresh  efforts  easier. 
We  would  welcome  just  as  warmly  any  criticisms  or 
suggestions  that  merchants  feel  like  making.  One  of  our 
foremost  resolutions  for  1907  is  that  we  will  keep  as 
close  to  them  and  their  interests  as  possible. 

*  *  * 

We  may  safely  promise  that  the  Spring  Special  will 
be  the  best  yet.  There  will  be  something!  really  special 
in  every  department. 

Halifax,   N.S.,  Nov.   13,    1906. 
Dear      Sirs,— Enclosed     please    find    express    order   for 
four  dollars  to  cover  our  subscription    to  Dry  Goods  Re- 
view.   The  Dry     Goods  Review     is   wonderfully  improved 


Some  Features  This  Month 


White  wear  Deliveries  Not  Good 

Ribbon  Market  Strained 

Chemnitz  Refuses  Glove  Orders 

Handling  the  Banded  Sailor. 

Fashions  at  N.  Y.  Horse  Show 

The  Parisian  Mode 

A  Cash  Business  That  Grew  Fast. 

Go  Through  Stock  Every  Day 

The  Staple  Market 

Xmas  Window  Competition 

London  Fur  Sales 


With  that  issue  we  will  enter  upon  a  new  period,  during 
which  we  hope  to  materially  widen  our  sphere  of  useful 
endeavor  in  the  interests  of  our  readers.  Unlike  the  great 
majority  of  people  our  New  Year's  resolutions  are 
already  made,  and  we  may  say  that  they  are  of  an  am- 
bitious nature.  They  include  a  number  of  provisions  that 
are  designed  to  make  The  Review  more  valuable  and 
interesting  than  ever  before. 

*  *  * 

That  our  efforts,  to  furnish  the  trade  of  Canada  with 
a  journal  that  they  will  look  forward  to  every  month, 
have  been  recognized  and  appreciated,  is  demonstrated 
by  letters  of  commendation  which  we  have  received  from 


since  we  first  became  subscribers.    We  do  not  see  how  it 
could  be  improved  upon.— Yours   truly, 

W.  &i  T.  SILVER. 

*  *  * 

Sydney,  C.B.,  Nov.  13,   1906. 

Dear  Sir,— Enclosed  please  find^  express  order  for  two 
dollars  in  payment  of  enclosed  bill,  which  kindly  receipt 
and  return. 

The  Dry  Goods  Review  is  in  every  way  an  acceptable 
trade  journal.— Yours  truly,  McCURDY  «fe  CO. 

*  *  * 

R.  B.  Knight,  Halifax:  "I  may  say  I  appreciate  every 
edition  more  and  more." 
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MEN  AND  METHODS 


Goes  Through  Stock  Every  Day 
-  New  Store  Makes  Specialty  of 
Ready -to.  Wear  Department  — 
The  Value  of  Display  —  Other 
Items  of  Interest. 


TAILORING  GOOD  DEPARTMENT. 

Youell  &  Wrong,  Aylmer,  occupy  a  store  115x22  feet, 
in  which  they  made  a  number  of  interior  alterations  not 
long  ago.  House  furnishings  and  clothing  are  not  car- 
ried, but  a  custom  tailoring  department  is  maintained. 
The  stock  of  woolens  is  found  on  the  second  floor  entirely 
by   itself. 

The  firm  do  a  good  dressmaking  business,  but  the 
work  is  all  done  outside.  A  dressmaker  was  formerly 
employed,  but  she  ran  the  department  away  behind. 

"Our  tailor  is  an  artist,"  said  Mr.  Wrong.  We  make 
up  even  fur-lined  mantles,  and  do  a  good  deal  of  tailor- 
ing for  town  dressmakers.  We  get  business  from  some 
outside  points,  where  the  stores  do  not  cater  to  the  best 
class  of  trade. 

Millinery  supplies  are  bought  as  required,  and  the 
notion  department  has  the  best  location  in  the  store. 


GREAT  VALUE  OF  DISPLAY. 

Baldwin  &  Carruthers,  Tillsonburg,  make  a  strong 
feature  of  fancy  goods  and  notions.  Two  large  cases  at 
the  door  are  devoted  to  the  former,  while  the  latter  are 
shown  at  a  semi-circular  counter  farther  back  in  the 
store.  "We  push  this  department  and  it  certainly  pays 
to  do  so,"  said  Mr.  Carruthers.  "The  profit,  as  you 
know  runs  all  the  way  from  50  to  100  per  cent. 

"We  give  constant  attention  to  the  matter  of  dis- 
play. As  far  as  possible,  everything  is  kept  out  in  full 
view.  See  that  lot  of  ribbons  on  the  show  case.  They 
will  attract  the  notice  of  customers  more  quickly  there 
than  if  left  inside  the  case.  The  more  you  get  your 
goods  out.  where  people  can  see  them  the  more  you  will 
sell, 

Several  tables  down  the  centre  of  the  store  are  used 
with  good  effect.  Small  baskets  are  also  used  for  dis- 
play purposes. 

The  clothing  department  was  dropped  recently.  Lin- 
oleums are  carried  in  the  basement,  which  is  well  light- 
ed and  nicely  fitted  up.  Ready-to-wear  garments  are 
in  a  gallery  at  the  back,  where  millinery  was  formerly 
located.  The  latter  is  now  on  the  second  floor.  Milli- 
nery supplies  are  purchased  as  needed.  The  firm  im- 
ported none  whatever  the  past  two  seasons.  Dressmak- 
ing is  a  good  line,  and  is  a  very  material  help  to  the 
dress  goods  department. 


GO  THROUGH  STOCK  EVERY  DAY. 

The  H.  S.  Falls  Co.,  Simcoe,  advertise  their  store 
as  "The  Home  of  Good  Goods  and  Good  Values."  They 
are  associated  with  stores  in  Toronto,  Orillia,  St. 
Thomas,  Chatham,  Ridgetown  and  Tillsonburg,  in  which 
The  Northway  Co.,  are  more  or  less  interested.  This 
gives  a  considerable  adavantage  in  buying.  The  stock 
includes  general  dry  goods,  house  furnishings,  millinery, 
ready-to-wear,  and  men's  wear. 

The  head  of  each  department  is  required  to  go 
through  his  stock  every  day  and  see  that  it  is  kept  clean. 
Ends  from  the  previous  day  are  put  out  at  an  attractive 
price  and  cleared. 


"We  used  to  have  mail  order  prices  quoted  to  us 
much  more  than  we  do  now,"  The  Review  was  told. 
"We  like  nothing  better  than  to  have  people  bring  in 
samples  from  the  big  Toronto  stores,  for  that  gives  us 
a  chance  to  make  a  direct  comparison." 

"We  do  quite  a  mail  order  business  ourselves. 
Nearly  every  mail  brings  something.  We  pay  express 
any  place  in  the  county  on  all  purchases  over  $5.00. 

This  store  does  very  little  credit  business. 


THE   GROWTH   OF   WELLAND. 

A  little  over  a  year  ago  Welland  had  a  population  of 
about  1,800  people  ;  now  it  has  about  4,000.  The  in- 
crease is  due  to  the  establishment  of  several  large  indus- 
tries there,  and  others  are  in  prospect  which  will  bring 
many  more  people.  Welland  can  offer  manufacturers 
electrical  power,  from  Niagara,  at  $15  per  horse  power 
per  year,  natural  gas  for  heating  and  lighting  at  25 
cents  thousand  cubic  ft.,  service  by  six  railways,  and'the 
Welland  canal.  The  railways  which  run  through  the  town 
are  the  G.T.R.,  C.P.R.,  Michigan  Central,  Pere  Mar- 
quette, Wabash  and  T.  H.  &  B.  There  are  thirty-two 
trains  carrying  passengers  each  way  every  day. 

Welland  promises  to  be  a  city  in  a  few  year's  time. 


THE  SMALL  TOWN  PROBLEM. 

W.  R.  Mather,  of  Sterling,  was  among  the  merchants, 
taking  advantage  of  jobbers'  stock-taking  sales,  who 
visited  Montreal  last  month.  Mr.  Mather,  who  has  made 
a  decided  success  of  the  retail  business  in  his  town  of 
eight  hundred  people,  in  chatting  with  The  Review,  out- 
lined not  only  some  of  the  difficulties  confronting  mer- 
chants in  small  centres,  but  also  some  of  the  methods  he 
has  found  successful  in  holding  and  gaining  trade,  and 
incidentally  making  some  pertinent  suggestions  for  the 
improvement  of  jobbers'  service  in  filling  mail  orders. 
This  latter  is  a  subject  often  touched  upon  by  The  Re- 
view. Mr.  Mather  laid  stress  upon  the  fact  that  the 
mail  order  problem  made  competition  in  small  villages 
exceedingly  keen  ;  that  a  merchant  to  succeed  had  to 
follow,  in  a  measure,  the  exact  methods  of  stores  in 
larger  centres  as  regards  close  buying,  and  in  the  various 
modern  selling  plans.  He  is  a  strong  believer  in  judicious 
advertising  and  uses  good  copy  in  the  local  weekly  paper, 
but  as  the  circulation  is  limited,  he  has  employed  circu- 
lars to  a  select  'ist.  In  a  village  such  as  Sterling  the 
merchant  is  dealing  with  the  same  people  year  after 
year,  and  needs  to  be  a  diplomat  to  increase  trade,  as 
modern  business  methods  are  not  fully  understood.  He 
is  forced  to  do  a  certain  amount  of  credit  business,  and 
to  handle  local  produce.  He  is  a  stickler  for  the  right 
class  of  help,  which  is  a  very  important  point.  His  store 
is  a  general  one,  with  the  exception  of  hardware  lines, 
and  to  meet  all  outside  competition,  according  to  Mr. 
Mather  a  business  in  a  small  town  can  be  made  profit- 
able if  right  methods  are  employed. 

The  store  premises  owned  by  Mr.  Mather  have  a 
frontage  of  66  feet,  but  the  part  occupied  by  him  has  a 
frontage  of  36  feet.    One  section  26x120  is  occupied  by  a 
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Bright  Business  Outlook 

For  Spring  1907 

With  the  greatest  Fall  and  Holiday  trade  ever  known  abso- 
lutely assured  to  retailers,  we  predict  that  the  scarcity  of 
desirable  merchandise  for  the  coming"  season  will  be  more 
pronounced  than  in  past  years.  Annoying  difficulties  latterly 
have  been  non-delivery  by  manufacturers  the  world  over  of 
g*oods  daily  in  demand. 

To  guard  against  a  continuance  of  these  conditions,  we 
have  in  each  department  placed  our  orders  early,  to  ensure 
delivery.  Recent  cable  advices  indicate  more  tban  double  the 
usual  time  required  for  delivery  of  repeats,  in  addition  to  serious 
advanced  prices. 

It    is  advisable    for   your    own    protection,  if   you   are   no 
covered  on  certain  lines,  to  place  your  orders  when  waited  upon 
by  our  representative. 

Leading  Dress  Coods  Lines 

Early  orders  already  booked  are  the  largest  in  our  history, 
proving  most  conclusively  that  both  styles  and  values  are 
correct.      We  recommend  the  following  weaves  and  colors  : 

A  Strong  range  of  Chiffon  Voiles. 

A  Good  Selection  of  Light-weight  Vigoreux  Suitings, 

Plains,  Checks  and  Stripes. 
Plain  Dyed   Materials,  Approximating  Taffetas  in 

Weight. 

For  street  shades  from  our  observation  the  following 
appear  safe  colors  : 

Black,  Black  and  White  Checks  and  Stripes, 
Creams,  Light  Blue,  Navy  Blue,  Pastel  Shades. 

For  novelty  trade  we  have  confidence  in 

Golden   Brown  and  Smoke  Gray. 

Quick    Repeats    on    Holiday    Goods 


BROPHY-CAINS,   Limited 

MONTREAL 

WHOLESALE    DRY    GOODS.  QUICK    SHIPPERS 
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general  line  of  dry  goods  and  allied  lines.  Another  sec- 
tion 10x50  is  used  for  the  clothing  stock.  The  building 
is  two  storeys  in  height,  the  second  floor  is  used  for 
carpets,   ready-to-wear  garments   etc. 


THE   ROSS   CO.,  WELLAND. 

The  Ross  Co.,  Welland,  have  one  of  the  best  business 
premises  in  the  town.  The  front  is  44  feet  across, 
divided  into  two  windows  and  an  entrance.  A  good  deal 
of  attention  is  given  to  window  display. 

The  men's  wear  department  occupies  one-half  of  the 
first  floor,  and  one  window  is  devoted  altogether  to  its 
use. 

In  the  ready-to-wear  section  Mr.  Ross  designed  a  ser- 
viceable fixture  out  of  a  length  of  gas  pipe,  a  curtain 
knob  and  a  piece  of  medium  sized  cable  wire.  The  knob 
forms  an  ornamental  end  for  the  pipe,  the  other  end  of 
which  is  fitted  into  a  socket  on  the  wall.  With  the  wire 
to  support  it,  the  fixture  is  complete.  Several  of  them 
accomodate  all  of  the  mantles,  according  to  size. 

No  charge  is  made  for  alterations.  "After  all,"  re- 
marked Mr.  Ross,  "the  public  consider  that  a  gar- 
ment is  no  value  to  them  unless  it  fits,  and  that  the  first 
price  should  include  a  guarantee  that  it  will  do  so. 

Welland  has  no  merchants'  association,  but  Mr.  Ross 
would  strongly  favor  such  an  organization. 


SOME   MERCHANTS   BLOCK  MARKET. 

The  Review  was  in  a  town  recently  where  one  lot  of 
merchants  is  anxious  to  have  a  market  and  another  is 
not.  The  latter  is  made  up  of  the  grocers.  They  claim 
that  their  trade  would  suffer  through  citizens  buying 
butter,  eggs,  etc.,  from  the  farmers.  We  believe  that 
instead  of  decreasing  the  total  sales  of  the  grocery  stores 
a  market  would  increase  them,  and,  besides,  would  bene- 
fit the  trade  of  the  town  in  general.  It  would  be  an 
especially  good  thing  for  the  dry  goods  men. 

vBY-LAW  THAT  HURTS  TRADE. 

In  Tillsonburg  the  municipal  council  passed  a  by-law 
some  time  ago  prohibiting  anyone  from  leaving  horses 
tied  on  the  main  business  street.  One  merchant  told  The 
Review  that  the  town  had  suffered  in  consequence.  Farm- 
ers have  found  it  very  inconvenient  to  either  leave  their 
horses  on  some  other  street  or  stable  them  at  a  hotel 
everytime  they  go  in  to  make  some  purchases.  They 
resent  the  new  provision  by  staying  away  as  much  as 
possible. 

To  our  mind  this  by-law  is  a  little  too  far  advanced 
for  a  town  the  size  of  Tillsonburg,  and  the  more  so  be- 
cause the  main  street  is  an  uncommonly  wide  one,  on 
which  horses  tied  at  either  side  would  certainly  not 
interfere  with  traffic. 


CARRIES  BOOTS  AND  SHOES. 

H.  P.  Ostrasser,  Tillsonburg,  finds  millinery  a  good 
line,  a  circumstance  attributable  to  the  fact  that  the 
department  is  managed  by  his  wife. 

Tillsonburg  recently  organized  a  merchants'  associa- 
tion, and  one  question  that  it  will  take  up  is  that  of 
wagons  from  outside  points  visiting  the  town  and  tak- 
ing order.  A  weekly  market  may  also  be  advocated. 
Mr.  Ostrasser  is  one  of  those  who  believe  the  associa- 
tion is  a  very  good  thing. 

This  store  has  its  stock  of  clothing  and  boots  and 
shoes  on  the  second  floor. 


SPECIALIZE  ON  READY-TO-WEAR. 

H.  W.  Ball  &J  Co.,  Chatham,  are  making  a  specialty 
of  ready-to-wear  garments,  carrying  at  the  same  time 
a  stock  of  general  dry  goods.  The  ready-to-wear  de- 
partment is  located  in  a  gallery  at  the  back,  and  the 
basement  beneath— approached  by  a  broad  stairway — is 
fitted  up  for  the  sale  of  bargains.  This  store  was  opened 
only  last  August.  Mr.  Ball  was  formerly  with  the 
Simpson  Co.,  Toronto. 

HAVE   CLOTHING  DEPARTMENT. 

W.  S.  Case,  Aylmer,  has  his  clothing'  department  in 
a  separate  section  at  the  rear.  He  realizes  that  it  must 
be  away  from  the  goods  which  ladies  buy. 

Millinery  runs  pretty  close,  and  is  considered  satis- 
factory if  it  makes  ends  meet.  Dressmaking  is  found  a 
great  help  to  the  dress  goods  department. 

"PLEASE  DON'T  ASK  CREDIT/* 

Gordon's,  Chatham,  do  a  cash  business,  and  the  peo- 
ple who  may  be  ignorant  of  the  fact  are  enlightened  by 
cards  bearing  the  words  :  "Please  don't  ask  for  credit. 
Every  purchase  must  be  strictly  cash."  It  seems  to  us 
that  "Terms  Strictly  Cash"  would  be  a  neater  way  of 
expressing  it,  and, '  perhaps,  just  as  effective.  The  fur 
department  in  this  store  is  given  a  prominent  position 
at  the  front.    Dressmaking  is  a  good  department. 

FINE  READY-TO-WEAR  SECTION. 

The  Northway  Co.,  Tillsonburg,  have  one  of  the 
finest '  ladies'  garment  departments  in  Ontario,  if  city 
stores  are  excepted.  It  is  located  on  the  second  floor, 
is  of  large  dimensions  and  receives'  light  from  the  front 
and  one  side.  The  stock  is  large  and  arranged  neatly. 
The  store  throughout    is  modern  and  bright. 

VALUE  OF  LARGE  ASSORTMENTS. 

W.  G.  Panter  &  Co.,  Welland,  have  a  new  store, 
which  is  fitted  up  very  nicely.  "We  have  good  stuff,  and 
a  much  larger  assortment  than  ever  before,"  said  Mr. 
Panter.  "The  resu't  is  that  we'll  sell,  for  instance, 
coats  to  people  who  formerly  made  all  such  purchases 
out  of  town." 

LARGE    GENERAL   STORE. 

W.  B.  Hogarth,  Tillsonburg,  handles  general  dry 
goods,  house  furnishings,  millinery,  ready-to-wear  gar- 
ments, furs  and  men's  wear  in  one  store,  and  groceies 
and  boots  and  shoes  in  another.  A  large  basement  is 
given  over  to  crockery,  glassware  and  silverware. 

CARRY   GENERAL  LINES. 

The  Potts-Clark  Co.,  Simcoe,  carry  general  dry 
goods,  millinery,  men's  furnishings  and  groceries,  the 
latter  in  a  separate  store. 

The  fancy  goods  and  notions'  sections  are  brought 
right  to  the  front,  and  everything  put  out  where  it  can 
be  seen. 

The  store  receives  a  good  many  mail  orders. 

NOTES. 

J.  G.  Dickson,  St.  Thomas,  has  made  smallwares  one 
of  his  best  departments. 

Calcott  &  Henning,  St.  Thomas,  recently  moved  into 
premises  one  door  west  of  their  old  stand.  The  new 
store  is  bright  and  well  fitted  up. 
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THIS  TRADE  MARK 


The  Guarantee  of  Quality 
and  Value. 

Exclusive  Style* 
Expert  Workmanship 


FURS 


Expect  our  Sorting  Travellers  with 
Exceptional  Values 


ILVER  £  CO.,  n&etr1  Montreal 


John  Knox  Company,  Ltd. 


Wholesale  Dry  Goods 


Hamilton,  Ont>. 


Ship-Quick  Orders 

will  receive  special  attention  this  month. 

Handkerchiefs 

All  makes,  including  Irish  embroidered,  muslin,   Excelda-silk,  also  initial 

and  fancy  boxes,  in  fact,  everything  in  Handkerchiefs. 

Ladies'  Neckwear 

Latest  novelties  in  lace  and  embroidered  collars,  etc. 

Aprons 

Special  values  and  good  styles  in  ladies'  and  misses'. 

Back  and  Side  Combs 

Nice  assortment  of  attractive  lines  in  jewelled  goods,  etc. 


NOTE— General  stock  is  in  good  shape  to  fill  sorting  orders  this  month 
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WINDOW  TRIMMERS  throughout  Canada  should  all  enter  The  Review's 

Christmas  Contest 

For  the  Three  Best  Holiday  Displays  we  will  award  prizes  of  $15.00,  $12.00  and  $8.00.  We  will 
reproduce  many  of  the  other  photos  received,  and  for  each  one  so  used  we  will  pay  the  sum  of  $5.00. 
Photos  must  reach  this  office  on  or  before  February  1st,  1907,  with  full  description  of  windows. 


THE  DRY  GOODS  REVIEW 


TORONTO 


MONTREAL 


WINNIPEG 
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Dry  Goods  Review 


WE  ORIGINATE, 

manufacture  and  promptly 
supply  everything  we  ad- 
vertise. 

As  the  oldest,  largest  and 

only  complete  house  in  the 

display   form    and  fixture 

line,  we  are  in  a   position 

to  do  this.      Our  Cuts 

are    made    from     Our 

Goods.  Originality  is  a 

rare     quality    and    in 

this    respect    we     are 

unique. 

Write  for  particulars  of  our  new 
form  models  for  1906 

Catalogue  Mailed  upon  Application. 

J.  R.  Palmenberg's 
Sons 

Suit  Form  No.  bo  P. 
Factory       710  BROADWAY,  NEW  YORK,   U.S.A. 

89-97  W.  Third  St.  (established  over  so  years) 


Toronto  Brass  Manufacturing  Go. 

19-21  TEMPERANCE  STREET 
TORONTO 


No.    608- 
and    Tie 
made    30 
high 


Shirt 
Stand, 
inches 


RETIRE 


&UJ-/ 


.JRETURNED 
nq  2*  1907 


Cut  Bsok  f 
Page  No. 


No.  60S 

No.  206— Tie  and 
Glove  Stand,  ex- 
tends from  22  to 
23  inches  no.  206 

The  above  are  two  of  our  many  Display  Fixtures 


Catalogue  and  prices  cheerfully  furnished.    We  make 
only  one  quality    the  best  at  the  lowest  price 

Write   us   if  you  want 

Store  Fixtures 


a 3/0  ? 


b± 
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Too  Expensive  For  My  Business ! 


*t?y£2!i 


Any  retailer  who  says  that 
about  Business  Systems,  is  labor- 
ing under  a  delusion. 

The  size  of  a  business   Is   the 

factor    that    determines    the    cost 

of  installing   Business  Systems. 

Business      Systems      are,      proportionately, 

Just    as    much    an    economy    for    the     smallest 

retail  store  as  for  the   largest  factory. 


In  different  businesses,  Business  Systems 
are  designed  to  fit  different  ends. 

In  your  business,  Mr.  Retailer,  Business 
Systems,  instead  of  being  "too  expensive," 
are  time  savers  and  an  actual  economy. 


You  can  understand  why  a  system  that 
posts  your  books  and  writes  out  your  bills  at 
the  same  time,   is  economical,   can't  you  ? 

That's  only  one  of  the  things  Business 
Systems  will  do  for   you. 


Let  us  tell  you  more. 


Drop  us  a  post  card    and    we  will    send  you 
all  the  details. 

It  will  only  cost    you  a  cent  to  know  more. 


UMTTED 
83  S  PADINA  AVE. 

TORONTO,       CANADA 
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Xmas  Window  Competition. 

Prizes  of  $15,  $12  and  $8  will  be  given  for  the  best 
Holiday  Trims. 

In  the  November  issue  The  Review  announced  a 
Christmas  window  dressing-  contest.  Cash  prizes  of  $15, 
$12  and  $8,  will  be  presented,  and,  further,  for  every 
w  ndovv,  outside,  of  the  prize-winners  that  we  reproduce — 
and  the  number  will  not  be  small — we  will  pay  the  sum 
of    $5. 

Photos  must  reach  us  on  o.  before  February  1,  1907, 
and    the    contest    is    open    to    every    window    trimmer     in 


at  any  other  period  of  the  year.  Many  strangers  are  in 
town  ;  people  who  have  come  long1  distances  to  get  larg 
er  assortments"  from  which  to  choose  their  holiday 
buying,  and  the  store  making-  the  most  attractive  dis- 
plays undoubtedly  catch  the  stranger. 

Seasonable  merchandise,  holiday  things,  rightly 
priced  and  alluringly  displayed  will  usually  win  out,  but 
one's  competitor  has  an  equal  chance  here.  Other  things 
being  equal,  the  advantage  will  be  with  him  whose  dis- 
play attracts  the  biggest  crowds.  Splendid  results  can 
be  secured  in  influencing-  a  vast  amount  of  trade  if  the 
merchants  of  any  town  will    only  get   together,  sink  their 


SECTION    OF    DRESS    GOODS    AND    TRIMMINGS    DEPARTMENT. 
W.   H.  Scroggie  Co.,   Montreal. 


Canada,  except  those  of  the  Eaton  and  Simpson  stores, 
Toronto.  They  are  barred  on  account  of  the  great  advan- 
tage which  their  extensive  facilities  would  give  them. 
Full  description  of  windows  must  be  given  in  each  case- 
materials  used,  fixtures,  etc. 

THE   TRIMMERS'    OPPORTUNITY. 

In  less  than  four  weeks  the  Christmas  trade  will  have 
come  and  gone  and  the  trimmer  can  and  should  do  much. 
His  audiences  are  looking  for  entertainment,  more    than 


petty  jealousies,  and  work  together  for  a  particular  pjush 
in  window  displays  for  this  Christmas  season.  While  one 
store  alone  makes  a  big  bid  for  business,  the  results  can- 
not be  anything  like  those  resulting  from  united  work  for 
enhancing  the  trade  in  general. 

Healthy  competition  is  good  for  any  business,  and 
united  effort  of  a  whole  town  must  and  will  draw  out 
thousands  of  dollars  that  would  otherwise  lie  snugly  in 
the  pockets  of  the  people. 

The  larger  dry  goods  stores  of  a  town  are  usually 
classed  among  the  important  local  institutions.     The  citi- 
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zens  refer  to  them  as  "our  store"  and,  when  worthy, 
take  a  personal  pride  in  their  growth,  development  and 
progressive  policies.  These  establishments  do  more  than 
sell  merchandise.  As  leaders  in  the  commercial  affairs  of 
their  localities,  they  set  the  pace  which  makes  for  the 
success  of  many  of  the  smaller  concerns  which  follow 
their  initiative. 

Their  policy  finds  expression  in  forms  of  advertising', 
in  the  store's  interior  and  outer  decorations,  and  in  the 
window  displays. 

Some  of  the  old-timers  and  numerous  conservative 
stores   will     limit   their  window  recognition      of    public 


public-spirited,    and    incidentally    constitutes    one    of    the 
best  forms  of  advertising. 

We  believe  that  many  more  concerns  would  increase 
their  business  if  they  would  adopt  the  broader  policy  of 
giving  a  public  recognition  to  the  more  important  cur- 
rent happenings  of  the  day.  This  can  easily  be  done  in 
within  the  limit  of  a  "safe  and  sane"  policy. 

WHAT   APPEALS   TO   THE  PUBLIC. 

Most  of  us  will  admit  that  under  the  circumstances 
noted,   not  one  window  in  twenty  receives  more  than  a 


RE  TITLED 

E>  R  C  \  \e    )    O  W 

Izok  No._...^.C_.. 
age  No. g-5* 


A    SUSPENDER    DISPLAY    by    Moore,    Carr    &    Co.,    Gall. 
Th  ;  Butterflies  were  Supplied  by  the  Dominion  Suspender  Co.,   Ma'iers  of  The  Butterfly  Suspender. 


events  to  the  Easter,  Christmas  and  New  Year  festivals, 
and  will  merchandise  displays  only. 

But  the  live,  public-spirited  store  will  let  no  impor- 
tant national  or  local  event  pass  without  making  recog- 
nition of  it  in  some  form  and  will  usually  anticipate  it 
by  suitable  merchandise  offerings  often  accompanied  by 
appropriate  decorations  and  by  window  displays  con- 
taining features  more  or  less  pertinent  to  the  occasion. 

The  adoption  of  such  a  policy  by  a  concern  impresses 
the  public  that  the  firm  is  wide  awake,   progressive  and 


passing  notice  ;  while  the  window  that  is  successful  in 
attracting  and  interesting  us  either  contains  a  price  off- 
ering which  appeals  to  us,  or  else  the  merchandise  is 
uniquely  displayed. 

In  any  case  it  is  not  the  merchandise  which  first 
attracts  our  attention.  It  is  the  price  concession  promi- 
nently displayed,  or  else  the  method  of  display,  or  seme 
peculiar  or  uncommon  feature  contained  therein. 

Therefore  (eliminating  the  price  feature  windows)  we 
conclude  that  a  display  to  be  conspiciously  successful  as 
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a  sales  winner  must  consist  of  something  more  than  a 
commonplace  merchandise   exhibit 

Or  as  we  have  said  on  another  occasion  it  must  be 
merchandise,  plus. 

The  display  that  attracts  only  a  few  individuals  has 
a  small  audience  to  interest,  and  prospective  sales  are 
limited  to  the  number  of  persons  so  interested.  Hence 
the  importance  of  providing  the  kind  of  display  which 
will  attract  the  attention  of  the  largest  number  of 
people. 

A  SILK  DRAPE. 

Fig.  1  is  an  arrangement  of  fancy  silk,  draped  in  such 
a  manner  as  to  give  an  idea  as  to  how  it  will  look  when 
made  up  into  a  waist  or  blouse.  A  lace  chemisette  or 
yoke  covers  the  upper  part  of  the  bust  form,  which 
stands  upon  a  pillar  covered  with  colored  plush.  The 
illustration  explains  the  manner  of  draping. 

SHOW  ACCESSORIES  WITH  DRESS  GOODS. 

Merchants  all  realize  the  value  of  properly  dressed 
windows,  both  as  an  advertisement,  and  as  an  invaluable 
help  to  the  selling  of  goods,  but  neither  the  merchant 
nor  the  general  public  realize  fully  how  largely  educa- 
tional is  a  good  window  trimmer's  work.  Good  taste, 
that  is  a  proper  comprehension  of  the  correct  and  har- 
monious combinations  of  color,  and  a  feeling  for  line 
and  form,  are  the  prime  requisites  for  the  developing  of 
a  good  window  trimmer.  No  doubt  there  are  other  valu- 
able qualities  also,  but  good  taste  he  must. have,  or 
he  can  never  hope  for  any  success  in  his  calling.  It  is 
these  qualities  that  give  to  his  windows  the  educa- 
tional value.  Nor  is  this  quality  without  its  commercial 
value,  because  as  the  modern  woman  prides  herself  so 
highly  upon  the  taste  she  displays  in  selecting  her  gar- 
ments, a  window  that  shows  her  just  how  and  what  to 
select  as  accessories  to  her  gown  is  one  of  the  strongest 


to  the  selecting  and  grouping  of  one  of  these  windows. 
Another  big  advantage  is  that  the  trimmer  is  en- 
abled to  display  goods  from  many  departments  at  the 
same  time,  and  by  so  doing  is  helping  sales  in  them  all, 
and  making  the  windows  of  double  value  to  the  store. 
He   may   not   be   able   to   give   the   head   of   the   deaprt- 


FIG.  i. 


ment  an  exclusive  window  but  he  can  by  showing  acess- 
ories  with  the  dress  goods  give  a  representation  to  many 
other  departments.  He  can  show  millinery,  neckwear, 
belts,  bags,  gloves,  hose  and  even  shoes,  as  well  as  laces, 
ribbons  and  trimmings,  and  by  so  doing  he  can  make  a 
combination  display  that  really  does  more  effective  work 
for    a     department     than     many    exclusive   windows    do, 


A   FUR  WINDOW. 


means  that  can  be  taken,  not  only  to  attract  her  atten- 
tion, but  her  money  also.  Women  will  crowd  around 
such  a  window  and  study  every  detail,  and,  therefore,  it 
will  pay  the  window  artist  to  devote  a  good  deal  of  time 


2 


simply  because  they  suggest  uses  for  the  goods,  and  show 
them  to  the  highest  perfection. 

Quite  a  feature  of  the  autumn  windows  has  been  the 
free   use   of   furs   in    this    connection.    An   early     window 
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serin  in  Toronto  must  have  been  a  big  incentive  to  the 
buying  of  ermine  to  be  worn  with  green  broad-cloth. 
Mink,  too,  has  been  freely  used,  and  it  is  a  good  idea  to 
show  how  well  this  fur  combines  with  almost  any  color 
of  broad-cloth. 

CHRISTMAS  HANDKERCHIEF  WlJNDOW. 


The        reproduction 
display     of     handkerchiefs, 
inson      for      A.     McKay 
timely.       A      dark       red 
the       lower     background. 


of        a        splendid         holiday 
executed        by      H.       Rob- 
&     Co.,      Hamilton,    is  very 
velour        curtain  formed 

The  design  in  the  upper 
background  represented  a  winter's  night  scene,  and  was 
cut  from  green  felt  and  appliqued  on  sky-blue  felt,  The 
small  reindeer  were  cut  from  brown  felt.  A  new  moon 
and  several  stars  also  appeared  in  the  original.  Diamond 
dust  was  sprinkled  all  over  the  design,  in  imitation  of 
frost.  The  drop  curtain  was  made  of  white  flannelette, 
the  scroll  designs     pasted     theron  being  cut  from   green 


purpose     of  a    general     advertisement     is    considered    a 
failure. 


SECRET   OF   EFFECTIVE   DISPLAY. 

A  pertinent  question,  then,  is,  wherein  lies  the  secret 
of  an  effective  window  display  ?  To  put  it  another  way  : 
What  is  the  difference  between  a  window  exhibit  that 
sells  the  goods,  and  another  window  of  the  same  mer- 
chandise that  produces  no  apparent  results  ? 

Before  answering  this  question,  let  us  ask  some  others 
as  we  recall  an  experience  which  is  common  to  all. 

As  we  pass  along  a  public  thoroughfare  lined  on 
either  side  by  retail  stores,  and  with  thought  centred  upon 
anything  but  merchandise,  to  how  many  of  these  win- 
dows or  window  displays  are  we  attracted  ?  What  pro- 
portion of  the  window  exhibits  arrests  our  attention  so 
that  we  are  induced  to  step  aside  and  inspect  the  show- 
ing? And  when  thus  halted,  what  was  it  that  first 
engaged  our  attention  ? 


XMAS  HANDKERCHIEF  WINDOW. 
Dressed  by  H.   Robinson  for  A.   McKay  &  Co.,   Hamilton. 


felt.     The   same  general   idea   was  carried  out  in  all   the 
windows  of  the  firm  during  the  holiday  season. 

The.  handkerchiefs  were  nearly  all  displayed  in  dozen 
lots.  The  folded  handkerchiefs  in  each  package  were 
pulled  out  at  the  corners  and  were  decorated  with  green 
holly  and  red  berries.  Fancy  boxes,  mostly  piled  in 
block-house  fashion,  and  three  palms,  completed  the 
exhibit. 

DISPLAYS  MUST  SELL  GOODS. 

If  a  window  display  does  not  attract  the  attention  of 
the  passing  public,  of  what  particular  use  is  it  ?  To  be 
sure,  neatly  arranged,  it  may  serve  as  an  ornament  to 
the  front  of  the  building. 

Most  of  the  merchants  with  whom  we  are  acquainted 
are  not  satisfied  with  the  simple  decorative  features 
which  are  offered  by  the  ordinary  every-day  window  dis- 
play.   An  exhibit  that  does  not  sell  goods  or  serve    the 


THE  TORONTO  BEDDING  CO. 

Supplementary  letters  patent  have  been  issued  to 
The  Toronto  Redding  Company,  Limited,  providing  for 
the  increase  of  the  capital  stock  of  the  company  from 
•150,000  to  $150,000,  by  the  issuance  of  1,000  shares  of  new- 
stock  of  $100  each;  also  increasing  the  number  of  direc- 
tors from  three  to  six;  to  extend  the  powers  of  the  com- 
pany to  enable  it  to  acquire  and  hold  shares  in  the  capital 
stock  of  any  company  or  companies  incorporated  for  pur- 
poses or  objects  similar  to  its  own ;  to  acquire  and  carry 
on  the  business  heretofore  carried  on  at  Toronto  by  the 
Ideal  Bedding  Cmpany,  Limited,  and  to  pay  the  purchase 
price  therefor,  either  in  whole  or  in  part,  by  the  issue  of 
shares  of  the  capital  stock  of  the  company. 


Forman's,  Chatham,  specialize  on  dress  goods,  milli- 
nery and  linens.  The  store  is  very  neat,  and  the  single 
show  window  is  well  looked  after. 
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Practical   Display   Fixtures   Dress    Up   the    Store    and 

Concentrate  the  Stock 


PRACTICAL  RIBBON  CABINETS 


PRICE      LIST 


Cabinet 
No. 

• 

1 

2 
3 


Capacity, 
Bolts 


27X*  6J^x26K      50  $6  00 

28^x14     x26       100  10  00 

28^x14     x38        150  13  60 

281^x18^x38       250  18  50 


Cabinet 
No. 

4  28^x23Xx38 

5  28^x27^x38 

6  28^x32^x38 


Capacity, 
Bolts 

325  $23  00 
400  26  00 
475  30  00 


8  28^x42^x43^  700  42  00 


No.  3  Ribbon  Cabinet 


M»d«    of   Oah,     Sold    by    lh»    leading   jobbers    of  dry   goods 
and    notions 

PRACTICAL  PIECE.  GOODS  FIXTURES 
The  proper  display  of  ginghams,  prints 
and  piece  goods  in  general  requires  a  Practical 
Counter  or  Floor  Fixture.  Either  holds  forty 
pieces.  Any  piece  removed  without  disturbing 
(he  others.  Strong  spring  -wire  shelves,  adjust- 
able to  any  thickness  of  goods. 
Practical  Counter  Fixture,  height  3  ft.  6  in.,  20-inch  counter  space.      Price,  $6.50 

Practical  Floor  Fixture,  height  5  ft.      Price 7.50 

For  full    description    of   the    Practical  Display   Fixtures  send  for  a  catalogue  to  the 
manufacturers. 

Practical  Fixtures  are  made  for  all  sorts  of  merchandise 
Send  for  Catalogue  to  the  Manufacturers 

A.  N.  RUSSELL  ®>  SONS  CO.,  ILION,  N.Y.,  U.S.A. 


Counter  Fixture 


Loose  Leaf  Ledgers 

AND 

Special  Purpose    BooKs 

to  your  order 

BY  THE  MAKERS  OF  "UNISYSTEMS" 

Universal     Systems,     Limited 

ft  10  ADELAIDE  STREET  WEST 

Toronto        -        -        Canada 

OFFICES  TORONTO  AND  NONTREAL 
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ONE    OF   OUR    NEW 

STORE 


FRONTS 


WITH 


LUXFER  PRISM 

TRANSOMS 


PHOENIX  SUNDRY  COMPANY.  ?ZZZ 


and 


PATENT 

TRANSPARENT 
PLATE  GLASS 
CORNERS 


Front  of  Wholesale  Drug  House,  Montreal 

WRITE  OR   SEE  US   FOR   FULL   INFORMATION 


LUXFER  PRISM  CO.,  Limited  -  TORONTO 


Weir  Wardrobe  System 

PATENTED 

For  the  Economic  and  Scientific 
Handling  of  Men's  and  Women's 
Ready-to-wear  Garments. 

Sectional  Wardrobes— each  complete 
in  itself 

Fitting    Rooms,    Stairways    or    Dummy    Fronts,    all    of 
uniform  style,  size  and  height. 

Capacity  :  High  Boys— in  30  in.  frontage — 50  Suits 
Low  Boys  — 25   Suits  and   25  pairs  odd 
Trousers. 

Hardwood   or   Metal   Roller   Bearing  Slides.      Price  list 
and  catalogue  on  application.     Estimates  furnished. 

Intending  purchasers  are  specially  requested  to 
see  our  Trcuser  Slide  and  8uit  Counters— the 
only  thing  of  the  kind  in  existence. 


Section  of  Modern  Store  Equipped 
with  our  System 


Weir  Wardrobe  Co.  of  Canada,  umw 


Head  Office  and  Factory: 

Mount  Forest,  Ont. 


U.  S.  Factory: 

Mason  City,  Iowa 
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S^SS  Show  Cards 


ARE  MADE  WITH  THE 


FOUNTAIN  AIR  BRUSH 


WRITE    FOR    CATALOG. 


THAYER  &  CHANDLER, 


160-164  W.  J.ckson  Boulevard 

::   ::    CHICAGO 


THE    SIGN  OF  THE  TIMES  IS  THE 
ARTISTIC  DRY  GOODS  SIGN 

It  tells  in  a  second  just  what  your  store  is. 

Just  what  the  man  who  runs  the  store  is. 

Just  what  the  goods  in  the  store  are. 

A  Drygoodsman  tampering  with  other 
than  the  best  signs  has  a  check- 
rein  on  his  own  store  development. 

Jf^-OUR  SIGNS   "SPEAK  OUT." 


THE  MARTEL-STEWART  CO.,  Limited 

MONTREAL,  CANADA. 


Lamson  Perfection  Cable  Cash  Carrier 

Serves  any  number 
of  floors  from  one 
cash  desk. 

Hundreds  of  users 
testify  to  its  excel- 
lence. 


Write  for  particulars  .  .  . 

Lam-son  Consolidated  Store  Service  Co.,   "26  Wellington  street  west,  Toronto,  Ont. 


BRITISH    AMERICAN    DYEING    CO. 


The  Largest  and    Best 

Equipped 

DYE 

WORKS 

In 

the  Dominion 

SEND 

FOR    PRICE    LIST 

GOLD   MEDALLIST   DYERS 


JOSEPH   ALLEN,  Manager 


Dress  Goods,  Cloths,  T weeds,  Drills,  Ducks,  Cottons  and  Velveteens,   Hosiery 
Yarns,  Gloves,  Braids,  Etc. 

DYED,   FINISHED  AND  PUT  UP 

ALSO 

Feathers,  Silks,  Velvets,  Ribbons,  Lace,  Etc. 

A,,XGa".Tteed     MONTREAL,  TORONTO,  OTTAWA,  QUEBEC 


MENTION 


Dry     Goods    Review 


IN    WRITING    TO    ADVERTISERS 


CONDENSED  ADS. 

AT  A  COST  Or 

2  CENTS  PER  WORD 

All  clerks  requiring  positions  will  do  well  to  invest  a 
few  cents  in  the  Dry  Goods  Review  and  state  their  re- 
quirements. 

Those  merchants  who  wish  to  dispose  of  their  business 
can  insert  their  ad.  under  a  box  number  and  we  will 
forward  any  replies.  This  ensures  secrecy  to  those 
that  desire  it. 

The  Review  is  read  by  90  per  cent  of  the  entire 
trade.  This  ensures  your  wants  being  read  by  the 
merchants  throughout  the  Dominion  of  Canada. 

Address  all  Correspondence  to 

THE  DRY  GOODS  REVIEW 


IO  Front  St.  E«n. 
TORONTO 


232  MoGillSt. 
MONTREAL 
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THE   COPELAND-CHATTERSON 

NEW  RETAIL  SYSTEM 


-- 


T  TAKES  experience  to  successfully  design  a  bang-up  system 
for  business.  We  have  the  experience  because  we  introduced  the 
first  successful  perpetual  labor-saving  system.  It's  some  years  back 
now,  and  we've  been  improving  every  minute  of  the  time  since. 
We  have  evolved  a  special  system  for  taking  care  of  bookkeeping 
in  a  retail  store.  One  book  doing  the  work  of  three;  one  writing  charging  up 
the  goods  and  at  the  same  time  preparing  your  customer's  Statement,  to  be 
despatched  at  any  time  desired.  The  Ledger  leaf  opposite  the  Journal  entry. 
The  book  indexed  by  tabs,  and  containing  only  active  accounts.  Another  book, 
the  Transfer  Binder,  containing  all  dead  matter  indexed  in  the  same  manner  as 
the  Current  Binder.     Then  there  are  Recapitulation  Sheets,  etc. 

This  system  saves  fifty  per  cent,  in  clerical  work,  and  enables  you  to  send, 
on  the  first  of  the  month,  and  without  effort,  your  customer's  accounts.     Render- 
ing bills  promptly  means  quick  returns.     This  alone  would  pay  for  the  outfit. 
Write  us  for  particulars. 

the  COPELAND-CHATTERSON  CO.,  uziES. 

Devisers  and  Manufacturers  of  Systems  for  Business 
General  Office  :  TORONTO,  Ont.  Works  :  BRAMPTON,  Ont. 


L 


MONTREAL,  Liverpool,  London  and  Globe  Bldg. 
OTTAWA,  14  Citizen  Building 

EUROPEAN    FACTORY  : 


WINNIPEG,  141  Bannantyne  Ave.,  East 
LONDON,  ENG.,  43  Cannon  St.,  E.C. 
STROUD,    GLOU.,    ENG. 
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Business  Management 

By   HOWARD   K.    WELLINGTON. 

The  Tenth    in   a   Series  of  Ar- 
ticles   on   a    Subject  of   Interest 
to  Every   Retailer. 

During  the  period  of  time  in  which  J.  M.  Russill  has 
been  conducting'  the  business,  we  have  ascertained  that 
he.  has  drawn  out  for  living  expenses  $700,  which  should 
be  kept  in  a  separate  account,  and  when  the  hooks  are 
closed  the  total  is  transferred  to  the  debit  of  "J.  M. 
Russill  capital  account"   (see  Fig.  1). 

Similarly  the  net  profits  for  the  period  are  trans- 
ferred from  the  Trading  Account,  as  shown  before,  to  the 
credit  of  "J.  M.  Russill  Capital  Account,"  and  the  bal- 
ance at  the  credit  of  this  account  now  represents  the 
net  worth  of  the  business. 

It  will  be  noticed  that  in  the  Trial  Balance  at  the 
end  of  the  period  Merchandise  Account  appears  as  a  cre- 
dit, showing  a  balance  of  $350.00,  while  on  the  state- 
ment of  Assets  and  Liabilities,  which  will  be  given  in 
detail  in  next  issue,  Merchandise  Account  shows  a  debit 
balance  of  $4,500.00.  In  order  to  reconcile  these  two 
amounts  it  might  be  pointed  out  that  the  Trial  Balance 
is  taken  before  the  closing  entries  effecting  Profit  and 
Loss  Account  are  made,  and  Merchandise  Account 
appears  as  follows  : — 


the  net  profits  are  then  transferred  from  the  Profit  and 
Loss  Account  at  the  end  of  the  period,  dividing  same  in 
proportion  to  the  amount  invested  by  each  partner  in  the 
business,  or  in  accordance  with  the  partnership  agree- 
ment, as  the  case  may  be. 

In  case  of  partnerships  where  unequal  amounts  are 
invested,  the  arrangement  is  very  often  made,  whereby 
each  partner  is  allowed  interest  at  a  specified  rate  on 
the  amoubt  of  capital  invested,  and  again,  each  partner 
may  be  paid  a  salary  out  of  the  business  for  the  position 
which  he  holds,  in  addition  to  his  share  of  the  profits  for 
the  period. 


Eaton's  Latest  Scheme 


Will  Try  to  Place  Advertising  in  Local  Papers  Through- 
out Ontario  and  the  East. 

The  Review  has  it!  on  excellent  authority  that  The  T. 
Eaton  Co.  is  attempting,  through  the  medium  of  the  Mc- 
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FIG.   1. 


On  the  Debit  Side  :— 
1906. 

June  1.    Md'se  on  hand $2,650.00 

June  30.  Purchases  to  date 15,000.00 

Balance  Down  350.00 


On  the  Credit  Side  : — 
1906. 
June  30.   Sales  to  date 

Balance  Brought  Down. 


$18,000.00 

$18,000.00 
$350.00 


After  the  hooks  are  closed  the  only  item  brought 
down  in  the  Merchandise  Account  is  the  amount  of  stock 
on  hand  at  the  end  of  the  period,  and  this  appears  as 
the  asset  of  $4,500.00  in  the  statement  of  Assets  and 
Liabilities. 

It  might  be  here  mentioned  that,  if  J.  M.  Russill 
admits  a  partner  into  his  business,  at  the  present  stage, 
it  will  be  necessary  to  open  a  Capital  Account  for  such 
partner  in  exactly  the  same  way  as  shown  in  Fig.  1,  and 


Kim  Advertising  Agency,  Montreal,  to  place  advertise- 
ments in'  local  papers  throughout  Ontario  and  the  east. 
The  idea  in  at  least  a  good  many  cases  is,  we  believe, 
to  run  full  page  ads  once  a  week. 

Eaton's  would,  doubtless,  find  such  a1  plan  a  very  pro- 
fitable one,  if  it  were  possible  to  carry  it  out.  We  do  not 
think  there  is  a'  publisher  of  a  daily  or  weekly  newspaper 
in  any  of  the  smaller  cities  or  townsi'  who  '  would  accept 
the  advertising,  no  matter  how  liberal  the  rate  offered. 
Surely  none  of  tfcam  would1  be  party  to  the  depletion  of 
the  business  of  his  •  own  community,  upon  whose  mer- 
chants he  deoends  chiefly  for  his  bread  and  butter. 

An  attempt  was  made  recently  by  the  '  advertising 
agency  mentioned  above  to  advertise  Eaton's  Winnipeg 
store  in  papers  throughout  the  west.  It  was  a  failure, 
although  in  a  few  cases  publishers  were  willing!- to  sign 
contracts.  We  venture  the  opinion  that  they  were  men 
whose  experience  in  the  journalistic 'field  was  very  limited, 
and  who  had  not  grasped  the  importance  of  the  matter." 

It  would,  not  be  a  bad  idea  for  retailers  to  find 'out 
if  their  local  papers  have  been  approached  in  this  regard. 
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WEIR  WARDROBE  COMPANY. 

The,  Weir  Wardrobe  and  Store  Fixture  Economy 
Company  are  making  rapid  strides  in  their*  busi- 
ness, and  finding  that  their  present  premises  were 
totally  inadequate  to  their  requirements,  decided 
to  double  their  capacity  in  order  to  have  their  premises 
ready  for  the  spring  business.  The  new  building  when 
completed  will  be  142  feet  by  an  average  depth  of  80 
feet,  and  will  give  them  one  of  the  finest  and  best 
equipped  store  fixture  factories  on  the  continent. 

This  firm  is  a  comparatively  young  one,  having  been 
only  operating  during  the  past  three  years,  but  the 
ever  increasing  demand  for  modern  store  fixtures  has 
helped  greatly  to  place  them  in  the  fore. 

Their  wardrobes  and  store  fixtures  being  covered  by 
exclusive  patents,  and  again  by  other  patents  to  further 
protect  their  product  in  detail,  there  is  no  doubt  that 
with  the  increasing  population  of  Canada  there  is  a  de- 
mand for  up-to-date  and  modern  appliances  with  which 
to  market  all  such  classes  of  goods.     This  company  has 


profit.  Doing  their  own  advertising  and  shipping  direct 
from  their  factory,  they  are  enabled  to  place  their 
goods  upon  the  market  at  a  great  advantage  to  them- 
selves and  to  their  customers. 


STOCK  TO  EMPLOYES. 

The  new  firm  of  Henry  Morgan  &  Co.,  Montreal, 
which  purchased  the  old  established  business  of  the  same 
name,  has  allotted  to  each  one  of  its  employes,  accord- 
ing to  position  and  responsibility,  stock  carrying  from 
two  to  one  hundred  shares,  at  a  liberal  discount  on  the 
par  value,  on  which  dividends  will  be  paid  whether  sub- 
scribed for  or  not. 

HAGEN  SHIRT  AND  COLLAR  CO. 

An  Ontario  charter  has  been  granted  to  the  Hagen 
Shirt  &  Collar  Co.,  Limited,  with  headquarters  at 
Berlin.    The  capital  is  $40,000,  divided  into  $100  shares. 
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Laying  of  the  Corner  Stone  of  the  Addition  to  the  Weir  Wardrobe  Factory  at  Mount  Forest, 
October  16,  by  Senator  McMullen  and  the  Mayor  and  Town  Council. 


established  a  reputation  which  will  be  of  lasting  benefit 
to  it. 

The  Company  are  shipping  this  month  car  loads  of 
wardrobes  for  the  Hudson  Bay  Stores  at  Calgary, 
Lethbridge  and  Mc-Leod,  while  at  the  first  of  the  year 
they  have  an  order  to  equip  Revillon  Bros,  of  Edmon- 
ton, one  of  the  largest  retail  concerns  in  Western 
Canada. 

Messrs.  Ruttan  and  Chipman,  Fort  Garry  Court, 
Winnipeg,  represent  this  company  in  the  West,  while 
Alf.  Weir,  J.  J.  Sowerby  and  H.  Gordon  Stovel  repre- 
sent their  interests  in  Ontario,  Quebec  and  the  Maritime 
Provinces. 

The  company  have  just  published  a  very  hand- 
some catalogue  of  their  house  wardrobes,  of  which 
they  make  a  number  of  beautiful  designs.  One  strong 
feature  of  this  portion  of  their  business  is  that  they 
sell  their  goods  direct  from  factory  to  consumer,  there- 
by saving  the  prospective   customer  the  middle       man's 


The  incorporators  were  David  Knipfel  and  Philip  Ringle 
laundrymen  ;  E.  E.  Werner,  manufacturer  ;  Carl  Krauz 
and  John  A.  Lang,  esquires,  and  John  W.  Dreger,  cut- 
ter, all  of  Berlin.  The  company  is  authorized  to  take 
over  the  business  carried  on  by  the  Hagen  Shirt  and 
Collar  Company  and  H.  A.  Hagen,  and  the  laundry  busi- 
ness known  as  the  Pearl  Steam  Laundry,  all  in  Berlin. 

HARLEY  KAY  KNITTING  MACHINE  CO. 

An  Ontario  charter  has  been  granted  the  Harley  Kay 
Knitting  Machine  Company,  Limited,  with  headquarters 
at  Georgetown.  The  incorporators  are  Fred  A.  Harley, 
machinist  ;  J.  L.  Counsell,  barrister-at-law  ;  A.  F. 
Hatch,  manufacturer  ;  Margaret  Morrison  and  Lilian 
Archibald,  stenographers,  all, of  Hamilton.  The  purpose 
of  the  company  is  to  manufacture,  deal  in  and  sell  knit- 
ting machinery  and  knitters'  supplies.  The  capital  is 
$40,000,   divided  into  400  shares  of  $100  each. 
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Underwear  For  Now 

and  Holiday  Trade 


Registered 


FOR  PARTICULAR  PEOPLE 

MADE  IN  ALL  STYLES, SIZES  AND  WEIGHTS 

Until  after  the  holidays  the  buyer  must 
keep  his  weather  eye  on  his  stock  -the 
assortment  must  be  there  when  the  rush 
comes. 

You  know  the  value  of  having  a  good 
jobbing  house  to  look  to  for  merchan- 
dise for  present  selling — they  all  stock 
"Hygeian" 

Do  Not  Overlook  '^^MW^&^ 

Nos.  485     190 

They  bring  you  business 


MANUFACTURED  BY 


Eagle  Knitting  Co. ,  Ltd.,  Hamilton,  Can. 
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ADAMS  LOCKSTITCH  HOSE 


Wins  Lasting 
Customers 
Wherever  Shown. 

Its  Special  Features: 

10  FOLD  KNEES 
6  FOLD  ANKLES 

give  it  a  wearing  quality 
equalled  by  no  other  hosiery 
on  the  market. 

A.  E.  ADAMS  &  CO. 

LEICE8TER,  ENC. 

flanufacturers 


WALTER  WILLIAMS  &  GO. 

301   ST.  JAMES  STREET 

MONTREAL 

33  MELINDA    STREET 

TORONTO 


■WHOLESALE 
ONLY 


We  have  been  appointed  sole  agents  for 

JOHN  GUNNING  &  SON,  Limited,   -  BELFAST.,  Ire. 
LINEN    MANUFACTURERS 


S.  Lennard 

C*      SOn$  DUNDAS,  ONT. 


Manufacturers  of  all  kinds  of  Ladies', 
Misses'  and  Children's 

RIBBED  UNDERWEAR 

in  Cotton,  Wool,  Worsted,  Merino, 
and  Silk,  and  "  Bolton's  "  process  for 
Unshrinkable  Underwear. 

GUARANTEED    UNSHRINKABLE    AND 

NON-FELTING. 


SOLE  SELLINO.  AOENTS 

The  Richard  L.  Baker  Co. 


Empire  Bldg.,  Wellington  St.  W. 


TORONTO,    ONT. 


THE  IMPERIAL  MILLS  COMPANY 

DUNNVILLE,  ONT. 

Having  learnt  by  past  experience  that 
there  is  always  a  large  demand  among  the 
trade  for  ''Repeats"  during  December    on 

LUMBERMAN'S    SOCKS 
CLUB    SWEATERS 

AND 

CARDIGAN    JACKETS 

We  have  made  up  a  surplus  stock  on  all 
our  various  qualities  of  these  lines  for  im- 
mediate delivery. 


Write  for  samples  and  prices  to  our 
Salesrooms. 

60  Front  Street  West,  TORONTO 


*> 
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SQUIRREL  BRAND  UNDERWEAR 

PURE  WOOL 

Cartwrigbt  $  OJarners 

LIMITED. 

LougHborougH,  England, 

-^TOOL  IS  A  NON-CONDUCTOR,   keeping  the   heat   in   and   the 
cold  out ;  it  is  the  most  porous  of  all   materials,    permitting  free 
circulation    of   air    next    the    body.      Made   for   Men's,   Women's  and 
Children's  Wear. 

Guaranteed 
Absolutely    UnsnrinKable. 

CARTWRIGHT  &  WARNER'S  name  on  a  garment  carries  with 
it  the  value  of  a  hundred  years'  successful  experience  in  the 
manufacture  of  the  best  knit  Underwear  in  the  world,  and  stamps  it 
with  a  character  of  superiority  that  places  it  above  and  beyond  all 
others  in  a  class  by  itself. 

R.  FLAWS  &  SON,  Agents,  Manchester  Bldg.,  Toronto. 
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underwear  10. 


Mr.  Retailer, 

When  placing  orders  for  Spring  remember 
the  Peerless  Brand  of  Men's,  Women's  and  Child- 
ren's Underwear  and  Hosiery. 

A  card  to  us  requesting  samples  will  have  our 
best  attention,  and  samples  will  be  forwarded  by 
return  mail  or  express. 

We  can  make  immediate  shipment  of  woolen 
mitts. 

It  will  pay  you  to  look  through  our  samples 
when  our  representative  calls. 


Representatives : 

ONTARIO    Peerless  Underwear  Co.,  Myles 

Building,  Hamilton 

BRITISH  COLUMBIA    P.  C.  Small,  Box  1058, 

Vancouver,  B.C. 

WINNIPEG     A.  J.  Snell.  Box  705 

QUEBEC     L.  A.  Prevost,  232  McGill  St., 

Montreal 

MARITIME  PROVINCES     G.  A.  Woodill, 

70  Granville  St.,  Halifax,  N.S. 


THE  PEERLESS 
UNDERWEAR  CO 


Hamilton,   Canada 
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Knitted  Goods 

Hosiery 

Unoenvear 

Golfers 

Underwear 


Sales    so    Far  Very    Satisfactory — Public    Wants    Better 
Class   of   Goods.    . 

In  retail  circles  underwear  has,  during-  the  past  few 
weeks,  taken  a  high  place  in  the  run  for  the  best  sellers 
in  the  dry  goods  business.  Although  at  the  earlier  part 
of  the  season,  retailers  were  very  chary  about  stocking 
heavily,  as  the  mild  winter  of  the  previous  year  was 
responsible  for  the  carrying-  over  of  stock,  or  of  sales 
at  unprofitable  prices, they  have  turned  their  stock  over- 
many  times  and  are  duplicating  orders  frequently.  The 
sales  on  all  lines  have  been  highly  satisfactory,  white 
ribbed  being  the  favorites,  while  the  better  class  of 
goods  had  an  unusual  run.  The  high  prices  have  not  in 
any  way  affected  the  sales.  It  is  noticed  that  the 
majority  of  customers  are  after  the  best  quality  and  are 
willing-  to  pay  for  it.  Goods  that  fit  well  and  do  not 
shrink  are  the  best  paying-  stocks  to  carry,  and  repeats 
are  more  frequent  for  them  than  the  cheaper  lines. 

Samples  for  the  fall  of  1907  are  late  in  arriving-,  ow- 
ing to  the  uncertainty  of  the  yarn  markets,  which,  in 
the  unsettled  state,  leave  much  doubt  as  to  price.  The 
arrival  of  the1  wool  for  the  London  auction  was  reas- 
suring, some  45,000  bales  being  received  from  Australia. 
Spinners  have  the  situation  in  their  own  hands  at  pres- 
ent, but' so  long  as  the  scarcity  of  skilled  labor  pre- 
vails it  is  not  thought  that  the  scale  of  prices  will  be 
changed.  In  some  'quarters  it  is  thought  that  prices 
have  reached  the  limit,  and  now  that  there  is  a  pros- 
pect of  the  yarn  market  being  relieved,  the  prices  which 
have  been  steadily  advancing  for  the  past  few  years 
will  soon  experience  a  slight  decline.  The  fleece-lined 
underwear,  which  was  this  year  put  upon  the  market 
witli  shorter  and  better  nap,  will  advance  in  price  for  the 
fall  of  19017).  The  line  so  far  has  been  unprofitable  to  the 
manufacturer,  as  it  was  only  put  on  the  market  in  an 
endeavor  to  popularize  and  facilitate  its  sales  for  next 
year. 


H 


o  s  i  e  r  y 


Domestic  Gocds    Improved — Lines    for    Spring — Question 
of  Deliveries. 

Ankle  lace  hosiery  will'  not  be  so  much  in  evidence 
next  spring  as  it  has  been  in  the  past.  The  embroidered 
gauze  lisles,  it  is  thought,  will  take  their  place.  Black 
will  be  stronger  than  ever.  Greys  will  be  a  popular  line, 
for  the  reason  that  they  match  many  of  the  costumes  for 
Spring  wear.  A  big  season  for  whites  is  now  assured  ; 
both  plain  and  embroidered  lines  are  being  freely  ordered, 
as    well    as    many    other   light    shades.     Ribbed   hose     at 


present  is  having  a  great  run,  and  it  is  noticed  that 
the  domestic  goods  are  greatly  improved  over  the  lines 
shown  last  year, 'and  are  giving  entire  satisfaction. 

Deliveries  from  Chemnitz  are  expected  to  be  slow,  as 
many  orders  were  placed  without  any  definite  date  of 
delivery  being  stipulated.  "At  earliest  possible  date," 
is  all  that  is  said,  and,  if  any  should  be  marked  for 
January,  it  invariably  means  May  or  June.  One  Ameri- 
can manufacturer  of  cotton  hose  delivered  to  his  Can- 
adian agent  a  full  line  of  samples  for  Spring,  and  three 
weeks  afterwards  withdrew  them,  because  it  was  found 
impossible  to  turn  out  more  orders  than  were  then  in 
hand. 

A  slight  reaction  in  the  cotton  yarn  market  does  not 
bear  much  significance,  as  the  few  points  involved  wi'l 
make  no  marked  difference  on  the  advances  made  in  the 
past  few  years.  Some  Canadian  manufacturers  who  are 
disgusted  with  the  situation,  and  who  have  been  ruled 
too  long  by  the  spinners,  have  decided  to  install  spin- 
ning plants  of  their  own  with  the  hope  of  relieving  the 
situation. 


THe     Holid 
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Seme  Ideas  as  to  the  Display  of  Goods,  and  Some  Lines 
Feature. 

The  holiday  trade  has  opened  up,  and  the  matter  of 
effective  display  is  one  that  is  very  important  to  the 
knitted  goods  department.  Considerable  attention  can 
with  advantage  be  given  the  section  carrying  golfers  and 
ladies'  sweaters,  the  popularity  of  which  just  now,  makes 
them  suitable  Christmas  gifts.  The  suitably  ornamented 
boxes  to  go  with  the  goods  are  this  year  most  attrac- 
tive, and  go  far  to  clinch  a  sale.  Never  before  has  there 
been  such  a  large  range  of  knitted  goods  on  the  market 
to  attract  Christmas  buyers.  There  is  a  great  variety 
of  styles  in  golfers,  Norfolks  and  Eaton  jackets,  which, 
with  the  toque,  sash  and  cloud  are  very  strongly  in 
favor,  and  with  special  attention  given  to  design,  will 
make  the  department  very  active. 

A  fine  window  display  is  a  typical  Canadian  winter 
scene,  showing  two  girls  in  tobagganing,  skating  or  snow 
shoeing  attire.  Two  leading  styles  of  knitted  goods 
could  thus  be  shown,  with  sashes  girdling  the  waist, 
toques  as  headwear,  knitted  mitts  for  the  hands,  stock- 
ings of  the  customary  heavy  line,  and  the  fringe  of  a 
knitted  underskirt,  which  is  becoming  so  popular. 
Hosiery  is  not  an  ,easy  line  to  display,  but  a  few  lines 
can  be  shown  to  advantage  on  fixtures  either  on  the 
counter  or  in  the  show  case.  Where  monotony  might 
appear  the  presence  of  holly  or  evergreen  relieves  it 
pleasantly. 

The    John  Murphy   Co..   Montreal,    are   showing    their 
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hosiery  in  fancy  boxes,  made  in  various  sizes  to  contain 
a  single  pair  up  to  a  hall  dozen  pairs.  These  boxes  are 
filled,  tied  with  ribbon  and  arranged,  according  to  price, 
on  the  counter.  Neat  price  cards  are  used.  Display 
stands  at  either  end  of  the  counter  show  a  choice  selec- 
tion from  the  stock.  This  store  has  a  good  system  for 
keeping  its  large  stock  of  hosiery  and,  knitted  underwear. 
The  former  is  arranged  on  the  shelves  according  to  style 
and  size,  each  in  its  own  division  and  box,  on  which  is 
written  the  number  and  an  intelligent  description  for 
the  clerk.  Cloth-covered  stock  boxes,  matching  the  fur- 
niture in  color,  are  used.  These  not  only  have  decora- 
tive qualities,  but  make  it  easy  to  handle  the  goods. 
One  garment  from  each  line  of  underwear  carried  is  dis- 
played on  a  long  table,  beneath  which  is  a  series  of 
stock  boxes.  The  samples  shown  are  placed  immediately 
above  the  line  from  which  they  are  taken. 

Golfers 


The    Norfolk    Jackets    Are    Selling    Well — Repeats    Are 
Frequent  at  Present.  . 

Despite  the  attempt  of  a  few  retailers  throughout  the 
country  to  decry  the  knitted  ladies'  jackets  as  having 
seen  their  day,  advices  from  the  most  important  centres 
are  most  encouraging  ;  in  fact,  the  demand  for  the 
Norfolk  jacket  is  so  brisk  and  the  very  decided  requests 
for  a  better  class  of  goods  so  numerous  that  the  manu- 
facturers have  been  encouraged  to  attempt  something 
even  more  elaborate  than  the  lines  shown  in  the  past. 
As  the  weather  grew  colder  the  demand  exceeded  the 
supply  in  some  quarters,  and  duplicate  orders  were  fre- 
quent. A  fine  line  shown  at  present  is  the  V-neck,  Nor- 
folk jacket,  with  or  without  the  collar.  A  nice  mixture 
of  wool  and  silk  in  white  and  pink  or  pale  blue  is  a 
likely  seller  for  next  year  ;  in  fact  quite  a  few  orders 
have  been  placed  for  spring  trade,  as  it  is  found  that 
for  outing  purposes  the  knitted  jackets  are  a  very  desir- 
able article.  There  is  very  little  market  for  cheap  lines 
at   present,  the   tendency   being   towards   the  best   goods. 


Report  from  Saxony 


From  Kuhlow's  Trade  Review  and  Exporter. 

A  striking  feature  of  the  hosiery  trade  of  Saxony  is 
the  concentration  of  the  manufacture  of  certain  goods, 
whole  villages  being,  practically,  employed  on  one  class 
of  goods  only.  This  being  the  case  and  taking  the  two 
staple  branches — hose  and  half-hose  manufacture  and 
glove  manufacture — we  find  that  hosiery  manufacturing  is 
carried  on  mostly  in  the  villages  to  the  south  of  Chem- 
nitz, including  Einsiedel,  Dittersdorf,  Burkhardtsdorf, 
Meinersdorf,  Thalheim,  Dorfchemnitz,  Zwonitz,  Thum, 
Weissbach,    etc. 

Thalheim  is,  practically,  the  centre  of  the  lace  hose 
trade,  and  a  correspondent  of  the  Hosiery  Trade  Jour- 
nal, Leicester,  Eng.,  comments  as  follows  upon  it  :  "It 
is  some  six  years  ago  since  the  first  large  lace  hose  ma- 
chines, with  12  to  18  divisions,  were  put  down  there, 
and  they  were  not  looked  upon  with  much  favor,  and 
some  doubt  was  expressed  as  to  their  success,  such  large 
machines  being  deemed  too  unwieldy  to  prove  a  success  ; 
while  how  they  were  kept  going  caused  great  anxiety. 
To-day  all  doubts  on  this  point  have  vanished,  and  now 
Thalheim  holds  the  world's  market  for  lace  hosiery,  one 
firm  having  some  350  Cotton's  patent  frames  employed 
on   these   goods   alone.    The  workers  have    become    very 


efficient.  The  average  wage  for  men  is  30s.  to  35s.  per 
week,  while  the  most  efficient  on  special  designs  receive 
up  to  40s.  Girls  and  boys — runners  on — receive  14s.  to 
l:6s.  per  week. 

'I  may  here  state  that  I  was  informed  that  during 
the  past  ten  years  the  wages  of  machine  hands  have  gone 
up  more  than  20  per  cent.,  and  at  the  present  time  there 
is  great  anxiety  re  further  demands  for  higher  wages. 
There  has  not  been,  up  to  now,  a  general  strike  in  the 
Saxony  hosiery  trade,  but  certainly  fears  are  enter- 
tained in  that  direction.  The  principal  line  in  lace  goods 
are  made  to  meet  the  $2  and  $3  limit,  i.e.,  about  8 
marks  80  pfg.  and  13  marks  20  pfg.  per  dozen,  and  it 
is  not  an  uncommon  occurrence  for  American  buyers  to 
place  orders  of  10,000  dozen  in  one  quality  and  three 
designs  only.  This  induces  manufacturers  to  pro- 
duce goods  at  the  lowest  possible  cos't.  English  orders 
for  500  dozen  of  a  quality  have  not  that  charm.  At  the 
present  time  orders  for  lace  hosiery  are  six  and  nine 
months  behind  delivery.  Ordinary  rotary  frames  and 
Paget's  frames  are  now  only  used  for  small  orders  and 
samples,  and  there  are  few  Cotton's  patent  under  18- 
at-once. 

Knitted  Shawls    and  UndersKirts 


Knitted  shawls  and  underskirts  have  taken  a  firm 
hold  of  the  popular  fancy  and  are  very  desirable  articles 
for  winter  wear.  The  knitting  of  the  underskirts  ,1s  on 
the  same  principle  as  the  sweater,  and  while  they  embody 
all  the  quality  of  warmth,  yet  they  are  comparatively 
light.  Some  fine  imported  lines  are  being  shown,  but  the 
Canadian  manufactured  goods  are  equal  to  the  best  and 
are  enjoying  i  a  great  demand. 

WINDOW  DRESSED  FOR  THE  SALE. 

Four'  windows  were  arranged  to  display  the  lines 
carried,  and  the  idea  of  showing  the  infant  and  .  its 
needs  from  its  birth  to  five  years  old  was  well  carried 
out.  In  the  first  window  the  little  wrappers  and  the 
long  christening  gown,  together  with  all  accesories, 
were  shown,  dolls  being  used  as  models.  In  the  next 
window  were  the  child  in  its  creeping  days,  the  short 
dresses,  the  knitted  jacket,  the  bootees,  stockings  and 
shawl.  In  the  third  window  was  shown  the  child  just 
old  enough  to  walk,  while  in  the  fourth  was  all  that  is 
necessary  for  outside  winter  wear,  including  bear-cloth 
coats,  leggings,  mitts,  caps,  shawls,  knitted  overalls, 
little  veils,  etc. 

A  long  display  counter  inside  was  used  to  show 
the  various  articles,  which  were  advantageously  arrang- 
ed to  attract  attention.  Display  stands  were  used  for 
the  long  dresses  and  the  knitted  goods  and  bootees 
placed  beside  one  another. 

Some  very  pretty  lines  of  silk  padded  jackets  and 
little  silk  dresses  for  children  up  to  the  age  of  four 
were  shown. 

There  can  be  no  doubt  of  the  possibilities  of  this 
department  if  proper  methods  to  popularize  it  are  em- 
ployed. 

EXTENDING  PLANT. 

The  Monarch  Knitting  Company,  of  Dunnville,  have 
extended  their  mill  considerably  of  late.  Within  a  few 
years  they  have  doubled  their  plant  and  have  lately  in- 
stalled new  machinery  of  the  latest  type  and  have  their 
own  natural  gas  plant,  with,  which  they  run  two  50 
horse  power  engines. 
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Sensible,  Serviceable 
and  Satisfactory 


TIGER   BRAND 

In  appearance  and  durability. 

"Tiger  Brand"  Underwear 

is  unequalled,  perfect  fitting  and 
comfortable 

DOES  NOT  SHRINK 

No  danger  of  stock  being  left  on  your 
hands.     All  sizes  for  Men  and  Boys. 


Write  for  particulars  to 


THE  GALT  KNITTING  CO.,  Limited 


GALT,  ONT. 
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THE    LEADING 

English  Underwear 

JAY 

Unshrinkable    Woollen 

UNDERWEAR 


SPECIALITIES  :— 

LADIES'    COMBINATIONS  fitted  with  the  Patent 
"  S "    WRAP,    which  affords   complete   protection 


.^Z^"""  ■>/--- 


where  this  is  most  necessary. 
No  button  is  needed,  and  the 
garment  does  not  drag  when 
wearer  is  sitting. 


Any  Garment  shrunk 

in      Washing       will       be 

replaced. 


Gentlemen's 
"  STAR  "  Seated 
Pants  8  Drawers. 

NO  SEAMS  at 
fork,  up  back,  and 
down  inside  of  leg 
to  chafe,  or  give 
way. 

EXTRA  SPLICED 

with  great  freedom 

of  movement. 


\    PATENT   STAR  SEATS 


These  Specialities  can  also  be  obtained  in 
Merino,   and   Silk  and   Merino. 


SEE 

THIS 

MARK 


ON 

EVERY 

GARMENT 


ll'/to?rsftrr   nnh/: — 

Messrs.  I.  &  R.  Morley  and  Geo.  Brettle  &  Co. 

LONDON,  ENGLAND. 


KNITTED     GOODS 


Dry  Goods  Review 


Watson's  Underwear,  Spring  19Q7 

Our  representatives  are  now  out  witK  tKeir  Spring  samples  of 
ELASTIC  RIBBED  UNDERWEAR  for  1907  season.  Wait 
for  them  to  call  on  you  before  ordering  elsewhere. 

We  Have  a  fuller  range  and  a  greater  variety  than  ever. 

Ash.  to  see  our  ^ISABELXE."  Patent  Drawers,  of  which  we  are 
the  sole  makers  in  Knitted  fabric  to  the  RETAIL  TRADE, 
also  our  MEN'S  MERCERIZED  LINES.  Best  value  in 
the  marhet. 

Underwear  to  suit  *'  all  sorts  and  conditions  of  men,"  women 
and  children. 


Watson  Manufacturing  Co.,  Limited,  Paris,  Out. 

AGENTS  : 
ONTARIO  QUEBEC  MARITIME  MANITOBA 

McClung  &  Burns,  A.  L.  Gilpin,  J.  A.  Murray,  Bryce  &  Co., 

117  Wellington  St.  W.,  Toronto     232  McGill  St.,  Montreal     Su-isex,  N.B.  179  McDermott  Ave. .Winnipeg 


A  Tip  on  Underwear. 

Here's  inside  information  for  the 
Haberdasher 

11  Ceetee  "  Underwear  is  always  in  shape. 

"  Ceetee  "  Underwear  fits  right. 

"  Ceetee ''  Underwear  is  velvety  and  has 

the  "warmish"  feeling. 

" Ceetee "  Underwear  is  opposed  to 

shrinking. 

PERFECT-FITTING,  ELASTIC-RIBBED 
UNDERWEAR 

Is  the  most  fashionable  you  can  get  your  eye  on. 
The  quality  of  the  material  is  sky  high. 
The    wearing    pleasure  for    Ladies,   Children    and 
Infants  is  beyond  description, 

There  is  no  charge  for  the  Tip 


The  C.  Turnbull  Co. 

of  Gait,  Limited 

GALT,    CANADA 


The  Undergrown 

and  the  Overgrown 

Every  size  and  shape  of  figure  can  be  fitted 
perfectly  in 

Stanfield's 

"  Unshrinkable  '* 

and 

Truro  Knit" 


4t 


the  all-wool  Underwear  that  washes  till  worn 
out  without  shrinking.  All  weights  as  well  as 
all  sizes. 

It  makes  the  occasional  customer  a  perman- 
ent one — and  brings  new  customers  galore— for 
it  is  Underwear  that  advertises  itself  through 
merit.     Write 

Truro  Knitting  Mills  Co. 

LIMITED 

TRURO,  N.S. 
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The  Nazareth  Calendars  for 
1907  are  about  ready 

—To  those  who  in  former  years  have  had  our  Calendars,  this  simple  announcement 
will  be  all-sufficient — and  we  shall  probably  find,  as  heretofore,  that  demand  will  quickly 
outrun  supply. 

— The  Nazareth  Calendar  has  come  to  be  a  sort  of  an  institution  with  us — and  with 
hundreds  of  discerning  Nazareth  Waist  Wholesalers  and  Retailers. 

— Every  year  we  try  to  make  it  plainer  and  simpler  and  more  practical— every  year 
the  appreciation  of  the  "elect"  seems  to  be  greater. 

—If  you're  looking  for  a  calendar  with  much  advertising  and  little  utility  don't  send 
for  ours,  because  you  are  bound  to  be  disappointed. 

— Our  calendar  is  a  deal  like  our  merchandise — not  overly  handsome,  but  particularly 
suited  to  the  purpose  for  which  it  is  intended. 

— We'll  supply  them  free  of  charge  to  all  who  write,  as  long  as  the  edition  lasts. 


THESE 

CANADIAN  WHOLESALE  HOUSES 


Carry  complete  lines  of  the 


}\mmK^ 


ST.  JOHN.   N.B. 

The  Vassie  Co.,  (Ltd.) 
The  London  House  Wholesale 
Manchester,  Robertson  &  Allison 
Scovil  Bros.,  Limited 

WINNIPEG.   MAN. 
R.  J.  Whitla  &  Co. 
Greenshields  Western,  Ltd. 

HALIFAX.   N.S. 
W.  &  C.  Silver 
Smith  Brothers 


TORONTO 

John  Macdonald  &  Co. 
Gordon.  Mackay  &  Co. 
W.  R  Brock  Co  (Ltd.) 
Burton,  Spence  &  Co.,  Limited 
Beatty,  Kerr  &  Verner 
Denton,  Mitchell  &  Duncan. 

HAMILTON.   ONT. 

John  Knox  Company,  Limited 

VANCOUVER.    B.C. 

The  Gault  Bros.  Co. 


KINGSTON,  ONT. 

Macnee  &  Minnes 
LONDON.  ONT. 

R.  C.  Struthers  &  Co. 
Robinson,  Little  &  Co. 

MONTREAL 

W.  R.  Brock  Co.  (Ltd.) 
Greenshields  Limited 
Hodgson,  Sumner  &  Co. 
A.  Racine  &  Co. 
Brophy-Cains,  Limited 


Address,   ADVERTISING  DEPARTMENT 


This  mark  woven  in  Red  is  on 
every  genuine  Nazareth  Waist, 
and  it  means  something. 


E.  H.  WALSH  &  CO. 

Toronto  and  Montreal. 

Canadian  Representatives. 


350  BROADWAY 

NEW  YORK 


41 


Dry  Goods  Review. 


KNITTED     GOODS 


Perfect  Fitting 
Because  Elastic 


No  other  underwear  can  possibly  fit  as  well  as 
ELLIS  SPRING  NEEDLE  RIBBED,  because  no 
other  underwear  has  its  elasticity. 


To  realize  what  this  means,  you  must  compare 
our  garments  with  the  ordinary  "latch  needle"  kind 
made  by  all  other  mills  in  Canada.  Take  any  brand 
you  have  in  stock  and  subject  it  to  the  test,  as  shown 
n  t  he  illustration  above.  You  cannot  fail  to  note  that 
when  once  pulled  out  of  shape,  it  stays  out  of  shape; 
whereas  the  ELLIS  kind,  no  matter  how  hard  you 
pull  it,  immediately  springs  back  to  its  original  form, 
ELLIS  8PRING  NEEDLE  RIBBED  is  the  kind  of 
underwear  that  captures  the  high-class  trade. 

Remember  we  are  sole  makers  of  genuine 
Spring  Needle  Ribbed  Underwear  in  Canada. 

THE 

Ellis  Manufacturing  Co.,  Limited 

HAMILTON,  ONT. 

Sole  Makers  of  Cenuine  Spring  Needle  Ribbed 
Underwear  for  Men  and  Women 

MONYPENNY  BROS.  &.  CO. 

Selling  Agents  TORONTO  and  MONTREAL 


From  Coast  to  Coast  in 
Canada  and  the  World  Over 

RATON'S  ALLOA  YARNS 

are  sold  from  Halifax  to  Victoria  by  merchants 
who  know  the  superior  qualities  ot  these  yarns 
— but  if  other  merchants  whose  customers  have 
not  had  an  opportunity  of  testing  them  knew 
how  much  their  Yarn  Business  would  increase 
with  Paton's  Alloa  Fingerings,  Wheelings  and 
other  makes,  there  is  not  one,  no  not  one  who 
would  not  buy  this  make,  which  for  over  90  years 
has  been  found  to  give  entire  satisfaction — seems 
strange  why  some  merchants  still  buy  yarn 
which  has  no  warmth  when  they  can  have  the 
REAL  8C0TCH  ALLOA  YARN  which  possesses 
warmth  as  well  as  wearing  qualities. 

John  Paton,  Soil  &  Co., 

Alloa,  Scotland 

PHILIP  DE  6RUCHY,  207  St.  James  Street,    MONTREAL 

Sole  Agent  for  Canada 


SOLE  AGENTS 

FOR 

CANADA : 


THE  HALL-MARK  OF  Registered  No.  262.00° 

Maximum  Comfort  and  Durability 
at  Minimum  Cost. 

FIRST  in  the  Field  and  STILL  LEADING. 

Made  on  the  GRADUATED  PRINCI- 
PLE, and   starting  with  TWO  THREADS 
in    the    TOP,   it    increases    in    WEAR-RE- 
SISTING   PROPERTIES  as   it   descends. 
Thus  THE  LEG  HAS  THREE  THREADS, 
THE  INSTEP  AND  FOOT  FOUR,  and  the 
HEEL   and    TOE   FIVE.     By  this  process 
the  WEIGHT  and  STRENGTH  of  the 
Sock  are  where  they  are  most  needed 
IN  THE  FEET,  making  it  essentially 

A  HALF  HOSE 
FOR  HARD  WEAR 

Absolutely  Seamless. 
Perfect  in  Fit. 
Guaranteed  Unshrinkable. 

THE    ACME    OF    PERFECTION 

IN    FOOTWEAR  Manufac(ured  by 

R.  HENDERSON  &  CO.  w.RAVEN&co.Ltd. 

MONTREAL  and  TORONTO        Leicester,  cng. 
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JAEGER 


Pure  Wool  Wear 
and  Bedding 


Our  1907  Catalogue  ^^1^ 

The  pricing  of  our  Underwear  will  be  greatly 
simplified,  and  the  explanatory  matter  will  be  in 
an  entirely  new  form.  These  two  improvements 
alone  will  make  our  line  more  popular  than  ever 
with  up  to  date  merchants  who  know  good  goods. 
Send  us  your  name  and  address  and  we  will 
mail  you  a  copy. 


Cut  B»ok  No.„^"/ .„ 

9o  ^y 


Page  No._ 


DR.  JAEGERS 

Wholesale  Warehouse 


SANITARY      CVCTCIUI      COMPANY 
WOOLLEN      O  T  O  I  Llfl       LIMITED 
301  St.  James  Street,  MONTREAL 


ESTABLISHED     I897 


SCOTT  KNITTING  CO. 

Manufacturers  of 

High-Grade  Knit  Goods 


We  Make  to  Order  Sweaters,  Jerseys,  Hose,  etc.,  in 
Special  Colors  for  Clubs. 

Write  for  Quotations  on  These  Lines 

Overalls,   Gaiters,   Overhose,  Skirts,   Sweaters,  Jer- 
seys, Toques,  Sashes,  etc,  for  Ladies  and   Children. 


352  Queen  Street  West, 


TORONTO 


Cable  Address,  "MACKER,"  Winnipeg. 


Office,  511  Ashdown  Block.    J 


i  McRAE  &  WALKER 

Manufacturers'  Agents  and 
Wholesale  Jobbers 

WINNIPEG 


Correspondence    solicited    from     manufacturers    de-    j 
siring   live,    up-to-date    representation    in    the    West.    J 


BPIGHTEN 
UP  YOUR 
STOCKING 
ADS. 

with  cuts  that  stand 
right  out  from  the 
printed  page.  We've 
got  a  lot  of  them — 
and  they're  all  free 
to  dealers  who  carry 

"  Hermsdorf 
Dyed "  — 

the  premier  black 
hosiery. 

Look  on  the  toes 
of  your  stockings  in 
stock,  and  see  if 
they  bear  the  signa- 
ture of  ''Louis 
Hermsdorf,  Dyer." 
This  is  the  only 
mark  that  guaran- 
tees an  absolutely 
fast  black. 

Remember   it 
when  you  buy  again. 
Note  — Write  for  18-page  hoot,  enti  1  d  "The  Story  of  a  Successful 

Hosiery  Week."      It's  free  if  you   write  on  your  firm's  stationery  and 

address  American  Bureau  of 


Works  :     Chemnitz,   Saxony. 

AMERICAN  BUREAU:    200  Greene  Street,  New  York 
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—There  is  A  = 

Reason    For  Our  Success 


And  It  Is  This: — 

For  forty  years  we  have  been 
making  honest-value,  popular-price 
Underwear. 

You  have  sold  this  Underwear, 
perhaps  not  knowing  who  made  it, 
but  certainly  knowing  it  was  good 
Underwear. 

We  have  enlarged  premises, 
modern  facilities,  ample  capital,  ex- 
perienced staff. 

Continue  to  sell  our  Underwear 

and  safeguard  your  profits. 


Joseph  Simpson,  Sons 


Corner  Berkeley  and  Esplanade 

TORONTO 
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SHOW     CARD     WRITING 


BY  CRAFTSMAN. 

(Continued  from  November  Number.) 


Shading  and  Marking  Pens. 


The  marking  pen  throws  a  solid  line  or  stroke  much 
resembling-  a  brush  line  in  the  general  appearance  of  the 
work.  It  comes  in  six  sizes,  Nos.  0,  1,  2,  S,  4  and  5, 
and  in  width  from  1-16  of  an  inch  to  about  \  of  an 
inch,  No.  0  being  the  narrowest  and  No.  5-  the  largest 
size.  The  use  of  these  pens  enables  the  beginner  to 
acquire  an  easy  method  of  grasping  the  proper  form  and 
slant  of  most  forms  of  lettering,  without  the  perplexing 
and  difficult  task  of  acquiring  the  course  with  a  sable 
lettering  brush. 

Shading  Pens. 

The  shading  pens  in  construction,  metal,  finish  and 
widths,  are  exactly  the  same  as  the  marking  pens  ;  with 


F1G,  I. 


the  exception,  that  one  edge  or  side  of  the  pen  is  sawed 
in  exactly  like  a  fine  comb.  This  manner  of  construction 
enables  one  to  produce  two  shades  of  the  same  color 
with  one  stroke  of  the  pen. 

How  to  Hold  the  Pen. 

Hold  the  pen  in  your  hand  in  an  easy  and  natural 
way,  allowing  the  blade  or  point  to  rest  evenly  upon 
the  paper  (Fig.  1)  keeping  the  handle  tip  away  from  you 
until  the  blade  rests  upon   the  paper   at   an   angle   of  45 


formed  to  your  entire  satisfaction.  Your  success  will 
greatly  depend  upon  your  strict   adherence   to  this   rule. 

To  familiarize  the  student  with  the  construction  of 
letters,  and  show  him  which  sections  to  make  first,  we 
ask  him  to  notice  the  letter  A,  E,  S,  X,  S,  etc.,  in  the 
illustration  marked  "Block  Letters,"  also  the  letters 
A,  B,  0,  D,  shown  sectionally  in  Fig.  2. 

Any  sized  work  may  be  made  by  using  the  different 
widths  of  shading  or  marking  pens.  The  proportion  may 
be  varied  by  making  the  letters  tall  and  slender,  or 
round  and  plump,  or  perhaps  low  and  extended.  Study 
and  practice  especially  the  form  and  make-up  of  each 
letter,  then  you  will '  be  in  good  position  to  vary  the 
proportion  of  lettering  or  wording  on  either  small  or 
large*  show  cards,  tickets,  etc.  Practice  faithfully  and 
study  spacing.  Make  an  effort  to  write  cards  and  tick- 
ets without  tracing  or  guide  lines.  You  will  find  in  a 
very  short  time1  this  will  be  an. advantage  in  the  work, 
and  also  the  lettering  when  finished  will  present  a  more 
handsome  appearance  than  when  drawn  strictly  to 
measured  lines.  Fig.  3  though  crowded  to  allow  being 
printed  on  a  magazine  page,  shows  very  clearly  two 
distinct  styles  of  round  and  square  lettering  in  small 
letters. 

FIG.  2 

Care  of  Pens. 

To  do  nice  clean-cut  workyou  must  have  clean  tools. 
Clogged  pens  will  not1  do  clean  work.  Therefore,  place 
your  pens  in  a  glass  containing  some  water,  thus  dis- 
solving any  ink  that  may  adhere  to1  them,  or  become 
thick  while  in  use.  All  marking  ink  dry  quickly  and 
are  of  a  gummy  nature.  Therefore  never  put  a  pen 
away  without  washing  it  out  in  water.  Just  shake  it 
back  and  forth  in  the  glass  and  lay  it  away.     The  points 


FIG.  3.— SMALL    LETTERS. 


degrees  from  the  base  line,  and  be  sure  to  always  pre- 
serve this  position  in  all  marking  and  shading  pen 
lettering. 

When  you  have  caught  this*  idea  you  have  learned  one 
of  the  first  essentials  for  rapid  and  ornamental  lettering 
with  an  easy  movement. 

At  first  there  is  a  great  temptation  to  change  the 
angle  of  the  pen  in  making  some  capital  letters  such  as 
B  or  S,  but  if  you  will  always  remember  that  the  pen 
must  be  held  at  the  same  angle  and  made  to  glide 
where  you  want  it,  you  will  find  that  any  letter  can  be 


are  brass  sometimes,   nickelled  and  sometimes  otherwise 
They  do  not  rust  and  will  last  for*  years. 

Use  Pressure. 

We  find  many  beginners  who  do  not  get  good  results 
in  their  first  practice  with  a  new  pen  simply  because  they 
do  not  press  or  lean  heavily  enough  on  the  pen.  The 
blades  being  wide  and  strong  require  much  more  press- 
ure than  what  is  ordinarly  used  with  a  common  pen. 
Lean  heavy,  don't  be  afraid,  the  pen  will  spring  but  it 
will  not  break. 
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Filling  the  Pen. 

Never  dip  the  pen  in  the  ink,  as  the  ink  is  only 
intended  to  be  usied  inside  the  blades,  not  outside.  Any 
ink  on  the  outside  will  have  to  be  rubbed  off  on  a  cloth 
thus  wasting  as  much  ink  as  you  use.  Some  use  a  tooth 
pick,   some  a     stick,      and   others   a   "dropper."    All    of 
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FIG.  4. 

these,  however,  are  crude  and  uncleanly.  The  best  device 
and  that  most  used  by  all  good  card  artists  is  the  little 
bicyicle  oiler  with  a  pin  running  down  the  tip  or  tube. 
The  pin  opens  up  the  tube  and  prevents  clogging,  and  to 
fill  the  pen,  simply  press  the  sides  ofi  the  can  while  hold- 
ing the  tip  of  the  little  can  between'  the  blades  of  the 
pen. 

Practice  Paper. 

Any  paper  of  smooth  or  firm  surface   will    answer  ; 
wrapping   paper  of  this  quality   will  give   good     results. 


1395.  Costumes  and  Coatings. — Yorkshire  firm  man- 
ufacturing all  kinds  of  plains,  fancies,  costumes  and 
coatings  desires  to  get  in  touch  with  direct  buyers  in 
Canada,   and  invites  correspondence. 

1400.  Agent. — Yorkshire  firm  manufacturing  all  class- 
es of  woolens  and  worsteds  desires  to  extend  their  trade 
in  Canada,   and  are  open  to  appoint  satisfactory  agents. 

1402.  Ready-made  Clothing. — Yorkshire  firm  manu- 
facturing all  kinds  of  ready-made  fustian  clothing,  invites 
correspondence  from  Canadian  buyers. 

1409.  Agent. — A  Yorkshire  firm  wishes  to  arrange 
with  a  first-class  Canadian  house  to  act  either  as  mer- 
chants or  agents  for  the  sale  of  yarns  of  various  kinds. 

1411.  Clothingf — A  Belgian  firm,  manufacturing  all 
kinds  of  clothes  for  men  and  boys,  desire  to  get  in  di- 
rect communication  with  Canadian  firms  for  the  sale  of 
their  goods.    Very  good  conditions. 

1417.  Clothing,  ready-made. — A  Yorkshire  firm  makes 
inquiry  for  Canadian  buyers  of  ready-made  fustian  cloth- 
ing, and  invites  correspondence. 

1418.  Worsted  goods.— A  Yorshire  firm  manufacturing 
all  classes  of  high  quality  worsted  goods,  invites  cor- 
respondence with  Canadian  buyers. 

1419.  Clothing.— A  Yorkshire  firm  manufacturing  all 
classes  of  ready-made  fustian  and  ordinary  clothing  in- 
vites correspondence  with  Canadian  wholesale  buyers. 

1421.  Woolen  tops.— A  Yorkshire  firm  of  woolen  top 
makers  would  be  pleased  to  hear  from  Canadian  buyers, 
and  invites  correspondence. 


BLOCK  LETTERS. 


Hardware  paper,  usually  found  in  any  hardware  store, 
is  about  the  best  thing  that  can  be  had  for  pen  practice. 
Marking  inks  set  up  nicely  on  this  paper  and  will  do  jus- 
tice to  every  stroke  you  make. 


TRADE  INQUIRIES. 

Since  the  publication  of  the  last  report  there  have  been  received  the 
following  inquiries  relating  to  the  Canadian  dry  goods  trade.  The 
names  of  the  firms  making  these  inquiries,  with  their  addresses,  can  be 
obtained  upon  application  to  "  Superintendent  of  Commerce,  Ottawa." 
Please  quote  the  reference  number  when  requesting  addresses. 

1320.  Agent. — A  Yorkshire  firm  wishes  to  secure  a 
share  of  Canadian  trade  in  suitings  and  other  articles 
used  by  tailors,  and  in  that  connection  is  prepared  to 
appoint  a  resident  agent  possessing  a  suitable  connection. 

1322.  Rags.— A  London  firm  wishes  to  get  into  com- 
munication with  Canadian  buyers  of  rags,  cotton  and 
woolen,  paper  and  scrap  metals. 

1329.  Agent. — A  London  firm  handling  silk  linings, 
Italian  cloth,  and  mohair  twills,  and  other  goods  pur- 
chased by  the  tailoring  trade,  seeks  to  obtain  a  resident 
agent  in  Winnipeg,   and  in  Victoria  or  Vancouver. 

1374.  Dress  Goods. — An  important  manufacturer  of 
dress  goods  in  Tourcoing  wants  a  representative  in  this 
country. 


GUELPH  TAILORING  CO. 

An  Ontario  charter  has  been  granted  The  Guelph 
Tailoring  Co.,  Limited,  with  headquarters  at  (iuelph, 
and  capital  of  $40/000,  divided  into  $10  shares.  The  in- 
corporators    were     John    M.      Spence,     manager,    Emma 

abcde^V\)\\mn«ip(\y5Vuvwxiix 

MARKING  ALPHABETS. 

Spence,  married  woman,  and  W.  A.  Vanderburg,  secre- 
tary, all  of  Guelph  ;  James  Dow,  of  Belwood,  physician; 
A.  Groves,  Fergus,  physician  ;  George  H.  Wilson,  Ham- 
ilton, agent,  and  E.  L.  Storey,  IngersoU,  agent.  The 
company  is  empowered  to  manufacture,  buy,  sell  and 
otherwise  deal  in  and  deal  with  wearing  apparel  of  any 
nature. 
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AFTER     THE     SHUTTERS     ARE     UP 


The  merchant  was  sitting  at  his  desk  when  the  door 
opened,  and  a  seedy-looking  individual  sidled  up  to  him. 

May  I  ask  your  attention  for  a  moment  ?  I  have 
here  a  new  letter-file,  my  own  patent." 

"Don't  want  it!" 

"Allow  me  to " 

"Go  away!" 

"It's  a  most " 

"I  say  I  don't  want  it.     Clear  out!     I'm  busy." 

"Let  me  show  you  this  new  kind  of  fountain  pen  I've 
invented." 

"A  what  ?" 

"Fountain  pen." 

"Well,  I  don't  want  one  myself,  but  there's  Mr.  Black 
at  No.  6  across  the  road,  he's  highly  interested  in  them. 
Try  him." 

The  inventor  departed  with  profuse  thanks.  Five 
minutes  later  he  reappeared,  holding  a  blood-stained 
handkerchief  to  his  nose. 

"That  brute  you  sent  me  to  has  nearly  killed  me. 
He  must  be  mad." 

"Yes,  he's  got  a  fearful  temper,  hasn't  he  ?  But  1 
can  quite  understand  his  being  mad.  You  see,  he  bought 
a  fountain  pen  yesterday,  and  this  morning  the  top  sud- 
denly came  off,  and  smothered  his  new  grey  suit  with  ink. 
Good  morning!     Shut  the  door  as  you  go  out." 

*  *  * 

A  commercial  was  recently  advised  by  a  brother  am- 
bassador of  commerce  to  call  on  a  certain  tradesman  with 
whom  he  no  account.  He  took  the  hint,  called  on  tne 
man,  and  was  received  most  genially. 

"May  I  show  you  my  samples  ?"  inquired  the  com- 
mercial. 

The  tradesman  had  no  objection,  and  from  an  insig- 
nificant-looking bag  the  traveler  produced  quite  a  sur- 
prising quantity  of  specimen  goods. 

"Well,"  said  the  affable  shopkeeper,  when  the  bag 
was  at  last  emptied,  "there's  only  one  thing  I  want  to- 
day." 

Out  came  the  order-book. 

"Thank  you,  Mr.  ,"  remarked  the  commercial, 

delighted  at  opening  a  new  account;  "and  what  is  that"/" 

"Why,"  was  the  reply,  "I  want  to  see  how  you're 
going  to  get  all  those  samples  into  that  little  bag  again!" 

*  t  * 

Five  young  men  -went  into  a  shop  the  other  day  to 
buy  a  hat  each. 

Seeing  they  were  in  a  joking  mood,  the  shopman 
said,  "Are  you  married  ?" 

They  said,  "Yes." 

"Then  I'll  give  a  hat  to  the  one  who  can  truthfully 
say  he  has  not  kissed  any  other  woman  but  his  own  wife 
since  he  was  married." 

"Hand  over  a  hat,"  said  one  of  the  party.  'I've  won 
it." 

"When  were  you  married  ?" 

"Yesterday,"  was  the  reply,  and  the  hat  was  handed 
over. 

One  of  the  others  was  laughing  heartily  whilst  telling 
his  wife  the  joke,  but  suddenly  pulled  up  when  she  said : — 

"I  say,  John,  how  was  it  you  didn't  bring  one  V 

*  t  » 

Employer:  "Mr.   Slack,  would  you  like   to  have  nil 

increase  in  salary  ?" 

Employe:  "Would  I  ?  I  should  say  I  would." 
Employer:  "Well,  let  me  tell  you,  then,  that  unless 

you  get  here  earlier  and  work  a  great  deal  harder,  you'll 

never  get  it  in  this  world." 


' '  Speaking  of  accommodating  hotel  clerks, ' '  remark- 
ed  a  traveler,  "the  best  I  ever  saw  was  in  a  certain  town. 
I  reached  the  hotel  late  in  the  evening.  Just  before  1  re- 
tired I  heard  a  scampering  under  the  bed,  and  saw  a 
couple  of  large  rats  just  escaping.  I  complained  at  the 
office.     The  clerk  was  as  serene  as  a  summer  breeze." 

"  'I'll  fix  that  all  right,  sir,'  he  said.  'James! 
Take  up  a  cat  to  Room  23  at  once.'  " 


Tom  (looking  over  his  papers)  :  "Here  is  a  receipted 
bill  from  my  tailor — three  years  old.  Might  as  well  tear 
it  up."     Jack:  "Keep  it  as  a  curiosity." 


Shopman  (after  very  considerable  trouble  in  disar- 
ranging his  window):  "That's  the  necktie  you  mean,  1 
think,  sir — the  bright  green  and  scarlet.  Anything  else 
to-day,  sir  ?" 

Aesthetic  Person:  "Oh,  I  wouldn't  touch  the  horrible 
thing.  Only  you  say,  'An}'  article  willingly  taken  from 
the  window,'  and  that  awful  necktie  offends  my  artistic 
tastes.     Good-day." 

*  *  * 

Two  tradesmen  of  questionable  humor  were  talking 
after  supper  one  night,  and  one  of  them,  noticing  some 
hand-grenades  hanging  up,  said:  "What  are  those  bottles 
for  on  the  wall  there  V 

"Oh!"  said  the  other,  "those  are  what  the  insurance 
company  sent.  They  are  to  throw  on  and  put  out  a 
fire." 

"Why,  what's  in  them  V 

"/I  don't  know  what  was  in  them;  there's  paraffin 
now,  anyway!" 

*  ,  * 

Applicant:  "I  have  called  to  ask  you,  madam,  to  use 
your  influence  on  my  behalf.  I  am  an  applicant  for  a 
'  position  in  your  husband 's  private  office,  but  I  have  one 
dangerous  rival     He  seems  to  prefer " 

Madam  (interrupting):  "I'm  sorry,  sir,  but  I  never 
interfere  with  my  husband's  business. 

Applicant:  "If  I  were  as  pretty  as  she  is  I  might 


Madam:  "She  ?" 

Applicant:  "Yes,  madam,  my  competitor  is  a  most 
bewitching  girl." 

Madam:  "Just  call  to-morrow,  sir,  and  I  will  have 
the  position  for  you." 

*  *  • 

"I  can't  pay  this  bill  just  now;  you  will  have  to 
wait  a  little  for  the  money." 

"All  right,  sir,"  cheerfully  responded  the  boy,  as  he 
seated  himself  and  unfolded  a  copy  of  the  morning  paper; 
"them's  the  orders  of  the  guv 'nor." 

"What  are  orders  of  the  guv 'nor  ?"  demanded  the 
gentleman  sternly. 

"I'm  to  wait  for  the  money." 


Both  Useful. — "Here,"  said  the  shopman,  exhibiting 
his  wares,  "is  something  new.  We  call  this  the  'lovers' 
clock.'  You  can  set  it  so  it  will  take  it  two  hours  to  run 
one  hour." 

"I'll  take  that,"  said  Miss  Weete,  with  a  blush. 
"And  now,  if  you  have  one  that  will  run  two  hours  in 
one  hour's  time  or  less,  I  think  I'd  like  one  of  that  kind, 
too." 
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Established  1832  Cable  Address : 

"  LAW,"  Bradford 


SRPING  1907 


(Registered) 


MOHAIRS 

Unique  Specialite 

flohair  De  Soie 

Of  Wonderful  Texture  and  Exceptional  Brilliancy 


Rainproof  Goods 

Latest  Productions 

Brilliantine  Suitings 

At  Popular  Prices 


Law,  Russell  &  Co. 

Converters  of  Bradford  Goods  L,MITED 

BRADFORD  and  LONDON 
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Broadcloth  in  black,  blue,  myrtle  and  olive  greens, 
Sultan  reds  and  a  few  browns  have  had  very  heavy  sales 
for  Spring,  and  the  shortage  of  these  lines  is  being  sorely 
felt  at  present.  Many  orders  have  been  cancelled  because 
deliveries  will  be  too  late  and  repeats  cannot  be  se- 
cured. Jobbers  having  a  good  stock  at  present  will  soon 
run  short  and  have,  in  consequence  of  deliveries  being 
too  late,  refused  many  orders.  It  is  perhaps  a  few  weeks 
too  early  to  determine  which  shade  will  be  the  leader. 
It  is  noticed  that  the  eastern  provinces,  particularly  the 
Maritime  Provinces,  do  not  recognize  the  much  talked 
of  browns,  and  show  a  tendency  towards  buying  more 
freely  of  blues,  and  other  centres  favor  reds.  With  the 
introduction  of  new  shades  recently  it  would  indicate 
that  the  season  will  be  a  mixed  one. 

All  Woollen  Cloths  Remarkably  Active. 

During  the  past  few  months  the  sales  of  cheviots 
have  capped  all  previous  records,  and  repeats  were  in 
order.  The  outlook  for  the  Spring  is  very  active,  and  a 
record  business  is  expected.  A  careful  survey  of  Spring 
bookings  indicates  that  grey  tweeds  will  again  hold  the 
first  place.  Checks  are  good  stock  lor  Spring  and  there 
is  a  marked  favor  shown  for  dark  combinations.  This 
is  quite  in  keeping  with  the  ruling  styles  in  European 
centres.  Panamas,  colored  taffetas,  and  wool  satin 
cloth  are  well  up  in  line  for  Spring.  The  union  cloths 
are  well  up  to  the  standard  this  year,  and  are  in  brisk 
demand.  The  shepherd  tartan  patterns  are  having  many 
repeats  at  this  early  date,  coming  chiefly  from  manufac- 
turers of  ladies'  garments.  Among  the  best  sellers  of 
tweed  suitings  are  the  greys  and  cream-colored  back- 
grounds with  fancy  overchecks  and  homespun  effects. 
Woolen  voiles  in  plain  colors  are  selling  better  than  the 
fancy  lines,  black  as  usual  being  the  leader. 


W^  asK    Goods 


while  there  is  a  chance  of  prompt  delivery,  as  it  is  a 
foregone  conclusion  that  prices  will  be  further  advanced, 
and  joblbters  are  quite  prepared  to  , meet  the  advance  in 
their  re-orders  should  they  be  fortunate  enough  to  have 
them  accepted.  The  low  price  grades  show  general  ad- 
vances. There  is  a  big  business  being  done  in  brocades, 
which  are  being  used  extensively  for  waistings  by  manu- 
facturers. The  immense  demand  for  white  linens  in  all 
lines,  it  is  thought,  will  result  in  a  shortage,  and  the 
high-level  prices  maintained  at  present  are  exceedingly 
well  met.  There  is  a  tendency  towards  the  heavier 
materials  in  wash  dress  goods,  the  heavier  lines  of  linens 
being  specialized  as  holding  colors  well,  while  the  cheaper 
and  lighter  lines  run  in  the  washing.  The  sales  generally 
are  easy,  as  the  demand  is  for  the  best  lines  of  plain 
colors  and  embroidered  linens. 

The  extensive  lines  of  muslins  produced  by  manufac- 
turers this  year  are  meeting  with  great  success,  and  the 
greater  variety  of  patterns  of  superior  quality  over  those 
of  last  year  are  being  well  received  by  the  trade.  The 
Swiss  dots  which  started  out  with  a  rush,  are  daily 
increasing  in  demand  and  bid  fair  to  be  one  of  the  most 
popular  lines  in  muslins.  The  organdie  muslins  are 
shown  this  year  in  a  large  range.  Pinks  and  light  blues 
are  the  great  sellers  in  the  line.  Black  and  white  checks 
continue  to  do  well,  and  are  a  strong1  favorite  for  next 
season.  Printed  Persian  lawns  of  white  and  black  checks 
are  gaining  in  popularity  as  the  season  advances,  but 
from  present  indications  a  white  season  is  assured. 

Lace  striped  muslins,  checks  and  fancy  stripes  are 
picking  up  as  their  rich  qualities  are  being  more  fully 
recognized.  Some  manufacturers  of  muslins  have  sub- 
stituted a  heavier  cord  in  the  weave  to  imitate  linen, 
and  these  lines  are  having  big  sales. 

Prices  are  high,  particularly  on  the  lower  lines.  A 
shortage  is  expected  on  white,  and  repeats  will  not  be 
secured  at  the  same  scale  of  prices.  In  view  of  this, 
dealers  are  advised  to  cover  themselves  at  the  earliest 
possible  date. 


A  Eig  Season  Assured — Prices  Will  Advance  on  Repeat 
Orders. 

Active  ordering  is  the  rule  in  the  linen  department 
and  the  advanced"  prices  are  being  well  met,  and  every- 
thing points  to  a  record  season.  From  a  very  few 
sources  are  heard  reports1  of  tardy  ordering  on  the  fancy 
lines,  and  plains  are  taken  more  freely.  This  is  partly 
due  to  the  high  prices,  and  plains  are  considered  safe 
stock  at  any  price,  while  fancies  are  doubted  in  some 
parts.    There   should  be   no   hesitancy  in  placing    orders 


SilKs     and     Velvet 


Advances   in   Silks    Sure — Plaids   Still   Popular — Velvets 
and  Velveteens  Big  Sellers. 

There  is  no  doubt  that  the  present  advances  in  raw 
silk  must  soon  be  reflected  in  the  manufactured  goods, 
and  more  certainly  so  as  for  some  time  now  the  differ- 
ent branches  of  the  manufacturing  end  have  been     com- 
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plaining  of  the  paucity  of  profit,  and  moreover  there  is 
an  increasing  demand  for  silks. 

Plaids  are  still  holding  their  ground  and  may  be 
said  to  be  the  biggest  sellers  in  the  department.  They 
are  finding  a  strong  rival  in  the  fancy  grey  and  black 
and  white  effects.  Many  attractive  windows  have  lat- 
terly been  seen  devoted  to  evening  silks.  Creperde-chine, 
china  crepes,  etc.,  are  coming  into  high  favor,  not  only 
in  plains  but  in  printed  effects,  and  in  Pekin  stripes  in 
crepe  and  velvet,  and  in  crepe  and  satin.  Pastel  shades 
are  strong  in  evening  silks,  and  a  decided  partiality  is 
developing  for  such  shades  as  tan  mode  and  yellow. 
Biscuits  and  light  champagnes  are  now  as  much  favored 
as  pearl  and  silver  grey. 

A  hint  comes  from  the  States  as  to  an  expected  re- 
vival there  in  the  Spring  of  the  two-piece  silk  suit. 
There  is  some  business  passing  now  in  fancy  silks  and 
in  good  quality  plain  taffeta  for  this  purpose.  Buyers, 
it  is  said,  are  looking  to  a  further  development  along 
these  lines  in  the  Spring.  Heavy  riblbed  faille  is  the 
novelty  material  for  the  making  of  handsome  separate 
coats.  Black  velours  are  also  used  to  some  extent  in 
the  development,  not  only  of  long  wrap  coats,  but  also 
for  some  smart  short  jackets 

Velveteens  are  still  strong  sellers,  and  many  centres 
report  that  a  good  business  is  being'  done  on  them. 
Golden  brown  is  the  leading  seller  but  all  the  dress 
goods  shades  in  wines,  greens  and  blues  are  uncommonly 
good,  and  there  is  some  demand  also  for  black.  Un- 
doubtedly the  new  soft  chiffon  finish  is  responsible  for  a 
good  deal  of  the  success  of  this  fabric.  Ribbed  velvets 
are  good,  and  there  is  a  fair  demand  for  fancies. 

Silk  velvets  are  a  strong  factor  in  the , millinery  situ- 
ation, and  re-orders  have  been  large,  particularly  so  in 
black.  Grey  has  been  in  short  supply,  both  in  velvet 
and  taffeta. 

STOCK-TAKING  MACHINES. 

The  accompanying  cut  shows  one  of  the  eclipse  stock- 
taking machines.  It.  is  simple  in  construction,  and  its 
manner  of  operation  may  be  explained  clearly  in  a  few 
words: — A  bolt  of  clot h  is  placed  in  the  upper  rack  and 
unwound  onto  another  board  on  the  lower  rack  As  it 
passes  over  a  roller  a  small  serrated  wheel  is  turned,  and 
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Stock-Taking    Machine. 

by  means  of  this  the  yardage  is  communicated  to  a  meter 
attached  to  the  side  of  the  machine.  The  measurement  of 
a  bolt  of  cloth  occupies  a  very  short  time,  and  it  is  taken 
off  all  neatly  and  tightly  rolled  ready  to  be  marked  and 
returned  to  the  shelf.  Two  other  machines,  for  measuring 
ribbon  and  lace,  work  on  about  the  same  principle. 

Clathworthy  &  Son,  the  display  fixture  manufacturers, 
Toronto,  are  sales  agents  for  these  machines. 


TRAVELERS'  PRESIDENT. 

At  a  general  meeting  of  the  Dominion  Commercial 
Travelers'  Association,  held  in  their  rooms  at  Montreal, 
nominations  for  officers  and  directors  for  the  ensuing 
year  were  received. 

The  officers  were  elected  by  acclamation,  the  results 
being: — President,  E.  D.  Marceau;  Vice-President,  John 
Patterson,     manufacturers'    agent,     formerly  with  Green- 


E.   D.   MARCEAU, 

Elected  President  of  Dominion  Association 
by  Acclamation. 


shields,  Limited;  Treasurer,  Robert  C.  Wilkins,  re-elect- 
ed. 

Directors  were  nominated  as  follows: — A.  J.  Brown, 
E.  E.  Guilbault,  J.  T..  McBride,  J.  T.  Parkes,  G.  W. 
Prescott,  James  Robertson  and  S.  D.  Stewart.  As  there 
can  or.iy  be  live  directors  it  will  be  necessary  to  hold  an 
election.  This. will  be  held  at  the  annual  mejeting,  which 
takes  place  December  15,   at  Karn  Hall. 

It  was  decided  to  hold  the  annual  dinner,  for  which 
the  association  is  noted,  and  a  committee  was  appoint- 
ed  to  make  arrangements. 

A. special  committee,  appointed  at  the  last  annual 
meeting  of  the  association  to  investigate  the  manner 
in  which  the  last  annual  elections  were  conducted  made  a 
report.  The  matter  was  settled  by  the  secretary,  Mr. 
Wadsworth  apoligizing  to  Mr.  Egan  for  any  remarks  made 
at  that  time.  The  whole  trouble  was  due  to  a  misunder- 
standing, i 

Fred  C.  Cains,  retiring  president,  occupied  the  chair. 
He  spoke  of  the  progress  being  made  by  the  association, 
and  prophesied  a  very 'satisfactory  report  at  the  annual 
meeting.  The  membership  had  been  largely  increased, 
while  the  death  claims  were  light,  and  as  a  consequence 
the  association  was  likely  to  show  up  well  financially. 


S.  M.  Sovereen,  Simcoe,  has  dry  goods  and  men's 
furnishings  in  the  same  section,  although  the  clothing 
department  is  separate  altogether. 

*  *  * 

The  R.  Morwood  Co.,  Welland,  carry  general  dry 
goods,  housefurnishings,  groceries  and  hardware,  but  no 
millinery.  Groceries  and  hardware  are  confined  to  a 
separate  store. 
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DRESS     GOODS 


A  FEW  OF  THE  LEADING   LINES  IN 

Dress  Fabrics  for  Spring  1907 

Toile  de  Laine,  Taffetas,  Plain  and  Checks, 
Voiles,  Mohairs,  Veloutines,  Batistes,  Pana- 
mas, Albatros,  Vigoureux,  Crepe  de  Chine, 
Brill's  Col'd  and  Black  Lustres,  Sylkesse, 
Henriettas,  Wool  Melrose. 

OUR  STOCK  OF  CURTAINS  FOR  THE  CHRISTMAS 
TRADE  IS  NOW  COMPLETE. 


P.  Carneau,  Fils  &  Cie.,  Quebec 


577  Temple  Building,  MONTREAL 

Phone  Main  4722 


Sole  Agents  for  Canada  of  "Sphinx  Serges" 

Ingleside  Building,  VANCOUVER 


Have  You  Taken  Full    Notice   of   That  Word 
"Early"  and  Its  Relationship  To  Order  For  Our 

SPRING  DRESS  GOODS 


UZM 


All  orders  look  alike  to  the  manufacturer. 

All  orders  are  shipped  alike  by  the  manu- 
facturer. 

Then  to  get  your  Spring  Dress  Goods 
when  you  want  them  it  is  necessary  that 
your  orders  come  to  us  immediately  after 
our  Representative  has  shown  you  the  1907 
samples. 

You  have  a  large  range  of  patterns  and 
shades  to  choose  from  and  the  knowledge 
that  our  good  old  reliable  40  years  quality 
and    experience  will  be  seen  in  the  goods. 


HARRIS  <§},  COMPANY,  Limited 

ROCKWOOD,   ONT. 
SELLING   AGENTS 

MONYPENNY  BROS.   &  CO. 

TORONTO  MONTREAL 


a 


jj 


Old  Bleach 
Cinens 


are  the  best  linen  fabrics  that  can  be  pro- 
duced by  unceasing,  painstaking  care  in 
growing  the  flax,  skill  in  weaving  the 
fabric  and  Nature's  methods  in  the  bleach- 
ing process.  Sunshine,  showers  and 
fresh  air  above  and  a  grassy  meadow  be- 
neath give  the  freshness  and  brilliance  of 
perfect  bleaching — not  the  quick,  dead 
white  of  chemicals. 

Trade  Mark  "01(1  BICflCl)"on  all  goods 

The  name  guarantees  the  quality. 
All    first-class   dealers   sell    them. 

Our  booklet  on  the  care  of  Linens  and  how  to 
wash  and   preserve  them,  sent  on  request. 


R.  H.  COSBIE, 
30  W.  Wellington  St.,  Toronto 

IrisH  Linen  Agency 
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Send  in  Your  Fur  Orders 


DO  you  want  a  few  odd  numbers  to  complete  a  broken  line  ?  Send  us 
your  order.  Do  you  want  the  very  latest  Fur  Novelties  ?  They  are 
here.  Write  and  explain  your  needs.  If  they  are  urgent  you  cannot 
get  more  prompt  and  satisfactory  service  than  we  can  and  do  render  every 
day  in  the  week.  If  you  want  quality,  style  or  exclusiveness  you  can  get 
these  in  Paquet  Furs.  If  you  want  something  to  sell  at  a  popular  price 
you  will  find  it  here  also. 

Paquet  Furs  are  famous  from  coast  to  coast  for  matchless  value.     It 
doesn't  matter  how  little  you  pay,  or  how  much,  you  may  depend  upon  the 
quality,  style,  color,  finish  and  workmanship  measuring  up  to  the  Paquet 
standard— and  that  means  more,  perhaps,  than  you  imagine. 
Send  in  your  sorting  orders  to-day. 

If  you  are  not  now  on  our  visiting  list  drop  us  a  card  and  you'll  be  on 
immediately. 


J.  ARTHUR  PAQUET,  Quebec 

J         Branches  at  WINNIPEG,  TORONTO,  MONTREAL,  OTTAWA  and  ST.  JOHN,  N.B- 

* 
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FURS!  FURS!  FURS! 

For  Jobbing  Trade  Only 

We  have  samples  ready  now,  consisting  of  Marmots,  Hares, 
Coneys,    and    all    other    salable    Furs    for    the    coming     season. 

It  is  to  the  interest  of  Dry  Goods  and  Millinery  buyers  who 
go  abroad,  to  look  at  our  samples  before  buying. 

We  guarantee  better  o,oods  for  less  money 
and  deliveries  when  wanted. 

We  formerly  sold  our  furs  to  manufacturers  only,  but  as  we  are 
uow  in  larger  and  more  convenient  premises,  we  will  be  glad  to 
see  the  above  buyers. 

Every  buyer  should  see  the  line. 

X.  Schwersen^ki  &  Co. 

Te/2oorn  452  St.  Paul  Street,  MONTREAL 
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THE   CANADIAN  FUR  TRADE 

Trade    Brisk    in    All   Branches- 
Great    Demand     for     Best     Furs  — 
London  Fur  Sales— 1907  Outlook. 

Tn  the  early  part  of  November  fine  weather  made  re- 
tail trade  dull  in  most  districts.  However,  with  several 
snowfalls  and  colder  weather  later  on,  satisfactory  ac- 
tivity followed  in  the  sales  of  heavy  fur  garments.  The 
lighter  neckwear  and  muffs,  which  were  pushed  during 
the  exceptionally  mild  Fall,  have  fallen  off,  but  ladies' 
jackets,  fur-lined  coats  and  muffs  are  having  a  great 
demand  in  their  place.  This  is  very  desirable,  and  holi- 
day trade  is  expected  to  surpass  all  records  in  the 
event  of  weather  continuing  favorable. 

Sales  are  expected  to  be  so  great  on  the  best  furs 
during  the  holiday  season  that  retailers  hesitate  to  put 
them  in  their  windows,  as  it  would  only  necessitate  tak- 
ing them  out  on  short  notice,  and  spoiling  the  effect  of 
the  decorations.  There  is  little  or  no  attempt  being 
made  to  have  dressed  models  in  the  windows  this  year, 
and  this  feature  of  showing  goods  is  strictly  confined  to 
the  inside  display.  In  showing  goods  to  customers  re- 
tailers have  the  garments  models  and  illustrate  the 
leading  qualities.  The  form  is  usually  on  a  revolving 
stand  and  is  easily  shown  in  various  positions.  The  gar- 
ment is  easily  removed  and  another  put  on.  This  facili- 
tates the  selling  of  the  furs  and  is  much  easier  than 
showing  goods  on  a  counter. 

From  all  sources  we  hear  of  satisfactory  business, 
and  while  the  fear  of  a  mild  Winter  pervaded  fur  circles 
last  month,  the  fear  has  been  dispelled,  for  a  good  season 
is  assured  no  matter  what  the  weather  may  be.  Throw- 
over  scarfs  and  four-in-hands  have  had  a  phenomenal 
run.  The  popular  caperine  has  been  a  •  feature  of  the 
trade.  This  article,  in  combination  furs  of  the  best 
class,  especially  sable  and  Persian  lamb,  is  a  quick  seller, 
and  some  difficulty  is  experienced  in  turning  it  out  in 
sufficient  numbers. 

Russian  Blouse  a  Favorite. 

Ladies'  jackets  are  selling  remarkably  well  in  various 
styles,  but  the  positive  leader  is  the  Russian  blouse  made 
of  Persian  lamb,  with:  deep  revers  of  mink  or  sable. 
While  mink  revers  hold  the  lead,  the  best  of  other  furs 
for  trimmings  are  often  called  for.  Prices  are  very  high 
at  present,  jackets  which  sold  last  year  for  $140  reach- 
ing the  $200  mark  this  year  for  strictly  high  class  furs. 
Ladies'  fur-lined  coats  are  a  strong  feature  in  the  mar- 
ket, especially  in  the  large  centres.  The  western  prov- 
inces have  ordered  largely  of  ladies'  fur-lined  jackets 
and  they  are  considered  a  very  desirable  article.  The 
loose  back,  box-style  jacket,  in  musk  rat,  is  selling  very 
well  in  smaller  centres  for  the  young  girls.  Hamster  and 
siquirrel  linings  are  prime  favorites, .  and  the  consump- 
tion of  musk-rat  has  been  tremendous. 

Manufacturers  Rushed. 

Contrary  to  the  most  sanguine  expectations,  manu- 
facturers are  having  very  large  sorting  orders  that  their 
advance  orders  did  not  indicate  Articles  not  called  for 
then  are  being  ordered  and  repeats  are  frequent.  This 
illustrates  the  optimistic  tone  of  the  market,  in  spite 
of  the  past  unpropitious  weather,  which,  had  it  occurred 
a  few  seasons  ago,  would  have  been  disastrous    to  many. 

The  only  drawha-ck  the  manufacturers  are  having  at 
present  is  the  scarcity  of  skilled  labor,   especially  of  op- 


erators and  finishers.  The  "want"  columns  of  Montreal, 
Winnipeg,  Toronto  and  Quebec  papers  contain  many 
advertisements  for  that  class  of, help,  and  with  only  a 
few  exceptions  the  factories  are  placarded  with  the  fam- 
iliar sign  "Help  wanted."  Overtime  is  generally  in 
order. 

Best  Furs  in  Demand. 

What  is  the  pith  and  marrow  of  the  fur  situation  can 
be  summed  up  in  a  single  word,  which  was  given  in 
reply,  by  a  well  known  fur  man,  to  the  question  : 
"What  is  the  most  fashionaJble  fur  %  "  and  the  reply 
was,  "Price."  Irrelevant  and  anomalous  as  this  may 
sound  it  nevertheless  sums  up  the  whole  situation  in  a 
nut-shell.  The  best  furs  are  in  greatest  demand.  High- 
priced  garments,  fur  neckwear  and  muffs  sell  readily  and 
it  is  largely  a  case  of  first  comers  getting  the  best.  At 
this  season  the  best  of  everything  in  furs  is  being  pur- 
chased and  those  buying  later  will  have  poorer  stock  to 
choose  from.  There  is  but  little  call  for  low-priced  arti- 
cles, and  it  is  noticed  that  even  the  smaller  centres  are 
ordering  better  lines  than  in  the  past.  Furs  are  fash- 
ionable and  the  people  have  money  to  follow  fashion, 
and  weather  has  little  to  do  with  the  sales,  except  of 
men's  fur  and  fur-lined  coats.  With  men  fur  is  considered 
as  a  necessity  in  cold  weather,  and  until  such  weather 
sets  in  the  sales  will  not  be  brisk. 

The  Outlook  for  Next  Season. 

While  the  reports  from  American  centres  are  reasur- 
ring  and  the  printed  reviews  of  raw  fur  houses  which 
are  kindly  furnished  to  us  by  The  British  Canadian  Fur 
Co.,  and  others,  are  optimistic,  yet  there  are  some  un- 
printed  features  worthy  of  attention.  Unusually  mild 
weather  has  confronted  the  trade,  but  it  is  pleasing  to 
hear  that  this  has  not  affected  sales.  As  already  stated, 
the  assorting  season  is  much  more  active  than  was  an- 
ticipated. Retailers  are,  apparently,  expecting  a  great 
season,  but,  should  the  weather  be  unfavorable  and 
interfere  with  the  expected  sales,  for  which  they  have 
stocked,  and  they  should  be  compelled  to  carry  over 
stock,  then  it  follows  that  there  will  be  but  meagre  or- 
ders in  the  advance  season   which  begins  in  March. 

Fortunately,  this  year  the  universal  popularity  of 
furs  as  a  fashion  has  increased  the  demand  and  the 
heavy  prices  were  not  felt.  Although  it  is  a  liitle  too 
early  to  forecast,  a  few  statements  can  be  safely  made, 
and  predictions  as  to  prices  be  attempted.  There  has 
been  a  better  collection  of  furs  than  was  expected,  yet 
the  catch  for  the  coming  season  is  an  uncertainty. 

St.  Louis  Report 

From  St.  Louis  come  reports  that  the  season  of 
1907  will  open  well,  and  that  the  high  prices  will  endure. 
The  market  is  clear  of  all  goods  and  brisk  trade  is 
expected.  The  shortage  of  coons,  which  prevailed  during 
the  present  season,  is  not  to  occur  again,  as  the  south- 
western States  have  legislated  against  the  killing  of  fur- 
bearing  animals  during  the  summer  months.  Muskrat  for 
linings  will  continue  to  be  a  popular  fur,  and/ the  price 
mill  remain  firm.  It  is  safe  to  predict  that  there  will  not 
be  the   same   wild   enthusiasm   for   mink   next  vear    that 
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there  has  been  for  the  past  two  seasons.  The  popularity 
in  Europe,  of  its  kindred  fur,  marten,  and  its  scarcity, 
was  the  chief  cause  for  mink  being-  specialized  in  Amer- 
ica. Now  that  there  is  a  better  collection  of  marten, 
and  much  of  it  being1  directed  to  Canada  and  the  United 
States,  it  is  safe  to  predict  that  it  will  cut  into  mink 
to  some  extent.  In  regard  to  skunk  or  Alaska  sable, 
there  has  been  keen  disappointment  over  the  attempt  to 
popularize  the  fur  in  America.  In  Europe,  and  especially 
England,  the  fashion  for  skunk  is  dying-  out,  with  the 
result  that  at  the  last  London  sale  the  prices  decreased 
25  per  cent.,  and  the  large  stock  on  hand  will  in  all  prob- 
ability not  be  cleared  out.  Itecent  private  cablegrams 
from  Russian  centres  report  further  increases  of  20  per 
cent  on  black  Persian  lamb  and  in  all  probability  it  will 
still  advance,  owing  to  the  comparatively  small  collec- 
tion from  Russia,  which  is  attributed  to  the  trouble 
there. 

Recent  London  Sales.    . 

Below  is  given  a  list  of  the  furs  put  on  the  market 
by  C.  M.  Lampson  &>Co.,  a  leading  London  firm  on  Oct. 
22nd  to  24th.  The  attendance  at  these  sales  was  fairly 
large  and  the  prices  realized  were,  with  only  a  few  excep- 
tions, about  up  to  the  mark  of  the  Spring  and  Summer 
sales.  The  collection  was  Larger  than  that  of  last  year, 
and  considering-  the  trying  weather,  the  result  is  con- 
sidered satisfactory. 

Australian  Opossum. — The  average  result  of  all 
grades  only  about  5  per  cent  lower  than  last   June. 

Wombat. — The  same  as  last  June. 

Wallaby. — About  25  per  cent,  lower  than  June. 

Red  Fox.— The  best  grades  used  for  dyeing  purposes 
fully  up  to  June  prices,  while  the  lower  sorts  are  about 
'JO  per  cent,   cheaper. 

Marten.  This  article  was  eagerly  competed  for  and 
was  fully  up  to  the  last  sale  prices. 

Marten   (stone.)— Remains  the  same  as  last  June. 

Squirrel. — Both  for  lining  and  furs,  same  as  last 
June. 

Russian  sable. -^Remains  the  favorite  fur  and  con- 
tinues in  good  demand  where  fashionable  furs  are  worn. 
Prices  remain  the  same  as  last  .Tune. 

Mink. — Eagerly  competed  for  and  sold  up  to  last 
March   sale  prices 

Ermine. — 10  per  cent,   higher  than  last   June. 

Racoon. — Realised  the  same  prices  as  last  June. 

Musquash. — Skins  for  dyeing  realised  same  prices  as 
last  March,  while  the  medium  and  lower  grades  advanced 
10  per  cent,  over  March  prices. 

Skunk. — Declined  25  per  cent,  compared  with  last 
March. 

Lynx. — Only  in  moderate  request  and  declined  about 
10  per  cent,   below  March  prices. 

Otter. — 10  per  cent,  lower  than  last  March.  Ex- 
pected to  be  easier. 

Fox.— Remains  the  same  as  last  June  figures. 

Thibet  skins.— Of  those  sold  the  best  goods  brought 
June  prices,  while  the  lower  sorts  brought  10  per  cent, 
more. 

A  PRACTICAL  CATALOGUE. 

John  W.  Peek  &  Co.,  Ltd.,  Montreal,  have  issued  an 
artistic  fur  catalogue  to  their  customers,  which  is  in- 
tended to  facilitate  the  sales  to  those  wishing  to  order 
by  mail.  It  has  full  directions  for  self  measurement  and 
a  complete  price  list.  The  catalogue  consists  of  24  pages 
9x6,  each  page  containing  very  clear  half  tone  engrav- 
ings of  various  styles  of  ladies'  fur-lined  coats  and 
ulsters,  fur  jackets,  thirty-inch  jackets,  auto  coats,  fur 
collarettes,   stoles,    ruffs,   round  and  fiat  muffs  in   all     the 


fashionable  furs,  children's  furs,  men's  fur-lined  coats, 
fur  coats,  collars  and  caps.  A  great  feature  of  the  cata 
logue  is  that  the  cuts  shown  are  photographed  from 
their  own  furs  and  are  well  defined  in  the  engravings, 
each  line  of  the  garments  and  furs  being  very  distinct. 
The  cover  is  of  heavy  finished   white   paper,   on  the  front 


P<£e  No. _£_> 


From  Catalogue  of  J.  Arthur  Paquet,  Quebec. 

of  which  is  a  buffalo  in  characteristic  attitude,  printed 
in  soft  brown  colors  beneath  the  firm's  name.  In  each 
of  the  four  corners  is  a  picture  of  fur-bearing  animals 
artistically  arranged.  The  back  shows  the  firm's  large 
plant  in  Montreal  where  the  goods  are  made.  They  will 
be  pleased  to  receive  inquiries  and  will  furnish  cata- 
logues on  application. 
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AN  ARTISTIC   CATALOGUE. 

One  of  the  season's  attractive  catalogues  is  that 
issued  by  the  Redmond  Co.,  Ltd.,  of  Montreal  and  Win- 
nipeg-. The  object  of  the  catalogue  is  clearlj  set  forth  in 
neat  and  concise  preface,  in  which  it  is  clearly  stated 
that  the  32  pages  of  the  bonk  contain  half-tone  engrav- 
ings of  the  fur  garments  made  by  them.  Each  article 
shows  clearly  the  lines  of  the  various  styles,  and  the 
furs  are  well  defined.  A  careful  selection  of  ladies'  fur 
jackets,  fur-lined  coats,  muffs,  in  fashionable  variety, 
automobile  coats  and  capes,  throw-overs,  caperincs, 
collarettes,  caps,  gauntlets,  gloves  and  mitts  and  men's 
fur-lined  coats  and  fur  coats,  complete  a  well-arranged 
catalogue.  At  the  foot  of  each  cut  is  a  description  of 
the  garment  and  the  furs  used  in  the  making  of  it, 
which  should  go  far  in  aiding  a  selection.  The  cover  of 
the  catalogue  is  of  rich  red  rough  paper,  the  front  of 
which  shows  the  firm's  name  in  deeply  embossed  gold 
letters.  The  back  shows  the  firm's  registered  trade 
mark,  which  is  very  artistic  and  is  seen  on  every  .article 
manufacture  by  them.  Their  engrossed  motto  is  "Nulli 
Secundus." 


CHANGE  IN  FTRM'S  NAME. 

On  January  1,  the  firm  of  S.  T.  (Jreenleese  &  Sons, 
8  St.  Helen  St.,  Montreal,  will  be  formed  into  a  joint 
stock  company,  and  will  be  styled  S.  T.  Greenleese  & 
Sons,  Limited.  Application  has  already  been  made,  and 
$40,000  of  the  capital  stock  of  $50,000  has  already  been 
subscribed  and  will  be  paid  up  on  January  1st.  The 
partnership  existing  at  present  expires  on  that  date  and 
the  change  is  to  be  made  with  the  intention  of  retaining 
the  interest  of  those  already  connected  with  the  firm 
and,  to  strengthen  their  position  in  the  trade. 


INFANTS'  WEAR, 

To-day  the  infant's  wear  department  offers  more  than 
ever  before  to  induce  and  attract  purchases.  Not  long 
ago  there  were  hut  few  articles  which  could  be  pur- 
chased for  the  infant  ;  to-day  the  well  equipped  dry 
goods  store  has  all  the  requisites  and  it  is  only  a  ques- 
tion of  proper  display  and  publicity  methods  in  making 
this  department  profitable.  Christmas  offers  opportuni- 
ties for  it,  and  it  would  prove  a  great  attraction  to 
purchasers  if  attempts  in  the>  rig-ht  direction  were  made 

A  few  years  ago  the  baby's  needs  were  usually  made 
at  home,  but  very  desirable  articles  are  now  obtainable, 
and  it  only  rests  with  the  dealer  to  educate  the  public 
to  buy  them'.  Considering  the  labor  involved  in  making 
th^m  at  home  they  are  exceedingly  cheap. 

The  John  Murphy  Co.,  Ltd.,  Montreal,  have  recently 
been  booming  this  department,  and  have  secured  a  com 
plete  and  saleable  line  of  all  that  is  necessary  for  the 
baby's  wear.  Their  efforts  in  this  direction  have  been 
most  successful.  An  attractive'  display  of  goods  was 
arranged  for  a   special   sale,    which   proved   a   fine  success. 


LAMONT   COMMISSION   CO. 

An  Ontario  charter  has  been  granted  the  Lamonr 
Commission  Company,  Limited,  with  headquarters  at  To- 
ronto, and  capital  of  $40,000,  divided  into  $100  shares. 
The  incorporators  were  Hector  Lamont,  commission  agent ; 
W.  H.  lamont,  accountant;  Geo.  McPhail  Clark,  and  W 
li.  P.  Parker,  barristers-at-law ;  Gordon  Russell,  solicitor's 
clerk,  and  Ethel  M.  Lindsay,  stenographer,  all  of  Toronto. 
The   purpose   of  the  company   is  "to  carry  on  business. 


both  wholesale  and  retail,  of  general  dry  goods  merchants, 
drapers,  haberdashers,  milliners,  dressmakers,  tailors, 
furriers,  lacemen,  clothiers,  hosiers,  glovers,  and  general 
out  litters,  to  act  as  general  commission  agents  in  connec- 
tion with  the  above  or  any  other  business." 


TRAVELERS'   BENEFIT  SOCIETY. 

The  nomination  of  officers  of  the  Dominion  Commercial 
Travelers'  Mutual  Benefit  Society  resulted  in  the  re-elec- 
tion of  J.  S.  N.  Dougal]  as  president,  Jas.  Robinson,  as 
vice-president,  and  ('has.  Gurd,  as  treasurer.  The  fol- 
lowing five  members  were  nominated  as  trustees:  R.  K. 
Matthews,  J.  H.  Ferns,  J.  W.  Rousseau,  J.  E.  Wright  and 
A.  Birks.  Tin's  being  the  number  required,  no  election 
will  b;  necessary.  The  society  celebrated  its  21st  anniver- 
sary this  year,  and  during  its  existence  over  $200,000  has 
been  paid  out  in  death  benefits.  The  present  surplus  of 
over  $14,000  is  larger  than  ever. 


CANADA  CLOAK  COMPANY. 

An  Ontario  charter  has  been  granted  the  Canada 
Cloak  Company,  Limited,  with  head/quarters  at  Toronto, 
and  capital  of  $100,000,  divided  into  1,000  shares  of  $100 
each.  The  incorporators  are  Reg.  R.  Perry,  law  stud- 
ent ;  Jos.  E.  Riley  and  Clow  Todd,  accountants  ;  Ger- 
rard  B.  Strathy  and  Alfred  Bicknell,  esquires,  all  of 
Toronto.  The  purpose  of  the  company  is  to  manufacture, 
buy,  sell  and  deal  in  clothing. 


LATE  DAVID  McMURTRIE. 

David  McMurtrie,  a  director  of  John  Knox  &  Co.,  Ham- 
ilton, died  on  Nov.  18,  after  an  illness  extending  over  a 
year,  at  the  age  of  59  years.  Heart  disease  was  the  cause 
of  death.  Deceased  was  born  at  Killean,  Ayrshire,  Scot- 
land, in  1847.  After  coming  to  Canada  he  entered  the 
employ  of  1).  McTnnes  &  Co.,  and  left  there  to  go  into 
business  in  Otterville,  after  which  he  returned  to  Hamil- 
ton and  traveled  in  Western  Ontario  for  A.  Duncan  & 
Co.  Subsequently  he  joined  forces  with  Knox.  Morgan  & 
Co.,  and  Mas  a  director  of  the  present  John  Knox  &  Co. 
since  its  formation. 


STRENUOUS  ADVERTISING. 

Readers  of  Montreal  dailies  were  treated  last  rnontli 
to  some  strenuous  advertising  by  the  various  dry  goods 
and  department  stores.  The  John  Murphy  Co.  and 
Ogilvy's  had  a  wordy  tilt  regarding  Scotch  blankets,  as 
well  as  rival  lace  sales,  while  Hamilton  's  took  a  hand  in 
by  displaying  a  line  of  silk,  at  a  cut  price,  formerly  push- 
ed by  the  Murphy  firm. 


GREAT  THREAD  PROFITS. 

The  following  interesting  item  is  sent  from  Paw- 
t.ucket,  R.I.: — The  annual  financial  statement  of  J.  &  P. 
Coats  Compa1  y.  Limited,  thread  manufacturers,  was  re- 
ceived here  to-day..  It  shows  that  the  profits  of  the  con- 
cern amounted   to   nearly  $15,000,000  for  the  year. 

The  company  has  headquarters  at  Paisley,  Scotian  '.. 
but  operates  large  mills  in  this  city.  Willimantic,  Conn.: 
Central  Falls,  R.I.,  and  Newark,  N.J.  The  par  value  ot 
the  stock  of  the  company  is  $50  per  share,  but  the  mar- 
ket value  is  $077.50. 
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For  Fur 

sorting  needs 
I  know 

Leak  Furs 
will  fill  the  bill. 


You  cannot  do  better 
than  consult  our  travel- 
ers who  are  now  show- 
ing samples  of  every- 
thing in 

FURS 

A  good  sized  stock  is  just  down 
from  our  factory. 

THE  SPECIALTY  FUR  HOUSE 

|  LEAK   FUR  MFG.   CO.,   of  Canada,  Limited 

|  P.O.  Box  633,  5  and  7  Recollect  St.,  MONTREAL. 


Just  give  the  Special  Orders  on 

Persian  Lamb  Jackets 


q 
q 

q 


a   part   of  your   attention. 

It  will  be  mighty  profitable 
for  you  to  do  so. 

We  are  specialists  in  Persian 
Lamb  Jackets,  and  carry  the 
largest  stock  in  the  trade. 

Semi-Ready  Jackets,  finished 
in  any  style  or  shape  in  48 
hours. 


Write  us  and  we  will  co-operate  with  you. 


The  Specialty  Fur  House 


McComber  &  Cummings 

516  St.  Paul  St.,  MONTREAL 


A  Fur  Pointer 


For  immediate  satis- 
factory delivery  of 
anything  in 


Furs 


Write— 


THE  NORTHWESTERN  FUR  MFG.  CO. 

393  ST.  PAUL  STREET    -     •    MONTHEAL 


WESTERN  BEYERS: 

Unforseen  accidents  have 
delayed  our  Mr.  T.  H.  Living- 
stone in  starting  upon  his 
1907  trip. 

He  will  notify  YOU  in 
good  time  ;  and  it's  to  your 
interest  to  hold  orders. 

il,   wonany 

SS2£  The  Livingstone  Mfg.  Co. 

Manufacturers  of  FUR,  LEATHER,  DUCK  and  SHEEP  LIMED  CLOTHIHG 
144  Craig;  St.  West,  nONTREAL. 


We  make    coats    lined 
with   Marmot,  Wollaby 
Russian  Black 
Australian 
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MONTREAL 


WINNIPEG  VANCOUVER 

John  W.  Peck  ft  Co. 


LIMITED 


WHOLESALE   FUR 
MANUFACTURERS 

The  latest-  and  best    in    all  Fur  articles. 


Ladies'  Persian  Lamb  Jackets  a  specialty. 


CATALOG  NOW  READY 


Dressed    Skins.       Complete    stock    in    every 
grade. 


Cloth  Caps  for  Fall,  Winter  and   Spring   con- 
stantly  on  hand  at  all  our  warehouses. 


CORRESPONDENCE.  RECEIVES 
IMMEDIATE       ATTENTION 


Co  to  Cold  for  Silence 
Co  to  Silver  for  Furs 


"VY7E  are  not  afraid  to  say 
here  that  we  worry  over 
Fur  excellences.  We  have  a 
notion  we  must  measure  up 
to  our  own  standard,  no  matter 
what  other  fur-men  do. 

If  our  travellers  obey  our  in- 
structions, they  take  pains  to 
show  you  the  little  differences 
in  our  fur's  favor— quality  of 
shell,  selectness   of  finish,  etc. 

We  are  Fur  Specialists. 
If  you  can  make  use  of 
us  in  such  a  line,  we  are 
at  your  service. 


M.  SILVER  &C0. 

12-14  ST.  JOHN  STREET,  MONTREAL 


♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 

X  ALL  OUR  FUR  GARMENTS 


CARRY  THE  FOLLOWING  TRADE   MARK 


k: 

Cut  Book  i 
Page  No,... 


Travellers,  now  on   the  road,  are   showing 

samples  of  all  classes  of  Fur  Garments, 

and  Spring  Hat  and  Straw  samples. 


♦ 
♦ 

♦ 

♦ 

♦ 

i 

♦ 

♦ 
♦ 

John  Edgar  £*  Co. 

33-35  St.  Francois  Xavier  St. 

MONTREAL,  P.Q, 

♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 


Our   Fur  Catalogue    will   be    found   something 
"  different  "—It's  free  for  the  asking 


&-j~yt/0- 
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An  Xmas  Hint 

Those   fur    "  presents "    you    have   to   turn    out   for   customers   by  Xmas 
Eve  will  keep  you  pretty  busy. 

Let  us  aid  you.     Day  work  on  our  premises  is  cheaper  than   night  work 
on  your's.     We  have  the  staff,  the  experience,  the   "  know  how." 

We'll  execute  your  orders  just  as  you   receive  them  from  customers — 
supply  everything. 


Our  Catalogue  is  said  to  be  interesting 
—ask  for  it 

Wm.  E.  Orr  ®>  Co., 


Manufacturing 
Furriers 


The  House  of  Reliability, 
Excellence  and  Style 


93  Yonge  Street* 


Toronto 


SANTA 
CLAUS' 
SOLILOQUY 

(Xmas  Fur  secret  divulged  by 
Special  Permission) 


"The  season  hath  come  when  the  great  heat 
departeth. 

"Yonder  I  know  my  beloved  dealers  waiteth 
for  me  and  I  hath  good  things  for  them. 

"Be  it  known  that  I  hath  engaged  Alexandor 
to  make  the  fur  presents  for  he  hath  such  a  plen- 
titude  of  skill,  which  doth  even  come  the  ears  of 
mv  Nordlanders. 


"I  hath  many  calls  to  make  and  time  slippeth 
by  so  rapidly  I  would  be  unable  to  finish  the  round 
if  I  hath  in  my  great  sack  other  than  Alexandor's 
Furs. 

"I  would  be  compelled  to  stoppeth  so  often 
to  get  un-refreshment  from  Mr.   Complaint. 

"Enemy  Complaint  will  be  far  away  when  I 
stealeth  into  your  store  with  good  luck." 


A.  J.  ALEXANDOR,  504-506  St.  Paul  Street,  Montreal 

f^  SORTING  NEEDS  PROMPTLY  ATTENDED  TO  -& 
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FAN  C  Y     G  OOD  S 


"We  make  from  fifty  to  one  hundred  per  cent  profrtj 
on  notions,  and  we  push  them  all. the  time,"  said  a  mer- 
chant to  The  Review  recently.  "There,  you  see,  our 
stock  in  this  department  '  is  displayed,  so  that  a  do/en 
and  one  little  articles  are  liable  to  suggest  themselves  to 
a  buyer  as  she  passes  by." 

Rumors  abroad  in  regard  to  the  forming  of  a  com- 
bine to  control  85  per  cent  of  the  output  of  spool  silk  in 
the  United  States  and  Canada,  has  been  emphatically 
denied  by  several  of  those  whose  names  were  .  mentioned 
as  being  interested  in<  the  movement.  Mr.  Barksi,  the 
Canadian  manager  of  fielding  Paul  Co.,  Limited,  Mon- 
treal, when  approached  upon  the  subject  had  no  hesitation 
in  denying  the  reports,  which  evidently  emanated  from 
St.  Louis.  Mr.  Birk.s,  in  the  course  of  a  conversation 
with  The  Review,  said  in  part:— "Periodically  this  rumor 
is  revived  and  causes  unnecessary  turmoil  in  business 
circles.  There  are  a  few  trivial  incidents  which  :ri)ay  give 
rise  to  these  rumors,  and  when  the  public  hear  them  they 
are  at  once  expanded,  and  much  of  what  is  written  is 
mere  conjecture.  One  or  two  English  syndicates  have  ap- 
proached American  i  silk  firms,  but  their  efforts  were 
futile.  New  York  financial  brokers  attempt .  a  combine 
from  time  to  time  but  meet  with  no  encouragement." 

Though  there  is  no  truth  in  the  rumor  of  the  forma- 
tion of  a  combine,  there  is  every  reason  to  believe  that 
silk  spool  thread  will  be  advanced  shortly,  in  consequence 
of  the  high  price  of  raw  silk.  Manufacturers  are  at 
present  adjusting  -the  new  prices,  which  will  be,  in  all 
probability,   about  10  per  cent  higher. 

The  tendency  in  leather  bags — hand  bags,  carriage 
bags,  etc.,— seems  all  in  favor  of  the  larger  sizes,  and 
this  holds  in  spite  of  the  fact  that  skins  and  hides  of  all 
kinds  aie  now  much  above  their  usual  price.  Nor  does 
this  advance  in  price  seem  to  have  in  any  measure  inter- 
fered with  the  season's  business.  Prices  are  of  necessity 
higher,  but  the  demand  i  keeps  up  all  the  same.  Nine, 
ten  and  even  as  large  as  twelve  inch  frames  are  selling, 
and  they  are  asked  for  proportionally  deep.  Gun-metal 
frames  are  coming  into  vogue,  and  are  lilely  to  strike 
the  popular  taste.  Gay  linings  of  plaid  and  striped  silks 
are  a  novelty  that  is  likely  to  take. 

Bead  effects  are  all  strong.  Necklets,  clog  collars, 
etc.,  as  well  as  bead  shopping  and  theatre  bags,  are 
very  active,  though  the  latter  are  rivalled .  at-  present  by 
the  bags  of  fancy  ribbon  and  silk.  Mounts  for  these 
should  now  be  shown,  as  there  is  sure  to  be  a  demand  for 
them  in  the  next  few  weeks. 

All  the  craze  now  is  for  large  hat  pins,  a  craze  that 
is  likely  to  rest  over  into  the  spring.  The  large  nob  ef- 
fects in  amber,  mother  of  pearl,  china,  etc.,  are  still  sell- 
ing, but  there  are  other  novelties  in  this  line..  When  se- 
lections are  made  the  merchant  should  remember1  that 
size  is  the  fashionable  factor  at  present. 

Many  merchants  enliven  the  after-Christmas  dullness 
by  holding  a  sale  of  notions  and  dressmakers'  effects. 
Any  little  pi  ice  concession  in  this  line  is  a  drawing1 
card,  as  these  goods  are  in  demand  the  year  round,  and  a 
bargain  in  them  is  sure  to  attract  attention.  Women 
know  the  price  of  notions  pretty  well,  and  a  fair  reduc- 
tion offered  is  always  an  inducement  to  lay  in  a  stock:. 
Shoe  laces  by  the  dozen,  bundles  of  tapes,  garter  lengths 
in  elastic,  needles,  pins,  hairpins,  tape-lines,  thimibles, 
tailor's  chalk,  tracing  wheels,  etc.,  can  be  placed  yon  the 
counters  or  tables  and   ticketed  for  quick  selling. 


THE  IMPERIAL  BUTTON 
WORKS,  LTD. 

45  DORCHESTER  ST.,  WEST 
MONTREAL 

Manufacturers  of  High-Class 

IVORY   BUTTONS 

PROMPT    DELIVERIES 
EXPERT  WORKMEN 
UNEXCELLED  FINISH 

All  goods    guaranteed  and  MADE    IN 
CANADA. 

OUR   PRICES  ARE  RIGHT 
ffwmn»fifwwnnmwiwiifi»i 


Samples  and  Quotations  furnished  on  request. 


Liddells  Linens 


The  "  Gold  Medal  "  brand  is  known 
to  every  housekeeper  whose  trade  is 
worth  having.     It  means 

Artistic   Patterns 
and  Serviceable  Quality  to  Her. 


It  means  SURE     SALES  and 

HANDSOME  PROFITS  to  you 


WRITE  FOR  ILLUSTRATED  PRICE  LIST 


R.   H.   COSBIE 
30  W.  Wellington  St.      -     Toronto 

IRISH  LINEN  AGENCY 
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THE  NEW 

Julian  Sale 


WHOLESALE  CATALOGUE 


OF 


p  VERY  dealer  should 
have  our  catalogue 
to  show  customers 
other  goods  which  are 
not  carried  in  stock 
and  can  be  procured 
at  once. 


LEATHER  GOODS 

IS  NOW  READY 

7/  you  are  not  on  our 

mailing  list  send  us 

your  name  at 

once. 


^UR  catalogue  con- 
tains fifty  pages 
of  illustrations  in  fine 
half  tones  of  the  large 
line  we  make. 


TC  Julian  Sale 

Toronto   leather.  GOODS  CO.,  u** 


LAST    CALL   FOR    HOLIDAY    GOODS 

We  can  fill  "hurry  up"  orders  on 

LADIES'   BAGS-POCKET    BOOKS 

in  all  grades,  styles  and  shades  of  leather 


Travellers  are  now  showing  Spring  Samples— Values 
cannot  be  beaten 


Canada  Leather  Goods  Co. 

411-413-415  St.  James  Street 

MONTREAL 


♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 

♦ 


♦ 


I  DRY  GOODS  REVIEW 

has  enquiries  from  time  to  time  from  manufacturers  and  others 
wanting  represi  ntatives  in  the  leading  b  siness  centres  here 
ana  abroad. 

Firms  or  individuals  open  for  agencies  in  Canada  or 
abroad  may  have  their  names  and  addresses  placed  on  a 
special  list  k  ept  for  the  information  of  enquirers  in  our  various 
offices  throughout  Canada  and  in  Great  Britain  without 
charge. 
Address  «   Business  Manager. 

DR.Y  GOODS  REVIEW 

Montreal  and  Toronto. 


♦♦♦♦♦♦♦♦»♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 


Mr.  Busy  Man 


How  much  time  do  you  devote 
each  day  to  reading  ?  It  is  true  you 
are  a  busy  man  and  have  not  time  to 
read  many  publications.  If  you  wish 
to  be  up-to-date  you  must  read  an  up- 
to-date  publication.  It  is  to  meet  the 
requirements  of  busy  men  like  yourself 
that  The  Busy  Man's  Magazine  is  being 
published. 

It  ransacks  the  hundreds  of  ex- 
cellent publications  you  have  not  the 
time  to  read,  many  of  which  you  never 
see  and  reproduces  the  timely  articles 
every  business  man  wants  to  read. 
You  are  thus  furnished  each  month 
with  150  pages  of  the  best  literature 
procurable,  every  article  of  which  will 
appear  to  have  been  written  specially 
for  you. 

Sent  to  subscribers  to  Canadian 
Machinery  for  $1.50  a  year. 

THE 

MacLEAN  PUBLISHING  GOMPANY 

LIMITED 

TORONTO 
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THE  ROAD  TO  FAILURE. 

"Business  conditions  throughout  the  country  have 
changed  greatly  during  the  past  few  years.  Success  at 
the  present  time  demands  a  heavy  purchase  price.  Incom- 
'  petency  cannot  be  tolerated,  and  in  that  term  is  included 
any  degree  of  complacency  which  prevents  a  merchant 
from  measuring'  up  to  the  opportunities  and  progressive- 
ness  of  the  times." — November  Dry  Goods  Review. 

In  reproducing-  this  paragraph  we  have  in  mind  a 
dry  goods  man  who  is  about  the  best  example  we  have 
seen  of  the  merchant  who  cannot  detect  an  opportunity 
when  it  stares  him  squarely  in  the  face  at  close  range, 
and  rubs  shoulders  with  him  every  day.  He  belongs  to 
the  type  which  seldom  looks  into  the  future  any  farther, 
or  with  wider  range  of  vision,  than  is  necessary  to  pur- 
chase stock  according-  to  established  custom.  He  is  in  a 
rut,  and  complacency  has  so  dulled  his  perceptibilities 
that,  while  conditions  are  changing  rapidly  in  his  com- 
munity, he  stills  jogs  along  in  leisurely  lashion,  and 
when  he  does  awake  he  may  be  too  far  behind  to  catch 
up. 


One's  first  inclination  on  ^-<>i ny;-  to  this  merchant's 
store  is  to  speculate  as  to  how  many  years  have  prob- 
ably elapsed  since  the  interior  received  a  coat  of  paint, 
and  from  appearances  ten  might  easily  he  a  safe  guess. 
After  wrestling  for  a  few  moments  with  the  door,  which 
sticks  in  a  most  annoying  fashion,  one  finally  manages 
to  get'  inside.  The  impressions  already  formed  are 
strengthened.  Such  disorder  as  meets  the  eye  suggests 
rather  a  junk  shop  than  a  dry  goods  store,  which,  from 
the  very  nature  of  the  merchandise  which  it  offers  for 
sale,  should  have  a  great  deal  of  "style"  about  it.  At 
one  side  of  the  cntance  is  a  show  case  filled  with  rib- 
bons, which  i  look  as  thoug-h  they  had  been  thrown  in 
with  a  shovel.  Bolts  of  cloth  are  arranged  on  the 
shelves  without,  apparently,  the  slightest  regard  for 
neatness.  A  soap  box  does  duty  as  one  of  the  floor  fix- 
tures, and  a  nail  keg,  covered  with  blue  paper  torn  in 
several  places,  is  utilized  as  an  umbrella'  stand.  The 
counters  are  generally  littered  with  goods.  More  details 
might  i  be  given,  but  those  are  sufficient  to  convey  a  clear 
idea  of  what  the  store  looks  like. 

Many  readers  might  imagine  that  this  description  is 
merely  trumped  up  for  the  purpose  of  furnishing  a  "hor- 
rible example"  of  what  careless  methods  of  merchandis- 
ing lead  to.  That  is  not  so;  the  store  actually  exists, 
and) in  a  good-sized  town  too. 

The  merchant  in  question  started  business  in  his 
present  stand  some  years  ago,  when  the  community  was 
small,  and  the  demands  of  the  public  were  not  so  exact- 
ing as  they  are  now.  He  was  successful,  and  attained 
an  excellent  standing  with  a  large  clientele.  Then  the 
town  started  to  grow,  and  it  has  attracted  a  large  num- 
ber of  .people  within  a  comparatively  short  time.  The 
indications  are  it  will  continue  to  increase  with  great 
rapidity.  Distinct  changes  have  taken  place  in  local  con- 
ditions, but  this  merchant  has,  apparently,  let  them 
pass  unheeded.  With  the  larger  field  than  before  he  is 
probahly  doing  as  much,  or  a  little  more,  business  than 
formerly,  but  the  feeling  of  security  which  this  circum- 
stance imparts  is  a  false  one.  By  analyzing  the  situation 
he  will  find  that  the  best  class  of  the  new  trade  goes  to 
his  competitors,  who  are  actively  engaged  in  adapting 
themselves  and  their  stores  to  the  conditions  which  have 
developed. 

It  may  seem  almost  paradoxical  to  the  above  facts 
to  state  that  the  man  who  is  allowing  himself  to  drift 
so  far  behind  the  times  is  the  one  best  equipped  financi- 
ally to  keep  step  with  the  town's  progress.  He  has  a 
substantial  rating  in  Bradstreets,  and  his  credit  is  of 
the  first  grade.  He  is  not  yet  past  middle  age,  and  sure- 
ly retains  at  least  a  spark  of  amlbition..  Whether  he  does 
or  not,  the  point,  is  that  he  gives  it  no  chance  to  oper- 
ate. 

Unless  this  merchant  braces  up,  takes  a  new  grip  on 
things,  and  goes  after  business  .  as  though  he  really 
wanted  it,  we  foresee  failure  ahead,  owing  to  a  compla- 
cency which  prevents  him  from  measuring  up  to  the  op- 
portunities of  the  times. 
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AN  IDEAL  ASPECT  OF  CHRISTMAS. 

The  world's  heart  throbbing  with  the  spirit  of 
Christmas,  shall  send  the  warm  blood  of  peace  and 
good-will  to  the  surface  of  things,  and  hide  beneath  a 
ruddy  glow  of  happiness  the  pallor  of  everyday  life,  its 
can's,  dissensions  and  incongruities.  For  a  few  hours  it 
shall  give  itself  over  to  none  but  kindly  pulsations,  and 
men  will  'become,  by  mutual  consent,  an  immense 
brotherhood,  actuated  b(y  the  finest  feelings  of  charity,  a 
sentiment  inseparable  from/  the  feast  in  its  deep  religious 
significance.  A  new  social  plane,  bringing  out  the  best 
aspect  of  character,  will  be  established,  and  we  will  see 
one  another  in  a  more  generous  light.  .lust  for  a  day, 
perhaps,  but  that  one.  day,  with  all  that  it  embraces,  wi'l 
carry  a  ray  of  sunshine  into  maay  lives,  and  it  will 
stand  out  prominently  in  the  annual  cycle,  as  did  the 
star  of  Bethlehem  amongst  its  myriad  fellows,  on  that 
first  Christinas  day,  when  the  Son  of  God  was  born  in  a 
manger. 

"Merry  Christmas!" — The  salutation  will  be  in  the 
world's  mouth.  It  will  find  an  echo  in  environments 
rich  and  miserable;  in  lands  of  sunshine  and  bright  flow- 
ers; in  lands  snowbound  and  rugged;  across  continents 
the  wires  will  tingle  with  its  gladsome  vibrations;  into 
every  corner  of  civilization  it  will  penetrate;  between 
friends,  close  and  casual,  it  will  prompt  a  warm  hand- 
clasp— while  over  all  will  hang  the  message,  pregnant 
with  divine  beneficience  :  "On  earth,  peace,  good  will  to- 
ward men!  " 

The  merchant  to  whom  the  holiday  period  returns 
large  profits  will  find  little  difficulty  in  accepting  the 
spirit  of  Christinas  in  its  ideal  interpretation.  This, 
doubtless,  applies  to  all  readers  of  The  Review,  whom 
we  most  heartily  wish  all  the  compliments  of  the  sea- 
son. 

OUR  SPRING  SPECIAL. 

We  may  confidently  promise  our  readers  that  the  big 
Special  Spring  number,  to  be  mailed  on  January  2,  will 
be  the  best  The  Review  has  ever  issued.  It  will  mark 
the  opening  of  a  new  year,  for  which  we  have  made  a 
number  of  ambitious  resolutions,  calculated  to  increase 
very  materially  the  interest  and  value  of  these  pages. 

In  the  "Art  of  Display"  department  sketches  and 
photos  of  original  backgrounds  and  drapes,  designed  to 
be  suitable  to  every  window  trimmer  at  Spring  open 
ing  time,  will  be  given,  along  with  practical  suggestions 
from  well  known  trimmers.  The  instructions  on  show 
card  writing,  which  have  been  found  so  helpful,  will  be 
continued    with   illustrations   of    aprto-date   finished  cards. 

Among  the  special  features  will  be  a  cut  of  a  splen- 
did store  front  of  medium  size,  with  detailed  cost  of  con- 
structing same.  A  number  of  successful  merchants  will 
give  their  views  on  cash  as  opposed  to  credit  business. 
Some  important  facts  regarding  retail  mail  order  com- 
petition in  Canada  will  be  gone  into.  Several  of  the 
finest  stores  in  Canada,  outside  of  the  very  large  cities, 
will  be  illustrated,  with  designs  showing  interior  ar- 
rangements,    Yprous    systems      employed     i':    Canadian 


stores  of  estimating  cost  of  doing  business  should  prove 
interesting.  ParceL  systems  for  stores'  of  medium  size 
will  be  described. 

In  our  new  department  "Men  and  Methods,"  will  be 
given  some  of  the  plans  followed  by  a  department  store 
in  a  city  of  15,000  population  ;  how  one  merchant  fig- 
ures that  he  might  do  without  stock-taking  ;  message  to 
young  men  from  a  merchant  of  seventy  ;  dry  goods  store 
which  has  a  furniture  department,  and  how  and  why  it 
was  established  ;  how  merchants  in  a  small  town  start- 
ed a  market.  The  department  will  include  a  number  of 
other  interesting  articles. 

The  Review  wrote  a  number  of  merchants  recently 
asking  this  question  :  "What  was  the  most  successful 
idea   you  ever  put    in  force?"    The  replies   will   appear. 

Every  section  of  the  big  special  will  contain  valu- 
able information  regarding  new  goods,  and  useful  meth- 
ods of  conducting  various  departments. 


A  FO0LTSH  PRACTICE. 

There  are  towns  throug'hout  the  country  where  mer- 
chants still  follow  that  exceedingly  foolish  practice  of 
keeping  open  every  evening,  despite  the  fact  that  there 
are  innumerable  instances  at  hand  to  demonstrate  how 
entirely  unnecessary  it  is. 

We  were  in  one  town  recently  where  the  closing  hour, 
ordinarily,  is  8.30  p.m.,  and  on  Saturday  night  any 
time  between  10.30  and  12  o'clock.  This  applies  to  all 
lines  of  trade. 

One  merchant  was  asked  if  he  could  give  us  one  good 
excuse  for  the  existing  condition.  The  best  he  could 
do  was  to  say  that  the  other  fellows  kept  open,  and 
"it  always  has  been  so."  There  is  nothing,  to  our 
mind,  more  exasperating  than  to  hear  a  man,  who  ex- 
pects to  succeed  in  the  present  progressive  day,  make 
use  of  that  latter  phrase.  We  always  conclude  that  he 
either  doesn't  realize  what  he  is  saying, — and  wouldn't 
say  it  if  he  did — or  that  he  is  one  of  those  curious 
"beings  who  live  in  the  year  1906,  and  have  not  yet  been 
infected  with  the  doctrine  that  it  is  impossible  to  stand 
still, — one  must  either  go  ahead  or  fall  behind, — and  that 
to  look  back  is  fatal. 

It  is  a  curious  thing  to  see  the  number  of  people 
who  make  their  purchases  in  the  evening,  even  between 
6  and  7  o'clock.  One  would  naturally  expect  it  to  be 
the  quietest  hour  of  the  day.  None  of  the  merchants 
gave  any  igood  reason  why  the  business 'could  not  be 
done  before  6  p.m.  They  admitted  there  was  consider- 
able expense  for  extra  heat  and  light,  and  both  they  and 
their  clerks  would  take '  more  enjoyment  out  of  life  if 
shorter  hours  were  adopted. 

What  this  town  needs  is  a  Merchants'  Association, 
the  members  of  which  shall  agree  to  a  business  day  that 
shall  not  extend  beyond  6  p.m.  ordinarily,  and  10  or  10. 
30  p.m.  Saturdays.  If  there  are  any  who  refuse  to  join 
the  movement  it  should,  nevertheless,  be  gone  on  with. 
They  will  be  forced  5nto  line,  and  no  one.  merchant  or 
customer,  will  regret  the  change. 
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^"^JjMJJ  J^      ^^i>S     yj   We'll  give  you  satisfaction 

if  you  give  us  your  orders 

RETURNED 

^S<^ °   7  You  will  get  what  you  order 

■■"■r         When  you  want  it 

Page  No. <hjL 

Shipped  where  you  say. 
(^K&m  PP   - 

Try  us  with  an  order  for  one  of  these  lines: 

No.  500  Ladies'  Vests  -------to  retail  at  25c. 

151  Childrens'  Tuques   ----.-<"'    "    "  25c. 

Infants'  Frocks   __-_--<<    ««    <<  75c. 

3'x 4' Axminster  Squares,  Louis  XV.  design, 

to  retail  at  $27.00 

"Fine  All  Wool"  Blankets,  6,  7,  8,  9  lb., 

to  retail  at  75c.  lb. 

You  can  give  it  to  our  traveller  or  mail  it  —  it  doesn't 
matter  how  it  gets  to  the  warehouse  —  it  gets  ''hurry  up''  at- 
tention.  That's  worth  something,  isn't  it? 

Our  Spring  dress  goods  are  all  in  stock  now. 

The  W.  R.  Brock  Company 

Montreal  (Limited) 
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Handkerchiefs 


Above  cut  represents  corners  and   borders  of  Handkerchiefs  In 
Prlncesse  Lace,   now  so  much  in  demand,  as  shown  by 

KONIG  &  STUFFMAN 

MONTREAL 

FOR     IMMEDIATE     DELIVERY 


THe  Ribbon  Situation 

(IT  Fall  and  holiday  trade  was 
^  never  more  brisk,  and  spring 
prospects  never  brighter. 

(If  However,  we  predict  that  desir- 
jI  able  Ribbons  will  not  only 
command  higher  prices  for  spring, 
but  a  more  pronounced  scarcity 
than  ever  will  exist. 

(][  We  have  anticipated  these  con- 
jI     ditions  and  can   guarantee 
deliveries. 

It's  wortH  money  to  you 
to  maKe  sure  of  quicK 
deliveries 

MaKe  sure  of  seeing  our 
strong  range  of  checKs 
and  stripes. 

Belding  Paul  &  Co. 

Manufacturers     of     Ribbons. 

Montreal 


WHY  NOT  BUY 

THE  BEST 


E.T. 

CORSETS 


ARE  THE 


Trade   brlngers  you 
should  stock* 

WRITE  FOR  OUR  CATALOG 


Eastern  Townships  Manufacturing  Co. 

337  St.  Paul  St.,  MONTREAL 


Factory : 

St.  Hyaointhe, 

P.Q. 


Toronto  Warehouse, 

10  Mellnda  St., 

Toronto 
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Ribbons 


A  Strained  Market — champagne  and  Leather  Colors  tor 
Spring. 

Bayers  recently  returned  from  Europe,  state,  that 
never  before  have  they  experienced  such  difficulty  in 
placing  orders  for  spring  deliveries.  In  former  years  they 
were  sought  after,  and  keen  competition  existed  among 
the  manufacturers  and  large  dealers  to  secure  their  pur- 
chases. Now,  the  market  is  strained,  prices  are  high, 
and  with  an  enormous  ribbon  season  confronting  them, 
they  have  the  greate  t  difficulty  in  getting  orders  ac- 
cepted. 

Tartan  plaids,  Roman  stripes  and  velvets,  are  de- 
manded for  in  nediate  delivery,  and  for  spring'  the 
champagne  and  leather  colors  will,  undoubtedly,  hold  a 
good  place.     Faillies  and  liberty  satins  are  spoken  of  as 


A  Buyer's  Opinion. 

J.  II.  Palmer,  foreign  buyer,  Debenhams  (Canada; 
Limited,  who  has  recently  returned  from  a  European  buy- 
ing trip,  in  the  course  of  a  conversation  with  The  Keview, 
had  this  to  say  of  the  ribbon  situation:  "The  ribbon 
market  at  present,  owing  to  the  high  prices  of  raw  silk, 
and  the  very  heavy  demand  for  ribbons,  is  in  a  strained 
condition.  Orders  are  exceedingly  large  from  all  parts 
of  the  world,  and  almost  weekly  advances  are  reported 
from  manufacturing  centres.  The  French  manufacturers 
are  taxed  beyond  their  output,  and  English  markets  are 
buying  what  can  be  secured  from  Germany.  Big  orders 
are  shunned  in  London,  as  well  as  small  ones,  and  it  jig 
with  difficulty  that  orders  are  placed.  There  is  a  record 
season  ahead  for  fancy  Dresdens,  Chenes  and  fancy 
stripes,  blending  several  stripes  together. 


NEW     SPRING     RIBBON     NOVELTIES. 
Shown  by  Debonham's  (Canada)  Limited. 


probable  strong  sellers.  The  narrow  baby  ribbon,  used 
so  much  in  fancy  work,  has  come  to  the  fore  again,  and 
is  meeting  with  a  brisk  demand.  In  the  stripes  the,  [al- 
ternating green  and  white,  blue  and  red,  light  green  and 
black,  and  many  other  ccmbinations  of  harmony  and 
contrast  are  among  the  lines  for  spring  trade.  The  rib- 
bon and  lace  combinations  for  waists  are  apparently  in 
for  a  season,  and  this  will  materially  increase  the  demand 
for  ribbons. 

The  scarcity  of  raw  silk  has  much  to  do  with  the 
chaotic  state  of  the  ribbon  market.  In  recent  years, 
manufacturers  have  been  buying  sparingly,  on  account 
of  the  high  prices  asked,  and  now  that  a  great  demand 
is  upon  them,  they  find  that  their  stock  is  inadequate. 
The  rush  for  raw  material  makes  matters  worse,  and 
there  is  no  promise  of  the  price  declining  at  present. 


Heavy  Advances  on  Ribbons. 

In  speaking  of  the  state  of  the  raw  silk  market,  and 
the  cause  of  the  rapid  ri-e  in  ribbons,  Mr.  Birks,  volun- 
teered this  information.  "Heavy  advances  in  all  the  silk 
producing  markets  of  the  world,  are  reported.  Italian 
ia\v  silk,  which  is  largely  used  for  the  manufacture  of 
ribbons,  shows  the  greatest  increase,  and,  in  consequence, 
ribbon  prices,  both  in  American  and  European  markets, 
have  been  withdrawn.  Prices  at  present  show  increases 
of  10  per  cent.,  and  there  is  not  the  least  doubt  that 
further  increases  will  ensue.  While  the  cause  is  gener- 
ally attributed  to  the  abnormal  demand  for  silk,  there 
are  other  great  reasons  which  are  little  understood  or 
appreciated.  Silk  bought  in  either  is  paid  for  in  the 
current  money  of  these  countries.     A  glance  at  the  price 
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of  raw  silk  shows  only  an  increase  of  a  fraction  of  a  yen, 
and,  apparently,  there  is  hut  little  to  justify  the  advance 
of  manufactured  silk,  hut  the  fact  should  not  he  lost 
sight  of,  tl  ;.t  owing  to  the  scarcity  of  .-liver,  the  price' 
of  the  yen  has  increased  from  45c.  to  80c,  so,  instead  of 
payirg  $3.75  per  lb.,  for  raw  silk,  (or  8  1-3  yens),  -the 
price  of  the  money  now  brings  the  price  cf  the  silk  'to 
$5.25,  with  the  value  of  a  yen  increased  to  80c.  Another 
important  item  in  the  production  of  silk  that  is  little 
understood,  and  which  has  a  great  deal  to  do  with  the 
high  price  of  silk,  is,  that  the  process  required  to  remove 
or  wash  out  the  gum  from  the  raw  silk  involves  a  disi- 
tinct  loss  of  25  per  cent,  of  the  material.  This  is  unavoid- 
able, and  a  diff.'culty  that  many  years  of  expe:ience  his 
not  improved,  though  the  attempts  have  been  many  and 
laborious. 


Belt; 


Belts  Active — The  Silver  Belt  th3  Latest — Bead  Belts  to 
Wear  With  Fur  Coats. 

Business  on  belts  still  keeps  up,  and  the  line  will  be 
a  big  item  in  the  Christmas  selling.  The  same  craving 
for  variety  that  has  ruled  all  season  still  lasts.  The  latest 
belt  to  strike  the  popular  fancy  is  that  of  silver  galoon. 
It  conies  in  many  fancy  patterns  and  is  well  suited  for 
wear  with  a  Handsome  blouse.  The  buckles  are  of  frost- 
ed silver  and  often  set  with  rhinestones.  Very  handsome 
elastics  are  showing  for  Christmas,  not  only  in  black,  but 
in  white,  blue,  pink  and  navy.  Bead  belts,  as  our  readers 
were  informed  last  month,  are  selling  to  wear  with  fur 
coats  and,  therefore,  they  are  in  a  strong  position.  The 
craze  for  plaid  belts  still  keeps  up  and  leather  belts  may 
be  also  classed  among  the  steady  sellers,  while  a  nice  busi- 
nss  is  being-  done  in  emhroidered  lines. 


ace 


Ihe  Retail  End  Busy — No  one  Lacs  in  Particular  Demand. 

One  of  the  busiest  departments  in  the  store  is  that 
devoted  to  the  selling  of  lace,  and  the  feature  is  that  no 
one  particular  lace — if  Valenciennes  is  left  out — can  oe 
siiid  to  have  the  call.  Guipures  and  Venises  are  good. 
Baby  Irish  is  still  selling,  and  there  is  a  fair  demand  for 
the  light  net  laces.  The  same  remark  applies  to  color 
also  for  white,  creu  and  cream,  are  all  asked  for,  thougn 
the  big  demand  is  centered  upon  creamery  wdiite.  Black 
also  is  in  high  favor. 

Nets  and  all-over  laces  are  selling  for  the  making  of 
waists  and  evening  gowns,  and  this  has  been  a  re^iu 
season  for  the  selling  of  lace  robes.  White  has  been 
the  big  seller,  though  black  is  also  good,  particularly  lor 
the  better  trade.  There  has  been  some  demand  for  Chan- 
tilly,  but  Princesse  applique  combined  is  the  best  seller. 
And  all  the  present  re-orders,  come  practically  on  these 
robes. 

Attractive  prices  to  clear  stock  is  now  being  re- 
sorted to,  and  this  feature,  coupled  with  the  steady  de- 
mand, makes  selling  brisk  in  the  lace  department. 

Lace  Sales. 

The  John  Murphy  Co.,  Montreal,  advertised  cheap  sales 
last  month  on  a  stock  of  laces  they  w*ere  enabled,  by  a 
shrewd  piece  of  buying,  to  sell  at  a  remarkably  low 
figure.  To  show  what  an  advertised  sale  will  do,  it  is 
conservatively  figured  that  at  eight  o'clock  in  the  morn- 
ing, there  were  about  four  hundred  people  in  the  store. 


So  great  was  the  rush,  that  before  a  few  hours  had 
passed,  three  large  plate  glass  fronts  or  show  cases  were 
broken.  The  public  were  quick  in  recognizing  a  bargain, 
and  realized  that  such  an  opportunity  would  not  occur 
often.  The  success  of  the  sale  rellects  great  credit  in 
their  enterprising  methods   of  reliable   publicity. 


Ladies'   NecKwear 


Neckwear    Booming    for     Christmas — Big    Demand    for 
Fancy  Lines. 

Proni  now  until  Christinas,  fancy  effects  in  ladies' 
neckwear  should  be  prominently  featured,  and  should  a^so 
prove  quick  and  profitable  sellers.  There  is  really  no- 
thing new  in  neckwear,  the  manufacturers  being  too  busy 
with  orders  for  the  holiday  trade  to  show  any  novelties. 
The  retailer  who  has  any  filling  in  to  do  should  move 
quickly,  or  he  will  stand  a. good  chance  of  not  having  the 
goods  when  wanted. 

Though  jabot  effects  are  selling,  it  is  really  the  pointed 
stock  that  is  the  leader  this  Christmas.  Collar  and  cuff 
sets  in  embroidered  lawns,  in  lace,  and  in  lawn  and  lace, 
are  classed  among  the  good  sellers.  Shadow  embroidery 
is  a  novelty  here,  and  so  is  the  introduction  of  a  pasted 
color.  Black  and  white  is  also  good,  but,  as  usual,  white 
leads. 

Chiffon  scarves,  and  lace  scarves,  for  evening  wear, 
are  specially  good  sellers.  In  lace  scarves,  Spanish  lace 
is  the  high  novelty. 

Embroideries 


Prcspects  Bright — Many  Attractive  Patterns,  but  Little 
Real  Novelty. 

Prospects  are  bright  for  a  good  embroidery  season, 
indeed,  the  only  trouble  that  seems  to  be  feared  is  a 
scarcity  of  desirable  patterns.  In  the  cheaper  lines,  at 
any  rate,  there  is  little  or  no  change  from  last  year,  and 
patterns  that  were  good  then,  flourish  now.  In  better 
goods,  the  endeavor  seems  to  be  to  get  as  close  to  the 
hand  embroideries  as  possible,  and  Maderia  eyelet  work 
and  blind  work,  or  a  combination  of  both,  are  the  pat- 
terns selling.  The  demand  is  for  soft-finished  nainsook, 
and  as  said  before,  the  nearer  a  pattern  approaches  hand 
work,  the  better  it  is  liked.  The  trade  is  preparing  for 
a  big  run  upon  narrow  insertions  and  edgings,  as  the 
decided  scarcity  that  existed  last  summer  is  well  remem- 
bered. 

Corset  cover  embroideries  are  again  shown,  and  num- 
bers that  have  valenciennes  introduced  are  doing  well. 
Embroidered  robes,  particularly  those  of  batiste,  are 
having  a  great  sale.  Novelties  in  embroidered  linen  goods 
include  covers  for  lingerie  hats  and  parasols,  etc. 


NEWSPAPER  MAN  IN  BUSINESS. 

W.  B.  Naylor,  a  Montreal  newspaper  man/  has  en- 
tered the  commercial  arena  by  the  establishment  of  the 
Mail-Fit  Clothing  Company.  Born  in  Leeds,  England,  some 
thirty  years  ago,  Mr.  Naylor  saw  service  with  Sir  John 
Barran  &  Sons,  Leeds,  the  clothing  people,  and  thig^puit 
him  in  possession  of  knowledge  of  the  clothing  trade,  and 
many  of  the  ideas  he  is  now  using  in  advertising  the 
Mail-Fit  Clothing  Company  were  gained  during  this 
period.  Coming  to  Canada  five  years  ago  and  settling 
in  Montreal,  he  was  appointed  business  manager  of  the 
Sunday  Sun. 
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LOUISE    UNDERSHIRTS 

3  SPECIALS 

671— $9.00  doz.  G75— $12.00  doz.  G76— $15.00  doz. 

RHYS.  D.  FA1RBA1RN,  LTD. 


Montreal  Office, 

Hugh  Henry,  204  St.  James  St. 


8-10  Wellington  East, 
TORONTO 


■ 

¥ 


VA 


<wm|> 


BarryaC^l 

^RIBBON  HOUSE CfFCAHA"? 


j  RIBBONS  | 

"WE  HAVE  JUST  RECEIVED 
A  FULL  ASSORTMENT  OF 
THE      FOLLOWING      LINES-. 


I 


XMAS 


Patt.  HO.  Taffeta  Ribbon,  No.  40  at  lOc. 
"     275,  "  "  42  He. 

Patt.  5  75 
Widths,       3,      5,     9,      16.     30,    4-0,     OO 

2^c.  a^c.  3Kc.  8c    1     %c.  13Kc  >73^c. 

P.S. — "We    are      open     to     accept    Spring 
orders      at     present     prices     until 

lOth    December, 


Storey  Sellisms 


Dealers  get  quality  in  gloves  in  propor- 
tion to  the  quality  in  the  maker. 

Dealers  serve,  but  the  gloves  must  do 
THE  SERVING. 

Honesty  felt  in  the  Glove  fingers  is 
better  than  honesty  painted  on  the  Glove 
case. 

Experience  is  the  only  gent  with  a 
through  ticket  to  Saleville. 

Long  Wear,    No  Tear, 
Tough,   But  Not  Rough. 

You  can  find  a  "Storey"  in  Gloves, 
Mitts,  Moccasins,  etc.,  with  such  merits. 


W.  H.  STOREY  &  SON,  LIMITED 


ACTON,  0NT. 

"The  Glovers  of  Canada' 


ESTABLISHED    1868 


♦ 


Telegraphic  Address :      ^ 
"HIRSHSON,"  MONTREAL    ^ 


PHONE : 
BELL  MAIN  2715 

Just  received  several  hundred  dozen  of 
exclusive  colored  designs  in 

Silk  Motto  Handkerchiefs 

Priced  from  $2.00  up 

Special   prices  on  application  for  private  Souvenir  Hand- 
kerchiefs.     See  our  heading  in  Hints  to  Buyers. 

Importers  and  Manufacturers'  Agents. 
Wholesale  Dry  Goods  and  Fancy  Goods 

L.  HIRSHSON  &  CO., 

4Dollard  Street,  MONTREAL 

Corner  Opposite 


Notre  Dame  St.  West 


St.  Helen  Street 


Successful  Advertising-How  to  Accomplish  n 

By  J.  Angus  MacDonald 

A   volume  of  400    pages    packed    full   of   good    stuff  for 
advertisers.        Price  $2.00. 

Sent  post  paid  upon  receipt  of  price. 

TECHNICAL  BOOK   DEPARTMENT 

Maclean  publishing  co.,  limited,  Toronto. 


Persons  addressing  advertisers  will 
kindly  mention  having  seen  their  adver- 
tisement in  this  paper. 
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AT7E  throw  down  the  gauntlet  of  style  and 
novelty  to  the  entire  wholesale  trade,  and 
welcome  any  comparisons  you  care  to  make  in  the 
lines  we  carrv.  The  success  of  the  business  has 
encouraged  us  to  branch  out  still  further,  and  we 
shall  soon  be  ready  with  another  new  department. 
Our  travellers  cov^er  the  field  so  thoroughly  that  it 
enables  us  to  show  new  styles  oftener  than  has 
heretofore  seemed  possible. 

If  you  want  the  best  selling  lines  ask  us  to  call. 


LADIES'  WEAR,  Limited 

TORONTO 
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FROM    THE    NEW    YORK 
POINT    OF   VIEW 


The  Seal  of  Approval  Set  by 
the  Horse  Show  on  Winter 
Fashions. 


If  there  is  any  uncertainty  in  the  minds  of  the  cos- 
tume buyer  about  Empire  styles,  a  visit  to  the  Horse 
Show,  now  being  held  at  Madison  Square  Garden,  this 
week,  Avill  quickly  dispel  any  doubts  he  may  have  about 
the  practicality  of  this  mode.  Society  dresses  for  the 
Horse  Show,  as  perhaps  it  does  for  no  other  event,  for 
with  the  exception  of  the  Metropolitan  Opera  House,  no 
roof  ever  shelters  as  many  celebrities  as  are  quartered 
in  the  Garden  for  the  week  that  the  Horse  Show  is  sche- 
duled. 

As  every  one  knows,  the  horse  is  of  minor  importance, 
and  The  real  attraction  for  the  masses  is  the  opportunity 
of  seeing,  at  close  range,  people  whose  names  figure  in  tli - 
society  columns  of  the  daily  papers.  Not  only  are  they 
here,  but  they  are  labelled,  so  that  all  who  stroll  aroun  1 
the  tanbark  may  know,  for  example,  that  Box  92  is  one 
of  the  Vanderbuilt  boxes,  and  so  on.  Certainly  it  is  a' 
•radiant  sight,  this  wonderful  Horse  Show,  and  one  won- 
ders little  that  all  the  world  and  his  wife  Hocks  to  see  i! 

To  be  sure,  from  the  manufacturers'  standpoint,  the 
Horse  Show  is  but  a  peg  on  which  to  hang  smart  cl<  thes. 
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A  Simple  but  Elegant  Affair. 

and  so  a  visit  to  the  Horse  Show  is  a  liberal  education 
in  things  sartorial.  But  to  return  to  the  short-waisted 
Empire   effects   which   are   the   vital   question   at   present. 


The  die  seeiLS  at  last  to  be  cast  in  tl.c-ir  favor,  foi  a 
large  percentage  of  the  frocks  worn  were  Empht-o  in  sug- 
gestion,  if  not   in    minutest,    detail,    and   tho  e    that  wera 


The    Theatre     Hat. 

not,  were  Princess,  so  thai  the  staple  waist  ami  skirt 
gowns  were  decidedly  in  the  minority.  Velvet  aim  oroad- 
cloth  are  the  materials  par  excellence,  and  nothing  could 
be  more  stunning  than  the  white  and  pastel  broadcloth 
-owns,  which,  at  both  the  evening  and  afternoon  sessions, 
abounded.  For  once  prophecy  was  correct  as  to  the  bana- 
na-col,ored  costumes.  Gowns  bordering  on  yellow  were 
conspicuous  enough  in  number  to  cause  comment,  as 
were  also  picture  hats  of  Empire  green  velvet. 

With  light  gowns  a  charming  note  of  contrast  was 
struck  by  wearing  dark  furs  and  picture  hats  of  a  deeper 
shade.  Hats  which  contrasted  rather  than  exactly  matched 
the  costume  were  the  rule,  rather  than  the  exception,  and 
dark  furs  rather  than  light  were  more  in  evidence,  al- 
though the  younger  set  confined  themselves  to  white  fox 
and  white  lynx,  mink  seemed  to  lie  the  general  favorite 
with  their  elders. 

One  of  the  most  artistic  gowns  was  a  flowing  Empire 
of  white  crepe,  embroidered  with  silver  Empire  wreaths 
and  leaves.     The  lines  were  extremely  simple,  the  exqui- 
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site  embroidery  being  ornamention  enough  without  fur- 
ther effort.  A  large  bowl-shaped  hat  of  emerald  green 
velvet,  trimmed  with  enormous  bunches  of  sweeping  green 
ospreys,  and  a  huge  ehoux  of  green  velvet,  completed  the 
picture.  There  were,  by  the  way,  many  embroidered 
gowns,  and  not  a  few  that  were  spangled.  One  of  the 
most  striking  gowns  was  a  black  Princess  with  coppery 
pailettes,  with  which  lynx  furs  were  worn,  and  a  sinait 
hat  of  the  pailettes  with  amber-colored  roses  and  black 
tips. 

Not  only  were  there  gowns  and  hats  to  be  taken  note 
of,  but  the  most  exquisite  evening  gowns,  as  well.  The 
handsomest  of  these  were  undoubtedly  of  velvet,  richly 
lined  with  satin.  Many  of  these  coats  were  quite  sleeve- 
less, the  coat  really  being  only  a  large  cape  which  hung 
in    classic    folds    from    the    shoulders. |       Then,    too,    the 


Mushroom  Turban  of  White  Irish  Lace.     Muff  of  Feathers. 

Empire  tendency  is  felt  in  these  luxurious  wraps,  as  well 
as  in  those  of  plainer  cloth,  for  more  ordinary  wear. 

It  is  really  surprising  how  easily  the  Empire  mode, 
which  has  always  been  considered  so  extreme,  has  been 
adapted  to  the  needs  of  the  hour,  or,  perhaps,  one  should 
say,  rather  that  women  have  adapted  themselves  to  that 
mode,  since  it  has  required  some  vigorous  exercise  and 
considerable  dieting  to  bring  the  figure  down  to  the 
attenuated  proportions  necessary  to  wear  an  Empii^ 
gown  with  grace.  Of  course  they  are  greatly  modified,  the 
waist  line  being,  instead  of  just  under  the  bust,  not  more 
than  two  or  three  inches  above  the  usual  waist  line,  and 
then  the  skirt  is  so  shaped  that  a  semi-fitted  rather  than 
perfectly  loose  garment  is  the  result.  While  New  York 
is  at  present  Empire  mad,  one  shudders  to  think  of  the 
possibilities  of  this  style  when  it  is  accepted  universally 
by    women    of   all   sizes   and   shapes,  which   is  the   usual 


fate  of  every  ultra  fashion.  But  why  worry  over  the; 
inevitable.  80  let  us  enjoy  the  picturesque  Empire  coat 
and  gown  while  it  is  still  picturesque,  and  there  is  much 
to  rejoice  in  the  millinery  of  which  I  am  sending  some 
charming  examples.  Of  these  the  theatre  hat  is  worthy 
of  the  closest  attention.  Observe  that  it  is  practically 
nothing  more  than  a  cornet,  since  it  is  quite  crownless, 
For  this  style  of  head  dress,  which  is  supposed  to  be  worn 
during  the  play,  and  so  do  away  with  removing  the  hat, 
the  hair  must  be  dressed  high  and  rather  elaborately 
puffed  and  curled.  It  is  astonishing  how  much  in  favor 
false  hair  has  become.  The  plea  is  that  it  is  so  much 
easier  to  arrange  and  there  is  no  attempt  to  deceive. 
Women  who  are  blessed  with  abundant  hair,  nowadays, 
regard  it  more  or  less  as  a  burden,  dispose  of  it  !&s 
quickly  as  possible,  and  expend  their  energies  on  the 
false  curls  and  braids  which  fashion  favors,  and  whicn 
are  really  a  necessity  if  they  wish  to  look  their  best  in 
the  new  millinery,  especially  the  small  hats,  which  are 
fighting  hard  for  favor. 

The  elongated  turbans,  of  which  so  much  was  ex- 
pected, met  witli  the  rather  unexpected  fate  of  being 
worn  almost  directly  sideways!  The  reason  for  this  is 
not  far  to  seek,  since  by  turning  them  at  this  angle,  they 
are  more  becoming  to  the  average  woman,  for  whom, 
really,  they  were  an  impossibility.  Paradise  birds  are 
used  in  abundance  on  hats  for  all  occasions.  The  hat 
illustrated  is  a  mushroon  turban  of  wlrte  Irish  lace,  tiie 
high  bandeau  filled  in  with  a  white  velvet  twisted  chou. 
The  muff,  which  is  to  match,  is  novel,  being  made  of  white 
feathers,  a  large  bird  of  Paradise  covering  the  upper 
side.  Wide  flounces  of  chiffon  have  tucks  alternating 
with  bands  of  velvet  ribbon.  The  idea  of  introducing  a 
bird  on  the  muff  has  met  with  favor  among  tl  ose  whov 
care   for  ultra  effects. 

The  third  hat  is  a  simple  but  elegant  affair  of  water- 
melon pink  felt,  with  four  pink  feathers  and  brown  vel- 
vet ribbon. 

One  of  the  handsomest  effects  of  the  season  is  the 
result  of  a  clever,  but  extremely  simple  method  of  press- 
ing velvet.  The  large  velvet  capelines  that  will  be  so  much 
in  favor  -will  have  a  band  around  the  edge  on  both  t|be' 
upper  and  lower  sides,  which  have  been  pressed.  This 
causes  the  pile  to  be  flat,  and  results  in  the  edge  appear- 
ing several  shades  lighter  than  the  plain  velvet  of  which 
the  hat  is  made. 

In  the  case  of  an  all  black  model,  the  effect  is  that 
of  a  satin  edge,  and  while  the  effect  is  excellent,  it  would 
appear  that  the  handsomest  results  were  obtained  from 
the  colored  velvets  A  model  illustrative  of  this  idea  was 
of  cocoa-colored  velvet.  The  capeline  was  mounted  on  an 
/^extremely  high  bandeau  which  was  filled  in  with  mahne 
and  relieved  at  the  left  side  by  an  exquisite  bird  of  Para- 
dise, the  tail  feathers  of  which  drooped  well  over  tne^ 
hair.  The  crown,  a  rather  large  one,  was  partially  en- 
circled by  clusters  of  grapes,  in  exquisitely  blended  tones. 
These  were  interspersed  with  a  trailing  vine  of  velvet 
morning  glories,  their  colorings  blending  in  the  gold, 
browns  and  purples.  The  shape  itself  was  extremely 
simple,  the  hat  being  large  and  broad.  In  this  connection 
it  may  be  recorded,  that  grapes  play  a  most  important 
part  in  the  millinery  world  at  the  time  of  writing. 

Felt  hats  with  velvet  crowns  are  being  shown.  A 
charming  mushroom  of  saxe  blue  felt  had  a  low  rounded 
crown  of  plainly  covered  brown  velvet.  The  bandeau  was 
mashed  with  brown  maline,  and  the  trimming  consisted 
of  beautiful  blondine  feathers  with  irridescent  feathers 
pasted  at  intervals.  Over  the  crown  was  a  heavy  ribbon 
made  in  Persian  design  on  gold.     This  was  finished  at  tne 
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base  of  the  feathers  by  a  coachman's  rosette,  centred 
with  a  masonic  cabachon. 

Another  hat  of  mustard-colored  fell  had  a  telescope 
crown  of  brown  velvet,  the  under  brim  being  faced  with 
velvet.  The  hat  was  turned  up  at  the  left  side  and 
trimmed  with  a  beautifully  shaded  govtra. 

The  foremost  evening  shade,  I  have  on  good  author- 
ity, will  be  yellow.  Maize,  canary  and  sulphur  shades  are 
more  prominently  in  the  limelight'  than  the  warmer 
orange  tones.  An  exquisite  Empire  dinner  gown  was  ot 
maize  paon  velvet,  trimmed  with  insertions  and  appliques 
of  Point  d'  Arabic  lace,  dyed  to  match  the  velvet,  'lne 
lace  formed  a  deep  panel  down  the  front  and  finished 
the  bottom  of  the  gown  in  deep  scalloped  effect.  Toe- 
jacket,  a  short  Empire  affair,  with  cape-like  sleeves,  was 
also  of  lace  opening  over  yellow  chiffon.  The  top  of  the 
jacket  was  piped  with  yellow  velvet  ornamented  with 
black  French  knots.  This  trimming  banded  the  collar, 
and  gave  the  necessary  note  of  contrast. 

A  lovely  color,  while  coming  under  the  same  cate- 
gory as  yellow,  n  ore  resembles  the  inside  of  a  peach. 
This  is  a  most  becoming  evening  shade,  and  has  the 
added  attraction  of  lighting  up  well.  A  lovely  brocade 
was  of  this  color.  The  foundation  of  heavy  satin  had  a 
design  of  velvet  ostrich  feathers  in  yellow  and  palest 
mauve. 

Brocades  are  much  in  vogue.  A  rather  pronounced 
brocade  may  be  improved  by  veiling  with  chiffon  or  net 
in  the  shade  identical  with  the  ground  of  the  biocaae, 
or  with  white  or  black.      This  treatment  adds   a  sugges- 


tion of  youth,  so  many  brocades  being  used  without  cloud- 
ing being  mature  in  effect. 


MATERIALS  USED  IN  CHILDREN'S  HEADWEAR. 

Many  of  the  daintiest  children's  hats  are  made  of 
silk.  The  coi <lcd  variety  usually  is  chosen,  alfnbugh 
there  are  some  exremely  effective  models  of  embroidered 
peau  de  soi.  The  embroidery  is  more  elegant  when  done 
in  the  same  color  as  the  foundation.  The  brim  edge,  and 
sometimes  the  edge  of  the  crown,  is  finished  in  button- 
hole stitch,  and  sometimes  eyelet  holes,  through  which  it 
is  a  pretty  idea  to  insert  ribbon. 

The  silk  hat  or  bonnet  is  particularly  appropriate 
for  a  veiy  -young  child. 

Mushroom  shapes,  as  well  as  plateau  bent  almost 
over  omlet  fashion,  are  two  of  the  popular  fancies.  Pla- 
teaux make  charming  bonnets,  velvet  being  introduced 
as  a  facing  if  so  desired. 

Burnt  ivory  is  a  color  in  favor  for  children's  wear. 
A  charming  burnt  ivory  model  was  clipped  beaver,  the 
nap  being  pressed  down  at  the  edge  to  form  a  distinctive 
band.  The  crown  was  a  telescope  affair  encircled  with 
tiny  ostrich  feathers  which  were  finished  at  the  left  side 
by  an  enormous  choux  of  ivory  satin  ribbon. 

For  everyday  wear,  continental  hats  are  about  as 
smart  as  any  for  the  little  ones.  These  come  in  very  soft 
velvets,  and  can  be  worn  flat  or  turned  up  at  will.  Many 
turn  just  off  the  face  after  the  fashion  in  summer  fetts 
affected  by  adults. 


PARIS    FASHIONS 

Few  Radical  Changes  in  Styles  From  Summer — Mantles,  However,    Show   Much  Creative   Genius — The   Foremost 

Features  of  the  Model  Described  in  Detail. 


After  a  survey  of  winter  modes,  one  is  surprised 
to  notice  how  few  radical  changes  there  are  10  the  styles 
worn  in  the  Summer  months.  Of  course,  materials  have 
changed,  and  mousselines,  vaporous  linens,  soft  taffetas, 
and  supple  satins,  have  given  place  to  serges,  homespuns, 
zibeline  cloths,  poil  de  sanglier,  damas,  moires,  brilliant 
pauves,  velvets  and  satins,  yet,  in  spite  of  this,  the  evo- 
lution has  been  so  gradual  that  one  seems  to  notice  very 
little  change,  except  in  the  matter  of  details.  There  is, 
however,  one  exception,  and  that  is  in  mantles.  Here, 
the  creative  genius  of  the  Parisian  artist  has  hau  a  wide 
field  in  which  to  run  riot,  and  very  wonderful  are  the 
results.  Styles  of  all  periods  are  employed,  sometimes 
ruthlessly  mixed,  and  marriages  of  cloth  anti  fur,  cloth 
and  lace,  such  as  guipure  and  Irish,  are  common,  trimmed 
with  braidings,  passementerie  and  fancy  buttons.  The 
wide  range  of  models  will  be  better  understood  by  my 
describing  a  few  of  them.  .  .  .  Take,  for  instance,  a 
half-length  paste]  cloth,  opening  over  a  sham  vest  of 
embossed  velvet,  which  hangs  quite  away  from  the  figure, 
and  dies  off  below  the  waist  line,  in  x  points.  In  front, 
from  each  shoulder,  hangs  a  large  square  of  heavy 
guipure,  with  an  embroidered  edging,  not  touching  the 
sleeve,  which  is  formed  of  a  bell-shaped  cape  of  the  same 
guipure,  reaching  to  the  elbow,  from  below  winch  is  a 
puff  of  t he  cloth  fastened  into  a  guipure  band"  finished 
with  a  narrow  frill  of  cloth.  Where  the  lace  square 
touches  the  vest  in  front,  a  very  wide  rever  of  the  cloth 
falls  in  folds,  ending  in  a  point,  finished  with  a  silk  tas- 


sel. The  centre  of  the  back  is  made  with  six  pleats, 
starting  from  under  a  guipure  yoke  and  held  in  pla^e  at 
the  waist  by  means  of  a  cloth  tab  and  paste  Dutton. 
Just  in  front  of  each  arm,  coming  from  under  the  gui- 
pure square  at  each  side,  are  four  pleats,  also  neld  in 
place  half  way  down,  by  a  cloth  tab,  and  where  these 
pleats  are,  the  cloak  is  much  longer  than  elsewhere,  the 
hem  being  quite  zig-zag.  ...  A  curious  model,  recall- 
ing both  the  Empire  and  Japanese  styles,  is  made  a  long 
3-4  length  in  green  cloth,  trimmed  with  hands  of  a  darker 
velvet,  lace  and  passementerie.  The  mantle  is  made  with 
a  yoke,  which  outlines  the  top  of  the  sleeve,  and  is  then 
carried  straight  across  the  back  and  bust.  This  yoke  is 
of  heavy  lace,  with  gold  and  silver  threads  running 
through;  the  body  of  the  cloak  is  cut  "en  biais"  to  tall 
in  very  full  pleats,  and  the  sleeves  are  the  typical  droop- 
ing bell  shape  of  the  kimona,  reaching  to  the  wrist,  where 
they  measure  about  a  yard  round.  As  well  as  the  yoke, 
the  sleeves  and  down  each  front,  is  edged  with  a  narrow 
band  of  velvet,  while  a  running  design  of  embroidered 
irises  and  leaves  is  found  at  the  top  and  bottom  of  the 
sleeves,  and  half  way  down  each  front.  .  .  .  Vet  an- 
other model,  in  pastel  cloth,  threequarter  length,  is  made 
with  a  roll  collar,  and  rever  reaching  to  the  hem,  where 
it  graduates  off  to  a  point.  The  upper  part  of  this,  the 
collar  proper,  is  in  velvet,  a  light  chestnut  color,  which 
tones  well  with  the  "vieux  rose"  shade  of  the  cloth.  A 
little  lower  than  the  collar  and  on  ei  ch  side,  are  two 
round   medallions,  with    a  lace    centre,   rim  of   brilliants, 
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and  then  a 
fur  tail.  . 
jnsl   covers 


frame  of 
\    double   s 
the  top  of 


velvet  from  which  hangs  a  brown 
houlder  cape,  with  stitched  edges, 
the  sleeve,  which  is  a  half  length 


No.  1— A  Model  That  Has  Had  Good  Succeess 

"bouffant,"   gathered   into  a    velvet    band   at   the    wrist, 
below    which    is   a    three-inch    frill   of  the    cloth,    almost 


No.  2— Cloakot  Otter  with  Hat  to  match. 

covered    with   a   band  of  guipure,   which   gives  the  si  eve 
a  wide  appearance.     A    favorite   way  of  trimming  these 

garments,  is  by  means  of  bands  made  of  flat  tucks,  stitched 


down  top  and  bottom,  of  the  material  itself.  This  h'^ 
used  round  the  bottom  hem,  to  finish  off  a  wide  sleeve 
or  to  border  the  "capuchon"  or  cape,  which  forms  a 
little  bag  at  the  back.  The  model  sketched,  (Fig.  1),  has 
had  a  good  deal  of  success.  It  is  made  in  light  brown 
cloth,  full  length,  with  a  heavy  skunk  collar.  The  cape 
sleeves  are  tucked  all  the  way  round,  the  heading  of  the 
tucks  being  stitched  down.  At  the  back  is  a  large  bow 
of  brown  velvet,  surmounted  by  a  brilliant  ornament 
with  velvet  centre  in  Front  the  same  style  of  ornament  is 
repeated  twice,  but  on  a  smaller  scale.  .  .  .  Marriages 
of  fur  and  cloth  are  very  common,  and  have  never  before 
been  carried  to  quite  such  an  extent.  As  a  rule,  it  lias 
been  a  cloth  or  velvet  garment  trimmed  with  fur;  now, 
it  is  sometimes  quite  the  other  way  round,  as  in  the  case 
of  a  sable  and  cream  cloth  bolero.  The  body  of  the  bolero, 
back  and  front,  is  made  of  inch  wide  pleats  of  cream 
cloth,  arranged  over  and  under,  to  form  an  inverted  V. 
This   is  edged   with   bands  of   the   fur,   taken    from  eacli 


No.  3  A  —  An  Evolution  of  the  short  Bolero. 

shoulder,  to  the  edge  of  the  bolero,  and  drawing  nearer 
together  towards  the  botton.  The  under  arm  pieces  are 
made  of  zibeline,  this  time  arranged  horizontally,  and 
in  the  short,  bell-shaped  sleeves  the  markings  of  'the  fur 
are  carried  in  the  same  direction.  Above  the  cloth  is  an 
empiecement  and  high  roll  cellar  of  sable.  This  bolero 
opens  over  a  very  narrow  vest  of  guipure  and  paste  but- 
tons, while  the  under-arm  parts  has  a  band  of  the  same 
lace  at  the  base,  and  taken  quite  around,  to  form  an 
edging,  is  a  narrow  roll  of  the  fur.  From  under  tile 
sleeves  are  chiffon  and  lace  volonts.  Anything  more  rich 
and  dainty  can  hardly  be  imagined.  .  .  .  Sketch  No. 
2,  a  cloak  of  otter  fur,  is  also  trimmed  with  c'oth  and 
guipure,  in  this  case  the  (doth  being  in  the  same  tone,  but 
a  much  lighter  shade  than  the  fur.  The  hat  ~r*  to  match, 
with  skunk  tails,  and  a  laige  art  shaded  lose  at  the 
side.  .  .  .  No.  3,  shows  an  evolution  of  the  short  bol- 
ero, edged  with  fur,  and  fastened  under  large  "art  nou- 
vean"  buttons.  The  cape  itself  has  a  raised  velvet  design. 
to   which  is  added  light    sprays  in  silk  and  baby  ribbon. 
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Brown  velvet  hands,  the  same  shade  as  I  lie  I'm',  trim  the 
gown.  The  hat  of  brown  felt,  No.  3b.,  trimmed  with,  a 
(juilting  <>!'  old  rose  shaded  taffetas,  a  full  crown  of  brown 
velvet,    and    bird   with    fancy    pluir.es,    recalling   the    two 


No.  3B— Hat  of  Brown  Felt. 

colors  of  tbe  hat.  .  .  .  Sketch  No.  4,  is  a  large  Hop 
hat  of  a  dull  green  shade,  trimmed  with  an  enormous 
quantity  of  curly  coques,  feathers,  black  with  green  re- 
flections. The  cache  peign  is  formed  of  green  ribbon  anil 
brown  tulle.  .  .  .  For  evening1  wear,  many  houses  still 
remain  faithful  to  the  Empire  style,  but  much  modified, 
and  with  a  waist  well  dignified.  Louis  XV.  styles,  too1, 
seem  to  be  having  a  certain  success.  An  evening  gown 
in  gauze  ninon  is  made  with  a  very  long  skirt  and  high 
Hounces,  interlaced  with  bands  of  liberty  satin  of  the 
same  shade.  Large  embroidered  leaves  and  Japanese' 
dahlias,  are  embroidered  in  sprays  on  the  velvet  and  up 
the  front.  The  semi-decollete  bodice  is  draped  like  a 
jichu  over  a  narrow  front,  made  of  silver  and  gold  lace. 
Large  single  roses  of  gold  and  silver  passementerie  are 
placed  at  short  intervals  round  the  bodice,  just  below 
the  bust  line.  The  high  corselet  belt  is  of  draped  liberty 
satin,  fastened  under  two  of  the  roses.  The  sleeves  are 
a  slight  drapery  of  cherry-colored  gauze  over  white  a  >- 
plication,   trimmed  with   gold    and  silver.      Another  even- 


No.  4  -  A  Large  Flop  Hat. 

ing  gown,  Princess  style,  in  black  tulle  over  white  satin, 
is  trimmed  with  black  chantilly  in  erticns  on  the  bodice 
and   upper   part    of  the    skill.      Trails   of   flowers,   earned 


twined  round  (he  laee  insertions.  The  hem  of  the  skirt 
is  bordered  witn  a  chantilly  lace  insertion  and  edged  wilh 
a  hand  of  sable.  The  decollete  corsage  is  draped  with 
black  tulle,  embroidered  with  pearl-.  The  front  of  the 
bodice  is  slightly  bloused  and  ornamented  wilh  strass 
buttons.  ...  A  number  of  ball  dresses,  made  in  tulle, 
are  embroidered  with  rich  designs  in  colored  pearls  to 
harmonize  with  the  colored  gown,  and  lightened  with 
brilliant  or  "diamante"  beads.  The  effeel  id'  this  trim- 
ming is  very  brilliant.  Another  trimming  in  vogue  is 
gold  gauze,  covered  with  tulle.  In  certain  gowns,  loo,  a 
Grecian  style  is  carried  out,  the  high  waisted  bodices 
rather  tending  to  this  effect.  The  Byzantine  style  of 
embroidery,  carried  out  in  gold,  is  also  much  in  request. 
Sleeves  for  evening  gowns  are  either  just  above  or  below 
the  elbow,  much  draped  and  trimmed  in  accordance  with 
the  note  of  the  gown,  but  the  size  is  not  exaggerated. 

A.  E.  Dacam. 


THE  PARCEL  POST  RATE. 

Both  the  Board  of  Trade  and  Chambre  de  Commerce 
of  Montreal,  have  been  approached  recently  by  the  Mon- 
treal Dry  Goods  Association,  in  regard  to  annoying  irreg- 
ularities in  the  handling  of  mail  by  the  Montreal  Post 
Office. 

This  association  lias  also  initiated  a  movement  to 
protest  to  the  Government  against  the  present  parcel 
post  rate  being  enjoyed  by  mail  order  houses.  It  is 
pointed  out  that  providing  these  concerns  with  such 
facilities  destroys  the  business  of  many  small  merchants, 
and  thus  at  the  expense  of  the  country.  Montreal  dry 
goods  men  hope  to  see  a  rate  that  will  give  the  small  mer- 
chant   a   better  chance. 


NEW  YORK  SILK  WAIST  MFG.  CO. 

A  Dominion  charter  has  been  granted  The  New  York 
Silk  Waist  Manufacturing-  Company,  with  headquarters 
at  Montreal,  and  capital  of  $20,000,  divided  into  shares 
of  $100.  The  incorporators  were  Joseph  S.  Leo,  mer- 
chant ;  Emma  Cohen,  wife  separate  as  to  property  of 
said  Jos.  Leo,  and  by  him  duly  authorized;  Israel  Gold- 
enstein,  merchant,  all  three  of  Westimount;  Harry  S.  Ar- 
nold, designer;  and  Lilian  Meighen,  forewoman,  Mon- 
treal. The  company  is  authorized  to  take  over  the  busi- 
ness now  carried  on  in  Montreal  bv  Jos.    S.  Leo. 


HAMILTON   COMMERCIAL  MEN. 

At  the  annual  meeting  of  the  Hamilton  branch  of  the 
Commercial  Travelers'  Association,  the  following  nom- 
inations were  made  :  First  Vice-President,  Mayor  J.  H. 
Herring,  (accl.)  ;  Second  Vice-President,  R.  M.  Stewart 
and  E.  J.'  Fenwick  ;  Directors,  Col.  'E.  E.  W.  .Moon 
I'.  A.  Sommerville,  W.  H.  Dean,  G.  M.  McGregor,  Col. 
Stoneman,  A.  W.  Hatch  and  E.  0.  Zimmerman.  The 
election  will'  be  held  later.  Mr.  Wright  declined  nomi- 
nation as  a  director  after  serving  22  years  in  that 
capacity. 

A  MOVE  TO  BE  COMMENDED. 

The  Stratford  Retail  Merchants'  Association  passed 
the  following  resolution  at  a  recent  meeting: — 

"That  members  of  the  association  refrain  from  sign- 
ing any  petition  circulated  for  subscriptions  to  any  soc- 
ial function,  bazaar,  organization  or  meeting  of  any  priv- 
ate description,  except  as  private  individuals,  unless  sanc- 


out    in    mother   of  pearl    paillettes,    very   evenly    worked.      tioned  by  the  executive  of  the  associate  in. 
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THe  Hats  of  the  Winter 


A  Decided  Leaning  to  Picturesque  Shapes — Colors  Skil- 
fully  Combined. 

Picturesque  shapes,  as  most  people  understand  them, 
mean  larg-e  shapes,  but  thoug-h  the  large  hat  is  decidedly 
the  leader  from  a  fashion  standpoint,  a  good  many  small 
hats  are  worn,  and  they  are  picturesque  too.  These  small 
hats  are  conservative  in  their  poise  even  if  they  are  at 
times  rather  radical  in  their  shapes.  There  is  a  complete 
absence  of  those  striking  angles  that  were  the  most  nota- 
ble thing  about  the  Spring  models,  and  all  hats,  whether 
large  or  small,  sit  more  squarely  upon  the  head.  Even  if 
a  hat  does  tilt  up  to  a  considerable  height  at  the  side, 
it  is  so  built  up  with  bandeau,  cache-peign,  etc.,  that  it 
seems  to  be  part  of  the  head  and  coiffure.  This  is  par- 
ticularly noticeable  where  the  bandeaux  is  massed  with 
brown  maline. 

For  street  wear  are  many  narrow,  long  turbans,  usual- 
ly draped,  and  of  velvet,  felt,  etc.  These  turbans  are 
very  chic,  but  there  is  nothing  rakish  about  them,  and 
often  the  trimming-  is  evenly  divided  between  the  two 
sides  of  the  hat,  so  that  it  sits  flatly  upon  the  head. 
Sometimes,  indeed,  the  left  side  is  higher,  but  it  is  not 
prominently  so,  and  it  is  only  at  the  back  that  the  high 
bandeaux  effect   is   observed. 

Another  shape  that  promises  well  has  a  round,  low 
crown,  and  a  narrow  stiff  brim,  which  turns  up  sharply  at 
the  left  side.  The  hat  is  also  raised  slightly  on  this  side 
when  trimmed,  and  the  trimmings  are  usually  wings, 
birds  or  plumes,  combined  with  ribbon  or  velvet.  Para- 
dise plumes,  and  other  plumes  of  the  same  character,  are 
gaining  in  favor  as  the  season  advances.  Parisian  milli- 
ners are  making  free  use  of  these  plumes  in  yellow  and 
vivid  green,  giving  a  waving  touch  of  color  to  an  other- 
wise sombre  hat.  Small  draped  turbans  are  beginning  to 
appear,  entirely  made  of  ribbon.  One  of  this  character 
seen  by  The  Review  lately  was  very  attractive.  It  was 
entirely  of  wide,  soft  pompadour  ribbon,  and  was  trimmed 
with  a  cluster  of  pastel  blue  ostrich  feathers  and  a  chou, 
and  tiny  brim   of  pastel   blue  velvet. 

The  narrow  turban  is  particularly  good  in  fur,  and  so 
are  the  small  mushrooms.  Palis  has  a  new  variety  of 
this  shape,  termed  the  lam])  shade,  which  has,  it  is  said, 
found  great  favor  there. 

In  big  hats  it  is  the  capeline  and  the  mushroom 
shapes  that  lead— they  indeed  are  the  whole  thing.  The 
crowns,  however,  differ  greatly,  many  being  draped  and 
high,  while  others  are  plain  and  of  moderate  size.  The 
rather  high  beret  crown  is  very  fashionable.  These  big 
capelines  of  soft  velvet,  felt,  etc.,  trimmed,  as  they  are, 
with   ribbon,    flowers,    and   plumes,    are   vastly    becoming, 


but  as  the  whole  cachet  of  the  hat  lies  in  the  line  of  the 
brim,  and  the  skillful  adjustment  of  the  trimming,  they 
are  only  at  their  best  when  from  the  hands  of  a  skillful 
and  experienced  milliner.  Feather  trimmings  are  in  high 
favor.  One  of  the  new  Paris  ideas  is  an  ostrich  plume 
flecked  with  small  particles  of  down.  Many  plumes  are 
of  an  exaggerated  length,  passing  around  the  hat  and 
falling  low  down  on  the  shoulder.  Marabout  is  combined 
with  ostrich,  with  coque,  and  with  all  kinds  of  feathers, 
and  is  formed  into  soft,  fluffy  aigrettes,  etc.  The  un- 
curled plumes  are  still  worn,  but  are  losing  ground  as  the 
season  advances.  A  new  class  of  ostrich  feather  is  taken 
from  the  side  of  the  bird,  and  clipped,  and  made  into 
bunchy  aigrettes.  Coque  feathers  are  used  in  many  ways, 
sometimes  almost  covering  the  whole  hat.  Eagle  and  vul- 
ture feathers,  pheasant  feathers.,  made  wings,  birds, 
feather  ornaments,  etc.,  are  used  in  profusion. 

Flowers  grow  in  favor  as  the  season  advances,  and 
when  their  loveliness  is  considered,  this  is  no  cause  for 
wonder.  Indeed,  Winter  blooms  are  now — at  any  rate  in 
the.  millinery  world— more  beautiful  than  those  of  Sum- 
mer. They  appear  in  every  color  and  shading.  Shaded 
roses  come  in  pinks,  and  reds  of  bluish  and  fruity  tones, 
and  can  be  used  for  the  most  subtle  of  color  schemes.  The 
orange,  brown  and  yellowish  shadings  in  artificial  roses 
are  most  lovely,  and  there  are  beautiful  roses  in  clear 
pinks. 

Large,  floppy  capelines  of  white  felt,  nale  grey,  pastel 
blue  and  pink  are  shown  with  the  crown  hidden  under  a 
wealth  of  flowers  in  skillfully  harmonized  shades.  All 
kinds  of  blossoms  are  used,  generally  with  the  fruity 
pinks  and  purples  as  the  base  of  the  color  scheme.  Velvet 
morning  glories,  sweet  peas,  orchids,  passion  flowers, 
fuchias,  and  other  blossoms  are  all  used.  Grapes  are  the 
popular  fruit.  The  most  remarkable  are  the  dead  or  wax 
white,  but  all  colors  are  shown. 

Ribbon  plays  a  most  important  part,  and  faille,  vel- 
vet, and  chiffon  taffeta  ribbons  are  extensively  used.  Paris 
is  using  long  loops  and  ends  that  fall  very  low  over  the 
hair  at  the  back,  while  some  of  the  soft  wide  ribbons  are 
made  into  long  scarf  ends  that  can  be  drawn  over  the 
shoulder  or  left  to  fall  down  the  back. 

Brown,  especially  in  the  very  light,  bright  shades,  has 
great  importance,  and  brown  fur  hats  are  legion.  These 
are  often  trimimed  with  clusters  of,  roses,  the  latest  idea 
being  to  use  vivid  orange  shades  and  sweeping  plumes  of 
yellow  paradise.  The  fruity  pinks  are  also  used  on  brown 
fur,  and  also  plumes  of  vivid  green,  shaded  to  brown  or 
mulberry.  Mention  must  be  made  of  the  manner  in  which 
grey  is  coming  to  the  front  in  millinery.  The  all-grey  hat 
is  seen,  but  it  is  the  g>-ey  hat  trimmed  with  a  color,  or 
the  colored  hat  trimmed  with  grey,  that  is  of  so  much 
importance.     A   milliner  must  be  possessed  in  a  high  de- 
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WHOLESALE  MILLINERY 


It  is  a  Question  _ 


It    will 


always  be  so  more  or  less  at  this  period 
of   the  season  to  know 

WHAT'S  WHAT  IN  MILLINERY 


"VYTE  have  spent  months  of  study  to  enable 
us  to  solve  that  problem  for  you.  A 
careful  inspection  of  the  Magnificent  Range  of 
Samples  we  have  placed  on  the  road  will  make 
it  easy  for  you  to  make  a  selection  that  will 
prove  satisfactory  and  profitable. 


* 


NOTHING    BUT    CORRECT    GOODS    ARE    SHOWN 
OUR    VALUES    ARE    ALWAYS    RIGHT. 

KINDLY    RESERVE    YOUR    ORDER    FOR 

The  House  Famed  for  Millinery 


THE  D.  McCALL  CO.,  Limited 


TORONTO 
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gree  of  color  sense  to  make  a  success  here,  for  almost  all 
the  colors  of  the  season  are  used  witli  grey.  Colors  ace 
greyed— if  the  term  may  be  used— by  having  dull  silver 
grey  net  draped  over  them.  This  net,  laid  over  silver 
gauze,  grey  mousseline  or  silk,  gives  a  beautiful  effect. 
Soft  folds  of  this  net  are  used  to  drape  crowns  or  draw 
around  them.  Silver  is  combined  with  pastel  blue  '  or 
jacquemot  pink  in  the  production  of  small  evening  hats. 


Trade  Still    I\eeping   Up 


The   Retail    Stores   Still  Busy — Stock-Reducing    Schemes 
Now  in  Order. 

Though  trade  i  is  still  keeping  up  well  in,  the  retail 
millinery  departments,  signs  are  not  wanting  that  the 
end  of  the  season  is  drawing  nigh.  This  has  been  an 
exceptionally  busy  season,  and  where  trouble  has  been 
experienced  it  has  been  more  in  the  nature  of  procuring 
the  right  goods  at  the  time  when  wanted  than  in  mak- 
ing sales.  Trade  has  been  exceptionally  good  and  the 
millinery  end  has  obtained  its  full  share. 

Now,  however,  the  time  has  arrived  for  putting  stock 
reducing  schemes  into  force  ;  the  bargain  table  is  com- 
ing into  prominence,  and  broken  lines  and  slow  sellers 
are  finding  their  way  there  to  be  attractively  priced  and 
cleared  out.  It  is  always  wise  to  start  this  clearing  pro- 
cess in  good  time  in  the  millinery  department,  as  the 
stock  is  of  such  a  perishable  nature  that  little  that  is 
left  over  can  be  utilized  another  season. 

One  very  favorite  method  that  is  practiced  with  much 
success  by  the  city  stores,  is  the  holding  of  Saturday 
sales  of  trimmed  hats  at  a  fixed  price.  The  milliner  has 
trimmed  such  a  number  of  hats  as  she  thinks  can  be 
easily  disposed  of.  The  window  trimmer  puts  in  a  dis 
play,  and  a  ticket  announces  the  price  and  that  the 
hats  will  be  on  sale  in  the  department  Saturday.  Of 
course,  as  the  season  nears  its  close,  either  value  goes 
up  (.r  price  goes  down.  This  is  a  method  that  should 
appeal  to  the  head  of  the  depart  merit  as  it  gives  her  an 
easy  method  of  getting  rid  of  slo"w  selling  lines  or  of 
lines   where  she  has  over-bought. 


The  New  Spring  Straws 


Scarcity     Predicted     in     Straws — Chips     Advancing     in 

Price. 

Once  again  the  blocked  hat  is  pretty  much  all  there  is 
to  it  for  the  coming  Spring  and  Summer.  Braids  in  the 
heavy  makes  are  non-existant,  the  only  ones  in  vogue 
being  the  peroxalines  and  a  few  of  the  lighter  kinds. 
There  will  be  none  of  the  heavier  kinds  of  braids  to  help 
out  the  season  as  was  the  case  in  the  passing  year. 

The  prospects  for  the  Spring  selling  are  brighter  and 
better  than  ever  ;  population  is  increasing  and  prosperity 
reigns.  This  being  the  case  more  goods  will  be  sold.  As 
to  straws,  the  caution  is  given  to  our  readers  to  be  lib- 
eral in  anticipating  their  demand,  and  to  place  good 
orders.  The  Review  is  no  friend  of  plunging  or  wild  buy- 
ing, and  particularly  and  consistently  advocates  conserva- 
tive purchases,  in  such  a  manner  as  to  leave  the  field 
clear  for  stocking  later  novelties.  Owing  to  present  con- 
ditions, however,  a  scarcity  in  straws  is  pretty  safe  to 
occur.  Many  kinds  were  in  scarce  supply  last  year,  but 
owing  to  increased  demand  and  to  the  comparative  ab- 
sence of  braids  the  stringency  will  be  more  keenly  felt 
this  year, 


FRANCOIS  &  CO 


Also  at : 

Paris 
Lyons 
New  York 


92  Wood  Street, 

London,  E.G. 


HigH-Class 

FrencH  and  English 

Millinery 
Novelties 

in  Flowers  and  Feathers 
Straw  Shapes 

Materials,  E.tc. 


The  turn  over  from  the  hat  made  of  braid  to  a  ma- 
chine or  block  hat  has  been  so  complete  and  so  sudden 
that  the  manufacturers  are  unable  to  cope  with  the  de- 
mand. They  have  neither  the  plant  nor  operatives.  Chips 
which  are  selling  freely  from  this  cause  are  sure  to  be 
dear  and  there  have  been  some  pretty  quick  advances  on 
this  straw  since  the  season  opened. 

Judging  from  the  way  in  which  buying  is  progressing 
nnother  season  in  which  both  large  and  small  shapes  will 
be  worn  is  before  us.  The  way  the  trade  is  taking  goods 
at  present  shows  that  the  small  hat  is  still  a  factor. 
Hoods  are  selling  and  so  are  flats,  and  these  are  both 
safe  to  be  a  considerable  feature  in  the  trade  in  the  com- 
ing Spring. 

What  Ails  tKe   Banded  Sailor? 


Not  Wise  to  Show  Banded  Sailors  Too  Early  in  the  Sea- 
son— An  Outing,  Not  a  Spring  Hat. 

Now  that  Spring  goods  are  coming  into  the  market 
and  hmy/ing  is  pftiogitfesisinig  for  that  season  it  is,  in  the 
opinion  of  The  Review,  the  proper  moment  to  give  what 
is  felt  to  be  a  needed  caution  to  the  trade,  as  to  the 
manner  of  handling  the  banded  sailor.  This  is  always  a 
popular  shape  when  the  vogue,  and  always  a  good  seller. 
Milliners  have,  however,  gathered  from  past  experience  a 
wholesome  appreciation  of  the  capacity  of  this  hat  for 
working  mischief.  Indeed  it  is  not  putting  it  too 
strongly  to  say  that  this  shape  alone  has  been  more  than 
once  responsible  for  turning  a  promising  season  into  a 
dismal  failure,  and  it  is  to  help  guard  against  any  such 
contre-temps  in  the  coming  summer  that  The  Review  is 
now  endeavoring. 
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Buyers  of  /|0////nery   QOOC/S 

WE  ARE 

SOLE 

Will  find  it  to  their  advantage  to  make  our  acquaintance 
and  see  what  we  are  offering  in 

MANUFACTURERS 

OF  THE 

Millinery,  Flowers,  Feathers 

"ORB"    BRAND 
HATS 

Ribbons,  Velvets,  Ornaments 

The  "ORB"  straw  factory  at  Luton  is 
THE  LARGEST  IN  THE  WORLD 

We  specialize  in 

MEN'S  and    BOYS'  STRAW  HATS 

BOYS'  JACK  TARS 

In  Staple  and  Fancy  Lines  we  show 

the    best    of    everything    at 

prices     that     are     sure 

to     interest     Cana- 

and   LADIES'   PARIS   FASHIONS 

in  Straws,  etc. 

SAMPLES     SHIPPED    to    the    retail 
trade    on    supplying    usual 
trade     references,     de- 
scription and  qual- 
ity   of     goods 
open    fo  r. 

VYSE,  SONS  &  CO. 

Special  Discount  of  15  per  cent. 

allowed  off  samples. 

LIMITED 
76  Wood    St.,    LONDON,  ENG. 

LUTON.  PARIS  AND  BRUSSELS 

DEBENHAMS  (Canada)  Limited 


M  I 


I  IM 


R  Y 


SPRING  1907 

Our  Travellers  are  now  out  on  their  respective  routes  with  a  Complete 

Range  of  Latest  Novelties  in 


Hats 
Chiffons 


Crinoline  Braids 
Tulles 


Flowers 
Ribbons 


The  Range  of  HATS  contains  many  EXCLUSIVE  DESIGNS  which  are 
the  newest  productions  of  the  French,  English  and  American  Markets. 
Large  Ribbon  contracts  assure  early  delivery  and  close  prices. 

SPLENDID  RANGE  OF  FANCY  RIBBONS 

The  House  for  Standard  Makes  of  Ribbons  and  Silks 


Quebec  :  43      St.  Joseph  St. 


Halifax  :  70  Cranville  St. 


Ottawa :  111  Sparks  St. 


18  St.   Helen  Street,         MONTREAL 
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Banded  sailors  wore  handled  with  due  caution  last 
year,  and  as  a  result,  instead  of  making  trouble,  were 
a  source  of  profit  to  the  trade.  Nor  is  there  any  reason 
why  they  should  not  be  profitable  again  in  1907,  if  they 
arc  properly  sold,  and  shown. 

The  time  to  show  the  banded  sailor  is  decidedly  not 
at  the  beginning  of  the  Spring  season,  for  if,  as  so  often 
done",  the  sale  of  this  hat  is  pushed  then,  it  is  going  to 
interfere  seriously  with  your  trade  in,  trimmed  millinery 
and  grievously  reduce  your  profits  upon  the  whole 
season's  sales,  as  you  are  sure  to  have  a  heavy  stock  of 
materials  to  dispose  of,  at  a  loss. 

Mr.  Merchant,  we  believe  you  are  yourself  often  the 
cause  of  this  trouble.  You  have  had  a  Spring  opening, 
and  you  have  spent  good  money  to  give  this  department 
a  proper  send-off.  You  are  naturally  looking  for  returns, 
but  a  spell  of  bad  weather  sets  in,  and  things  comie  to 
a  stand-still.  You  get  nervous  ;  the  time  is  going  by, 
and  there  is  little  doing.  You  cast  around  for  some- 
thing to  liven  matters  up.  You  see,  what  looks  to  your 
anxious  eyes,  a  big  pile  of  sailors,  though  in  reality 
there  is  only  a  reasonable  stock.  You  know  they  will 
sell  if  shown,  and  don't  see  why  you  should  keep  them 
dead  until  later  in  the  season.  So  out  onto  the  tables 
they  go,  and  if  things  are  very  dead,  they  are  marked 
at  a  very  close  price  too.  Perhaps,  then,  the  sun  again 
begins  to  shine  ;  but  you  have  shown  your  stock,  and 
cannot  draw  back.  Your  brother  merchants,  who  keep 
such  an  affectionate  eye  upon  your  doings,  have  been 
obliged  also,  because  you  have  forced  their,  hand,  to  put 


their  stock  of  sailors  out.  Perhaps  they  have  had  a 
window,  as  well  as  a  department  display,  in  the  effort 
to  go  you  one  better.  You  are  all  pushing  banded 
sailors,  and  banded  sailors  are  selling,  and  are  worn  as 
well.  You  have,  by  your  hasty  action,  created  a  vogue 
for  this  hat,  that  is  safe  to  work  you  trouble  later. 
With  many,  a  new  hat  has  been  bought  and  worn,  and 
they  will  not  purchase  any  other,  while  many  more  of 
your  customers  will  purchase  one  trimmed  hat  instead  of 
two.  Consequently,  you  are  left  at  the  end  of  the  sea- 
son with  a  large  stock  of  unsaleable  shapes  and  mater- 
ials to  dispose  of  as  best  you  can,  and  probably 
financial  loss. 

Depend  upon  it,  Mr.  Merchant,  it  is  the  sale  of  the 
hat  rimmed  in  your  own  work-room  that  will  make 
you  profit — the  hat  that  carries  a  margin  in  every  scrap 
of  material  used  ;  that  has  those  little  individual 
touches  that  only  a  good  milliner  can  give. 

Treat  the  banded  sailor  as  it  ought  to  be  treated 
and  it  can  be  made  a  profitJbringer,  instead  of  a  profit- 
breaker.  The  banded  sailor  is  purely  and  simply  an 
outing  hat  and  should  be  shown  and  sold  as  such. 
Shown  in  the  early  Spring  it  will  be  made  to  do  duty  as 
a  Spring  and  Summer  hat  ;  shown  at  the  beginning  of 
the  outing  season  it  will  sell  as  an  extra  hat,  and  it 
will  be  useful  to  lengthen  out  the  selling  season  in  the 
millinery  department.  The  trouble  with  the  banded  sail- 
or is  not  that  it  does  not  sell,  but  that  it  is  too  easily 
sold,  for  it  is  an  attractive  and  becoming  shape,  and 
comes  always  at  a  popular  price. 


READY-TO-WEAR    GARMENTS 


AAfHitewear    Deliveries 


Retailer  Who  Placed  Large  Early  Orders  in  Best  Posi- 
tion— Advances  Sure   Upcn  Most  Repeats. 

Retailers  who  followed  the  advice  of  The  Review  and 
placed  large  and  early  orders  for  whitewear  have  every 
reason  to  congratulate  themselves  upon  the  wisdom  of  tne 
policy  for,  not  only  will  they  be  safe  against  substitu- 
tion in  the  matter  of  trimming's,  etc.,  but  also  will  be  sure 
of  the  goods  being  in  the  department  when  wanted.  De- 
cember and  January  deliveries  are  safe  to  be  in  pretty 
bad  shape,  due  to  many  causes,  and  the  man  who  delayed 
his  order  stands  a  good  chance  of  having  to  wait  for  ins 
goods.  This  is  due  to  causes  over  which  the  manufacturer 
has  title  control,  but  chiefly  to  the  poor  deliveries  from 
the  mills.  Not  only  has  there  been  trouble  with  cottons, 
muslins,  etc.,  but  the  embroidery  makers,  and  also  tne 
makers  of  some  lines  of  laces  are  away  behind  in  their 
orders.  Annoying  delay  occurred  from  this  cause  in  tne 
early  part  of  the  season,  and  the  time  lost  then  waiting 
for  materials  could  not  have  been  made  up.  Then,  trade 
has  increased  so  of  late  years  in  Canada  that  the  getting 
of  sufficient  number  of  competent  operators  lias  become 
a  serious  problem,  and  the  advance  in  wages  is  no  small 
factor  in  the  present  putting  up  of  prices. 

Generally  speaking,  all  repeat  orders  for  whitewear 
will  carry  an  advance,  and  where  they  do  not  it  is  pret- 
ty safe  to  say  that  present  high  values  were  shrewdly 
anticipated,  and  full  value  marked  at  the  beginning  ,,i 
the  season.  When  samples  were  made  the  cotton  market 
was  pretty  certain,  and  the  hope  was  for  a  fall  in  values, 
or  at  least  a  continuation  upon  the  same  level.     The  wish 


to  get  as  near  as  possible  to  old  values  influenced  many 
in  the  pricing  of  the  sample  line. 

Advances  always  show  most  conspicuously  in  the 
cheaper  grades,  where  the  matter  of  a  cent  or  two  makes 
a  wonderful  difference.  Luckily  the  trade  is  more  in- 
terested now  in  the  better  grades,  and  here  good  design- 
ing and  good  style  can  largely  be  relied  upon  to  cover  up 
the  higher  price.  Then,  the  women  who  buy  these  better 
garments  are  more  influenced  by  the  shaping  and  appear- 
ance, than  by  the  matter  of  25  or  50c  mere  or  less  \$i 
the  price. 

Reference  has  been  made  before  to  the  singular 
attractiveness  of  the  new  season's  whitewear,  and  because 
of  this  feature,  the  January  sales,  in  spite  of  all  advances, 
should  be  a  great  success. 

Each  season  the  trade  takes  more  kindly  to  novel- 
ties in  whitewear,  both  in  idea  and  in  cut.  New  ideas 
are  tried  and  found  to  have  all  the  merits  claimed  for 
them,  and  their  success  opens  the  way  for  still  more 
radical  changes.  Women  find  that  garments  so  cut  as  to 
reduce  the  fullness  around  the  waist  and  hips — that  is, 
shaped,  instead  of  gathered,  to  fit — are  not  only  more 
comfortable  to  wear,  but  also  add  much  to  their  personal 
appearance.  Now  that  such  garments  can  be  had  at  a 
moderate  figure,  or  because  one  can  be  substituted  for 
two  or  three,  are  coming  into  much  more  general  use. 
Merchants  who  are  seeking  atractive  novelties  for  show- 
ing- at  the  January  sales  should  see  not  only  the  circular- 
cut  drawers,  but  also  the  combination  garments,  corset 
covers  and  drawers,  or  corset  covers  and  skirts,  but  also 
the  combination  of  the  three  garments  in  one,  for  this 
latter  novelty  is  on  the  market  and  is  slowly,  but  surely, 
pushing  its  way  into  popular  favor. 
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Net  Waists    Good   Sellers 


Waists  of  Plain  and    Embroidered  Net  in    the  Lead  for 
Holiday  Trade — Junipers  Selling. 

The  best-liked  waist  for  the  holiday  season  seems  to 
be  that  of  plain  net,  trimmed  with  Irish  or  guipure  lace, 
or  one  of  embroidered  net,  generally  erubelished  with  one 
of  these  laces  also.  These  waists  are  made  over  a  lining 
of  China  silk,  and  some  of  the  more  expensive  ones  have 
n  veiling  of  chiffon.  Fancy  louisine  wrap  printed  silks, 
made  with  a  deep  yoke  of  lace  and  medallions,  is  another 
of  the  present  time's  good  sellers. 

Plaid  silk  waists  in  the  plainer  styles  continue  in 
favor,  but  newer  are  the  waists  developed  in  grey  striped 
and  black  and  white  striped  silks. 

The  jumper  waist  has  not  been  long  upon  the  market, 
but  has  scored  a  distinct  success.  It  is  best  liked  in  black, 
but  plaid  silk  jumpers  are  also  selling. 

Lingerie  waists  will  undoubtedly  be  a  profitable  and 
prominent  feature  of  the  January  sales,  as  many  distinct 
novelties  are  now  being  passed  into  stock  for  sale  in  that; 
month.  Usually  the  display  of  washing  waists  comes  at 
a  later  date,  but  this  year,  owing  to  the  fact  that  white 
washing  waists  are  holding  their  place  the  year  round, 
lingerie  blouses  will  form  part  of  the  January  display. 


Busy  Fall  and    Busy  Spring 

The   Tourist   Coat  in    Grey   and    Checks   the    Leader — 
Evening  Coats. 

The  fall  season  now  drawing  to  a  close  has  been, 
from  every  view  point,  a  record  breaker  in  the  garment 
trade.  Manufacturers,  particularly  those  who  do  a  large 
cloak  business,  have  been  more  than  rushed,  and  how  to 
turn  out  the  garments  fast  enough  has  so  far  been  the 
problem. 

The  tourist  coat,  in  grey,  particularly  in  checks  the 
more  prominent  the  better,  has  been  practically  all  there 
was  to  it  in  the  popular  end  of  the  trade,  seemingly  its 
popularity  will  be  good  for  the  balance  of  the  season. 
In  the  exclusive  trade,  plain  cloths,  made  in  long,  loose 
styles  and  richly  braided  in  both  black  and  colors,  are 
now  selling. 

A  very  good  business  has  been  done  in  the  larger 
centres  in  long  loose  and  Empire  models,  made  up  in 
face  cloths  suitable  for  carriage  or  evening  wear.  The 
colors  most  seen  are  pearl,  pretty  white  and  the  pastel 
shades. 

The  newer  evening  coats  are  of  brocaded  satin,  either 
lined  or  trimmed  with  fur.  The  Review  was  shown  a 
couple  of  handsome  models  lately,  one  of  yellow  and 
cream  brocade  with  a  collar  of  white  fox,  and  the  other 
of  a  decidedly  Japanese  pattern  of  small  pink  flower^ 
and  green  leaves,  on  a  dark  blue  ground.  This  coat  was 
lined  with  squirrel  lock,  and  collar  and  cuffs  were  turned 
back  with  the  same. 

The  impetus  of  the  fall  season  is  sure  to  carry  over 
into  spring,  preparations  for  which  are  now  under  way. 
Manufacturers  are  very  reticient  at  this  early  date,  as 
to  what  novelties  they  are  producing,  but  it  is  safe  to  say 
that  they  are  in  advance,  if  any,  yet  shown  for  this  sea- 
son, for  upward  and  onward  seems  to  be  the  motto  of  the 
garment   trade. 

Each  year  sees  an  improvement  in  the  volume  of 
trade  done  in  the  spring  season,  though,  of  course,  it 
falls,  and  most  probably  will  always  fall,  far  short  of 
that  done  in  the  autumn  and  winter,  yet  the  spring  trade 


is  becoming  more  and  more  worth  catering  for,  and  the 
undoubted  prosperity  of  the  whole  Dominion  will  have 
a  most  beneficial  effect  upon  garment  selling  in  the  spring 

of  1907. 


The  Jumper  Suit 


New  Style    That  Gives  a  Costume  Effect  to  a  Waist  and 
Separate  Skirt. 

Seldom  a  season  passes  but  an  attempt  is  made,  that 
is  more  or  less  successful,  to  give  a  costume  effect  to  what 
is  really  a  blouse  and  skirt.  Last  year  it  was  the  sus- 
pender; this  Vear  it  is  the  jumper.  The  jumper  would 
seem  to  have  a  much  better  chance  of  survival  and  blos- 
soming- out   than  the   suspended  ever  had.  II    really  does 


Jumper    Suit    of    Blue    Taffeta,    over    Guimp    Waist    of 
Chiffon  and  Lace. 


turn  a  waist  and  skirt  into  a  costume  without  any  great 
sacrifice  of  comfort,  nor  is  it  a  dowdy  affair  either.  That 
it  can  be  made  perfectly  suitable  for  very  smart  occas- 
ions was  shown  by  it  being  chosen  for  the  bridesmaids' 
gowns  at  a  recent  fashionable  Toronto  wedding.  These 
gowns  wTere  of  sky  blue  taffeta,  the  skirts  full  and  pleat- 
ed, and  the  waist  in  the  surplice  style.  The  suit  was 
worn  over  guimp  waists  of  embroidered  net. 

The  jumper  is  capable  of  any  amount  of  variation, 
and  can  be  modest  enough  for  morning  or  street  wear, 
or  can  be  developed  into  a  handsome  gown.  In  fact,  it 
presents  so  many  possibilities  that  it  can  hardly  fail  in 
being  a  considerable     factor  in  the   spring     and  summer 
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reason.     Developed  in   silk   it   should   rival   the   vogue   of 
the  silk  shirt  waist  suit  of  a  couple  of  seasons  ago. 

Nor  will  the  shirt  waist  manufacturer  be  inclined  to 
depreciate  its  vogue,  for  it  will  rather  improve  than  cut 
into  the  sale  of  separate  waists.  Just  now  it  is  the  net 
or  lace  waist  that  is  worn  under  it,  but  the  lingerie  waist 
would  be  perfectly  suitable  for  this  purpose. 

New  York  manufacturers  are  now  putting  upon  the 
market  guimp  waists  specially  made  to  wear  with  jump- 
ers. Jumper  suits  should  do  well  in  white  and  eoloi'ed 
linen. 

<$> 

The  Pleated  SKirt 


Later    Variations    of    the    Fritzi    Schieff— New    Models 
Circular  in  Effect. 

Certainly  the  most  successful  of  the  separate  skirl 
models  introduced  this  fall,  and  one  that  is  safe  to  carry 
over  into  the  coming  spring  and  summer,  is  the  machine- 
pleated  skirt  known  as  the  Fritzi  Schieff.  Unlike  the  old 
accordeon  pleated  model  this  skirt  is  gored  to  give  it  the 
circular  shape  without  the  draw  backs  of  the  circular 
model,  as  cut  in  this  fashion,  there  is  no  sagging  to  bs 
feared.     This  shape  is  suitable  for  all  light  materials,  hut 


J?ETV 


Cut  Book  N^v^X.._ 
P«ge  No. ^Jgj^. 


Box   Pleated  and  Side  Pleated  Skirt 
Shown  by  Rhys  D.   Fairbairn. 

is  at  its  best  when  developed  in  chiffon  taffeta,  voile, 
eolionne,  lustre,  etc.  For  the  late  fall,  and  for  the  com- 
ing  spring,  not  only  the  present  model,  but  variations  of 
this  popular  style  are  being  prepared.  They  are  box- 
pleated,  side-pleated,  etc.,  or  are  in  combinations  of  the 
various  ideas. 

The  latest  skirt  model  is  cut  in  seven  gores,  and  is 
circular  in  effect.  It  can  be  satisfactorily  used  for  a 
walking  length  skirt  without  the  annoying  sagging  that 
caused  the  vogue  of  the  true  circular  to  be  so  short-lived, 
that  is,  in  the  walking  length.  These  skirts  are  not  just 
plainly  circular,  but  are  both  box  and  side-pleated. 
They  are  made  up  in  diagonal  effect  in  various  plaids, 
in  the  subdued  colorings  now  popular,  and  in  smooth- 
finished  grey  and  tan  tweeds.  Plain  face  cloths  in  black. 
brown,  blue,  green  and  red  are  also  featured.  Panamas 
are  likely  to  be  big  sellers  in  the  spring  and  in  much  the 
same  colors  as  face  cloths.  Though  many  of  the  models 
are  trimmed  only  with  strappings  and  stitchings  of  self- 
cloth,  there  is,  however,  a  little  tendency  manifested  to- 


wards a  freer  use  of  trimmings,  and  velvet  is  sometimes 
seen  now,  and  strappings  and  tabs  of  taffeta  will  doubt- 
less be  employed  later. 

IV  a  incoats 


Checks  Are  Big  Sellers  for  Spring — A  Change  in  Sleeves 
Apparent. 

Manufacturers  of  raincoats  have  been  rushed  during 
the  past  month  in  an  endeavor  to  meet  the  demand  for 
holiday  trade,  which  gives  promise  of  being  tremendous. 
The  difficulty  has  been  in  securing  help  in  cutting  and 
operating.  Scarcely  a  house  is  free  from  this  difficulty, 
and  they  have  directed  all  their  energies  towards  the 
filling  of  immediate  orders,  and  are  neglecting  the  mak- 
ing of  suits  which  are  in  great  demand  for  spring. 

The  demand  for  tweed  coats  is  at  present  so  very 
active  that  it  is  a  common  occurrence  for  manufacturers 
to  receive  orders  instructing  them  to  send  anything  they 
have  in  stock.  Travelers  declare  that  there  is  no  dif- 
ficulty in  selling  long  loose-fitting  coats  of  48-inch  length, 
and  this  style  being  easily  fitted,  sells  as  well  in  small 
centres  as  in  the  larger  centres,  and  this  in  a  measure  is 
accountable  for  the  abnormal  demand. 

For  spring  there  is  apparently  a  dearth  of  novelty. 
Uetailers  are  content  with  the  volume  of  business  done 
and  there  is  a  feeling  that  to  go  back  to  tight  fitting 
coats  would  result  in  decreased  demand  as  these  styles 
in  a  great  majority  of  cases  require  to  be  fitted  to  the 
form.  It  is  not  expected  that  the  spring  will  see  any 
change,  in  fact  some  authorities  state  that  the  present 
style  will  be  popular  lor  at  least  two  or  three  seasons  yel 
lo  come.  Only  in  a  IVw  cases  is  heard  the  belief  that  the 
semi-fitting  coats  will  soon  supplant  the  present  coat. 

It  is  now  evident  that  the  sleeve  will  be  slightly 
altered.  In  heavy  coats  the  tendency  has  been  towards 
the  loose  sleeves,  but  it  is  noticed  that  the  style  for 
spring  is  a  little  narrower,  and  while  it  remains  large 
at  the  top  it  is  not  in  the  shape  of  a  puff,  but  droops 
down. 

Velour  is  spoken  of  as  a  probable  cloth  for  spring, 
and  the  opinion  that  rubberized  satin  and  silk  coats  will 
i:gain  come  into  favor  is  divided.  Tt  is  certain,  however, 
(hat  so  great  is  the  demand  for  Shepherd  tartan  checks 
and  grey  tweeds  that  these  will  predominate  beyond  a 
doubt.  Velvet  trimmings  are  again  spoken  of  as  the 
favorites,   and   little  is  being  heard  of  fancy  braids. 

Of  the  plain  colors  light  greys  are  in  demand  and  a 
few  darker  shades  showing  a  subdued  overcheck  are 
growing  in  favor,  (loods  of  light  weight  for  spring  are 
being  freely  ordered,  blacks  and  blues  being  the  favorites. 

The  firm  prices  are  being  well  sustained  and  the  in- 
dications are  that  they  will  remain  high,  and  in  view  of 
lack  of  help  and  slow  deliveries  from  woollen  mills,  it  is 
advisable  to  place  orders  early. 

MaKe    Changes    Between    Seasons 


The  Corset  Department  Second  Only  to  the  Millinery  in 
Attracting   Custom. 

Now,  Mr.  Merchant,  is  the  beginning  of  the  between- 
seasons  lull  in  the  corset  department,  and  is  the  proper 
time  to  carry  out  any  needful  changes.  These  will,  in 
many  stores,  be  only  of  a  minor  nature,  looking  to- 
wards a  betterment  of  the  department,  for  if  it  is  prop- 
erly filling  its  mission  it  is  not  only  selling  goods  but 
it  is  proving  also  a  trade  puller,  and  a  reputation  traild- 
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er  for  the  rest  of  the  store.    The,  millinery  department  is 

always  credited  with  this  mission,  but  next  to  millinery 
this  is  what  the  corset  department  also  ought  to  do. 

To  have  a  good  figure  is  just  as  important  to  the 
average  woman  as  to  have  an  attractive  and  a  becoming 
hat,  and  there  is  no  doubt  that  with  the  exception  of 
extreme  cases,  the  departments,  il  properly  run,  can 
give  her  both,  and  there  is  no  doubt  of  the  fact  that  the 
perfection  to  which  the  modern  corset  has  been  brought 
has  greatly  reduced  the  percentage  of  bad  figures.  Man- 
ufacturers make  special  models  for  special  figures,  for 
the  slim,  the /medium  and  the  full,  for  the  woman  with 
the  long  waist  and  for  the  one  who  has  too  short  a 
waist.  If  only  the  proper  model  is '.fitted  to  each  figure 
defects  are  corrected  and  well  nigh  eliminated  and  this 
proper  fitting  is  the  work  of  your  department.  To  this 
end  both  judicious  buying  and  judicious  selling  is  es- 
sential. 

A  department  where  both  buyer  and  salespeople  know 
their  business  soon  acquires  a  reputation.  This  reputa- 
tion means  not  only  a  profitable  department,  but  an  in- 
creased run  of  custom  to  your  store,  for  in  no  depart- 
ment of  the  house  is  a  satisfied  customer  a  better  walk- 
ing and  talking  advertisement  for  your  store  than  the 
one  you  satisfy  in  your  corset  department.  If  you  have 
sold  her  a  perfect  fitting-  feorset  you  have  both  increased 
her  comfort  and  improved  her  figure. 

If  the  returns  from  this  department  are  not  what 
t'.ey  ought,  to  be,  and  the  mail  order  man  or  your  trade 
competitors  are  getting  more  than  their  share  you  can- 
not find  better  employment  for  the  dull  season  than  in 
digging  down  to  the  reason  why.  It  will  pay  you,  Mr. 
Merchant,  to  do  so,  but  remember  it  is  not  enough  in 
this  department  to  meet  prices  ;  you  must  have  on  hand 
the  proper  lengths  and  models.  If  you  stock  a  make  of 
corsets  you  must  be  prepared  to  fit  all  ordinary  figures. 


Gloves 


Ready  for  Big   Holiday   Sales— Chemnitz  Manufacturers 
Refuse  Further  Orders. 

(.loves  are  always  a  consistent  present  for  the  holi- 
days, and  the  matter  of  making  an  attractive  display  is 
occupying  the  attention  of  the  dealers.  So  great  is  the 
rush  in  this  department,  that  a  clear  counter  is  almost 
essential  for  the  handling  of  the  line.  Suitable  boxes 
are  again  in  evidence.  Many  stores  have  arranged  dis- 
play stands  on  eeii.er  .-how  cases,  with  price  cards 
attached.  Holiday  time  should  be  taken  advantage  of  as 
a  season  in  which  the  best  lines  should  be  specialized, 
and   their  sales  pushed. 

Retail  circles  have  been  remarkably  busy,  and  then- 
sales  on  all  lines  have  been  brisk.  The  mochas  have  been 
backward,  excepting  the  greys,  but  are  beginning  to 
pick  up  a  little  better.  Silk-lined  mochas  and  kids  can- 
not be  had  at  any  piice;  rranufactmeis'  stccks.  s'-e 
exhausted.  One  retailer  in  the  United  States  offered  a 
bonus  of  $5.00  per  dozen.  This  demand  and  shortage  is 
general.  For  spring,  black  kids  of  12  inch  lengths,  are 
leading,  but  in  some  circles  it  is  thought  that  light  vans 
should  be  given  first  place,  but  only  in  the  suedes  has 
this   been   noticeable. 

From  Grenoble,  the  great  French  centre  of  giove 
manufacturing,  come  rather  conflicting  reports.  The 
recent  disorders  there,  affected  the  manufacturers  only 
indirectly.  There  was  a  strike  among  the  mechanjijesj 
engaged  in  the  manufacture  of  glove  buttons,  clasps  and 
fasteners,   and  the   glove   cutters   went   out  in  sympathy, 


l.ui  resumed  work  after  a  few  hours.  Some  manufac- 
turers who  could  not  secure  the  advanced  j[ti  ices  tor 
their  goods,  have  closed  down,  rather  than  manufacture 
at  a  loss,  but  with  the  growing  demand,  irrespective  of 
price,  they  will,  it  is  presumed,  soon  lie  induced  to 
resume  work. 

Skins  are  still  high  in  price,  and  the  cost  of  produc- 
tion is  greatly  increased,  owing  to  the  advanced  cost  of 
tanning,  and  of  material  used  in  the  various  processes, 
and  the  cost  of  skilled  labor  is  much  higher.  If  gloves 
are  put  on  the  market  next  year,  to  retail  at  $1.00  and 
$1.25,  they  will  be  vastly  inferior  articles  to  those  sofa 
a  year  ago  at  the  same  price. 

A  Scarcity  of  Silk  Gloves  for  Spring. 
From  the  most  important  glove  manufacturing  cen- 
tres, come  reports  that  are  not  at  all  gratifying  to  the 
trade.  Next  season,  which  promises  to  be  a  great  one 
for  silk  gloves,  will,  in  all  likelihood,  suffer  from  a  short 
supply.  Even  now,  manufacturers  in  Chemnitz,  will 
accept  no  further  orders,  except  very  large  ones,  which, 
perhaps,  were  previously  contracted.  Judging  from  the 
prevailing  state  of  affairs,  it  is  only  sensible  to  believe 
that  many  orders  placed  will  never  be  delivered;  in  tact 
one  buyer  for  one  of  Montreal's  largest  houses,  who  placed 
orders  in  Chemnitz  last  summer,  reluctantly  admits  that 
the  goods  will  never  be  delivered,  and  that  he  is  on  the 
point  of  cancelling  the  order. 

British  Manufacturers  to  the  Fore. 
The  British  manufacturers  of  kid  and  leather  glove* 
have  turned  their  attention  to  the  manufacturing  of  silk 
gloves  in  (he  hope  of  helping  out  the  situation.  A  few 
are  under  contract  to  German  manufacturers,  while  others 
have  started  on  their  own  account,  and  are  meeting  with 
great  encouragement.  Since  this  was  started,  .many 
orders  have  been  cancelled  from  the  German  factories, 
and  there  is  much  hope  expressed  that  this  will  in  a 
measure  relieve  the  situation. 

British  Manufacturers  to  the  Fore. 
John  Ogilvy  &  Company,  Montreal,  had  one  of  his 
fine  large  windows  dressed  with  gloves  some  time  ago, 
winch  was  a  model  of  the  art  of  window  display.  The 
one  side  of  the  window  was  a  kid,  mounted  on  imitation 
rock,  and  immediately  opposite,  was  a  raw  hide.  Hides 
in  the  various  stages  of  the  process  of  manufacture  were 
shown.  A  large  ,  jeture  of  Grenoble,  France,  the  glove 
manufacturing  centre,  was  well  to  the  front.  Neatly 
arranged  at  various  points,  were  shown  many  of  the 
lines  carried,  with  the  cloth  they  matched  as  a  back- 
ground. This  was  beyond  a  doubt  the  best  and  one  of  the 
most  ingenious  glove  windows  ever  shown  in  Montreal 

EUROPEAN  CONDITIONS. 

A.  J.  Hart  of  the  Hart  Manufacturing  Co.,  Mon- 
treal, has  returned  from  a  trip  to  Europe,  where  he  was 
making  purchases  in  the  interest  of  his  firm.  In  con- 
versation with  The  Review,  Mr.  Hart  said  in  part  :— 
"Conditions  on  the  other  side  are  .very  prosperous  and 
ik. where  is  this  fact  more  in  evidence  than  in  the  dry 
goods  business.  It  is  with  exceeding  difficulty  that  or- 
ders can  be  placed  with  promise  of  immediate  delivery  : 
in  fact  the  mills  over  there  are  overburdened  with  or- 
ders and  have  bookings  for  a  long  way  ahead. 

"On  every  hand  in  Europe  is  heard  the  assuring- 
reports  of  continued  prosperity,  and  there  is  but  little 
distress  compared  with  a  short  time  ago.  Work  is  plen- 
tiful and  woolen  mills  are  working  to  their  full 
capacity." 


81 


READY-TO-WEAR     GARMENTS 


Dry  Goods  Review 


Muslin 
Blouses 

^=^=  for 

The  Victor        SpfinS 
Ihe  Victor  7 

Line  is  j or 

merchants        z^===z 

who  want  to 

do  a  bigger 

and  more  profitable 

waist  business. 

"  TRUTH  IN  ADVERTISING  IMPLIES 
HONESTY  IN  MANUFACTURE." 

With  this  phrase  in  mind,  from  our  knowledge  of 
conditions  we  state  VICTOR  blouses  are  a  good 
shade  better  value  than  anything  that  has  been 
brought  to  our  notice. 

PRICES 

run  from  $4.50  to  $36. OO  per  doz. 

STYLES 

include  every  up-to-date  idea. 

WORKMANSHIP 

THOROUGH 

FIT 

ACCURATE 

Do  you  fully  realize  the  advantages  we  claim 
and  stand  ready  to  prove  7 

We  have  made  preparations  for  more  accounts, 
and  your  co-operation  will  be  found  mutually 
advantageous. 

If  you  want  the  right  goods  at  the  right 
time,  make  sure  of  seeing  the  line  by  sending 
this  coupon. 

THE  VICTOR  MFG.  GO. 


QUEBEC 


Spring 

Whitewear 

lines 

on  the  road 


THE 
VICTOR 
MFG.  CO. 

QUEBEC 

Would   like    to   see 
your  Spring  and  Summer 
line  of  Blouses,    This  places 
us  under  no  obligation  to  buy. 


Province 


P.O. STYLE!   P.O. VALUE! 
P.  C.  MATERIALS ! 

ALL  ECHO  PROSPERITY 

The  Goodness  of  P.  C.  Corsets  has  long  been  established 

The  style,  shape  is  up  to  fashion's  needs.  To-day,  fashion 
demands  the  medium  high  bust,  the  well  rounded,  well 
defined  waist  line.  P.  C.  Corsets  give  this  effect  properly, 
with  perlection  not  only  in  line  and  grace,  but  in  comfort. 

P.  C.  125 


Short  girdle,  gored  hips. 
Deep  lace  trimming.  Hose 
supportersi  attached.  White 
onlv. 


For  stout  ladies,  lace  sides, 
long  waist.  Strong  coutil  and 
steels. 


Values  illustrate  our  manufacturing  advantages. 

For  the  convenience  of  Western  Ontario 
Merchants  a  full  stock  is  carried  at 
Brampton,  Ontario  —  F.  W.  GILLIES, 
Manager. 

Samples  prepaid  and  returnable  at  our  expense:     Electros,  hangers, 
etc.,  supplied  to  our  customers. 


P.  C.  810. 


"Capital ' 


A  Canadian  favorite.  Eng- 
lish coutil.  Medium  high  bust. 
Four  silk  hose  supporters.  All 
sizes  and  colors. 


A  new  model.  Extra  long 
waist,  new  high  bust.  All  sizes 
and  colors. 


THE  PARISIAN  CORSET  MFG.  CO.,  LTD. 

QUEBEC 
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READY-TO-WEAR     GARMENTS 


I 


A  SICN   OF   PROSPERITY 


We  are  increasing  daily,  so  are 
our  customers'  departments  by 
handling    the    Reliable  Waist. 

We  intend  doubling  our  capacity 
to  ensure  better  deliveries  for 
next  season. 

See  our  Spring  Line,  it  is 
better  than  ever. 


I.  MISHftIN  &  CO. 

423  St.  James  St.,     -  -     Montreal 

Mail   Orders    Receive  Prompt  Attention 


& 

& 


More    Raincoat  Sales 

More  Sales  !    That's   the    object 
of  every  merchant. 

We  want  to  help  you  increase 
your  Raincoat  trade. 
Belmont  Brand  is  right  in  style 
—Workmanship-  Fit  and  PRICE. 
Spring  styles  are  now  being 
shown   and   remember    you    get 

Deliveries  when   promised 
It    will  pay   you— and   pay    you 
well— to  get  acquainted. 


3 
3 

3 
3 


E  The  Belmont  Manufacturing  Co.,  % 

^-  Limited        ^m 

g  131-133  Youville  Sq.,  MONTREAL         [    3 


WAISTS       DRESSES 

Holiday  Lines  on  the  Road. 

Place    Orders     Now 

to  insure  delivery. 

THE  AMERICAN  SILK  WAIST  GO, 

30  ST.  GEORGE  STREET,  MONTREAL 


Special  Shouiders= 
Special  Prices 


We  manufacture  a  Raincoat  the  like  of 
which  you  never  did  see.  It  has  a  special 
shoulder  which  gives  the  coat  the  proper  hang 
and  permits  the  proper  buttoning. 

This  has  to  do  with  Special  Shoulders 


We    manufacture    Ladies'  Loose     Tweed 

Coats  that  weigh  so  heavy  on  the  merit  scales 
yet  weigh  so  light  on  the  price  scales,  that  the 
wonder  is  "  how  we  can  do  it," 

This  has  to  do  with  Special  Prices 


Think   of  "special"   then    your  thoughts   will 
drift  to  NATIONAL  RUBBER  CO. 


NATIONAL  RUBBER  CO.  OF  CANADA 

MONTREAL 

Ask  to  see  samples  of  new  Silk-faced 
Men's   Raincoats. 

Canada's  Largest  Exclusive  Raincoat  House 
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The  merchant  whose  customers  buy  by  price  alone  can 
depend  upon  KingCOt  Cottons  to  expand  his  sales.  Value 
for  value,  no  line  of  cotton  goods  in  Canada  vies  with 
KingCOt  on  a  price-basis. 

And  the  store  which  builds  its  trade  by  the  quality, 
the  novelty,  the  smartness  of  its  wares, — this  is  the  store 
which  specially  finds  KitlgCOt  Cottons  powerful  to  attract 
the  discriminating  and  to  please  them. 

True,  the  assertions  are  themselves  customary  with 
manufacturers.  But  there  is  a  wide  distinction  between 
assertion  and  proof, — and  stores  all  over  Canada  have 
proved  these  things  true  of  KitlgCOt  Cottons.  Any 
traveller  for  a  first  rate  house  will  tell  you  why. 

These  are  the  KingCOt  lines  : 


Q   I   N   G   H  A   n  S  SHIRTINGS 

DRESS    GOODS  OXFORDS 

APRON   GINOHAHS  D  E  N   I   fl   S 

S    A    X    O    N    Y    S  GALATEAS 

FLANNELETTES  TICKINGS 

D     O     fl     E     T      S  COTTONADES 

AWNINGS 


DRY    GOODS    REVIEW 


STAPLES    AND     RAW 
MATERIALS 

Jobbers'  Cotton    Stocks   Depleted— 
Market  in  Strained  Condition— Ord- 
ers Still  Subject  to    Confirmation — 
Unsatisfactory  Deliveries. 

At  the  wholesale  pre-inventory  sales  held  during  last 
month  there  was  a  distinct  difference  noticed  between 
this  year  and  two  or  three  years  ago.  Then  cottons  were 
frequently  joblbed  off  at  a  sacrifice,  now  there  is  no 
stock  worth  talking  about  to  sell.  Stock  in  cottons  was 
never  so  low  as  at  present  in  the  large  warehouses,  and 
there  are  no  slow  lines.  The  supply  of  textiles  at  the 
present  time  is  inadequate  to  the  demand,  and  the  cut- 
ting-up  trade  is  perplexed  and  can  find  no  way  out  of 
the  difficulty  of  securing  material.  One  manufacturer  of 
liadjies'  .underwear!,  pillow  slips,  etc.,  went  so  far  as/  to 
offer  ^c.  per  yard  more  for  whites  if  immediate  deliveries 
were  promised,  but  he  was  immediately  turned  down. 
The  consumption  of  whites  and  greys  is  astonishing  and 
the  sources  of  supply,  taxing  their  output  to  the  utmost, 
cannot  supply  the  demand.  One  firm  reports, — and  un- 
doubtedly there  are  many  others, — that  for  three  months 
they  have  not  had  a  piece  of  the  cheapest  cheese-cloth  in 
stock,  and  although  they  placed  large  orders  many 
months  ago,  they  cannot  get  deliveries.  Customers  com- 
ing in  and  wishing  certain  lines  are  disappointed,  and  in 
taking  the  nearest  line  to  it  usually  select  a  better  qual- 
ity, hoping  that,  should  more  be  required,  there  will  be 
no  difficulty,  but  the  better  grades  as  well  as  the  'ow 
are  greatly  depleted. 

Merchants  in  wholesaled  centres  last  month  had 
trouble  in  getting  specials  to  boom  trade.  Some  jobs  in 
sheetings,  denims  and  flannelette  blankets  (seconds)  were 
offered,  only  to  be  snapped  up  quickly. 

Staple  trade  was  boomed  by  jobbers  principally  on 
the  Spring  dating  argument.  Altogether  jobbers  through- 
out Canada  are  well  pleased  over  the  low  state  of  their 
cotton  stocks  at  inventory  times. 

Prints  Are  Moving  Rapidly. 

Print  cloths  are  selling  quickly,  and  the  , hurry  to 
place  orders  is  attributed  to  the  anxiety  of  the  reatilers 
to  cover  themselves  at  once  in  order  to  avoid  a  repitition 
of  last  year's  shortage  of  stock.  Johlbers  have  covered 
themselves  as  much  as  possible  in  their  placing  orders, 
realising  that  their  repeat  orders  which  are  now  subject 
to  confirmation,  will  mean  very  slow  deliveries.  Repeats 
now  must  bear  specified  time  of  delivery,  and  even  then 
there  is  no  guarantee  of  deliveries  at  the  stipulated 
time,  which,  though  generous,  is  uncertain.  Prior  to 
the  withdrawal  of  the  H.  P.  cloth,  jobbers  had  oversold 
their  stock,  not  having  anticipated  the  withdrawal  of  so 
popular  a  line,  and  at  present  their  customers  are  vigor- 
ously protesting  against  the  cancelling  of  their  orders. 
No.  2  cloth,  which  has  been  forced  to  take  the  place  of 
the  H.  P.,  never  has  been  a  very  great  seller, 
although  it  is  a,  substitute  it  is  now  meeting  with  good 
sales,  not  through  any  preference,  however,  but  of  neces- 
sity.   It  sells,  however,  only  half  as  quickly  as  H.   P. 

Owing  to  the  English  prints  having  been  greatly 
advanced  in  price,  their  cloths  are  slightly  too  high  and 
have  given  the  Canadian  C  cloth  a  better  chance  than  in 
previous  years.  Grey  prints  are  fast  sellers  this  year, 
but,  as  usual,  the  navy  blues  are  the  strongest  of  all, 
pinks,  black  and  white  and  dark  fancies  coming  next  in 
order.     The  chambray  effects  show  better  variety,  and  the 


dyeing  is  said  to  be  greatly  improved  over  former  years. 
In  fact,  it  is  just  this  quality  of  the  Canadian  goods 
which  prevents  buyers  from  going  to  the  American  mar- 
kets in  the  hope  of  relieving  the  shortage  here.  Retailors 
should  cover  where  possible. 

Great  Demand  for  Ginghams. 

The  brisk  demand  for  ginghams  at  present  is  forcing 
the  jobbers  to  seek  repeats  earlier  than  usual,  the 
majority  of  their  orders  request  early  delivery.  The  mills 
are  so  overrun  with  orders  that  no  favor,  under  any  con- 
sideration, "can  he  granted.  Prices  remain  firm  and  as 
yet  there  is  no  talk  of  them  being  increased,  although 
the  shifty  raw  cotton  market  is  now  slightly  higher. 
While  some  of  the  lines  have  been  withdrawn,  it  has  only 
been  done  with  the  intention  of  reducing  the  cost  of  pro- 
duction, and  narrowing  down  the  output  to  only  those 
lines  which  are  certain  of  sales.  During  the  past  few 
years  too  large  a  range  was  carried,  with  the  result  that 
many  merchants  overstocked  with  unsaleable  patterns. 
The  listed  prices  are  apparently  giving  entire  satisfac- 
tion and  the  improved  sales  evidence  the  fact  that  the 
manufacturers'  decision,  to  withdraw  doubtful  patterns 
and  hold  to  the  listed  prices  was  wise. 

The  demand  for  early  Spring  deliveries  again  predomi- 
nates, and  this  is  fully  realised,  and  best  efforts  are  as- 
sured. The  tartan  plaid  effects  are  proving  to  be  the  top 
notchers  for  the  year,  while  the  \<\uv,i  colors,  especialh 
blue  and  pink,  promise  to  outdo  all  their  previous 
records. 

Cutting  Up  Trade  Orders  Heavily. 

Of  the  nap  cottons,  Saxonys  are  being  ordered 
freely  by  manufacturers  of  ladies'  underwear,  nightshirts, 
tec.  Everything'  points  to>  a  greater  demand  than  ever, 
and  there  is  a  feeling  that  •  price  is  not  a  question  at 
present,  but  getting  deliveries  is  a  problem  causing  much 
misgiving.  Denims  for  overalls  and  making  up  purposes 
sell  rapidly,  and  orders  are  heavier  than  usual.  This  is 
perhaps  due  to  the  uncertainty  of  obtaining  goods  at  a 
later  date,  and  manufacturers  are  eager  to  have  an  ade- 
quate supply  in  view  of  a  great  season.  Several  large 
new  firms  have  recently  started  operations,  and  any  sur- 
plus stock  that  could  be  procured  was  quickly  snapped 
up.  Tickings  have  also  had  an  unusual  run  and  mattress 
manufacturers  are  covering  their  requirements  without 
regard  to  the  price.  The  mills  are  sold  a  long  way 
ahead,  and  how  irregularities  can  occur,  or  a  drop  in  the 
prices  develop,  under  the  present  circumstances,  is  be- 
yond all  possibility. 

The  Outlook. . 

The  latest  reports  published  at  Washington  by  the 
United  States  government  give  the  total  estimate  ginned 
up  to  date  at  8,5.31,000  bales,  this  would  indicate  that 
the  grand  total  will  not  exceed  12  or  12£  million  bales. 
Tin's  falls  short  of  the  world's  needs  by  several  million 
bales  and  upon  the  receipt  of  the  news  the  market-  de- 
veloped into  a  bull  sib  state  and  consequently  further 
increases  must  be  expected.  This  year's  cotton  yield,  it 
must  be  borne  in  mind,  is  greatly  tinged  and  stained, 
(Continued  on  page  93.) 
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HEMMED   SHEETS  AND  PILLOW  SLIPS 

With  woman's' duties  keeping  her  busier  every  day  it  becomes  more 
necessary  than  ever  to  maintain  a  stock  of  made-up  sheets  and  pillow 
slips. 

Yon  will  strengthen  the  confidence  of  your  trade  if  yon  handle 
Laufentian  goods.     They  are  made  of  special  English  cottons  giving  the 

acme  of  service,  and  attractive  pack- 
ages help  their  sale. 

Pillow  Slips  -5  styles  of  hem,  15 
qualities,  sizes  40,  42,   44,   46  ;  prices 
from  $11.35  to  $4  OO. 
'  Hemmed    Sheets  —  8/4,    Q/4;    price 

from  $7  50  to  $10.50  per  dozen. 

The  values  are  indisputable.    Write 
us  for  samples. 

Our    Salesmen   are    now    showing 
Spring     lines     of    White    Underskirts, 

a  Guarantee  of  Quality  and  workman-     Nightgowns,    Corset  Covers,  Drawers, 
ship  etc 

A  post  card  to  us  will  ensure  one  calling  upon  you. 


THE   LAURENT/AN    WHITEWEAR    CO. 


LE  VIS, 


•  Q. 


Davidson   &   Gatehouse 

COMMISSION    MERCHANTS 
Jutes,  Hessians  and  Cotton  Piece  Coods. 

Open  to   accept   agencies   for   first-class   Canadian   and    Foreign 
Manufacturers. 
Correspondence  invited. 

30  ST.  JOHN  STREET,  MONTREAL 


Window  Decorators' 
Competition 


* 


See  Announcement  on  page  21 


STOCK 


MACHINES 


for  Winding  and  Measuring  PIECE  GOODS, 
DRESS  GOODS,  TWEEDS,  etc.,  also  LACES, 
RIBBONS,  EMBROIDERIES,  BRAIDS,  etc. 
These  Machines  have  been  thoroughly  tested 
and  guaranteed  accurate.  Time  saved  in  one 
season  will  pay  for  them.  Every  Merchant 
should  have  a  set.  Order  now  and  have  them 
ready  for  stock-taking.  Testimonials,  prices, 
and  all  information  by  applying  to  the 
SELLING    AGENTS 

CLATWORTHY  &  SON 

DISPLAY    FIXTURE   MFRS. 

38-40  Adelaide  St.  West,  Toronto,  Unt. 
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Spring  Prints. 


Each  of  the  following  Print  Cloths  is 
as  near  perfect  as  possible  in  design, 
fabric  and  coloring. 


NO.  10    Cloth,    ^  light  shades 

NO.   20  Cloth,    ^    Indigo    Dye  and 

dark  shades. 

NO.   20  Cloth,   in  Beige  effects 

NO.  2     Cloth,    27/28  widths,  in  light 

and  dark  shades  and 
indigoes. 


Art  Ticking 


D 


(■WWWM 


JUST  ASK  THE  FIRST 

SALESMAN  FROM  ANY 

JOBBER 
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MEN'S     FURNISHER 


Dry  Goods  Review 


There  is  a  set  of  those  catchy, 
sale-making  Pen-Angle  Store 
Cards  ready  to  go  to  you  the 
minute  you  tell  us  to  send  them. 


If  you  haven't  already  received  a  set  of  these 
catchy,  clever,  attractive  store  cards,  it  is 
solely  because  we  have  not  yet  had  the 
pleasure  of  adding  your  name  to  the  long 
list  of  merchants  who  accept  the  free  services 
of  our  Selling-Help  Department.  In  that 
case  please  tell  us  to  put  your  name  on 
our  mailing-list  and  allow  us  to  forward 
your  set  of  store  and  counter  cards  right 
away.  We  think  you  will  like  them,  for 
we  have  sent  out  thousands  of  them  to 
our  good  friends  in  the  trade,  and  every 
merchant  who  has  them  says  they  make  it 
easy   to    sell    all    that    bears    this    trade    mark. 


ATUNSHRINKABLEtt 


It  won't  take  you  a  minute 
to  drop  us  a  post  card 
request  for  these  striking 
and  handsome  Selling- 
Helps.  Haven't  you  time  to 
do   that    now  ?     Just  address 

THE  PENMAN 

MANUFACTURING 
COMPANY,    Limited 

OF   PARIS,  CANADA 
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Men's   FvirnisKer 
=  Clothier 


Hats   and    Gloves 

Black  Stiff  Felt  May  be  in  Short  Supply— Split     Straws 

Also. 

Jobbers ' declare  that  so  great  is  the  demand  for  black 
stiff  felt  hats,  there  will  be  some  difficulty  in  getting  a 
sufficient  supply  for  Spring  delivery.  Business  in  the  soft 
felts  has  fallen  off  greatly,  although  they  still  command 
a  fair  business,  particularly  in  the  smaller  centres. 

Retailers  show  a  decided  inclination  to  stick  close  to 
the  article  upon  which  trade  is  certain,  and  to  take  as 
few  chances  as  possible.  No  doubt  the  firm  prices  have  a 
good  deal   to  do  with  this. 

The  telescope  shape  is  the  only  soft  felt  hat  upon 
which  a  brisk  trade  is  reported.  It  bids  fair  to  be  a 
popular  style  among  the  "sporty"  trade  next  Spring  and 
Summer.  There  is  no  distinct  change  from  last  year's 
styles,  except  that  the  brims  are  curved  up  a  little  more, 
and  the  band  is  a  trifle  wider. 

Of  split  straws  a  good  deal  is  beard,  and  it  is  stated 
that  there  is  bound  to  be  a  shortage.  The  round  straw 
is  now  attracting  the  attention  of  the  manufacturers,  and 
they  hope  to  have  sufficient  to  make  up  for  the  shortage 
on  the  other  line. 

Panamas  in  the  sailor  style,  with  high  crown  and 
broad  brim,   are  selling  better  than  was  expected. 

Gloves  are  a  line  that  should  be  made  prominent 
among  the   articles  for   gift-giving   at   Christmas. 

Next  Summer  there  is  likely  to  be  some  demand  for 
silk  and  lisle  gloves. 

Ready-to-Wear  Clothing 


y 


The  Trade  is   Expanding   Rapidly,    With   Sale  of   Better 
Garments. 

Business  in  ready-to-wear  clothing  is  expanding  with 
considerable  rapidity,  and  we  find  that  custom  business 
is  suffering  in  consequence.  This  condition  exists  where 
merchants  insist  on  a  class  of  garment  that  is  both  up- 
to-date  in  design  and  well  made.  They  must  be  able  to 
offer  their  customers  something  pretty  good  in  order  to 
attract  a  real  nice  class  of  trade.  It  comes  slowly  in 
many  cases  and  quickly  in  others,  but  in  order  to  get  it 
at  all  the  goods  must  be  of  substantial  merit. 

*  *  * 

Manufacturers  have  been,  and  are,  putting  forth 
strong  efforts, to  elevate  the  standing  of  the  once  despised 
"store  clothes."  They  are  employing  designers  of  ability, 
and  the  results  are  quite  satisfactory.  Merchants  shouid 
encourage  them  along  this  line,  and  refuse  to  buy  cloth- 
ing thai  is  not  up  to  the  mark. 


This  department,  if  given  proper  attention,  has  large 
possibilities.  A  number  of  merchants  conducting  success- 
ful dry  goods  stores  have  succeeded  in  making  it  one  of 
the  most  profitable  branches  of  their  businesses.  One 
such  that  we  were  in  recently  employs  a  tailoress,  who 
re-presses  every  suit,  and  sews  all  buttons  on  tightly  be- 
fore it  goes  out. 

*  *  * 

Manufacturers  are  doing  quite  an  active  business  on 
special  orders. 

*  „  * 

One  point,  further,  that  cannot  too  strongly  be  im- 
pressed upon  a  merchant  is  that  if  he  also  carries  dry 
goods  the  two  should  he  distinctly  separated. 

CHristmas  NecKwear    Trade 


Fancy     Boxes    an    Attraction — Better    Qualities    to    the 
Front. 

Of  all  men's  furnishings,  neckwear  is  the  most  active 
line  during  the  Christmas  season.  It  figures  very  largely 
in  the  gift  trade,  and  each  year  retailers  are  giving  more 
attention  to  this  circumstance.  One  of  the  most  effective 
means  employed  to  promote  sales  is  that  of  putting  the 
goods  up  in  fancy  boxes,  a  single  tie  to  a  box.  This 
plan  forms  an  attraction  that  draws  a  great  deal  of  busi- 
ness, and  renders  the  expense  of  procuring  the  boxes  a 
comparatively  small  matter. 

*  *  * 

In  the  advertising  space  emphasis  should  be  laid  on 
neckwear  as  being  among  the  gifts  that  a  man  most  ap- 
preciates at  Christmas  time.  However,  this  in  itself  is 
not  sufficient  ;  to  produce  the  best  effect  mention  must 
be  made  of  the  fact  that  the  goods  are  of  a  special  quality 
and  that  they  are  boxed  in  a  manner  that  makes  them 
doubly  desirable  for  the  purpose. 

*  *  * 

Ordinarily  the  half-dollar  tie  is  the  thing,  but  every 
store  should  endeavor  to  get  away  from  this  condition  at 
Christmas.  Goods  at  75  cents  and  $1  should  be  pushed  at 
every  opportunity,  and  if  this  policy  is  followed  the  re- 
sults will  he  found  very  satisfactory.  As  the  great  ma- 
jority of  tics  are  purchased  for  gifts  it  is  only  natural 
that  quality  should  be  the  first  consideration. 

*  *  * 

We  have  already  gone  fully  into  the  indications  for 
Spring,  and  see  no  reason  to  alter  the  views  expiessod. 
"Hot"  colors  are  certainly  due,  and  will  be  shown  in 
quite  a  range,  although  quieter  tones,  probably,  will  still 
be  the  leaders.  This  change  will  be  accomipanied  by 
smaller  shapes. 


MEN'S     FURNISHER 


Dry  Goods  Review 


SKirts    and     Collars 

The    Desirability    of    Watching     for    Novelties — A    New 

Collar. 

A  well-founded  apprenhension  regarding  deliveries 
lias  induced  retailers  to  place  liberal  orders  for  spring 
shirts.  They  realize  thai  I  here  will  be  no  reduction  in 
juice,  and  that  the  factories  will  have  great  difficulty  in 
handling  the  business.  Early  orders  will,  of  course,  get 
first  attention,  and  the  man  who  delayed  will  very  likely 
find  himself  without  the  goods  at  just  the  time  he  wants 
them. 

There  is  little  that  can  be  added  to  what  was  said 
last  month  in  regard  to  the  styles  and  patterns  that  have 
been  shown,  and  what  is  likely  to  sell.  Some  novelties 
are  certain  to  be  brought  out  later,  and  the  merchant 
who  appreciates  fully  the  circumstances  surrounding  the 
furnishing  business,  will  he  quick  to,  pick  out  the  good 
ones,  and  use  them  to  brighten  up  his  windows  and 
stock  The  value  of  novelty  cannot  too  strongly  be  dwelt 
upon.  The  man  who  buys  good  shirts,  for  instance,  will 
be  drawn   towards     the   store  that     constantly     shows  a 
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sprinkling  of  such  goods,  even  though  ue  has  no  inten- 
tion of  adopting  the  innovations  displayed  himself.  The 
point  is  that  he  knows  the  retailer  in  question  is  up-to- 
date,  and  that  whatever  he  buys  from  him  is  likely  to  be 
all  right.  Of  course,  we  recognize  the  fact  that  many 
novelties  enjoy  only  a  very  limited  sale,  but  that  is  no 
obstruction  to  the  carrying  out  of  the  idea  here  indicated. 
A  merchant  may  readily  estimate  the  merit  that  a  new 
article  is  likely  to  present,  in  the  eyes  of  his  customers. 
Here  we  cannot  do  better  than  quote  what  a  prominent 
furnishing  man  remarked  a  short  time  ago:  "I  buy  a 
small  quantity  at  any  rate  of  every  novelty  that  locks 
pretty  reasonable,  and  I  have  never  got  stuck  yet  AVlien 
such  goods  are  first  shown  me  I  place  an  order  for  just 
about  enough  to  use  in  window  display,  and  it  is  never 
any  trouble  to  clear  them  out.  New  goods  nearly  always 
appear  in  my  window  before  any  of  the  other  stores 
show  them,  and  that  is  a  big  drawing  card.  T  tell  you 
candidly  that  T  attribute  a  great  big  share  of  my  success 
to  my  plan  of  being  constantly  on  the  look-out  for 
novelties."     This  applies  to  all  lines  of  furnishings. 

In  line  with  this  argument  we  would  advise  that  a 
few  coat  shirts  be  shown  in  the  window,  along  with  an 
appropriate   card   bearing   a    phrase   somewhat  after   this 


style:  "On  and  off  like  a  coat — the  acme  of  convenience 
and  comfort."  The  merchant  who  has  followed  our 
advice  to  stock  a  limited  number  of  them  should  find 
them  a  good  Christmas  attraction.  That  is  the  time, 
above  all  others,  when  such  articles  can  be  readily  intro- 
duced. 

The  holiday  trade  will  open  up  shortly,  and  there 
are  some  points  of  policy,  suitable  distinctively  to  the 
period,  that  must  be  impressed  upon  the  store's  sales 
force,  (heap  goods  should  be  kept  in  the  background  as 
much  as  possible,  and  goods  of  quality,  bringing  fair  pro- 
fit, pushed  strongly. 

We  note  with  a  great  deal  of  satisfaction  that  many 
merchants  have  placed  orders  for  spring  at  advanced 
prices,  in  preference  to  buying  at  the  same  figures  as 
formerly  and  taking  inferior  goods.  Their  profit  will  be 
curtailed,  for  they  have  decided  not  to  raise  the  retail 
price.  One  man  said  to  The  Review:  "I'll  make  up  for 
what  I  lose  in  this  way  by  handling  some  better  lines; 
than  I  ever  carried  before.  I  am  striving  for  a  better 
class  of  trade  every  year." 

A  good  deal  has  been  said  in  regard  to  the  attached 
cuff  with  which  we  do  not  altogether  agree.  For  busi- 
ness wear  it  is  a  nuisance,  not  only  because  it  is  in  the 
way,  but  also  because  it  often  soils  within  a  very  few 
hours.  Then  again,  its  trips  to  the  laundry  are  very  few 
until  it  is  unfit  for  wear.  For  other  purposes  we  most 
heartily  endorse  it,  and  recommend  thai  in  full  dress  gar- 
ments it  be  pushed  as  strongly  as  possible. 

Several  manufacturers  have  adopted  the  plan  of  giv- 
ing an  extra  pair  of  cuffs  with  every  shirt  with  attached 
cuffs,  to  be  sewn  on  after  the  original  pair  become  shab- 
by. 

In  making  window  displays  it  should  be  remembered 
that  a  shut  always  shows  up  to  better  advantage  when 
a  suitable  collar  and  tie  are  attached. 

We  illustrate  herewith  the  newest  idea  in  collars. 
It   is  a  decided  novelty. 


Notes   and   Comment 


"Business  has  been  pretty  poor  to-day,"  said  the 
head  of  the  men's  furnishing  department  in  a  istore  which 
carries  furs,- clothing  and  boote  and  ■  shoes  also.  "The 
windows  have  been  given  over  to  furs  and  clothing,  and  I 
haven't  had  a  show.  Yesterday  I  managed  to  get  a 
couple  of  fancy  vests  in  with  some  suits,  and  our  sales 
on  this  line  were  brisk.  Other  furnishings  have  b;een 
slow,  and  it's  all  on  account  of  having  no  display  space 
for  them."  A  few  days  after  this  same  man  told  The 
Review  that  he  had  secured  a  window  again,  with  the 
result  that  his  department  found  it  difficult  to  handle  the 
business.  This  just  serves  to  show  how  necessary  it  is 
that  window  display  should  be  carefully  attended  to. 

The  temperament  of  a  salesman  counts  for  a  good 
deal.  If  the  proper  disposition  does  not  come  naturally 
to  him  he  should  cultivate  it  at  every  opportunity.  A 
clerk  in  one  of  the  Toronto  stores  remarked  to  The  Re- 
view a  few  days  ago  :  "I  was  showing  some  overcoats 
to  a  very  particular  customer,  and  I  cfidn't  feel  as  bright 
as  usual.  Before  long  I  could  see  that  he  was  getting 
away  from  me,  and  also  that  the  entire  fault  lay  with 
myself.  I  took  a  fresh  hold  and  went  at  him  in  the  way 
)  knew  perfectly  well  he  should-  be  handled.  In  a  very 
few  moments  lie  was  more  interested  and  I  made  the 
sale.  After  striking  the  right  disposition  I  felt  that  T 
could   have  sold   him  anything  in  the  store." 
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MR.  MERCHANT— 

Do  you  realize  what  a  sale-clinching  argument 
you  have  in  being  able  to  say  to  a  customer  "This 
is  the  Shirt  for  comfort— its  size  is  a  feature!" 

With  men  who  have  experienced  the  discom- 
fort of  Shirts  without  a  name  or  brand,  Shirts  that 
were  designed  and  cut  to  fit  a  price  instead  of  the 
wearer,  in  nine  cases  out  of  ten,  you  will  find  the 
above  statement  sufficient. 

COLOSSUS  SHIRTS  and  OVERALLS  make 
this  "  size  feature"  a  speciality,  and  by  combining 
with  it  the  best  of  materials  and  workmanship  of  the 
highest  class,  garments  are  produced  that  do  not 
shrink  from  assuming  the  responsibilities  of  branded 
goods. 

Think  it  over. 


COLOSSUS 

COVERS  A  FULL  LINE  OF 

FINE  NEGLIGEES  WORKING  SHIRTS 

OVERALLS  and  SMOCKS 
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Cash     Business     TKat 
Expanded  Rapidly. 

A.  L.  Garland  opened  up  a  new 
business  in  St.  Thomas  in  March, 
1904,  with  a  small  but  select 
stock  of  staple  and  fancy  dry 
goods.  He  was  formerly  with  C. 
Cousineau,  of  "Bon  Marche" 
fame,  King  street  east,  Toronto, 
and  later  buyer  and  manager  of 
the  Hubert  .Simpson  Company's 
staple  department.  His  first  prem- 
ises were  50  feet  deep  by  22  feet 
wide.  In  six  months  he  doubled 
his  floor  space/ and  in  July,  1906, 
moved  into  a  fine  new  store,  mo 
by  32  feet,  at  155  and  157  Talbot 
street,  right  in  the  centre  of  the 
city.  From  the  beginning  he 
adopted  the  policy  of  selling  for 
cash  only. 

Ground  Floor. 

On  the  east  side,  with  85  feet 
of  shelving  and  fixtures,  are  the 
dress  goods,  wash  goods  and  linen 
departments,       changing     in      the 
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A.   L.  GARLAND,  St.  Thomas. 

Spring  to  dress  goods,  flannels, 
flannelettes,  shirtings  and  linens. 
In  the  first  centre  circle,  east 
side,  are  ribbons  and  laces,  and 
on  the  west  side  neckwear,  hos- 
iery and  gloves. 

On  the  west  side,  front,  are 
whitewear,  corsets  and  under- 
wear. Then  comes  the  stairway 
to  the  second  floor.  Forty  feet  to 
the  rear  of  it  are  occupied  by 
flannels,  flannelettes,  comforters, 
blankets,  etc.,  changing  in  Spring 
and  Summer  to  wash  goods  de- 
partment. 

The  offices  at  the  rear  are  25x7 
feet,  and  contain  private  office 
and  cash  desk.  The  Lamson  cash 
carrier  system   is  used. 

Counters  and  fixtures  are  all 
oil  finish.  At  the  front  of  the 
first  circle  is  a  10-foot  showcase 
and  a  6-foot  one  on  either  side. 


Each  window  is  fitted  with  four 
poke  bonnet  reflectors,  and  each 
light  is  equal  to  eight  16-candle- 
power  lights. 

This  floor  is  lighted  by  means 
of  prism  glass,  both  back  and 
front,  extending  the  full  width  of 
the  store.  Good  ventilation  is 
secured  by  having  sections  of  this 
on  hinges,  so  that  it  can  be  open- 
ed or  closed  at  will.  The  building 
is  heated  by  hot  water. 

Second  Floor. 

For  sixty  feet  from  the  front 
the  second  floor  is  nicely  carpet- 
ed, with  shelving  along  each  side. 
On  the  west  are  mantles,  furs 
and  ready-to-wear,  and  on  the 
east  millinery.    In  the  latter    de- 
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partnient     are  two    showcases,  each    10  feet   long  and  80 
inches  in  height. 

Ladies'  Rest  Room. 

A  ladies'  rest  room  is  very  tastefully  fitted  with 
Flemish  oak  table  and  mission  easy  and  reclining  chairs 
to  match. 

The  rear  40  feet  is  devoted  to  dressmaking  and  milli- 
nery workrooms,  ladies'  lavatory  and  cloak  room  for  em- 
ployes. 

The  store  throughout  has  a  smart  appearance,  stock 
is  kept  well  and  displays  are  well  looked  after. 

SOME  NOTES  FROM  LONDON. 

London,  Out.,  Nov.  30.— Gray  &  Parker  have  en- 
larged their  store  in  Dundas  street  by  utilizing  the  sec- 
ond floor  of  the  adjoining  building,  thus  doubling  the- 
floor  space  of  their  second  storey  show  room.  The  in- 
creasing business  of  this  house  made  the  enlarging  of 
their  borders  imperative. 

Retail  dry  goods  merchants  are  well  pleased  with  the 
volume  and  character  of  the  business  now  being  done. 
"Ahead  of  last  year,"  is  their  general  answer  to  ih!e« 
query,   "How   is  business  V 

The  jobbing  houses  of  London  made  a  change  this 
year  in  their  stock-taking  time.  Formerly  stock  was 
taken  in  December  but  this  year  some  of  the  houses  com- 
pleted the  task  before  the  end  of  November.  With  the 
increase  of  business  in  the  West  the  number  of  orders  for 
spring  requiring  early  attention  have  made  this  change 
necessary. 

The  late  James  D.  Anderson,  whose  death  occurred 
Nov.  28  at  Toronto,  Avas  engaged  in  the  wholesale  dry 
goods  business  in  London  for  twenty-five  years.  He  was 
born  in  Roxboro,  Glengarry  County,  fifty-five  years  ago, 
and  when  a  boy  spent  a  few  years  in  Chicago,  but  re- 
turned to  Canada,  and,  as  a  member  of  the  firm  of 
Struthers,  Anderson  &  Co.,  of  this  city,  was  one  of  the 
best  known  business  men  of  Western  Ontario.  His  in- 
terest in  the  firm  was  finally  acquired  by  R.  C.  Struthers, 
after  which  Mr.  Anderson  engaged  in  the  banking  busi- 
ness at  Essex,  and  subsequently  organized  and  managed 
the  First  National  Bank  at  Two  Harbors,  Minn.  Failing 
health  induced  him  to  retire  from  business  three  months 
ago  and  he  came  to  Toronto  to  reside. 


A  XMAS  SUGGESTION. 

At  Christmas  time  a  merchant  likes  to  show  in  some 
tangible  manner  that  he  appreciates  the  work  of  em- 
ployes who  have  served  him  faithfully  throughout  the 
year.  Often  he  is  puzzled  as  to  just  what  sort  of  a  gift 
would  be  most  suitable.  We  would  suggest  ' '  The  Busy 
Man's  Magazine"  as  something  that  every  young  man 
would  find  useful  and  educative.  And,  also,  he  would 
consider  that  he  had  in  it  an  evidenec  of  his  employer's 
interest  in  his  desire  to  get  ahead  in  the  world.  The 
value  of  a  year's  subscription  to  this  magazine  cannot 
be  measured  by  either  employer  or  employed  in  dollar 
and  cents.  If  desired,  a  sample  copy  will  be  sent  upon 
application  to  The  MacLean  Publishing  Co.,  10  Front 
street  east,  Toronto.  The  juice  of  "The  Busy  Man's 
Magazine"  is  $2  per  year. 


The  Lord  Mayor  of  London,  Sir  William  Treloar,  is 
head  of  the  ladies'  tailoring  firm  bearing  his  name.  The 
establishment 'is  almost  across  the  road  from  The  Re- 
view's London  office. 


STAPLES    AND    RAW    MATERIALS. 

Continued    from    page   ,Sf>.) 

and  spinners  will  have  difficulty  in  getting  proper  sup- 
plies. All  this  will  have,  a  potent  effect  upon  future 
prices  and  with  the  present  enormous  demand,  will 
cause  shortage  in  many  places. 

Labor  trouble  in  the  cotton  manufacturing  centres  of 
the  United  States  is  expected,  but  rather  than  have  the 
looms  stopped  at  this  crucial  time,  it  is  thought  the 
laborers  will  be  granted  their  concessions. 

Raw  cotton  in  this  country  at  the  present  time  has 
had  only  a  slight  effect  upon  the  piece  goods  market. 
Ready  sales  are  found,  price  only  being  a  secondary  con- 
sideration to.  that  of  immediate  delivery.  The  jobbers 
have  covered  themselves  far  ahead,  and  as  they  expect 
very  slow  delivery  in  their  repeat  orders,  it  is  only  right 
that  retailers  and  manufacturers  should  order  early. 

Flannelettes. 

The  assorting  season  for  Fall  has  been  remarkably 
good  so  far,  and  the  sale  of  shirtings  has  already  given 
e\  idence  of  greater  activity  in  these. lines.  Striped  and 
woven  goods  are  having  record-breaking  orders,  and 
repeats  are  in  brisk  demand.  Flanclettes  are  being 
shown  this  year  in  a  bigger  variety  than  in  past  years 
and  the  designs  are  more  pretentious.  Tweed  effects  in 
shepherd  tartans  and  checks  make  very  desirable  goods  at 
moderate  prices. 

New  Cotton  Mill  Proposed. 

For  some  years  past  there  has  been  some  talk  of 
another  large  cotton  mill  being  built  in  Canada,  and 
recently  the  rumor  has  been  revived.  It  is  said  that 
steps  have  been  taken  towards  some  definite  plan  of 
forming  a  large  company.  The  town  council  of  Lachine, 
Quebec,  has  been  approached  in  regard  to  granting  a 
'  bonus,  and  some  of  the  best  financers  in  the  country  are 
mentioned  as  being  at  the  back  of  the  scheme.  The  cap- 
ital of  the  new  company  will  be  $1,000,000,  of  which  it 
is  said  that  $200,000  has  already  been  subscribed. 
Although  no  names  have  yet  been  mentioned,  the  very 
fact  that  the  town  council  of  Lachine  has  been  approach- 
ed gives  some  foundation  to  the  story.  It  has  been 
further  said  that  the  new  company  will  manufacture 
white  and  grey  cottons. 

H.  N.  Marler,  notary,  Montreal,  who  has  the  matter 
in  hand,  when  seen  by  the  Review,  said  he  had  nothing 
to  give  to  the  public  at  present,  but  verified  the  above 
statement. 

Raw  Silk. 

Canada's  commercial  agent  in  Japan  writes  :  The 
outlook  for  the  silk  crop  this  year  is  very  good.  The 
newspapers  reviewing  the  situation  say  that  according  to 
latest  investigations  the  autumn  crop  of  silk  cocoons  in 
Japan,  is  estimated  to  show  a  thirty  per  cent,  increase 
over  the  average  crop  figure.  But  the  market  conditions 
are  less  satisfactory.  The  home  consumption  is  curtail- 
ing, caused  by  the  practice  of  economy  enjoined  upon  the 
people  in  view  of  the  heavy  demands  made  upon  them 
because  of  the  war  obligations. 

The  foreign  market  is  something  of  an  enigma.  It  is 
not  overloaded,  rather  the  contrary,  yet  it  is  holding- 
down  the  price.  The  silk  trade  of  Japan  is  with  equal 
persistency  holding- up  the  price.  The  foreign  market  and 
the  exporter  are  therefore  a  long  way  apart.  The  re- 
sult, few  transactions,  and  stagnation  all  along  the 
line. 

J.  N.  Currie,  Glencoe:  "We  appreciate  the  vast  im- 
provement in  The  Review  since  I  first  became  a  subscrib- 
er." 
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Wholesale 
Tailoring 


t|  A  well-known  catchy  clothing  phrase,  '  Campbell"  the 
clothier,  has  done  more  to  elevate  the  clothing  business  in 
Canada  than  any  other  man. 

tjj  N.B. — All  goods  this  coming  season  delivered  to  nearest 
station,  freight  charges  paid.  No  packing  charges. 
Made  to  measure  garments  a  strong  point. 

t|]  Agents  wanted   everywhere. 

tfl  We    make  up  clothing  for  tailors  from  their  own  cloth. 

Write  us  for  quotations. 


"Campbell  Clad"  Company,  Limited 

MONCTON,   N.B. 

A,  S.  CAMPBELL,  President  and  General  Manager 
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FIGURE    IT    UP 


Write  for 
Samples 
of  the 
New  Lines. 


Compare    your    continuous    Profit-Bringers     with     the     one-and-no-further-sale 

articles. 

It   doesn't   take    long   to    prove  that   goods   that   win    by  worth    are    the    goods 

that  give  the    lasting    profits. 

In  every  sense  of  the  word   HEWSON    TWEEDS  and    COSTUME  CLOTHS 

are    continuous     Profit-Bringers.     Ail-Wool,     Fast-Dyed,     Delightful    in    Design— 

they  give  the  Wear,  Style  and  Comfort  people  look  tor. 

And   our  advertising  is  educating  the    whole    country     into    asking   for    Hewson 

Tweeds. 


HEWSON  WOOLLEN    MILLS,  Limited, 


Amherst,  N.S. 


SPRING  AND  SUMMER  SEASON  1907 

Griffin  Brand  Shirts  mean  Superiority. 

This  brand  covers  soft  negligee  and  working  shirts  ranging 
in  price  from  $4.50  to  $13.50  per  dozen. 

They  are  standard  lines  at  popular  prices. 


Dependable 
Fabrics 


An  examination  of  our 
line  must  convince. 

Comparison  is  the  true  test. 


Attractive 
Styles 


You  will  increase  your  shirt  trade  with  Griffin  Brand  Shirts. 
The  reason  is — Better  value  for  the  money  in  every  way. 

If  a  salesman    from    this   house   does   not  regularly  call  on 
you,  drop  us  a  card  at  once,  and  we  will  arrange  the  rest. 

THE  EMPIRE  MANUFACTURING   CO. 

138  Craig  St.   West,  MONTREAL 


When    writing     advertisers    piease 
mention  the  Dry  Goods  Review. 


LAST  CALL  FOR  XMAS 

Send  Orders  now  for  Special  Boxed  Lines 

The  Wizard  Suspenders  at 
$3.50  per  dozen 

are  leaders  to  retail  at  50c. 


ASH.  OUR  SALESMEN  OR  SEND  DIRECT 


The  GLOBE  SUSPENDER  CO., 


ROCK  ISLAND,  P.Q. 


MENTION 
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WREYFORD&CO^T—o 


Wholesale  Men's  Furnishers 

Latest  Novelties  for  High-Class  Trade 

Agents     for     Following     Manufacturers  : 

YOUng  &  Rochester,  London 

Complete  raDges  for  Spring  1907. 

Fancy  Vests,  Flannel  and  Tropical  Tweed  Suits, 
New  Shirts  and  Shirtings 

Tress  &  Co.,  London 

Spring  Styles  in  Felt  and  Silk  Hats.    Straws,  English  shapes 

are  now  correct,  English  values  always  are.    Tress  Caps 

are  best  sent  into  Canada. 

Cellular  "Aertex"  Underwear 

"  Aertex"  has  only  to  be  worn  to  be  appreciated,  it  is  daily  growing 

in  favor,  it  gives  good  wear  to  customer  and  good 

profits  to  retailer. 

Cooper,  Corah  &  Sons, 

8t.  Margaret  s  Works,  LEICESTER 

Cashmere  and  Worsted  Hoisery,  "Nelson"  Unshrinkable  Knit- 
ted Underwear,  Athletic  Shirts,  Sweaters,  and 
Bathing  Suits 

We  can  ship  you  at  once— Dress  Shirts  at  $9.00  and 
$12.00,  Dress  Vests  at  $13.50  and  $15.00  doz., 
Knitted  Vests,  Smoking  Jackets  and  Dressing  Gowns. 


Cool,  Dressy  ClotKes 

MADE    OF 

OXFORD  cioths 


TEN  CHANCES  TO  ONE  the  lady  or 
gentleman  looking  so  cool  and 
comfortable  in  a  dressy  summer  suit 
is  an  Oxford  wearer,  for  these  cloths — 
both  the  Homespuns  and  the  Tweeds— are 
conspicuous  for  their  suitability  for  sum- 
mer attire.  This  is  a  Tweed  and  Home- 
spun season  and  Oxfords  are  in  front. 


FOR  SALE  BY  ALL  WHOLESALE  JOBBERS 


OXFORD  MANUFACTURING  GO. 

OXFORD,  NOVA  SCOTIA  limited 

Mills  Established  1867. 


BUYERS  OF 


RAINPROOFS 


Should  get  those 
proofed    by    the 


Co.,  Ltd. 


/£eg?TradeMark 


and  stamped 


PROOFED  BY 

jHE"/£forfeza&"C?Lr?, 


The  "  Cravenette  "  Co.,  Limited,  affix  their 
stamp  only  to  such  goods  as  are  suitable  in 
quality  for  Rainproof  purposes. 

Therefore,  this  stamp  is  a  guarantee  not 
only  of  Rainproof  properties,  but  also  of  the 
quality  of  the  material. 


DUSTPROO 


AS  WELL  AS 


IN 


The  "Cravenette"  Co.,  Ltd.,  Bradford,  Proofers  to  the  Trade. 
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The  Montreal  Cotton  Co. 


WHEN    YOU 
BUY 


WHITE 
GOODS 

SPECIFY 
THESE    BRANDS: 

MUNSTER     28  and  32  in. 

(Linen  finish). 

ULSTER 


28  and  32  in. 

Slightly  heavier  plain  cloth.     (Linen 
finish). 

LIMERICK    28  and  32  in. 

(Soft  finish). 

BELFAST     28  and  32  in. 

Slightly  heavier.     (Soft  finish). 


ALSO    COMPLETE    LINES 

Victoria  Lawns 

Nainsooks 

Lisle  Muslins 
Duch   Costumes 

ASK      YOUR     JOBBER 


Works  at 
VALLEYFIELD,  QUE. 


Main  Sales  Office 
MONTREAL 


Motorist  (wet  through) — Just  look  how  my  coat  is  shrinking  ! 
'2nd  Motorist— My  dear  fellow,  why  don't  you  wear  GAKBIRNETT'i 
Specially  constructed  weatherproof  cloth. 
The  very  thing  for  automobiling,  riding,  driving,  etc. 

All  goods  bear  this  stamp. 

"JENNWEL" 
WATERPROOF 


REGISTERED 


Sole  Makers,  JOSHUA  F.  GARNETT  &  SON,  Castle  Mills,  Idle,  Bradford 
Canadian  Representatives :  GEO.  S.  PLOW  &  CO.,  232  McGiil  St.,  Montreal. 
A.  ALEXANOER  &  CO.,  77  York  St.  Toronto. 

Makers   to    the    wholesale   trape   only. 


fashion  Cuts 


TO   OUR    READERS  : 

The  Review  uses  monthly  in 
its  reading  columns  late  fashion 
cuts  which  we  secure  from  the  old 
and    new  worlds. 

These  are  only  used  once  by 
us,  and  we  offer  these  cuts  to  our 
supporters  for  their  advertising 
work  at  the  following  low  rates  : 

15  cents  per  square  inch  for  half-tones 
7  "    zinc  etchings 

Only  the  originals  will  be  sold. 

When  ordering  please  mention 
page  and  month  of  the  Review  in 
which  the  cut  appeared. 


Address 


MONTREAL 
232  McGiil  Street 


TORONTO 
10  Front  St.  East 
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"MENZIE    LINE" 

WALLPAPERS 


THERE  ARE  SEVERAL  WALLPAPER 
MILLS  IN  CANADA  TO-DAY— BUT 
ONLY  ONE  MAKES 

"TI1E  MENZIE  LINE" 


If  you  would  give  better  values 
If  you  would  enlarge  your  trade 
If  you  would  increase  your  profits 
If  you  would   have  the  best — 

These  Papers  Claim   Your   Consideration 


WRITE    FOR    SAMPLES 


Tnc  MENZIE  WALL  PAPER  CO.,  limited 

TORONTO,  CANADA 


v . ; 
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HousefurnisHings 


and 

Decorations 


Carpets 


Fawns  and  Greens  the  Best  Sellers — Sales  in  Some  Quar- 
ters   Slow   Owing   to;   Increased   Prices. 

The  samples  being  shown  for  Spring  trade  are  largely 
of  green  and  fawn.  The  latter  color  a  few  years  ago  was 
practically  untouched,  but  during  the  past  two  years  it 
has  been  coming  to  the  fore,  and  next  Spring  it  will  be 
one  of  the  leaders,  although  it  is  not  expected  to  sup- 
plant green.  The  two-tone  effects  in  the  Aximinsters  and 
Wiltons  show  fawn  in  some  degree,  and  the  designs  meet- 
ing with  the  greatest  favor  are  those  not  too  crowded. 
Some  of  the  old  tapestry  designs,  after  the  Ptersiai* 
styles,  are  meeting  with  a  better  demand  than  in  the 
past  few  years. 

In  a  few  centres  there  is  a  marked  tendency  to  defer 
buying,  owing  to  the  prevailing  high  prices  asked,  but 
this  is  a  bad  policy  as  the  rawr  material  market  is  not 
likely  to  experience  a  decline  for  some  time  to  come. 
Wool  and  worsted  yarns,  jute  and  hemp  and  cotton  yarns, 
prominent  materials  in  carpet  manufacturing,  will,  it  is 
expected,  be  further  advanced  before  long. 

As  prices  stand  now  the  advances  average  from  3  to 
10  cents  per  yard,  according  to  width  and  grade.  There 
have  been  recently  great  shipments  of  ingrains  and 
staples  to  the  western  provinces,  the  advances  have  been 
well  met,  and  the  demand  is  steadily  growing.  Prices 
were  withdrawn  from  some  places  during  last  month  and 
the  new  lists  show  slight  increases. 


DIFFICULTIES  IN  SMALL  CENTRES. 

The  difficulties  >  which  confront  the  retailer  in  small 
communities,  who  carries  a  stock  of  carpets,  arc  seldom 
appreciated  by  jobbers.  A  carpet  department,  to  be  a 
success,  must  be  under  the  -management  of  a  competent 
.mil  experienced  man.  To  secure  such  services  the  small 
merchant  must  be  prepared  to  expend  much  money  that 
his  small  and  practically  limited  business  can  ill  afford, 
considering  the  uncertainty  of  the  ultimate  success  of  his 
venture.  Many  a  merchant  has  expressed  his  willingness 
to  launch  this  department,  but,  after  looking  into  the 
situation,  has  been  compelled  to  abandon  the  idea.  Car- 
pets are  more  difficult  to  handle  than  any  other  stock, 
the  most  expensive  besides,  and  can  be  turned  over  the 
leasl  number  of  times  during  the  course  of  .a  year's  busi- 
ness. 

In  many  communities  of  small  population,  where  very 
few  new  houses  arc  built,  it  would  not  be  worth  while 
carrying  a  stock  of  carpets.  Of  course  selling  from  sam- 
ples may  offer  a  solution  of  the  problem,  but  this  has  its 
difficulties.  Jobbers  are  not  anxious  to  express  samples 
on  specula  I  ion. 


There    are,    however,    small    places    where    the    retailer 
carries  a  limited   stock  and   makes   the  department    pay   a 


. 


•?:! 


-•   - 


mil 


retui: 

to  ^L&^Ui 
Cut  Book  No.. 
Page  No. i 


A    COMMANDING   TWO-TONE, 
Manufactured  by  Staunton's  Limited,  Toronto. 
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CARPETS 


The   Lines  we    have    Purchased    for 

SPRING  1907 

Are  as  Extensive  as  they  are  Excellent 


Samples  will  be  shown  within  a  few  days, 
and  we  feel  sure  that,  after  an  inspect- 
Hon  of  what  we  haz)e  to  offer,  your  opinion 
will  verify  our  contention  as  to  complete- 
ness of  range,  excellence  of  quality,  and 
honesty   of  value. 

Wiltons       Axminsters        Brussels 
Tapestries  Squares  Mats 

Oil  Cloths    jcapnaaneased  Mattings  Art  Draperies 
Curtains  and  House  Furnishings 


GREENSHIELDS  LIMITED 

CREENSHIELDS  WESTERN   LIMITED         MONTREAL  GREENSHIELDS  &  CO.,  LIMITED 

WINNIPEG  111  VII    I    IILftL  VANCOUVER 
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GEO. 

H.  HEES,  SON  &  CO.  1 

ToronLo 

82  Bay  St. 

LIMITED 

Montreal 

20  St.  Helens  St. 

MANUFACTURERS  OF 

Window  Shades 

Curtain    Poles 

Lace  Curtains 

* 

Bobbinet  Curtains 

Lace  Door  Panels 

\ 

! 

Furniture  Coverings 

Tapestry    Curtains 

Chenille  Curtains 

Table  Covers 

Draperies 

Silks 

Burlaps 

Wall  Coverings 

Plushes 

Velours 

Upholstery  Supplies 

Upholstery  Hardware 
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Rudolph  Deutsch 

Importer  of  Novelties  in  Seamless 

French  and  German  Rugs 

In  Body  Brussels  and  Wilton  Weaves 

Moravian  Hand  Made  Rugs 

Also  a  New  Importation  of 

Double  Faced  Velour  Portiers  and  Table  Covers 

In  a  Large  Variety  of  Floral,  Oriental  and  Mission  Styles 

in  New  Colorings 

An  Unrivalled  Line  for  Fall  Delivery,  New  and  Complete  in  Every  Detail,   now   on  Display  at  Our  Showrooms. 
Critical  Inspection  Invited  to  Demonstrate  Values  and  the  Perfect  Finish  of  Our  Productions. 


Large  stock  carried  in  Montreal  for  immediate  delivery. 


Samples  and  prices  sent  on  request. 


E.  DUVERGER  ®>  CO. 


SOLE  CANADIAN  AGENTS 

Salesrooms:  403-404  Coristine  Bldg. 


MONTREAL 


good  profit.  One  trouble  that  he  has  to  meet  is  that i of 
having  no  advertising  medium  for  informing  the  people  of 
what  he  is  doing.  He  overcomes  this  drawback,  as  far  as 
possible,  by  showing  his  stock  in  a  prominent  location, 
where  he  tactfully  calls  the  attention  of  customers  to  it. 
Samples  lying  on  the  busiest  counter  is  a  good  plan  in  a 
general  store  of  attracting  the  attention  of  customers. 

In  the  interest  of  trade  The  Review  invites  correspon- 
dence on  this  matter,  feeling  sure  that  an  exchange  of 
views  will  be  of  great  value  to  those  interested. 


THE  GROWING  DEMAND  FOR  RUGS. 

Hugs  have  been  so  rapidly  gaining  a  stronger  position 
in  the  market  that  the  sale  of  piece  goods  has  in  some 
cases  been  slightly  affected.  This  may  or  may  not  be 
attributable  to  the  increased  prices  of  carpets,  yet  it 
must  not  be  overlooked  that  the  price  of  rugs  has  propor- 
tionately  increased. 

No  matter  how  popular  the  rug  may  become,  it  will 
not  seriously  affect  the  sale  of  the  piece  carpet.  In  this 
new  land,  where  one  is  never  assured  of  permanency  of 
location,  in  the  quick  shift  the  rug  is  easily  suited  to 
new  rooms,  whereas  the  carpet  would  have -to  be  recut 
or  refitted,  and  the  expense  and  difficulty  in  matching 
confronts  Hie  housekeeper.  On  the  other  hand  there  is 
always  the  desire  for  the  best  floor  coverings  on  ,the  part 
of  those  whose  homes  are  secured,  and  the  necessity  of 
moving  does  not   prevent    the  outlay  for  the  best. 


Representatives  of  a  large  English  carpet  concern 
were  at  Wetland  a  short  time  ago,  vewing  the  town  as  a 
probable  site  for  a  Canadian  mill.  Brantford  was  among 
the  other  places  visited. 


INDIA'S  JUTE  PRODUCT. 

In  the  sphere  of  commerce  it  would  be  difficult  to  find 
an>  thing  more  remarkable  than  the  recent  expansion  of 
the  jute  trade  in  India.  Prices  have  risen  to  an  unprece- 
dented  height,    and  yet  the  demand   has   continued. 

Jute  has  not  been  made  dearer  by  any  diminution  of 
the  supply,  as  the  production  of  the  fibre  has  increased  ; 
it  is  solely  the  other  great  factor  in  price,  an  enhanced 
demand,  that  has  sent  up  this  cheapest  of  raw  materials 
to  the  figure  which  almost  suggests  dearness.  The  ex- 
ports of  raw  and  manufactured  jute  in  1905-6  amounted 
to  nearly  one-fifth  of  India's  total  exports.  The  crop 
last  year  was  a  record  one,  ana  the  present  season's  crop 
will  be  drawn  from  3,271,400  acres  as  against  3, 16-7,650 
acres  last   season. 

The  consumption  of  India  increased  last  year  to  721,- 
350  tons  as  against  550,950  tons  in  previous  years.  Dur- 
ing 1906  the  price  per  bale  of  100  pounds  has  been  from 
£15  to  £2*,  an  enormous  advance  on  the  prices  for  the 
previous  five  years.  It  is  reported  that  the  recent  high 
prices  are  due  not  merely  to  the  demand  but  also  to  the 
general  desire  to  restrict  the  market  of  the  fibre  to  a 
shorter  period.  The  advance  over  last  year's  prices  was 
over  50  per  cent. 

Fraudulent  watering  of  jute,  which  not  only  illegiti- 
mately increases  the  weight  but  also  impairs  the  value 
of  the  fibre,  has  become  almost  universal  with  the  extra- 
ordinary rise  in  prices.  There  is  deliberate  adulteration 
besides,  but  owing  to  the  keen  competition,  which  forces 
the  mills  to  buy  the  fibre  with  all  the  defects  or  shut 
down,  the  purchaser  tabes  wet  and  sanded  jute  with  his 
eyes  open.  The  price  of  jute  was  43  per  cent,  greater  last 
year  than  in  1901-2.  The  increase  in  price  last  year  alone 
was  31  per  cent.  About  2,500  new  looms  are  being  put 
in   during  the  present    year. 
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Wall  Paper 

Fall  orders,  on  account  of 
their  heavy  increase,  could 
not  be  delivered  quite  as  ear- 
ly as  usual.  Manufacturers 
are  rushing  through  their 
work  so  as  to  be  ready  for 
the  sampling  season.  A  su- 
perior line  of  designs  is 
promised  for  next  season, 
and  some  novelties  in  bor- 
ders are  in  prospect.  The 
success  of  the  flat  prices  is 
causing  general  satisfaction. 


(irtlSHHM**" 


ARE  BORDERS  IN 
FASHION. 

The  subjoined  item  should 
be  of  interest  to  the  wall 
paper  trade  and  decorators 
in  general,  coming  as  it  does 
from  a  publication  which  is 
an  authority  on  interior  de- 
corations. It  emphasizes  the 
point  that  borders  should  be 
used  unless  the  architectural 
features  of  the  room,  such  as 
cornices,  wood  moldings, 
panelings,  etc.,  are  of  such  a 
character  as  to  make  the  use 
of  the  border  unnecessary. 
Few  rooms  have  these  archi- 
tectural embellishments,  and 
therefore,  the  need  for  the 
wall  paper  border  or  frieze 
is  very  evident  : 

"We  are  frequently  asked 
whether  a  border  is  'in  fash- 
ion' and  we  wish  our  answer 
could  reach  everybody  at 
once  and  forever.  The  use  of 
a  border,  whether  ornament- 
al or  simple,  is  regulated  by 
the  character  of  the  room 
and  by  the  architectural  pro- 
portions. Borders  are  al- 
ways 'in  fashion.'  Some- 
times  a   fabric   for   the    wall 

or  for  doors  or  windows  is  complete  without  a  border, 
sometimes  it  needs  a  border.  It  is  like  a  picture  which 
requires  a  frame,  simple  or  ornamented,  according  to  its 
character.      There    are   occasions     when    the    architectural 


DO  YOU  EVER  LOOK 

with  worried  eyes  at  jour 
shelves  of 

Wall  Papers 

and  wonder  why  they  sell  so  slowly  ?  There's  one 
good  reason.  You  rnay  be  sure  they  are  not  the 
"Staunton"  make. 

Taught  by  a  half  century  of  practical  experience 
we  know  how  to  give  that  novelty  and  beauty  in 
design  and  coloring  which  make  "Staunton"  Wall 
Papers 

THE  LEADING  LINE 

Grasp  that  fact,  and  you'll  never  need  to  worry 
again  about  forcing  sales. 

Staunton's  Specialties  Sell  Themselves. 

Send  a  postal  if  you  wish  our  traveller  to  call 
next  month — or  if  you  would  like  sample  books  to 
stock  up  from. 

(Borders  at  Flat  Prices) 


"*rf^<" 


,wi:m. 

Ifltol  8. 


.-^*Sii*^t 


STAUNTONS  Limited 


Wall  Paper  Manufacturers 

TORONTO,  ONT. 


character  of  a  sidewall,  with  moldings  an 
eliminates  the  need  for  a  fabric  border  on  the 
the  border  is  there — it's  in  wood.  The  border 
phasized  frame." 


A   cornices, 

fabric,   but 
is  the  em- 


DOWN     COMFORTERS 
COTTON    COMFORTERS 
BED    PILLOWS 

WHITE    CUSHIONS 

COSIES,  MUFF  BEDS, etc. 


PRICE  LIST  ON   APPLICATION 


FEATHERS    BOUGHT 


The  Toronto  Feather  &  Down  Company,  Limited 

74  King  Street   West,  - 


TORONTO 
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TURN  TO  TI1IS  SIGN 


DAO&MORIN 

MONfFEAI/ 

MANUFACTURERS 
WINDOW  SHADES 


and  find    yourself  face  to  face  with   this  sign 


$ 

$ 

$ 

$ 

$ 

$ 

$ 

$ 

What  the  name  Sun  would  be  on  a  heating 
goods  factory,  the  name  Moon  on  a  lighting 
plant,  DALY  &  MORIN  is  on  a  Window  Shade 
factory. 

Let  your  daily  diary  contain  notes  on 

Peerless  Hand-made  Cloth. 
Regal  Shades-Machine  Made  Oils. 
Dominion  Shades-Water  Colors. 
Curtain  Poles  and  Trimmings. 
Laces  and  Fringes. 

Orders  for  special  size  shades  filled  promptly. 
To-morrow  will  do  but  write  to-day. 


DALY  &  MORIN 

MONTREAL 

F.  C.  SOPER,  29  Melinda  Street,  Toronto 

Agent  for  Ontario 


CHINA    and    JAPANESE 


Most  popular  All  Year  Round 
inexpensive  Floor  Covering  on 

the  market. 

Stock  complete  for  immediate 
delivery  on  all  grades  from  a 
40/45-lb.  China  to  250  Cotton 
Warp  Japanese. 


THE  IMPERIAL 
CARPET  COMPANY, 

LIMITED 

60  Front  St.  West,  TORONTO 


KING'S 


Establshed  1775 


FAMOUS 


Sold  by  leading  Jobbers. 


SCOTCH 


Every  piece  perfeot. 


HOLLANDS 


Scotch  Hollands,  for  nearly  a 
century  and  a  quarter,  have 
been  recognised  by  the  Trade 
of  the  world  as  the  most  reli- 
able and  salable  shading  made. 

or  its  non-shrinking  qualities, 
durability,  coloring,  and  stead- 
fast dyes.  King's  name  on 
every  piece. 


Hollands,  of  John  King  &  Son, 
are  handled  by  all  the  leading 
houses.  Made  in  all  colorings 
and  widths. 


They  are  popular  because  they 
are  the  most  effective  shading 
for  the  money  in  the  market, 
and  dealers  can  turn  them  over 
more  quickly  than  any  other. 


JOHN    KING   &  SON, 

GLASGOW,    SCOTLAND. 

Sole  Selling  Agent : 

SYDNEY    MASS, 

Nordhcimer  Bldgs.,  8   Col  borne  St., 
TORONTO 
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the:   new   tariff    and    its    features 


The  revised  tariff,  which  was  presented  to  the  House 
of  Commons  on  Thursday,  November  ,29,  and  which  came 
into  |  effect  the  following  day,  has  been  thoroughly 
analyzed  and  discussed  by  the  trade.  The  outstanding 
features  of  the  situation  are  the  keen  dissatisfaction 
among  the  manufacturers  of  silk  garments,  and  criticism 
of  the  change  with  respect  to  colored  cottons,  which  re- 
duces the  preference  to  British  manufacturers  and  admits 
the  American  product  at  a  lower  rate  than  before.  Silk 
manufacturers  claim  that  there  is  not  a  sufficiently  wide 
margin  established  between  the  cost  of  importing  piece 
goods— their  raw  material— and  the  cost  of  bringing  in  the 
finished   article  from   Great  Britain. 


With  the  object  of  simplifying-  it,  many  changes  have 
been  made  in  the  classification.  This  will  most  certainly 
be  an  advantage,  although  just  now  it  is  somewhat  con- 
fusing. 

*  *  * 

In  his  speech  regarding  the  new  tariff  Mr.  Fielding 
said,  among  other  things  :  "Our  desire  has  been  to  en- 
courage a  large  degree  of  tariff  stability— not  a  slavish 
adhesion  to  every  item  in  the  tariff— 'but  we  have  been 
desirous  that  the  impression  should  go  abroad  that  the 
Government  were  not  willing  to  make  changes  hastily, 
that  they  were  rather  slow  to  do  anything  in  that  line, 
and  only  when  a  case  became  of  extreme  urgency  would 
we  undertake  to  make  changes.  We  have,  therefore, 
from  time  to  time  resisted  many  applications  for 
changes,  not  because  in  somie  instances  there  may  not 
have  been  something  in  the  argument,  but  because  it  was 
not  wise  to  make  changes  too  often.  And  if  in  one  or 
two  cases  there  was  some  reason  perhaps  to  justify  a 
change,  I  do  not  think  anybody  has  suffered  any  serious 
loss  by  delay.  Now  that  we  are  approaching  the  quest- 
ion of  a  general  tariff  revision,  we  again  wish  to  keep 
in  mind  this  idea  of  tariff  stability.  We  do  not  desire 
to  make  radical  changes.  We  feel  that  the  general  con- 
dition of  Canada  to-day  is  such  that  radical  changes  in 
the  tariff  are  not  called  for. 


Mr.  Fielding  explained  the  fractional  changes  in  the 
preference,  arising  from  the  desire  to  avoid  fractions 
which  arose  from  the  arbitrary  reduction  of  one-third 
from  the  general  tariff.  Dealing  with  the  question  of 
what  constituted  British  goods,  Mr.  Fielding  stated 
that  under  the  new  tariff  "British  Labor"  would  not 
include  merchants'  or  manufacturers'  profits,  and  the 
principle  had  been  adopted  that  the  profit  shall  not  be 
deemed  labor,  but  that  in  order  that  any  foreign  article 
may  receive  the  British  stamp,  and  qualify  itself  to  be 
admitted  under  the  British  preferential  tariff,  it  must 
have  upon  it  25  per  cent,  of  bona  fide  British  labor, 
without  computing  profits  as  a  part  of  that  labor.  He 
thought  that  would  meet  the  criticism  which  has  occas- 
ionally been  offered  as  to  the  amount  of  British  labor 
entering  into  these  goods.  He  did  not  explain  just  how 
the  Government  proposes  to  ascertain  just  what  percent- 
age of  labor  used  in  the  manufacture  of  a  certain  arti- 
cle is  British. 

*  *  * 

The  intermediate  tariff  is  an  entirely  new  feature, 
under  which  the  rates  of  duty  are  somewhat  lower  than 
those  of  the  general  tariff,  but  still  materially  higher 
than  those  of  the  preferential  tariff.  Mr.  Fielding  said  : 
TWe  do   not  propose  at  the   present  time   to   apply     the 


intermediate  tariff  to  any  country.  We  propose  to  adopt 
it  as  an  instrument  by  which  we  may  conduct  ncgotia 
tions  from  time  to  time  with  any  country  willing  to 
give  Canada  favorable  conditions.  We  want  to  extend 
our  markets  abroad,  and  we  want  to  have  some  tariff 
conditions  which  we  can  offer  to  other  countries  as  an 
inducement  to  them  to  give  us  favorable  terms,  in  or- 
der that  we  may  find  new  and  larger  markets  tor  the 
products  of  Canada.  Now  there  are  various  reasons  why 
we  do  not  think  it  well  to  put  that  tariff  into  active 
operation  at  once.  It  would  require  negotiations  ;  we 
wish  to  have  it  as  an  instrument  of  negotiation.  . rust- 
how  far  we  "may  be  able  to  use  an  instrument  of  this 
character  for  negotiation  is  a  very  interesting  question 
and  indeed  the  very  discussion  of  this  intermediate  tariff 
to  apply  to  foreign  countries  brings  us  into  the  field  of 
what  I  might  almost  ca'1  'foreign  relations,'  if  we  be 
permitted  to  have  such  a  thing  as  foreign  relations.  If 
it  came  into  operation  it  would  operate  as  a  reduction 
of  the  tariff,  and  to  the  extent  of  a  small  percentage, 
just  to  the  extent  of  the  difference  between  the  two,  it 
would  diminish   the   British   profernce." 

The  object  of  the  clause  referring  to  drawbacks,  Mr. 
Fielding  said,  was  to  prevent  the  abuse  of  the  free  ad- 
mission of  suitable  goods  when  used  for  special  pur- 
poses. In  the  case  of  a  few  articles  where  the  regula- 
tions are  easily  administered  there  will  be  no  change. 
In  regard  to  others,  when  the  article  could  be  used  for 
more  than  one  purpose,  the  duty  will  hereafter  have  to 
be  paid,  and  a  refund  afterwards  made,  upon  proof  that 
the  article  has  been  used  for  the  purpose  designed,  and 
not  for  any  other  purpose.  He  thought  that  the  change 
would  meet  the  views  of  a  very  large  number  of  busi- 
tem  is  capable  of  being  misused.  An  exception  is  made  in 
the  case  of  silk  imported  for  neckwear,  the  special  duty 
on  which  has  been  abolished. 


The  most  talked-of  feature  of  the  tariff  changes  is  the 
added  duty  on  colored  cottons  coming  from  Great  Britain 
and  the  reduction  in  the  general  rate,  which  gives  an  ad- 
vantage to  American  goods.  Though  even  a  fractional 
advance  amounts  to  a  good  deal,  particularly  on  the 
lower  grades  of  cottons,  had  the  situation  in  the  cotton 
market  been  a  normal  one  the  advances  would  not  have 
occasioned  so  much  comment.  The  fact  that  the  Textile 
Company  is  so  far  behind  with  its  deliveries  is  the  point 
most  critics  dwell  upon.  Then  this  question  suggests 
itself  :  "Why  should  the  duty  be  raised  against  the  Brit- 
ish manufacturer  and  lowered  in  favor  of  the  American?" 


Notwithstanding  the  fact  that  they  are  big  users  of 
cotton  the  whitewear  manufacturers  benefit  more  largely 
under  the  new  tariff  than  any  other  section  of  the  trade. 
The  additional  duty  they  have  to  pay  on  cotton  is  more 
than  offset  by  the  reductions  made  on  laces  and  em- 
broideries. Laces  upon  which  they  formerly  paid  35  per 
cent,  general  and  22£  per  cent,  preference,  now  come  in 
at  20  per  cent,  general  and  12^  per  cent,  preference.  They 
Kain   5   per  cent,    also   on  embroideries. 

The  Review  fears  there  wi'l  be  trouble  in  denning  just. 
what  white  cotton  laces  embrace.  On  the  face,  Notting- 
ham laces  are  indicated,  but  Plauen  and  Swiss  laces  are 
also  white  cotton  laces.  If  these  laces  are  admitted  at 
20  per  cent.,  why  should  a  lace  that  is  practically  the 
same,   save  that  it  is  cream  or  ecru,  pay  at  the  rate  of 
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35  per  cent.  ?  Cream  and  ecru  laces  are  just  as  necessary 
to  the  manufacturers  of  other  classes  of  garments  as 
white  laces  to  the  makers  of  white  cotton  garments,  and 
there  is  no  reason  why  they  should  pay  any  higher  rate 
of  duty.  Should  the  two  rates  be  enforced  upon  what  is 
practically   the  same  lace,  confusion  is  sure  to  occur. 


No.  582.— Ribbons  of  all  kinds  and  material,  changed  from 
pref.  23  1-3  and  gen.  35  p.c,  to  pref.  22^  p.c.  and 
gen.   35   p.c. 

No.  583. — Manufactures  of  silk,  of  which  silk  is  the  com- 
ponent part  of  chief  value,  changed  from  pref.  23  1-3 
and   gen.   35  p.c,   to  pref.   30  p.c.   and   gen  37(£  p.c. 


Some  of  the  neckwear  and  silk"  garment  manufacturers 
are  up  in  arms.  They  feel  that  the  difference  between  the 
duty  on  their  raw  material  and  the  British  preferential 
rate  on  the  manufactured  article  is  so  small  that  prac- 
tically no  protection  is  afforded  Canadian-made  garments. 
Some  manufacturers  are  fairly  well  satisfied,  though 
many  question  the  practicability  of  the  clause  which  pro- 
vides that  goods  of  foreign  origin  must  have  25  per  cent, 
of  British  labor  put  on  them  before  they  can  come  in  un- 
der the  British  preference. 


There  is  considerable  disappointment  that  lustres, 
mohairs  and  some  other  lines  of  dress  goods,  that  are  not 
manufactured  in  Canada,  are  not  admitted  at  some  reduc- 
tion. It  is  felt  that  this  could  easily  have  been  done 
without  any  injury  to  any  Canadian  interests,  and  it 
would  have,  benefitted  not  only  the  importing  houses,  but 
also   some  sections   of   the   making-up    trade. 


Among  the  articles  subject  to  drawback  is  botany 
yarns,  when  used  in  the  manufacture  of  socks  and  stock- 
ings. It  is  coming  in  more  extensive  use  by  Canadian 
manufacturers,  and  was  formerly  admitted  at  a  straight 
rate  of  20  per  cent.  Under  the  drawback  clause  there  is 
a   refund  of  95  per  cent. 


Just  as  we  go  to  press  we  learn  that  Rhys  D.  Fair- 
bairn  left  to-night  (Monday)  for  Ottawa,  as  representa- 
tive of  •  the  Dry  Goods  Section  of  the  Board  of  Trade,  lo 
protest  against  some  of  the  clauses  in  regard  to  silks  and 
manufactures   thereof. 

TRAVELERS  MEET  AT  TORONTO. 

At  a  general  meeting  of  the  Commercial  Travelers' 
Association  of  Canada,  at  Toronto,  the  following  officers 
outside  of  the  directorate,  were  nominated:  President, 
lewis  A.  Howard  (acclamation);  First  Vice-President, 
George  West  (acclamation)  ;  Second  Vice-President,  K. 
(iemmell  (acclamation);  Treasurers,  E.  Fielding  and  John 
H.  Kenney.  An  entertainment  will  be  arranged  for  l)p- 
cember  27.     On  that  evening  the  election  will  take  place. 

REMOVING  TO  TORONTO. 

The  John  Knox  Company  have  decided  to  remove 
from  Hamilton  to  Toronto.  They  will  occupy  a  building 
which  is  in  course  of  erection  at  the  corner  of  Welling- 
ton and  Pay  streets. 

John  W.  Peck,  of  the  John  W.  F*eek  Co.,  Montreal,  is 
at  present  in  European  centres. 


A  few  of    the     changes  are    here  given,   and  it     will 

be  noticed  that  some  show  merely  a  readjustment  of  the 

preference  rate  so  as  to  avoid  unhandy  fractions  : 

No.  521. — Grey  cotton  fabrics  and  fabrics  of  flax,  bleach- 
ed, N.O.P.,  changed  from  pref.  lti  2-3  p.c.,  gen.  25 
p.c,   to  pref.    15  p.c.  and  gen.   25  p.c. 

No.  520. — Batts,  batting'  and  sheet  wadding  of  wool, 
cotton  warps,  cottons,  dyed  or  undyed,  chang'ed  from 
pref.  16  2-3  p.c,  and  gen.  25  p.c,  to  pref.  17 A  p.c 
and  gen.    25   p.c. 

No.  522.—  White  cotton  fabrics  and  fabrics  of  flax,  bleach- 
ed, N.O.P.,  changed  from  pref.  16  2-3  and  gen.  25 
p.c   to  pref.   17i  p.c.   and  gen.    25  p.c. 

No.  523.— Fabrics  of  cotton  or  flax,  printed,  dyed  or 
colored,  N.O.P.,  changed  from  pref.  23  1-3  per  cent, 
and  g-en.  25  per  cent.,  to  pref.  25  per  cent  and  gen. 
32^  per  cent. 

No.  524. — Cotton  duck,  grey  or  white,  changed  from 
pref.  17.1  per  cent,  and  gen.  25  per  cent.,  to  pref. 
15  per  cent,  and  g-en.  20  (per  cent. 

No.  526. — White  cotton  embroideries,  changed  from  pref. 
lfi  2-3  p.c.  and  gen.  25  p.c  to  pref.  12J  p.c  and  gen. 
20  p.c.  Valenciennes,  torchon  and,  white  cotton  lace, 
changed  from  pref.  22  1-3  p.c.  and  gen.  35  p.c.  to 
pref.   1 2 J   p.c.  and  gen.  20  p.c. 

No.  5fi8.— Socks  and  stockings  of  all  kinds,  knitted  goods, 
N.O.P.,  underskirts,  drawers  and  hosiery  of  all  kinds, 
N.O.P.,  changed  from  pref.  23  1-3  p.c.  and  gen.  35 
p.c,  to  pref.   22|  p.c.  and  gen.  35  p.c. 

No.  561.— Shirts  of  any  material,  ladies'  and  misses' 
blouses  and  shirt  waists,  changed  from  pref.  23  1-3 
p.c.  and  gen.  35  p.c,   to  pref.  22A  p.c.  and    gen.  35  p.c 


Australian  Trade 

is  worth  looking  after.  The  following  figures  are 
extracted  from  the  official  statistics  of  imports  into 
Australia  : 

1903  1904 


Socks  and  Stockings 

£1,162,149 

£1,236,743 

Towels  and  Handkerchiets 

281.191 

390.821 

Cosies,  Cushions,  etc, 

117.125 

159,856 

Curtains 

74,050 

92,446 

Frillings 

13,019 

18,836 

Piece  Goods  (various) 

4.826,523 

6,131,389 

Sewing  Silks,  Twists, 

** 

Threads  and  Cottons 

261,160 

275,085 

Umbrellas,  etc 

42,842 

54,536 

Boots  and  Shoes,  etc' 

702,543 

767,581 

Carpets  and  Rugs 

329,610 

489,454 

Hats  and  Caps 

372,133 

427.876 

Yarns 

74,442 

106,585 

Feathers 

21,546 

34.825 

Trimmings 

215,984 

247,279 

The  Draper  of  Australasia  is  the  organ  of  the 
drapery  and  kindred  trades  of  the  Antipodes,  and 
is  subscribed  for  by  all  the  leading  firms  in  Aus- 
tralia and  New   Zealand. 

You  may  obtain  advertising  rates  and  secure 
space  by  communicating  with  the  American  repre- 
sentative, J.  C.  Halsby,  No.  1,  Broadway,  New  York 
City,  who  will  also  supply  specimen  copies  on 
application. 

Publishing  Offices 

Melbourne,  Fink's  Buildings 

Sydney,  Post  Office  Chambers 

London,  112  Wood  St. 

New  York,  1  Broadway 
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ITEMS     FROM      ALL      CANADA. 


ONTARIO. 

Ottawa  lias  an  active  Retail  Merchants'     Association. 

Guelph  Merchants7  Association  held  a  very  pleasant 
banquet  recently. 

Forgie  &  O'Grady,  tailors,  Almonte,  have  dissolved 
partnership,  and  the  former  will  go  west. 

F.  Taylor,  representing  Holland  &  Webb,  Notting- 
ham,  Eng.,  called  on  The  Review  recently. 

Joseph  Brook,  of  the  Brook  Woollen  Co.,  Simcoe,  and 
for  the  past  forty  years  a  resident  of  that  town,  is  dead. 

A.  E.  Fisher,  of  Belleville,  shirt  manufacturer,  died 
at  Winnipeg,  on  Nov.  1'J.    He  was  on  a  trip  to  the  coast. 

Friends  will  sympathize  with  Joseph  Lugsdin,  of 
Lugsdin  &  Lugsdin,  furriers,  Toronto,  in  the  death  of  his 
wife. 

The  furnishing  store  of  Harry  Levitt  &  Co.,  Hamil- 
ton, was  broken  into  recently  and  $400  worth  of  furs 
were  stolen. 

The  Guelph  Carpet  Mills  Co.,  Limited,  are  building  an 
addition  160  x  120  feet,  and  one  storey  high,  to  their 
present  factory. 

Fred  Deacon,  junior  partner  of  the  Deacon  Shirt  Co., 
Belleville,  was  married  to  Mary  Howell,  daughter  of  the 
late  Rev.  Jacob  Howell. 

James  Buchanan,  a  director  of  Pawson  &  Leafs,  Lon- 
don, Eng.,  has  been  on  a  tour  of  Canada.  While  in  Strat- 
ford he  was  the  guest  of  D.  M.  Ferguson. 

F.  B.  Hayes,  manager  of  the  Toronto  Carpet  Co.,  fell 
in  alighting  from,  a  train  at  North  Piarkdale  station  and 
broke  his  left  arm.    He  is  progressing  satisfactorily. 

It  is  reported  that  the  Crosslcy  Carpet  Co.,  have 
practically  decided  to  locate  their  Canadian  branch  at 
Peterboro.  Two  carpet  manufactories  have  located  there 
alreao'y  this  year. 

Henry  Morgan,  merchant  tailor,  Montreal,  was  seized 
with  dizziness  while  ascending  the  stairs  at  the  St. 
Louis  Hotel,  and  fell  to  the  bottom,  receiving  injuries 
from  which  he  died. 

Representatives  of  two  Old  Country  carpet-  firms, 
John  Crossley  &  Sons  and  Humphrey  &  Co.,  are  seeking 
a  location  for  a  factory  in  Canada,  in  the  establishment 
of  which  they  will  unite. 

Horace  Grigg,  manager  of  the  whitewear  department 
of  the  Robert  Simpson  Co.  branch  in  Montreal,  was  shot 
by  a  highwayman,  and  died  a  few  days  later.  He  was 
formerly  employed  at  Simpson's,  Toronto. 

At  a  meeting  of  the  Retail  Merchants'  Association,  of 
Guelph,  recently,  there  were  only  ten  members  present. 
A  special  committee  was  appointed  to  interview  every  re- 
tailer in  the  city  and  endeavor  to  promote  a  live  inter- 
est in  the  organization. 


QUEBEC. 

L.  Stun'man,  of  Konig  &  Stufiman,  Montreal,  is  at 
present  on  a  business  trip  to  Europe. 

Wm.  Agnew,  of  Win.  Agnew  &  Co.,  Montreal,  had  an 
extensive  trip  through  the  west  last  month. 

Nash  &  Lawrence  is  the  style  of  a  new  fur  house  .it 
18  St.  Alexis  St.  The  principals,  T.  B.  Nam  ami  Fred 
I.  Lawrence,  have  both  good  connection  in  the  trad".  '1  he 
former  was  previously  with  Herman  H.  Woiff,  and  the 
latter  with  Swift,   Copland  &   Co. 


Mr.  Coltart,  with  the  Redmond  Co.,  Limited,  furs, 
Montreal,  is  at  present  in  ■  Europe  on  a  business  trr;  in 
the  interests  of  his  firm. 

11.  A.  Moulton,  of  Moulton  &  Co.,  Montreal,  who  was 
knocked  down  by  an  automobile  last  month  and  sustained 
severe  injuries,  is  rapidly  recovering. 

P.  Glickman,  of  the  National  Rubber  Co.,  Montreal, 
is  now  in  European  centres  making  purchases  for  his  firm. 
He  is  expected  to  return  before  Christmas. 

Sam.  Wener,  of  the  Montreal  Waterproof  Clothing  Co., 
is  again  in  Montreal  after  his  wedding  tour  and  business 
trip  combined  in  the  principal  European  centres. 

Philip  lU'Cruchy,  manufacturers'  agent,  of  Montreal, 
has  retained  from  a  trip  throughout  the  west,  and  spe;  ks 
highly  of  the  volume  of  business  being  done  out  there. 

The  sympathy  of  the  trade  is  extended  to  Harris 
Wener,  of  the  Montreal  Waterproof  Co.,  Montreal,  in  the 
loss  of  his  wife'  last  month.  Mr.  Wener  also  recently  lost- 
his  father. 

Owing  to  the  illness  of  his  son,  I.  Livingstone,  T.  PI. 
Livingstone,  of  the  Livingstone  Manufacturing  Co.,  Mon- 
treal, has  deferred  his  trip  west,  but  hopes  to  be  able  to 
start  soon. 

K.  G.  Ilalliday,  of  Caverhill  Kissock  Co.,  Montreal, 
has  returned  from  a  European  buying  trip.  Mr.  Ilalliday 
speaks  in  glowing  terms  of  the  general  prosperity  in  prin- 
cipal centres,  and  states  that  there  is  much  difficulty  ex- 
perienced in  placing  orders. 

A  special  committee  of  the  Lachine  Town  Council  re- 
ported in  favor  of  the  project  of  the  Manufacturers  Cot- 
ton Co.  to  erect  a  factory  there  at  a  cost  of  $800,00-0,  in 
return  for  certain  concessions.  Exemption  of  taxes  for  20 
years  and  a  bonus  of  $25,000  is  asked  by  the  promotors. 

1.  Frith  Fraser,  of  G.  E.  Fraser  Sons,  Picton,  ;-nd  J. 
Madill,  of  Madill  Bros.,  Napanee,  Ont. ,  were  among  the 
large  number  of  merchants  attending  the  wholesale  stock- 
taking sales  in  Montreal  last  month.  Both  of  these  mer- 
chants called  upon  The  Review  and  stated  that  trade  in 
their  districts  was  in  a  flourishing  condition. 

At  a  recent  meeting  of  the  Parisian  Corset  Manufac- 
turing Co.,  Limited,  Quebec,  E.  E.  Ross,  former  vice- 
president,  was  elected  president,,  anil  F.  A.  Borden, 
formerly  secretary-treasurer,  was  appointed  vice-president. 
F.  W.  Gillies,  the  Brampton  manager,  was 'made  a  direc- 
tor, and  F.  S.  Bruneau,  representative  in  the  Eastern 
Provinces,  who  has  had  twenty-seven  years  experience, 
was  also  made  a  director. 

W.  B.  Sweet,  of  Mountain,  Out.,  was  a  caller  at  the 
Montreal  offices  of  The  Review  last  month.  Mr.  Sweet 
states  that  trade  in  his  district  is  very  satisfactory.  In 
renewing  his  subscription  to  The  Review,  Mr.  SwjfHt  ex- 
pressed his  appreciation  of  its  value  to  the  retailer,  and 
of  the  rapid  strides  made  in  its  various  departments.  Mr. 
Sweet  has  a  general  store  and  has  been  successful  in  con 
ducting  a  cash  business. 

A.  R.  Wilson,  head  bookkeeper  and  advertising  mana- 
ger, Greenshields  Limited,  Montreal,  sustained  a  si 
loss  last  month  in  the  death  of  his  little  daughter,  Fvelyn 
Ogilvie.  The  little  girl  was  a  great  favorite  with  those 
who  knew  her,  and  her  death  at  the  early  age  of  seven 
caused  deep  sorrow.  Mr.  Wilson's  office  associates  con- 
tributed a  beautiful  wreath  as  a  token  of  their  sympathy, 
and  many  friends  in  the  trade,  not  only  in  the  city,  but 
throughout  Greenshields'  connection,  have  evidenced  their 
sympathy. 
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BUSINESS      NOTES 


out. 


fire. 


A.  Little,  general  store,  Tyndall  ;  burnt  out. 
Tobey  &   Sons,  general  store,   Tara  ;     dissolved. 
G.  P.  Vadeau    general  itorc.  M.uii"   !d    deceased. 
R.  Ferguson,  general  store  ;  sold  to  C.   Sargent. 
E.   S.  Carr,  general  store,  Jacksonville  ;  deceased. 
Cardin  &  Jouvin,  dry  good'    Montreal  :  dissolved 
Wightman  &  Burgess,  general  store,  Moosomin;   sold 

W.  A.  Franklin,  general  store,  Port  Rowan  ;    loss  by 

Pierce  &  Co.,  general  store,   Port  Rowan  ;     loss    by 


fire. 

K.  Michael,  general  store,  Mortlach  ;   sold  to  Doctor 
Bros. 

Darche    &    Darche,    general    store,    Savvyerville  ;     dis 
solved. 

Byron  McKay,  general  store,  Denheld  ;  sold  to  M.   S. 
Rosser. 

A.     Ritchie,     general      store,   lnverary  ;     sold   to     T. 
Morris. 

Cannon    &     Pollon,     general   store,    Minitonas  ;     dis 
solved. 

Chevalier   &  Pollock,   general   store,    Gull  Lake;   loss 
by  fire. 

Steeves  &  Steeves,  general  store,  Hillsborough  ;    dis- 
solved. 

A.    Vaudette,    general   store,  Rockland;    succeeded     F. 
Prowst. 

A.   M.   Vail,  general     store,   Newburg  ;   adv.   business 
for  sale. 

H.    P'umsteel,    dry   goods,    Moose   Jaw  ;    closing      out 
business. 

R.   L.    Gibson,   general   stoic,   Hirsoh  ;   succeeded      by 
P.  Lapp. 

Canadian  Trading  Co.,   wholesale  underwear,    Sorel  ; 
assigned. 

Fortin  &  Belanger,  dry  „•  »  .<Js.   '^'lebcc  .    II     ii-langcr 
deceased. 

American     Store     Co.,  general  business  ;  sold  to    H. 
Adilman. 

A.   R.  Fleming,  general  store,  Erwood  ;   removed    to 
Etionami. 

A.   Levinson,     tailor,     Winnipeg  ;     sold      to      James      solved'   J'   R  Hood  retires' 
Morrison.  T.  &  F.  Shayne,  dry  goods,  Montreal  ;  Toufie  Shayne 

Rankin     &    Wilson,      men's   furnishings,    Wallaceburg,       and  Foyz  Shayne  registered, 
dissolved  The  Peopia  s  Cash  Store  (V>  ,  general  store,  Lorett.e; 

A.   J.  Campbell,  general   store,   Armow  ;   sold  to   A.       'v-  <*■  L-  Paxman  registered. 
Shewfelt.  K.   and  E.  Barakatt,  dry  goods,   Grand  Mare  ;   Kalil 

A.  Futural  &  Co.,  furs,  Montreal  ;    Mrs.  A.  Futural,       and  Essa  Barakatt  registered, 
registered.  Moses  Artenberg,  general   store,   Neudorf  ;   sold  Lip- 

Rosner   &  Brownstone,   general   store,   Plum   Coulee  ;       t(>n  business  to  Mr.    Jampolsky. 
lost  by  fire.       ,  J.  H.     MacEachern,     general  store,     Pincher  Creek  ; 

Mrs.  W.  L.  Curtis,  millinery,  Newcastle;    damaged  by       succeeded  by  Fraser  &  Freeibavine. 
fire,  insured.  Gorman   &   MoFarlane,   general    store,   Douglas  ;    dis- 

V.   W.   Johnston,  general  store,   Rossburn  ;   sold   See-      solved,   W.   H.  McFarlane  continuing, 
burn  branch.  The     Barclay     Supply   Agency,    general   merchandise, 

Hinton  &  Co.,  general  store,  Emerson;  closing  Ridge-       Montreal  ;    Mrs.  I.  Taylor  registered. 
ville  branch.  National     Shirt    Manufacturing     Co.,  Montreal  ;     A. 

Calder  &     Co.,     general     store,   Minnedosa  ;   retiring      Kellnor  and  A.  L.    Gittleson  registered, 
from  business.  Robinson   &   Co.,   dry   goods,   Calgary  ;   Gebbie   Clark 

A.     Cameron,     general     store,     Rocanville  ;     retiring      &1  Co.,  take  over  business  March  1,  1907. 
from  business.  w     Goldwater    &    Goldstein,    dry    goods,    etc.,    Mon- 

John  Slemmon,  general  store,  Pasqua  ;   succeeded  by       treal  ;  W.   Goldwater  and  A.   Goldstein  registered. 
Alfred  Yokom.  The   King   Waterproof   Ck.thi'i?    • '<•  .    manufacturers, 

T.  C.  Preston,  general  store,  Pilot  Mound;   succeeded      Montreal  ;      Jas.     Vasilofsky    and    Jos.    Vasilofsky     reg- 
by  D.  McKay.  istcred. 
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R.  D.  Read  &  Co.,  general  store,  Wawota  ;  retiring 
from  business. 

Henry  Ross  &  Son,  general  store,  Lorctte  ;  1'  ]J. 
Ross  registered. 

Regal  Glove  &  Mitt  Co.,  London  ;  dissolved,  F.  A. 
Riley  continues. 

E.  J.  Boucher,  general  store,  Stratton  ;  sold  to  F. 
E.  Bryan  &  Co, 

P.  E.  Metheral,  general  store,  Weyburn  ;  sold  men's 
furnishing  stock. 

R.  R.  Affleck  &  Co.,  general  store,  Clearwater  ;  sold 
to  W.   J.  Currie. 

V.  W.  Johnston,  general  store,  Seeburn  ;  succeeded 
by  W.  R.  Power. 

Coward  &<  Clark,  general  store,  Winehelsea  ;  adv. 
business  for  sale. 

The  Acton  Clothing  Manufacturing  Go.,  Acton  ; Victor 
Laponte  registered. 

S.  Bachard  &  Co.,  general  store,  Coaticook  ;  S. 
Bachand  registered. 

F.  J.  Delisle,  general  store,  Delisle  ;  succeeded  by  S. 
M.  Kjelland  &  Co 

D.  Campbell,  general  store,  Ymir  ;  succeeded  by  Des 
Brisay   Jobbing  Co. 

W.  J.  Heric  &  Co.,  general  store,  Strome  ;  succeeded 
by  M.  Regan  &  Son. 

Anna  B.  Hoaglin,  general  store,  Taber  ;  succeeded  by 
A.  B.  Hoaglin  &  Co. 

Armitage  &  Paul,  men's  furnishings,  Armstrong  ; 
burnt  out,  dissolved. 

Watson  &  Gill'ingham,  general v store,  Lashburn;  sold 
to  Barness  &  Farrell. 

H.  J.  Rawson,  general  store,  Hazel  Cliffe  ;  suc- 
ceeded by  Bayne  Bros. 

Katlarsky  &  Kaufman,  general  store,  Winnipeg,  suc- 
ceeded by  M.  Kaufman. 

Fred  Imhoff,  gen«ra!  .-tire  I'.ina,  selling  l.c.lVll 
branch  to  Jos.  Hanaseh. 

Ernest  Pritchard,  general  store,  Newbridge  ;  ad- 
vertising business  for  sale. 

R.   L.   Hood  &   Co.,   general   store,   Oak   Lake;  >  dis- 
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THE  LATE  BRIGG3  PRIESTLEY. 
Briggs  Priestley,  of  Femcliffe,  Apperley,  near  Brad 
ford,  Eng.,  head  of  the  firm  of  Priestley,  Limited,  worsted 
manufacturers,  is  dead,  in  his  76th  year.  Among  other 
things  The  Drapers  Record,  says:  Mr.  Priestley  was  one 
of  that  somewhat  large  circleofmen  inthecity  of  Brad- 
ford, who  from  humble  beginnings,  have  risen  to  commer- 
cialcia]  greatness.  Born  at  Thornton,  Bradford,  in  March. 
L831,  he  was  sent  to  work  as  a  youngster  in  the  mill  of  Mes- 
srs. Craven  and  Harrop.Like  the  majorityof  succesf ul  num. 
he  made  a  good  start,  and  earnestness  of  purpose  and  a 
marked  capacity  for  business  brought  him  early  promo- 
tion. Be  became  "market  man"  for  his  employers,  and 
did  so  well  for  them  that  when  certain  changes  in  the 
constitution  of  the  firm  were  carried  out,  he.  when   still 


a  young  man.  was  taken  into  partnership.  In  1860  he 
icl't  Thornton,  and  joined  his  broher,  the  Late  Henry 
Priestley,  who  was  then  running  a  small  manufacturing 
business  in  a  portion  of  the  Shearbridge  Shed,  at  Brad- 
ford. A  fire,  which  totally  destroyed  the  Shearbridge 
Shed,  led  to  the  removal  of  the  business  to  the  Bee-Hive 
Mills,  Thornton  road,  and  its  growth  under  wise  ami 
vigorous  management  afterwards  necessitated  removal  to 
the  Atlas  Mills,  at  Laisterdyke,  where  the  business  is  still 
carried  on.  A  large  export  trade  was  built  up,  greatly 
to  the  benefit  of  the  district.  Subsequently  a  mill  was 
opened  by  the  firm  in  the  United  States,  with  an  office  in 
New  York.  A  later  development  of  the  business  has  been 
the  absorption  of  the  firm  of  Kule,  Greenlees,  and  Mc- 
Ewans. 


HINTS    TO    BUYERS 


From  information  supplied  by  Sellers,  but  for  which  the  Editors  of 
The  Rf.VIF.w  do  not  necessarily  hold  themselves- responsible. 


The   W.   R.  Brock  Co. 


The  W.  R.  Brock  Co.  are  showing 
a  range  of  handkerchiefs  for  Xmas 
trade  that  are  always  acceptable 
and  useful  as  gifts.  By  reference 
to  the  November  Review  prices  can 
be  ascertained.  The  range  consists 
of  lace-trimmed  silk  and  lawn  em- 
broidered linen,  "Maple"  and 
"Avenue,"  in  self-display  counter 
boxes.  Swiss  embroidered  handker- 
chiefs are  offered  at  25  per  cent, 
below  the  market,  having  been  pur- 
chased before  advances.  Two  styles 
of  Xmas  ribbons  are  shown,  five 
widths  in  each  style,  holly  and  vio- 
let patterns.  Individual  hat  pins — 
one  to  a  box — are  attractive,  as  are 
also  the  latest  back  and  side  combs 
from  New  York.  The  stock  of  lad- 
ies' collars  has  been  supplemented 
by  a  range  of  the  latest  Nottingham 
novelties  in  lace  goods — collars. 
plastrons,  etc.  Fancy  knitted  wool 
goods:  Honeycomb  shawls,  fancy 
knitted  shawls,  breakfast  havelocks, 
in  wool  squares,  clouds,  toques,  in- 
fants bootees,  cuffs,  gaiters,  polka 
and  cardigan  jackets,  golf  jersey.-. 
Norfolk  coats,  hoods,  caps,  tarns, 
mufflers,  etc.  Long  gloves  in  cash- 
mere, silk,  ringwood  and  kid  are  of- 
fered. Parties  looking  for  snaps 
for  bargain  counters  should  inspect 
a  lot  of  travelers'  samples  at  a  big 
discount,  odds  and  ends  and  broken 
ranges  thrown  aside  to  clear  out  at 
stock-taking  prices. 

For  the  Christmas  trade  the 
men's  furnishing  department  is 
showing  novelties  in  neckwear,  sijk 
mufflers,  suspenders,  and  armlets  in 
fancy  boxes,  cardigan  vests,  dress- 
ing gowns,  and  smoking  jackets. 
Sales  for  Grizzly  Brand  neglige  and 
regatta  shirts  for  spring  have  been 
much  larger  to  date  than  any  prev- 
ious season.  The  range  is  an  ex- 
ceptionally good  one,  and  the  orders 
already  reecived  prove  that  values, 
styles  and  prices  are  right.  Cus- 
tomers   will    do    well     not    to    delay 


placing  orders  for  shirts,  as  owing 
to  the  present  conditions  of  the 
print  and  cambric  market  repeats 
will  be  very  hard  to  get.  Manufac- 
turers of  balbriggan  underwear  are 
refusing  repeat  orders,  having  al- 
ready taken  as  much  as  they  can 
handle,  so  it  looks  as  if  somes  lines 
of  summer  underwear  would  be 
scarce    before    the    season    opens. 


Greenshields,  Limited,  Montreal. 

In  the  wash  dress  goods  depart- 
ment, with  the  large  assortment  to 
choose  from,  and  the  prospects  of 
much  difficulty  in  getting  repeats. 
there  should  be  no  hesitation  in 
placing  orders  as  soon  as  possible. 
An  enormous  season  is  ahead  and 
shortage  is  bound  to  occur-.  Sales- 
in  prints  bid  fair  to  exceed  last 
year's  record  by  at  least  405.  The 
tendency  so  far  has  been  towards 
the  best  qualities.  Their  leader  so 
far  has  been  the  Crumms  finish, 
which  is  made  in  qualities  to  meet 
all  requirements,  such  as  the  mel- 
low finish  for  dress  wear  and  the 
cambric  finish  for  shirtings,  with  a 
range  of  over  a  thousand  patterns 
of  all  designs  and  colorings  to 
choose  from.  Domestic  lines  in 
print  show  a  decided  improvement 
in  finish  and  quality,  prices  ac- 
cording to  the  market.  They  carry 
full  lines  of  all  grades  for  all  pur- 
poses and  all  prices.  In  the  dress 
goods  department  much  activity  is 
in  evidence,  and  some  large  lines  of 
light  grey  tweed  effects  call  for 
special  attention.  Red  Venetians 
and  myrtle  greens  are  fast  sellers 
and  as  repeats  will  be  difficult  to 
secure,  early  ordering  should  be  the 
watchword  of  the  judicious  buyer. 

The  above  can  aptly  be  applied  to 
the  knitted  goods  department,  where 
some  great  bargains  are  to  be  had 
There  is  a  big  run  on  golfers, 
toques  and  clouds,  and  they  have  a 
complete  stock   to   choose    from.     In 
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the  hosiery  lines  are  some  worthy 
of  attention,  among  them  being:  No. 
8  and  job  10  of  ladies'  ribbed  cash- 
mere, at  $2.25;  "Challenge,"  at 
$3.25;  No.  14,  at  $4.50.  A  great 
seller  is  the  A.I.  line  of  worsted 
la  se,  on  which  the  price  has  not 
advanced,  which  is  sold  at  $3.25. 
No.  A.  180  (fine  ribbed  wool  hose), 
at  $4.50.  A  complete  line  of  both 
plain  and  ribbed  hosiery  is  on  hand 
and  also  a  fine  assortment  of  em- 
broidered cashmere. 

In  the  carpet  and  house  furnish- 
ing departments  new  goods  are  ar- 
riving every  day  and  are  being  sent 
out  as  quickly  as  possible.  In  this 
department  they  report  a  good 
spring  trade  so  far.  The  extensive 
ranges  of  carpets,  curtains,  squares 
of  all  makes,  linoleums,  mattings, 
cret tones  and  art  muslins  carried  by 
this  firm  are  certainly  the  best  on 
the  market  and  embrace  the  latest 
designs.  Merchants  would  do  well 
to  inspect  this  stock,  as  there  is 
everything  to  please  and  prices  are 
right. 

Velveteens  and  silk  velvets  are 
among  this  firm's  specialties  for 
flie  year  and  a  large  range  is  being 
sold.  Fancy  silks  are  engaging  the 
attention  of  the  trade  and  they  have 
everything  to   offer  that   is  good. 

Silk  waists  (Shields  Brand),  both 
in  lawn  and  Swiss  mulls,  in  up-to- 
date  designs  are  shown  in  a  splendid 
variety  for  fine  wear.  Early  deliv- 
eries are  demanded  for  early  in  De- 
cember for  Christmas  trade,  and  or- 
ders should  be  placed  so  as  to  as- 
sure delivery  in  time. 

A    New    Dress    Goods  Cloth. 

French  manufacturers  of  certain 
lines  of  dress  goods  have  heretofore 
been  considered  unapproachable  in 
many  of  their  lines,  and  had  matters 
largely  in  their  own  hands,  but  this 
year  Priestley's  of  Bradford,  Eng- 
land, have  produced  a  new  cloth 
which  somewhat  resembles  a  French 
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cashmere,  but  has  qualities  which 
assure  il  a  wider  clientele.  The  new 
cloth  has  been  designated,  Priest- 
lev's  all-wool  "Huguenot"  cloth, 
and  while  neither  a  cashmere  nor  a 
serge,  it  embodies  the  close  texture 
and  durabality  of  the  serge  and  the 
softness  and  richness  of  the  cash- 
mere. It  is  made  from  the  best 
botany  wools  and  has  a  finish  pe- 
culiar to  itself,  which  is  of  excep- 
tional softness  and  gives  excellent 
.trailing  qualities.  A  sample  was 
shown  to  The  Review  by  Green- 
shields,  Limited,  Montreal.  A  great 
feature  of  the  new  cloth  is  that  it 
can  be  used  both  for  street  and 
evening  wear,  as  it  is  made  in  all 
the  fashionable  shades  for  costumes 
and  the  richer  shades  for  evening 
wear.  A  large  range  is  shown  from 
the  soft  whites  and  cream  colors  to 
the  rich  royal  purples  and  reds  and 
all  leading  shades.  The  superior 
finish  of  the  cloth  gives  the  color  a 
rich  lustre  which  is  absent  in  the 
serge  and  cashmere.  The  "Hugue- 
not" cloth  possesses  both  beauty  and 
durability  and  Priestley's  name  is 
a  guarantee  that  makes  for  suc- 
cess. (Ireonshields  will  have  stock 
ready  by   January  1st. 

Kyle,  Cheesbrough  &   Co. 

In  the  dress  goods  department 
this  firm  is  showing  for  spring  some 
high  class  goods,  among  them  being 
the  "Mirror  Poplin"  for  which 
they  have  the  exclusive  control  in 
Canada.  This  cloth  need  only  be  ex- 
amined and  its  price  considered  i" 
appreciate  the  fact  that  it  will  be 
a  ready  seller  and  a  popular  cloth 
for  the  spring  and  summer  of  1907. 
Mirror  Poplin  is  reversible,  is  fast 
dye,  39  inches  wide,  and  is  made  in 
seven  fashionable  colors,  all  being 
the  newest  and  best  shades.  The 
juice  of  the  cloth  is  58  cents  per 
yard,  and  it  is  done  up  in  pieces 
ol'  30  yards,  each  and  every  piece 
is  branded  "Mirror  Poplin,"  other- 
wise, it  is  not  the  genuine  article, 
and  does  not  possess  the  merits  of 
this  material.  Not  less  than  a  full 
piece  of  thirty  yards  of  any  color 
selected,  can  be  furnished.  Delivery 
can  be  made  in  January,  February 
or  March,  on  their  usual  spring 
terms.  The  colors  this  cloth  can  be 
obtained  in  are:  irovy,  sky  blue, 
pink,  reseda,  Alice,  blue,  navy  and 
black. 

The  Laurentian  Whitewear  Co. 

A  comparatively  new,  but  rapidly 
-rowing  concern  is  the  Laurentian 
Whitewear  Co.  of  Levis,  Que.  Al- 
though only  established  in  June, 
their  spring  business  has  proven  the 
fact  that  the  firm  have  turned  out 
the  right  class  of  goods,  and  the 
manager,  Mr.  McCutcheon.  when 
seen  by  The  Review  lately,  stated 
that    their   travelers  had   met  with    a 


very  good  reception.  The  firm 
manufactures  ladies'  white  un- 
derskirts, corset  covers,  draw- 
ers, nightgowns,  etc.,  also  a  full 
line  of  hemmed  sheets  and  pillow 
slips.  They  lay  special  stress  upon 
the  quality  of  the  cottons  which  they 
are  using,  which  are  manufactured 
specially  for  the  underwear  and 
garment  trades.  The  cloths  are  ab- 
solutely pure  and  thus  launder  well. 
The  line  of  pillow  slips  and  sheets 
which  they  manufacture  are  said  to 
be  the  most  attractive  on  the  mar- 
ket. Information  will  be  cheerfully 
given   on  request. 


Hewson  Woolen   Mills,  Limited. 

The  Hewson  Woolen  Mills,  Lim- 
ited. Amherst,  N.S..  have  been  con- 
tinually adding  to  their  premises 
and  plant,  and  before  the  first  of 
the  new  year,  the  double  plant  will 
be  in  operation.  The  new  mill,  which 
is  being  added  is  four  storeys  hia'h, 
200  feet  Ions'  and  overtops  the  first 
one,  and  with  the  subsidary  build- 
ings, (one  of  which  is  50  x  100 
feet),  more  than  equals  the  entire 
floor  space  of  the  older  structure. 
The  very  latest  machinery  will  be 
installed,  and  when  the  enlargement 
is  completed,  it  will  be  the  largest 
and  most  modern  mill  in  the  Domin- 
ion. At  present,  expert  men  are 
engaged  to  facilitate  the  manufac- 
ture and  improve  their  products.  At 
the  autumn  exhibitions  just  closed, 
Hewson 's  tweeds  have  been  awarded 
several  gold  medals. 

The  people,  abroad  and  at  home, 
are  so  well  pleased  with  Hewson 
tweeds,  that  their  board  of  direct- 
ors have  decided  to  supnly  alt  the 
increasing  demands  and  also  to  man- 
ufacture unshrinkable  underwear 
and  other  knitted  goods  for  the  Ca- 
nadian trade.  Customers  can  de- 
pend on  courteous  treatment  from 
their  office  and  selling  staff,  and 
pleasant    and   profitable    dealings. 


Brock's  Starting  Factory. 

Realizing  the  fact  that  a  higher 
standard  of  cut  and  fit,  than  has  yet 
been  attained,  is  necessary,  if  the 
ready-to-wear  garment  trade  is  to 
flourish,  and  determined  to  reach 
the  highest  standard  possible,  the 
W.  R.  Brock  Co.  are  preparing  to 
go  into  the  business  of  manufactur- 
ing ready-to-wear  garments.  A  fac- 
tory now  being  equipped  in  Toronto 
with  every  modern  appliance  for  the 
making  of  garments,  that  shall  be 
up-to-date  in  every  respect. 

The  company  will  more  particu- 
larly give  attention  to  the  making 
of  separate  skirts,  as  they  realize 
that  the  day  of  the  ill-cut  and 
skimpy  skirt  is  well  nigh  over  in 
Canada,  and  they  are  preparing  to 
embark  in  the  manufacturing  of 
separate  skirts  that  will  be  not  only 
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profil  bringers,  but  business  build- 
ers. 

The  factory  will  be  under  the 
management  of  an  efficient  staff, 
and  the  general  direction  will  be  in 
the  hands  of  F.  Burgess,  who  is  the 
head  of  this  department  in  the  To- 
lonlo    house. 

In  the  W.  R.  Brock  Co.'s  ready- 
to-wear  department  are  to  be  found 
now  lines  of  Xmas  silk  waists. 
These  are  now  being  opened  out,  all 
IVesh  and  up-to-date  designs.  They 
have  also  passed  into  stock  several 
lines  of  white  pinafores,  priced  from 
+1.50  to  $6.00.  These  will  sell  for 
Xmas  and  are  very  special  values. 
Merchants  looking  for  sorting  lines 
of  flanelette  wear  can  find  these  goods 
at  the  W.  R.  Brock  Co.  They  still 
have  in  stock  their  special  lines  at 
$9.00.  $12.00,  $15.00  and  $18.00  in 
-owns. 

National  Rubber  Company. 

Spring  business  is  active  in  this 
firm,  and  Western  trade  is  decidedly 
good,  owing  to  the  efforts  of  Louis 
Vineberg.  They  are  showing  a  line 
uC  men's  special  raincoats,  of  black 
and  other  popular  colors  in  the 
Chesterfield  style,  about  48  inch 
length.  This  coat  is  proving  a  de- 
c-iled  winner. 

L.  Hirshon  &  Co. 

This  firm  is  making  a  specialty 
of  extremely  useful  and  practical 
ideas  for  merchants  to  win  the  good- 
will of  their  customers,  in  present- 
ing them  with  *>n  attractive  silk 
handkerchief.  The  firm  is  known 
for  their  large  range  of  silk  hand- 
kerchiefs, and  thev  have  introduced 
the  idea  of  making  appropriate  de- 
signs  for  customers  to  give  as  an 
advertising  premium  with  large 
sales.  They  make  a  very  appro- 
priate present  from  the  retailer  and 
clothier.  Special  lines  can  be  made 
with  words  such  as:  "A.  Present 
From"  or,  "A  Souvenir  From"  and 
can  also  bear  the  retailers  name.  A 
handsome  range  in  designs  are 
shown,  consisting  of  laurel  leaves 
of  green,  blue  and  purple.  Cana- 
dian emblems  in  the  various  colors 
of  the  rich  Autumn  tints  worked  in 
Jap   silk. 

John  Macdonald  &  Co. 

John  Macdonald  &  Company. 
Limited,  are  showing  in  their  hand- 
kerchief department,  ore  of  th<* 
biggest  assortments,  and  the  best 
Hewson 's  tweeds  have  been  awarded 
value,  they  have  ever  shown  in  la- 
dies' lace  edge,  plain  hemstitched 
lawn  and  linen;  embroidered,  linen 
initialed:  talso  hemstitched  lawn, 
put  up  in  fancy  boxes;  men's  hem- 
stitched lawn  and  linen;  plain  lawn 
and  linen;  linen  initialed  and  Ex- 
cel da  while  and  fancv  border.  In 
men's    neckwear,    they    are    showing 
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Condensed  Advertisements 


AGENTS  WANTED. 

VI  /ANTED  :  —  An    agent    (o    represent    firm    of 
"  *       manufacturers  of  Nottingham  lace  curtains  ; 
apply,  John  Aird  &  Co.,  Darvel,   Ayrshire, 
Scotland. 


HOTEL  DIRECTORY 


MANUFACTURERS'   AOENTS. 


WINDSOR    HOTEL 

HAMILTON,   BERMUDA 
This  house  is  pleasantly  and  conveniently  lo- 
cated on  the  East  side  of  Queen  Street.    The 

looms  are  bright  and  cheerful.  Every  attention 
paid  to  guests.  Billiards  and  Pool.  Hot  ami 
old  water  baths.     A.  MuNicol,  Prop. 


THE  ANDREW  H.  McDOWELL  CO.  (Incorporated) 

Importers,  Mill  Agents  and 

G  mmisei  )ii  Merchants 

Worsteds.  Woolens,  Cottons.  Tailors'  Linings,  Hosiery  and 

Underwear 

Head  Offioe  Branch  otlice 

329  St.  James  St.  1  Wellington  St.  East 

Montreal,  Que.  Toronto,  Ont. 

(H    Mill  accounts  solicited  on  favorable  terms 


GOOD  Agent  Wanted  by  St.  Gall    manufacturer 
of  embroidery,  edgings  and  insertions,  a  Hovers 
and    flouncings,  blouses  and   robes.      Please 
address     offers    to     O.  F.     2316.    Orell     Fussili, 
Annoncen,  Zurich,  Switzerland.  [12] 


AGENCIES  WANTED 


MANUFACTURERSagentwith  good  connection 
wholesale   dry   goods   trade   desires    corres- 
pondence     with      reliable      firms      wanting 
representation  in  Montreal,     Address  Box  X,  DRY 
GOODS  REVIEW,  Montreal.  [12] 


WANTED,  a  firm  of   good   standing   to   sell  on 
commission  or  otherwise  our  varied  produc- 
tion   of    ladies'    and    children's    costumes, 
jackets,  paletots,  etc.     ripply  Ellis,  Hallen  &  Ellis, 
Sun  Court,  Golden  Lane,  London,  England.  [12] 


POSITION  ASTRAVELLER  WANTED 

BY  man  of  strong  personality,  forceful,  good 
address,  excellent  habits,  35  years  old,  eight 
years  experience  in  men's  furnishings  and  dry 
goods,  best  of  references,  now  employed,  desire 
position  in  Maritime  Provinces  for  first  of  year, 
salary  and  commission  preferred.  Address  Sales- 
man, Box  61,  Station  B,  Montreal,  P.Q.      [12] 


COMMERCIAL   Traveler  with    good   trade   con- 
nection through  Manitoba  and  the  Northwest 
is   open  to  represent  a  reliable  Eastern    firm 
on  a  commission  basis.     Address  P.  O.   Box  452, 
Winnipeg. 


BUSINESS  FOR  SALE. 


MILLINERY  and  Fancy  Dry  Goods  Business  for 
sale;    cause   of    sale,    owner    retiring    from 
business;    full  particulars  on  application  to 
Walker  &  Co.,  New  Glasgow,  Nova  Scotia. 


WHOLESALE  HOUSES 


LR0CK^ 

-SLJOHrMlB^ 


lsg^a»- 


LIMITED. 

The  Wholesale  Millinery  and  Fancy  Dry  Goods 
House  of  the  Maritime  Provinces. 

MAIL  ORDERS  OUR   ESPECIAL   HOBBY. 


GILMOUR,  NEPHEW  &  CO. 

Wholesale  Dry  Goods  and  Smallwares. 

SPECIALS 

in   FALL   and    WINTER     UNDERWEAR, 

GLOVES,     HOSIERY,  WRAPPERS. 

LADIES'    and     GENTS'     RAINPROOFS. 

366  St.  Paul  St.,  MONTREAL. 

Telephone  Main  2202. 


CANADA  HAIR  CLOTH  CO. 

Manufacturers  of  Hair  Cloths. 

St.  Catharines,  Ont. 


COLLECTIONS,  ETC. 


THE 
MERCHANTS  MERCANTILE    CO. 

'260  St.  James  St.,  Montreal 

Mercantile  Reports  and  Collections 

Our  method  of  furnishing  commercial  reports 
to  our  subscribers  gives  prompt  and  reliable  in- 
formation to  date.  Every  modern  facility  for  the 
collection  of  claims.  Tel.   Main  1985. 


TOWER  HOTELGEORGETOWN 

u.iuiuiwill     DEMERARA 

BRITISH  GUIANA. 
This  first-class  hotel  is  most  conveniently  situ- 
ated in  the  coolest  anil  healthiest  part  of  the 
city.  Five  minutes  from  railway  station  and 
steamer  stal  lings,  and  near  to  all  principal  public 
buildings.  Cool  and  lofty  bedrooms.  Spacious 
Dining  and  Ladies'  Rooms.  Billiard  Room. 
Electric  light  throughout. 


WOODSIDE   BOARDING 
HOUSE 

Corner  of  Main  and  Lamaha  Streets 
GEORGETOWN,  DEMERARA. 

Cool  and  airy  Bedrooms,  Excellent  Cuisine 
Attendance  qualified.  Terms  moderate.  Elec 
trie  Car  Loop  at  gate  of  premises.  Patronage 
Solicited.     Manageress,  E.  Cottam. 


VICTORIA   LODGE 

HAMILTON,    BERMUDA 

Mrs.  J.  F.  SMITH    Proprietress. 

Opposite  Victoria    Park    and    Cedar   Ave. 
Private  Board  $12  to  $14  per  week. 
Open  Nov.  1  Closes  in  May. 


WINTER  RESORT 
Queen's  Park  Hotel 

Port  of  Spain,  Trinidad,  B.W.I. 
JOHN  McEWEN,  Manager.      For  Rates,  etc 
apply  Trinidad  Shipping  and  Trading  Co., 
29  Broadway,  New  York. 


THE  GRAND  UNION 

The  most  popular  hotel  in 
OTTAWA,  Ont.      James  K.  Paisley,  Prop. 


DOMINION 

HOUSE 

W.  H.  DURHAM. 

Proprietor 

RENFREW, 

ONTARIO 

The   most   popular  Hotel   in 

the  Ottawa  Valley. 

HALIFAX   HOTEL 

HALIFAX,   N.S. 


ACCOUNTANTS  AND  AUDITORS 


JENKINS  &  HARDY 

Assignees,  Chartered  Accountants,  Estate  an 

Fire  Insurance  Agents,  154  Toronto  St., Toronto. 

465  Temple  Building,  Montreal. 


PERCY  f.  DAVENPORT, 

Chartered  Accountant  and  Assignee, 
C22  Mclntyre  Block       -  Winnipeg,  Mam- 


R.  FLAWS  &  SON 

Manchester  Bldg.,  Mclinda  St.,  Toronto 
Dry  Goods  Commission  Agents, 
Representing  — S.  &  L.  Ash  Brothers,  Leeds, 
Cloths,  in  great  variety.  Curtwright  &  Warners, 
Limited,  Loughborough,  Eng,,  Hosiery  and 
Underwear.  Uentley  &  Tempest,  Leeds,  Eng., 
Casket  Cloth,  Vicunas,  Serges,  Cap  Cloths. 
Hood,  Morton  &  Co.,  Newmilns,  Scotland,  Lace 
Curtains. 


ALFRED    WEYERSTALL 

Head  Office,  77  York  St. 
TORONTO 

IMPORTER  of  all  kinds  rf  Buttons,  Laces,  Neck- 
wear, Belts,  Dress  Trimmings,  etc.  Complete  stock 
of  Buttons  and  Tailors'  Trimmings  always  on  Land. 


MOULTON  &.  CO. 

Proprietors  of  the  old  and  reliable 

MONTREAL  FRINGE  AM)  TASSEL   WORKS 

165  Nazareth  Street,         -         Montreal 

Manufacturers  of 

Braids,  Cords,  Barrel  Buttons,  Chenille,  Dress 
and  Furriers'  Trimmings,  Girdles,  etc. 


BROWN   &  ASHCROFT 

595  St.  Paul  Street,  Montreal. 
Manufacturers  of  the 

'B.  &  A.  "    BRAND  SHIRTS 

Special  values  in  Flannelette 
Nightshirts 

Guaranteed  full  size       Write  for  sample  lot. 


J.  SPROUL  SMITH 

Empire  Building         -         -         -        TORONTO 

Representing :  Cornwall  &  York  Cotton  Mills 
Co.,  Ltd.,  Cotton  Goods,  St.  John,  N.B. ;  Paris, 
Wincey  Mills  Co.,  Flannels,  etc.,  Paris,  Out.;  John 
Bright  &  Bros.,  Carpets,  Rochdale,  Eng.  ;  Wm. 
Ewart  &  Son,  Linen  Goods,  Belfast,  Ireland  ;  H. 
Longboitom  &  Co.,  Cravenettes,  Linings,  etc. 
Bradford,  Eng. 


W.  E.  WALSH 


207  St.  James  Street, 


Montreal 


SPECIAL    LINES    IN 

Fancy    Leather   Goods,    Bags,    Purses,    etc. 

Toilet     Sets,      Fans,      Back     and       Side 

Combs.  Brushes,  Postcard  Albums, 

Papeteries,    etc.,    etc. 


LEGAL  CARDS 


ATWATER.  DUCLOS  &  CHAUVIM 

Advocates,  Montreal 

Albert  \V.  Atwater,  K.C,  Consulting  Counsel 

or  City  of  Montreal.     Chas.  A.  Duclos.    Henry 

N.  Chauvin. 


WM   A.  McLEAN. 

Barrister,  Solicitor,  Etc. 

Head  Office  Guelph,  McLean's  Block. 

Branch  Office,  Acton,  Town  Hall. 

Corporation,  Solicitor,  Etc. 


ROBINSON  &  GREEN 

Barristers,   Solicitors,   Etc. 
John  A.  Robinson,  John  R.  Green,  Solicitors  for 
the   Imperial  Bank  of    Canada,  the  Southern 
Loan  &  Savings  Co.,  St.  Thomas,  Ont. 


Ill 


HINTS     TO     BUYERS 


Dry  Goods  Review 


a  large  assortment  in  four-in-hands 
and  knots.  Men's  fancy  braces  are 
put-up  one  pair  in  a  box.  There  is 
also  a  huge  variety  of  silk  hand- 
kerchiefs and  mufflers.  These  goods 
are  just  Hie  right  sort  for  holiday 
and  Xmas  business.  They  will,  al- 
ter the  first  of  December,  open  up 
a  most  attractive  stock  of  new  goods 
in  muslins,  waistings  and  dress 
goods,  white  lawns,  nainsook  mus- 
lins, Teisian  lawns,  01  gaudies,  lap- 
pet spot  and  small  spot  muslins, 
fancy  patterns  in  all-white  waist- 
ings, cream-figured  waistings  and 
cream  serges,  also  a  big  assortment 
of   embroideries. 

This  month  ithe  linen  and  staple 
department  of  John  Maedonald  & 
Company,  Limited,  will  open  up  and 
show  the  largest  and  best  assort- 
ment of  wash  goods  ever  seen  in 
their  warehouses— the  very  newest 
in  printed  muslins,  organdies,  print-  , 
ed  lapnets,  printed  delaines,  saitin 
stripe  organdies,  plain  dimity,  check 
zephyrs,  mercerised  check  zephyrs, 
printed  voiles,  plain  Mersildas  and 
a.  complete  range  of  Crum's  cele- 
brated prints— guaranteed  by  the 
makers  to  be  the  standard  cloth  in 
every  respect.  In  white  ccjttons, 
sheetings,  and  pillow  cottons,  their 
well-known  brands  will  still  be  at 
the  front,  and  at  old  prices.  Linen 
prices  have  advanced  very  much 
lately,  but  merchants  will  find  most 
of  the  staple  lines  at  John  Maedon- 
ald &  Company's,  Limited  at 
last         season's  prices.         Towel- 

lings, fifty  different  lines;  towels, 
hemmed  and  fringed,  and  with  open 
work  borders;  cloths  and  napkins, 
(to  match),  doylies,  tray  cloths,  side- 
board covers,'  and  5  o'clock  tea 
cloths  in  a  very  large  variety,  for 
the  Xmas  trade.  These  are  in  s:toek 
now,  and  can  be  shipped  at  once. 

John  Maedonald  &  Company,  in 
their  carpet  and  linoleum  depart- 
ments, will  have  in  stock  for  Christ- 
mas trade,  a  large  range  of  carpet 
souares  and  hearth  rugs,  curtain 
muslins  and  scrims,  Madras  muslins, 
colored  and  plain  goods,  grenadines 
and  spot  muslins.  They  will  show 
over  two  hundred  designs  i"  lino- 
leums and  oilcloths,  all  new  goods, 
for  immediate  delivery  in  December. 
They  have  eight  different  qualities 
of  ±6  x  4  oil  cloths  and  linoleums, 
in  great  variety  of  patterns,  in 
stock,  and  can  post  you  samples. 
They  carry  in  stock  inlaid  linol- 
eums in  the  three  grades,  A,  B,  and 
C.  They  have  now  in  stock  8x4 
cork  carpets,  in  plain  brown  and 
plain  green,  in  A.  and  B.  grades. 
They  will  pass  into  stock  early  in 
December,  over  ten  thousand  pairs 
of  lace  curtains.  Many  of  the  de- 
signs are  exclusive,  and  the\r  pride 
themselves  that  their  values  are 
right. 

Very  large  stock  of  carpets,  lino- 
leums, oil-cloths,  curtains,  and  car- 
pet squares. 


King,  the  General  Manager  of  this 
concern,  went  over  to  the  old  Coun- 
try some  months  ago,  and  spent  con- 
siderable time  investigating  the  open- 
ing in  the  British  market  for  his 
goods.  The  result  is  the  opening  of 
a  London  office  completely  equipped 
with  a  strong  selling  force. 

The  progress  made  by  Business 
Systems  Limited,  is  especially  note- 
worthy in  view  of  the  fact  that  al- 
though this  concern  has  only  been 
in  existence  one  year,  they  are 
already  so  thoroughly  organized  as 
to  be  able  to  extend  after  foreign 
trade. 


The  English  manager  of  Business 
Systems  Limited  will  always  be  glad 
to  welcome  Canadian  business  men 
who  are  visiting  in  the  Old  Country. 
The  London  office  is  equipped  with 
writing  rooms  and  stenographers  for 
the  use  of  Canadian  business  men, 
who  are  invited  to  make  this  their 
headquarters  while  in  the  Old  Coun- 
try, and  to  have  their  mail  address- 
ed in  care  of  Business  Systems  Lim- 
ited, 32  Cheapside,  London,  E.  C, 
England. 


W.  R.  Brock  Company,  Montreal. 

The  sales  of  women's  underwear, 
this  season,  indicate  a  desire  on  the 
part  of  the  consumer  for  the  bet- 
ter class  of  goods,  the  higher  pric- 
ed lines  being  asked  for  all  over 
the  country.  Of  course,  the  demand 
for  the  low  lines  at  20  cents  ana 
25  cents,  is  always  good,  and  last 
year  it  was  exceptionally  so,  but 
1906  shows  a  decided  change. 
Brock's  Montreal  house  reports  a 
very  heavy  sale  for  their  No.  520 
vest,  to  retail  at  $1.00,  although 
there  is  a  fair  call  for  the  lower 
lines  as  well.  Their  range  of  these 
goods  starts  with  a  25  cent  garment, 
and  runs  up  to  $1.00,  quite  a  number 
of  intermediate  lines  being  shown. 
Drawers  to  match  any  of  the  vests 
can  be  had  at  the  same  figures, 
with  the  exception  of  the  lowest  line, 
although  you  can  even  match  that 
if  you   cut   your  profit   pretty   close. 

In  ladies'  hosiery,  "Seller"  to 
retail  at  25  cents  and  No.  570,  a  ribb- 
ed cashmere  with  double  knee  is  go- 

ing  very  well.     A  nice  range  of  wool 

hose  to     retail  at  25,  35,  40  and     50  CONTENTS 

cents,  is  also  shown.  The  demand  for 

overstockings   has  just  about   started  ^  pagk 

now.    and    to    meet    it   you    can't   do        .....      „,  .        TT 

better   than   get   a   few*  of  the   lines       After  the  Shutters  Are  Up   ....     47 

shou  n   by    this  house.      Stockings   to       Art  of  DlsPlay    23 

id  ail    at   45,   50   and    75  cents,    can  B 

be    had,    good    values    too.      Ladies'       Business    Management     31 

black    tights    to  retail    at    from   50c.       Business   Notes    108 

to  $1.40,  are  also  having  a  good  sale.  q 

Brock's   have    a     large    stock      of      Carpets    .  99 

Way's  mufflers,  which   they  can  dis- 
pose of  at  interesting  prices.      They 

show   lines     of     squares,    which     can      Dress   Goods    49 

be    retailed    at    from    25    cents    up.       Dress  Accessories    65 

The  white  brocaded   square   is  some-  E 

thing  particularly  well   worth  handl-       Editorial    61 

ing-  f- 

"Shamrock-"    cashmere      hose    for  ^  t-0 

-,  n   -,  o  i  r  urs     06 

men,  m   size  10  1-2,  can   now   be  re-  ^     „     n      -,  ,  XT  ,.  rn 

,    -,    -i      .  .,,,  ,   .,  ,  I<ancy  Goods  and  Notions    59 

tailed  at  20  cents,  and  its  a  cracker- 

jack    of      this    figure.    "Huron"    and  *" 

"Boss,"  to  retail  at  25  cents,  should  Oood    Advertising     15 

also   go   pretty    well    with    the   retail-  h 

cr,    for    they    are    selling    with    the  Housefurnishings    99 

wholesalers.  Hmts   to   Buyers    109 

In        natural       wool        underwear, 
"King,"  to  ictail  at   75  cents,  "Er- 

mine"    and    -'nuke."    to    retail    at  Ctems   From   AU   Canada    107 

$1.00.  should  also  go  well.  K 

Then   in    top   shirts  there's   S85,  to  Knitted    Goods     37 

retail  at  50  cents.     It's  hard  to  beat  M 

this  hne-  Men    and   Methods 18 

Men 's    Furnisher    89 

Going  After  Foreign  Trade.  Millinery    74 

Not     a  great     many     years    since,       Mainly   About    Ourselves    17 

while  foreign  firms  were  establishing  N 
branches    in     Canada,    the    Canadian  New  York  Letter                                  69 
concerns     who      were   doing:  business  N       T     iff       d  It    j.^^      \[   m 
outside   the    Dominion  could   be   num- 
bered  almost     on   one's   fingers.    All  iJ 

this  is  materially  changing,    and  ev-       Paris   Fashions    71 

ery  day  one  hears  of  Canadian  firms  R 

opening  branches  in  all   parts  of  the 

world.  Ready-to-Wear    78 

One  of    the  latest  Canadian    firms      Raw    Materials    85 

to  do  this  is  Business  Systems,  Lim-  ' 
itcd,   of  Toronto,   who  have    recently 

opened  up  in  the  British   Isles  at  32       Staples    85 

Cheapside,    London,    England.    H.  J.       Show    Card    Writing    45 

112 


DRY    GOODS     R  E  VIEW 


CLASSIFIED     LIST     OF     ADVERTISEMENTS. 


Aooountants,  Auditors. 

Davenport,  P.  P.,  Winnipeg. 

Jenkins  &  Hardy,  Toronto. 
Blankets,  Quilts,  Traveling  Rugs,  etc 

Alaska  Feather  &  Down  Co..  Montreal  and 
Winnipeg. 

Dr.  Jaeger's  Sanitary  Woollen  System  Co., 
Limited,   Montreal. 

Toronto  Feather  &.  Down  Co.,  Toronto. 
Button  Machines  and  Buttons. 

Defiance  Button  Machine  Co.,  New  York. 

Imperial  Button  Works,  Montreal. 

Carpets,  Curtains,  Rugs,  Window  Shades, etc. 
Brock,  W.   R.  Co.,  Toronto  and  Montreal. 
Daly  &  Morin,   Montreal. 
Garland,  John  M.,Son&  Co.,  Ottawa. 
Garneau,  P.,  Fils  &  Cie,  Quebec 
Greenshields  Limited,  Montreal. 
Hees,  Geo.  H.,  Son   &   Co.,    Montreal  and 

Toronto. 
Imperial  Carpet  Co.,  Toronto. 
Ishikawa,  K.,  &  Co.,  Toronto. 
Knox,  John  &  Co..   Hamilton,  Ont. 
K>le,  Cheesbrough  &  Co..  Montreal. 
Macdonald,  John,  &  Co.,  Toronto. 
McRae  &  Walker,  Winnipeg. 
McDowell,  A.  H.,  &  Co.,  Montreal. 
Rylands  &  Sons,  Manchester,  Eng. 

Cloaks,  Costumes,  Skirts,  Shirt  Waists, 

Rainooats,  etc. 

American  Silk  Waist  Co.,  Montreal. 

Belmont  Mfg.  Co.,  Limited,  Montreal. 

Brock,  W.  R.,  Co.,  Toronto  and    Montreal. 

Empire  Mfg.  Co  ,  Montreal. 

Fairbairn,  Rhys.  D.,  Toronto. 

Greenshields  Limited,  Montreal. 

Hart  Mfg.  Co.,  Montreal. 

Knox,  John,  Co.,  Hamilton,  Ont. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Mishkin,  L,  &  Co.,  Montreal. 

Rylands  &  Sons,  Manchester,  Eng. 
Corsets. 

E.  T.  Mfg.  Co.,  Montreal. 

Konig  &  Stuffman,  Montreal. 

Parisian  Corset  Mfg.  Co.,  Quebec. 

Cottons,  Prints,  Muslins,  Shirtings,  etc 
Dominion  Textile  Co.,  Montreal. 
Garneau,  P.  Fils  &  Cie,  Quebec,  P.Q. 
Horrockses.Crewdson  &  Co., Manchester  and 

London,  Eng. 
"  Kingcot  "  Cottons. 
Knox,  John,  &  Co.,  Hamilton. 
Montreal  Cotton  Co.,  Montreal. 
Rylands  &  Sons,  Manchester,  Eng. 
Victor  Mfg.  Co.,  Quebec. 

Cotton  Batting. 

Dominion  Wadding  Co.,  Montreal. 

Dress  Goods,  Silks,  etc 

Bradford  Dyers  Association,  Bradford,  Eng. 
Brock,  W.  R.,  Co.,  Toronto  and    Montreal. 
Brophy-Cains,  Limited,  Montreal. 
Debenhams     (Canada)    Limited,     Montreal 

and  Toronto. 
Garland,  John  M.,  Son  &  Co.,  Ottawa. 
Garneau,  P.,  Fils  &  Cie.,  Quebec. 
Gilmour,  Nephew  &  Co.,  Montreal. 
Greenshields  Limited,  Montreal. 
Harris  &  Co.,  Rockwood,  Ont. 
Hirshson,  L.,  &  Co  ,  Montreal. 
Ishikawa,  K.,  &Co.,  Toronto. 
Knox,  John,  Co.,  Hamilton. 
Kyle,  Cheesbrough  &  Co.,  Montreal. 
Macdonald,  John,  &  Co.,  Toronto. 
McDowell,  A.  H.,  &  Co.,  Montreal. 
Montreal  Cotton  Co.,  Montreal. 
Priestleys' — Greenshields  Limited,  Montreal. 
Rylands  &  Sons,  Manchester,  Eng. 

Drnsi  Shitlds,  etc 

Kleinert,  I.  B.,  Rubber  Co.,  Toronto. 

Dryers,  Cleaners,  etc. 

Bradford  Dyers  Assn.,  London,   Eng. 
British    American    Dyeing    Co.,    Montreal, 

Toronto,  Ottawa  and  Quebec. 
Hermsdorf,  Louis,  New  York. 
Parker,  R.,  &  Co.,  Toronto. 

Fancy  Goods. 

Gibbs  Mfg.  Co.,  Canton,  Ohio. 

Fancy  Leather  Goods. 
Canada  Leather  Goods  Co.,  Montreal. 
Sale,  Julian,  Leather  Goods  Co.,  Toronto. 
Walsh,  W.  E.,  Montreal. 


Flannels,  Flannelettes,  etc 

Brock,  W.  R.,  Co.,  Toronto. 

Brophy-Cains.  Limited,  Montreal. 

Debenhams  (Canada)  L-mited,   Toronto. 

Dominion  Textile  Co.,  Montreal. 

Greens'iields  Limited,  Montreal. 

Horro  kses,    Crewdion  &   Co,,    Manchester 
and  London,  Eng. 

Knox,  John,  &  Co.,  Hamilton. 

Rvlands  &  Sons.  Manchester,  Eng. 
Frilling!. 

Fairbairn,  Rhys  D.,  Toronto. 
Furs. 

Alexandor,  A.  J.,  Montreal. 

Coristine,  Chas.,  Montreal. 

Edgar,  John,  &  Co.,  Montreal. 

Hart  Mfg.  Co.,  Montreal. 

Hirshson,  L.,  &  Co.,  Montreal 

Leak  Fur  Mfg.  Co.,  Montreal. 

Livingstone  Mfg.  Co.,  Montreal. 

McComber  &  Cummings,  Montreal. 

North  Western  Fur  Mfg.  Co.,  Montreal. 

Orr,  Wm.  E.,  &  Co.,  Toronto. 

Paquet,  J.  Arthur,  Quebec. 

Peck,  John  W.,  &  Co.,  Montreal. 

Schwersenski,  A.,  &  Co.,  Montreal. 

Silver,  B.,  &  Co.,  Montreal. 

Silver,  M.,  &  Co.,  Montreal. 
General  Dry  Goods. 

Brock,  W.  R.,  Co.,  Montreal  and  Toronto. 

Brophy-Cains,  Limited,  Montreal. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Garneau,  P.,  Fils  &  Cie,  Quebec. 

Gilmour,  Nephew  &  Co.,  Montreal. 

Greenshields  Limited,  Montreal. 

Hirshson,  L.,  &  Co.,  Montr  al. 

Knox,  John,  Co.,  Hamilton. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Macdonald,  John,  &  Co.,  Toronto. 

Revillon  Bros.,  Montreal. 

Rylands  &  Sons,  Manchester,  Eng. 
Gloves,  Mittens,  etc. 

Paquet,  J.  Arthur,  Quebec. 

Pewny's  Kid  Gloves — Greenshields  Limited, 
Montreal. 

Storey,  W.  H.  &  Sons,  Acton. 

Wreyford  &  Co.,  Toronto. 
Hats,  Caps,  Etc 

Coristine,  Chas.,  Montreal. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Paquet,  J    Arthur,  Quebec. 

Wreyford  &  Co.,  Toronto. 

Vyse,  Sons  &  Co.,  Ltd.,  London,  Eng. 
Horse  Blankets. 

Walshaw,  J.,  &  Son.,  Bolton,  Ont. 

Hose  Supporters. 

Eisman  Novelty  Mfg.  Co.,  Toronto. 

Kleinert,  I.  B.,  Rubber  Co.,  Toronto. 
Knit  Uiiderwusts. 

Nazareth  Waist  Co.,  New  York. 

Laees  and  Veils. 

Brophy-Cains  Limited,  Montreal. 
Debenhams  (Canada)  Limited,   Toronto. 
Greenshields  Limited,  Montreal. 
Knox,  John,  &  Co.,  Hamilton. 
Kyle,  Cheesbrough  &  Co.,  Montreal. 

Ladies'  Neokwear. 

Fairbairn,  Rhys  D.  Toronto. 
Greenshields  Limited,  Montreal. 
Hirshson,  L.,  &  Co.,  Montreal. 
Knox,  John,  &  Co.,  Hamilton,  Ont. 
Kyle,  Cheesbrough  &  Co.,  Montreal. 
Ladies'  Wear,  Ltd.,  Toronto. 

Mending   Wools,   Silk,    Cotton   and   Linen 
Thread,  etc. 
Raldwin  &  Partners,  J.&  J.,  Leicester,  Eng. 
De  Gruchy,  Philip.  Montreal. 
Paton,  John,  Son  <fc  Co.,  Alloa,  Scotland. 

Men's  and  Boys'  Ready  -  Made  Clothing 
(Overalls,  Leather  and  Rain-ooats,  Sweat- 
ers, etc). 

Belmont  Mfg.  Co.,  Montreal. 
Brock,  W.  R.,  Co.,  Toronto   and    Montreal. 
Campbell  Clad  Co.,  Moncton,  N.B. 
Garland,  John  M.,  Son,  &  Co.,  Ottawa. 
Garneau,  P.,  Fils  &  Cie,  Quebec. 
Garnett,  J.  F.,  &  Son,  Idle,  Bradford. 
Greenshields  Limited,  Montreal. 
Hirshson,  L.,  &  Co.,  Montreal. 
Imperial  Mills  Co.,  Dunnville,  Ont. 
Knox,  John,  &Co.,  Hamilton,  Ont. 
Mishkin.  I    &  Co.,  Montreal. 
National  Rubber  Co.,  Montreal. 
Rylands  &  Son,  Manchester,  En*. 
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Scott  Knitting  Co.,  Toronto. 
Smith  &  McKeown,  Montreal. 
Southgate,  W.  E.,  &  Co.,  Berlin,  Ont. 
Wilkins,  Robert  C,  Montreal. 

Millinery,  Ribbons,  etc 

Barry,  W.  H.,  &  Co.,  Montreal. 
Brophy-Cains  Limited,  Montreal. 
Debenhams  (Canada)  Limited,  Montreal. 

and  Toronto. 
Francois  &  Co.,  London,  F.ng. 
Garland,  John  M.,  Son  &  Co.,  Ottawa. 
Greenshields  Limited,  Montreal. 
Hirshson,  L.,  <fe  Co.,  Montreal. 
Kyle,  Cheesbrough  &  Co.,  Montreal. 
McCall,  D.,  Co.,  Toronto. 
Vyse,  Sons  &  Co.,  Ltd.,  London,  Eng. 

Needles  and  Pins. 

Morrall,  Abel,  Redditch,  Eng. 
Nicklin,  J.,  &Co.,  Birmingham,  Eng. 

Novelties  and  Notions. 

Ladies'  Wear,  Ltd.,  Toronto. 
Nicklin,  J.,  &  Co.,  Birmingham,  Erg. 
Weyerstall,  Alfred,  Toronto. 
Wrinch,  McLaren  &  Co.,  Toronto. 

Office  Supplies. 

Business  Systems  Ltd.,  Toronto. 
Copeland-Chatierson  Co.,  Toronto. 
Universal  Systems  Ltd.,  Toronto. 

Oil  Cloths,  Linoleums  and  Mattings. 
Imperial  Carpet  Co..  Toronto. 
Rylands  &  Sons.  Manchester,  Eng. 

Papier  Maohe  Forms,  Wax  Figures,  eto. 
Palmenberg's,  J.  R.,  Sons,  New  York. 

Pioture  Post  Cards  and  Albums. 

Walsh,  W    E.,  Montreal. 

Raw  Materials. 

Sloan,  N.  P..  &  Co.,  Montreal. 

Davidson  &  Gatehouse,  Montreal. 
Shipping,    Railway    Insuranoe    and    Com- 
mission Agents. 

Whittingham,  W.  M.,  &.  Co.,  Liverpool,  Eng. 
Shirts,  Collars,  Ties,  etc 

Brock,  W.  R.,  Toronto. 

Brown  &  Aschroft,  Montreal. 

Colossus  Brand  Shirts. 

Empire  Mfg.  Co.,  Montreal. 

E.  T.  Mfg.  Co.,  Montreal. 

Garland,  John  M.,  Son  &  Co.,  Ottawa. 

Ishikawa,  K.,  &  Co.,  Toronto. 

Knox,  John  &  Co.,  Hamilton. 

Niagara  Neckwear  Co..  Niagara  Falls,  Ont. 

Wilkins,  R  bert  C  ,  Montreal. 

Wreyford  &  Co. ,  Toronto. 

Smallwares. 

Brock,  W.  R.,  Co.,  Montreal. 
Garland,  John  M.,  Son  &  Co.,  Ottawa. 
Gilmour,  Nephew  &  Co.,  Montreal. 
Knox,  John  &Co..  Hamilton. 
Morrall,  Abel,  Redditch,  Eng. 
Nicklin,  J.,  &  Co.,  Birmingham,  Eng. 
Wrinch,  McLaren  &  Co.,  Toronto. 

Staples  and  Linens. 

Brock,  W.  R.,  Co.,   Toronto   and   Montreal. 
Brophy-Cains,  Limited,  Montreal. 
Garland,  John  M.,  Son  &  Co.,  Ottawa. 
Garneau,  P.  Fils  &  Cie,  Quebec. 
Greenshields  Limited,  Montreal. 
Liddell,  Wm.,  &  Co.,  Belfast,  Ireland. 
McDowell,  A.  H.,  &  Co.,  Montreal. 
Old  Bleach  Linen  Co.,  Randalstown,  Ireland 
Rylands  &  Sons,  Manchester,  Eng, 

Store  Fixtures  and  Show  Cards. 
Clat worthy  &  Son,  Toronto. 
Martel-Stewart  Co.,  Montreal. 
Russell,  A.  N.,  &  Son  Co,,  Ilion,  N.Y. 
Thayer  and  Chandler  Co.,  Chicago. 
Toronto  Brass  Mfg.  Co.,  Toronto. 

Store  Lighting. 
Lamson    Consolidated    Store    Service    Co., 

Toronto. 
Luxfer  Prism  Co.,  Montreal  and  Toronto. 

Suspenders. 

Brock,  W.  R.,  Co.,  Montreal. 

Globe  Suspender  Co.,  Rock  Island. 

Dominion  Suspender  Co.  .Niagara  Falls,  Ont. 
Towellings,  etc 

Brock,  W.  R.  Co.    Toronto. 

Brophy-Cains,  Limited,  Montreal. 

Cosbie,  R.  H.,  Toronto. 
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Garland,  J.  M.,  Son  &  Co.,  Ottawa. 
Greenshields  Limited,  Montreal. 
Hirshson,  L.,  &  Co.,  Montreal. 

Umbrellas,  Parasols,  etc. 
Irving  Umbrella  Co.,  Toronto. 

Underwear,  Hosiery  and  Knitted  Goods. 
Cartwright  &  Warners,  Loughborough,  Eng. 
"  Ceetee  "  brand — Turnbull,  C,  Co.,  Gait. 
Chipman-Holton  Knitting  Co.,  Hamilton. 
Clinton  Knitting  Co.,  Clinton,  Ont. 
"Crescent"    brand — Lennard,   S.,  &   Sons, 

Dundas. 
Eagle  Knitting  Co.,  Hamilton. 
Ellis  Mfg.  Co.,  Hamilton. 
Gait  Knitting  Co.,  Gait,  Ont. 
Garland,  John  M.,  Son,  &  Co.,  Ottawa. 
Greenshields  Limited,  Montreal. 
Henderson,  A.,  &  Co.,  Montreal. 
Hirshson,  L.,  &  Co.,  Montreal. 
Imperial  Mills  Co.,  Dunnville,  Ont. 
Jaeger,  Dr.,  Co.,  Montreal. 
Knox,  John  &  Co.,  Hamilton,  Ont. 
Kyle,  Cheesbrough  &  Co.,  Montreal. 


Lennard,  S.,  &  Sons,  Dundas,  Ont. 

Macdonald,  John,  &  Co.,  Toronto. 

McDowell,  A.  H.,  &  Co.,  Montreal. 

Peerless  Underwear  Co.,  Hamilton. 

Penman  Co.,  Paris,  Ont. 

Raven,  W.,  &  Co.,  Ltd.,  Leicester,  Eng. 

Scott  Knitting  Co.,  Toronto. 

Simpson,  J.,  Sons,  Toronto. 

Truro  Knitting  Mills  Co.,  Truro,  N.S. 

Watson,  Mfg.,  Co.,  Paris. 

Williams,  Walter,  &  Co.,  Montreal. 

' '  Wolsey  ' '  Underwear. 

Wreyford  &  Co.,  Toronto. 

Upholsterers'  Supplies. 
Hees,  Geo.  H.,  Son  &  Co.,  Toronto. 

Velvets,  Velveteens  and  Cords. 

Debenhams  (Canada)  Limited,  Toronto. 

Kyle,  Cheesbrough  &  Co.,  Montreal. 

Laces  &  Braids  Mfg.  Co.,  Toronto  Junction. 
Wall  Paper. 

Menzie  Wall  Paper  Co.,  Toronto. 

Stauntons  Limited,  Toronto. 

Watson-Foster  Co.,  Montreal. 


Wardrobes 
Weir  Wardrobe  Co  ,  Winnipeg,  Man. 

Waterproof  and  Rubber  Goods. 
Belmont  Mfg.  Co.,  Montreal. 
Brock,  W.  R.  Co.,  Montreal. 
Cravenette  Co.,  Bradford,  Eng. 
McRae  &  Walker,  Winnipeg. 
National  Rubber  Co.,  Montreal. 

Whitewear. 

Laurentian  Whitewear  Co.,  Levis,  Que. 
Victor  Mfg.  Co.,  Quebec. 

Window  Shades,   Curtain  Poles,  oto. 

Daly  &  Morin,  Montreal 

Hees,  Geo.  H.,  Son   &    Co.,  Montreal   and 
Toronto. 
Woolens  and  Tailors'  Trimmings. 

Brock,  W.  R.,  Co.,  Toronto  and  Montreal. 

Garneau,  P.,  Fils  &  Cie,  Quebec. 

Harris  &  Co.,  Rockwobd,  Ont. 

Hewson  Woolen  Mills,  Amherst,  N.S. 

Robinson  &  Mackay,  Leeds,  Eng. 

Scott  Knitting  Co.,  Toronto. 
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TO  THE  TRADE: 
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novelties  for  Xmas  trade 


After  December  1st  we  will  show  the  very  latest  productions 
for  Xmas  and  Holiday  Trade  in  the  following  : 

Lace  Curtains,  Swiss  Curtain  Muslins,  Scotch  Curtains  in 
White  and  Colored  Madras.  Tapestry  Curtains,  Tapestry 
Table  Covers  and  Upholstery  Goods,  Hearth  Rugs  and  Mats. 
Handkerchiefsin  Initial  and  Plain  Silk,  Initial  and  Plain  Linen, 
Embroidered,  Lace  Edge.  Mens  Neckwear  and  Braces. 
Children's  Lawn  Dresses,  Children's  Silk  Dresses,  Silk 
Robes,  Children's  Linen  Dresses  and  Overalls  and  Pinafores. 
Ladies'  Lawn  Aprons  (with  and  without  bibs),  long  and 
short  strings,  White  Lawns,  India  Linens,  Nainsook  Muslins, 
Check  Muslins,  Persian  Lawns,  a  great  variety  of  Plain  and 
Fancy  Muslins  for  Ladies'  Waists  and  Children's  wear. 
Japanese  Drawn  Work  Linens  in  D'Oylies,  Tray  Cloths, 
Sideboard  Cloths  and  5  O'clock  Tea  Cloths. 
Fancy  Linens  in  Fringed  and  Hemstitched  D'Oylies. 
Tray  Cloths,  Sideboard  Cloths,  and  5  O'clock  Tea  Cloths. 
Linen  Sets  (Cloths  and  Napkins  to  match)  8  x  10  and  8x12. 


Filling  Letter  Orders  a  Specialty , 


JOHN  MACDONALD  &  CO.,  Limited         ( 

Wellington  and  Front  Sts.  East 


TORONTO 


